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THE  HUNCHBACK  IS  YOUR 
GREATEST  MONEY  MAKER! 

No.  401.  Straight  from  the  Shoulder  Talks  hy  Carl 
Laemmle,  President  of  the  Universal  Pictures  Corporation 


Now  is  the  time  for  you  to  play  “The  Hunchback  of  Notre  Dame”  and  give 

it  the  biggest  ballyhoo  you  ever  gave  any  picture  in  your  life. 

It  is  the  soundest  and  surest  money  maker  in  the  whole  business. 

The  millions  of  people  who  have  not  yet  seen  it  have  been  hearing  about  it 
from  the  millions  who  have.  Its  fame  has  reached  practically  every  household  in  America  and 
it  is  stretching  to  the  far  corners  of  the  world. 

It  is  a freak  in  a way.  Nothing  hurts  it.  Regardless  of  weather  or  other 

conditions,  it  packs  the  box  office  with  dollars. 

Just  listen  to  this  RETURN  ENGAGEMENT  story,  from  the  Capitol  thea- 

tre in  Dallas: 

“Hunchback  opened  yesterday,  August  30th,  return  engagement;  popular 
prices.  Showed  874  MORE  admissions  than  opening  day  record-breaking  first  run  record  established 
last  February,  despite  extremely  hot  weather  and  'Monsieur  Beaucaire’  as  opposition.  Hunchback  played  capacity 
matinee  and  night.  It  is  the  STRONGEST  BOX  OFFICE  ATTRACTION  WE  EVER  PLAYED.” 

And  the  weather  was  hot  as  hell  itself! 

On  the  first  day  of  this  return  engagement  New  York  was  fairly  broiling  in 
the  heat.  The  only  city  hotter  than  New  York  that  day,  according  to  New  York  newspaper 
accounts,  was  Dallas.  But  in  spite  of  an  av/ful,  stifling  heat,  “The  Hunchback  of  Notre  Dame”  dragged  the  people 

out  of  their  cellars  and  packed  them  into  the  theatre! 

That’s  a wonderful  record.  It  shows  that  in  spite  of  all  the  great  praise  which 
has  been  lavished  on  “The  Hunchback  of  Notre  Dame,”  not  one  of  us  really  appreciates  what 
a record-smashing  production  it  is.  In  years  and  years  to  come,  this  picture  will  be  referred  to  as  the  outstand- 

ing  classic  of  the  screen. 

If  you  have  already  played  it , play  a return  engagement.  It  is  much  better  known 

and  much  better  advertised  than  it  was  before.  The  people  are  fairly  hungry  for  it.  How  often 
do  you  find  them  in  this  state  of  mind?  How  would  you  like  to  have  ten  pictures  as  good  as  “The  Hunchback 

of  Notre  Dame”  in  one  year?  Well,  you  can’t  have  ten  because  they  don’t  exist — but  you  can  have  one  and  you  ought  to  play  it 
fifty  ways  from  the  middle! 

Our  advertising  and  exploitation  departments  have  worked  out  the  finest  and 
cleverest  kind  of  stunts  and  press  matter — ideas  which  have  been  tried  out  in  hundreds  of  places  with 
glorious  success.  Therefore,  there’s  no  guess  work,  either  in  the  picture  itself  or  in  the  manner  of  telling  your  public 

about  it. 

Here’s  a made-to-order  profit  for  you,  and  on  top  of  the  profit  there  is 
a prestige  which  no  other  picture  can  give  your  house. 


Kenma  Corporation  presents 


a 


Three  Miles  Our 


with 


Madge  Kenne 


By  John  Emerson  and  Anita  Loos 


Standing  room  business  one  of 
hottest  weeks  of  the  year! 

“We  did  a standing  room  business  on  Three 
Miles  Out  with  Madge  Kennedy  at  the  New 
Theatre  one  of  hottest  weeks  of  year.  Ex- 
hibitors who  play  this  picture  have  wonder- 
ful possibilities  for  tie-ups  with  news- 
papers, etc.”  Thomas  D.  Sorerio,  General 
Manager,  Baltimore,  Md 

And  in  Washington  they  said; 

“Thrilling  incidents,  refreshing  humor  in 
‘Three  Miles  Out'  at  Tivoli.”  Washington 
Star. 

‘With  a stream  of  the  public’s  chuckles  bubbl- 
ing in  their  wake,  co-authors  have,  in  ‘Three 
Miles  Out,’  steamed  into  a rousing  sea  of 
melodramatic  blood  and  thunder.”  Washing- 
ton Times. 


An  Irvin  Willat  Production 


ASSOCIATED  EXHIBITORS 


Arthur  S.  Kane,  President 

Encore 


Physical  Distributor 
Pathe  Exchange,  Inc. 


Foreign  Representative 
Sidney  Garrett 


Can  any  circumstances,  however  bitter,  justify 


a woman  in  selling  her  soul? 

Moralists  would  say  “NO!” 

Consider  the  case  of  this  woman  in  “The 
Chechahcos.”  Husband  dead,  baby  lost,  her 
only  shelter  the  snowdrifts,  her  only  covering 
the  clothes  on  her  back;  penniless,  hungry. 
Should  she  die,  with  honor,  or  live,  at  a price? 

That’s  the  question  that  comes  early  in  the 


picture,  to  be  followed  by  a series  of  situations 
that  fairly  burn  they  are  so  dramatic. 

Surprising,  grim  scenery;  stark  drama  that 
shakes  you  out  of  yourself;  that’s  this  picture 
the  first  to  come  out  of  Alaska,  the  first  to  be 
taken  in  Alaska. 

No  wonder  that  theatres  like  the  California 
in  Los  Angeles,  in  hot  weather,  have  been 
beating  records  made  in  cold  weather! 
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MOST  UNUSUAL  EXPOSE  OF 
MODERN  SOCIETY 

It  IS  ATHROB  VITH  LlFEo 

VIVID  PORTRAYAL  OF  LOVE 
THAT  IS  "RIGHT"  AND  LOVE 
THAT  IS  “J/RONG", 

!^CKLESS  WITH  VERLTH  AND 
RECICLESS  WITH  LOVE 

loUR  SOULS  DOOMED  TO 
PERDITION  AND  THEN-  / 


MOST  BEAUTIFULLY  STAGED  AND 
VOWMRFULLY  ACTED-STANDS  ALONE 
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Upper  left — Gorgeous  dancing  scene  in  the  Twelve  Mile  Limit  Cabaret,  from  “Wine** 
Lower  left — One  of  the  many  dramatic  situations  in  “The  Family  Secret,’*  with  Baby  Peggy 
Upper  right — A tense  moment  in  “Butterfly,**  Laura  La  Plante,  Kenneth  Harlan, 

Ruth  Clifford,  Norman  Kerry 

Lower  right — Eleanor  Boardman  and  George  Hackathome  in  Booth  Tarkington’s  “The  Turmoil** 


Edith  Jolinson,  he  announced  that  he  was 
going  to  show  tlie  world  something  abso- 
lutely new,  sensationally  different  in  serials. 

A mere  glance  at  the  numerous  praises 
which  critics  have  recorded  on  this  startling 
new  innovation  in  continued  picture  plays  is 
sufficient  to  show  that  he  succeeded.  It  is, 
says  Exhibitors  Trade  Review,  “crowded 
with  thrills.  Far  above  the  average  in  every 
way.”  And  Motion  Picture  News  remarks; 
“It  is  a sure-winner,  exceptionally  well 
staged.  Nothing  is  lacking.  Thrills,  sus- 
pense, an  eyefull  of  adventurous  action.  A 
sound  box  office  attraction.” 

— the  Unknown* * Lauded 
By  Pre- viewers 

The  Universal  picturization  of  i\Iary  Rob- 
erts Rinehart’s  widely  known  and  latest 
novel,  “K,”  with  Virginia  Valli  and  Percy 
Marmont,  has  received  the  warmest  endorse- 
ment from  those  critics  who  have  seen  its 
pre-viewing.  For  instance,  the  Film  Daily, 
in  full  realization  of  the  magnetism  of  the 
writer’s  name,  says,  “You  won't  have  much 
difficulty  getting  them  in  to  see  Mary  Rob- 
erts Rinehart’s  latest.”  The  Motion  Picture 
News  with  an  eye  to  the  exhibitors’  view- 
point says  it  “has  a definite  appeal  for  spec- 
tators,” and  “is  suitable  for  any  theatre.” 
Another  magazine  which  waxes  enthusiastic 
about  this  great  picture  is  the  Moving  Pic- 
ture World,  to  the  following  tune,  “A  lot  of 
human  interest  and  good  spontaneous  com- 
edy.” 


Comerford  Circuit  Books 
Jack  Dempsey  Fight  and 
Win**  Pictures 

Jack  Dempsey’s  “Fight  and  Win”  pictures 
have  been  booked  by  the  well-known  Comer- 
ford  Circuit,  of  Philadelphia,  controlling  27 
houses,  the  circuit  adding  itself  to  an  already 
imposing  list,  including,  among  others,  the 


follow'ing:  Famous  Players  Canadian  Cir- 
cuit; Stanley  Mastbaum  Circuit,  Philadel- 
phia; Saenger  Amusement  Circuit,  New  Or- 
leans; Pantages  A’audeville  Circuit;  Dubliner 
& Trintz  Circuit  and  Ascher  Bros.,  Chicago, 
and  West  Coast  Theatres  Circuit. 


^^^The  Turmoil*  A Palpable 
Hit** — Exhibitors  Herald 

All  the  critics  who  have  seen  the  picturi- 
zation of  Booth  Tarkington’s  great  novel  of 
American  life  are  enthusiastic  in  their  en- 
dorsements. Wid’s  Weekly  characterizes 
“The  Turmoil”  as  “very  good  entertain- 
ment.” It  is  “a  gripping  and  vital  drama,” 
says  the  N.  Y.  Morning  Telegraph.  “Must 
be  seen  to  be  appreciated,”  says  Liberty 
Magazine.  “One  of  the  most  awe-inspiring 
scenes  that  has  come  to  the  screen  is  found 
here,”  says  Wekly  Film  Review.  The  M.  P. 
World  was  impressed  by  the  exceptionally 
fine  cast  and  says  that  “the  cast  is  an  excel- 
lent one  throughout  and  is  composed  of  well- 
known  players.”  “It  should  go  over  with  a 
smash,”  says  Motion  Picture  News.  “The 
Turmoil”  should  satisfy  any  adult  picture- 
goer,”  is  the  verdict  of  Harrison’s  Reports. 


New  Jack  Hoxie  andWilliam 
Desmond  5 -Reel  Westerns 
Go  Big  With  Critics 

The  N.  Y.  Morning  Telegraph  leads  off  by 
emphatically  saying  that  “Big  Timber  (Des- 
mond) contains  the  ingredients  of  popular 
success.”  While  Exhibitors  Trade  Review 
thinks  this  picture  is  full  of  “pungent  thrills. 
Gets  across  in  great  style.  Marvel  of  real- 
ism.” Reviewing  “Fighting  Fury”  (Hoxie) 
Motion  Picture  News  says  it  is  “replete  with 
action.  A worth-while  attraction.”  And  the 
N.  Y.  Morning  Telegraph  says  it  is  notable 
for  “quick  shooting.  Thrills.  Romantic.  Jack 
Hoxie  rides  well — aftd  so  do  his  cowboys.” 


Wine  Gets  Mammoth  Blaze 
of  Free  Publicity 

A REPORTER  starts  a news  story 
about  a floating  Palace  of  Rum  and 
Jazz  anchored  off  the  Twelve  Mile 
Limit.  Great  stuff  for  tired  writers  on  a 
dull  day.  Story  flies  from  coast  to  coast 
overnight.  Government  officials  issue 
denials.  Newspapers  retract,  explain. 

Ad  appears  inviting  those  who  wish  to 
see  such  a shin  to  witness  Universal 
Jewel  production,  “Wine,”  a gorgeously 
produced  drama  exposing  the  bootlegger 
and  his  methods  which  features  “The 
Twelve  Mile  Limit  Cabaret.” 

Pre-viewers  find  “Wine”  more  than 
living  up  to  its  tremendous  advertising 
impetus.  “Should  prove  a boxoffice  stim- 
ulant” (Weekly  Film  Review).  “Superb 
screen  triumph.  Hundreds  turned  away.” 
(Bridgeport  Times).  “Especially  punchy. 
Sensational  climax.”  (Motion  Picture 
News.) 


Critics  Hail  Wolves  of  the 
North** 

When  Carl  Laemmle  began  to  make 
“Wolves  of  the  North,”  the  great  Universal 
Chapter  Play,  with  William  Duncan  and 


The  Hunchback  *s  Back  * * in 
Dallas  With  a Bang 


Just  listen  to  this  return  engagement  story, 
by  wire  from  the  Capitol  Theatre,  Dallas, 
Texas ; 

“The  Hunchback  opened  yesterday,  August 
30th,  on  a return  engagement  at  popular 
prices.  Showed  eight  hundred  and  seventy- 
four  more  admissions  than  opening  day  of  its 
record-breaking  first  run  established  last  Feb- 
ruary. Despite  extremely  hot  weather  and 
‘Monsieur  Beaucaire,’  with  Rudolph  Valen- 
tino, as  opposition,  ‘The  Hunchback’  played 
to  capacity  matinee  and  night.  It  is  the 
strongest  box  office  attraction  we  ever 
played.” 


Upper  panel — Virginia  Valli  and  Percy  Marmont  in 
“K — The  Unknown*’ 

Lower  par^ — Mary  Philbin  and  Robert  Cain  in 
“The  Rose  of  Paris’* 


Advertisement. 


“Butterfly”  Premiere  Shows 
How  to  Tieup  for 
Publicity 

The  highly  successful  world’s  pre- 
miere of  this  sensational  drama  of 
modern  society  high  life,  with 
Laura  La  Plante,  Ruth  Clifford,  Norman 
Kerry  and  Kenneth  Harlan,  at  the  mag- 
nificent new  Forum  Theatre,  Los 
Angeles,  disclosed  one  of  the  most  elab- 
orate tie-up  campaigns  ever  put  across. 
There  were  three  national  tieups  and  a 
number  of  local  stunts. 

Press  and  public  united  in  giving 
“Butterfly”  the  higher  praise,  critics  out- 
doing one  another  in  their  approval. 

Wid’s  Weekly  says:  “You  can  be 
mighty  sure  that  they  will  be  satisfied 
with  it.”  The  Los  Angeles  Daily  Times 
thinks  it  is  “Exceedingly  good.”  Ac- 
cording to  the  New  York  Morning  Tele- 
graph, the  picture  was  “received  with 
unstinted  applause;”  while  the  Los 
Angeles  Sunday  Times  remarks  that 
“Butteryfly”  is  “Proving  an  attraction  of 
unusual  strength.” 


Universal’s  “Big  Opportu- 
nity Drive”  Offers  Unusual 
Advantages  to  Exhibitors 

Believing  that  in  the  hustle  and 
bustle  to  be  always  showing  brand 
new  pictures,  exhibitors  often  miss 
many  sure-fire  box  office  bets.  Universal 
is  now  offering  a specially  selected  list  of 
tried  and  proved  box  office  successes. 

The  “Live  and  Let  Live”  prices  at 
which  these  pictures  are  offered  give  the 
exhibitor  an  unusually  large  margin  of 
profit.  They  are  the  cream  of  Universal 
successes  and  in  buying  them  exhibitors 
will  also  buy  the  reputations  these  pic- 
tures have  made  for  themselves,  as  well 
as  the  advertising  and  publicity  which  has 
accumulated  since  their  releases. 

Exceptionally  good  prints  are  available 
at  all  Universal  Exchanges.  Get  in 
touch  with  your  Universal  Exchange  at 
once  and  check  over  this  special  list. 
You  will  find  it  composed  of  pictures 
whose  box  office  success  has  been  proved 
the  country  over  beyond  a shadow  of  a 
doubt. 


Reginald  Denny  in  “The  Reekless  Age"  and 
soon  to  appear  in  “The  Fast  U'orker” 


**The  Gaiety  Girl**  Should 
Do  Most  Satisfactory  Bus- 
iness— Film  Daily 

Press  critics  and  famous  director  enthuse 
over  the  latest  triumph  of  Mary  Philbin,  win- 
some star  of  “Merry  Go  Round,”  “My  Mamie 
Rose”  and  other  notable  successes.  Moving 
Picture  World  thinks  “The  Gaiety  Girl”  is 
“the  finest  thing  Mary  Philbin  has  ever 
done,”  an  “out-of-the-ordinary  story”  with  a 
“climax  which  is  melodramatically  thrilling.” 

“In  Mary  Philbin  I believe  I have  found 
the  greatest  actress  of  all  time,”  declares 
Sven  Gade,  famous  European  director,  now 
wielding  a Universal  megaphone.  “I  would 
like  to  see  her  play  ‘Hamlet’  some  day.  It 
will  be  remembered  that  Sarah  Bernhardt 
made  it  one  of  her  greatest  roles.  But  I be- 
lieve Mary  Philbin  could  do  it  in  a manner 
that  would  surpass  Bernhardt’s  perform- 
ance.” 


Critics  Glorify  **Love  and 
Glory** 

V The  Rupert  Julian  Production,  “Love  and 
Glory,”  featuring  Charles  De  Roche,  Madge 
Bellamy,  and  Wallace  MacDonald,  opened  at 
the  Lyric  Theatre,  New  York,  on  August 
4th,  in  a blaze  of  glory  of  its  own.  Press 
and  public  united  in  singing  its  praises.  The 
New  York  Daily  News  says,  “No  wonder 
Carl  Laemmle  is  proud  of  ‘Love  and  Glory’ — 
he  has  ever  reason  to  be.”  Moved  by  the  stir- 
ring war  scenes  the  New  York  Morning 
Telegraph  says,  “Here  are  thrills  in  the 
superlative,”  while  the  Exhibitors  Trade  Re- 
view thinks  that  this  remarkable  picture  is 
“warranted  to  thrill  the  most  blase  spectator.” 
The  Bronx  Home  News  declares  it  “a  close 
approach  to  perfection.”  The  Motion  Pic- 
ture News  considers  the  picture  “suitable  for 
any  house.” 


^The  Reckless  Age*  Sure 
Bet!  * * — Weekly  Film  Review 

“A  sure  bet  if  you  want  good  business,” 
says  this  publication  in  a current  review  of 
the  great  Universal  Jewel  success,  starring 
Reginald  Denny,  which  is  a screen  adapta- 
tion from  the  novel  by  Earl  Derr  Biggers, 
“Love  Insurance.” 

Other  reviewers  are  equally  enthusiastic : 

“Thrills  his  audience,”  says  the  Washing- 
ton (D.  C.)  Evening  Star.  “Perfect.  Denny 
is  an  excellent  comedian,  a versatile  panto- 
mimist  and  an  attractive  lover,”  is  what 
Movie  Weekly  has  to  say. 

“The  Day  of  Denny  is  here,”  remarks  the 
New  York  Daily  News.  While  the  New  York 
Herald-Tribune  says:  “Denny  is  one  of  those 
actors  who  are  so  well  known  that  persons 
take  it  for  granted  when  they  give  a delight- 
ful performance.  He  is  the  perfect  lover.” 


S.  R.  O.  Signs  Blossom 
All  Over  the  Country 

From  coast  to  coast  “The  Signal 
Tower,”  a Clarence  Brown  Produc- 
tion starring  Virginia  Valli,  is  caus- 
ing S.  R.  O.  signs  which  have  been 
modest,  hidden  violets  all  summer  to 
blossom  forth  in  all  their  glory.  Public 
and  exhibitors,  not  to  mention  the  press, 
are  unstinting  in  their  praises  of  this 
masterly  picture.  Take,  for  instance, 
Lawrence  A.  Coux,  manager  of  the 
Antlers  Theatre  of  Roseburg,  Oregon, 
who  says,  “The  only  picture  I’ve  had  the 
S.  R.  O.  on  this  summer.”  The  manager 
of  the  Liberty  Theatre  of  Kansas  City, 
Missouri,  speaks  telegraphically,  “Finely 
produced  production.  High  class  melo- 
drama. Plenty  of  action  and  a superb 
cast.”  Then,  too,  the  Columbia  Theatre 
of  Portland,  Oregon,  has  “opened  to  the 
biggest  Saturday  and  Sunday  business 
since  last  May,”  and  considers  “The 
Signal  Tower”  the  “greatest  audience  pic- 
ture in  months.”  Certainly  this  picture 
has  taken  the  country  by  storm. 


Big  Houses  Circuit  ^^The 
Family  Secret** 

Among  tlie  chains  and  large  houses  which 
liave  recently  booked  “The  Family  Secret,” 
featuring  Baby  Peggy,  are : Southern  Enter- 
prise Corporation,  Atlanta,  Ga. ; the  Rialto 
Theatre,  Butte,  Mont. ; Olympic  Theatre, 
Buffalo,  N.  Y. ; Randolph  Theatre,  Chicago, 
111.;  Lubliner  & Trinz,  Chicago;  the  Hippo- 
drome, Chicago,  and  Peerless  Booking  Cor- 
poration, New  York,  representing  the  B,  F. 
Keith  Circuit. 


King  Bag  got  to  Film  Real 
Tornado**  for  House  Peters 

The  famous  Universal  director  is  now  on 
location  at  Coeur  D’Alene,  Idaho,  where  his 
cameramen  will  trap  a tornado  for  the  screen. 
The  cameramen  will  have  their  instruments 
enclosed  in  iron  cages,  anchored  to  the 
ground,  with  windshields  to  protect  them 
from  the  force  of  the  blast.  The  cages  have 
l)een  planted  in  different  parts  of  the  coun- 
try to  wait  for  some  obliging  tornado. 

This  feature  will  add  a genuine  thrill  to 
House  Peters’  Universal  starring  vehicle, 
“The  Tornado,”  a sensational  melodrama,  the 
big  punch  scene  of  which  is  the  destruction 
scattered  by  such  a storm. 

“The  Tornado”  is  one  of  the  14  big  new 
Universal  Jewels  for  1924-1925,  and  this  tor- 
nado feature  will  give  it  a novel  and  popular 
appeal  at  the  box  office. 


^*Hoot  Gibson  Among  Top- 
notchers**  — Strand  Theatre, 
Madison,  Wis. 

Everywhere  from  coast  to  coast  exhibitors 
are  recognizing  more  and  more  the  cash 
drawing  power  of  the  world’s  most  popular 
cowboy  star,  in  Universal  Pictures.  “He  is 
a cracker  jack,”  says  Amuse  Theatre,  Hart, 
Mich.  “Largest  attendance  in  ten  years,” 
Strand  Theatre,  Cleveland,  Ohio.  “Our  crowd 
falls  for  Hoot,”  Olympic  Theatre,  Bellaire, 
Ohio.  “Hoot  sure  draws  ’em  in,”  Walsh 
Theatre,  Waterloo,  la. 
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Previously 

Unnouncea 

1 —  Rin-Tin-Tiir  in  “Find 

Yaur Man” 

2—  ‘The  Lover  of  Camille” 

{“Deburau”) 

3 —  “The  Age  of  Innocence” 

4 —  “Recompense”-  {Sequel 
to  “Simon  Called  Peter”) 

5 —  “The  Dark  Swan”  31 

6 —  “The  Eleventh  Virgin” 

7 —  “A  Lost  Lady” 

8 —  “Eve’s  lover” =1^ 
$—“This  Woman” 

10 —  “The  Narrow  Street” 

11 —  “The  Dear  Pretender” 

12— -Rin-Tin-Tin  in  “The 

Lighthouse  by  the  Sea” 

13 —  Ernst  Lubitsch’s 

- “Three  Women” 

14 —  “How  Baxter  Butted  Irf’ 

15 —  “My  Wife  and  F’ 

10 — “Broadway  Butterfly”  . 

17 —  “The  Bridge  of  Sighs” 

18- ^SeCond  Ernst  Lubitsch 
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I!ie  MAN  WITHOUT 
A CONSCIENCE’ 

. By  MAX  KRETZER;# 

There  is  no  more  interesting  subject  in  the  world  than  ' 
the  mad  race  for  that  position  of  dominance  which  is  eternally 
going  on  in  every  comer  of  the  world. 

Max  Kretzer  has  made  it  the  foundation  of  his  startlingly 
brilliant  noVel,  “THE  MAN  WITHOUT  A CONSCIENCF'. 
He  has  pilloried  “the  man  without  a conscience’’--the  man; 
who  measures  everything  in  dollars,  influence,  or  powers 
the  man  who  misses  the  real  things  of  life  because  he  has 
become  so  blinded  that  he  fails  to  see  them. 

There  is  drama  most  intense  in  the  story.  It  is  a tale  of. 
nothing  but  “big  things".  There  is  endless  struggle,  with 
success  just  around  the  comer  and  failure  ever  lurking  near. 
And  then  there  is  pathos — the  pity  that  comes  when  the 
innocent  suffer.  And  for  the  one  who  reads  there  is  rage  that 
flares  when  all  the  decent  things  of  life  are  denied  or  brutally 
assaulted. 

Rarely  have  Warner  Bros,  approached  a story  which  has 
in  it  so  much  “strong  red  meat”.  It  has  been  splendidly  cast 
and  admirably  produced.  It  will  create  a sensation  in  the 
theatre. 

Save  TWENTY  dates  for  the  new  Warner  TWENTY, 
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EDMUND  LmSfc 
The  BRASS  BC)\^ 

By  LOUIS  JOSEPH  VANCE 


FOX  FILM 


WILLIAM  FOX 


Presents 


LOWE 

Supported  by  a Notable  Cast 
in 

HONOR 

AMONG 

MEN 

A story  of  youth,  adventure 
and  daring  in  a land  of  in- 
trigue and  romance. 

From  the  Novel 

The  KING’S  JACKAL 

By  RICHARD  HARDING 
DAVIS 

Directed  by 

DENISON  CLIFT 


PORATION 


WILLIAM  FOX  PRESENT5  THREE  MONEY-MAKING 

5PECIAL5  FOR  IMMEDIATE 
PLAYDATES 


DANTE’S 

INFEENO 


A SUPER.  - SPECTACLE 
PLUS  A MAGNIFrCENT 
MODERN  DRAMA 

PRESENT  DAY  VERSION  BY  CYRUS  WOODS  ' 

ADAPTED  Foil  EDMUND  QOULDING 

\ A HENRY  OTTO  PRODUCTION 
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...SfiSB , 

THE 


WAR.R.ENS 

OF 

VIRGINIA 

DAVID  BELASCO'S  STAGE 
SUCCESS  WITH  ROBERT  E 
LEE  AND  U.S.  GRANT  AS 
THE  CENTRAL  FIGURES  OF 
A ROMANTIC  DRAMA. 


HEARTS 

OF 

OAK 

WITH  HOBART  BOS  WORTH  AND  Sp 
PAULINE  STARKE 
JAMES  AHERNE'S  CELEBRATED 
melodrama  of  new  ENGLAND 
AND  THE  FROZEN  NORTH. 


FOX  FILM  CORPORATION 


September  27,  1924 
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*7/)/5  theatre  shows  the  nationally 
adverlised  FAMOUS  40  ^ammount  (pictures- 
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FAMOUS 


“Merton” 

“Boy,  what  a picture  Jimmy 
Cruze  has  turned  out ! Great 
stuff!  Again  hats  off  to  the 
man  who  made  ‘The  Covered 
Wagon.’  One  of  the  finest  pic- 
tures of  any  season.  Hunter 
troups  as  only  he  can.  If  Cruze 
had  not  leaped  to  the  forefront 
with  “The  Covered  Wagon,” 
this  one  would  have  given  him 
a big  push  forward.  Looks 
sweet  to  the  box  office.  Prob- 
ably will  prove  a clean-up.” 

— Danny  in 
Film  Daily 

“ ‘Merton  of  the  Movies’  repre- 
sents the  greatest  piece  of  film 
to  come  from  the  F.  P.-L.  stu- 
dios since  ‘The  Ten  Command- 
ments.’ Far  above  the  rank  and 
file  of  features.  It  is  built  for 
everyone,  will  suit  all  audiences. 
It  filled  the  Rivoli  overflowing 
with  people  and  laughs.  It 
should  do  the  same  elsewhere. 
‘There’  in  a dozen  different  ways 
and  can  be  played  to  the  limit. 
As  near  the  ideal  picture  as  yet 
seen.” 

— Variety 

“‘Merton’  is  one  of  the  best 
pictures  ever  made  and  far 
ahead  of  anything  I have  seen 
this  summer.  It  deserves  a spe- 
cial theatre  on  Broadway.  If 
there  were  any  other  way  I 
could  be  more  emphatic  in 
praise  of  it,  I should  take  ad- 
vantage of  it.” 

— 'New  York  World 

“Only  too  rarely  does  one  see  a 
cinema  gem  as  well  nigh  perfect 
as  this  one.  Cruze  has  directed 
‘Merton  of  the  Movies’  like  a mas- 
ter, as  one  hardly  dared  hope  it 
could  be  done.  It  is  such  a good 
picture  that  we  intend  seeing  it 
again  at  our  very  first  opportu- 
nity.” 

— New  York  Times 

“It’s  here  at  last — the  perfect 
picture !” 

— N.  Y.  Daily  News 

“Cruze  has  triumphed  again.  Put 
it  on  and  see  how  many  people 
your  theatre  will  really  hold.” 

— Motion  Picture  News 


No  such  reviews  since 
''The  Covered  Wagon”  as 
have  appeared  on 


James  Cruze’s 

“MERTON  OF' 
THE  MOVIES! 

Starring 

GLENN  HUNTER 
with  Viola  Dana 

Adapted  by  Walter  Woods  from  the  novel  by  Harry  Leon  Wilson 
and  the  play  by  Geo.  S.  Kaufman  and  Marc  Connelly 


Q^aramouiik 
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"ORTY  Is:  They  Make  Good! 


A sensation  last  week 
at  the  Strand,  New  York 

‘SINNERS  IN  HEAVEN” 

Bebe  Daniels  and  Richard  Dix 

Alan  Crosland  Prod.  Adapted  by  James  Creelman  from  Clive  Arden’s  novel. 


“Go  and  see  it ! The  presenta- 
tion is  good,  the  acting  excel- 
lent.” 

— N.  Y.  Telegram-Mail 

“We  can  readily  understand  why 
Dix  has  been  made  a star.” 

N.  Y.  Evening  Post 

“Miss  Daniels  has  a truly  tre- 
mendous following,  and  every 
one  of  them  should  see  ‘Sinners 
in  Heaven’  by  all  means,  and 
they  will!” 

— N.  Y.  Morning 
Telegraph 


And  here’s  the  “something 
different”  they  crave — 

“OPEN  ALL  NIGHT” 

Viola  Dana,  Jetta  Goudal,  Adolphe  Menjou,  Raymond 
Griffith.  By  Willis  Goldbeck.  From  Paul  Morand’s 
French  stories.  Directed  by  Paul  Bern. 


“One  of  the  most  amusing  things 
we  have  ever  seen.” 

— N.  Y.  Herald  Tribune 

“One  of  the  most  important 
films  of  the  month  and  one  that 
no  discerning  screen  fan  should 
miss.” 

- -New  York  World 

“Belongs  among  the  five  or  six 
best  pictures  of  the  past  six 
months.” 

— Chicago  American 


So  add  these  three  newest  Famous  Forty  successes  to  the 
others  in  Paramount’s  great  group — all  now  finished  and 
their  value  known — including: 


J>ictures 


“Manhandled” 

“The  Covered  Wagon” 

“Feet  of  Clay” 

“Wanderer  of  the  Wasteland.” 
“Monsieur  Bcaucaire” 

“The  Alaskan” 

“The  Fast  Set” 

“Her  Love  Story” 

“Enem'y  Sex” 

“Changing  Husbands” 

“A  Sainted  Devil” 
“Forbidden  Paradise” 

“Side  Show  of  Life” 
and  others. 
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What  is  ‘‘The  Covered  Wagon”  doing  for  exhibitors? 
Is  Jack  Dempsey’s  “Fight  and  Win”  series  a success? 
Does  “the  mob”  appreciate  “Beau  Brummel”? 

Who  is  the  most  popular  Western  star  in  pictures? 
Has  the  “costume  picture”  prejudice  been  overcome? 


These  are  but  five  of  the  questions 
“on  everybody's  lips  " answered 
definitely  and  finally  in  the  Sep- 
tember Edition  of 


THE 

BOX  OFFICE 
RECORD 


(Mailing  date  of  the  Record  will  be  announced  next  week) 


SUSPENSE  / ACTION  / THRILLS  / 


JACKIE 

COOGAN 


A 


in  the  best  picture  ^ 
of  his  great  career  \ ,:^||| 


AjlAA  'U 


Jackie’s  new  picture  is  a raft  of  fun. 


“See  what  Papa  brought  home  for  dinner!’’ 


COMEDY  / EXCITEMENT  / DRAMA/ 


The  King  indulges  in  an 
after-dinner  banana. 


JACKIE 

COOGAN 


Jackie  gets  the  air  after  the 
Blacks  find  their  ruler  a 
fraud. 


Judge  for  yourself 
what  jack-getting 
Jackie  is  going  to 
do  to  your  house 
records  in  this  great 
entertainment. 
They’ll  love  it! 
They’ll  eat  up  the 
laughs  and  thrills ! 
They’ll  pack  your 
theatre  as  it’s  never 
been  packed  before! 


“I  wish  1 had  stayed  home,”  says 
Jackie  after  the  wreck. 


Under  the  personal 
supervision  of 

JACK  COOGAN,  Sr. 


Chasing  gloom  away  is  what  joyful 
Jackie  does  nothing  else  but. 


Picture 


good  picture  is  always  a 
successful  picture.  A sue- 
essful  picture  has  three  basic 
ilements  which  make  for  Box 
Dfiice  results. 


course  of  its  National  Circu- 
lation. 


ability  to  harmonize  STORY 
and  STARS. 


n THE  FOOLISH  VIRGIN 
hese  elements  are  combined 
n their  proper  relation  to 
nake  an  incomparable  pro- 
luction. 


TORY  — Thomas  Dixon 
Tote  THE  FOOLISH  VIP- 
jIN.  The  published  novel 
'as  read  by  millions  in  the 


STARS  — Elaine  has  a well 
established,  solid  public.  She 
is  liked  by  all  for  her  work. 
Robert  Fraser,  called  the 
screen’s  greatest  lover  by  Pola 
Negri,  is  well  fitted  to  play 
with  Elaine  Hammerstein  by 
his  acknowledged  successes  in 
the  past. 


DIRECTOR  - George  W 
Hill’s  reputation  for  fine  pic- 
tures is  built  on  the  sure 


sure 


Supporting  cast 

Gladys  Brockwell 
^ Roscoe  Karns 
Jack  Henderson 
Edward  Borman 
Irene  Hunt 
Howard  Truesdell 
“Spec”  O’Donnell 


COLUMBIA 

ILpOOM  306  — 


PRODUCTION 

—1600  BRjOADWAY 


V 9 fl 


Remember  what  Marion  Davies  did 
at  the  box-office  in  "When  Knighthood 
Was  In  Flower  ” and  "Little  Old  New 
York?  ” It  will  pay  you  to  investi- 
gate what  MARION  DAVIES  in 
“YOLANDA”  is  doing  at  the  leading 
theatres  throughout  the  country! 


Directed  by  ^ 

ROBERT  G.VIGN1 


ON  DAVIES 

crt 


— the  cleari'Up  sensation 
of  the  new  season! 

CALIFORNIA  Theatre  ♦ Los  Angeles* 

Now  in  its  Second  Week  of  capacity  business^ 
Booked  by  entire  West  Coast  Theatre  Circuit  on 
the  strength  of  phenomenal  California  showing* 

ADAMS  Theatre  Detroit. 

Now  playing  to  packed  houses  for  extended  run* 

opens  soon  for  indefinite  engagements  at 

Roosevelt  Theatre,  Chicago,  and  Strand  Theatre, 
Seattle,  following  sensational  runs  at  T & D Theatre, 
Oakland,  and  W arfield  Theatre,  San  Francisco*  Opens 
Sunday  at  CAPITOL  THEATRE,  NEW  YORK* 


dapted  by  Luther  Reed  from  Charles  Major’s  Novel* 


■ . A.  '■ 

Settings  by  Joseph  Urban 
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wsi  Goldman. 


prenttc*" 

^ %)-  Goldman 


- Qpldman 
and  his 
palatial 
KINGS 
theatre. 


Showman. 

ihis  great 

For  his  King’s  Theatre- 
offering the  best  in 
motion  picture 
entertainment 


I » 
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ALBERT  E.  < 


(Producing  Box-Office  Winn 

Arabella  Sees  Hear' 

Under  Slave 


|H,  President 

F^r.  Twenty -Seven  Years) 


I OF  Real  Man 
lARB  OF  Peter  Blood 


ijge  as  Arabella  Bishop 




CONVia  SAVES  UVES 
OF  HATED  SPANIARDS 

And  Finds  That  Pretty  Miss  Bishop  Is  Not 
Unsympathetic 

By  RAFAEL  SABATINI 

RIDGETOWN,  BARBADOES,  January  12,  1686.  — There 
was  a meeting  today  of  high  interest  to  those  who  are  following 
the  fortunes  of  Peter  Blood  and  his  fellow  rebels-convict  who  were 
condemned  as  slaves  by  Lord  Jeffreys. 


Pretty  Arabella  Bishop  rode  out 
from  the  fine  house  of  her  uncle, 
Colonel  Bishop,  and  upon  reaching 
the  summit  of  a gentle  grassy  slope, 
she  met  a tall,  lean  man  dressed  in  a 
sober,  gentlemanly  fashion.  In  some 
vague  way  he  did  not  seem  quite  a 
stranger.  Out  of  a brown,  shaven, 
saturnine  face  two  eyes  that  were 
startlingly  blue  considered  her 
gravely. 

Arabella  had  learned  that  Colonel 
Bishop  had  put  the  physician,  Peter 
Blood,  to  his  trade  and  was  collect- 
ing the  fees.  So  it  was  that  when 
the  Pride  of  Devon  came  into  port 
bearing  wounded  Spaniards  who  had 
been  taken  prisoners  at  sea,  Arabella 
Bishop  and  Peter  Blood  met  again. 
The  Spaniards  had  been  conveyed  to 
a shed  on  the  wharf.  The  hated  en- 
emies were  shunned  by  all  of  Bridge- 
town and  would  have  been  let  to  die 
like  vermin  save  for  Blood’s  pains- 
taking ministrations.  But  one  with  a 
tender  heart  did  attend  the  Span- 
iards. Blood  saw  her  as  he  knelt 
attending  one  of  his  patients.  She 
smiled  recognition.  Amazed  that  the 
niece  of  Colonel  Bishop,  who  would 
have  let  the  wounded  men  rot,  should 
offer  them  charity,  Blood  warned 
her. 

“The  man’s  a Spaniard,”  said  he, 
in  a tone  of  one  who  corrects  a mis- 
apprehension. 


“So  I perceive.  But  he’s  a human 
being  none  the  less,”  said  she.  That 
answer  and  its  implied  rebuke  took 
him  by  surprise. 

“Your  uncle,  the  colonel,  is  of  a 
different  opinion,”  said  he.  She 
caught  the  irony  now  more  plainly 
in  his  voice. 

“And  you  thought  of  coursd,  that 
I must  be  of  my  uncle’s  mind?” 

“I'd  not  willingly  be  rude  to  a 
lady  even  in  my  thoughts.” 

“First  you  impute  to  me  inhuman- 
ity and  then  cowardice.  Faith ! For 
a man  who  would  not  willingly  be 
rude  to  a lady  in  his  thoughts,  it’s 
none  so  bad.”  Her  boyish  laugh 
trilled  out,  but  the  note  of  it  jarred 
his  ears  this  time. 

"Sure,  now,  how  was  I to  guess 
that  . . . that  Colonel  Bishop  could 
have  an  angel  for  his  neice?”  said 
he  recklessly. 

“You  wouldn’t  of  course.  I 
shouldn’t  think  you  often  guess 
a-right.”  Having  withered  him  with 
that  and  her  glance  she  turned  to 
her  charity  and  heaped  fruits  and 
delicacies  beside  the  wounded  Span- 
iards. And,  having  emptied  her 
basket,  without  so  much  as  another 
glance  at  Blood,  she  swept  out  of 
the  place.  Peter  watched  her  de- 
parture. Then  he  fetched  a sigh. 


A DAVID  SMITH 
PRODUCTION 


REG.  U S.  PAT.  OFF. 
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Cflie  Consensus  of  Olnnion 
Eveiywliere  this  Great  Out- 
door Drama  has 
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^Harold 

Bell 

Wrights 

Man's  „ 
a Man 


It's  easier  sailing 
in  rough  weather 
with  a 

FIRST  NATIONAL 
CONTRACT 
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oaESCNTCO  ev 

PRINCIPAL  PICTURES  COaPOAATION 
SOL  LESSECL  . . . • • • .PO-ESIDENT 

JOUN  90WCaS,  MARGUERITE  DE  LA  MOTTC 
ROBINSON.  GEORGE  UACICATUOR-NE 
ANo  ROBERT  CRAZIER 

DIRECTED  BY EDWARD  F.  CLINE 
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Those  specials  are 
sure  stepping  out  in 
true  clean-up  form 
wherever  they  path 
themselves 


JOSEPH  M.  SCHENCK  presents 

NORMA 
lALMADGE 

in 

SECRETS* 

by  RUDOLF  BESIER  and  MAY  EDINGTON 
based  on  the  SAM  H.  HARRIS  jo/oy ’SECRETS 

directed  by  FRANK  BORXAGE 


Ms] 


Foreign  Righu  ConitoUed 
AssocUim  Fim  Nationa]  nnurcc 
JS3  Madisoa  ANenue.  NewYvk 
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St^  up  gendemeiirThe  line 
fonns  to  the  tight  for  those 
FIRST  NATIONAL  Conttads! 


•-iti  the  funniest  doddone 
pictujre  of  the  year 

har  none^ / 


SAMUEL  GOLDWYN  piesents 


IN  HOLLTWOOD  ^ 

POTASH  ml  PERLMUTTER 


Rom  the  famous  Broadway  Stage  Success ‘Business  Before  Pleasure"  by  Montague  Glass  and  Jules  Echert  Goodman 

MftAkxander  Carr~George  Sidney  Betty  Blythe  ~\feia  Gordon 


Directed  by  ALFRED  E.  GREEN  "^Adapted  by  FRANCES  MARION 


^ will  down 
in  screen  history 
as  the  / 

^ugh  sensation 


of 


HMI 


Thich  and  Fast!  One  ri^t  on  top 
of  the  other  those  "hits  "come  to  the  one 


holding  a FIRST  NATIONAL  CONTRACT 
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The  consi.stency,  at  least,  of  Kine- 
matograph  Weekly,  London,  must 
be  admired.  It  continues  week  in  and 
week  out,  without  change  or  modera- 
tion, to  be  bitterly  critical  of  Ameri- 
cans and  all  things  American.  This, 
perhaps,  should  not  he  surprising  when 
the  connection  of  Horatio  Bottomley 
with  that  publication  is  remembered. 
It  will  be  recalled  that  Bottomley  as 
editor  of  “John  Bull”  was  long  a con- 
spicuous figure  of  hate  and  venom  witli 
respect  to  all  things  American  before 
the  stern  hand  of  British  justice  placed 
him  under  restraint,  following  his  con- 
viction for  misappropriation  of  certain 
funds.  “John  Bull”  and  Kinemato- 
graph  Weekly  are  owned  by  the  one 
concern,  Odhams  Press,  Ltd.  Tlie 
spirit  of  Bottomley  seems  to  still  guide 
many  of  the  policies  and  expressions  of 
Kinematograph  Weekly,  although  the 
person  of  Bottomley  remains  in  jail. 

As  a consumer  market  for  American 
pictures,  it  is  in  the  natural  order  that 
the  British  film  trade  should  have  many 
faults  to  charge  to  the  account  of  the 
American  industry.  This  is  the  ordi- 
nary prerogative  of  the  buyer.  Like- 
wise, the  British  industry  can  stand  by 
as  an  interested  observer  of  the  activi- 
ties of  the  United  States  producers  and 
the  American  film  trade  generally  and 
point  out  many  things  that  require  cor- 
rection, concerning  whicli  those  imme- 
diately concerned  might  remain  ob- 
livious because  of  the  closeness  of  their 
contact. 

' Hence,  we  see  nothing  unwarranted 
or  improper  in  any  constructive  criti- 
cism issuing  from  British  observers; 
on  the  contrary,  such  criticism  has  fre- 
quently been  the  means  towards  refor- 
mation and  advancement.  But  we  do 
regard  as  entirely  groundless,  out  of 
order  and  unjust  the  continuous  flow  of 


A Bitter  Critic 
Who  Only  Stirs 
Pot  of  Prejudice 


slings  at  the  American  business  and 
many  of  its  personnel  which  find  ex- 
pression in  Kinematograph  Weekly. 

* * * 

In  a recent  issue  the  trans-Atlantic 
publication  published  an  editorial 
which  is  plainly  calculated  to  he  a slap 
at  the  sincerity  and  intelligence  of  the 
work  of  the  Hays  organization  in  its 
effort  to  maintain  a right  and  decent 
moral  standard  for  pictures. 

The  editorial,  presumably  written  by 
Mr.  Frank  A.  Tilley,  the  editor,  wdiose 
comments  fail  to  mask  what  appears 
to  be  a deep-rooted  lack  of  sympathy, 
intolerance  and  bitterness  toward  the 
American  industry,  says: 

“Mr.  Hays  appears,  unfortunately, 
to  he  engaged  mainly  in  setting  up  a 
public  rebuke,  shaking  a warning  finger 
meanwhile  at  the  bad  elements  of  the 
industry.  As  soon  as  the  attention  has 
been  distracted  and  the  fears  of  the 
community  as  to  the  nasty  tendencies 
of  tlie  screen  have  been  abated,  he  re- 
tires to  write  another  speech  on  much 
the  same  lines. 

“We  should  much  prefer  to  see  him 
do  something  more  practical  than  con- 
tinual spellbinding,  for,  despite  all  the 
challenges  he  has  accepted,  the  present 
tendency  of  pictures  is,  on  his  own 
showing,  to  contain  more  suggestion 
and  salacity  than  any  before  there  was 
a Will  Hays.” 

It  is  doubtless  a futile  task  to  at- 
tempt to  reply  to  Mr.  Tilley  because 


his  obliviousness  to  the  real  facts  is 
feigned  and  not  real;  it  is  a case  of 
deliberate  acrimonious  fault-finding 
and  attack  rather  than  ignorance  or  a 
misinterpretation  of  the  situation  as  it 
actually  exists.  Traditionally  and  con- 
stitutionally Kinematograph  Weekly  is 
blind  to  anything  worthy  in  the  conduct 
of  the  American  industry,  hut  has  an 
eye  of  great  perspicacity  for  every 
shortcoming. 

* * * 

The  industry  in  Great  Britain,  as 
well  as  in  the  United  States,  has  al- 
ready benefited  greatly  through  the 
work  of  the  Hays  organization.  Mr. 
Will  H.  Hays,  in  deeds  as  well  as  in 
words,  has  been  making  an  heroic  and 
a successful  effort  to  accomplish  the 
purposes  which  were  set  before  him  at 
the  commencement  of  his  work  and  the 
results  are  plain  enough  to  anyone  who 
cares  to  observe. 

Because  of  the  spirit  that  has  long 
animated  Kinematograph  Weekly  it  is, 
perhaps,  too  much  to  expect  sympa- 
thetic interest  and  co-operation  in  the 
abstract  aims  and  purposes  of  the 
American  industry,  although  that  is 
just  the  course  that  common  sense  and 
fairness  calls  for  because,  while  the 
differences  that  naturally  exist  between 
hu3^er  and  seller  cannot  be  entirely  dis- 
posed of,  yet  there  are  many  common 
interests  which  might  be  served  to  the 
advantage  of  all  concerned  by  the  com- 
mon display  of  reasoning  co-operation 
and  fairness. 

If  Mr.  Tilley  is  not  satisfied  with 
what  the  American  industry  in  its  re- 
sponsible elements  and  Mr.  Hays  are 
doing  to  maintaining  a right  moral 
standard  for  pictures,  and  if  he  really 
thinks  it  has  been  a case  of  many  words 
and  few  deeds,  what,  then,  are  his 
recommendations  as  to  what  sliould  be 
done  ? 


byKiairtiir  J/ 
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Appears  the  Studio  Survey 
and  Directory  which  is  a reg- 
ular feature  of  every  fourth 
issue  of  EXHIBITORS 
HERALD. 

Through  it,  readers  of  the 
HERALD  are  completely  and 
accurately  informed  as  to 
just  what  pictures  are  in  pro- 
duction at  all  times. 

The  Studio  Survey  contains 
information  valuable  to 
everyone  in  the  industry.  It 
is  followed  closely  by  pro- 
ducer, distributor  and  exhib- 
itor alike. 

It  is  one  of  the  many  exclus- 
ive features  which  have  made 
the  HERALD  the  leading 
trade  paper  in  its  held. 


lAVAMBHAnMCnONSl 

AVAILABLE  ATTRAC- 
TIONS, last  published  in  the 
September  13  issue  of  the 
HERALD,  will  be  amplihed 
to  include  all  current  product 
and  published  complete  in  the 
September  BOX  OFFICE 
RECORD. 


Re -Takes 


I SEE  Lew  Cody  is  back  from  Paris 
with  thirty  trunks  of  store  clothes. 
Lew  hadn’t  better  let  the  boys  on 
the  *coast  know  he’s  down  to  thirty 
trunks,  or  they’ll  cut  him  dead. 

* ^ 

Now  that  Defense  Day  is  out  of  the 
way  and  everybody  knows  how  to  con- 
duct one,  let’s  stage  one  for  the  film  in- 
dustry against  the  common  enemy — the 
reformers. 

* * * 

I see  no  one  recognized  the  Prince  of 
Wales  in  the  subway  in  New  York.  Well, 
if  he  comes  to  Chicago  he’ll  not  suffer 
that  humiliation.  'We  haven’t  any 
subway. 

* * * 


Fish 

That  Wills  boy  certainly  tied  the  can 
on  the  wild  bull  from  the  grassy  Pampas, 
didn’t  he?  Hope  he  made  a good  knot. 
So  do  about  30,000  others  who  paid 

$27.50  to  see  the  bout,  which  didn’t  prove 
to  be  a bout  at  all. 

* * ♦ 

An  111  Wind  

Anyway  the  fight  at  Boyles  Thirty 

Acres  playground  was  a great  place  to 
try  out  the  night  advertising  stunt  of 
William  Fox’s  and  none  of  those  who 
attended  missed  the  “Iron  Horse”  air- 
plain. 

* * * 


Unethical  Sez  We 

That  would  be  kind  of  a dirty  trick  to 
play  on  the  Prince  if  they  knock  out  all 
.titles  in  England  while  he’s  over  here 
visitin’. 

+ * * 

Out  of  a Job 

I was  afraid  that  job  as  General 
wouldn’t  be  permanent.  Now  Pershing’s 
out  after  42  years’  service. 

* * * 

That’s  Out 

Chicagoans  can  laugh  with  folks  down 
east  now.  They  won’t  allow  bathing 
girls  on  our  screens  and  Massachusetts 
has  barred  ’em  from  autos. 

* * * 

That  Keaton  Family 

Buster  Keaton’s  humorous  vein  must 
run  in  the  family.  Listen  to  this: 
’Tother  day  B.  K.’s  little  son  Joe,  while 
traveling  on  a train  discovered  a bald- 
headed  man.  “Oh,  Daddy,  that  man 
over  there  is  bald.”  “Hush  Joey,  or 
he’ll  hear  you,”  said  Buster.  “But,”  said 
Joe,  “he  knows  it  already,  doesn’t  he?” 
* * + . 

Getting  Off  Cheap 

And  while  we’re  on  the  subject  might 
just  as  well  tell  you  another  one.  Keaton 
and  his  director,  Donald  Crisp,  were  out 
motoring  in  Buster’s  new  car.  recently 
when  they  came  to  a sfeep  hill  - over- 
looking a beautiful  landscape.  Crisp  re- 
marked on  the  beauty  of  the  scenery 
and  getting  no  answer  turned  to  Buster 
as  they  rushed  down  hill  at  furious  speed. 
Keaton,  with  moist  forehead,  /shouted 
the  brakes  wouldn’t  hold.  “Good-  Lord,” 
gasped  Crisp,  “I’d  give  a thousand  dol- 
lars to  get  out.”  “Don’t  think  of  giving 
away  a penny,”  came  from  Keaton. 

“We’ll  both  get  out  for  nothing  when 
we  hit  that  gate  down  there.” 

^ ^ * 


Must  sign  off  now 
World  Fliers. 


to  welcome  the 
J.  R.  M. 
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Non-Theatrical  Competition 
Is  Target  of  Allied  States 

Active  Campaign  Against  Free  Community  Shows 
May  Be  Launched  at  Kansas  State  Conven- 
tion in  Topeka  September  22-23 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  Sept.  16. — With  many  complaints  from  exhibi- 
tors of  Northwestern  states  of  non-theatrical  competition,  this  matter 
probably  will  be  among  the  foremost  of  subjects  to  be  taken  np  at  the 
Allied-Kansas  state  convention  in  Topeka,  September  22  and  23. 

Competition  Is  Difficult  to  Fight 

“Community  picture  companies,”  which  receive  the  co-operation  of 
local  merchants,  who  pay  one  dollar  towards  a “merchants’  night,”  are 
said  to  be  thriving  in  several  sections  adjacent  to  the  Kansas  City  terri- 
tory. The  only  earthly  possessions  or  investments  of  these  companies  is 
a cheap  portable  outfit  and  a few  reels  of  scrap  film.  The  regrettable 
phase  of  it  is  that  thus  far  exhibitors  have  been  unable  to  find  any  method 
of  combating  such  competition,  as  the  townspeople  have  been  “falling” 
heavy  for  such  enterprises. 


Eisner  Resigns 
As  League  Head; 
Sells  His  House 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  Sept.  16.— A. 
M.  Eisner,  president  of  the  M.  P.  T.  O., 
Kansas  City,  Mo.,  has  resigned.  His  res- 
ignation, which 
was  made  at  a 
meeting  of  the 
organization  i n 
Kansas  City,  Wed- 
nesday, will  take 
effect  at  the  next 
meeting  of  the 
Kansas  City  body 
in  the  near  fu- 
ture. 

Mr.-  E i s n e r’s 
resignation  f o 1- 
lowed  the  sale 
Tuesday  of  his 
Broadmour  thea- 
ter, Thirty- 
fourth  and  Broad- 
way, one  of  the  better  suburban  houses  of 
the  city,  which  was  purchased  by  Weber 
& Crawford. 

“As  I am  no  longer  a-  theatre  owner  ft 
is  only  fair  that  I withdraw  to  make  room 
for  some  candidate,”  Mr.  Eisner  said. 

If  a pending  deal,  with  which  Mr.  Eis- 
ner is  connected,  materializes,  he  soon 
will  be  back  in  the  exhibitor  field,  giving 
to  Kansas  City  a novelty  in  the  motion 
picture  field. 

The  next  president  of  the  M.  P.  T.  O. 
Kansas  City  will  serve  only  until  a gen- 
eral election  of  the  M.  P.  T.  O.  Midwest 
the  new  merged  organization  of  West- 
ern Missouri,  Kansas  City,  Mo.,  and  the 
state  of  Kansas,  which  will  be  perfected 
at  the  Allied-Kansas  convention  in  To- 
peka, Kan.,  September  22  and  23.  At 
the  meeting  it  also  was  decided  that 
Western  Missouri  and  Kansas  City  ex- 
hibitors would  attend  the  Allied-Kansas 
convention  in  a body,  acting  as  a com- 
mittee. It  was  unanimously  agreed,  also, 
to  renew  efforts  in  combating  music  tax 
suits  now  pending  in  Kansas  City. 


Selznick  Exchanges 
Remain  Open  During 
Reorganizing  Period 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  16. — Contrary  to  a 
report  caused  by  a reduction  in  operating 
expenses,  the  exchanges  of  the  Selznick 
Distributing  Corporation  will  not  be 
closed  down,  according  to  information 
given  out  today  at  the  home  offices.  The 
corporation  is  undergoing  a further  re- 
organization with  the  cooperation  of  the 
two-year  note  holders  and  pending  this 
rigid  retrenchment  in  the  home  offices 
and  exchanges  is  being  put  in  operation. 
In  the  exchanges  the  managers  and  suf- 
ficient help  to  handle  the  actual  distri- 
bution of  film  are  being  retained  and  the 
services  of  many  of  the  salesmen  being 
dispensed  with  temporarily.  It  is  under- 
stood that  complete  reorganization  will 
be  perfected  within  the  next  four  or  five 
weeks. 


Broke  All  Records 

“Captain  Blood,”  the  Vitagraph  picturi- 
zation  of  Sabatini’s  book,  which  opened 
at  the  Orpheum  theatre,  Chicago,  on 
Sept.  13,  broke  all  records  for  a two 
hours’  picture  at  this  house. 


Although  the  plans  are  not  yet  com- 
pleted, the  convention  will  end  with  a 
mammoth  movie  ball,  to  which  the  public 
will  be  invited  and  at  which  prizes  will  be 
awarded  for  the  best  costumes  in  imitation 
of  screen  stars. 

With  the  order  of  business  of  the  conven- 
tion completed  and  all  minor  details  at- 
tended to,  the  meeting  is  expected  to  he 
handled  in  court-like  fashion. 


Jersey  Exhibitors 
Praise  Joe  Seider 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  16. — The  board  of 
directors  of  the  M.  P.  T.  O.  New  Jersey, 
meeting  in  Tom’s  River  last  Thursday, 
adopted  resolutions  praising  the  administra- 
tion of  Joseph  M.  Seider  for  his  record  in 
the  first  four  months. 

At  the  same  meeting  “Si”  Fabian  of 
Newark  was  dropped  from  the  board  of 
directors  for  failing  to  attend  three  suc- 
cessive meetings.  President  Seider  reported 
that  the  industrial  reel,  “Flying  Bandit,” 
had  netted  the  state  organization  $741.  The 
directors  were  guests  at  dinner  of  I.  M. 
Hirshlond  of  Tom’s  River. 

The  day  before  this  meeting,  exhibitors 
of  Essex  County,  N.  J.,  perfected  organ- 
ization and  affiliated  with  the  state  body. 
Officers  are ; 

President,  Louis  Rosenthal  (Palace);  vice-presi- 
dent, Richard  A.  Reilly  (Strand) ; secretary, 
Eugene  Steinhardt  (De  Luxe);  treasurer,  Moe 
Kreidel  (Grove);  seargeant-at-arms,  William  F. 
Lessor  (National).  Board  of  Directors — Wally 
Wellinbrink  (The  Wellmont);  David  Mates  (Lin- 
coln); Jack  Halperin  (Savoy);  David  J.  Hennes- 
sey (Rivoli);  Henry  Sabo  ((Clinton  Square);  Louis 
Gold  (Treat)  and  Jacob  Unger  (Cort). 


Exhibitors  Want 
Trailers  Restored 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  Sept.  16.--At  an  Ex- 
ecutive Meeting  of  the  Motion  Picture 
Theatre  Owners  of  Eastern  Missouri  and 
Southern  Illinois,  held  on  September  3, 
1924,  the  following  resolution  was  adopted: 
Whereas,  the  Film  Exchanges  have  been  fur- 
nishing the  Exhibitors  with  trailers  for  many  of 
their  feature  pictures  gratis,  which  served  to 
advertise  the  picture  on  the  screen  in  advance 
and  proved  a good  medium  for  the  Exchange  as 
well  as  the  Exhibitor;  and 

Now  we  are  informed  that  the  Exchanges  will 
discontinue  trailers  and  are  urging  the  Exhibitor 
to  buy  them  from  the  National  Screen  Service 
Company  of  New  York. 

We  therefore  desire  to  enter  our  protest  against 
such  action  for  the  reason  that  the  service  fur- 
nished by  the  National  Screen  Service  Company 


is  not  satisfactory,  as  it  is  regulation  service  only 
and  does  not  individualize  certain  features  which 
the  Exhibitor  would  want  to  heavily  exploit  with- 
out being  compelled  to  contract  for  said  National 
Screen  Service. 

Therefore,  be  it  resolved,  by  this  organization 
that  we  demand  the  restoration  of  Trailer  Service 
by  the  Exchanges  as  heretofore. 

Hopp  Successful 
In  Getting  Members 

Joseph  LIopp,  managing  director  of  the 
Illinois  M.  P.  T.  O.,  has  brought  the  active 
membership  of  the  organization  up  to  145, 
the  following  being  among  the  recent  addi- 
tions: B.  S.  Jordan,  Orpheum,  Ottawa; 
Frank  Fischer,  LaSalle,  LaSalle ; R.  A. 
Orton,  Farmington,  Farmington : Alex 
Steele,  Princess,  Farmington ; J,  B.  Ross, 
Garden,  Canton ; C.  H.  Kuchan,  Capitol, 
Canton;  A.  L.  Hainline,  Illinois,  Macomb; 
T.  J.  McSpadden,  West,  Galesburg ; S,  F. 
Reid,  Princess,  Galva  ; LI.  S.  Record,  Palace, 
Cambridge,  and  John  Lee,  Riviera,  Peru. 

Ilis  report  was  enthusiastically  received 
at  the  meeting  of  the  board  of  directors 
held  at  Hotel  Kaskaskia,  LaSalle.  Michael 
Siegel  tendered  his  resignation  as  treasurer 
on  account  of  the  press  of  other  work. 
Harry  Brunhilde  succeeds  him. 

Nebraska  Calls 
State  Convention 

(Special  to  Exhibitors  Herald) 

OMAHA,  NEB.,  Sept.  16. — The  annual 
convention  of  the  M.  P.  T.  O.  of  Nebraska 
and  western  Iowa  will  be  held  at  Hotel 
Loyal,  Omaha,  Nebraska,  Tuesday  and 
Wednesday,  October  7th  and  8th,  at  which 
time  the  election  of  officers  will  take  place 
and  a defined  policy  of  the  association  for 
the  ensuing  year  will  be  outlined. 

Alice  Joyce  Signed 
For  Leading  Role 
in  Schulherg  Picture 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  16. — Alice  Joyce  has 
heen  engaged  by  B.  P.  Scbulberg  for  the 
leading  feminine  role  in  “White  Man,” 
which  Gasnier  will  direct.  Miss  Joyce  will 
return  to  the  screen  after  an  absence  of 
two  years,  her  latest  appearance  having 
been  in  Goldwyn’s  special,  “The  Green 
Goddess.” 

Miss  Joyce  has  left  New  York  for  Holly- 
wood, where  filming  is  to  start  soon  after 
her  arrival. 


A.  M.  Eisner 
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TIMMY  GRAINGER,  detxjnair  and  ev- 
J erything,  is  back  from  his  long  west- 
ern trip.  . . . Harry  ]\'arncr  is  due  in 
with  ten  millions  and  try  and  get  it.  . . . 

Brother  Sam  Warner  as  a spellbinder,  has 
Demosthenes  backed  up  into  a corner  and 
gasping  for  breath.  . . . J.  F.  Ritchey 

journeyed  down  to  Garden  City  to  see  if 
the  English  and  .American  champions  play 
any  better  golf  than  he  and  Dr.  Shallen- 
berger.  . . . Ltr.  ShaUenberger  says 

they  do.  . . . Richard  A.  Rowland  is 
back  from  the  coast  and  Earl  Hudson  is 
coming  about  October  1.5,  . . . Har- 

vey Day,  permanent  wave  and  everything, 
entertained  A1  Steffes  in  .-M's  room  at  the 
.\stor.  . . . Dr.  Giannini.  sunburned, 

fat  and  happy,  is  hack  on  the  job  after  a 
three  months’  trip  abroad.  . . . Lou 

Jacobson  gave  Harry  Schwalbe  a cigar  and 
Harry  asked  what  was  the  matter  with 
it.  . . . Joe  Plunkett  was  surprised  to 

see  his  own  country  estate  as  one  of  the 
settings  in  “Sinners  in  Heaven.” 

Al  Steffes  came  on  for  the  Firpo-Wills  fight 
and  says  he  and  the  Prince  were  both  in- 
cognito, whatever  that  is Arthur 

Rianc  goes  to  the  coast  and  Jack  Woody 
stays  here  in  charge  of  .Associated  Exhib- 
itor affairs.  . . . Bruce  Johnson  is 
back  from  London  and  says  the  best  thing 
about  it  is  that  ships  sail  from  there  to 
New  A'ork.  . . . John  Lowell  Rus- 
sell came  down  last  week  from  Gloversville. 
which  is  so  near  the  border  that  cases  come 
easy  and  often.  . . . Joe  Si>ninonds . 

of  Simmonds  and  Kami,  sailed  for  the 
other  side  last  week.  . . . D.  W.  Grif- 

fith et  al  are  due  back  in  New  York  this 
week  with  “Dawn”  and  an  explanation  of 
the  Paramount-United  .Artists  tangle. 

Wayland  S.  Taylor  has  joined  First 
National  exploitation  forces. 

Charlie  Giegerich,  acting  for  Patsy  Ruth 
Miller,  invited  a lot  of  scribes  to  luncheon 
Saturday.  . . . Richard  Di.v,  a regu- 

lar fellow,  even  though  an  actor,  is  vaca- 
tioning at  Lake  Placid.  . . . Harry 
Ormiston  has  fallen  heir  to  Paul  Perez’s 
job  at  Llniversal  and  Paul  Gulick  is  again 
sitting  in  one  chair.  . . Doc  {E.  A.) 

Golden,  Aletro-Goldwyn,  sales  supervisor  in 
Boston,  came  on  last  week  to  give  the 
home  office  the  once  over.  . . . Jack 

•Dempsey,  Universal  film  actor,  entered  the 
golf  tourney  and  his  ten  bucks  look  like 
the  ten  of  any  ordinary  guy.  . . .Ar- 

thur Brilant  still  thinks  A'ic  Shapiro  is  an 
opportunist  or  something.  . . . Irving 

Lesser  is  due  hack  from  the  coast  this 
week.  . . . Edgar  Lcivis  says  no  player 

can  enter  his  pinochle  tournament  who  has 
ever  cheated  at  solitaire.  . . . Fred 

Roche,  formerly  with  D.  M'.  Griffith  and 
others,  has  been  retained  as  press  repre- 
sentative of  U.  F.  .A.  . . . Julius  and 

Abe  Stern,  of  Century  Comedies,  have  no- 
tified Universal  offices  that  they  are  on  their 
way  home  from  abroad.  . . . Presi- 

dent Robert  Liebcr  of  First  National  took 
a party  to  the  Symphony  Theatre  to  see 
Norma  and  Constance  Talmadge  act  in  the 
newest  Potash  and  Perlmutter.  . 

Eddie  Eschmann.  Beau  Brummel  boss  of 
First  National  sales,  is  to  have  a month  all 
his  own.  but  we'll  all  help.  . 

Freddy  Baer  can’t  figure  why  so  many 
want  to  be  vice-president  of  the  A.  AL  P. 
.A.  and  thinks  it  must  be  some  soft  joU. 

Al  Boasberg  is  quitting  his  job  of 
boosting  F.  B.  O.  sales  to  write  some 
plays  and  sketches.  . . . Al  Feinman 

wanted  a good  long  rest,  so  Jerry  Beatty 
sent  him  to  Philadelphia.  Spargo. 


SCENES  FROM 

“In  Every  Woman’s  Life” 


(Left)  Sarah  (Miss  VsJli)  tries 
to  help  Julian  (Lloyd  Hughes) 
who  is  being  choked  by  Ccirle- 
ton  (StUEirt  Holmes),  (Below) 
The  unique  banquet  scene  with 
guests  mounted  on  horses.  Miss 
Valli  and  Stuart  Holmes  are  in 
the  centre. 


(Above)  Stuart  Holmes  and  Virginia  Valli,  where 
Carleton  makes  advances  to  Sara  in  her  state 
room  on  the  way  to  New  York  where  he  hzis  prom- 
ised to  marry  her.  (Left)  Lloyd  Hughes  and  Vir- 
ginia Valli  in  another  scene  frcLn  the  M.  C.  Levee 
production  which  will  be  distributed  through  First 
National. 
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** Barbara  Frietchie** 
to  Open  Piccadilly 
Theatre  September  27 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  16.  — “Barbara 
Frietchie”  our  big  special  starring  Flor- 
ence Vidor  with  Edmund  Lowe  featured, 
a Thomas  Ince  production,  will  open 
the  Piccadilly  theatre,  the  new  Broadway 
picture  palace,  September  27.  This  will 
mark  the  world’s  premiere  of  the  picture. 
Vincent  Lopez’s  famous  orchestra  will 
render  a special  program  of  music  with 
Lopez  directing.  Thomas  Ince  expects 
to  be  present  at  premier. 

Lee  A.  Ochs,  veteran  New  York  show- 
man, is  managing  direction  of  Piccadilly. 
His  selection  of  “Barbara  Frietchie’’  as 
opening  attraction  brings  to  an  end  the 
keen  rivalry  that  has  existed  for  the 

honor  of  supplying  initial  presentation 
and  scores  something,  of  a triurnph . for 
Thomas  H.  Ince  and  P'roducers  Dis- 
tributing Corp.  Gerald  ,-T.  • Gallagher, 

general  manager  of  Piccadilly  is  enthusias- 
tic over  selection  of  “Barbara  Frietchie’’ 
for  opening  as  it  affords  him'  the  world 
premiere  of  story  .made  -famous  on  the 
Bro'a'dway  stage  by.  Julia  Marlowe  and 
offers  Comparison  of  the  portrayal  of  title 
role  by  Florence  Vidor  with  Miss 
Marlowe.  . . 

H,  L,  Clark  Is  Made 
Precision  President; 
Porters  Resign  Posts 

(Special  to  Exhibitors  Herald). 

NEW  YORK,  Sept.  16.- — At  a meeting 
of  the  board  of  directors  of  Pjecision 
Machine  Company,  manufacturers  of  the 
Simplex  ' projector,  the  ' resignations  of 
E.  S.  Porter,  • president  of  the  company, 
E.  M.  Porter,  secretary  and  general  man- 
ager, and  W.  C.  Franks,  assistant  gen- 
eral manager  were  offered. 

H.  L.  Clark  was  named  president  of 
the  company.  It  was  learned  that  the 
other  vacant  offices  will  not  be  filled  for 
the  time  being. 

E.  S.  Porter  is  the  inventor  of  and  is 
said  still  to  control  many  projection  ma- 
chine patents.  He  organized  the  present 
company  some  years  ago.  Prior  to  that 
time  an  official  of  Famous  Players- 
Lasky. 


Tackles  Bandit  and 

Recovers  Cash  Box 

(Special  to  Exhibitors  Herald) 

OMAHA,  NEB.,  Sept.  16.  — 1.  F. 
Stoker,  assistant  manager  of  the  Sun 
theatre  here,  though  60  years  old, 
“tackled”  a bandit  in  football  style  Fri- 
day night,  September  12,  in  an  alley  back 
of  the  theatre  and  recovered  the  money 
box  containing  $800  which  the  bandit 
had  just  snatched  from  him. 

Taking  his  60  years  as  lightly  as 
though  he  were  twenty,  Stocker  made  , a 
rush  for  the  fleeing  robber.  It  was  a 
short  race.  Within  a distance  of  40  feet 
the  older  man  had  overtaken  him,  and 
with  one  hand  at  his  collar  wrenched  him 
and  twisted  him  around  until  he  could 
lay  hands  on  the  box.  He  snatched  this 
and  then  fled  with  the  money,  leaving  the 
bandits  to  escape.  While  he  was  pur- 
suing his  bandit,  the  other  one  fired  at 
him  once,  and  while  he  was  escaping 
with  his  recovered  money  a second  shot 
was  fired  which  he  said  sent  a bullet 
whizzing  past  his  left  ear. 


Cohen  Presented  With  Gold 
Plaque  by  Theatre  Owners 


Beautiful  Emblem  Given  in  Appreciation  of  His 
Services  as  Exhibitor  Leader  is  Highly 
Valued  by  Former  National  Chief 

{Special  to  Exhibitors  Herald) 


NEW  YORK,  Septeml)er  16. — Hanging-  on  the  tvall  of  the  office  of 
Sydney  S.  Cohen  at  25  West  43rd  Street  is  a beautiful  gold  plaque  which 
represents  more  to  him  than  anything  which  has  yet  entered  his  busy  life. 

The  plaque  represents  the  love  and  esteem  of  thousands  of  motion  pic- 
ture theatre  owners  throughout  the  country  and  $115,000.00. 

The  $115,000.00  represented  in  this  gold  plaque  is  the  amount  of 
salary  voted  to  Mr.  Cohen  during  his  term  of  office  as  president  of  the 
Motion  Picture  Theatre  Owners  of  America  and  which  he  never  accepted. 
In  looking  proudly  at  the  golden  token,  Mr.  Cohen  said: 

Cherishes  Sentiment  Behind  Gift 

“It  is  a beautiful  tokeii'and  one  of’which  any  man  may  be  proud,  rep- 
resenting as  it  does  the  affection  and  esteem  of  the  thousands  of  theatre 
owners  whose  interests  have  been  my  sole  thought  for  the  past  four  years. 
The  money  part  means  nothing.  The  beautiful  thought  behind  the  token 
means  everything.”  . _ - . 


The  plaque  wliich  is  of  solid  gold 
beautifully  engraved  and  set  in  a case 
of  mahogany  was  presented  to  Mr.  Cohen 
at  a recent  meeting  of  the  board  of  di- 
rectors of  the  Motion  Picture  Theatre 
Owners  of  America  at  a meeting  in 
Branford,  Conn.  The  presentation  was 
made  by  Chairman  R.  F.  Woodhull  of 
the  board,  who  recounted  the  many  serv- 
ices given  to  exhibitors  and  organization 
work  by  Mr.  Cohen  during  his  long  years 
as  leader  of  the  theatre  owners.  Mr. 
Woodhull  said  that  no  pleasanter  duty 
could  fall  to  - the  lof  of  any  man  than 
that  which  had  been  entrusted  to  him  by 
the  board  of  directors  in  giving  Mr. 
Cohen  the  golden  token. 

Woodhull  Makes  Presentation 

In  replying  to  Mr.  Woodhull’s  tribute 
Mr.  Cohen  said: 

“The  one  outstanding  thought  was  that 
he  had  been  of  service  not  to  the  big  ex- 
hibitor who  didn’t  need  help,  but  to  the 
little  fellow,  and  that  if  this  help  he  had 
been  endeavoring  to  give  was  in  keeping 
with  the  fine  tribute  paid  him  by  Mr. 
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Reproduction  of  gold  plaque  presented  to 
Sydney  S.  Cohen  in  appreciation  of 
services  to  theatre  owners. 


Woodhull,  tie  felt  well  rewarded  for  his 
years  of  toil.”  " . 

He  heartily  thanked  the  members  of 
the  board  and  through  them  all  theatre 
owners  for  the  evidence  of  appreciation 
and  hoped  he  would  continue  to  merit 
their  unreserved  friendship,  affection  and 
approval. 

Following  is  the  engraving  on  the 
plaque : 

Sentiments  of 

Delegates  to  the  Convention  of  the 
Motion  Picture  Theatre  Owners  of  America 
expressed  on  the-  retirement  of 
National  President 
SYDNEY  S.  COHEN 

May  29th,  1924,  at  Boston,  Massachusetts. 

In  sincere  appreciation  of  the  manifold 
benefits  conferred  upon  Motion  Picture 
Theatre  Owners  everywhere,  the  unsur- 
passed advantages  obtained  by  them  and 
the  constructive  elements  of  development 
in  organization  reached’  through  the  unsel- 
fish, untiring  and  energetic  official  and  per- 
sonal efforts  of  our  Great  National  Presi- 
dent, 

SYDNEY  S.  COHEN  . 

This  token  of  esteem,  fri^dship  and  good 
will  is  presented  to  hilm  by  his  grateful  co- 
workers in  the  Motion  Picture  Theatre 
Owners  of  America. 

We  regret  his  retirement  from  the  Na- 
tional Presidency  of  this  organization,  but 
entertain  the  hope  that  we  will  always 
share  and  enjoy  the  advantage  of  his  wise 
counsel  and  superior  judglment  in  all  mat- 
ters affecting  the  advancement  and  devel- 
ment  of  Theatre  Owner  interests  and  oUr 
Industry  as  a whole. 

Mr.  Cohen  values  highly  the  sentiment 
expressed  and  implied  in  his  handsome 
gift  and  his  gaze  wanders  fondly  to  the 
wall  on  which  the  plaque  hangs  during 
lulls  in  his  office  hours. 

Barth  Quits  Post  as 

Equipment  Secretary 

Announcement  has  been  made  by  H. 
J.  Smith,  president  of  the  Association  of 
Motion  Picture  Equipment  Dealers  of 
America,  that  the  association  has  accepted 
the  resignation  of  Frank  F.  Barth,  secre- 
taray.  The  announcement  states  that  Mr. 
Barth  wishes  to  devote  his  entire  time  to 
the  publication  which  he  started  shortly 
after  undertaking  the  duties  of  secretary 
of  the  association. 


Brownell  Back  From  Coast 

NEW  YORK — John  Brownell,  eastern  scenario 
chief  of  F.  B.  O.  has  returned  to  his  desk  after 
a two-month  sojourn  at  the  Coast,  where  he  con- 
ferred with  B.  F.  Fineman,  F.  B.  O.  production 
manager,  and  Edward  Montaigne,  western  sce- 
nario chief. 
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East  Will  Be  Busy  Next  Month 


Heralds  Studio 
Directory 

West  Coast 

BEN  WILSON  STUDIO,  5821  Santa  Monica  boulevard, 

inactive  at  present. 

BUSTER  KEATON  STUDIO,  1025  Lillian  Way. 

Jack  McDermott  directing  Buster  Keaton  in  “Seven  Chances.” 

I ROLAND  WEST  PRODUCTIONS:  Roland  West  directing  an  all  star  cast  headed  by 

I Lon  Chaney,  Gertrude  Olmstead,  Hallam  Cooley  and  Johnny  Arthur  in  “Tlie  Monster.” 

I CENTURY  FILM  CORPORATION,  6100  Sunset  boulevard, 

Edward  Luddy  directing  Bert  Roach  and  A1  Alt  in  “Be  Yourself.” 

CHARLES  CHAPLIN  STUDIO,  1416  La  Brea  avenue. 

Charles  Chaplin  directing  himself  in  his  United  Artists’  comedy,  “The  Gold  Rush.” 

CHRISTIE  COMEDIES,  6101  Sunset  boulevard. 

I Harold  Beaudine  directign  Jimmy  Adams  in  2-reel  -comedies. 

I Archfe  Mayo  directing -Bobby- Vernon  in  2-reel  comedies.  . 

' Gil  Pratt  directing  Neal  Burns  in  2-reel  comedies.' 

Scott  Sidney  directing  Walter  Heirs  in  2- reel  comedies. 

' F.  B.  O,  STUDIOS,  Melrose  and  Gower. 

I Del  Andrews  directing  George  O’Hara  and  Alberta  Vaughan  in  “Go-Getter”  Series. 

Harry  Garson  directing  Maurice  “Lefty”  Flynn  in  “Forgotten  City.” 

! Plarmon  Weight  directing  Kenneth  Harlan  and  Madge  Bellamy  in  “Hard  Cash.” 

A1  Rogell  directing  Fred  Thomson  in  “Thundering  Hoofs.”; 

James  Home  directing  Richard  Talmadge  in  an  untitled  production. 

Emory  Johnson  directing  Thomas  Santchi  and  Johnnie  Walker  in  “Life’s  Greatest 

Game.”  — — - 

GOTHIC  PRODUCTIONS,  INC.:  Tod  Browning  directing  Evelyn  Brent  in  “Prude.” 
LARRY  SEMON  PRODUCTIONS:  Noel  Smith  directing  Larry  Semon  in  an  untitled 
comedy.  ^ - 

MRS.  WALLACE  REID  PRODUCTIONS;  R.  William  Neill  directing  Mrs.  Wallace 
Reid,  Percy  Marmont,  Ramsey  Wallace,  Jackie  Saunders  and  Arthur  Rankin  in 
“Broken  Laws,”  . . . - - 

C,  GARDNER  SULLIVAN  PRODUCTIONS:  John  Ince  and  Cullen  Tate  directing 
Cullen  Landis,  Lillian  Rich  and  Vera  Reynolds  in  “Cheap  Kisses.” 

FINE  ARTS  STUDIOS,  4500  Sunset  boulevard. 

Lloyd  Bacon  directing  Ruth  Harnett  in  Mermaid  comedies. 

Fred  Hibbard  directing  Lloyd  Hamilton  in  a 2-reel  comedy. 

Norman  Taurog  directing  Lige  Conley  in  Mermaid  comedy. 

A1  Ray  directing  Bowles  and  Vance  in  a Cameo  comedy. 

FIRST  NATIONAL  PRODUCTIONS: 

Harry  Hoyt  directing  an  all-star  cast  headed  by  Bessie  Love,  Wallace  Beery,  Lloyd 
Hughes  and  Lewis  Stone  in  “The  Lost  World.” 

Irving  Cummings  directing  an  all-star  cast  headed  by  Milton  Sills,  Viola  Dana,  Ruth 
Clifford,  Rosemary  Theby  and  Wallace  Beery  in  “Pandora  La  Croix.” 

Charles  Brabin  directing  an  all-star  cast  headed  by  Colleen  Moore,  Ben  Lyon,  Joseph 
De  Grasse  and  Gladys  Brockwell  in  “So  Big.” 

J.  K.  McDonald  productions:  victor  Schertzinger  directing  an  all-star  cast 
headed  by  Eugene  O’Brien,  Mae  Busch,  Thomas  Santchi,  Mitchell  Lewis,  Mildred 
Harris  and  Benny  Alexander,  in  “Frivolous  Sal.” 

SAM  RORK  PRODUCTIONS:  Alfred  Green  directing  an  all-star  cast  headed  by 
Anna  Q.  Nilsson,  Lewis  Stone  and  Mary  Astor  in  “Inez  From  Hollywood.” 

FRANK  LLOYD  PRODUCTIONS:  Frank  Lloyd  directing  an  all-star  cast  headed  by 
Glenn  Hunter,  Bessie,  Love,  Hobart  Bosworth,  Lionel  Belmore,  Brandon  Hurst,  Alma 
Bennett  and  Gertrude  Astor  in  '“The  Silent  Watcher.” 

CORINNE  GRIFFITH  PRODUCTIONS:  Robert  Z.  Leonard  directing  Corinne  Grif- 
fith. Ian  Keith.  Emily  Fitzroy  and  an  all-star  cast  in  “Wilderness.” 

JOHN  FRANCIS  DILLON  PRODUCTIONS:  John  Francis  Dillon  directing  Doris 
Kenyon,  Lloyd  Hughes,  Frank  Mayo,  Anna  Q.  Nilsson  and  Hobart  Bosworth  in 
“If  I Marry  Again.” 

JOSEPH  M.  SCHENCK  PRODUCTIONS:  Frank  Borzage  directing  Norma  Talmadge, 
Wallace  Beery.  John  Fox,  Jr.,  and  an  all-star  cast  in  “The  Lady.” 

Sidney  Franklin  directing  Constance  Talmadge  and  Antonio  'Moreno  in  “Learning  to 
Love.’” 

THOMAS  H.  INCE  PRODUCTIONS:  George  Archinbaud  directing  Florence  Vidor, 
Clive  Brook  and  Alan  Roscoe  in  “The  Mirage.” 

FOX  STUDIO,  Western  and  Sunset. 

Tom  Buckingham  directing  an  all-star  cast  in  “Troubles  of  a Bride.” 

A1  Santweld  directing  Buck  Jones  in  “The  Man  Who  Played  Square.” 

Henry  Otto  directing  an  all-star  cast  in  “Neptune’s  Romance.” 

Lynn  Reynolds  directing  Tom  Mix  in  “The  Deadwood.  Coach.”. 

Edmund  Mortimer  directing  Shirley  Mason  in  “The  S^r  Dust  Trail.” 

George  Marshall  directing  an  all-star  cast  in  “Paul  Jones,  Jr.” 

Jack  Conway  directing  George  O’Brien  in  “Thorns  of  Passion.” 

Jerome  Storm  directing  Edmund  Lowe  in  “The  Brass  Bowl.” 

Slim  Somerville  directing  stock  company  in  comedy,  “Who’s  Who.” 

Roy  -Del  Ruth  directing  stock  comedy  company  in  “A  Nip  o’  Scotch.” 

Henry  Lehrman  directing  stock  comedy  company  in  “Gold  Rush.” 

Lou  Seiler  directing  the  chimpanzee  trio  in  “Up  on  the  Farm.’” 

Benny  Stoloff  directing  stock  company  in  an  untitled  comedy. 

A1  Herman  directing  stock  company  in  an  untitled  comedy. 

HOLLYWOOD  STUDIOS,  6642  Santa  Monica  boulevard. 

RENAUD  HOFFMAN  PRODUCTIONS:  Renaud  Hoffman  directing  an  all-star  cast 
in  an  untitled  feature  production. 


First  National 
Leases  Biograph 
Plant  is  Report 

Overhaul  Paramount  Studio 
for  Arrival  of  Four 
Producing  Units 

BY  JOHN  S.  SPARGO 

- NEW  YORK,  Sept.  16.  — \Vhile 
at  the  present  writing  production  in 
the  East  is  on  a summer  slump,  it 
is  expected  that  the  month  of  Octo- 
ber will  mark  renewed  activity  at  a 
number  of  the  studios. 

Much  has  been  printed  from  time 
to  . time  about  First  National  pro- 
duction being  moved  to  the  East, 
and  while  nothing  official  in  regard 
to  the  beginning  can  be  obtained 
here,  it  is  believed  that  by  October 
15th  at  least  two  First  National 
units  will  be  making  pictures  in  the 
East.  . - 

It  is  generally  believed  that  Biograph 
Studios  have  been  purchased  or  leased 
on  a long  time  contract  by  First  Na- 
tional and  the  first  of  the  eastern  pro- 
duction of  that  company  will  be  made 
at  .this -studio.  Richard  A.  Rowland  re- 
turned from  the  West  Coast  last  week 
and  it  is  announced  that  Earl  Hudson, 
production  manager  for  First  National, 
will  move  two  units  to  New  York  by 
October  15th.  One  group  will  be  headed 
by  Corinne  Griffith  who  will  make 
"Declasse,”  and  Milton  Sills  is  also  re- 
ported having  orders  to  go  East,  al- 
though just  what  picture  he  is  intending 
to  make  is  just  not  yet  known. 

Prepare  for  Four  Units 

Famous  Players  big  film  plant  at 
Astoria,  L.  I.— the  largest  motion  picture 
studio  under  one  roof  in  the  world — ^took 
advantage  of  a breathing  spell  between 
productions  the  first  week  in  September 
to  indulge  in  an  orgy  of  cleaning  and 
overhauling. 

The  huge  main  stage  was  cleared  of 
every  vestige*  of  scenery,  and  its  bare 
floor  swept  and  scrubbed.  All  the 
Cooper  Hewitts  and  Klieg  lights  were 
marshalled  in  the  center  of  the  stage, 
glass  tubes  and  reflectors  removed  and 
washed  in  warm  soap  suds,  while  the 
dust  -was  removed  from  the  iron  stand- 
ards and  brackets  by  means  of  com- 
pressed air. 

Overhead  in  the  loft,  electricians  over- 
hauled the  floating  ceiling  lights,  and  tlie 
structural  steel  trusses  were  freed  of 
their  accumulation  of  dust  and  soot. 

Painters  were  busy,  too.  Every  iron 
and  steel  fixture  around  the  main  stage, 
including  the  fire  buckets  and  emergency 
crowbars,  was  given  a fresh  coat  of 
paint.  Carpenters  overhauled  all  their 
woodworking  machinery  in  the  planing 
mills.  Even  the  little  pigeon  coops  that 
serve  as  stars’  dressing  rooms  on  the 
sets  were  dusted  and  scrubbed,  and  given 
a fresh  touch  of  _ upholstery. 

There  was  considerable  significance  in 
all  this,  for  in  the  next  two  weeks  the 
big  Long  Island  studio  will  he  plunged 
in  the  biggest  production  program  in  its 
career.  No  less  than  four  pictures  will  be 
under  way  by  the  end  of  September,  and 
the  acre  and  a half  of  stage  floor  space 
will  be  crowded  with  elaborate  sets. 
Thomas  Meighan.  Elsie  Ferguson,  Bebe 


Daniels,  Richard  Dix,  each  at  the  head 
of  a considerable  company,  will  be  hard 
at  work  on  various  activities. 

The  Famous  Players-Lasky  production 
schedule  calls  for  the  following  pictures 
to  be  launched  at  the  Long  Island  Studio 
this  m.onth. 

Joseph  Henabery  will  direct  Thomas 
Meighan  in  “Tongues  of  Flame,”  b}^ 
Peter  Clark  Macfarlane. 


Elsie  Ferguson  will  star  in  “The  Swan” 
written  by  Ferenc  Molnar.  Dimitri 
Buchowetzki  will  direct. 

Paul  Sloane  will  make  “Jungle  Law” 
by  I.  A.  R.  Wylie  with  Richard  Dix  in 
the  lead. 

“Argentine  Love,”  by  Vincente  B, 
Ibanez  will  be  directed  by  Allan  Dwan 
with  Bebe  Daniels  starring. 
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Four  Firms  Making  26  Films 


INCE  STUDIOS,  Culver  City,  Cal. 

HUNT  STROMBERG  PRODUCTIONS:  Chet  Withey  directing  PnsciUa  Dean  in 
“A  Cafe  in  Cario.”  . • t.  -i  » 

Tom  Forman  directing  Harry  Carey  in  Roaring  Kails. 

REGAL  PRODUCTIONS:  Ralph  Ince  directing  Margaret  Livingston,  Alan  Koscoe 
and  Virginia  Lee  Corbin  in  “The  Chorus  Lady.” 

LASKY  STUDIO,  1520  Vine  Street. 

Ernst  Lubitsch  directing  Pola  Negri,  Rod  La  Roque,  Adolphe  Menjou  and  Pauline 
Starke  in  “Forbidden  Paradise.”  . . „ , „ , ^ ■ ht  j 

Paul  Iribe  and  Frank  Urson  directing  Viola  Dana  and  Raymond  Cirimth  in  Eord 

Chumley.”  ^ i xt  , -r. 

Irvin  Willat  directing  Jack  Holt,  Ernest  Torrence,  Lois  Wilson  and  iNoah  Beery  in 

“North  of  36.”  ^ -r.  , i-n-  r-  H J 

James  Cruze  directing  Betty  Compson,  Warner  Baxter,  Rockclifte  bellowes  and 
Charles  Ogle  in  “The  Garden  of  Weeds.’’  . , _ , , „ 

Paul  Bern  directing  Agnes  Ayres,  Pat  O’Malley,  Victor  Varconi  and  Edythe  Chapman 
in  “Worldly  Goods.”  ^ 

Herbert  Brenon  directing  Betty  Bronson  in  “Peter  Pan. 

William  C.  De  Mille  directing  Betty  Compson,  Theodore  Von  Eltz,  Robert  Edeson, 
Theodore  Roberts  and  Kathlyn  Williams  in  “Locked  Dbors.” 

William  Howard  directing  Constance  Bennett  in  “Code  of  the  West.” 

Victor  Fleming  directing  Wallace  Beery  and  Pauline  Starke  in  “The  River  Boat. 

Cecil  B.  De  Mille  directing  an  all-star  cast  in  “The  Golden  Bed.”^ 

Alan  Crosland  directing  James  Kirkwood  in  “The  Top  of  the  World.” 

METRO-GOLDWYN-MAYER  STUDIOS,  Culver  City,  Cal. 

King  Vidor  directing  an  all-star  cast  in  “The  Wife  of  the  Centaur.” 

Rupert  Hughes  directing  an  all-star  cast  in  “Excuse  Me.” 

cosmopolitan  PRODUCTIONS:  Clarence  G.  Badger  directing  Marion  Davies  m 
“Zander,  the  Great.” 

PICKFORD-FAIRBANKS  STUDIO,  7100  Santa  Monica  boulevard. 

Inactive. 

PRINCIPAL  PICTURES  CORP.,  7250  Santa  Monica  boulevard. 

Inactive. 

ROACH,  HAL  E.,  STUDIO,  Culver  City,  Cal. 

Bob  McGowan  directing  “Our  Gang”  comedies. 

Jay  A.  Howe  directing  “Spat  Family”  comedies. 

Leo  McCrary  directing  Charles  Chase  in  one  reel  comedies. 

SENNETT  STUDIO,  1712  Glendale  boulevard. 

Harry  Edwards  directing  Harry  Langdon  and  Natalie  Kingston  and  Vernon  Dent  in 
an  untitled'  comedy. 

Reggie  Morris  directing  Ben  Turpin  and  Alice  Day  in  “The  W'est  Virginian.” 

Ralph  Ceder  directing  Billy  Bevan,  Raymond  McKee  and  Thelma  Hill  in  an  untitled 
comedy. 

Del  Lord  directing  Sidney  Smith,  Madeline  Hurlock  and  Andy  Clark  in  an  untitled 
comedy. 

Ed  Kennedy  directing  Ralph.  Graves  in  an  untitled  comedy. 

UNIVERSAL  STUDIO,  Universal  City,  Cal. 

Clarence  Brown  directing  Pauline  Frederick  and  Laura  La  Plante  in  “Smouldering 
Fires.” 

William  Seiter  directing  May  McAvoy  and  Jack  Mulhall  in  “Jazz  Parents.” 

Arthur  Rosson  directing  William  Desmond  in  “The  Meddler,”  and  “The  Burning  Trail.” 
Clifford  Smith  directing  Jack  Hoxie  in  “The  White  Manitou”  and  “Riding  Tliunder.” 
Edward  Sedgwick  directing  Hoot  Gibson  in  “Let  'er  Buck.” 

William  Watson  directing  Joe  Murphy,.  Fay  Tincher  and  Jackie  Morgan  in  Andy 
Gump  comedies. 

VITAGRAFH  STUDIOS,  1708  Talmadge. 

Com.  J.  Stuart  Blackton  directing  an  all-star  cast  in  “The  Beloved  Brute.” 

WARNER  BROTHERS  STUDIO,  5842  Sunset  boulevard. 

Millard  Webb  directing  an  all-star  cast  headed  by  Marie  Prevost,  Monte  Blue,  Helene 
Chadwick,  Robert  Agnew,  Lilyan  Pashman,  Marie  McLaren,  Carl  Miller,  Vera  Lewis 
and  John  Patrick  in  “The  Dark  Swan.” 

Mai  St.  Clair  directing  Rin-tin-tin.  the  dog,  and  Louise  Fazenda,  Buster  Collier, 
Mathew  Betz,  Charles  H.  Mailes,  Douglas  Gerrard  and  Joe  Gerrard  in  “The  Light- 
house by  the  Sea.”' 

W''esley  Ruggles  directing  Beverly  Bayne,  Elliott  Dexter,  W^illard  Louis,  Edith  Rob- 
erts, Mrs.  Charles  G.  Craig,  Gertrude  Norman  and  Maxine  Elliott  Hicks  in  “The  Age 
of  Innocence.” 

East  Coast 

BIOGRAPH  STUDIO,  807  East  175th  Street. 

SAWYER  & LUBIN:  Arthur  Sawyer  has  completed  “Sandra”  Barbara  La  Marr 
starring. 

JACKSON  STUDIO,  Bronx,  N.  Y. 

EAST  CO'AST  FILMS,  INC.:  Charles  Hines  directing  Johnny  Hines  in  “The  Early 
Bird.” 

PARAMOUNT  STUDIO,  Long  Island  City. 

FAMOUS  PLAYERS" LASKY  CORP.:  Joseph  Henabery  directing  Thomas  Meighan 
in  “Tongues  of  Flame.” 

Dimitri  Buchowetzki  directing  Elsie  Ferguson  in  “The  Swan.” 

Paul  Sloane  directing  Richard  Dix  in  the  “Jungle  Law.” 

Allan  Dwan  directing  Bebe  Daniels  in  “Argentine  Love” 

PYRAMID  STUDIO,  Astoria,  L.  I. 

WHITMAN  BENNETT:  Wilfred  Noy  directing  Alice  Lake  and  an  all-star  cast  in 
“The  Lost  Chord.” 

TEC-ART  STUDIO,  318  East  48th  Street. 

INSPIRATION  PICTURES,  INC.:  John  S.  Robertson  directing  Richard  Barthelmess 
in  “Classmates.” 

WHITMAN  BENNETT  STUDIO,  Yonkers,  N.  Y. 

BANNER  PRODUCTIONS:  Burton  King  directing  Patsy  Ruth  Miller  and  an  all-star 
cast  in  “Those  Who  Judge.” 


Complete  LaMarr  Film 
“Sandra,”  the  first  of  a series  of  Saw- 
yer-Lubin  productions  starring  Barbara 
La  Marr  for  First  National  rejease,  has 
been  completed  at  the  Biograph  studios, 
New  York.  The  picture  was  made  under 
the  personal  direction  of  Arthur  H.  Saw- 
yer, who  has  supervised  “Quincy  Adams 
Sawyer,”  “The  Shooting  of  Dan  McGrew” 
and  other  big  films. 


Six  weeks  of  actual  shooting  time  was 
consumed,  which  is  considered  remark- 
able, considering  the  importance  of  the 
picture  and  the  number  of  huge  sets 
involved.  It  has  been  picturized  from  a 
novel  of  the  same  title  by  Pearl  Doles 
Bell,  was  photographed  by  Rudolph  Ber- 
quist  and  has  in  support  of  Barbara  La 
M arr  in  the  title  role  such  players  as 

(Continued  on  p-age  59) 


Big  Production 
Program  Keeping 
Studios  Crowded 

Fox  Heads  List  With  Fourteen 
Pictures  Under  Way  at 
West  Coast  Studios 

BY  HARRY  HAMMOND  BEALL 

LOS  ANGELES,  Sept.  16.— Al- 
phabetically speaking,  producing 
companies  on  the  west  coast,  the 
names  of  which  begin  with  “E,”  are 
the  most  active  of  any  in  the  motion 
picture  capital  and  its  environs. 
Eox  heads  the  list  at  this  writing 
with  fourteen  pictures  in  the  mak- 
ing. First  National  and  Famous 
Players-Lasky  run  close  with  eleven 
units  each,  and  F.  B.  O.  crowds  the 
other  three  for  honors  with  ten  film 
entertainments  in  the  process  of 
making. 

The  chief  difficulty  on  the  Fox  lot  is 
to  find  sufficient  space  for  the  many  com- 
panies now  contributing  to  the  Fox  group 
of  productions  for  fall  and  winter  release. 
New  studio  space  is  being  provided  as 
rapidly  as  possible,  but  the  fact  that  prac- 
tically every  one  of  the  eleven  companies 
now  active  are  pursuing  their  duties^  at 
the  studios  makes  production  officials 
puzzle  their  brains  to  find  room. 

Henry  Otto  is  the  only  Fox  director 
doing  location  work.  He  has  taken  a big 
company  of  players  and  technical  folk  to 
Santa  Cruz  Island,  off  the  coast  at  Santa 
Barbara,  to  film  “Neptune’s  Romance,” 
an  allegorical  feature  which  demands 
semi-nude  feminine  pulchritude  in  a wild 
setting  such  as  the  barren  and  almost  un- 
inhabitated  Santa  Cruz  Island  plentifully 
provides. 

Buckingham  Directs  Thriller 

Tom  Buckingham  is  in  the  midst  of 
making  a Fox  thriller  titled  “Troubles  of 
a Bride,”  with  an  all-star  cast.  A1  Sant- 
well  is  directing  Buck  Jones  in  “The  Man 
Who  Played  Square,”  in  which  Buck  has 
Wanda  Hawley  as  his  foil;  Lynn 
Reynolds  is  putting  the  finishing  touches 
on  “The  Deadwood  Coach,”  with  Tom 
Mix  and  “Tony”  starring;  Edmund  Mor- 
timer soon  will  have  finished  “The  Star 
Dust  Trail,”  with  Shirley  Mason  in  the 
chief  role,  and  Ceorge  Marshall  is  direct- 
ing an  all-star  cast  in  “Paul  Jones,  Jr.” 

Edmund  Lowe  heads  an  all-star  cast 
in  a film  version  of  Louis  Joseph  Vance’s 
mystery  story,  “The  Brass  Bowl,”  which 
Jerome  Stern  is  piloting  through  produc- 
tion for  Fox;  Jack  Conway  is  directing 
Ceorge  O’Brien  in  “Thorns  of  Passion,” 
and  six  comedy  units  are  adding  to  Fox 
mirth  provokers,  these  being  directed  by 
Slim  Somerville,  Roy  Del  Ruth,  Henry 
Lehrman,  Lou  Seiler,  Benny  Stoloff  and 
A1  Herman. 

Under  the  head  of  First  National  pro- 
ductions, making  of  which  is  being  pros- 
ecuted at  three  studios — United,  Holly- 
wood and  Ince — eleven  pictures  are  in 
various  stages  of  activity.  Nine  of  these 
are  being  made  at  United.  Harry  Hoyt 
is  directing  an  all-star  cast  that  includes 
Bessie  Love,  Wallace  Beery,  Lloyd 
Hughes  and  Lewis  Stone  in  “The  Lost 
World,”  and  shortly  will  complete  this 
picture.  Irving  Cummings  wields  the 
megaphone  for  a group  of  players  headed 

(C ontinucd  on  pcige  38) 
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S.  R.  Kent  Made  General  Manager 
of  Famous  Players-Lasky 

New  Position  Is  Created  by  Directors  as  Testimonial  to 
Efficiency  Developed  in  Sales  Organization 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  September  16. — There  is  still  some  romance  in  busi- 
ness, even  the  motion  picture  business.  Take  note  of  this; 

At  the  regular  monthly  meeting  of  the  Board  of  Directors  of  the  Fa- 
mous Players-Lasky  Corporation,  held  September  8,  the  office  of  General 
Manager  was  created,  and  Sidney  R.  Kent  elected  to  fill  the  position.  It 
is  understood  that  the  office  was  created  as  a testimonial  to  Mr.  Kent  and 
as  a mark  of  appreciation  by  the  Board,  of  the  efficiency  he  has  developed 
in  the  sales  organization. 


Who  and  what  is  Sidney  Kent?  Here 
is  the  answer: 

Sidney  R.  Kent  is  a native  of  the  Mid- 
dle West,  a n d, 
like  all  Middle 
West  e r n e r s,  is 
proud  of  it.  He 
was  born  thirty- 
six  years  ago  and 
was  obliged  to 
go  to  work  at  an 
early  age.  The 
family  lived  at 
the  time  in  Lin- 
coln, Nebr.,  and 
at  the  age  of  four- 
teen, just  after 
he  had  finished 
grammar  school, 
the  boy  got  his 
first  job  stoking 
boilers  in  a green  house  at  $5  a week. 
From  this  humble  beginning  has  grown 
a business  career  which  is  one  of  the  most 
strikingly  successful  in  the  annals  of  the 
picture  industry. 

* * 

Before  he  was  twenty  years  old  he  had 
pushed  up  in  Wyoming  and  was  occupy- 
ing a responsible  position  with  the  Colo- 
rado Fuel  and  Iron  Company.  He  was 
one  of  an  engineering  party  and  he  and 
five  other  men  were  the  sole  inhabitants 
of  thirty-six  miles  of  God-forsaken  coun- 
try. They  built  their  own  roads  and  pipe- 
lines, established  camps  and  literally 
opened  up  the  territory  to  civilization  and 
business  activity. 

In  1912  he  went  to  the  Pacific  Coast 
with  the  American  Druggists’  Syndicate. 
Shortly  afterwards  he  returned  East 
where  he  became  a salesman  at  $50  a 
week.  Three  months  later  he  was  the 
company’s  assistant  sales  manager,  then 
assistant  to  the  president  and  for  three 
and  a half  years  he  was  virtually  in  charge 
of  the  entire  business. 

* ❖ 

A friend  talked  to  him  enthusiastically 
of  the  motion  picture  business.  He  liked 
its  prospects  and  cast  his  lot  with  the 
films  with  the  old  Vitagraph  company. 
It  was  not  long  after  that  that  the  Gen- 
eral Film  Company  was  indicted  under 
the  Sherman  law  and  buried  under  judg- 
ments aggregating  $25,000,000.  Frank 
Hitchcock  had  the  job  of  unravelling  the 
tangle  and  he  called  Sidney  Kent  in  to 
help  him. 

The  job  was  cleaned  up  and  Kent 
walked  into  the  office  of  Adolph  Zukor, 
president  of  Famous  Players,  and  sold 
his  services,  but  not  at  a price.  That  was 
to  be  determined  if  and  when  he  made 
good.  He  went  to  work  in  the  company’s 
administration  bureau,  and  at  the  end  of 
eight  months  was  getting  $250  a week. 
His  first  work  in  the  distribution  depart- 
ment was  as  special  representative  to 


exchanges.  Next  he  was  appointed  dis- 
trict manager  of  the  territorj^  which  in- 
cluded the  Kansas  City,  St.  Louis,  Omaha 
and  Des  Moines  offices,  which  position 
he  held  until  May,  1919,  when  he  was 
called  to  the  home  office  to  become  gen- 
eral sales  manager.  January  8,  1921,  Mr. 
Zukor  appointed  bim  general  manager  of 
distribution  and  a year  later  he  was 
elected  to  the  company’s  board  of  direc- 
tors. 

5ft  ^ 

Mr.  Kent  knows  salesmansbip,  as  few 
men  do,  from  every  angle.  In  fact,  he 
has  revolutionized  the  selling  of  motion 
pictures  by  applying  common  sense 
through  the  same  stable  methods  which 
he  has  found  so  successful  in  other  indus- 
tries. 

Warner  Announcement 
of  Theatre  Chain  Is 
Surprise  in  Territory 

(Special  to  Exhibitors  Herald) 

OHAHA,  NEB.,  Sept.  10. — Newspaper 
dispatches  from  Los  Angeles  stating  that 
Warner  Bros,  plan  to  put  in  a chain  of 
motion  picture  theatres  in  the  United  States, 
including  one  in  Omaha,  to  cost  half  a mil- 
lion dollars.  were  new  and  startling  to  local 
motion  picture  men.  All  declared  they  had 
heard  nothing  of  such  a project,  and  dili- 
gent search  revealed  no  local  real  estate 
man  who  could  tell  anything  about  negotia- 
tions for  a site  or  a building  here. 

Local  representatives  of  Warner  Bros, 
were  unable  to  throw  any  light  on  the  story. 
Manager  Watts  of  the  Rialto  theatre  here 
said  he  has  two  Warner  Bros,  pictures 
scheduled  for  the  Rialto  here  between  now 
and  the  first  week  in  October. 

MacIntyre  Named  Head 
of  Albany  Film  Board 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Sept.  10. — At  an  elec- 
tion of  officers  last  week,  the  Albany  Film 
Board  of  Trade  chose  J.  H.  iMacIntyre, 
local  manager  of  the  Famous-Players  ex- 
change, as  president.  Howard  iMorgan, 
manager  for  Educational  in  this  vicinity, 
was  elected  vice-president,  while  G.  A. 
Woodard,  manager  of  the  Fox  e.xchange, 
succeeds  himself  as  treasurer.  iMiss  Jane 
Holloran  will  continue  to  serve  as  secre- 
tary of  the  Board. 

The  make-up  of  the  various  committees 
will  be  announced  within  the  next  week  or 
ten  days.  It  has  been  decided  to  name  a 
committee  on  publicity  with  Charles  Stom- 
baugh,  formerly  manager  of  the  Pathe  office 
in  Minneapolis,  and  now  local  manager  for 
the  same  company,  as  chairman. 


GEORGE  W.  TRENDLE,  vice-president 
of  Kunsky  Enterprises,  Detroit,  and 
well  known  in  the  motion  picture  field, 
has  been  elected  third  vice-president  of 
the  Detroit  Chamber  of  Commerce. 
His  election  is  a signal  honor  not  only 
to  Mr.  Trendle  but  to  the  theatrical 
interests  of  Detroit  as  well. 

Says  Exchanges  Should 
Refuse  to  Sell  School 
Shows  in  Competition 

That  school  competition  is  one  of  the 
hardest  rows  in  the  exhibitor’s  life  is  the 
opinion  of  B.  F.  Mahoney,  Albion  theatre, 
Albion,  Idaho,  whose  comment  on  the  sub- 
ject of  non-theatrical  competition  arrived 
too  late  to  be  included  in  the  Herald  sur- 
vey. Mr.  Mahoney’s  competition  is  the  Al- 
bion Normal  School.  Regarding  it  he  says, 
“We  feel  that  this  form  of  competition,  if 
you  can  call  it  that,  is  one  of  the  hard 
knocks  to  the  theatre  business.  The  show- 
ing of  pictures  in  schools  and  churches  for 
entertainment  purposes  only,  where  there  is 
a theatre,  should  not  be  allowed,  or  at 
least  the  exchanges  should  refuse  to  sell 
them.  Some  of  the  exchanges  in  this  ter- 
ritory have  refused  to  sell  them. 

“They  realize  that  by  selling  to  this  in- 
stitution they  are  killing  a theatre  that  is 
trying  to  make  a go  of  it,  and  in  order 
to  do  so  must  have  the  patronage  of  the 
school.  Other  exchanges  think  only  of  the 
dollars  they  are  getting  instead  of  the  the- 
atre they  are  killing.  They  do  sell  them.” 
Albion  has  a population  of  350. 

5.  B.  McCormick  Will 

Exploit  Pathe  Films 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  16. — S.  Barret  Mc- 
Cormick has  been  appointed  special  exploita- 
tion manager  in  charge  of  the  two  forth- 
coming Pathe  features,  “Dynamite  "Smith” 
and  “The  Battling  Orioles.” 

Mr.  McCormick  is  one  of  the  most  widely 
known  advertising  and  exploitation  men 
in  the  motion  picture  business.  He  is 
equally  as  well  known  as  an  exhibitor,  hav- 
ing served  as  managing  director  of  some 
of  the  largest  theatres  in  the  country. 
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Defines  “Average  Picture;” 
Wants  Showmen  to  Judge 

'‘Birth  of  a Nation”  and  Bathe  News  are  Average 
Pictures,  Says  Stevens — Service  to 
Accept  Exhibitors’  Decision 

By  T.  O.  SERVICE 

“Brother  Exhibitors,”  attention  ! 

W.  O.  Stevens,  Apollo  theatre,  Princeton,  111.,  wants  you  to  pass  upon 
his  definition  of  an  “average  picture.”  If  yon  agree  with  his  definition,  it’ll 
be  lip  to  me  to  locate  a stock  of  plush  paper  and  get  out  an  extra  edition 
of  the  Herald. 

Stevens’  Request  Is  in  Response  to  Offer 
Mr.  Stevens’  request  of  you  is  part  of  his  response  to  my  recent  offer 
to  press  agent  and  otherwise  exploit  the  genius  who  -would  tell  me  and  my 
readers  what  I'eviewers  have  in  mind,  if  anything,  when  they  write  “aver- 
age picture,”  “average  theatre”  and  “average  audience.” 

As  Mr.  Stevens  specifically  states  that  he  wants  readers  to  judge  his 
effort,  the  only  fair  thing  for  me  to  do  is  to  forward  his  letter  to  you  in 
full.  Plere  it  is  : 

EXHIBITORS  HERALD, 

Chic.^go,  III. 


Famous  Players 
of  Canada  Shows 
Larger  Earnings 

(Special  to  Exhibitors  Herald) 

TORONTO,  ONT.,  Sept.  16.— An  of- 
ficial financial  statement  by  Famous  Play- 
ers Canadian  Corporation,  Limited,  Toronto, 
issued  indicates  a healthy  condition  for  the 
company.  It  is  announced  that  net  earnings 
for  the  nine  months  ending  May  31,  1924, 
■were  more  than  for  the  entire  12  months  of 
the  1923  fiscal  year  ending  August  31,  1923, 
while  gross  earnings  were  within  $120,000 
of  the  total  for  the  same  period.  Gross 
revenue  for  the  nine  months  ending  May  31 
last  amounted  to  $3,280,257,  compared  with 
$3,403,705  in  the  12  months’  period  ended 
August  31,  1923,  and  $2,686,458  in  1922. 
Operating  expenses,  including  interest  on 
mortgages,  bank  interest,  etc.,  totaled 
$2,774,123  for  nine  months,  as  against- 
$2,901,559  in  1923  and  $2,291,288  in  1922. 
Operating  profits  were  therefore  $506,134 
and,  after  deduction  of  depreciation  of 
$117,000,  net  stood  at  $389,134  for  the  nine 
months  'ending  May  31,  compared  with 
$379,936  for  the  whole  year  ending  August 
31,  1923,  and  $294,689  for  1922. 

The  balance  sheet  as  of  May  31  indicates 
total  assets  of  $15,084,451,  made  up  of 
properties  and  equipment  to  the  value  of 
$5,167,765 ; franchises,  contracts  and  lease- 
holds, $8,599,758 ; investments  in  affiliated 
companies,  $368,792 ; accounts  receivable, 
$283,778  ; cash,  $189,422  ; supplies,  $15,278  ; 
prepaid  expenses,  $134,458,  and  deferred 
charges  of  $325,200.  On  the  liability  side, 
capital  account  is  shown  at  $12,650,000 ; 
mortgages,  $616,140 ; accounts  payable, 
$340,674,  and  surplus  of  $253,667. 

Announcement  is  made  that  the  average 
net  earnings  of  the  Canadian  company  for 
the  past  four  fiscal  years,  after  depreciation, 
have  been  $336,800. 

Fox  Ready  to  Start 

1925-26  Productions 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  16. — With  produc- 
tion work  on  the  1924-25  specials  and  in- 
dividual attractions  nearing  completion,  the 
studio  forces  of  William  Fox  already  are 
beginning  preparatory  work  on  the  com- 
pany’s product  for  1925-1926.  This  is  said 
to  be  the  first  time  that  the  company’s 
schedule  of  production  has  been  so  far  ad- 
vanced. 

Every  one  of  the  current  season’s  pictures 
either  have  been  completed  or  are  in  work. 


Loot  Theatre  Third 

Time  in  Two  Years 

(Special  to  Exhibitors  Herald) 

OKLAHOMA  CITY,  OKLA.,  Sept.  16.— 
Masked  robbers  overpowered  Earl  Settle, 
manager  of  the  Capitol  theatre  here,  a.  week 
ago  Sunday  and  made  him  open  the  safe 
and  after  extracting  over  $800  in  cur- 
rency, made  their  escape,  leaving  no  clue  as 
to  their  identity.  Officers  are  making  an 
investigation. 

This  is  the  third  time  that  the  safe  of  the 
Capitol  theatre  has  been  robbed  of  large 
sums  of  money  within  the  past  two  years. 


Buy  Story  for  LaMarr 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  16. — Sawyer-Lubin 
have  purchased  “The  Second  Chance,”  by 
Mrs.  Wilson  Woodrow,  from  W.  J.  Watt 
as  a starring  vehicle  for  Barbara  La  Marr. 
Arthur  H.  Sawyer  will  direct  Miss  La  Marr 
in  this  story,  which  will  be  played  in  pro- 
duction during  October. 


Gentlemen : 

Someone  on  page  39  of  tlie  issue  of  Sci>t.  13th 
says  if  anyone  will  send  in  a description  of  an 
average  picture  lie  will  print  an  extra  edition  of 
the  IIerald  in  plush.  VVell,  1 am  going  to  make 
a try  at  it.  even  if  I lose,  and  am  going  to  allow 
your  readers  to  judge,  as  I consider  that  critics 
and  producers  are  about  the  most  unreliable  sources 
I know  of. 

Producers  Incompetent 

Before  going  ahead  with  my  description,  per- 
mit me  to  say  that  I don’t  consider  Griffith  or 
Ince  competent  to  pick  out  an  “average”  picture 
if  the  word,  average,  means  popular.  Either  or 
both  of  them  turn  out  some  awful  hunks  of  cheese 
as  well  as  some  real  supers.  In  other  words,  they 
see  with  their  own  eyes  only,  and  not  as  the 
public  does. 

Here  is  my  definition  of  an  average  picture 
if  the  word  average  is  taken  to  mean  popular. 

I am  assuming  any  audience  of  Americans  of 
average  intelligence  and  of  course  not  the  Heathen 
Chinese: 

An  average  picture  is  one  whose  story  and  con- 
tinuity aroi’^ses  in  the  nHiovIe  fan.  either  heeu't  in- 
teres’i:,  corredy,  thrill  or  interesting  data  (such  as 
news  reels). 

Now  perhaps  you  mean  it  is  impossible  to 
pick  out  an  average  picture,  meaning  one  that 
will  get  over  almost  anywhere,  so  I am  supply- 
ing a list  of  same  and  also  a list  of  some  that 
are  not,  and  would  like  to  hear  from  other 
brother  exhibitors  in  reply. 

Here  is  a list  of  pictures  I have  either  played 
or  reviewed.  These  criticisms  are  without  malice 
to  any  producer. 

Producers  Should  Know 

I maintain  that  any  producer  should  almost 
know  before  he  starts  to  make  a picture  just 
about  what  it’s  going  to  be,  assuming  he  em- 
ploys a good  director,  actresses,  actors,  etc.,  but 
if  the  story  isn’t  there  in  the  start  you  may 
have  Griffith  directing  it  with  Mary  Bickford  and 
the  cream  of  support  and  still  have  a lemon. 
Remember  a few  years  back  when  Baramount 
made  an  all-star  picture  (all  their  best  were  used) 
but  it  was  only  a fair  picture  at  that?  Think 
it  was  “The  Affairs  of  Anatole,”  (as  if  anybody 
cared) . 

List  of  pictures  which  should  go  over  with . 
an  average  audience  follows: 

1.  THE  BIRTH  OF  A NATION— the  daddy  of 
them  all. 

2.  TRIUMPH — no  half-way  fair  exhibitor  will 
pan  this. 

3.  HOLD  YOUR  BREATH — entertainment  plus, 
story  100%,  full  of  punches. 

4.  NEWS  REELS — Pathe  International,  etc., 
all  are  interesting. 

Tflme  will  not  peilmit  an  extensive  review. 

Now  here  are  some  pictures  that  I would  not 
class  as  “average”  (popular) : 

DOROTHY  VERNON  OF  HADDON  HALL— a 
veiry  high  class,  well  made  feature  that  won’t 
register  over  30%  for  average  audience— strictly 
highbrow  stuff. 

THE  BRASS  BOTTLE — will  someone  name 
worse  ? 

BROKEN  BLOSSOMS — Griffith  still  raves  over 
i’t.  Yes,  D.  W.,  it  pleased  you  alright,  was  an 
airtistic  success  and  a financial  frost,  and  yet  you 
still  keep  on  bragging  about  having  made  it. 

LONG  LIVE  THE  KING— anything  but  aver- 
age. Uninteresting. 

Now,  Editor,  if  I’m  not  right,  in  what  way 
am  T wrong? 

You  can’t  use  your  own  eyes  when  you  review. 
You  must  judge  from  the  patron’s  standpoint, 
which  can  only  be  done  by  observation  and  long 
experience.  A producer  or  director  can’t  judge 
a picture’s  possibility  any  more  than  a good 


organist  can  make  a good  piano  tuner  or  the 
reverse.  It  just  simply  can’t  be  done. 

W.  O.  Stevens, 

Apollo  theatre, 
Princeton,  HI. 

I second  Mr.  Stevens’  motion  that 
other  exhil)itors  act  judicially  in  this 
matter.  If  a majority  of  you  believe  that 
Mr.  Stevens  has  defined  “average  picture” 
accurately,  or  that  the  pictures  he  names 
are  average  pictures,  the  plush  edition 
will  be  published  forthwith.  Address  Mr. 
T.  O.  SERVICE.  Exhibitors  Herald,  407 
South  Dearborn  St.,  Chicago,  111. 


Oklahoma  Operators 
Refused  Wage  Boost; 
Settlement  at  Dallas 

(Special  to  Exhibitors  Herald) 

OKLAHOMA  CITY,  OKLA.,  Sept.  16.— 
The  Oklahoma  City  theatres  have  refused 
the  demands  of  the  union  for  an  increase 
in  pay,  and,  rather  than  grant  the  increase, 
will  make  an  effort  to  go  open  shop. 

In  Dallas,  Texas,  a settlement  has  been 
made  with  eleven  downtown  houses,  the 
larger  ones  granting  an  increase  of  $5.00 
per  week.  The  Capitol,  Old  Mill  and  Jeffer- 
son granted  an  increase  of  $2.50.  Other 
downtown  houses  have  renewed  the  old  con- 
tract. For  the  neighborhood  houses  a de- 
mand has  been  made  for  an  increase  of 
$3.00  per  week.  The  managers  have  refused 
this. 

Before  an  operator  can  go  into  a booth 
in  Dallas  he  must  have  a permit  which  is 
supposed  to  be  granted  upon  examination. 
All  applications  for  permits  have  been  re- 
fused so  far.  The  scale  for  the  downtown 
houses  is  $50.00  for  the  better  houses  and 
$40.00  for  the  smaller  ones.  The  six-day 
clause  which  the  operators  first  asked  for 
has  been  eliminated. 

Keaton  and  Schenck 

To  Make  Six  Features 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Sept.  16. — Buster  Kea- 
ton and  Joseph  M.  Schenck  have  signed 
a two-year  contract  calling  for  the  making 
of  six  feature  comedies  at  an  approximate 
cost  of  $300,000  each.  David  Belasco’s 
“Seven  Chances”  will  be  the  first  of  the 
series  in  the  $1,800,000  program  which 
Buster  is  scheduled  to  carry  out. 

The  frozen-faced  comedian  has  just  fin- 
ished making  “The  Navigator,”  which  is 
heralded  as  his  cleverest  comedy. 
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First  National  Sales  Manager,  District  and  Breoich  Managers: — Tcp  row:  H.  A.  Bandy,  Central  District  Mamager;  Joseph  Skirboll,  Western  Dis- 
trict Manager;  R.  S.  Wehrle,  Pittsburgh  Exchange;  Charles  Muehlman,  Si'Ji  Francisco;  Robert  S/meltzer,  Washington,  D.  C.;  Leslie  Wilkes,  Dallas. 
Second  row:  C.  R.  Beachcim,  Atlanta;  F.  G.  Sliter,  ;^attle;  Floyd  Brown,  Indianapolis;  L.  L.  Hall,  Salt  Lake  City;  Harry  T.  Nolan,  Sub-Western 
District  Manager;  W.  E.  Knotts,  Los  Angeles.  Third  row:  L.  O.  Lukan,  Minneapolis;  C.  E.  Bond,  Chicago;  Anthony  Ryzui,  Oklahoma  City; 
J.  C.  Vergesslich,  New  Jersey  Exchange;  E.  A.  Eschm?Jin,  Manager  SaJes  Department;  P.  E.  Krieger,  Louisville;  W.  J.  Heenan,  Philadelphia. 
Fourth  row:  Floyd  Brown,  Indianapolis;  Frank  J.  A.  McCarthy,  Buffalo;  A.  German,  Montreal;  C.  W.  Koemer,  Portland;  F.  E.  North,  Detroit; 
Lucas  Cennor,  New  Orleans.  Fifth  row:  Harry  Weiss,  St.  Louis;  William  J.  Melody,  St.  John;  H.  H.  Buxbaum,  New  York;  M.  H.  Keleher, 
New  Haven;  L.  J.  McCarthy,  Omaha;  R.  C.  Seery,  Midwest  District  Manager;  W.  E.  Callaway,  Southern  District  Manager.  Sixth  row:  Frank  L. 
Veughn,  Winnipeg;  R.  H.  Haines,  Cincinnati;  J.  H.  Ashby,  Denver:  E.  J.  Tiiton,  Des  Moines;  A.  J.  Herman,  Albany;  H.  J.  Fitzgerald,  Milwaukee. 
Seventh  rew:  B.  D.  Murphy.  Toronto;  E.  C.  Rhcden,  Kansas  City;  N.  H.  Moray,  Cleveland;  Sam  Coffland,  Vancoxiver;  Thomas  B.  Spry,  Boston; 
F.  P.  Bryan,  Manager  of  Charlotte  Exchange. 
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1,801  Pictures 
Made  by  Fox 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  16.— For 
those  who  have  a penchant  for  fig- 
ures here  are  some  interesting  ones 
from  the  Fox  records: 

More  than  650,000,000  feet  of 
negative  and  positive  film  have 
been  used  in  the  productions  ipued 
by  Fox;  a total  of  125,000  miles — 
enough  to  be  wrapped  around  the 
earth  five  times  at  the  Equator. 
Including  the  product  for  the  com- 
ing season,  1,801  productions  have 
been  made,  totaling  5,095  reels  of 
negative — 5,095,000  feet,  or  approxi- 
mately 1,000  miles,  enough  to  ex- 
tend from  New  York  to  Chicago 
along  the  railroad  or  from  New 
York  to  Davenport,  Iowa,  by  air 
line.  Laid  end  to  end,  the  642,070 
cans  containing  these  reels  would 
extend  from  New  York  City  to  a 
point  just  beyond  Hudson,  N.  Y., 
while  placed  one  on  another,  the 
pile  would  extend  skyward  more 
than  22  miles. 

If  spread  out  singly,  the  cans  of 
film  would  blanket  a farm  of  120 
acres.  The  metal  spools  upon 
which  these  productions  were 
wound  weigh  132  tons,  and  the  to- 
tal weight  ^ the  entire  product  ex- 
ceeds 3,050,000  poimds  — twelve 
tons  of  negative  film  and  1,524^ 
tons  of  positive,  or  approximately 
fifty-one  carloads  of  motion  picture 
amusement. 

The  list  of  productions  released 
shows  631  dramatic  entertainments, 
two  serials,  468  comedies  and  700 
short  subjects,  including  Educa- 
tionals  and  news  reels. 


200  to  Take  Part  in 

Salesmen  *s  Clam  Bake 

(Special  to  Exhibitors  Herald) 
ALBANY,  N.  Y.,  Sept.  16. — Indications 
point  to  a crowd  of  at  least  200  at  the  first 
annual  outing  and  clambake  of  the  organ- 
ized film  salesmen  of  Albany,  N.  Y.,  to  be 
held  on  Saturday  afternoon,  October  4. 
Nearly  200  tickets  have  already  been  sold, 
including  several  in  New  York  city.  A 
luncheon  will  be  served  from  12  to  2 
o’clock  and  the  bake  itself  will  be  held  at 
4 :30  o’clock.  During  the  afternoon  there 
will  be  races  in  which  both  men  and  women 
will  compete,  and  a baseball  game. 

Exhibitors  from  the  three  cities  of  Troy, 
Albany  and  Schenectady,  as  well  as  from 
many  nearby  places,  are  planning  to  be  on 
hand  at  the  affair. 


Four  Firms  Chartered 
At  Albany  Last  Week 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Sept.  16. — Four  mo- 
tion picture  companies  incorporated  in 
New  York  state  during  the  past  week,  the 
incorporations  in  the  secretary  of  state’s  of- 
fice showing  that  these  companies  will 
maintain  their  principal  business  office  in 
the  metropolis.  These  companies  were: 
Ricordo  Film,  Inc.,  capitalized  at  $50,000 ; 
Russell  Enterprises,  Inc.,  $25,000;  Oxford 
Film  Exchange,  $20,000 ; Tull  Theatre  Cor- 
poration, capitalization  not  specified. 


Conklin  Opens  Offices 

NEW  YORK — F.  G.  Conklin  will  take  over 
officials  at  250  West  57th  street,  where  he  will  give 
his  attention  to  the  distribution  of  independent 
pictures,  including  “The  Chechaheos,”  “Missing 
Daughters,”  “Unseen  Hands”  and  “The  Chase.” 


First  National  Organization 
On  T oes  for  Eschmann  Drive 

Prizes  of  $8,000  Hung  Up  as  Incentive  in  Campaign 
Staged  in  Honor  of  Distribution  Chief  During 
the  Month  of  October 


(Special  to  Exhibitors  Herald) 

NEW  YORK,  September  16. — Offices  of  First  National  are  a beehive 
of  activity  with  everyone  in  the  organization  keyed  up  to  a high  pitch  over 
prospects  of  a record  business  during  “Eschmann  Month,’’  as  the  month  of 
October  has  been  designated. 

The  big  sales  contest,  which  is  part  of  the  program,  involves  prizes  of 
more  than  $8,000  in  cash  to  three  branches  having  the  highest  standing 
when  the  results  are  all  checked.  The  prize  money  will  be  divided  among 
the  three  district  managers  whose  divisions  rank  highest,  the  managers  of 
the  three  leading  exchanges  and  every  member  of  their  personnel. 

Recently  Renewed  First  National  Contract 

Eschmann  month  is  a result  of  the  sales  achievements  of  E.  A.  Esch- 
mann, General  Manager  of  Distribution  for  First  National  Pictures,  dur- 
ing his  first  year  in  that  capacity.  The  plan  originated  among  his  assistants 
in  the  distribution  department  as  a compliment  to  him  and  to  show  their 
appreciation  of  his  conduct  of  the  department  and  the  greatly  increased 


sales  which  have  marked  his  year’s 
tional  was  recently  renewed. 

The  following  “Proclamation  to  the 
First  National  Field  Organization’’  has 
been  issued  by  Mr.  Eschmaun’s  assistants 
in  the  Distribution  Department: 

“Whereas,  the  personality  and  executive 
ability  of  one  man  have  dominated  the  distri- 
bution activities  of  this  great  organization  of 
ours  since  July,  1923,  and 

“Whereas,  we  of  the  depeirtment  of  distribu- 
tion cire  desirous  of  showing  our  appreciation 
of  the  acccAmiplishment ; 

‘‘Therefore,  we  decree  a calmpaign  for  in- 
creased sales  and  billings  to  culminate  dining 
the  month  of  October. 

“The  man  is  E.  A.  Eschmann. 

'‘Oct'vieiY  will  be  designated  a E-sclinriani 
month.”  (Signed)  W.  J.  Morgan,,  S.  W.  Hatch, 
A.  W.  Slmith,  Jr.,  Chas.  M.  Steele. 

Will  End  November  8 

In  order  that  the  greatest  sales  momen- 
tum may  be  developed  in  Eschmann  montli 
— October — tlie  sales  contest  started  on 
September  14  and  will  continue  for  eight 


E.  A.  ESCHMANN 


regime.  Plis  contract  with  First  Na- 


consecutive  weeks,  ending  on  Saturday, 
November  8.  Sales  efforts  will  be  greatly 
stimulated  through  the  fact  that  every 
employee  in  the  field  has  a chance  to 
share  in  the  prize  money,  as  the  prizes 
will  lie  awarded  on  a percentage  basis 
instead  of  on  a money  basis. 

For  the  purpose  of  the  contest,  the 
quotas  assigned  to  the  various  Branch 
Offices  for  the  last  quarter  of  1924  will 
be  used.  Branches  will  he  credited  with 
sales  as  follows:  60  per  cent,  sales  or  con- 
tracted business,  including  both  open 
market  contracts  and  franchise  datings: 
40  per  cent,  billings — that  is,  pictures 
actually  played  and  paid  for  during  the 
eight  weeks  of  the  contest. 

Sales,  or  contracted  business,  to  be 
eligible  in  the  contest,  must  bear  a date 
between  September  14  and  Novemlier  8th 
inclusive,  and  must  carry  play  dates  ma- 
turing on  or  before  January  31,  1925. 

The  winning  branches  will  he  determined 
by  comparing  the  sales  and  billings  of 
each  branch  during  the  eight  weeks  of  the 
contest  with  their  sales  and  hilling  quotas. 
The  branch  having  the  highest  standing 
will  lie  ranked  first,  the  one  with  second 
highest  standing  second,  and  so  on. 

AU  Will  Share  Prizes 

The  districts  will  be  ranked  in  the  same 
manner  as  the  branches — the  composite 
figures  of  the  branches  within  each  dis- 
trict being  used  to  determine  the  per- 
centage standing  of  the  district. 

Fixed  cash  prizes  will  he  awarded  to 
the  managers  of  the  three  winning  divi- 
sions and  districts,  to  the  assistant  man- 
ager, each  salesman,  head  bookkeeper, 
head  cashier  and  bookkeeper  of  each 
branch.  The  largest  prizes,  naturally, 
will  go  to  the  winners  of  the  first  prize. 
To  all  other  employees  in  the  branch 
ranking  first  will  be  awarded  a sum  equal 
to  a full  week’s  salary:  to  other  employees 
in  the  second  branch,  a sum  equal  to  75 
per  cent  of  a week’s  salary:  and  to  other 
emnloyees  in  the  branch  standing  third, 
half  of  a week’s  salary.  In  case  of  ties, 
duplicate  payments  will  be  made. 


Joins  Rotary  Club 

OTTAWA,  ONT. — J.  M.  Franklin,  manager  of 
Keith’s  Theatre,  Ottawa,  the  only  theatre  in  Can- 
ada bearing  the  name  of  B.  F.  Keith,  has  been 
admitted  as  a member  of  the  Rotary  Club  of 
Ottawa,  the  inbuential  service  club  of  the  Capital. 
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Louis  B.  Mayer  Honor  Guest  at 
Metro-Goldwyn  Dinner 

Actors  and  Pf^orkers  Present  Labor  Claims  Against 
G rand- Asher — Cupid  Is  Busy  on  Coast 

By  HARRY  HAMMOND  BEALL 

Hollywood,  Sept.  16. — Louis  B.  Mayer,  chief  executive  of  the 
Metro-Goldwyn-Mayer  studios,  was  honor  guest  at  a dinner  given 
him  by  members  of  his  organization  at  the  Ambassador  on  the  eve 
of  his  departure  for  the  East  and  possibly  Europe. 

Mayer  is  planning  a trip  to  Rome  where  Fred  Niblo  is  making  “Ben 
Hur,”  but  he  declared  on  leaving  that  if  he  could  untangle  the  difficulties 
of  the  “Ben  Hur’’  company  by  a conference  with  Marcus  Loew  in  New 
York,  he  would  come  back  to  re-enter  the  fight  against  the  telephone  com- 
pany which  seeks  to  bring  about  rate  raises  that  will  militate  against  the 
film  companies  in  Culver  City.  Mayer,  so  far,  has  led  the  battle  against 
the  utility  and  is  out  to  win. 


For  the  protection  of  approximately 
$30,000,  in  labor  claims  outstanding  against 
Grand-Asher  Distributing  Corporation  and 
the  iMotion  Picture  Producers’  Association 
for  the  production  of  a picture  known  as 
"Ambition,”  the  California  State  Depart- 
ment of  Labor  has  assumed  control  over 
the  funds  guaranteed  from  the  sale  of  the 
picture  in  New  York  and  will  act  as  pay- 
master for  the  entire  staff  of  actors  and 
workmen  employed  in  the  making  of  the 
picture. 

Complaints  reached  the  LaboV  Depart- 
ment that  former  workmen  for  the  two 
companies  had  received  checks  for  wages 
which  the  banks  refused  to  honor.  In- 
vestigation is  said  to  have  revealed  the 
sale  of  the  picture  in  the  East  for  approxi- 
mately $60,000  and  officials  of  the  two  com- 
panies have  agreed  to  deposit  half  of  this 
with  the  labor  authorities  for  disbursement 
to  former  employes. 

^ tY  'J? 

Dan  Cupid  seems  to  have  been  indulging 
in  indiscriminate  arrow  practice.  With  the 
open  season  for  matrimony  two  full  months 
gone,  tilmdcm  has  given  the  press  and  the 
public  a plethora  of  conversational  topics 
on  matrimony — consummated  and  contem- 
plated. Alexander  Carr,  stage  and  screen 
star  in  ‘‘Potash  and  Perlmutter,”  is  to  wed 
Miss  Helen  Cressman  as  soon  as  she  is 
legally  freed  from  Dr.  iMartin  Blank,  of 
New  York. 

Agnes  Ayres  lifted  the  veil  from  her 
secret  marriage  to  A.  Manuel  Reachi,  com- 
mercial attache  to  the  consul  general  of 
Mexico  in  San  Francisco  during  the  rveek. 
They  were  wed  July  13.  A European 
honeymoon  is  to  begin  soon.  Edmund  Lowe 
and  Lilyan  Tashman,  both  identified  with 
the  screen,  are  leaving  soon  to  wed  in  the 
romantic  background  offered  by  Spain. 

Catherine  Ferguson,  sister  of  Helen  Fer- 
guson, and  Ncrbert  Brodin,  cameraman  for 
Frank  Lloyd,  decided  two  can  live  cheaper 
than  one.  Wedding  bells  rang  for  this 
couple  last  week  w'hile  film  folk  made  up 
the  guest  list  for  the  occasion.  Louis 
Golden,  field  representative  of  the  West 
Coast  Theatres,  Inc.,  has  just  taken  a bride 
in  the  person  of  Miss  Hilary  Elizabeth 
Rohrer,  erstwhile  theatre  prologue  player 
in  Los  Angeles. 

* * * 

The  madcap  princess  so  often  personified 
on  the  screen  by  M.arion  Davues  showed 
royal  alarm  when  her  car  disputed  right 
of  W'ay  with  a flivver  on  Hollywood  boule- 
vard as  she  was  riding  with  Alma  Rubens. 
Both  actresses  were  slightly  cut  and  bruised, 
the  car  suffering  most  damage. 

* * * 

Cissy  Fitzger.\ld,  admitted  to  be  the  first 
woman  to  face  a motion  picture  camera, 


during  the  last  ’90’s,  may  carry  scars  from 
facial  injuries  the  rest  of  her  life  due  to 
her  efforts  to  drive  a vintage  model  auto 
that  came  out  about  the  time  she  began  in 
pictures.  The  old  vehicle  catapulted  Miss 
Fitzgerald  into  a motor  truck. 

* * * 

At  a recent  meeting  of  the  producers, 
exhibitors  and  distributors  a decision  was 
reached  permanently  to  incorporate  “Greater 
Movie  Season,”  and  make  it  an  annual 
event  with  Los  Angeles  and  San  Francisco 
the  key  centers  of  the  pageants. 

* * * 

Zasu  Pitts  is  the  first  member  of  the 
cast  selected  for  the  production  of  “The 
Re-Creation  of  Brian  Kent,”  the  third 
Harold  Bell  Wright  story  to  be  filmed  by 
Principal  Pictures.  She  is  to  play  the  role 
of  Judy,  an  uneducated  mountain  girl. 

* * * 

George  Fitzmaurice,  who  is  associated 
with  Samuel  Goldwyn  in  production  of 
First  National  pictures,  has  recovered  from 
his  recent  illness  and  is  preparing  for  a 
forthcoming  production  as  yet  untitled. 

* Jk  * 

Hugo  and  ^Mabel  Ballin  have  just  re- 
turned from  New  York  where  they  went 
to  witness  the  preview  of  Ballin’s  last  pic- 
ture, "The  Prairie  Wife,”  the  Saturday 
Evening  Post  story  made  by  j\Ietro-Gold- 
wyn-Mayer. 

ik  sk  5k 

Neal  Burns,  Christie  comedy  star,  has 
become  a barber  shop  owner — a shop  for 
men  only.  Neal  says  the  barber  shops  in 
Flollywood  are  so  crowded  with  devotees 
of  the  bob,  he  has  decided  to  open  one 
where  none  of  the  fair  sex  will  be  served. 
It’s  in  one  of  Hollywood’s  new  buildings. 

5k  Jk  ik 

Irving  Lesser  cut  short  his  contemplated 
two  weeks  stay  in  the  film  capital  and  is 
rushing  back  to  New  York  to  begin  prepara- 
tions for  filming  Tolstoi’s  “Resurrection,” 
which  will  be  produced  by  Principal  Pic- 
tures. 

^ ^ 5k 

Reports  from  Europe  indicate  that  the 

noted  Japanese  player,  Sessue  Hayakawa, 
is  en  route  to  Los  Angeles  again  and  that 
there  is  a chance  he  may  be  cast  for  a role 
in  Cecil  B.  DeMille’s  new  production,  “The 
Golden  Bed.”  While  DeMille  refuses  to 
confirm  the  rumor,  he  has  not  denied  it  and 
the  fact  that  Hayakawa  is  coming  directly 
here  indicates  he  has  been  assured  of  an 
engagement  that  will  return  him  to  the 

screen. 


Lew  Cody  and  Pauline  Frederick  in  a 
love  scene  from  “Three  Women,”  the 
Warner  Brothers  production. 


Charge  Famous  Seeks 
Increased  Rental  on 
The  Covered  Wagon  * * 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  Sept.  16.— 
Complaints  by  several  exhibitors  that  Fa- 
mous Players  was  seeking  to  raise  the 
rental  on  “The  Covered  Wagon”  despite 
the  fact  that  it  is  alleged  to  have  been 
included  in  contracts  covering  the  Fa- 
mous Forty  group,  has  led  to  that  mat- 
ter being  scheduled  as  the  first  business 
when  the  fall  meetings  of  the  Motion  Pic- 
ture Theatre  Owners  of  Milwaukee  are 
resumed  shortly. 

Attempts  have  been  made,  according  to 
Fred  Seegert,  president  of  the  exhibitors 
in  Wisconsin,  to  force  a new  arrange- 
ment whereby  Famous  Players  would  get 
50  per  cent  of  the  profits  on  “The  Cov- 
ered Wagon”  instead  of  the  flat  sum  al- 
leged to  have  been  agreed  upon  for  all 
of  the  pictures. 

“Such  a practice  is  unjust  and  will  not 
be  tolerated,  if  the  charges  are  substan- 
tiated,” said  Seegert.  “When  exhibitors 
contracted  for  the  Famous  Forty,  ‘The 
Covered  Wagon’  was  held  out  as  bait  for 
them.  To  attempt  to  change  that  deal 
now  is  a rank  injustice.” 


Thomson  and  Talmadge 
Convalescing  on  Coast 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Sept.  16.— Fred 
Thomson,  F.  B.  O.  western  star,  and 
Richard  Talmadge,  stunt  man  of  the 
same  organization,  both  of  whom  sus- 
tained serious  injuries  while  at  work  a 
few  weeks  ago,  are  rapidly  recovering. 

Talmadge  has  already  left  the  hospital 
but  is  compelled  to  wear  a brace  on  his 
neck  until  the  two  splintered  vertebrae 
mend  completely.  He  will  be  in  shape, 
however,  to  start  a new  production  un- 
der the  auspices  of  Abe  Carlos  within 
three  weeks.  Fred  Thomson  has  not 
been  so  fortunate.  The  western  star  and 
famous  athlete,  who  sustained  a com- 
pound fracture  of  the  right  thigh,  will 
have  to  remain  in  the  hospital  for  a few 
weeks  more.  The  fracture  is  slowly  knit- 
ting and  Thomson  is  impatient  to  quit 
the  hospital. 
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Whenever  Marcus  Loew  opens  a new  theatre,  he  invites  all  the  screen  stars  and  his  friends  for  miles  around  to  be  pres- 
ent. This  shows  the  galaxy  of  screen  favorites  at  the  opening  of  the  Loew’s  State  Theatre,  St.  Louis.  Front  row  (left  to 
right),  we  have  Walter  Hiers,  Mrs.  Hiers,  J.  King  Kaufman,  Aileen  Pringle,  Mayor  Kiel,  Marcus  Loew,  Mae  Murray,  Claire 
Windsor  and  E.  A.  Shiller.  (Top  row)  John  Irving  Fisher,  Evangeline  Russell,  Kathleen  Karr,  George  Hacltathorne, 
James  Rhinock,  Herbert  Rawlinson,  J.  Barney  Sherry,  Bueria  Vista,  Elinor  Glyn  and  Aaron  J.  Jones. 


Another  young  man  who  enjoys  a good  trade  journal.  Eugene 
O’Brien,  leading  man  in  “Secrets”  and  “The  Only  Woman,”  First 
National-Norma  Talmadge  productions,  reading  his  favorite  mo- 
tion picture  paper.  ’Gene,  like  many  another  actor,  watches  the 
industry’s  greatest  barometer,  the  “What  the  Picture  Did  for 
Me,”  department. 


Pretty  Allene  Ray,  Pathe’s  serial  queen,  and 
Tommy  Richards,  heavyweight  who  is  being 
trained  by  Jim  Jeffries,  warming  up  on  the  lot  be- 
tween scenes  of  “Ten  Scars  Make  a Man,”  Misa 
Ray’s  latest  Pathe  serial. 
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Not  a bathing  girl  revue,  just  a picture  of  Henry  Otto’s  troupe  of  mer- 
maids to  be  seen  in  his  next  Fox  production,  an  undersea  spectacle,  titled, 
"Neptune’s  Romance.’’  The  gentleman  with  the  glasses  is  Mr.  Otto  and 
the  gentleman  next  to  him  is  Don  Ryan,  casting  director,  while  Gordon 
Hollingshead,  assistant  director,  is  next  to  Don. 


More  West  Coast  Exhibitors — (Left)  Billy  Hartford,  manager  Portola  theatre, 
Seattle,  Wash.,  and  Charlie  Code,  of  Paramount  theatre,  Seattle.  (Center) 
Edward  Frantz,  Echo  theatre,  Portland,  and  Hugo  McCredie,  Multnomah  the- 
atre, two  golf  experts;  (Right)  W.  G.  Carruthers,  well  known  salesman  in 
Seattle  territory,  and  Frank  Edwards,  Winter  Garden  theatre,  Seattle. 


A new  tenant  for  the  Star  dressing 
room — Evelyn  Brent,  who  has  just 
signed  with  Gothic  Productions,  Inc., 
and  will  star  in  a series  of  eight  fea- 
tures for  F.  B.  O.  The  first  will  be 
called  “Prude.” 


(Below)  The  Thomas  H.  Ince  studios 
at  Culver  City,  California,  are  well 
equipped  with  fire  fighting  apparatus. 
Twenty-six  trained  men  under  com- 
mand of  Fire  Chief  Minnich,  formerly 
with  the  Philadelphia  fire  department, 
are  instantly  ready  when  an  alarm  is 
turned  in  from  any  of  the  nineteen 
boxes  on  the  lot.  Ten  thousand  feet 
of  hose  can  play  a dozen  streams  on  a 
fire  in  a few  moments.  There  has 
never  been  a fire  on  the  grounds  in 
six  years. 


|f 
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Gloria  Swanson  pits  her  talents  as  a musician  against  those  of  her 
director,  Allan  Dwan  (with  the  violin),  during  a lull  in  the  pro- 
ceedings of  taking  scenes  for  her  latest  Paramount  production, 
"‘Wages  of  Virtue.”  “One  of  us  is  terrible,”  Dwan  is  remarking 
on  the  third  bar. 


I 
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Jobyna  Ralston,  who  played  opposite  Harold 
Lloyd  in  “Girl  Shy,”  and  her  mother  who  is  her 
constant  companion  on  and  off  the  lot.  Miss  Ral- 
ston made  a distinct  hit  in  the  Pathe  feature  and 
has  a bright  future. 


Priscilla  Dean  (center)  and  Hunt  Stromberg  (left),  her 
producer,  in  San  Francisco  attending  opening  of  “The  Siren 
of  Seville,”  the  Producers  Distributing  Corp.  feature. 
Charles  Kurtzman,  publicity  director  at  extreme  left;  Nat 
Holt,  managing  director  of  California,  and  Phil  Gersdorf, 
director  of  publicity  for  Stromberg  productions,  on  the  right. 
(Below)  Colleen  Moore,  star  of  First  National’s  “So  Big”; 
Bill  Tilden,  tennis  champ,  and  Bessie  Love,  playing  in  “Silent 
Watcher,”  another  First  National  film. 


Nothing  like  having  a handy  man  around  a 
studio.  This  is  Kenneth  Harlan,  who  has  turned 
movie  scene  shifter  at  the  F.  B.  O.  studio  and  is 
doing  a little  exterior  decorating  for  a scene 
in  “Hard  Cash.” 


Charles  Giblyn  the  director  is  pointing  out  something  to  the  com- 
pany making  “The  Price  of  a Party,”  an  Associated  Exhibitors 
attraction,  but  Hope  Hampton  and  Harrison  Ford  appear  to  be 
more  interested  in  the  still  cameraman.  The  feature  is  a Howard 
Estabrook  production. 


I 
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Barrell  Noses  Out  Brilant  for  Job 
of  Vice-President 

A.  M.  P.  A.  Annual  Election  Is  Spirited  Contest-  Golf 
Tourney  Takes  Stage  Next  W'^eek 

By  JOHN  S.  SPARGO 

New  YORK,  Sept.  16. — Judging  from  the  contests  which  the  mem- 
bers of  the  Associated  Motion  Picture  Advertisers  stage  at  their 
annual  election  of  officers,  the  Vice-Presidency  seems  to  be  the  prize. 
This  year,  as  of  yore,  the  main  battle  raged  around  it  and  when  the 
valiant  tellers  completed  their  work  Charles  W.  Barrell  just  edged  into 
office. 

The  count  was  26  votes  for  the  winner,  24  for  Arthur  M.  Brilant,  the 
other  candidate. 

The  directors  also  staged  a battle  on  the  side  and  when  the  vote  was 
tallied,  five  minutes  before  the  polls  closed,  two  men  stood  tied  for  the 
fifth  directorship.  Harry  Reichenbach  came  to  the  rescue,  paid  his  dues, 
getting  the  right  to  cast  a ballot  and  lo ! — the  tie  was  broken. 


The  five  directors  elected  were  Edward 
McNamee,  Irving  Green,  Charles  Ein- 
feld.  James  Loughborough  and  Lon  Young. 

Other  officers  elected  without  opposition 
were  as  follows : President,  A.  IM.  Bots- 
ford;  Secretary,  Walter  Eberhardt ; Treas- 
urer. Glen  Allvine ; Auditing  Committee, 
Julian  Solomon,  Hopp  Hadley  and  Fred 
E.  Baer;  Nat'l  Councillor  Chamber  of 
Commerce,  Harry  Reichenbach — he  said  it 
was  the  best  title  he  ever  held — Editor 
AMPA  Bulletin,  iMorrie  Ryskind;  Busi- 
ness Manager,  Bert  Adler. 

Retiring  officers  from  President  Shapiro 
down  all  made  more  or  less  eloquent 
addresses,  depending  on  the  viewpoint. 

The  election  was  as  joyous  as  it  was 
spirited.  Pre-election  campaigning  had  been 
exceedingly  energetic ; so  much  so  that 
much  of  it  was  anonymous. 

¥ ^ ^ 

Next  Tuesday  morning,  weather  man 
coinciding,  upwards  of  150  members  of 
the  film  industry  who  are  laboring  under 
the  delusion  that  they  are  golfers,  will 
gather  at  Sound  View  Golf  Club  to  pound 
the  little  white  pill  in  the  annual  fall  film 
golf  tournament.  In  spite  of  the  fact  that 
for  the  first  time  only  players  will  be  in 
attendance  the  early  entry  list  gives  promise 
that  as  many  as  can  be  conveniently  cared 
for  will  spend  the  day  at  Sound  View. 

The  usual  course  of  procedure  will  be 
followed — golf  all  day ; dinner  and  enter- 
tainment in  the  evening.  It  is  in  this  latter 
that  the  “goofers”  have  done  their  shining, 
but  this  year  instead  of  taking  part  they 
will  read  and  hear  about  it  after  it  is  all 
over. 

Since  promulgating  the  rule  allowing 
only  golfers  to  enjoy  the  tournament,  the 
committee  has  been  kept  busy  explaining 
why  such  action  was  taken.  The  explana- 
tion is  that  these  tournaments  have  grown 
in  popularity  and  no  golf  club  could  be 
secured  with  restaurant  accommodations 
sufficiently  large  to  take  care  of  all  who 
wanted  to  be  there.  Something  was  neces- 
sary to  cut  down  the  attendance  or  the 
tourneys  were  headed  for  a flop.  Hence 
the  rule. 

* * * 

A copy  of  an  old  English  home  built  in 
1917  at  White  Plains  by  Mrs.  Joseph 
Plunkett,  wife  of  the  managing  director 
of  the  Mark  Strand  Theatre,  is  featured 
in  scenes  and  action  of  “Sinners  in  Heaven,” 
the  Bebe  Daniels-Richard  Dix  photoplay,  at 
the  Mark  Strand  Theatre. 

But  Mr.  and  Mrs.  Plunkett  did  not  know 
her  old  English  home  was  being  “starred” 
until  he  saw  the  photoplay  screened  in  his 
private  projection  room  at  the  Mark  Strand. 
Then  he  kept  it  a surprise  for  Mrs.  Plunkett 


until  she  herself  attended  one  of  the  public 
showings  on  Sunday. 

The  English  home,  called  "Little  Orchard 
Farms,”  is  on  Ridgeway  between  North 
Avenue  and  Mamaroneck  Road,  White 
Plains. 

Mrs.  Plunkett,  happy  that  the  motion 
picture  people  had  recognized  her  handi- 
work as  a perfect  bit  of  old  England,  ex- 
plained last  night  that  she  was  motoring 
in  1917  and  spied  the  delightful  old  orchard. 
She  bought  several  acres  and  decided  to 
have  built  immediately  an  ideal  home,  dupli- 
cating a wing  of  her  old  home  in  Devon- 
shire, England. 

“Little  Orchard  Farms”  was  sold  in  Au- 
gust. 1919,  by  Mrs.  Plunkett  to  a Russian 
and  is  still  occupied  by  him. 

* * * 

President  M.  J.  O’Toole  of  the  Motion 
Picture  Theatre  Owners  of  America  was 
one  of  a committee  who  welcomed  Mr. 
Peter  J.  Brady,  President  of  the  American 
Federation  Bank  and  an  active  and  aggres- 
sive leader  in  all  labor  movements.  Mr. 


Benny  Leonard,  the  boxer,  as  an  actor  in 
two  scenes  from  Bout  No.  1 called 
“Breaking  In,”  a series  of  two-reel  fea- 
turettes  distributed  by  Ginsberg  & 
Wilk. 


Brady’s  visit  to  England  was  of  great  sig- 
nificance to  the  labor  movement  and  his 
home-coming  was  the  occasion  for  a very 
big  gathering  of  Motion  Picture  people  and 
labor  leaders  at  the  pier. 

Jk  Jk  5}t 

Benny  Leonard,  film  actor  whose  fight 
with  Mickey  Walker  has  been  called  off 
because  of  an  injury  to  his  thumb,  will  soon 
resume  picture-making.  Benny’s  series  of 
two-reelers  which  are  to  be  released  under 
the  title  of  “Flying  Fists,”  will  be  continued 
shortly  in  a New  York  studio,  under  the 
supervision  of  Henry  Ginsberg,  who  is 
handling  the  sales  of  the  films  thus  far 
made  by  the  lightweight  champion. 

It  is  likeh'  that  Benny  will  find  an  eager 
welcome  on  the  screen  when  his  ring 
career  comes  to  an  end.  The  preliminary 
showings  of  ‘.‘Flying  Fists”  indicate  that  he 
is  not  only  an  actor  of  considerable  ability, 
but  that  he  screens  quite  as  well  as  the 
juvenile  who  has  spent  his  life  on  the  stage 
or  in  the  studios. 

A conference  between  Benny,  Mr.  Gins- 
berg and  Sam  Heilman,  the  popular  writer 
of  humorous  stories,  who  supplied  the  ma- 
terial for  the  first  three  of  the  “Flying 
Fists.”  series  will  be  held  in  New  York 
this  week. 

* * 

Elmer  Clifton  sends  word  from  New 
Zealand  that  motion  picture  houses  are  to 
lie  seen  everywhere,  all  over  the  island. 
Wherever  he  goes  he  drops  in  and  sees 
a picture.  “It  is  just  like  ‘old  home  week’ 
all  the  time.”  he  writes,  “and  motion  pic- 
tures are  making  the  whole  world  akin.” 

* * 

Richard  Dix  is  taking  a week’s  rest 
after  completing  his  first  starring  vehicle, 
"Manhattan,”  under  the  direction  of  R.  _H. 
Burnside  at  the  Famous  Players  Studios 
in  Astoria,  Long  Island.  On  his  return 
Mr.  Dix  will  confer  with  Mr.  Lasky  re- 
garding his  next  picture. 

'Jfi  ^ 

“The  Sea  Hawk”  opened  its  first  New 
York  engagement  at  popular  prices  at  the 
IMark  Strand  theatre  Sunday,  and  the  ela- 
borate prologue  arranged  by  Joseph 
Plunkett,  managing  director  of  the  Mark 
Strand,  for  the  Astor  theatre  is  being  run 
unchanged. 

The  photoplay  itself  was  not  cut  for  the 
Mark  Strand  showing,  but  owing  to  its 
length  the  Mark  Strand’s  program  includes 
only  the  prelude,  prologue,  the  feature 
photoplay  and  the  Mark  Strand  topical 
review. 


Rock  Attends  Opening 
of  Captain  Blood** 

John  B.  Rock,  general  manager  of  Vit- 
agraph  and  W.  Wallace  Ham,  director 
of  advertising  and  publicity,  attended  the 
opening  of  “Captain  Blood”  at  the 
Orpheum  theatre,  Chicago,  on  Saturday, 
Sept.  13.  An  intensive  advertising  cam- 
paign marked  the  mid-west  premier  of 
the  David  Smith  production  and  at  a 
special  showing  of  the  picture  for  exhib- 
itors at  the  Eighth  Street  Theatre  last 
Thursday  hundreds  of  exhibitors  turned 
out  to  give  it  the  once  over. 


Sterns  on  Way  Home 

(Special  to  Exhibitors  Herald)  ^ 

NEW  YORK,  Sept.  16.— Julius  and 
Abe  Stern,  president  and  vice-president 
of  Century  Comedies,  have  left  Carlsbad, 
where  they  have  been  spending  their  va- 
cation, and  will  reach  New  York  about 
September  25. 
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Edward  M.  Saunders 
Observes  Sixteenth 
Year  with  Industry 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  16. — Edward  M. 
Saunders,  in  charge  of  the  western  sales 
division  for  Metro-Goldwyn  Distributing 
Corporation,  i s 
about  to  cele- 
brate his  _six- 
teenth  year  in  the 
motion  picture  in- 
dustry, sixteen 
years  that  have 
made  him  one  of 
the  best  informed 
men  in  the  trade 
with  an  acquaint- 
ance among  ex- 
hibitors and  ex- 
changemen  that 
extends  all  over 
the  country. 

Itwaswith  Saunders 

Rowland  and 

Clark  in  1906  that  E.  M.  Saunders  began 
the  career  that  was  eventually  to  land 
him  at  the  top.  Two  years  later,  in  1908, 
he  was  sent  to  Des  Moines  as  booker 
for  the  company.  The  following  year 
Saunders  went  to  Rochester  for  Rowland 
and  Clark  as  booker  and  a short  time 
afterwards  was  appointed  branch  man- 
ager for  the  Rochester  territory. 

Saunders  remained  with  Rowland  and 
Clark  until  they  sold  out  to  the  General 
Film  Company  at  which  time  he  was 
transferred  to  Philadelphia  as  branch 
manager  and  later  went  to  Washington 
in  the  same  capacity  for  General.  When 
Universal  was  organized  thirteen  years 
ago,  in  1911,  Saunders  opened  the  first 
branch  office  to  be  established  in  New 
York.  A short  time  after  this  E.  M. 
Saunders  opened  the  second  branch  of- 
fice for  Universal.  It  was  at  this  time 
that  Universal  bought  out  the  interests 
of  Green  and  Abraham,  who  were  suc- 
cessfullv  operating  exchanges  in  Boston, 
Springfield  and  New  Haven.  Mr.  Saun- 
ders was  placed  in  charge  of  all  five  of- 
fices. After  long  service  as  manager  of 
branch  offices  for  Universal  Saunders  re- 
signed at  the  time  when  the  state  fran- 
chise plan  first  was  contemplated. 

Seeing  the  possibilities  in  the  franchise 
idea  Saunders  obtained  the  New  York 
state  franchise  of  the  Alco  Film  Corpora- 
tion and  took  charge  of  their  offices  in 
New  York,  Albany  and  Buffalo. 

Saunders  was  one  of  the  organizers  of 
Metro  Pictures  Corporation  and  became 
a part  owner  of  the  New  York  state  fran- 
chise of  the  company.  In  a very  short 
time  he  was  appointed  general  sales  man- 
ager for  the  United  States  and  Canada 
and  acted  in  that  capacity  for  Metro  un- 
til the  merger  with  Goldwyn  when  he  was 
placed  at  the  head  of  the  western  sales 
division  of  the  new  company. 


Joins  London  Motion 

Picture  Organization 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  16. — Paul  E.  Pe- 
rez, an  assistant  director  of  publicity  for 
Universal  for  the  past  four  years,  has 
resigned  to  accept  an  important  public- 
ity post  with  the  European  Motion  Pic- 
ture Company  of  London.  He  sailed  with 
his  family  for  England  last  week  aboard 
the  Royal  Mail  liner  “Ohio.” 

His  associates  in  the  Universal  home 
office  gave  him  a rousing  send-off  on  the 
eve  of  his  departure,  in  the  form  of  a 
luncheon  held  in  Christie’s  restaurant. 


Remember  “’Way  Back  When  ” 
In  Early  Film  Days? 

Warner  Reminiscences  Show  Start  of  Block  Booking,  National 
Distribution  and  Many  Other  Things 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  September  16. — As  a spellbinder  Sam  Warner  of  War- 
ner Brothers  is  a Demosthenes.  At  a luncheon  given  last  week  to  about 
fifty  members  of  the  trade,  fan  and  daily  press  Mr.  Warner  gave  a little 
inside  history  of  how  he  and  his  three  brothers  broke  into  the  motion  pic- 
ture business,  which  made  interesting  listening  to  his  guests.  Incidentally 
each  guest  was  presented  with  a unique  watch  enclosed  in  a little  silver 
locket.  The  absolute  lack  of  all  formality  was  one  of  the  most  pleasurable 
features  of  the  Warner  luncheon,  of  which  Lon  Young  served  as  toastmas- 
ter and  introduced  Sam  Warner  as  the  only  speaker  of  the  day,  advising 
him  at  the  same  time  to  make  it  short.  Mr.  Warner  gave  the  following 
brief  history  of  the  career  of  Warner  Brothers: 


“Many  are  here  today,  who  have  been 
in  tlie  business  a long  time.  I don’t  want 
to  bore  you  with  the  personal  history 


of  Warner  Bros., 
but  1 would  like 
a little  motion 
picture  history. 

“We  have  been 
in  the  business 
since  its  pioneer 
days.  Twenty-two 
years  ago,  Harry 
and  I were  walk- 
ing on  Smithfield 
Street  in  Pitts- 
burg, when  a sign 
attracted  us 
which  read : Nic- 
kelodeon. 


S.  L.  Warner 


“We  put  two 
nickels  on  the 
plate  and  Harry  and  I walked  into  the 
place.  We  sat  through  three  shows,  until  we 
were  shown  the  exit  sign.  When  we  got  out- 
side, we  stood  for  a time  watching  the 
people  go  in  and  out.  We  then  and  there 
shook  hands,  and  said  ‘we’re  in  the  Mo- 
tion Picture  Business.’ 


“We  looked  about  for  a town  and  de- 
cided upon  Newcastle,  Pa.  We  rented  a 
store  and  got  it  fixed  up,  but  when  it 
came  to  opening  up  for  business,  we  had 
spent  all  our  money  and  had  no  chairs. 
We  put  our  heads  together,  decided  the 
only  man  who  could  help  us  out,  was  the 
local  undertaker.  He  rented  us  his  99 
chairs  with  the  understanding  we  were 
to  let  him  use  them  when  he  needed  them 
and  believe  me  many  a time  the  audience 
stood. 

Bought  Trunks  of  Films 


“At  that  time,  we  were  receiving  two 
changes  of  film  a week,  paying  $40.  After 
several  months,  it  struck  us  that  this  was 
a profitable  arrangement.  We  gave  $40, 
wbich  they  had  together  with  the  films 
back — so  we  decided  to  go  into  the  ex- 
change business. 

“We  came  onto  New  York  and  found 
Marcus  Loew,  who  owned  several  picture 
theatres,  bought  his  films  instead  of  rent- 
ing them  and  had  them  stored  away  in 
trunks.  We  bought  three  trunks  full  of 
films  for  $500  and  we  were  then  and  there 
in  the  distributing  end  of  the  motion 
picture  business. 

“At  that  time,  there  were  about  7 or  8 
companies  producing  pictures,  who  were 
keeping  us  supplied  with  films. 

“We  built  up  a nice  business,  renting 
films,  in  fact,  we  were  making  about  $2,- 
500.00  a week. 


“One  day,  a man  walked  into  our  office  and 
said — he  was  buying  us  out  that  day.  We  said 
‘But,  we  don’t  want  to  sell.’  Then,  this  man 


who  was  from  the  General  Film  Co.  said,  that 
they  would  not  supply  us  with  any  more  film, 
so  we  said  we  would  sell.  Fie  said  he  was  going 
to  give  us  a fair  break  and  allow  us  $.53,000  for 
our  Exchange.  He  handed  us  $10,000  in  cash, 
$13,000  in  preferred  stock  and  the  rest  in  four 
payments  to  stretch  over  a period  of  three  years. 

“Here,  we  were — $10,000  between  four  of  us, 
not  enough  for  a first  class  peanut  stand. 

“We  asked  him — ‘How  about  a job,  managing 
our  own  office?’  He  told  us  to  come  to  New 
York  and  he  would  fix  us  up.  The  next  week 
we  arrived  in  New  York  and  J.  J.  Kennedy, 
with  the  General  Film  Co.  said  he  was  very 
sorry,  but  he  had  just  completed  an  arrange- 
ment with  Dick  Rowland,  to  manage  the  Pitts- 
burg office.  ‘Then  we  don’t  get  a job?’ — ‘No.’ 
.-Mte,  who  was  with  us  said — ‘Very  well,  Mr. 
Kennedy,  we’ll  stay  right  here  and  put  you  out 
of  btisiness.’  Kennedy  said — ‘Personally,  I wish 
you  luck,  but  in  business,  I hope  you  break  your 
neck.’ 

How  Block  Booking  Started 

“Then  we  went  to  Mr.  Zeigler  of  Anderson  and 
Zeigler.  He  had  just  returned  from  his  annual 
trip  to  Paris  and  had  brought  back  two  negatives, 
one  was  titled  ‘Redemption,’  the  other  ‘Glass 
Coffin.’  He  wanted  $30,000  for  the  two  prints. 

“We  looked  at  both  pictures,  liked  ‘Redemp- 
tion,’ but  didn’t  like  ‘Glass  Coffin.’  Mr.  Zeigler 
said  if  we  bought  them,  we  had  to  take  them 
both — and  that  was  the  beginning  of  ‘block 
booking.’ 

“We  started  out  to  sell  our  pictures  to  people 
who  could  distribute  them.  This  was  the  start 
of  the  State  Right  business. 

“We  succeeded  in  selling  50  per  cent  of  the 
country  on  ‘Redemption,’  but  nobody  bit  on  ‘Glass 
Coffin,'  It  began  to  look  bad  for  us,  so  we 
went  into  ‘conference’  again  and  decided  we 
would  open  up  our  own  Exchanges. 

“I  took  the  Northwest  territory,  my  brother 
Jack  the  Southwest  part  of  the  country. 

“In  Minneapolis,  I opened  the  first  office  at 
a cost  of  $10.00 — $10.00  for  rent — $6.00  for  fur- 
niture; hired  a girl 'who  was  booker,  winder,  cut- 
ter and  all  the  rest  of  the  help.  This  was  the 
first  time  features  were  distributed  on  a national 
basis. 

“So  many  people  say  they  are  first  in  this  and 
that,  I don’t  want  to  boast,  but  I’m  dealing  in 
facts  today. 

“We  were  getting  along  famously,  when  Lubin 
came  on  from  Philadelphia  and  offered  us  Hie 
job  of  general  manager  of  the  General  Film 
Company  at  a salary  of  $50,000,  with  a bonus 
of  $120,000  at  the  end  of  the  year,  if  we  would 
sell  out  our  business  to  them  for  $250,000.  We 
turned  this  offer  down  cold. 

“One  day,  we  met  L.  J.  Selznick,  on  the  beach 
down  at  Arvene.  We  had  known  him  in  Pitts- 
burgh. He  asked  us  what  we  were  doing  and 
we  told  him  and  invited  him  to  call  on  us  at 
our  New  York  Office.  Fie  did,  and  what  is 
more,  the  next  week  he  was  working  for  us  and 
in  less  than  six  weeks,  we  had  to  give  him 
$10  000,  and  get  him  out  or  we  would  have  been 
working  for  him. 

Made  “Covered  Wagon” 

“I  forgot  to  tell  you  we  made  ‘The  Covered 
Wagon,’  only  we  only  had  three  wagons,  and  it 
hadn’t  rained  that  year,  so  the  river  was  smaller, 
but  it  was  the  same  story  released  under.  ‘The 
Peril  of  the  Plains.’ 

“At  that  time  if  you  passed  the  windows  of 
1600  Broadway  you  were  lucky  if  something  didn  t 
hit  you  on  the  head,  as  Carl  Laemmle  and  Pat 
Powers  were  throwing  things  at  each  other  up 
stairs.  Laemmle.  must  have  won,  for  before 
we  knew  it  Pat  Powers  was  connected  with  us. 

“Less  than  six  months  after  this,  we  realized 
Powers  was  playing  both  ends  against  the  middle 
(Continued  on  page  59) 
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Big  Photoplays 

In  Making  Keep 

Studios  Crowded 

(Continue  frdm  page  27) 

by  Milton  Sills  and  Viola  Dana  supported 
by  Ruth  Clifford,  Rosemary  Theby  and 
Wallace  Beery  in  "Pandora  La  Croix.” 
Colleen  Moore,  with  the  aid  of  Ben  Lyon, 
Joseph  De  Grasse  and  Gladys  Brockwell, 
is  soon  to  finish  a screen  adaptation  of 
Edna  Ferber’s  "So  Big,”  under  Charles 
Brabin's  direction,  and  the  ‘‘dapper”  star 
will  follow  this  with  "Bobbed  Hair.” 

Makes  Hollywood  Story 

J.  K.  McDonald’s  production  for  First 
National — “Frivolous  Sal” — is  being  di- 
rected by  Victor  Schertzinger,  with  Eu- 
gene O’Brien,  Mae  Busch,  Thomas  Sant- 
chi,  Mitchell  Lewis,  Mildred  Harris  and 
Benny  Alexander  in  the  main  roles.  This 
is  being  filmed  at  the  Hollywood  Studios. 

Sam  Rork's  production  of  the  Adela 
Rogers  St.  John  story,  "Inez  from  Holly- 
wood,” is  being  made  on  the  United  lot 
by  Alfred  Green  with  Anna  Q.  Nilsson 
as  “Inez,”  supported  by  Lewis  Stone  and 
Mary  Astor. 

Frank  Lloyd  is  piloting  an  all-star  cast 
headed  by  Glen  Hunter,  Bessie  Love, 
Hobart  Bosworth,  Lionel  Belmore,  Bran- 
don Hurst,  Alma  Bennett  and  Gertrude 
Astor  in  “The  Silent  Watcher.” 

Corinne  Griffith  is  making  as  her  own 
production  for  First  National,  “Wilder- 
ness,” supported  by  Ian  Keith  and  Emily 
Fitzroy,  with  Robert  Z.  Leonard  direct- 
ing. John  Francis  Dillon’s  present  con- 
tribution to  First  National’s  list  is  “If  I 
Marry  Again,”  the  chief  roles  being  in 
the  hands  of  Doris  Kenyon,  Lloyd 
Hughes,  Frank  Mayo,  Anna  Q.  Nilsson 
and  Hobart  Bosworth. 

Joseph  M.  Schenck’s  productions,  being 
made  at  the  United  lot  for  First  National 
release,  are  two  in  number — -Norma  Tal- 
madge  in  “The  Lady,”  and  Constance 
Talmadge  in  “Learning  to  Love.”  Norma 
has  entrusted  the  making  of  her  latest 
screen  drama  to  Frank  Borzage,  and  W’al- 
lace  Beery  and  John  Fox,  Jr.,  support. 
Constance  has  Antonio  Moreno  as  foil 
and  Sidney  Franklin  as  director  in  her 
John  Emerson-Anita  Loos  screen  story. 

Only  one  company  is  actually  working 
at  the  Ince  Studio  at  present,  making 
First  National  productions.  This  is 
George  Archinbaud’s  “The  Mirage,”  in 
which  Florence  \'idor,  Clive  Brook  and 
.'Man  Roscoe  share  honors. 

“Peter  Pan”  Is’Started 

The  much  heralded  “Peter  Pan”  in  cel- 
luloid at  last  is  becoming  a reality,  Her- 
bert Brenon  having  begun  the  filming  of 
Sir  James  M.  Barrie’s  famous  story  with 
Betty  Bronson  in  the  title  role.  Ten  other 
productions  that  will  help  to  swell  the 
“Famous  Forty”  are  now  in  process  in 
the  west  coast  Lasky  fold.  Ernst  Lu- 
bitsch  and  Pola  Negri — a combination  of 
director  and  star  which  the  public  has 
clamored  for  ever  since  they  saw  “Pas- 
sion,” the  widely-acclaimed  screen  enter- 
tainment made  by  these  two  in  Europe, 
function  at  last  in  Hollywood.  Pola  has 
the  support  of  Rod  La  Roeque,  Adolphe 
Menjou  and  Pauline  Starke  in  this  pic- 
ture— “Forbidden  Paradise” — the  title  un- 
der which  “The  Czarina”  will  reach  the 
screen. 

Paul  Tribe  and  Frank  Urson  are  co- 
directing Viola  Dana  and  Raymond  Grif- 
fith in  “Lord  Chumley,”  with  Theodore 
Roberts,  “grand  old  man  of  the  screen,” 
contributing  no  small  part  to  the  sus- 
pense, satire  and  wit  of  this  production. 

Irvin  Willat  is  down  in  Texas  making 
“North  of  36,”  with  Jack  Holt,  Ernest 
Torrence,  Lois  Wilson  and  Noah  Beery 
in  the  featured  roles,  and  James  Cruze  is 


Two  scenes  from  “The  House  of  Youth,” 
a Regal  Pictures,  Inc.,  production,  dis- 
tributed through  Producers  Distributing 
Corp.  Jacqueline  Logan  has  the  leading 
role. 

piloting  “The  Garden  of  Weeds”  through 
production  with  Betty  Compson  at  the 
head  of  an  all-star  cast  that  includes  War- 
ner Baxter,  Rockcliffe  Fellowes  and 
Charles  Ogle. 

Paul  Bern  is  directing  Agnes  Ayres, 
Pat  O’Malley,  Victor  Varconi  and  Edythe 
Chapman  in  “Worldly  Goods”;  William 
de  Mille  has  begun  filming  “Locked 
Doors,”  with  a cast  that  includes  Betty 
Compson,  Theodore  Von  Eltz,  Robert 
Edeson,  Theodore  Roberts  and  Kathlyn 
Williams;  “Code  of  the  West”  is  under 
way  with  William  Howard  directing  Con- 
stance Bennett.  Victor  Fleming  has  be- 
gun making  “The  River  Boat,”  a story  of 
the  gold  rush  of  ’49,  with  Wallace  Beery 
and  Pauline  Starke;  Cecil  B.  De  Mille 
has  gotten  under  way  with  an  all-star 
cast  in  his  newest  Lasky  feature,  “The 
Golden  Bed,”  and  Alan  Crosland  is  direct- 
ing James  Kirkwood  in  a dual  role  in 
“The  Top  of  the  World.” 

Stars  in  Gothic  Film 

Film  Booking  Offices,  the  fourth  of 
the  “F”  group  in  activity  of  the  moment, 
is  the  workshop  for  Del  Andrews  and  his 
“Go-Getter”  series  in  which  George 
O’Brien  and  Alberta  Vaughan  are  fea- 
tured; for  Harry  Garson  directing  Lefty 
Flynn  in  “Forgotten  City”;  for  Harmon 
Weight  who  is  making  “Hard  Cash,” 
with  Kenneth  Harlan  and  Madge  Bellamy 
in  the  chief  roles;  A1  Rogell  directing 
Fred  Thomson  in  “Thundering  Hoofs,” 
Jimmy  Horne  who  wields  the  megaphone 
in  an  untitled  production  starring  Richard 
Talmadge,  and  for  Emory  Johnson  who 
is  making  “Life’s  Greatest  Game,”  with 
a cast  headed  by  Thomas  Santchi  and 
Johnnie  Walker. 

Tod  Browning  is  making  the  first  of 
Gothic  Productions,  Inc.,  series  starring 
Evelyn  Brent  at  the  F.  B.  O.  lot,  titled 
“Prude,”  from  Julie  Hearne’s  widely-read 
novel;  Noel  Smith  is  directing  iLarry 
Semon  in  his  newest  comedy. 

The  remaining  two  units  headquarter- 
ing at  F.  B.  O.  are  R.  William  Neill  di- 
recting Mrs.  Wallace  Reid,  Percy  Mar- 
mont,  Ramsey  Wallace,  Jackie  Saunders 
and  Arthur  Rankin  in  Adela  Rogers  St. 
John’s  story,  “Broken  Laws,”  a Mrs. 
Wallace  Reid  production  for  F.  B.  O.  re- 


lease, and  C.  Gardner  Sullivan’s  initial 
attempt  as  a producer  in  which  John  Ince 
and  Cullen  Tate  co-direct  Cullen  Landis, 
Lillian  Rich  and  Vera  Rejmolds  in  Sul- 
livan’s own  story,  “Cheap  Kisses.” 

Buster  Keaton  has  finished  “The  Navi- 
gator,” and  is  now  at  work  on  “Seven 
Chances,”  a story  by  Roi  Cooper  Magrue, 
with  Jack  McDermott  as  director.  Ro- 
land West  productions  also  are  using  the 
Keaton  Studio  to  make  “The  Monster,” 
in  which  West  directs  a cast  headed  by 
Lon  Chaney,  supported  by  Gertrude  Olm- 
stead,  Johnny  Arthur,  erstwhile  star  of 
“The  Whole  Town’s  Talking,”  which  ran 
at  the  Playhouse  here  this  summer,  and 
Hallam  Cooley. 

Chaplin  Making  New  Comedy 

Charles  Chaplin  is  shortly  to  put  the 
final  touches  to  his  United  Artists’  com- 
edy based  on  the  Alaska  gold  rush.  Chap- 
lin began  shooting  on  this  early  last  Feb- 
ruary and  has  kept  moving  ever  since. 
He  expects  to  complete  the  feature  com- 
edy which  will  bring  him  back  to  the 
screen  in  garb  and  role  that  the  public 
knows  him  best,  by  October. 

Comedy  producers  are  not  quite  so  ac- 
tive at  this  writing  as  usual.  Century  has 
only  one  company  working — Edward 
Luddy  directing  Bert  Roach  and  A1  Alt 
in  “Be  Yourself.”  Christie  is  making  four 
comedies — all  two-reelers.  Harold  Beau- 
dine  is  directing  Jimmy  Adams.  Archie 
Mayo  is  piloting  Bobby  Vernon,  Neal 
Burns  has  Gil  Pratt  as  megaphone 
wielder  and  Scott  Sidney  is  directorial 
mentor  for  Walter  Heirs. 

At  Fine  Arts  Studios  four  comedy  units 
are  active — Lloyd  Bacon  directing  Ruth 
Harnett  and  Norman  Taurog  directing 
Lige  Conley  in  Mermaid  comedies,  and 
Fred  Hibbard  piloting  Lloyd  Hamilton 
in  a two-reeler,  while  A1  Ray  is  directing 
Bowles  and  Vance  in  one  of  the  Cameo 
comedy  series. 

Renaud  Hoffman  is  directing  his  own 
productions,  his  next  offering  being  a 
feature  as  yet  untitled.  He  has  an  all-star 
cast  and  is  shooting  at  the  Hollywood 
Studios. 

Hunt  Stromberg  is  confining  himself  to 
cutting  and  editing  his  two  latest  produc- 
tions made  at  the  Ince  Studios — Priscilla 
Dean’s  “Cafe  in  Cairo,”  and  Harry 
Carey’s  “Roaring  Rails.” 

Regal  productions,  which  also  operate 
at  Ince’s  are  making  “The  Chorus  Lady,” 
with  Margaret  Livingstons,  Alan  Roscoe 
and  Virginia  Lee  Corbin  in  the  chief 
roles.  Ralph  Ince  directs. 

New  M-G-M  Group  Ready 

Metro-Goldwyn-Mayer  is  just  between 
the  finish  of  one  group  of  pictures  and  the 
start  of  another  so  that  marked  activity 
on  the  lot  is  conspicuous  by  its  absence. 
King  Vidor  is  directing  an  all-star  cast 
in  "The  Wife  of  the  Centaur,”  Rupert 
Hughes  has  an  all-star  cast  making  "Ex- 
cuse Me,”  and  Cosmopolitan  Productions 
also  is  using  the  M-G-M  lot  for  Marion 
Davies’  latest  film  epic,  “Zander  the 
Great,”  directed  by  Clarence  Badger. 

Since  Doug  and  Mary  came  back  there 
has  been  much  studying  of  possible  sto- 
ries for  their  next  vehicles,  but  as  yet 
no  definite  decision  has  been  reached  by 
either.  It  perhaps  will  be  several  weeks 
yet  before  either  Doug  or  Mary  launch 
new  film  productions,  consequently  the 
Kliegs  remain  passive  in  the  big  Pickford- 
Fairbanks  studios  on  Santa  Monica  boul- 
evard. 

Sam  Wood  has  finished  shooting  on 
“The  Mine  With  the  Iron  Door,”  a Har- 
old Bell  Wright  story,  most  of  which  was 
made  for  Principal  Pictures  in  the  origi- 
inal  Arizona  settings.  There  is  no  activity 
in  the  way  of  filming  at  Principal’s  stu- 
dio, Baby  Peggy  not  being  scheduled  to 
start  for  some  weeks  yet  and  Louis  Tql- 
hurst  having  finished  his  “Mosquito”  pic- 
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ture  in  the  “life  series’’  he  is  making  for 
Sol  Lesser. 

After  the  customary  month  vacation 
close  down  at  the  Hal  Roach  Studios  in 
Culver  City,  companies  are  taking  on 
activity  again  and  by  the  time  this  is  in 
print  five  units  will  be  working.  Bob 
McGowan  is  ready  to  start  in  with  “Our 
Gang”  comedies;  Jay  A.  Howe  has 
launched  another  of  the  “Spat  Family” 
series,  Leo  McCrary  is  directing  Charles 
Chase  in  ' one-reelers ; Arthur  Stone  and 
Glen  Tryon  are  shortly  to  start  on  new 
comedies,  while  Hal  Roach  and  Fred 
Jackman  are  preparing  a story  in  which 
Rex,  the  Morgan  horse,  is  to  play  the 
chief  role. 

Five  Comedy  Units  at  Work 

Out  on  the  Sennett  lot  five  comedy 
companies  are  making  mirth-provokers. 
Harry  Edwards  is  directing  Harry  Lang- 
don  and  Natalie  Kingston  in  an  untitled 
comedy;  Reggie  Morris  is  making  “The 
West  Virginian,”  with  Ben  Turpin  and 
Alice  Day;  Ralph  Ceder  is  wielding  the 
megaphone  for  Billy  Bevan,  Raymond 
McKee  and  Thelma  Hill  in  an  untitled 
comedy;  Del  Lord  is  piloting  Sidney 
Smith,  Madeline  Hurlock  and  Andy 
Clark,  and  Ed  Kennedy  is  directing 
Ralph  Graves  in  untitled  comedies. 

Universal  has  fewer  companies  actually 
working  at  this  writing  than  for  many 
months.  Numerous  pictures  are  planned 
to  start  about  October  1,  but  just  at  pres- 
ent only  six  units  are  active,  although 
two  of  these  units  that  are  on  location 
are  making  two  pictures  at  the  same  time. 
Clarence  Brown  is  directing  “Smoulder- 
ing Fires,”  in  which  Pauline  Frederick 
and  Laura  La  Plante  co-star;  William 
Seiter  is  directing  May  McAvoy  and  Jack 
Mulhall  in  “Jazz  Parents”;  Edward  Sedg- 
wick is  making  “Let  ’er  Buck,”  with  Hoot 
Gibson  in  the  title  role,  and  William  Wat- 
son is  continuing  the  Andy  Gump  com- 
edy series  with  Fay  Tincher,  Joe  Murphy 
and  Jackie  Morgan  in  the  roles  of  Min, 
Andy  and  Chester. 

The  two  Universal  companies  making 
pictures  at  once  are:  Arthur  Rosson’s 
“The  Meddler”  and  “The  Burning  Trail,” 
both  William  Desmond  pictures,  and 
Clifford  Smith,  who  is  making  “The 
White  Manitou,”  and  “Riding  Thunder,” 
with  Jack  Hoxie  in  the  title  roles. 

Vitagraph  has  one  company  working — • 
J.  Stuart  Blackton  directing  an  all-star 
cast  in  “The  Beloved  Brute.” 

Warners  Making  Three  Films 

Warner  Brothers  have  three  screen 
dramas  under  way  at  present.  Millard 
Webb  is  directing  Marie  Prevost,  Monte 
Blue,  Helene  Chadwick,  Robert  Agnew, 
Lilyan  Pashman,  Marie  McLaren,  Carl 
Miller,  Vera  Lewis  and  John  Patrick  in 
“The  Dark  Swan.”  Mai  St.  Clair  is  fin- 
ishing “The  Light  House  by  the  Sea,’’ 
with  Rin-tin-tin,  the  dog  star,  supported 
by  Louise  Fazenda,  Buster  Collier, 
Mathew  Betz,  Charles  H.  Mailes,  Doug- 
las Gerrard  and  Joe  Gerrard. 

Wesley  Ruggles  is  making  “The  Age 
of  Innocence”  for  Warners.  An  all-star 
cast  includes  Beverly  Bavne,  Elliott  Dex- 
ter, Willard  Louis,  Edith  Roberts,  Mrs. 
Charles  G.  Craig,  Gertrude  Norman  and 
Maxine  Elliott  Hicks. 


Roach  Plans  New  Stage 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Sept.  16. — Plans  for  a 
new  covered  stage  bigger  and  better  than 
the  one  destroyed  by  fire  last  summer  are 
being  completed  by  Hal  Roach  and  War- 
ren Doane,  general  manager  of  the  Hal 
Roach  Studios.  Construction  of  the  huge 
building  is  expected  to  begin  in  the  near 
future. 


First  National 

Leases  Biograph 

Plant  Is  Report 
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Arthur  Edmund  Carewe,  Leila  Hyams, 
Helen  Gardner,  Morgan  Wallace,  Alice 
Weaver,  Edgar  Nelson,  Maude  Hill. 
Augustin  Sweeney,  Leslie  Austin,  Leon 
Gordon  and  others. 

Bert  Lytell  appears  opposite  Miss  La 
Marr  in  the  role  of  David. 

The  locales  depict.  Long  Island,  New 
York,  Deauville,  Paris. 

“Sandra”  will  be  put  immediately  in  the 
process  of  cutting  and  titling  as  a release 
date  of  November  9th  has  been  set  for 
this  Sawyer-Lubin  film  by  First  National. 

Burr  Changes  Studios 

After  three  years  of  consistent  shoot- 
ing of  all  his  pictures  at  the  Glendale 
Studio,  Long  Island,  C.  C.  Burr,  Man- 
aging Director  of  East  Coast  Films,  Inc., 
made  a radical  change  this  week  when  he 
engaged  the  Jackson  studio  in  New  York 
City  as  the  locale  for  the  next  Johnny 
Hines  feature,  “The  Early  Bird”  which 
goes  into  production  this  week.  Mr.  Burr 
was  loathe  to  change  studios,  but  due  to 
the  fact  that  “The  Early  Bird”  calls  for 
an  innumerable  amount  of  large  scenes, 
he  finally  thought  it  preferable  to  make 
use  of  the  Jackson  Studio  facilities,  where 
Janice  Meredith  was  made.  Coupled  with 
this,  the  fact  that  the  studio  is  in  New 
York  City,  makes  it  centrally  available. 

The  continuity  'and  script  on  '“The 
Early  Bird”  has  already  been  prepared, 
with  a cast  lining  up  as  folows: 

Edmund  Breese,  Wyndham  Standing, 
Maude  Turner  Gordon  and  Bradley 
Barker. 

For  the  feminine  lead,  Mr.  Burr  has 
selected  Sigrid  Holmquist. 

“The  Early  Bird”  is  reported  to  possess 
a most  ingeniously  devised  story  which 
suits  Johnny  Hines  to  a nicety.  It  is 
the  intention  of  both  Producer  Burr  and 
the  star  to  make  “The  Early  Bird’’  will  in 
Hines’  greatest  achievement,  and  judging 
from  the  amount  of  preparation  given  to 
the  story,  the  unusual  cast  engaged  to 
support  the  star  and  the  amount  of 
money  to  be  expended  on  this  latest 
Hines’  feature,  “The  Early  Bird”  will  in 
all  probability  eclipse  in  screen  value  all 
of  the  previous  Hines’  successes. 

Another  point  that  seems  to  bear  out 
Mr.  Burr’s  statement  that  “The  Early 
Bird”  will  be  one  of  the  greatest  Hines’ 
pictures  made,  is  the  fact  that  he  has. 
reengaged  the  same  technical  staff  that 
supported  Hines  in  his  record-breaking 
“Conductor  1493”  and  “The  Speed 
Spook.” 

Charles  Hines  to  Direct 

Charles  Hines  will  direct,  Charles  Gil- 
son and  John  Geisel  will  be  first  and 
second  cameramen  respectively,  Benny 
Berk  production  manager,  and  the 
scenario  bj'  Richard  Friel.  All  indications 
point  to  a big  production  made  on  a lavish 
scale  in  which  the  inimitable  Johnny 
Hines  will  probably  give  another  unusual 
screen  characterization  to  the  industry. 

With  the  arrival  of  Patsy  Ruth  Miller 
from  the  Coast  production  work  on 
“Those  Who  Judge,”  the  third  of  the 
Banner  Big  4 series  directed  by  Burton 
King  was  begun  Monday,  September  S 
at  the  Whitman  Bennett  Studios  in 
Yonkers,  according  to  an  announcement 
by  George  H.  Davis  and  Samuel  J. 
Briskin,  directing  heads  of  the  Banner 
organization. 

“Those  Who  Judge”  is  based  on  the 
popular  novel  by  Margery  Land  May, 


entitled  “Such  As  Sit  in  Judgment”  which 
has  had  a wide  sale  in  both  the  United 
States  and  England.  It  is  a society  melo- 
drama with  an  unusually  powerful  plot. 

Lou  Tellcgen  will  play  opposite  Miss 
Miller.  The  balance  of  the  cast  as  com- 
pleted, includes:  Mary  Thurman,  Flora 
Le  Breton,  Edmund  Breese,  Coit  Al- 
bertson, Walt  Miller  and  Cornelius  Keefe. 
Keefe. 

“Those  Who  Judge”  is  scheduled  to 
follow  “The  Truth  About  Women”  and 
“The  Man  Without  a Heart,”  both  of 
which  were  directed  by  Burton  King.  It 
will  be  released  by  Banner  early  in  No- 
vember. 

Signs  English  Director 

Whitman  Bennett  has  signed  Wilfred 
Noy,  well-known  English  director  to 
take  charge  in  making  “The  Lost  Chord” 
which  Whitman  Bennett  is  now  making 
at  the  Pyramid  Stiidio,  Long  Island.  Mr. 
Noy  has  not  been  in  this  country  very 
long  and  “The  Lost  Chord”  is  his  first 
directorial  venture  since  his  arrival  here. 
He  has  made  several  pictures  abroad, 
however,  which  have  had  a wide  sale 
including  the  original  “Under  the  Red 
Rolie,”  the  original  “Lorna  Doone,” 
“Master  of  Men”  b}'  Oppenheim,  “The 
Face  at  the  Window,”  “Inheritance”  and 
many  others. 

The  cast  of  “The  I.ost  Chord”  includes 
Alice  Lake,  David  Powell,  Faire  Binney, 
Dagmar  Godowsky,  Henry  Sedley, 
Charles  Alack  and  Jane  Jennings. 


Remember  **Way  Back 
When**  in  Early  Days? 
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and  we  were  in  the  middle,  and  that  we  didn’t 
have  a chance  to  succeed. 

“Harry  told  Powers,  we  had  a pride  in  the 
family  name,  which  we  had  always  used  as  a 
trade  mark  and  if  he  would  assume  the  debts, 
take  another  name,  we  would  turn  over  our  stock. 
He  agreed  to  this.  Again  we  walked  out  with 
$1.65  between  the  four  of  us. 

“Just  at  this  time  the  war  broke  out.  We 
had  been  making  all  the  animal  serials  released 
as  Seligs,  also  the  ‘Helen  Holmes  Serials.’ 

“Walking  up  the  street  in  Los  Angeles,  I 
saw  a poster  in  a window  of  the  Kaiser  in  a 
Web  with  diplomats  grouped  about  him,  adver- 
tising: ‘My  four  years’  in  Germany’  by  Am- 

bassador Gerard.  I thought,  that  ought  to  make 
a good  picture,  so  I wrote  to  Gerard  in  Wash- 
ington, and  told  him  we  were  the  largest  Mo- 
tion Picture  Producers  in  the  world.  I knew 
he  had  been  in  Germany  for  four  years,  and 
asked  him  if  he  would  sell  the  motion  picture 

rights  I had  urged  him  as  a patriotic  duty  to 
the  thousands  of  Americans  who  could  not  read 
to  exploit  his  book.  He  wired  back  he  was  in- 
terested. He  agreed  to  take  20  per  cent  of  the 
profits  for  the  rights.  Then  we  had  the  motion 
picture  rights  but  no  money.  We  hunted  around 

and  found  a man  to  finance  it,  and  the  picture 

was  produced  for  $55,000. 

Picture  Grosses  $800,000 

“When  it  was  done,  Fox  had  offered  us  $375.- 
000.  We  turned  that  offer  down,  and  let  J.  D. 
Williams  have  it  for  First  National  who  were 
having  hard  sliding,  their  pictures  had  been  dis- 
appointing and  their  franchise  holders  were  dis- 
satisfied. This  picture  gave  First  National  its 
big  start.  It  grossed  over  $800,000;  the  backer 
had  a 50  per  cent  interest;  Gerard  got  20  per  cent 
— and  when  our  share  was  split  up  between  the 
four  of  us,  it  wasn’t  a great  deal. 

“We  had  the  rights  to  a play  ‘Why  Girls 
Leave  Home.’  We  decided  to  make  it.  After 
it  was  done,  nobody  wanted  it.  They  argued  the 
title  was  bad,  nobody  wanted  to  see  a picture 
of  that  kind,  so  it  looked  like  we  were  up 
against  it  again.  We  had  another  conference — 
decided  to  go  over  to  Atlantic  City,  rent  a 
theatre,  and  exhibit  our  picture.  We  did,  and 
packed  the  house  for  three  weeks.  After  that, 
everybody  wanted  it.  That  picture  cost  $45,000 
to  make,  and  grossed  over  $750,000.’’ 


Grauman  to  Build 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Sept.  tO.— Sid  Grau- 
man has  cabled  from  Europe,  where  he  is 
on  an  extended  tour,  to  his  Flollywood 
represeintatives,  authorizing  them  to  an- 
nounce completion  of  plans  for  a .$1,500,000 
playhouse  to  be  erected  in  the  film  capital 
on  Hollywood  boulevard,  a few  blocks  from 
the  Egyptian  theatre. 
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The  Greenland  Weekly 


Anna  Q.  Nilsson  makes  supreme  feminine 
sacrifice  for  art’s  sake;  shears  her  mass  of  golden 
as  man. 


tresses  that  she  may  masquerade 


DellTewd  Froe  At  Tho  OwaBiaad  Evory  Thursday. 


ILLUSTRATING  “WHAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS”  (Page  44) 


E.  H.  Randall,  Liberty  theatre,  Condon,  Ore.,  whose  letter 
offering  to  exchange  house  organ  copies  with  all  applicants  is 
presented  upon  another  page,  issues  the  theatre  paper  repro- 
duced in  part  above. 

M.  G.  Mayen,  who  succeeded  Len  S.  Brown  at  the  Astor 
theatre,  St.  Paul,  has  supplanted  the  Brown  house  organ  with 
the  smaller  four-page  paper,  two  pages  of  which  are  reproduced 
above.  The  cover  design  is  retained  each  week  with  the  color 
scheme  varied.  Red  and  black  were  used  in  this  case. 


Mrs.  W.  M.  Kimbro's  house  organ  for  the  Greenland  theatre, 
Greensboro,  Ga.,  mentioned  and  partially  reproduced  in  a recent 
issue,  is  reproduced  above  to  show  the  front  cover  style  used. 
Another  Theatre  editorial  was  published  in  this  issue. 

Frank  H.  Burns,  Orlando  Enterprises,  Orlando,  Fla.,  is  first 
to  use  the  entirely  “safe”  Political  Policies  editorial  supplied  by 
The  Theatre  in  a recent  issue.  It  mentions  politics,  a subject 
practically  all  publications  must  touch  upon,  but  indicates  no 
party  allegiance  on  the  part  of  the  theatre. 
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r THE  THEATRE 

Q.AJ)epartment  of  Practical  Showmanship 


SHOWMAN’S  CALL  IS  ANSWERED 


HARRY  F.  STORIN 

Opening  the 
Album  to  the 
Storin  Page 

Harry  F.  storin  is  revealed  as 
probably  not  even  the  family  album 
records  him  in  the  swift-running  cradle-to- 
Pawtucket  chronology  compiled  by  The 
Theatre’s  indefatigable  investigator,  which 
follows : 

HARRY  F.  STORIN:  Born  July  26. 
igoo.  . . . Press-agented  as  “darling” 

July  27,  igoo.  . . . Graduated  prepar- 

atory school,  1918.  . . . Enlisted  Nezv  York, 
igiS.  . ^ . Steno.  in  Guggenheim  office, 
120  B’u'ay.  ...  To  Spanish  bank  (hablaed 
JJspanol).  ...  To  Pat  Casey  Vaudeznllc 
Agency.  . . . Back  home  with  other  shirt 
upon  receipt  of  threats  that  bed  was  to  be 
sold.  ...  To  “Providence  News.”  . . . 
To  typewriter  exchange.  ...  To  finan- 
cially disastrous  romp  with  circus.  ...  To 
one-nighting  jaunt  through  N.  Y.  and  N.  E. 

To  home  without  one  nightie. 
To  Broadway  producing  concern. 
To  Keith  Circuit  as  Pawtucket 
manager.  . . .To  Leroy  when  opened. 

(Note:  Mr.  Storin  recently  became  a 
properly  proud  parent  of  one  Harry  F. 
Storin,  Jr.,  aged  8 weeks,  and  never  has 
been  in  jail.) 


Next  week  this  column  will  convey  the 
dread  details  about  one  Earl  D.  Massey, 
Texas  theatre,  Kileen,  Texas,  whose  house 
organ  was  reproduced  in  a recent  issue. 


Theatre  Publishers  Unite 
To  Help  Beginner;  Replies 
Furnish  Guidance  for  All 


Theatre  house  organ  publishers  throughout  America  have  replied  to 
M.  H.  Garvin’s  request  for  assistance  in  starting  a theatre  paper,  published 
on  this  page  of  the  September  6 issue.  Acting  upon  advice  received  directly 
and  through  this  department,  Mr.  Garvin  is  to  begin  publication  in  the  near 
future.  In  preparation  of  his  first  issue,  he  writes,  he  will  avail  himself 
of  The  Theatre’s  offer  to  write  the  copy  for  same. 

Prompted  by  Mr.  Garvin’s  example,  Samuel  Stiefel,  Stiefel  Amuse- 
ment Enterprises,  Philadelphia,  this  week  asks  advice  of  like  nature. 

Also  as  a result  of  the  Garvin  request,  E.  H.  Randall,  Liberty  theatre, 
Condon,  Ore.,  makes  the  suggestion  that  all  house  organ  publishers  ex- 
change copies  regularly,  volunteering  to  take  the  lead  by  placing  all  appli- 
cants upon  his  mailing  list. 

Letters  from  Messrs.  Garvin,  Stiefel,  Randall  and  others  are  presented 
in  adjacent  colunms. 


What  Showmen 
Wrote  Garvin 


For  the  benefit  of  others  interested  in 
house  organ  publication,  and  as  founda- 
tion of  a cumulative  fund  of  information 
which  may  be  built  up  as  a permanently 
useful  reference,  some  of  the  letters  writ- 
ten Mr.  Garvin  in  response  to  this 
request  printed  on  this  page  recently  are 
presented  here. 

Fred  S.  Meyer,  Palace  theatre,  Hamil- 
ton, O.,  sends: 

HOUSE  ORGAN  FUNDAMENTALS 

Briefly  Compiled  for  the  Benefit  of  Mr.  Garvin 

1.  Mailing  List. 

2.  Interest. 

3.  Local  Value. 

Of  course,  there  are  other  points  to  consider, 
but  the  above  three  will  perhaps  do  for  a starter. 
If  you  must  undertake  the  publication  of  a 
theatre-house  organ  (I  say  must  because  if  I 
had  to  do  it  over  again  I wouldn’t  attempt  it) 
I say  if  you  must,  be  sure  that  you’ll  always  be 
able  to  so  arrange  your  time  and  work  that  noth- 
ing interferes  with  its  regular  date  of  publica- 
tion. Ours,  supposedly  the  best  in  the  country, 
is  self-sustaining  as  to  expenditure  involved;  if 
I had  to  make  a fixed  charge  for  my  time  and 
labor,  then  Tm  frank  to  say  that  I don’t  know 
whether  it  is  such  a good  medium  or  not.  In 
other  words,  one  never  knows  till  one  finds  out. 
does  one?  One  does  not,  so  I repeat,  if  you 
really  are  looking  for  trouble — and  you’ll  run 
into  plenty  of  it — bear  this  in  mind: 

Accumulate  a real  live  mailing  list.  First  of 
all,  every  advertiser  who  is  worthy  of  being  called 
that  wifi  want  to  know  about  your  circulation. 
We  give  away  some  2,000  copies  monthly  at  the 
door  of  our  theatre.  These  2,000  are  NOT  in- 
cluded in  our  circulation  claims,  because  I honestly 


Concluded  on  following  page 


Response  to  Mr.  Garvin’s  retpiest 
is  of  a character  and  scope  probably 
unparalleled  in  the  annals  of  exhibi- 
tor cooperation.  Rhode  Island, 
Florida,  Oregon,  Texas,  Iowa,  New 
Jersey,  Georgia,  Ohio  and  Kansas 
are  some  of  the  states  represented. 
Mr.  Garvin’s  letter,  published  upon 
the  following  page,  gives  the  names 
of  exhibitors  whose  letters  of  as- 
sistance had  been  received  Septem- 
ber 10.  Additional  advice  has  gone 
forward,  direct  and  through  this  de- 
partment, since  that  date. 

Letters  Published 

For  the  benefit  of  other  exhibitors 
considering  house  organ  publica- 
tion, several  of  the  letters  written 
to  Mr.  Garvin  by  other  showmen 
are  published  in  this  department 
this  week.  These  will  serve  as 
guidance  for  all  who  are  interested 
and  particularly  for  Mr.  Stiefel, 
whose  specific  request  for  help  also 
is  printed  this  week. 

As  Philadelphia  requirements  are 
materially  dift'erent  than  those  con- 
fronting Mr.  Garvin,  however,  it  is 
suggested  that  he  be  accorded  in- 
dividual response.  Again  The  The- 
atre volunteers  its  services  for  the 
exchange  of  communications  and 
again  it  ofters  to  prepare  the  copy 
for  the  initial  issue  of  Mr.  Stiefel’s 
house  oi'gan. 

Mr.  Randall’s  suggestion  that  all 
exhibitors  publishing  house  organs 
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GARVIN  OUTLINES  HELP  GIVEN 


Garvin  Thanks  Showmen 
Who  Answered  Call 

September  10,  1924. 

THE  THEATRE, 

Exhibitors  Herald. 

Gentlemen : 

When  I wrote  you  asking  for  help  in  starting  a house  paper,  little 
did  I realize  your  actual  value  to  the  exhibitors  of  this  country. 
Neither  did  I hope  for  so  much  publicity  in  the  matter,  but  it  has 
surely  borne  fruit. 

Here  is  a list  of  those  who  have  to  date  responded. 

Mrs.  W.  M.  KIMBRO,  Greenland  theatre,  Greensboro,  Ga. 

Mr.  FRED  S.  MEYER,  Palace  theatre,  Hamilton,  O. 

Mr.  HARRY  F.  STORIN,  Leroy  theatre,  Pawtucket,  R.  I. 

Mr.  EARL  D.  MASSEY,  Texas  theatre,  Killeen,  Tex. 

Mr.  K.  C.  KEHRBERG,  Lyric  theatre,  Sheldon,  la. 

Mr.  FRANK  H.  BURNS,  Beacham  theatre,  Orlando,  Fla. 

Mr.  E.  H.  RANDALL,  Liberty  theatre,  Condon,  Ore.''' 

Mr.  H.  E.  JAMEYSON,  Miller  theatre,  Wichita,  Kans."' 

Mr.  EARLE  PAYNE,  Kentucky  theatre,  Lexington,  Ky.''" 

Mr.  LEON  O.  MUMFORD,  Tivoli  theatre,  Newark,  N.  J.''' 

Each  sent  me  copies  of  their  papers  and  some  mighty  fine  letters 
offering  any  help  they  can  give.  And  believe  me,  such  cooperation 
is  appreciated.  If  in  the  future  I can  be  of  any  assistance  to  any  of 
them,  they  need  only  to  make  their  wish  known. 

As  soon  as  I have  arranged  my  bookings  and  decided  on  the 
type  of  paper  to  issue,  I will  take  advantage  of  the  offer  you  made 
to  furnish  the  material  for  the  first  issue. 

It  is  hard  to  find  words  to  thank  you  and  the  folks  who  have 
offered  help,  for  I feel  that  this  is  going  to  help  put  our  business  here 
over. 

With  kindest  regards, 

M.  H.  GARVIN, 

Crescent  theatre, 

Holdrege,  Neb. 

^Asterisks  indicate  names  of  exhibitors  notifying  The  Theatre  of  assistance  sent  too  late 
for  inclusion  in  Mr.  (iarvin's  letter  of  September  19. 


exchange  copies  regularly  is  emi- 
nently sound.  Its  definite  approval 
by  other  showmen  is  practically 
certain,  willingness  to  exchange 
copies  regularly  having  been  ex- 
pressed by  others  many  times  in  the 
past. 

To  facilitate  the  operation  of  this 
plan  and  to  bring  about  its  immedi- 
ate execution.  The  Theatre  suggests 
a list  of  the  names  of  theatremen 
participating  in  the  cooperation,  the 
list  to  be  printed  in  this  department 
regularly  as  an  added  feature  of 
the  house  organ  service.  A begin- 
ning is  made  this  week  with  Mr. 
Randall’s  name  and  his  offer  pub- 
lished as  a beginning.  iMr.  Stiefel’s 
name  is  also  entered,  his  letter  con- 
taining a similar  oft’er. 


Air  Randall’s  sn2«estion  that  the 
house  organ  seinice  feature  of  this 
department  be  expanded  plainly  is 
in  order.  Accordingly,  such  addi- 
tional space  as  is  required  will  be 
allotted  each  week  and  such  new 
features  of  the  service  as  are  desired 
by  theatre  publishers  will  be  intro- 
duced and  sustained.  All  exhibitors 
publishing  house  organs  are  in- 
vited to  offer  suggestions,  make  in- 
quiries and  exchange  views  through 
this  department.  Assistance  in 
keeping  the  work  upon  an  efficient 
and  productive  basis  can  also  be 
given  by  sending  a copy  of  each 
house  organ  to  this  department 
regularly. 


What  Showmen 
Wrote  Garvin 

(Concluded  from  first  page) 


believe  that  only  a small  portion  of  same  are 
read,  or  taken  home.  The  others  are  “glanced 
at”  and  discarded,  then  thrown  away.  That’s 
why  I think  that  legit  theatre  programs  are  a 
sinKil  waste  of  money  for  the  advertiser,  unless 
he  advocates  just  “good  will”  and  nothing  else. 
Your  mailing  list  must  be  compiled  by  means 
of  your  screen  and  through  other  various  methods. 
Don’t  send  your  publication  away  promiscuously; 
it’s  only  a waste  of  money  if  you  do.  Create 
a demand  and  make  the  readers  look  forward 
to  and  appreciate  your  organ. 

Making  it  interesting.  Get  way  from  the 
“boiler-plate”  stuff.  Have  an  around  town 
column  or  page.  If  you’re  able  to  write  edi- 
torially, be  sure  you’re  right,  then  go  ahead. 
Be  a booster  for  your  town.  If  it’s  for  the  good 
of  the  community,  be  for  it.  If  it  isn’t,  don’t 
be  afraid  to  flatfootedly  come  out  against  it.  You 
must  become  imbued  with  spirit  of  service.  In 
other  words,  to  make  my  self  still  clearer,  make 
the  various  feature  pages  of  your  organ  as  impor- 
tant as  any  feature  page  in  the  daily  or  weekly. 

Stay  away  from  the  “Critical  X-Ray”  page. 
If  it’s  a good  picture,  say  so;  if  it  isn’t,  soft 
pedal  it.  It  took  me  a long  time  to  get  my  town 
to  BEIJEVE.  They  do  now,  but  it’s  not  as 
easy  as  it  looks. 

Utilize  the  reports  as  published  in  EXHIBI- 
TORS HERAI.n  and  the  BOX  OFFICE 
REC(.HH');  devote  considerable  sj)ace  every  month 
to  “institutional”  propaganda*.  The.  cppy  published 
weekly  in  the  HERALD  -is  as  a general  rule 
just  the  thing  you  need;  of  course  you’ll  have  to 
add  and  omit  to  suit  your  requirements.  And 
finally,  if  you  want  any  special  pointers,  just 
write  me  direct  or  through  the  HERALD. 

Harry  F.  Storin.  Leroy  theatre,  Paw- 
tucket, R.  b,  sent  the  following  letter  to 
Mr.  Garvin: 

DE.\R  t\IR.  GARVIX: 

I have  just  read  the  request  for  information 
for  you  regarding  a house  organ,  and  I will  give 
you  a few  facts  about  one  I publish  weekly;  its 
layout,  its  source  of  supply,  and  the  results  I 
have  had  with  the  little  leaflet. 

I am  enclosing  two  styles,  one  the  single 
sheet  which  I used  at  first  and  the  other  the 
folded  sheet,  which  is  far  superior. 

I try  to  devote  the  first  page  to  matters  of 
interest  to  picture  fans,  localizing  as  much  as 
possible.  You  will  note  there  are  stories  of  de- 
partments of  the  theatre,  technical  stories  which 
can  easily  be  understood  by  the  lay  patron,  and 
once  in  a while  a general  story  about  a policy 
or  seasonal  programme.  The  second  page  is  de- 
voted to  programme  and  stories  about  current 
jiictures.  The  other  columns  on  the  inside  are 
stories  of  coming  attractions.  I never  mention 
when  they  are  coming,  simply  giving  a few  facts 
about  them.  You  will  find  plenty  of  material  in 
the  press  books  and  maybe  in  a couple  of  the 
best  fan  magazines.  Watch  for  statements  which 
might  be  too  far  fetched.  The  ambitious  press 
sheet  writer  sometimes  runs  a little  too  enthusi- 
asticaly  descriptive. 

A few  little  items  of  movie  stars  fill  in  a 
column  on  the  back  page  and  jokes  ca^n  easily 
be  found  to  make  another  column.  Keep  the 
news  of  stars  confined  to  the  artists  in  your 
])ictures,  not  those  you  don’t  play. 

Feel  that  you  can  back  up  every  statement 
you  make  in  the  paper,  cultivate  the  interest  by 
reaching  out  through  your  paper  into  the  patron’s 
heart  and  make  him  feel  that  to  be  a patron  of 
your  theatre  is  something  you  are  proud  of. 

If  I can  be  of  further  service  to  you,  just 
call  on  me. 

Frank  H.  Burns,  Orlando  Enterprises, 
Orlando,  Fla.,  sent  the  following  letter  to 
Mr.  Garvin: 

DEAR  MR.  GARVIN: 

Last  week  in  the  HER.VLD,  the  best  old  trade 
paper  in  the  business,  I noticed  your  appeal  for 
comments  on  how  to  start  a house  organ  and 
where  to  get  the  dope  with  which  to  fill  it. 

I don’t  pretend  to  be  any  expert  on  the  subject, 
however,  I will  gladly  outline  my  house  organ, 
which  is  published  weekly,  and  might  also  say 
that  I have  mailed  you  a couple  of  copies  under 
separate  cover,  and  have  placed  your  name  on  my 
mailing  list. 

First  of  all,  I decided  what  size  would  suit  my 
town  and  my  pocketbook  the  best,  as  (Orlando  is 
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pretty  tough  on  advertising  in  the  Summer  time. 
Any  Florida  town  is,  as  business  is  slack.  After 
I got  the  best  possible  size  figured  out  I then 
found  that  three  neat  little  ads  would  go  a long 
way  towards  paying  for  it  and  so  managed  to 
sell  these  and  found  a column  on  my  second  page 
where  they  fit  very  nicely. 

I then  decided  that  the  front  page  should  be 
devoted  to  my  biggest  coming  attraction  the  cur- 
rent week,  I therefor  wrote  a story  about  what 
happened  to  be  coming  and  to  help  make  the 
page  look  atractive  and  to  break  the  impression 
of  long,  heavy  story  forms,  I inserted  a box, 
right  there  on  the  front  page,  also  advertising 
the  next  hyiggest  thing  I had  coming.  In  other 
words,  an  ad  with  a very  few  words  in  it  to 
catch  the  people  who  don’t  want  to  waste  time 
reading,  and  a nice  story  for  those  who  do. 
That  takes  care  of  page  one. 

Page  two  carries  a column  consisting  of  the 
three  ads  I spoke  of  and  either  one  or  two,  it 
depends  on  their  length,  nice  editorials,  set  two 
columns  wide  to  give  them  a different  appearance 
from  the  rest  of  the  copy.  Our  good  friend  the 
HERALD  keeps  its  pages  full  of  just  the  right 
kind  of  this  stuff.  Copy  it  all  you  can. 

Page  three  for  me  requires  two  columns  laid 
off  in  box  form  to  carry  my  weekly  program — 
a half  a column  length  mentioning  house  em- 
ployes and  a short  story.  Page  four  I generally 
use  for  an  ad  of  some  sort,  either  a pick-up  edi- 
torial from  the  HERALD  re-produced  in  ad  form 
or  else  an  ad  on  some  coming  attraction  which 
merits  Uie  space. 


And  there’s  a four  page  house  organ.  It 
happens  to  be  of  a small  size  and  I think  would 
almost  suit  your  town,  as  the  printing  price  is 
reasonable,  the  paper  cuts  from  a standard  .size, 
and  I find  that  8 point  type  gives  a splendid 
display  value. 

Last  winter  during  the  tourist  season  I issued 
a twelve  page  booklet  house  organ  which  natu- 
rally was  harder  to  handle  and  required  some 
thirty-five  ads,  but  this  is  impossible  in  the 
summer  time  in  Orlando.  Whether  I will  return 
to  the  booklet  form  this  winter  is  still  a ques- 
tion, as  I find  that  this  little  four  page  affair 
gets  just  as  much  attention  and  is  a whole  lot 
easier  to  handle  when  one  is  busy. 

I note  that  the  HERALD  agrees  to  write  your 
first  copy  for  you.  I think  that  gives  you  a fine, 
start.  I’ll  chip  in  by  offering  to  get  together 
anything  you  rnay  ask  for  in  the  way  of  special 
copy  or  anything  else  that  you  find  that  you 
need,  either  in  this  or  in  anything  else  that  ever 
turns  up.  It  may  only  be  a small  idea  but 
it  may  help  and  some  of  these  days  I’m  liable  to 
call  on  you  for  some  assistance  in  something. 

Best  of  luck  to  you,  Mr.  Garvin.  Please  put 
me  on  your  mailing  list  when  you  get  started. 
You  will  note  that  at  present  I am  here  in 
Bradentown,  but  my  permanent  address  is  the 
Beacham  Theatre,  Orlando,  Florida,  and  I will 
be  back  there  in  a few  weeks  I think. 


H.  E.  Jameyson,  Miller  Theatrical 
Enterprises,  Wichita,  Kans.,  sent  Mr. 
Garvin  the  following  letter: 

DEAR  MR.  GARVIN: 


® recent  issue  of  the 
EXHIBITORS  HERALD,  we  are  putting  you  on 
our  mailing  list  fpr  the  Town  Crier. 

• this  is  in  line  with  what  you  desire 

in  the  way  of  a house  organ.  At  least,  we  hope 
It  proves  of  interest  to  you. 


House  Organ 
Exchange 

The  following  exhibitors  have  signified 
willingness  tc  exchange  house  organ  issues 
regularly  with  all  applicants.  Exhibitors 
wishing  to  cooperate  in  this  way  are  re- 
quested to  enter  their  names  in  this  list  by 
signing  on  the  dotted  lines  below. 

E.  H.  RANDALL, 

Liberty  theatre, 

Condon,  Ore. 

S,  STIEFEL, 

Roxboro  theatre, 

Philadelphia,  Pa. 


(Exhibitor) 
(Theaftre). . . 

(City) 

(State) 


Stiefel  Asks  Theatremen’ s 
Ideas  for  House  Organ 


THE  THEATRE, 

Exhibitors  Herald. 


September  11,  1924. 


Gentlemen : 

May  I ask  you  to  publish  the  following  open  letter  in  the  next 
edition  of  the  paper: 

Dear  Fellow  Exhibitors: 

I am  contemplating  the  issue  of  a house  organ  for  my 
theatres  and  am  naturally  eager  to  get  the  best  ideas  from  my 
fellow  exhibitors. 

Will  you  kindly  send  me  a copy  of  your  house  organ,  and 
I will  be  happy  to  mail  you  my  paper  when  issued. 

Wishing  you  all  a very  prosperous  season,  and  with  the 
hope  that  you  have  a “clean  up,”  I remain 

Very  truly  yours, 

SAMUEL  STIEFEL, 

Stiefel  Amusement  Enterprises, 
Roxboro  theatre, 

Philadelphia,  Pa. 


Randall  Suggests  Showmen* s 
House  Organ  Exchange 


THE  THEATRE, 

Exhibitors  Herald. 


September  2,  1924. 


Gentlemen : 

I have  just  finished  reading  Mr.  Garvin’s  letter  regarding 
the  publishing  of  a house  organ.  I have  been  getting  out  a 
paper  for  the  past  six  months  and  am  convinced  that  it  is  the 
very  best  advertising  medium  possible.  My  patrons  depend 
upon  it  for  their  picture  information. 

I believe  that  the  HERALD  can  be  of  great  help  to  ex- 
hibitors along  this  line  by  extending  the  house  organ  department. 

I would  like  to  suggest  that  all  exhibitors  who  publish  them 
exchange  papers.  I shall  be  very  glad  to  place  on  my  mailing 
list  all  who  will  furnish  me  with  their  addresses.  I will  also 
be  very  much  pleased  to  receive  copies  in  return. 

I am  mailing  a copy  of  my  paper  to  you,  also  one  to  Mr. 
Garvin.  While  I realize  that  my  effort  is  very  crude,  I would 
at  all  times  welcome  suggestions  from  the  HERALD  and  its 
readers.  In  that  way  we  can  help  one  another. 

Yours  very  truly, 

E.  H.  RANDALL, 

Liberty  theatre, 
Condon,  Ore. 
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Copy  Service 
For  Exhibitor 
House  Organs 

House  organ  or  newspaper 
publication  rights  to  this 
copy  is  granted  exhibitors  by 
the  “Herald”  herewith. 


FIGHTS  AND  FILMS 

T F you  have  a radio  and  are  interested 
in  prize  fights,  undoubtedly  j^ou  lis- 
tened in  on  the  recent  Wills-Firpo  bout 
down  New  Jersey  way.  You  will  not  see 
pictures  of  the  fight  anywhere  outside  of 
that  state  unless  law  is  violated  in  trans- 
portation of  the  films.  Laws  tell  you 
what  you  may  and  may  not  see.  Laws 
do  not  tell  you  what  you  may  and  may 
not  hear. 

This  is  not  a plaint  grounded  in  jeal- 
ousy of  the  freedom  accorded  radio.  That 
freedom  is  wholly  American  and  the  type 
of  freedom  hypothetically  but  not  actu- 
ally enjoyed  by  all  American  institutions. 
This  is  not  even  a complaint  against  the 
restriction  preventing  exhibition  of  this 
particular  fight  in  this  state.  The  Wills- 
Firpo  match,  like  the  Johnson-Jeffries 
match  which  caused  the  restriction  to  be 
imposed,  was  an  affair  of  mixed  color. 

This  is  merely  what  seems  a proper 
setting  forth  of  facts.  In  other  cases,  un- 
der other  circumstances,  this  same  restric- 
tion debars  you  from  seeing  interesting 
events  to  which  you  may  listen  by  radio 
and  about  which  you  may  read  in  the 
newspapers  with  impunity.  This,  we  feel, 
is  a condition  you  should  know  about. 


ACTORS  DO  WORK 

A RECENT  news  dispatch  from  Los 
Angeles,  printed  in  practically  all 
newspapers,  states  that  the  Motion  Picture 
Producers’  Association,  of  which  Will  H. 
Hays  is  head,  has  invited  over-worked 
actors  to  make  proper  complaint  to  that 
body.  It  is  brought  out  in  the  dispatch 
that  actors  and  actresses  sometimes  are 
kept  at  work  for  18  hours  continuously 
and  then  required  to  report  promptly  for 
work  again  at  an  hour  precluding  the 
possibility  of  obtaining  a proper  amount 
of  sleep. 

Many  of  those  who  think  and  speak 
lightly  of  the  motion  picture  business  and 
its  people  will  be  surprised  to  learn  that 
actors  really  do  work.  It  is  a fact,  how- 
ever, that  when  production  is  at  its  height 
the  players,  directors  and  others  engaged 
in  studio  work  are  kept  at  high  tension 
for  extended  periods,  at  a tension  never 
experienced  in  more  familiar  Hines  of 
endeavor. 

To  quote  the  oft-quoted  Aesop,  “All  is 
not  gold  that  glitters.” 


A NATIONAL  INSTITUTION 

YOU  who  read  this  little  theatre  paper 
for  entertainment  information  will  be 
interested  to  know  that  it  is  read  regu- 
larly in  (insert  number)  of  the  United 
States  of  America.  A check-up  of  our 
mailing  list  reveals  that  the  paper  is  being 
mailed  each  week  (month)  to  (list  here 
the  theatres  receiving  copies,  with  ad- 
dresses and  names  of  exhibitors  if  space 
permits). 

Showmen  everywhere  always  are  inter- 
ested in  what  showmen  everywhere  else 
are  doing  for  their  patrons.  Others  want 
to  know  what  sort  of  information  service 
we  are  giving  you,  and  of  course  we  ex- 


Theatre  Bits 

‘'•J^ON’T  miss  next  week’s  issue!” 

That  sounds  like  “old  stuff,”  and  it  is, 
but  next  week  this  great  department  of 
this  great  paper  is  going  to  present  an- 
other great  story  by  J.  W.  Bettersworth, 
Istrione  theatre,  Jackson,  Miss.,  whose 
“Lowdown  On  American  Showmanship” 
you  read  with  such  keen  enjoyment  two 
weeks  ago. 

“This,”  as  the  magazine  announcements 
put  it,  “in  addition  to  the  usual  incom* 
parable  array  of  pictures,  letters,  stories 
and  whatnot.” 

(Confession:  The  World  Flyers  just 
passed  over  the  building  and  everybody’s 
a bit  flighty.) 

* 

Leon  O.  MUMFORD,  until  now  of 
the  Tivoli  theatre,  Newark,  has  been 
made  Special  Representative  of  the  Joseph 
Stern  Theatrical  Enterprises  and  wffl  de- 
vote his  time  in  future  to  developing  and 
“doctoring”  whether  they  need  it  or  not, 
the  houses  in  that  group. 

* 

An  adjacent  column  contains  a box 
headed  “House  Organ  Exchange”  to 
which  the  special  attention  of  house  organ 
publishers  is  directed.  A demonstration 
of  the  power  of  cooperation  in  house 
organ  publication  is  given  this  week  in 
the  detailed  story  of  Mr.  M.  H.  Garvin’s 
experience.  The  “House  Organ  Ex- 
change” is  offered  readers  for  just  what  it 
is  worth  to  them.  Everybody  is  invited. 
No  one  is  urged.  But  look  it  over. 

* 

They  mobbed  the  Chicago  theatre 
again  last  week,  the  occasion  being  an- 
other Syncopation  Week,  and  your  trusted 
informant  failed  to  get  down  to  see  it.  He 
will  try  to  catch  it  at  the  Tivoli  and  tell 
you  about  it  then. 

* 

Earl  D.  MASSEY  is  next  week’s  vic- 
tim of  the  scandalmonger  who  assassi- 
nates a good  showman’s  reputation  every 
week  on  the  first  page  of  The  Theatre. 
(Have  you  sent  the  assassin  the  dope 
about  and  the  photo  of  yourself?) 


tend  ourselves  to  keep  in  touch  with  the 
methods  used  elsewhere. 

It  is  through  this  kind  of  cooperation 
that  this  and  other  leading  theatres 
throughout  the  nation  are  enabled  to 
present  each  week  a little  better  show  in 
a little  better  manner,  continuing  the 
consistent  progress  and  improvement 
which  has  been  a distinguishing  charac- 
teristic of  the  motion  picture  theatre  from 
the  beginning. 


(NOTE:  The  ^bove  is  xin  expansion  of  an  edi- 
torial used  'by  Harry  F.  Storin,  Leroy  theatre, 
Pazvtnckct , R.  I.) 


ITS  COOL  IN  FRONT 

Many  of  our  patrons  have  discovered 
during  the  heated  season  that  it  is 
coolest  in  the  front  seats.  This  is  due  to 
the  placement  of  ventilating  system  and 
the  arrangement  of  its  outlets  and  intakes. 

In  the  cooler  months  it  is  well  to  know 
that  the  front  seats  are  warmest  for  the 
same  reasons.  Visitors  to  this  theatre  will 
always  find  exactly  the  proper  tempera- 
ture for  their  comfort  if  they  are  guided 
in  seat  selection  by  this  information. 


(NOTE:  The  above  is  an  expansion  of  a hot 
weather  editorial  used  by  Leon  0.  Mumford, 
Tivoli  theatre,  Newark,  N.  J.) 


(FILLER  LINES) 

When  Better  Pictures  Are  Made — The 
(Blank)  Will  Show  Them. 


If  You  Can’t  Locate  Him — Anybody 
— Page  Him  in  The  (Blank). 


What  Showmen 
Are  Doing  to 
Get  Business 

A phototype  survey  of  cur- 
rent exhibitor  business  ef- 
fort, with  pictures  upon  the 
pages  accompanying. 


Eh.  RANDALL,  LIBERTY  THE- 
• atre,  Condon,  Ore.,  whose  letter 
about  house  organs,  commenting  specifi- 
cally upon  the  Garvin  venture  and  offer- 
ing to  exchange  copies  with  all  applicants 
is  in  this  issue,  issues  a four-page  theatre 
paper  of  about  half  newspaper  size.  The 
first  and  third  pages  are  reproduced  on 
a preceding  page. 

The  Randall  house  organ  is  different  in 
many  respects  from  the  majority  of  those 
received  regularly  by  this  department. 
He  has  a make-up  style  distinctly  his 
own,  and  apparently  his  method  of  selling 
advertising  space  is  exceptionally  effec- 
tive. Less  than  one-third  of  the  ads  car- 
ried in  the  issue  at  hand  are  shown  in 
the  reproduction. 

The  second  page,  not  shown  in  the  re- 
production, carries  the  “Cleanliness”  edi- 
torial recently  supplied  by  The  Theatre, 
ads  taking  up  most  of  the  space.  (Mr. 
Randall  is  invited  to  put  The  Theatre  on 
his  mailing  list  and  to  contribute  a letter 
detailing  his  ad  sales  method  for  the 
benefit  of  other  house  organ  publishers.) 
* 

Mg.  MAYEN,  SUCCEEDING  LEN 
• S.  Brown  at  the  Astor  theatre,  St. 
Paul,  has  produced  a new  style  of  house 
organ  for  that  playhouse.  It  is  vest 
pocket  size  and  runs  four  pages.  The 
cover  design  remains  the  same  from  week 
to  week  but  the  color  is  varied.  Two 
pages  of  the  first  issue  are  reproduced 
upon  a preceding  page. 

* 

Mrs.  w.  m.  kimbro’S  house 

organ  for  the  Greenland  theatre, 
Greensboro,  Ga.,  mentioned  in  a previous 
issue  with  reproduction  of  her  second 
page,  is  reproduced  this  week  to  show 
the  front  cover  treatment.  Mrs.  Kimbro 
is  another  of  those  who  answered  Mr. 
Garvin’s  call  for  assistance. 

* 

Frank  H.  burns,  orlando 

Enterprises,  Orlando,  Fla.,  another 
who  answered  Mr.  Garvin,  is  first  to  use 
“Political  Policies,”  a recent  editorial  sup- 
plied in  The  Theatre  series.  The  page 
carrying  it  is  reproduced.  Mr.  Burns’ 
letter  to  Mr.  Garvin,  giving  views  and 
information  of  interest  and  value  to  all, 
is  published  in  an  adjacent  column. 

* 

Am.  leitch,  new  strand 

• theatre,  Milford,  la.,  contributes 
photographs  reproduced  in  another  col- 
umn and  writes: 

“I  am  enclosing  two  photos  showing 
my  front  and  ballyhoo  wagon  used  for 
‘The  Covered  Wagon.’  I had  this  booked 
for  seven  days  and  held  it  over  two  days, 
making  a nine-day  run.  I think  this  is  a 
record  breaker  for  a town  of  833. 

“I  did  wonderful  business  every  day, 
people  driving  as  far  as  115  miles  to  at- 
tend.” 

* 

T R.  GAVIN,  HAMMOND  THEA- 
-!-•  tre,  Hammond,  Wis.,  whose  letter 
is  not  illustrated,  writes: 

“We  read  in  the  Herald  some  time  ago 
an  exhibitor’s  report  of  a smoker  he  gave 
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Aa  Immortal  Soog 

Just  now  newspa^rs  here  and  abroad  are  discuss- 
tn'T  “Annie  Laurie,’*^ written  200  years  ago,  and  first 
published  100  years  a^  in  a Scottish  ballad  book.  The 
author  was  William  Douglas,  a cadet  of  the  Queens- 
berry  family,  ^nd  the  heroine  was  Annie  Laurie,  of 
Maxwelton  braes,  daughter  of  Sir  Williani  Laurie. 

“And  for  bonnie  Annie  Laurie  I would  lay  me 
down  and  dee,*’  sang  the  rapt  lover-minstrel.  But  he 
did  not.  He  married  another  lady,  who,  perhaps,  in- 
spired in  him  his  earlier  feelings  for  the  bonny  Scotch 
lassie  whose  name  still  stands  as  a synonym  of  youth- 
ful love  in  the  hearts  of  all  English-speaking  ^oples. 
I’he  fair  Annie  became  the  bride  of  the  •Laird  of 
Oaigdarroch,  and  doubtless  was  happy. 

But  the  sweet  old  song  lives  on  and  on;  it  will  live 
as  long  as  k)vdrs  woo  and  weave  their  adulations  into 
the  fabric  of  poetic  dreams.  Here  in  America  the 
Song  has  been  a favorite  since  first  it  came  to  these 
shores.  U still  is  cherished  as  one  among  the  superior 
songs  of  sentiment  in  the  language.  It-  is  sung  by 
those  who  have  not  yielded  to  the  hectic  influence  of 
the  modern  importations  from  jungles  whose  synco- 
pated monstrosities  set  the  blood  to  atavistic  leaping, 
r ring  it  with  the  touch  of  primeval  passion.  On  every 
land  and  sea  it  has  been  sung  by  yearning  hearts. 
Bayard  Taylor’s  best  poem  gives  a graphic  picture  of 
its  enduring  influence  and  sweet  appeal.  On  the  night 
before  the  battle  of  Balaklava  a British  soldier,  lonely 
Kjfx  his  watch,  began  to  sing  “Annie  Laurie.”  One  by 
une  his  comrades  took  up  the  song,  regiment  by 
tpgiment  of  strangely  associated  allies  joined  the  sing- 
ing, until  the  refrain  of  “Annie  Laurie”  tose  from 
thousands  of  lips  to.  mingle  with  the  music  of  the 
stars.  As  the  poet  phrased  it: 

“They  sang  of  love,  and  not  of  fame; 

Forgot  was  Britain’s  glory; 

Each  heart  recalled  a different  name, 

But  all  sang  ‘Annie  Laurie.'  ” 

— Cincinnati  Enquirer. 

Miss  Pauline  Marshall  will  play  and  Mr.  Earl 
Huffman  will  sing  this  immortal  song  for  you  TUESDAY 
EVENING.  SEPT.  9.  1924. 

PALACE  THEATRE.  Aurora. 


E.  W.  SWARTHOUT,  Palace  theatre, 
Aurora,  Ind.,  •writes  this  week  his  postcard 
exploiting  the  theatre  through  a muskal 
event. 

at  his  theatre  during  his  showing  of 
‘Dancer  of  the  Nile.’  We  imitated  him  on 
Primary  Election  Day,  just  passed,  using 
Universal’s  ‘Wine’  for  the  feature  attrac- 
tion. We  used  invitations  like  the  en- 
closed and  they  surely  answered  it  in  the 
way  we  hoped  they  would. 

“The  only  information  they  had  on 
what  kind  of  ‘Wine’  they  would  get  was 
a small  stock  herald  folded  within  the 
invitation.  We  made  money  and  we  want 
to  thank  not  only  the  brother  who  ‘in- 
vented’ the  smoker,  but  also  the  Herald 
for  bringing  his  scheme  to  us.  This  is  not 
the  first  time  we  have  used  the  Herai.d 
in  the  same  way.  In  fact,  we  depend  on 
it  entirely,  especially  in  booking  pictures. 

“By  the  way,  ‘Wine’  is  not  only  a good 
picture  for  a smoker,  but  a hum  dinger 
at  any  time,  anywhere.  The  print  we  re- 
ceived had  never  been  run.  Every  exhibi- 
tor should  book  it  for  more  than  one  day.’’ 


ON  AMEh.^AN- 


-A  Paper  for  People  Who  Thi 


HARD  BOILED  TERROR 
OF  'COVERED  WAGON’ 


ERNEST  TORRENCE 

He  graced  moslcoJ  comedy  wllh  a sweet  baritone  voice  untO  the 
movies  plucked  hlrri.  He's  a tough  bat  cheerful  old  bird  In  “The  Cov- 
ered Wagon"  at  the  Fenway. 


BUDDY  STUART’S  cartoon  publicity  for 
“The  Covered  Weigoii,”  Paramoimt. 


EW.  SWARTHOUT,  CONTRIB- 
• uting  the  postcard  reproduced  in  an- 
other column,  advertising  a musical  event 
of  local  importance,  writes: 

.“We  put  this  on  with  our  regular  show 
September  9th  and  mailed  to  music  lovers 
with  much  success.’’ 

Together  with  the  reproduction,  Mr. 
Swarthout’s  contribution  provides  show- 


Ushevimg  itt 

Gvmiev  Mom  Season) 

INAUGURATING  7th  ANNUAL  PARAMOUNT  WEEK 


Gowned  in  silk  and 

CLAOINRAGS.LOV- 


COME  IN!  IT’S  PARAMOUNT  WEEK! 


PERFORMANCES  — 11:30  — 1:00  — 2:30  — 4:00  — S:4S  — 7:30  — $:1S  I 


PERRY  SPENCER,  Howard  theatre,  At- 
Icinta,  writes  this  week  of  ads  and  a bedly- 
hoo  used  in  connection  with  Greater  Movie 
Season.  Above:  Display  for  “Lily  of  the 
Dust,**  Paramount.  Below:  Display  for 
“America,**  United  Artists. 


30 — 4t4S— 50)0. 


men  with  a valuable  and  adaptable  sug- 
gestion. 

* 

Buddy  stuart,  whose  bath- 

ing  girl  stunt  for  the  Fenway,  Boston, 
you  read  about  last  week,  sends  the  news- 
paper clipping  reproduced  and  writes: 

“Am  enclosing  tear  sheet  from  Boston 
American  of  September  5th,  showing  an 
Ernest  Torrence  cartoon  that  is  the  kind 
of  publicity  I think  you  will  like.” 

(It  is,  Buddy,  it  sure  is.) 

* 

TAMES  F.  POWERS,  POLES  BIJOU 
J theatre.  New  Haven,  writes: 

“Upon  arrival  of  the  Prince  of  Wales, 


D.W  GRIFFITH 

P Pw  E.S  E N T S • 

H,>.mamrr>olh  production  the  ro/no/icf  of  UO.OOO.f^O 
people  and  the  mokirtg  of  a nation 


HOWARD 


HOWARD  theatre  display  for  “America,” 
United  Artists, 


HOWARD  theatre  display  for  “Being  Re- 
spectable,** Warner  Bros. 
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ALEXANDER  FRANK,  Frank  Amuse- 
ment Co.,  Waterloo,  la.,  sends  this  copy 
of  his  Fall  Announcement  ad,  centered 
around  “Hold  Your  B.'eath,”  Prod.  Dist. 
Ccrp. 


I sent  him  a telegram  inviting  him  to  see 
Gloria  Swanson  in  ‘Manhandled.’  Had 
the  telegram  rim  in  the  papers  here  (four) 
with  a reader,  obtaining  added  publicity, 
and  the  stunt  only  cost  me  thirty  cents 
for  the  wire, 

“It  worked  so  well  that  several  in- 
quiries were  made  as  to  when  he  would 
be  at  the  Bijou,  hut  at  this  writing  the 
Prince  has  failed  to  accept  my  iindtation.’’ 

(As  it  seems  to  be  open  season  for  the 
Prince,  there’s  no  reason  anyone  shouldn’t 
do  this.) 

* 

PERRY  SPENCER,  PUBLICITY 
director,  and  Howard  Price  Kings- 
more,  managing  director,  Howard  thea- 
tre, Atlanta,  made  the  most  of  Greater 
Movie  Season  in  that  city.  A float  used 
is  pictured  in  another  column,  and  news- 
paper ads  used  are  published  in  still 
others,  Mr,  Spencer  writes; 

“I  am  sending  you  some  newspaper 
proofs  of  some  of  the  ads  gotten  up  for 
the  Howard.  Also,  I am  sending  a pho- 
tograph of  the  float  used  in  the  Greater 
Movie  Season.  I will  send  vou  more  data 
next  week.’’ 

(That’s  a promise.) 

* 

1 THE  T\YO- ON -THE -AISLE 
• view  of  the  Mark  Strand  theatre. 
Brooklyn,  as  dolled  up  for  "Monsieur 
Beaucaire”  by  Edward  L.  Hvman  at  his 
best  is  worth  your  close  study.  The  pho- 
tograph tells  more  about  it  than  words. 
* 

O AN  OL’TDOOR  EEFECT  IN  A 
street  lobby  is  not  the  easiest  thing 
to  produce,  or  near  it,  but  the  Rialto,  Hous- 
ton, did  a fine  job  of  it  for  “Behold  This 
Woman,"  as  the  lens  attests. 

* 

O FRANK  A.  LACEY,  IMAJESTIC 
. theatre,  Portland,  Ore.,  is  back  in 
these  pages  after  a protracted  absence 
with  his  front  for  "The  Covered  W'agon.” 
The  picture  was  on  its  fifth  week  when 
the  photo  was  snapped  and  he  expected  it 
to  run  three  more. 

* 

4 “NEVER  SAY  DIE’’  GIRLS  DIS- 
. tributed  “Never  Say  Die”  buttons 
and  “laugh  insurance”  for  Newman’s  the- 
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HOWARD  theatre  float  figuring  in  the  observation  of  Greater  Movie  Season, 
Atlanta,  Ga.  Read  Perry  Spencer’s  letter  under  “What  Showmen  Are  Doing  to 
Get  Business.”  See  ad  displays  on  preceding  page. 


A.  M.  LEITCH,  New  Strand  theatre,  Milford,  la.,  booked  “The  Covered  Wagon” 
for  seven  days  and  ran  it  nine.  The  Milford  population  is  823.  Read  his  letter 
under  “What  Showmen  Are  Doing  to  Get  Business,”  illustrated  above  and  below. 


Hitt 

atre,  Kansas  City,  when  Douglas  Mac- 
Lean’s  picture  was  showm.  They’re  a 
nice  looking  lot  of  girls  and  the  idea  isn’t 
bad  under  these  circumstances. 

* 

SIDEWALL  EXPLOITATION 
. for  big  pictures  seems  to  be  the 
thing.  The  Criterion,  Los  Angeles,  used 


it  nicelv  for  “The  Sea  Hawk.”  Other 
recent  instances  point  the  same  way. 

* 

VITAGRAPH’S  “CODE  OF  THE 
. Wilderness”  and  Vitagraph’s  “Ro- 
mans and  Rascals”  shared  the  feature 
space  of  Saxe’s  Rialto,  Milwaukee,  mak- 
ing a clean  record  for  Vitagraph,  Saxe 
and  the  Milwaukee  theatregoer. 
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ILLUSTRATING  “WHAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS”  (Page  46) 


1.  Edward  Hyman  presents  “Monsieur  Beaucaire”  at  the 
Brooklyn  Mark  Strand  with  customary  fitness. 

2.  Rialto  theatre  lobby,  Houston,  Texas.,  decorated  for 
“Behold  This  Woman,”  Vitagraph. 

3.  Frank  A.  Lacey’s  front  for  “The  Covered  Wagon”  at 
the  Majestic  theatre,  Portland,  Ore. 


4.  Girls  distribute  “Never  Say  Die”  buttons  for  the  New- 
man, Kansas  City. 

5.  Sidewall  display  of  the  Criterion,  Los  Angeles,  for  “The 
Sea  Hawk.” 

6.  Vitagraph  feature  and  comedy  share  the  space  at 
Saxe’s  Rialto  theatre,  Milwaukee. 
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IT  looks  more  than  ever  like  the  series  is  destined 
to  replace  the  serial.  Vacation  time  was  a test  and 
results  point  that  way.  The  youngsters,  freed  of 
school  demands,  spent  much  of  their  time  at  the  mati- 
nee, and  they  came  back  again  and  again  to  see  the 
series  just  as  they  did  to  see  the  serial.  If  evidence 
gathered  is  reliable  as  it  seems  to  be,  a canvass  would 
have  shown  them  favoring  the  series,  probably  for  the 
same  reasons  that  adults  seem  to  favor  it. 

“What  the  Picture  Did  For  Me”  reports  have 
shown  the  trend  of  picture  preferences  from  the  begin- 
ning and  they  are  not  silent  about  this  matter.  The 
serial  is  not  getting  the  number  of  reports  it  used  to 
get.  The  series  is  getting  more.  As  the  one  decreases, 
the  other  increases.  Of  course,  the  number  of  series  is 
increasing  also,  so  perhaps  the  signs  are  to  be  read  with 
discretion.  At  any  rate,  those  are  the  signs. 

The  Rialto,  one  of  Saxe’s  Milwaukee  theatres, 
played  “The  Code  of  the  Wilderness”  and  Larry 
Semon’s  “Romanse  and  Rascals”  and  divided  its  best 
sign  space  just  about  equally  between  the  two.  Both 
are  Vitagraph  products. 

That’s  a good  deal  better  than  the  common  treat- 
ment of  the  short  subject.  If  it’s  good  judgment  for  a 
Saxe  theatre  it  would  seem  to  be  good  judgment  most 
anywhere. 


IF  you  are  exhibiting  a news  reel  showing  any  part  of 
the  World  Flyers’  return  and  are  not  advertising  it, 
you  are  passing  up  ready  money.  The  interest  in  the 
flyers  is  widespread  and  real.  When  they  flew  over 
Chicago,  citizens  made  a noise  like  another  Armistice 
Day. 

A newspaper  ad  about  this  particular  news  reel 
will  pay  for  itself  easily  and  the  effect  of  the  event  on 
the  attitude  toward  news  reels  generally  in  the  future 
will  be  good. 


FJ.  O’HARA,  Community  theatre,  Elgin,  Neb.,  re- 
• porting  on  “The  Telephone  Girl,”  remarks  that 
Alberta  Vaughan  knows  her  stuff  and  he  knows  she 
knows  it  because  he  had  a telephone  exchange  in  his 
building  for  ten  years.  Maybe  that  fidelity  to  type  is 
another  important  reason  why  the  series  has  made  the 
mark  it  has. 


CHARLES  CHAPLIN  is  taking  his  time  with  his 
new  comedy,  promised  as  a short  subject.  Mr. 
Chaplin  took  his  time  with  “A  Woman  of  Paris”  and 


gave  the  screen  and  its  public  something  decidedly 
worth  waiting  for.  If  the  time  taken  with  the  new 
comedy  proves  as  well  spent  as  the  time  taken  with  the 
feature,  everybody  has  good  reason  to  be  patient.  A 
really  epochal  short  subject  will  do  a lot  for  this  divi- 
sion of  the  industry. 


Larry  SEMON’S  return  to  the  short  subject 
lengths  after  a sojourn  in  the  feature  footages  is 
something  to  be  grateful  for.  His  hold  upon  the  public 
is  a firm  one  and  the  public  knows  him  as  a short  sub- 
ject star.  They  like  him  that  way  and  now  they  are  to 
have  him  that  way.  And  in  all  probability  they  will  pay 
just  as  much  to  see  him  in  a short  subject  as  they  would 
to  see  him  in  a feature.  His  name  in  lights  is  a magnet 
and  his  short  subjects  can  be  combined  with  the  features 
of  stars  whose  feature  drawing  power  is  known  to  pro- 
duce an  attraction  power  equal  to  that  of  a double 
feature  and  probably  greater  because  free  of  the  double 
bill’s  unsatisfactory  aspects. 

COMEDY  producers  are  at  their  worst  when  they 
rely  upon  the  shock  effect  of  ugliness  suddenly 
disclosed.  Lamentably,  not  a few  but  many  of  the  first 
grade  comedy  makers  have  resorted  to  this  device  in 
recent  months.  From  a succession  of  many  comedies 
viewed  it  would  appear  that  there  is  even  some  compe- 
tition to  see  who  can  do  this  little  thing  most  efficiently. 

Humor  excuses  many  things.  A good  joke  may 
contain  elements  that  would  prove  offensive  in  a serious 
narrative.  Some  of  the  comedies  get  to  the  theatre 
screen  containing  ugliness  that  would  be  eliminated 
from  dramas,  if  indeed  it  had  been  permitted  in  the 
negative. 

Producers  relying  upon  this  trick  have  themselves 
to  blame  for  results,  but  it  is  hardly  fair  to  drag  the 
exhibitor  and  everyone  else  down  with  them. 


The  Prince  of  Wales,  says  one  newspaper  writer,  is 
getting  used  to  American  ways  and  beginning  to 
like  the  photographers.  Everybody  seems  to  be  inter- 
ested in  the  Prince,  although  practically  nobody  will 
admit  it,  and  the  film  company  that  could  turn  out  a 
couple  of  reels  would  clean  up  a tidy  sum  at  the  mo- 
ment. 

Such  a reel  will  not  be  forthcoming,  however,  for 
the  English  don’t  fancy  that  sort  of  thing.  They  are, 
of  course,  quite  right  about  it.  The  Prince’s  stay  here 
and  his  activities  meanwhile  are  legitimate  news  and 
nothing  more.  The  news  pictures  are  doing  quite 
enough  about  it. 
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The  two  words — 

“EASTMAN” 

and 

“KODAK 

— in  black  letters  in  the  film  margin, 
identify  the  release  print  on  Eastman 
Positive  Film,  the  film  that  carries 
quality  from  studio  to  screen. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 


L_ 
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JOE  HEWITT,  Strand  theatre,  Robinson,  111.,  paid 
Chicago  his  first  visit  in  five  years  last  week  and, 
looking  over  the  loop  theatres,  saw  “Empty  Hands’’ 
at  McVickers  and  pronounced  it  good.  Air.  Hewitt’s 
picture  career  dates  from  the  period  and  place  of  Carl 
Laemmle’s  beginning  and  he  should  know.  I went  over 
to  AIcAhckers  later  to  see  it  and  perhaps  expected  too 
much  as  a result  of  Air.  Hewitt’s  praise.  It’s  mainly 
the  desert-island  yarn  transplanted  in  a Northern  wilder- 
ness setting.  The  rest  of  it  is  jazz  age  stuff  not  materi- 
ally unlike  other  jazz  age  stuff'  but  as  good  as  any  of  it. 
Jack  Holt,  Norma  Shearer,  Charles  Clary  and  tlie  rest 
do  their  stuff'  admirably.  I imagine  a reviewer  feeling 
about  the  picture  as  I do  would  call  it  "average." 

V V 

There  was  a Baljy  J’eggy  Century  comedy  on  the 
.same  bill,  but  the  operator  slipped  the  title  past  before 
1 could  catch  it.  I suppose  it’s  the  latest  one  and  I 
know  it  is  one  of  the  l)est  of  the  bunch  if  not  the  best 
indeed.  She’s  a flower  girl  in  it  and  the  locale  seems 
to  be  Paris.  The  slapstick  is  not  ai)plied  and  I,  who 
think  Baby  Peggy  al)ont  the  niftiest  little  thing  in  pic- 
tures, enjoyed  it  immensely.  The  audience  seemed  to 
feel  about  the  same  way,  if  their  quiet  laughter  is  in- 
dication. 

“Captain  Blood”  Makes  Thrilling  Picture 

In  “Captain  Blood,’’  its  most  ambitious  effort,  A/^ita- 
graph  seems  to  have  ])rovided  the  screen  with  a picture 
that  ranks  Avith  (Eher  Sabatini  novel  picturizations. 
There  is  always  a certain  halo  of  romance  about  a 
pirate  story  and  in  choosing  Sabatini’s  thrilling  tale 
of  the  Spanish  main  for  picturization.  whoever  did 
the  choosing  made  a good  selection.  Not  only  was  the 
storv  one  of  the  best  sellers  but  it  is  so  filled  with  thril- 
ling'action  as  to  lend  itself  perfectly  to  the  making  of 
a rapid  moving  picture.  And  with  all  this  blends  a 
holding  love  story,  the  unfolding  of  rvhich  has  not  been 
neglected  in  striving  for  action  and  scenic  effect.  Eol- 
lowing  that  other  good  Sabatini  picture,  “The  Sea 
Hawk”  into  the  Astor  Theatre,  New  AArk,  “Captain 
Blood”  had  a stiff  pace  to  follow,  aiul  it  is  following 
Avell. 

5}J  JjJ  i{J 

New  Yorkers  Like  “Merton  of  the  Movies” 

“Alerton  of  the  Alovies”  is  again  giving  theatre 
goers  a treat  in  New  York,  and  judging  from  the  re- 
ception the  James  Cruze  picture  received,  it  is  proving 
as  great  a treat  as  did  the  original  stage  play  which 
played  to  capacity  on  Broadway  for  two  years.  Clenn 
Himter,  as  the  Alerton  of  the  stage  play  made  a name 
for  himself  that  still  carries  with  it  much  in  the  way  of 
fame,  but  as  Alerton  in  the  Cruze  picture  he  is  little 
short  of  superb. 

Charles  Ray  Stages  a Come-back 

I’athe  has  a real  treat  in  store  for  the  thousands  of 
Charlie  Ray  fans  in  “Hynamite  Smith.”  The  story  was 
written  by'C.  Gardner  Sullivan  and  directed  by  Ralph 
Ince,  and  Ray  returns  in  the  type  of  role  which  won 
him  fame  years  ago.  Aside  from  the  title  the  picture 


has  plenty  of  T.  N.  T.  and  the  story  works  up  to  a 
splendid  and  exciting  climax. 

Bessie  Love  almost  steals  the  picture  in  the  early 
footage.  Her  work  as  Violet,  the  poor,  miserable  wife 
of  a tough  dive  keeper,  is  little  short  of  marvelous.  In 
the  latter  sequence  Jacqueline  Logan  plays  the  part  of 
Ray’s  sweetheart  but  Bessie  Love  takes  most  of  the 
acting  honors  in  a difficult  role.  You’re  going  to  like 
Wallace  Beery,  too.  Like  him  and  hate  him,  he’s  so 
rillanous. 

The  story  is  of  early  California,  when  “steam  beer 
and  derbies”  were  as  common  as  "coffee  shops”  nowa- 
days. The  story  starts  in  San  Erancisco,  on  the  water 
front,  and  moA'es  to  Alaska,  where  it  winds  up  in  one 
of  the  most  thrilling  climaxes  you  ever  saw.  It  is  a 
seven-reel  thriller  de  luxe. 

* ii? 

Sexy  Play  by  Elinor  Glyn 

The  Aletro-Goldwyn  feature  “His  Hour”  is  typically 
Elinor  Glynish.  It  concerns  a Russian  prince  and  an 
English  woman  of  rare  beauty  but  cold  to  the  Prince’s 
entreaties.  He  suddenly  rushes  her  off  to  his  hunting 
lodge  or  country  estate  and  keeps  her  there  all  night. 
She  then  has  no  alternative  but  to  marry  him  and  finally 
discovers  that  she  really  loves  him  and  he  loves  her. 
The  story  moves  from  the  hot  sands  of  Egypt  to  the 
ice-bound  interior  of  Russia. 

Most  of  the  action  centers  around  Aileen  Pringle 
and  John  Gdbert,  while  Emily  Eitzroy,  Lawrence  Grant, 
Dale  Euller  and  Carrie  Clarke  W ard  act  as  background. 
King  Vidor  directed  it  and  gives  it  the  necessary  sensa- 
tional twist,  although  at  times  it  comes  dangerously 
near  the  thin  edge  of  the  ice.  Gilbert’s  work  is  com- 
mendable and  Miss  Pringle  made  an  excellent  foil  for 
bis  love  making.  The  Russian  stuff  is  especialy  inter- 
esting. 

* '|J 

“Painted  Lady”  Has  Sensational  Moments 

That  excellent  team  George  O’Brien  and  Dorothy 
Alackaill  score  again  in  the  Pox  production  “The 
Painted  Lady.’’  It  was  adapted  from  Larry  Evans’ 
Saturday  Evening  Post  story,  and  directed  by  Chester 
Bennett  and  like  “His  Hour”  has  considerable  sex  ap- 
peal. However,  there  is  nothing  objectionable  to  the 
whole  and  it  holds  your  interest  from  start  to  finish. 

The  burden  of  the  piece  falls  on  Miss  Mackaill’s 
shoulders.  The  story  concerns  a shop  girl  who,  to  save 
her  foster  sister,  takes  the  blame  for  a robbery.  She 
serves  three  years  in  prison  and  is  afterwards  hounded 
by  the  police.  She  becomes  a “painted  lady”  and  while 
on  an  island  with  a yachting  party  meets  and  falls  in 
love  with  a youthful  sailor.  The  yacht  is  wrecked  in 
a storm  and  the  two  are  thrown  together  in  a vessel 
lorded  over  by  a ruff’ain.  The  final  scenes  are  tensely 
dramatic  and  Miss 
Mackaill  and  O’- 
Brien lend  realism 
to  every  scene. 

The  scenes  aboard 
ship  are  particu- 
larly well  staged. 
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NEW  PICTURES 


Captain  Blood 

Distributor:  VITAGRAPH 
Producer:  Vitagraph 
Length : 8,000  feet 

DIRECTOR DAVID  SMITH 

Author Rafael  Sabatini 

Adaptor Jay  Pilcher 

Cameraman Steve  Smith 

PLAYERS 

Captain  Peter  Blood 

J.  WARREN  KERRIGAN 

Arabella  Bishop Jean  Paige 

Jeremy  Pitt James  Morrison 

M ary  Traill C harlotte  M er riam 

TYPE;  Historical  romance. 
HIGHLIGHTS:  Sea  light  . . . Ship 
explosion  . . . Slave  market  . . 
Love  interest  . . . Deeds  of  daring 
in  pirate  days. 

Story:  Peter  Blood,  a young  Irish 

physician,  because  he  gfives  aid  to  a fol- 
lower of  the  Duke  of  Monmouth  in  his 
rebellion  against  King  James,  is  con- 
demned as  a slave  to  the  Barbadoes  by 
the  cruel  Lord  Jeffreys.  During  an  at- 
tack on  the  West  Indies  colonies  by  the 
Spaniards,  who  sack  the  town.  Blood  and 
his  fellow  rebel-convicts  capture  the 
enemy’s  galleon  and  sail  for  Tortuga, 
rendezvous  of  the  pirates.  Blood  leaves 
behind  the  girl  he  loves,  Arabella,  niece 
of  the  Governor.  The  rebel-convicts  or- 
ganize, and  Blood  becomes  leader  of  the 
buccaneers.  His  persecutor.  King  James, 
is  dethroned  and  Blood  enlists  under  the 
English  flag  and  in  a terrific  sea  fight 
saves  Port  Royal  for  England  and  rescues 
Arabella  from  the  French. 


The  Man  Who  Came  Back 

Distributor:  FOX 
Producer:  William  Fox 
Length : 8 reels 

DIRECTOR EMMETT  FLYNN 

Author John  Fleming  Wilson 

Adaptor Edmund  Goulding 

Cameraman Lucian  Androit 

PLAYERS 

Henry  Potter  George  O’Brien 

Marcelle  Dorothy  Mackaill 

Capt.  Trevelan Cjrril  Chadwick 

Thomas  Potter Ralph  Lewis 

Aunt  Isabel Emily  Fitzroy 

Charles  Reisling Harvey  Clark 


Sam  Shu  Sin Edward  Peil 

Gibson  David  Kirby 

Captain  Gallon James  Gordon 

TYPE:  Emotional  drama  of  youth 

who  redeems  himself  after  sinking  to  the 
depths. 

HIGHLIGHTS:  Dispute  zvith 
father  . . . Falling  i)i  love  zvith  Mar- 
celle the  dancer  . . . Shanghaied  on 
his  father's  z'csscl  . . . Final  re- 

demption on  ranch  in  Llazvaii  . 
Splendid  acting  of  George  O’Brien  ami 
Dorothy  Mackaill. 

STORY : Henry  Potter  disowns  his 
son  after  several  attempts  to  reform  him. 
He  is  taken  aboard  a vessel  and  finally 
turns  up  in  an  opium  den  in  Shanghai. 
There  he  finds  Marcelle,  a dancer,  who 
was  in  love  with  him  buit  Whom  he 
spumed.  Together  they  resist  the  craving 
for  drugs  and  drink  and  redeem  them- 
selves on  a ranch  in  Hawaii.  They  re- 
turn to  New  York  and  receive  the  father’s 
blessing. 


Ridin ' Double 

Distributor:  PHOTO  DRAMA  CO. 
Producer:  William  Steiner 
Length:  5 reels 

{State  right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  picture  in  your  territory.) 

DIRECTOR LEO  MALONEY 


Cameraman Jake  Badaracco 

Subtitles Fred  Bain 

TYI’li:  Western  drama  of  sacrifice 

and  love. 

PLAYERS 

“Hoss”  Martin Leo  D.  Maloney 

Elizabeth  Walters  Josephine  Hill 

Luke  Steele  Jim  Corey 

Bullet  Himself 

Gabe  Lawrence  Leonard  Clapham 

“Cbuck”  Willis  Barney  Fuhry 

“Mother”  Walters  Florence  Lee 

TYPE:  Western  story  of  the  scheme  of 
a lawless  band  to  get  control  of  wealthy 
range. 

HIGHLIGHTS:  Exciting  light  be- 
tzveen  Steele  and  Chuck  . . . exposing 
of  plot  to  rob  Mrs.  JValters  . . . zvork 
of  Maloney  and  Bullet  the  dog. 

Story:  Chuck  WUlis,  whose  real  name 
is  Bob  Walters  is  waiter  of  the  “Legal 
Tender”  a prosperous  saloon,  and  who 
since  his  childhood  days  has  never  been 
heard  of  by  his  mother  and  sister  who 
live  on  a ranch,  the  real  value  of  which  is 
unknown  to  them  and  so  the  object  of  a 
conspiracy  of  a large  oil  company  to  buy 
it  for  a mere  song.  Luke  Stelle  was 
hired  to  buy  the  ranch.  Chuck  is  accused 
of  taking  a letter  from  Luke’s  table.  A 
fight  and  Martin  helps  Chuck.  They 
become  pals.  They  arrive  at  the  Walter 
ranch  where  they  find  Gabe  already  pos- 
ing as  the  son.  Martin  proves  that  Gabe 
is  an  imposter  who  together  with  Luke 
is  trjdng  to  defraud  her,  and  in  so  doing 
wins  Elizabeth,  the  daughter.  Chuck 
proves  that  he  is  the  real  son. 


Authors Frances  and  Ford  Beebe 

Adaptors Frances  and  Ford  Beebe 


Released  in  August — Now  Booking 
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The  Clean  Heart 

Distributor:  VITAGRAPH 
Producer:  Vitagraph 
Length:  7,950  feet 

DIRECTOR J.  STUART  BLACKTON 

Author A.  S.  M.  Hutchinson 

Adaptor Marion  Constance 

PLAYERS 

Philip  Wriford Percy  Marmont 

Puddlebox  Otis  Harlan 

Essie  Bickers ....  Marguerite  de  la  Motte 
TYPE:  The  story  of  a man’s  fight 
against  himself. 

HIGHLIGHTS:  The  workings  of 
a newspaper  office  .,  . . Severe  sforni 
with  the  hero  caught  in  the  rising  tide 
in  a cave  . . . Thrilling  drop  off  a 
cliff  . . .,  inteyise  love  interest  and 
highly  developed  human  interest  ele- 
ment. 

Story:  Philip  Wriford,  overworked 

editor  and  novelist  seeks  to  get  away 
from  himself  and  find  happiness  away 
from  cares  and  drudgery,  resolving  to 
care  for  nobody.  He  scrapes  up  an  ac- 
quaintance with  Puddlebox,  a wanderer 
and  philosopher  and  the  two  live  a roving 
life.  Puddlebox  sacrifices  his  life  to  save 
Wriford.  Philip  meets  Essie  and  a love 
interest  develops,  although  the  youth 
cannot  make  up  his  mind  to  mar^.  Com- 
plications develop  in  which  Essie  almost 
gives  her  life  to  save  Wriford  and  which 
results  in  her  complete  redemption. 


The  Speed  Spook 

Distributor:  STATE  RIGHTS 
Producer:  C.  C.  Burr 
Length : 6 reels 

{State  Right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  picture  in  vour  territory) 

DIRECTOR CHARLES  HINES 

Author William  Wallace  Cook 

Adaptor Raymond  Harris 

PLAYERS 

Blue  Streak  Billings Johnny  Hines 

Betty  West Faire  Binney 

Chuck Edmund  Breese 

Jud  Skerrit Warner  Richmond 

Sheriff  West Frank  Losee 

Hiram  Smith Henry  West 

TYPE:  A racing  story  with  melodra- 
matic touches  and  love  interest. 

HIGHLIGHTS:  Auto  race  . . . 
Driverless  car  speeding  down  road  . „ . 
Ballot  bo.Y  plot  . . . Hero’s  escape 
from  arsenal  . . . Performance  of 
Hines  and  support. 

Story:  Billings,  an  auto  racer  is  in 
love  with  the  Sheriff’s  daughter,  Betty, 
who  holds  the  agency  for  an  auto.  A 
plot  to  discredit  her  car  is  frustrated 
when  Billings  devises  a publicity  stunt 
that  attracts  attention  in  Westwood  and 
he  wins  Betty’s  hand  in  doing  so. 


Two  scenes  from  “The  Luck  of  the  Fool- 
ish,” a new  Mack  Sennett-Pathe  com- 
edy with  Harry  Langdon. 

The  Alaskan 

Distributor:  PARAMOUNT 
Producer:  Famous  Players-Lasky 
Length:  6,736  feet 

DIRECTOR HERBERT  BRENON 

Author James  Oliver  Curwood 

Adaptor Willis  Goldbeck 

PLAYERS 

Alan  Holt  Thomas  Meighan 

Mary  Standish Estelle  Taylor 

Rossland  John  Sainpolis 

Stampede  Smith Frank  Campeau 

Keok  Anna  May  Wong 

John  Graham  Alphonz  Either 

Tautuk  Maurice  Cannon 

TYPE:  Story  of  far  north,  of  battles 
of  pioneers  in  Alaska  and  the  Yukon  and 
of  the  second  generation’s  fight  with  finan- 
cial forces. 

HIGHLIGHTS:  Gold  rush  days 
. . . destruction  of  Mrs.  Holt's  grave 
. . . Picturesque  scenes  aboard  boat 

en  route  to  Alaska  . . . Stabbing  of 
Rossland  . . . Fight  betzveen  two 

factions. 

STORY:  The  story  opens  in  the  early 
90’s  with  the  rush  to  Alaska  gold  fields. 
Holt  becomes  rich  but  dies  of  hardships 
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and  leaves  his  wife  and  son,  Alan.  The 
Graham  interests  attempt  to  get  control 
of  Alan  Holt’s  property  but  are  finally 
beaten.  Alan  falls  in  love  with  Mary 
Standish,  wealthy,  who  is  trying  to  es- 
cape Graham,  whom  she  was  tricked  into 
marrying.  Graham  is  killed  in  a battle 
between  factions  and  Alan  and  Mary  face 
the  future  together. 


Hearts  of  Oak 

Distributor:  FOX 
Producer:  Fox  Film  Corp. 

Length:  6 reels 

DIRECTOR JOHN  FORD 

Author James  A.  Herne 

Adaptor Charles  Kenyon 

Cameraman George  Schneiderman 

PLAYERS 

Terry  Dimnivan Hobart  Bosworth 

Chrystal Pauline  Starke 

Ned  Fairweather ....  Theodore  von  Eltz 

John  Owen James  Gordon 

Grandpa  Dimnivan Francis  Powers 

Grandma  Dunnivan Jennie  Lee 

TYPE:  Alelodrama,  adapted  from 

stage  play,  of  sea  captain  and  his  sacri- 
fice that  two  j'oung  people  may  find  hap- 
piness. 

HEADLIGHTS : Storms  at  sea 
. . . Rescue  of  Ned.  . . . Love  scenes 
and  final  dramatic  scenes  in  Arctic. 

STORY:  Ned  Fairweather,  after  an 
absence  of  two  years,  is  believed  dead  by 
Chrystal.  She  is  about  to  marry  Terry 
Dunnivan,  an  old  sea  captain,  when,  a 
steamer  is  reported  on  the  rocks  and  Ned 
is  one  of  the  rescued.  Ned  believes  that 
Chrystal  loves  Terry  and  the  Captain 
marries  the  girl  after  Ned  goes  away. 
Terry  then  learns  of  the  love  of  the  two 
young  folk,  and  takes  Ned’s  place  on  a 
trip  to  the  Arctic,  where  he  dies,  and 
Ned  marries  Chrystal. 


Circe,  the  Enchantress 

Distributor:  METRO-GOLDWYN 


Producer:  Tiffany  Prod. 
Length:  6,882  feet 


DIRECTOR ROBERT  Z.  LEONARD 

Author Vicente  Blasco  Ibanez 

Adaptor Douglas  Doty 

Cameraman Oliver  T.  Marsh 


PLAYERS 


Circe  i 

Cecile  Brunne  i 


Mae  Murray 


Dr.  Wesley  Van  Alartyn. James  Kirkwood 

Archibald  Crumm Tom  Ricketts 

Ballard  “Bal”  Barrett ....  Charles  Gerrard 

William  Craig William  Haines 

Sister  Agatha Lillian  Langdon 

Alme.  Ducelle,  a modiste.  . Gene  Cameron 
TYPE:  Romance  of  the  old  world; 
laid  in  Paris  and  Monte  Carlo. 


HIGHLIGHTS : Dancing  of  Mae 
Murray  . .,  . Beautiful  sets  . . . 
Colorful  backgrounds  . . . Dramatic 
scenes  . . ..  Acting  of  the  supporting 
cast  . . . .Superb  costumes  worn  by 
the  star  . .,  The  direction. 


Story:  A young  aristocrat  has  a child- 
hood affair  with  the  adopted  daughter  of 
the  caretaker  of  his  villa.  When  they 
grow  up  his  mother  tells  the  girl  her 
son  must  marry  a woman  of  his  station. 
Heartbroken  the  girl  goes  to  Paris  where 
she  becomes  famous  as  a dancer.  Here 
men  die  because  she  does  not  return  their 
love.  Though  now  rich  and  famous  she 
is  unhappy  and  returning  to  the  home  of 
her  childhood,  she  finds  Raoul  in  love  with 
another.  When  in  desperation  she  takes  a 
sleeping  potion  for  poison,  he  realizes  her 
love,  and  they  are  married. 
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Feet  of  Clay 

Distributor;  PARAMOUNT 
Producers;  Famous  Players-Lasky 
Length;  9,746  feet 

DIRECTOR CECIL  B.  DeMILLE 

Author Margaretta  Tuttle 

Adaptor Beulah  Marie  Dix 

PLAYERS 

Amy  Vera  Reynolds 

Kerry  Harlan Rod  La  Rocque 

Bertha  Lansdell  Julia  Faye 

Tony  Channing  Ricardo  Cortez 

Dr.  Fergus  Lansdell  Robert  Edeson 

Bendix  Theodore  Kosloff 

Man  at  the  Gate Theodore  Roberts 

TYPE:  Society  drama  concerning^  a 
girl  who  goes  from  parties  and  petting 
at  seventeen  to  marriage  and  responsi- 
bilities at  twenty-one. 

HIGHLIGHTS:  Wild  parties  on 
the  beach  . . . the  hall  in  Bertha 

LansdeU’s  home  . . . tight  under  wa- 
ter zvith  shark  . . . gorgeous  gozvns 
. . . excellent  zvork  of  Vera  Reynolds 
and  entire  cast. 

STORY:  Amy  has  a love  affair  with 
Kerry  Harlan  but  her  married  half  sister 
becomes  interested  in  Kerry  also.  On  a 
yacht  trip  Amy  marries  Kerry  and  loses 
a large  allowance  from  her  half  sister.  In 
New  York  Kerry  and  Amy  live  in  a cheap 
apartment.  They  attend  a dance  given  by 
a former  friend  but  Kerry  cannot  dance 
because  of  an  accident.  He  attempts  it 
and  is  again  injured.  Kerry  decides  to 
end  it  all  and  turns  on  the  gas  but  is 
saved  by  his  wife. 


Legend  of  Hollywood 

Distributor;  PRODUCERS  DIS- 
TRIBUTING CORP. 

Producer;  Renaud  Hoffman 
Length;  6 reels 

DIRECTOR RENAUD  HOFFMAN 

Author Frank  Condon 

Adaptor Alfred  A.  Cohn 

Cameraman Karl  Strauss 

PLAYERS 

John  Smith Percy  Marmont 

Mary  Brown Zasu  Pitts 

Mrs.  Rooney Alice  Davenport 

“Blondie”  Dorothy  Dorr 

Cameo  By  Himself 

TYPE:  Story  of  struggles  of  a scen- 
ario writer  in  Hollywood. 

HIGHLIGHTS : Among  scenes 

about  a theatrical  boarding  house  . . . 
the  love  of  Mary  . . . John  Smith's 
desperate  plan  . . . Final  success  . . . 
Excellent  acting  of  Percy  Marmont. 

Story:  Smith,  former  newspaper  man, 
goes  from  studio  to  studio  trying  to  sell 
his  story.  Finally  his  landlady  refuses  to 
furnish  meals  but  allows  him  to  remain 
a week  longer  in  his  room.  He  fills  seven 
wine  glasses  and  in  one  puts  poison.  He 
drinks  a glass  a day  until  the  last  one  is 
drained.  Then  he  learns  the  maid  had 
upset  the  poison.  He  receives  a check  for 
his  play  and  finds  happiness  with  the 
maid,  Mary  Brown. 


Tuckers  Top  Hand 

Distributor;  NEW-CAL  FILM 
CORP. 

Producer;  William  Steiner 
Length ; 5 reels 

(State  Right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  picture  in  your  territory.) 


DIRECTOR NEAL  HART 

Author Romaine  H.  Lowdermilk 

Adaptor Neal  Hart 

Cameraman A1  Siegler 

Subtitles Fred  Burnworth 


PLAYERS 

Barry  Huston Neal  Hart 

John  Tucker Robert  Chandler 

Jake  Stoldt W.  K.  Norton 

Mr.  A.  Bobitt James  Mc.Laughlin 

Miss  Miles Aline  Goodwin 

TYPE:  Story  of  cattle  country  of 
Arizona. 

HIGHLIGHTS : Attempt  to  stop^ 
roundup.  . . . Outzuitting  of 

Graoks. 

STORY:  Jake  Stoldt,  to  whom  John 
Tucker,  owner  of  the  T.  J.  Ranch,  and 
who  has  been  laid  on  his  back  through  an 
accident,  is  indebted  because  Stoldt  holds 
a mortgage  on  his  lands  and  cattle,  takes 
advantage  of  the  situation  and  tries  to 
close  down  on  Tucker.  Stoldt  plans  to 
stop  the  round-up  so  that  Tucker’s  cattle 
cannot  be  marketed,  but  by  the  ingenious 
methods  of  Barry  Huston,  Tucker’s  top 
hand,  these  plans  are  frustrated,  many 
exciting  incidents  taking  place.  Barry 
outwitting  the  crooks,  has  his  hands  full 
but,  nevertheless,  succeeds;  the  ranch  is 
saved  and  all  ends  well. 

H,  C.  Young  Leaves 

' for  San  Francisco 

H.  C.  Young,  for  eight  years  with  the 
National  Screen  Service,  four  years  of 
which  were  served  as  Chicago  branch 
manager  left  on  Sunday,  Sept.  14,  for 
California  where  he  will  open  a branch 
office  and  install  a sales  force. 

Mr.  Young  is  a "native  son”  having 
left  California  several  years  ago  for  New 
York.  He  opened  the  Chicago  office  of 
National  Screen  Service  with  a single 
desk  and  a letter  scales  and  did  most  of 
his  business  in  the  back  room  of  Max 
Levy’s  film  exchange  on  South  Wabash 
ave.  The  business  has  grown  steadily, 
however,  since  Mr.  Young  came  to  Chi- 
cago and  National  Screen  Service  is  now 
serving  about  three-fourths  of  the  theatres 
in  the  midwest.  The  concern’s  western 
office  occupies  an  entire  floor  at  the  cor- 
ner of  Wabash  and  Ninth  sts.,  and  em- 
ploys a large  force.  Before  leaving  for 
California  the  office  staff  presented  Mr. 
Young  with  a handsome  Gladstone  bag. 


[NEWSPICTURESl 
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INTERNATIONAL  NEWS  No.  75;  Plane  shot 

for  warship,  San  Francisco — DePalma  wins  on 
dirt  track,  San  Jose,  Cal. — Ruth  Malcolmson  wins 
Vieauty  contest  at  Atlantic  City — Cops’  riding 
thrills  crowds,  Jamaica,  N.  Y. — Z-R3  ready  for 
trip  to  U.  S.  A.  Friederichshafen,  Germany — 
America’s  welcome  to  World  fliers,  Boston. 

INTERNATIONAL  NEWS  NO.  76:  America 
triumphs  in  Davis  tennis  cup  championship,  Phil- 
adelphia— Irish  lads  in  stirring  gymnastic  exhibi- 
tion, Dublin,  Ireland — Highest  jumping  horses 
compete  for  world  titles,  Rochester,  N.  Y. — Gen’l 
Pershing  retires  as  Chief  of  U.  S.  army,  Washington, 
D.  C. — The  General  in  Panama. 

PATHE  NEWS  NO.  74:  Pacific  fleet  in  mam- 
moth review,  off  San  Francisco — “Miss  America” 
wins  crown  at  Atlantic  City — Class  war  at  Uni- 
versity ol  California,  Berkeley,  Cal. — America’s 
greatest  heroes  greet  Coolidge,  Washington — 
Welcome  World  Fliers  home  at  Boston. 

PATHE  NEWS  NO.  75;  Americans  win  first 
round  in  Davis  cup  tennis  play,  Philadelphia — Try 
skiing  on  sea  for  real  thrills,  Honolulu,  Hawaii 
— Democratic  ticket  gets  together,  Omaha,  Neb. 
— Nation  extends  official  welcome  to  world  fliers, 
Washington — General  Pershing  retires,  Washing- 
ton. 

KINOGRAMS  NO.  5012:  American’s  Armada 
at  Golden  Gate,  San  Francisco — President  pays 
honor  to  memory  of  Lafayette,  Baltimore — Turn 
hoard  walk  into  lane  of  beauty,  Atlantic  City — 
Cops  take  day  off  to  do  risky  stunts',  Jamaica, 
N.  Y.  ^ World  fliers  land  safely  at  Boston — 
University  students  get  out  war  paint,  Berkeley, 
Cal. 

KINOGRAMS  NO.  5013:  President  greets 
world  fliers,  Washington — Metropolis  welcomes 
out  champion  scouts,  New  York — Risk  lives  to  get 
ice  for  ice  cream,  Insian  Harbor — Laborer 
sculpts  in  his  time  off,  San  Gabriel,  Cal. — 12 
year  old  sailor  is  oldest  in  race,  Fishers  Is.,  Conn. 
— Blue  blood  dogs  seek  Idue  ribbons,  Westbury, 
N.  Y. — Spot  Champion,  does  his  stuff,  Rochester, 
N.  Y. — Fair  ballet  maids  take  to  wilds.  South 
Haven.  Mich. — Lumberjacks  meet  for  National 
title,  Eau  Claire,  Wis. 

FOX  NEV/S  NO.  98:  U.  S.  Fliers  return  to 
North  America  Labrador — Members  of  N.  Y. 
police  force  are  put  through  military  paces, 
Greene  County,  N.  Y. — First  direct  cable  to 
Italy,  Rockaway,  N.  Y. — German  experts  on  mo- 
torless airplanes  experiment,  Rhone  Mountains — 
Bill  Tilden  wins  national  tennis  title.  Forest 
Hills,  N.  Y. — Tremont,  Wis.,  claims  are  caught 
for  pearl  button  industry — Prince  of  Wales  goes 
to  Westbury  for  polo  game. 

FOX  NEWS  No.  99:  U.  S.  Naval  reservists 
on  cruise  capture  cargo  of  sea  elephants, 
Guadalupe  Is. — Dirigible  ZR3,  German  war  pay- 
ment to  U.  S.  makes  test  flight,  Friedrichshafen, 
Germany — J.  Weismuller,  Olympic  champ,  in 
action  at  Garrison  on  Hudson — 16  auto  drivers 
race  at  Denver,  Colo.,  top  of  Pike’s  Peak — Navy 
Sec’y  Wilbur  leads  fleet,  San  Francisco — 79  cities 
compete  for  title  of  Miss  America,  Atlantic  City 
— Alagellans  of  air  get  ovation  at  Boston. 
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By  J.  M.  WRIGHT 

"‘The  Film  Mart"  is  written  zvith  a view  of  presenting  concisely  to  exhibitors  the  latest  news  of  production  and  distrihiUion.  In  preparing  this  department, 
Mr.  Wright  has  in  mind  also  the  adaptability  of  the  news  presented  herein  for  use  in  house  organs  published  by  the  exhibitors  of  the  couaitry,  and  also 
newspapers  who  look  to  their  local  exhibitor  for  bona  fide  and  accurate  news  for  their  motion  picture  departments. 


F.  B.  O. 

EMORY  JOHNSON’S  latest  F.  B.  O, 
production  will  come  to  the  screen  as 
“Life’s  Greatest  Game’’  instead  of  “The 
Grandstand  Play.’’  It  is  a baseball  story 
with  Jame  Thomas  and  Johnnie  Walker 
heading  the  cast.  The  big  scenes  in  the 
national  pastime  were  made  at  the  New 
York  Polo  grounds,  the  park  of  the  Oak- 
land Club  of  the  Pacific  Coast  league 
and  at  Washington  Park,  Los  Angeles. 
+ + + 

THE  CAST  for  Harry  Garson’s  first 
“Lefty”  Flynn  western  for  F.  B.  O.  has 
been  completed  and  includes  Gloria  Grey, 
Charles  Crockett,  Frederick  Peters  and 

Daddy  Hoosier.  It  is  from  the  storj^ 
“The  Forgotten  City”  by  Darryl  Francis 
Zanuck. 

+ + + 

MRS.  WALLACE  REID'S  new  picture 
“Broken  Laws”  will  have  much  the 

same  appeal  from  an  exploitation  angle 
that  “Human  Wreckage”  had,  it  is  de- 
clared. Already  civic  leaders  and  Parent- 
Teachers  associations  are  being  inter- 
ested in  the  theme,  which  deals  wdth 
the  home  and  mother  influences  on  chil- 
dren. Mrs.  Reid  wdll  he  supported  by 
Percy  Alarmont,  Jackie  Saunder,  Wallace 
Ramsay  and  others. 

Vitagraph 

GIVE  THE  PUBLIC  \yhat  it  has  al- 
ready shown  it  wants”  is  a guiding 
slogan  in  Vitagraph’s  selection  and  pro- 
duction of  screen  entertainment.  This, 
the  company  points  out,  it  has  done  and 
is  doing  in  such  pictures  as  “Captain 
Blood”  by  Rafael  Sabatini;  “The  Clean 
Heart”  by  A.  S.  M.  Hutchinson;  “The 
Alagnificent  Ambersons”  by  Booth  Tark 
ington;  “Behold  This  Woman”  a picturi- 
zation  of  E.  Phillips  Oppenheim’s  “The 
Hillman;”  “Bareem  Son  of  Kazan”  and 
"Steele  of  the  Royal”  by  James  Oliver 
Curwood;  “Joan  Thursday”  by  Louis  Jo- 
seph Vance  which  w'ill  appear  on  the 


screen  as  “Greater  Than  Marriage”  and 
such  pictures  as  “Between  Friends" 
based  on  the  Robert  Chambers  story  and 
Basil  King’s  “Let  Not  Man  Put  Asun- 
der.” These  are  a partial  list  of  Vita- 
graph  pictures  based  on  popular  novels 
and  plays. 

+ + + 

TWO  AIORE  important  parts  have  been 
filled  for  Vitagraph’s  production  of 
Kenneth  Perkins’  “The  Beloved  Brute.” 
William  Russell  has  been  chosen  to  op- 
pose the  husky  Victor  McLaglen,  British 
film  star,  who  has  the  title  role.  Stuart 
Holmes  has  been  given  the  “heavy”  as- 
signment. 

First  National 

GEORGE  FITZAIAURICE  will  get  no 
vacation  this  year.  When  Samuel 
Goldwyn  left  the  coast  recentb',  headed 
for  New'  York  and  Europe  he  also  left 
Fitzmaurice  with  th.e  task  of  starting  his 
ne.xt  picture,  wdiich  is  as  yet  untitled. 
Fitzmaurice  had  just  completed  “Tarn- 
ish” and  Mr.  Goldwyn  had  finished  “In 
Hollywood  With  Potash  and  Perlmut- 
ter.”  Now’  Air.  Fitzmaurice  is  wonder- 
ing if  he  will  be  able  to  polish  up  the 
golf  sticks  before  next  year. 

+ + + 

“IN  EVERY  WOAIAN’S  LIFE”  is  the 
name  of  the  new  picture,  adapted  from 
the  novel  “Belonging”  by  Olive  Wadsley, 
which  Irving  Cummins  has  completed 
and  is  cutting  for  AI.  C.  Levee.  Virginia 
Valli,  Marc  AIcDermott,  Stuart  Holmes 
and  Lloyd  Hughes  are  tlie  featured  play- 
ers. . . . Helen  Gardner,  well  known 

A’itagraph  player,  appears  in  “Sandra,’’ 
the  Sawyer-Lubin  production  for  First 
National. 

C.  B.  C. 

JOE  BRANDT  is  smiling  these  days. 

His  expectations  on  booking  of  the 
Columbia  and  Perfection  attractions  are 
being  realized  he  says,  pointing  out  that 
in  one  day  they  included  all  of  the 


Columbia  series  to  the  Alamo  and  Strand 
of  Louisville  and  the  Perfections  to  the 
Rialto  at  Erie.  These  bookings  were 
turned  in  by  Standard  Film  Service  of 
Cleveland.  . . . C.  B.  C.  has  another^ 

the  fourth,  of  the  Perfection  series  under 
way.  It  is  “The  Beautiful  Sinner”  and 
features  Eva  Novak  and  William  Fair- 
banks. “Racing  for  Life”  the  third  in 
the  series  had  a first  run  at  the  new 
Schenley  theatre,  Pittsburgh. 

Metro-Goldwyn-Mayer 

lAIPORTANT  roles  have  been  assigned 
to  Alabel  Julienne  Scott,  Edward  Con- 
nelly and  Warner  Oland  in  the  biblical 
insert  in  the  Hobart  Henley  production 
of  “So  this  Is  Marriage”  Conrad  Nagel 
and  Eleanor  Boardman  have  the  featured 
roles  in  the  production  . . . May  Mac- 
Avoy  has  been  chosen  to  play  the  role  of 
Esther  in  the  M-G-AI  production  of  Lew 
Wallace’s  “Ben  Hur.” 

+ + + 

BLANCHE  SWEET  and  her  husband- 
director  Alarshall  Neilan  are  back  from 
Europe  where  Neilan  has  been  directing 
Aliss  Sweet  in  “The  Sporting  Venus”  a 
story  by  Gerald  Beaumont  which  is  to  be 
issued  by  Metro-Goldwyn  and  presented 
by  Louis  B.  Mayer  . . . Lew  Cody 

is  another  screen  player  who  has  recently 
returned  from  a sojourn  abroad.  He 
also  appears  in  “The  Sporting  Venus” 
. . . Alore  than  half  the  population  of 

Plattsburgh,  N.  Y.,  turned  out  to  see 
Marion  Davies  in  “Yolanda.”  It  is  figured 
the  town  has  11, .300  inhabitants  and  the 
box  office  showed  6,747  paid  admission, 

Warner  Brothers 

I HE  FIRST  THREE  publications  on 
the  Warner  Brothers  1924-2,6  program 
are  being  received  by  the  company’s  dis- 
tributors. They  are  the  Ernst  Llbitsch 
production  “Three  Women,”  Rin-Tin-Tin 
in  “Find  Your  Alan”  and  Monte  Blue 
and  Alarie  Prevost  in  “The  Lover  of 
Camille.”  The  Lubitsch  picture  follows 
“The  Sea  Hawk”  for  an  indefinite  run  at 
the  Los  Angeles  Criterion. 

+ + + 

THE  PULITZER  prize  winning  novel 
“The  Age  of  Innocence”  by  Edith 
Wharton  is  being  rapidlyS  whipped  into 
production  at  the  Warntfr  coast  plant. 
Beverly  Bayne,  recently  signed  by  the 
Warners,  is  playing  opposite  Elliott  Dex- 
ter in  the  featured  roles.  Wesley  Rug- 
gles  is  directing.  . . . “This  Woman,” 

screen  version  of  Howard  Rockey’s  novel 
in  which  Irene  Rich,  Louise  Fazenda 
and  Ricord  Cortez  appear,  has  been  com- 
pleted and  is  now  being  titled. 

+ + + 

IRENE  RICH,  Marion  Forrester  and 
Victor  Potel  have  been  chosen  to  inter- 
pret Willa  Father’s  “A  Lost  Lady”  which 
Harry  Beaumont  will  direct.  . . . 

Olga  Printzlau  has  again  been  signed  by 
Warners  to  make  the  screen  adaptation 
of  Alax  Kretzer’s  “The  Man  Without  a 
Conscience.” 


Released  in  September — Now  Booking 
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Fox 

“THE  CYCLONE  RIDER,’’  the  fourth 
of  the  Fox  1934-25  special  productions; 
two  comedies,  the  second  of  the  Van 
Bibber  series,  a William  Farnum  (re- 
issue) and  a Fox  Educational  Entertain- 
ment are  the  publications  announced  for 
the  week  of  Sept.  14th  by  Fox.  Lincoln 
J.  Carter  has  contributed  “The  Cyclone 
Rider”  which  is  said  to  out-do  his  earlier 
thrillers.  Thomas  Buckingham  directed 
it.  The  cast  of  principals  include  such 
well-known  players  as  Reed  Howes, 
Evelyn  Brent,  Alma  Bennett,  Charles 
Conklin,  William  Bailey,  Margaret  Mc- 
Quade,  Ben  Deeley  and  Frank  Beal. 
“The  Hunt,”  which  is  the  second  of  a 
series  of  two-reel  comedies  to  be  made 
from  the  famous  Van  Bibber  stories  of 
Richard  Harding  Davis.  Earle  Foxe 
plays  the  lead  in  this  series.  “Blows  and 
Dynamite,”  an  Imperial  comedy  and  “In- 
Bad  the  Sailor,”  the  second  of  the  new 
monkey  comedies,  “The  Conqueror,”  the 
second  William  Farnum  (re-issue)  and 
“Jerusalem  Today,”  an  Educational  Enter- 
tainment are  the  other  pictures  issued 
this  week. 

+ + + 

PRODUCTION  HAS  Ijeen  started  at 
the  William  Fox  West  Coast  Studios 
on  “The  Star  Dust  Trail,”  the  fourth  of 
the  star  series  attractions  to  be  made  this 
year  with  Shirley  Mason.  This  is  an 
original  story  by  Frederick  and  Fanny 
Hatton,  . . . The  screen  version  of  the 

English  novel  by  Gilbert  Frankau,  “Gerald 
Cranston’s  Lady,”  which  will  be  one  of 
the  William  Fox  special  productions  for 
the  1924-25  season,  has  Iieen  finished  at 
the  Fox  West  Coast  Studios. 


Associated  Exhibitors 

A GREAT  MANY  enthusiastic  telegrams 
are  following  the  presentation  of  the 
Douglas  MacLean  comedy  “Never  Say 
Die,”  according  to  advance  advices 
from  the  home  office  of  Associated  Ex- 
hibitors. Manager  Charles  H.  Wuerz 
of  the  California  says  it’s  the  first  picture 
they  held  over  since  April.  It  had  its 
premiere  at  the  California,  and  since  has 
enjoyed  a number  of  pre-release  l)ook- 
ings.  According  to  Milton  H.  Feld,  man- 
aging director  of  Newman  theatres,  Kan- 
sas City,  the  screen  version  of  the  Collier 
stage  triumph  did  the  biggest  business 
since  last  May  and  this  despite  a cloud- 
Ijurst.  John  Hamrick  is  another  one 
v/ho  so  successfully  showed  it,  and  he 
pronounces  it  a sure-fire  comedy.  The 
jire-publication  bookings  include  some  of 
the  most  important  houses  in  the  country. 

Paramount 

F OUR  PARAMOUNT  players  are 
headed  for  New  York  to  play  in  new 
pictures  which  will  inaugurate  a period 
of  busy  production  activity  at  the  com- 
pany’s eastern  studio.  Bessie  Love  and 
Eileen  Percy  will  work  in  the  new 
Thomas  Meighan  film  “Tongues  of 
Flame,”  Adolphe  Menjou  will  play  with 
Elsie  Ferguson  in  “The  Swan,”  Ricardo 
Cortez  will  have  a featured  role  in  “Ar- 
gentine Love,”  opposite  Bebe  Daniels. 
A new  Richard  Dix  picture  called  “Jun- 
gle Law”  is  being  prepared  while  “Dan- 
gerous Money”  with  Bebe  Daniels  and 
Tom  Moore  is  well  under  way. 

Universal 


Gaiety  Girl”  with  Mary  Philbin  will  take 
the  place  of  “Wine”  on  December  21. 

+ + + 

LICHTMAN  Month  is  keeping  the  “U” 
organization  hustling  and  many  favor- 
able reports  are  reaching  the  home  of- 
fice. For  instance  the  Regent  theatre, 
Newcastle,  Pa.,  has  booked  twenty-two 
out  of  twenty-six  days  with  Universal 
product  for  Lichtman  month.  . . . 

Joe  Bonomo,  famous  strong  man,  has 
been  signed  for  five  years  by  Universal 
as  a serial  feature  player. 

Pathe 

“HOT  WATER,”  Harold  Lloyd’s  latest 
production  will  be  issued  by  Pathe  Ex- 
changes November  2.  The  star’s  newest 
picture  is  said  to  be  a departure  from  his 
recent  picture  “Girl  Shy”  inasmuch  as  it 
carries  no  running  story  and  almost  the 
entire  action  takes  place  within  twenty- 
four  hours.  The  basis  of  the  picture  is 
the  troubles  of  a newlywed,  a mother-in- 
law,  a turkey  won  in  a raffle  and  a 
brother-in-law  who  was  born  lazy. 
Jobyna  Ralston  again  appears  opposite 
Lloyd.  Sam  Taylor  and  Fred  Newmeyer 
directed  the  Lloyd  opus  while  the  “gags” 
and  titles  are  l)y  Tommy  Gray  and  Tim 
Whalen. 

Rayart  Pictures 

“BATTLING  BREWSTER”  is  the  title 
of  a new  serial  which  will  be  produced 
at  Russell  studios  for  Rayart  Pictures. 
Bruce  Gordon  and  Johnny  Fox  will  be 
the  featured  players.  The  serial  will  be 
issued  in  fifteen  episodes  of  two  reels 
each. 


Educational 

WITH  THE  fall  selling  season  still  hav- 
ing many  weeks  ahead.  Educational  re- 
porting an  unprecedented  record  in  clos- 
ing first  run  accounts  and  representative 
circuits  in  key  centers.  Practically  eighty 
per  cent  of  the  territory  has  been  closed, 
and  contracts  at  present  in  negotiation 
indicate  that  the  first  run  situation  will 
be  closed  in  every  representative  city 
weeks  before  the  same  point  was  reached 
in  preceding  years.  It  is  announced  two 
of  the  largest  short  subject  contracts 
have  already  been  closed,  one  with  the 
Southern  Enterprises,  covering  the  entire 
South  and  Southwest  whereby  this  huge 
circuit  will  play  practically  one  hundred 
per  cent  of  Educational’s  output  for  the 
coming  year.  The  contra:>ct  with  the 
Famous-Players  Canadian  Corporation, 
providing  for  the  entire  Paramount  Cir- 
cuit in  Canada  is  another  important  one. 

Ginsberg  and  Wilk 

THE  NEW  two-reelers  “Flying  Fists” 
which  mark  Benny  Leonard’s  screen 
debut  have  met  with  instant  approval 
from  the  trade  press,  representatives  of 
independent  exchanges  and  such  exhib- 
itors as  have  seen  them,  according  to 
Henry  Ginsberg  who  is  handling  the 
territorial  rights  in  association  with  Jacob 
Wilk.  Mr.  Wilk  will  dispose  of  the  for- 
eign rights. 


SOME  CHANGES  have  been  made  in 
the  Universal  publication  schedule. 
The  Reginald  Denny  picture  "The  Fast 
Worker”  which  was  to  have  been  the 
first  in  the  1925  series  has  been  pushed 
ahead  for  Fall  publication  in  place  of 
“Captain  Fearless.”  Laura  LaPlante  co- 
stars  with  Denny  in  this  film,  based  on 
George  Barr  McCutcheon’s  “The  Hus- 
l)ands  of  Edith.”  “Wine”  was  issued  on 
August  31  instead  of  Deceml)cr  31.  “The 


Gotham  Productions 

SAMUEL  SAX,  president  and  general 
manager  of  Lumas  Film  Corporation, 
distributor  of  Gotham  productions,  has 
closed  with  Federated  Film  Exchanges 
of  Boston  for  New  England  on  “Unmar- 
ried Wives,”  “Black  Lightning,”  “Women 
and  Gold,”  “The  Night  Ship,”  “You 
Can't  Fool  a Wonran”  and  “Every 
Woman’s  Secret.” 
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LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion  on 
matters  of  current  interest.  Brevity 
adds  forcefulness  to  any  statement. 
Unsigned  letters  will  not  be 
print^. 


“I  Paid  Too  Much.” 

SOLDIER  KAN.— To  The  Editor:  In 
the  department,  ‘What  the  Picture  Did  For 
Me”  you  frequently  see  the  statement,  “I 
paid  too  much.”  Often  no  explanation  fol- 
lows. What  does  the  person  who  sent  in 
this  report  mean?  Was  it  a poor  picture? 
Or  did  it  rain,  or  was  there  a circus  in 
town,  or  what? 

"I  paid  too  much,”  doesn’t  mean  a thing 
unless  an  explanation  follows.  If  you  pay 
a good  price  for  a picture  and  have  compe- 
tion  in  a circus,  chautauqua,  or  skating  rink, 
you  no  doubt  paid  too  much.  Under  these 
circumstances,  a picture  gratis  would  have 
been  too  much. 

‘‘A  little  old,  but  a good  picture.  Will 
give  general  satisfaction."  “Not  worth 
what  I paid  for  this  picture.  Business  gone 
completely  to  ell — hot  weather,  boat  shows, 
dance  halls,  smallpox,  etc.,  print  perfect 
shape.”  Does  this  report  mean  for  us  to 
beware  of  this  release  unless  we  buy  it 
awfully  cheap,  or  did  he  pay  too  much  for 
the  size  of  his  town,  or  if  there  had  been 
no  outside  interference,  would  the  picture 
have  paid  its  way  ? 

Report  No.  2.  “A  good  picture,  a little 
old,  paid  $15.  Paid  too  much,  judging  from 
box  office  reports.”  What  does  he  mean  ? 
He  says  he  paid  too  much  for  a good  pic- 
ture. Did  he  just  have  an  off  night,  or 
didn't  it  happen  to  strike  their  particular 
fancy?  If  he  paid  too  much,  why?  What 
size  is  his  town?  Would  he  advise  others 
to  pay  less? 

“A  good  picture,  star  fine,  I had  to  show 
it  at  a special  admission,  but  it  did  not 
give  satisfaction.  No  fault  of  picture.  I 
paid  too  much  for  it.  If  I had  been  able 
to  show  it  at  program  admission,  it  would 
have  satisfied.”  What  didn’t  give  satisfac- 
tion? The  price  you  paid  or  the  picture? 
Why  would  less  admission  charges  have 
satisfied,  if  the  picture  was  no  good?  Was 
the  picture  worth  what  you  paid  for  it? 
Did  you  know  in  the  first  place  that  if  you 
raised  the  admission  charges  you  would 
have  a flop  ? 

I might  add  that  we  showed  “The  Old 
Plomestead”  a few  weeks  ago.  The  night 
was  hot  and  the  attendance  was  poor  be- 
cause everyone  had  their  “skates  on.”  A 
skating  rink  had  just  moved  to  town  and 


was  a new  attraction.  We  lost  money  that 
night,  so,  no  doubt,  “paid  too  . much,”  but 
there  is  no  use  in  me  reporting  the  fact 
to  “What  the  Picture  Did  For  Me”  as  it 
would  be  misleading. 

I had  a contract  turned  down  the  other 
day  on  a special.  Fearing  I would  not  get 
a good  print  I had  the  salesman  write  on 
the  contract,  “Film  must  be  in  perfect  con- 
dition, all  subtitles,  film  length  intact.”  It 
came  back  marked  “rejected”  by  the  home 
office.  Local  manager  wrote  a postscript 
and  said  picture  would  be  sent  on  play 
date.  I replied  to  his  letter  by  saying,  how 
could  it  be  played  after  being  rejected  and 
I would  not  play  same  unless  Okayed'  by 
home  office?  The  reply  was,  the  salesman 
sold  it  too  cheap.  Yet  it  was  the  sales- 
men’s own  price.  “Please  note,”  local  man- 
ager says,  “print  will  be  sent  on  play  date,” 
yet  when  you  want  an  okay  from  home 
office,  nothing  doing.  Either  the  print  was 
in  poor  condition  or  they  wanted  to  sell  ten 
or  more  pictures. 

What  is  the  matter  with  the  photoplay 
industry?  Are  they  not  strong  enough 
financially  to  stand  on  their  merits  and  stop 
all  this  petty  harrassing  of  the  exhibitors, 
or  do  they  look  at  the  matter  as  a case  of 
“dog  eat  dog?” — Mayer  Shoyer,  M.  W.  A. 
theatre.  Soldier,  Kan. 


An  Important  Correction. 

HAMILTON,  N.  Y.— To  'Fhe  Editor: 
I have  been  surprised  to  note  on  page  34 
of  the  Herald  of  July  12,  which  I have 
just  seen,  that  Marion  Nixon  has  been  in- 
structing theatres  to  hang  out  the  American 
flag  in  a way  that  is  wrong.  In  that  cut 
she  places  the  two  top  flags  as  right  and 
the  two  bottom  ones  as  wrong.  As  a mat- 
ter of  fact  the  two  left  ones  are  right  and 
the  two  right  ones  wrong.  When  the  flag 
is  displayed  on  a wall  the  field  should  al- 
ways be  at  the  flag’s  right,  that  is,  the  be- 
holder’s left,  and  if  she  has  been  giving  the 
instructions  as  these  are  given  she  should 
hasten  to  correct  them. 

If  you,  or  she,  will  send  to  the  Adjutant 
General,  Washington,  D.  C.,  for  a copy  of 
the  flag  circular  consisting  of  five  pages  of 
directions  regarding  the  flag,  dated  August 
19,  1023,  you  will  see  where  she  has  made 
this  serious  mistake.  To  quote  from  that 
circular : 

‘'When  the  national  Hag  is  hung  either  hori- 
zontally or  vertically  against  a wall  the  union 
should  be  uppermost  and  to  the  flag’s  own  right, 
i.  e.,  to  the  observer's  left.” 

On  my  writing  again  to  him  regarding 
some  misunderstanding  regarding  the 
change  when  the  position  of  the  flag  is 
changed,  he  replied  that  if  the  flag  is  cor- 
rectly hung  in  a horizontal  position  (with 
field  to  left  of  observer)  and  it  is  desired 
to  hang  it  vertically,  it  will  be  necessary  to 
turn  the  flag  over  to  again  get  the  position 
of  the  field  in  the  right  place.  This  has 
not  been  done  in  the  cut  there  shown.  To 
quote  again  : 


or  horizontally  in  both  instances  the  blue  field 
or  union  should  be  at  the  upper  right  hand  cor- 
ner of  the  flag’s  own  right,  but  to  the  observer’s 
left.  This  can  best  be  understood  if  the  ob- 
server will  think  of  the  emblems  as  endowed 
with  life  and  looking  at  him.  The  reason  for 
this  manner  of  display  is  that  in  heraldry  the 
right  arm  of  a soldier  is  his  sword  arm,  the 
point  of  danger,  hence  the  point  of  honor.  Benj. 
Alvord.  Acting  the  Adjutant  General.” 

The  cuts  enclosed  showed  the  flag  in  the 
positions  given  at  the  left  of  your  cut. — 
W.  C.  Eaton,  Commodore,  U,  S.  Navy, 
Hamilton,  N.  Y. 

P.  S.  Kindly  extend  this  information 
to  Marion  Nixon  and  correct  in  the  Herald, 
so  exhibitors  will  no  longer  follow  your 
old  cut. 


Wants  Further  Extension. 

PRINCETON,  ILL.— To  the  Editor: 
Note  that  we  may  use  old  tickets  until  Oc- 
tober 1.  I can’t  understand  why  we  can’t 
keep  on  using  them  until  the  stocks  are  ex- 
hausted. We  had  to  get  them  printed  to 
comply  with  the  regulations  and  it  would 
have  been  almost  prohibitive  to  have  or- 
dered them  in  small  quantities  as  we  had 
to  use  special  tickets  having  the  name  of 
our  theatre  on  same. 

Could  we  not  by  placing  a sign  “No  tax 
on  tickets  sold  at  50c  or  less,”  thus  inform 
the  public  and  what  hurt  in  view  of  this 
would  the  using  up  of  this  surplus  amount 
to?  I trust  influence  will  be  brought  to 
bear  with  the  proper  authorities  to  permit 
the  use  of  these  tickets  until  the  present 
supply  is  exhausted. — W.  O.  Stephens, 
Apollo  theatre,  Princeton,  111. 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  Personal.” 


We  don’t  know  who  sent  in  the  follow- 
ing news  items  so  we  hereby  acknowledge 
same  with  thanks  and  hope  we  will  soon 
learn  the  identity  of  this  scribe : 

The  Third  Street  theatre  of  Easton,  Pa., 
has  installed  two  Simplex  projectors,  type  S. 

The  “Y”  theatre  of  Margareth,  Pa.,  will 
open  three  nights  a week,  Wednesday, 
Thursday  and  Saturday.  The  house  has 
only  been  running  two  nights  heretofore. 

WiLMER  and  Vincent  have  purchased  the 
Kurtz  theatre  at  Bethlehem,  Pa„  for  a sum 
said  to  be  $600,000.  They  will  change  the 
name  of  the  house  to  the  Colonial  and  give 
the  people  of  Bethlehem  the  best  in  pic- 
tures and  Keith  vaudeville. 

* 

Friend  D.  M.  Breithick,  manager  of  the 
Auditorium  theatre,  Hortonville,  Wis.,  re- 
ports that  the  Auditorium  at  Stephensville, 
Wis.,  has  been  sold  to  Leo  Woodzecka  and 
Tony  Wonders,  formerly  of  New  London 
and  Appleton,  respectively.  Mr.  Breitrick 
will  continue  to  manage  the  theatre  until 
his  present  bookings  run  out  which  will  be 
in  November.  Then  it  is  expected  that 
the  theatre  will  be  closed  until  in  the  early 
spring  when  it  will  be  opened  by  the  new 
management.  Mr.  Breitrick  says  that  he 
has  had  one  of  the  best  seasons  that  he 
ever  had  considering  the  financial  difficul- 
ties which  rests  with  the  public. 

* 

Miss  FIortense  Landau,  18-year-old 
daughter  of  Leo  A.  Landau,  director  of 
the  Alhambra  and  Garden  theatres  in  Mil- 
waukee, was  wed  recently  to  C.  L.  Rubens 
of  Highland  Park,  111.  The  bride  is  a 
former  student  of  Downer  college. 


“When  a flag  is  hung  against  a wall  vertically 
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“What  the  Picture  Did  For  Me  ” 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  1924 


This  is  the  original  exhibitors'  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

**What  the  Picture  Did  for  Me"  is  the  one  genuine  source  of  exhibitor-written  box 
office  information. 

Address:  "What  the  Picture  Did  for  Me,"  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

Three  Miles  Out,  with  Madge  Kennedy. — • 
Real  good  action  picture,  ljut  the  hot 
weather  too  much  opposition.  Six  reels. — ■ 
Crosby  Bros.  Lily  theatre,  Buffalo,  N.  Y. — 
Neighborhood  patronage. 

Conquering'  the  Woman,  wdth  Florence 
Vidor. — A program  picture  that  went  over 
fairly  well.  Six  reels — A1  C.  Werner,  Royal 
theatre,  Reading,  Pa. 

The  Destroying  Angel,  with  Leah  Baird. 
— This  pleased  the  audience  and  brought 
favorable  comments.  Fair  program  show. 
Six  reels. — A1  C.  Werner,  Royal  theatre, 
Reading,  Pa. 

F.  B.  O. 

Fools  in  the  Dart,  with  a special  cast, 
— Mighty  fine  comedy  drama.  In  fact,  got 
more  laughs  than  any  show  for  a long 
time.  Good  entertainment  for  any  type 
audience.  Seven  reels. — K.  C.  Kehrberg, 
Lyric  theatre,  Sheldon,  la. — Small  town 
patronage. 

The  Fighting  Sap,  with  Fred  Thomson. 
— Not  as  good  as  some  of  his  others.  But 
at  that  lots  better  than  the  average  run 
of  westerns.  Five  reels. — W E Elkin, 
Temple  theatre,  Aberdeen,  Miss. — Neighbor- 
hood patronage. 

Fighting  Sap,  with  Fred  Thomson. — Come 
on  exhibitors.  Book  this  star’s  pictures. 
He’s  as  good  as  Mix  any  day.  “Silver 
King’s”  wonderful.  Please  them,  you  bet 
he  will.  Five  reels. — C.  I.,.  Brown,  Para- 
mount theatre,  Elizabeth,  La. — Small  town 
patronage. 

The  Fighting  Sap,  w’ith  Fred  Thomson. 
— Excellent.  Star  good  but  not  well  known. 
Five  reels. — Blake  Amusement  Co.,  Savoy 
theatre,  Louisville,  Ky. 

The  Fighting  Sap,  with  Fred  Thomson. 
— A knockout.  Pleased  100  per  cent.  We 
have  bought  his  next  eight  pictures.  Rental 
very  reasonable.  Five  reels. — .John  E. 
Dowling,  Ark  theatre,  Logan,sport,  Ind. — 
Medium  patronage. 

In  Fast  Company,  with  Richard  Tal- 
madge.  — Excellent  for  Saturday  night 
crowd.  Just  what  t’ney  like.  Action  with 
light  story.  Five  reels  in  good  condition. 
— D.  E.  Fltton,  Lyric  theatre,  Harrison, 
-Ark. — Small  town  patronage. 

Let’s  Go,  with  Richard  Talmadge. — Very 
good  stunt  picture,  that  pleased  only  about 
80  per  cent.  Did  not  see  the  picture  my- 
self, but  while  the  kids  ate  it  up,  some 
of  the  others  did  not  seem  to  like  it.  Six 
reels. — W.  D.  Patrick,  Strand  theatre,  Sam- 
son, Ala. 

Let’s  Go,  with  Richard  Talmadge. — Just 
an  ordinary  six  reel  comedy  drama.  'We 

gave  our  patrons  a guarantee  of  sa'tisfac- 
■tion  or  their  money  back  on  this  picture 
-we  didn’t  have  to  give  any  money  back. 

Six  reels. — Addle  Hinson,  Strand  theatre, 
Samson,  Ala. 

Let’s  Go,  with  Richard  Talmadge. — Very 
good  standard  picture.  Has  plenty  of  ac- 
tion. Will  please  your  patrons.  Six  reels. 
— J.  E.  Dowling,  Ark  theatre,  Logansport, 
Ind. — Medium  patronage. 

Galloping  Gallagher,  with  Fred  Thomson. 
— Mighty  good,  but  not  his  best.  “Silver 
King”  great.  Fred  is  about  the  best  actor 


Ticket  Sale 
For  Week  Is 
74.2%  Good 

Business  is  74.2%  good,  ac- 
cording to  exhibitors’  box  of- 
fice reports  printed  in  this 
issue. 

This  figure  is  obtained  by 
rating  definite  attendance 
statements  at  face  value  as 
plus  or  minus  'without  regard 
to  comment  explanatory  of  lo- 
cal conditions,  weather,  or 
other  factors  affecting  ticket 
sales. 


available  now.  None  better.  Five  reels. — 
E.  A.  Armistead,  Lyric  theatre,  Easley, 

S.  C. 

Galloping  Gallagher,  with  Fred  Thomson. 
— This  is  not  as  good  as  “The  Mask  of 
Lopez”  or  "North  of  Nevada”  due  to  the 
fact  that  nearly  a reel  of  it  is  taken  up 
in  showing  the  villain  trying  to  strangle 
Fred.  All  this  excess  footage  could  have 
been  used  to  better  advantage  if  it  had 
simply  shown  Fred  riding  Silver  .King  up 
or  down  the  road.  Five  reels. — William  E. 
Tra,gsdorf.  Trags  theatre,  Neillsville,  Wis. 
— Small  town  patronage. 

Galloping  Gallagher,  with  Fred  Thomson. 


— Fred  Thomson  very  good  star.  Picture 
went  over  with  a bang.  Pleased  lOt)  per- 
cent. Buy  this  series  of  six  pictures.  You 
can  not  .go  wrong.  Five  reels. — .1.  E.  Dow- 
ling, Ark  theatre,  Logansport,  Ind. — Medi- 
um patronage. 

His  Forgotten  Wife,  with  Madge  Bellamy. 
— This  is  a rather  good  program  picture 
which  seemed  to  please  real  well.  Business 
was  a little  off.  but  I do  not  think  that 
it  was  any  fault  of  the  picture  as  every- 
body seemed  to  enjoy  it.  I ran  it  with 
Our  Gang  in  “Seein’  Things”  and  had  a real 
good  program.  Six  reels. — S.  B.  Johnson, 
Regent  theatre,  Marianna,  Ark. — General 
patronage. 

His  Forgotten  Wife,  with  Madge  Bellamy. 
— “Pine!”  “One  of  the  best  in  a long  time.” 
What  more  could  an  exhibitor  want  to  hear? 
Pleasing  picture  from  every  standpoint. 
Six  reels. — Mrs.  M.  Carter.  Court  theatre, 
Huntingdon,  Tenn. — Small  town  patronage. 

The  Dangerous  Coward,  with  Fred  Thom- 
son,— AVe  have  run  all  of  the  first  series 
of  this  star  and  recommend  them  to  any 
theatre  using  Western  type.  They  are  all 
good  clean  fast  moving  stories  and  will 
please  your  audience.  Six  reels. — W.  L. 
Crouse.  Ideal  theatre,  Bloomer,  Wis. — Gen- 
eral patronage. 

The  Dangerous  Coward,  with  Fred  Thom- 
son.— Pleases  as  well  as  the  rest  of  the 
series.  There  is  a pn'ize  fight  in  this  one 
that  is  100  per  cent  better  than  the  Demp- 
sey-Gibbons  fight  pictures.  Silver  King 
does  a dance  and  in  one  place  at  the  close 
of  the  picture  winks  his  eye  at  Fred.  He 
certainly  is  educated.  Cant  go  wrong  with 
this  actor  and  horse  for  'Western  plays. 
Five  reels. — H.  J.  Eagan.  American  theatre, 
Wautoma,  Wis. — Small  town  patronage. 

Phantom  Justice,  with  a special  cast. — 
The  picture  is  good,  but  is  devoid  of  draw- 
ing power.  We  were  not  able  to  get  them 
in  at  all  on  this  one.  Suitable  for  Sunday. 
Seven  reels. — H.  C.  McChesney,  Princess 
theatre,  Crandon,  Wis. — Small  town  patron- 
age. 

The  Mail  Man,  with  Ralph  Lew'is. — A real 
good  melodrama  that  should  go  good  most 
anywhere.  Many  ways  to  advertise  this 
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“Herald  Only  " Club 

"Because  the  ‘Herald’  was  the  pioneer  in  this  field,  and  because 
we  will  have  a better  jeurnal  to  which  to  turn  for  guidance  if  we 
solidly  contribute  to  the  same  one,  just  as  long  as  the  ‘Herald’ 
keeps  up  its  high  standard  of  service  1 shall  write  solely  for  this 
magazine.’’ — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 
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picture.  F.  B.  O.  has  the  paper.  Seven 
reels. — C.  L.  Brown,  Paramount  theatre, 
Elizabeth,  La. — Small  town  patronage. 

The  Mail  Man,  with  Ralph  Lewis. — Very 
good,  but  it  doesn’t  have  the  drawing  power 
in  the  small  town,  “The  Mailman”  doesn’t 
mean  much  to  the  people  in  the  small  town. 
It  is  not  a special,  but  is  better  than  the 
average  program  picture  and  will  please. 
Seven  reels. — M.  C.  McChesney,  Princess 
theatre.  Crandon,  Wis.- — Small  town  pat- 
ronage. 

Fashionable  Fakers,  with  Johnnie  Walker. 
— I have  seen  some  reports  on  this  one 
and  quite  a few  panned  it,  but  it  seemed  to 
please  my  patrons.  That  goes  to  show  you 
that  pictures  play  up  differently  at  dif- 
ferent locations.  Six  reels. — Frank  H. 


Allen,  Allen  theatre,  Solvay,  N.  Y. — Neigh- 
borhood patronage. 

Fashionable  Fakers,  with  .lohnnie  Walker. 
— Just  a fair  picture.  Seemed  to  please 
most  of  them,  because  of  the  comedy.  Six 
reels. — R.  Ross  Riley,  Wigwam  theatre, 
Oberlln,  Kan. 

Fashionable  Fakers,  with  Johnnie  Walker. 
— This  is  only  a fair  program  picture.  The 
“Fashionable  Fakers”  turn  out  to  be  a 
bunch  of  birds  who  put  worm  holes  in  new 
furniture  and  throw  dirt  on  new  rugs  to 
give  them  that  highbrow  look.  Five  reels. 
— William  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  W’is. — Small  town  patronage. 

Judgment  of  the  Storm,  with  Lloyd 
Hughes. — Drew  well  and  apparently  pleased 
generally.  Good  comments  and  some  say 


“wonderful  picture.”  .Splendidly  staged  and 
directed.  “Jots”  teaser  campaign  outlined 
in  press  book  is  a good  one.  Seven  reels. 
— F.  E.  Schulz,  y.  M.  C.  A.  theatre,  Morenci, 
Ariz. — General  patronage. 

Judgment  of  the  Storm,  with  a special 
cast. — A very  good  production  that  pleased 
our  patrons.  Snow  scene  very  real  and 
story  interesting. — W.  L.  Crouse,  Ideal  the- 
atre, Bloomer,  Wis. — General  patronage. 

Judgment  of  the  Storm,  with  a special 
cast. — Can  only  add  to  what  others  have 
said, — a splendid  picture  with  a strong 
moral.  Children  are  not  to  blame  for  the 
faults  of  their  parents.  Seven  reels. — Mrs. 
Linnie  M.  Carter,  Court  theatre,  Hunting- 
don, Tenn. — Small  town  patronage. 

North  of  Nevada. — Will  have  to  say  Okay 
for  this  one,  same  as  all  the  other  reports. 
A dandy  Western.  Of  course,  Thomson  is 
new  here  yet,  so  am  not  pulling  any  big 
business  on  them,  but  think  he  will  go 
good  after  they  know  him.  Five  reels. — J. 
W.  Andresen,  Rialto  theatre,  Cozad,  Neb. 

Blow  Your  Own  Horn,  with  a special  cast. 
— Poor  title  as  w’ell  as  show. — L.  Jones, 
Star  theatre,  Malad,  Idaho. 

Captain  Fly-Ey-Night,  with  Johnnie 
Walker. — This  picture  was  shipped  to  me 
in  place  of  “Haldane  of  Secret  Service.” 
The  disappointment  faded  away  when  it 
was  on  the  screen.  It  has  action,  stunts 
and  everything,  appealing.  Better  than  a 
high  priced  picture. — Arch  Catalano,  Vic- 
tory theatre,  Rossiter,  Pa. — Mining  town 
patronage. 

Human  Wreckage,  with  Mrs.  Wallace 
Reid. — I booked  this  picture  against  my 
better  judgment,  and  as  I expected,  it  did 
not  please,  alhough  a wonderfully  strong 
picture,  it  is  very  depressing  and  I can 
recall  no  picture  on  which  there  were  so 
many  walkouts.  People  do  not  come  to  the 
theatre  to  see  this  sort  of  stuff.  It  is  a 
good  preachment  for  the  “hopheads”  in  the 
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cities,  but  as  we  are  not  afflicted  with  those 
birds  out  in  the  sticks,  it  is  better  for 
the  small  towns  not  to  show  it  The  only 
reason  I ever  consented  to  show  this  pic- 
ture was  in  loving-  memory  of  our  late  and 
much  lamented  friend,  Wallie.  Seven  reels. 
— William  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

The  Love  Trap,  with  Bryant  Washburn. — 
A good  society  melodrama  that  seemed  to 
please.  Six  reels. — E.  A.  Armistead,  Lyric 

Ij  theatre,  Easley,  S.  C. 

Alimony,  with  Grace  Desmond. — Com- 
ments on  this  were  divided,  so  pleased 
about  fifty  fifty.  Seven  reels. — C.  L.  Brown, 
Paramount  theatre,  Elizabeth,  La. — Small 
town  patronage. 

The  Mysterious  Witness,  with  a special 
cast. — Picture  seemed  to  have  pleased 
everyone.  A good  type  of  western.  Five 
reels. — C.  L.  Brown,  Paramount  theatre, 
Elizabeth,  La. 

The  Mask  of  Lopez,  with  Fred  Thomson. 
— This  star  shines  forth  like  a lighthouse 
on  a dark  and  dreary  coast.  If  he  sticks 
to  Westerns,  he  will  be  as  good  a box 
office  bet  as  Mix  in  a year.  All  pictures 
fairly  well  produced.  Business  increasing 
every  picture.  Five  reels. — James  Douglass, 
New  Empress  theatre,  Springfield,  111. — 
Neighborhood  patronage. 

Can  a Woman  Love  Twice?  with  Ethel 
Clayton. — Very  good.  The  child  was  the 
star  as  far  as  our  kiddies  were  concerned. 
None  of  them  ever  susiiicioned  it  was  a 
girl  playing  a boy’s  part.  Seven  reels. — • 
Dinsmore  <&  Son,  Majestic  theatre,  Weiner, 
Ark. — Neighborhood  patronage. 

Westbound  Limited,  with  Ralph  Lewis. 
— A good  thriller  and  will  please.  There 
is  something  about  the  name  that  draws. 
Stood  up  for  good  business  the  second  day. 
Six  reels. — W.  L.  Crouse,  Ideal  theatre, 

I Bloomer,  Wis. — Geneial  patronage. 

Mickey,  with  Mabel  Normand. — If  you 
haven’t  run  this  picture,  you  should  run 
it.  It  is  old  V)Ut  it  will  please  100  per  cent. 
Everyone  here  well  pleased.  Seven  reels. 
— C.  L.  Brown.  Paramount  theatre,  Eliza- 
beth, La. — Small  towm  patronage. 

The  Canyon  of  the  Pools,  with  Harry 
Carey. — A better  picture  then  I would  ex- 
pect for  the  money  I paid  foi-  it.  A West- 
ern of  action  that  pleased  the  Westerns 
fans  and  satisfied  the  rest.  Five  reels. — 
Arch  Catalano,  Victory  theatre,  Rosslter, 
Pa. — Mining  town  patronage. 

First  National 

A Self  Made  Failure,  with  a special  cast. 
— This  burg  is  getting  too  good  for  me. 
There’s  a movement  on  foot  to  prohibit  au- 
tomobiles passing  through  the  town  with 
the  picture  of  the  bathing  girl  in  red  tights 
pasted  across  the  -wind  shield.  Oh  Boy! 
Hain’t  we  getting  nice  in  Greenville?  Last 
week  I hung  out  a one  sheet  on  “A  Self 
Made  Failure,”  with  Patsy  Ruth  Miller  in 
a red  bathing  suit  and  two  old  sanctified 
sisters  almost  had  a fit  about  it.  Glad  they 
didn’t  drop  in  to  see  the  picture  for  it 
was  chuck  full  of  pep  and  bathing  girls. 
The  picture  is  good  and  drew  fairly  well. 
Eight  reels. — R.  W.  Hickman,  Lyric  thea- 
tre, Greenville,  111. 

The  Goldfish,  with  Constance  Talmadge. 
— Of  all  the  chunks  of  bunk,  this  one  gets 
the  brown  derby.  I see  now  where  they 
get  the  title.  A guy  is  a fish  for  buying 
it.  I will  say  that  First  National  has  sure 
been  giving  me  some  good  productions, 
but  they  sure  handed  me  a lemon  in  this. 
But  Constance  and  Norma  both  do  not  get 
anywhere  for  me.  I think  this  picture 
pleased  about  1 per  cent  and  that  guy 
was  asleep.  Of  course,  you  bought  it  along 
with  the  rest,  so  just  pay  for  it  and  let 


it  stay  where  it  is.  Just  one  more  like  this 
and  “Conny”  can  get  her  a job  as  an  extra 
and  start  all  over  again.  I had  about  half 
as  many  at  the  finish  of  the  picture  as  I 
did  at  the  start.  I stood  out  in  the  front 
and  faced  them  as  they  went  out,  but  I 
would  have  felt  better  if  I could  have 
sneaked  up  in  the  operating  room.  But 
I haven’t  did  that  yet.  Seven  reels. — S.  B. 
Johnson,  Regent  theatre,  Marianna,  Ark. — 
General  patronage. 

Cytherea,  with  Lewis  Stone. — Did  not 
care  much  for  picture  myself.  Audience 
seemed  pleased.  Acting  and  'cast  good. 
Attendance  fair. — Krelghbaum  Bros.  Char- 
Bell  theatre,  Rochester,  Ind. 

The  Galloping  Fish,  with  a special  cast. 
— Ran  this  one,  two  days  without  any 
music  and  at  that  1 pleased  60  per  cent. 
Believe  it  would  have  gone  over  nicely  if 
1 had  been  able  to  get  some  kind  of  music. 
It  will  get  the  laughs  all  right,  if  it  does 
get  close  to  slap-stick  sometimes.  Great 
flood  scene  with  comedy  and  thrills.  Six 
reels. — S.  B.  Johnson,  Regent  theatre,  Mari- 
anna, Ark. — General  patronage. 

The  Woman  on  the  Jury,  with  Frank 
Mayo. — Story  very  good.  Acting  of  the 
best.  Plot  good.  Audience  pleased.  At- 
tendance fair. — Kreighbaum  Bros.  Char- 
Bell  theatre,  Rochester,  Ind. 

Flaming  Youth,  with  Colleen  Moore. — • 
Was  afraid  of  this  on  account  of  adver- 
tising done  by  bi.g  cities  but  it  is  certainly 
fine.  Colleen  is  sure  wonderful.  Not  a 
thing  in  it  to  cause  offense  and  a fine 
lesson  for  flappers.  Was  talked  of  for 
weeks  before  we  ran  it.  Drew  about  the 
best  of  any  picture  we  have  ever  run.  Cost 
a little  extra  but  was  worth  it.  Pay  any- 
one to  run  it.  Nine  reels. — E.  C.  Iloadley, 
Sq.  Town  theatre.  Brooklyn,  Mich. — Small 
town  piatronage. 

Painted  People,  w'ith  Colleen  Moore. — A 
good  comedy-drama  with  several  very  much 
overdrawn  scenes.  Particularly  where  the 
young  couple  go  to  a reception  dressed  as 
they  did  twenty  years  ago.  Anyone  in 
any  class  of  life  today  would  know  bet- 
ter than  to  do  that  and  wo'ald  probably 
go  dressed  a little  more  elaborate  than  the 
guests  at  the  big  jiarty.  Colleen  is  very 
good  in  her  iiart. — Ben.  L.  Morris,  Temple 
theatre,  Bellaire,  Ohio. 

Painted  People,  with  Colleen  Moore. — 
Good  for  any  house. — L.  Jones,  Star  theatre, 
Malad,  Idaho. 

The  Song  of  Love,  with  Norma  Talmadge. 

-No  good.  Wrong  story  and  settings. — 
Ij.  Jones,  Star  theatre,  Malad,  Idaho. 

The  Marriage  Cheat,  with  Percy  Marmont. 


— A mighty  fine  offering  whicli  any  exhibi- 
tor should  run.  Comments  on  this  were 
excellent.  Seven  reels. — C.  L.  Brown.  Para- 
mount theatre,  Elizabeth,  La. 

When  a Man’s  a Man,  with  Jo'hn  Bowers. 
— If  a picture  ever  pleased  100  per  cent  this 
one  did,  and  as  far  as  the  box  office  goes, 
it  made  Mr.  DeMille’s  "Triumph,”  which 
was  a miserable  flo]),  look  like  a cheese 
sandwich.  Business  nothing  to  rave  over 
liut  it  certainly  was  not  the  picture’s  fault. 
But  it  was  the  best  business  for  the  sum- 
mer. Seven  reels. — S.  B.  .fohnson.  Regent 
theatre,  Marianna,  Arlt. — General  patronage. 

When  a Man’s  a Man,  with  John  Bowers, 
too  )ier  cent,  and  a winner  at  the  box 
office. — L.  Jones,  Star  theatre,  Malad,  Idaho. 

Dulcy,  with  Constance  Talmadge. — Opin- 
ions on  this  one  very  much  divided.  Some 
said  it  was  one  of  i.’on.stance’s  best  pic- 
tures while  otluM's  pronounced  it  a silly 
piece  of  junk.  Tlie  attendance  was  fairly 
good  for  the  season.  .Six  reels. — A1  C. 
Werner,  Royal  theatre,  Reading,  Pa. 

The  Age  of  Desire,  witli  Mary  Philbin. 
A dandy  little  program  jiicture  with  a good 
cast.  Tlie  only  objection  to  it  might  be 
the  overacting  of  .Stedman  in  one  or  two 
spots.  There  was  occasion  for  a little  sob 
stuff,  but  too  mucli  is  more  than  enough. 
Six  reels. — William  E.  Tragsdorf,  Trags 
theati'e,  Neillsville,  Wis. — Small  town  pat- 
ronage. 

The  Girl  of  the  Golden  West,  with  .Sylvia 
Breamer. — A good  high-class  western.  Act- 
ing good.  Seemed  to  please.  Seven  reels. 
— E.  C.  Hoadley,  Sq.  Town  theatre,  Brook- 
lyn, Mich. — Small  town  patronage. 

The  Girl  of  the  Golden  West,  with  Sylvia 
Breamer. --1  had  hard  luck  on  this  one,  for 
at  the  middle  of  the  show  the  power  went 
off  and  for  .3.1  minutes  we  were  in  the 
dark.  The  fans  Avho  waited  were  satisfied 
with  the  iiicture. — Arch  Catalano,  Victory 
fheatie,  Rossiter,  I’a. — Mining  town  patron- 
age. 

Daddy,  with  .lackie  Coogan. — A wee  bit 
sad  in  places.  Ituf  one  of  Jackie’s  best. 
Played  to  a full  house  and  everybody  was 
pleased  at  It)  and  36  cents.  Six  reels. — A. 
N.  Miles,  Eminence  theatre.  Eminence,  Ky. 

Daddy,  witli  Jaclvie  Coo.gan. — This  doesn’t* 
filease  the  kids  the  way  “Circus  Days” 
did  but  it  certainly  is  one  of  his  best  and 
he  does  some  wonderful  acting.  The  only 
criticism  there  coubl  be  is  that  there  is 
not  quite  enou,gli  comed,v  and  it  is  a little 
too  sad.  .Six  reels. — H.  .1.  Eagan,  Amer- 
ican theatre,  Wautoma,  Wis. 
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We’re  Doing  Our  Best 

Please  advice  \\  lien  the  September  issue  of  your  semi-annual 
Pox  Office  Record  mill  be  sent. 

I appreciate  these  books  very  much  and  am  anxiously  awaiting 
the  September  issue. — E.  Pirtle,  Pirtle  Circuit  of  Theatres,  Jersey- 
ville,  Illinois,  Offices. 

fXOTE:  JJ'ork  upon  the  “Box  Office  Record"  is  progressing  full 
hlast.  Delivery  loill  he  made  at  the  earliest  possible  moment.  Deffiite 
mailiiifi  date  ■leill  he  announced  as  soon  as  determined.) 


Another  “Just  Between  Me  an’  You” 

i Every  time  I pick  up  the  Herald  I see  where  Grandpa  Jenkins 
gets  an  awful  dig  or,  to  get  down  finer,  a Royal  Razz.  What  is  it  all 
j about.  Grandpa?  On’t  the  boys  let  you  be? 

-Shame  on  them,  teasing  their  elders. 

1 see  by  one  of  the  papers,  Granpa,  that  you  have  taken  up  the 
-Scotch  game  they  call  Golf,  better  known  in  this  country  as  Gow 
Pasture  Pool.  I wish  you  the  best  of  luck  in  the  game,  as  I think 
you  will  need  it. 

You  know,  when  you  first  play  the  game  you  get  some  mighty 
line  drives,  ajiproaches  and  putts,  and  you  throw  your  chest  out  the 
length  of  a 2.^0  yard  fairway  and  say,  “Boy,  1 am  getting  good.”  Well, 
it  i^  good  to  feel  that  war-  about  it,  but  as  you  continue  in  the  game 
_\'(ju  will  be  surprised  to  note  how  rotten  you  get. 

Do  not  give  uji  the  ship.  Grandpa,  and  maybe  some  day  you  will 
be  a second  W'alter  Hagen. — 1'raxk  H.  .\llen,  .Mien  theatre,  Solvav, 
N.  V.  * 

P.  S. — P>elow  are  listed  the  names  of  some  pictures  I have  run 
that  I think  would  be  A’crv  good  for  iMr.  Selk’s  theatre  at  .Scotia,  Neb. 
1 most  sincerely  hope  that  Mr.  Selk  has  the  very  best  of  luck  in  his 
new  undertaking: 

“Drifting,"  “'J'lie  .Acquittal,”  “Let  Xot  Alan  Put  .Asunder,”  “The 
E.ternal  Three,"  “Long  Live  the  King,”  "Poniola,”  “Three  .Ages,” 
“The  Darling  of  Xew  A'ork,”  “Pied  Pijier  Malone”  and  “George  AAMsh- 
ington,  Jr.” — Eraxk  II.  .Aliex. 

Correction 

.Attention  is  directed  to  a report  on  “Ridin’  Double”  printed  in 
the  September  13  issue  over  the  signature  of  W . A.  Clark,  Jr.,  Castle 
theatre,  Havana,  Illinois.  Air.  Clark's  comment  was  intended  to  refer 
to  “The  Eagle’s  Claw."  featuring  Big  Boy  AVilliams.  Air.  Clark  states 
that  “Ridin’  Itouble,"  a .Steiner  production  featuring  Leo  Alaloney, 
is  “one  of  the  best  Alaloneys  we’ve  ever  had  the  pleasure  of  running.” 

Air.  Clark  claims  resjxmsibility  for  the  error  but  investigation 
fails  to  warrant  granting  him  more  than  half  the  discredit.  AVe  insist 
I upon  assuming  tb.e  other  half.  If  those  of  you  who  file  the  reports 
will  enter  the  correction,  we  will  see  that  it  is  right  in  the  Box  Office 
Record. 
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fwm  the  story  bi^  EARL  DERR  BIGGERS'O/rectedfci/  T HAYES  HUNTER. 
SCREEN  DRAMATIZATION  BY  CrERALO  C DUFFY 

Produced  bij  EASTERN  PRODUCTIONS  INC 


Season  1924-25  Thirty  First  Run  Pictures 


The  Pig-htingf  Blade,  with  Richard  Bar- 
thelmess. — .A  good  big  program  picture. — 
Bert  Silver,  Silver  Family  theatre,  Green- 
ville, Mich. 

Jealous  Husbands,  with  Earle  Williams. 
— A very  good  picture  which  pleased  almost 
everyone.  Seven  reels. — C.  L.  Brown,  Para- 
mount theati-e,  Elizabeth,  La. 

Anna  Christie,  with  Blanche  Sweet. — Re- 
ports on  this  were  good.  Poor  business 
though  but  no  fault  of  picture.  Eight 
reels. — C.  L.  Brown,  Paramount  theatre, 
Elizabeth,  La. — Small  town  patronage. 

A Man  of  Action,  with  Douglas  McLean. 
— Very  satisfactory  comedy  drama.  Better 
than  “Bell  Boy  13.”  Pleased  but  did  not 
draw  as  large  a crowd  as  expected.  Six 
reels. — P.  E.  Schulz,  Y.  M.  C.  A.  theatre, 
Morenci,  Ariz. — General  patronage. 

A Man  of  Action,  with  Douglas  MacLean. 
— Saw  a good  many  kicks  on  this,  but  I 
think  it  a very  good  little  picture  for  Satur- 
day night.  Everyone  seemed  pleased  with 
it.  Not  a big  production  but  was  good 
clean  entertainment.  We  thought  it  much 
better  than  “Sunshine  Trail.”  We  run  all 
pictures  2 days — extra  ones  3 days.  Busi- 
ness good.  Six  reels. — E.  C.  Hoadley,  Sq. 
Town  theatre,  Brooklyn,  Mich. — Small  town 
patronage. 

The  Scarlet  Lily,  with  Katherine  Mc- 
Donald.— A fair  program  picture,  that’s  all. 
Six  reels. — A1  C.  Werner,  Royal  theatre, 
Reading,  Pa. 

The  Wanters,  with  Marie  Prevost. — The 
picture  was  liked  very  much  and  com- 
ments favorable,  but  with  the  thermometer 
around  seventy-two  degrees  the  attend- 
ance was  poor.  Seven  reels. — A1  C.  Werner, 
Royal  theatre,  Reading,  Pa. 

The  Bad  Man,  with  Holbrook  Blinn, — 
Plenty  of  action.  Good  story.  Pleased 
about  80  per  cent.  The  Mexican  dialect 
was  plainly  written  and  all  can  under- 
stand a few  murders.  Seven  reels. — Arch 
Catalano,  Victory  theatre,  Rossiter,  Pa. — 
Mining  town  patronage. 

Penrod  and  Sam,  with  Ben  Alexander. — 
A fine  picture.  That  boy  can  act  and  please 
the  young  as  well  as  the  old.  Broke  even 
at  box  office  (no  business).  Eight  reels. 
— Arch  Catalano,  Victory  theatre,  Rossiter, 
Pa. — Mining  town  patronage. 

The  Woman  Conquers,  with  Katherine 
MacDonald. — This  is  a fine  Western  picture, 
but  print  I received  spoiled  it.  Too  much 
of  it  missing.  All  that  was  left  of  the 
print  was  a bunch  of  misframes.  Five 
reels. — J.  W.  Andresen,  Rialto  theatre, 
Cozad,  Neb. 

The  Huntress,  with  Colleen  Moore. — An 
altogether  charming  story  and  a good  pic- 
ture. Had  a great  many  favorable  com- 
ments, and  did  a nice  business  on  it.  Six 
reels. — A.  N.  Miles,  Eminence  theatre. 
Eminence,  Ky. 

Scars  of  Jealousy,  with  Frank  Keenan. 
— What  few  saw  this  were  well  pleased, 
but  one  can’t  make  money  playing  to  a 
baker’s  dozen.  Seven  reels. — M.  A.  Man- 
ning. Opera  House,  Baldwin,  Wis. — Small 
town  patronage. 

Kindred  of  the  Dust,  with  Miriam  Cooper. 
— A very  good  picture  that  should  be  played 
t)y  every  theatre.  Such  pictures  are  a 
iioost  for  the  industry.  Eight  reels. — M. 
A.  Manning,  Opera  House,  Baldwin,  Wis. 
— Small  town  patronage. 

Circus  Days,  with  Jackie  Coogan. — Good 
show  for  the  kids  and  will  fill  your  house 
with  them.  Doubtful  for  adults.  Six  reels. 
— S.  .tones.  Star  theatre,  Malad,  Idaho. 

East  Is  West,  with  Constance  Talmadge. 
— Very  good  but  did  not  draw.  Eight  reels. 
— G.  H.  Jenkinson,  Victor  theatre,  Minoequa, 
Wis. 

Chastity,  with  Katherine  MacDonald. — A 
very  poor  picture  and  my  patrons  told  me 
so.  The  producer  had  better  wake  up  and 
put  her  in  better  stories  or  look  out  Kath- 
erine. Six  reels. — C.  L.  Brown,  Paramount 
theatre,  Elizabeth,  La. 

Brawn  of  the  Worth,  with  Strongheart. 
— -A  great  picture  featuring  Strongheart 
the  wonder  dog.  Pleased  a packed  house 
one  hundred  per  cent.  Bought  it  right. 
Eight  reels. — Earhart  & Lutz,  Opera  House 
Bellville  and  Lexington,  Ohio. 

Brawn  of  the  North,  with  Strongheart. — 
.V  Northern  picture  that  pleased  most  of 
our  people.  Some  said  that  it  was  the 
best  yet  but  we  think  that  Strongheart 
has  done  better.  Eight  reels. — W.  J.  Shoup, 
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jean  theatre,  Wautoma,  Wis.— Small  town 
patronage. 

The  righting'  Blade,  with  Richard  Bar- 
De  Luxe  theatre,  Spearville,  Kans. — Small 
town  patronage. 

The  Voice  Prom  IXinaret,  with  Norma 
Talmadge. — Our  patrons  were  divided  on 
this.  Many  raved  over  it  and  called  it 
grand  while  others  did  not  like  it.  As 
for  me  I thought  it  was  good  and  Norma 
does  some  fine  acting.  Seven  reels. — W.  J. 
Shoup,  De  Luxe  theatre,  Spearville,  Kans. 
— Small  town  patronage. 

Ashes  of  Vengeance,  with  Norma  Tal- 
madge.— Splendid  story.  Splendid  cast.  1 
call  it  100  per  cent  entertainment. — Bert 
Silver,  Silver  Family  theatre,  Greenville, 
Mich. 

Penrod  and  Sam,  with  Ben  Alexander. — ■ 
As  near  a 100  per  cent  picture  as  we  have 
had  in  some  time,  but  we  received  a very 
poor  print  on  this.  Ben  Alexander  cer- 
tainly is  fine  and  is  supported  by  a cast 
that  do  fine  work.  Seven  short  reels. — 
W.  J.  Shoup,  De  Luxe  theatre,  Spearville, 
Kans. — Small  town  patronage. 

Fox 

Against  All  Odds,  with  Buck  .Tones. — An 
all  Western  melodrama  with  Buck  Jones 
in  a characteristic  role.  It  i.s  too  bad  they 
don’t  provide  Jones  with  stronger  and  more 
original  stories.  This  one  drew  fair  busi- 
ness for  three  days.  Weather  was  in- 
tensely hot.  Six  reels. — John  W.  Hawkins, 
Capitol  theatre.  New  Bedford,  Mass. — Gen- 
eral patronage. 

Romance  Ranch,  with  John  Gilbert. — One 
of  Gilbert’s  best.  Supported  by  fair  cast. 
Good  acting,  fair  attendance. — Kreighbaum 
Bros.  Char-Bell  theatre,  Rochester,  Ind. 

Romance  Ranch,  with  John  Gilbert. — 
John  Gilbert  is  very  good  in  this  picture 
and  pleased  100  per  cent.  Five  reels. — 
J.  E.  Dowling,  Ark  theatre,  Logansport, 
Ind. — Medium  patronage. 

The  Heart  Buster,  with  Tom  Mix. — As 
good  as  any  he  has  made.  Tom  is  good 
here  any  time.  Tony  shares  the  honors 
with  Tom  in  this.  Six  reels. — C.  L.  Brown, 
Paramount  theatre,  Elizabeth,  La. 

The  Heart  Buster,  with  Tom  Mix. — My 
patronage  pronounced  this  the  best  pic- 
ture Mix  ever  made.  Five  reels  in  good 
condition. — D.  E.  Fitton,  Lyric  theatre, 
Harrison,  Ark. — Small  town  patronage. 

The  Xione  Chance,  with  John  Gilbert. — 
This  picture  certainly  pleased.  Everyone 
said  it  was  different.  However,  not  an 
action  picture.  Society  drama.  Five  reels. 
— A1  Powell,  Highland  theatre,  Guthrie, 
Okla. — General  patronage. 

The  Plunderer,  with  Frank  Mayo. — Pic- 
ture interesting.  Plot,  acting  and  cast 
good.  Audience  pleased.  Attendance  fair. 
— Kreighbaum  Bros.  Char-Bell  theatre, 
Rochester,  Ind. 

North  of  Hudson  Bay,  with  Tom  Mix. — 
Folks!  I’m  telling  you  that  the  picture 
game  is  getting  pretty  tight  when  the  old 
reliable  Tom  Mix  fails  to  draw  them.  Ab- 
solutely no  excuse  for  this  picture  to  be 
released  as  a special.  Not  as  good  as  most 
of  his  program  pictures.  They  say  that 
Tom  has  made  fifty  pictures  since  he 
started  in  the  business.  I have  shown  them 
all  and  this  is  the  only  one  I ever  heard 
his  followers  knock.  One  out  of  fifty  isn’t 
a bad  record  at  that,  and  I’m  still  for  you, 
Tom.  Five  short  reels. — R.  W.  Hickman, 
Lyric  theatre,  Greenville,  111. 

If  Winter  Comes,  with  Percy  Marmont. 
— Late  on  reporting  this,  but  it  sure  is  a 
wonderful  story.  Book  it,  if  you  haven’t 
played  it.  New  print.  Ten  reels. — A.  J. 
Steggall,  Cozy  theatre,  Fayette,  Iowa. 

Hoodman  Blind,  with  Gladys  Hulette. — 
A fair  picture  but  a bum  cast.  Rotten 
attendance. — Kreighbaum  Bros.,  Paramount 
theatre,  Rochester,  Ind. — General  patron- 
age. 

Shadows  of  the  Bast,  with  Mildred 
Harris. — A very  indifferent  picture.  More 
or  less  tiresome  and  the  story  old  as  “why 
does  a chicken  cross  the  road?”  Seven 
reels.- — Giacoma  Bros.,  Crystal  theatre. 
Tombstone,  Ariz. 

Western  Iiuch,  with  Buck  Jones. — Very 
good  picture.  Pleased  90  per  cent.  Five 
reels. — J.  E.  Dowling,  Ark  theatre,  Logans- 
port, Ind. — Medium  patronage. 

The  Blizzard,  with  a special  cast. — Failed 


Just  Between  Me  an’  You 

By  “A.  F.  T.  W.” 


“Uncle  Tom’s  Gabbin’  ” 

“\Miut  yuh  doin’  in  onr  town?”  yelled  Uncle  Tom,  as  he  rushed 
up  and  shook  hands  with  Sam  Mitchell,  managing  director  of  the 
uncertain  destinies  of  the  Star  Theatre  of  Woodville. 

“Hello,  there,  you  old  rooster,”  greeted  Sam.  “Jest  dropped  in 
to  have  a talk  with  you  about  business  conditions.” 

“Bizness?  There  ain’t  none  tuh  speak  uv  an’  the  dratted  state  o’ 
the  conditions  around  here  is  tuh  blame  fer  it,”  said  Uncle  Tom. 

“None  of  us  is  doin’  much,  that’s  a fact.  What  with  all  the  fine 
pictures  we’re  showin’  an’  invitin’  the  ministers  an’  teachers  in  tuh 
see  them,  I jest  can’t  understand  what  ails  the  cussed  business,”  and 
Sam  puffed  hard  at  the  cheroot  decorating  the  right  hand  corner  of 
his  mouth. 

“Well,  I kin  tell  yuh  whut  ails  bizness  in  this  here  town,”  growled 
Uncle  Tom.  “I  got  too  much  competition  here.” 

“Didn’t  know  yuh  had  another  house  here.  Thought  yuh  had  the 
town  to  yourself,”  said  Sam. 

“I’m  not  talkin’  about  movie  competition,”  wailed  Uncle  Tom, 
“That  wouldn’t  be  so  bad  cuz  I’d  give  the  other  fella  a run  fer  his 
money.  I’d  know  how  to  handle  that  all  right.  But  lookit  whut  I 
got  tuh  contend  with.  Here’s  a travelin’  skatin’  rink  over  there,  an’ 
around  the  corner  is  ‘Fightin’  ’ Conrad,  the  evangelist,  with  his  big 
tent  an’  his  paradin’  auto  with  its  electric  chimes  to  wake  up  the 
whole  town.  An'  then  there’s  the  swimmin’  pool  filled  to  overflowin’ 
every  denied  night  with  scads  o’  gals  an’  haf  o’  them  dressed  about 
ten  percent  less’n  Mack  Sennett’s  bathin’  gals,  an’  yuh  know  that’s 
mighty  little.  Whut  with  all  the  wimmin  rushin’  tuh  hear  ‘Fightin’  ’ 
Conrad  blabbin’  bare  lacks  an’  the  men  crowdin’  the  swimmin’  pool 
lookin’  at  bare  backs,  it  leaves  nuthin’  but  the  kids  fer  me  an’  the 
skatin’  rink  gits  haf  o’  them.” 

“But  my  town  ain’t  got  any  swimmin'  pool  an’  there  ain’t  any 
Holy  Rollers  actin’  up  around  there,  either,”  said  Sam. 

“Yes,  but  they  all  got  flivvers,  ain’t  they?  An’  yuh  kin  bet  thet 
haf  the  populashun  ip-  yuhr.  town  comes  over  here  to  see  the  sights  at 
the  swimmin’  pool,”  said  Uncle  Tom.  “An’  talk  about  competition  ! 
Whut  about  all  the  danged  tent  shows  I’ve  had  this  year?  Musta 
been  nigh  onto  scores'  uv  ’em  coinin’  in  here  an’  takin’  a lotta  good 
movie  money  outa  town.  Oughta  be  a law  agin  ’em.  Ain't  it  hell 
when  yuh  gotta  swell  feature  that  everyhuddy’s  been  naggin’  at  yuh 
fer  months  to  git  an’  then  on  the  night  yuh  show  it  here  comes  a 
raggedy  tent  show  outfit  playin’ — I mean  murderin’ — that  helpless  ole 
chestnut  ‘Ten  Nights  in  a Barroom?’  An’  every  blessed  one  uv  yuhr 
best  patrons  goes  to  see  the  tent  show,  an’  the  wurst  uv  it  is  yuh’ll 
hear  them  around  town  the  next  day  tellin’  how  punk  the  outfit  wuz 
an’  swearin’  never  to  go  to  another,  an’  the  very  next  one  that  comes 
along  gits  a tent  full  jest  the  same.” 

“Folks  is  like  gamblers,”  said  Sam.  “A  man  will  lose  bet  after 
bet  an  still  he’ll  plunk  down  his  last  quarter  hopin’  to  git  back  some 
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uv  what  he’s  lost.  Jest  the  same  way  with  people  who  git  stung  on 
tent  shows.  They  goes  to  the  next  one  hopin’  it’ll  be  good  enough 
to  offset  the  last  punk  one  they  seen.” 

“Mebbe  yuh’re  right  an’  mebbe  yuh  ain’t,”  opined  Uncle  Tom. 
“But  tell  me  this.  Why  don’t  this  rule  work  in  my  own  case?  Like 
when  I git  tooken  in  by  one  o’  them  souper-features  wich  all  the  re- 
viewers goes  into  histerics  about  an’  warns  yuh  to  miss  showin’  ’em 
at  yuh’re  own  peril  or  yuh’ll  lose  a barrel  o’  money.  Well  more’n 
haf  o’  them  kind  turns  out  to  be  the  rottenest  kinda  bunk  an’  my 
patrons  give  me  fits  about  it  an’  then  I don’t  git  any  bizness  fer  a 
month  after  runnin’  one  o’  them.  Why  don’t  the  fans  come  right 
back  agin  jest  like  they  do  to  the  tent  shows?” 

‘Dunno.  It  jest  proves  the  derned  contrariness  of  human  nature,” 
said  Sam. 

“Yas,  an’  when  God  made  humans  He  put  an  ounce  o’  contrari- 
ness in  each  one  but  when  He  made  movie  fans  He  jest  natcherly 
doubled  the  dose.  Well,  I gotta  be  goin’,”  said  Uncle  Tom,  as  he 
jumped  up  and  put  on  his  frayed  old  hat. 

“What’s  all  the  rush?”  asked  Sam. 

“Gotta  git  over  tuh  the  swimmin’  pool  an’  see  the  manager  about 
puttin’  on  a swimmin’  contest  in  connection  with  my  theatre.”  And 
Lbicle  Tom  walked  off. 


to  satisfy.  Our  people  don't  take  to  pic- 
tures of  this  sort. — Giacoma  Bros.,  Crystal 
theatre,  Tombstone,  Arlz. 

The  Net,  with  Barbara  Castleton. — A good 
picture  but  not  a big  special  as  claimed. 
Has  no  drawing  power.  Stars  unknown 
here.  Seven  reels. — E.  A.  Arniistead,  Lyric 
theatre,  Easley,  S.  C. 

The  Lone  Star  Ranger,  with  Tom  Mix. — 
Good  one  for  me,  the  first  S.  R.  O.  for  some 
time.  This  one  pleased  all  and  has  all  the 
action  you  want.  Six  reels. — W^.  T.  Biggs, 
Unique  theatre,  Anita,  Iowa. 

Love  Letters,  with  Shirley  Mason. — A 
mystery  melodrama.  Not  much  to  this. 
Fox  IS  killing  Miss  Mason  with  unsuit- 
able stories.  Five  reels. — E.  A.  Armis- 
tead.  Lyric  theatre,  Easley,  S.  C. 

Cupid’s  Fireman,  with  Buck  Jones. — It’s 
a good  picture,  but  not  for  Jones,  Leave 
him  in  Western  plays.  Five  reels. — A.  J. 
Steggall,  Cozy  theatre,  Fayette,  Iowa. 

Kentucky  Days,  wuth  Dustin  Farnum. — 
Just  medium.  Five  reels. — E.  A.  Armistead, 
Lyric  theatre,  Easley,  S.  C. 

The  Silent  Command,  with  a special  cast. 
--  A sensational  melodrama  that  tvas  well 
liked  but  didn’t  draw  as  expected.  Eight 
reels. — A1  C.  Werner,  Royal  theatre,  Read- 
ing, Fa. 

Rxiles,  with  John  Gilbert, — Poor  pro- 
gram picture.  No  story,  no  ending,  just 
stops.  Shame  to  put  Gilbert  in  such  a 


picture.  Five  reels. — A.  J.  Steggall,  Cozy 
theatre,  Fayette,  Iowa. 

Eyes  of  the  Forest,  with  Tom  Mix. — What 
was  the  matter  with  the  Old  Tony  in  this 
picture.  Not  the  Tony  of  old.  Two  stunts 
Mix  pulled  were  great,  but  balance  time 
slow  and  draggy  and  for  us  did  not  please 
like  the  other  Mix  pictures.  Film  bad. 
First  Fox  film  we  ever  received  in  bad  con- 
dition. Five  reels. — E.  L.  Fawks,  Photo 
Phone  theatre,  Graford,  Tex. 

Big  Dan,  with  Buck  Jones. — Very  good 
picture.  Pleased  my  patrons.  Five  reels. 
— John  . E.  Dowling,  Ark  theatre,  Logans- 
port,  Ind. — Medium  patronage. 

Ladies  to  Board,  with  Tom  Mix. — Pleased 
them  all.  Lost  money.  Not  the  picture’s 
fault.  Six  reels. — Arch  Catalano,  Victory 
theatre,  Rossiter,  Pa. — Mining  town  patron- 
age. 

Ladies  to  Board,  with  Tom  Mix. — If  they 
would  cut  out  some  of  the  leg  show  this 
would  be  a perfect  light  comedy.  Has  one 
of  Merton’s  old  mopping  mothers  too,  who 
bears  hard  on  the  tremolo  stop.  It  went 
big  with  the  Saturday  night  crowd. — Roy 
W.  Adams.  Pastime  theatre,  Mason,  Mich. 
— Small  town  patronage. 

Metro-Goldwyn 

The  Man  Life  Passed  By,  with  Cullen 
Landis. — It’s  a dandy  picture.  Pleased  al- 
most 100  per  cent.  Nuf  said.  Seven  reels. 


— C.  L.  Brown,  Paramount  theatre,  Eliza- 
beth, La. 

Desire,  with  a special  cast. — Not  up  to 
Goldwyn  standard.  Very  draggy  in  spots 
and  entirely  too  much  kissing.  Did  not 
please  here.  Seven  reels. — E.  A.  Armistead, 
Lyric  theatre,  Easley,  S.  C. 

True  As  Steel,  with  Alleen  Fringle. — A 
good  picture — not  a special.  Aileen  Pringle 
very  good.  Seven  reels. — G.  H.  Jenkinson, 
Victor  theatre,  Minocqua,  Wis. 

■Women  Who  Give,  with  a special  cast. — 
Here  is  an  extra  good  sea  story.  Step  on 
it.  Raise  your  admission.  It’s  all  there. 
A raging  storm  at  sea,  and  a good  story. 
New  print. — A.  J.  Steggall,  Cozy  theatre, 
Fayette,  Iowa. 

The  White  Sister,  with  Lillian  Gish. — A 
great  sob  picture  that  pleased  80  per  cent. 
Ran  it  three  days  and  it  held  up  well. 
■Women  especially  liked  it.  Good  for  any 
neighborhood  but  100  per  cent  for  a Catholic 
locality.  Tell  them  it  is  endorsed  by  Presi- 
dent Coolidge.  which  it  is.  Direction  per- 
fect and  acting  excellent.  Made  in  Italy. 
For  a prologue,  used  Italian  street  mu- 
sicians. violin  and  accordion.  Eleven  reels. 
Chas.  H.  Ryan,  Milford  theatre,  Chicago,  111. 
Neighborhood  patronage. 

Happiness,  with  Laurette  Taylor. — 1 
would  report  this  as  being  an  out  of  the 
ordinary  picture.  One  that  shows  a whole 
lot  of  effort  has  been  put  forth  to  show 
talent  and  it  delivers  fine  entertainment 
which  is  clean  throughout.  Owing  to 
carnival  on  lot,  the  only  one  this  year, 
we  lost  money  on  “Happiness.”  Eight 
reels. — W.  H.  Brenner,  Cozy  theatre,  Win- 
chester, Ind. 

Under  the  Red  Robe,  with  Robert  Man- 
tell. — A very  good  picture.  Played  to  full 
house  one  day.  Ten  reels. — G.  H.  Jenkin- 
son, Victor  theatre,  Minocqua,  Wis. 

The  Fool’s  Awakening,  with  a special 
cast. — Delightful.  A very  nice  little  pic- 
ture. Seemed  to  be  slightly  too  long.  It 
may  be  shorter  footage  might  improve  it, 
but  say,  you  will  say  Enid  Bennett  is  most 
refresliing  in  this  offering.  I am  not  so 
sure,  but  it  may  be  her  absence  in  some 
of  the  scenes  that  makes  the  picture  a little 
draggy  in  spots.  I am  convinced  that 
Enid  Bennett  is  one  of  the  best  there  is. 
Business  poor  account  of  carnival.  Six 
reels. — W.  H.  Brenner,  Cozy  theatre,  Win- 
chester, Ind. 

Don’t  Doubt  ■your  Husband,  with  Viola 
Dana. — A splendid  program.  This  star 
never  made  a poor  one. — Bert  Silver,  Silver 
Family  theatre,  Greenville,  Mich. 

Six  Days,  with  Frank  Mayo. — A good 
love  story  touched  with  adventure.  Good 
acting.  Good  cast.  Attendance  fair, — 
Kreighbaum  Bros.,  Char-Bell  theatre,  Ro- 
chester, Ind. 

Remembrance,  with  a special  cast. — One 
of  the  poorest  ones  we  have  run  all  year, 
so  please  lay  off  of  this  one.  Seven  reels. 
— Robert  Novy,  Yuba  Opera  House,  Yuba, 
Wis. — .Smali  town  patrona.ge. 

Small  town  patronage. 

An  Old  Sweetheart  of  Mine,  with  a spe- 
cial cast. — This  was  a dandy  and  suited  all. 
It  was  a good  drawing  card,  as  many  had 
the  song  and  wanted  to  see  the  picture. 
Price  was  right. — F.  N.  Harris,  Amuse  thea- 
tre, Hart.  Mich. 

The  Hands  of  Nara,  with  Clara  Kimball 
Young. — A mental  healer  story  so  slow  and 
draggy  as  to  be  devoid  of  all  entertain- 
ment. Seven  reels. — M.  W.  A.  theatre. 
Soldier,  Kans. — Small  town  patronage. 

Held  to  Answer  with  House  Peters. — A 
good  picture.  Showed  up  what  a man  can 
get  for  helping  out  a friend,  but  boy 
made  good.  Did  not  like  the  way  father 
acted  toward  preacher,  but  show  was  a 
success  and  pleased  100  per  cent.  But  like 
Westerns  better. — F.  N.  Harris,  Amuse  thea- 
tre, Hart,  Mich. 

Held  to  Answer,  with  House  Peters. — A 
good  clean  program  picture.  A good  moral. 
New  print.  Six  reels. — A.  J.  Steggall,  Cozy 
theatre,  Fayette,  Iowa. 

Gimme,  with  Helene  Chadwick. — Print  in 
good  condition.  It  pleased  90  per  cent  of 
the  people.  Run  this,  boys,  if  you  want 
a good  number.  Six  reels. — Robert  Novy. 
Yuba  Opera  House,  Yuba,  Wis. 

Onr  Hospitality,  with  Buster  Keaton. — 
This  one  of  Buster’s  is  a good  one.  They 
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go  good  with  us  and  get  the  money.  His 

simimer  home  was  only  36  mUes  from 
here,  Mnskeg'on,  and  a lot  of  people  know 
him  and  all  say,  “get  more.” — F.  N.  Harris, 
Amuse  theatre,  Hart,  Mich. 

The  Eagle’s  Feather,  with  Mary  Alden. — 
A high  class  Western  play.  One  that  will 
please.  Good  print.  Seven  reels. — A.  J. 
.Steggall,  Cozy  theatre,  Fayette,  Iowa. 

In  Search  of  a Thrill,  with  Viola  Dana.- — 
My  patrons  do  not  like  Viola  in  this  type 
of  picture.  This  one  failed  to  please.  Five 
reels. — C.  L.  Brown,  Paramount  theatre, 
Elizabeth,  La. — Small  town  patronage. 

In  Search  of  a Thrill,  with  Viola  Dana. 
— A fine  picture  for  Viola.  She  always 
gets  the  crowd  for  us.  Five  reels. — A.  J. 
Steggall,  Cozy  theatre,  Fayette,  Iowa. 

Pleasure  hlad,  with  Mary  Alden. — A good 
picture  with  lots  of  jazz  and  home  life 
mixed  in.  Good  moral. — A.  J.  Steggall, 
Cozy  theatre,  Fayette,  Iowa. 

Her  Fatal  Millions,  with  Viola  Dana. — • 
A very  good  show,  and  no  kicks.  All  said 
it  is  a good  one.  That  is  what  we  want. — 
F.  N.  Harris,  Amuse  theatre.  Hart,  Mich. 

Strangers  of  the  Night,  with  a special 
cast. — A good  mystery  story,  full  of 
comedy.  Lots  of  good  comments.  Extra 
good  print.  Eight  reelfe. — A.  J.  Steggall, 
Cozy  theatre,  Fayette,  Iowa. 

A Boy  of  Flanders,  with  .lackie  Coogan. 
— Drew  a record  bunch  of  children  for  us. 
Enjoyed  by  both  young  and  old.  the  best 
of  comments.  New  print. — A.  J.  Steggall, 
Cozy  theatre,  Fayette,  Iowa. 

The  Shooting  of  Dan  McGrew,  with  Bar- 
bara LaMarr. — Here  is  another  one  worth- 
while. This  picture  pleased  our  people  im- 
mensely. More  of  its  kind  will  be  accept- 
able. Eight  reels. — Giacoma  Bros.,  Crystal 
theatre.  Tombstone,  Ariz. 

The  Shooting  of  Dan  McGrew,  with  Bar- 
bara LaMarr. — A very  entertaining  picture, 
full  of  surprise  and  thrills.  Much  better 
than  the  old  version.  Good  attendance, 
two  days.  Fine  print.  Six  reels. — A.  J. 
Steggall,  Cozy  theatre,  Fayette,  Iowa. 

Name  the  Man,  with  Mae  Busch. — Very 
good  picture.  Lost  money  on  account  of 
tent  show.  Seven  reels. — G.  H.  Jenkinson, 
Victor  theatre,  Minocqua,  Wis. 

Name  the  Man,  with  Mae  Busch. — Pleased 
those  that  would  come  in  to  see  it. — E.  H. 
Breckler,  Opera  House,  Fennimore,  Wis. — 
Small  town  patronage. 

Half-a-Dollar  Fill,  with  a special  cast. — 
A mighty  fine  picture  with  a story  worth 
while.  Well  done  by  a capable  cast.  It  is 
as  good  from  an  entertainment  standpoint 
as  anything  I have  shown  in  quite  some 
time.  However,  my  folks  here  in  Win- 
chester don’t  mind  standing  right  up  and 
telling  me  to  my  face  that  they  don’t  like 
sea  pictures  and  the  answer  is  business  was 
very  poor.  Seven  reels. — W.  H.  Brenner, 
Cozy  theatre,  Winchester,  Ind. 

Peg  O’  My  Heart,  with  Laurette  Taylor. 
— Very  good  picture.  Used  this  with  a 
Fable  and  made  a dandy  good  program. 
Eight  reels. — R.  K.  Lattln,  Strand  theatre. 
Valparaiso,  Neb. — Small  town  patronage. 

Broken  Chains,  with  Colleen  Moore. — A 
real  good  one  that  pleased  here.  Six  reels. 
— E.  A.  Armistead,  Lyric  theatre,  Easley, 
S.  C. 

Paramount 

Monsieur  Beaucaire,  with  Rudolph  Valen- 
tino.— Very,  very  fine.  Rudy  has  gotten 
away  from  the  “sheik”  types  and  has  made 
good.  Never  could  get  the  men  in  to  see 
him  before,  but  they  came  in  increasing 
numbers  and  they  liked  it.  Costumes  and 
lighting  as  nearly  100  per  cent  as  American 
genius  and  art  could  make  it.  This  picture 
will  be  liked  anywhere.  Ten  reels. — Clark 
& Edwards,  Palace  theatre,  Ashland,  Ohio. — 
General  patronage. 

Monsieur  Beaucaire,  with  Rudolph  Valen- 
tino.— In  the  class  with  “The  Covered 
Wagon.”  Played  two  days  to  packed  house. 
It’s  a perfect  picture  and  a real  money 
maker.  Ten  reels. — G.  H.  Jenkinson,  Victor 
theatre,  Minocqua,  Wis. 

Monsieur  Beaucaire,  with  Rudolph  Valen- 
tino.— The  biggest  business  this  year.  Pour 
days  at  10  and  30  cents.  It’s  the  best  cos- 
tume picture  ever  made  and  the  first  one 


to  please  100  per  cent.  The  cast  is  perfect; 
the  direction  great;  and  words  fail  to  de- 
scribe the  beauty  of  the  scenes  and  sets. 
Broke  all  box  office  records  for  1924.  Ten 
reels. — George  Rea,  Colonial  theatre,  Wash- 
ington C.  H.,  O. 

The  Enemy  Sex,  with  Betty  Compson. — 
The  best  thing  I have  seen  Miss  Compson 
in.  Nothing  big — just  a good  picture.  Seven 
reels. — G.  H.  Jenkinson,  Victor  theatre, 
Minocqua,  Wis. 

The  Enemy  Sex,  with  Betty  Compson. — 
Prom  the  comments  I heard  from  those 
passing  out,  this  is  O.  K.  Story  of  a Follies 
Girl.  Percy  Marmont  in  cast.  Star  wears 
some  smart  wardrobe  which  will  appeal  to 
the  women  folks.  Ran  it  two  days  to  an 
average  business.  Little  below  the  draw- 
ing power  of  a Swanson  picture.  Eight 
reels. — Chas.  H.  Ryan,  Milford  theatre,  Chi- 
cago, 111. — Neighborhood  patronage. 

Tiger  Love,  with  a special  cast. — For  a 
Spanish  love  story  I guess  it  was  all  O.  K., 
but  my  people  are  tired  of  this  kind  of  stuff. 
It  is  a shame  the  way  First  National  is 
putting  it  to  Paramount  as  far  as  this 
town  is  concerned.  And  you  can  buy  First 
National  so  you  can  at  least  pay  your  board 
bill  every  other  month.  Seven  reels. — S.  B. 
Johnson,  Regent  theatre,  Marianna,  Ark. — 
General  patronage. 

The  Man  Who  Fights  Alone,  with  William 
Farnum. — Splendid  picture.  Was  curious  to 
know  what  he  would  do  under  the  Para- 
mount banner.  An  entirely  different  picture 
from  what  you  would  naturally  except  from 
Bill.  Age  has  mellowed  him  and  he  still 
does  splendid  work.  Paramount  will  give 
him  his  big  chance.  Six  reels. — Clark  & 
Edwards,  Palace  theatre,  Ashland,  Ohio. — 
General  patronage. 

The  Guilty  One,  with  Agnes  Ayres. — Oh! 
Agnes!  You  sure  slipped  u«t  a lemon  here. 
Poorest  Ayres  picture  I ever  played.  Busi- 
ness was  worse  than  rotten,  with  a wonder- 
ful big  flop  on  the  second  day.  So  it  was 
the  end  of  a nightmare  for  me.  Six  reels. — 
S.  B.  Johnson,  Regent  theatre,  Marianna, 
Ark. — General  patronage. 

Peter  the  Great,  with  a special  cast. — A 
foreign  made  picture  that,  like  50  per  cent 
of  the  last  group  of  Paramount,  mean  noth- 
ing. Lay  off  this  one.  One  of  the  worst  of 
the  many  meaningless  Paramounts.  Seven 
reels. — L.  A.  Goux,  Antlers  theatre.  Rose- 
burg,  Oregon.  Best  Oregon  city  of  6,000. 

Icebound,  with  a special  cast. — Had  very 
favorable  comments  on  this  picture  and  it 
pleased  the  better  part  of  the  audience  just 
fine.  Seven  reels. — A1  C.  Werner,  Royal  the- 
atre, Reading  Pa. 

The  Breaking  Point,  with  Matt  Moore. — 
This  picture  failed  to  please  here  but  might 
go  good  in  your  town.  Seven  reels. — C.  L. 
Brown,  Paramount  theatre,  Elizabeth,  La. 

Lily  of  the  Dust,  with  Poli  Negri. — Not 
so  good.  The  foreign  director  of  this  story 
got  a little  too  much  of  the  Continental 
idea  of  morality  to  suit  the  average  Amer- 
ican audience.  The  character  portrayed 
by  the  star  was  too  changeable  to  win  much 
sympathy  and  many  of  the  situations  were 
most  improbable.  Particularly  the  offer  of 
marriage  by  a high  German  officer  to  a poor 
shop  girl.  It  isn’t  done,  even  over  there, 
and  in  this  case  was  probably  to  satisfy  the 


censors.  Ben  Lyon  did  a very  nice  bit,  as 
did  Raymond  Griffith. — Ben  L.  Morris, 
Temple  theatre,  Bellaire,  Ohio. 

Changiug  Husbands,  with  Beatrice  Joy. — 
If  all  pictures  were  as  good  as  this  one 
there  would  be  no  kicks.  Step  on  it,  brother 
exhibitors,  and  you  won’t  go  wrong.  Every- 
body pleased.  Ran  it  with  a Fox  comedy. 
“Arabia’s  Last  Alarm”  a cracker-jack  com- 
edy.— J.  S.  Struts,  Rex  theatre.  Pond  Creek, 
Okla. 

Manhandled,  with  Gloria  Swanson.- — Pic- 
ture did  not  seem  to  be  up  to  Gloria’s  regu- 
lar standard.  However,  it  pleased  well  and 
drew  some  good  business.  Some  very  good 
comedy.  Seven  reels. — K.  C.  Kehrberg, 
Lyric  theatre,  Sheldon,  la. — Small  town 
patronage. 

The  Wanderer  of  the  Wasteland,  with 
Jack  Holt. — A great  picture.  Good  story. 
Typical  Zane  Grey.  Good  acting;  pleased 
100  per  cent.  The  coloring  is  out  of  sight. 
One  of  the  prettiest  things  I have  ever 
seen.  Will  bear  boosting  to  the  sky.  Seven 
reels. — K.  C.  Kehrberg,  Lyric  theatre,  Shel- 
don, la. — Small  town  patronage. 

BluS,  with  Agnes  Ayres. — A very  well 
done  and  satisfactory  picture.  Situations 
well  carried  out  and  story  runs  smoothly. 
Antonio  Moreno  is  particularly  good  in  this. 
— Ben  L.  Morris,  Temple  theatre,  Bellaire, 
Ohio. 

Men,  with  Pola  Negri. — Mi.ss  Negri  has 
always  been  a weak  card  for  me  but  this 
was  the  worst  business  yet.  With  all  due 
respect  to  her,  if  she  was  sugar  she  couldn’t 
draw  flies  in  this  town.  They  say  she  is 
great,  but  my  patrons  cannot  see  it  that 
way.  Did  $1.65  more  than  film  rental  in 
two  days.  Seven  reels. — S.  B.  Johnson, 
Regent  theatre,  Marianna,  Ark. — General 
patronage. 

Men,  with  Pola  Negri. — A fair  picture. 
Good  photography,  but,  like  most  Para- 
mounts, only  suited  for  big  cities.  Price  paid 
all  out  of  proportion  as  to  worth  of  pic- 
ture.— L.  H.  Goux,  Antlers  theatre.  Rose- 
burg,  Oregon. 

The  Covered  Wagon,  with  a special  cast. 
— Pleased  75  per  cent  here.  Price  just  twice 
too  high  for  my  town.  Advertised  heavy 
all  over  the  country,  had  every  person  for 
twelve  miles  around,  and  just  broke  even. 
Ten  reels. — E.  L.  Fawks,  Photo  Phone  the- 
atre, Graford,  Tex. 

The  Exciters,  with  Bebe  Daniels. — Just 
fair,  and  an  ordinary  program.  Nothing 
much  to  it.  Not  up'  to  the  usual  class  of 
Paramount  pictures.  Did  not  draw.  Suit- 
able for  a Sunday  showing.  Six  reels. — H. 
D.  McChesney,  Princess  theatre,  Crandon, 
Wis. — Small  town  patronage. 

The  Exciters,  with  Bebe  Daniels. — Splen- 
did picture.  Drew  well.  Six  reels. — A.  N. 
Miles,  Eminence  theatre.  Eminence,  Ky. 

The  Next  Comer,  with  Dorothy  Mackaill. 
— Some  will  rave,  others  kick.  Not  good 
for  the  masses. — S.  Jones,  Star  theatre, 
Malad,  Idaho. 

The  Stranger,  with  Richard  Dix. — A good 
program.  Acting  good.  Lewis  Stone  and 
Tully  Marshall  do  good  work.  Print  good. 
Seven  reels. — W.  T.  Waugh,  Empress  the- 
atre, Grundy  Center,  Iowa. — Small  town 
patronage. 

The  Code  of  the  Sea,  with  Rod  LaRoque. 
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— A very  good  sea  story  that  drew  good 
business  and  pleased  everybody.  Had  many 
good  comments.  Can  recommend  it.  Six 
reels. — George  Vaughan,  Grand  theatre, 
Dunnville,  Ontario,  Canada. — General  pat- 
ronage. 

The  Code  of  the  Sea,  with  Rod  LaRoque. 
— A real  honest  to  goodness  Paramount. 
Good  photography.  Good  acting.  Good 
print,  and  picture  pleased  100  per  cent; 
v/hy  say  more?  Seven  reels. — C.  L.  Brown, 
Paramount  theatre,  Elizabeth,  La. — Small 
town  patronage. 

The  Code  of  the  Sea,  with  Rod  LaRoque. 
' — Pretty  fair  sea  story  and  played  it  Sun- 
day only  to  ordinary  business. — John  W. 
Hawkins,  Capitol  theatre.  New  Bedford, 
Mass. — General  patronage. 

The  Moral  Sinner,  with  Dorothy  Dalton. 
— This  picture  was  not  liked  here;  failed  to 
please.  Si.x  reels. — C.  L.  Brown,  Paramount 
theatre,  Elizabeth,  La. 

Unguarded  Women,  with  Bebe  Daniels. — 
Very  good  little  show.  Quite  a bit  above  the 
regular  program  picture.  Very  good  story. 
Six  reels. — K.  C.  Kehrberg.  Lyric  theatre, 
Sheldon,  la. — Small  town  patronage. 

The  Fighting  Coward,  with  Cullen  Landis. 
— In  my  estimation,  one  of  the  best  Para- 
mount pictures  ever  made.  It  did  not  in- 
crease my  regular  Sunday  business,  how- 
ever. Advertised  big.  Pleased  everyone 
who  saw  it,  and  had  many  favorable  com- 
ments. Seven  reels. — A1  Powell,  Highland 
theatre,  Guthrie,  Okla. — General  patronage. 

The  Fighting  Coward,  with  Cullen  Landis. 
— Thoroughly  pleasing  to  audience.  I was 
born  near  Natchez,  Miss.,  but  I laughed  too 
at  this  fine  satire.  Eight  reels. — James 
Douglass,  New  Empress  theatre,  Springfield, 
111. — Neighborhood  patronage. 

The  Siren  Call,  with  Dorothy  Dalton. — 
This  picture  pleased  and  drew  a good  crowd. 
.Six  reels. — G.  P.  Rediske,  Star  theatre.  Rye- 
gate.  Mont. — Small  town  patronage. 

The  Confidence  Man,  with  Thomas  Meigh- 
an. — Good  story  that  pleased  all. — E.  W. 
Swarthout,  Palace  theatre,  Aurora,  Ind. — 
General  patronage. 

The  Bedroom  Window,  with  a special  cast. 
— Mystery  drama  with  comedy  elements 
Title  is  misleading  and  didn’t  help  the  pic- 
ture any  in  this  city.  Business  light  for 
three-day  run. — John  W.  Hawkins,  Capitol 
theatre.  New  Bedford,  Mass. — General  pat- 
ronage. 

A Society  Scandal,  with  Gloria  Swanson. 
— Just  the  type  of  story  my  patrons  like 
her  in.  Take  Gloria  out,  of  society  drama 
and  she  is  not  much.  Give  her  gowns  and 
a .good  society  story  and  she  makes  a hit. 
Six  reels. — C.  L.  Brown,  Paramount  theatre, 
Elizabeth.  La. — Small  town  patronage. 

A Society  Scandal,  with  Gloria  Swanson. 

This  is  confidential:  Gloria  Swanson  has 
been  keeping  me  all  this  summer.  (Some 
scandal!)  Every  time  I got  ready  to  sell 
the  old  Brindle  cow,  I happened  to  play  a 
Swanson  picture  and  she  drew  them  In  and 
pleased  100  per  cent. — James  Douglass,  New 
Empress  theatre,  Springfield,  111. — Neigh- 
borhood patronage. 

To  the  Ladies,  with  a special  cast. — Some 
thought  this  a good  picture,  others  called 
it  punk.  Should  class  it  an  average  pro- 


gram show.  Six  reels. — A1  C.  Werner, 
Royal  theatre,  Reading,  Pa. 

To  the  Ladies,  with  a special  cast. — Will 
pass,  but  nothing  more. — L.  Jones,  Star  the- 
atre, Malad,  Idaho. 

The  Heritage  of  the  Desert,  with  Bebe 
Daniels. — A good  program  picture.  Acting 
of  Barry  and  Hughes  good.  Print  good. 
Six  reels. — W.  T.  Waugh,  Empress  theatre, 
Grundy  Center,  Iowa. — Small  town  patron- 
age. 

The  Heritage  of  the  Desert,  with  Bebe 
Daniels. — Here  is  another  picture  that 
proved  a winner  for  me.  Had  many  good 
comments  on  this  one  and  business  was 
splendid.  Six  reels. — George  Vaughan, 
Grand  theatre,  Dunnville,  Ontario,  Canada. 
— General  patronage. 

The  Heritage  of  the  Desert,  with  Bebe 
Daniels. — Great  show  and  drew. — L.  Jones, 
Star  the?,tre,  Malad,  Idaho. 

To  the  Last  Man,  with  a special  cast. — 
Very  good  action  picture.  Just  a bit  too 
gruesome  for  some  of  the  women  patrons. 
Seven  reels. — Crosby  Bros.,  Lily  theatre, 
Buffalo,  N.  Y. — Neighborhood  patronage. 

To  the  Last  Man,  with  a special  cast. — 
One  of  the  finest  pictures  we  have  ever 
played.  Just  the  kind  for  red-blooded  Amer- 
icans. If  they  like  ’em  rough,  get  this  one 
and  it  will  please  100  per  cent.  Business 
fine  both  nights.  Seven  reels. — W.  E.  Elkin, 
Temple  theatre,  Aberdeen,  Miss. — Neighbor- 
hood patronage. 

To  the  Last  Man,  with  Richard  Dix. — A 
real  Western  that  will  please  if  they  like 
’em.  Print  poor.  Seven  reels. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
Iowa.— Small  town  patronage. 

Racing  Hearts,  with  Agnes  Ayres. — Print 
good.  Picture  pleased  the  majority.  Good 
racin.g  picture  for  anyone  who  can  use  a 
picture  of  this  kind.  You  can  also  buy 
this  one  right  and  that  helps  to  put  the 
jingling  coin  in  your  pocket.  Six  reels. — ■ 
C.  M.  Breitrick,  Auditorium  theatre, 
Stephensville,  Wis, — Small  town  patronage. 

Racing  Hearts,  with  Agnes  Ayres. — 
Enough  comedy  to  make  it  a satisfying  pic- 
ture.— E.  H.  Breckler,  Opera  House,  Fenni- 
more,  Wis. — Small  town  patronage. 

Woman  Proof,  with  Thomas  Meighan. — 
Here  is  a picture  that’s  two  or  three  reels 
too  long.  Failed  to  please.  Seven  reels. — 
Giacoma  Bros.,  Crystal  theatre.  Tombstone, 
Ariz. 

Woman  Proof,  with  Thomas  Meighan. — A 
fine  vehicle  for  Tom  that  pleased  the  Sat- 
urday night  crowd. — Roy  W.  Adams,  Pas- 
time theatre.  Mason,  Mich. — Small  town 
patronage. 

Homeward  Bound,  with  Thomas  Meigh- 
an.— Another  good  Meighan  that  pleased. 
Story  is  very  good  but  there  is  not  much 
action,  with  the  exception  of  the  storm  on 
the  sea,  which  is  very  good.  It  will  please 
all  classes.  Six  reels. — W.  L.  Crouse,  Ideal 
theatre.  Bloomer,  Wis. — General  patronage. 

Homeward  Bound,  with  Thomas  Meigh- 
an.— Ordinarily  good  picture  made  into  an 
extra  good  one  by  Meighan.  Pleased  every- 
one and  drew  well.  Seven  reels. — F.  G. 
Johnson,  Johnsonian  theatre,  Ripley,  N.  Y. 
— Small  town  patronage. 

Homeward  Bound,  with  Thomas  Meigh- 
an.— Good  program  picture.  Pleased  100  per 


cent.  They  like  Tom  and  also  the  home 
town  pictures  he  plays  in.  Pair  attendance. 
Six  reels. — W.  P.  Gibson,  Palace  theatre. 
Grand  Saline,  Texas. — Small  town  patron- 
age. 

Homeward  Bound,  with  Thomas  Meigh- 
an.— I took  George  C.  Starkey’s  advice  and 
ran  this  Sunday.  It  seemed  to  please.  A 

good  sea  story  without  a single  fist  fight. 
Some  unnecessary  profanity  in  the  titles. — 
Roy  W.  Adams,  Pastime  theatre.  Mason, 
Mich. — Small  town  patronage. 

Prodigal  Daughters,  with  Gloria  Swanson. 
— If  they  like  Gloria  this  ought  to  please. 
Did  usual  Monday  and  Tuesday  business 
with  this. — Roy  W.  Adams,  Pastime  theatre. 
Mason,  Mich. — Small  town  patronage. 

Prodigal  Daughters,  with  Gloria  Swanson. 
— Pleased  a good  crowd  for  a change. — E.  H. 
Breckler,  Opera  House,  Pennimore,  Wis. — 
Small  town  patronage. 

Blue  Beard’s  Bighth  Wife,  with  Gloria 
Swanson. — Real  good  picture  that  got  many 
favorable  comments  but  little  business.  Six 
reels. — Crosby  Bros.,  Lily  theatre,  Buffalo, 
N.  Y. — Neighboring  patronage. 

The  Cheat,  with  Pola  Negri. — Good  enter- 
taining picture  and  much  cleaner  than  her 
previous  pictures.  You  can  let  the  family 
in  on  this  one.  But  this  eternal  triangle 
theme  is  old.  Eight  reels. — Crosby  Bros., 
Lily  theatre,  Buffalo,  N.  Y. — Neighborhood 
patronage. 

If  You  Believe  It,  It’s  So,  with  Thomas 
Meighan. — A real  good  one  that  should 
please  anywhere.  Seven  reels. — E.  A.  Armi- 
stead.  Lyric  theatre,  Easley,  S.  C. 

Tile  Call  of  the  Canyon,  with  Richard  Dix. 
— A very  good  program  picture  but  not  a 
feature.  Will  please  95  per  cent.  Seven 
reels. — Edmund  & Case,  Opera  House,  Paw 
Paw,  111. 

The  Marriage  Maker,  with  a special  cast. 
— This  fine  stage  drama  made  a far-fetched 
screen  comedy.  The  way  the  star(?) 
jumped  convinced  me  the  A.  E.  P.  had  the 
right  nickname  for  a Prenchman.  About 
100  reels,  I believe. — James  Douglass,  New 
Empress  theatre,  Springfield,  111. — Neigh- 
borhood patronage. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — Production  poor  from  story 
standpoint.  Audience  and  self  liked  boy. 
Would  like  to  see  him  get  another  chance 
in  a better  story.  Of  course,  he  isn’t  his 
old  man,  but  he  is  a very  pleasing  young- 
ster. Give  him  time  and  a chance.  His 
father  in  his  first  picture  was  terrible! — 
Janies  Douglass.  New  Empress  theatre. 
Springfield,  111. — Neighborhood  jiatronage. 

The  Call  of  the  Canyon,  with  Richard 
Dix. — Very  good.  Pleased  all.  ’Nuf  sed. 
Seven  reels. — M.  J.  Babin,  Fairyland  theatre. 
White  Castle,  La. 

Triumph,  a Cecil  B.  DeMille  producton. — 
A good  picture,  but  I had  tent  show  and 
night  fair  for  opposition.  Print  good. 
Eight  reels. — W.  T.  Waugh,  Empress  the- 
atre, Grundy  Center,  Iowa. — Small  town 
patronage. 

The  Go-Getter,  with  T.  Roy  Barnes. — T. 
Roy  Barnes  is  a very  acceptable  hero.  We 
like  him,  but  Seena  Owen  reminds  us  of  a 
dying  calf.  This  picture  is  two  reels  too 
long.  Several  people  walked  out  on  it. 
Average  business.  Eight  reels. — A.  N. 
Miles.  Eminence  theatre.  Eminence,  Ky. 

Sixty  Cents  an  Hour  with  Walter  Hiers. 
— Poor  Walter.  He  works  hard,  but  he  just 
can’t  put  himself  over.  Very  hot  weather, 
so  I won’t  blame  the  picture  with  all  the 
poor  attendance.  Six  reels. — A.  N.  Miles, 
Eminence  theatre.  Eminence,  Ky. 

Children  of  Jazz,  with  a special  cast. — 
Very  ordinary  and  not  very  well  liked. 
Had  no  real  good  comments  on  it.  Fair 
business  first  night  to  poor  on  second  night 
— A.  N.  Miles,  Eminence  theatre,  Eminence, 
Ky. 

Buggies  of  Bed  Gap,  with  a special  cast. 
— A fair  comedy-drama.  You  have  to  read 
the  book  to  follow  the  picture.  Pleased  a 
small  crowd  on  Sunday  night. — Roy  W. 
Adams,  Pastime  theatre.  Mason,  Mich. — 
Small  town  patronage. 

The  Pride  of  Palomar,  with  a special  cast. 
— Here  is  a fine  one  and  a dandy  in  every 
way.  Some  of  the  directing  off,  but  very 
few  see  it.  I did.  I see  all  of  those  things 
quick.  Some  of  the  directors  need  just 
common  everyday  sense.  This  had  a good 
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race  and  not  a kick.  100  per  cent. — F.  N. 
Harris,  Amuse  theatre,  Hart,  Mich. 

Back  Home  and  Broke,  with  Thomas 
Meighan. — Old,  but  one  that  will  please 
every  class.  If  you  have  not  had  it,  book 
it,  and  then  step  on  it.  Eight  reels. — W.  T. 
Biggs,  Unique  theatre,  Anita,  Iowa. 

The  Trail  of  the  Iionesome  Pine,  with 
Mary  Miles  Minter. — In  spite  of  sterling 
cast,  was  only  a program  picture.  Ran  with 
“Aesop’s  Fables.”  Pleased.  Six  reels. — W. 
F.  Gibson,  Palace  theatre.  Grand  Saline, 
Texas. — Small  town  patronage. 

The  Old  Homestead,  with  Theodore  Rob-  • 
erts. — Nothing  wrong  with  this  one.  Has 
good  moral  lesson.  Good  cast.  The  cyclone 
was  vividly  portrayed.  Eight  reels. — W.  F. 
Gibson,  Palace  theatre.  Grand  Saline,  Texas. 
— Small  town  patronage. 

To  Have  and  to  Hold,  with  Betty  Comp- 
son. — Not  many  people  here  fall  for  his- 
torical pictures.  Good  acting  in  this  one. 
Eight  reels. — W.  F.  Gibson,  Palace  theatre. 
Grand  Saline,  Texas. — Small  town  patron- 
age. 

Burning  Sands,  with  Milton  Sills. — Don’t 
believe  Valentino  could  have  beaten  Sills 
in  this  one.  He  was  right  there.  Pleased 
100  per  cent.  Seven  reels. — W.  F.  Gibson, 
Palace  theatre.  Grand  Saline,  Texas. — Small 
town  patronage. 

The  Ne’er-Do-Well,  with  Thomas  Meigh- 
an.— The  best  Meighan  we  have  seen.  Holds 
interest  of  audience  all  the  way  through. 
Print  good.  Eight  reels. — W.  ’T.  Waugh, 
Empress  theatre,  Grundy  Center,  Iowa. — 
Small  town  patronage. 

The  Woman  With  Four  Paces,  with  Betty 
Compson. — A good  mystery  jiicture.  It  is 
old,  but  play  it.  Print  good.  Six  reels. — 
W.  T.  Waugh,  Empress  theatre,  Grundy 
Center,  Iowa. — Small  town  patronage. 

The  Snow  Bride,  with  Alice  Brady. — A 
good  program  picture  which  will  appeal  to 
everyone.  Book  it.  Will  do  you  good. — 
Arch  Catalano,  Victory  theatre,  Rossiter, 
Fa. — Mining  town  patronage. 

The  Cowboy  and  Iiady,  with  Tom  Moore. 
— A fair  program  picture  for  the  price. 
Pleased  about  65  per  cent  of  our  attend- 
ance.— Arch  Catalano,  Victory  theatre,  Ros- 
siter, Pa. — Mining  town  patronage. 

Hollywood,  with  a special  cast. — Very 
good  entertainment.  Pleased  100  per  cent, 
and  when  you  say  that  I guess  that  is 
about  all. — John  W.  Hawkins,  Capitol  the- 
atre, New  Bedford,  Mass. — General  patron- 
age. 

Kick  In,  with  Bert  Lytell. — A good  crook 
story  with  May  McAvoy  doing  the  best  act- 
ing. Seven  reels. — M.  W.  A.  theatre.  Soldier, 
Kan. — Small  town  patronage. 

The  Law  of  the  Lawless,  with  Dorothy 
Dalton. — One  of  the  best  we  have  had  in  a 
long  time,  so  the  fans  said.  Seven  reels. — 
M.  W.  A.  theatre.  Soldier,  Kan. — Small  town 
patronage. 

Making  a Man,  with  Jack  Holt. — We 
thought  this  a real  entertaining  picture 
with  a very  good  cast,  well  worth  playing. 
Six  reels. — M.  W.  A.  theatre.  Soldier,  Kan. — 
Small  town  patronage. 

The  Idol  of  the  North,  with  Dorothy  Dal- 
ton.— After  advertising  heavy  on  “Call  of 
the  North,”  Paramount  sent  us  “Idol  of  the 
North.”  We  shipped  it  back  to  them.  It  is 
rotten.  Old  and  no  good  for  any  theatre. 
Lost  money  of  course,  but  that’s  what  the 
exchanges  seem  to  want  exhibitors  to  do 
these  days.  Six  reels.— E.  L.  Fawks,  Photo 
Phone  theatre,  Graford,  Tex. 

A Gentleman  of  Leisure,  with  Jack  Holt. 
— Fine  business  on  this  and  pleased  gener- 
ally. Five  reels. — F.  G.  Johnson,  John- 
sonian theatre,  Ripley,  N.  Y. — Small  town 
patronage. 

Adam’s  Rib,  a Cecil  B.  DeMille  production. 


— Poor.  Did  not  please.  Ten  reels. — G.  H. 
Jenkinson,  Victor  theatre,  Minocqua,  Wis. 

While  Satan  Sleeps,  with  Jack  Holt. — A 
mighty  fine  picture  to  starvation  business. 
Didn’t  come  out  even.  Seven  reels. — G.  F. 
Rediske,  Star  theatre,  Ryegate,  Mont. — 
Small  town  patronage. 

To  Have  and  to  Hold,  with  a special  cast. 
— Of  course,  this  is  a wonderful  production 
but  not  enough  comedy.  Had  more  walk- 
outs on  this  than  usual.  They  are  tired  of 
costume  plays.  Drew  well  and  liked  by 
those  who  had  read  the  book.  Eight  reels. 
— E.  C.  Hoadley,  Sq.  Town  theatre,  Brook- 
lyn, Mich. — Small  town  patronage. 

My  American  Wife,  with  Gloria  Swanson. 
— A good  program  picture. — E.  H.  Breckler. 
Opera  House,  Fennimore,  Wis. — Small  town 
patronage. 

While  Satan  Sleeps,  whth  .lack  Holt. — 
Extra  good  program  picture.  Some  laughs. 
Parts  were  so  interesting  that  everyone 
w'as  so  quiet  you  could  almost  hear  a pin 
drop.  Some  test,  I think.  Fine  Sunday  pic- 
ture. Good  lesson;  good  acting.  Seven 
reels. — E.  C.  Hoadley.  ,Sq.  Town  theatre, 
Brooklyn,  Mich. — Small  town  patronage. 

The  City  of  Silent  Men,  w'ith  Thomas 
Meighan. — A real  old  one  but  better  than 
most  new  ones.  A heart  interest  story  of 
prison  life.  Had  a good  many  favorable 
comments  and  couldn’t  have  done  better  on 
a new  high-priced  picture.  So  what  more 
could  we  ask.  Seven  reels. — E.  C.  Hoadley, 
.Sq.  Town  theatre,  Brooklyn,  Mich. — Small 
town  patronage. 

Pathe 

Girl  Shy,  with  Harold  I^loyd. — This  one 
is  the  best  bet  and  has  got  the  others 
backed  off  the  map.  I would  have  made 
some  money,  only  I let  the  people  get  big 
money  for  a small  town,  in  fact  twice  what 
I should.  I was  easy.  Pleased  all.  Nine 
reels. — F.  N.  Harris.  Amuse  theatre.  Hart, 
Mich. 

The  King’  of  Wild  Horses,  with  Rex. — 
Something  different.  Patrons  enjoyed  it 
very  much.  A variety  is  what  you  want  to 
give  them.  Had  best  Saturday  and  Sun- 
day business  on  this  for  a long  time.  Five 
reels. — H.  Bettendorf,  Opera  House,  Foley, 
Minn. 

The  King  of  Wild  Horses,  with  Rex. — One 
of  the  best  drawing  cards  this  year  and  I 
came  close  to  breaking  house  record.  Playetl 
this  two  days  at  20  and  40  cents  and  packed 
them  in.  A real  novelty.  Some  people  said 


the  best  they  ever  saw.  Pleased  all  classes. 
Five  reels. — E.  A.  Linsley,  Opera  House, 
Soldier  .Summit,  U. 

The  King  of  Wild  Horses,  with  Rex. — 
This  is  a great  picture;  in  fact,  one  of  the 
best  I have  seen  yet  in  18  years  in  the 
game.  Everyone  says,  “Some  horse,”  and 
he  is.  'AVill  please  any  bunch,  any  place, 
and  will  get  the  money  and  please  the 
crowd  100  per  cent,”  is  a small  way  to  put 
it.  Do  not  miss  it.  Great. — F.  N.  Harris, 
Amuse  theatre.  Hart,  Mich. 

Why  Worry?  with  Harold  Lloyd. — Drew 
me  a nice  crowd  and  pleased  better  than 
“Safety  Last.”  The  giant  is  good  in  this. 
Six  reels. — C.  Ij.  Brown,  Paramount  theatre, 
Elizabeth,  La. 

Why  Worry?  with  Harold  Lloyd. — A 
typical  Lloyd  production  that  drew  a good 
business  for  us  for  two  days.  Lloyd  always 
pulls  some  extra  business  for  us,  but  the 
additional  price  we  pay  uses  it  all  up. 
.Seven  reels. — W.  L.  Crouse,  Ideal  - theatre. 
Bloomer,  Wis. — General  patronage. 

Dr.  Jack,  with  Harold  Lloyd. — Another 
good  picture.  Audience  kept  in  an  uproar. 
Everybody  pleased.  Show  that  picture;  it's 
a wow.  Attendance  good. — Kreighbaum 
Eros.,  Char-Bell  theatre,  Rochester,  Ind. 

Dr.  Jack,  with  Harold  Lloyd. — Very  good, 
but  rental  too  high.  Five  reels. — M.  ,1. 
Babin,  Fairyland  theatre.  White  Castle,  La. 

Playgoers 

Tipped  Off,  with  a special  cast. — Just  a 
fair  show.  Did  not  get  much  money  for  me. 
I do  not  know  just  where  they  get  the 
“Tipped  Off”  from. — F.  N.  Harris,  Amuse 
theatre,  Plart,  Mich. 

Tipped  Off,  with  a special  cast. — Fair  pro- 
gram i^icture.  Five  reels. — Crosby  Bros., 
Lily  theatre,  Buffalo,  N.  T. — Neighborhood 
patronage. 

The  Man  She  Brought  Back,  with  a spe- 
cial cast. — A good  picture  for  hot  weather. 
.Should  please  most  any  audience.  Five 
reels. — Crosby  Bros.,  Lily  theatre,  Buffalo, 
N.  Y. — Neighborhood  patronage. 

Tracks,  with  Bill  Paxton. — Another  case 
of  the  exhibitor  not  being  able  to  judge 
what  his  patrons  will  like.  We  thought  it 
punk.  Our  patrons  thought  it  was  extra 
good.  Direction  faulty  in  lots  of  places, 
but  no  one  seemed  to  notice  it.  Six  reels. — 
Dinsmore  & Son,  Majestic  theatre,  Weiner, 
Ark. — Neighborhood  patronage. 

Dusk  to  Dawn,  with  Florence  Vidor. — 
Good  program  picture.  Five  reels. — Crosby 
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hJi'Os.,  Lily  theatre,  Buffalo,  N.  T. — Neigh- 
borhood patronage. 

Hea4  Hunters. — A very  good  educational 
picture,  but  I did  not  like  so  many  wild 
men. — F.  N.  Harris,  Amuse  theatre.  Hart, 
Mich. 

Discontented  Wives,  with  a special  cast. 
— A very  good  picture  with  a moral.  Many 
wives  do  not  know  when  they  are  well  off. 
Six  reels. — Crosby  Bros.,  Lily  theatre,  Buf- 
falo, N.  Y. — Neighborhood  patronage. 

Preferred 

The  Hero,  with  a special  cast. — This  one 
was  a flivver  and  the  receipts  were  accord- 
ingly. Six  reels. — A1  C.  Werner,  Royal 
theatre,  Reading,  Pa. 

The  Virginian,  with  Kenneth  Harlan. — 
Very  good  in  every  detail.  Eight  reels. — 
Crosby  Bros.,  Lily  theatre,  Buffalo,  N.  Y. — 
Neighborhood  patronage. 


Prod.  Dist.  Corp. 

Hold  Your  Breath,  with  Dorothy  Devore. 
— This  is  a dandy  picture  and  one  which 
will  please  them  all.  Plenty  of  action  and 
comedy.  Dorothy  is  easy  to  look  at  and  fast 
on  her  feet.  Although  the  action  is  not 
quite  as  tense  as  the  last  reel  of  “Safety 
Last,”  it  is,  however,  well  sustained,  and 
should  please  anywhere.  Six  reels. — Wil- 
liam E.  Tragsdorf,  Trags  theatre,  Nellls- 
ville,  Wis. — Small  town  patronage. 

What  Shall  I Do?  with  Dorothy  Mackaill. 
— Very  clever  picture  that  failed  to  draw 
for  me.  My  patrons  don’t  seem  to  fall  for 
this  losing  and  regaining  the  mind  stuff. 
Seven  reels. — W.  D.  Patrick,  Strand  the- 
atre, Florala,  Ala. 

What  Shall  I Do?  with  Dorothy  Mackaill. 

Brother  I.  T.  Briscoe,  of  Blwood,  lud., 
gave  it  the  right  phrase.  It’s  a good  moral 
picture.  Book  it  and  boost  it.  We  all  like 


Dorothy.  Six  reels. — Addle  Hinson,  Strand 
theatre,  Samson,  Ala. 

His  Darker  Self,  with  Lloyd  Hamilton. — 
Excellent.  Had  first  run  and  pleased  all. — 
Blake  Amusement  Co.,  Savoy  theatre,  Louis- 
ville, Ky. 

Iiove’s  Whirlpool,  with  James  Kirkwood 
and  Lila  Lee. — There  is  a good  picture  for 
any  theatre.  Pleased  here  and  drew  the 
business.  Six  reels. — George  Vaughan, 
Grand  theatre,  Dunnville,  Ont.,  Canada. — 
General  patronage. 

The  Night  Hawk,  with  Harry  Carey. — 
This  was  a dandy  Western  and  suited  all. 
We  like  good  snappy  Westerns.  All  well 
pleased.  Don’t  miss  it. — F.  N.  Harris, 
Amuse  theatre.  Hart,  Mich. 

The  Hoosier  Schoolmaster,  with  a spe- 
cial cast. — Good.  Pleased  all.  — Blake 
Amusement  Co.,  Savoy  theatre,  Louisville, 
Ky. 

The  Critical  Age,  with  Pauline  Garon. — 
“The  Critical  Age”  is  a good  picture  morally. 
The  schoolday  scenes  are  splendid  but  the 
film  is  old  and  rotten.  Five  reels. — H.  E. 
Patrick,  Strand  theatre,  Samson,  Ala. 

The  Critical  Age,  with  Pauline  Garon. — A 
delightful  Canadian  tale  of  romance.  Drew 
well  and  pleased,  although  I got  hold  of  a 
bad  print,  but  got  by  with  it.  Five  reels. — 
W.  D.  Patrick,  Strand  theatre,  Florala, 
Ala. 

Second  Tiddle,  with  Glenn  Hunter. — Very 
good  and  seemed  to  please.  A little  draggy 
at  first  but  picks  up  with  some  clever  ac- 
tion and  suspense.  Six  reels. — W.  D.  Pat- 
rick, Strand  theatre,  Florala,  Ala. 

The  Iiightning  Bider,  with  Harry  Carey. 
— Well,  here  is  another  one,  and  a good  one 
with  the  pep  and  punch  that  my  folks  like. 
Don’t  miss  this  one.  Suited  100  per  cent. — 
F.  N.  Harris,  Amuse  theatre.  Hart,  Mich. 

The  Broken  Violin,  with  a speciai  cast. — 
Played  this  on  an  exceptionally  hot  night, 
and  while  attendance  was  poor,  the  com- 
ments on  the  picture  were  very  favorable. — 
A1  C.  Werner,  Royal  theatre,  Reading,  Fa. 

The  Beloved  Vagabond,  with  Carlyle 
Blackwell. — Should  never  have  been  re- 
leased.— L.  Jones,  Star  theatre,  Malad, 
Idaho. 

The  Man  from  Glengary,  with  a special 
cast. — A big  Lumber  Jack  story  and  good 
satisfaction. — Bert  Silver,  Silver  Family 
theatre,  Greenville,  Mich. 

The  Bapids,  with  Mary  Astor. — Pretty 
fair  picture  but  a poor  cast.  Poor  print. 
Pair  attendance.  Five  reels. — Kreighbaum 
Bros.,  Paramount  theatre,  Rochester,  Ind. 

Selznick 

Daughters  of  Today,  with  Patsy  Ruth 
Miller. — This  one  sure  pulled  ’em  in,  and 
sent  them  out  in  a happy  frame  of  mind. 
The  young  were  pleased  with  the  jazz  stuff 
and  the  old  liked  it  because  of  the  moral, 
so  everyone  was  happy,  including  the  ex- 
hibitor, who  celebrated  by  buying  a ham 
sandwich.  Seven  reels. — M.  A.  Manning, 
Opera  House,  Baldwin,  Wis. — Small  town 
patronage. 

The  Veiled  Adventure,  with  Constance 
Talmadge. — A delightfui  story  that  pleased 
our  folks  very  much.  Harrison  p’ord  as 
leading  man  gave  splendid  support.  A re- 
issue but  a mighty  good  one  with  enough 
love  and  comedy  to  please  all  ages.  Five 
reels. — Dinsmore  & Son,  Majestic  theatre, 
Weiner,  Ark. — Neighborhood  patronage. 

A Prince  of  a King,  with  Dinkie  Dean. — 
The  little  boy  in  this  picture  puts  it  over. 
Exceptionally  good  picture  for  children  and 
the  older  folks  will  like  it  also.  Six  reels. 
— W.  L.  Crouse,  Ideal  theatre.  Bloomer,  Wis. 
— Generai  patronage. 

United  Artists 

The  Hill  Billy,  with  Jack  Pickford. — The 
story  is  a steal  on  John  Fox’s  “Heart  o’  the 
Hills,”  and,  like  the  original,  it  makes  a 
good  play  and  a fine  picture.  Pieased  a 
small  crowd  on  a rainy  Sunday  night.  Seven 
reels. — Roy  W.  Adams,  Pastime  theatre. 
Mason,  Mich. — Small  town  patronage. 

A Tailor  Made  Man,  with  Charles  Ray. — - 


Bona  fide  Business  Opportunity 

Up-to-date  Theatre  With  Store  For  Sale 

.Strictly  modern  theatre  in  Sask.  Town  of  1,CXX),  splendid  farm- 
ing area  to  draw  from,  main  line  C.  P.  R.,  no  opposition,  brick 
building,  attractive  exterior,  cosy  interior,  mosaic  tiled  en- 
trance, seating  capacity  500,  inclined  floor,  large  well 
equipiied  stage  for  road  shows,  e.xcellent  dressing  rooms. 
I’owers  latest  jirojection  equipment,  up-to-date  projection 
room,  gold  fibre  screen. 

First  class  apartments  over  theatre,  six  rooms,  completely 
furnished,  with  hath  room,  toilet,  etc. 

Large  brick  garage,  building  steam  heated  thru  out. 
.\dmission  prices:  children  20c,  adults  35c,  top  jirice  $1.00, 
no  war  tax. 

The  store  is  leased  as  a drug  store,  being  one  of  the  most 
up-to-date  in  the  Town,  bringing  in  good  revenue,  property 
is  situated  on  the  main  street,  choice  location,  and  in  one  of 
the  very  best  Towns  in  Sask. 

Owner  has  been  in  the  Town  in  no  other  business  for  eleven 
years  without  being  closed  for  one  night;  new  house  erected 
in  1916. 

The  building,  contents  and  all  equipment  is  in  first  class  con- 
dition. This  Theatre  has  never  been  offered  for  sale  or  rent 
before,  and  must  he  seen  to  be  appreciated,  reason  for  selling, 
retiring. 

Fifteen  thousand  cash,  will  give  immediate  possession  to  the 
entire  described  [iroperty,  hal.  easy  terms,  low  interest,  clear 
title. 

1 his  j)ro].)Osition  will  stand  the  most  rigid  investigation. 

Further  particulars  apply  Sami.  R.  Tyler, 

( )\vner  Lyceum  Theatre,  Gull  Lake,  Sask. 
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The  brand  new  FRED  THOMSON 
SILVER  KING  Westerns -8  of 
them— bigger— better— finer  and  of 
incredibly  greater  entertainment 
and  Box  Office  power  than  any  of 
the  previous  FRED  THOMSONS 
distributed  by  F.  B.  O.— Marvellous 
wild  riding,  straight  shooting— hard 
hitting  westerns  surpassing  any- 
thing on  the  market.  The  first  of 
which  is  the  absolute  sure  fire 
winner 


The  best  picture  FRED  THOMSON  ever 
made — Take  a red  hot  tip.  Get  ’em  now^ — 
the  entire  eight. 

Story  and  Continuity  by  Marion  Jackson.  Directed  by  Al.  Rogell. 
Produced  at  the  F.  B.  O.  Studios,  Hollywood,  Calif. 

FILM  BOOKING  OFFICES 

of  America,  Inc. 

i 723  Seventh  Ave.,  New  York  City 

Sales  Office  United  Kingdom — 26-27  D’Arblay  St.,  Wardour  St.,  London  W.  1,  England. 

\ 


ENRKO  CVAZZONI'S  *2000.000  SPEaACLE  MACNIflOl 

THE  THRILLING  CHARIOT  RAG 
IN  AND  IS  ALONE  WORT 


Read! 


Read!  Read! 


INew  York  Evening  Bulletin: — Not  since  “Cabiria"  has  Ital}'  sent  to  America  such  an  ambitiot 
photoplay  as  “AIESSALINA”  . . . this  phot()])lay  is  a remarkable  spectacle  indeed  . . 

Gnazzoni,  the  Producer  of  “Quo  Vadis”  and  other  big  Italian  spectacles  deserves  appreciation  f(| 
handling  the  great  mobs  in  the  chariot  race  in  the  Circus  Maximus,  the  moving  of  the  Roman  armies,  th; 
surging  of  mobs  and  the  rebuilding  of  old  RO^IE.  . . . Some  of  the  scenes  are  more  daring  than  in  an 

of  our  recent  films  and  one  or  two  of  the  orgies  . . . Well,  go  see  them  . . . the  big  cast  is  dii 

tinguished  by  fine  acting  . . . the  list  of  principals  reads  like  a grand  opera  bill. 


New  York  Evening  World,  August  25: — ‘AIESS  ALINA”  is  just  exactly  what  it  has  been  advertise 
— a gigantic  Italian  spectacle!  “MESSALINA”  certainly  looked  like  $2,000,000;  and  we  have  nev< 
seen  a better  chariot  race  scene  in  our  picture-going  career  . . . here  indeed  is  a thrill  that  w 
send  the  cold  shivers  up  and  down  one’s  spine  . . . and  some  of  the  mob  scenes  would  do  credit  to 
Griffith  or  an  Ingram;  in  fact,  the  picture  was  produced  and  directed  by  Enrico  Guazzoni,  known  as  “T1 
Griffith  of  Europe.” 


I 


3 New  York  Times,  August  25: — Great  throngs  of  people,  stupendous  settings  and  valiant  exterio 
are  to  be  seen  in  “MESSALINA”  . . . the  film  spectacle  at  the  Cameo  this  week  . . . tl 

crowd  scenes  in  this  production  are  directed  with  wonderful  skill  . . . those  who  find  ente 

tainment  in  motion  picture  spectacles  will  do  well  to  view  this  one.  i 


J 


f WHICH  ONE  BIO  NEW  YORK  NEWSPAPER  SAID 

^ONE  OUGHT  TO  PACK  'EM 
fHE  PRICE  OF  ADMISSION" 


Read! 


Read! 


I 


5 


Daily  News,  August  25: — Undaunted  by  yesterday’s  heat,  they  stormed  at  the  cloors  of  the  Cameo  with  amazing 
energy  . . . the  crowd  scenes  are  stn])endous.  Morning  Telegraph.  August  25; — Crowds  thronged  the  lobby 

of  the  Cameo  theatre  yesterday  . . . opened  to  a full  house.  s 

New  York  Morning  World: — “M.E.SSAL1NA.”  exceedingly  worth  while  . . audience  will  be  more  than  re- 
paid. Daily  Mirror: — Thrilling  chariot  race  in  big  Jtoman  arena  . . . thousands  of  people  in  many  mob  scenes 

lend  good  atmosphere  to  the  intensity  of  the  drama. 


Herald-Tribune,  August  25: — “MESSALINA,”  a gigantic  Italian  sjjectacle.  i)leases  audience  we  enjoyed 

the  big  chariot  race  and  thrilling  mob  scenes  . . . you  will  enjoy  it  too.  Nerv  York  Evening  Post,  August  25: 
— “MESSALINA”  as  a spectacle  is  brilliant  . . . flashes  of  amusement  of  a long  passed  age  came  back  to  us 
in  all  their  glory. 

New  York  Evening  Journal: — “MESSALINA”  at  the  Cameo  theatre  has  beautiful  sets  and  bewildering  cast  of 
people  drifting  around  the  Appian  Way  and  the  Imperial  Palace,  besides  a thrilling  chariot  race. 

Never  has  any  spectacle  of  the  type  of  MESSALINA  ever  received  such  praise  from  the 
hard  boiled  critics  and  newspapers  of  New  York.  To  be  worthy  of  this  praise,  MES- 
SALINA had  to  be  “the  goods”  and  it  is,  100%.  See  the  press  sheet.  See  the  thrilling 
chariot  race  24  sheet  stand  and  the  other  posters  and  advertising  material — you’ll  book  when 
you  look  and  you’ll  pack  ’em  in  when  you  play  it.  Act  immediately. 

Film  Booking  Offices 

OF  AMERICA,  INC. 

723  SEVENTH  AVENUE— NEW  YORK— EXCHANGES  EVERYWHERE 

Thematic  Music  Cue  Sheets  Available  on  This  Picture 
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Nine  reels  is  too  long.  This  drags  at  first, 
but  winds  up  with  a great  burst  of  speed. 
It  went  well  on  Sunday. — Roy  W.  Adams, 
Pastime  theatre.  Mason,  Mich. — Small  town 
patronage. 

Orphans  of  the  Storm,  with  Lillian  Gish. 
— This  was  an  extra  good  one  and  the  snow- 
storm great  stuff.  A little  mistake  in  piling 
up  too  fast,  but  the  average  of  audience 
did  not  notice,  so  got  by  all  Okay.  A little 
better  directing  would  help  make  it  a better 
picture. — F.  N.  Harris,  Amuse  theatre. 
Hart,  Mich. 

The  Man  Who  Played  God,  with  George 
Arliss. — This  was  a good  picture  and  suited 
75  per  cent.  Arliss  just  fit  in  the  place. 
Did  splendid,  and  personally  do  not  care  for 
that  kind,  but  we  must  play  what  the  people 
want. — P.  N.  Harris.  Amuse  theatre.  Hart, 
Mich. 

Garrison’s  Finish,  with  Jack  Pickford. — 
One  of  those  race  track  stories  the  au- 
diences see,  then  can’t  wipe  the  smile  off 
their  faces  when  they  walk  out  of  your 
house.  Jack  is  great  in  the  star  role.  Give 
him  more  like  it.  He  is  gilt  edge  in  these 
stories.  Second  and  best  picture  of  his 
ever  showm  in  this  theatre.  The  audience 
howled  and  stood  up  during  the  races,  espe- 
cially the  last  one,  the  Kentucky  Derby, 
and  best  of  all.  Jack  won  the  heart  and  hand 
of  the  fairest  little  girl  in  pictures.  Buy 
it  and  boost  it.  You  can’t  lose.  Advertise 
fast  horse  races  and  watch  the  results. 
They  all  have  it  in  their  blood. — C.  R.  Mil- 
ler, Gem  theatre.  Spur.  Texas. 

The  Iron  Trail,  with  a special  cast. — Ran 
this  older  one  because  I bought  it  was  good, 
and  It  is.  Pulled  and  pleased. — Blake 
Amusement  Co.,  Savoy  theatre.  Louisville, 
Ky. 

The  Mark  of  Zorro,  with  Douglas  Fair- 
banks.— Pleased  all  and  did  average  busi- 
ness on  two  rainy  nights.  Print  very  good 
from  Minneapolis. — I.  R.  Gavin,  Hammond 
theatre,  Hammond  Wis. — Small  town  pat- 
ronage. 


C C BURR  presents 

JohnnijHines 


— M.  P.  World. 

“Title  and  cast  glitter  with  allurement.” 

— Trade  Review. 
“Will  register  before  any  sort  of  audience.” 

— Morning  Telegraph. 

Producedl  and  Distributed  by 

KAST  COAST  FILMS,  incorporated 

C.  C.  Burr,  Managing  Director 
135  West  44th  St^  N.  Y.,  N.  Y. 

Foreign  Rights  controlled  by 
Simmonds-Kann  Ent.,  Inc. 

220  West  42nd  St.,  N.  Y.  C. 


Universal 

Fighting  Fury,  with  Jack  Hoxie.: — “A  rip 
snorter,”  boys;  you  can’t  go  wrong  on  this 
one,  as  we  had  a big  house  the  first  night 
and  doubled  on  the  second.  Go  to  it  and 
bill  it  like  a circus,  and  you  will  pack  your 
little  house.  It  will  stand  up.  Film  in 
fine  shape  from  Omaha  exchange.  A hot 
night  the  second  night,  but  this  did  not  keep 
them  away.  Also  a dance  to  buck.  “It’s 
there  and  over.”  One  of  the  best  Westerns 
we  have  had  in  a long  time.  Five  reels. — 
C.  V.  Anderson,  Oak  theatre,  Oakdale,  Neb. 

Forty  Horse  Hawkius,  with  Hoot  Gibson. 
— Hoot  sure  is  losing  out  in  my  town  since 
he  started  playing  the  boob  stuff,  and  still 
Universal  has  the  nerve  to  raise  the  ante 
on  his  new  stuff.  Goodbye,  Hoot,  after 
playing  one  more.  Six  reels. — M.  A.  Man- 
ning, Opera  House,  Baldwin,  Wis. — Small 
town  patronage. 

The  Dancing  Cheat,  with  Herbert  Rawlin- 
son  and  Alice  Lake. — Very  slow  getting 
started.  However,  finishes  fair  enough.  Had 
a few  walkouts.  Just  an  ordinary  program 
picture.  Five  reels. — A1  Powell,  Highland 
theatre,  Guthrie,  Okla. — General  patronage. 

Young  Ideas,  with  Laura  LaPlante.— 
Poor. — Five  reels. — G.  H.  Jenkinson,  Victor 
theatre,  Minocqua,  Wis. 

Thundering  Dawn,  with  J.  Warren  Kerri- 
gan.— Story  pretty  good.  Longest  storm 
scene  of  any  picture  ever  saw.  Interesting 
acting.  Cast  very  good.  Attendance  fair. 
Worst  print  ever  received. — Krelghbaum 
Bros.,  Char-Bell  theatre,  Rochester,  Ind. 

Biders  Dp,  with  Creighton  Hale. — This  is 
an  extra  good  program  picture.  Much  bet- 
ter than  a lot  of  so-called  specials.  Five 
reels. — E.  A.  Armistead,  Lyric  theatre, 
Easley,  S.  C. 

Sawdust,  with  Gladys  Walton. — This  is  a 
dandy  little  program  picture.  Everyone 
here  likes  Gladys.  On  account  of  State 
Fair,  business  on  this  wasn’t  large.  Six 
reels. — R.  K.  Lattin,  Strand  theatre,  Valpa- 
raiso, Neb. — Small  town  patronage. 

Stolen  Secrets,  with  Herbert  Rawlinson. 
— An  entertaining  picture  that  pleased. 
Five  reels. — E.  A.  Armistead,  Lyric  theatre, 
Easley,  S.  C. 

The  White  Tiger,  with  Priscilla  Dean. — 
Wonderful  crook  story,  well  put  across. 
Priscilla  deserves  credit  in  this  one  and, 
while  we  are  passing  it  around,  the  entire 
cast  does  for  that  matter.  You  won’t  go 
wrong  on  this  one.  Seven  reels. — Prank  H. 
Allen,  Allen  theatre,  Solvay,  N.  Y. — Neigh- 
borhood patronage. 

The  Darling  of  New  York,  with  Baby 
Peggy. — Diamond  smuggling  and  crook  stuff 
with  good  cast  and  plenty  of  good  comedy 
relief  to  please  all.  Drew  well  with  the 
kids  and  pleased  the  grown-ups.  Six  reels. 
— W.  D.  Patrick,  Strand  theatre,  Florala, 
Ala.  , 

Shadows  of  the  North,  with  William  Des- 
mond.— A fair  Western  that  seemed  to 
please. — Roy  W.  Adams,  Pastime  theatre. 
Mason  Mich. — Small  town  patronage. 

Vitagraph 

My  Man,  with  Dustin  Farnum. — Fine  cast 
supporting  Farnum  in  this  picture.  Pleased 
100  per  cent.  Buy  it.  Rental  reasonable. 
Your  patrons  will  like  this  picture.  Six 
reels. — J.  E.  Dowling,  Ark  theatre,  Logans- 
port,  Ind. — Medium  patronage. 

The  Love  Bandit,  with  Doris  Kenyon.- — 
Very  good  picture  of  the  melodrama  class. 
Plenty  of  action.  Patrons  report  it  okay. 
Six  reels. — J.  E.  Dowling,  Ark  theatre, 
Logansport,  Ind. — Medium  patronage. 

On  the  Banks  of  the  Wabash,  with  Mary 
Carr. — A very  interesting  picture.  Good 
plot  and  all  the  actors  did  very  well.  The 
biggest  crowd  we  ever  had,  but  a lot  of  the 
drawing  power  was  a news  reel  containing 
200  feet  of  local  4th  of  July  celebration. 
Seven  reels. — Robert  L.  Anderson,  Olympic 
theatre.  Forks,  Wash. 

On  the  Banks  of  the  Wabash,  with  Mary 
Carr.- — Just  a program  show.  Not  a special. 
I expected  much  more  on  this  one.  Seven 
reels. — W.  T.  Biggs,  Unique  theatre,  Anita, 
Iowa. 

The  Midnight  Alarm,  with  Alice  Calhoun, 


Scenes  from  “The  Grand  Stand  Play,”  an 
Emory  Johnson  production  made  for 
F.  B.  O.  with  Johnnie  Walker,  Gertrude 
Olmsted  and  Jane  Thomas  in  the  prin- 
cipal roles. 

— A fine  picture.  Many  favorable  comments. 
Business  only  fair  on  account  of  free  street 
show.  Seven  reels. — J.  W.  Andresen,  Rialto 
theatre,  Cozad,  Neb. 

Bring  Him  In,  with  Earle  Williams. — 
Lay  off.  It’s  the  bunk.  Played  one  night 
and  I am  glad  I didn’t  have  it  booked  for 
two.  I had  a poor  crowd  and  I am  also  glad 
of  that  because  I don’t  want  people  to  come 
when  I have  a poor  picture.  Five  reels. — 
E.  A.  Linsley,  Opera  House,  Soldier  Sum- 
mit, U. 

A Front  Fage  Story,  with  a special  cast. 
— We  had  many  good  reports  on  this  pic- 
ture. It  is  not  a big  special  but  a dandy 
program  picture.  Six  reels. — W.  L.  Crouse, 
Ideal  theatre.  Bloomer,  Wis. — General  pat- 
ronage. 

The  Ladder  Jinx,  with  a special  cast. — 
This  is  an  old  picture  but  it  seemed  to 
please.  Quite  a lot  of  comedy  in  this  and 
makes  a good  program  picture.  Six  reels. 
— R.  K.  Lattin,  Strand  theatre,  Valparaiso, 
Neb.— Small  town  patronage. 

Dead  Men  Tell  No  Tales,  with  Catherine 
Calvert. — This  is  an  old  picture  but  our 
patrons  thought  it  was  a good  one.  It  has 
an  extra  good  fire  scene  of  a ship  burning, 
and  Vitagraph  will  sell  this  picture  so  you 
can  make  some  money  on  it,  and  the  picture 
will  please.  Seven  reels. — W.  J.  Shoup, 
DeLuxe  theatre,  Spearville,  Kan.  — Small 
town  patronage. 

The  Leavenworth  Case,  with  a special 
cast. — A good  mystery  picture  and  worth 
the  money,  as  the  exchange  does  not  seen; 
to  want  all  the  receipts.- — Edmund  & Case, 
Opera  House,  Paw  Paw,  111. 

The  Son  of  Wallingford,  with  a special 
cast. — This  is  an  old  one  but  a very  good 
one  and  the  beauty  is  that  Vitagraph  will 
sell  it  at  a price  you  can  make  some  money 
on  it.  Vitagraph  has  some  real  good  pic- 
tures at  a very  reasonable  rental  and  it  will 
be  well  for  small  town  exhibitors  to  get  in 
touch  with  them  in  Kansas  City.  Eight 
reels. — W.  J.  Shoup,  DeLuxe  theatre,  Spear- 
ville, Kan. — Small  town  patronage. 

Warner  Brothers 

How  to  Educate  a Wife,  with  Bonte  Blue. 
— Picture  a scream.  Picture  liked  by  every- 
body. Cast  and  acting  very  good.  Direct- 
ing good.  Attendance  good. — Kreighbaum 
Bros..  Char-Bell  theatre,  Rochester,  Ind. 

Being  Bespectable,  with  Monte  Blue. — 
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TRUE  TALK 

To  My  Friends,  the  Exhibitors, 


My  friends,  I got  out  my  Noah 
Webster  last  night,  to  find  out  ex- 
actly what  a critic  is.  This  is  what 
Noah  says  among  other  things : 

“One  who  is  severe  in  judging;  a 
fault  finder;  caviler.” 

Then  I looked  up  caviler.  Here’s 
what  Noah  says  about  him. 

“One  who  finds  fault  with,  or  ob- 
jects to  captiously;  one  who  picks 
flaws;  one  who  offers  caurping  argu- 
ment.” 

Still  and  all,  the  friendly  cavilers 
of  the  New  York  press,  liked  “CAP- 
TAIN BLOOD’’  and  wrote  true  talk 
in  their  notices. 

Here’s  what  some  of  them  said, 
in  A.  B.  C.  order. 

Louella  O.  Parsons  of  the  New 
York  American,  liked  “CAPTAIN 
BLOOD”  so  well  that  she  wants 
everybody  to  see  it.  She  wrote  : “1 
urge  all  those  who  like  good  pic- 
tures to  join  the  merry  throng  for 
‘CAPTAIN  BLOOD’  even  apart 
from  its  distinguished  author,  is  a 
worthy  production.” 

None  of  the  critics  backed  up 
what  I have  told  you  in  my  true 
talks  more  vigorously  than  did  M. 
F.  Duhamel  in  the  New  York  Bulle- 
tin ; He  says  : “ ‘Captain  Blood’  is 
big.  It  is  thrilling.  It  is  spectac- 
ular. It  is  sensational.  It  is  roman- 
tic. It  is  cleam.  And  these  seem  to 
be  about  all  the  elements  necessary 
to  make  up  one  of  the  greatest  films 
since  ‘The  Birth  of  a Nation.’  If  you 
want  anything  else  in  movie  enter- 
tainment seek  it  elsewhere.” 

Martin  B.  Dickstein  apologized  in 
the  Brooklyn  Eagle  where  he  in- 
forms the  film  fans  what  they  want 
to  know  about  pictures  for  some  of 
the  unkind  things  he  admits  to  have 
said  about  Vitagraph  production. 
He  wrote  : “And  while  we’re  on  the 
subject  of  Vitagraph  let  it  be  known 
that  whatever  words  of  misappre- 
ciation  we  have  spoken  concerning 
the  past  efforts  of  this  company  are 
hereby  eaten.  They  are  eaten  with 
no  great  relish  to  be  sure  but  ‘Cap- 
tain Blood’  does  much  to  make  the 
task  of  mastication  an  easier  one.” 

J.  Warren  Kerrigan  captured  the 
critical  heart  of  Harriette  Underhill 
in  the  Herald-Tribune.  She  said; 


“Mr.  Kerrigan  is  like  vice,  inasmuch 
as  you  may  first  abhor,  then  pity 
and  finally  embrace;  meaning  that 
he  quite  won  us  over  in  ‘Captain 
Blood.’  ” 

The  swift  action  was  what  pleased 
Rose  Pelswick  in  the  Evening  Jour- 
nal. She  said  : “There  is  sufficient 
action  in  the  photoplay  with  one 
plot  following  another  to  say  noth- 
ing of  buccaneer  battles.” 

The  photography  and  artistic 
beauty  of  “Captain  Blood”  appealed 
to  the  Journal  of  Commerce.  It 
said:  “Ihie  picture  contains  some 
really  remarkable  and  artistic  pho- 
tography, in  addition  to  numerous 
thrilling  sea  battles  betwene  the  bri- 
gantine of  the  gallant  Irish  free- 
booter and  various  Spanish  and 
French  war  vessels,  all  riding  with 
full  sails  set  and  indeed  making  a 
dazzling  display.” 

Dorothy  Herzog  in  the  Daily  Mir- 
ror gave  Vitagraph  credit  for  mak- 
ing a faithful  screen  version  of  Sa- 
batini’s  romance.  She  said : “The 
picture  is  a faithful  version  of  the 
book.  There’s  romance  and  adven- 
ture a-plenty  in  the  development  of 
this  production”. 

E.  S.  Colling  of  the  New  York 
Evening  Post  commiserated  with  us 
because  we  had  the  Astor  Theatre 
for  only  two  weeks.  He  said  : “It’s 
too  bad  that  ‘Captain  Blood’  which 
opened  last  night  at  the  Astor  is 
booked  for  only  two  weeks  at  that 
theatre  for  it  won’t  be  long  enough 
to  tak#*  •'wf,  th<“  crowds  of  movie 
goers  that  will  want  to  see  it.  For 
‘Captain  Blood’  is  a jim-dandy 
picture.” 

David  Garfield  Casein  of  the  Tele- 
gram and  Mail  started  right  out  by 
saying  “Captain  Blood”  was  the  best 
])icture  he  bad  ever  seen.  He  wrote  ; 

“Let  us  say  at  the  outset  that  the 
picture  Is  the  best  of  Its  kind  we 
have  ever  seen.” 

Sam  Comly,  one  of  the  keenest 
critics  of  the  screen,  went  the  limit 
for  “Captain  Blood.”  He  wrote  in 
the  Morning  Telegraph:  “Seldom 
have  I seen  anything  that  in  my 
opinion  contains  so  much  in  the  way 
of  romance,  color,  suspense  and  glo- 


By  JOHN  B.  ROCK 

General  Manager, 
Vitagraph,  Inc. 

Old  and  |New : 

rious  thrills.  In  ‘CAPTAIN  BLOOD’ 
David  Smith  has  made  his  master- 
piece.” 

E.  Mordaunt  Hall  of  the  New 
York  Times  liked  the  sea  battle.  He 
said : “The  sea  battle  between  the 
English  and  French  is  impressively 
pictured,  notably  when  the  vessels 
are  blown  up.” 

The  Brooklyn  Times  writer  said; 

“ ‘Captain  Blood’  should  be  put  down 
on  the  list  of  every  movie  fan.” 

The  Brooklyn  Standard  Lhiion 
said  : “J.  Warren  Kerrigan  in  the 

title  role  is  superb.” 

R.  O.  Lockridge  of  the  Sun  found 
not  only  thrills  but  poetry  in  “Cap- 
tain Blood.”  He  said : “The  sea 
battle  Is  an  altogether  dramatic  and 
finely  conceived  spectacle.  It  is 
thrilling — gorgeous — with  galleons 
going  high  in  mighty  bursts  of  flame 
and  smoke  and  the  decks  of  ships 
swarming  with  seamen.  The  ad- 
vance of  the  Arabella  and  her  sister 
ship  against  the  fleet  of  France  has 
the  thrill  of  finely  chanted  poetry.” 

Allison  Smith  in  the  Evening 
World  agreed  that  Sabatini’s  ad- 
ventures lost  nothing  in  their  trans- 
lation to  the  screen.  She  said : “If 

you  know  Sabatini  you  can  readily 
imagine  with  what  hair  raising  ad- 
ventures these  exploits  are  accom- 
panied, adventures  which  lost  little 
in  the  telling  on  the  screen.” 

Even  the  sophisticated  Quinn 
Martin  admitted  that  it  is  an  audi- 
ence satisfying  production.  He  re- 
ported in  the  truthful  columns  of 
the  Morning  World : “The  audi- 
ence which  saw  the  first  showing  of 
Vltagraph’s  version  of  the  Sabatini 
novel,  appeared  not  only  pleased  but 
agitated.”  That’s  just  what  exhib- 
itors want — they  know  that  when 
their  patrons  are  “agitated,”  the  pic- 
ture has  real  thrills.” 

True  words,  boys,  take  it  from 
3"onr  old  friend,  “Johnny”  Rock. 
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First  of  Shirley  Mason’s  series  for  1924- 
25  is  “That  French  Lady,”  which 

Edmund  Mortimer  directed  for  Fox. 

Picture  gooO.  Photograplty  good.  Nothing 
netv  in  the  way  of  a plot,  hut  it  is  good  en- 
tertainment. Six  reels. — Roy  V.  Wuest, 
Loggers  Y.  M.  C.  .t.  tlieatre,  Hamburg,  Ark, 
Logging  camp  patronage, 

Broadway  After  Dark,  with  .\dolphe  Men- 
jou  and  Anna  Q.  Nilsson, — Letter  than  the 
average  program  picture.  Nothing  big  but 
a very,  very  satisfactory  offering  at  regu- 
lar prices.  Reels  in  good  condition. — D.  E. 
Fitton,  Lyric  theatre,  Harrison,  Ark. — .Small 
town  patronage. 

The  Country  Kid,  with  tVesley  Barry. — 
Not  quite  so  good  as  “George  Washington, 
Jr.,”  but  made  a good  Saturday  night  pic- 
ture. Drew  well.  Six  reels. — N.  Miles, 
Eminence  theatre.  Eminence,  Ky. 

The  Coirntry  Kid,  with  Wesley  Barry. — • 
-A  lot  of  good  comments  on  tliis  one. — E.  H. 
Breckler.  Opera  House,  Fennimore,  AVis. — ■ 
Small  town  patronage. 

Where  the  North  Begins,  with  Rin-Tin- 
Tin. — E.xcellent.  Drew  well  and  pleased. — 
Blake  Amusement  Co.,  Savoy  theatre,  Louis- 
ville, Ky, 

Where  the  North  Begins,  with  Rin-Tin- 
Tin. — A sure  enough  picture  of  the  North 
and  the  dog  is  wonderful.  Here  is  one  dog 
that  can  express  emotion  better  than  a lot 
of  human  actors.  Photography  Okay,  sup- 
port fine,  and  a ])icture  you  can  boost  with- 
out fear.  Six  reels. — R.  Ross  Riley,  AVig- 
wam  theatre.  Oberlin,  Kan. 

AWTiere  the  North  Begrins,  with  Rin-Tin- 
Tin. — An  exceptional  dog  story.  If  ani- 
mals are  favorites  in  your  theatre,  would 
strongly  advise  getting  this  picture.  Six 
reels. — A.  N.  Miles.  Eminence  theatre.  Emi- 
nence, Ky. 

Where  the  North  Begins  and  The  Gold 
Diggers. — Good. — L.  Jones.  Star  theatre, 
Malad,  Idaho, 

The  Tie  That  Binds,  with  Barbara  Bed- 
ford.— AA'eak. — L.  Jones,  Star  theatre.  Malad, 
Idaho. 

Hags  to  Riches,  with  AV'esley  Barry. — Fair 
picture.  Good  Friday  and  Saturday  busi- 
ness.— Roy  AA'.  Adams,  Pastime  theatre. 
Mason,  Mich. — Small  town  patronage. 

The  Iiittle  Church  Around  the  Comer, 
with  a special  cast. — Overdone. — L.  Jones, 
Star  theatre,  Malad,  Idaho. 

Brass,  with  a special  cast. — Good. — L. 
.Tones,  Star  theatre,  Malad,  Idaho. 

Tiger  Bose,  with  Lenore  Ulric. — A North- 
ern picture  that  pleased  about  80  per  cent. 
— B.  H.  Breckler.  Opera  House,  Fennimore, 
AA^is. — Small  town  patronage. 

George  Washington,  Jr.,  with  AVesley 
Barry. — Barry  is  alway.-;  good.  He  pleases 


the  old  as  well  as  the  young.  Six  reels. — ■ 
Frank  H.  Allen,  Allen  theatre,  Solvay,  N.  Y. 
-—Neighborhood  patronage. 

Conductor  1492,  with  Johnny  Hines. — A 
Elegant  comedy-drama.  Johnny  Hines  seems 
to  take  well  with  all  classes.  Any  ex- 
hibitor will  please  his  patrons  with  this 
one. — H.  Bettendorf,  Opera  House,  Foley, 
Alinn. 

Conductor  1492,  with  Johnny  Hines. — A 
very  good  comedy.  I made  more  money  on 
this  picture  than  any  other  one  I have 
shown  this  year,  but  that  don’t  mean  very 
much. — E.  H.  Breckler,  Opera  House,  Fen- 
nimoi'e,  AVis. — Small  town  patronage. 

State  Rights 

Battling  Buckaroo,  with  Bill  Patton. — .A 
good  AVestern.  Five  reels. — E.  A.  Armi- 
stead.  Lyric  theatre,  Easley,  S.  C, 

Broadway  Gold  (Truart),  with  Elaine 
I lammerstein. — Real  good  picture  to  good 
liusiness.  Miss  Hammerstein  well  liked. 
•Seven  reels. — Crosl>y  Bros.,  Lily  theatre, 
Buffalo.  N.  A". — Neighborhood  patronage. 

The  Covered  Trail,  with  J,  B.  AVarner. — A 
good  AVestern  jncture.  Nothing  unusual. 
Five  reels. — .\1  Powell,  Hi.ghland  the.atre, 
Guthrie,  Okla. — General  patronage. 

Dang'er,  with  H.  B.  AVarner. — Fair  AVest- 
ern. Five  reels. — Crosby  Bros..  Lily  the- 
atre. Buffalo,  N.  Y. — Neighborhood  patron- 
age. 

Don’t  Marry  for  Money  (AVeber-North ) , 
with  House  Peters. — A very  satisfactory 
program.  I’art  of  first  reel  is  in  colors, 
whicli  lends  class  to  it.  The  colored  part 
being  a fashion  show  was  en.ioyed  especially 
by  the  ladies.  Seven  reels  in  good  condi- 
tion.— D.  E.  Fitton.  Lyric  theatre,  Harrison, 
Ark. — Small  town  patronage. 

Bast  Side,  West  Side,  with  a special  cast. 
— Nothing  to  brag  .about.  .lust  a i)ro,i;ram 
idcture.  AA'ent  over  fairly  well.  Six  reels. 

.A1  C.  AA'erner.  Royal  tbeatre,  Reading,  Pa. 

Girls  Don’t  Gamble  (Schwab),  with  David 
Butler. — This  is  an  old  show  but  it  pleased 
the  audience  fine  and  brought  good  attend- 
ance. Five  reels — A1  C.  AA’erner,  Royal 
theatre.  Reading,  Pa. 

God’s  Country  and  the  Law  (-Arrow),  with 
a s))ecial  cast. — They  claim  this  is  a Cur- 
wood,  lull  our  librarian  claimed  she  could 
not  find  any  such  book.  The  shots  of  the 
animals  and  exteriors  were  fine,  but  the 
story  was  the  bunk.  Five  reels. — AA’llliam  E. 
Tragsdorf,  Trags  theatre,  Neillsv'ille,  AA’is. 
— 14111311  town  patronage. 

Innocence,  with  a special  cast. — Excellent. 


One  of  F.  B.  O.’s  current  specials  which 
is  regarded  very  highly  is  “Fools  in  the 
Dark,”  with  Matt  Moore  and  Patsy 
Ruth  Miller.” 


A Frank  Woods  production  on  the  pro- 
gram of  Producers  Distributing  Cor- 
poration is  “What  Shall  I Do?”  featur- 
ing Dorothy  Mackaill. 

Used  second  run  and  pleased.  -A  good  pic- 
ture.— Blake  Amusement  Co.,  Savoy  theatre, 
T-ouisville,  Ky. 

Lawless  Men  (Stiener),  with  Neal  Hart. — 
A’ery  good  action  AVestern  drama.  Where 
they  like  this  class  of  pictures  it  will 
please.  It  is  satisfactory  AA’estern  enter- 
tainment.— Ben  L.  Morris,  Temple  theatre, 
Bellaire,  Ohio. 

The  Marriage  Market  (C.  B.  C.) — Good, 
and  above  all  the  title  was  catchy  and 
seemed  to  draw  them  in.  Print  perfect. 
Six  reels. — W.  E.  Elkin,  Temple  theatre, 
Aberdeen,  Miss. — Neighborhood  patronage. 

The  Patriot  (Tri-Stone),  with  William  S. 
Hart. — Good  in  every  way.  Pleased  a big 
Saturday  crowd.  Print  in  fine  condition. 
Five  reels. — L.  Deyo,  Miers  theatre,  Scho- 
haire,  N.  Y. — General  patronage. 

Payable  on  Demand  (Steiner),  with  Leo 
Maloney.  — A dandy  Western  feature. 
Pleased  100  per  cent.  Print  in  fine  condi- 
tion. Five  reels. — L.  Deyo,  Miers  theatre, 
Schoharie,  N.  Y. — (General  patronage. 

Rainbow  Bangers  (Steiner),  with  Pete 
-Alorrison. — .A  dandy  good  AA'estern  comedy- 
drama  w'hich  pleased  everyone.  Book  it. 
Five  reels. — C.  L.  Brown,  Faramount  the- 
atre, Elizabeth,  La.— ^Small  towh’iiatronage. 

The  Bidin’  Pool  (Steiner),  with  Leo  Ma- 
loney.— Here’s  a AA’estern  comedy  knockout. 
Had  them  laughing  the  whole  show.  Pleased 
everyone.  Five  reels. — C.  L.  Brown,  Para- 
mount theatre,  Elizabeth,  La. — Small  town 
I)atronage. 

The  Bidin’  Fool  (Steiner),  with  Leo  Ma- 
loney.— The  Western  fans  were  pleased  with 
this  one  and  it  went  over  nicely. — A1  C. 
AA’erner,  Royal  theatre,  Reading,  Pa. 

Ten  After  Ten,  with  Charles  Hutchi- 
son.— Made  from  an  old  serial  (The  Great 
Gamble);  Good  picture;  drew  good  business. 
I’ive  reels. — AV.  D.  I’atrick,  Strand  theatre, 
P'lorala,  Ala. 

Trail  of  the  North,  with  Fred  Church. — 
.A  little  Western  show  that  pleased  the 
AA’'estern  fans.  Five  reels. — A1  C.  Werner, 
Royal  theatre,  Reading,  Pa. 

Tucker’s  Top  Hand  (Steiner),  with  Neal 
Hart. — A very  poor  AA’estern  that  failed  to 
please.  No  action  to  amount  to  anything. 
Five  reels. — C.  L.  Brown,  Paramount ' the- 
atre, Elizabeth,  La. — Small  town  patronage. 

Wolves  of  the  Street  (Arrow),  with  Ed- 
mund Cobb. — A fair  program  picture  that 
will  get  by  with  a good  comedy.  Five  reels. 
E.  A.  Armistead,  Lyric  theatre,  Easley,  N.  C. 

Yankee  Speed  (Independent),  with  Ken- 
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Japanese  star 
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cdl  anythin*  a''®‘| 

^ ave  many  n®*  good 
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to  ioait  at.  _Fan>  Dath 


—and  then  use  your  own  judg- 
ment ! When  four  men,  with 
no  axe  to  grind — and  whose 
business  it  is  to  write  reviews 
for  the  benefit  of  exhibitors— 
give  this  kind  of  praise  to  a 
picture,  it  must  be  the  picture 
you  want!  Now  is  the  time  to 
get  busy ! Get  in  touch  with 
your  F.  B.  O.  exchange  to-day 
and  get  your  play  dates  set! 


Released  by 

FILM  BOOKING 
OFFICES 

of  America,  Inc. 

723  7th  Ave.,  New  York,  N.  Y. 
EXCHANGES  EVERYWHERE 


Readdiis 


“The  Danger  Line”  possesses 
rare  charm  and  appeal  • • • . 
different  from  the  average  pic- 
ture as  day  is  from  night  ... 
story  is  one  of  the  few  which 
ma7tr«ly  be  described  as  grip- 
ping, holding  the  interest  un- 
diminished from  beginning  to  end 
and  depicts  an  intensely  feautifu^ 
love  story  ...  the  naval  battle 
scenes  are  so  genuinely 
that  they  easily  eclipse  anything 

shown  in  a h 

not  excepting  anything  in  the  niuch 

vaunted  so-called 

tions.  “The  Danger  Line  should 

have  an  unlimited  aPPe®‘- 

Harrison  s Reports 


attddus 


“The  Danger  Line"  is  a 
highly  picturesque  motion 
picture  . . . striking  drama 
. . . distinctly  a work  of  art 
. . . Hayakawa’s  acting  cre- 
ates fine  and  powerful  char- 
acter Tsuri  Aoki, 
Hayakawa’s  wife,  performs 
brilliantly.  The  outstanding 
scenic  effect  of  the  picture 
IS  a naval  engagement  in 
which  a whole  fleet  of 
' vessels  is  employed. 
—Moving  Picture  World. 


Aubert 

presents 

Sessue 

Hayakawa 


Vandal- Delac 
Production 
Released  thru 
Producers 
Security  Corp. 
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neth  McDonald. — A fair  show,  but  advise 
a .§ood  filler  with  it.  Six  reels. — W.  T. 
Biggrs,  Unique  theatre,  Anita.  lowa. 

Serials 

The  Fortieth  Door  (Pathe),  with  Allene 
Ray. — Excellent.  Drew  well.  Serial. — Blake 
Amusement  Co.,  Savoy  theatre,  Louisville, 
Ky. 

The  Ghost  City  (Universal),  with  Pete 
Morrison. — A good  serial  that  seemed  to 
please  them  all  and  I had  reached  a good 
number  of  followers  when  the  rotten  print 
got  them  all  tired  and  disgusted  and  half  of 
it  could  only  be  shown.  Two  reels. — Arch 
Catalano.  Victory  theatre,  Rossiter,  Pa. — 
^lining  town  patronage. 

The  Ghost  City  (Universal),  with  Pete 
Morrison.  Pleases  and  pulls  well,  although 
it  has  run  in  a number  of  neighborhood 
houses. — Blake-  Amusement  Co.,  Savoy  the- 
atre, Louisville,  Ky. 

Into  the  Net,  with  Jack  Mulhall  and 
Edna  Murphy. — Best  serial  yet.  First  epi- 
sodes better  written,  better  acted  and  bet- 
ter directed  than  most  features.  A logical 
story.  Business  fine. — James  Douglass,  New 
Empress  theatre,  Springfield,  111.— Neigh- 
borhood patronage. 

Leatherstocking'  Tales  (Pathe). — On  the 
third  episode.  This  isn’t  breaking  any  rec- 
ords, but  seems  to  help  some. — Roy  W. 
Adams.  Pastime  theatre.  Mason,  Mich. — 
Small  town  patronage. 

hliracles  of  the  Jungle  (Warner  Bros.). 
— Going  over  good  here.  Some  say  it  is  the 
Viest  serial  they  ever  saw.  Business  is  off 
from  what  it  was  last  year,  or  we  believe 
we  would  do  much  better  than  this.  The 
animals  are  splendid  in  their  parts  and  there 
are  thrills  in  plenty.  Old  serial  but  a re- 
issue.— Dlnsmore  & Son,  Majestic  theatre, 
Weiner,  Ark. 

Short  Subjects 

EDUCATIONAL 

Backfire. — A real  comedy,  although  it  is 
an  old  one.  Print  good.  Two  reels. — W.  T. 
Wau.gh,  Empress  theatre.  Grundy  Center, 
Iowa. — Small  town  patronage. 

The  Pusher. — They  went  wild  over  this 
comedy.  Two  reels  of  high-powered  lau.gh- 
ter.  Two  reels. W.  F.  Gibson,  Palace  theatre. 
Grand  Saline,  Texas. — Small  town  patron- 
age. 

Uncle  Sam,  a Mermaid  Comedy. — A dandy 


Scenes  from  “The  Price  She  Paid,”  a 
David  Graham  Phillips  story  made  by 
Columbia  Pictures  for  C.  B.  C.  Alma 
Rubens  has  the  leading  role. 


J.  Warren  Kerrigan  as  Captain  Blood  in 
the  Vitagraph  picture  version  of  Rafael 
Sabatini’s  novel,  “Captain  Blood.” 


comedy.  Mermaid  comedies  are  all  good. 
Two  reels. — J.  W.  Andresen,  Rialto  theatre, 
Cozad,  Neb. 

Three  Strikes,  with  Lige  Connelly. — One 
of  the  finest  comedies  I have  ever  seen.  It 
not  only  pleased  but  actually  drew  them  in 
on  the  name.  Print  good.  Two  reels. — W. 
E.  Elkin,  Temple  theatre,  Aberdeen,  Miss. — 
Neighborhood  patronage. 

Winter  Has  Came. — A good  comedy.  Did 
not  hear  a giggle.  Print  awful.  Two  reels. 
— W.  T.  Waugh,  Empress  theatre,  Grundy 
Center,  Iowa. — Small  town  patronage. 

FILM  BOOKING  OFFICE 

Fighting  Blood,  with  George  O'Hara. — I 
am  now  about  the  middle  of  the  second 
series  of  "Fighting  Blood.”  Box  office  re- 
ceipts show  that  “Fighting  Blood”  night 
is  the  best  night  of  the  week.  Enough  said. 
Two  reels. — H.  E.  Patrick,  Strand  theatre, 
.Samson,  Ala. 

Fighting  Blood,  with  George  O’Hara. — 
.Second  series.  Better  than  the  first.  Along 
with  the  punches  there  is  plenty  of  comedy. 
Two  reels. — Arch  Catalano,  Victory  theatre, 
Rossiter,  Pa. — Mining  town  patronage. 

The  Telephone  Girl,  with  Alberta  Vaughn. 

-Best  Telephone  Girl  to  date.  More  action 
than  usual  and  good  comedy,  but  does  not 
follow  the  magazine  story,  which  was  dis- 
appointing. Two  reels. — F.  E.  Schulz,  Y.  M 
C.  A.  theatre,  Morenci,  Ariz. — General  pat- 
ronage. 

The  Telephone  Girl,  with  Alberta  Vaughn. 
— Showed  one  of  these  and  they  seemed  to 
like  it.  I liked  it  fine.  Two  reels. — W.  F. 
Gibson,  Palace  theatre.  Grand  Saline,  Texas. 
— Small  town  patronage. 

FIBST  NATIONAL 

The  Frozen  North,  with  Buster  Keaton. — ■ 
We  ran  this  with  “Brawn  of  the  North,” 
making  a hot  weather  combination  that 
could  not  be  beat.  The  wonderful  snow- 
scenes  made  ’em  feel  cool  when  the  ther- 
mometer stood  at  95.  Two  reels. — Earhart 
& Lutz.  Opera  House,  Bellville  and  Lexing- 
ton, Ohio. 

FOX 

Monks  a La  Mode. — These  monks  are  well 
trained  and  please  the  kids,  but  are  the 
bunk  for  older  people  and  do  not  please 
here.  Two  reels. — E.  L.  Fawks,  Photo 
Phone  theatre,  Graford,  Tex. 

FrUl  Speed  Ahead,  with  A1  St.  John. — A 
good  comedy  with  plenty  of  laughs.  Two 
reels. — J.  W.  Andresen,  Rialto  theatre, 
Cozad,  Neb. 


PATHE 

Aesop  Fables. — We  find  nothing  bettei 
than  these  as  comedies.  Everyone  likes 
them.  Two-third  reel. — Dinsmore  & Son, 
Majestic  theatre,  Weiner,  Ark. 

Animal  Athletes. — A Sportlight.  If  we 
had  not  been  running  an  animal  serial  that 
delivers  some  great  animal  stuff,  we  might 
have  appreciated  it.  As  it  was,  we  did  not, 
but  solely  for  that  reason.  One  reel. — Dins- 
more & Son,  Majestic  theatre,  Weiner,  Ark. 
— Neighborhood  patronage. 

Asleep  at  the  Switch,  with  Ben  Turpin. — 
If  this  doesn’t  make  ’em  laff,  then  you  bet- 
ter lock  up  and  throw  the  key  in  the  river. 
Two  reels. — G.  F.  Rediske,  Star  theatre, 
Ryegate,  Mont. — Small  town  patronage. 

At  First  Sight. — Good.  We  find  very  few 
good  one-reel  comedys.  What  is  the  reason? 
One  reel. — Robert  L.  Anderson,  Olympic 
theatre,  Forks,  Wash. 

The  Black  Sheep,  an  Aesop  Fable. — The 
black  sheep  in  this  case  was  a black  dog, 
but  nevertheless  this  is  an  extra  good  car- 
toon. Three-fourths  of  a reel. — Robert  L. 
Anderson,  Olympic  theatre.  Forks,  Wash. 

Down  to  the  Sea  in  Shoes. — If  your  people 
don’t  like  this  comedy,  you  can’t  please 
them.  Two  reels. — Mrs.  Linnie  M.  Carter, 
Court  theatre,  Huntingdon,  Tenn. — Small 
town  patronage. 

Heavy  Seas,  with  The  Spat  Family — Our 
second  Spat,  and  it  pleased.  Print  good. 
Two  reels. — W.  T.  Waugh,  Empress  theatre, 
Grundy  Center,  Iowa. — Small  town  patron- 
age. 

HnstUn’  Hank,  with  Will  Rogers. — First 
class  comedy.  Two  reels. — F.  E.  Schulz,  Y. 
M.  C.  A.  theatre,  Morenci,  Ariz. — General 
patronage. 

It’s  a Bear,  with  Our  Gang. — This  is  an- 
other extra  good  one.  Joe  has  trouble  with 
his  pants,  in  this  one,  and  when  he  spies  the 
bear  he  runs  so  fast  his  pants  can’t  keep 
up  with  hitn.  There  is  also  some  slow  mo- 
tion of  Farina,  which  is  good.  Two  reels. — 
William  E.  Tragsdorf,  Trags  theatre,  Neills- 
ville,  Wis. — Small  town  patronage. 

Jnbilo,  Jr.,  with  Our  Gang. — In  addition 
to  the  kids,  this  one  had  Will  Rogers  in  it. 
For  some  reason  it  did  not  receive  the 
spontaneous  laughter  of  the  many  previous 
"Our  Gangs.”  Probably  due  to  the  fact 
that  there  were  too  many  grownups  horn- 
ing into  the  picture.  Young  Ernie  was  also 
missing  in  this  one.  Two  reels. — William  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. — 
Small  town  patronage. 

Just  Passin’  Through,  with  Will  Rogers. 
— Better  than  “The  Cowboy  Sheik”  but  Will 
doesn’t  get  the  laughs  he  should.  Print 


Monte  Blue  in  two  scenes  from  “The 
Lover  of  Camille”  adapted  from  Belas- 
co’s  play  “Deburau”  and  produced  by 
Warner  Brothers. 
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of  Gene  Stratton  Porter^ s popu- 
larity as  the  greatest  American 
woman  writer — and  the  popu- 
larity of^^A  Girl  of  the  Limber- 
losP^  as  a box-office  attraction. 


The  criticisms  reproduced  above  were  clipped  froiq 
dozens,  taken  at  random  from  newspapers,  magazines, 
editorials,  etc.,  throughout  the  Nation. 

Here  is  clean,  fine,  wholesome  inspiring  entertain- 
ment, of  the  high  quality  endorsed  by  Will  Hays  and 
the  A.  M.  P.  A.  Millions  have  read  the  book  and  are 
eager  to  see  the  picture.  Take  advantage  of  the  ready 
made  audience  of  millions  who  are  waiting  to  crowd 
your  theatre,  to  see 


Direction  by 

JAMES  LEOIMEEHAN 


Distributed  by 

Film  Booking  Offices  of  America,  Inc.— 723  Seventh  Ave.— New  York  N.  Y. 

Sales  Office  United  Kingdom:  R-C  Picture  Corp. 

26-27  D’Arblay  St.,  Wardour  St.,  London,  W.  1,  England 


F.B.O.’s  “FIGHTING  BLOOD”  stories 


“THE  TELEPHONE  GIRL”  storie 


AND  NOW  comes  F.B.O/s  h 


1 2 high  powered,  high  speed  storiei 
“FIGHTING  BLOOD”  stories  - Geo 


Alberta  Vaughn,  the  most  f ascinatini 


E 


VERY  exhibitor  in  the  industry  (whe  ther  he  played  the  series  or  not)  knows 


about  F.  B.  O.’s  “FIGHTING  BLOOD”  stories  and  the  sensational  suc- 


cess these  stories  brought  to  more  than  8000  theatres.  In  this  high  speed,  high 
powered  brand  new  series  “THE  GO-GETTERS”  we’re  presenting  a series  bigger 
than  the  original  “FIGHTING  BLOOD”  stories.  With  the  same  cast  as  in  “FIGHT- 
ING BLOOD,”  better  stories,  more  action  and  thrills,  you’ve  got  12  solid  weeks  of 
capacity  business  handed  you  on  a silver  platter. 


FILM  BOOKING  OFF: 


723  SEVENTH  AVI 
EXCHANGE 


Produced  at  th 


were  a whale  of  a success — 

tiave  cleaned  up  for  Exhibitors — 

jind  new  big  box  office  Knockout  Series 


vith  the  same  cast  as  in  the  original 
yHara  - A1  Cooke  - Kit  Guard  and 
creen  actress  in  the  movie  industry 

The  scramble  for  our  “FIGHTING  BLOOD”  stories  grew  so  hectic  (after  ex- 
hibitors saw  what  they  could  do  wi  th  them)  that  we  had  to  adopt  a first  come 
first  served  polipy.  We  don’t  want  that  scramble  to  occur  again  so  we  say  to 
you  now  in  plain  English — SPEAK  FOR  THIS  NEW  “GO-GETTER”  series  NOW 
so  you  can’t  say  you  didn’t  have  first  chance.  Our  salesmen  are  out  NOW  selling 
the  “GO-GETTER”  series.  If  you  don’t  get  them,  that’s  your  fault.  We  promise 
you  “the  goods”  in  100%  genuine  F.  B.  O.  style.  12  corking  stories — 12.  Grab  ’em. 


:ES  of  AMERICA,  Inc. 

lEW  YORK,  N.  Y. 

VERYWHERE 

Hollywood,  Calif. 
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EACH  PICTURE 
IS  SOMEONE’S 
NEXT  BOOKING 

You  fellows  who  read  these  re- 
ports and  gain  a lot  of  good  infor- 
mation from  them  and  never  send 
in  any  yoiu-self,  do  you  think  you 
are  doing  right  by  yoiu:  brother  ex- 
hibitors? 

There  are  times  when  a report  on 
a picture  will  save  another  exhibitor 
a lot  of  grief,  and  other  times  will 
make  him  more  money.  All  you 
have  to  do  is  to  give  your  honest 
opinion  on  every  picture  that  you 
run.  Surely  that  isn’t  too  much 
work  for  any  one. 

Boys,  let’s  get  together  and  be 
100  per  cent  in  writing  up  every 
picture  that  we  run.  — ALEX 
STEEL,  Princess-Strand  theatres, 
Farmington,  111. 

— Reprinted  from  the  HERALD 
dated  March  15,  1924. 

Title 

Star 

Producer 

Report 


Exhibitor 
Theatre. . 
Clientele. 


State 


good.  Two  reels. — W.  T.  Waugh,  Empress 
theatre,  Grundy  Center,  Iowa. — Small  town 
patronage. 

net’s  Build,  with  the  Spat  Family. — This 
is  the  second  of  those  so-called  “Spat 
Family”  and  I would  consider  it  very  poor 
entertainment.  Print  good.  Two  reels. — 
W.  E.  Elkin,  Temple  theatre,  Aberdeen, 
Miss. — Neighborhood  patronage. 

Pitfalls  of  a Big  City,  with  Ben  Turpin. — 
A fair  comedy.  They  don't  seem  to  like  Ben 
here.  Print  good.  Two  reels. — W.  ■ T. 
Waugh,  Empress  theatre,  Grundy  Center, 
Iowa. — Small  town  patronage. 

Shanghaied  liovers,  with  Harry  Langdon. 
— A good  comedy,  but  not  as  good  as  his 
previous  ones.  Print  good.  Two  reels. — 
W.  T.  Waugh,  Empress  theatre,  Grundy 
Center,  Iowa. — Small  town  patronage. 

Zeh  vs.  Paprika,  with  Stan  Laurel. — This 
is  some  comedy,  several  good  laughs  in  the 
two  reels. — G.  F.  Rediske,  Star  theatre.  Rye- 
gate,  Mont. — Small  town  patronage. 

PBOBUCBBS  BIST.  CORP. 

The  Fiddlin’  Pool,  with  Charlie  Murray. 
— Good  comedy.  This  has  a prize  fight  in 
it  that  is  a knockout.  Two  reels. — J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. 

The  Sian  at  the  Throttle. — -You  cannot  go 
wrong  on  this  picture.  One  of  the  best 
short  subjects  we  have  had  in  some  time. 
It’s  a real  educational,  railroad  picture.  I 
do  not  remember  the  name  of  the  star.  Two 
reels. — Addie  Hinson,  Strand  theatre,  Sam- 
son, Ala. 

UNIVBBSAI. 

Century  Comedies. — These  comedies  are 
good  and  well  liked  here,  but  like  "Ghost 
City,”  the  print  was  bad  on  some  of  them. 
Two  reels. — Arch  Catalano,  Victory  theatre, 
Rossiter,  Pa. — Mining  town  patronage. 

Fight  and  Win,  with  Jack  Dempsey. — 
Showed  the  first  one  last  week.  Went  over 
big.  They  like  Jack.  Two  reels.  W.  F. 
Gibson,  Palace  theatre.  Grand  Saline,  Texas. 
— Small  town  patronage. 

The  Leather  Pushers,  with  Billy  Sullivan. 
— Fourth  series.  Extra  good,  better  than 
the  others.  Drew  better  and  pleased  all; 
some  said  better  than  "Fighting  Blood,” 
which  I also  ran  on  the  same  nights.  Would 
recommend  you  not  to  miss  this  series  of 
“The  Leather  Pushers.”  Two  reels. — W.  D. 
Patrick.  Strand  theatre,  Florala,  Ala. 

Bucking  the  Line,  with  Buddy  Messinger. 
— Good  comedy  that  always  draws  the  kids. 
Buddy  usually  a good  grawing  card  for  me. 
Two  reels. — W.  D.  Patrick,  Strand  theatre, 
Florala,  Ala. 

Down  to  the  Ships  to  See,  with  Pal. — 
Pretty  good. — Roy  W.  Adams,  Pastime  the- 
atre, Mason,  Mich. — Small  town  patronage. 

Foxie,  Foxie,  a Century  Comedy. — Noth- 
ing extra,  but  well  worth  the  money  paid. 
Two  reels. — Arch  Catalano,  Victory  theatre, 
Rossiter,  Pa. — Mining  town  patronage. 

A Green  Grocer,  with  Bobby  Dunn. — A 
cracking  good  comedy  and  very  laughable. 
These  boys  are  coming  to  the  front.  Flayed 
to  big  house  two  nights  and  hot  weather, 
too,  but  made  some  money.  One  reel. — C. 
V.  Anderson,  Oak  theatre,  Oakdale,  Neb. 

Little  Miss  Hollywood,  with  Baby  Peggy. 
— Not  a laugh,  and  on  a par  with  all  this 
star’s  so-called  comedies  we  have  played. 
Film  good.  Two  reels. — I.  R.  Gavin,  Ham- 
mond theatre,  Hammond,  Wis. — Small  town 
patronage. 

The  Lone  Bound-Up,  with  Jack  Daugh- 
erty.— Daugherty  is  not  known  here  and 
made ’a  few  friends  in  this  picture.  Two 
reels.- — Arch  Catalano,  Victory  theatre,  Ros- 
siter, Pa. — Mining  town  patronage. 

Miles  of  Smiles,  with  Baby  Peggy. — The 
best  thing  she  has  made  since  they  began 
to  star  her  in  Centuries. — Roy  W.  Adams, 
Pastime  theatre.  Mason,  Mich. — Small  town 
patronage. 

She’s  a He,  with  Buddy  Messinger. — Good. 
— Roy  W.  Adams,  Pastime  theatre.  Mason, 
Mich. — Small  town  patronage. 

A Society  Knockout,  with  Jack  Dempsey. 
— -These  “Fight  and  Win”  pictures  are  hum- 
dingers. This  one,  second  of  series,  pleased 
100  per  cent.  Two  reels. — John  W.  Haw- 


George  O’Brien,  Dorothy  Mackaill  and 
Ralph  Lewis  in  two  scenes  from  “The 
Man  Who  Came  Back,”  a Fox  produc- 
tion. 

kins,  Capitol  theatre.  New  Bedford,  Mass. — 
General  patronage. 

'VFTAGBAFH 

Larry  Semon  Comedies. — These  one  reel- 
ers  of  Seamen’s  do  not  have  the  kick  that 
the  two  reelers  have,  but  we  pay  the  same 
rate  for  these  that  we  do  for  the  two 
reelers.  One  reeler. — -W.  J.  Shoup,  DeLuxe 
theatre,  Spearville,  Kan. — Small  town  pat- 
ronage. 

Spies  and  Spills,  with  Larry  Semon. — 
.'Another  silly  comedy  that  makes  them 
laugh  and  say  it’s  good.  They  pull  some 
new  stuff  in  this  that  is  good.  It  also  has 
a very  clever  dog.  One  reel. — W.  J.  Shoup, 
DeLuxe  theatre,  Spearville,  Kan. — Small 
town  patronage. 

STATB  BIGHTS 

Stay  Down  Bast  (Reelcraft),  with  Bobby 
Burns. — A good  comedy.  Print  in  good  con- 
dition. Two  reels. — L.  Deyo,  Miers  theatre, 
Schoharie,  N,  Y, — General  patronage. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00 


THEATRE  FOR  SALE 

FOR  SALE:  Only  picture  show  in  live  town 
of  800.  45  miles  from  Kansas  City.  $500.00. 

Ray  E.  Simmons,  Wellsville,  Kans. 


THEATRE  WANTED 

WANTED:  Moving  Picture  Theatre  in  town 

of  2,000  or  larger.  Have  the  cash.  Address, 
W.  J.  Themer,  Box  51,  Kankakee,  111. 


EQUIPMENT  FOR  SALE 

FOR  SALE:  200  Heavy  5-ply  Mahogany  18- 
inch  Theatre  Chairs  $1.65  each.  George  Hoke, 
845  So.  State  St.,  Chicago,  111. 


FOR  SALE:  Cheap.  Two  Motiograph  Ma- 
chines (motor  driven)  100  Opera  Chairs,  1 Fort 
Wayne  Motor  Generator  D.  C.  to  D.  C..  5 Elec- 
tric Fans  D.  C.  All  in  A-1  shape.  Royal  Thea- 
tre, Peru,  111. 


Carlos  Productions 

presents 


A RICHARD  TALMADGE 

PRODUCTION 


Screen  Adaptation  by 
FRANK  HOWARD  CLARK 


Directed  by 
JAMES  W.  HORNE 


This  picture  distributed  in 
the  following  territories: 
Albany,  Buff alo, Chicago,  and 
New  York — by  Renown 
Pictures  Inc. 
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Grab  This  Opportunity 

to  fill  your  house,  please  your  patrons  and  make  a host  of  new 
friends  ! More  pep — more  excitement — more  dare-devil  •stunts 
■ — more  romance  than  in  his  previous  pictures — and  you  can’t 
possibly  say  more  than  that!  If  you  played  these  previous  pic- 
tures you  know  what  a wonderful  favorite  Dick  Talmadg-e  is! 
If  you  haven’t  you’ve  missed  some  of  the  biggest  money  makers 
on  the  market ! Get  busy  on  this  one  now  ! 


Released  by 


FILM  Booking  Offices 

723  Seventh  Ave.,  New  York,  N.  Y. 
Exchanges  Everywhere 
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MIDDE  WEST  EVENK 


BEAUTIFUL  NEW 
PARTHENON  AT 
BER  WYN  OPENED 

Police  Hold  Back  Crozvds;  Film 
Colony  on  Hand 

Launched  in  a blaze  of  glory  fittingly 
describes  the  opening  last  Thursday  of 
the  new  F'arthenon  theatre,  Berwyn,  111., 
owned  by  S.  J.  Gregory  and  Ben  Berna- 
sek.  Not  only  did  Chicago’s  film  frater- 
nity turn  out  in  force  for  the  event  but 
the  theatre  going  public  from  all  sections 
made  up  a waiting  crowd  that  kept  the 
police  busy  keeping  them  from  storming 
the  doors  for  admission.  The  affair  was 
as  auspicious  an  opening  as  Chicago  has 
witnessed  in  a long  time  and  if  the  fervor 
of  the  opening  night  audiences  continues 
the  Parthenon  is  due  for  a life  of  com- 
fortable patronage. 

sjt  jji  ^ 

Designed  and  built  by  R.  Levine  & 
Company,  Chicago  builders  and  finan- 
ciers, the  Parthenon  is  one  of  those  mod- 
ern theatres,  combining  within  its  walls 
that  degree  of  substantiality,  comfort  and 
skillful  decoration  that  embodies  all  the 
new  t.houghts  in  cinema  construction.  It 
has  a seating  capacity  of  2,200  with  a 
loge  section  starting  at  the  proscenium 
and  running  around  three  sides  of  the 
house.  Cove  lighting  in  three  colors  is 
used  in  the  lobby  and  foyer  as  well  as  in 
the  auditorium  where  a huge  crystal 
chandelier  is  centered  in  a large  stippled 
aome,  the  outer  edges  of  which  are  cove 
lighted.  The  auditorium  is  decorated  in 
a color  scheme  of  ivory  and  old  rose, 
with  an  abundance  of  old  rose  draperies 
offering  a pleasant  relief.  The  side  walls 
of  the  auditorium  have  been  cleverly  ex- 
ecuted in  panels  representing  flowers. 
These  are  backed  in  a silver  tone  and 
are  dimly  illuminated  by  concealed  lights. 

Alodern  equipment  has  been  installed  in 
ad  departments,  the  Heywmod-Wakefield 
chairs  being  of  a substantial  type,  with 
blue  leatlier  seats  and  backs;  there  is  a 
large  Barton  organ  while  Simplex  ma- 
chines w'ith  low  intensity  lamps  furnish 
the  projection. 

Producers  Distributing  Corp.  film  “Hold 
Your  Breath’  and  five  acts  of  Orpheum 
vaudeville  was  the  opening  bill.  In  the 
future  the  Parthenon  will  offer  pictures 
on  the  first  four  days  of  the  week  with 
vaudeville  and  pictures  on  Friday,  Sat- 
urday and  Sunday. 

Among  those  on  hand  to  congratulate  Messrs. 
Gregory  and  Bernasek  on  the  opening  night  were 
Frank  Zambreno  of  Progress  Pictures,  M.  W. 
Barry  and  A.  H.  Pugh  of  the  Heywood-Wakefield 
company,  Bernard  Pearlman  of  Capital  Merchan- 
dise Company:  Harry  Igel,  H.  Huntington, 
Henry  Igel,  H.  C.  Young,  J.  Frer,  National 
Screen  Service:  Ed  Johnson,  F.  B.  O. : G.  L. 
Sears  and  William  Cook.  First  National:  Harry 
Phillips.  Selco:  Johnny  Mednikow,  Universal: 
Dave  Dubin,  Educational:  I.  Maynard  Schwartz, 
Educational:  Tommy  Greenwood.  Producers  Dis- 
tributing Corn.:  Julius  Lamb,  Harry  Kaufman, 
Samuel  Abrahams,  J.  Ray  Murray,  H.  E.  Hol- 
quist  and  many  others. 

At  10:30  about  200  friends  of  the  own- 
ers were  guests  of  R.  Levine  and  Com- 
pany at  a banquet  and  dance  at  the 


Berwyn  hotel.  .Addresses  were  made  by 
the  majmr,  the  architect  and  Ben  Ber- 
nasek. 


OFFERS  PROGRAM 
TO  COMPETE  WITH 
NEW  SAXE  HOUSE 

Stage  Attractions  Are  Added  at 
Mikvankee  Theatres 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  Sept.  16.— A vig- 
orous campaign  to  fight  the  competition 
provided  by  Saxe’s  $2,000,000  \\  isconsin 
and  keep  the  Alhambra  and  Garden  thea- 
tres among  the  leaders  in  the  downtown 
movie  colony  has  been  inaugurated  by  Leo 
Landau,  director  of  the  latter  two  Mil- 
waukee theatres. 

As  one  step  in  this  direction,  Mr.  Lan- 
dau has  announced  the  permanent  policy  of 
providing  three  elaborate  stage  features  at 
the  Alhambra  for  every  program  in  addi- 
tion to  the  best  pictures  that  money  can 
buy.  These  stage  features  are  being  brought 
to  the  city  at  enormous  expenditure.  The 
Kansas  City  Nighthawks,  famous  radio 
band,  was  only  one  of  the  triple-barreled 
attractions  one  week. 

Stage  presentations  have  been  featured 
heavily  at  the  Wisconsin  under  the  direc- 
tion of  Eddie  Weisfeldt,  and  for  that  rea- 
son Landau  now  is  advertising  his  stage 
numbers  even  heavier  than  his  pictures.  _ 

The  Garden  is  expected  to  boom  begin- 
ning Oct.  4,  when  “Yolanda”  opens.  Elab- 
orate preparations  are  being  made  for  open- 
ing night  when  Alilwaukee’s  400  will  turn 
out  as  special  guests  of  the  management. 
In  this  venture  Landau  is  receiving  the  in- 
valuable aid  of  the  Hearst  newspaper  in 
the  city  which  is  daily  devoting  columns 
in  its  news  sections  to  the  coming  picture. 
* * * 

Alax  Stahl,  manager  of  Educational  in 
^Milwaukee,  has  announced  as  one  of  his 
biggest  transactions  of  the  present  season, 
that  the  Saxe  interests  have  contracted  for 
his  product  virtually  100  per  cent  for  all 
of  their  houses. 

The  Saxe  chain  includes  more  than  a 
score  of  theatres  in  the  key  cities  of  Wis- 
consin. Through  the  deal  Educationals  will 
play  in  the  000,000  Wisconsin  theatre 
at  Milwaukee,  the  most  attractive  house  in 
the  entire  state. 

Stahl  reports  that  the  Saxe  deal  is  a 
part  of  the  most  successful  season  Edu- 
cational has  enjoyed. 

* * 4: 

A theatre  operated  by  and  for  colored 
folks  has  made  its  appearance  in  Alilwau- 
kee.  It  is  the  Rose  theatre  at  Seventh  and 
Walnut  streets  which  in  years  gone  by 
was  the  home  of  the  Jewish  drama  and 
more  recent!}'  was  operated  as  a picture 
house  by  white  people.  The  place  closed 
down  several  weeks  ago,  but  now  has  been 
opened  under  colored  management  and,  al- 
though it  has  been  announced  that  whites 
are  still  welcome,  the  theatre  is  run  espe- 
cially for  negroes,  who  made  up  a great 
portion  of  the  population  in  that  neigh- 
borhood. ^ 


ARREST  THEATRE 
MAN  ON  SABBATH 
OPENING  CHARGE 

Nezvcastle,  Ind.,  Exhibitors  Try 
Sunday  Shozvs 

(Special  to  Exhibitors  Herald) 

INDIANAPOLIS,  IND.,  Sept.  16.— A 
test  of  the  state  Sunday  closing  law  as  it 
pertains  to  the  closing  of  theatres  on  Sun- 
day nights,  will  grow  out  of  the  arrest 
last  week  of  the  owners  of  three  Newcastle, 
Ind.,  houses.  The  three  theatre  owners, 
James  Greer,  B.  D.  Cockrill  and  Rollie 
Sipe,  were  ordered  to  appear  in  court  fol- 
lowing their  attempt  to  operate  their  shows. 
They  asked  for  a jury  trial  when  arraigned 
before  Mayor  Morris. 

The  police  department  closed  the  thea- 
tres after  they  attempted  to  operate.  Here- 
tofore the  theatre  owners  have  closed  their 
houses  at  7 o’clock. 

The  theatre  owners  decided  to  attempt 
an  opening  and  when  officials  got  wind  of 
the  matter,  the  police  department  was  im- 
mediately ordered  to  close  them  up.  The 
three  owners  are  charged  with  Sabbath 
breaking,  under  a state  law,  which  prohibits 
labor  of  any  kind  on  the  Sabbath.  If  con- 
victed they  can  be  fined  not  less  than  one 
dollar  nor  more  than  ten  for  each  separate 
offense.  The  exhibitors  are  confident  they 
will  win  their  case  and  all  indications  point 
toward  a fight  to  the  finish  over  the  matter. 

45  * * 

Marvin  C.  Stewart,  67  years  old,  a resi- 
dent of  Brazil,  Ind.,  for  many  years,  died 
at  the  Union  hospital  at  Terre  Haute,  Ind., 
following  an  operation  for  gall  trouble.  He 
was  in  the  theatre  business  in  Brazil,  Rob- 
inson, 111.,  and  Clay  City.  Mr.  Stewart 
was  a native  of  Brazil,  having  been  born 
in  that  city  in  1857.  He  is  survived  by  a 
sister,  Mrs.  Levi  Louderback,  of  Brazil,* 
and  two  brothers,  Charles,  of  Detroit,  and 
William,  of  Brazil.  His  wife  died  on  June 
26.  Pie  was  a member  of  the  Brazil  lodge 
of  Red  Men.  ,|c  * 

The  owners  and  managers  of  the  smaller 
picture  houses  of  Terre  Haute,  Ind.,  have 
signed  a w'orking  agreement  with  the  Mo- 
tion Picture  Operators’  union,  in  which  the 
operators’  wage  scale  was  increased  to  con- 
form with  the  scale  being  paid  the  projec- 
tionists in  the  larger  theatres.  The  increase 
amounts  to  approximately  $17  5f»  a week 
for  the  two  operators  employed  at  each 
house,  the  head  operator  receiving  the 
larger  portion  of  the  increase.  The  new 
contract  signed  by  the  larger  houses  does 
not  increase  the  wages  of  the  operators, 
hut  relieves  them  of  certain  work,  which 
they  have  done  in  the  past. 

* * * ■ 

At  a meeting  of  the  stockholders  of  the 
.American  theatre,  Noblesville,  Ind.,  held 
Wednesday  afternoon,  about  two-thirds  of 
the  stock  was  represented.  R.  E.  Thomp- 
son, as  secretary  and  treasurer  of  the  com- 
pany, presided  but  he  had  no  statement  to 
give  cut  after  the  meeting  other  than  to 
say  that  he  believed  that  arrangements 
would  be  made  in  a short  time  for  the 
theatre  to  reopen  in  its  present  location. 
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Metro-Goldwyn  Exchange,  Chicago  (Top  row,  left  to  right) — Jack  Clark,  salesman; 
Edna  Frank,  booker;  Ethel  Herman,  Lillian  Lederman,  Mitzie  Hirsch,  Bessie 
Zeeman,  Marguerite  Crane,  Adele  Van  Thyne,  Margaret  Loftus,  Ella  Freeman, 
Ona  Bross,  Laura  Axelman,  Lou  Carry,  Dolly  Ackerman,  Florence  Beck.  (Bot- 
tom row) — Chas.  Vetrover,  Frank  Ishmael,  Bob  Boland,  Ed  Levin,  Max  Schwartz, 
John  Kempgen,  A1  Putz,  Manager  L.  A.  Rozelle,  Ed  Brichetto,  Val  Faxel,  Bill 
Weller,  Pete  Faxel,  Art  Kramer  and  Howard  Bolaski.  The  bag  contains  a print 
of  “The  Red  Lily.” 

rCHICAGO  PERSONALITIES! 

I By  J.  R.  M i 


W WALLACE  HAjM,  Vitagraph’s 
Captain  of  publicity,  was  in  town 
* for  a week,  launching  “Captain 
Blood”  and  his  pirate  ship  at  the  Orpheum 
theatre.  With  a big  tie-up  with  the  Daily 
News,  a mammoth  billboard  campaign  and 
other  forms  of  advertising,  the  picture  got 
off  to  a good  start. 

* * 

J.  A.  Steinson,  manager  of  Vitagraph 
oiffce,  had  his  country  salesmen  in  last  Sat- 
urday morning  and  held  a joint  meeting 
of  the  entire  sales  force. 

* * * 

J.  A.  Korpel,  assistant  to  the  President 
of  Selznick  Distribuiting  Corp.,  left  on  the 
Century  on  Saturday  for  a business  con- 
ference in  New  York. 

* * * 

Jack  St.  Clair  is  covering  the  Indiana 
territory  for  F.  B.  O. 

^ jft  Jl? 

The  Polka  Brothers  opened  their  new 
Fargo  theatre,  at  Geneva,  111.,  on  Sept.  11. 

^ 4*  ^ 

Cleve  Adams,  general  sales  representa- 
tive, held  a sales  conference  in  Chicago  last 
week  and  left  for  a swing  around  the  cir- 
cuit of  exchanges. 

* * 

Harold  Gollos  and  Al  Hoffman  were 
tied  on  the  prize  money  for  the  week,  so 
F.  B.  O.  manager.  Jack  Sampson,  split  it 
between  them. 

'J(i  ifi. 

Bill  Hirshberg  has  changed  the  name 
of  his  Lowy’s  theatre  to  the  Cameo,  at  740 
Milwaukee  ave.  George  Bromley  is  man- 
ager. 

jf:  jfc 

Charles  Ryan  has  rounded  out  nine 
months  as  manager  of  the  Milford  theatre, 
and  has  built  up  a wonderful  business  for 
the  North  Crawford  ave.  house.  Charlie 
asks  us  to  keep  our  eye  on  the  Milford 
in  1935.  Well,  we  will. 

* * * 

J.  E.  Armgard  has  joined  the  sales  staff 
of  Universal,  handling  country  territory. 

^ ^ ¥ 

Polka  Brothers  have  taken  over  the 
Loraine  theatre,  Hoopstown,  111. 

* * * 

Roy  C.  Seery,  district  manager  First  Na- 
tional, is  out  again  after  having  his  tonsils 
cut  at  the  Garfield  Park  Hospital. 

* * * 

Clayton  Bond  was  discharged  from  the 
North  Chicago  hospital  on  Saturday,  and 


the  First  National  exchange  manager  ex- 
pects to  be  back  at  his  desk  in  a short  time. 
* * * 

Al  Sobler,  First  National  exploiter,  paid 
his  desk  a brief  visit  last  week  and  then 
left  for  another  midwest  point.  Life  is 
just  one  campaign  after  another  for  Al 
these  days. 

% ^ 

Bill  Lyman,  former  booker  for  Selznick, 
has  joined  the  Universal  Exchange  staff. 

* * * 

Ben  Weisenbach  arrived  in  town  from 
Omaha  on  Saturday. 

J};  * 

The  Fox  baseball  team  has  its  eye  on 
that  Healy  cup  and  as  the  season  draws  to 
a close  they  find  they  are  only  a couple 
of  games  from  it. 

^ ^ V 

J.  C.  Duwall,  formerly  with  American 
Releasing  Corp.,  now  traveling  auditor  for 
Pathe,  was  in  town  greeting  old  friends. 

* * * 

Vitagraph  held  a trade  showing  of  “Cap- 
tain Blood”  last  Thursday  at  the  Eighth 
St.  Theatre,  which  was  well  attended  by 
exhibitors  hereabouts. 

* * ^ 

Fred  Aiken,  manager  Pathe  exchange, 
attended  the  funeral  of  his  mother-in-law 
in  Milwaukee  last  week. 

* * * 

William  J.  Sweeney,  secretary  of  Ex- 
hibitors  Association  of  Chicago  and  Illinois 
M.  P.  T.  O.,  Jack  Miller,  business  manager, 
together  with  a number  of  others,  attended 
the  meeting  of  exhibitors  at  the  Ilotel  Kas- 
kaskia,  LaSalle,  on  Friday. 

* ^ 

Frank  Harris,  special  representative  of 
Pathe,  was  in  town  last  week. 

* * 

Held  Sales  Meeting 

Harris  P.  Wolfberger,  division  manager. 
Universal,  held  a meeting  of  branch  man- 
agers and  salesmen  at  the  Drake  hotel, 
Saturday  and  Sunday,  where  the  Lichtman 
Month  drive  was  discussed.  Those  in  at- 
tendance at  the  conference  were : T.  C. 
Montgomery,  Chicago  branch  manager ; 
Phil  Dunis,  Minneapolis  branch  manager ; 
George  Levine,  Milwaukee  branch  man- 
ager ; Oscar  A.  Doob,  branch  sales  man- 
ager Chicago ; Salesmen  Mark  Ross,  Louis 
Coen  and  J.  Barry  of  Minneapolis ; Sales- 
men Jack  Camp,  Mat  Lavin,  C.  A.  Stimson 
and  Robert  Winnig  of  Milwaukee;  Short 


Subject  Manager  John  Mednikow  of  Chi- 
cago ; Salesmen  Lipton  Astrachan,  G.  G. 
Gregory,  Robert  Funk,  Ben  Eisenberg,  M. 
Whitmoyer,  S.  Plane,  Henri  Ellman  and 
Ben  Lasker  of  Chicago;  Jack  Edwards, 
manager  of  publicity. 

* * * 

Charlie  Sedell  has  joined  the  Metro- 
Goldwyn  exchange  force  and  is  handling 
the  above  product  in  the  Illinois  territory. 

SK 

The  Family  theatre.  West  Frankfort,  Ilk, 
has  been  closed  for  repairs.  It  will  reopen 
about  Oct.  1. 

■'f 

J.  W,  May,  Grand  theatre,  Shawnestown, 
Ilk,  has  sold  his  theatre  to  Grade  Frields. 
^ ^ ^ 

Perce  IL-\vill,.  formerly  with  Goldwyn, 
is  now  selling  Security  pictures. 

^ * 

St.  Louis  Notes 

Ed.  Fellis  of  Hillsboro,  Ilk,  was  a caller 
at  the  First  National  exchange  the  first 
part  of  the  week. 

^ 

Sam  Hallowell  of  the  Scenic  theatre.  As- 
sumption, Ilk,  while  in  St.  Louis  com- 
plained that  the  coal  mines  are  inactive, 
thereby  cutting  into  his  receipts. 

* * 

Stanley  W.  FIand,  Special  Representa- 
tive from  the  Home  Office,  is  at  present 
at  the  St.  Louis  Exchange  in  connection 
with  the  handling  of  the  big  First  National 
Specials. 

* * * 

M.  J.  Winkler,  short  subjects  of  distinc- 
tion, of  New  York,  was  a visitor  at  the 
First  National  Exchange  last  week. 

National  Announces 
Marked  Reduction 
In  Screen  Trailers 

National  Screen  Service  announces  a 
cut  in  prices  in  trailers  which  will  be 
welcomed  by  exhibitors  everywhere.  This 
firm,  which  has  offices  in  New  York  and 
Chicago,  is  serving  the  majority  of  ex- 
hibitors in  the  country,  from  the  largest 
to  the  smallest  theatres  and  their  product 
is  well  known. 

Under  the  new  scale  of  prices  the  Dc 
Luxe  trailers,  which  are  produced  for  the 
big,  outstanding  special  films,  will  be 
available  to  subscribers  at  the  net  rental 
of  $7.50.  The  former  price  on  de  luxe 
trailers  was  $12.50.  To  regular  subscrib- 
ers these  De  Luxe  trailers  will  be  furn- 
ished for  $5. 

The  net  rental  price  on  all  service 
trailers,  heretofore  sold  at  $3.50  each 
iirespective  of  release  dates,  will  be  dis- 
tributed at  a net  rental  of  $1.50  where 
such  picture  is  at  least  four  months  old 
from  general  release  date.  Under  this 
arrangement  the  smallest  house  is  able 
to  secure  high-class  trailers  on  all  pro- 
ductions. 

M.  P.  Engineers  Are 

Organized  on  Coast 

(Special  to  Exhibitors  Herald) 

LOS  .A.NGELES,  Sept.  16. — The  Pacific 
Coast  Section  of  the  Society  of  Motion 
Picture  Engineers  has  been  organized 
with  headquarters  in  Los  Angeles.  J.  A. 
Ball,  of  the  Technicolor  organization,  has 
been  made  chairman  of  the  section  and 
is  ex-officio  a member  of  the  board  of 
managers  which  in  addition  will  Include 
the  Past  Chairman  after  Ball  retires  from 
office.  Other  members  of  the  board  are 
George  Mitchell,  of  Mitchell  Camera  Cor- 
poration, for  a term  of  two  years  and  R. 
J.  Pomeroy  for  a term  of  one  year. 
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THEATRE  CONSTRUCTION 
AND  EQUIPMENT 


Milwaukee  Playk  ouses  Ready 
For  Fall  Followingf  Remodelingf 


'^HOUSANDS  of  dollars  were  spent  in 
-*■  Milwaukee  during  the  last  month  on 
remodeling  and  renovating  of  theatres.  A 
survey  indicates  that  never  before  in  the 
history  of  the  industry  did  so  many  show- 
houses  undergo  changes  as  during  the  pres- 
ent season. 

Houses  where  such  work  was  done  recently 
include  Saxe’s  Strand  and  Princess,  both 
downtown  theatres ; Otto  Meister’s  White- 
house,  the  State,  Riviera,  Kosciusko,  and 
Fern,  controlled  by  the  Rice  and  Cohen  in- 
terests ; Fred  Seegert’s  Regent,  the  Bure- 
ligh,  Guttenberg’s  Grand  and  Eric  Karle’s 
Garrick. 

* ♦ * 

Of  these,  the  State  probably  underwent 
the  greatest  changes,  the  house  boasting 
450  additional  seats,  a Kimball  organ,  a 
new  ventilating  system,  new  draperies,  a 
remodeled  canopy  and  front  and  elaborate 
interior  decorations  when  it  W’as  reopened 
recently  by  !M.  Rice  and  N.  Cohen,  its 
owners. 

With  its  new  seats  the  theatre  now  has 


SPECIAL 
ROLL 
TICKETS 

Your  own  special  Ticket, 
any  colors,  accurately  num- 
bered ; every  roll  guaranteed . 
Coupon  Tickets  for  Prize 
Drawings:  5,000,  ?7.00. 
Prompt  shipments.  Cash 
withtheorder.  Get  samples. 
Send  diagram  for  Reserved 
Seat  Coupon  Tickets,  serial 
or  dated.  All  tickets  must 
conform  to  Government  reg- 
ulations and  bear  establish- 
ed priceof  admission  and  taz  paid. 
SPECIAL  TICKET  PRICES 


Five  TTiousand $3.50 

Ten  Thousand 6.00 

Fifteen  Thousand  7.00 

Twenty-Five  Thousand 9.00 

Fifty  Thousand  12.50 

One  Hundred  Thousand 18.00 


National  Ticket  Co.  Shamokin,  Pa. 


a capacity  of  1,200,  placing  it  among  the 
largest  outskirt  houses  in  the  city.  To  ob- 
tain such  an  addition  it  was  necessary  to 
build  a section  of  considerable  size  at  the 
rear  and  set  the  stage  back  a distance  of 
forty-five  feet.  The  State,  located  at  Twen- 
ty-seventh and  State  streets,  is  nine  years 
old  and  has  always  been  considered  one  of 
the  most  successful  outskirt  houses  in  the 
city. 

After  completing  the  job  at  the  State, 
Rice  and  Cohen  redecorated  the  Fern,  Kos- 
ciousko  and  Riviera. 

By  spending  thousands  of  dollars  to  re- 
decorate and  otherwise  alter  the  Strand  and 
Princess,  the  Saxe  interests  demonstrated 
that  their  older  houses  are  not  to  be  neg- 
lected because  of  the  new  picture  palaces 
opened  by  them,  one  at  a cost  of  $2,000,000 
and  the  other  at  an  expenditure  of  $1,000,- 
000. 

♦ ♦ + 

The  Strand  alterations  included  the  lay- 
ing of  thick,  red  carpet  throughout  the 
house,  installation  of  a gold  fiber  Gardner 
screen,  remodeling  of  the  stage  to  allow 
elaborate  stage  presentations,  change  in  the 
lighting  system,  building  of  a permanent 
stage  setting  and  general  redecorating.  It 
also  is  considered  likely  that  a new  arc 
lamp  of  low  intensity  w’ill  shortly  replace 
the  one  now  in  use  which  draws  approxi- 
mately 75  amperes. 

\\’ork  at  the  Strand  did  not  interfere  in 
any  way  with  the  shows  presented  there, 
but  remodeling  at  the  Princess,  which  con- 
sisted of  a general  overhauling,  necessi- 
tated a week’s  closing.  The  Princess  is 
one  of  the  oldest  houses  in  the  city,  but  the 
Sa.xes  insist  on  keeping  up  its  appearance 
just  as  they  do  at  the  newer  houses. 

♦ * * 

The  Grand,  an  outskirt  house,  was  reno- 
vated and  received  a new  lighting  system 
as  did  the  Whitehouse,  downtown  theatre. 
The  Burleigh,  among  other  things,  boasts 
a new  .$&5,000  Barton  organ.  The  Regent 
received  a general  house-cleaning  and  reno- 
vation as  did  the  Garrick. 


Large  Playhouse  at 
Houston,  Texas,  Will 
Be  Built  for  Circuit 

A large  modern  theatre,  to  be  one  of 
the  finest  in  the  south,  is  to  be  built  at 
Houston,  Texas,  for  Southern  Enter- 
prises, it  is  reported.  According  to  the 
report  the  theatre  is  to  be  erected  by 
Jesse  Jones  and  John  Jones  of  Houston. 

No  site  for  the  new  structure  has  as 
yet  been  announced. 

Southern  Enterprises  already  operates 
four  theatres  in  Houston  and  recently 
acquired  the  Melba,  it  is  understood. 

Another  large  theatre  project  in  the 
south  is  a proposed  playhouse  and  com- 
mercial building  at  New  Orleans  which 
will  involve  an  outlay  of  $5,000,000.  The 
theatre  is  to  be  erected  by  the  Canal 
Realty  and  Improvement  Company.  It  is 
said  that  it  will  probably  bear  the  Loew 
name  and  be  another  link  in  the  big  Loew 
chain  of  theatres. 


Norristown  Theatre 
Soon  to  Be  Opened 

The  Stanley  Grand  theatre  under  con- 
struction at  Norristown,  Pa.,  will  be 
completed  and  opened  in  a few  weeks  ac- 
cording to  last  estimates  of  construction 
progress.  This  theatre,  which  has  been 
designed  along  entirely  modern  lines  will 
have  a seating  capacity  of  1,526,  there 
being  946  seats  on  the  main  floor  and 
580  in  the  balcony. 


Pemit  Issued  for  New 

Theatre  at  Mishawaka 

A permit  for  $135,000  for  the  construc- 
tion of  the  new  theatre  at  210  North  Main 
street,  Mishawaka,  Ind.,  was  taken  out  at 
the  city  clerk’s  office  recently  by  the  R. 
Levine  company.  Coincident  with  this  is- 
suance, work  was  started  on  the  excava- 
tion of  the  site  of  the  playhouse  in  prepa- 
ration for  the  building  which  is  to  follow. 
O.  J.  Lambiotte  is  president  of  the  Misha- 
waka Theatre  corporation,  which  is  erect- 
ing the  playhouse,  to  be  a theatre  offering 
both  motion  pictures  and  vaudeville. 


Theatre 


Capacity 


Hope -Jones  (JUNIOR 


F.O.B.  FACTORY 


LENIENT  TERMS 


HILE  theatres  of  moderate  size  are  clam- 
oring for  increased  ])atronage  amid  keen 
competition  in  their  respective  localities,  along 
comes  this  amazing  offer  on  the  Wiirlitzer  Hope- 
Jones  Junior  Unit  Organ.  Those  exhibitors  with  keen  fore- 
sight who  take  advantage  of  this  offer  will  immediately  lift 
their  theatre  from  the  commonplace  and  place  it  amongst  the 
forerunners  of  the  industry.  Performance  counts.  Give  it 
to  your  patrons  and  watch  your  attendance  grow.  Not  only 
the  price,  but  the  new  Wurlitzer  Selling  Plan  now  enables  every 
exhibitor,  regardless  of  the  size  of  his  house,  to  offer  his  pa- 
trons the  highest  type  of  performance — good  ])ictures  properly 
interpreted  by  the  inimitable  music  of  the  Wurlitzer  Unit 
Organ.  Act  today.  Be  first  in  your  community  to  take  ad- 
vantage of  this  great  offer. 


'Fhe  new  Wurlitzer  Selling 
was  recently  devised  to  enalile  even 
the  smallest  exhibitor  to  reap  the 
rich  rewards  certain  to  follow  the 
installation  of  a Ufiirlitzer  Unit  Or- 
gan. You  want  the  crowds,  the 
coupon  below  will  bring  complete 
details  on  how  to  get  them. 


CLIP  and  MAIL  this 
COUPON  TODAY 

The  RUDOLPH  WURLITZER^Co. 

Executive  Offices 

CINCINNATI 

121  East  Fourth  Street 


NEW  YORK 
120  W.  42nd  St. 


CHICAGO 
329  S.  Wabash  Ave. 


SAN  FRANCISCO 
250  Stockton  St. 


HAL  ROAC 


presents 


“OUR  GANG” 


“High  Society”  and  “The  Sundown  Limited 

Two  Reel  Comedies 


The  best  known  kids  in  the  country  are  Hal 
Roach’s  Rascals  who  make  the  “Our  Gang”  Come- 
dies such  riots  of  risibility. 

They  are  all  little  but  they  are  giants  in  laughter 
making.  10,284  exhibitors  ran  these  comedies  last 
year,  getting  big  laughs — and  profits,  from  these 
little  kids. 


“Micky,”  is  adopted  by  a wealthy  aunt  and  swaps 
Mulligan  stew,  corned-beef  and  cabbage,  and 
such  Irish  delicacies  for  the  fare  of  the  rich.  Micky 
doesn’t  like  the  change  a bit  and  finds  a way  to 
get  out  of  it.  And  the  aunt  suffers.  In  “The  Sun 
Down  Limited”  the  Gang  try  railroading.  The 
laughter  of  your  audiences  will  drown  out  the 
screech  of  a hundred  locomotives! 


In  “High  Society”  the  freckled-faced  imp. 


August  and  September  Release. 


Path^comeeb 


MARK 


jmi 


Farina,  Micky  and  Mary  in 
“High  Society” 


the  Box  Uttice  Kecord  is  INow  on  ^the  rress 


and  you  \now  whai  that  means 


Adapted  by  Lillie  Hayward 
Directed  by  E.  Mason  Hopper 


By  Paul  Leicester  Ford 
Settings  by  Joseph  Urban 


distribiiied. 
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TheO«amo(tM 


All  linden 


“11  on't  you  be  luy  hcuiy 
loverf  said  Cuff-  John  to 
Pocahontas. 


JO  years  later— -anil 
she  certainly  Leas! 


The 


GUMPJ 


Don’t  fail  to  j 

“MY  HATi 

in  the 

RING!” 


“CAPTAIN  JOHN  SMITH 
and  POCAHONTAS” 

is  the  latest  of  this  uproarious  series 

Sparkling  burlesque  on  the  well-known  his- 
torical incident.  She  was  the  cunningest 
cutie  in  the  Wigwam  Follies  when  she  per- 
suaded her  father  not  to  bounce  a warclub 
off  his  beein.  But  ten  years  later.  Wow! 

What  C.he  cooks  and  calories  had  done  to 
her ! 

HYSTERICAL 

HISTORY 

COMEDIES 

Series  of  12  Directed  by 

1 reel  each  Bryan  Foy 


One 
the  funi 
I a It  g hi 
t hr  ilk 
ever  m 
in  tn 
reels, 
a rio\ 


featiir  \ 

JOE  , 

aiurph| 

and  I 
FAY  ' 
TlNCHEi 

Senes  of  ic 
2 reels  each 

.S'anniel  Van  Ro  - 
Productions  \ 

J j 

Directed  by  Nor 
Tauroo 


tomedy  Field 
me  Banner ! 


looks  as  if 
she  has  come 
to  stay!  Pleas- 
ing personality 
and  pepr^ 

says  FILM  DAILY 

“Wanda  Wiley  is  fast  be- 
coming one  of  the  fore- 
most fun  makers  in  the 
short  subject  held.  Her 
appearance  is  always  a 
signal  for  action  and  she 
takes  her  bumps  like  a 
man  that  comes  up  smil- 
ing.” 

EXHIBITORS  TRADE 
REVIEW 


Pretty  as  a peach!  Sweet  as  sugar!  Everybody’s  simply  wild  over 
Wanda  Wiley  in  one  of  the  finest  two-reel  comedy  series  of  the  year.  See 


girl  in  pictures 

AND  A 
/ILEY 


“SNAPPY  EYES” 


“Charming  all  the  while.” 


her  new  sparkling  release  at  your  Universal  Exchange  and  be  con- 
vinced. Others  in  the  series:  “Some  Tomboy,”  “The  Trouble  Fixer,” 
“Sweet  Dreams,”  “Cute  Little  Devil.”  Series  of  6 — 2 reels  each. 


CANADIAN  MOVING 
PICTURE  DIGEST 


:entury  comedies 


a week — 52  a year. 


“Consistently  Good“ 


Rin-Tin-Tin  in  “Find 
Your  Man” 

“The  Lover  of  Camille” 
{“Deburau”) 

“The  Age  of  Innocence” 
“Recompense”  {Sequel 
to  “Simon  Called  Peter”) 
“The  Dark  Swan” 

“The  Eleventh  Virgin” 
“A  Lost  Lady” 

“Eve’s  Lover” 

“This  Woman” 

“The  Narrow  Street” 
“The  Dear  Pretender” 
Rin-Tin-Tin  in  “The 
Lighthouse  by  the  Sea” 
Ernst  Lubitsch’s 

“Three  Women” 
“How  Baxter  Butted  In” 
“My  Wife  and  I” 
“Broadway  Butterfly” 
“The  Bridge  of  Sighs” 
Second  Ernst  Lubitsch 
Production 

Rin-Tin-Tin  Production 
“The  Man  Without 
a Conscience” 


MASSACHUSETTS 

Modern-Beacon,  Boston 
Merrimack  Square,  Lowell 
Capitol,  Springfield 
Poli  Theatre,  Worcester 
Modern,  Lawrence 


MAINE 

Wm.  Gray  New  England  Circuit 
Strand  Theatre,  Portland 


RHODE  ISLAND 

Rialto,  Providence 
Strand,  Pawtucket 


NEW  JERSEY 

State  Theatre,  Jersey  City 
Newark  Theatre,  Newark 
Regent,  Paterson 
Lyceum,  Bayonne 
Lyric,  Hoboken 
Montauk,  Passaic 
Montclair,  Montclair 
Roosevelt,  West  Hoboken 
State,  Union  Hill 
Bijou,  Atlantic  City 
Capitol,  Atlantic  City 


CONNECTICUT 

Poli,  Bridgeport 
Strand,  Hartford 
Rialto,  Waterbury 


NEW  YORK 

Keith’s  Metropolitan  Circuit 
Strand,  New  York  City 
B.  S.  Moss  Circuit 
Keeney’s  Brooklyn  Circuit 
Proctor’s,  Yonkers 
Park,  Newburg 
Proctor’s,  Albany 
Proctor’s,  Schenectady 
Proctor’s,  Troy 
Piccadilly,  Rochester 
Empire,  Syracuse 
Avon,  Utica 
Majestic,  Elmira 


MARYLAND 

Metropolitan,  Baltimore 
Liberty,  Cumberland 

DISTRICT  OF  COLUMBIA 

Rialto,  Washington 

OHIO 

Stillman,  Cleveland 
State,  Cleveland 
Allen,  Cleveland 
Circle,  Cleveland 
Capitol,  Cincinnati 
Strand,  Cincinnati 
Walnut,  Cincinnati 
State,  Dayton 
Strand,  Dayton 
Eastland,  Portsmouth 
Southern,  Columbus 
Majestic,  Columbus 


HNTtfl] 


EXHIBITORS  HERALD 


October  4,  1924 


^the fmemoUwestem 
star  in  pictures  totUgr 
has  started  a new 
wave  cfpopularify^ 
for  good  westerns! 

'ptaYhUn  in  his  two 
current  successes 

^ S4WDUSTTRAIL 
HViAND  RUN 

“The  foremost  outdoor  star  in  existence!” 

American  Theatre, 
Columbus,  Ga. 

“Our  crowd  falls  for  Hoot!” 

“If  I lose  money'on  another  picture,  I am  sure  of  Hoot  / 
paying  up  the  loss!”  i 


“You  can’t'igo  wrong  on  Gibson  features!” 

Eagle  Theatre, 
Baltimore,  Md. 


Directed  by 
EDWARD  SEDGWICK 


Appearing  exclusively  in 

Universai-GibsonProdiictions 


J>resented  by  C A R L LA  E M M LE 


yr  picTURF. 


TER 

EKTON 


CLIMB  aboard  this  schoon- 
er of  hilarity!  Buster 
I Record  Buster)  Keaton  has 
accounted  for  thousands  of 
laughs  in  packed  picture 
theatres.  Roll  them  all  into 
one;  then  you’ll  have  some 
idea  of  the  howling  fun  quali- 
ties in  this  great  comedy. 


Presented  by 

JOSEPH  M.  SCHENCK 

directed  by 
DONALD  CRISP 

Story  by 

JEAN  HAVEZ 
JOSEPH  MITCHELL 
CLYDE  BRUCKMAN 


\N 


And  thrills  too! 


The  wages  of  Glyn  ! 


Perfectly  at  home  in' the  water. 


■ !» 


Octoljer  4,  1924 


EXHIBITORS  HERALD 


/ 


HTD I TC  TT  A I V' 

I I I I I General  Manager, 

M J«J  A XaIiJAV  Vitagraph,  Inc. 

To  My  Friends,  the  Exhibitors,  Old  and  New: 

I have  to  hand  it  to  the  critics  of  the  New  York  daily  press.  They  do  know  pictures! 
I haven’t  been  talking  a lot  about  “The  Clean  Heart,’’  J.  Stuart  Blackton's  marvelous  pro- 
duction of  the  novel  by  A.  S.  M.  Hutchinson.  I wanted  to  get  the  verdict  of  the  critics  on 
this  picture.  Here’s  the  verdict : 


Louella  O.  Parsons,  of  the  New  York  .\nier- 
ican,  says  it  is  the  best  picture  she’s  seen  in  a 
long"  time,  and  she  sees  several  hundred  every 
year.  She  wrote : 

“The  Clean  Heart”  is  one  of  the  most  charm- 
ing and  unusual  pictures  it  has  been  my  good 
luck  to  see  in  many  a day.  I cannot  see  how  any- 
one could  improve  on  J.  Stuart  Blackton’s  pro- 
duction. It  is  seldom  that  we  can  give  such 
unstinted  praise  to  a picture  which  has  reached 
us  unsung  and  unheralded. 

Harriette  Underhill,  of  the  Herald-Tribune, 
admits  that  “The  Clean  Heart”  was  one  of  two 
surprises  she  has  had  in  her  young  life.  Then 
she  said : 

It  is  indeed  a masterpiece  and  perfect  in  every 
detail. 

F.  Mordaunt  Hall,  of  the  Times,  captioned  his 
criticism  “A  Splendid  Picture,”  and  wrote  : 

The  picturization  of  “The  Clean  Heart”  is  a 
surprisingly  stirring  piece  of  work,  quite  differ- 
ent from  the  ordinary  run  of  pictures.  J.  Stuart 
Blackton  produced  this  film  for  which  he  de- 
serves unstinted  praise.  . . . there  is  depth, 

and  splendid  suspense. 

W.  R.  took  my  friend  Quinn  Martin's  place  at 
the  opening  for  the  Morning  World.  I am  sorry 
because  I think  Mr.  Martin  would  like  “The 
Clean  Heart”  as  well  as  W.  R.  does.  He  said: 


He  (Percy  Marmont)  seems  to  have  some  curi- 
ous quality  of  wistfulness  . . . he  is  better  in 
tbe  part  than  any  other  motion  picture  actor  we 
can  call  to  mind. 

Rose  Pelswick,  in  the  Journal,  tells  how  she 
liked  it  in  verse.  The  opening  stanza  reads: 

Which  I rise  to  remark, 

And  my  language  is  plain, 

That  for  films  with  a starkly  emotional  strain, 

This  play’s  my  idea  of  a knockout 
And  the  sort  that  I’d  hoped  for  in  vain. 

Then  she  says  : 

All  of  which  is  by  way  of  saying  that  “The 
Clean  Heart”  is  one  of  those  exceptional  pro- 
ductions that  makes  one  gasp. 

E.  S.  Colling,  of  the  Evening  Post,  confesses  a 
deep  passion  for  Hutchinson’s  heroes,  and  says 
this  about  the  cast: 

Percy  Marmont  does  a splendid  and  heart- 
touching  piece  of  work  and  again  demonstrates 
his  fine  ability  to  express  physically  the  workings 
of  a man’s  mind.  Otis  Harlan  is  magnificent  as 
Puddlebox  and  Marguerite  de  la  Motte  is  very 
good  as  Essie.  It  is  the  most  artistic  and  fin- 
ished piece  of  work  which  Vitagraph  has  ever 
turned  out,  to  our  knowledge,  with  the  excep- 
tion of  “CAPTAIN  BLOOD.” 


Again  I congratulate  the  kindly  critics  on  the  keenness  of  their  critical  eye.  Aly 
friends,  the  exhibitors,  may  see  “The  Clean  Heart”  at  any  Vitagraph  branch  and  judge 
for  themselves.  They  know  a money-maker  when  they  see  it. 

And,  I take  off  my  hat  to  J.  Stuart  Blackton,  who  made  this  ])roducti()u. 


VIT 


’k 


ALBERT  E.  I 


( Producing  Box-Office  Winr 


SPANISH  BUCCANE 


PETER  BLOOl 


Peter  Blood 

Crosses 

Swords 

With 

Spanish 

Ruffian! 


J.  WARREN  KERRIGAN  as  Peter  Blood 
Charlotte  Merriam  as  Mary  Trail 

4 


A Davii 


H,  President 


ir  Twenty-Seven  Years) 


ACK  CITY; 
SAVES  GIRL’S  LIFE 


By  RAFAEL  SABATINI 


Bkidgetown,  Carlisle  Bay,  Barbadoes,  Marcli  18,  1686. — ■ 
This  town  was  attacked  by  a Spanish  galleon  which  reduced  the 
Fort  and  whose  fighting  men  sacked  the  city  yesterday.  'I'he  Cinco 
Llagas,  under  command  of  Don  Diego  de  Espinosa  y Valdez, 
slipped  into  Carlisle  Bay  at  a 
moment  when  there  were  no  ships 
of  war  at  anchor.  He  was  flying 
the  British  Jack,  but  when  he  had 
his  range  on  the  Fort  the  gold  and 
crimson  banner  of  Castile  broke 
out  as  he  poured  a broadside  from 
twenty  guns  upon  the  unsuspecting 
fortification. 

Colonel  Bishop  ran  for  thp  Fort 
to  command  the  defense. 

The  landing  was  contested  by 
the  militia  and  by  every  islander 
capable  of  bearing  arms,  but  this 
Spanish  commander  knew  his  busi- 
ness. By  sunset  two  hundred  and 
fifty  Spaniards  were  masters  of 
Bridgetown  and  Don  Dfego  was 
setting  the  price  of  ransom. 

Mr.  Blood  ventured  into  the 
settlement.  In  a narrow  street  a 


way.  The  doctor  had  taken  a 
sword  from  a dead  man’s  side 
some  little  time  before.  As  the 
Spaniard  checked  in  anger  and 
surprise  Mr.  Blood  addressed  him 
coolly. 

“It’s  hoping  I am  ye’re  in  a fit 
state  to  meet  your  Maker,’’  said 
Mr.  Blood  and  ran  him  through 
the  body.  The  man  sank  in  a 
hideous  heap  without  so  much  as  a 
groan. 

Peter  Blood  took  the  girl  he 
had  ^.  rescued,  Mary  Trail,  and 
guided' her  almost  at  a run  to  the 
home  of  Colonel  Bishop.  There 
he  turned  her  over  to  her  friend, 
Arabella  Bishop,  and  ordered  both 
the  young  women  upon  horses  and 
to  be  off  to  safety  to  Speightstown 
under  the  guidance  of  the  Colonel’s 


girl  hurtled  into  him,  wild  eyed.  negro  groom.  Whereufran  Blood 

After  her,  laughing  and  cursing  in  went  off  briskly  in  the  direction  of 

a breath,  came  a heavy  booted  the  stockade,  where  his  fellow 

Spaniard.  Almost  he  was  upon  her  slaves  awaited  him  in  deep  anxiety 

when  suddenly  Mr.  Blood  got  in  his  and  some  hope. 


Production 


Victors  Slip  Into  Port  and  Capture  Town 
after  Bombardment 


Smith 


CONVICT  SLAVE  BESTS 
ENEMY  IN  SWORD  DUEL 


REG.  U S.  PAT.  OFF. 


cmherTheFirePatroi/’ 

if  you  want  big  money  again*- 
hook  this  second  Chadwick  winner 


LIONEL  BARRYMORE 


THE  CHADWICK  Q 
ARE  THE  PENN  ANT 
HOLDERS  OF  THE 
1924-25 
INDEPENDENT 
SEASON 


Meddling 
Women 

WRITTEN  & DIRECTED  BY  IVAN  ABRAMSON 


ANol 

SvipportingCast 
SIGRID  HOLMQUIST 
HUGHTHOMPSON 
IDA  DARLING- 
DAGMAR  GOOOWSKY 
ALICE  HEGEMAN 
ANTONIO  DALGY 


Another  Lionel  Bayrymoye  success 
Spectator  is  gripped  from  beginning  to  end 
The  supporting  cast  isANo.l 
and— 


Meddling  Women 

(Chadwick  Pictures  Corporation — Seven  Reels) 

^nk  ElltOltl 

hl>  dtwurbitig  dliu|y^  BiiiTvmoi*/  adds 

lu  his  long  list  of  artistic  obnraclcrizaliona,  i 
lance  ft  dual  role  ol  real  dramatic  power,  which  gives 
the  star  opportunity  to  display  Uis  pecuhir  talents  t<»  Tidvantage. 
It  Is  to  tile  credit  of  the  director  that  be  kept  Mr  Barrymore  before 
the  ciinicra  almost  constantly  during  the  unwiinling  of  the  plot- 

Next  to  Mr  Barrymore’s  actiii};  comes  the  story  winch  has  an 
onusual  ll^  well  us  u surprise  ending.  A go<id  monii  is  put  over 
with  a punch  uiiti  there  isn't  the  least  doubt  but  what  the  theme  U 
going  to  hit  tt  lot  of  folks  right  between  the  eyes.  One  dramatic 
siluntioii  steps  on  the  tail  of  the  preceding  with  tlie  result  that  the 
sp<-»  tator  IS  gripped  t~i-on>  beginning  to  end. 

The  production  is  moiinlcd  in  an  artistic  and  at  all  limes  lavish 
manner  The  scenes  at  The  Frivolities,  n cabaret,  eomc  under  the 
latter  descriplion.  Here  there  are  some  stirring  aionu-n 
husband,  under  the  power  of  a fair  dancer,  gets  i 


fight  with 
his  being  struck  from  bclund 


r 


the  male  duneuig  pHrliicr  which  ends  i 
with*a  bottle  and  taking  the  count 

The  ui'tioii  quickens  toward  the  close  wlieu  suiiie  bootlegging  uc« 
(ivities  are  intro<fuced,  serving  to  introduce  Mr  Barrymore  in  the 
role  of  a ruiD-peddling  agent  But  the  climax  in  which  tile  husband 
IS  supposed  to  be  killed  by  the  other  woman  just  us  ho  returas 
ofter  everyone  has  believed  him  to  be  drowned  and  then  the  surprise 
111  which  it  IS  shown  that  all  the  events  have  happened  only  in  the 
mind  of  the  playwritcr,  is  a Hue  piece  of  scrt'cn  craftsmanship  and 
vill  help  immensely  in  putting  this  one  over 
The  supporting  cast  is  A No.  1 and  includes  Jjignd  llolmquist 
who  is  an  ntlraelive  heroine,  Dugmar  Uodowsky,  nvho  i»  an  ideal 
vamp  lype,  Hugh  Thompson  and  others.  Alice  liegeman  is  a good 
for  Claudia,  the  gossip  and  meddler  • 

^ drama  which  shows  the  unhappi* 

Inf  women  tn  the 


NOW  BEING  RELEASED  BY  THE  LEADING  INDEPENDENT  EXCHANGES  IN  THE  COUNTRY 


729  Seventh  Avenue.  AJew^rh  Cify 

I . E. Chadwick  , President 


Foreign  Rights  Controlled  by 
Simmonds-Kann  Enterprises . Inc. 
220  West  42ncl  Street.  N.  Y.  C. 


“Each  Production  An  Achievement" 


WILLIAM  FOX 

DE  LUXE  ATTR.ACTIONS 
FOR  IMMEDIATE  ^ 
fex  PLAY  DATES 


"individual 

,'w>^MANWHO 
CAME  BACR 


Productions 

DANTE’S 

INFERNO 


\ WITH 

GHOKGI-  O’BIilKIS  - DOROTHY  MACKAILL 
GYKIl/GHAOWJCK-^RALRH  LEWIS 

Jul<  ^ Eckert  Cooaiiion'K  rt^lelruir.)  fitDg«  luccrti  ran 


WITH 

PAirLLNT:  SlARKK  ~ RALPH  LLWIS 
LAWSON  nU  I’T  --  (H.ORIA  GREY 
DIANA  MILLER  ^ JOSEF  SWICKARD 


A HENRY  <JTTO  PRODlTnioN 


A.j  EMMETT  FIA'NN  PROnUCTTON 


Special  ^ lira  ctions 

^domTlM  in 

THE  LAST  OF  IS  THE 

It  HE  DUANES  LAW 


MIX  AiNI)  TOiNY, 

Vatulf'r  Lorpc.  in  » ZANE  GREY  of 
. tlie  early  Wosv 
WITH 

MARIAN  NIXON  AND 
UTCY  BEAUMONT 
4 LYNN  REYNOLDS  PRODUCTION 


Tb«  ou-Ivtlraiuo  that  blutc  Broo<lt«a7 

Oy  Fhn<-r  L.  Blc«  and  tinyilcn  Tolliai 
WITH 

ARTHt’R  IIOHE  AND  MIMI  PAIAIEIH 
A J.  tRmiKJN  EDWARDS  pRLiDUCnoN 

by  Car>i»  lionloo 


Sctnati 


TAe 

CYCLONE 

RIDEIW 


OH.YOUTONY' 


Mix  n*  n wexiexii  {{ructu.ttc',  cA  a m liuul  nf 
Jji  a roaring  comoily  ilraiiia 
WITH 

ciwmt;  adams-aearle  flixe 

IK>EORIvS  KOTJSSFr—GIlAS.  Iv.  FRENCH 
A J.  G.  BLYSTONE  PRODi  rTION 


J.  Oirlt-rX  li»pli*6j»oc,cI  riM.-lotIramu 


WITH 


REFD  IBWES  - ALMA  BENNETT 
WUJTAM  BAiLEY^^EVELYN  BRENT 

A THOMAS  BUCKINGHAM  PRODUCTION 


HEARTS 

OF 

OAIC 


DAe 

PAINTED 

LADY 


WITH 

HOBART  BOSWORTH 
PAULIINE  STARKE 

» A.  H«ot'h  Ceicbroifd  Mclvilraui.-' 

Not  EngHnd  oiid  the  I'roten  North 

A lOIW  FORI>  I'BOIHXTIOA 


wmi  . 

;EORGIi  O’BBIKN—DOROTHy  AtACKAILI, 
IlARRi  T.  MOREY-  JT-'r.ll.UO  RICKSEN 

. frum  i-arty  Kvaua’ EvanJWir  IVu  Su>ry  . 

A tJHKSTBlt  imNNETl'  proiii'CTION 


iWARRENS  of 
(VIRGINIA 


DAUGHTERS 
OF  THE  , 
NIGHT  t 


DAVH>  BFXASCO'S  SI'AGE  SUCCI-SS 

'XAwitir  .AA; 

J.  BARNEY  SHERRY  am! 
WILFRED  LYIELl, 

by  WtUiCrta  HtuMlilc-  • 
AN-  EIAJER  GLtFI'ON  PRODUCTION, 


A Drama  <»!  Moflerm  Youth 
fr«nn  thr  story  by  WiUartl  Biilw^risou 

AN  EUIKR  (TTFTON  PRODITTION 


1l-EPY?UK  EYE^r 
GEVKGE  O’BRIEN^ 
J^lllLPN  DTLARSM'IF/ 


iiiBiiMTfemMiyRaapaamsi 


MONKEY 

Comedies 

7 for  this  season 
Now  Ready 

THE  MONKEY  ROMEO 
IN-BAD  THE  SAILOR 
WESTWARD  WHOA! 

AT  THE  SEASHORE 


WILLIAM  FOX 
SHORTSUBJECTS 

‘Better  this  Uear 
than  ever  before, 


{\ICHARD  HARDING  DAVIS’ 


13  independence 
^5TR£NGTH^ 


FOX  FILM 
CORPORATION 


VAN  BIBBER 

Qann^  Stories' 

Something  new  in 
Short  Entertainnientj* 

8 FOR  1924-25 
The  First  Four 

THE  FIGHT  THE  RACE 

THE  HUNT  PAUL  JONES.  JR 

IMPERIAL 

(^omeclLes 

King  of  the  Komedie? 

17  FOR  1924-25 
Ready  For  Playdates 

SWEET  PAPA  BLOWS  AND  DYNAMITE 
THE  PINHEAD  A DEEP  SEA  PANIC 

SUNSHINE 

(pmeclies 

Always  a Riot  of  lov 
20  lor  this  year  beginning  with 

STRETCHING  THE  TRUTH 

UNREAL  NEWS  REEL  No,  1 
THE  DIVING  FOOL 

UNREAL  NEWS  REEL  No  5 

Be&l  on  Earth — Covers  the  World 
Issued  Twice  a Week 


FOX  EDUCATIONAL 
ENTERTAINMENTS 


Little  Gems  That  Get  Big  Results 
26  FOR  1924-25 
The  First  Eight 
THE  FUR  TRAPPER 

DANCING  GIRL?  OF  INDIA 
IFRUSALEM  TODAY 

RAMBLE?  OF  A RAINDROP 
THE  AGE  OF  OIL 
THE  BULL  FIGHT 

THE  FINGER  LAKE? 
KING?  OF  THE  TURL 


(^verif body's  talkiny  about 
the  Oeorye  O'Brien  Smik 


"THE  SPICE  OF  THE  PROGRAM" 


If  You  Want  to  Put  Your  Money  on  a 
“Comer”,  Bet  on 


LI6E  CONLEY 


His  great  comedy  talent  and 
a wealth  of  funny  situations 
and  high-speed  action  make 


Directed  by  Norman  Taurog 

A Hilarious  Half-Hour 
of  Laughs  and  Thrills 


the  record  for  fast 
n,  thrills  and  laughs. 

sign  up  now  for 
the  18  two-reel 

C K WHITE 
ODUCTIONS 


e 1924-1925  series 


‘‘WILD  GAME” 


EDUCATIONAL 
FILM  EXCHANGES,  Inc. 


For  foreign  rights  address 
Far  East  Film  Corporation 
729  Seventh  Avenue 
New  York  City 
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EXHIBITORS  HERALD 


JACQUELINE 

^OGAN 


yvrth  MALCOLM  Mac  GREGOR- VERNON  STEELE 
RICHARD  TRAVERS  artd  GLORIA  GREY 
'Hosed  on  the  Maud  1{adford  Warren  novel 
dAdapted  by  C.  GARDNER  SULLIVAN 
directed  by  RALPH  INCH 


\ 


October  4,  1924 


EXHIBITORS  H I^  R A L D 


13 


Qfeat  rales  m^e 
great  stars 


is  again  emphasized  in  this  scintillating  drama 
in  which  Miss  Logan  rises  to  dramatic  heights 
beyond  anything  heretofore  achieved  by  this 
brilliant  and  versatile  star.  In  “THE  HOUSE 
OF  YOUTH”  she  has  a role  which  gives  her 
full  opportunity  to  display  her  inimitable  his- 
trionic talents.  The  result  is  a production  destined 
to  score  a veritable  triumph  at  the  box-office. 


Producers  Distributing  Corporation 

F.C.MUNROE  RAYMOND  PAWLEY  PAUL  C.MOONEY  JOHNC.FLINN 

PRESIDENT  FIRST  V.  PRES.  AND  TREAS.  VICE  PRESIDENT  VICE  PRESIDENT 
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cA  trust 

fulfilled 


O, 


th 


^M5 


sa/fp 


of 


-ayzTt  p\vosT-^ 

T'^e  :•  lo'’  2 


servi’/^A^  O 5^^  ^^ide 
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describe  it”,  the  advance  report  on  Cecil  B.  De  Mille’s  first  Famous  Forty  picture 
continues.  Another  ace  in  Paramount’s  great  line-up — “Feet  of  Clay”! 
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Fair  Play  by 
English  Censors 

Word  has  just  arrived  from  England 
to  the  effect  that  a ban  on  Mr.  D.  W. 
Griffith’s  “America”  originally  imposed 
.some  time  ago  by  the  Britisli  censor 
has  been  lifted  and  tliat  the  picture 
will  now  be  permitted  to  play  through- 
out England. 

The  production  was  offered  to  the 
British  market  under  the  title,  “I.ove 
and  Sacrifice,”  and  after  its  first  view- 
ing it  was  held  to  he  a subject  not  suited 
for  exhibition  in  the  English  halls.  The 
incident  occasioned  considerable  com- 
ment in  the  English  newspapers  and 
in  the  trade  press,  the  general  objec- 
tion being  registered  was  that  if  the 
picture  was  really  intended  for  exhibi- 
tion for  England  certain  graphic  inci- 
dents concerning  the  conduct  of  British 
soldiers  in  the  Revolutionary  war  should 
not  have  been  included. 

The  passing  of  the  picture  without, 
it  is  understood,  any  material  changes 
is  somewhat  unexpected,  because  it  will 
be  recalled  by  all  who  have  seen  the 
subject  as  “America”  that  had  Mr. 
Griffith  intended  it  to  be  shown  in  Eng- 
land no  one  would  ever  suspect  this 
fact  from  the  treatment  accorded  cer- 
tain phases  of  the  production. 

Some  rather  strong  declarations  con- 
cerning the  incident  have  been  pub- 
lished in  the  English  trade  press,  both 
concerning  the  idea  of  showing  the  pic- 
ture in  England  and  also  concerning  the 
frenzied  efforts  of  the  Griffith  organ- 
ization to  get  it  on  the  English  screens. 
It  is  only  natural  that  the  Griffith  or- 
ganization should  have  made  a strong 
effort  to  get  the  censors’  permission  to 
exhibit  it,  but,  at  the  same  time,  we 


wonder  how  this  could  have  been  done 
with  any  great  hope  of  getting  it  passed. 

But  the  fact  that  it  has  been  passed 
strikes  us  as  a very  fine  example  of 
fair  play  which  must  be  interpreted 
to  mean  that  the  action  was  prompted 
by  a most  commendable  sjiirit  of  tol- 
erance. 

* * * 

Competing  Against 
Owners’  Displays 

Mr.  Harry  Reichenbaeb  in  a stand 
he  has  taken  with  reference  to  placing 
New  York  newspaper  advertisements 
on  Famous  Players  jiictures  has  fo- 
cussed attention  u])on  a matter  w'hich 
has  often  been  discussed,  but  about 
w'hich  nothing  has  been  previously 
done. 

Mr.  Reichenbaeb  has  eliminated  the 
Hearst  new’spajiers  from  his  schedule 
on  the  grounds  that  the  unusually  heavy 
displays  used  on  Hearst  pictures  places 
the  outside  advertiser  at  a serious  dis- 
advantage. 

It  is  an  interesting  development  for 
which  there  are  good  grounds.  At  cer- 
tain times  it  is  not  possible  to  compete 
economically  in  sjiace.  against  the  situ- 
ation that  comes  about  through  owner- 
ship of  both  newspapers  and  pictures. 
* * * 

Advance  Notices 
On  Exchange  Plan 

A trade  report  has  it  that  the  Walter 
W.  Irwin  plan  of  distribution,  winner 
of  the  Motion  Picture  News’  prize,  is 
to  be  materialized  in  an  individual  com- 
pany enterprise.  If  this  is  true  it  will 
mean  that  the  new^  company  will  be  the 
fortunate  recipient  of  a great  deal  of 


unusual  exploitation,  made  possible  by 
the  News’  contest.  In  view  of  such  a 
development  one  would  be  inclined  to 
doubt  the  word  of  Mr.  Harry  Reichen- 
bach,  the  former  great  publicity  stunt- 
ist,  who  declares  that  such  forms  of 
approach  to  popular  attention  are  a 
dead  letter. 

* * * 

Theatre  Company’s 
Great  Success 

One  of  the  most  interesting  motion 
jiicture  stories  is  not  on  the  screen  at 
all,  but  instead,  is  to  be  found  in  the 
record  of  the  Balaban  and  Katz  cor- 
])oration  of  Chicago  and  elsewhere. 
The  latest  chapter  in  this  story  is  the 
financial  statement  for  the  first  six 
months  of  this  year  which  indicates 
that  a net  profit,  after  all  charges,  of 
$778, '113  has  been  earned. 

This  represents  a rate  of  profit,  out 
of  a handful  of  theatres,  that  is  greater 
than  that  earned  by  all  the  film  com- 
panies together,  with  only  a handful  of 
exceptions.  One  would  not  have  to  use 
all  the  fingers  of  one  hand  to  number 
the  motion  picture  producing  and  dis- 
tributing companies  that  earn  as  much. 
And  more  remarkable  still  is  the  fact 
that  the  Balaban  and  Katz  organization 
doubtlessly  is  just  now  in  its  early 
stages  of  development  because  it  has 
demonstrated  an  ability  and  a capacity 
for  theatre  operation  that  should  carry 
it  far. 

In  Chicago  its  reputation  is  rock- 
solid  for  dispensing  a character  of 
entertainment  that  the  general  public 
never  dreamt  possible.  Its  theatres  are 
the  boast  of  the  whole  industry.  Its 
success  has  been  the  result  of  putting 
high  ideals  into  practical  performance. 
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Re -Takes 


Now  that  the  Prince  has  left  and 
the  American  boys  have  put  the 
“bee”  on  those  British  polo  play- 
ers, there  isn’t  much  news  except  what 

the  presidential  candidates  are  doing. 

* 

There’s  one  thing  those  candidates  are 
doing  though.  They’ve  put  a lot  of  little 
dinky  towns  on  the  map  one  never  heard 
of  by  stopping  off  and  holding  a barbecue 
or  a hand-shaking  contest. 

* * * 

Crowded  Out  Before 

It's  a good  thing  the  League  of  Nations 
waited  until  we  disposed  of  our  murder 
trial  before  going  into  session.  Now  they 
can  get  a little  space. 

* * * 

Just  Promise  Us  That 

The  presidential  candidate  who  will 
come  out  flat  for  a reduction  in  gasoline 
prices  in  June  or  July  instead  of  Septem- 
ber, will  get  a lot  of  votes. 

* ♦ * 

Fancy  That 

The  Soviets  in  Russia  call  picture  shows 
“sovkinoes.”  They’d  probably  call  those 
Pathe  comedies  “Our  Gangovitch.” 

* * * 

Get  the  Voter’s  Attention 

I see  the  women  are  going  to  try  to  gel 
out  the  vote  this  Fall.  They’d  have  bet- 
ter luck  if  they’d  run  a couple  ot  those 
bathing  beauties  for  president. 

* * * 

Has  Its  Ups  and  Downs 

They’re  putting  music  in  the  picture 
theatre  on  a higher  plane  in  New  York. 
At  the  new  Piccadilly  theatre  the  orches- 
tra pit  is  on  an  elevator. 

* * * 

What’s  Wrong  Here? 

Correct  this  sentence:  “Babe  Ruth 
smacked  the  newspaper  man  right  in  the 
eye  when  he  tried  to  take  Babe’s  picture.” 
* * * 

Too  Late 

Irene  Castle  doesn’t  need  the  publicity, 
neither  do  her  former  husbands,  but 
they’re  both  on  the  front  page  again. 

* * * 

Hmrah  for  Jetta! 

Jetta  Goudal,  who  does  a little  vamping 
in  the  pictures,  objects  to  being  called 
temperamental.  She  .doesn’t  believe  its 
“good  publicity,”  and  we  for  one  agree 
with  her. 

* * * 

All  Kinds  of  Weather 

Ham  Beall,  our  West  Coast  correspond- 
ent, heard  so  much  about  Chicago’s  ideal 
climate,  he  came  on  here  (with  his  bride) 
to  investigate,  and  found — in  one  day — 
this  assortment  of  weather:  8 a.  m., 
cloudy,  cold,  windy;  10  a.  m.,  sun  shin- 
ing bright,  temperature  75;  noon,  hot, 
temperature  85;  3 p.  m.,  hotter  still,  clear, 
temperature  90;  6 p.  m.,  rainy,  tempera- 
ture 65;  midnight,  still  cloudy,  tempera- 
ture 30.  Now  let  California  beat  that  for 
variety. 

* * * 

A Regular  Guy 

Jackie  Coogan  forgot  to  remark,  “So 
this  is  Paris”  when  he  arrived  there,  and 
asked  for  a glass  of  milk  instead,  thus 
proving  he’s  a regular  boy  anywhere  and 
anytime. 

J.  R.  M. 
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Kansas  and  Missouri  Combine; 
A1  Steffes  Again  Heads  Allied 


In  Convention 
Hall 

By  F.  C.  T. 

Far  in  the  corner  of  the  room  in  which  the 
Missouri  and  Kansas  exhibitors  held  their  con- 
vention there  sat  a silent  individual  who  pulled 
moodily  at  a pipe  as  he  ran  his  hand  through 
his  grey  locks.  He  was  C.  M.  Pattee,  the  man 
who  opened  the  first  nickelodeon  in  the  Middle 
West.  He  now  operates  the  Pattee  theatre  at 
Lawrence,  Kan.  When  Kansas  broke  away 
fro/n  the  national  organization,  the  wrath  of 
the  veteran  pioneer  was  aroused.  Sydney  Cohen 
was  his  friend,  and  he  still  sends  $1  each 
week  to  the  national  organization,  but  he  can- 
not remain  away  from  a Kansas  convention. 
He  never  has  missed  one. 

G.  L.  Hooper,  of  the  Orpheum,  Topeka,  did 
four  men’s  share  in  endeavoring  to  see  that 
everyone  was  made  to  feel  comfortable.  From 
room  to  room  he  paced,  serving  as  a walking 
information  bureau,  a handy  man  about  the 
hotel  and  a few  other  things. 

«■  * •» 

H.  £.  Ulrich,  of  the  Columbia  theatre,  Junc- 

tion City,  Kan.,  scattered  a *Tobby  convention” 
with  the  following  assertion:  ”The  trouble 

with  the  whole  industry,  fellows,  is  typical  of 
my  own  case.  Ten  years  ago  1 used  to  lie 
awake  nights,  thinking  of  methods  by  which  1 
could  'get  them  in  there’  the  next  week.  1 don’t 
do  that  any  more.  I’m  just  taking  things  as 
they  come.  So  are  you.  That’s  the  whole 
thing  in  a nutshell.” 

* * * 

For  the  5rst  time  in  his  life  A.  M.  Eisner, 
who  recently  resigned  as  president  of  the 
M.  P.  T.  O.,  Kansas  City,  Mo.,  attended  a con- 
vention as  a non-theatre  owner.  But  he  was 
one  of  the  most  active  men  at  the  meeting. 

« * 

A rousing  reception  was  given  S.  A.  "Dad” 
Davidson,  of  the  Princess  theatre,  Neodsha, 
Kan.  It  was  not  long  ago  that  business  was 
so  bad  that  "Dad”  had  to  borrow  the  money 
to  attend  a Kansas  City  convention,  of  which 
he  is  not  one  whit  ashamed;  but  today  he  was 
among  the  first  to  step  forward  with  his  con- 
tribution. Business  now  is  good,  be  says. 

■»  * «■ 

To  J.  G.  Caldwell,  of  the  Princess  theatre, 
Aurora,  Mo.,  goes  the  honor  of  traveling  the 
farthest  to  attend  the  convention.  He  rode 
300  miles,  the  greatest  part  of  which  was  on 
a bramch  railroad  that  gives  the  best  of  them 
indigestion,  he  says. 

To  T.  J.  Block,  Dixie  theatre,  Odessa,  Mo., 
who  is  just  completing  his  house,  attended  a 
convention  for  his  first  time  as  an  exhibitor 
and  he  likes  conventions,  he  asserts. 

« * * 

From  the  farthest  point  East  came  M.  I .. 
Guier,  of  the  Auditorium,  Slater,  Mo.,  in  the 
extreme  Eastern  part  of  the  state. 

* * * 

Of  all  exhibitors  present,  L.  M.  "Doc”  Miller, 
of  Wichita,  was  representing  the  largest  num- 
ber of  theatres.  He  is  interested  in  five  Wich- 
ita theatres  alone,  to  say  nothing  of  outside 
interests. 


Merged  Exhibitor  Body 
Raises  Fund  of  $7,000 

Biechele  to  Represent  Allied  in  Uniform  Contract 
Conferences  With  Will  H,  Hays 

By  FRANK  C.  TRUE 

Topeka,  Kan.,  September  23. — Not  with  a trip  hammer  could  more 
action  have  been  crowded  into  the  first  day  and  night  of  the  combined 
Allied-Kansas  state  exhibitors’  convention  at  the  Hotel  Kansan  here  yes- 
terday. Bluntly,  the  convention  “shot  its  bolt’’  the  opening  day,  leaving 
only  the  minor  details  for  the  second  day. 

The  Allied  State  Organizations  completely  revamped  its  policy : A1 
Steffes  of  Minneapolis  was  unanimously  re-elected  chairman  to  serve  for 
a year,  instead  of  sixty  days;  Missouri  and  Kansas  exhibitors  raised  more 
than  $7,000  m twelve  minutes;  Kansas,  Western  Missouri  and  Kansas 
City,  Mo.,  merged  into  a powerful  body  to  be  known  as  the  M.  P.  T.  O. 
Missouri  and  Kansas.  These  were  among  the  major  developments  of  the 
opening  day. 

Two  Members  of  Allied  Absent  from  Convention 


Only  two  of  the  Allied  states  lacked  representation,  while  virtually 
every  hamlet  of  Western  Missouri  and  Kansas  had  a delegate.  The  Allied 
representatives  were:  S.  W.  Neall,  Indiana;  E.  P.  Smith,  Iowa;  A1  Steffes, 
Minnesota;  Charles  H.  Darrell,  Minnesota;  Jack  Miller,  Chicago;  H.  C. 
Cole,  Texas;  R.  R.  Biechele,  Kansas;  Charles  Nathan,  Illinois.  The 
absent  members  were:  Col.  H.  B.  Varner  of  North  Carolina  and  H.  M. 
Richey  of  Michigan. 


Prior  to  the  -Allied  convention  Steffes 
announced  he  would  not  be  a candidate 
for  re-election  as  chairman  of  the  organ- 
ization. At  the 
meeting,  which 
followed  the  ban- 
quet at  night,  he 
was  prevailed 
upon,  however,  to 
accept.  There  was 
no  uncertainty  in 
the  tone  of  his 
opening  address 
of  the  meeting. 
He  said: 

“Gentlemen:  We 
are  drifting  along 
in  somewhat  a 
haphazard  man- 
ner. We  must 
progress  or  dis- 


R.  R.  Biechele 


band.  That’s  the  football.  Hit  it  around 
the  room.” 

And  it  was  kicked  around  the  room  in 
such  an  enthusiastic  manner  that  it  left 
no  doubt  as  to  the  sentiment  of  the  con- 
vention. Nathan  of  Illinois  strongly 
objected  to  Steffes’  term,  “haphazard 
manner,”  pointing  to  the  comparative 
youth  of  the  organization  and  the  prog- 
ress already  made.  Neall  of  Indiana,  who 
next  took  the  floor,  agreed  with  both  pre- 
vious speakers,  concluding  with  the  as- 
sertion that  if  Allied  hoped  to  accom- 
plish its  goal  it  must  continue  to  lay  the 
foundation  of  a strong  national  organ- 
ization by  furthering  the  development  of 
strong  state  bodies.  Steffes  then  con- 
tinued: 

Hints  at  National  Meet 


“Gentlemen:  We  can  pursue  one  of  two 
policies.  We  can  go  to  various  states,  as 
we  have  been  doing,  and  further  develop- 
ments, or  we  can  call  a national  conven- 
tion and  by  that  find  out  whether  or  not 


every  exhibitor  in  .\merica  is  waiting  to 
enter  a non-political  organization.  If 
they  are  not,  then  we  are  all  ‘all  wet.’ 
I am  going  to  oppose  another  meeting 
of  Allied  in  states  which  already  are  mem- 
bers of  Allied.  I’ll  go  to  state  conven- 
tions as  A1  Steffes,  but  not  as  chairman 
of  the  Allied.  Our  future  meetings  are 
going  to  be  in  states  which  are  not  mem- 
bers of  Allied.  We’ve  got  to  expand.  1 
favor  the  next  meeting  in  Seattle.  Let’s 
find  out  where  we  stand.  We  can’t  travel 
in  a circle.” 

A telegram  then  was  read  by  Steffes 
from  Will  H.  Hays,  acknowledging  the 
appointment  of  Biechele  of  Kansas  as 
representative  of  Allied  to  attend  a con- 
ference on  the  uniform  contract,  and  also 
a statement  of  regret  from  Hays  that  be 
was  unable  to  attend  the  convention.  For 
the  first  time  no  exchange  representatives 
attended  the  convention,  this  being  due  to 
a decision  of  the  film  board. 

A motion  was  passed  to  assess  each 
body  within  Allied  $100  each,  making 
$800,  to  be  kept  in  the  treasury  to  defray 
expenses  of  the  organization’s  representa- 
tives to  conferences  and  meetings;  that 
the  chairman  be  empowered  to  reassess 
each  organization  in  proportion  from  time 
to  time  to  keep  the  fund  at  $800,  and 
that  the  president  act  as  the  treasurer  of 
the  fund. 

Will  Welcome  All  States 

At  the  uniform  contract  conference 
with  Hays,  Allied  will  not  be  bound  by 
any  action  or  agreement  made  by  Biechele 
but  will  pass  upon  the  matter  after  his 
return.  The  date  of  the  meeting  will  be 
announced  later  by  Hays. 

The  words  “sixty  days”  in  the  Allied 
by-laws,  pertaining  to  election,  were 
changed  to  “one  year,”  Steffes  to  serve 
one  year  from  Monday.  A motion  also 
was  adopted  to  extend  an  open  hand  to 
(Continued  on  page  40) 
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XJKW  \ORK — Eddie  Majiui.v  and  Louis 
' Brock  lunched  together  at  the  Astor 
and  there  were  no  casualties.  . . . Edgar 
Lezi'is  has  gone  to  the  Black  Hills  and  the 
Pinochle  tournament  is  off.  . . . Carl 

Lactnmlc  says  he  despises  bootleggers  and 
so  do  others — after.  . . . Sam  Morris  is 
eating  regular  meals  after  four  months  of 
banqueting.  . . . Harvey  Day  wore  a blue 
>hirt  and  red  necktie  to  the  Astor  and 
thought  he  looked  like  the  Prince.  . . . 

/.  Charles  Daz'is  wants  to  exploit  pictures 

only  to  the  intelligencia Urn  Mulliii 

says  there  is  no  “no  marriage"  clause  in 
Peggy  Hopkins  Joyce’s  million  dollar  con- 
tract. . . . Joe  Plunkett  held  the  “Sea 

Hawk”  over  for  a second  week  and  wants 
more  like  it.  . . . Wally  Ham  says  Broad- 
way is  lucky  to  have  two  good  Vitagraph 
pictures  running  concurrently.  . . . Artie 
Stebbins  says  goofers  will  find  themselves 
persona  au  gratin  at  the  golf  tournament. 

. . . Col.  Fred  Levy,  Duke  of  Kentucky, 
is  in  New  York  for  the  golf  tourney  and 
First  National  sessions.  . . . Jock  Enid's 
specialty  is  welcoming  strangers  so  he  has 
formed  a “Welcome  Stranger"  club  for 
Producers  Distriliuting  Cor[)oration.  . . . 
Paul  Mooney  lunched  at  the  gang  table  in 
the  Hunting  Room  one  day  last  week  just 
like  common  people.  . . . U'att  Parker 

journeyed  to  the  polo  match  and  the  Prince 
never  even  spoke  to  him.  . . . /.  D.  Wil- 
liams got  back  from  the  Coast  in  time  for 
the  golf  tourney  and  says  it  was  accidental. 

. . . H eath  Cobb  gets  all  het  up  when 
anyone  tears  buttons  off  his  vest.  . . . J.czv 
Cody  represented  the  film  industry  at  the 
Mrs.  Bobe  birthday  party,  but  an  outsider 
named  Hague  hogged  all  the  publicit}'.  . . . 
Lon  Young  says  there  was  dirty  work  at  tlie 
cross  roads  as  he  wasn’t  invited  to  the 
party.  . . . Eddie  Saunders  left  last  Fri- 
day on  a Mid- West  trip  and  now  there’s  a 
vacancy  in  a foursome.  . . . Artie  BrilanI 
suspects  someone  showed  signs  of  an  in- 
feriority complex  at  the  A.  M.  P.  A.  elec- 
tion. . . . Gabriel  Hess  has  moved  his  brief 
case  from  Metro-Goldwyn  over  to  the  Hays 
office.  . . . Billy  Brandt  and  Lon  Blumen- 
thal  threaten  to  play  golf  at  the  golf  tourna- 
ment and  Charlie  O’Reilly  yells  help  a cou- 
ple of  times.  . . . Dr.  Hugo  Reisenfeld 
showed  Coolidge,  Davis  and  LaFollette  in 
action  at  the  Rivoli  and  told  his  guests  to 
take  their  choice.  . . . D.W.  Griffith  is  hack 
from  Germany  and  Hi  Abrams  is  expected 
back  from  somewhere.  . . . Fred  Quimby 
is  matched  with  Jack  Dempsey  at  the  golf 
tournament  and  sort  of  feels  that  he  is  go- 
ing to  lose  that  day.  . . . Henry  Ginsberg 
is  in  the  same  boat  with  Benny  Leonard  as 
his  opponent.  . . . Eph  Asher  is  here  hunt- 
ing for  someone  with  a studio  to  let  for  a 
Corinne  Griffith  picture.  . . . Lon  Jacobson, 
like  Qiampion  Villa,  is  suffering  from  sub- 
deltoid bursitis  and  fears  it  will  affect  his 
golf  game.  . . . George  Melford,  who 

started  but  didn’t  finish  “Sandra,”  has  gone 
back  with  Famous-Players.  . . . Tom 

Terriss  always  speaks  well  of  Will  Hays, 
even  in  public.  . . . Joe  Stern  entertained 
many  Broadwayites  Monday  night  at  the 
opening  of  his  new  Regent  theatre  at  New- 
ark. . . . Abe  Carlos  is  here  from  the 
Coast  conferring  with  J.  Gordon  Edwards. 

. . . Eddie  Eschmann  says  October  is  his 
month  at  First  National  but  September  23 
is  his  day  at  Sound  View.  . . . Y.  Barret 
''  I cCormick  has  a new  job,  being  now  with 
Pathe  as  an  exploiter.  . . . Ray  Johnson 
thinks  pretty  well  of  “Mary"  and  doesn’t 
care  who  knows  it. — SPARGO. 


‘‘Messalina^’ 


RIGHT — Countess  Rina 
de  Liguoro,  Italy’s  most 
beautiful  noblewoman,  in 
a scene  from  “Messa- 
lina”  said  to  have  cost 
$2,000,000  and  which 
took  two  years  to  make. 
BELOW  — Another  dra- 
matic scene  with  the 
Countess  de  Liguoro. 
The  production  was  di- 
rected by  Enrico  Guaz- 
zino,  the  “Griffith  of 
Europe,”  and  is  said  to 
be  the  most  colossal  film 
ever  made  in  Italy. 


Scene  from  the 
Italian  film  con- 
ceived and  pro- 
duced by  Enrico 
Guazzoni  and  dis- 
tributed by  Film 
Booking  Office. 
The  production 
was  sponsored  by 
the  King  and 
Queen  of  Italy. 


October  4,  1924 
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Harry  Hammond  Beall, 
Herald  Representative, 
and  Betty  Rush  Marry 

Harry  Hammond  Beall,  well  known 
West  Coast  publicist  and  the  Los  Angeles 
representative  of  Exhibitors  Herald,  was 
quietly  married 
on  September  13, 
by  Judge  William 
D.  Frederickson, 
to  Miss  Betty 
Rush.  Miss  Rush 
was  formerly  on 
the  staff  of  a Los 
.'Vngeles  afternoon 


paper  and  until 
recently  con- 
nected with  the 
Mack  S c n n e t t 
publicity  s t a ff. 

The  wedding  took 
place  at  the  Bilt- 
more  hotel,  Los 
Angeles,  the 
couple  leaving  immediately  for  a honey- 
moon trip  through  the  East. 

Mr.  Beall  is  a native  of  Ohio  while 
Miss  Rush  was  born  in  Kentuckx-.  They 
will  spend  their  honeymoon  in  Chicago, 
Cincinnati,  Cleveland  and  New'  York. 
They  expect  to  be  “at  home”  to  tlieir 
friends  in  Hollywood  in  about  three 
weeks. 

Sylvia  Breamer  Will 

Wed  Noted  Surgeon 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Sept.  23. — Dr.  Harry 
W.  Martin,  organic  specialist,  is  to  wed 
Sylvia  Breamer,  following  which  the  act- 
ress will  retire  from  the  screen.  Accord- 
ing to  reports  the  couple  w’ill  honej^- 
moon  in  Europe. 

Dr.  Martin  suffered  a broken  neck  four 
years  ago  while  diving  in  a swdmming 
pool.  He  startled  the  medical  w’orld  liy 
netting  the  broken  bones  liimself  and 
completely  recovering. 

P^SSy  Hopkins  Joyce 
Signs  Screen  Contract 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  23.— J.  M.  Mulliii 
announces  that  he  has  signed  Peggy  Hop- 
kins Joyce  to  star  in  a series  of  motion 
pictures.  Production  will  commence 
early  next  month. 

The  initial  vehicle  of  the  star,  whose 
marital  difficulties  have  kept  her  name 
constantly  in  the  newspapers,  will  be  an 
adaptation  of  a stage  play. 


Shauer  Sails  October  1 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  23.— E.  E.  Shauer, 
director  of  the  foreign  department  of 
Famous  Players-Lasky  Corporation,  and 
Mrs.  Shauer,  will  sail  for  New  York  on 
the  Homeric,  October  1.  During  the 
course  of  a three  months’  stay  in  Europe 
Mr.  Shauer  has  visited  F'aramount  offices 
in  England,  France,  Germany  and  Hol- 
land, in  addition  to  paying  a visit  to 
Rome. 


Actor  Equity  Renews  Drive 
to  Organize  Screen  Players 


Official  Publication  Says  Film  Industry  Is  Shifting 
Into  Hands  of  Small  Group  of  Producers — 
Urges  Check  on  “Injustices” 

(Special  lo  Exhibitors  Herald) 

New  York,  September  23. — That  the  Actors’  Equity  Association  is 
about  to  make  a determined  effort  to  organize  the  actors  and  actresses 
engaged  in  motion  picture  work  under  the  lianner  of  the  association,  is 
evidenced  by  an  article  in  the  current  issue  of  “Equity,”  the  monthly 
publication  of  the  organization. 

'File  matter  was  taken  up  about  a year  ago  with  the  Motion  Picture 
Producers  & Distributors  Association,  and  at  that  time,  according  to  an 
.■iiinouncement  made  by  Frank  Gilmore,  executive  secretary  of  the  actors’ 
organization.  Will  EL  tlays  promised  to  consider  the  matter.  What  the 
actors’  association  wanted  at  that  time  rvas  a standard  minimum  contract. 

Hays  to  Consider  Matter,  Declares  Nowell 
liecause  of  the  growing  tensity  of  the  light  between  Equity  and  the 
I’roduciug  Managers  Association,  the  actors’  league  did  not  press  the 
movement  to  organize  the  motion  picture  actors,  Init  now  that  the  light 


is  out  of  the  way,  attention  is 
W’edgwood  Nowell,  Equity’s  I^os  An 
up  the  matter  with  the  Hays  office 
Llavs  again  has  promised  to  consider 

'Flic  “E(juit>’’’  article  says  in  part: 

“Control  of  tbc  motion  ])icture  field  is 
shifting  into  tfic  bands  of  a small  group 
of  producers  in  much  tbc  same  way  that 
the  legitimate  field  was  being  consoli- 
dated just  prior  to  the  formation  of  the 
Theatrical  Syndicate.  Further  consolida- 
tions arc  not  out  of  the  realm  of  proba- 
bility, and  it  is  (piite  possilde  that  from 
them  there  will  emerge  some  man  or  men 
who  will  e.xercisc  as  complete  a control 
of  the  screen  as  was  wielded  by  Klaw 
and  Erlanger  in  the  legitimate  field  ten 
or  a dozen  years  ago. 

Predicts  Serious  Menace 

“Equity  has  spent  a great  deal  of  time, 
energy  and  money  in  presenting  to  mo- 
tion picture  people  the  reasons  why  it  is 
better  to  organize  effectively  and  to  check 
tlicsc  injustices  as  they  appear,  instead  of 
waiting  until  they  develop  into  a serious 
menace. 

“It  would  seem  from  the  results 
achieved  that  only  the  personal  experi- 
ence of  direct  hardships  will  serve  to 
arouse  the  majority  of  motion  picture 
players  to  follow  the  example  of  their 
brothers  and  sisters  of  the  legitimate 
stage,  and  to  organize  themselves  to  safe- 
guard their  mutual  interests. 

“The  situation  in  the  motion  picture 
field  is  somewhat  simpler  than  it  was  in 
the  legitimate  field  in  the  beginning.  The 
practices  of  which  our  correspondent 
complains  have  not  become  so  wide- 
spread as  the  customs  which  Equity  had 
to  fight  in  the  past;  nor  have  they  the 
solidity  which  comes  from  long  stand- 
ing.” 

Charges  “Salary  Check’’ 

The  following  letter  from  Mr.  Nowell 
is  also  printed  with  the  article: 

“It  is  reasonaldy  certain  that  a ‘salary 
fist’  is  being  kept  on  file  at  the  Produc- 
ers’ Association,  with  a view  to  prevent- 
ing actors  from  raising  their  salaries 
between  pictures  when  free  lancing.  This 
may,  perhaps,  he  considered  a just  action 
on  the  part  of  the  producers  in  some  in- 
stances, as  certain  actors  have  possilily 
been  guilty  of  overdoing  the  thing,  but 
in  the  majority  of  cases  it  is  an  unfair 
check  on  the  actor’s  progress. 

“Lay  offs  without  salary  are  frequent, 
as  when,  in  a certain  picture,  a change 


II  lieing  turned  to  the  film  industry, 
geles  representative,  lias  again  taken 
and,  according  to  Mr.  Nowell,  Mr. 
the  matter. 

in  continuity  was  made,  in  the  midst  of 
the  filming,  requiring  a large  new  set. 
The  ])layers  received  no  salary  for  ten 
days.  No  other  work  could  be  accepted 
during  that  time.  The  picture  was  a 
character  one  and  many  of  the  men  had 
grown  whiskers  and  long  hair — wigs  are 
taboo — and  on  threatening  to  get  other 
work  they  were  informed  that  if  they  go.t 
their  hair  cut  no  other  studio  would  em- 
ploy them  during  the  lay-off,  out  of  cour- 
tesy to  the  first  named  producer. 

“One  big  concern  keeps  a list  of  ‘per- 
centage values’  of  every  well  known 
lilayer,  figured  on  their  supposed  box 
office  drawing  power.  Now,  as  a matter 
of  fact,  all  this  ‘demand’  idea  is  purely 
the  managers’  imagination,  for  what  the 
]iuhlic  desires  is  entertainment  solely,  and 
is  more  apt  to  receive  whatever  picture 
fare  is  offered  than  to  originate  demands. 

Alleges  New  Practices 

“I  understand  that  at  least  one  com- 
pany lias  requested  the  actors  to  share 
with  them  their  railroad  fares,  sleeper's 
and  hotel  bills  when  going  away  on  loca- 
tion. That  may  become  quite  ‘popular’ 
as  time  goes  on,  if  the  actors  stand  for 
.it.  Every  onerous  condition  that  I have 
noted  being  started  by  a producer  during 
the  last  five  or  six  years  has  always  .grad- 
ually been  adopted  by  the  others.  Some 
folks  thought  I was  a most  unreasonable 
, pessimist  back  in  1916  when  I prophesied 
that  actors  would  be  forced  to  work  by 
the  day. 

“Now',  here  is  the  latest  ramificatioti 
of  that  sort  of  thing.  For  want  of  a 
better  name  I will  call  it  ‘rotation  shoot- 
ing’ of  picture  actors.  I first  saw  evi- 
dence of  this  thing  three  years  or  so  ago 
when  it  happened  to  me  in  a certain  pic- 
ture. And  now  I find  that  other  actors 
arc  discovering  the  trick. 

“Here’s  the  way  it  works:  The  vari- 
ous ‘sets’  in  the  picture  being  produced 
are  erected  in  such  ortler  as  to  permit 
the  studio  to  absolutely  ‘clean  up’  all 
scenes  w'itli  a given  actor  or  actress  who 
receives,  say.  .$2,990  weekly.  This  iilayer 
is  ‘railroaded’  right  through  these  sets 
which  are  readv  and  waiting — and  as 
night  is  turned  into  day  and  the  player 
simply  rushes  from  one  set  to  another 
from  8:30  or  9:00  a.  m.  until  8:00,  9:00 
or  10:00  p.  m..  or  as  much  later  as  the 
(Continued  on  page  40) 
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Director  Not 
Producer 


Superman, 
of  “Sandra” 


After  Eighteen  Years  in  Business  Arthur  Sawyer  Han- 
dles Megaphone  on  His  First  Picture 

(Special  to  Exhibitors  Herald) 

New  YORK,  September  23. — After  eighteen  years  in  the  picture  busi- 
ness as  exhibitor,  exchange  owner,  film  salesman,  distributor  and 
producer  and  having  in  these  capacities  opportunity  of  learning  as 
much  as  it  is  allotted  to  one  man  to  know,  Arthur  Sawyer,  of  Sawyer  & 
Lubin,  has  just  made  an  important  discovery. 


k 1.  A LL  the  years 
business  I hav 
tor  as  a superman, 
lusioned.  He  is  not — 


I have  been  in  this 
e looked  on  the  direc- 
I have  been  disil- 
or  at  least  he  doesn’t 
need  to  be.  Dur- 
ing the  past  six 
weeks  I have 
learned  that  all 
that  is  necessary 
is  a lot  of  com- 
mon sense,  plus 
some  technical 
knowledge  and 
the  ability  to 
work  very,  very 
hard.” 

The  disillusion- 
ment came  to  Mr. 
Sawyer  d u r i n g 
the  making  _ of 
“Sandra”  which 
he  personally  di- 
rected. this  being  the  first  time  in  his  long 
and  busy  picture  career  that  he  has  di- 
rected a picture.  And  those  who  have 
been  fortunate  enough  to  see  the  result  of 
Mr.  Sawyer’s  first  effort  along  this  line 
are  unanimous  in  declaring  that  he  has  set 
a pace  in  picture  making  which  the  oldest 
and  ablest  of  directors  will  find  much 
worth  following. 


Arthur  H.  Sawyer 


It  is  predicted  that  the  industry  at  large 
will  be  delightfully  surprised  at  the  di- 
rectorial treatment  accorded  “Sandra”, 
which  is  the  first  of  a series  of  starring 
vehicles  for  Barbara  LaMarr,  to  be  dis- 
tributed by  First_  National. 

Mr.  Sawyer  brings  to  his  work  a back- 
ground of  several  years  of  supervision  of 
several  such  pictures  as  “Quincy  Adams 
Sawyer”,  and  “The  Shooting  of  Dan  Mc- 
Grew”.  “Sandra”  is  the  first  film  _ to 
which  he  has  given  his  exclusive  attention 
as  a director  and  he  has  brought  into  play 
in  this  picture,  many  new  ideas  in  the 
handling  of  players  and  the  treatment  ol 
the  story. 

Mr.  Sawyer  has  laid  aside  entirely  many 
of  the  conditions  of  the  producing  busi- 
ness, with  the  result  that  much  of  the 
artificiality  so  pronounced  in  many  motion 
pictures,  is  entirelv  lacking  in  “Sandra”. 
This  applies  not  only  to  the  acting  of  the 
players,  but  also  to  the  background  and 
to  the  lighting. 

Under  Mr.  Sawyer’s  mode  of  direction. 
Miss  La  Marr,  Bert  Lytell  and  the  other 
players  attain  a remarkable  degree  of 
naturalness,  and  the  audience  is  given  the 
effect  of  watching  human  beings  doing 
things  in  the  same  manner  as  they  do 
them  in  everv  day  life. 

All  screen  heroics  have  been  dropped, 
on  the  theory  that  the  player  is  most  con- 
vincing when  he  or  she  is  natural. 

In  the  matter  of  settings  and  back- 
grounds. particular  care  has  been  taken  by 
Mr.  Sawyer  to  keep  away  from  the  gaudy 
over-dressed  sets  so  common  to  motion 
pictures  and  to  make  all  of  the  rooms  in 
which  the  action  occurs,  livable  and  all  of 


a size  totally  unlike  the  armorylike  pro- 
portions of  manv  feature  pictures. 

* * * 

Naturalness  has  been  resorted  to  also 
in  the  lighting  of  the  various  figures  and 
throughout  the  entire  course  of  produc- 
tion, there  is  no  one  instance  of  the  much 
used,  back  lighting,  whereby  the  player 
stands  out  in  a wholly  unnatural  glow. 

IMr.  Sawyer’s  eighteen  years’  labor  in 
the  film  field  has  been  of  such  a diversi- 
fied nature  as  to  give  him  a keen  insight 
into  picture  values  and  especially  fit  him 
for  the  work  he  has  just  done. 

Born  and  educated  in  Boston,  Mr. 
Sawyer  followed  a business  career  for  u 
number  of  years.  He  first  became  con- 
nected with  the  picture  business  by  ob- 
taining a motion  picture  theatre  in  Pitts- 
field, Mass.,  which  he  managed  so  suc- 
cessfully that  he  soon  had  houses  in 
several  other  Massachusetts  cities. 

Later  he  came  to  New  York  and  origi- 
nated what  was  known  as  “Sawyer’s 
Zones”  which  operated  in  the  state  right 
field  and  was  an  important  factor  in  that 
end  of  distribution  for  several  j^ears.  Later 
Mr.  Sawyer  opened  a number  of  ex- 
changes throughout  the  country.  About 
eight  years  ago  he  and  Bert  Lubin  formed 
a partnership  which  still  exists  and  which 
has  been  unusually  successful  in  every 
angle  of  the  business  which  it  has 
touched. 

Mr.  Sawyer  and  Mr.  Lubin  handled  the 
Metro  exchange  in  Canada  and  about 
seven  years  ago  began  producing  pic- 
tures for  the  state  right  market.  Later, 
Sawyer  & Lubin  entered  into  a contract 
to  make  ten  pictures  for  Metro  for  three 
years  and  on  the  completion  of  this  made 
a contract  now  existing  with  First  Na- 
tional. 

“Sandra”,  the  picture  just  completed  by 
Mr.  Sawyer,  was  made  with  six  weeks’ 
actual  shooting  but  prior  to  this  several 
months  were  spent  in  preparation  by  Mr. 
Sawyer  wdio  not  only  directed  the  picture 
but  wrote  the  script. 

D.  W.  Griffith  Wins 
Fight  to  Show  Film 
In  English  Theatres 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  23. — Rechristened 
“Love  and  Sacrifice,”  D.  W.  Griffith’s 
“.America”  passed  the  London  Board  of 
Censorship  Saturday  after  negotiations 
covering  several  weeks.  An  interesting 
angle  of  the  affair  was  the  fact  that  sev- 
eral English  trade  papers  fought  against 
the  film  being  passed  and  criticised  Grif- 
fith for  his  efforts. 

Most  of  the  changes  made  at  the  sug- 
gestion of  the  censors  have  to  do  with 
subtitles.  It  is  understood  that  the  film 
has  been  granted  a universal  certificate, 
which  permit  its  being  shown  everywhere 
in  England. 


Paramount  Theatres 
In  Canada  Valued  at 
Seventeen  Millions 

{Special  to  Exhibitors  Herald) 

TORONTO,  CANADA,  Sept.  23.— A 
statement  has  been  issued  by  Famous 
PlaA'ers  Canadian  Corp.,  Limited,  Tor- 
onto, owning  and  controlling  64  theatres 
throughout  Canada,  showing  the  actual 
capitalization  of  the  corporation  proper. 
This  declaration  gives  the  information 
that  the  total  authorized  capital  of  the 
company  is  $17,500,000  of  which  $13,630,- 
000  is  outstanding. 

The  authorized  capitalization,  under 
Canadian  Federal  charter,  is  divided  as 
follows:  First  and  general  mortgage 

bonds,  $2,500,000;  first  preferred  cumula- 
tive 8 per  cent  shares,  $6,500,000;  second 
preferred  cumulative  8 per  cent  shares, 
:til,000,000 : common  shares,  $7,500,000. 
The  whole  of  the  common  stock  is  out- 
standing, according  to  the  statement,  as 
well  as  the  second  preferred  shares. 

The  Corporation  is  now  making  an 
issue,  through  Roj'al  Securities  Corp., 
Limited,  Montreal,  of  $750,000  first  and 
general  mortgage  bonds,  due  1943.  It  is 
pointed  out  that  51  of  the  theatres  oper- 
ated by  the  company  have  a combined 
seating  capacity  of  approximately  60,000. 

Sixteen  of  the  theatres  owned  or  con- 
trolled bj'  the  corporation  are  located  in 
Toronto  and  10  are  found  in  Montreal, 
with  the  big  remainder  scattered  over  the 
Dominion  from  Montreal  to  Vancouver, 
B.  C. 

**  Those  Who  Judge*  * 
Nears  Completion; 
Davis  Enthusiastic 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  23. — Production 
work  on  “Those  Who  Judge,”  featuring 
Patsy  Ruth  Miller  and  Lou  Tellegen, 
and  the  third  of  the  Banner  Big  4 Series, 
directed  bj'  Burton  King,  is  fast  nearing 
completion,  according  to  an  announce- 
ment made  early  this  week  by  George  H. 
Davis  and  Samuel  J.  Briskin,  directing 
heads  of  Banner  Productions,  Inc. 

Camera  work  will  be  completed  at  the 
Whitman  Bennett  studios  in  Yonkers 
some  time  next  week,  it  is  expected,  and 
editing  and  titling  will  be  rushed  in  an- 
ticipation of  the  picture’s  release  early  in 
November.  Harry  Chandlee,  who  scena- 
rized  the  original  story,  will  also  edit  and 
title  the  picture,  which  is  based  on  the 
novel  by  Margery  Land  May,  entitled 
“Such  As  Sit  in  Judgment.” 

Mr.  Davis,  Banner  production  man- 
ager, states  it  to  be  his  opinion  that 
“Those  Who  Judge”  will  set  a new  high 
mark  in  production  quality  in  the  popu- 
lar Banner  series,  of  which  “The  'Truth 
About  Women”  and  “The  Man  Without  a 
Heart”  have  already  been  released. 

Albany  Film  Board  to 
Have  Outing  October  4 

(Special  to  Exhibitors  Herald) 
ALBANY,  N.  Y.,  Sept.  23. — The  entire 
program  has  been  completed  for  the  first 
annual  outing  of  the  Albany  Film  Board 
of  Trade  and  the  motion  picture  film 
salesmen’s  association  of  Albany,  to  be 
held  on  Saturday  afternoon,  October  4, 
at  Schutzen  Park  between  Albany  and 
Schenectady.  There  will  be  a luncheon 
at  12  o’clock,  followed  by  a program 
which  will  include  a baseball  game  be- 
tween picked  teams  from  the  exchanges 
and  the  salesmen.  The  bake  itself  will 
be  served  at  4:30  o’clock,  after  which 
there  will  be  dancing. 
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Conn  Testimony  Target  of 
Defense  at  Boston  Hearing 

Nathan  Gordon  and  Exchange  Men  on  Stand  During 
Three-Day  Session  of  Paramount  Hearing- 
Exhibitor  Story  Refuted 

(Special  to  Exhibitors  Herald) 

Boston,  Mass.,  September  23. — A three-day  session  of  tlie  hearing 
of  Famous  Players-Lasky  before  Examiner  E.  C.  Alvord  of  the  Eederal 
Trade  Commission,  which  has  just  ended  in  this  city,  was  characterized 
by  two  things : Gigantic  statistics,  and  a concerted  and  what  appeared 
to  be  a successful  effort  l)y  counsel  for  the  defense  to  punch  testimony 
given  here  last  year  by  government  witnesses  full  of  holes. 

The  chief  sufferer  in  this  target  practice  w'as  one  Jacob  Conn,  at 
the  time  covered  by  the  charges  against  Famous,  an  owner  of  several 
theatres  in  New  Hampshire. 

Refutation  Brings  Tilt  Between  Opposing  Counsel 

Conn’s  testimony  wms  the  climax  of  last  year’s  session  here,  he  having- 
recited  with  no  little  dramatic  effect  how  he  was  forced  to  sell  his  houses 
at  a loss,  was  boycotted  in  Boston’s  film  district  so  thoroughly  that  even 
his  friends  would  not  sell  him  film,  and  was  even  driven  from  his  home 
town  of  Concord,  N.  H. 


Rotary  and  M.  P.  T.  O. 

To  Get  the  Vote  Out 

Members  of  the  New  York  Ro- 
tary Club  are  endeavoring  to  com- 
bine the  energies  of  the  Theatre 
Owners  with  their  efforts  in  bring- 
ing out  a record  vote  at  the  com- 
ing presidential  and  gubernatorial 
election  here. 

This  form  of  cooperation  will  be 
extended  as  far  as  possible  to  all 
parts  of  the  nation  as  it  is  in  most 
relations  a general  Rotary-Motion 
Picture  Theatre  move. 

National  President  M.  J.  O’Toole 
and  National  Director  Sydney  S. 
Cohen,  of  the  Motion  Picture 
Theatre  Owners  of  America  are 
now  devising  the  most  practical 
means  of  affecting  this  form  of 
Rotary  - Motion  Picture  Theatre 
demonstration  of  indifference  to 
voting  and  urging  all  citizens  for 
patriotic  reasons  to  vote  irrespec- 
tive of  party  affiliations.  Mr.  Cohen 
is  a prominent  member  of  the  New 
York  Rotary  Club,  being  the  Mo- 
tion Picture  Theatre  representative 
there,  and  very  active  in  all  its  af- 
fairs. 


Ufa  Opens  Offices 
In  New  York  City; 
Announces  Policy 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  23.— Following  the 
opening  at  Room  1211,  Loew  State  Thea- 
tre Building,  on  Broadway  of  offices  for 
Ufa  Films,  Inc.,  the  big  association  of 
Continental  producing  units,  the  follow- 
ing statement  was  issued  by  Frederic 
Wynne-Jones,  American  representative 
of  the  European  concern: 

“Ufa  does  not  contemplate  producing 
any  pictures  in  America,  or  producing 
any  American  pictures  abroad.  It  will 
continue  to  use  its  two  big  studios  at 
Templehof  and  at  Neubabelsberg,  near 
Berlin,  to  produce  stories  of  international 
interest,  and  to  utilize  its  present  cosmo- 
politan personnel.  However,  from  time 
to  time,  some  American  screen  stars  will 
be  taken  abroad  to  portray  roles  in  Ufa 
productions. 

“Ufa  plans  to  send  to  this  country  its 
biggest  and  best  pictures,  particularly 
those  with  an  international  atmosphere, 
such  as  could  not  be  produced  in  this 
country.  Many  of  its  productions  might 
be  called  world-themes,  as  for  example, 
‘Siegfried,’  the  first  film  production  of  the 
Nibelung  saga  immortalized  in  Wagner’s 
operas.” 


**Eye  and  Ear**  Shows 
Billed  for  M-  G~M  Ball 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  23. — Unusually 
elaborate  plans  are  being  made  for  the 
second  annual  ball  of  the  Loew-Metro 
Club,  made  up  of  the  members  of  the 
Loew,  Metro-Goldwyn  and  Louis  B.  Mayer 
organizations,  which  is  to  be  held  at  the 
Hotel  Astor  on  November  1. 

Among  the  earliest  to  promise  to  en- 
tertain the  club  members  and  their  guests 
are  the  famous  Ziegfeld  “Follies”  girls, 
George  White  and  his  “Scandals”  com- 
pany, Eddie  Cantor  and  Mary  Eaton  of 
“Kid  Boots”  fame,  and  it  is  quite  pos- 
sible that  Fred  Stone  and  his  daughter 
Dorothy,  stars  of  “Stepping  Stones,”  will 
be  on  hand. 


The  resumed  hearing  here  was  tame 
indeed  until  Attorney  Bruce  Bromley  for 
Famous  set  out  on  the  refutation  of 
Conn’s  story,  and  then  he  and  Gaylord 
Hawkins,  government  attorney,  w.ere  at 
each  other’s  throats  repeatedly. 

The  initial  tilt  came  during  the  testi- 
mony of  Herman  Mintz,  a former  gen- 
eral counsel  for  Famous  here.  Conn  last 
year  said  he  was  forced  into  a terrible 
loss  in  selling  out  the  Star  and  Sterling 
theatres  in  Concord  to  William  P.  Grey 
for  .$105,000. 

Calls  $75,000  Fair  Price 

Bromley  was  out  to  have  Mintz,  who 
is  well  acquainted  with  the  houses,  set 
what  he  thought  a fair  price  on  the  two. 
Hawkins  objected  strongly,  and  it  was 
not  until  Attorney  Bromley  explained  he 
intended  to  show  Conn  had  deliberately 
represented  himself  as  being  boycotted, 
forced  into  great  financial  loss,  and  ruth- 
lessly driven  from  his  home  town  by 
Grey  and  Famous,  that  Examiner  Alvord 
allowed  the  question.  Mintz  set  a fair 
price  as  $75,000. 

Conn  said  in  1923  that  he  had  been 
unable  to  buy  film  for  his  1922-23  season 
at  Concord,  every  exchange  in  Boston 
having  refused  to  sell  him,  and  it  was 
also  represented  that  Grey  and  Alfred  S. 
Black,  of  the  New  England  Theatres,  had 
gone  about  the  local  exchanges  with  the 
ultimatum  that  if  Conn  were  sold  pic- 
tures they  would  not  buy  for  their 
circuits. 

Some  ten  or  twelve  exchange  managers 
here  were  called  in  refutation,  and  they 
were  unanimous  in  their  testimony  that 
Conn  had  never  in  that  period,  person- 
ally or  through  a representative,  tried  to 
buy  film.  All  denied  as  well  that  either 
Grey  or  Black  had  come  to  them  with 
any'  such  errand  as  charged.  Conn  did 
come  to  see  one  manager,  L.  Hacking  of 
the  Producers’  Distributing  Corporation, 
who  offered  him  the  then  Hodkinson 
product  for  1922-23  at  a fair  price.  Conn 
refusing  to  pay,  according  to  Hacking’s 
testimony,  as  he  did  the  lower  price  he 
named  when  offered  slightly  older  re- 
leases. 

In  soecific  instances:  Conn  testifiec. 
“Even  Bob  Cobe  wouldn’t  sell  me  film.” 
Mr.  Cobe,  general  manager  of  _ Cosmo- 
politan, a local  independent,  said  Conn 
bad  never  been  to  see  him  and  that  a 
Cosmopolitan  salesman  calling  on  Conn 
had  failed  to  make  a sale.  Conn  said  he 


had  tried  for  weeks  to  buy  United 
Artists  pictures,  and  that  Henry  Scully, 
New  England  manager,  had  put  him  off 
week  after  week,  evidently  afraid  of  Grey. 
Scully  testified  Conn  had  not  been  to  see 
him,  that  as  far  as  he  could  remember 
had  never  bought  United  Artists,  and  that 
neither  Grey  nor  Black  meant  anything 
to  him. 

Examiner  Alvord  barred  all  testimony 
from  managers  hinging  on  whether  they 
had  ever  run  into  unjust  competition 
from  Famous,  or  had  been  aware  of 
monopoly  of  play  dates  by  them,  saying 
it  was  already  clear  to  him  that  New 
England  was  in  a class  by  itself  in  the 
motion  picture  industry  that  it  used  more 
film  than  any  other  territory. 

Nathan  Gordon  Testifies 

In  line  with  this  testimony  was  offered 
by  J.  J.  Ford  of  Lewiston,  Me.,  auditor 
for  William  P.  Grey,  showing  that  in 
Paramount’s  own  houses  managed  by 
Grey,  film  rental  paid  to  Famous  was 
but  28  per  cent  of  the  total;  and  that 
in  Grey’s  own  houses  was  but  17  per 
cent.  Testimony  from  men  of  the  Fa- 
mous Players  Boston  office,  including  N. 
E.  Manager  George  J.  Schaeffer,  showed 
that  but  an  average  of  19  per  cent  of  the 
available  New  England  time  had  been 
taken  up  by  Paramount  pictures  in  the 
last  three  years. 

Another  witness  of  interest  was  Nathan 
H.  Gordon,  head  of  the  Olympia  Thea- 
tres, Inc.,  a large  New  England  chain. 
Gordon  is  an  original  First  National  fran- 
chise holder,  and  at  the  time  covered  by 
the  charges  had  a half  interest  in  the 
Maine-New  Hampshire  Theatres,  the 
Grey  circuit. 

He  admitted  to  using  all  the  First  Na- 
tional product  during  that  period;  through 
an  exchange  he  ran  then,  many  Uni- 
versal as  well;  and  in  many  of  his  houses 
Famous  Players-Lasky  product. 

“But  you  couldn’t  use  all  the  First 
Nationals,  all  the  Universals,  and  all  the 
Paramounts  in  your  Boston  houses,  could 
you?”  queried  Bromley  on  the  re-direct. 
Gordon  admitted  he  couldn’t,  either  in 
Boston,  New  Bedford,  or  New  Haven: 
the  three  places  being  the  location  of 
Paramount  key  city  houses. 

“But  you  did  use  Famous  Players- 
Lasky  pictures,  did  you  not,  in  your 
houses?”  asked  Attorney  Hawkins  in  one 
last  question. 

“Only  as  a filler-in,”  answered  Gordon, 
“I  used  First  National  when  I had  them.” 
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Mayer  Confers  in  East  Prior  to 
European  Trip 

Declares  M-G-M  Production  Schedule  is  Most  Stupen- 
dous Ever  Attempted  by  Company 

{Special  to  Exhibitors  Herald) 

New  YORK,  September  23. — Louis  B.  Mayer,  vice-president  in  charge 
of  production  for  the  Metro-Goldwyn-Mayer  organization,  is  in  New 
York  enroute  to  Rome,  where  “Ben  Hur”  is  being  filmed  under  the 
direction  of  Fred  Niblo.  The  stop  over  in  New  York  was  for  the  purpose 
of  conferring  on  general  production  plans  with  Marcus  Loew  and  other 
officials  of  the  company.  Mr.  Mayer  is  accompanied  by  his  daughters, 
Edith  and  Irene,  who  will  make  the  European  trip  with  their  father. 


ON  his  arrival  in  New  York,  Mr,  Alayer 
talked  interestingly  and  at  length  on 
the  production  schedule  of  his  company, 
which,  he  asserted,  is  the  most  stupendous 
ever  attempted  by  any  company  at  any 
time. 

“We  are  far  ahead  of  our  schedule,” 
said  Mr.  Mayer.  "Twenty-four  pictures 
have  been  completed,  several  of  them  not 
dated  for  release  until  late  in  November. 
Many  others  are  in  the  course  of  pro- 
duction and  our  plant  at  Culver  City  is 
operating  at  full  blast  and  will  continue 
to  do  so  for  many  months  to  come. 

¥ V 

“During  my  absence  Irving  G.  Thal- 
berg  and  Harry  Rapf  will  have  charge 
of  our  studio  activities  and  there  will  be 
no  let  up  in  the  work.  To  date  we  have 
made  a record  in  quality  production  and 
the  short  space  of  time  devoted  to  each 
individual  production. 

“Of  our  pictures  already  completed  or 
in  production  the  greatest  is,  of  course, 
'Ben  Hur.’  Fred  Niblo  will  make  this 
the  finest  motion  picture  ever  produced  at 
any  time.  Stupendous  scenes  will  be  a 
feature  of  ‘Ben  Hur,’  thousands  of  extras 
will  be  employed  and  a cast,  carefully 
selected  for  both  name  value  and  genuine 
adaptability  for  the  role,  has  been  chosen. 
Ramon  Novarro,  Carmel  Myers,  Kath- 
leen Key,  Francis  X.  Bushman,  Nigel  de 
Brulier,  Frank  Currier,  Claire  McDowell 
and  May  McAvoy  will  really  have  the 
opportunity  of  their  lives.  After  a few 
days  taken  up  wdth  conferences  here  in 
New  York  I will  sail  for  the  other  side 
where  I expect  to  spend  considerable 
time  with  Mr.  Niblo  and  we  shall  leave 
no  stone  unturned  to  make  ‘Ben  Hur’  a 
picture  that  will  be  a lasting  testimonial 
to  the  motion  picture  industry. 

“Another  of  our  pictures  now  in  the 
course  of  production  that  will  be  an  out- 
standing feature  is  ‘He  Who  Gets 
-Slapped.’  Victor  Seastrom  has  made  this 
a picture  that  I am  positive  will  rank 
with  the  finest  ever  produced.  It  has 
everything  that  goes  into  the  making  of 
real  screen  entertainment.  The  cast  is 
headed  by  Lon  Chaney  and  includes 
.Norma  Shearer,  John  Gilbert,  Tully  Mar- 
shall, Marc  McDermott,  Ford  Sterling, 
Clyde  Cook  and  Brandon  Hurst. 

“Robert  G.  Vignola’s  production  of 
‘Mrs.  Paramor’  is  another  forthcoming 
production  that  is  bound  to  make  a hit 
with  the  public.  Pauline  Frederick  re- 
turns to  the  screen  in  this  picture  and 
others  in  the  distinguished  cast  are  Con- 
rad Nagel,  Mae  Busch,  Huntly  Gordon, 
Patterson  Dial,  Paul  Nicholson  and  Alice 
Hollister. 

Jie  * * 

■‘Hugo  Ballin  has  completed  his  pro- 
duction of  ‘The  Prairie  Wife’  and  here 
is  another  of  the  Metro-Goldwyn-Mayer 
consistent  hits.  It  is  a rugged  story  of 
the  outdoors  by  Arthur  Stringer  with 
Dorothy  Devore,  Herbert  Rawlinson.  and 


Gibson  Gowland  playing  the  leading 
roles.  ‘Along  Came  Ruth’  is  the  best 
vehicle  Viola  Dana  has  ever  had  and 
will  please  her  multitude  of  followers. 

“Jackie  Coogan’s  next  picture,  ‘The  Rag  Man.’ 
is  by  far  the  finest  picture  this  young  star  has 
ever  turned  out. 

“Chester  Franklin  has  produced  in  ‘The  Silent 
Accuser,’  a picture  that  will  not  only  provide 
novelty,  excellent  acting  and  all  the  other  at- 
tributes of  a genuine  succes-s  but  will  offer  un- 
heard of  thrills  as  well.  Peter  the  Great,  the 
dog  star  who  appears  in  this  production  is  truly 
wonderful.  Eleanor  Boardman,  Raymond  McKee 
and  Earl  Metcalf  are  in  the  cast. 

“William  Vaughn  iMoody’s  great  stage  play. 
‘The  Great  Divide.’  has  been  turned  into  what 
I believe  to  be  the  most  thrilling  Western  story 
ever  filmed.  Reginald  Barker  has  made  a mar- 
velous picture  and  has  as  his  cast,  Alice  Terry, 
Conway  Tearle,  Wallace  Beery,  Huntly  Gordon, 
Allan  Forrest.  George  Cooper  and  Zasu  Pitts.” 

Continuing  IVIr.  Mayer  had  this  to  say:  “Monta 
Bel!  has  just  completed  his  first  picture  for 
Metro-Goldwyn-Mayer  and  this  young  director 
will  very  greatly  add  to  his  fame  when  ‘The 
Snob’  is  released.  It  is  a novel,  tensely  ab- 
sorbing story,  decidedly  well  done  and  featuring 
a^  cast  that  includes  John  Gilbert,  Norma  Shearer, 
Conrad  Nagel,  Phyllis  Haver,  Hedda  Hopper, 
Aileen  Manning,  Gordon  Sackville,  and  Nellie 
Bly  Baker. 

“Hobart  Henley  is  now  cutting  and  editing 
his  second  production  for  us,  ‘So  This  Is  Mar- 
riage,’ and  here  is  another  picture  that  is  going 
to  give  all  who  see  it  genuine  satisfaction.  It 
is  a modern  story  of  matrimony.  In  the  cast 
are  Conrad  Nagel,  Eleanor  Boardman,  Alan 
Hale,  John  Patrick,  Clyde  Cook,  Shannon  Day 
and  Thelma  Morgan  in  the  lead  roles.” 


Canadian  Auditorium 
Made  Into  Playhouse; 
With  Room  for  11,000 

(Special  to  Exhibitors  Herald) 

OTTAWA,  ONT.,  Sept.  23.— This  city 
has  the  largest  picture  theatre  in  Canada 
and  one  of  the  largest  in  the  world,  fol- 
lowing the  conversion  of  the  big  Audi- 
torium, a new  structure  of  the  Canadian 
Capital  having  a capacity  of  11,000,  into  a 
picture  palace.  T.  P.  Gorman,  manager  of 
the  Auditorium,  opened  with  “Dorothy 
Vernon  of  Haddon  Hall,”  starring  Mary 
Pickford.  Other  bookings  announced  so  far 
include:  Universal’s  “Hunting  Big  Game  in 
Africa,”  October  1 to  4 ; “The  Ten  Com- 
mandments,” week  of  October  6 to  11 ; “The 
Covered  Wagon,”  week  of  October  13  to  18; 
“The  .Sea  Hawk,”  week  of  October  20  to  27  : 
“The  Man  They  Could  Not  Hang,”  the 
.\ustralian  feature,  week  of  October  27. 

Announcement  is  made  by  Manager  Gor- 
man that  these  and  other  productions  have 
lieen  booked  under  a special  arrangement 
whereby  they  are  to  be  shown  at  popular 
prices,  under  the  scale  of  other  cities,  be- 
cause of  the  large  seating  capacity  of  the 
Auditorium.  An  interesting  arrangement 
has  been  made  for  musical  accompaniment 
for  the  film  attractions,  this  being  provided 
by  the  regimental  band  of  the  Governor- 
General’s  Foot  Guards  with  forty-five  pieces 
under  the  direction  of  Lieut.  J.  T.  Brown, 
conductor.  The  military  band  will  follow 
the  musical  score  as  arranged  for  each 
picture. 


Jackie  Coogan 
Makes  Front  Page 

The  same  day  that  Paris  was 
greeting  Jackie  Coogan,  the 
Metro-Goldwyn  star’s  name 
appeared  in  a McCutcheon 
cartoon  on  the  first  page  of 
the  “Chicago  Tribune,”  last 
week.  The  sketch  showed  a 
hall  full  of  people  listening  to 
a political  spellbinder  when 
someone  in  the  back  of  the 
room  shouts  that  Jackie  Coo- 
gan is  outside  and  the  whole 
crowd  stampedes  for  the  exits. 


Giants  and  Sox  Will 
Star  in  Production  of 
Witwer  Baseball  Story 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  23. — Negotiations 
have  been  completed  by  Tom  North  and 
Max  Cohen,  general  manager  of  Stadium 
Pictures,  Inc.,  with  John  J.  McGraw, 
manager  of  the  New  York  Giants,  and 
Charles  Comiskey,  owner  of  the  Chicago 
White  Sox,  whereby  they  will  produce 
H.  C.  Witwer’s  famous  baseball  story, 
“There’s  No  Base  Like  Home,”  on  the 
European  tour  of  the  Giants  and  the 
White  Sox.  The  story  will  be  made  in 
nine  innings,  or  nine  parts  of  two  reels 
each  and  each  inning  will  be  a separate 
and  distinct  story. 

John  W.  Noble  will  direct  and  the  first 
inning  will  take  place  at  Polo  Grounds 
with  the  world’s  series  for  the  back- 
ground, providing,  of  course,  the  Giants 
win  the  national  league  pennant  The 
next  inning  takes  place  on  the  ship  en 
route  to  England,  and  the  following 
innings  in  England,  France,  Italy,  Ger- 
many, Belgium,  Ireland  -and  Scotland, 
thus  completing  the  full  game  of  nine 
innings,  each  in  a different  country. 

The  entire  membership  of  the  Giants 
and  White  Sox  will  work  in  different  se- 
([uences  of  the  nine  innings  as  well  as 
noted  sport  writers.  Witwer’s  famous 
self-styled  “De-Luxe  Pitcher,”  Ed.  Har- 
mon, will  be  played  by  a celebrated 
comedian. 

Producers  Distributing 
Divides  Central  Offices 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  :J3. — Producers 
Distributing  Corporation  has  made  a new 
division  of  its  exchanges  subdividing  the 
central  group  of  branch  offices  into  two 
divisions  to  be  known  as  the  Mid-West 
division  and  the  Central  division. 

The  Central  division  will  hereafter  con- 
sist of  the  exchanges  at  Cleveland,  Cin- 
cinnati, Detroit  and  Indianapolis. 

The  Mid-West  division  will  embrace 
the  Chicago,  St.  Louis,  Kansas  City, 
Omaha  and  Minneapolis  branches. 

Mr.  Cecil  Maberry,  who  has  been  cen- 
tral division  manager,  has  been  made 
Mid-West  division  manager  and  Robert 
Cotton  has  been  appointed  manager  of 
the  new  Central  division. 

Mr.  Cotton  has  been  acting  in  the 
capacity  of  special  representative  of  Pro- 
ducers Distributing  Corporation  in  the 
Cleveland  territory  and  is  well  known  in 
film  sales  circles.  He  was  formerly  as- 
sociated with  the  World  Film,  Fox  and 
Vitagraph  companies. 
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Lynch’s  “Uncle  Tom”  Says 
a Few  Words  About  Reviews 

Vivid  Theatre  Character  Created  by  “Fool  There 
Was’’  Chats  to  Friend  About  “Herald” 

Stand  Against  Reviews 

By  T.  O.  SERVICE 

Through  the  courtesy  of  “What  the  Picture  Did  for  Me”  I aiu  enabled 
to  present  this  week  in  this  space  the  third  act  of  “Uncle  Tom’s  Gabbin’,” 
the  colorful  drama  recently  begun  by  C.  H.  Iwnch,  Gem  theatre,  Peoria, 
111.,  otherwise  “A  Fool  There  Was,”  in  his  “Just  Between  You  an’  Me” 
column  of  that  department.  (The  means  by  which  I obtained  this  manu- 
script from  the  editorially  and  physically  able  guardian  of  the  report  de- 
partment, being  purely  an  inter-office  matter,  1 shall  not  reveal.) 

“Uncle  Tom”  Vivid  Theatre  Character 
iMr.  Lynch’s  “Uncle  Tom”  is  without  doubt  the  most  vivid  theatre 
character  of  modern  fiction.  If  you  did  not  read  the  second  act  of  “Uncle 
'I'om’s  Gabbin”  on  page  61  of  last  week’s  issue,  you  will  do  well  to  turn 
back  to  it. 


Broadway  Waits 
For  Fireworks  as 
Griffith  Returns 

(Special  to  Exivibitors  Herald) 

NEW  YORK,  Sept.  33. — With  the  ar- 
rival of  D.  W.  Griffith  from  Germany 
last  week  comes  a renewal  of  the  con- 
troversy as  to  whether  or  not  United  Art- 
ists holds  a binding  contract  for  his 
services  for  three  years  more.  Mr.  Grif- 
fith unhesitatingly  asserts  that  no  such 
contract  exists  and  the  announcement 
was  made  Saturday  that  he  will  begin 
on  his  first  pieture  for  Famous  Players 
about  January  1. 

Abrams  Back  Soon 

Hiram  Abrams,  heads  of  United  Art- 
ists, is  expected  back  from  a European 
trip  within  the  next  few  days.  In  his 
absence  no  information  is  forthcoming 
from  the  United  Artists  offices  except 
that  that  concern  is  standing  pat  on  its 
statement  of  some  time  ago  that  a three- 
year  contract  was  made  last  spring  and 
its  terms  will  be  enforced  even  though 
it  is  necessary  to  seek  court  action  to 
bring  this  about. 

Mr.  Griffith  is  now  at  work  at  his 
Mamaroneck  studios  on  the  interiors  of 
‘‘Dawn,’’  the  exteriors  of  which  were 
made  in  Germany.  “Dawn,”  Mr.  Griffith 
says,  completes  his  contract  with  United 
Artists. 

Griffith  in  Statement 

On  his  arrival  Mr.  Griffith  said: 

“Last  winter  there  were  many  rumors 
of  withdrawals  from  United  Artists 
which  were  disturbing  to  the  wellbeing 
of  that  organization.  For  publicity  pur- 
poses in  order  to  allay  these  rumors_  I 
signed  a paper  which  my  attorney  in- 
formed me  then  and  informs  me  now 
was  not  a binding  contract.  1 did  this 
in  order  to  help  safeguard  the  standing  of 
United  Artists  and  also  to  safeguard  fhe 
release  of  ‘America’  and  ‘Dawn,’  the  lat- 
ter on  which  I am  now  at  work.  These 
pictures  will  be  distributed  through  Uni- 
ted Artists,  of  which  organization  I am 
an  officeholder. 

“Whether  it  releases  my  pictures  or 
not,  I am  still  an  officeholder.  I am 
also  still  interested  in  United  Artists’ 
financial  affairs.” 

Anti- Censorship  Pledge 
Sought  From  Candidates 

(Special  to  Exhibitors  Herald) 

.ALBANY,  N.  Y.,  Sept.  23. — The  ques- 
tion of  motion  picture  censorship  and  its 
elimination  from  the  statute  Iiooks  in 
New  York  state,  has  again  arisen  in  con- 
nection with  the  naming  of  candidates  for 
state  offices  on  the  Republican  ticket  this 
fall.  During  the  past  two  or  three  years, 
the  senators  and  assemblymen  from 
Monroe  county  have  always  voted  with 
the  Democrats  in  favor  of  wiping  out 
censorship.  The  Republican  convention 
is  being  held  in  Rochester,  Monroe 
county,  this  week.  The  state  ticket  will 
be  named  at  this  gathering.  Monroe 
county  is  demanding  that  whoever  is 
named  as  Governor  on  the  Republican 
ticket,  must  be  against  censorship. 


Departs  for  Italy 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Sept.  23.— Carey 
Wilson  has  just  departed  from  the  Metro- 
Goldwyn-Mayer  studios  with  Rome  as  his 
objective.  This  is  his  second  trip  to  Italy 
since  “Ben  Hur”  began  taking  form. 


The  third  act  of  the  drama  f(5llows; 

By  C.  H.  LYNCH 

Uncle  Tom  was  .sitting  in  his  dark 
little  cubby-hole  (he  called  it  “office”) 
busily  scraping  the  tobacco  ash  and 
charred  briar  wood  from  the  rank  smell- 
ing interior  of  a villainous  loc.)king  old 
pipe  when  Sam  Mitchell,  proud  owner 
of  the  Star  theatre,  Woodville,  author 
of  the  famous  slogan,  “If  you  see  it 
at  the  Star  who  know  it’s  ’way  ’hove 
par,”  stuck  in  his  head  and  roared,  “Any- 
budd}^  home?”  Uncle  Tom  was  so 
startled  he  dropped  his  precious  pipe 
along  with  a rich  and  rare  string  of  real 
He-Man  cuss  words. 

“Waddaj^a  mean  runnin’  around  like 
a durned  lunatic  scarin’  people  outa  their 
wits  thataway  fer?”  howled  Uncle  Tom. 
“Ain’t  yuh  got — ” 

“Say!  Have  yuh  .seen  the  latest 
Herald?”  interrupted  Sam. 

“No,  I ain’t  seen  it!  Mine  ain’t  got 
her  yet.  Brit  what’s  that  gotta  do  with 
yuh  runnin’  in  here  like  as  if  the  durned 
ole  shack  wuz  all  afire?”  sputtered  the 
exasperated  pipe  janitor. 

Poor  Sam’s  Puzzled 

“They’ve  cut  out  the  reviews  alto- 
gether, that’s  what  they’ve  done.  How 
d’j'e  suppose  a man’s  gonna  buy  pictures 
without  reviews  to  go  by?”  said  Sam, 


Michigan  League 
Raps  Group  Buying 

(Special  to  Exhibitors  Elewld) 

DETROIT,  MICH.,  Sept.  23.— 
Opposition  to  any  plan  of  group 
buying,  unless  it  is  mutually  bene- 
ficial to  all  exhibitors  of  the  state, 
has  been  voiced  by  the  Motion 
Picture  Theatre  Owners  of  Michi- 
gan through  its  board  of  directors. 
The  attitude  of  the  Michigan  league 
was  made  known  in  the  following 
statement : 

“At  a regulair  meeting  of  the  board  of 
directors  of  the  Motion  Picture  Theatre 
Owners  of  Michigan  held  September  17, 
1924,  after  a careful  discussion  ol  a pro- 
posed booking  combination  reported  to  now 
be  in  the  process  of  formation,  the  follow- 
ing resolution  was  adopted: 

“That  from  all  information  furnished  this 
office,  being  unable  to  secure  a complete 
copy  of  the  contract  for  consideration  or 
discussion,  the  board  of  directors  go  on 
record  as  being  opposed  to  any  form  of 
group  buying  at  least  until  some  plan  is 
submitted  that  seelmis  to  be  mutually  bene- 
ficial to  all  exhibitors  in  the  city  of  Detroit 
and  in  the  state  of  Michigan.*’ 


■'till  somewhat  breathless  from  his  wild 
dash  into  Uncle  Tom’s  irascible  presence. 

JWho’se  cut  out  what  reviews? 
Waddaya  talkin’  about  ennyhow?”  snapped 
LTncle  Tom. 

“Why  the  Herald  has.  Just  got  this 
week’s  issue  and  they’ve  announced  that 
from  now  on  the  Herald  will  entirely 
discontinue  reviews  on  pictures. 
Wouldn’t  that  git  yuhr  goat?”  wailed  the 
disgusted  Sam. 

"Well,  it  don’t  git  my  goat  none  what- 
ever,” growled  Uncle  Tom,  “Hell’s  bells! 
I never  did  give  a tinker’s  tarnished  damn 
fer  one  O’  them  iillutn  revoos  ennyhow 
an’  if’n  the  Herald  sez  they’re  no  good 
an’  they’re  cuttin’  ’em  out,  it  soots  me 
to  a T.” 

“Oh!  It  does,  does  it?  Waddaya 
know  about  reviews,  hey?  Yuh  make 
me  tired!”  Sam’s  good  temper  was  be- 
ing severely  tried  this  rather  momentous 
day. 

“Mebbe  I do,  but  I don’t  make  yuh 
haf  as  tired  as  the  danged  revoos  make 
me.  An’  mebbe  I dunno  ennything  about 
revoos  but  I’m  not  the  only  wun,”  as- 
serted Uncle  Tom.  “Judgin’  by  a lotta 
revoos  I’ve  wasted  time  readin’,  most 
uv  the  revooers  don’t  know  nuthin’  about 
revooin’  either.” 

“How  d’ye  know  they  don’t  know, 
['oni?  Ain’t  they  trained  fer  such  work 
and  paid  good  money  to  give  an  honest 
opinion  on  a picture?  Ain’t  they  better 
qualified  than  yuh  or  me  to  tell  us 
whether  a picture  will  please  the  public 
or  not?  Tell  me  that  will  yuh?”,  Sam 
was  getting  as  mad  as  the  w.  k.  soused 
hen. 

Uncle  Tom  Tells  Him 

“Now,  Sam,  don’t  yuh  go  losin’  yuhr 
temper  none!  An’  don’t  yuh  tell  me  I 
can’t  pick  a picture  better’n  sum  hifalutin’ 
fella  whut  don’t  know  the  diffurnce 
between  a cock  eyed  rattle  snake  an’  a 
lopsided  aperchure  plate.  Or  sum  gal 
stennygrafer  whose  so  tooken  up  with 
the  shinyglarc  on  the  axle-greased  head 
uv  sum  he-male  star,  that  she  writes 
nothin’  but  a colyum  uv  slush  as  wud 
make  a good  Christian  man  raised  on  the 
Bible,  feel  like  goin’  out  an’  murderin’ 
all  the  danged  wimmin’  in  sight!  Sam 
Mitchell!  I wudn’t  give  yuh  a punctured 
nickel  fer  all  the  revoos  that  wuz  ever 
misprinted!”  declared  Uncle  Tom. 

“But  how  are  yuh  gonna  choose  yuhr 
pictures  if  yuh  don’t  read  dependable  re- 
views? I couldn’t  run  my  theatre  with- 
out ’em,”  said  Sam. 

“Yas,  yuh  could.  What  about  all  the 
punk  pictures  yuh’ve  run  lately?  Don’t 
yuh  sec  that  some  misguided  revooer  has 

(Continjied  on  page  40) 
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Day  of  “Shooting  Gallery  ” Film 
Has  Passed,  Says  Lesser 

Vice-President  of  Principal  Pictures  Returns  East  After 
Conferences  on  West  Coast 

{Special  to  Exhibitors  Herald) 

New  YORK,  September  23. — Returning  from  the  Pacific  Coast,  where 
he  made  an  intensive  study  of  motion  picture  production  and  at- 
tended the  semi-annual  meeting  of  Principal  Pictures  Corporation, 
Irving  M.  Lesser,  vice-president  of  that  organization,  says  he  found 
that  big  and  powerful  productions  are  the  order  of  the  day.  Mr.  Lesser, 
at  his  offices,  1540  Broadway,  expressed  the  greatest  enthusiasm  over  the 
rapid  strides  forward  being  made  by  the  industry. 


ww'I^HETHER  credit  for  all  of  this 
goes  to  the  efforts  of  Will  H. 
Hays,  to  a response  by  producers  to 
public  demand,  the  fact  remains  that  mo- 
tion pictures  have  reached  a new  epoch 
in  their  development,”  he  said.  ‘‘Pro- 
ducers, directors,  players  are  taking  more 
pains  with  their  work.  The  day  of  the 
so-called  ‘shooting  gallery’  picture  has 
passed,  and  there  has  come  the  dawning 
of  pictures  that  tell  a mighty  story,  pro- 
duced with  strength  and  with  players  of 
proven  merit. 

* * * 

‘‘In  Los  Angeles  production  is  going 
along  at  fever  heat.  Every  studio  is  en- 
gaged in  turning  out  plays  of  real 
strength.  The  approaching  season  will 
prove  a delightful  and  amazing  one  to 
patrons  of  motion  pictures.  Citing  the 
program  of  Principal  Pictures  Corpora- 
tion as  a specific  example  of  what  is  being 
done  on  the  Coast,  we  have  just  finished 
Harold  Bell  Wright’s  ‘The  Mine  With 
the  Iron  Door’  and  the  prints  were 
shipped  from  Los  Angeles  today. 

“When  I saw  the  picture  I wa« 
astounded  by  its  magnitude.  Sam  Wood, 
the  director,  has  done  such  great  work 
that  my  brother,  Sol  Lesser,  has  engaged 
him  to  picturize  Mr.  Wright’s  ‘The  Re- 
Creation  of  Brian  Kent.’  Work  on  this 
will  be  started  October  15.  I can  say 
without  reservation  that  ‘The  Mine  With 
the  Iron  Door’  is  the  greatest  picture 
Principal  ever  has  made,  and  in  saying 
this  I do  not  forget  ‘When  Man’s  A 
Man’  which  is  a great  box  office  success, 
or  any  of  our  Jackie  Coogan  produc- 
tions, such  as  ‘Oliver  Twist’  and  others. 
‘The  Aline  With  the  Iron  Door,’  one  of 
our  greatest  American  novels,  is  a con- 
tribution to  the  literature  of  the  screen. 
In  American  atmosphere,  story,  acting, 
scenic  background,  it  ranks  with  ‘The 
Covered  Wagon.’ 

“But  we  are  not  satisfied  with  this. 
Principal  is  going  to  produce  Tolstoi’s 
‘Resurrection’ — produce  it  in  such  a man- 
ner that  it  will  be  another  contribution 
to  screen  literature.  We  show  the  finer 
spirit  of  the  imaginative,  poetic,  loyal  and 
liberal  Russian  people.  We  will  show  the 
spirit  that  prevails  throughout  the  world 
today — the  spirit  possessed  by  Tolstoi 
himself,  the  spirit  which  arose,  phoenix 
like  from  the  ashes  of  the  World  War — 
the  spirit  of  the  Brotherhood  of  Alan. 
By  this  I do  not  mean  the  spirit  of 
anarchy,  of  destruction  of  ideals  and  cus- 
toms. Before  production  is  started  it  is 
our  intention  to  work  out  the  theme  with 
the  Hays  office.  And  then  when  we  begin 
we  shall  endeavor  to  produce  something 
that  will  be  aimed  at  the  heart  of  every 
home-loving,  generous  minded  man  and 
woman.  Our  star  will  be  one  of  the 
biggest  dramatic  actresses  of  the  screen 


today.  Our  director  is  a man  of  world- 
wide renown.” 

* * * 

Regarding  his  intensive  study  of  motion 
pictures.  Air.  Lesser  said  he  made  this 
with  the  idea  of  obtaining  material  for 
the  franchise  holders  of  Principal  Pic- 
tures Corporation.  He  found  the  short 
subject  field  fertile  in  every  way.  Work 
is  proceeding  on  Principal’s  ‘Secrets  of 
Life’  series. 

Comedies,  he  found,  are  growing  better 
in  theme  and  action.  One  of  the  suc- 
cesses in  this  line  is  the  Harry  Langdon 
Comedies,  of  which  Principal  Pictures  has 
a series.  The  first  of  these  Langdon  pro- 
ductions, “The  Sea  Gawk,”  created  wide- 
spread comment  during  its  showing  at 
Loew’s  State  Theatre,  Los  Angeles. 


Universal  to  Build 
New  First  Run  House 
in  Chicago  Is  Report 

It  begins  to  look  as  though  L^niversal 
would  soon  have  a loop  theatre  in  Chi- 
cago. L^pon  Carl  Laemmle’s  last  trip 
through  he  inspected  several  sites  and  it 
is  reported  from  New  York  that  nego- 
tiations have  been  closed  for  the  prop- 
erty adjoining  the  Apollo  theatre  on 
Randolph  street,  directly  across  the  street 
from  the  present  Universal  house,  the 
Randolph. 

The  new  theatre,  according  to  reports, 
will  seat  3,000  and  will  cost  in  the  neigh- 
borhood of  $2,000,000.  Universal  Pic- 
tures Corporation  has  operated  the  Ran- 
dolph theatre  for  three  years  and  has  an 
additional  seven  years’  lease  on  the  prop- 
erty, having  taken  over  the  house  from 
Jones,  Linick  & Schaefer.  They  have 
long  felt  the  need  of  a larger  downtown 
house,  however,  and  this  is  in  line  with 
the  recently  adopted  policy  of  establishing 
a chain  of  first  run  Universal  houses 
throughout  the  country  in  which  to  show 
their  product. 

Schenck  and  Wilkes  to 
Build  Dramatic  House 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Sept.  23.— Holly- 
wood’s first  legitimate  theatre,  where 
roadshows  of  any  type  may  be  staged,  will 
be  under  construction  within  thirty  days 
at  Hollywood  boulevard  and  Sycamore, 
according  to  an  announcement  by  Joseph 
AI.  Schenck  and  A.  G.  Wilkes,  who  are 
back  of  the  project.  It  will  seat  1,100  and 
cost  in  excess  of  $400,000. 

Joseph  AI.  Schenck  has  been  made  di- 
rector of  Broadway  Properties,  Inc.,  the 
holding  corporation  which  will  erect  the 
new  $3,000,000  Orpheum  theatre  building 
on  the  site  of  the  present  Mission  theatre. 


Left  to  right:  Sol  Lesser,  president  of 
Principal  Picture  Corporation;  Mike 
Rosenburg,  secretary,  and  Irving  Les- 
ser, vice-president,  snapped  during  the 
conference  of  Principal  officials  on  the 
Coast. 

October  Hailed  as 
Banner  Month  for 

F,  B.  O.  Program 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  23. — October  will 
be  a banner  month  for  F.  B.  O.  Five 
"Special  productions  are  scheduled  for  re- 
lease, with  Emor}'  Johnson’s  latest, 
■‘Life’s  Greatest  Game,”  heading  the  list. 
“Life’s  Greatest  Game”  opens  at  B.  S. 
AIoss’  Cameo  theatre  in  New  York  for  an 
extended  engagement  on  Sunday,  Sep- 
tember 28.  The  cast  includes  such  well 
known  players  as  Gertrude  Olmstead, 
Tom  Santchi,  Jane  Thomas  and  Johnnie 
Walker.  The  story,  by  the  young  direc- 
tor-producer’s mother.  Airs.  Emilie  John- 
son, is  a melodrama  with  baseball  as  its 
background  and  atmosphere. 

Next  on  the  list  is  a Harry  Garson 
production  starring  Lefty  Flynn,  which 
has  the  tentative  title  of  “The  Stranger 
from  Nowhere.”  A week  later,  October 
12,  “Broken  Laws,”  Mrs.  Wallace  Reid’s 
new  picture  dealing  with  law  observance, 
will  go  to  exhibitors. 

“The  Prude,”  which  is  the  first  of 
Gothic  picture  starring  Evelyn  Brent,  is 
scheduled  for  October  19.  On  October 
26  a new  Richard  Talmadge  feature  will 
be  available.  Two  chapters  of  the  “Go- 
Getters”  series  will  be  released  October 
13  and  27. 

Eight  Companies  Are 

Incorporated  in  East 

{Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Sept.  23. — Eight 
companies  incorporated  in  New  York 
state  during  the  past  week  for  the  pur- 
pose of  entering  the  motion  picture  busi- 
ness or  some  one  of  its  allied  industries. 
These  companies  with  but  one  exception 
are  located  in  New  York  City. 

The  newly  formed  companies  include 
Ufa  Films,  Inc.,  capitalized  at  $20,000; 
Theatre  Art  Productions,  $20,000;  Kinser 
Realty  Corporation,  $10,000;  Freedom 
Film  Corporation,  of  Rochester,  $10,000; 
Johnson  Operating  Corporation,  $10,000; 
Reopticon  Corporation,  National  Clare- 
mont Corporation  and  The  Cameraplay 
Corporation  of  America,  not  stating  the 
amount  of  capitalization. 
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Charges  Lock  Out 
Of  Union  Workers 
At  Oswego  Houses 

{Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Sept.  23.— Labor 
troubles  developed  in  motion  picture  the- 
atres in  at  least  two  cities  in  New  York 
state  last  week,  when  disagreements  oc- 
curred in  Oswego  and  Syracuse.  In  Os- 
wego, the  situation  reached  the  stage 
when  pickets  from  the  union  patrolled 
the  sidewalks  in  front  of  the  Schine 
houses,  including  the  Strand,  Capitol  and 
Orpheum,  the  Richardson  being  dark. 
Handbills  were  scattered  broadcast  by 
the  pickets  who  claimed  that  union  em- 
ployes in  the  Schine  houses  were  being- 
locked  out  and  discriminated  against. 

The  trouble  started  on  Monday.  The 
motion  picture  theatre  operators _ sought 
a wage  scale  of  $3.5  a week  for  six  days, 
with  the  understanding  that  the  house 
was  to  pay  for  a relief  operator  on  the 
seventh  day.  Up  to  September  first,  the 
operators  of  Oswego  theatres  had  been 
receiving  from  $25  to  $35  a week,  ac- 
cording to  the  house.  The  union  con- 
tended that  the  operators  in  all  theatres 
should  be  paid  the  same  money.  The 
trouble,  however,  centers  over  a contract 
with  the  stage  carpenter  at  the  Richard- 
son. Efforts  are  being  made  to  settle  the 
trouble. 

In  Syracuse,  the  trouble  came  about 
through  the  musicians’  scale  of  wages. 
The'  Strand,  Empire,  Temple  and  Rob- 
bins-E'ckel  theatres  in  Syracuse  are  said 
to  have  been  against  signing  a contract 
because  it  ran  only  for  a year  instead  of 
two  as  had  been  agreed  upon.  Things 
reached  an  acute  stage  on  Sunday,  when 
the  Musicians*  Protective  Association 
withdrew  its  men  without  warning  from 
the  Temple  and  Empire  theatres.  Mat- 
ters, however,  were  adjusted  later. 


Stellar  Contract 


With  Ince  Signed 
By  Florence  Vidor 

(Special  to  Exhibitors  Herald) 


LOS  ANGELES,  Sept.  23. — Florence 
Vidor  has  signed  a long  term  contract  to 
star  exclusive  for  Thomas  H.  Ince. 
The  contract 


comes  m recogni- 
tion of  Miss  Vi- 
dor ’ s excellent 
work  in  “Chris- 
tine of  the  Hun- 
gry  Heart,” 

Ince’s  latest  for 
First  National, 
and  in  “Barbara 
Frietchie,”  the 
Ince  production 
chosen  to  u p e n 
the  P i c c a d illy 
theatre.  New 
York’s  newest 
picture  palace. 

Miss  Vidor  has 
appeared  in  a number  of 
duced  at  the  Ince  studios. 

“Lying  Lips,”  “Hail  the 
“Skin  Deep.” 

Ambitious  plans  are  under  way  to  pre- 
sent Miss  Vidor  in  pictures  chosen  with 
more  than  usual  care  that  she  may  be 
offered  even  better  dramatic  opportunities 
than  she  has  hitherto  enjoyed. 

The  fact  that  such  a conservative  judge 
as  Ince  has  decided  to  star  Miss  Vidor 
is  a tribute  in  itself,  as  he  has  signed 
only  two  or  three  players  to  long  term 
contracts  in  recent  years. 


Florence  Vidor 


successes  pro- 
These  include 
Women”  and 


200  Compete  in  Annual  Fall 
Golf  Tournament  in  Gotham 


New  York’s  Film  Industry  Closes  Shop  to  Display 
Its  Skill  With  the  Brassie  and  Niblick — 

“ Coolers  ” Barred  From  Course 

By  JOHN  S.  SPARGO 


NEW  YORK,  September  23. — The  film  industry,  or  at  least  a large 
part  of  the  New  York  end  of  it,  is  out  on  location  today  making  the  annual 
production  called  “The  Fall  Film  Golf  Tournament.” 

More  Than  200  Entered  in  Film  Classic 


More  than  200  members  of  the  film  fraternity  closed  their  desks  last 
night  and  declared  a holiday  until  Wednesday  morning.  These  200-odd 
are  at  Sound  View  Golf  Club  today  striving  to  convince  the  wide  world 
that  they  know  as  much  about  the  ancient  and  royal  game  as  they  do  about 
motion  pictures.  All  “goofers”  are  barred  from  the  course. 


The  golf  players  and  near  golf  players 
have  been  divided  into  four  classifications, 
which  will  be  adhered  to  by  the  handi- 
capper  and  those  who  play  for  the  prizes 
are  playing  under  these  classifications  or 
are  not  eligible  to  compete. 

Class  A:  consists ' of  players  having  a 
handicap  of  18  and  under.  Class  B,  those 
having  a handicap  of  K)  to  25.  Class  C, 
26  to  35.  Class  D,  36  and  over. 

Over  200  Enter  Meet 
Those  who  are  competing  for  honors 
follow: 


R.  V.  Anderson,  International  News;  Wm. 
Avertine,  Hamack  Construction  Co. 

C.  Graham  Baker,  "Vitagraph;  J.  C.  Barnstyne, 
British  and  Continental  Trading;  F.  A.  Beach, 
United  Artists;  Jerome  Beatty,  Universal;  Lou 
Berman,  Ind.  Film,  Philadelphia;  David  Bernstein, 
Loew’s,  Inc.;  George  Blair,  Eastman  Kodak;  Mil- 
ton  Blumberg,  R.  Samuels,  Inc.;  Louis  Blumenthal, 
1650  Broadway;  Richard  Brady,  Eastman  Kodak; 
Harry  Brandt,  Cumberland  theatre;  Wm.  Brandt, 
Carlton  theatre;  J.  M.  Brennan,  Jersey  City; 
Geo.  Bruckman,  Ebenstein  Co. ; A.  G.  Braun- 
inger,  'Vitagraph  W.  S.  Brewer,  Otis  Litho.  Co. ; 
Arthur  Brilant,  Pathe ; Louis  Brock,  First  Na- 
tional; E.  O.  Brooks,  Pathe;  George  Brown, 
Universal;  H.  H.  Bruenner,  First  National. 

Rudy  Cameron,  Lambs’  Club;  Pat  Campbell, 
Griffith  Corp. ; D.  J.  Chatkin,  Educational;  John 

D.  Clark,  Famous  Players;  W.  F.  Clark,  Cran- 
field  & Clarke ; Heath  Cobb,  C.  B.  C. ; Emanuel 
Cohen,  Pathe  News;  Jack  Cohen,  C.  B.  C. ; R.  T. 
Cranfield,  Cranfield  & Clark;  H.  H.  Creske ; 
Creske-Everett  Agency;  James  A.  Cron,  Exhibi- 
tors Trade  Review;  F.  B.  Crosbie,  First  Na- 
tional; Claudem  Culmer,  First  National. 

Danny,  The  Film  Daily;  Harvey  Day,  Kino- 
grams;  Jack  Dempsey,  Universal  Films;  J.  A. 
Derham,  Cosmopolitan;  A.  O.  Dillenbeck,  Hanff- 
Metzger,  Inc. 

Arthur  Ebenstein,  Ebenstein  Co. ; Herbert 
Ebenstein,  Ebenstein  Co. ; Bernard  Edelhertz, 
American  Hebrew;  E.  A.  Eschmann,  First  Na- 
tional; Tom  Evans,  Evans  Lab. 

Dario  Faralla,  First  National;  S.  B.  Field, 
Eggers  Engraving ; Harry  Fields,  Friars’  Club ; 
J.  A.  Fitzpatrick,  Fitzpatrick  Pictures;  John  C. 
Flinn,  Producers  Distributing  Corporation ; W. 
B.  Frank,  Hal  Roach  Co. ; Wm.  Frankel, 
Times  Bldg. ; Walter  A.  Futter,  Cosmopolitan. 

Hy  Gainsboro,  Flushing  theatre;  Bruce  Gallup, 
First  National;  E.  S.  Gaylor,  Jr.,  Morgan  Litho.; 
Tom  Gerety,  Universal ; Billy  Gibson ; W.  _ A. 
Gibson;  Wm.  S.  Gill,  Rothacker ; Henry  Gins- 
berg, Loew’s  State  building;  Jacobo  Glucksmann, 
145  W.  45th  street;  Harry  Goetz,  Consolidated 
Film  Industries;  Willis  Goetz,  c/o  A.  Stebbins ; 

E.  A.  Golden,  Metro-Gold.,  Boston ; E.  H.  Gold- 
stein, Universal;  George  Graham,  565  Fifth  ave- 
nue; Marty  Gray,  c/o  A.  Stebbins;  Irving 
Greene,  Chronicles  of  America ; Harry  Grelle, 
Supreme,  Pittsburgh;  A.  L.  Grey,  D.  W.  Griffith; 
Earl  Gulick,  O.  J.  Gude  Co.;  Paul  Gulick,  Uni- 
versal. 

Wallace  Ham  on  Green 


F.  M.  Hall,  N.  Y.  Times;  Walter  Hall,  36 
West  44th  street;  Wallace  Ham,  'Vitagraph;  Earl 
Hammons,  Educational;  Chas.  Haring,  Haring 
and  Blumenthal;  Al.  Hedley,  Vitagraph;  Sam 
Heilman;  T.  Y.  Henry,  United  Artists;  Fred 
Herrin,  M.  P.  P.  D.  A.;  Melvin  Hirsch,  Aywon ; 
Nathan  Hirsch,  Aywon;  Hal  Hodes,  Educational; 
Willard  Hoine,  Exhibitors  Trade  Review ; Wil- 
lard Howe,  Exhibitors  Trade  Review ; Ben 
Howells,  Howells  Cine.  Equip.;  W.  O.  Hurst, 
Eastern  Productions. 

E.  E.  Jensen  Inspiration ; Milton  Jentes,  200 
Sth  avenue;  J.  Jessel,  'Warner  Brothers;  Millard 
Johnson,  Australasian  Films;  Col.  Jason  Joy,  M. 
P.  P.  D.  A. ; Jas.  J.  Joyce,  Evans  Lab. 

George  E.  Kann,  Simmonds-Kann ; “Red” 


Kann,  The  Film  Daily ; Arthur  Keller,  United 
Artists;  Marc  Kellogg,  First  National;  Wm. 
Kelley,  220  E.  SSih  street;  Henry  King,  Great 
Neck;  Harley  Knoles,  Friars  Club;  Ralph  Kohn, 
Famous  Players;  Henry  Kornbloom,  Hamack 
Const.  Co. ; M.  E.  Krauss,  Krauss  Mfg.  Co. ; J. 
E.  Kreh,  Jr.,  Chipman  Pictures  ;Harry  Krulin, 
Powers  Engraving. 

Marc  Lachmann,  Metro-Goldwyn ; Tim  Leahy, 
Exhibitors  Herald;  Joe  Le  Blang,  1482  Broad- 
way; C.  W.  Leffingwell,  Rothacker-Aller ; Benny 
Leonard;  Irving  M.  Lesser,  Principal;  Myron  L. 
Lesser,  366  Madison  avenue;  Al  Lichtman,  Uni- 
versal; Shaw  Lovett,  Inspiration;  Bert  Lubin, 
Associated  Pictures;  Oscar  Lynch,  Morgan  Litho. 
Co. 

Lee  Marcus,  F.  B.  O. ; Ed.  J.  Mannix,  Schenck 
Prod.;  Ned  Marin,  Universal;  Wm.  Massce,  115 
Broad  St.;  Mitchell  May,  c/o  Billy  Brandt;  Chas. 
Mayer,  United  Artists;  John  Mac  Mahon,  N.  Y. 
American ; J.  E.  D.  Meador,  Metro-Goldwyn ; 
Don  Mersereau,  The  Film  Daily;  Jos.  R.  Miles, 
Lloyd’s  Film  Storage;  Jim  Milligan,  United  Ad 
Art  Company;  Fred  Mitchell,  Loew’s,  Inc.;  Tom 
Moore,  Moore’s  Theatre  Corp.,  Washington,  D. 
C. ; Wm.  Moore,  Moore’s  Theatre  Corp.,  Wash- 
ington, D.  C. ; Sam  E.  Morris,  Warner  Brothers. 

John  W.  Noble,  D.  W.  Griffith;  Bobby  North, 
Apollo  Exchnge. 

Charles  Pain,  Rothacker;  Watt  Parker,  Warner 
Brothers;  Elmer  Pearson,  Pathe;  Arthur  Pelter- 
son,  Ebenstein  Co.;  John  Pembleton,  Banzhf  and 
Pembleton;  Chas.  Pettijohn,  M.  P.  P.  D.  A.; 
C.  C.  Pinkerton,  First  National;  E.  J.  Powers, 
Powers  Engraving;  Oscar  Price;  Tri-Stone. 

W.  H.  Rabell,  Ind.  Movie  Supply  Co. ; W.  E. 
Raynor,  Pathe;  J.  V.  Richey,  Richey  Litho  Co.; 
John  B.  Rock,  Vitagraph;  Al  Rockett;  Harold 
Rodner,  Warner  Brothers;  Fred  Rotheiiberg, 
'Wyanoak  Pub.  Co.;  Nat  Rothstein,  F.  B.  O.  ; 
J.  T.  Rowley,  501  Sth  Ave. ; L.  Sam  Rubenstein, 
Lloyd’s  Film  Storage. 

Sawyer  Is  Entered 

J.  J.  Sameth,  220  W.  42nd  Street;  Reuben  Sam- 
uels, 1540  Broadway;  Bert  Sanford,  Pathe;  Sam- 
uel Sax,  Lumas  Film ; Arthur  H.  Sawyer,  Asso- 
ciated Pictures;  G.  A.  Scanlon,  Du  Pont  Co.; 
Dr.  S.  Schepp ; Gus  Schlesinger,  Warner  Bros.; 
M.  B.  Schlesinger,  Broad  Street  theatre,  Newark; 
M.  S.  Schlesinger,  Times  Bldg. ; Chas.  Seaman, 
C.  C.  Pictures;  Sam  Sedran,  Universal;  Harry 
Segal,  Pioneer,  Boston;  Abe  Siegel,  Vitagraph; 
Sidney  Singerman,  Universal;  W.  E.  Shallen- 
berger.  Arrow;  Joseph  Shear,  Ebenstein  Co.;  A. 
W.  Smith,  First  National;  J.  Smith,  Inspiration; 
Courtland  Smith,  M.  P.  P.  D.  A.;  George  Smith, 
London;  J.  Snellenberg,  Virginia  theatre,  Atlan- 
tic City;  J.  S.  Spargo,  Exhibitors  Herald;  Her- 
mann Starr,  Warner  Brothers ; Arthur  Stebbins, 
1540  Broadway;  Chas.  Steele,  First  National; 
Monte  Steele,  United  Artists;  John  S.  Storey, 
Pathe. 

Tom  Terriss,  Terriss  Prod. ; J.  H.  Theiss,  Du 
Pont  Co.;  Frank  Thring,  Seymour;  H.  S.  Tier- 
ney, 80  Williams  Street;  S.  S.  Toback,  Creske- 
Everett  Agency. 

William  Vogel,  130  West  46th  street. 

S.  B.  Waite,  Pathe;  Abe  Warner,  Warner 
Brothers;  E.  J.  Warner,  Otis  Litho;  Sam  War- 
ner, 'Warner  Brothers;  R.  B.  Wenz,  c/o  J.  S. 
Spargo;  R.  D.  West,  Strand,  Rockville  Center, 
L.  I.;  Arthur  G.  Whyte,  Peerless  Booking  Cor- 
poration; Charles  Wilcox,  London;  Billy  Wil- 
kerson.  East  Coast  Films;  J.  D.  Williams,  Ritz 
Carlton  Pictures;  Fred  Wilson,  Reeland  Pub. 
Co. ; George  Wilson,  Wilson  theatre,  Tyrone, 
Pa.;  Guy  Wonders,  Rivoli,  Baltimore;  John 
Woody,  Asso.  Exhibitors. 

Lon  Young,  Warner  Bros. 

Sam  Zierler,  Commonwealth. 

A.  M.  Botsford,  Famous  Players;  Fred  Bee- 
croft,  Motion  Picture  News;  Edwin  Carewe,  First 
National  director;  Sam  Comly,  Morning  Tele- 
graph; E.  K.  Gillett,  Motion  Picture  News;  C.  N. 
Diebeld,  Youngstown,  O. ; Lou  Jacobson,  Ritchey 
Lithograph;  C.  C.  Daneby;  and  Albert  H.  Saw- 
telle,  Pathe. 

Larry  Urbach,  Moving  Picture  World. 
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Lasky  Signs  Raoul  Walsh  to 
Direct  Pola  Negri  Film 

Metro-Goldwyn-Mayer  Plan  Twelve  Big  Productions — 
^^Captain  Blood"  Opens  at  Rialto  Theatre 

By  HARRY  HAMMOND  BEALL 

Hollywood,  Sept.  23. — signing  of  Raoul  Walsh,  who  directed 
“The  Thief  of  Bagdad,”  to  produce  Pola  Negri’s  next  starring  pic- 
ture; the  discovery  of  two  more  “finds”  for  “Peter  Pan,”  assembling 
the  entire  cast  for  the  Herbert  Brenon  production,  and  the  signing  of 
William  Howard  as  a Paramount  director  for  a long  term  are  among  the 
important  announcements  made  by  Jesse  L.  Lasky,  first  vice-president  in 
charge  of  production  of  Famous  Players-Lasky  Corporation,  just  prior  to 
his  departure  for  New  York  today. 

With  Betty  Bronson  chosen  by  Sir  James  M.  Barrie  to  play  the  title 
role  in  “Peter  Pan,”  Mary  O’Brien  is  given  the  part  of  Wendy  and  Esther 
Ralston  has  been  signed  to  enact  the  role  of  Mrs.  Darling.  Ernest  Tor- 
rence is  to  be  the  swashbuckling  Captain  Hook,  and  others  in  the  cast  are 
Cyril  Chadwick,  Virginia  Brown  Faire,  Anna  May  Wong,  Philippe  De 
Lacey  and  George  Ali. 


Twelve  big  productions  are  included 
m the  plans  for  the  next  step  in  the 
Metro-Goldwyn-Mayer  program,  just  an- 
nounced by  Irving  C.  Thalberg  and  Harry 
Rapf. 

4:  ^ 

Blanche  Sweet  and  her  director-hus- 
l)and,  “Mickey”  Neilan,  checked  in  last 
Thursday,  after  several  months  in  Europe 
where  Neilan  shot  scenes  for  “The  Sporting 
Venus,”  his  next  Metro-Goldwyn-Mayer 
production  in  which  Miss  Sweet  and  Lew 
Cody  will  co-star.  Neilan  just  can’t  help 
“directing,”  a fact  that  became  evident  when 
Paul  Biese  and  his  musicians  began  serenad- 
ing .^.be  Lyman  and  his  Cocoanut  Grove 
(Orchestra,  which  arrived  on  the  same  Santa 
Ee  train  that  brought  the  Neilan  party. 
-Mickey  exercised  his  ability  as  a director 
over  the  musicians,  newspaper  men  and 
spectators  in  impromptu  fashion  when  news 
weekly  cameras  began  clicking  to  give  to 
the  world  in  celluloid  an  idea  of  how  Los 
Angeles  greets  its  own. 

'Jfi  Hf. 

Al  Christie  is  just  back  from  several 
weeks  in  Europe  where  he  gathered  atmo- 
sphere and  technical  data  for  the  filming 
of  “Charley’s  Aunt,”  England’s  most  popular 
stage  comedy.  Christie  declares  “Charley's 
.\unt”  has  played  continuously  in  Great 
Britain  for  over  ol!  years.  In  all  that  time 
.M  says  the  sun  never  has  set  on  a day  in 
which  “I’m  Charley’s  Aunt  from  Brazil, 
where  the  nuts  come  from.”  hasn’t  been 
spoken  in  some  English  playhouse. 

:»«  5^  * 

Milton  Sills  has  just  signed  a long  term 
contract  with  First  National. 

♦ * * 

The  eastern  film  producing  boom  seems 
to  have  completed  a fadeout,  at  least  sev- 
eral prominent  film  men  here  so  declare. 
They  assert  that  the  so-called  trend  of 
eastern  production,  which  was  to  rob  the 
film  capital  of  many  producers,  has  faded 
into  thin  air,  leaving  nothing  but  words 
printed  months  ago. 

* * !t! 

One  of  Broadway’s  cinema  houses  that 
has  been  closed  for  alterations  for  several 
weeks — the  Rialto — opens  again  this  week 
with  Sabatini’s  “Captain  Blood,”  made  by 
Vitagraph.  First  nighters  are  promised 
something  out  of  the  ordinary  to  intrigue 
the  eye  when  they  attend  the  premier  of 
Vitagraph’s  latest — something  quite  aside 
from  the  powerful  story  of  romance  and 
adventure,  pirates  and  Barbados  plantations. 
* * * 

Marguerite  de  la  Motte  has  signed  to 


play  the  leading  role  in  William  Fox’s  “In 
Love  With  Love.” 

♦ * * 

Producers,  directors,  stars,  friends  and 
several  public  officials  are  scheduled  to  be 
at  the  Santa  Fe  station  to  welcome  the  long 
absent  Alice  Joyce  back  to  Hollywood  and 
the  screen.  She  returns  this  week. 

Jacqueline  Log.\n  is  on  her  way  to 
Hollywood  from  New  York,  having  com- 
pleted her  role  opposite  Richard  Dix  in  the 
second  of  two  pictures  she  made  at  the 
Long  Island  studios  of  Paramount.  She 
returns  to  begin  work  in  a Regal  produc- 
tion at  the  Ince  studio. 

* ♦ * 

-After  several  days  delay  in  getting  started. 
Edwin  Carewe  is  on  his  way  to  New  York 
to  arrange  for  the  eastern  premier  of 
“Madonna  of  the  Streets,”  his  newest  First 
National  production  featuring  Nazimova  and 
Alilton  Sills. 

* * * 

Joseph  M.  Schenck,  Samuel  Goldwyn 
and  M.  C.  Levee,  are  also  on  their  way 
East  carrying  $2,000,000  worth  of  films  and 
prepared  to  bring  back  many  new  stories 
for  the  screen.  Because  of  the  value  of  the 
films  and  the  prominence  of  the  passengers, 
special  agents  of  the  railroad  will  guard 
their  car. 

+ * iff 

Five  new  pictures  will  be  added  to  the 
Warner  production  schedule  for  1924-2.5. 
“The  Golden  Cocoon,”  by  Ruth  Cross  is 
the  newest  purchase  by  Warners  and  the 
other  four  will  be  announced  shortly. 
Twelve  of  the  twenty  pictures  scheduled  for 
the  coming  season  already  have  been  com- 
pleted and  production  on  the  other  eight 
will  be  under  way  in  two  weeks,  according 
to  Jack  L.  Warner,  production  manager. 

* * * 

Joseph  A.  Jackson,  former  president  of 
the  Wampas,  but  lately  engaged  in  play 
writing,  has  been  called  to  Kentucky  by 
the  serious  illness  of  his  mother.  As  soon 
as  her  condition  permits,  Joe  will  go  on 
to  New  York  to  give  Broadway  the  “0-0” 
and  negotiate  for  early  production  of  one 
of  his  brain-children — a four-act  drama. 

* * * 

Ruth  Roland,  filmland’s  real  estate 
baroness,  is  en  route  for  Chicago  where 
she  will  attend  the  American  Bankers’  As- 
sociation convention.  She  will  visit  several 
points  in  the  East  before  returning  in  No- 
vember. 

* * !(< 

Benjamin  B.  Hampton  and  Claire  Adams 


Victor  Milner,  A.  S.  C.,  chief  photog- 
rapher, and  Fred  Niblo  getting  a slant 
on  a scene  in  “The  Red  Lily,”  which 
Niblo  made  for  Metro-Goldwyn.  (Photo 
by  H.  E.  N.) 

will  go  into  double  harness  next  Saturday, 
leaving  immediately  for  the  East.  Their 
honeymoon  will  be  necessarily  brief  as  Miss 
.Adams  is  scheduled  to  begin  her  role  in 
Lasky’s  “The  River  Boat,”  within  two 
weeks. 

* sK  * 

Harold  Lloyd  came  back  from  Gotham 
this  week.  Whil«  he  admits  he  has  several 
plans  in  mind,  he  isn’t  ready  to  tell  the 
world  about  them  yet. 

* * 

Doug  and  Mary  are  planning  to  recipro- 
cate for  favors  shown  them  by  the  Duke 
of  Alba  and  his  party  when  the  Spanish 
grandees  arrive  in  Los  Angeles  about  Oc- 
tober 7.  The  Duke,  who  is  an  intimate 
friend  of  the  king  of  Spain,  is  bringing 
with  him  the  Duchess  of  Alba,  the  Duke 
and  Duchess  of  Fernaranda,  the  Marquis  of 
Giana  and  his  son,  the  Marquis  of  Coquilla. 

Gotham  to  Complete 
Six  Feature  Pictures 
By  First  of  the  Year 

(Special  to  Exhibitors  Herald) 

NEW'^  YORK,  Sept.  23. — Of  special 
interest  to  the  independent  exchange  men 
throughout  the  country  for  the  past  two 
months  has  been  the  unusual  activities  of 
the  Lumas  Film  Corporation,  who  dis- 
tribute the  Gotham  Productions. 

Sam  Sax,  the  active  head  of  the  Lumas 
Corporation  in  New  York,  and  James  P. 
Hogan,  who  is  producing  and  directing 
the  series  of  Six  Gotham  Productions  on 
the  West  Coast,  are  both  going  ahead  on 
high  speed,  and  although  they  are  far 
ahead  of  their  schedule  release  dates,  they 
do  not  intend  to  let  up  on  production. 

Hogan  is  responsible  for  the  statement 
that  by  the  latter  part  of  January  all  of 
the  series  of  Six  productions  planned  for 
1924-25  will  have  been  completed  and 
prints  placed  in  the  hands  of  the  various 
independent  exchanges  throughout  the 
country. 

“Unmarried  Wives”  has  already  been 
released.  “Black  Lightning,”  starring  the 
dog.  Thunder,  has  been  previewed  on  the 
West  Coast.  “Women  and  Gold,”  “The 
Night  Ship,”  “You  Can’t  Fool  a 'Woman” 
and  “Every  Woman’s  Secret”  are  in  pro- 
duction. 


Alma  Rubens  to  Co-star 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Sept.  23. — Alma 
Rubens  has  signed  with  Universal  to  co- 
star  with  Percy  Marmont  in  “Stairway  of 
Hope,”  an  adaptation  of  “The  Miracle” 
by  Clarence  Buddington  Kelland. 
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Ronald  Colman  and  Samuel  Goldwyn  sign- 
ing “the  papers”  which  makes  Mr.  Colman 
a Goldwyn-First  National  star  for  five  years. 
Mr.  Colman  plays  an  important  part  in  “Tar- 
nish” and  his  performance  won  for  him  the 
long  term  contract. 


See  how  Virginia 
Lee  Corbin,  the 
child  actress  of  a 
year  ago,  has 
grown  up.  She’s 
in  the  Producers 
Distributing  Corp. 
production  “T  h e 
Chorus  Lady,” 
starring  Margaret 
Livingston. 


Christene  Winthrop,  screen 
player,  and  her  mother,  leaving 
the  Central  theatre.  New  York, 
the  opening  night  of  Pathe’s 
production  “Into  the  Net”  which 
was  written  by  Police  Commis- 
sioner Richard  E.  Enright  of 
New  York  City. 


Part  of  the  crowd  that  stormed  the  doors  of  the  Astor 
theatre.  New  York  City,  on  the  opening  night  of  “Captain 
Blood”  Vitagraph’s  big  production. 


Louis  B.  Mayer,  vice-president  in  charge  of  production 
for  Metro-Goldwyn-Mayer,  and  his  family  out  for  a 
canter  on  their  favorite  ponies. 
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Turn  about  is  fair  play — After  going  through  a strenuous  two  hours 
of  rehearsal  in  a scene  for  “The  Narrow  Street,”  Dorothy  Devore 
and  Matt  Moore  co-stars  of  the  Warner  Bros,  production,  exchange 
places  with  Director  William  Beaudine  and  Ray  June,  his  camera- 
man, and  make  ’em  do  their  stuff. 


Thomas  Meighan,  Paramount  star,  en- 
tertains (left)  S.  R.  Kent  and  Eddie 
Pigeon  at  his  Great  Neck,  L.  1.,  home. 


“Oi ! Oi ! What  a shiner!”  sez 
Benny  Leonard,  star  of  the 
two-reel  comedy-dramas 
“Flying  Fists”  which  Gins- 
berg & Wilk  are  distributing 
on  state  rights  market. 


Herbert  Rawlinson  with  Martha  Mattox, 
in  a scene  from  the  Universal-Jewell  pro- 
duction, “The  Rose  of  Napoli,’’  directed 
by  Edward  Laemmle.  Rawlinson  as  a 
minion  of  the  law  is  rounding  up  a mem- 
ber of  the  black  hand. 


Sidney  Olcott,  directing  a foreign  street  scene  for  Norma  Talmadge’s  picture  Anna  Q.  Nilsson,  who  will  make  her 

Sacrifice,  an  original  story  written  by  C.  Gardner  Sullivan  for  First  screen  debut  as  a vampire  in  the  Sam  E. 

National.  Tony  Gaudio  is  the  cameraman.  Note  the  cobbled  street  and  Rork  production,  *’Inez  from  Hollywood,” 

careful  attention  paid  to  detail  in  costuming  the  characters.  a First  National  attraction. 
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1.  Joe  Bradt,  Holly- 
wood theatre,  Seattle, 
Wash.,  formerly  of 
Oregon. 


2.  A1  L.  Rosenberg, 
President  D e L u x e 
Picture  Film  Co., 
Seattle,  Wash. 


3.  Frank  A.  Graham, 
vice-pres.  and  booker 
for  Turn  City  thea- 
tres, Centralia  and 
Chehallis,  Wash. 


4.  Charlie  Stymer, 
owner  of  Peninsula 
theatre,  Portland. 


5.  R.  R.  Pratsch, 
Rialto  theatre, 
Tacoma,  Wash. 


Pauline  Frederick  christens  the  first  set  on  “Smouldering  Fires,”  Clarence 
Brown’s  production  by  Sada  Cowan  and  Howard  Higgins,  with  a bottle 
of  real  champagn,  while  Director  Brown  and  his  staff  pretend  to  enjoy 
the  wasteful  proceedings.  Universal  will  distribute  the  feature. 


Frances  Teague,  the  William  Fox  find  who 
was  proclaimed  by  David  Edstrom,  famed 
sculptor,  the  most  beautiful  addition  to 
the  screen  during  1924. 


Western  Exhibitors  See  War- 
ner Classic. — Warner  Broth- 
ers recently  gave  a trade 
showing  of  its  second  Ernst 
Lubitsch  production  “Three 
Women”  at  San  Francisco,  to 
about  a hundred  invited 
guests. 
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An  array  of  talent  that  appears  in  M.  C.  Levee’s  first  production  for  First  National — “In  Every  Woman’s  Life” — (left  to 
right)  Virgina  ValH,  featured  through  courtesy  of  Universal,  Lloyd  Hughes,  who  has  the  role  of  the  young  lover;  Stuart 
Holmes,  playing  the  villain  of  the  piece  and  Marc  McDermott,  who  plays  the  difficult  role  of  a paralytic. 


Taking  a scene  for  “The  Midnight  Express,”  a Columbia  Picture,  for 
C.  B.  C.  Films  Sales  Co.  George  Hill,  the  director,  is  giving  the  focus. 


Vera  Steadman,  the  bright  and  fascinating  star 
of  Educational  comedies  made  by  A1  Christie. 
(Right)  Charles  Meredith  and  Betty  Blythe  with 
Anders  Randolf  in  a scene  from  “In  Hollywood 
with  Potash  and  Perlmutter,”  a First  National 
picture. 


Pathe  Exchange,  Seattle,  Wash. — (Left  to  right)  Art 
Grantz,  Booker;  C.  Calkens,  salesman;  Frank  Quiett, 
booker;  Paul  G.  Lynch,  branch  manager;  Geo.  Appleby, 
salesman;  Paul  Aust,  Associated  Exhibitors  manager; 
O.  W.  Helwig,  cashier.  (Photo  by  our  own  H.  E.  N.) 


Famous  Players-Lasky  exchange  force,  Seattle,  Wash. — 
(Seated,  left  to  right)  E.  Almquist,  J.  R.  Allen,  George 
P.  Endert,  manager;  H.  S.  Hoke,  A.  A.  Haley,  Charles 
Kendrick.  (Standing — centre)  H.  C.  Eagles,  exploiteer, 
(at  left)  W.  E.  Nelson,  booker. 
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UPPER  LEFT — Marie  Prevost,  the 
Warner  Bros,  popular  star  and  her 
police  dog  “Sinner”  at  Laguna 
Beach,  California. 

ABOVE — Anna  Q.  Nilsson  playing 
ball  with  her  champ,  police  dog  be- 
tween scenes  of  “Inez  from  Holly- 
wood,” Sam  E.  Rork’s  First  National 
production. 

LEFT — David  Torrence  and  Percy 
Marmont  bring  their  own  Scotch 
(terriers)  when  they  visit  Director 
Lambert  Hillyer,  who  is  making 
“Idle  Tongues”  for  Thomas  H. 
Ince.  Hillyer’s  prize  pup  is  known 
as  “Rusty.” 


While  we’re  on  the  subject  of  dogs  (see 
above)  here’s  Peter  the  Great  signing  his 
new  Metro-Goldwyn  contract. 


A distinguished  quartet  at  Paramount  studio.  Long  Island — Jascha  Heiftz, 
violinist;  Gloria  Swanson,  picture  star,  Mr.  Achron,  accompanist,  and 
Richard  Dix,  new  Paramount  star. 
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Adv  ertisers  Object  to  Critics 
Broadcasting  Film  Reviews 

Committee  of  A.  M.  P.  A.  to  Make  Thorough  Investiga- 
tion— C.  S.  Pinkerton  Meets  the  Prince  of  ff^ ales 
' By  JOHN  S.  SPARGO 

New  YORK,  September  23. — Investigation  of  alleged  unfairness  in 
the  broadcasting  of  radio  reviews  of  motion  pictures  is  being  pushed 
by  tha  Associated  Motion  Picture  Advertisers,  Inc.,  following  the 
action  lately  of  certain  New  York  critics  who,  by  arrangement  with  broad- 
casting stations,  have  been  putting  their  reviews  “on  the  air.” 

The  decision  to  investigate  was  reached  at  the  last  regular  weekly 
meeting  of  the  A.  M.  P.  A.,  held  Thursday,  September  18,  at  the  Cafe 
Boulevard,  New  York,  when  the  organization’s  newly  elected  officers  re- 
placed the  old  regime  and  committees  for  the  year  were  announced. 


A^T  that  time  complaint  was  made  that 
a certain  newspaper  reviewer,  not 
content  with  merely  reading  his  review 
"panning”  a picture  then  on  Broadway, 
had  advised  the  thousands  or  millions  of 
radio  listeners,  as  the  case  may  be,  to 
"stay  away”  and  "not  to  pay  any  money 
at  the  box  office”  when  that  particular 
film  came  to  their  theatre. 

In  this  instance  it  was  pointed  out  that 
while  a “panning”  review'  in  itself  might 
be  perfectly  right  and  proper  for  the 
newspaper  to  publish  for  the  benefit  of  its 
particular  little  circle  of  readers,  it  w'as 
obviously  unfair  to  the  great  unseen  pub- 
lic as  well  as  to  the  picture  people  for 
that  newspaper  review'er  to  go  beyond  his 
ow'n  much  lesser  field  than  the  radio  with 
a one-man  opinion  that  did  not  necessarily 
coincide  with  the  opinions  of  other  re- 
viewers. 

Another  newspaper  man  on  a different 
publication,  according  to  report  of  one 
.'X.  M.  P.  A.  member  made  at  the  meeting, 
had  approached  him  and,  to  use  his  own 
language,  applied  “old  time  blackiack 
methods  to  get  business”,  emphasizing 
the  fact  that  review's  on  any  of  this  mem- 
ber’s pictures  “would  not  only  be  pub- 
lished 'in  my  paper  but  would  also  be 
broadcast  all  over  the  country  by  radio” 

Recently  a radio  reviewer  on  still  a 
third  newspaper  broadcast  an  attack 
against  exhibitors  “for  failing  to  take  off 
the  admission  tax”.  This  case  was  not 
discussed  at  the  A.  M.  P.  meeting,  for 
to  what  extent  the  reviewer  in  question 
may  have  been  justified  in  making  his  as- 
sertion cannot  be  said.  However,  a 
great  proportion  of  exhibitors  have  re- 
moved the  tax,  and  the  attack  was  ob- 
viously unfair  to  those  who  should  have 
been  given  credit  for  what  they  had  done. 

M.  Botsford.  newly  elected  president 
of  the  A.  M.  P.  A.  was  directed  in  a mo- 
tion passed  by  the  members  to  appoint  a 
committee  to  make  a thorough  investig.a- 
tion  of  the  matter  and  to  report  back  with 
recommendations  as  to  what  may  be  done 
in  the  interests  of  the  public  as  a whole 
as  well  as  the  motion  picture  industry.  ' 

Mr.  Botsford  pointed  out  that  w'hile 
radio  reviewing  could  do  in  some  in- 
stances much  good  he  believed  it  had 
still  greater  capacity  for  doing  harm. 
-Mso,  he  took  the  stand  that  since  the  big 
radio  corporations,  outside  of  one  or  tw'o 
small  commercial  ones,  had  refused  to 
send  out  advertising  propaganda  boosting 
pictures  it  w'as  hardlv  fair  that  thev 
should  allow  the  broadcasting  of  state- 
ments condemning  them.  It  was  the  con- 
census of  opinion  that  if  radio  reviewing 


is  to  continue  it  should  embrace  the  re- 
view's of  all  of  the  critics  of  a town  and 
not  be  confined  to  one-man  opinions,  with 
scattered  “side  remarks”. 

* * * 

The  officers  of  the  new  administration 
of  the  A.  M.  P.  A.  who  w'ent  in  with 
President  Botsford  at  last  Thursday’s 
meeting  were:  Vice-president,  Charles  W. 
Barrel! : secretary,  Walter  Eberhardt; 
treasurer,  Glendon  Allvine. 

The  new  board  of  directors  includes 
the  four  officers  plus  Charles  Einfeld, 
Irving  Green,  James  Loughborough,  Ed- 
w'ard  McNamee  and  Lon  Young.  At  the 
board’s  first  meeting  they  elected  an  ad- 
visory council  consisting  of  Jerome 
Beatty,  Arthur  Brilant,  John  Flinn,  Paul 
Gulick  and  C.  L.  Yearsley. 

At  the  Thursday  meeting  an  election 
was  held  which  placed  Edward  McNamee 
and  Charles  Einfeld  on  the  finance  com- 
mittee, which  under  the  constitution  and 
by-law's  of  the  A.  M.  P.  A.  is  automatic- 
ally headed  by  the  president,  with  the 
secretary  and  treasurer  as  the  other  mem- 
bers. 

President  Botsford  announced  his  ap- 
pointments on  five  committees  for  the 
ensuing  year  as  follow's: 

Auditing — Julian  Solomon,  chairman; 
Hopp  Hadley  and  Fred  Baer. 

Publicity — \Y.  E.  Mulligan,  chairman ; 
Edw'ard  J.  Klein  and  L.  H.  Mitchell. 

Entertainment  — Harry  Reichenbach, 
chairman:  Russell  Holman,  Melville  A. 
Shauer,  Tom  Wiley,  the  past  presidents, 
the  board  of  directors  and  the  advisory 
council. 

Speakers  — Bert  Adler,  chairman,  and 
Walter  Eberhardt. 

Art — Vincent  Trotta,  chairman;  Harry 
Lewis.  Karoly  Grosz.  Hal  Phyffe  and  C. 
L.  Yearsley. 

Morrie  Ryskind  formally  took  over  the 
A.  \r.  P.  A.  Bulletin  as  managing  editor, 
with  Bert  Adler  as  business  manager. 

Harry  Reichenbach  took  un  the  reins  as 
National  Chancellor  of  the  U.  S.  Chamber 
of  Commerce. 

President  Botsford  has  not  yet  made 
his  appointments  to  the  membership 
committee. 

* * * 

C.  S.  Pinkerton,  financial  comptroller 
for  First  National  Pictures,  Inc.,  met  the 
Prince  of  Wales  at  the  International  Polo 
games  the  other  day.  And  he  didn’t  have 
to  force  himself  into  the  royal  presence, 
either.  Moreover,  he  and  H.  R.  H. 
seemed  to  strike  up  a kindlv  feeling  for 
one  another — that  is.  the  Prince  struck 
up  the  feeling.  It  has  alw'ays  existed 
with  Mr.  Pinkerton,  w'ho  is  a former 
British  subject. 


Mr.  Pinkerton,  when  asked  to  tell  in 
detail  the  conversation  between  himself 
and  H.  R.  H.,  smiled  and  said,  “Oh,  it 
w'asn’t  much”.  But  from  Harry  Lloyd, 
of  Principal  Pictures,  the  story  was 
learned.  Mr.  Lloyd  and  Mr.  Pinkerton 
went  to  the  Polo  Games  with  H.  H. 
Bruenner,  assistant  to  Richard  A.  Row- 
land. 

Through  the  grace  of  a man  high  up 
in  British  affairs  they  wore  badges  that 
looked  like  railroad  crossing  signals  and 
admitted  them  to  any  part  of  the  field. 
Naturally,  they  all  strolled  toward  where 
the  Prince  W’as  standing,  Mr.  Pinkerton 
leading.  Mr.  Pinkerton  is  of  Scotch 
descent,  was  raised  in  a suburb  of  Lon- 
don w'hich  is  full  of  mosquitoes  and  wood 
ticks,  and,  after  coming  to  this  counry 
became  an  American  citizen. 

Spotting  the  Prince,  the  First  National 
Comptroller  was  overcome  with  that  love 
of  native  soil  which  lies  dormant  in  the 
breast  of  every  man,  so  he  quickened  his 
pace  in  the  crowd.  In  fact,  he  began 
shoving  till  he  shoved  against  a big 
Englishman  who  returned  the  compli- 
ment w'ith  his  elbow  and  said: 

“I  say,  my  man,  stand  back,  stand 
back”. 

“Stand  back  yourself”,  challenged  Mr. 
Pinkerton. 

The  Englishman  looked  at  him  and  ex- 
claimed, “Well,  if  it  isn’t  ‘Pink’.”  He  was 
one  of  the  Prince’s  equerries  or  something 
or  other,  who  had  gone  to  school  with 
Mr.  Pinkerton  and  naturally  he  offered  to 
present  the  First  Nationalite  to  H.  R.  H. 

The  presentation  took  place  in  due  form 
and  after  the  handshaking  was  over  Mr. 
Pinkerton  casually  remarked  to  the  Prince 
that  he  was  born  in  a London  suburb — 
the  suburb  of  mosquitoes  and  ticks.  The 
Prince  smiled  as  he  sized  up  Mr.  Pinker- 
ton and  said: 

“Serves  you  right.”  Then  he  added:  “I 
say,  come  here,  1 want  to  see  those 
horses”.  And  he  and  Mr.  Pinkerton 
strolled  across  the  field  arm-in-arm,  while 
Bruenner  looked  at  Lloyd  and  Lloyd 
looked  at  Bruenner  and  both  said:  “When 
it  comes  to  being  regular  buttinskies  the 
Scotch  have  them  all  backed  off  -the 
boards.” 

Thus  was  history  made  for  the  motion 
picture  family  of  Pinkerton. 

* * 

E.  M.  Asher.  Vice-President  and  Gen- 
eral Manager  of  Corinne  Griffith  Produc- 
tions, Inc.,  is  in  New  York  looking  for 
Studio  facilities  in  the  East  where  he  in- 
tends to  produce  “Declasse”  starring 
Corinne  Griffith.  This  production  is  to 
be  from  the  stage  play  by  Zoe  Aikens  in 
which  Ethel  Barrymore  starred  on  Broad- 
way. If  Mr.  Asher  is  successful  in  secur- 
ing a studio  in  New  York  he  will  bring 
Miss  Griffith  here  within  the  next  week 
or  two.  No  director  has  as  yet  been 
named.  Mr.  Asher  believes  there  will  be 
considerable  production  in  the  East  this 
fall  but  feels  there  will  be  some  difficulty 
in  securing  sufficient  studio  space. 

Room  for  Cheats** 
Warning  of  Hays*  Aid 

(Special  to  Exhibitors  Herald) 

.ALBANY,  N.  Y.,  Sept.  33. — Declaring 
that  the  sooner  managers  and  film  sales- 
men who  misrepresent  the  industry,  are 
forced  out  of  the  business,  the  better  it 
will  be,  Sol  Rogers,  of  the  Hays  organiza- 
tion, spoke  at  a special  luncheon  at  the 
Hotel  Ten  Eyck  in  Albany,  N.  Y.,  last 
week.  The  luncheon  had  been  arranged 
by  the  Albany  Film  Board  of  Trade,,  and 
was  largely  attended.  The  mam  portion 
of  Mr.  Rogers’  talk  was  devoted  to  arbi- 
tration and  its  possibilities  from  the  view- 
point of  the  film  industry. 


The  Box  Office  Record 

for  September,  1924,  will  be  mailed 
by  zone  from  Chicago  beginning 
September  30. 

Delivery  to  subscribers  should  be 
com  pi  eted  not  later  than  Oct- 
ober 6. 
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Actors  Equity  Renews 
Campaign  to  Organize 
Branch  in  Hollywood 

(Continued  from  page  2S) 

player  will  ‘stand  for’  it  is  easily  seen 
that  lots  of  money  is  saved  for  the  pro- 
ducer. 

Nowell  Cites  Plan 

“Now,  then — here  is  where  the  ‘rota- 
tion’ enters  into  it.  Just  as  they  are  con- 
cluding the  scenes  with  the  $2,900  player, 
then  and  then  only  do  they  start  the  next 
highest  salaried  player.  If  these  two  have 
scenes  together  these  scenes  are  the  last 
played  by  the  first  player  and  the  first 
played  by  the  second  player.  Then  the 
?>econd  player  is  ‘railroaded’  along  down 
the  line  just  as  the  first  one  was.  Then 
they  take  up  the  next  salary,  etc. 

‘‘Now,  sometimes  the  scenario  is  so 
constructed  that  it  is  impossible  to  over- 
lap the  players’  services  in  just  this  man- 
ner right  through  the  picture  and  nat- 
urally someone  must  be  scheduled  to  lay 
off  a few  days,  as  has  always  been  more 
or  less  of  a custom  in  pictures,  you  know. 
Well,  the  player  instead  of  being  told  to 
‘rest’  (and  draw  salary,  as  heretofore)  is 
now  told  that  he  is  ‘finished’  in  the  pic- 
ture— that  ‘perhaps  there  will  be  a few 
added  scenes  or  retakes  a little  later  and 
if  so  the  studio  will  so  notify  him,’  etc., 
etc. 

“Then  two  days,  three  days  or  even  ten 
days  later  the  player  gleefully  receives  a 
‘call’  from  the  studio  to  report  the  next 
day  for  ‘added  scenes.’  He  does  so.  And 
the  truth  of  the  matter  is  that  he  has 
merely  obliged  them  by  laying  off  until 
they  caught  up  to  the  point  where  they 
need  him  again  in  the  story. 

“This  thing  was  attempted  l)ack  in  1918 
to  my  knowledge — and  at  that  time  it 
cost  the  studio  a pretty  penny,  for  the 
actor  went  East  and  they  had  to  retake 
everything  with  another  i)layer.  So  they 
gave  up  that  sort  of  ‘gamble’  upon  an 
actor’s  gcnerosit5"  until  recently.  And 
now  they  locate  players  who  are  not 
going  to  go  East — and  during  the  en- 
forced lay-off"  they  ‘fix’  it  with  the  other 
studios,  through  their  association,  so  that 
the  actor  cannot  work  for  anyone  else 
while  they  lay  him  off.  This  regime  is 
going  to  prove  a tremendous  liability  to 
the  actor  from  now'  on.  His  ‘salary’  w'ill 
become  less,  or  more  of  a joke,  that's  all. 

“Here’s  another;  An  actor  working  at 
a studio  where  many  pictures  are  under 
production  and  was  engaged  in  a good 
part  for  one  picture  originally  is  ‘ap- 
proached’ and  told  that  some  other  direc- 
tor on  the  same  lot  is  ‘stuck’  for  a ‘good’ 
actor  to  play  such-and-such  a part  in  his 
picture.  The  part  isn’t  very  long,  but  it 
needs  a good  man.  (Flattering  the  actor's 
vanity.)  Now',  as  he  isn’t  being  used 
tomorrow  by  the  director  he  is  supposed 
to  be  working  for  w'hen  he  was  originally 
engaged,  ‘would  he  mind’  slipping  over  to 
so-and-so’s  set  tomorrow  and  play  that 
part?  It’s  a small  part,  but  it  ‘stands 
out’  and  it  w'ill  make  ‘an  awful  hit'  with 
the  studio  bosses  if  he  would  be  ‘kind 
enough’  to  do  it,  etc.,  etc.  And  he  does 
it,  naturally.  Thus  they  get  a good  man 
in  two  pictures  for  one  salar\-.  I believe 
that  very  soon  these  studios  will  engage 
actors  to  play  in  any  picture  cast  for 
during  the  time  they  are  working  at  a 
given  studio — and  yet,  they  will  not  be 
placed  ‘in  stock’  w'here  they  could  depend 
on  a given  income,  for  it  seems  that 
Equity  simply  must  rectify  these  injus- 
tices speedily. 

“I  have  heard  that  the  producers  are_ 
considering  offering  actors  a form  of 
‘contract’  which  is  to  call  for  their  serv- 
ices for  ‘seven  days  and  three  nights’  as 
a week’s  work.” 


Bebe  Daniels  in  her  fencing  costume  in 
the  role  she  portrays  in  “Dangerous 
Money,”  a forthcoming  Paramount 
production. 


Kansas  and  Missouri 
Theatre  Men  Combine; 
Steffes  Is  Reelected 

{Continued  from  page  2S) 

all  states  which  are  already  organized  to 
affiliate  w'ith  Allied. 

The  Kansas  end  of  the  convention  was 
replete  w'ith  action,  from  the  opening  ad- 
dress by  Mayor  Earl  .\kers  of  Topeka 
until  the  closing  talk  by  Richard  K.  Hop- 
kins, justice  of  the  Kansas  supreme  court, 
^lembers  of  .Allied  took  the  floor  in  the 
afternoon  Kansas  session  and  virtually 
“beat”  organization  into  the  heads  of  ex- 
hibitors, many  of  whom  were  attending 
their  first  convention.  Then  a call  for 
subscriptions  was  issued  to  create  a fund 
to  defray  the  expense  of  putting  the  new 
body  on  its  feet.  The  first  subscription 
was  $1,000  and  it  ended  with  a total  in 
excess  of  $7,000. 

Committees  Are  Appointed 

Committees  of  four  each  from  Western 
Missouri  and  Kansas,  w'ith  Cole  of  Texas 
as  the  odd  member,  drafted  the  resolu- 
tion of  the  merger  of  the  three  bodies. 
Biechele  of  Kansas  w'ill  continues  to  serve 
as  president  of  the  merged  body,  but 
seven  new  directors  from  Missouri  were 
added  to  the  board  of  executives.  They 
are:  Charles  Sears,  Nevada;  W.  P.  Cuff, 
Chillicothe;  S.  F?.  Wilhoit,  Springfield;  R. 
Finklestein,  Kansas  City;  Jay  Means, 
Kansas  City;  Jack  Truitt,  Sedalia,  and 
Hugh  Gardner,  Neosha. 

Twenty-five  per  cent  of  the  dues  from 
each  state  will  be  credited  to  a special 
fund  to  be  used  by  a research  and  pro- 
motion committee  in  legislative  work. 

The  naming  of  the  merged  body  drew 
considerable  debate,  it  finally  being  de- 
cided to  eliminate  the  term  “Western 
Missouri  and  Kansas”  on  the  basis  that 
the  organization  was  justified  in  being 


named  “M.  P.  T.  O.  Kansas  and  Mis- 
souri." 

Resolutions  deploring  the  waste  in 
production,  urging  a higher  physical 
standard  in  operation  of  theatres,  resolv- 
ing to  put  forth  every  effort  in  obtaining 
a repeal  to  the  copyright  act,  and  demand- 
ing that  producers  lower  film  rentals  w'ere 
adopted. 

Although  the  attendance  only  slightly 
exceeded  100,  it  was  the  most  representa- 
tive gathering  ever  held  in  Missouri  or 
Kansas  and  was  a criterion  to  what  ap- 
pears to  be  a greatr  era  in  exhibitor 
history. 


A Few  Words  About 
Trade  Paper  Reviews 
By  Our  Uncle  Tom  ’ ’ 

(Continued  from  page  eg) 

talkeil  yuh  intuh  runnin’  ’em?  Take  any 
picture  that  wuz  an  orful  flop  with  yuli 
an’  go  back  an’  read  over  the  revoos  an’ 
yuh’ll  see  how  they  praised  it  up  an’  told 
yuh  whut  a knockout  it  wuz  gonna  be. 
But  the  langwidge  then  revooers  uses 
has  a dubble  meanin’.  They  musta  meant 
if  yuh  used  enough  uv  those  knockout 
pictures  yuh’d  be  knocked  out  allright. 
Yas  sir,  knocked  clean  outa  business.  But 
if  yu’d  confine  yuhr  buyin’  to  pictures 
which  has  been  recommended  by  other 
e.xhibitors  in  the  Herald,  yuh’d  soon  find 
a hig  difference  in  yuhr  business.” 

“Mebbe  so,  but  I jest  can’t  see  how  a 
fella  can  run  a picture  show  without  hav- 
ing dependahle  reviews,”  said  Sam. 

But  We’re  Not  Butchers 

“There’s  jest  wun  bizness  I knows  uv 
where  yuh  kin  be  sure  uv  whut  yuh  call 
dependible  revoos,”  replied  Uncle  Tom. 

“What  business  is  that,  Tom?”  asked 
Sam. 

“Runnin’  a butcher  shop,”  said  Uncle 
Tom. 

“What’s  reviewers  got  to  do  with  a 
butcher?” 

“Well  this  here  revooin’  is  supposed 
to  help  yuh  tell  good  from  bad  ain’t  it?” 
said  Uncle  Tom  with  a twinkle  in  his  left 
eye.  “Well  then,  if’n  yuh’re  so  sot  on 
revoos  yuh  oughta  be  a butcher.  He 
uses  his  nose  fer  revooin’,  he  does.  He 
kin  alius  tell  whut  part  uv  his  stock  on 
hand  is  good  or  bad.  His  nose  tells 
him  that.  But  yuh  W’udn’t  do  fer  a 
butcher  stall.” 

“Wh>-  w'ouldn’t  I ?”  asked  Sam. 

“Yuh’re  nose  ain’t  keen  eough,  Sam. 
That’s  why.”  And  Uncle  Tom  devoted 
himself  to  the  business  of  windin’  up  the 
cleaning  of  his  old  pipe  while  Sam  sat 
thinking  about  Uncle  Tom’s  meat  market 
allusion  and  admitting  (to  himself)  that 
the  darned  old  rooster  was  probably  right, 
as  usual. 

Universal  Announces 
14  Jewel  Productions 
For  Early  Next  Year 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  23. — With  only  two 
of  its  twelve  fall  pictures  actually  issued, 
Init  with  every  picture  completed  and 
eleven  of  them  in  the  exchanges.  Univer- 
sal issues  the  first  definite  announcement 
of  its  spring  pictures.  Fourteen  are  in- 
cluded in  the  list,  and  of  the  fourteen  four 
are  fully  completed  and  eight  are  well 
into  production.  Two  are  being  prepared. 
The  statement  was  issued  by  R.  H.  Coch- 
rane, vice-president  of  Universal,  upon 
his  return  from  a European  trip,  where  he 
conferred  in  Paris  with  Mr.  Laemmle  in 
regard  to  the  spring  program. 
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[THE  THEATRE! 

[^Q^ASD^pintnient  of  Practical  Showmanship  J 

BETTERSWORTH  IS  AT  IT  AGAIN 


EARL  D.  MASSEY 


Earl  Massey 
Shares  Time 
With  Buddies 

Failure  to  unearth  a desirably  dark 
chapter  in  the  past  of  an  interviewee 
is  reported  for  the  first  time  this  week 
by  The  Theatre’s  intrepid  investigator. 
Earl  D.  Massey,  Texas  theatre,  Killeen, 
Texas,  is  the  exhibitor  publisher  whose 
record  yields  no  juicy  morsel  for  the  gos- 
sips. 

Mr.  Massey’s  ten  years  in  the  show 
business  have  been  devoted  to  the  Texas 
theatre,  the  slogan  of  which  is,  “For  Ten 
Years  an  Institution  in  Killeen.’’  You 
who  have  seen  his  house  organ  know  that 
his  years  have  been  well  occupied,  but  do 
not  know  that  he  has  shared  his  time 
with  his  buddies,  acting  as  press  agent 
for  the  American  Legion  and  handling 
the  campaign  of  the  American  Legion 
Rodeo,  an  event  from  which  Killeen 
events  are  dated. 

Breaks  in  his  decade  of  theatre  service 
mark  his  New  York  City  experience  as 
a Nash  truck  salesman,  his  instructorship 
in  the  School  of  Automobile  Mechanics, 
Camp  Maybry,  and  attendance  at  the 
Coast  Artillery  Officers  Training  School, 
Fort  Monroe,  Va. 

Mr.  Massey  will  exchange  house  organs 
with  brother  exhibitors  and  if  you  don’t 
get  “The  Texan’’  you  are  missing  some- 
thing. ' 


IN  the  interests  of  the  service  and  so 
that  utmost  efficiency  may  be  at- 
tcuned^  exhibitors  using  theatre  copy 
provided  by  this  department  are  re- 
quested to  submit  specimens  of  all 
published  material  containing  sedme.  If 
for  any  reason  reproduction  is  not  de- 
sired, such  contributions  will  be  re- 
garded as  confidential. 

A Giggle  for 
Everybody  at 
Our  Expense 

Here’s  at  least  a giggle,  maybe  more, 
at  THE  THEATRE’S  expense. 

J.  W.  Bettersworth,  Istrione  theatre, 
Jackson,  Miss.,  whose  “Lowdown  on 
American  Showmanship”  it  was  this  de- 
partment’s priceless  privilege  to  present 
in  a recent  issue,  again  wields  pen  and 
typewriter  for  your  entertainment.  Again 
and  even  again  doth  he  thrust  full  deftly 
in  the  direction  of  our  pet  interest,  the 
theatre  house  organ,  and  so  niftily  doth 
he  pierce  our  metophorical  carcass  that 
we  strew  the  carnage  all  over  two  of  the 
ensuing  pages.  (Better  turn  to  them 
now). 

Mr.  Bettersworth  writes: 

THE  THEATRE,  Exhibitors  Herald. — 
You  may  believe  me  when  I say  that  I 
was  indeed  proud  of  the  attention  you 
gave  me  in  your  issue  of  September  13th. 
It  is  what  I would  consider  a signal 
honor,  for  heretofore  editors  have  been 
prone  to  boo  me  out  of  the  limpid  lime- 
light of  lunacy. 

I will  say  again  that  I thank  you  very 
much. 

I have  noticed  in  your  late  editions  that 
there  seems  to  be  quite  a bit  of  interest 
shown  in  the  arrangement  and  publica- 
tion of  house  organs.  Up  until  this  time 
I will  admit  that  house  programs  were 
not  unknown  to  me,  but  for  all  that  I 
will  humbly  refrain  from  spinning  any 
stale  yarns  about  a Wurlitzer,  which  you 
no  doubt  anticipated. 

So  this  time,  my  good  friend,  I am  for- 
saking the  much-abused  practice  of  ex- 
ploitation ideas  to  e.xpose  the  tangible 
secrets  of  the  bouse  organ  and  how  to 
make  it  go.  I mean  by  that  how  to  make 
it  a source  of  keen  interest  to  the  people. 
Now  it  may  be  that  you  have  never  seen 
a paper  like  the  one  that  I am  sending, 
but  that  is  to  be  expected.  Very  few 
people  have  seen  an\'thing  like  it. — J.  \V. 
Bettersworth,  Istrione  theatre,  Jackson, 
Miss. 

(NOTE:  Probably  it’s  best  to  explain  that  Mr. 
Bettersworth’s  house  organ  is  a purely  imagin- 
ary publication  and  to  add  that  he’d  have  to 
change  the  submitted  material  only  in  purpose 
to  produce  a theatre  paper  comparing  favorably 
with  any  that  come  to  this  desk.  Why  not  do  it, 
J.  W.?) 


House  Organ 
Exchange  in 
Early  Favor 

Earl  D.  Massey. 

Edgar  A.  Moss. 

E.  H.  Randall. 

S.  Stiefel. 

These  are  names  published  this  week 
in  the  House  Organ  Exchange,  denoting 
willingness  to  exchange  copies  with  all 
applicants.  Early  indications  are  that 
the  suggestion  has  met  with  general 
favor. 

Ifarl  1).  Massey,  Texas  theatre,  Killeen, 
'fexas,  whose  picture  and  ' biography  ap- 
liear  in  another  column,  has  signified  his 
readiness  to  co-operate  with  other  show- 
men in  this  manner  and  readers  who 
recall  recent  reproductions  from  his  bouse 
organ  in  this  department  undoubtedly 
will  avail  themselves  of  his  offer  at  once. 
It  is  a splendidly  printed  paper,  distinc- 
tive in  many  essential  respects. 

Edgar  Moss,  head  of  the  Moss  -Ad- 
vertising .Agency,  Marion,  Ind,,  preparing 
for  publication  “The  Marion  Theatre 
News,’’  representing  five  theatres  in 
Marion,  writes: 

“You  may  count  on  me  as  being  willing 
and  anxious  to  exchange  house  organ 
issues  regularly  with  everyone  who  will 
exchange  with  us.  Our  issue  will  come 
out  some  time  the  first  of  October,  and 
from  then  on  we  will  be  very'  glad  to 
avail  ourselves  of  the  opportunity  of  e.x- 
changing  with  all  who  are  willing  to  do 
likewise.” 

“The  Marion  Theatre  News”  is  to  be  a 
l(>-page  publication  of  high  quality.  Ad- 
vance proof  of  the  cover  has  been  re- 
ceived and  full  analysis  of  the  first  issue 
will  be  given  in  this  department  when 
published. 

The  House  Organ  Exchange  is  printed 
with  additional  names  included  upon  the 
follow'ing  page. 


A GOOD  THEATRE 

A GOOD  theatre  is  something  more 
than  a playdiouse  where  good  pic- 
tures arc  exhibited.  It  is  a place  where 
good  i)eople  go  to  have  a good  time  to- 
gether. ft  is  a business  institution  with 
a good  influence  upon  the  community: 
serving  a good  purpose  by  making  a good 
time  possible  at  a moderate  price. 

Good  equipment,  good  music  and  good 
intentions  are  essential  to  the  mainte- 
nance of  this  or  any  other  good  theatre. 
Good  attendance  is  just  one  of  the  re- 
wards. Good  friends  is  a more  important 

one.  

(NOTE:  The  above,  the  most  widely  published 
editorial  proindcd  to  date  in  The  Theatre's  series, 
is  republished  here  for  the  benefit  of  exhibitors 
newly  become  interested  in  the  serincc.) 


42 


EXHIBITORS  HERALD 


October  4,  1924 


Copy  Service 
For  Exhibitor 
House  Organs 

House  organ  or  newspaper 
publication  rights  to  this 
copy  is  granted  exhibitors  by 
the  “Herald”  herewith. 


COOPERATION  PAYS 

COOPERATION  pays.  You  have 
heard  that  before  and  you  will  hear 
it  again.  It  is  perhaps  the  most  im- 
portant statement  that  can  he  made  with 
reference  to  modern  business. 

You  are  told  by  your  Ijanker,  your 
clothier,  your  customers,  hy  ever>'  busi- 
ness man  with  whom  you  come  in  con- 
tact, that  cooperation  is  the  watchword 
of  the  day.  But  if  you  listen  only  to 
the  statement  and  do  not  look  behind  it 
you  do  not  know  what  it  means. 

This  community,  like  every  other  com- 
munity, embraces  a certain  few  individuals 
who  jump  to  the  conclusion  that  when 
business  men  speak  of  cooperation  the}- 
mean  the  sort  of  you-tell-them-about-me- 
and-I’ll-tell-them-about-you  stuff  that  is 
assumed  to  create  more  trade  for  those 
concerned.  'khis  is  not  the  cooperation 
that  we  refer  to  in  this  comment. 

We  speak  rather  of  the  business  cooper 
.ition  that  has  to  do  with  exchange  of 
ideas,  comparison  of  cibservations,  move- 
ment in  unison  toward  a higher  commu- 
nitv  efficiency  and  a broader  appreciation 
and  interpretation  of  community  values 
and  purposes. 

This  theatre  is  everlastingly  dedicated 
to  vigorous  promotion  of  constructive  co- 
operation. So  far  as  this  theatre  is  con- 
cerned, the  other  kind  exists  only  to  be 
combatted  with  every  instrument  of 
combat  at  command. 


PLEASE  COMPLAIN 

PLEASE  complain  when  our  show 
doesn’t  suit  you.  Please  complain  if 
only  a minor  part  of  our  show  fails  to 
meet  with  your  approval.  Please  com- 
plain about  the  service,  the  music,  the 
pictures,  the  attendants,  about  anything, 
liut  please  complain. 

This  perhaps  unique  request  is  not  so 
unique  as  it  may  sound.  The  fact  is  that 
the  theatre  owner  receives  prohabl}' 
fewer  comi)laints  from  his  customers  than 
any  other  business  man.  There  may  or 
ma}-  not  be  a good  reason  for  this  fact, 
hut  nevertheless  it  is  true  that  the  theatre 
owner  jiroceeds  in  tlie  conduct  of  his 
business  with  consideral)ly  less  guidance 
from  his  patrons  than  any  other  mer- 
chant. If  we  are  able  to  satisfy  you  with- 
out this  guidance,  how  much  better  will 
we  he  able  to  satisf\-  }-ou  with  it. 

Please  complain  about  something. 


ADVERTISING  NEWS 

This  theatre  advertises  its  programs 
regularly  in  (name  of  newspaper  or 
Ijapers  used.)  .\lthough  published  as 
advertising,  our  announcements  are  writ- 
ten and  read  as  news.  Our  advertise- 
ments are  no  more  than  expanded  news 
items  acquainting  you  with  the  entertain- 
ment situation  locally. 

We  need  not  ask  }-ou  to  read  our 
advertisements,  for  we  know  that  you  do 
that  regularly.  We  do  ask  you,  however, 
to  compare  them  with  anv  other  adver- 
tisements, theatrical  or  otherwise,  which 
you  read,  giving  attention  to  the  matter 
of  truthfulness  and  reliability. 

We  talk  to  you  in  our  advertisements 
.'ind  we  back  up  what  we  say. 


Theatre  Bits 


T W.  BETTERSWORTH,  who  un- 
J • mercifully  lambasts  The  Theatre  in 
his  contribution  featured  this  week,  be- 
gins in  next  week’s  HERALD  his  most 
ambitious  effort,  a serial,  which  will  be 
published  in  weekly  installments  running 
nobody  knows  how  many  weeks. 

The  intriguing  title  of  this  serial  is 
“DUMB’S  THE  WORD.”  It  will  be 
profusely  illustrated  by  the  author. 

* 

CLAUD  SAUNDERS’  advance  prepar- 
ation for  the  exploitation  of  “Peter 
Pan”  is  something  to  think  about.  The 
picture  will  be  released  simultaneously  in 
250  theatres  in  the  United  States  on 
December  26th  and  for  two  weeks  prior 
to  that  date  the  Paramount  Exploitation 
department  will  concentrate  upon  it.  But 
the  advance  work  already  is  under  way. 

Within  a few  days  5,000  dealers  who 
will  sell  Peter  Pan  Kids  Clothes  will 
receive  letters  from  the  manufacturers 
outlining  and  endorsing  a cooperative 
plan  to  take  up  with  local  theatres.  Spe- 
cial window  cards,  posters,  etc.,  are  being 
prepared  by  Paramount  and  various  thea- 
tre-store contests  are  outlined.  Identical 
arrangements  have  been  perfected  with 
the  makers  of  Peter  Pan  Dresses,  to  be 
handled  by  3,000  dealers.  Other  under- 
takings of  similar  magnitude  are  in  hand. 

IF  you  publish  a house  organ  and  have 
not  sent  in  your  photograph  and  the 
facts  about  yourself,  why  not?  Let’s  all 
get  acquainted  with  each  other.  It’s  good 
for  everybody. 

* 

ORAL  D.  CLOAKEY,  whose  exploi- 
tation charts  used  to  be  imposing 
features  of  this  department  with  great 
regularity,  returns  to  the  fold  next  week 
with  an  amply  detailed  and  adequately 
illustrated  contribution  meriting  this  ad- 
vance notice.  Watch  for  it. 

* 

STEVE  FARRAR,  Orpheum  theatre, 
Harrisburg,  111.,  has  sent  a copy  of 
his  house  organ  and  the  details  about  it, 
illustrated,  will  be  another  reason  for 
turning  to  this  department  next  week. 
* 

KC.  KEHRBERG,  Lyric  theatre. 

. Sheldon,  la.,  is  hereby  requested  to 
send  The  Theatre  a copy  of  his  house 
organ.  The  same  to  others  who  have 
not  done  so.  The  more  the  merrier. 


What  Showmen 
Are  Doing  to 
Get  Business 

A phototype  survey  of  cur- 
rent exhibitor  business  ef- 
fort, with  pictures  upon  the 
opposite  page. 


1 THIRTEEN  (COULDN’T  THAT 

-L  . have  been  avoided?)  kiddies  worked 
in  a prologue  for  “Flirting  With  Love” 
staged  hy  the  Olympia  theatre.  New 
Haven,  recently.  Kiddies  always  draw,  but 
showmen  too  often  forget  the  fact.  And 
then,  some  places  they  can’t  use  them. 


O NOW  IT’S  AN  “OFFICIAL 
song.”  (What  next?)  The  place 
is  Grauman’s  Million  Dollar  theatre  lobby, 
the  song  is  “Red,  Red  Rose,”  and  the  pic- 
ture it  represents  is  “Monsieur  Beau- 
caire.”  By  the  time  you  get  used  to  that 
idea,  somebody’ll  think  up  a wilder  one. 


O FRANCES  COLLEY,  MODEL, 
. posed  in  a Washington  window  to 
advertise  “The  Arab”  for  Loew’s  Colum- 
bia. That  used  to  be  new  and  it  isn’t 
threadbare  yet. 

* 


^ ONE  OF  THOSE  AUTOMO- 
bile  contests,  genius  and  family 
not  denoted,-  culminated  at  the  Alajestic 
theatre,  Grand  Junction,  Colo.,  in  time 
for  the  wind-up  to  serve  as  exploitation 
for  “The  Covered  Wagon,”  imagination 
picturing  the  automobile  as  such. 

* 

AND  THE  WAY  THEY  CAME 
D . to  see  “The  Covered  Wagon”  was 
a sight  to  behold.  But  they’re  doing  that 
everywhere,  so  maybe  the  contest  didn’t 
have  much  to  do  with  it  at  that. 

* 


r IT’S  A BIT  OF  A DROP  BACK 

V5.  into  yesterday  to  detail  the  exploi- 
tation of  “The  Confidence  Man”  with 
money  bags  at  the  Hippodrome,  York, 
Pa.,  but  the  stunt,  employed  this  time  by 
Les  Whelan  of  Paramount,  must  not  be 
lost  to  the  record. 


House  Organ 
Exchange 

EARL  D.  MASSEY,  Texas  theatre, 
Killeen,  Texas. 

EDGAR  A.  MOSS,  Moss  Advertis- 
ing Agency,  Marion,  Ind. 

E.  H.  RANDALL,  Liberty  theatre, 
Condon,  Ore. 

S.  STIEFEL,  Roxboro  theatre, 
Philadelphia,  Pa. 

Entry  of  name  in  above  list  signifies 
■willingness  to  exchange  theatre  house  or- 
gans with  ail  applicants.  (For  details  see 
preceding  page.) 

(Name)  

(Theatre)  

(C;:y)  

(State)  


ART  MADE  INTERESTING 

Art  has  battled  its  way  down  the  cen- 
turies against  prejudice,  narrowness 
whatnot,  hut  most  of  all,  against  lack  of 
interest.  Due  to  cultivation  by  the  in- 
telligent, in  past  centuries  a minority,  the 
very  word  had  become  in  effect  a warn- 
ing signal  to  the  majority  citizen  until 
the  development  of  the  educational  sys- 
tem and  the  coming  of  the  motion  pic- 
ture. Today  the  man  in  the  street  and 
the  student  in  his  study  look  upon  art 
alike  as  a leavening  factor  in  life  and 
civilization. 

To  proijer  development  of  the  educa- 
tional system  the  major  credit  for  this 
change  is  due,  of  course,  but  the  part  of 
the  motion  picture  is  an  important  one. 
Generally  speaking,  modern  educational 
methods  have  made  art  familiar,  while 
the  motion  picture  has  made  it  interesing. 
Words  always  have  seemed  clumsy  in- 
struments for  artistic  interpretation.  The 
motion  picture,  speaking  without  words 
in  the  language  of  light  and  vision,  has 
brought  art  into  the  sphere  of  the  so- 
called  “common  people.” 
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1.  “Flirting  With  L<ive“  (First  National) 


“The  Covered  Wagon**  (Paramount) 


ILLUSTRATING  WHAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS”  (Page  42) 


1.  Kiddies  enacted  a prologue  for  “Flirting  With  Love 
at  the  Olympia.  New  Haven. 

2.  “Official  song”  of  Monsieur  Beaucaire”  is  sold  dur- 
ing run  at  Grauman’s,  Los  Angeles. 

3.  Human  model  exploits  “The  Arab”  in  window  for 
Loew’s  Columbia,  Washington. 


4.  Automobile  exploits  “Covered  Wagon"  for  the 
Majestic,  Grand  Junction,  Colo. 

5.  This  is  the  crowd  the  automobile  exploitation  drew  to 
the  Majestic  theatre. 

6.  Money  bags  highlight  “Confidence  Man”  front  of  the 
Hippodrome,  York,  Pa. 
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Near  the  shores  of  GKchy  Gloomy 

Stand  the  Istrione  Theatre 

Stands  in  all  its  Magic  Splendor 

Mighty  Wigrwam  of  the  Pictures 

Moving  Pictures  Daily  Showing 

Things  that  make  you  Laugh  with  Laughter 

For  as  Waters  Dance  and  Span'kle 

Do  the  Pictures  Jump  zind  Quiver 

Jump  in  cdl  their  Frenzied  Action 

Dying  in  a hopeless  Misframe 

Here  the  Walls  are  Gray  with  Cobwebs 

Swaying  gently  from  the  Ceiling 

In  the  middle  of  the  Picture 

Spiders  GcJIop  Crawl  and  Wiggle 

Chewing  Gum  spreads  like  a Carpet 

On  the  Seats  and  Floor  beneath  them 

Catching  Patrons  by  the  Brogans 

Catches  them  where  they  are  Sitting 

Till  they  often  Scream  with  Laughter 

There  Within  our  Brickbat  Teepee 

Next  our  Organ  echoes  Music 

Like  the  Baying  of  a Bullfrog 

Till  the  Rafters  Sway  in  RhytWm 

With  the  Tempo  Obligato 

While  the  Patrons  beat  their  Foreheads 

Beat  themselves  on  Pate  and  Temple 

To  the  tune  of  Sneaky  Music 

Still  we  have  the  Gall  to  Narrate  _ 

That  we  run  a First  Class  Showshop  ^ 

For  Out  Front  we  have  a Placard 
Standing  Stark  within  our  Lobby 
So  that  He  who  Runs  may  Read  there 
Come  euid  See  our  Snappy  Progra^m 
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GREAT  $14— 

2J^LIMER1CK  COMTESr 

WHAT  WE  GIVE  YOU  FOR  25  CENTS 

It  will  be  easily  remembered  (if  at  aJl))  that  in  our  last  issue 
wo  offered  a handso)me  prize  of  $14  (14)  to  the  person  or  persons 
submitting  the  cleverest  last  line  to  the  following  Umerick: 

•^HE  management  of  this  theatre,  after  delving  con- 
sistently into  the  fundamentals  of  frenzied  principality 
have  come  to  a concise  conclusion  that  according  to  the 
therapeutical  osmosis  of  the  paleontalogical  state  of  in- 

There  was  a young  bird  named  De  Bloque 

trospective  evacuations,  it  is  excruciatingly  insalubrious 

Who  put  his  dear  wifie  in  hoque, 

and  a scource  which  is  surrepticiously  detrhnental  to  the 

When  he  was  asked  why 

Plebeans  and  Aristocrats  in  a way  that  is  proleptically 

He  said,  “Listen,  Guy, 

erroneous. 

Predicting  that  there  are  certain  educational  purposes 

in  entertainment  which  persist  throughout  the  whole 

The  winning  answers  are  indeed  clever  and  have  a hint  of 

course  of  public  amusement  without  purporting  to  be 

subtle  humor  which  we  were  unable  to  locate  even  after  hours 

exhaustive,  we  would  direct  attention  to  the  objects  of 

of  diligent  se«uxh.  The  first  (1st)  prize  was  awarded  to  14 — (14) 

entertainment  itself. 

year-old  Gertru<fe  Wednesday  of  1335  Peculiar  St.,  this  city 

Interest  naturally  remains  high  because  of  the  demand 

who  wrote:  “Her  face  always  stopped  our  cloque.** 

for  capital,  and  this  has  caused  an  upward  trend  of  the 

The  second  prize  was  given  to  Bertreun  Embroidery,  Soutache 

markets. 

Apts.,  EHnwidde  Blvd.,  whose  convulsing  suggestion  was:  “Her 

Whereas  and  wherefore,  while  we  struggle  in  the  con- 

face  tdways  stopped  our  cloque.” 

catinations  of  obstreperous  conflictions  and  a horizontcd 

A consolation  prize  of  two  beautifully  autographed  star’s 

point  of  view,  it  behoo-ves  us  to  inform  you  that  the  price 

photographs  was  awarded  Patrick  Yiddish,  graduate  of  the 

of  admission  will  be  deliberately  and  without  effort,  placed 

S,  O.  S.  training  school  whose  irrepressible  humoo-  produced:  “If 

at  one  quarter  or  twenty-five  cents  in  “Coin  of  the 

it’s  all  the  same  Td  rather  have  the  money.” 

realm”  Selah ! ! 

* * * 

Subscription  rates  to  the  “Squirtgun”  are  confidential. 

Henri  De  Bloque  is  here  next  week  in  “A  Curse  in  the  Dau*k.” 

For  further  information  see  the  manager. 
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COAMNG 

ATTRACTIONS 


Sylvester  Stretch,  who  recently  broke  his  arm  in  a strain  of 
emotions  during  a close-up  while  filming  Paraimount  s super 
special,  “You  Can’t  Get  to  Heaven  With  Those  Feet,”  will  be 
seen  here  next  week  in  that  gamut  of  eccentric  emotion,  “Bath- 
tubs of  the  Idle  Rich,”  which  is  considered  even  better  than 
“Uncle  Tom’s  Cabhi.” 


Uttle  Miss  Eudell  Snitch,  who  you  will  remember  as  the 
French  maid  in  “Annual  Madness  of  1924”  is  now  rehearsing 
for  the  coveted  role  of  the  little  flower  girl  in  Horace  Greely’s 
“Westward  Ho.”  Some  little  kicker,  eh  fans. 


Cecil  B.  De  Mille  has  just  imported  a herd  of  elephants,  sixty 
cetmels,  a dozen  vipers,  coimtless  Persian  Jackasses  (there  seems 
to  be  a shortage  of  these  in  the  U.  S.  A.)  a vast  covey  of 
Parakeets  and  a school  of  bona  fide  Goldfish  for  his  forthcoming 
production  “The  Village  Blackstnith.”  The  producers  claim 
it  to  be  a very  good  picture.  Nufi  sed! 


The  Hianagement  of  this  theatre  announces  that  “Ben  Hur” 
will  not  be  shown  here  week  after  next  as  scheduled,  owing  to 
the  adverse  criticism  concerning  the  risque  scenes  taken  in  the 
dormitofry  of  “King  Leah.”  We  are  ^scontinuing  the  Pathe 
News  and  all  monkey  comedies  for  the  same  reason.  We  know 
what  is  best  for  you. 


Alberta  Gondola,  the  fiery  daughter  of  sunny  Spain  and  much- 
touted  sweetheart  of  the  idle  bachelors,  will  be  seen  soon  in 
‘'Broken  Bottles.”  This  is  the  picture,  which  with  it’s  blase 
flippancy  and  clever  idiocy  has  rotted  our  plebeians  to  the  very 
core. 


Be  sure  to  stay  for  the  special  orchestra  selection,  “A  Clean 
Tooth  Never  Decays.” 
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t SPLINTERS 

HOLLYWOOD 

Norma  Talmadge  has  decided  not  to  marry  Ben  Turpin  this 
week. 


Many  theories  have  been  advanced  as  to  the  nationality  of 
Ramon  Novarro,  juvenile  actor  of  no  (mean  ability,  so  we  are 
proud  of  this  opportunity  to  settle  this  vital  question  for  edl 
time.  Little  Ramon  is  neither  Peruvian  nor  Mongolian,  he  em- 
phatically states  that  he  is  Episcopalian.  So  that’s  that. 


Alfred  Nabisco,  little  veteran  of  the  Kleigs  who  has  played 
the  difficult  role  of  Robin  Hood’s  tmanservant  in  “Souping  for 
Cinderella”  for  the  past  twenty  years,  has  fors2dcen  this  first 
love  for  a part  in  Frank  Lloyd’s  latest  picture,  “The  Hound 
of  Baskerville,  Montana.”  His  part  in  this  picture  will  be  'to 
carry  a pail  of  water  (without  dropping  it)  through  a dense 
thicket  of  Pineapple  vines  and  without  being  seen  by  the  audi- 
enceu  “The  success  of  the  whole  thing,”  says  Mr.  Lloyd, 
“rests  upon  his  not  being  seen  by  the  people.”  We  agree  with 
hikn. 


Pretty  Louise  Lorraine  recently  crreated  a sensation  in  the 
studios  by  bringing  a pet  parrot  to  work  with  her.  She  says 
that  she  had  no  end  of  fun  teasing  Raymond  Griffith  (the  famous 
pretzel  designer  and  actor)  for  not  knowing  what  kind  of  bird 
it  was.  On  one  occasion  Mr.  Oriffith  said,  “I  don’t  know  what 
kind  of  bird  it  is,  but  it  looks  like  a Jew  duck.”  They  aU 
laughed  very  heartily  at  that. 


Claire  Windsor,  who  is  always  playing  some  prank  on  her 
fellow  actors,  pulled  a good  one  on  John  Barrymore  the  other 
day.  Coquettishly  offering  her  Ups  to  the  great  artist  s^ 
shrieked,  “Kiss  me  dear,  nothing  makes  me  sick.”  All  Holly- 
wood was  laughing  over  this  one  for  days. 


For  your  benefit  we  are  annoimcing  that  our  tamslc  selection 
for  next  week  will  be  the  popular  Fox-Trot,  “You  Just  Know 
She  Wears  ’Em”  (By  request). 
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OUR  SERVICE 
TO^vVOU 


If  you  cannot  go  to  sleep  while  in  the  theatre,  or  the  orchestra 
keeps  you  awake,  you  will  find  some  sleeping  powders  and 
soothing  syrup  in  the  little  Imedicine  chest  on  the  back  of  the 
seat  in  front  of  you.  As  a last  resort  call  the  usher  and  she 
will  supply  you  with  a set  of  ear  muffs.  Please  return  the 
muffs  after  you  are  through  with  them. 


In  every  way  this  theatre  has  endeavored  to  comply  with  the 
popular  demand,  andi  for  that  reason  alone  we  are  introducing 
a feature  designed  for  those  who  respond  to  luxury  ^md  com- 
fort. We  know  quite  a few  people  who  respond  to  luxury,  so 
we  are  sure  that  our  new  creation  will  meet  with  the  sincere 
approval  of  our  customers. 

Now  on  the  arms  of  the  seat  just  in  front  of  you,  you  will 
see  that  we  have  installed  hard-rubber  cleats.  This  touch  of 
refinement  not  only  lends  a wider  scope  on  foot  work  (so 
necessary  in  one’s  complete  relaxation)  but  they  give  poise  and 
prestige  that  cannot  be  denied. 

We  hope  that  you  will  use  them  to  every  advantage. 


Like  every  other  theatre  we  try  to  give  evevry  patron  the  full 
value  of  theik-  money  by  showing,  after  each  performance,  a 
selection  of  beautiful  advertising  slides.  We  do  not  hesitate  to 
say  that  we  have  one  of  the  largest  slide  libraries  in  the  state, 
and  on  no  occasion  de  we  blight  this  entertainment  by  showing 
the  same  slide  during  the  entire  run.  We  know  of  nothing 
more  disconcertiiig  than  to  run  the  same  slide  continually. 


For  your  convenience  and  service  we  are  permitting  the  street 
ven<^s  to  peddle  their  wares  to  our  custdaiers,  at  the  end  of 
each  performance.  This  hitherto  nuisance  of  getting  up  and 
shopping  at  all  tilmes  will  be  abolished,  at  the  same  time  enabling 
you  to  see  our  progreun  the  second  time. 

In  case  there  are  any  vegetables  purchased  at  these  times  we 
intend  thwarting  any  andi  all  attempts  to  deposit  them  on  the 
screen  by  hoisting  our  steel  wire  shield  in  front  of  the  pictme. 
However,  we  do  not  object  to  your  throwing  cabbage  and 
other  bits  of  nonsense  at  the  orchestra.  We  want  you  to  feel 
that  it  is  YOUR  show. 


WHO  DO  YOU  THINK  IS  THE  WORST 
ACTOR  (ACTRESS)  ON  THE  SCREEN? 

Many  have  been  the  times  that  you  have  yearned  to 
tell  the  manager  who  you  thought  was  the  worst  player 
on  the  screen.  We  feel  that  you  are  doing  us  an  in- 
justice when  you  keep  your  valued  opinion  from  us,  for 
few  people  tell  the  mcmagement  what  they  really  think 
of  the  supposedly  screen  favorites. 

You  will  be  a great  factor  in  furthering  the  progress 
of  the  industry  by  helping  us  weed  out  the  lemons  and 
giving  the  plulms  their  chan-ce  by  filling  out  the  straw 
bcdlot  below  and  depositing  ic  in  the  box  at  the  door  as 
you  go  out. 

CAUTION:  Do  not  write  Mgr.’s  name  on  ticket. 


B ALLOT 

By  this  token  of  extreme  disgust  and  injured  enter- 
tainment, I hereby  proclaim 

to  be  the  worst  actor  (actress)  on  the  screen. 
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Feature  picture  makers  continue  to  crowd  each 
other  for  position  in  bidding  for  stage  plays  and 
novels  to  produce.  Meanwhile,  short  subject 
makers  go  steadily  ahead  with  original  matter.  It  is  a 
bit  difficult  to  say  which  course  is  preferable,  and  a bit 
more  difficult  to  see  why  a long  picture  is  better  if 
made  from  a published  work  if  a short  picture  is  better 
when  made  from  an  original  story  or  script.  Of  course 
it  is  not  the  business  of  this  department  to  settle  the 
matter,  but  it  claims  attention  here  as  another  of  the 
interesting  aspects  of  the  short  subject  situation. 

A fairly  logical  thinker  from  without  the  industry 
might  be  forgiven  for  assuming,  if  told  that  practically 
all  feature  pictures  are  made  from  stage  plays  or  novels, 
that  practically  all  short  subjects  must  be  made  from 
published  short  stories  or  sketches.  Or,  if  told  that 
practically  all  short  subjects  are  made  from  original 
scripts,  such  an  outsider  might  be  expected  to  assume 
that  practically  all  feature  pictures  also  must  be  made 
from  original  scripts.  In  either  case,  it  would  be  quite 
a job  to  set  the  outsider  right  and  make  him  understand 
the  condition. 

Leaving  the  feature  picture  side  of  the  thing  for 
the  consideration  of  others,  it  does  seem  that  it  wouldn’t 
be  a bad  idea  to  use  a published  work  of  some  sort  or 
another  now  and  then  in  short  subject  production.  Per- 
haps the  bidding  is  a bit  prohibitive,  but  if  the  box  office 
value  of  the  works  provoking  such  bidding  is  real  it  is 
not  impossible  that  recompense  obtainable  from  a short 
subject  picturization  might  be  in  keeping,  especially 
as  a less  expensive  production  obligation  is  incurred. 

Certainly  it  would  be  a good  thing  for  short  sub- 
jects generally  if  it  were  possible  more  frequently  than 
at  present  to  feature  the  short  subject  in  advertising 
and  exploitation.  The  industry  attitude  toward  the 
short  subject  now  is  quite  as  it  should  be;  the  short 
subject  is  recognized.  The  public  hasn’t  quite  kept 
pace  with  the  industry  in  this  change,  however,  and  a 
few  short  subjects  with  known  titles  would  help  con- 
siderably. 

'.K  .-it 

PATHE  has  announced  with  considerable  reserve 
that  changes  contemplated  will  include  in  the  Pathe 
Review  individual  features  which  could  be  marketed 
and  sold  successfully  as  units.  The  character  of  these 
new  features  is  not  revealed  in  the  original  announce- 
ment bat  interest  in  them  is  keen  because  it  has  been 
felt  for  a long  time  that  it  would  be  hard  to  improve 
upon  Pathe  Review. 

Pathe  Review  is  one  of  those  quiet  favorites  about 
which  comparatively  little  is  said  or  written.  Such  is 
the  fate  of  institutions  so  sound  as  to  be  calmly  accepted 


and  silently  appreciated.  Where  the  Review  is  ex- 
hibited regularly  it  is  noted  that  few  patrons  take  their 
leave  during  its  unreeling  and  that  an  almost  audible 
quiet  prevails  while  it  is  being  shown. 

Perhaps  the  new  features  will  make  it  a better  reel, 
but  they  will  be  good  indeed  if  that  is  the  case.  And 
under  no  circumstances  should  the  established  features 
of  the  reel  be  lost  to  the  public  that  has  come  to  rate 
them  as  standard  factors  of  their  picture  entertainment. 

* * * 

All  exhibitors,  all  theatres,  all  producers,  directors, 
actors,  etc.,  will  be  a little  better  off  for  the  event 
of  “The  Covered  Wagon.”  That  picture,  now  doing  in 
the  lesser  cities  everything  that  it  did  in  the  greater 
ones,  is  an  “event”  in  the  largest  sense  of  the  word. 
People  are  going  to  think  more  of  motion  pictures  be- 
cause “The  Covered  Wagon”  is  a motion  picture. 

When  a short  subject  that  will  qualify  as  an  event 
in  proportion  is  produced  there  will  be  considerable 
cause  for  gratification.  The  trouble  is  that  in  all  prob- 
ability when  such  a short  subject  is  produced  its  pro- 
ducer will  add  three  or  four  reels  and  make  it  a feature 
picture.  That  seems  to  be  the  system  against  which 
3 0U  may  protest  as  loudly  as  you  like  without  effect. 

^ ^ ^ 

About  one  American  in  fifty  knows  anything 
definite  about  Alexander  Hamilton  and  about  one 
in  a thousand  knows  all  about  him.  The  Yale  Press 
presents  this  important  information  in  “Alexander 
Hamilton,”  one  of  Pathe’s  Chronicles  of  America,  and 
when  it’s  been  shown  everywhere  it  will  be  shown  the 
sum  of  American  knowledge  about  Americans  will  have 
been  increased  slightly  against  the  will  of  the  Ameri- 
cans affected. 

This  business  of  trying  to  teach  Americans  about 
America  is  just  about  the  most  disheartening  undertak- 
ing with  which  the  exhibitor  is  concerned.  In  plain 
words,  he  has  to  snare  his  public  with  advertising  about 
something  else  entirely  and  choke  the  important  in- 
formation down  their  throats.  On  top  of  that,  he  has 
to  listen  to  a lot  of  empty  guff  from  dumbbells  who  “like 
the  serial  better.” 

It  seems  to  have  been  pretty  well  demonstrated 
that  no  great  film  fortunes  are  going  to  grow  out  of 
educational  pictures  exhibited  in  theatres  as  yet.  But 
it  has  been  just  as  thoroughly  demonstrated  that  the- 
atre owners  in  this  country  are  possessed  of  that  spirit 
it  takes  to  do  a thing  because  it  is  the  thing  to  do,  in 
this  case  to  teach  Americans  about  America  whether 
they  want  to  learn  about  it  or  not.  That  demonstra- 
tion is  a lot  more  important  than  the  other  one. 
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Two  stars  and  leads  on  Educational’s  fall  program:  Bobby  Vernon  and  his  leading  lady,  Anne  Cornwall;  Walter  Hiers 

and  his  lead,  D uane  Thompson. 


Making  the  World  Laugh 

By  HARRY  HAMMOND  BEALL 


Hollywood,  September  23. — The 
comedy  and  canine  center  of  Holly- 
wood is  located  at  the  corner  of  Sunset 
and  Gower  streets,  for  there  you  will  find 
the  justly  famous  Christie  studios, 
manned  and  operated  by  Charlie  and  A1 
Christie,  who  have  devoted  their  lives 
to  two  things,  furnishing  laughs  for  the 
world,  his  wife  and  kids,  and  making 
Hollywood  safe  for  “dog-ocracy.” 

Making  comedies  is  the  vocation  of 
Charlie  and  Al,  raising  purps  of  the  high- 
est calibre  pedigree  and  benching  them 
at  the  Golden  State  dog  shows  is  the 
duo’s  avocation.  In  order  to  make  sure 
there  is  at  least  one  good  kennel  com- 
petition on  the  Coast  each  year,  the 
Hollywood  dog  show  is  practically  staged 
right  out  at  the  Christie  studios. 

It  hasn’t  been  so  many  years  ago  since 
the  old  Nestor  days  when  Al  used  to 
create  his  laugh-fests  on  a forty  by  forty 
stage,  which  in  those  prehistoric  times 
was  considered  almost  Gargantuan.  The 
present  Christie  plant  covers  an  entire 
Hollywood  block,  and  the  newest  stage 
just  completed  is  100  by  180  feet. 

For  the  fifth  successive  year  Educa- 
tional draws  the  entire  two  reel  comedy 
output  of  the  Sunset  and  Gowermirth 
manufacturers.  This  season  the  product 
will  be  turned  out  in  three  units,  ten 
Christie  comedies  proper  (if  there  can 
be  such  a thing  as  a proper  comedy); 
six  Walter  Hiers  laugh-getters,  and  six 
llobbie  Vernon  fun  films. 

.-\ny  day  you  drop  in  you  are  apt  to 
find  five  directors  busy  shooting.  Gil 
Pratt  and  Harold  Beaudine  handle  the 
Christie  comedies,  Archie  Mayo,  the 
heavyweight,  directs  Walter  Hiers  the 


Al  and  Charles  Christie 


heavyweight  comedian;  Walter  Graham 
is  making  the  Bobby  Vernon  rib  ticklers, 
while  to  Scott  Sidney  has  been  entrusted 
the  staging  of  “Reckless  Romance”  of 
feature  length. 

The  Christies  believe  in  combining 
beauty  with  comedy  in  their  pictures  and 
you  may  tramp  over  Hollywood  for  man\' 
a weary  mile  before  you’ll  find  visions  of 
feminine  loveliness  to  outdistance  Billye 
Beck,  former  Follies  beauty.  Molly 
Malone,  Howard  Chandler  Christy  model. 
Kathleen  Myers  who  used  to  play  op- 
posite Larry  Semon,  Duane  Thompson, 
Natalie  Joyce,  Anne  Cornwall  and  Marian 
Harlan,  every  one  a peach  in  the  Christie 
orchard. 

Where  do  the  ideas  come  from,  you 
ask,  as  you  see  situation  after  situation 
and  gag  after  gag  pile  up  on  the  screen 
in  a Christie  comedy.  Frank  R.  Conklin 
is  the  idea-ful  scenario  editor,  and  in 
his  court  jesters  are  Keene  Thompson, 
Jack  Jevne,  Robert  Hall,  Royce  .Vlton 
and  Hank  Mann. 

To  make  clean  wholesome  comedies ' 
and  at  the  same  time  to  satisfy  the  pub- 
lic demand  for  uproarious  slajistick  is  the 


ambition  of  the  Christie  boys,  and  they 
are  apparently  succeeding  in  this  seem- 
ingly difficult  task,  judging  from  the  con- 
tinuous heavy  bookings.  Al  is  president 
of  the  firm  and  Charlie  vice-president, 
and  general  manager,  as  well  as  super- 
vising the  Christie  Realty  company,  an 
organization  of  no  mean  prowess  in  the 
buying  and  selling  of  California  real  es- 
tate. In  a word  Al  supervises  production, 
Charlie  is  the  business  wizard. 

Around  these  two  has  been  built  up  an 
organization  of  remarkable  loyalty  and 
efficiency.  Fred  Porter  is  second  vice- 
president  and  treasurer.  William  S.  Hol- 
man, secretary  of  the  corporation,  has 
Harold  Scott  for  his  chief  aide,  and 
draped  on  the  shoulders  of  Claude  Hill 
is  the  mantle  of  purchasing  agent  and 
office  manager. 

Harry  Edwards  doubles  as  production 
manager  and  casting  director  in  capable 
fashion.  It  is  Patrick  Dowling  (known 
as  Paul  in  his  Stanford  rah-rah  days), 
who  tells  the  world  about  the  Christie 
product  in  no  uncertain  terms,  and  Pat 
lias  shown  himself  a judge  of  beauty 
with  the  same  acumen  as  his  two  bosses, 
by  picking  Belva  French  as  his  secre- 
tary. Helping  Pat  carry  on  are  Ernest 
Klein,  who  heads  the  advertising  and  art 
departments,  and  Norman  McLeod,  who 
is  permitted  to  draw  subtitle  art  as  Pat 
can  spare  him  for  a few  moments  from 
his  duties  as  Sir  Patrick’s  right  bower. 

Christie  comedies  are  famed  for  their 
photography  and  the  "men  on  the  crank” 
are  .Anton  Nagy,  Gus  Peterson,  Alex 
Phillips,  Paul  (jarnett  and  George  Hoff- 
man, each  a master  of  his  craft.  In 

(Continued  on  paqe  48) 


Feminine  embellishment  of  the  Christie  studio  two-reelers  which  are  announced  for  the  new  season.  Left  to  right:  Kath- 
leen Myers,  Vera  Steadman,  Billye  Beck,  Molly  Malone  and  Natalie  Joyce,  all  leading  ladies  in  Christie  Comedies. 
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Good.  Clean 
Comedies  — 

An  Asset 


Christie  Product, 
World  Market  in 
Steadily  in  the 
Countries. 


Made  With  the 
Vlind,  Have  Sold 
X'arious  Foreign 


GOD,  clean  two-reel  eoinetlies  are 
one  of  the  greatest  advertising  asset's 
which  the  theatre  has  every  day  in  the 
week,  more  so  right  now  than  ever  before, 
when  an  effort  is  being  made  to  clean  up 
theatre  advertising  all  over  the  country 
and  eliminate  any  tendency  which  there 
might  be  to  advertise  lurid  lilms,  or  to 
use  sensational  advertising  on  pictures 
which  are  otherwise  perfectly  clean  and 
above  reproach. 

Theatres  now  can  advertise  laughing 
entertainment,  can  promise  plenty  of 
good,  clean,  hearty  fun  on  their  programs 
and  draw  patrons  on  this  basis,  without 
resorting  to  risque  advertising  of  features 
as  a means  of  luring  dollars  to  the  hox 
office.  Will  H.  Hays 
has  pointed  out  the 
folly  of  advertising 
features  which  are 
perfectly  good,  clean 
amusement,  in  such  a 
way  as  to  o ff  e n d 
people  of  good  taste 
and  refinement  who 
only  see  the  advertise- 
ments and  who  do  not 
go  to  the  theatres.  It 
is  these  people  wdio 
condemn  the  screen, 
not  from  what  they 
see  in  the  theatres  but 
from  what  they  see  in 
the  newspapers  and  on 
the  billboards. 

With  good,  funny 
comedies  w h i c h arc 
free  from  bad  taste  and 
risque  situations,  the- 
atres can  go  the  limit 
in  promising  prospec- 
tive patrons  their 
m o n e y ’s  worth  or 
laughs  and  real  amusement,  and  the  pres- 
tige which  any  theatre  will  get  by  living 
up  to  this  kind  of  advertising  will  build 
up  the  box  office,  not  only  for  a week  but 
stimulate  it  for  all  time. 

* * * 

Christie  two-reel  comedies  have  always 
been  made  with  the  world-market  in  mind. 

Some  of  the  dealers  handling  them  are 


Gaumont  in  United 
Kingdom;  Famous 
Players  for  France, 

Belgium,  Switzer- 
land, Egypt,  Japair; 

Levissac  and  Com- 
pany in  Spain  and 
Portugal;  Australas- 
ian for  Australia, 

N e w Zealand  and 
Dutch  East  Indies;  Ralph  Minden  in 
Holland;  Albion  Cinema  Supplies  Com- 
pany in  Czecho  Slovakia. 

Christie  Film  Sales,  Ltd.,  of  London 
handles  foreign  rights  in  Europe  and  the 
Mediterranean  countries  and  Africa; 
while  John  H.  Taylor  Film  Company  in 
New  York  is  selling  South  American  and 
Far  East  territories. 


A trio  of  Christie  Comedy  stars.  From  left  to  right: 
Jimmie  Adams,  Neal  Bums  and  Kathleen  Clifford. 


Here’s  the  Christie  Studio  in  its  new  fall  dress,  where 
the  Christie,  Hiers  and  Vernon  Comedies  will  be  made. 


Starting  off  the  new  season  of  first  run 
comedies  from  Christie  will  be  two  novel- 
ties, one  with  Jimmie  Adams  as  the  fea- 
tured comedian  and  one  with  Neal  Burns. 
Jimmie  Adams  will  be  seen  in  “Savage 
Love”,  in  which  Jimmie  plays  a king  of 
the  cannibal  islands  in  order  to  forestall 
his  friend’s  girl  from  going  to  farthest 
points  in  darkest  .\frica  as  a missionary. 

In  this  picture  the 
girl  is  Vera  Stead- 
man. Others  playing 
])rominent  parts  in 
the  cast  are  Earl 
Rodney,  Jack  Duffy, 
J i m m i e Harrison, 
Lila  Leslie  and 
Harry  Dunkinson. 

Neal  Burns’  first 
Christie  Comedy  of 
the  new  season  is 
"Court  Plaster,”  in 
which  Neal  tries  to 
serve  a court  sub- 
poena through  vari- 
ous comical  mishaps. 
Supporting  the  com- 
edian will  be  Billye 
Beck,  a new  lead. 


Bobby  Vernon  (with  Eddie  Baker)  up  to  his  neck  in 
‘‘French  Pastry,”  his  second  Educational- Vernon  Com^ 
edy,  greets  Walter  Hiers  who  will  make  his  series  of 
two-reelers  at  the  same  studio. 

also  Molly  Malone,  a former  Christie 
favorite,  and  Jack  Duffy.  Scott  Sidney 
directed  “Savage  Love”  and  Gilbert  Pratt 
directed  “Court  Plaster.” 

♦ ♦ * 

Three  different  kinds  of  audiences  are 
picked  out  in  various  Southern  California 
theatres  before  which  to  try  out  all  new 
Christie  two  - reelers 
before  they  are  put 
through  the  final  cut- 
ting and  editing  for 
before  release.  This  is 
the  sure  test,  accord- 
ing to  A1  Christie, 
who  always  takes  his 
staff  of  directors  and 
others  to  study  the 
audiences  closely  and 
find  out  what  things 
they  chuckle  at,  and 
what  things  bring  the 
hearty  laughs.  . 

Boiling  down  a com- 
edy to  less  than  2,000 
feet  is  a very  difficult 
job.  Every  point  which 
tells  the  story  must  be 
put  over  in  as  few 
feet  as  possible  and 
every  title  must  ad- 
vance the  plot.  Titles 
are  seldom  used  just 
for  the  occasional 
laugh  which  they  may 
bring  in  themselves. 


Making  the  World  Lau.gh 

{Continued  from  page  47) 
charge  of  the  photographic  department 
is  Carl  Day,  while  Bill  Perry  is  head 
electrician.  Tom  Brierlv  makes  an  able 
technical  director,  and  Fred  Widdowson 
and  Jack  Hallet  are  in  charge  of  that 
all  important  department  of  any  comedy 
studio  the  “props.”  Dorothy  White  and 
Nellie  Kelly  conduct  the  cutting  rooms, 
and  Edith  Clark  superintends  the  ward- 
robe. Buck  Miller  heads  a mighty  staff 
of  carpenters  ever  creating  new  sets. 

Hollywood  is  proud  of  the  Christie 
boys,  and  the  Christies  are  proud  of 
Hollywood.  They  have  made  good  there 
in  pictures,  pups,  and  property.  When- 
ever any  movement  for  civic  betterment 
of  the  upbuilding  of  the  film  capital  of 
the  world  comes  along,  Charlie  and  A1 
are  always  ready  to  lend  a hand,  while 
Pat  Dowling,  their  official  mouthpiece 
belongs  to  so  many  luncheon  clubs  and 
appears  as  chairman  on  so  many  charit- 
able committee  drives,  that  his  brother 
“Wampas”  members  refer  to  him  invari- 
ably as  “Babbitt,  Jr.”  with  due  apologies 
to  Sinclair  Lewis. 


New  Comedies  from  the  Christie  Studios 


Scene  from  Bobby  Vernon’s 
first  release,  “Bright  Lights.” 


Walter  Hiers  dealing  out 
some  of  his  “Short  Change.” 


Bobby  Vernon  in  “Bright 
Lights,”  the  first  of  the 
series  of  Vernon  Comedies, 
seems  also  to  be  in  deep 
water. 


There  is  some  fast  moving 
slapstick  in  the  first  Christie 
Comedy  release,  “Savage 
Love,”  with  Jimmie  Adams. 


Neal  Burns  is  featured  in  the  second  Christie 
Comedy  release,  “Court  Plaster.” 


A hospital  full  of  trouble  and  pretty  nurses  is  the 
location  of  the  Christie  Comedy,  “Court  Plaster.” 
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FULKS  at  the  Chicago  theatre  had  a good  time 
watching  the  antics  of  Messrs.  Alexander  Carr 
and  George  Sidney  last  week,  in  the  adapted  stage 
success  “Business  Before  Pleasure”  called  “In  Holly- 
wood with  Potash  and  Perlmutter”  in  its  celluloid  form. 
We  have  too  few  real  comedies  nowadays  and  Samuel 
Goldwyn’s  production  is  a welcome  relief  from  the 
ever-blooming  society  stuff.  It  gives  a good  insight 
into  the  picture  business  as  conducted  on  a small  scale 
by  a shoe-string  concern.  The  titles  are  especially 
clever — borrowed,  many  of  them,  from  the  original 
Montague  Glass  script — but  the  cleverest  touch  in  my 
estimation  was  introducing  Constance  and  Norma  Tal- 
madge  as  two  vampires  in  search  of  an  engagement. 
This  bit  was  well  conceived  and  makes  a good  adver- 
tising point  for  the  astute  exhibitor.  Anyone  who 
thinks  the  business  of  making  pictures  is  “applesauce” 
should  follow  the  trials  and  tribulations  of  Abe  and 
Mawruss  through  seven  reels  and  then  change  his  mind. 

Blanche  Sweet  in  Tragic  Story 

“Tess  of  the  D’Urbervilles”  Thomas  Hardy’s  mel- 
ancholy tale  of  the  life  of  a poor  English  girl  who  falls 
victim  of  a wealthy  squire  is  pretty  ■ heavy  fare.  No 
expense  was  spared  to  get  the  proper  atmosphere  in 
sets  and  these  are  very  picturesque  but  why  it  was 
thought  necessary  to  again  screen  such  a morbid  tale 
is  not  quite  clear  to  the  writer.  It  was  directed  by 
Marshall  Neilan  and  many  lengthy  scenes  are  devoted, 
to  the  agonies  of  the  leading  character,  Tess,  quite 
expertly  played  by  Blanche  Sweet.  Stuart  Holmes  is 
the  wealthy  English  scpiire,  and  he  is  given  to  exag- 
geration in  many  of  his  scenes.  Conrad  Nagel  plays 
the  role  of  Angel  Clare,  whom  Tess  marries.  He  wins 
little  sympathy,  however,  in  his  work.  The  theme 
of  the  Hardy  classic  is  not  a pleasant  one  and  the  ac- 
tion drags  here  and  there.  It  concerns  a girl  who  is 
forced  to  seek  employment  to  support  her  aged  parents. 
A wealthy  squire  betrays  her  and  her  baby  dies.  She 
marries  an  honorable  youth  but  when  she  confesses 
her  past  he  leaves  her.  Eventually  she  meets  the  squire 
again  and  kills  him.  Before  she  is  executed  she  is 
reunited  to  her  husband. 

“Butterfly”  a Splendid  Feature 

Clarence  Brown  took  Kathleen  Norris'  "Butterfly” 
the  tale  of  a self  sacrificing  small  town  girl  and  rvhipped 
it  into  a pretty  good  little  screen  play.  Its  the  sort 
of  story  that  has  long  been  popular  with  theatre- 
goers and  in  this  case  so  well  directed  and  played 
it  goes  over  with  unusual  smoothness.  The  cast  in- 
cludes such  well  know  people  as  Ruth  Clifford,  Laura 
LaPlante,  Kenneth  Harlan,  Norman  Kerry  and  T.  Roy 
Barnes,  and  named  in  the  order  in  which  their  indi- 
vidual performances  appealed  the  most  to  me.  While 
not  depending  upon  the  flapper  theme  nor  big  dramatic 
moments  for  punch,  it  is  excellent  drama.  Miss  La- 
Plante is  acceptable  as  the  spoiled  sister  while  T.  Roy 
Barnes  was  wasted  in  a comedy  role. 

^ ^ 

“K — The  Unknown”  Is  Well  Acted 

Another  Universal  feature  that  will  attract  atten- 


tion is  “K — The  Unknown”  with  Virginia  Valli  and 
Percy  Marmont.  Universal  made  this  once  before  but 
the  present  version  is  worthy  of  the  prominence  they 
have  given  it  on  their  Fall  release  schedule.  It’s  a 
picture  that  grips  you  at  the  very  start  and  holds  your 
attention  to  the  end.  Harry  Pollard  directed  and  he 
assembled  a splendid  cast  in  Virginia  Valli,  Alargarita 
Fischer,  Percy  Marmont,  John  Roche,  Maurice  Ryan 
and  others.  It  is  the  story  of  a mysterious  stranger  in 
a small  city  in  love  with  a little  nurse,  whose  hand  is 
sought  by  three  other  suitors. 

* * 

Another  Desert  Island  Tale 

We  have  our  old  friend  the  desert  isle  with  us 
again  in  “Sinners  in  Heaven.”  There’s  a nifty  b.  o. 
title  though,  and  at  McVickers  theatre,  Chicago,  where 
Mrs.  Service  and  I viewed  it,  we  found  an  enthusiastic 
audience.  W’hether  it  was  the  feature  or  the  “Our 
Gang”  comedy,  however,  which  pleased  them  most 
I'm  unable  to  say. 

Bebe  Daniels  and  Richard  Dix  are  the  shipwrecked 
couple  on  the  cannibal  isle,  this  time.  It’s  an  airplane, 
en  route  from  England  to  Australia,  that’s  wrecked. 
That  much  of  the  story  is  new.  The  rest  of  it  is  pretty 
threadbare.  They  are  rescued,  too,  by  an  airplane,  as 
were  the  lost  couple  in  “Empty  Hands.”  As  usual  the 
Chicago  censors  thought  they  had  to  cut  out  some  of 
the  titles  and  put  in  a few  of  their  own,  which  didn’t 
improve  it  any.  A passable  story,  with  wild  cannibals 
running  loose  to  furnish  the  excitement  and  atmosphere, 
but  a plot  that  suffers  from  repetition. 

^ jjc 

Mike  Levee  Scores  a Hit 

If  M.  C.  Levee  can  follow  through  with  more  pic- 
tures as  interesting  as  “In  Every  Woman’s  Life,”  I 
don’t  want  to  miss  one  of  them.  He’s  set  himself  a 
pretty  stiff  pace  in  this  one.  It’s  a society  drama 
beautifully  mounted  with  bright  titles,  and  beautiful 
sets.  Those  aboard  a mammoth  liner  are  especially 
realistic.  There’s  a unique  banquet  scene  in  the  early 
footage  that’s  a pip.  The  guests  are  all  mounted  on 
horses.  Stuart  Holmes  is  the  villain  of  the  piece  while 
Virginia  Valli  is  the  harrassed  lady  of  the  story.  Marc 
MacDermott  plays  a difficult  role,  impersonating  a 
paralyzed  man  for  several  reels.  Lloyd  Hughes  is  the 
young  lover  and  George  Fawcett  his  domineering 
ffither.  Irving  Cummings  directed  and  made  a good 
job  of  it. 

¥ V V 

Those  Kids  Are  at  It  Again 

“Our  Gang”  holds  a Baby  Week  show  and  from 
all  indications  it  was  a complete  success.  Their  latest 
rib-tickler  is  called  “Cradle  Robbers”  and  in  this  Pathe- 
comedy  the  clever  youngsters  are  at  their  best.  It 
got  a good  hand  at 
a downtown  Chi- 
cago theatre  last 
week  — McVick- 
ers— and  sent  the 
customers  home 
with  a smile. 
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In  Hollywood  With  Potash 
and  Perlmutter 

Distributor:  FIRST  NATIONAL 
Producer : Samuel  Goldwyn 

Length:  6,700  feet 

DIRECTOR AL  GREEN 

Author Montague  Glass 

Adaptor Frances  Marion 

PLAYERS 


Mawruss  Perlmutter Alexander  Carr 

Abe  Potash  George  Sidney 

Rosie  Potash Vera  Gordon 

Rita  Sismondi Betty  Blythe 

Mrs.  Perlmutter Belle  Bennett 

Blanchard Anders  Randolph 

Irma  Potash Peggy  Shaw 

Sam  Pemberton Charles  Meredith 

Crabbe David  Butler 

TYPE;  Adapted  from  the  play  “Busi- 
ness Before  Pleasure”  a comedy  dealing 
with  two  Hebrews  who  go  into  the  mo- 
tion picture  business. 

HIGHLIGHTS-.  The  jealousy  of 
Rosie  . . . Mad  ride  in  demon- 
stration automobile  . .,  . Fire  in 

house  where  Mazvruss  is  taken  zvhen 
auto  is  wrecked  . . . Hiring  of 

movie  vamp  . . . Constance  and 

Norma  Talmadge  in  short  scenes 
.,  . . Snappy  titles  . . . Work 

of  Carr  and  George  Sidney. 

Story:  Abe  and  Mawruss  give  up  the 
cloak  and  suits  business  to  make  a pic- 
tnre  “The  Fatal  Murder.”  Rosie,  Abe’s 
wife,  becomes  jealous  of  Rita,  hired  as  a 
vamp,  for  the  picture.  Mawruss  rushes 
to  location  to  see  Abe,  is  hurt  in  a runa- 
way auto  and  the  cottage  where  he  is 
taken,  catches  fire.  Rita  rescues  him.  The 
camera  gets  the  scene  and  Rosie  threatens 
divorce.  The  picture  is  a success  and  all 
ends  welL 


The  Lover  of  Camille 

Distributor:  WARNER  BROS. 
Producer:  Warner  Bros. 
Length:  7,200  feet 

DIRECTOR HARRY  BEAUMONT 

Author Sacha  Guitry 

Adaptor  Dorothy  Farnum 

Cameraman David  Abel 

PLAYERS 

Jean  Gaspard  Deburau.  .MONTE  BLUE 

Marie  Duplessis Marie  Prevost 

Robillard Willard  Louis 


Charles  Deburau  (at  age  of  10).... 

Terrence  “Pat”  Moore 

Charles  Deburau  (at  age  of  17).... 

Pierre  Gendron 

Madame  Deburau Rose  Dione 

Madame  Rabouin Rosa  Rosanova 

Madame  Rabard Trilby  Clark 

Bertrand Brandon  Hurst 

The  Unknown  Lady ....  Winifred  Bryon 
The  Charwoman Rosita  Marstini 

TYPE:  Romantic  drama  of  the  love 
of  the  great  clown  Deburau  for  the  beau- 
tiful Camille. 

HIGHLIGHTS : Scenes  showing 
the  famous  Theatre  des  F unambles  in 
Paris  . . . Glamorous  beauty  of 

the  love  scenes  between  Deburau  and 
Camille  . . . Desertion  of  Debu- 
rau by  his  wife  . . . Pathos  of 

Deburau’s  devotion  to  Camille  .,  . . 

Deburau’s  place  in  pantomime  taken 
by  his  son  . . . Death  of  Camille 

in  the  arms  of  Deburau. 

Story:  The  clown,  Deburau,  loves  Marie 
Duplessis,  the  Lady  of  the  Camellias, 
more  than  his  wife,  son  or  career.  He 
gives  up  everything  for  Camille,  is  de- 
serted by  his  wife,  only  to  find  that  his 
love  for  Camille  is  just  another  incident 
in  her  life.  His  spirit  broken,  he  gradu- 
ally drifts  into  aimlessness,  and  finally 
sees  his  son,  under  his  teaching,  fill  the 
place  that  Deburau  held  as  the  greatest 
pantomimist  of  the  age.  It  is  only  when 
Camille  is  dying,  that  she  finally  returns 
to  Deburau,  whose  love  enfolds  her  like 
a blessing. 


Dynamite  Smith 

Distributor:  PATHE 
Producer ; Thos.  H.  Ince 
Length:  6,400  feet 

DIRECTOR RALPH  INCE 

Author C.  Gardner  Sullivan 

Cameraman Henry  Sharp 

PLAYERS 

Glarstone  Smith  Charles  Ray 

Violet  Rourke Bessie  Love 

Rourke Wallace  Beery 

Kitty  Gray Jacqueline  Logan 

Aunt  Mehitable  Lydia  Knott 

TYPE:  A'lelodrama  of  early  California 
and  Alaska  in  which  a reporter  comes  to 
the  rescue  of  an  ill-treated  dive  keeper’s 
wife. 

HIGHLIGHTS-.  Raid  of  the 
Rourke  saloon  . . . Meeting  with 

Violet  . . .,  Escape  to  Alaska  and 

birth  of  child  . . . Meeting  zvith 

Rourke  . . . Fight  in  cabin 

, . Capture  of  Rourke  iji  bear  trap 

Dynamite  explosion. 

Story:  Gladstone  Smith  is  book  re- 
viewer on  a San  Francisco  paper  when 
he  is  sent  to  “cover”  a fight  on  the  water- 
front. He  gets  a story  from  Rourke’s 
wife  and  is  thrashed  by  Rourke.  Violet 
pleads  with  him  to  take  her  away  and 
they  escape  to  Alaska,  where  she  dies. 
Rourke  follows  Smith  and  they  meet 
again.  Rourke  plans  to  drive  him  out  of 
camp  and  take  Kitty  Gray  away  from 
Smith  but  he  finally  plans  an  awful  re- 
venge, which  results  in  Rourke’s  death. 
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Tarnish 

Distributor:  FIRST  NATIONAL 
Producer : Samuel  Goldwyn 
Length:  7 reels 


DIRECTOR GEORGE  FITZMAURICE 

Author Gilbert  Emery 

Adaptor Frances  Marion 

PLAYERS 

Letitia  Tevis May  McAvoy 

Emmet  Carr Ronald  Colman 

Nettie  Dark Marie  Prevost 

Adolf  Tevis  Albert  Gran 

Josephine  Tevis Mrs.  Russ  Wytall 

John  Graves  Norman  Kerry 

Aggie Priscilla  Bonner 

The  Barber Harry  Myers 

Mrs.  Stutts Kay  Deslys 

Mrs.  Healy Lydia  Yeamans  Titus 

Bill William  Boyd 

Mr.  Stutts Snitz  Edwards 


TYPE:  Comedy  drama  with  scenes 
laid  in  New  York  city. 

HIGHLIGHTS:  Tevis’  flirtation 
with  the  manicurist  . . . Cabaret 

scenes  where  Tevis  loses  the  $300 
Tevis’  determination  to  get 
back  the  money  . ..  . The  en- 
counter with  the  manicurist  . . . 

Forgiveness  of  Carr. 

Story:  At  thirty-five  Josephine  Tevis 
is  worn  and  faded  while  her  husband  af- 
fects loud  clothes  and  flirts  with  a mani- 
curist; the  daughter  Tishy  supports  the 
family  as  a stenographer  in  an  office. 
Upon  receipt  of  a check  for  $500  from  an 
estate  Tevis  steps  out  with  the  manicurist 
and  upon  returning  home  claims  he  was 
robbed..  Tishy  decides  to  get  the  money 
back  and  goes  to  the  girl’s  room,  where 
she  meets  her  sweetheart,  Carr.  She 
saves  her  father  from  suicide,  untangles  a 
complicated  domestic  problem  and  ac- 
cepts Carr. 


Headin'  Through 

Distributor:  PHOTO  DRAMA  CO. 
Producer:  William  Steiner 
Length:  5 reels 

{State  right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  picture  in  your  territory.) 

DIRECTORS 

...LEO  MALONE  and  BOB  WILLIAMSON 


Authors Frances  and  Ford  Beebe 

Adaptors Frances  and  Ford  Beebe 

Cameraman Jake  Badaracco 

Subtitles Fred  Bain 

PLAYERS 

Bob  Baxter  Leo  D.  Maloney 

Rhoda  Hilder  Josephine  Hill 

“Pop”  Hilder  Horace  Carpenter 


Two  scenes  from  “Hard  Cash,”  the 
Goebel  and  Erb  production  now  being 
screened  for  F.  B.  O.  distribution. 

Bullet  himself  ( dog)  Bullet 

“The  Duke”  Robert  Williamson 

Lige  Gilson  Jim  Corey 

Yuma  Kid  Chet  Ryan 

Roxy  Larue  Walter  Patterson 

Roy  Harlan  Leonard  Clapham 

Ward  Haskell  Barney  Fuhry 

TYPE:  Western  drama  of  sacrifice  and 
love. 

HIGHLIGHTS : Gilson’s  teasing 
of  dog  . . . Fight  zuith  Gilson  and 
latter’s  plan  for  revenge  zvhen  he  rec- 
ognizes Bob. 

STORY:  Bob  Baxter,  a man  whose 
past  is  a closed  book  decides  to  stay  on 
the  Diamond  D.  Ranch,  owned  by  Bob 
Hilder  and  his  daughter,  Rhoda,  although 
it  is  not  safe  for  him  to  remain  in  one 
spot  long.  Lige  Gilson^  who  seeks  to 
avenge  Bob  Baxter  is  given  the  opport- 
unity for  this  vengeance  when  a stranger 
appears  making  inquiry  for  one  by  the 
name  of  Warner.  He  recognizes  the 
picture  of  Warner  as  “Bob”  and  learns 
that  a reward  has  been  offered  for  the 
capture  of  Warner.  After  many  series 
of  thrilling  incidents  Bob’s  innocence  is 
established  by  his  pal,  the  Duke  and  Bob 
stays  on  the  ranch  with  Rhoda. 
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Ramshackle  House 

Distributor:  PRODUCERS  DIS- 
TRIBUTING CORP. 


Producer:  Tilford  Cinema  Corp. 


Length : 6 reels 


DIRECTOR HARMON  WEIGHT 

Author Hulbert  Footner 

Adaptor Coolidge  Streeter 


PLAYERS 


Pen  Broome 

Don  Counsell 

Ernest  Riever 

Pendleton  Broome 

Keesing 

Spike  .Talley 

Blanche  Paglar. . . . 


. . . Betty  Compson 
. . . Robert  Lowing 
. . .John  Davidson 

Henry  James 

. . .William  Black 

Duke  Pelzer 

Josephine  Norman 


TYPE:  Modern  story  of  Florida,  of  a 
murder  mystery  and  romance. 


HIGHLIGHTS : Hounding  of  Don 
by  Riever  . . .,  Threat  of  villag- 
ers . . . Escape  in  Everglades 

. . .,  Imprisonment  in  yacht  and 

attempt  to  drown  Don  . . . Pic- 

turesque bits  of  Florida. 


Story:  Don  Counsell  who  is  camping 
alone  on  an  estate  is  accused  of  murder- 
ing his  partner.  The  mob  would  lynqh 
him  if  caught  and  Pen  Broome  hides  him. 
Riever,  wealthy  friend  of  the  murdered 
man,  attempts  to  run  down  Don.  Riever 
falls  in  love  with  Pen  and  she  runs  many 
risks  for  Don’s  sake.  Finally  Don  give.*; 
himself  up  and  Riever  imprisons  him  on 
his  yacht  and  tries  to  drown  him.  Pen 
turns  the  tables  on  Riever,  he  is  arrested 
and  Don  is  proved  innocent. 


Rainbow  Ranger 

Distributor:  PRODUCTIONS, 
INC. 

Producer:  William  Steiner 
Length : 5 reels 

{State  Right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  in  your  territory.) 

DIRECTOR FORREST  SHELDON 

Author Forrest  Sheldon 

PLAYERS 

Buck  Adams PETE  MORRISON 

“English”  Charley Milbum  Moranfe 

“Ant-eater”  Jake  Eddie  Dennis 

“Deacon”  Slim Nelson  McDowell 

Sam Martin  Turner 

Rose  Warner Peggy  Montgomery 

Samuel  Lopez Lew  Meehan 

Owens Victor  Allen 

Luke  Warner L.  F.  McKee 

Tillie Rae  Hampton 

TYPE:  Western  comedy  drama  con- 
cerning a band  of  nomads.  A pretty 
ranch  girl. 

HIGHLIGHTS:  Hold  up  of  War- 
ner and  daughter  . . . Escape  of 

Rose  . .,  . Hand-to-hand  encoun- 
ter zvith  bandits  . . . Buck’s  love 

affair. 

Story:  Buck  Adams,  the  leader  of  the 
Rainbow  Rangers  saves  Luke  Warner,  a 
prosperous  ranchman  and  his  daughter 
Rose  from  a bunch  of  desperados  who 
were  after  Warner  and  his  daughter 
knowing  that  Warner  had  that  day  drawn 
some  money  from  the  bank.  After  many 
encounters  between  the  Rangers  and  the 
desperados,  the  latter  meet  punishment 
which  they  justly  deserved  and  the  Rang- 
ers settle  down  at  the  Warner  ranch  to 
work  while  Buck  settles  down  to  stay  as 
part  owner  of  the  place  with  Rose. 
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Thundering  Hoofs 


Distributor:  F.  B.  O. 
Producer:  Monogram  Pictures 
Length : 5 reels 


DIRECTOR 

Author 

Adaptor 

Cameraman . . 


.AL  ROGELL 
Marion  Jackson 
Marion  Jackson 
..Ross  Fischer 


PLAYERS 

Dave  Marshall  Fred  Thomson 

John  Marshall Fred  Huntley 

Don  Juan  Estrada Charles  Mailes 

Don  Carlos Charles  de  Revenna 

Carmelita Ann  May 

Duenna Carrie  C.  Ward 

Luke  Severn Bill  Lowery 

TYPE:  Western  melodrama  with  Sil- 
ver King,  the  horse  playing  prominent 
part. 

HIGHLIGHTS-.  Fred  Thomsons 
riding  . . . Silver  King’s  clever 
stunts  . . . Charming  love  scenes 
betzveen  Thomson  and  Ann  May 
. , . Big  fight  scene. 

Story:  Dave  Marshall  and  Luke  Se- 
vern love  Carmelita.  Carmelita’s  father 
denies  Dave  admission  to  his  home,  under 
the  impression  that  Dave  is  connected 
with  the  border  bandits.  It  develops  that 
Luke  Severn  is  the  leader  of  the  gang, 
and  Dave,  with  the  help  of  Silver  King, 
rounds  up  the  gang  and  gets  the  girl. 


The  Navigator 

Distributor:  METRO-GOLDWYN 
Producer : Metro-Goldwyn 
Length : 6 reels 


DIRECTOR DONALD  CRISP 

Authors Jean  Havez,  Joseph  A.  Mitchell 

and  Clyde  Bruckman. 

Cameramen Elgin  Lessley  and  Byron  Houch 

PLAYERS 

The  Sap Buster  Keaton 

The  Girl Katherine  McGuire 

Spies  and  Cannibals  


Frederick  Vroom,  Noble  Johnson,  Clar- 
ence Burton  and  H.  M.  Clugston. 

TYPE:  Comedy  of  a strange  honey- 
moon trip  and  experience  on  a canni- 
bal isle. 

HIGHLIGHTS  : Scenes  on  hoard 
ship  zvithout  crezso  . . . The  Sap 

dons  a deep  sea  diving  suit  . . . 

Work  of  Buster  Keaton  . . Titles 

and  gags 

Story:  A young  couple  go  on,  their 
honeymoon  but  unexpectedly  find  them- 
selves the  only  ones  on  a drifting  vessel. 
After  many  exciting  and  amusing  expe- 
riences they  land  on  a cannibal  island 
from  which  they  are  eventually  rescued 
by  a submarine. 


Two  bits  of  action  from  the  Century  com- 
edy, “Some  Tomboy,”  with  Wanda 
Wiley,  which  Universal  is  distributing. 


HIGHLIGHTS : Human  conflict 
and  a)iimal  intelligence. 

Story;  Mack  McGregor,  lieutenant  of 
the  Rangers  hurries  to  tell  Marion  At- 
wood, daughter  of  Captain  Atwood  of 
the  “Rangers”  that  he  had  bought  a ranch 
and  to  obtain  the  Captain’s  consent  to  an 
early  marriage  Mack  and  Marion  ride  out 
to  celebrate  their  happiness  and  stumble 
upon  the  body  of  a miner  and  Rodney’s 
(son  of  the  Captain)  gun  is  found  beside 
the  unconscious  man.  Mack  hides  Rod- 
ney’s crime  and  is  dismissed  from  the 
service  when  he  declined  to  hunt  the 
criminal.  Two  desperados  plan  to 
blackmail  Rodney  and  he  in  turn  plans 
to  rob  his  father’s  safe.  However,  after 
many  thrilling  incidents  Rodney’s  inno- 
cence is  proved  by  the  intelligence  of 
Mack’s  dog  “Bullet.” 


NEWSPICTURES] 


FOX  NEWS  NO.  100;  Round  the  world  fliers 
reach  Capital,  in  rain,  Washington,  D.  C. — H.  M. 
S.  Repulse  visiting  British  dominion,  Quebec, 
Canada — Pleasure  seekers  gather  at  Deauville, 
France — U.  S.  and  Canadian  teams’  thrill  75,000 
spectators  at  State  Fair,  Minneapolis,  Minn. — 
General  Pershing  retires  from  army  at  age  of  64, 
Washington. 

FOX  NEWS  No,  101:  Mother  Goose  wins 
historic  Futurity  at  Belmont  Park,  N.  Y. — 
American  golf  stars  win  Walker  cup.  Garden 
City,  L.  I. — Peter  Brady  returns  from  Europe, 
New  York — Davis  cup  stars  in  U.  S.,  Philadel- 
phia— Civil  War  veterans  see  U.  S.  Marines  re- 
enact famous  battle  of  Antietam,  Sharpsburg,  Md. 
— Water  crib  is  blown  up  in  Lake  Michigan,  Chi- 
cago— America  and  England  compete  at  polo, 
Meadowbrook  Field,  L.  I.,  N.  Y. 

PATHE  NEWS  No.  76:  Boy  Scouts  “cap- 
ture” Davis  at  Estes  Park,  Colo. — League  of  Na- 
tions assemble  for  fifth  time,  Geneva,  Switzerland 
• — Paris  styles  show  dresses  and  suits  narrower 
and  shorter — National  Defense  Day,  Washington, 
D.  C. — Americans  defeat  British  polo  players  at 
Meadowbrook,  N.  Y. 

PATHE  NEWS  No.  77:  New  Yorkers  try  to 
catch  a glimpse  of  the  Prince  of  Wales — Amer- 
ican polo  team  champions  again,  Meadowbrook, 
N.  Y. — Navy  completes  $150,000  relief  map  of 
California,  San  Francisco — Northeastern  Univer- 
sity classmen  have  flag  scrap,  Boston — “Miss 
America”  welcomed  home,  Philadelphia — 35,000 
greet  Davis  at  Bunceton,  Mo. — ZR-3  meets  pro- 
longed tests’  in  second  flight,  Friedrichshafen, 
Germany — Western  sport  features  at  British 
E'mpire  Exposition,  Wembley,  Eng. 

INTERNATIONAL  NEWS  No.  77:  Pres. 
Coolidge  reviews  Defense  Day  rally,  Washington, 
D.  C. — 29  horses  in  thrilling  $75,000  classic  futur- 
ity, Belmont  Park,  L.  I. — Golden  Gate  guarded 
by  smoke  screen,  San  Francisco — Russian  chil- 
dren lead  in  tribute  to  Lenin,  Moscow,  Russia — 
New  dirigible  for  America  on  long  flight,  Friedr- 
ichshafen, Germany — Three  tons  of  dynamite  de- 
molish lake  landmark,  Chicago — America  triumphs 
at  Meadowbrook,  L.  I.,  polo  meet. 

INTERNATIONAL  NEWS  No.  78:  Prince 
of  Wales  in  farewell  public  appearance,  Meadow- 
brook, L.  I. — “Big  Ben”  of  London  has  its  face 
cleaned,  London,  Eng. — Stern  tests  open  new 
college  season,  Boston,  Mass. — A ride  in  the  new 
Zeppelin,  Friedrichshafen,  Germany. 

KINOGRAMS  No.  5014:  Mother  Goose  wins 
classic  futurity,  Belmont  Park — President  reviews’ 
Defense  Day  parade,  Washington — General  Persh- 
ing’s successor,  Washington — Uncle  Sam  boss  of 
sports,  with  supremacy  at  boxing,  polo,  etc. — 
Scottish  clansmen  rally  in  Highlands,  Bramer, 
Scotland — Dynamite  blows  old  crib  to  s-mither- 
eens,  Chicago — American  polo  team  defeats  Brit- 
ish, Meadowbrook,  L.  I. 


Developing,  Tinting,  Titling 

Printing,  Toning,  Editing 

The  “Laboratory  of  Individual  Attention” 

Cameramen  and  Small  Producers,  Write  for  Estimates  on  Your  Work 

DIRMEYER  STUDIOS 

259  Monroe  Avenue  Rochester,  N.  Y. 


The  Perfect  Alibi 

Distributor:  PHOTO  DRAMA  CO. 
Producer:  William  Steiner 
Length : 5 reels 


DIRECTOR LEO  MALONEY 

Authors Frances  & Ford  Beebe 

Adaptors Frances  & Ford  Beebe 

Cameraman Jake  Badaracco 

Subtitles Fred  Bain 


PLAYERS 

Mack  McGregor Leo  D.  Maloney 

Marion  Josephine  Hill 

Amos  Crane John  Blocker 

Captain  Atwood Whitehorse 

Bullet  ; Himself 

Captain  Atwood’s  son Earl  Close 

Ollie  Summers Leonard  Clapham 

Lon  Elwell Jim  Corey 

TYPE;  Western  melodrama  with  dog 
uncovering  robbery. 
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THE  FILM  MART 


By  J.  M.  WRIGHT 

“The  Film  Mart”  is  written  with  a view  of  presenting  concisely  to  exhibitors  the  latest  news  of  production  and  distribution.  In  preparing  this  department, 
Mr.  Wright  has  in  mind  also  the  adaptability  of  the  news  presented  herein  for  use  in  house  organs  published  by  the  exhibitors  of  the  country,  and  also 
newspapers  who  look  to  their  local  exhibitor  for  bona  fide  and  accurate  news  for  their  motion  picture  departments. 


Producers  Distributing  Corp. 

“TROUPING  WITH  ELLEN,”  second 
of  the  Helene  Chadwick  starring  pic- 
tures, will  be  issued  by  Producers  Dis- 
tributing Corporation  October  26.  It  is 
an  adaptation  of  the  Saturday  Evening 
Post  story  by  Earl  Derr  Diggers  and  was 
directed  by  T.  Hayes  Hunter ....  “Wel- 
come Stranger,”  the  Edward  Belasco 
production,  will  be  presented  for  an  in- 
definite run  at  the  Cameo  theatre,  New 
York,  beginning  October  12.  Elorence 
Vidor  and  Dore  Davidson  head  the  cast 
in  it. 

+ + + 

ANOTHER  Producers  Distributing  Cor- 
poration production  which  has  been 
completed  and  is  now  being  cut  is  “The 
Girl  on  the  Stairs,”  an  adaptation  of  Wil- 
son Bouve’s  magazine  story  of  the  same 
name,  in  which  Patsy  Ruth  Miller,  Niles 
Welch,  Bertram  Grassby  and  others  ap- 
pear. It  is  an  Elmer  Harris  production. 
...Jacqueline  Gadson,  who  has  been  com- 
ing rapidly  to  the  front,  has  been  selected 
to  play  opposite  Harry  Carey  in  his  fifth 
Hunt  Stromberg  production,  “The  Man 
from  Texas,”  which  has  just  been  started. 

+ + + 

ELORENCE  VIDOR  will  attend  the 
opening  of  the  new  Piccadilly  theatre 
on  Broadway  this  month  at  the  invitation 
of  Managing  Director  Lee  Ochs.  The 
starring  picture,  “Barbara  Erietchie,”  will 
be  the  opening  attraction. ..  .That  Pro- 
ducers Distributing  Corporation  product 
for  the  coming  year  is  making  a deep  im- 
pression on  exhibitors  is  pointed  out  by 
the  company  in  the  many  first  bookings. 
In  many  key  cities  the  entire  seventeen 
productions  have  already  been  booked  at 
important  houses. 

Lee- Bradford 

M.  D.  MARTIN  of  M.  D.  Martin  At- 
traction. New  Orleans,  has  acquired  for 
the  New  Orleans  territory  the  Lee-Brad- 


ford  pictures,  “Venus  of  the  South  Seas,” 
“The  Lure  of  the  Yukon,”  “Who’s  Cheat- 
ing?” “In  the  Shadow  of  the  Moon”  and 
other  productions. 

Rayart  Pictures 

W.  R.  JOHNSTON,  president  of  Rayart, 
announces  that  negotiations  have  been 
completed  for  the  services  of  Reed  Howe, 
noted  athlete  of  “Arrow  Collar”  fame. 
Howe  will  appear  in  a series  of  eight  pic- 
tures to  be  directed  by  Albert  Rogel, 
which  will  be  issued  to  the  independent 
market.  Southern  New  Jersey  and  Dela- 
ware rights  to  the  Rayart  serial,  “Battling 
Brewster,”  have  been  closed  with  De 
Luxe  Eilm  Company  of  Philadelphia. 

Gotham  Productions 

JAMES  P.  HOGAN,  who  is  producing 
the  series  of  six  Gotham  productions, 
declares  that  by  the  end  of  January  the 
entire  list  for  1924-25  will  be  completed 
and  prints  placed  in  various  independent 
exchanges  throughout  the  country.  “Un- 
married Wives,”  first  of  the  series,  has 
already  been  issued,  while  the  second, 
“Black  Lightning,”  has  had  a preview  at 
the  Strand  theatre,  Pasadena,  Calif. 

Associated  Exhibitors 

ACCORDING  TO  Associated  Exhibitors 
the  country  has  been  girded  from  coast 
to  coast  with  first  run  playing  dates  for 
Douglas  MacLean’s  latest  comedy  “Never 
Say  Die.*'  Following  the  world’s  premier 
at  the  California  theatre,  Los  Angeles, 
the  picture  has  been  booked  to  play  pre- 
publication engagements  at  the  following 
houses : 

Davis’  Million  Dollars  Grand,  Pittsburgh,  Pa.; 
Kunsky’s,  Detroit,  Mich.;  Crandall’s  Metropolitan, 
Washington,  D.  C. ; Shea’s  Hippodrome,  Buffalo, 
N.  Y.;  Guy  Wonder’s  Rivoli,  Baltimore,  Md.; 
Newman’s  Royal,  Kansas  City,  Mo.;  Talbot’s 
Colorado,  Denver,  Colo.;  Hamrick’s  Blue  Mouse 
Theatres,  at  Seattle,  Wash.,  Portland.,  Ore.,  and 
Tacoma,  Wash.;  Ray  Stinnett’s  Capitol,  Dallas, 
Texas;  King’s  and  Rivoli  (day  and  date)  St. 
Louis,  Mo.*  Strand,  Erie,  Pa.;  Desormeaux’ 
Strand,  Madison,  Wis. ; Allen’s  Temple,  Birming* 


ham,  Ala.;  Almo,  Raleigh,  N.  C. ; Perry’s  Ogden, 
Utah;  Martin’s  Dixie,  Galveston,  Texas;  Capitol, 
Elizabeth,  N.  J. ; Steege’s  Liberty,  Great  Falls, 
Mont.;  Palace,  Cedar  Rapids,  la.;  Pastime,  Iowa 
City,  la.;  Crystal,  Waterloo,  la.;  Liberty,  Mc- 
Keesport, Pa.;  Montauk,  Passaic,  N.  J.;  Garden, 
Paterson,  N.  J. 

First  National 

THOMAS  H.  INGE  has  completed  cut- 
ting his  picturization  of  Kathleen  Nor- 
ris’ “Christine  of  the  Hungry  Heart”  in 
which  Florence  Vidor,  Clive  Brooke, 
Warner  Baxter  and  others  appear.  . . . 
“Sandra,”  the  new  Sawyer-Lubin  picture 
for  First  National,  which  stars  Barbara 
La  Marr,  has  reached  the  cutting  rooms. 

. . . “The  Sea  Hawk”  is  playing  a long 
run  at  the  Regent  theatre,  Toronto,  at 
$t.50  top. 

+ + + 

FIRST  NATIONAL  is  quite  proud  over 
its  Eastman  theatre  bookings  which 
calls  for  three  of  its  big  productions  in 
succession,  nam.ely,  “Secrets,”  with 
Norma  Talmadge;  “The  Sea  Hawk”  and 
“Abraham  Lincoln.”  . . . Do  you  know 
what  a chuckawalla  and  a peccary  are? 
asks  a First  National  statement.  Having 
duly  bitten  we  are  informed  that  the 
chuckawalla  is  the  only  living  descendant 
of  the  tremendous  allosaurus  and  that  the 
peccary  is  a sort  of  Argentinian  pig.  At 
any  rate  they’re  both  shown  in  the  com- 
pany’s new  picture,  “The  Lost  World.” 

+ + + 

EDWIN  CAREWE  is  en  route  east  from 
the  Coast  with  a print  of  his  new  First 
National  picture,  “Madonna  of  the 
Streets,”  made  from  W.  B.  Maxwell’s 
novel,  “The  Ragged  Messenger.”  Ad- 
vance reports  declare  that  the  picture  is 
a highly  dramatic  and  emotional  one  giv- 
ing Nazimova  one  of  the  most  unusual 
roles  she  has  yet  interpreted  on  the 
screen.  Milton  Sills  is  also  said  to  have 
a powerful  role  in  striking  contrast  to 
anything  he  has  done  recently.  In  the 
cast  with  the  star  and  leading  man  are 
Claude  Gillingwater,  Wallace  Beery, 
Courtenay  Foote,  Herbert  Prior,  May 
Beth  Carr,  Vivian  Oakland,  Rosa  Gore, 
John  T.  Mury  and  Anders  Randolph. 

F.  B.  O. 

GOOD  orginal  screen  material  is  wel- 
comed by  F.  B.  O.  Seven  stories  have 
been  purchased  in  the  past  few  weeks,  all 
originals.  They  include  “Paris  After 
Dark,”  a special  feature;  “The  Prude,” 
the  first  Evelyn  Brent  production  of  a 
series  of  four  pictures;  “Thundering 
Hoofs,”  first  of  the  new  Fred  Thomson 
series;  “Quemado,”  second  of  the  Fred 
Thomson  series;  “The  Stranger  from  No- 
where,” first  of  the  new  Lefty  Flynn 
Western  drama  pictures,  and  “Hard 
Cash,”  opening  gun  of  the  Associated 
Arts  series. 

+ + + 

C.  GARDNER  SULLIVAN,  veteran 
scenario  writer  and  editor,  has  entered  the 
production  end  of  the  motion  picture  busi- 
ness. His  first  picture,  “Cheap  Kisses,” 
is  now  in  production  on  the  Thomas  H. 
Ince  “lot”  at  Culver  City,  California. 
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The  C.  Gardner  Sullivan  Productions  is 
the  new  company  that  will  offer  the  fin- 
ished product  of  Mr.  Sullivan’s  facile  pen. 
Four  productions,  in  all,  are  to  be  made 
in  the  first  series.  . . . F.  B.  O.  has 
signed  a contract  with  Independent  Pic- 
tures Corporation  to  make  a series  of 
eight  westerns  for  publication  through 
F.  B.  O.,  starring  Bob  Custer. 

+ + + 

B.  S.  MOSS’  Cameo  theatre  has  booked 
“Messalina,”  the  big  Italian  production 
for  a two  weeks’  engagement.  . . . “The 
Stranger  from  Nowhere”  has  been  chosen 
as  the  title  for  the  first  Maurice  B.  Flynn 
production  for  F.  B.  O.  referred  to  earlier 
as  “The  Forgotten  City.” 

Metro-Goldwyn-Mayer 

SAMUEL  SHIPMAN’S  stage  success, 
“Cheaper  to  Marry,”  will  be  Robert  Z. 
Leonard’s  next  Metro-Goldwyn-Mayer 
production.  Who  will  star  in  it  has  not 
yet  been  decided  but  it  is  known  that  it 
will  not  be  Mae  Murray.  . . . Miss  Mur- 
ray has  completed  “Circe  the  Enchant- 
ress,” a Tiffany  production  made  from  an 
original  screen  story  written  for  the  star 
by  Blasco  Ibanez.  Her  next  vehicle  is 
“The  Merry  Widow”  and  in  this  she  will 
be  directed  by  Eric  Von  Stroheim. 

+ + + 

HOBART  HENLEY  has  been  selected 
to  direct  a forthcoming  M-G-M  produc- 
tion of  “The  Square  Peg,”  the  drama  by 
Lewis  Beach  which  played  on  Broadway 
last  season.  . . . Robert  G.  Vignola,  hav- 
ing finished  “Mrs.  Paramor”  with  Pauline 
Frederick  in  the  title  role  will  next  make 
“The  Summons,”  a story  by  Katherine 
Newlin  Burt.  “Mrs.  Paramor”  is  issued 
October  27.  . . . Aileen  Pringle  has  left 
New  York  for  the  West  Coast  to  play 
with  John  Gilbert  and  Eleanor  Boardman 
in  “The  Wife  of  the  Centaur.” 

+ + + 

UNEXCELLED  popularity  is  awaiting 
Ramon  Novarro  as  a result  of  his  work 
in  “Ben  Hur,”  according  to  Fred  Niblo 
who  is  directing  the  big  picture  in  Italy. 
After  the  public  sees  him  in  the  Lew  Wal- 
lace story  he  is  destined  to  shine  as  the 
cinema’s  greatest  idol,  Niblo  believes.  . . . 
Marshall  Neilan,  back  from  abroad  where 
he  made  “The  Sporting  Venus,”  will  soon 
begin  another  Metro-Goldwyn-Mayer  pro- 
duction. 

Fox 

“OH,  YOU  TONY,”  a special  production 
with  Tom  Mix  and  a Sunshine  comedy, 
“The  Divine  Fool,”  are  published  by  Fox 
the  week  of  September  21...  .Buck  Jones, 
having  completed  “Winner  Take  All,” 
has  started  making  “The  Man  Who 
Played  Square”  at  the  Fox  plant  on  the 
West  Coast.  “Paul  Jones,  Jr.,”  another 
of  the  Richard  Harding  Davis  two  reef- 
ers, has  also  been  put  into  the  making, 
with  George  Marshall  directing. ...  Shir- 
ley Mason  is  making  “The  Star  Dust 
Trail,”  the  fourth  of  the  star  series 
attractions  to  be  made  by  her  this  year. 
+ + + 

ONE  OF  THE  biggest  pictures  to  come 
out  of  the  Fox  studio  on  the  1924-25 
program  is  “Gerald  Cranston’s  Lady,” 


screen  version  of  the  English  novel  by 
Gilbert  Frankau.  This  has  been  com- 
pleted with  James  Kirkwood  and  Alma 
Rubens  in  the  principal  roles.  Emmett 
Flynn  directed  it. ...Edmund  Lowe,  who 
will  be  seen  in  seven  Fox  star  series  at- 
tractions this  season,  has  started  work  on 
his  second  picture,  “The  Brass  Bowl,”  a 
story  by  Louis  Joseph  Vance.  Claire 
Adams  plays  opposite  Lowe. 

Universal 

HOOT  GIBSON  is  breaking  into  the  big 
first  run  houses  more  and  more  of  late, 
says  Universal.  For  instance  the  Pantages 
theatre,  Minneapolis,  has  signed  up  for 
three  of  his,  “The  Sawdust  Trail,”  “Hit 
and  Run”  and  “The  Ridin’  Kid  from 
Powder  River.”  Right  now  Hoot  is  on 
location  at  Pendleton,  Ore.,  with  his  com- 
pany producing  “Let  ’Er  Buck.”  The 
story  is  written  around  the  famous  Pen- 
dleton rodeo  with  Josie  Sedgwick  as  queen 
of  the  affair. 

+ + + 

BARBARA  BEDFORD  has  been  en- 
gaged by  Universal  for  an  important 
role  in  “Jazz  Parents,”  a new  Jewel  pro- 
duction starring  May  McAvoy  now  in 
production  under  the  direction  of  William 
A.  Seiter.  The  story  is  from  the  pen  of 
Richard  Washburn  Child.  Jack  Mulhall, 
George  Fawcett  and  others  are  in  the 
cast.  . . . “Wine,”  Universal’s  screen  ver- 
sion of  William  McHarg’s  story,  had  its 
premiere  in  New  York  showing  at  the 
Broadway  theatre.  It  is  booked  to  play 
the  U.  B.  O.  circuit.  . . . “Butterfly,”  an- 
other Jewel  picture,  with  Laura  La  Plant, 
Ruth  Clifford  Norman  Kerry  and  others, 
had  a successful  opening  at  William  Gold- 
man’s Kings  theatre,  St.  Louis. 

+ + + 

WITH  THE  script  department  aug- 
mented by  several  new  consultants,  work 
of  final  revision  of  the  scenario  of  “The 
Phantom  of  the  Opera,”  Universal’s  forth- 
coming starring  vehicle  for  Lon  Chaney, 
has  been  commenced,  following  a confer- 
ence over  the  first  completed  draft  attended 
by  Julius  Bernheim,  general  manager  of 
Universal  City,  Ben  Zeidman,  his  assist- 
ant, Rupert  Julian,  the  director,  Elliott 
Clawson,  the  scenarist,  C.  R.  Wallace,  his 


chief  consultant,  William  Koenig,  general 
production  manager  and  Robert  Ross, 
production  manager  for  the  unit.  The 
first  continuity  was  built  by  Clawson  on 
his  own  synopsized  adaptation  of  Gaston 
Leroux’s  novel,  and  scenic  details  were 
worked  out  by  Ben  Carre,  consulting 
with  Julian,  Sydney  Ullman,  and  Elmer 
Sheely.  Work  on  the  reproduction  of  the 
Paris  Opera  has  been  going  on  steadily. 

Pathe 

DISCOVERY  of  a death-dealing  electri- 
cal ray  that  has  astounded  the  world 
has  been  produced  in  pictures  and  will  be 
issued  by  Pathe  in  two  reels.  Recently 
newspapers  over  the  world  turned  over 
page  upon  page  of  publicity  to  the  dis- 
covery made  by  Dr.  H.  Grindell  Mathews 
of  the  “Death  Ray.”  This  ray  or  stream 
of  energy  carries  actually  an  electric  cur- 
rent through  the  air  that  would,  when 
developed,  be  able  to  demolish  armies. 
The  production  which  Pathe  will  issue 
consists  of  two  reels  of  material  taken  in 
the  laboratory  of  the  famous  inventor  and 
in  the  field.  The  field  work  was  done  with 
the  aid  of  the  British  Government,  Eng- 
lish troops  being  used  in  the  demonstra- 
tion. 

+ + + 

PATHE’S  WEEKLY  representation  on 
Broadway  screens  continues  with  regu- 
larity. During  the  current  week  of  Sep- 
tember 8 a two-reel  Mack  Sennett  com- 
edy and  a single-reel  Hal  Roach  comedy 
were  shown  on  Broadway  screens.  The 
Mack  Sennett  laugh-provoker,  titled 
“Lizzies  of  the  Field,”  was  shown  at  the 
Mark  Strand  theatre.  The  players  fur- 
nishing the  comedy  in  this  production  in- 
cluded Billy  Bevan,  Sid  Smith,  Jack 
Lloyd,  Barbara  Pierce,  John  J.  Richard- 
son and  Andy  Clyde.  The  Hal  Roach 
comedy,  “Outdoor  Pajamas,”  starring 
Charles  Chase,  was  presented  at  the 
Rialto. 


Two  Additional  Pages  of 
“THE  FILM  MART” 

Appear  on  Pag^es  78  and  79 
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PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  Personal.” 


Busy — Busier — Busiest? 

Speaking  of  busy  exhibitors,  as  we  did 
in  this  column  in  the  issue  of  September 
20  in  recounting  the  manifold  duties  of 
Henry  Bettendorf,  Opera  House,  Foley, 
Minn.,  we  are  asked  what  we  think  of  the 
daily  chores  of  E.  F.  Ingram,  Palace  the- 
atre, Ashland,  Ala.  Here’s  his  program: 

“I  have  been  running  the  only  theatre 
here  for  almost  two  years.  I do  every  bit 
of  the  work  except  sell  and  take  tickets. 
I book  the  pictures,  paint  signs  and  ban- 
ners of  all  kinds,  operate  the  machines 
and  sweep  the  floor.  You  see  I have  to 
save  expenses  as  there  are  only  1,200  peo- 
ple in  my  town.  We  operate  only  on 
Thursday,  Friday  and  Saturday  of  each 
week,  but  even  at  that  I am  always  busy. 
I get  out  a banner  18  feet  long  on  every 
special  picture  (once  every  thirty  days)  to 
say  nothing  of  banners,  window  cards, 
still  mountings,  etc.  All  of  my  signs  are 
done  in  three  to  five  colors,  and  are  of 
the  highest  grade.  I have  been  painting 
signs  since  I was  12  years  old,  and  think 
I am  pretty  good.  (I  shall  be  glad  to 
send  you  photographs  of  my  work  some 
time.) 

“In  addition  to  my  work  at  the  theatre, 
I paint  all  the  signs  used  in  this  town,  av- 
eraging from  one  to  three  a week  the  year 
round.  Some  jobs  take  me  three  or  four 
days,  spare  time.  I never  solicit  work  of 
this  kind,  but  hardly  ever  turn  any  work 
down.  In  addition  to  doing  the  sign 
work  for  others,  I am  cashier  of  the 
Farmers  State  Bank  of  this  city,  which 
position  I have  held  for  several  years.  I 
do  every  bit  of  the  clerical  work  in  the 
bank  in  addition  to  my  duties  as  cashier. 
I also  represent  one  life  and  five  fire  in- 
surance companies  as  local  agent,  and 
during  the  last  two  years  I have  been  in 
the  show  business  have  written  more  than 
$100,000  life  insurance  to  say  nothing  of 
fire.  I am  also  president  of  a local  lodge, 
and  attend  every  meeting  once  a week  on 
Tuesdays,  and  look  after  practically  all 
business  of  the  lodge.  In  addition  to  the 
above  I sell  Corona  typewriters  and 
Sundstrand  adding  machines.  I sold  five 
Corona  typewriters  during  the  last  year. 
I also  do  most  of  the  repair  work  on  two 


Mrs.  Wallace  Reid  and  Terence  Moore 
(top)  and  Jane  Wray  and  Percy  Mar- 
mont  (bottom)  in  two  scenes  from 
“Broken  Laws,”  an  F.  B.  O.  production. 

cars  which  I have,  and  attend  Church 
every  Sunday. 

“Last,  but  by  no  means  least,  I have  a 
wife  and  one  two  year  old  boy  that  I 
must  spend  some  time  with,  so  I believe 
you  will  agree  with  me  that  I am  a pretty 
'busy  e.xhibitor’ — and  I am  only  23  years 
of  age.  What  do  you  think  of  me,  brother 
exhibitors?  It’s  a lie,  you  no  doubt  will 
sa3^  but  I make  you  this  proposition: 
Write  any  minister,  doctor,  lawyer, 
banker  or  mayor  of  this  town,  and  if  they 
don’t  verify  the  above  statements,  I will 
make  you  a present  of  a $10.00  bill.  Well, 
how  do  you  do  it  all,  you  say.  Just  drop 
me  a line  and  I shall  be  glad  to  tell  you 
just  how  I do  it.” 

Let’s  hear  from  some  other  “busy”  ex- 
hibitors as  Mr.  Ingram's  concluding  re- 
mark and  this  rather  smacks  of  a chal- 
lenge. How  about  it?  Has  he  onv  com- 
petition for  the  title  of.  “The  World’s 
Busiest  Showman.”  We’ll  keep  the  en- 
tries open  for  a while  to  give  everybody  a 
fair  chance. 

* 

Boys,  if  you  think  you’re  operating  in 
hard  luck,  how  would  you  like  to  be  in 
the  shoes  of  our  friend  who  owns  the 


Electric  theatre,  Tilden,  111.,  and  who 
sends  us  the  following: 

“The  Electric  theatre  has  been  closed 
down  since  June  owing  to  the  conditions 
of  the  mining  industry.  There  is  no  re- 
lief in  sight  for  this  place  as  we  are  in- 
formed by  the  mining  people  that  the 
mine  here  will  be  closed  down  for  two 
years.  We  are  trying  to  run  two  nights  a 
week  but  am  afraid  we  will  be  able  to 
show  only  one  night  under  present  condi- 
tions.” 

=1=  i 

A.  C.  BETTS,  Powers  theatre.  Red 
Creek,  N.  Y.,  sends  in  a nice  snappy  news 
letter  that  you  will  all  want  to  read. 
Here  it  is: 

“Born  to  manager  of  Powers  theatre, 
A.  C.  Betts  and  wife  on  April  2,  1924, 
Lionel  Richard.  The  Lionel  is  after 
Lionel  Barrymore  and  the  Richard  after 
Richard  Barthelmess.  Rather  late  in  the 
day  to  tell  you  of  this  but  better  late  than 
never.  He  is  a most  handsome  boy,  like 
his  namesakes.  Is  now  five  months  old 
and  eats  bread  and  jam  like  a yearling. 
Could  balance  himself  and  sit  alone  when 
three  months  old  so  you  see  he  is  a husky 
lad.” 

Then  Mr.  Betts  wants  to  know  if  in 
building  a theatre  in  a small  village  one 
can  use  lumber  or  concrete.  He  asks  the 
cost  of  a wooden  theatre  40  by  60  and  the 
cost  of  a similar  one  in  concrete.  Any 
suggestions  from  readers  will  be  welcomed 
by  Mr.  Betts.  The  “Better  Theatres” 
department  has  taken  the  question  up  with 
a member  of  its  advisory  staff  and  hopes 
to  be  able  to  present  an  answer  in  next 
“Better  Theatres.” 

Mr.  Betts  reports  the  opening  of  the 
Bijou  theatre  at  Wolcott  and  that  the 
Palace  at  North  Rose  and  the  Powers  at 
Red  Creek  are  running  only  on  Saturday 
nights.  He  says  that  “The  Covered 
Wagon”  is  showing  in  small  towns  and 
villages  in  his  part  of  the  country. 

* 

Between  his  private  law  practice  and  his 
duties  as  secretary  of  the  Milwaukee  Film 
Board,  Ben  Koenig  is  a mighty  busy  man. 
But  apparently  that’s  no  barrier  to  Dan 
Cupid,  for  Ben  has  just  announced  his 
engagement  to  Miss  Pearl  Werbel,  a school 
teacher.  The  marriage  is  expected  to  take 
place  next  spring. 


LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion  on 
matters  of  current  interest.  Brevity 
adds  forcefulness  to  any  statement. 
Unsigned  letters  will  not  be 
printed. 


I Knew  Him  When — 

SPRINGFIELD,  ILL.— To  The  Editor: 
Had  a contract  for  “Girl  Shy.”  Was  ad- 
vised that  contract  was  turned  down  due 
to  Lloyd  corporation  establishing  minimum 
of  $100  and  50-50  split  over  $150.  Refused 
to  buy.  Have  since  been  offered  picture  for 
$50,  but  won’t  play  it.  Am  going  to  help 
Lloyd  corporation  maintain  the  minimum 
they  established.  I can’t  pay  that  minimum, 
so  never  expect  to  play  Lloyd  again.  Prob- 
ably won’t  bankrupt  Lloyd  corporation,  but 
he  lost  good  customer. 

He  was  a good  box  office  bet,  but  he 
got  too  good  to  play  a poor  little  house, 
like  this  one.  I don’t  care.  I knew  him 
when — on  the  top  of  the  hill  on  Court 
street — and  the  hill  is  still  there  and  steep- 
sliding  down.  I know.  I slid. — James 
Douglass,  New  Empress  theatre.  Spring- 
field,  111. 


?L.. 
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“What  the  Picture  Did  For  Me  ’ 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  192  4 


This  is  the  original  exhibitors*  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

**What  the  Picture  Did  for  Me**  is  the  one  genuine  source  of  exhibitor-written  box 
office  information. 

Address:  *‘What  the  Picture  Did  for  Me,**  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

Handle  With.  Care,  with  a special  cast. 
— Films  in  good  condition.  Was  well  liked 
and  drew  a good  house. — A.  H.  Mathias, 
Dillsboro  theatre,  Dillsboro,  Ind. — General 
patronage. 

The  Yankee  Consul,  with  Douglas  Mac- 
Lean. — As  usual,  a good  one.  We  have 
played  them  all  as  they  come  and  find 
that  we  can  please  our.  audiences  with  all 
of  his  pictures  at  raised  admissions.  Seven 
reels. — W.  H.  Silver  & Son,  Grand  theatre, 
Princeton,  Mo. — Small  town  patronage. 

Silas  Marner,  with  a special  cast. — Films 
good  shape.  Drew  a good  house  and  was 
liked  by  all. — A.  H.  Mathias,  Dillsboro  the- 
atre, Dillsboro,  Ind. — General  patronage. 

When  Husbands  Deceive,  with  a special 
cast. — Films  in  good  condition.  Picture 
good.  Heard  several  good  comments. — A. 
H.  Mathias,  Dillsboro  theatre,  Dillsboro, 
Ind. — General  patronage. 

Tea  With  a Kick,  with  a special  cast. 
— Not  a special,  but  has  all  the  ingredients 
of  a picture  made  to  please.  Very,  very 
clever.  Six  reels. — Henry  J.  Otten,  Star 
theatre,  Stoutsville,  Mo. — Small  town  pat- 
ronage. 

The  Sin  of  Martha  Queed,  with  a spe- 
cial cast. — Films  in  good  shape.  Was  well 
liked.  Drew  a good  house. — A.  H.  Mathias, 
Dillsboro  theatre,  Dillsboro,  Ind. — General 
patronage. 

Up  in  the  Air  About  Mary,  with  a special 
cast. — Films  in  good  condition.  A good 
comedy  drama.  Drew  a good  house  and 
was  well  liked.  Book  this. — A.  H.  Mathias, 
Dillsboro  theatre,  Dillsboro,  Ind. — General 
patronage. 

F.  B.  O. 

The  Danger  Dine,  with  Sessue  Haya- 
kawa. — A foreign  picture  that  marks  the 
return  of  Hayakawa  to  the  silent  drama, 
and  is  also  worthy  of  his  return.  A dandy 
little  picture  with  plenty  of  punch  and 
action  which  pleased  all.  Six  reels. — W. 
A.  Clark,  Jr.,  Castle  theatre,  Havana,  111. 
— General  patronage. 

The  Satin  Girl,  with  Mabel  Forrest. — A 
very  poor  crook  melodrama.  Did  not  please 
here.  Six  reels. — E.  A.  Armistead,  Lyric 
theatre,  Easley,  S.  C. 

The  Spirit  of  the  U.  S.  A.,  with  Johnnie 
Walker. — A hokum  melodrama  like  John- 
son’s previous  productions.  It  is  only 
crude  in  spots,  but  it  got  the  business  and 
sent  ’em  home  satisfied.  Three  day  en- 
gagement.— John  W.  Hawkins,  Capitol  the- 
atre, New  Bedford,  Mass. — General  pat- 
ronage. 

The  Girl  of  the  Dimberlost,  with  a spe- 
cial cast. — A very  good  picture  that  pleased 
100  per  cent.  Six  reels. — Carlin  & Son, 
Carlin’s  Opera  House,  Spalding,  Neb. 

The  righting  Sap,  with  Fred , Thomson. 
— Dandy  Western.  As  usual,  the  distribu- 
tors let  you  make  a star  for  them  and 
then  they  rob  you  on  his  pictures.  See 
what  you  pay  for  the  next  Thomson’s.  I 
bought  ’em.  I know.  Five  reels. — S.  G. 


Ticket  Sale 
For  Week  Is 
75.1%  Good 

Business  is  75.1%  good,  ac- 
cording to  exhibitors’  box  of- 
fice reports  printed  in  this 
issue. 


Ihde,  Photoplay  theatre,  Ashland,  Kan. — 
Small  town  patronage. 

The  righting  Sap,  with  Fred  Thomson. 
— My  first  picture  with  this  star.  Went 
over  good.  Good  clean  picture  with  plenty 
of  action.  The  horse.  Silver  King,  is  won- 
derful. My  people  are  asking  about  the 


next  one.  Five  reeis. — C.  B.  Marks,  Rex 
theatre,  Albion,  Neb. 

Mine  to  Keep,  with  Bryant  Washburn. — - 
Great  and  sold  to  us,  so  we  could  make  a 
profit.  Book  it.  Find  it  pays  to  stay  with 
Independents.  Six  reels. — I.  Brisco,  Prin- 
cess theatre,  Elwood,  Ind. — General  pat- 
ronage. 

The  Dangerous  Coward,  with  Fred  Thom- 
son.— Excellent  Western.  Five  reels. — S. 
G.  Ihde,  Photoplay  theatre,  Ashland,  Kan. — 
Small  town  patronage. 

After  the  Ball,  with  a special  cast. — Title 
helped  draw  and  received  many  good  com- 
ments on  this  picture. — M.  A.  Long,  Grand 
theatre,  Alvin,  Texas. 

After  the  Ball,  with  a special  cast. — ■ 
Good  picture,  but  couldn't  get  ’em  in  to 
see  it.  Six  reels. — S.  G.  Ihde,  Photoplay 
theatre,  Ashland,  Kan. — Small  town  pat- 
ronage. 

Galloping  Gallagher,  with  Fred  Thom- 
son.— A splendid  program  picture.  Pleased 
them  all.  As  a stunt  actor,  none  of  them 
has  a thing  on  this  man.  I don’t  call  him 
a comer,  I say  he  is  here.  Just  the 
kind  of  picture  we  need  to  bring  people 
back  to  picture  shows.  Have  had  too  many 
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“Herald  Only”  Club 

"Because  the  'Herald'  was  the  pioneer  in  this  field,  and  because 
we  will  have  a better  journal  to  which  to  turn  for  guidance  if  we 
solidly  contribute  to  the  same  one,  just  as  long  as  the  'Herald' 
keeps  up  its  hi^h  standard  of  service  I shall  write  solely  for  this 
magasine." — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 
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JOHNSON,  F.  L 205 

JOHNSON.  O.  W 78 

JUDGE  & WOOLSEY 164 

KATZENBACH.  E.  L 218 

KENNEASTER,  J.  S 172 

KHATTAR,  G 51 

KIMBRO,  Mrs.  W.  M 211 

KING.  L.  G 209 

KINGERY.  R.  H 123 

KIRKMAN,  W.  G. 190 

KOBORG,  C.  W 188 

KOCH,  G,  H 165 


KOOKEJL  D.  A 52 

KOOPMAN,  J 132 

KOTTAS,  E.  V 150 

KRAUTH,  P 149 

KUDLACEK.  J.  J 67 

LAMBERT,  O.  W 148 

LANGACHER,  C.  W 59 

LEEK,  L.  N 196 

LOWELL,  B.  S 86 

LUNA,  E.  D 96 

LYMAN,  C.  H- 128 

LYNCH.  C.  H. 71 

MacPHERSON,  O.  E 117 

MALPHURS.  C 178 

MARTIN,  H.  G. 48 

McCORMICK,  B.  P 49 

McCOY,  H.  C 192 

MEECE  & HALE  121 

MENDENHALL,  C A. 12 

MEYER,  F.  S 2 

MILES,  A.  N 13 

MILLER.  C E. 166 

MILLER,  C.  R 14 

MILLER.  L.  A. 145 

MILLWARD,  V 102 

MITCHELL,  R.  E 221 

MOORE,  L.  R 74 

MOOREl,  Mrs.  J.  W 25 

MOOREU  P 124 

MORGAN,  A.  M 136 

MORRIS.  P.  E 126 

MOULTON,  C.  H 68 

MUNSON,  C 122 

MUSSON,  W.  H 50 

NEIS,  A.  R 125 

NICKELL,  C.  W 216 

NORTON.  B 182 

O’HARA,  F.  J 80 

OLLER,  L.  139 

O’NEIL.  E.  J 109 

O’TOOLE,  A.  B 176 

OTTEN,  H.  J 197 

PARKS,  O.  E 60 

PARTRICK,  H.  E 204 

PATRICK,  W.  D 97 

PEITZ,  P.  B 115 

PERRY,  F ,...156 

PFEIFFER.  R 113 


PFLUGER,  H.  H.  171 

PHILUPS,  D.  H.  107 

PILLIOD.  L.  A. 33 

PORTELL,  J.  G. 69 

POWERSi  C.  H 20 

PRICE,  A.  J 208 

RADTKE,  T.  W 220 

RAND.  P 5 

REA,  G.  A 1 

REDISKE,  G.  F 34 

reeve:.  H 203 

RESTIVO,  J 167 

REYNOLDS,  E:.  J 91 

REYNOLDS,  J.  M 179 

RICE,  R.  B 191 

RILEY,  R.  R 38 

RITTER,  G.  J 75 

RIVA,  Mrs.  C.  A 15 

RODGERS,  F.  C 144 

ROSSER,  R.  P 161 

ROYSTER.  M 175 

RYAN,  C.  H 57 

SABIN,  F.  E 16 

SAMPLE,  F.  R 61 

SAUNDERS.  E 129 

SCHMIDT,  J.  W 92 

SELK,  H.  G. 138 

SHOUF,  W.  J 189 

SHOYER,  Dr.  M 183 

SILVER  & SON,  W.  H 120 

SIMPSON,  C.  H 157 

SITTON  & SON,  A.  P 151 

SMITH,  Mrs.  R.  B 142 

SMITH,  R.  W 217 

SPAINHOUR,  C.  A 100 

STANTON,  M 27 

STARKEY,  G.  C 17 

STEEL,  A 98 

STETTMUND.H.  G 6 

STEVEJVSON,  G 160 

SUSZYCKI,  A,  A 99 

SWARTOUT,  E.  W 35 

TALBERT,  J.  EL 162 

THOMPSON,  H.  P 21 

TILLER.  J 29 

TOPE,  G.  W 119 

VAN  ALSTYNE,  L.  A.  187 

VAN  NOY,  H 36 

VAN  STRAIT,  W.  J 118 

VAUGHAN,  G S3 

VEIATCH,  A.  L 65 

VETTER,  E.  H 153 

WENGER,  R.  S 181 

WERNER,  A.  C 146 

WETZ,  J.  H 140 

WHARTON,  E.  L 79 

WILCOX.  L.  M 185 

WHITE,  D.  A 84 

WILLIAMS,  E.  J .7. 146 

WILLIAMS,  J.  M 93 

WILLIAMSON.  A.  E 155 

WNTERBOTTOM,  W 18 


specials. — Bert  Silver,  Silver  Family  thea- 
tre, Greenville,  Mich, 

Galloping'  Gallagher,  with  Fred  Thom- 
son.— Went  over  big.  Sorry  that  we  have 
only  one  more  Thomson  left.  Picture 
would  not  be  complete  without  Silver  King. 
— Hawkins  & Saulsbery,  Royal  theatre, 
Palestine,  111. 

Galloping  Gallagher,  with  Fred  Thom- 
son.— Will  have  to  give  the  same  report 
on  this  as  the  other  exhibitors.  Without 
a doubt,  this  star’s  pictures  are  as  good 
as  any  in  the  field.  We  have  them  booked 
four  weeks  apart  and  wish  we  could  get 
them  oftener.  Five  reels.. — W.  H.  Silver 
& Son,  Grand  theatre.  Princeton,  Mo. — 
Small  town  patronage. 

Galloping  Gallagher,  with  Fred  Thom- 


son,— Very  good. — Julius  Schmidt,  Grand 
theatre,  Breese,  111. 

The  Silent  Stranger,  with  Fred  Thom- 
son.— This  is  my  fourth  of  this  series  and 
believe  it  is  the  best  so  far.  Fred  does 
a lot  of  circus  stunts,  and  when  Silver 
King  comes  into  the  picture  the  kids  nearly 
go  wild  for  joy.  These,  are  by  far  the  best 
Westerns  on  the  market  today,  and  my 
patrons  have  forgotten  that  there  ever  was 
anyone  by  the  name  of  Tom,  Buck  of 
Hoot.  Further,  F.  B.  O.  doesn’t  make  you 
buy  40  or  50  hunks  of  cheese  in  order  to 
get  these  first  six  Thomsons.  Run  a round 
of  "Fighting  Blood”  with  them  on  Saturday 
nights,  and  the  combination  is  a knockout 
which  pleases  100  per  cent.  Five  reels. 


— William  E.  'rragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

The  Silent  Stranger,  with  Fred  Thom- 
son.— Here  is  a star  that  is  passing  them 
all  up.  My  patrons  would  rather  see  him 
than  Tom  Mix  or  any  of  them.  Five  reels. 
— Claude  McBrayer,  Auditorium  theatre, 
Hamilton,  Mo. 

The  Silent  Stranger,  with  Fred  Thom- 
son.— An  extra  good  Western  with  a horse 
that  can’t  be  beaten.  In  fact,  one  of  the 
best  Thomson  ever  made,  which  is  saying 
a great  deal,  for  he  has  made  some  mighty 
good  ones.  All  of  his  are  good.  Five 
reels. — E.  A.  Armistead,  Lyric  theatre, 
Easley.  S.  C. 

The  Silent  Stranger,  with  Fred  Thomson. 
— Knocked  ’em  dead.  Fleased  everyone  and 
they  said  give  us  more  like  it.  A regular 
show  for  a regular  fan.  Story  kept  them 
guessing  and  the  horse  was  great.  Five 
reels. — C.  M.  Vail,  Blende,  theatre,  Benton, 
Wis. 

The  Silent  Stranger,  with  Fred  Thomson. 
— Good,  as  are  all  the  Thomsons.  Grown- 
ups, kids  and  all  sure  fall  for  Thomson. 
Five  reels. — S.  G.  Ihde,  Photoplay  theatre, 
Ashland,  Kan. — Small  town  patronage. 

The  Mailman,  with  Ralph  Lewis. — A pic- 
ture that  should  please  any  audience.  Had 
many  compliments  on  it  as  my  patrons 
went  out.  You  need  not  be  afraid  to  face 
your  patrons  as  they  pass  out.  It  held  the 
attention  of  all  from  start  to  finish.  Give 
us  more  like  this  one. — Charles  E.  Barber, 
Electric  theatre,  Tildren,  111. 

The  Mailman,  with  Ralph  Lewis. — Here’s 
a thriller  and  a dandy  good  all  ’round  pic- 
ture. Drew  well,  pleased  well.  Believe 
it  best  one  yet  of  series  of  Ralph  Lewis 
specials  released  by  F.  B.  O.  Seven  reels. 
. — Rex  P.  Barret,  Cozy  theatre,  Columbia, 
Mo. — Small  town  patronage. 

Lights  O'ut,  with  a special  cast. — The 
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kind  of  a picture  that  makes  an  impres- 
sion. Holds  your  interest  and  entertains. 
High  Shine  Joe  was  the  talk  of  the  town 
for  days  afterward.  Seven  reels. — O.  S. 
Nordine,  Karlstad  Movies,  Karlstad,  Minn. 
— Country  patronage. 

The  Dancer  of  the  Nile,  with  Carmel 
Myers. — A rotten  picture  dealing  with  the 
days  of  “King  Tut,”  and  who  cares  about 
him?  No  story  at  all,  just  six  reels  of 
film.  The  author  of  this  story  must  have 
been  drunk  when  he  wrote  this  one.  Six 
reels. — W.  A.  Clark,  Jr.,  Castle  theatre, 
Havana,  111. — General  patronage. 

Blow  Your  Own  Horn,  with  a special 
cast. — Pair  entertainment  but  light  and  not 
up  to  what  the  press  sheets  claim  for  it. 
Six  reels. — O.  S.  Nordine,  Karlstad  Movies, 
Karlstad,  Minn. — Country  patronage. 

The  Miracle  Bahy,  with  Harry  Carey. — 
Fair. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Dajrtime  Wives,  with  a special  cast.— A 
very  good  picture.  Six  reels. — R.  Pfeiffer, 
Princess  theatre,  Chilton,  Wis. — Small  town 
patronage. 

Daytime  Wives,  with  a special  cast. — 
Not  much  good  for  a small  town.  Print  in 
Number  One  condition.  Seven  reels. — P. 
G.  Held,  Sterling,  theatre,  Fairmont,  Neb. 

• — Neighborhood  patronage. 

The  Mask  of  Ziopez,  with  Fred  Thomson. 
Very  good. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

The  Remittance  Woman,  with  Ethel 
Clayton. — Good  program  picture.  Film  in 
good  shape.  Six  reels. — P.  G.  Held,  Ster- 
ling theatre,  Fairmont,  Neb. — Neighbor- 
hood patronage. 

The  Iiove  Pirate  with  Carmel  Myers. — 
A fair  picture  but  seemed  to  have  very 
little  appeal.  The  ending  is  what  hurt. 
It  seemed  to  jump  right  off,  leaving  you  in 
the  dark.  Six  reels. — W.  A.  Clark,  Jr., 
Castle  theatre,  Havana,  111. — General  pat- 
ronage. 

Desert  Driven,  with  Harry  Carey. — The 
best  picture  Carey  has  made.  If  you  have 
not  played  this  one,  be  sure  and  do  so. 
Print  in  good  condition.  Six  reels. — P.  G. 
Held,  Sterling  theatre,  Fairmont,  Neb. — 
Neighborhood  patronage. 

North  of  Nevada,  with  Fred  Thomson. 
— Very  good. — Julius  Schmidt,  Grand  thea- 
tre, Breese,  111. 

North  of  Nevada,  with  Fred  Thomson. 

• — This  is  a better  picture  than  “Mask  of 
Lopez” — more  for  the  horse.  Silver  King, 
to  do  and  he  is  great.  These  Thomson 
pictures  are  good  and  are  going  to  get  a 
large  following.  Five  reels. — C.  H.  Moul- 
ton, Bijou  theatre,  Beach,  N.  Dak. — Small 
town  patronage. 

Good  Men  and  True,  with  Harry  Carey. 
— Fair. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Thelma,  with  Jane  Novak. — This  is  a 
very  pleasing  and  interesting  story.  My 
patrons  sure  do  turn  out  for  these  simple 
little  book  stories,  for  which  I am  indeed 
thankful.  I can  do  more  business  on  a 
simple  little  book  story  than  with  these 
high  priced  specials.  They  even  draw  bet- 
ter than  good  Westerns.  Six  reels. — A.  C. 
Betts,  Powers  theatre.  Red  Creek,  N.  Y. — 
Small  town  patronage. 

Th©  Daring  Years,  with  a special  cast. — 
Here  is  a peach  of  a sob  story  that  gets 
under  the  skin  of  the  crowd  and  they  all 
like  it.  No  million  dollar  stars,  but  the 
story  and  the  production  is  there.  Worth 
running  in  any  theatre. — Ben  L.  Morris, 
Elk  Grand  theatre,  Bellaire,  O. 

Crashin’  Through,  with  Harry  Carey. — 
Not  as  good  as  “Desert  Driven”  but  a good 
evening’s  entertainment.  Will  please 
nearly  everybody.  Six  reels. — Theodore 
W.  Radtke,  Lucky  theatre,  Mansfield,  Wash. 

Crashin’  Through,  with  Harry  Carey.— 
Fair. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

First  National 

For  Sale,  with  a special  cast. — Almost 
a perfect  production,  one  that  should  go 
over  good  with  any  average  motion  picture 
audience.  It  was  not  hard  for  me  to  tell 
by  looking  my  patrons  over  during  the 
screening  to  note  that  they  were  well 
pleased,  and  I am  free  to  confess  that  the 
picture  gave  me  fine  entertainment.  The 
work  of  Adolphe  Menjou  deserves  more 
than  special  mention,  and  rest  of  cast 


The  Contributor's  Column 


Abbott  Locates  and  Joins  Club 

Please  enter  my  subscription  to  the  Herald,  starting  it  at  Sept- 
tember  1,  and  forwarding  copy  of  The  Box  Office  Record. 

I have  located  here  at  Esterling  and  am  opening  up  what  will 
be  known  as  the  Hamlin  Theatre,  putting  in  new  Type  S Simplex 
and  Gold  Fiber  Screen  and  redecorating  the  house,  and  will  play 
pictures  and  road  shows. 

I would  not  think  of  trying  to  operate  without  the  Herald,  as 
I have  been  booking  pictures  from  the  Herald  reports  for  several 
years  for  the  Yale  Amusement  Company,  and  have  found  it  the 
only  satisfactory  way. 

I wish  to  join  the  “Herald  Only”  Club  as  soon  as  I get  to 
operating,  as  I feel  that  is  a fine  movement. — Guy  S.  Abbott,  Hamlin 
theatre.  Esterline,  S.  D. 

* 

(NOTE:  Mr.  Abbott’s  enrollment  is  accepted  herewith.  His  name  will  be 
added  to  the  “Herald  Only”  Club  roster  next  week.  A membership  card  has  been 
mailed  to  him.  The  “Box  Office  Record”  will  be  sent  to  Mr.  Abbott  as  soon  as 
it  is  ready.) 


The  name  of  Raymond  Pfeiffer,  Princess  theatre,  Chilton,  Wis., 
by  error  was  signed  to  the  report  on  “Galloping  GallagheP’  in  the 
September  6 issue,  which  should  have  carried  the  signature  of  Claude 
McBrayer,  Auditorium  theatre,  Hamilton,  Mo.  (Our  mistake;  apolo- 
gies to  all.) 

* 

T.  O.  SERVICE  is  “a  better  mzm  than  I am  Gunga  Din”  and  for 
that  reason  C.  H.  Lynch’s  “Just  Between  Me  an’  You”  contribution 
for  this  Issue  appears  under  the  signature  of  that  able  writer,  etc.,  in 
the  fore  part  of  this  issue.  “Uncle  Tom’s  Gabbin’  ” again,  so  don’t 
miss  it. 
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very  satisfactory.  Six  reels. — W.  H.  Bren- 
ner, Cozy  theatre,  Winchester,  Ind. 

The  1101x13.8:6  Cheat,  with  a special  cast. 
— Pretty  fair.  Domestic  drama,  a little 
overdrawn  in  parts,  but  holds  their  in- 
terest and  the  crowd  seemed  to  like  it. 
Held  attention  all  the  way. — Ben  L.  Morris, 
Temple  theatre,  Bellaire,  O. 

The  Iiove  Master,  with  Strongheart. — 
Very  fine  picture.  Strongheart  the  wonder 
dog  and  Lillian  Rich  is  great.  Buy  it 
and  boost  it.  Eight  reels. — J.  E.  Dowling. 
Ark  theatre,  Logansport,  Ind. — Farming 
patronage. 

The  liOve  Master,  with  Strongheart. — 
Failed  to  draw  more  than  average  crowd 
here.  However,  picture  is  all  that  is 
claimed  of  it  and  is  very  good.  I cannot 
account  for  lack  of  interest  in  this  picture. 
Seven  reels. — J.  Christenson,  Star  theatre, 
Sandusky,  Mich. — Small  town  patronage. 

The  Enchanted  Cottage,  with  Richard 
Barthelmess. — Splendid  picture  and  well 
acted.  Out  of  the  ordinary  and  may  not 
please  everyone.  However,  we  did  a fair 
business  on  a Tuesday  and  Wednesday. 
Seven  reels. — R.  C.  Geeting,  Lyric  theatre, 
Chappell,  Neb. — Small  town  patronage. 

IiiUes  of  the  Field,  with  Corinne  Griffith. 
— Fine  picture,  fine  acting,  fine  business. 
Title  alluring  and  posters  good. — J.  Chris- 
tenson. Star  theatre,  Sandusky,  Mich. — 
Small  town  patronage. 

Tillies  of  the  Field,  with  Corinne  Griffith. 
— A very  good  picture  that  pleased  the 
majority  of  a Sunday  audience.  Good  at- 
tendance. Nine  reels. — R.  C.  Geeting,  Lyric 
theatre,  Chappell,  Neb. — Small  town  pat- 
ronage. 

Black  Oxen,  with  Corinne  Griffith. — A 
fine  big  picture.  Both  stars  splendid.  Gave 
satisfaction. — Bert  Silver.  Silver  Family 
theatre.  Greenville.  Mich. 

The  Dangerous  Age,  with  Lewis  Stone. 
— Good  picture  of  its  kind,  but  it  is  one 
that  both  displeases  and  pleases  in  a small 
town.  Seven  reels. — H.  J.  Eagan,  American 
theatre,  Wautoma,  Wis. — Small  town  pat- 
tronage. 

Flowing  Gold,  with  Milton  Sills. — Milton 
Sills  and  a fine  cast  put  this  picture  over, 
big  for  me.  Buy  it.  Your  patrons  wili 
like  it.  Eight  reels. — J.  E.  Dowling,  Ark 
theatre,  Logansport,  Ind. — Farming  patron- 
age. 

The  Bright  Shawl,  with  Richard  Barthel- 
mess.— Just  an  ordinary  program  picture. 


— Bert  Silver,  Silver  Family  theatre, 

Greenville,  Mich. 

Mighty  Dak’  a Bose,  with  Dorothy 
Mackaill. — Good  entertainment.  Had  aver- 
age attendance.  Eight  reels.- — S.  D.  McRee, 
Ideal  theatre,  Coffeeville,  Miss. — Small  town 
patronage. 

A Dangerous  Maid,  with  Constance  Tal- 
madge. — Constance  out  of  her  sphere  in 
this  Sixteenth  Century  drama.  My  patrons 
wish  to  see  her  where  she  belongs — that 
is,  in  comedy  drama — situations  quite  im- 
possible at  times. — J.  Christenson,  Star 
theatre,  Sandusky,  Mich. — Small  town  pat- 
ronage. 

Jealous  Husbands,  with  Earle  Williams. 
— This  is  an  extra  good  program  picture 
which  drew  very  well  and  pleased  every- 
body. The  acting  of  the  two  youngsters 
in  this  is  also  very  good.  Had  many 
nice  comments.  Nothing  big,  but  pleasing. 
Seven  reels. — William  E.  Tragsdorf,  Trags 
theatre,  Neillsville,  Wis. — Small  town  pat- 
ronage. 

Potash  and  Perlmutter,  with  a special 
cast. — Good. — Julius  Schmidt,  Grand  thea- 
tre, Breese,  111. 

The  Eternal  Flame,  with  Norma  Tal- 
madge. — This  is  a wonderful  story  for 
Norma  and  she  certainly  delivers.  Put  on 
in  connection  with  style  show  and  had  a 
big  crowd.  Everyone  was  pleased.  Even 
got  a write-up  in  the  paper.  Eight  reels. 
— C.  H.  Moulton.  Bijou  theatre.  Beach,  N. 
Dak. — Small  town  patronage. 

Circus  Days,  with  Jackie  Coogan. — Fine 
picture.  Have  played  “Long  Live  the 
King”  and  “Boy  of  Flanders,”  but  this 
pleased  all  better.  Play  it. — Hawkins  & 
Saulsbery,  Royal  theatre,  Palestine,  111. 

Circus  Days,  with  Jackie  Coogan. — Good. 
— Julius  Schmidt,  Grand  theatre,  Breese, 
111. 

A Man  of  Action,  with  Douglas  MacLean. 
— A good  program  picture.  Print  in  fair 
shape.  Five  reels. — P.  G.  Held,  Sterling 
theatre,  Fairmont,  Neb. — Neighborhood  pat- 
ronage. 

Bell  Boy  13,  with  Douglas  MacLean. — 
A very  pleasing  little  comedy.  Had  a 
good  house  out  to  see  this.  Have  dropped 
my  price  and  business  has  increased.  I be- 
lieve due  to  drop.  Best  August  business, 
since  I have  been  here.  Five  reels. — A.  C. 
Betts,  Powers  theatre.  Red  Creek,  N.  Y. — 
Small  town  patronage. 

Daddy,  with  Jackie  Coogan. — Very  good 


picture.  If  you  have  not  yet  played  these 
pictures,  be  sure  and  do  so  as  they  are 
bound  to  make  you  some  money.  Six  reels. 
— P.  G.  Held,  Sterling  theatre,  Fairmont, 
Neb. — Neighborhood  patronage. 

Skin  Deep,  with  Milton  Sills. — Good. — 
Julius  Schmidt,  Grand  theatre,  Breese,  111. 

The  Sunshine  Trail,  with  Douglas  Mac- 
Lean. — This  is  only  a fair  program  pic- 
ture. It  takes  a good  two  reel  comedy 
to  put  it  over.  Five  reels.  Print  in  good 
shape. — P.  G.  Held,  Sterling  theatre,  Fair- 
mont, Neb. — Neighborhood  patronage. 

Hurricane’s  Gal,  with  Dorothy  Phillips. 
— Good. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Hurricane’s  Gal,  with  Dorothy  Phillips. — 
A dandy  sea  picture.  Lots  of  action.  Busi- 
ness very  light.  Eight  reels. — F.  H.  Gat- 
comb,  Armstrong’s  theatre,  Vanceboro, 
Me. 

Fenrod,  with  Wesley  Barry. — Old,  but 
will  get  them  in  and  please.  Eight  reels. 
— S.  G.  Ihde,  Photoplay  theatre,  Ashland, 
Kan. — Small  town  patronage. 

Scars  of  Jealousy,  with  Frank  Keenan. 
— A fine  picture  with  a rotten  title.  I 
can’t  understand  why  the  producers  give 
pictures  such  punk  titles.  It  is  impossible 
to  buy  and  make  any  money  on  a pic- 
ture with  such  a title.  Seven  reels. — P.  G. 
Held,  Sterling,  theatre,  Fairmont,  Neb. — 
Neighborhood  patronage. 

Mamma’s  Affair,  with  Constance  Tal- 
madge. — I believe  this  one  pleased  about 
60  per  cent.  Our  patrons  are  always  glad 
to  see  Constance.  Film  in  very  poor  con- 
dition from  Salt  Lake  office.  Six  reels.— 
C.  A.  Linsley,  Opera  House,  Soldier  Summit, 
Utah. 

The  Hottentot,  with  Douglas  MacLean. 
— A good  program  picture.  Print  poor. 
About  500  feet. — P.  G.  Held,  Sterling  thea- 
tre, Fairmont,  Neb. — Neighborhood  patron- 
age. 

Smudge,  with  Charles  Ray. — This  is 
rather  old,  and  somehow  failed  to  register. 
Story  too  weak  to  make  impression.  Fol- 
lowed “Safety  Last”  and  did  good  business 
on  it.  However  it  didn’t  deserve  it.  Six 
reels. — William  Hoefs.  Queen  theatre.  Ft. 
Stockton.  Texas. — Small  town  patronage. 

Molly  O,  with  Mabel  Normand. — Fair. — 
Julius  Schmidt,  Grand  theatre,  Breese,  111. 

Smilin’  Through,  with  Norma  Talmadge. 
— This  is  a good  picture.  Print  in  Number 
One  shape.  Eight  reels. — P.  G.  Held,  Ster- 
ling theatre,  Fairmont,  Neb. — Neighborhood 
patronage. 

Smilin’  Through,  with  Norma  Talmadge. 
— This  is  a real  high  class  picture  and 
drew  well,  but  I was  surprised  the  way 
my  patrons  knocked  this  picture.  It  must 
be  a splendid  picture  because  I have  read 
all  good  reports  in  the  “Herald”  about  it, 
but  sometimes  I cannot  please  them  with 
the  best.  Eight  reels. — F.  H.  Gatcomb, 
Armstrong’s  theatre,  Vanceboro,  Me. — 
Small  town  patronage. 

Brawn  of  the  North,  with  Strongheart. 
— Good. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Brawn  of  the  North,  with  Strongheart. 
— Very  good  Northern  picture.  The  scenery 
sure  is  beautiful.  Film  in  Number  One 
condition.  Eight  reels. — P.  G.  Held,  Ster- 
ling theatre,  Fairmont,  Neb. — General  pat- 
ronage. 

The  Deuce  of  Spades,  with  Charles  Ray. 
— This  sure  is  the  bunk.  Old  enough  to 
vote.  Why  don’t  they  junk  a picture  like 
that?  Five  reels. — P.  G.  Held,  Sterling  the- 
atre, Fairmont,  Neb. — Neighborhood  pat- 
ronage. 
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Fox 

The  Zione  Chance,  with  John  Gilbert. — A 
mighty  good  program  picture  that  we  re- 
ceived as  many  good  compliments  on  as  we 
do  on  most  of  the  so-called  special.  Five 
reels. — W.  H.  Silver  & Son,  Grand  theatre, 
Princeton,  Mo. — Small  town  patronage. 

The  Vagabond  Trail,  with  Buck  Jones. — 
Good  and  pleased  for  us.  Six  reels. — Mr. 
and  Mrs.  E.  Fox,  Princess  theatre,  Obion, 
Tenn. — Small  town  patronage. 

North  of  Hudson  Bay,  with  Tom  Mix. — 
Would  have  classed  this  as  just  an  aver- 
age picture,  but  after  reading  Mr.  Service’s 
article  in  last  week’s  Herald,  have  decided 
that  there  ain’t  no  such  animal.  So,  will 
say  that  it  is  below  the  Mix  standard,  but 
will  please  the  larger  per  cent.  Five  reels. 
— W.  H.  Silver  & Son,  Grand  theatre, 
Princeton,  Mo. — Small  town  patronage. 

North  of  Hudson  Bay,  with  Tom  Mix. — 
Not  so  good  as  other  Mix  pictures  and 
failed  to  please.  Six  reels. — Mr.  and  Mrs. 
E.  Fox,  Princess  theatre,  Obion,  Tenn, — 
Small  town  patronage. 

The  Arizona  Bxpress,  with  a special  cast. 
— A good  melodrama,  full  of  action.  Will 
please  any  audience  where  they  like  thrills. 
— Charles  Prokop,  Rex  theatre,  Wahoo,  Neb. 

The  Arizona  Bxpress,  with  a special  cast. 
— A good  melodrama.  The  story  is  a little 
old  but  has  plenty  of  action  in  it  to  make 
it  interesting.  Seven  reels. — J.  W.  An- 
dresen,  Rialto  theatre,  Cozad,  Neb. 

The  Arizona  Bspress,  with  a special  cast. 
— This  is  what  is  claimed  to  be  a melo- 
drama and  a good  one.  Played  to  a Fri- 
day and  Saturday  night  crowd  and  it  was  a 
“wow.”  Seven  reels. — C.  H.  Moulton, 
Bijou  theatre.  Beach,  N.  Dak. — Small  town 
patronage. 

Not  a Brum  Was  Heard,  with  Buck  Jones. 
— This  one  did  not  please  here.  Jones  will 
lose  his  pulling  power  unless  Fox  puts  him 
in  better  stories.  He  was  once  very  popu- 
lar here,  but  is  losing  out  now.  Five  reels, 
■ — E.  A.  Armistead.  Lyric,  Easley,  S.  C. 

The  Plunderer,  with  a special  cast. — 
This  would  make  a good  program  picture, 
but  can’t  see  where  P'ox  can  call  it  a spe- 
cial. Six  reels. — Carlin  & Son,  Carlin’s 
Opera  House,  Spalding,  Neb. 

The  Heart  Buster,  with  Tom  Mix. — Very 
good  picture.  Tom  is  good  in  this  one. 
Plenty  of  thrills  and  comedy.  Five  reels. 
— J.  E.  Dowling,  Ark  theatre,  Logansport, 
Ind. — Farming  patronage. 

The  Heart  Buster,  with  Tom  Mix. — A 
fair  comedy-drama  that  will  get  by.  Will 
not  satisfy  the  old  Mix  fans  who  like  to 
see  Mix  in  hard  riding  and  doing  his 
stunts.  Five  reels. — E.  A.  Armistead,  Lyric 
theatre,  Easley,  S.  C. 

The  Temple  of  Venus,  with  Mary  Philbin. 
— This  picture,  while  very  pretty  and  very 
well  acted,  did  not  please  our  patrons. 
Several  walked  out  while  others  reported 
it  good.  Was  a little  slow  and  too  much 
myth  in  it.  Seven  reels. — W.  H.  Silver  & 
Son,  Grand  theatre,  Princeton,  Mo. — Small 
town  patronage. 

The  Temple  of  Venus,  with  Mary  Philbin. 
— Just  a program  picture.  If  you  enjoy 
fairy  stories  get  this  one.  My  people 
didn’t  care  for  it.  The  biggest  story  to 
it  is  the  one  the  Fox  man  told.  Seven 
reels. — C.  M.  Hartman,  Liberty  theatre, 
Carnegie,  Okla. — Small  town  patronage. 

Badies  to  Board,  with  Tom  Mix. — This 
is  good  and  Mix  certainly  can  get  by  with 
something  else  beside  Westerns.  And  while 
the  crowd  enjoyed  it,  it  is  not  what  they 
would  rather  see  Mix  do,  as  several  told 
me.  Six  reels. — C.  H.  Moulton,  Bijou  thea- 
tre, Beach,  N.  Dak. 

The  Blizzard,  with  a special  cast. — Rotten. 
Had  to  take  it  off  after  the  first  night. 
— Harry  Van  Noy,  Riviera  theatre,  Ander- 
son, Ind. 

Just  Off  Broadway,  with  John  Gilbert. — 
Very  interesting  picture  and  Gilbert’s  fans 
liked  it.  However,  they  prefer  him  in  a 
picture  which  he  doesn’t  lose  his  memory, 
but  prefer  him  in  stories  that  have  more 
action  and  In  stories  that  work  up  to  a 
more  exciting  climax.  They  don’t  care  for 
insanity  among  heroes.- — M.  A.  Long,  Grand 
theatre,  Alvin,  Texas. 

Monno  Vanua,  with  a special  cast. — 


Rotten.  Had  to  pull  this  picture  after  first 
night. — Harry  Van  Noy,  Riviera  theatre, 
Anderson,  Ind. 

The  Net,  with  a special  cast. — Failed  to 
draw  and  failed  to  please.  Seven  reels. — -Ai 
Powell,  Highland  theatre,  Guthrie,  Okla. 

Cupid’s  Fireman,  with  Buck  Jones. — An- 
other good  Fox  program  that  seemed  to 
please.  Five  reels. — H.  M.  Face  & Sons, 
Elmac  theatre.  Maple  Rapids,  Mich. — Small 
town  patronage. 

A Man’s  Mate,  with  John  Gilbert. — • 
Pleased  well,  as  all  Gilbert’s  please  here, 
and  this  is  about  the  average  Gilbert  pic- 
ture.— S.  D.  McRee,  Ideal  theatre,  Coffee- 
ville.  Miss. — Small  town  patronage. 

The  Trouble  Shooter,  with  Tom  Mix. — 
We  consider  Mix  the  best  star  of  all  West- 
ern actors,  and  while  we  think  he  is  good 
actor,  we  prefer  him  in  straight  Western 
pictures  with  more  of  Tony.  Six  reels. — 
M.  A.  Long,  Grand  theatre,  Alvin,  Texas. 

Hoodman  Blind,  with  David  Butler. — I 
showed  this  to  the  smallest  audience  I have 
had  for  quite  a while,  but  the  few  who 
came  were  pleased.  Six  reels. — S.  D.  McRee, 
Ideal  theatre,  Coffeeville,  Miss. — Small  town 
patronage. 

Eyes  of  the  Forest,  with  Tom  Mix. — • 
Good  Mix  picture  and  pleased  the  crowd 
that  follows  this  star.  It  is  not  up  to  his 
standard,  however. — Ben  L.  Morris,  Temple 
theatre,  Bellaire,  O. 

If  Winter  Comes,  with  Percy  Marmont. — 
A mighty  fine  picture  and  pleased,  only  11 
was  so  long  that  some  got  up  and  went 
out.  Our  patrons  told  us  they  enjoyed 
it,  but  got  tired  sitting  still  so  long. — W. 
H.  Silver  & Son,  Grand  theatre,  Princeton, 
Mo. — Small  town  patronage. 

South  Sea  Bove,  with  Shirley  Mason. — 
Shirley  Mason  was  simply  fine  and  it  would 
have  been  a wonderful  pleasing  picture  if 
we  had  received  it  all.  It  is  a shame  for 
a distributor  to  send  out  a print  that  is 
in  the  shape  that  this  one  was. — H.  M. 
Face  & Sons,  Elmac  theatre.  Maple  Rapids, 
Mich. — Small  town  patronage. 

Bovebound,  with  Shirley  Mason. — Poor 
stuff.  My  patrons  certainly  gave  it  an 
awful  “panning.”  Five  reels. — S.  G.  Ihde, 
Photplay  theatre,  Ashland,  Kan. — Small 
town  patronage. 

Gentle  Julia,  with  Bessie  Love. — A good 


program  picture,  but  not  a special.  Pleased 
average  attendance.  Six  reels. — S.  D. 
McRee,  Ideal  theatre,  Coffeeville,  Miss. — 
Small  town  patronage. 

Second  Hand  Bove,  with  Buck  Jones. — ■ 
Only  fair.  Fox  had  better  put  Buck  back 
in  something  better  than  this  or  he  won’t 
get  over.  Five  reels. — S.  G.  Ihde,  Photo- 
play theatre,  Ashland,  Kan. — Small  town 
patronage. 

St.  Elmo,  with  John  Gilbert. — A good  pic- 
ture and  a clean  one  with  uplifting 
thoughts.  This  will  do  your  patrons  good 
to  see  it.  Six  reels. — H.  M.  Face  & Sons, 
Elmac  theatre.  Maple  Rapids,  Mich. — Smail 
town  patronage. 

St.  Elmo,  with  a special  cast. — Very  good. 
Only  Fox  picture  I ever  made  any  money 
on.  Seven  reels. — S.  G.  Ihde,  Photoplay 
theatre,  Ashland,  Kan, — Small  town  pat- 
ronage. 

The  Face  ou  the  Barroom  Floor,  with  a 
special  cast. — A really  and  truly  special. 
Pleased  95  per  cent.  Acting  and  story 
excellent.  Played  to  good  houses.  Six 
reels. — George  Khattar,  Khattar’s  theatre, 
Sydney,  N.  S.,  Canada. 

The  Guu  Fighter,  with  William  Farnum. 
— Poor  stuff.  Lay  off  of  this  one.  Five 
reels. — S.  G.  Ihde,  Photoplay  theatre,  Ash- 
land, Kan. — Small  town  patronage. 

This  Freedom,  with  Fay  Compton. — Just 
a picture  and  that  was  all.  Seven  reels. 
— Giacoma  Bros.,  Crystal  theatre.  Tomb- 
stone, Ariz. 

You  Can’t  Get  Away  With  It,  with  a 
special  cast. — Only  a fair  picture.  No 
drawing  power.  Just  one  of  the  so-called 
Fox  specials.  Six  reels. — S.  D.  McRee, 
Ideal  theatre,  Coffeeville,  Miss. — Small  town 
patronage. 

You  Can’t  Get  Away  With  It,  with  a 
special  cast. — A fair  picture  pleased  most 
of  the  grown  folks.  Six  reels. — Claude 
McBrayer,  Auditorium  theatre,  Hamilton, 
Mo. 

Times  Have  Changed,  with  William 
Russell. — A good  program. — Bert  Silver, 
Silver  Family  theatre,  Greenville,  Mich. 

Truxton  King,  with  John  Gilbert. — Very 
good. — S.  G.  Ihde,  Photoplay  theatre,  Ash- 
land, Kan. — Small  town  patronage. 
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Metro  Goldwyn 

Bread,  with  Mae  Busch. — E-xtra  good 
picture.  Pleased  100  per  cent.  Miss  Busch 
and  Pat  O’Malley  do  excellent  work.  Entire 
cast  is  good.  This  picture  should  please 
all  classes.  Seven  reels. — C.  B.  Marks. 
Rex  theatre,  Albion,  Neb. 

Second  irouth,  with  a special  cast. — Only 
a silly  comedy-drama.  Drew  very  poor 
business.  Not  worth  buying.  Seven  reels. 
— R.  Pfeiffer,  Princess  theatre,  Chilton, 
Wis. — Small  town  patronage. 

Second  "youtli,  with  a special  cast. — Oh 
Boy!  What  a picture!  If  you  want  to  be 
sent  to  the  “crazy  house”  be  sure  and 
buy  this  one.  Simply  a "knockout’’  to  any 
exhibitor.  I took  the  count  of  nine  on  first 
round  and  still  don’t  know  what  it’s  all 
about.  Besides,  I lost  my  youth  and  dough. 
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too.  Pleased  0 per  cent.  Six  reels.  r-W.  A. 
Clark,  Jr.,  Castle  theatre,  Havana,  111. — 
General  patronage. 

In  Search  of  a Thrill,  with  Viola  Dana. — 
Grandpa  Jenkins  certainly  hit  the  nail  on 
the  head  about  'Viola,  She  keeps  them 
coming  back  for  us,  and  always  pleases. 

This  picture  shows  what  Viola  can  do  if 
given  a chance.  It  is  different  from  the 
usuai  Dana  picture.  Our  patrons  pro- 
nounced it  good.  Five  reels. — Rex  R. 
Mackey,  Palace  theatre,  Ashland,  Ala. — 
Small  town  patronage. 

The  Arab,  a Rex  Ingram  production. — 
Rex  Ingram  has  sure  missed  fire  with  this 
one.  It  is  not  even  a fair  program  picture, 
but  they  want  real  money  for  it.  Tue.e  is 
nothing  to  hold  the  interest.  E.xhibitors, 
if  you  have  this  booked,  don’t  promise 
your  patrons  anything  but  a very  mediocre 
program  picture.  Seven  reels.  — James 
Haworth,  Ilo  Ho  theatre,  Cumberland,  B.  C., 
Canada. — Small  town  patronage. 

The  Arab,  a Rex  Ingram  production. — 
Settings  and  scenery  very  beautiful.  'Well 
liked  by  women  but  didn’t  take  well  with 
men.  It  will  pass  if  you  can  buy  it  right. 
Eight  reels. — C.  B.  Marks,  Rex  theatre, 
Albion,  Neb. 

Sherlock,  Jr.,  with  Buster  Keaton. — De- 
cidedly the  best  of  the  three.  Metro  really 
saved  the  best  for  the  last.  The  motor- 
cycle ride  is  great,  but  the  four-wheel- 
brake  auto  stunt  is  a knockout.  If  you 
can  get  them  in  on  this  one,  you  will 
certainly  please  them.  Print  good.  Six 
reels. — W.  E.  Elkin,  Temple  theatre,  Aber- 
deen, Miss. — Neighborhood  patronage. 

In  Search  of  a Thrill,  with  Viola  Dana. 
— Well,  this  was  full  of  snap  and  got  the 
money.  Don’t  miss  it,  I think  it  a good 
one. — F.  N.  Harris,  Amuse  theatre,  Hart, 
Mich. 

True  as  Steel,  with  Aileen  Pringle. — 
Steel  doesn’t  break,  but  will  bend,  and 
Pringle  is  exactly  the  type  for  such  a pic- 
ture. A real  vampire,  but  not  the  Theda 
Bara  type.  Quite  different  and  much  bet- 
ter. An  average  picture  with  an  average 
audience  appeal.  Seven  reels. — W.  A.  Clark, 
Jr.,  Castle  theatre,  Havana,  111. — General 
patronage. 

The  White  Sister,  with  Lillian  Gish. — 
Second  run  at  popular  prices.  Drew  big 
four  days’  business.  Everybody  agreed  it 
is  a wonderful  picture. — John  W.  Hawkins, 
Capitol  theatre,  New  Bedford,  Mass. — Gen- 
eral patronage. 

A Boy  of  Flanders,  with  Jackie  Coogan. 
— A pleasing  picture,  although  not  the 
type  for  Coogan.  The  kids  all  came. — 
Charles  Prokop,  Rex  theatre,  Wahoo,  Neb. 
— Neighborhood  patronage. 

A Boy  of  Flanders,  with  Jackie  Coogan. 
— This  one  is  good  and  well  done.  All 
liked  this  one  and  we  were  well  satisfied. 
Everyone  pleased.  Also  played  “If  I Were 
King.’’- — F.  N.  Harris,  Amuse  theatre.  Hart, 
Mich. 

Three  Weeks,  with  Aileen  Pringle. — A 
picture  that  is  good  entertainment  for  cer- 
tain classes.  We  are  getting  too  much 
“sex”  stuff.  Wonderful  acting  by  Pringle 
and  Nagel  mingled  with  wonderful  setting. 
A picture  that  has  a great  drawing  power. 
Eight  reels. — W.  A.  Clark,  Jr.,  Castle,  thea- 
tre. Havana,  111. — General  patronage. 

Bnetnies  of  Women,  with  Lionel  Barry- 


more.— Entirely  too  long.  Had  very  few 
good  comments.  A well  produced  picture, 
but  it  just  didn’t  hold  entertainment  for 
the  majority  of  my  customers.  Eleven 
reels. — Pugh  Moore,  Strand  theatre,  Mc- 
Kenzie, Tenn. — Small  town  patronage. 

The  Social  Code,  with  Viola  Dana. — A fine 
program  picture  with  a fine  little  star. 
Five  reels.- — J.  W.  Andresen,  Rialto  thea- 
tre, Cozad,  Nebr. 

The  Social  Code,  with  Viola  Dana. — Here 
is  a dandy,  as  are  most  of  hers.  They 
take  well  with  my  people  and  get  the 
money. — F.  N.  Harris,  Amuse  theatre.  Hart, 
Mich. 

Held  to  Answer,  with  House  Peters. — 
Only  a fair  program  picture.  Not  a strong 
attraction  for  summer  months.  Business 
okay,  so  I have  no  cause  for  complaint. 
Six  reels. — R.  Pfeiffer,  Princess  theatre, 
Chilton,  Wis. — Small  town  patronage. 

The  Becoil,  with  a special  cast. — A fine 
program  picture,  but  not  a special.  Has 
good  audience  appeal,  but  will  not  stand 
long  run.  Betty  Blythe  does  good  work  in 
this  one.  A Rex  Beach  story  which  is  dif- 
ferent from  previous  ones.  A little  out  of 
his  line.  Seven  reels. — W.  A.  Clark,  Jr., 
Castle  theatre,  Havana,  111. — General  pat- 
ronage. 

Iiong  Iiive  the  King,  with  Jackie  Coogan. 
— This  is  a good  one.  Pair  a little  too  much 
but  that  is  old  bunk.  The  exhibitor  who 
lets  the  salesman  put  it  over  him  is  to 
blame.  I find  the  only  way  to  do  is  say 
just  what  you  can  pay  and  do  not  give  in 
to  soft  talk.  Be  stiff  in  the  bit  and  stick 
for  your  rights  and  they  will  come  across. 
Pay  what  you  can  afford,  no  more. — F.  N. 
Harris,  Amuse  theatre.  Hart,  Mich. 

The  Btemal  Struggle,  with  Renee  Adoree. 
— A very  good  Northwest  Mounted  Police 
picture  with  a strong  love  story.  Good 
scenes  and  plenty  of  action.  Cast  also  in- 
cludes Barbara  La  Marr  and  Earle  Wil- 
liams. Worth  running.  Business  good. 
Eight  reels. — R.  Pfeiffer,  Princess  theatre, 
Chilton,  Wis. — Small  town  patronage. 

Red  Lights,  with  Alice  Lake. — Very  much 
of  a flivver,  our  people  thought.  They  say 
at  this  writing  (four  days  after  the  show), 
“What  was  it  all  about?”  Completely  dead 
until  the  last  two  reels,  when  it  took  on 
some  life.  Seven  reels. — Giacoma  Bros.. 
Crystal  theatre.  Tombstone,  Ariz. 

Women  'Who  Give,  with  a special  cast. — A 
very  good  picture. — Charles  Prokop,  Rex 
theatre,  Wahoo,  Neb. 

Rouged  Lips,  with  Viola  Dane. — Just  an- 
other good  one  with  our  most  popular  star. 
Viola  always  pleases,  and  never  fails  to 
brin.g  a crowd.  This  is  a good  program 
picture.  Six  reels. — Rex  R.  Mackey,  Pal- 
ace theatre,  Ashland,  Ala. — Small  town  pat- 
ronage. 

Thy  Hame  Is  Woman,  with  Ramon  Na- 
varro.— A very  good  production.  A little 
long.  Business  not  good  on  this  one. — 
Charles  Prokop,  Rex  theatre,  Wahoo,  Neb. 

Our  Hospitality,  with  Buster  Keaton. — - 
This  picture  was  so  much  better  than 
“Three  Ages”  that  we  thought  it  was  great. 
Our  patrons  said  it  was  good  (the  few 
that  came).  The  railroad  in  this  picture 
will  tickle  a blind  man.  Six  reels. — Rex  R. 
Mackey,  Palace  theatre,  Ashland,  Ala. — 
Smal  town  patronage. 

"Where  the  Pavement  Buds,  with  Ramon 
Navarro. — Very  nice  South  Sea  picture.  If 
it  had  been  in  five  reels  it  would  have 
pleased  100  per  cent.  As  it  was,  it  pleased 
70  per  cent.  Seven  reels. — George  Khattar, 
Khattar’s  theatre,  Sydney,  N.  S.,  Canada. 

The  Heart  Bandit,  with  Viola  Dana. — 
Another  knockout  for  Viola,  and  it  is  quite 
some  entertainment.  As  a matter  of  fact, 
this  picture  entertains  better  than  most  of 
the  stupendous  specials  that  are  now  being 
exploited  as  the  Famous  62,  etc.,  and  Viola 
Dana  is  getting  better  and  better,  so  if 
you  want  honest  entertainment,  show  them 
this  one.  Six  reels. — W.  H.  Brenner,  Cozy 
theatre,  Winchester,  Ind. 

The  TJuinvited  Guest,  with  Jean  Tolley. — 
A good  picture.  Colored  photography  beau- 
tiful.— Charles  Prokop,  Rex  theatre,  Wa- 
hoo, Neb. — Neighborhood  patronage. 

All  the  Brothers  Were  ’V’aliaut,  with  a 
special  cast. — Excellent.  Will  stand  a raise 
in  admission.  Five  reels. — S.  G.  Ihde,  Fhoto- 


tor  Release  in  November — Now  Booking 


PRODUCERS  DISTRIBUTING  CORPORATION 


TXfGIRLoJv 
tAeSTAIRS' 

An  ELMER  HARRIS  Production 

STARRING 

PATSY  RUTH  MILLER 


Trom  the  ANISLEE  MAGAZINE 
6tor>  by  WILSON  BOUVE 

••o»ucco  ev 

PEHIN6ULA  STUDIOS  INC 


Season  1924-25  Thirty  First  Run  Pictures 


October  4,  1924 


EXHIBITORS  HERALD 


63 


play  theatre,  Ashland,  Kan. — Small  town 
patronage. 

The  Spoilers,  with  Milton  Sills. — A big 
special  with  an  exceptionally  good  cast. 
This  picture  is  getting  a litle  old,  but  it 
has  not  lost  its  punch.  It  is  bound  to 
please  most  any  audience.  Nine  reels. — H. 
M.  Pace  & Sons,  Elmac  theatre,  Maple  Rap- 
ids, Mich. — Small  town  patronage. 

The  Spoilers,  with  Milton  Sills. — A great 
picture  and  has  great  drawing  power.  Just 
the  kind  of  a picture  the  small  towns  want. 
Some  tight  in  this  one.  Business  excel- 
lent. Weather  good.  Eight  reels. — F.  H. 
Gatcomb,  Armstrong’s  theatre,  Vanceboro, 
Me. — Small  town  patronage. 

Her  ratal  Millions,  with  Viola  Dana. — 
I would  class  this  as  a mighty  good  com- 
edy-drama. Ran  this  with  “Convict  13,” 
an  old  Metro  Keaton  comedy,  and  a good 
one  too.  Business  very  light  but  no  fault 
of  picture.  Six  reels. — F.  H.  Gatcomb, 
Armstrong’s  theatre,  Vanceboro,  Me. — Small 
town  patronage. 

Three  Ages,  with  Buster  Keaton. — Played 
to  excellent  business  but  picture  is  only 
fair.  Many  complaints.  Not  worth  run- 
ning. Too  long  for  a comedy.  Six  reels. — 
R.  Pfeiffer,  Princess  theatre,  Chilton,  Wis. 
— Small  town  patronage. 

Three  Ages,  with  Buster  Keaton. — Of  all 
the  bunk,  here  it  is.  If  you  have  it  booked, 
pay  for  it,  then  book  another  program,  or 
else  leave  town  for  two  weeks.  I was 
afraid  to  risk  a retreat  to  the  booth  on 
this  one,  and  beat  it  home  before  the  show 
was  over.  This  is  absolutely  the  rottenest 
picture  we  ever  ran.  Seven  reels  of  blank 
film  would  have  been  much  better.  Brothers, 
take  my  advice  and  lay  off  this  one.  Seven 
reels. — Rex  R.  Mackey.  Palace  theatre, 
Ashland,  Ala. — Small  town  patronage. 

Broadway  Bose,  with  Mae  Murray. — One 
of  the  best  Murray’s.  Good  business  first 
night,  poor  second  night.  Good  acting  and 
plenty  of  dancing.  Beautiful  settings;  in- 
teresting story.  Eight  reels. — R.  Pfeiffer, 
Princess  theatre,  Chilton,  Wls. — Small  town 
patronage. 

The  Bagged  Bdge,  with  a special  cast. — 
Many  comments.  Proved  a good  show. 
Business  above  average  Saturday.  Bought 
reasonable.  Six  reels. — R.  Pfeiffer,  Princess 
theatre,  Chilton,  Wis. — Small  town  patron- 
age. 

Strangers  of  the  Night,  with  a special 
cast. — A good  mystery  play  with  plenty  of 
action  in  the  last  four  reels.  Beginning 
kind  of  draggy.  Business  good.  Eight 
reels.- — R.  Pfeiffer,  Princess  theatre,  Chil- 
ton, Wis. — Small  town  patronage. 

Pleasure  Mad,  with  a special  cast. — A 
picture  that  will  appeal  to  all  classes  as 
it  contains  a wonderful  plot.  Mary  Alden 
has  the  part  of  the  mother.  Business  very 
good.  Eight  reels. — R.  Pfeiffer,  Princess 
theatre,  Chilton,  Wis. — Small  town  patron- 
age. 

Paramount 

The  Side  Show  of  Bife,  with  Ernest  Tor- 
rence.— A real  honest-to-goodness  special, 
Torrence  equaling  his  work  in  “The  Covered 
Wagon.”  ’The  picture  is  full  of  heart  In- 
terest and  there  is  just  enough  war  stuff  to 
give  it  action.  Eight  reels. — James  Ha- 
worth, Ho  Ilo  theatre,  Cumberland,  B.  C., 
Canada. — Small  town  patronage. 

Open  All  Night,  with  Viola  Dana.^ — Rather 
an  unusual  picture.  It  pictures  a spade  as 
a spade.  The  “Holy,  Holy”  people  held 
their  noses,  which  naturally  brought  that 
class  of  people  in  to  see  it.  They  liked  it 
because  it  was  racy.  Don’t  run  it  on  a 
Sunday.  Six  reels. — Clark  & Edwards,  Pal- 
ace theatre,  Ashland,  Ohio. — General  pat- 
ronage. 

Open  All  Night,  with  Viola  Dana. — Did 
very  good  business  with  this  picture,  but 
would  only  class  it  as  a fair  program  pic- 
ture. Six  reels. — George  Vaughan,  Grand 
theatre,  Dunnville,  Ont.,  Canada. — General 
patronage. 

Monsieur  Beaucaire,  with  Rudolph  Valen- 
tino.— A beautiful  picture,  absolutely  fault- 
less, but  did  not  draw  as  the  former  Valen- 
tinos. However,  we  are  glad  we  played  it. 
Ten  reels.^ — Charles  Prokop,  Rex  theatre, 
Wahoo,  Neb. — Neighborhood  patronage. 

The  Covered  Wagon,  a James  Cruze  pro- 
duction.— Oh,  man!  Some  picture!  Story 
of  the  early  pioneers  and  the  gold  rush  of 


Florence  Vidor  and  Edmund  Lowe  in  a 
scene  from  “Barbara  Frietchie,”  the 
Producers  Distributing  Corp.  feature. 


’49.  Action?  Plenty  of  it.  Prairie  fires, 
Indian  fights.  House  packed  for  three 
nights.  Should  have  run  it  longer. — Kreigh- 
baum  Bros.,  Char-Bell  theatre,  Rochester, 
Ind. 

The  Covered  Wagon,  a James  Cruze  pro- 
duction.— This  is  the  best  picture  of  the 
year.  The  scenes  are  wonderful.  If  you 
can  buy  this  picture  at  a reasonable  price, 
it  will  make  you  money.  The  title  draws 
like  a mustard  plaster.  Played  this  three 
nights  to  good  business  and  had  rain  two 
nights  and  County  Pair  three  nights  as 
competition.  Print  in  number  1 condition. 
Ten  reels. — P.  G.  Held,  Sterling  theatre, 
Fairmont,  Neb. — General  patronage. 

The  Covered  Wagon,  a James  Cruze  pro- 


duction.— This  is  a real  special  and  will 
please  nearly  all.  This  picture  had  the 
greatest  drawing  power  of  any  I ever  ran. 
It  costs  a lot  of  money,  but  my,  how  they 
come  to  see  it!  Had  very  rainy  weather 
and  the  electric  plant  broke  down  and 
knocked  me  out  of  my  matinee,  but  still 
I came  out  quite  a bit  ahead  and  had  the 
pleasure  of  showing  one  of  the  biggest 
specials.  Ten  reels. — F.  II.  Gatcomb, 
Armstrong’s  theatre,  Vanceboro,  Me. — Small 
town  i^atronage. 

The  Covered  Wagon,  a James  Cruze  pro- 
duction.— A wonderful  picture  that  drew 
well  five  days.  Acting  of  Torrence  stands 
out  above  the  rest.  Johnny  Fox  does  good 
work.  Buy  it  and  advertise  it  and  you  will 
make  money.  Print  new.  Ten  reels. — W. 
T.  Waugh,  Empress  theatre,  Grundy  Cen- 
ter, Iowa. — Small  town  patronage. 

The  Wanderer  of  the  Wasteland,  with 
Jack  Holt. — A regular  patron  who  is  a critic 
told  me,  “I  believe  this  is  the  best  picture 
that  had  been  made  of  the  West.”  Without 
the  coloring  it  would  be  great  and  that 
adds  a hundred  per  cent  to  it.  Business 
justified  his  statement.  Three  days  steady 
business  at  increased  prices.  Paramount 
gave  us  something  in  this  that  offsets  sev- 
eral weak  sisters.  It  is  a combination  of 
Zane  Grey,  Technicolor  and  the  popular 
Jack  Holt,  and  a story  that  appeals  to  the 
movie  crowd. — Ben  L.  Morris,  Temple  the- 
atre, Bellaire,  Ohio. 

The  Man  Who  rights  Alone,  with  Wil- 
liam Farnum. — A fine  story.  Star  splendid 
(he  never  made  a poor  one).  This  picture 
will  check  up  with  some  of  the  so-called 
specials. — Bert  Silver,  Silver  Family  the- 
atre, Greenville,  Mich. 

The  Man  Who  Fights  Alone,  with  Wil- 
liam Farnum. — This  picture  shows  Farnum 
at  his  best,  supported  by  a good  cast.  Good 
attendance. — Kreighbaum  Bros.,  Char-Bell 
theatre,  Rochester,  Ind. 

The  Man  Who  Fights  Alone,  with  Wil- 
liam Farnum. — This  picture  drew  me  a good 
crowd  and  everyone  was  pleased.  I made 
a point  of  asking  several  people  and  all 
praised  it.  I saw  it  myself  and  consider 
it  a darn  good  picture.  I have  seen  sev- 
eral reviews  panning  it.  I don’t  see  why. 
— George  Vaughan,  Grand  theatre,  Dunn- 
ville, Ont.,  Canada. — General  patronage. 

Bluff,  with  Agnes  Ayres. — A very  pleas- 
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Constance  Talmadge  and  Joe  Dowling  in  a scene  from  the  Joseph  M.  Schenck  produc- 
tion, “Heart  Trouble,”  a First  National  attraction. 


ing-  program  picture,  especially  for  the 
ladles.  Six  reels. — William  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis.  — Small 
town  patronage. 

Manhandled,  with  Gloria  Swanson. — Per- 
sonally think  it  her  best.  She  certainly 
shows  her  versatility  in  this  picture.  Splen- 
didly' cast  and  acted.  This  is  the  third 
of  Paramount’s  Fall  product  that  we  have 
run.  Don’t  let  anyone  tell  you  they  haven’t 
anything.  They  really  have.  Eight  reels. 
— Clark  & Edwards,  Palace  theatre,  Ash- 
land, Ohio. — General  patronage. 

Singer  Jim  McKee,  with  William  S.  Hart. 
— The  Hart  fans  were  sadly  disappointed  in 
this  one.  They  came  to  see  him  in  his  im- 
possible gun  play  and  found  him  trying  to 
make  a love  drama.  He  is  too  old  for  that 
and  not  good  looking  enough.  Picture 
punk.  Seven  reels. — M.  J.  Babin,  Fairy- 
land theatre.  White,  Castle,  La. 

Singer  Jim  McKee,  with  William  S.  Hart. 
— ’’Worst  I’ve  ever  seen.”  A crime  to  take 
a good  old  star  and  kill  him  this  way. — 
Bert  Silver,  Silver  Family  theatre,  Green- 
ville. Mich. 

The  Fighting  Coward,  with  Cullen  Lan- 
dis.— This  is  a gem,  in  my'  opinion.  Com- 
edy of  the  highest  type,  good  story  and  well 
acted.  Torrence  is  a pippin. — Charles  Fro- 
kop,  Rex  theatre,  Wahoo,  Neb. 

Men,  with  Pola  Negri. — About  the  same 
as  all  of  Negri’s  pictures,  but  not  as  good 
as  “Shadows  of  Paris.”  Good  attendance. — 
Kreighbaum  Bros.,  Char-Bell  theatre,  Roch- 
ester, Ind, 

Big  Brother,  with  Tom  Moore. — Ran  this 
on  Saturday  night  to  a very  good  business, 
and  those  who  saw  it  were  satisfied.  Some 
exhibitors  find  fault  with  this  feature,  but 


I would  consider  it  very  good.  Any'  small 
town  may  be  proud  to  run  it.  The  price  is 
within  your  reach  and  you  make  no  mis- 
take if  you  buy  it.  Seven  reels. — I'.  W. 
Quinlin,  Ideal  theatre,  Chateaugay,  N.  Y. — • 
Small  town  patronage. 

Big  Brother,  with  Tom  Moore. — Here  is  a 
picture  on  which  I have  read  nothing  but 
good  reviews,  yet  it  fell  down  for  me.  Ad- 
vertised good  and  presented  on  my  best 
days,  yet  failed  to  draw  and  had  several 
W'alkouts.  Seven  reels. — A1  Powell,  High- 
land theatre,  Guthrie,  Okla.  General  pat- 
ronage. 

Big  Brother,  with  Tom  Moore. — I can 
safely  recommend  “Big  Brother”  to  any 
exhibitor.  I 'booked  this  one  on  the  strength 
of  “'Wh.at  the  Picture  Did  for  Me”  reports 
and  it  certainly  went  over  with  a bang. 
Play  it  if  you  can  get  it  at  a reasonable 
price.  Seven  reels. — Pugh  Moore,  Strand 
theatre,  McKenzie,  Tenn. — Small  town  pat- 
ronage. 

Peter  the  Great,  with  a special  cast. — A 
foreign  made  spectacle  that  might  seem 
wonderful  in  Germany,  but  this  is  Amer- 
ica. No  more  of  them,  please. — Ben  L. 
Morris,  Elk  Grand  theatre,  Bellaire,  O. 

The  Code  of  the  Sea,  with  Rod  La  Rocque. 
— Opened  Paramount  Week  with  this  one 
and  it  did  the  business.  Played  to  a good 
house  and  they  went  away'  without  a knock. 
The  photography  is  great,  with  some  real 
storms  at  sea.  Hope  the  rest  go  as  good 
as  this  one.  Six  reels. — Paul  B.  Hoffman, 
Legion  theatre,  Holyrood,  Kan. — Small  town 
patronage. 

Flaming  Barriers,  with  a special  cast. — 
Good  Saturday  night  show.  Pleased  my 
patrons.  Six  reels. — C.  M.  Vail,  Blende 
theatre,  Benton.  Wis. 

"West  of  the  ’Water  Tower,  with  Glenn 


Hunter. — A picture  even  greater  than  the 
book.  Glenn  Hunter’s  best.  Good  attend- 
ance.— Kreighbaum  Bros.,  Char-Bell  the- 
atre, Rochester,  Ind. 

West  of  the  Water  Tower,  with  Glenn 
Hunter. — Seemed  to  please  our  audiences 
for  two  days,  but  did  not  receive  any  com- 
ments either  way.  Eight  reels. — W.  H. 
Silver  & Son,  Grand  theatre,  Princeton,  Mo. 
— Small  town  patronage. 

West  of  the  Water  Tower,  with  Glenn 
Hunter. — Failed  to  draw  any  patronage 
and  only  pleased  fairly  well. — C.  M.  Vail, 
Blende  theatre,  Benton,  Wis. 

The  Da'wii  of  Tomorrow,  with  Jacqueline 
Logan. — A picture  that  will  just  get  by. 
Seven  seels. — W.  J.  Van  Stratt,  Rex  the- 
atre, Salmon,  Idaho. 

The  Heritage  of  the  Desert,  with  Bebe 
Daniels. — I ran  this  on  Sunday  night  to 
good  business  and  I wish  to  say  that  while 
this  is  not  classed  as  a super  special,  it  is 
one  of  the  best  pictures  I have  run  in  a 
long  time.  Take  it  reel  for  reel  with  “The 
Covered  Wagon,”  this  is  by  far  the  best 
picture.  All  you  little  exhibitor  chaps,  don’t 
fail  to  get  it,  advertise  it  big  and  make 
some  money,  and  your  patrons  will  be  de- 
lighted with  it.  Six  reels. — P.  W.  Quinlin, 
Ideal  theatre,  Chateaugay,  N.  Y. — Small 
town  patronage. 

The  Heritage  of  the  Desert,  with  Bebe 
Daniels. — I did  not  get  any  favorable  re- 
ports on  this  one.  The  few  I asked,  “How 
was  the  picture?”  turned  their  noses  up 
and  said,  "So,  so.”  I personally  did  not  see 
it,  but  infer  it  was  not  well  met.  Six  reels. 
— M.  J.  Babin,  Fairyland  theatre.  White 
Castle.  La. 

The  Heritage  of  the  Desert,  with  Bebe 
Daniels. — This,  in  the  opinions  of  our  pa- 
trons, is  a fine  picture.  Pleased  all. — 
Charles  Prokop,  Rex  theatre,  Wahoo,  Neb. 
— Neighborhood  patronage. 

The  Heritage  of  the  Desert,  with  Bebe 
Daniels. — Good  story  and  a splendid  pic- 
ture. Fine  photography.  Drew  well  and 
many  fine  comments.  A picture  like  this  is 
a business  builder.  Six  reels. — F.  E.  Schulz, 
Y.  M.  C.  A.  theatre,  Morenci,  Ariz. — Gen- 
eral patronage. 

The  Spanish  Dancer,  with  Pola  Negri. — 
A mighty  good  picture  which  pleased  about 
90  per  cent.  Business  good.  Nine  reels. — ■ 
R.  Pfeiffer,  Princess  theatre,  Chilton,  Wis. 
— Small  town  patronage. 

The  Humming  Bird,  with  Gloria  Swanson. 
— I was  disappointed  in  the  crowd  for  this 
one,  but  it  pleased  everyone  who  saw  it.  I 
believe  it  pleased  the  largest  per  cent  of 
spectators  of  any  picture  I have  shown  re- 
cently. Book  it  and  boost  it.  Good  print 
from  Memphis.  Seven  reels. — Pugh  Moore, 
Strand  theatre,  McKenzie,  Tenn. — Small 
town  patronage. 

The  Humming  Bird,  with  Gloria  Swanson. 
— One  of  the  best  pictures  I ever  played. 
Star  great.  She  isn’t  a comer.  She  is 
here.  Satisfied  100  per  cent. — Bert  Silver, 
Silver  Family  theatre,  Greenville,  Mich. 

The  Humming  Bird,  with  Gloria  Swanson. 
■ — Gloria  continues  to  grow  better  and  bet- 
ter, picture  by  picture,  and  this  was  no  ex- 
ception to  the  rule.  Eight  reels. — Giacoma 
Bros.,  Crystal  theatre,  Tombstone,  Ariz. 

The  Humming  Bird,  with  Gloria  Swanson. 
— The  only  picture  that  has  made  me  any 
money  for  six  weeks.  Gloria  steps  out  in 
this  one  and  shows  real  ability.  The  war 
scenes  go  over  fine.  Picture  is  exception- 
ally well  directed.  Eight  reels. — C.  M.  Vail, 
Blende  theatre,  Benton,  Wis. 

To  the  Dadies,  with  Theodore  Roberts. — 
Patrons  did  not  care  for  this  show  and  I 
lost  money. — C.  M.  Vail,  Blende  theatre, 
Benton,  Wis. 

To  the  Dadies,  with  Theodore  Roberts. — 
Good  comedy-drama.  Played  to  a full  house 
Saturday  night.  Pleased  100  per  cent.  Six 
reels. — W.  F.  Gibson,  Palace  theatre.  Grand 
Salein,  Texas. — Small  town  patronage. 

His  Children’s  Children,  with  Bebe 
Daniels. — A fine  picture  with  a good  cast. 
Drew  well  on  a Wednesday  night  on  ac- 
count of  many  having  read  the  story. 
Seven  reels. — R.  C.  Geeting,  Lyric  theatre, 
Chappell,  Neb. — Small  town  patronage. 

His  Children’s  Children,  with  Bebe 
Daniels. — Those  who  had  read  the  book 
liked  it.  The  regular  fans  did  not  care  for 
it.  It  is  a good  picture,  however. — C.  M. 
Vail,  Blende  theatre,  Benton,  Wis. 

Shadows  of  Paris,  with  Pola  Negri. — A 
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splendid  picture.  Cast  fine,  star  great. 
Gave  satisfaction. — Bert  Silver,  Silver 
Family  theatre,  Greenville,  Mich. 

Stephea  Steps  Ont,  with  Douglas  Fair- 
banks, Jr. — A wholesome  picture  that  drew 
fairly  well  on  account  of  young  Fairbanks. 
Had  very  few  comments  on  same.  Six 
reels. — R.  C.  Geeting,  Lyric  theatre,  Chap- 
pell, Neb. — Small  town  patronage. 

The  Pxirple  Highway,  with  Madge  Ken- 
nedy.— I call  this  a splendid  entertainment. 
Not  a special,  but  an  extra  good  program 
picture. — Bert  Silver,  Silver  Family  the- 
atre, Greenville,  Mich. 

The  Purple  Highway,  with  Madge  Ken- 
nery. — This  one  well  liked  here.  Many  favor- 
able comments.  Good  photography  and 
beautiful  settings.  Print  perfect.  Seven 
reels. — W.  E.  Elkin,  Temple  theatre,  Aber- 
deen, Miss. — Neighborhood  patronage. 

The  Purple  Highway,  with  Madge  Ken- 
nedy.— Just  an  ordinary  program  picture. 
Played  to  a good  house.  Personally  didn’t 
think  much  of  it,  although  I heard  no  Un- 
favorable comments.'  Six  reels. — Paul  B. 
Hoffman,  Legion  theatre,  Holyrood,  Kan. — - 
Small  town  patronage. 

Zaza,  with  Gloria  Swanson. — ^While  I 
classed  this  as  an  ordinary  program  pic- 
ture and  charged  the  regular  program  ad- 
mission, Paramount  held  me  up  as  usual  on 
this  one.  I think  the  name  of  Paramount 
should  be  changed  to  “Hold  Up  Exhibitors, 
Inc,”  as  they  have  the  reputation  in  this 
section.  “Hold  up”  and  “Hard  boiled”  are 
their  mottos.  Seven  reels. — M.  J.  Babin, 
Fairyland  theatre.  White  Castle,  La. 

To  the  Hast  Man,  with  Richard  Dix. — 
This  one  certainly  pleased  my  Saturday 
customers.  I played  it  with  Will  Rogers 
in  “The  Cake  Eater,”  which  is  a semi- 
Western  comedy,  and  it  gave  satisfaction. 
It  is  overdawn  and  is  more  appropriate 
for  Saturday  than  any  other  day.  It  is 
worth  boosting.  Seven  reels. — Pugh  Moore, 
Strand  theatre,  McKenzie,  Tenn.  — Small 
town  patronage. 

To  the  Hast  Man,  with  Richard  Dix.- — -A 
mighty  good  picture  that  pleased  almost 
100  per  cent.  Popularity  of  book  helped 
greatly.  Played  Sunday  and  Monday. 
Seven  reels. — R.  C.  Geeting,  Lyric  theatre, 
Chappell,  Neb. — Small  town  patronage. 

To  the  Hast  Man,  with  Richard  Rix. — 
Played  this  two  days  to  good  business. 
Acting,  scenery  and  directing  were  fine. 
The  title  fits  to  a “T.”  However,  it  pleased 
the  majority,  even  though  it  was  necessary 
to  kill  off  the  whole  cast.  Seven  reels. — 
Paul  B.  Hoffman,  Legion  theatre,  Holyrood, 
Kan. — Small  town  patronage. 

Moran  of  the  Hady  Hetty,  with  Dorothy 
Dalton. — This  was  a good  story  and  a good 
cast.  Valentino  good  as  hero  and  Long  a 
good  heavy.  Played  to  good  Saturday 
crowd.  Six  reels. — W.  F.  Gibson,  Falace 
theatre.  Grand  Saline,  Texas. — Small  town 
patronage. 

Tlie  Silent  Partner,  with  Leatrice  Joy. — A 
good  entertaining  program  picture.  Six 
reels. — W.  H.  Silver  & Son,  Grand  theatre, 
Princeton,  Mo. — Small  town  patronage. 

On  the  High  Seas,  with  Dorothy  Dalton. 
— Interesting  from  start  to  finish  and  very 
realistic.  Burning  ship  is  great.  Dorothy 
Dalton  and  Jack  Holt  good  with  splendid 
support.  Six  reels. — A.  C.  Betts,  Powers 
theatre.  Red  Creek,  N.  Y. — Small  town  pat- 
ronage. 

On  the  High  Seas,  with  Dorothy  Dalton. 
— Pair.  Nothing  to  rave  about.  However, 
will  entertain  if  you  get  it  complete.  Five 
reels. — O.  S.  Nordine,  Karlstad  Movies, 
Karlstad,  Minn. — Country  patronage. 

On  the  High  Seas,  with  Dorothy  Dalton. 
— I ran  this  on  Wednesday.  It  is  a little 
old  but  mighty  good.  You  can  buy  it  right 
and  it  will  make  you  a good  show.  Some 
of  the  old  ones  are  better  than  the  new 
ones.  This  is  a good  bet  for  a weak  night. 
Six  reels, -^P.  W.  Quinlin,  Ideal  theatre, 
ChateauKayr  N-  Y-- — Small  town  patronage. 

On  the  High  Seas,  with  Dorothy  Dalton. 
— A real  good  sea  story.  Should  please 
especially  yvell  in  small  towns.  Drew  well. 
Weather  conditions  favorable.  Six  reels. 
— F.  H.  Gatcomb,  Armstrong’s  theatre, 
Vanceboro,  Me. — Small  town  patronage. 

The  Old  Homestead,  with  Theodore  Rob- 
erts.— Good  in  my  town.  One  of  those  pic- 
tures that  don’t  grow  old.  Eight  reels. — 
O.  S.  Nordine,  Karlstad  Movies,  Karlstad, 
Minn. — Country  patronage. 

The  Old  Homestead,  with  Theodore  Rob- 


Two  scenes  from  the  F.  B.  O.  comedy  se- 
ries “Go-Getters.”  This  is  episode  No. 
4 “A  Kick  for  Cinderella.” 


erts. — This  is  an  old  one,  but  I think  one 
of  the  best  ones  ever  produced.  If  you 
have  not  used  it,  by  all  means  book  it.  It 
will  please  anywhere.  Can  be  bought  right. 
Eight  reels. — E.  A.  Armistead,  Lyric  the- 
atre, Easley,  S.  C. 

Ebb  Tide,  with  a special  cast. — Did  not 
please  here.  Would  class  this  as  a poor 
picture.  Paramount  pictures,  however,  are 
usually  good.  Business  poor.  Weather  con- 
ditions favorable.  Eight  reels. — F.  H.  Gat- 
comb, Armstrong’s  theatre,  Vanceboro,  Me. 
— Small  town  patronage. 


pleased  a good  attendance.  Nearly  all  I 
have  talked  with  said  it  was  the  best  in  a 
long  time.  Print  good  and  recommend  it. 
Seven  reels.- — Bricker  & Green,  Gem  the- 
atre, Green  River,  Ut. 

Back  Home  and  Broke,  with  Thomas 
Meighan. — I guess  nearly  all  exhibitors 
have  reported  on  this  and  I can  only  say 
what  the  rest  have  said,  a dandy  good  pic- 
ture and  pleased  nearly  everyone.  Business 
only  fair,  but  no  fault  of  picture.  Eight 
reels. — F.  H.  Gatcomb,  Armstrong’s  theatre, 
Vanceboro,  Me. — Small  town  patronage. 

The  White  Flower,  with  Betty  Compson. 
— Posters  and  title  good;  first  two  essen- 
tials. Picture  very  pleasing  and  novel, 
being  taken  on  location  in  beautiful  Hawaii. 
Dwell  on  this  fact  in  advertising.  Six  reels. 
— J.  Christensen,  Star  theatre,  Sandusky, 
Mich. — Small  town  patronage. 

Racing  Hearts,  with  Agnes  Ayres. — 
Pleased  much  better  than  the  average  pic- 
ture. Some  good  racing  scenes;  good  at- 
tendance. Six  reels. — S.  D.  McRee,  Ideal 
theatre,  CofCeevllle,  Miss. — Small  town  pat- 
ronage. 

Racing  Hearts,  with  Agnes  Ayres. — This 
is  a dandy.  The  best  we  have  had  from 
Paramount.  You  can  boost  it  big.  Six 
reels. — Mr.  and  Mrs.  E.  Fox,  Princess  the- 
atre, Obion,  Tenn. — Small  town  patronage. 

The  Exciters,  with  Bebe  Daniels. — A 
good  program  picture  with  a lot  of  pep. 
Six  reels. — W.  J.  Van  Stratt,  Rex  theatre, 
Salmon,  Idaho. 

The  Exciters,  with  Bebe  Daniels. — Good 
entertainment  from  start  to  finish.  Daniels 
drew  well  and  we  failed  to  get  our  adver- 
tising on  this.  We  had  the  best  house  of 
the  week  with  only  two  one-sheets  and  a 
slide.  It’s  good  for  any  house  that  likes 
action.  Six  reels. — Bricker  & Green,  Gem 
theatre.  Green,  River,  Ut, 

Her  Husband’s  Trademajrk,  with  Gloria 
Swanson. — A fairly  good  program  picture. 
Nothing  to  rave  about.  You  will  need  a 
good  short  subject  to  go  with  it.  Society 
and  Mexican  picture.  Business  only  fair. 
Weather  good.  Six  reels. — F.  H.  Gatcomb, 
Armstrong’s  theatre,  Vanceboro,  Me. — Small 
town  patronage. 

Her  Husband’s  Trademark,  with  Gloria 
Swanson. — Good. — Julius  Schmidt,  Grand 
theatre,  Breese,  111. 


Only  38,  with  Lois  Wilson. — This  feature  Salomy  Jane,  with  Jacqueline  Logan. — A 
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g-ood  Saturday  night  picture.  Has  plenty 
of  action.  Print  good.  Seven  reels. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
Iowa. — Small  town  patronage. 

Salomy  Jane,  with  Jacqueline  Logan. — A 
pretty  good  outdoor  picture  with  some  very 
beautiful  scenery  indeed.  Will  get  by 
mostly  with  the  Western  fans.  Seven 
reels. — W.  E.  Elkin,  Temple  theatre,  Aber- 
deen, Miss. — Neighborhood  patronage. 

Ruggles  of  Red  Gap,  with  a special  cast. 
— Only  a fair  comedy-drama.  Many  did  not 
like  it.  Pleased  about  60  per  cent.  Busi- 
ness good.  Eight  reels. — R.  Pfeiffer,  Prin- 
cess theatre,  Chilton,  Wis. — Small  town  pat- 
ronage. 

Ruggles  of  Red  Gap,  with  a special  cast. 
— Good  comedy-drama  that  pleased  Satur- 
day night  audience,  with  lots  of  good 
comments.  S1.n:  reels. — R.  C.  Geeting,  Lyric 
theatre,  Chappell,  Neb. — Small  town  pat- 
ronage. 

The  Call  of  the  Canyon,  with  Lois  Wil- 
son and  Richard  Dix. — In  our  opinion,  this 
is  as  good  as  any  picture  that  we  have  had 
in  months.  Our  patrons  were  not  slow  in 
letting  us  know  they  enjoyed  it.  Has  good 
drawing  power,  for  we  did  not  lose  on  it 
with  a tent  show  as  opposition.  Seven 
reels. — W.  H.  Silver  & Son,  Grand  theatre, 
Princeton,  Mo. — Small  town  patronage. 

Adam  and  Rva,  with  Marion  Davies. — 
Broke  record  for  Saturday  nights  this  year, 
due  to  popularity  of  the  star.  Good  picture. 
Eight  reels. — R.  Pfeiffer,  Princess  theatre, 
Chilton,  Wis. — Small  town  patronage. 

Rnit,  the  Vamp,  with  Ethel  Clayton. — • 
Good. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Manslaughter,  with  Thomas  Meighan. — 
This  is  an  old  one  but  an  extra  good  one. 
I think  the  best  one  Meighan  ever  made. 
Should  please  anywhere.  Nine  reels. — E.  A. 
Armistead,  Lyric  theatre,  Easley,  S.  C. 

The  Conquest  of  Canaan,  with  Thomas 
Meighan.  — Fair.  — Julius  Schmidt,  Grand 
theatre,  Breese,  111. 

The  Trail  of  the  Iionesome  Pine,  with 
Mary  Miles  Minter. — Very  good  drawing 
power.  Mountain  scenery  fine  and  altogether 
a very  satisfactory  picture  from  every 
angle,  including  the  box  office.- — J.  Christen- 
son, Star  theatre,  Sandusky,  Mich. — Small 
town  patronage. 

Footlights,  with  Elsie  Ferguson. — Fair 
program  picture.  Print  in  No.  1 shape. 
Seven  reels. — P.  G.  Held,  Sterling  theatre, 
Fairmont,  Neb. — Neighborhood  patronage. 

Don’t  Tell  Everything,  with  a special  cast. 


— Good. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Java  Head,  with  Beatrice  Joy. — No  good. 
Too  long  and  drawn  out.  Won’t  go  in  a 
small  town.  If  you  have  this  picture 
booked,  don’t  run  it  unless  you  have  to, 
like  we  did.  Eight  reels. — Mr.  and  Mrs.  E. 
Fox,  Princess  theatre,  Obion,  Tenn. — Small 
town  patronage. 

The  Home  Stretch,  with  Douglas  Mac- 
Lean. — Good. — Julius  Schmidt,  Grand  the- 
atre, Breese,  111. 

The  Iieopardess,  with  Alice  .»Brady. — 
While  this  did  not  draw,  it  was  not  the 
fault  of  Brady,  but  Brady  is  no  dancer  and 
in  this  it  failed  to  please  as  it  should.  It 
really  is  a big  feature  and  those  who 
study  same  will  find  it  good.  Stage  set- 
tings fine.  Print  O.  K.  No  kick.  Six 
reels. — Bricker  & Green,  Gem  theatre.  Green 
River,  Ut. 

The  Impossible  Mrs.  Bellew,  with  Gloria 
Swanson. — 1 would  class  this  as  an  extra 
good  picture.  Interesting  from  beginning 
to  end  and  a story  that  will  please.  Busi- 
ness very  light.  Gloria  does  not  draw  for 
me,  but  I am  sure  if  she  would  make  all 
pictures  as  good  as  this  one,  small  towns 
could  do  better  business  with  her  pictures. 
Weather  good.  Seven  reels. — P.  H.  Gat- 
comb,  Armstrong’s  theatre,  Vanceboro,  Me. 
— Small  town  patronage. 

Forbidden  Fruit,  with  a special  cast. — 
Good.  — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Kick  In,  with  a special  cast. — A great 
crook  story.  Gave  the  best  of  satisfac- 
tion. I would  like  to  get  a lot  more  pic- 
tures like  this  one.  Business  great  on 
this.  Weather  good.  Seven  reels. — F.  H. 
Gatcomb,  Armstrong’s  theatre,  Vanceboro, 
Me. — Small  town  patronage. 

Her  Own  Money,  with  Ethel  Clayton. — 
Fair. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

The  Speed  Girl,  with  Bebe  Daniels. — This 
was  an  old  picture,  but  sure  has  the  punch. 
Pleased  100  per  cent.  Speedy  stuff. — W.  F. 
Gibson,  Palace  theatre.  Grand  Saline,  Texas. 
— Small  town  patronage. 

Under  the  Lash,  with  Gloria  Swanson. — 
Good.  — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Making  a Man,  with  Jack  Holt. — Very 
weak  play.  Six  reels. — J.  S.  Anderson,  Pal- 
ace theatre.  Willow  City,  N.  D. — Small  town 
patronage. 

Wealth,  with  Ethel  Clayton. — Good. — 


Julius  Schmidt,  Grand  theatre,  Breese,  111. 

The  Pride  of  Palomar,  with  a special  cast. 
— For  an  outdoor  semi-western  it  had  all 
that  any  one  could  ask  for.  Many  favorable 
comments.  It’s  the  kind  any  exhibitor  will 
be  glad  he  ran.  Photography  good.  Eight 
reels. — J.  S.  Anderson,  Palace  theatre,  Wil- 
low City,  N.  D. — Small  town  patronage. 

Chickens,  with  Douglas  MacLean. — Fair. 
— Julius  Schmidt,  Grand  theatre,  Breese,  111. 

The  Top  of  New  York,  with  May  McAvoy. 
— Gave  most  dissatisfaction  of  any  picture 
we  have  had  in  the  house,  due  entirely  to 
conditions  of  print,  the  whole  ending  being 
missing.  Think  it  was  a good  picture  once. 
Business  off  second  night  40  per  cent — and 
we  were  glad  of  it.  Five  reels. — I.  R.  Gavin, 
Hammond  theatre,  Hammond,  Wis. 

The  Man  from  Home,  with  a special  cast. 
— Good. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Mr.  Billings  Spends  His  Dime,  with  Wal- 
ter Hiers. — A very  poor  picture.  Some 
walked  out.  Five  reels. — W.  J.  Van  Stratt, 
Rex  theatre,  Salmon,  Idaho. 

The  Green  Temptation,  with  Betty  Comp- 
son. — Fair. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Across  the  Continent,  with  Wallace  Reid. 
— Pleased  and  went  over  good.  Six  reels. — 
J.  S.  Anderson,  Palace  theatre.  Willow  City, 
N.  D. — Small  town  patronage. 

The  Idol  of  the  North,  with  Dorothy 
Dalton. — Good, — Julius  Schmidt,  Grand  the- 
atre, Breese,  111. 

The  Valley  of  Silent  Men,  with  Alma  Ru- 
bens.— Pretty  good  story  and  a good  print. 
Not  like  the  book.  Beautiful  scenery,  worth 
running.  Business  far  above  normal  on 
account  of  street  fair.  Seven  reels. — I.  R. 
Gavin,  Hammond  theatre,  Hammond,  Wis. — 
Small  town  patronage. 

Fair  Week,  with  Walter  Hiers. — From 
reports  I heard  on  the  streets  this  must 
have  pleased  them  real  well.  The  balloon 
stunt  is  good.  Five  reels. — S.  D.  McRee, 
Ideal  theatre,  Coffeeville,  Miss. — Small  town 
patronage. 

Miss  Lulu  Bett,  with  Lois  Wilson. — Good. 
— Julius  Schmidt,  Grand  theatre,  Breese,  111. 

The  Cowboy  and  the  Lady,  with  Mary 
Miles  Minter. — This  picture  drew  a good 
crowd  and  pleased  them. — S.  D.  McRee, 
Ideal  theatre,  Coffeeville,  Miss. — Small  town 
patronage. 

Blood  and  Sand,  with  Rudolph  Valentino. 
— We  consider  it  very  good  all  the  way. 
No  exhibitor  will  make  a mistake  in  show- 
ing it.  Seven  reels. — O.  S.  Nordine,  Karl- 
stad Movies,  Karlstad,  Minn. — Country  pat- 
ronage. 

Pathe 

Girl  Shy,  with  Harold  Lloyd. — Did  not 
draw  as  expected.  Charged  20  and  40  cents 
as  against  15  and  25  cents  regular  admis- 
sion. 40-cent  price  objected  to.  Business 
here  does  not  warrant  the  price  paid  for 
picture.  Personally,  I believe  comedians 
out  of  their  sphere  in  feature  comedies. 
Eight  reels. — J.  Christenson,  Star  theatre, 
Sandusky,  Mich.- — Small  town  patronage. 

The  King  of  Wild  Horses,  with  Rex. — 
Sure  a dandy  picture  and  pleased  everyone. 
Would  advise  every  exhibitor  to  run  this. 
It  sure  brings  them  out  and  they  go  away 
satisfied.  Five  reels. — W.  A.  Doerschlag, 
Strand  theatre.  Ransom,  Kan. — Small  town 
patronage. 

The  King  of  Wild  Horses,  with  Rex. — 
This  is  a good  picture.  Not  the  marvel 
that  they  will  have  you  think,  however. 
We  broke  all  records  on  it.  It’s  just  the 
type  of  picture  for  this  locality.  The  paper 
is  good  and  the  title  gets  them.  We  really 
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In  all  the  de  luxe  productions  for  1 st  run 
theatres,  this  season,  none  can  surpass 
this  first  Gothic  Production — 


Filmed  from  an  original  story  by 
Paul  Bern  and  directed  by  R. 
William  Neill — 

Says  the  Moving  Picture  World 

VANITY’S  PRICE  is  a great  box  office  bet  lavishly 

produced  and  brilliantly  acted  the  flappers  ought  to  eat 

this  up.  Anna  Q.  Nilsson’s  performance  in  the  melodramatic  situa- 
tions can  hardly  be  surpassed  for  intensity  and  realism 
acting  of  entire  cast  is  of  high  order. 


Says  the  N.  Y.  Morning  Telegraph 

VANITY’S  PRICE  has  many  elements  to  make  it  a success 
. . . has  theme  similar  to  Black  Oxen,  but  it  packs  a greater  wallop 
and  is  much  more  interesting  . . . settings  are  lavish  to  the  nth  de- 
gree. Anpa  Q.  Nilsson  is  the  most  gorgeous  creature  imaginable. 
She  is  superb.  Her  gowns  wUl  drive  the  feminine  portion 
of  the  audience  mad  with  envy. 


BACKED  BY 

NATIONAL  TIE-UPS 


Get  a copy  of  the  Exhibitor’s  Trade  Review 
dated  Sept.  13th,  but  out  Sept.  6th.  In  that 
issue  appears  a complete  exploitation  section 
specially  gotten  up  with  tie  ups  with  National  Ad- 
vertisers in  connection  with  “VANITY’S  PRICE.” 
By  using  this  special  section  you  can  get  a whale  of 
a campaign  in  your  town,  costing  you  nothing  and 
producing  big  results. 


Distributed  throughout  the  world  by 

Film  Booking  Offices  of  America,  Inc. 

723  Seventh  Ave.,  New  York — Exchanges  Everywhere 
Sales  Office,  United  Kingdom,  R-C  Pictures 
26-27  D’Arblay  St.,  Wardour  St.,  London,  W.  1,  England 


S TARRING  NgSefe  M * 

ANNA  Q.  NILSSON 

brilliantly  Supported  by 

Stuart  Holmes,  Wyndham  Standing,  Lucille 
Ricksen,  Arthur  Rankin,  Dot  Farley 
Cissy  Fitzgerald 

and  other  notable  players 


Produced  at  the  F.  B.  O.  Studios,  Hollywood,  Calif.  Thematic  Music  Cue  Sheets  available  on  this  picture 
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Principal 

The  Spiaer  and  the  Bose,  with  Alice  Lake. 
— This  was  an  old  picture  but  sure  did 
please.  Good  cast.  Personally  thought  this 
a fine  picture. — W.  F.  Gibson.  Palace  the- 
atre, Grand  Saline,  Texas. — Small  town  pat- 
ronage. 

The  Spider  and  the  Bose,  with  Alice  Lake. 
— This  is  a good  picture  of  California  under 
the  rule  of  the  Mexican  Empire.  A won- 
derful cast  and,  although  some  of  these  are 
in  only  short  scenes,  they  help.  It  is  well 
done  and  proved  satisfactory.  Film  in 
good  condition.  Seven  reels. — C.  H.  Moul- 
ton, Bijou  theatre.  Beach,  N.  D. — Small 
town  patronage. 

The  Spider  and  the  Boce,  with  Alice  Lake. 
— This  is  one  you  can  get  along  without. 
Didn’t  please  here  at  all.  Seven  reels. — 
H.  J.  Eagan,  American  theatre,  Wautoma, 
Wis. — Small  town  patronage. 


Jack  Rose,  cameraman;  Ernst  Laemmle, 
director  of  William  Desmond  in  “Desert 
Law,”  and  Isadore  Bernstein,  scenario 
head  of  a Western  unit  at  Universal 
City.  (Photo  by  H.  E.  N.) 


believe  no  one  will  make  a mistake  in  play- 
ing it  if  you  can  buy  it  right. — William 
Hoefs,  Queen  theatre.  Ft.  Stockton,  Texas. 
— Small  town  patronage. 

Why  Worry?  with  Harold  Lloyd. — About 
the  best  one  of  the  Lloyd’s  to  date,  in  our 
opinion.  Kept  the  audience  in  an  uproar 
from  start  to  finish.  Our  patrons  liked  this 
one  better  than  "Safety  Last.”  Six  reels. — 
Rex  R.  Mackey.  Palace  theatre,  .-\shland, 
.A.la. — Small  town  patronage. 

Why  Worry?  with  Harold  Lloyd. — While 
not  as  good  as  some  of  his  previous  pic- 
tures, will  be  entirely  satisfactory  any 
time,  anywhere.  Play  up  the  giant  in  this 
production.  Six  reels. — Henry  J.  Otten. 
Star  theatre,  Stoutsville,  Mo. — Small  town 
patronage. 

Why  Worry?  with  Harold  Lloyd. — Well, 
as  I have  said,  this  is  a good  one  and  will 
please  any  crowd  anywhere.  He  always 
holds  up  better  than  Chaplin  and  does  bet- 
ter work.  Buy  it  right  and  get  the  coin;  I 
did. — F.  N.  Harris.  Amuse  theatre.  Hart, 
Mich. 

Safety  Last,  with  Harold  Lloyd. — It’s  the 
first  picture  in  a long  time  that  they  really 
did  stop  and  tell  me  how  much  they  liked 
the  show.  We  billed  it  big,  and  it’s  as  all 
say,  one  of  the  biggest  100  per  cent  enter- 
tainments ever  filmed.  We  didn’t  make  any 
money  on  it,  but  was  glad  we  showed  it 
anyway. — William  Hoefs,  Queen  theatre.  Ft. 
Stockton.  Texas. — Small  town  patronage. 

The  Way  of  a Man,  with  a special  cast. 
— Good  picture.  Western  fans  ate  it  up. 
Some  said  better  than  ‘‘The  Covered 
Wagon.”  Can  be  bought  right,  if  they  like 
Westerns,  boost  it. — Hawkins  & Saulsbery, 
Royal  theatre,  Palestine,  111. 

Dr.  Jack,  with  Harold  Lloyd. — Brought  a 
good  many  laughs  and  was  enjoyed.  Five 
reels. — O.  S.  Nordine,  Karlstad  Movies. 
Karlstad.  Minn. — Country  patronage. 


Playgoers 

Scandalous  Tongues,  with  a special  cast. 
Films  good.  Well  liked.  Drew  a good 
house. — A.  H.  Mathias,  Dillsboro  theatre, 
Dillsboro,  Ind. — General  patronage. 

Discontented  Wives,  with  J.  P.  McGovern. 
— Good — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 


Preferred 

The  Broken  Wing,  with  a special  cast. — 
A fair  show  that  gets  by  nicely. — C.  M. 
Vail,  Blende  theatre,  Benton,  Wis. 

Are  You  a Failure?  with  a special  cast.- — 
This  one  did  not  take  as  well  as  expected, 
I do  not  like  Standard  to  deal  with.  They 
think  they  know  it  all;  try  to  tell  you  how 
to  run  your  business.  Not  for  rile. — F.  N. 
Harris.  Amuse  theatre.  Hart,  Mich. 

The  Virginian,  with  Kenneth  Harlan. — 
The  only  good  Wednesday  crowd  I have  had 
this  summer  came  out  to  see  “The  Vir- 
ginian,” and  they  were  not  disappointed.  It 
is  a mighty  good  show, — C.  M.  Vail,  Blende 
theatre,  Benton,  Wis. 


Don’t  Marry  for  Money,  with  House 
Peters. — Very  good  picture  that  gave  satis- 
faction to  my  patrons.  Had  many  favor- 
able comments.  Business  good.  Six  reels. 
— George  Vaughan,  Grand  theatre,  Dunn- 
ville,  Ont.,  Canada. — General  patronage. 

Brights  Bights  of  Broadway,  with  a spe- 
cial cast. — A very  good  picture,  with  a good 
cast.  Good  story  and  plenty  of  suspense 
and  action.  Only  fair  business.  Seven 
reels. — R.  Pfeiffer,  Princess  theatre,  Chil- 
ton, Wis. — Small  town  patronage. 

The  World’s  a Stage,  with  Dorothy  Phil- 
lips.— Elinor  Glyn’s  name  on  the  advertis- 
ing drew  the  ladies  and  they  sure  did  come. 
I did  not  get  a chance  to  see  the  picture, 
but  had  many  good  reports.  Business  splen- 
did.— George  Vaughan.  Grand  theatre,  Dunn- 
ville,  Ontario,  Canada. — General  patronage. 

Prod.  Dist.  Corp. 

What  Shall  I Do?  with  Dorothy  Mac- 
kaill. — This  is  an  extra  good  picture.  Will 
please  all,  old  and  young.  Has  a good 
lesson  for  the  younger  class  of  people. — 
Ran  on  Sunday  and  Monday  to  small  houses. 
Six  reels. — Claude  McBrayer,  Auditorium 
theatre,  Hamilton,  Mo. 

Tiger  Thompson,  with  Harry  Carey. — 
Great.  A money  getter.  Book  it;  it’s  fine. 
Six  reels. — I.  Brisco,  Princess  theatre,  El- 
wood,  Ind. — General  patronage. 

His  Darker  Self,  with  Lloyd  Hamilton. — 
Fair  program  picture.  Business  fair.  Not 
many  kicks,  but  no  boosts.  Six  reels. — Rex 
P.  Barret,  Cozy  theatre,  Columbia,  Mo. — 
Small  town  patronage. 

The  Affairs  of  Bady  Hamilton,  with  a 
special  cast. — A purely  propaganda  picture 
made  in  Germany.  Like  most  others  ema- 
nating from  Germany,  taken  from  history 
and  devoted  to  showing  up  the  dark  side 
of  some  great  Englishman,  Frenchman  or 
Italian.  Based  on  history,  but  untrue.  Why 
an  American  concern  like  Hoodkinson  should 
even  give  us  this  picture  to  run  free  I can’t 
imagine,  but  to  charge  real  money  for  it, 
like  they  did  me,  made  me  weep.  The  au- 
dience, both  of  them,  wept  too,  and  then 


Left  to  right:  Blake  Wagner,  first 

cameraman,  and  AI  Santell,  producer  and 
director  of  “Fools  in  the  Dark,”  the 
F.  B.  O.  special  production.  (Photo  by 
H.  E.  N.) 


Merritt  Gerstad,  cameraman  on  Jack 
Dempsey’s  “Fight  and  Win”  series  for 
Universal.  Dempsey  says  Gerstad’s  an 
artist  for  he  makes  the  champion  look 
like  a sheik.  (Photo  by  H.  E.  N.) 

walked  out. — James  Douglass,  New  Em- 
press theatre,  Springfield,  111. — Neighbor- 
hood patronage. 

The  Affairs  of  Bady  Hamilton,  with  a spe- 
cial cast. — Another  costume  baby,  but 
pleased  all  who  saw  it.  Some  good  acting 
by  players  who  are  unknown  here.  They 
won’t  come  out  to  costume  a picture  with- 
out it’s  mighty  big.  Seven  reels. — W.  A. 
Clark,  Jr.,  Castle  theatre,  Havana,  111. — 
General  patronage. 

The  Mysterious  Bider,  with  a special  cast. 

■ — Very  good.  All  liked  it.  All  of  these 
take  good.  Give  us  more  of  them. — F.  N. 
Harris,  Amuse  theatre.  Hart,  Mich. 

The  Man  of  the  Forest,  with  a special 
cast. — A real  good  program  picture  that 
pleased  a full  house.  Plenty  of  thrills  and 
action  with  the  usual  love  story.  Satisfied 
almost  all  of  our  patrons.  Six  reels. — Paul 
B.  Hoffman,  Legion  theatre,  Holyrood,  Kan, 

• — Small  town  patronage. 

Biders  of  the  Dawn,  with  a special  cast. 
— Pair. — Julius  Schmidt,  Grand  theatre, 
Breese  111. 

The  Bightning  Bider,  with  Harry  Carey. 
— I cannot  say  that  this  one  is  any  better 
than  his  first  one.  But  anyway  this  went 
over  with  my  Western  fans.  It  pleased  all 
who  came  out  to  see  it.  I only  hope  that 
the  balance  of  this  series  will  prove  better. 
Advertise  heavy  and  perhaps  you  can  pull 
them  out. — Chas.  E.  Barber,  Electric  the- 
atre, Tilden,  111. — Small  town  patronage. 

The  Critical  Age,  with  a special  cast. — 
Fair  picture  with  average  audience  appeal. 
Six  reels. — W.  A.  Clark,  Jr.,  Castle  theatre, 
Havana,  111. — General  patronage. 

Desert  Gold,  with  a special  cast. — Good. — 
Julius  Schmidt,  Grand  theatre,  Breese,  111. 

The  Mark  of  the  Beast,  with  a special 
cast. — An  average  picture  from  the  pen  of 
Thomas  Dixon.  Stars  not  known.  A pic- 
ture that  some  will  go  to  sleep  on.  Pleased 
about  70  per  cent.  Six  reels. — W.  A.  Clark, 
Jr.,  Castle  theatre,  Havana,  111. — General 
patronage. 

The  TJ.  F.  Trail,  with  a special  cast. — 
Very  good. — .Tulius  Schmidt,  Grand  theatre, 
Breese,  111. 

The  U.  F.  Trail,  with  a special  cast. — 
This  kind  hits  most  of  the  people.  All 
Zane  Grey’s  hit  here. — F.  N.  Harris,  Amuse 
theatre.  Hart,  Mich. 

The  Brute  Master,  with  Hobart  Bosworth. 
— Good. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Down  to  the  Sea  in  Ships,  with  a special 
cast. — Good. — Julius  Schmidt,  Grand  the- 
atre, Breese,  111. 

Selznick 

Boulette,  with  a special  cast. — For 
gambler’s  life  this  has  a very  interesting 
climax,  and  we  received  many  good  com- 
ments.— M.  A.  Long,  Grand  theatre,  Alvin, 
Texas. 

Me  and  My  Gal,  with  a special  cast. — An 
English  made  picture  that,  while  it  is  well 
done,  does  not  get  over.  Why  inflict  this 
kind  of  stuff  on  us,  when  they  tell  us  Holly- 
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F.B.O.S  “FIGHTING  BLOOD”  stones 

were  a whale  of  a success— 

“THE  TELEPHONE  GIRL”  stones 

have  cleaned  up  for  Exhibitors — 


OKara 


AND  NOW  comes 
F.  B.  O.’s  brand  new 
big  box-office 
knockout  series 


Stories  by 
George  Marion,  Jr. 

Directed  by 
Del  Andrews 


HIGH  POWERED,  HIGH  SPEED 

Stories  with  the  same  cast  as  in  the 
original  “FIGHTING  BLOOD”  stories — 
Geo.  O’Hara — A1  Cooke — ^Kit  Guard  and 
Alberta  Vaughn,  the  most  fascinating 
screen  actress  in  the  movie  industry. 


Every  exhibitor  in  the  industry  (whether  he 
played  the  series  or  not)  knows  about  F.  B.  0.’s 
“FIGHTING  BLOOD”  stories  and  the  sensa- 
tional success  these  stories  brought  to  more  than 
8,000  theatres.  In  this  high  speed,  high  powered 
brand  new  series  “THE  GO-GETTERS”  we’re  pre- 
senting a series  bigger  than  the  original  “FIGHTING 
BLOOD”  stories.  With  the  same  cast  as  in  “FIGHT- 
ING BLOOD,”  better  stories,  more  action  and  thrills, 
vouVe  got  12  solid  weeks  of  capacity 
business  handed  you  on  a silver  platter. 


off? 


The  scramble  for  our  “FIGHTING  BLOOD”  stor- 
ies grew  so  hectic  (after  exhibitors  saw  what 
they  could  do  with  them)  that  we  had  to  adopt 
a first  come  first  served  policy.  We  don’t  want  that 
scramble  to  occur  again  so  we  say  to  you  now  in 
plain  English— SPEAK  FOR  THIS  NEW  “GO  GET- 
TER” series  NOW  so  you  can’t  say  you  didn’t  have 
first  chance.  Our  salesmen  are  out  NOW  selling  the 
“GO  GETTER”  series.  If  you  don’t  get  them,  that’s 
your  fault.  We  promise  you  “the  goods”  in  100% 
genuine  F.  B.  O.  style.  12  corking 
stories — 12.  Grab  ’em. 


A 


Film  Booking  Offices  of  America,  Inc. 

723  Seventh  Avenue 
EXCHANGES  EVERYWHERE 
Produced  at  the  F.  B.  O.  Studios,  Hollywood,  Calif. 
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wood  streets  are  clogged  with  actors  hunt- 
ing jobs,  and  you  or  I could  take  a bunch 
of  them  and  direct  about  as  good  a pic- 
ture? Perhaps  the  American  rights  for 
this  come  pretty  cheap,  but  it  makes  no 
difference  in  the  price  the  exhibitor  has  to 
pay  and  charge  his  patrons. — Ben  B.  Mor- 
ris. Olympic  theatre,  Bellaire,  O. 

Daring  Danger,  with  Pete  Morrison. — A 
.good  program  picture.  Well  acted.  Six 
reels. — E.  A.  Armistead,  Lyi'ic  theatre, 
Easley,  S.  C. 

Pools  of  Fortune,  with  a special  cast. — A 
good  picture  to  small  crowd.  Too  much 
going  on  these  days.  Six  reels. — G.  F. 
Rediske,  Star  theatre,  Ryegate,  Mont. — 
■Small  town  patronage. 

Marooned  Hearts,  with  Conway  Tearle. 

-This  Is  an  extra  good  one.  Although  an 
old  one,  should  please  any  one. — E.  A. 
Armistead,  Lyrice  theatre.  Easley,  S.  C. 

Quicksands,  with  Helene  Chadwick. — 
This  picture  was  much  better  than  I ex- 
pected. but  I don’t  know  where  the  title 
came  from.  The  title  is  N.  G.  and  did  not 
draw  for  me,  although  it  pleased  all  who 
came.  Six  reels. — C.  A.  Linsley,  Opera 
House.  Soldier  Summit.  Utah. 

United  Artists 

America,  a D.  W.  Griffith  production. — A 
wonderful  picture  and  will  give  satisfac- 
tion anywhere  in  the  United  States.  United 
Artists  gave  us  a square  deal  both  in  per- 
mitting us  to  book  it  at  our  date  and,  while 
we  paid  a good  price  for  it.  they  didn’t  tie 
up  our  year’s  profit  by  forcing  us  to  buy 
a whole  block  of  pictures  we  didn’t  care 
to  have.  This  picture  will  draw  people  into 
your  theatre  who  have  never  been  there 
before  and  their  criticism  will  be  that  it  is 
a 100  per  cent  picture  historically. — M.  A. 
Bong,  Grand  theatre.  Alvin,  Texas. 

America,  a D.  W.  Griffith  production. — 
Great.  Wonderful  picture.  Failed  to  draw 
the  crowds.  Only  the  men  like  this  kind 
of  picture.  High  rental  on  this  picture. 
May  go  big  in  the  larger  cities,  but  in  cities 
of  thirty  thousand  I have  my  doubts.  It 
takes  Brother  Griffith  to  produce  big  pic- 
tures. In  my  own  mind,  he  is  the  greatest 
producer  in  the  business.  Will  lose  money 
on  this  picture. — Harry  Van  Noy,  Reviera 
theatre.  Anderson,  Ind. 

One  Exciting  Night,  a D.  W.  Griffith  pro- 
duction.— This  is  a dandy.  Full  of  pep  and 
all  well  pleased  and  price  is  right.  Will 
please  all. — F.  N.  Harris,  Amuse  theatre. 
Hart,  Mich. 

Pollyanna,  with  Mary  Pickford. — Person- 
ally do  not  care  for  Pickford,  but  this  old 


Hope  Hampton  in  two  scenes  from  “The 
Price  of  a Party”  an  Associated  Ex- 
hibitors production,  directed  by  Charles 
Giblyn. 


one  did  good  business  on  my  weakest  night, 
so  I should  care.  Can  be  bought  right. — 
.1.  Christenson,  Star  theatre,  Sandusky, 
Mich. — Small  town  patronage. 

The  Dove  Flower,  a D.  AV.  Griffith  pro- 
duction.— This  is  a very  fine  picture.  Buy 
right  and  it  wili  please  your  audience. 
IDid  mine,  one  hundred  per  cent. — F.  N. 
Harris,  Amuse  theatre.  Hart,  Mich. 

Down  on  the  Farm,  with  Bouise  Fazenda. 
— Fair — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

The  Mark  of  Zoro,  with  Douglas  Fair- 
banks.— This  is  a dandy.  Do  not  miss  it. 
This  is  my  kind.  One  that  has  the  snap 
and  pep.  Come  on  with  more.  Don’t  miss 
it.  It  is  a hundred  per  cent. — F.  N.  Harris, 
.\muse  theatre,  Hart.  Mich. 

The  Birth  of  a Nation,  a D.  W.  Griffith 
production. — Played  this  picture  four  days 
to  excellent  business.  It  takes  a good  one 
to  hold  up  four  days  in  a small  town. 
Twelve  reels. — Hawkins  & Saulsbery,  Royal 
theatre,  Palestine.  111. 

Through  the  Back  Door,  with  Mary  Pick- 
ford.— As  usual,  all  of  Mary’s  take  good, 
for  she  is  good  in  all  that  we  have  used. 
Get  it  and  you  will  not  be  sorry. — F.  N. 
Harris.  Amuse  theatre,  Hart,  Mich. 

Tess  of  the  Storm  Country,  with  Mary 
Pickford. — This  is  a good  one.  a little  long 
but  pleased  one  hundred  per  cent. — F.  N. 
Harris,  Amuse  theatre.  Hart,  Mich, 


Universal 

Broadway  or  Bust,  with  Hoot  Gibson. — 
A real  good  comedy  offering.  Our  patrons 
enjoy  Hoot  in  this  kind  of  a picture,  as 
much  as  they  do  in  Westerns.  Six  reels. — 
W.  H.  .Silver  & Son,  Grand  theatre,  Prince- 
ton, Mo. — Small  town  patronage. 

Behind  the  Curtain,  with  a special  cast. — 
Very  ordinary  picture.  Nothing-  good.  No 
drawing  power.  No  stars.  Punk.  Five 
reels. — A1  Powell,  Highland  theatre,  Guth- 
rie, Okla. — General  patronage. 

The  Fighting  American,  with  Pat  O’Mal- 
ley.— Nothing  big;  just  a good  entertain- 
ing picture  that  is  a little  different.  Six 
reels. — W.  H.  Silver  & Son,  Grand  theatre, 
Princeton,  Mo. — Small  town  patronage. 

Forty  Horse  Hawkins,  with  Hoot  Gibson. 
— I did  not  see  this  one  but  the  people  told 
me  it  was  extra  good.  L’niversal  is  put- 
ting me  out  of  the  game  of  using  their  pic- 
tures. as  we  cannot  pay  fancy  prices. — F. 
N.  Harris,  Amuse  theatre.  Hart.  Mich. 

The  Phantom  Horseman,  with  Jack  Hoxie. 
— We  received  such  a bad  print  that  we 
don’t  know  whether  the  picture  was  good 
or  not.  We  get  some  bum  prints  out  of 
Memphis.  Five  reels. — Mr.  and  Mrs.  E. 
Fox,  I’rincess  theatre,  Obion,  Tenn. — 
•Small  town  patronage. 

The  Phantom  Horseman,  with  .Tack  Hoxie. 
— Weak  program  picture.  Poorest  one  we 
have  seen  of  Jack.  Business  good,  but 
picture  didn’t  please.  Five  reels. — Rex  P. 
B.arrett,  Cozy  theatre,  Columbia,  Mo. — 
.Small  towm  patronage. 

The  Night  Message,  with  Glad.vs  Hulette. 
--Action  fair  but  not  much  story.  If  you 
use  it.  put  a good  comedy  with  it.  Five 
reels. — E.  A.  Armistead.  Byric  theati'e. 
Easley.  S.  C. 

The  Night  Message,  with  Gladys  Hulette. 
— A fair  program  that  pleased  the  most  of 
our  patrons.  Plenty  of  thrills.  A southern 
“Hill  Blllly"  story.  Five  reels. — H.  M. 
Face  & Sons,  Elmac  theatre,  Maple  Rap- 
ids, Mich. — Small  town  patronage. 

Breathless  Moments,  with  William  Des- 
mond.— Very  good.  Six  reels. — Mr.  and 
Mrs.  E.  Fox,  Princess  theatre,  Obion,  Tenn, 
— .Small  town  patronage. 

The  Dancing  Cheat,  with  Herbert  Raw- 
linson. — Just  a program  at  cheap  admis- 
sion.— Bert  Silver,  Silver  Family  theatre, 
Greenville,  Mich. 

The  Dancing  Cheat,  with  Herbert  Raw- 
linson. — Nothing  to  it.  Did  not  please  here. 
Five  reels. — FI.  .A.  Armistead,  Byric  theatre, 
Easley.  S.  C. 

Excitement,  with  Baura  Ba  Plante. — This 
one  was  good  and  was  full  of  pep.  Try 
some  more  like  it. — F'.  N.  Harris,  Amuse 
theatre.  Hart,  Mich. 

The  Hunchback  of  Notre  Dame,  with 
Bon  Chaney. — Truly  a great  picture,  but 


The  “Spat  Family”  lets  you  in  on  some 
humorous  situations  in  “South  of  the 
North  Pole,”  a Hal  Roach  comedy  for 
Pathe. 


will  not  go  over  well  in  a small  town.  It 
is  too  deep  for  the  average  patron,  and 
besides  it  is  too  long  for  them.  We  made 
about  ten  dollars  in  two  days  on  this  pic- 
ture, and  consider  that  fine  due  to  high 
rental  and  extra  advertising.  Small  town 
exhibitors  will  do  well  to  wait  on  this  one 
until  it  gets  cheaper.  Twelve  reels. — Rex 
R.  Mackey,  Palace  theatre,  Ashland,  Kan. 
— Small  town  patronage. 

The  Hnschhack  o'f  No-tre  Dame,  with  Bon 
Chaney. — Well,  here  is  one  I have  been 
dreading  to  write  up  on.  It  is  a wonderful 
picture  and  well  acted  by  all.  It  Is  a great 
picture,  in  fact,  a wonderful  picture  which 
everybody  should  see.  Only  for  small  town 
exhibitors  they  want  too  much  money.  I 
lost  money  ojn  the  show,  as  I had  to  charge 
too  much  and  lost  trade  by  it. — F.  N.  Har- 
ris, Amuse  theatre,  Hart,  Mich. 

The  Hunchback  of  Notre  Dame,  with  Bon 
Chaney. — I believe  that  this  is  the  most 
gripping  picture  I have  ever  seen.  The  sets 
are  stupendous,  acting  is  almost  perfect, 
photography  is  good  and  there  is  that  com- 
pleteness of  detail  that  is  an  evidence  of 
a master  director.  In  other  words,  from  a 
standpoint  of  production  the  picture  is 
well-nigh  above  reproach.  As  to  its  ability 
to  please  audiences,  I am  forced  to  speak 
strictly  from  a small  town  exhibitor’s  ex- 
perience. All  my  customers  who  are  of 
the  “better  class”  and  who  I expected  to 
appreciate  this  picture  told  me  that  it  was 
a fine  picture,  that  I deserved  praise  for 
getting  it  to  such  a small  town,  that  it 
was  massive,  but  this  was  not  said  in  a 
whole-hearted  manner  and  most  of  them 
said  that  they  appreciated  other  kinds  of 
pictures  better.  All  considered,  I cannot 
term  it  a small  town  picture.  The  rest  of  my 
customers  either  said  it  wasn’t  their  kind 
or  they  didn’t  like  it  at  all.  Business  was 
disappointing,  but  I believe  that  the  price 
was  prohibitive.  I raised  prices'  from  1.5 
and  25  to  25  and  50.  Unless  you  have  a 
very  select  and  educated  audience,  don’t 
run  it.  Twelve  reels. — Pugh  Moore,  Strand 
theatre,  McKenzie,  Tenn. — Small  town  pat- 
ronage. 

Hook  and  Eadder,  with  Hoot  Gibson. — 
Our  fans  like  Hoot  in  Westerns  best;  but 
they  like  him  any  way.  This  picture  cer- 
tainly sent  them  away  satisfied.  Six  reels. 
— H.  M.  Face  & Sons,  Elmac  theatre.  Maple 
Rapid.s,  Mich. — Small  town  patronage. 

The  Thrill  Chaser,  with  Hoot  Gibson. — 
This  is  the  first  Gibson  that  I have  shown 
and  so  my  customers  didn’t  know  what  to 
expect.  Consequently,  they  weren’t  disap- 
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pointed  in  this  one.  It  isn’t  much,  but 
where  Hoot  is  not  known  as  a Western 
star  only,  it  will  give  satisfaction.  There 
is  some  Universal  propaganda  in  it,  of 
which  I don’t  approve,  but  it  does  not  de- 
tract from  the  picture.  There  are  some  of 
Universal's  stars  in  it,  but  the.v  iday  only 
minor  parts.  These  include  Xorman  Kerry, 
Laura  LaPlante,  Reginald  Denny,  and  a 
few  others.  As  a whole,  I must  class  it 
fair  entertainment.  Six  reels. — -Pugh  Moore, 
Strand  theatre,  McKenzie,  Tenn. — Small 
town  patronage. 

The  Thrill  Chaser,  with  Hoot  Gibson. — 
Very  good.  A picture  that’s  different.  Six 
reels. — Mr.  and  Mrs.  E.  F^ox.  Princess  the- 
atre, Obion,  Tenn. — Small  town  patronage. 

His  Mystery  Girl,  with  Herbert  Rawlin- 
son. — Program  picture.  Not  so  good.  Mys- 
tery play  that  isn’t  so  mysterious.  Story 
rather  far-fetched.  Business  dull.  Pleased 
some,  some  walked  out.  Herliert  has  been 
popular  here,  but  is  rapidly  losing  ground 
on  account  of  this  type  of  picture.  Five 
reels. — Rex  P.  Barrett,  Cozy  theatre,  Co- 
lumbia, Mo. — Small  town  patronage. 

■WThere  Is  This  'West  with  Jack  Hoxie.^ — 
Very  nice  Western,  full  of  comedy  and 
thrills.  Pleased  75  per  cent.  Had  a good 
bunch  to  see  it.  Five  reels. — George  Kliat- 
tar,  Khattar’s  theatre,  Sydney,  N.  .S. — Can- 
nula. 

Men  in  the  Raw,  with  Jack  Hoxie. — Very 
good,  took  good.  Give  us  more  like  it. — 
F.  N.  Harris,  Amuse  theatre.  Hart.  Midi. 

Crooked  Alley,  with  Laura  I-a  Plante. — 
Below  the  average  program  iiicture.  Five 
reels. — C.  M.  Hartman.  Liberty  theatre. 
Carnegie,  Okla, — Small  town  patronage. 

Crooked  Alley,  with  Laura  LaPlante. — 
itledium  program  picture.  X'ot  rotten,  but 
on  the  verge.  Five  reels. — Rex  P.  Barrett. 
Cozy  theatre,  Columbia.  Mo. — .''inall  town 
patronage. 

The  Dangerous  Blonde,  w i t h Laura 
J^aPlante. — A very  pleasing  litle  picture. 
Perhaps  not  quite  up  to  ’’Excitement,”  but 
very  satisfactory.  Five  reels  . — C.  H. 
Jloulton,  Bijou  theatre.  Beach,  N.  Dak. — 
Small  town  patronage. 

A Million  to  Bum,  with  Herbert  Rawlin- 
.'^on. — Not  much  to  this  one.  About  as  poor 
as  I have  run  in  a long  time.  Five  reels. — 
C.  M.  Hartman,  Liberty  theatre,  Carnegie, 
Okla. — Small  town  patronage. 

The  Abysmal  Brute,  with  Reginald  Den- 
ny.— Very  good  and  pleased  a good  crowd. 
This  picture  is  a little  old,  Vmt  went  over 
O.  K.  The  fight  scenes  were  good  and  the 
film  was  in  only  fair  condition.  If  you 
have  not  shown  this,  would  advise  you  to 
do  so,  if  you  can  buy  it  right.  Title  good 
and  some  beautiful  scenei-y.  Ei.ght  reels. — 
C.  \'.  Anderson,  Oak  theatre.  Oakdale.  Neb. 

Blinky,  with  Hoot  Gibson. — Hoot  Gibson 
is  more  popular  than  he  used  to  be,  par- 
ticularly in  this  type  of  picture.  A clean 
comedy  with  plenty  of  action,  which  affords 
an  hour  of  real  recreation.  If  they  put 
Hoot  Gibson  back  in  Western  luctures  with 
clean  comedy  running  throughout,  not  as 
a simple  minded  country  boy.  but  a type 
of  hero  we  all  admire,  he  will  be  a star 
for  the  better  houses. — M.  A,  Long,  Grand 
theatre,  Alvin,  Texas. 

The  Ramblin’  Kid,  with  Hoot  Gibson. — 
One  of  the  best  pictures  Hoot  has  made. 
Gave  100  per  cent  satisfaction.  If  your 
patrons  like  Hoot,  be  sure  and  .get  this. 
Print  in  number  one  condition.  Six  reels. 
— P.  G.  Held.  Sterling  theatre,  Fairmont, 
Neb. — Neighborhood  patronage. 

McGuire  of  the  Mounted,  with  William 
Desmond. — Fair. — Julius  Schmidt,  Grand 
theatre,  Breese,  111. 

A Self-Made  ’Wife,  with  a special  cast. — 
Good. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Gossip,  with  George  Walsh. — Fair. — Ju- 
lius Schmidt,  Grand  theatre,  Breese,  111. 

The  First  Degree,  with  Frank  Mayo. — 
Fair. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Shadows  of  the  North,  with  William  Des- 
mond.— Fair. — Julius  Schmidt.  Grand  the- 
atre, Breese,  111. 

Burning  'Words,  w’ith  a special  cast. — 
Fair. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

The  ’Victor,  with  Herbert  Rawlinson. — 


Larry  Semon  in  ttvo  scenes  from  his  first 

Educational-Semon  production,  “Her 
Boy  Friend,”  produced  by  Chadwick 
Pictures  Corporation. 

Good. — Julius  Schmidt,  Grand  theatre, 
Breese.  111. 

The  Bolted  Door,  with  Frank  Mayo. — 
Fair. — Julpis  Schmidt,  Grand  theatre, 
Breese,  111. 

The  liOve  Brand,  with  Roy  Stewart. — 
Poor. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Singlehanded,  with  Hoot  Gibson. — Fair. — 
Julius  Schmidt,  Grand  theatre.  Breese,  111. 

Sawdust,  with  Gladys  Walton. — Good. — • 
Julius  Schmidt.  Grand  theatre,  Breese,  111. 

The  Altar  Stairs,  with  Herbert  Rawlin- 
son.— Fair. — Julius  Schmidt,  Grand  theatre. 
Breese.  111. 

Vitagraph 

The  Code  of  the  Wilderness,  with  a spe- 
cial cast. — Here’s  a picture  that  is  built 
for  the  audience.  Pleased  well  here  and 
business  good.  A comedy  strain  that  kept 
the  house  in  a good  humor  all  the  time. 
As  good  a Western  as  1 have  seen  for  some 
time.  My  audience  felt  the  same  way  and 
many  of  them  said  so.  If  you  need  West- 
ern pictures,  don’t  overlook  this  one. 
Seven  reels. — Rex  I’.  Barrett,  Cozy  theatre, 
Columbia,  Mo. — Small  town  patronage. 

Virtuous  Liars,  with  a sjiecial  cast. — Just 
an  ordinary  pro.gram  picture  that  fell  fiat 
second  day. — George  Vaughan,  Grand  the- 
atre. Dunnville,  Ont.,  Canada. — General 
patronage. 

My  Man,  with  Dustin  Farnum. — Another 
nice  picture  from  our  old  “stand  by”  Vita- 
graph.  It  has  everything  you  want,  good 
direction,  acting  and  fine  story.  Will  ap- 
peal to  any  audience.  We  have  very  few 
bad  ones  from  Vitagraph.  Six  reels. — W.  A. 
Clark,  Jr.,  Castle  theatre,  Havana,  111. — 
General  patronage. 

My  Man,  with  Dustin  Farnum. — It  is  a 
mother  story  founded  on  an  old  plot,  but 
I had  good  comments  on  the  picture. — M.  A. 
Long.  Grand  theatre,  Alvin,  Texas. 

Let  Not  Man  Put  Asunder,  with  a special 
cast. — This  is  a well  acted  picture  and 
suited  all  but  me.  Do  not  like  that  kind, 
bnt  it  is  our  people  that  I want  to  suit, 
not  me. — F.  N.  Harris,  Amuse  theatre. 
Hart,  Mich. 

The  Love  Bandit,  with  Doris  Kenyon. — • 
A program  above  the  average.  Plenty  of 
everything  that  tends  to  make  a picture 
desirable.  Six  reels. — H.  M.  Face  & Sons’, 
Elmac  theatre.  Maple  Rapids,  Mich. — Small 
town  patronage. 

The  Love  Bandit,  with  Doris  Kenyon. — • 


Only  a good  program  picture.  In  no  way 
a special.  Print  in  good  shape.  Seven 
reels. — P.  G.  Held,  Sterling  theatre,  Fair- 
mont, Neb. — ’Neighborhood  patronage. 

The  Man  Next  Door,  with  Alice  Calhoun. 

■ — A very  good  program  picture.  Film  in 
good  shape.  Seven  reels. — P.  G.  Held,  Ster- 
ling theatre,  Fairmont,  Neb. — General  pat- 
ronage. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— This  one  will  please  about  50-50.  That 
is,  it  did  here.  The  people  ask  me  why 
Vitagraph  doesn’t  get  a few  heavy  stars. 
If  you  see  the  name  Vitagraph,  look  for 
Alice  Calhoun.  She  will  be  there.  She  is 
good,  but  are  getting  too  much  of  her. 
Seven  reels'. — C.  A.  Linsley,  Opera  House, 
Soldier  Summit,  Utah. 

The  Man  From  Brodney’s,  with  J.  War- 
ren Kerrigan. — A good  picture,  but  did  not 
please  my  Saturday  night  crowd  in  small 
town.  They  seemed  to  want  a picture 
which  they  do  not  have  to  worry  about 
following  the  story.  However,  a high  class 
picture. — M,  A.  Long,  Grand  theatre,  Al- 
vin, Texas. 

The  Man  From  Brodney's,  with  J.  War- 
ren Kerrigan. — Foreign  land  atmosphere. 
Splendid  production.  Photography  very 
fine. — J.  -S.  Anderson.  Palace  theatre.  Wil- 
low City,  N.  D. — Small  town  patronage. 

The  Man  From  Brodney’s,  with  J.  War- 
ren Kerrigan. — This  is  a very  good  one. 
Did  not  take  as  well  as  most  of  Vita- 
graph’s,  but  fair. — F.  N.  Harris,  Amuse 
theatre.  Hart,  Mich. 

The  Silent  'Vo'W,  with  William  Duncan. — 
Just  a waste  of  film.  No  story.  Discon- 
nected in  places  and  the  usual  impossible 
Duncan  stunts.  Sure  am  off  Duncan.  Five 
reels. — W.  A.  Doerschlag,  Strand  theatre. 
Ransom,  Kans. — Small  town  patronage. 

Smashing-  Barriers,  with  William  Dun- 
can.— I have  played  several  of  these  boiled 
down  serials  on  a one  night  run,  and  they 
seem  to  please,  especially  children,  that 
like  thrills  and  fights.  You  can  buy  them 
right  and  they  will  please  if  they  are  not 
run  too  often.  Six  reels. — C.  A.  Linsley, 
Opera  House,  Soldier  Summit,  Utah. 

■Where  Men  Are  Men,  with  William  Dun- 
can.— Pretty  good  Western.  Good  crowd. 
Five  reels. — G.  F.  Rediskey,  Star  theatre, 
Ryegate,  Mont. — Small  town  patronage. 

Loyal  Lives,  w-ith  Mary  Carr. — Only  a 
fair  program  picture.  Print  in  good  shape. 
Six  reels. — P.  G.  Held,  Sterling  theatre, 
Fairmont,  Neb. — Neighborhood  patronage. 

Steelheart,  with  William  Duncan. — Good 
print  of  an  old  picture  that  pleased  our 
audience  very  well.  Bought  cheap  and 
made  money.  Small  towns  can  run  Vita- 
graph program  pictures.  The  Minneapolis 
exchange  gives  us  good  complete  prints. 
Six  reels. — I.  R.  Gavin,  Hammond  theatre, 
Hammond,  Wis. — Small  town  patronage. 

On  the  Banks  of  'the  Wabash,  with  Mary 
Carr. — Very  good.  Would  advise  small 
town  managers  to  book  it.  Pleased  100  per 
cent.  Had  lots  of  compliments  handed  me 
next  morning.  Print  in  A-1  condition. 
Seven  reels. — F.  S.  Mooney,  Opera  House, 
Mason  City,  Neb. 

Warner  Brothers 

Lover’s  Lane,  with  a special  cast. — A 
fair  program  picture  and  will  please  fairly 
well.  You  can  hand  it  to  Warner  Bros. 
They  have  the  pictures  and  you  can  buy 
them  right  Six  reels. — Claude  McBrayer, 
Auditorium  theatre,  Hamilton,  Mo. 

Daddies,  with  Harry  Myers. — If  all  long 
features  were  like  this,  there  would  be 
some  excuse  for  them.  Seven  reels  not 
padded.  Except  a part  of  the  fifth  reel 
(scene  of  war  orphans  which  is  sad  but 
good)  every  foot  is  a riot  of  fun.  I have 
not  the  ability  or  vocabulary  to  do  justice 
to  this  one.  but  play  it  by  all  means  and 
see  for  yourself.  Seven  reels. — Robert  L. 
Anderson,  Olympic  theatre.  Forks,  Wash. 

Broadway  After  Dark,  with  a special 
cast. — This  is  a fine  picture  that  pleased. 
Received  many  favorable  comments.  I find 
Warner  Bros.’  pictures  very  satisfactory. 
Seven  reels. — C.  H.  Moulton,  Bijou  theatre. 
Beach,  N.  Dak. — Small  town  patronage. 

The  Gold  Dlgg-ers,  with  Hope  Hampton. 
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From  F.  B.  O. 

In  a Series  of  Marvelous  Westerns- 
Big  Outdoors  Pictures 


and 


Directed  by 
Reaves  Eason 


HERE'S  BIG  NEWS,  iiieu.  LEFTY  FLYNN  is  coming 
to  your  theatre  in  a series  of  crackerjack  Western  produc- 
tions that  will  build  you  a steady  business  as  sure  as  day 
follows  night. 

Gloria  Grey,  beautiful  and  popular  star  and  well  known,  plays 
the  feminine  lead  opposite  Flvnn. 

The  first  release  is  “THE  MILLIONAIRE  COWBOY”— a 
title  which  is  alone  sufficient  to  pack  ’em  in. 

W’atch  for  the  others  coming ! ! ! See  the  posters.  See  the 
advertising  matter.  You  can  rely  on  the  word  of  F.  B.  O.  We’ve 
given  you  Western  winners  steadily.  You'll  get  ’em  in  this  new 
LEFTY  FLYNN  series.  Our  salesmen  are  now  out  selling  this 
brand  new  series.  Contract  for  the  entire  series  NOW. 
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A Wagon  a day— 

Keeps  the  receiver  away — ! 


Use  miniature  Covered  Wagons 
Premiums 


Best  “tie  up”  for  Covered  Wagon 
film  yet  devised 


Store  Window  attraction  that 
Stops  them  all 


A first  class  Play  Wagon 


Spot  shipments  being  made  by  express 

Sample  Price  $8.75  each  at  factory 


Shipments  made  C.  O.  D.  to  those  not  known  to  us. 


Hill- Stan dard  Qo.- 

EST.  1900 

ANDERSON  INDIANA,  U.  S.  A. 


— "The  Gold  Diggers”  is'  a very  good  pic- 
ture, but  beiieve  it  to  be  more  of  a big 
town  picture.  It  will  not  go  over  as  a spe- 
cial in  small  towns.  Nine  reels. — Theodore 
W.  Radtke.  Gucky  theatre,  Mansfield,  'Wash. 

Brass,  with  Monte  Blue. — It  is  getting 
a little  old,  but  it  is  certainly  a wonderful 
picture.  We  and  our  patrons  considered 
it  as  one  of  the  high  spots  in  pictorial  en- 
tertainment. It  would  seem  that  with  such 
pictures  on  tlie  market  producers  would  be 
ashamed  to  produce  such  rotten  sex  pic- 
tures as  have  been  coming  out  lately.  In 
comparison,  the  swillie  stuff  that  is  being 
released  looks  more  rotten  than  ever.  Can 
the  producers  not  see  that  they  are  dig- 
ging a grave  for  the  industry?  If  you 
have  not  run  this  one.  do  so,  and  watch  the 
moral  stench  evaporate  from  your  show 
house.  Nine  reels. — H.  M.  Face  & Sons, 
Elmac  theatre.  Maple  Rapids,  Mich. — Small 
town  patronage. 

The  Country  Kid,  with  Wesley  Barry. — 
A splendid  program  picture.  Pleased  them 
all. — Bert  Silver.  Silver  Family  theatre. 
Greenville,  Mich. 

School  Days,  with  Wesley  Barry. — Just  a 
rehash  of  the  vaudeville,  for  we  had  same 
on  the  stage  in  vaudeville,  so  did  not  take, 
but  it  w’as  good  and  will  please  in  most 
places. — F.  N.  Harris,  .Amuse  theatre.  Hart. 
Mich. 

State  Rights 

Behind  Two  G-uns,  with  J.  B.  Warner. — 
Good  Western  program  that  will  please 
We.stern  fans.  Fair  action,  as  well  as 
fights  and  riding.  Five  reels. — W.  A.  Clark, 
Jr..  Castle  theatre,  Havana,  111. — General 
patronage. 

Blaze  Away,  with  Big  Boy  Williams. — 
Fair.  — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Butterfly  Bauch,  witli  a special  cast. — ■ 
Here  is  a good  w’estern  and  one  that  will 
please.  .All  my  people  said  very  good. 
Bought  right. — F.  N.  Harris,  Amuse  the- 
atre, Hart,  Mich. 

The  Covered  Trail,  with  J.  B.  Warner. — 
It’s  another  Western.  Five  reels. — J.  S. 
Walker,  .\lamo  theatre.  Moody,  Texas. — 
Small  town  patronage. 

Cupid’s  Bustlers  (Arrow),  with  Edmund 
Cobb. — Fair  Western  drama  with  plenty  of 
fights  and  hard  riding.  Cobb  fair  as  a 
AA’estern  star.  Five  reels'. — W.  A.  Clark, 
Jr.,  Castle  theatre.  Havana,  111. — General 
patronage. 

Cyclone  Jones  (Aywon),  with  Big  Boy 
AV’illiams. — .V  good  Western  picture  that 
seemed  to  please  here.  Five  reels. — E.  A. 
Armistead,  Eyrie  theatre,  Easley,  S.  C. 

The  Devil’s  Bowl,  with  Neal  Hart. — Neal 
Hart  can  direct  the  Western  pictures  for 
shotgun  houses,  but  while  the  language 
used  may  be  realistic  we  don’t  care  for  it. 
If  Hart  would  for  once  not  play  the  statue 
and  be  idolized  by  all  the  cast,  and  so  per- 
fect in  his  own  mind,  I could  admire  him 
more,  yet  I will  admit  I received  good  com- 
ments on  this  picture  as  scenery  was  good, 
story  interesting  and  acting  realistic.  Five 
reels. — M.  A.  Eon,g,  Grand  theatre,  Alvin, 
Texas. 

High  Gear,  with  Kenneth  McDonald. — 
Not  as  good  as  the  previous  McDonald’s, 
but  this  one  has  the  zip  just  the  same, 
which  makes  this  boy  a favorite.  Five 
reels. — W.  .A.  Clark,  Jr.,  Castle  theatre, 
Havana,  111. — General  patronage. 

Jacqueline  (Arrow'),  with  Marguerite 
Courtot. — .\  fine  picture  of  the  North.  Has 
a fine  forest  fire  scene.  Star  and  cast  good. 
.Seven  reels. — J.  W.  .Andresen,  Rialto  the- 
atre, Cozad,  Nebr. 

Iiawless  Men  (Steiner),  with  Neal  Hart. 
— Got  by  all  right.  Five  reels. — J.  .S. 
Walker.  Alamo  theatre.  Moody,  Texas. — 
Small  town  patronage. 

Bet's  Go  (Truart),  with  Richard  Tal- 
madge. — Good  print.  Satisfactory  picture. 
Many  comments  on  the  picture  were  that 
his  stunts  were  better  than  many  of  Fair- 
banks. .Six  reels. — M.  A.  Long,  (Irand  the- 
atre, .Alvin,  Texas. 

The  Iiure  of  Gold,  with  a special  cast. 
— This  was  a very  good  picture.  Was 
bought  right  and  pleased  all. — F.  N.  Harri.s. 
.Amuse  theatre.  Hart.  Mich. 

Pals  in  Blue,  with  Tom  Mix. — Indian 
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scenes  good,  but  not  up  to  the  usual  Mix 
standard.  No  exciting  close-ups  of  Mix. 
which  is  a big  part  of  his  ^success.  Some 
of  the  patrons  doubted  the  identity  of  star, 
probably  on  this  account.  Five  reels. — 
J.  Christenson,  Star  theatre,  Sandusky, 
Mich. — Small  town  patronage. 

Payable  on  Demand  (Steiner),  with  Leo 
Maloney. — Leo  and  Bullett  caused  a riot. 
Listen,  Texas  exhibitors.  Specialty  Film 
Co.,  Dallas,  will  sell  you  their  Fred  Thom- 
sons at  a price  you  can  afford.  I priced 
F.  B.  O.’s  Fred  Thomson’s  and  I guess  they 
thought  I wanted  the  prints  as  souvenirs. 
Five  reels. — J.  S.  Walker,  Alamo  theatre. 
Moody,  Tex. — Small  town  patronage. 

The  Perfect  Alibi  (Steiner),  with  Leo 
Maloney. — They  registered  again,  did  Leo 
and  Bullet.  If  any  of  you  Texas  boys  have 
not  tried  Specialty  Film  Co.,  Dallas,  then 
you  are  losing.  Up  to  date  they  have  given 
me  good  service,  good  conditioned  prints 
and  fair  prices.  Five  reels. — J.  S.  Walker, 
Alamo  theatre.  Moody,  Texas. — Small  town 
patronage. 

The  Stranger  of  the  North,  with  Richard 
Travers.  — Fine.  Pleased  everyone.  Six 
reels. — I.  T.  Brisco,  Princess  theatre,  El- 
wood,  Ind. — General  patronage. 

Scarred  Hands,  with  Eileen  Sedgwick. — 
The  title  was  away  the  best  of  this  show, 
so  you  can  guess  the  rest.  Five  reels. — 
Al.  C.  Werner,  Royal  theatre,  Reading,  Pa. 

The  Trail  of  the  Haw,  with  a special  cast. 
— A very  .satisfactory  Western  picture.  A 
simple  plot,  but  pleased  the  audience.  Five 
reels. — M.  A.  Long,  Grand  theatre,  Alvin, 
Texas. 

Wanted  by  the  Haw,  with  J.  B.  Warner. 
— A crackerjack  Western  program  picture. 
Good  comedy,  good  action.  Beautiful  scen- 
ery. If  you  want  good  Westerns,  paly  this 
fellow’s  pictures  Five  reels. — Al  Powell, 
Highland  theatre,  Guthrie,  Okla. 

The  Whirlwind  Banger,  with  Dick  Hat- 
ton.— A fair  program  picture.  Five  reels. 
— E.  A.  Armistead,  Lyric  theatre,  Easley. 
S.  C. 

Serials 

Into  the  Net  (Pathe),  with  Edna  Murphy 
and  Jack  Mulhall. — We  have  only  run  two 
chapters  of  this  serial,  but  if  this  is  a 
sample,  we  are  more  than  pleased  with  it. 
We  have  not  run  a serial  for  eight  months 
and  put  this  one  on  our  weakest  night.  If 
we  can  hold  the  crowd  that  has  started  on 
it,  it  will  be  a good  investment. — ^^W.  H. 
Silver  & Son,  Grand  theatre,  Princeton, 
Mo. — Small  town  patronage. 

Ruth  of  the  Range  (Pathe),  with  Ruth 
Roland. — Have  run  all  of  Ruth’s  serials 
and  this  one  will  stack  up  with  any  of 
them.  My  people  like  Ruth  and  my  only 
regret  is  that  there  are  no  more  of  her 
serials  left  to  run.  Hope  Ruth  gets  over 
the  dizzy  idea  of  getting  married  and  gets 
back  on  the  lot  again.  Two  reels. — William 
E.  Tragsdorf,  Trags  theatre,  Neillsville. 
Wis. — Small  town  patronage. 

The  Way  of  a Man  (Pathe),  by  Emerson 
Hough. — Started  this'  one  the  .same  night 
“Ruth  of  the  Range”  ended.  If  the  first 
chapter  is  any  indication  of  its  quality,  it 
looks  like  a dandy.  Starts  a little  slow, 
hut  before  it  is  “continued  next  week” 
there  are  Injuns  and  everything  that  goes 
to  make  up  a good  serial.  It  has  a good 
looking  cast,  which  is  about  90  per  cent 
of  a serial  anyway.  Two  reels. — William 
E.  Tragsdorf,  Trags  theatre,  Neillsville, 
Wis. — Small  town  patronage. 


Short  Subjects 

RDUCATIONAH 

Air  Pockets,  with  Lige  Conley. — A fast 
funny  comedy  that  kept  the  house  in  an 
uproar.  Well  pleased.  Two  reels. — C.  H. 
Moulton,  Bijou  theatre.  Beach,  N.  Dak. — • 
Small  town  patronage. 

Babies  Welcome. — Pair. — Julius  Schmidt, 
Gland  theatre,  Breese.  111. 

Broke. — A real  good  one  reel  comedy. — 
F.  H.  Gatcomb,  Aimstrong’s  theatre, 
Vancelioro,  Me. — Small  town  patronage. 

The  Busher. — Very  good. — Julius  .Schmidt, 
Grand  theatre,  Breese,  111. 

The  Busher. — A first  rate  i>aseball  com- 
edy. Got  the  laughs.  I’rint  good.  Two 
peels. — I.  R.  Gavin,  Hammond  theatre, 
Hammond,  Wis. 

Casey  Jones,  Jr.  — Very  good.  — Julius 
Schmidt,  Grand  theatre,  Breese,  111. 

The  Chase. — A mighty  fine  short  subject 
crammed  with  thrills  and  beautiful  scen- 
ery. Play  it  and  boost  it.  Two  reels. — 
Al  Powell,  Highland  theatre,  Guthrie,  Okla. 
— General  patronage. 

The  Educator,  with  Lloyd  Hamilton. — • 
Good.  Hamilton  better  than  usual.  Print 
perfect.  Two  reels. — W.  E.  Elkin,  Temple 
theatre,  Aberdeen,  Miss.  — Neighborhood 
patronage. 

The  Educator,  with  Llo.vd  Hamilton. — 
Fair. — Two  reels; — Julius  Schmidt,  Grand 
theatre,  Breese,  HI. 

Green  as  Grass. — Good. — Julius  Schmidt, 
Grand  theatre,  Breese,  111. 

A Good  Scout. — Fair. — Julius  Schmidt, 
Grand  theatre.  Breese,  111. 

Hot  Air,  with  Lee  Moran. — A darned  good 
comedy.  Went  over  big  with  our  audience. 
Two  reels. — John  W.  Hawkins,  Capitol  the- 
atie.  New  Bedford,  Mass. — General  patron- 
age. 

A Hula  Honey  Moon,  a Christie  comedy. 
— Fair. — Two  reels. — Julius  Schmidt,  Grand 
theatre,  Breese,  111. 

Man  vs.  Beast. — Good.  Two  reels. — .Ju- 

lius Schmidt,  Grand  tlieatre,  Breese,  111. 

Oh,  Sister. — A good  one  reel  comedy.  I 
find  neaily  all  Cameo  comedies  are  good. 
One  reel. — F.  H.  Gatcomb,  Armstrong’s  the- 
atre, Vanceboro,  Me. — Small  town  patron- 
age. 

Out  Bound. — A real  good  one.  Real  com- 
edy. Contains  many  laughs.  One  reel. — P. 
H.  Gatcomb,  Armstrong’s  theatre,  Vance- 
boro, Me. — Small  town  patronage. 

The  Pest  of  the  Storm  Country. — Very 
good. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Sea  of  Breams. — One  reel  of  wasted  film. 
Well  named.  One  leel. — F.  H.  Gatcomb. 
Armstrong’s  theatre,  Vanceboro,  Me. — Small 
town  patronage. 

Second  Childhood,  a Christie  comedy, 
with  Bobby  Vernon. — Good.  Two  reels. — 
.lulius  Schmidt,  Grand  theatre,  Breese,  111. 

The  Steeple  Chaser.— Good.  Two  reels. — 
Julius  Schmidt.  Grand  theatre,  Breese,  111. 

Three  Strikes. — A real  comedy  that  kei)t 
’em  laughing.  Print  good.  Two  reels. — 
W.  T.  Waugh,  Empress  theatre,  Grundy 
Center,  la. — Small  town  patronage. 

Three  Strikes.  — Very  good.  — Julius 
Schmidt,  Grand  theatre,  Breese,  111. 

FIHM  BOOKING  OFFICES 

Fighting  Blood,  with  George  O’Hara. — I 
want  to  tell  my  exhibitor  friends  about  the 
success  I have  with  the  “Fighting  Blood’’ 
series.  The  way  I run  them  is  in  three 


two-reel  episodes,  making  a six  reel  show, 
and  all  fight,  and  I find  they  draw  extra 
well.  I run  them  every  third  Monday  and 
I tell  you  they  are  waiting  for  them.  Six 

reels. — P.  W.  Quinlin,  Ideal  theatre,  Cha- 
teaugay,  N.  V. — Small  town  patronage. 

Fighting  Blood,  with  George  fi'Hara. — 
First  and  second  series  are  good.  Two 
reels. — Julius  Schmidt,  Grand  theatre, 
Breese,  111. 

Entertaining  the  Boss,  with  Mr.  and  Mrs. 
Carter  DeHaven. — This  is  good.  lajts  of 
original  comedy.  Two  reels. — F.  E.  Schul/., 
Y.  M.  C.  A.  tiieiitre,  Morenci,  Ariz. — Gen- 
eral iiati-ona.ge. 

The  Panic’s  On,  with  Mr.  and  Mr.s.  Car- 
ter DeHaven.- -'rhis  is  a good  comedy.  Will 
go  good  with  .any  feature.  Two  reels. — 
A.  C.  Betts.  I’owers  theatre.  Red  Creek,  N. 
y. — .Small  town  i)atronage. 

FIRST  NATIONAH 

The  Play  House,  with  Buster  Keaton. — 
Only  fair.  Two  or  three  laughs;  that’s  all. 
Two  reels. — G.  F.  Rediske.  Star  theatre, 
Ryegate,  Mont. — Small  town  patronage. 

FOX 

The  Cyclist,  with  Clyde  Cook. — Good 
comedy.  Nothing  extraordinary,  but  it 
l)leased  and  1 hat’s  what  we  want.  Two 
reels. — Pugh  Moore,  .Strand  theatre,  Mc- 
Kenzie, Tenn. — Small  town  patronage. 

Frogland. — good  novelty  reel.  Every- 
one W'ondered  how  they  made  it.  Print 
good.  One  reel. — W.  T.  Waugh,  Empress 
theatre,  Grundy  Center,  la. — Small  town 
l)atronage. 

Why  Pay  Rent. — A good  comedy.  'I’heso 
Imperial  Comedies  are  all  fair  comedies. 
Better  ttian  the  u.sual  run.  Two  reels. — 
.1.  W.  Andreseii.  Rialto  theatre,  Cozad,  Xebr. 

PARAMOUNT 

Hove  Hoops  the  Hoop. — Here  is  a dandy. 
Some  comeily.  Full  of  comedy,  laughs  and 
laughter.  Kan  this  with  “Bell  Boy  13” 
and  had  a dandy  show.  Two  reels. — A.  C. 
Betts,  Powers  theatre,  Red  Creek,  Y. — 

Small  town  iiatronage. 

Two  Tough  Tenderfeet, — Ran  this  with 
“On  the  High  Seas”  and  this  is  a scream 
comedy  of  all  sorts.  Lion  and  rabbit  chas- 
ing Ben  Turi)in  and  Mack  was  great.  Also 
where  Turitin  grasps  the  tree  limb  and 
revolves  around  several  times,  sailin.g 
through  the  air  and  landing  on  the  horse’s 
back.  A scream  Indian  massacre.  Com- 
ical. Wish  I could  have  one  as  good  as 
this  every  time  I showed.  Two  reels. — 
A.  C.  Betts.  Powers'  theatre.  Bed  Creek, 
N.  Y. — Small  town  patronage. 

PATHE 

Aesop’s  Fables. — I have  played  only  a 
few  of  these,  liut  they  seem  to  give  satis- 
faction. Three-fourths  reel. — Pugh  Moore, 
.Strand  theiitre.  McKenzie,  Tenn. — Small 
town  patronage. 

Mack  Senuett  Comedies. — I do  ntd  con- 
sider these  comedies  anything  extra.  Just 
good  fillers.  X’ot  in  it  with  the  (dd  two 
feelers  made  by  Btister  Keaton  and  Harold 
Lloyd.  Two  reels. — C'.  M.  Vail,  Blende  the- 
atre, Benton,  Wis. 

Pathe  News. — Am  running  this  hot  off 
the  bat.  1 think  it  is  a little  shorter  than 
some  of  the  others,  but  it  makes  up  in 
qttality  what  it  lacks  in  quantity.  One 
reel. — Williams  E.  Tragsdorf,  Trags  the- 
atre, Neillsville,  Wis. — Small  town  patron- 
age. 

Pathe  News, — Always  good  and  up-to- 
date.  Dne  reel. — Robert  L.  Anderson, 
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EACH  PICTURE 
IS  SOMEONE’S 
NEXT  BOOKING 

You  fellows  who  read  these  re- 
ports and  gain  a lot  of  good  infor- 
mation from  them  and  never  send 
in  any  yourself,  do  you  think  you 
are  doing  right  by  your  brother  ex- 
hibitors? 

There  are  times  when  a report  on 
a picture  will  save  another  exhibitor 
a lot  of  grief,  and  other  times  will 
make  him  more  money.  AU  you 
have  to  do  is  to  give  your  honest 
opinion  on  every  picture  that  you 
run.  Surely  that  isn’t  too  much 
work  for  any  one. 

Boys,  let’s  get  together  and  be 
100  per  cent  in  writing  up  every 
picture  that  we  run.  — ALEX 
STEEL,  Princess-Strand  theatres, 
Farmington,  111. 

— Reprinted  from  the  HERALD 
dated  March  15,  igsd. 

Title 

Star 

Producer 

Report 


E.xhibitor 
Theatre . . 
Clientele. 


City. 

State 


Olympic  theatre.  Forks,  Wash. — Neighbor- 
hood patronage. 

Big  Business,  with  Our  Gang. — The  more 
you  play  the  better  they  get.  This  is  one 
of  the  best.  Print  good.  Two  reels. — 
W.  T.  Waugh,  Empress  theatre,  Grundy 
Center,  la. — Small  town  patronage. 

Bowled  Over. — Comedy,  laughs,  thrills 
aplenty  in  this  one.  Pleased  95  per  cent. 
One  reel. — George  Khattar,  Khattar’s  the- 
atre, Sydney,  N,  S.  Canada. 

The  Cake  Eater,  with  Will  Rogers. — 
Mighty  good  comedy.  Rogers  seems  to 
please  more  in  every  comedy.  Book  this 
one  and  give  the  short  subjects  a square 
deal.  The  Herald  says  to  and  they  must 
be  right.  Two  reels. — Pugh  Moore,  Strand 
theatre,  McKenzie,  Tenn. — Small  town  pat- 
ronage. 

The  Cake  Eater,  with  Will  Rogers. — Very 
good.  — Julius  Schmidt.  Grand  theatre, 
Breese,  111. 

Frozen  Hearts,  with  Stan  Laurel. — A fair 
comedy.  Russian  settings.  Two  reels. — R. 
Pfeiffer.  Princess  theatre,  Chilton,  Wis. — 
Small  town  patronage. 

The  Green  Cat,  with  Snub  Pollard. — Only 
fair.  They  ask  twice  what  these  are  worth. 
Two  reels. — G.  P.  Rediske,  Star  theatre, 
Ryegate,  Mont. — Small  town  patronage. 

Eive  Wires. — A f air  comedy.  Gets  a 
few  laughs.  One  reel. — W.  A.  Doerschlag. 
Strand  theatre.  Ransom,  Kans. — Small  town 
patronage. 

Picking  Peaches,  with  Harry  Langdon. — 
This  is  an  excellent  two  reeler.  I played 
it  with  “The  Humming  Bird.”  and  heard 
more  good  comments  than  on  any  previous 
program.  Two  reels. — Pugh  Moore,  Strand 
theatre,  McKenzie,  Tenn, — Small  town  pat- 
ronage. 

Scarem  Much. — A good  comedy  but  not 
as  good  as  some  of  the  other  Sennetts. 
Print  good.  Twm  reels. — W.  T.  Waugh, 
Empress  theatre,  Grundy  Center,  la. — 
Small  town  patronage. 

Shanghied  Lovers,  wuth  Harry  Langdon. 
— Good  comedy.  The  few-  of  Langdon’s 
that  I have  played  have  given  almost  uni- 
versal satisfaction.  Two  reels.  — Pugh 
Moore,  Strand  theatre.  McKenzie,  Tenn. — 
Small  town  patronage. 

The  Smile  Wins. — A real  good  comedy. 
Not  a dull  moment  through  the  w-hole  reel. 
Pleased  100  per  cent.  One  reel. — George 
Khattar,  Khattar’s  theatre,  Sydney,  N.  S. 
Canada. 

Solitude  and  Fame,  a .Si)ortlight. — Run 
one  of  these  each  Tuesday  night  with  my 
serial  and  they  have  all  been  very  fine.  A 
number  of  people  who  never  came  to  see  a 
serial  have  told  me  they  come  now  par- 
ticularly to  see  the  Sportlight  each  week. 
One  reel. — William  E.  Tragsdorf,  Trag’s 
theatre,  Neillsville,  Wis. — Small  town  pat- 
ronage. 

365  Days,  with  Snub  Pollard. — Pretty 
good.  About  50  relatives  have  to  live  on 
one  lot  for  365  days  in  peace  and  harmony 
to  get  their  grandfather’s  money.  You  can 
imagine  the  rest.  Tw-o  reels. — Robert  L. 
Anderson,  Olympic  theatre.  Forks,  Wash. — 
Neighborhood  patronage. 

Two  Wagons — Both  Covered,  w-ith  Will 
Rogers. — Consider  it  poor  if  you  have  not 
seen  the  “Covered  Wagon.”  — .Julius 
Schmidt,  Grand  theatie.  Breese,  111. 

Under  Two  Jags,  with  Stan  Laurel. — 
Good.  As  funny  as  any  .Stan  Laurel  com- 
edy. There  are  some  better  comedies  made 
hut  this  will  satisfy.  One  reel. — Henry  J. 
Otten,  Star  theatre.  .Stoutsville,  Mo. — Small 
town  patronage. 

Vincennes. — I haven’t  been  able  to  have 
much  luck  with  these.  I couldn’t  effect  a 
tie-up  with  any  or.ganization,  so  I have 
lost  a little  money.  J’eople  who  come  to 
a show  only  about  once  every  six  months 
commended  me  on  it.  but  they  don’t  please 
my  regular  customers.  — Pugh  Moore, 
Strand  theatre,  McKenzie,  Tenn. — Small 
town  patronage. 

UNIVERSAL 

The  Past  Steppers,  with  Billy  .Sullivan. — 
'I’hese  are  good  two  reel  fillers,  but  they 
are  not  as  good  as  the  “Leather  Pushers.” 
Not  enough  comedy.  Two  reels. — W.  J.  Van 
Stratt,  Rex  theatre,  Salmon,  Idaho. 

Fight  and  Win,  with  Jack  Dempsey. — 
Have  used  two  of  these  and  think  they  are 
very  good.  Many  patrons  say  they  are  not 
as  good  as  the  “Leather  Pushers.”  but 


Jack  Dempsey  will  draw  them  out.  Two 
reels. — A1  Powell,  Highland  theatre,  Guth- 
rie, Okla. — General  patronage. 

The  Gulnps. — These  comedies  are  good, 
but  they  do  not  satisfy  my  patrons  because 
they  do  not  follow  the  cartoons  close 
enough.  Two  reels. — C.  M.  Vail,  Blende 
theatre,  Benton,  Wis. 

The  Tale  of  a Cat. — Just  an  ordinary  one 
and  just  passed  and  that  is  all.  Film  was 
good  and  clear.  One  reel. — C.  V.  Anderson, 
Oak  theatre,  Oakdale,  Neb. 

West  of  the  Water  Bucket,  with  .lack 
Dempsey. — Third  round  of  “Fight  and 
Win”  series.  Filled  with  good  comedy  and 
shows  Dempsey  performing  in  the  ring. 
Went  over  strong.  Two  reels. — John  W. 
Hawkins,  Capitol  theatre.  New-  Bedford, 
Mass. — General  patronage. 

Winning  His  Way,  with  Jack  Dempsey. 
— Heard  many  good  comments.  It  seemed  to 
please  and  the  kids  raved  over  it.  Has 
good  drawing  power,  and  your  customers 
won’t  be  disappointed.  Two  reels. — Pugh 
Moore,  Strand  theatre,  McKenzie,  Tenn. — 
Small  town  patronage. 

VITAGRAPH 

The  Applicant,  with  Jimmie  Aubrey. — 
Constant  laughter  greeted  this  one.  Print 
.good.  Two  reels. — I.  R.  Gavin,  Hammond 
theatre,  Hammond,  Wis, — Small  town  pat- 
ronage. 

The  Bakery,  with  Larry  Semon, — The 
equal  of  any  and  better  than  some  Semons. 
If  you  use  slapsticks'  get  it  from  Larry. 
Print  good.  Two  reels. — I.  R.  Gavin,  Ham- 
mond theatre,  Hammond,  Wis. — Small  town 
patronage. 

Rascals  and  Roughnecks,  with  Larry 
Semon. — Larry  is  nearly  always  good,  but 
he  is  better  than  usual  in  this  one.  One 
reel. — H.  M.  Pace  & Sons,  Elmac  theatre. 
Maple  Rapids,  Mich. — Small  town  patron- 
age. 

Whistles  and  Windows,  with  Larry  Se- 
mons',— Not  much  to  this.  Could  not  rec- 
ommend this.  One  reel. — Wh  A.  Doerschlag, 
Strand  theatre.  Ransom,  Kans. — Small  town 
patronage. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00 


THEATRES  FOR  SALE 

E'OR  SALE:  Two  Theatres,  New  Mexico  town. 
Population  5,000.  One  Theatre,  New  Mexico 
town  3,000.  One  Theatre,  Colorado  town  1,500. 
Owner  going  East.  Business  satisfactory.  Box 
86,  Fort  Lupton,  Colo. 


THEATRE  WANTED 

WANTED : Moving  Picture  Theatre  in  town 
of  2,000  or  larger.  Have  the  cash.  Address, 
W.  J.  Themer,  Box  51,  Kankakee,  111. 


EQUIPMENT  FOR  SALE 

FOR  SALE:  200  Seats.  2 Powers  Motor 
Driven  Machines,  1 Minusa  Screen,  2 Ft.  Wayne 
Compensarc  and  other  items  too  numerous  to 
mention.  Will  sell  part  or  all.  First  come  first 
sold.  Star  Theatre,  Jasper,  Ind. 

FOR  SALE:  Brand  New  Theatre  Chairs  while 
they  last  $2.25  each.  C.  G.  Demel,  845  South 
State  St.,  Chicago. 

FOR  SALE:  Fifty  rolls  Music  for  Peerless 
or  any  sixty-five  note  Electric  Piano.  Best  offer 
takes  it. 

Wanted  : Used  Simplex  Projector.  E.  J.  Sher- 
burne. Electric  theatre,  Cambridge,  Neb. 

MUSICIANS  AVAILABLE 

CONCERT  THEATRE  Organist  now  playing 
Wurlitzer  Hope-Jones’  desires  to  make  a change. 
Would  like  to  hear  from  Theatre  Managers  de- 
siring the  services  of  a modern  picture  performer 
of  the  highest  caliber.  Excellent  references  fur- 
nished upon  request.  Nothing  considered  after 
November  1st.  Address,  Organist,  442  H.  St., 
N.  W.,  Washington,  D.  C. 

AVAILABLE:  Violinist-Leader.  Schooled, 

experienced,  carefully  selected  library.  For  ref- 
erences: Peoples  Trust,  Kansas’  City,  Mo.  Ad- 
dress Elbert  Akin,  Bramblee  Hotel,  Kansas  City, 
Mo. 


October  4,  1924 


EXHIBITORS  HERALD 


77 


The  film  that  carries  quality 
from  studio  to  screen — 


EASTMAN 
POSITIVE  EILM 


— has  the  identification  ‘‘Eastman” 
“Kodak”  in  black  letters  in  the 
transparent  margin.  Look  for  it. 


-EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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Vitagraph 

V I T A R A P H ’ S “Captain  Blood,” 
opened  its  Chicago  run  last  week  at 
Jones,  Linick  & Schaefer’s  Orphenm.  It 
is  said  to  have  broke  the  attendance  rec- 
ord for  that  State  street  house.  The 
same  conditions  are  said  to  have  obtained 
on  Sunday.  The  first  performance  each 
day  is  at  8:45  o’clock,  with  another  show 
starting  every  two  hours  thereafter  until 
after  midnight.  An  extraordinary 
amount  of  interest  had  been  aroused  over 
the  coming  of  this  production,  partly  be- 
cause of  the  cooperation  given  by  the 
Chicago  Daily  News.  For  several  weeks 
that  newspaper  had  been  publishing  Raf- 
ael Sabatini’s  “Captain  Blood”  in  serial 
form,  and  in  exploiting  it  displayed 
throughout  the  city  000  24-sheets,  besides 
distributing  500,000  16-page  rotogravure 
sections.  These  were  in  addition  to  the 
pictorial  posters  put  up  by  Vitagraph. 

+ + + 

.\NOTHER  of  Booth  Tarkington’s  prize- 
winning novels  will  find  its  way  to  the 
screen  this  winter,  when  Vitagraph  is- 
sues “The  Magnificent  .\mberson’s.”  Jay 
Pilcher  is  now  at  work  on  the  continuity 
for  this  production,  and  David  Smith, 
who  will  direct,  is  considering  possible 
selections  for  the  various  roles.  Like  most 
of  Mr.  Tarkington's  stories,  “The  Mag- 
nificent Ambersons”  has  to  do  with  an  in- 
terior American  town,  whose  residents 
are  very  human  persons,  and  deals  with 
experiences  that  bring  readers  close  to 
the  grass-roots.  Besides  winning  one  of 
the  annual  Pulitzer  prize  awards,  it  has 
been  one  of  the  heaviest  sellers  of  this 
novelist’s  many  successes. 

+ + + 

WITH  notable  cast,  and  a story  that 
makes  a deep  popular  appeal,  the  Da- 
vid Smith  production,  “The  Code  of  the 
Wilderness,”  issued  by  Vitagraph,  is  prov- 
ing a winner,  according  to  reports  from 
the  offices  of  the  distributing  organiza- 
tions. It  is  an  adaptation  of  the  thrilling 
drama  of  the  burnt  grass  land  by  Charles 
Alden  Seltzer,  whose  tales  of  the  old 
West  have  won  for  him  a host  of  readers. 
The  leading  roles  in  the  picturization  are 
taken  by  John  Bowers,  Alice  Calhoun, 
Alan  Hale  and  Otis  Harlan. 

C.  C.  Burr 

SIGRID  HOLMQUIST  has  been  en- 
gaged by  C.  C.  Burr  as  the  feminine 
lead  to  Johnny  Hines  in  “The  Early  Bird” 
which  has  gone  into  production  at  the 
Jackson  studio.  Miss  Holmquist  recently 
appeared  in  C.  C.  Burr’s  “Youth  For 
Sale.”  . . . Territorial  sales  on  Johnny 
Hines’  latest  “The  Speed  Spook”  continue 
to  be  rapidly  disposed  of,  the  past  week 
witnessing  the  closing  of  contracts  with 
two  additional  exchanges.  The  most  im- 
portant of  these  perhaps  is  the  sale  of 
“The  Speed  Spook”  and  the  two  other 
Johnny  Hines  features  to  come,  to  Edwin 
Silverman  of  Film  Classics  Exchange  of 
Illinois.  The  other  purchase  of  the 
Johnny  Hines  series  was  to  R.  D.  Lewis, 
1114  West  Markham  street.  Little  Rock, 


(Continued  from  Page  55) 

Arkansas.  These  two  sales  close  the  en- 
tire middle  west  territory. 

C.  B.  C. 

PRODUCTION  at  C.  B.  C.  West  Coast 
studio  is  well  advanced  according  to 
the  schedule  laid  out.  In  the  Perfection 
series  “The  Beautiful  Sinner”  is  in  the 
cutting  rooms,  “Women  First”  has  al- 
ready been  shipped  and  “The  Fatal  Kiss” 
is  practically  completed.  It  is  believed 
the  entire  series  will  be  finished  three 
months  in  advance  of  schedule.  . . . 

Elaine  Hammerstein  will  have  the  lead- 
ing role  in  “One  Glorious  Night,”  for 
which  Scott  Dunlap  is  now  casting  and 
which  is  a story  by  Charles  MacArthur. 
.\nother  Elaine  Hammerstein  featuring 
production,  “The  Midnight  Express,”  is 
well  near  end  of  production. 

Christie 

.\FTER  selecting  Duane  Thompson  to 
play  the  leading  feminine  role  in  his 
second  independent  production,  Walter 
Hiers  has  started  filming  a travesty  on 
reducing,  under  the  direction  of  Scott 
Sidney.  The  entire  series  of  Walter 

Spec  ify^= 
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NEGATIVE  MOTION 
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Hiers  comedies  will  be  made  at  the 
Christie  studios  and  will  be  issued  through 
Educational.  . . . Neal  Burns,  featured 
comedian  in  Christie  comedies,  managed 
to  rush  through  the  final  scenes  of  his 
latest  comedy  just  in  time  to  enter  com- 
petition in  the  Del  Monte  golf  tourna- 
ment. Burns  is  recognized  as  one  of  the 
most  capable  golf  players  in  the  “movie” 
colony.  + + + 

TWO  Christie  units,  headed  by  Neal 
Burns  and  Jimmie  Adams  respectively, 
Irave  started  production  on  adjoining  sets. 
The  Walter  Hiers  unit,  engaged  in  film- 
ing a comedy  with  fat  men,  is  threaten- 
ing to  crowd  the  Bobby  Vernon  company 
out  into  the  street.  Scott  Sidney,  Harold 
Beaudine,  Gil  Pratt  and  Archie  Mayo  are 
engaged  in  directing  the  four  companies. 

Century 

WITH  product  for  the  next  four  months 
completed  and  already  in  Universal  ex- 
changes, Century  Film  Corporation  plans 
the  greatest  year  in  its  history  for  1925. 
Productions  scheduled  for  publication  up 
to  the  first  of  January,  1925,  were  com- 
pleted almost  a month  ago  and  prints  de- 
livered to  the  exchanges,  leaving  the  stu- 
dio officials  free  to  make  plans  for  next 
year.  The  studios  have  been  thoroughly 
repaired  and  enlarged  sufficiently  to  pro- 
vide for  the  heavy  production  schedule 
for  next  year.  Julius  and  Abe  Stern, 
president  and  vice-president  of  the  or- 
ganization, have  been  abroad  digging  up 
novel  material  and  taking  a vacation  at 
the  same  time.  They  are  expected  back 
at  the  end  of  this  month  at  which  time 
they  will  jiroceed  directly  to  Hollywood 
to  personally  supervise  the  productions 
for  next  year.  Just  what  material  the 
Messrs.  Sterns  procured  while  abroad,  is 
not  known  at  this  time,  but  it  is  under- 
stood that  they  are  negotiating  for  the 
services  of  one  of  the  members  of  the 
famous  Follies  Bergere  company  to  star 
in  Centuy  Comedies.  It  is  also  under- 
stood that  Julius  Stern  has  purchased  sev- 
eral French  comedies  which  he  will  have 
translated  into  English  and  used  for  his 
new  star,  Wanda  Wiley. 

Thomas  H.  Ince 

“THE  BOOKMAN,”  a leading  literary 
magazine,  in  a recent  issue  published 
a delightful  revelation  by  Grant  Overton, 
on  the  life  and  novels  of  Courtney  Ryley 
Cooper,  author  of  “The  Last  Frontier,” 
of  which  the  screen  version  is  now  being 
filmed  by  Thomas  H.  Ince.  Overton’s 
story,  published  under  the  title  of  “Com- 
ing! Courtney  Ryley  Cooper — Coming!” 
is,  as  the  title  suggests,  a showman’s 
story.  It  tells  not  only  about  a great 
showman  and  pre-eminent  author,  but 
also  answers  many  questions  about  the 
men  who  write  the  original  stories  for 
pictures  that  are  to  draw  crowds  to  the 
box  offices.  Overton’s  article  tells  what 
prompted  Cooper  to  write  stories  espe- 
cially adapted  for  filming,  what  obstacles 
he  had  to  overcome  in  learning  the  show- 
man’s viewpoint,  and  how  he  goes  about 
writing  a book  that  will  also  make  a 
great  motion  picture. 
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B.  P.  Schulberg 

GASNIER  has  been  named  as  the  di- 
rector of  B.  P.  Schulberg’s  next  produc- 
tion, “White  Man,”  a Preferred  Picture 
for  fall  release  by  B.  P.  Schulberg  Pro- 
ductions. In  undertaking  the  screen  ver- 
sion of  this  popular  novel  by  George 
Agnew  Chamberlain,  Gasnier  will  tempo- 
rarily forsake  the  society’s  type  picture 
for  which  he  is  best  known  to  give  his 
attention  to  a thrilling  adventure  plot 
told  against  jungle  backgrounds.  The 
film  will  be  made  almost  entirely  on  loca- 
tion, with  Mr.  Schulberg  giving  the  pro- 
duction his  personal  supervision.  Alice 
Joyce  will  have  the  leading  role. 

+ + + 

THE  INITIAL  showing  of  B.  P.  Schul- 
berg’s new  Gasnier  production,  “The 
Breath  of  Scandal,”  was  given  at  the  Le- 
land  theatre,  Albany,  N.  Y.,  where  it  is 
reported  that  the  picture  did  a big  busi- 
ness. The  production  is  published  this 
month  and  according  to  Gasnier  is  the 
greatest  box  office  picture  he  has  ever 
directed.  In  the  cast  are  Betty  Blythe, 
Lou  Tellegen,  Patsy  Ruth  Miller,  Forrest 
Stanley,  Jack  Mulhall,  Phyllis  Haver, 
Myrtle  Steadman  and  others.  The  second 
production  on  the  Schulberg  program  is 
“The  Triflers,”  on  which  work  is  ready 
to  start.  Gasnier  will  also  direct  this  and 
a cast  is  now  being  chosen.  It  is  planned 
to  complete  this  production  in  time  for 
publication  about  October  l.'j. 

Principal  Pictures 

WITH  EVERY  recent  announcement  of 
a picture  to  be  made  from  a well  known 
book  or  play  there  has  been  speculation 
as  to  “who  will  play  the  title  role.”  So  it 
is  with  word  from  Principal  Pictures  stu- 
dio that  production  is  soon  to  start  on 
“Harold  Bell  Wright’s  “Re-Creation  of 
Brian  Kent.”  Wright’s  publishers  vouch 
for  the  fact  that  his  books  have  over 
two  million  readers,  and  a certainty  it  is 
that  these  Wright  “fans”  will  want  to 
know  who  will  play  Brian  Kent.  The 
name  role  is  one  that  calls  for  a powerful 
type  of  manhood — not  necessarily  a man 
of  the  out  of  doors,  for  Brian  Kent  in  the 
early  part  of  the  story  was  a bank  em- 
ployee— who  later,  in  the  course  of  his  re- 
creation finds  the  Ozark  a place  of  strength 
building  as  well  as  a point  of  refuge.  It 
is  understood  that  negotiations  are  un- 
der way  for  the  services  of  a popular  actor 
and  no  doubt  an  announcement  will  soon 
be  made.  In  the  meantime  another  Har- 
old Bell  Wright  story,  “The  Mine  With 
the  Iron  Door,”  is  being  cut  by  Director 
Sam  Wood. 

+ + + 

TOLSTOI’S  “Resurrection,”  one  of  the 
most  absorbing  works  of  the  great  Rus- 
sian author,  will  be  produced  on  an  elab- 
orate scale  by  Principal  Pictures.  Work 
will  start  in  a few  weeks  and  a cast  of 
unusual  brilliance  is  promised  for  its  in- 
terpretation. The  story  not  only  shows 
official  Russian  life  and  prison  adminis- 
tration but  expresses  with  striking  sin- 
cerity the  convictions  of  Tolstoi’s  gospel 
of  the  brotherhood  of  men.  It  is  re- 
ported that  some  of  the  scenes  may  be 
made  in  the  actual  locale  of  the  story. 

+ + + 

.SOL  LESSER  is  keeping  a weather  eye 
open  for  big  dramatic  story  material. 
He  is  looking  ahead  for  an  extremely 
busy  season  with  “Resurrection”  soon  to 
be  started  at  the  Principal  studios  as 
well  as  the  third  of  the  Harold  Bell 
Wriarht  stories  “The  Re-Creation  of  Bri- 
an Kent.”  Baby  Peggy  will  also  begin 
another  picture  soon  while  Louis  H.  Tol- 
hurst  is  busy  filming  his  “Secrets  of 
Life”  subjects.  . . . And,  by  the  way. 

Principal  will  produce  in  Los  Angeles. 
No  chance  of  shifting  to  New  York,  it  is 


Glenn  Hunter,  Bessie  Love,  DeWitt  Jen- 
nings in  two  scenes  from  ‘The  Silent 
Watcher,”  a First  National  attraction 
soon  to  be  published. 

made  plain  in  a statement  by  Lesser  in 
which  he  reviews  the  economic  and  other 
advantages  of  Hollywood  as  compared 
with  the  Eastern  metropolis. 

Paramount 

EVERY  RECORD  for  attendance  and 
receipts  broken  is  the  result  of  the 
opening  day’s  business  of  Thomas 
Meighan  in  “The  .ALlaskan”  at  the  Rivoli 
theatre.  New  York,  according  to  Famous 
Players-Lasky.  At  the  supper  show  which 
is  usually  the  least  attended  of  the  six 
daily  performances,  the  crowds  in  the  the- 
atre were  so  big  that  it  became  necessary 
to  form  two  lines  on  Broadway  in  front 
of  the  Rivoli  box-office,  it  is  declared. 
The  Paramount  picture  was  favored  in 
making  this  record  by  good  weather  and 
an  intelligent  advertising  campaign  con- 
ducted by  Harry  Reichenback  a week  be- 
fore the  picture  opened.  Monday  matinee 
sales  indicate  business  staying  at  this  high 
level  for  the  week. 

+ + + 

STRONG  CASTS  have  been  engaged  for 
three  new  Paramount  pictures.  Wil- 
liam DeMille  has  engaged  Betty  Comp- 
son,  Theodore  Voneltz,  Robert  Edeson, 
Theodore  Roberts  and  Kathlyn  Williams 
for  “Locked  Doors,”  Clara  Beranger’s 
story;  Constance  Bennett  has  been  signed 
to  play  the  leading  role  in  Zane  Grey’s 
“Code  of  the  West”  and  Wallace  Beery 
will  appear  in  Victor  Fleming’s  forthcom- 
ing production  “The  River  Boat.”  . . 
Kate  Mayhew,  now  playing  on  Broadway 
in  “The  Wonderful  Visit,”  will  appear  in 
Thomas  Meighan’s  new  picture,  “Tongues 
of  Flame.” 

+ + + 

“ARGENTINE  LOVE,”  an  original 
story  by  Vincente  Blasco  Ibanez,  will 
soon  go  into  production  at  the  Para- 
mount plant  in  the  east  with  Bebe  Dan- 
iels and  Ricardo  Cortez  in  the  featured 
roles.  . . . Jacqueline  Logan  will  be  Rich- 
ard Dix’s  leading  lady  in  his  newest  pic- 
tures, “A  Man  Must  Live,”  also  to  be 
made  in  the  east. 

+ + + 

FOREIGN  STARS  have  been  selected 
to  complete  the  cast  of  “Madame  Sans- 
Gene”  which  will  feature  Gloria  Swanson 


and  Charles  De  Roche,  who  will  be  the 
only  players  in  it  who  have  made  picture.-^ 
in  America.  Supporting  the  American 
players,  who  are  now  in  France,  will  be 
Emile  Drain  of  the  Comedie  Francaise, 
M.  Faviers,  for  several  seasons  a leading 
artist  of  the  Sarah  Bernhardt  theatre, 
.A.rlette  M'archal,  noted  French  screen  star 
and  Warrick  Ward,  English  stage  and 
screen  player. 

+ + + 

JAMES  KIRKWOOD  will  play  the 
leading  male  role  in  “Top  of  the 
World,”  Alan  Crosland’s  forthcoming 
production  for  Paramount,  according  to 
Jesse  L.  Lasky,  first  vice-president  in 
charge  of  production.  This  story  is  by 
the  English  author.  Ethel  M.  Dell,  and 
in  it  Mr.  Kirkwood  plays  a dual  role. 
Jack  Cunningham  is  making  the  adap- 
tation. 

Warner  Brothers 

LOUISE  F.'\ZEND.\,  whose  special 
forte  has  been  comedy  roles,  has  been 
given  a dramatic  lead  in  the  Warner 
Brothers  production,  “The  Lighthouse  by 
the  Sea.”  This  is  the  Owen  Davis  melo 
drama  which  is  said  to  have  played  prac- 
tically every  crossroads  town  in  the  coun- 
try. Rin-Tin-Tin  has  an  important  part 
in  the  film.... “The  Lover  of  Camille,” 
screen  version  of  David  Belasco’s  stage 
success.  “Deburau,”  and  “This  Woman,” 
from  Howard  Rockey’s  novel  of  the  same 
title,  are  two  new  Warner  productions  on 
the  1934-2')  program  which  have  just 
been  completed. 

+ + + 

S.A.M  E.  MORRIS,  general  sales  manager 
of  the  Warner  Bros,  organization,  re- 
turned to  New  York  Tuesday,  Sept.  7, 
after  a short  business  visit  in  Chicago, 
Cleveland  and  Cincinnati.  The  trip  was 
in  the  nature  of  a double  back  over  some 
of  the  territory  which  Mr.  Morris  had 
covered  in  company  with  S.  L.  Warner 
and  Mrs.  I’carl  Keating  on  the  e.xtended 
tour  which  the  trio  recently  finished  in 
behalf  of  the  1924-35  Warner  product. 
Mr.  Morris  says  that  the  Warner  Bros, 
sales  for  the  current  season  are  already 
considerably  ahead  of  anything,  in  the 
previous  history  of  the  organization. 

Educational 

BOBBY  VERNON  has  added  another 
leading  lady  to  his  comi)any.  The  new 
star  is  Marion  Harlan,  well  known  in 
picture-land.  This  will  be  Miss  Harlan’s 
second  appearance  on  the  Educational 
program.  Formerly  she  appeared  in  Edu- 
cational-Tuxedo Comedies  with  Ned 
Sparks  and  Harry  Tighe. 

+ + + 

CLIFF  BOWES,  leading  man  in  Educa- 
tioiial-Camco  Comedies,  broke  a finger 
of  his  right  hand  last  week  while  doing 
stunts  in  a picture.  The  accident  will 
keep  the  comedian  from  in  front  of  a 
camera  for  about  a month. ...  Phil  Dun- 
ham will  appear  in  Cameo  Comedies  with 
Virginia  Vance  during  the  time  Cliff’'- 
finger  is  in  splints. ...  William  Campbell, 
one  of  the  best  known  directors  of  chil- 
dren and  animals  in  comedy,  will  direct 
future  Educational-Juvenile  Comedies. 
He  is  already  at  work  directing  Jack  Mc- 
Hugh, a dozen  babies  and  several  animals 
in  his  first  comedy  in  his  new  connection. 

Arrow 

NEGOTIATIONS  have  been  completed 
by  W.  E.  Shallenberger  with  Greater 
Features,  Inc.,  of  Seattle,  for  the  distribu- 
tion of  thirty-two  Arrow  pictures,  includ- 
ing “Gambling  Wives,”  26  Arrow-Great 
Western  starring  Ben  Wilson,  Dick  Hat- 
ton and  Yakima  Canutt,  four  “Pinto 
Pete”  stunt  series  and  the  Arrow  featur- 
ette,  “Mysteries  of  Mah  Jong.” 
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DOUG  IS  HOST 
TO  ORPHANS  AT 
ST  LOUIS  SHOW 

open  Mail  Order  Branch  to 
Handle  Advance  Sale 

(Special  to  Exhibitors  Hemld) 

ST.  LOUIS,  MO.,  Sept.  23.— More 
than  2,000  orphans  from  various  institu- 
tions in  St.  Louis  were  guests  of  Douglas 
Fairbanks  at  a special  performance  of 
"The  Thief  of  Bagdad,”  given  at  the 
American  theatre  on  Saturday,  Septem- 
ber 20. 

The  party  was  arranged  by  the  St. 
Louis  Star,  and  for  two  hours  the 
youngsters  sat  enthralled  at  the  mysteries 
unfolded  for  them  on  the  silver  screen, 
the  story  of  the  beautiful  princess,  the 
brave  prince  and  how  in  the  magic  city 
of  Bagdad  a thief  became  worthy  of  the 
girl  he  loved  by  fighting  all  of  the  strange 
dangers  of  fairyland. 

* * * 

Owing  to  the  unusual  interest  mani- 
fested in  the  coming  engagement  of  Cecil 
B.  DeMille’s  "The  Ten  Commandments” 
which  opens  its  premier  St.  Louis  run  at 
the  American  theatre  on  September  28,  a 
special  mail  order  department  has  been 
opened  to  take  care  of  advance  demands 
for  seats  from  out-of-town  patrons.  Ap- 
plications for  seats  will  be  filled  in  the 
order  of  their  receipt.  The  picture  will 
play  to  a $1..50  top  plus  10  per  cent  sur- 
tax. The  regular  bo.x  office  sales  opened 
on  Thursday,  September  25. 

+ * * 

Tom  McKeen,  manager,  and  Lew  Bent, 
star  salesman  of  the  St.  Louis  branch  of 
the  F.  B.  O.  organization,  set  a new  mark 
for  local  film  peddlers  to  shoot  at  by 
utilizing  an  aeroplane  to  close  a contract 
for  F.  B.  O.  product.  They  made  the  air 
trip  from  Springfield,  111.,  to  Jacksonville, 
111.,  and  succeeded  in  closing  a fat  con- 
tract for  the  1924-25  F.  B.  O.  program. 
So  far  as  is  known,  this  is  the  first  time 
that  an  aeroplane  has  been  used  to  sell 
motion  pictures  in  this  territory, 

* * * 

Ed  Hamilton  of  Franklin,  111.,  has  pur- 
chased the  picture  house  at  New  Berlin, 
111.,  and  opened  it  on  Monday-,  September 
22.  It  has  accommodations  for  350  per- 
sons. 

* :<C  * 

Harry  Loeper,  Springfield,  111.,  exhib- 
itor, has  returned  from  a delightful  motor 
trip  through  Michigan  and  Northern  Illi- 
nois. 

♦ ♦ * 

Radio  broadcasting  station  WCK  of  St. 
Louis  on  Wednesday,  September  17,  sent 
out  a special  program  from  the  Marcus 
Loew  State  theatre,  called  Loew’s  Night 
Owls.  The  program  opened  at  11:30 
p.  m.  It  is  to  be  repeated  every  Wednes- 
day evening.  Tom  Terry,  organist,  played 
requested  selections  while  the  orchestra 
and  other  musical  topliners  on  the  pro- 
gram contributed  to  the  entertainment. 


The  Orpheum  theatre,  Mexico,  Mo., 
opens  its  doors  on  Saturday,  September 
27,  and  will  play  first  run  pictures  and 
vaudeville.  Putney  & Clay  are  the  own- 
ers. They  also  operate  the  Liberty 
theatre. 

* * * 

Jack  Shelton  has  been  appointed  man- 
ager for  Charley  Goodnight’s  theatre  in 
Warrensburg,  Mo.  The  house  was  for- 
merly operated  by  Tom  Goodnight,  who 
died  several  weeks  ago. 

* * * 

The  opera  house  at  Modesta,  III.,  has 
been  closed  and  the  equipment  has  been 
put  in  a storage  house  in  Springfield,  111. 

♦ * * 

Jesse  Goldberg  of  Independent  Pictures 
Corporation  was  a St.  Louis  visitor  on 
Saturday,  September  20,  calling  on  the 
local  independent  exchanges. 

♦ + * 

Ben  Prince  has  resigned  as  manager 
of  the  Washington  Square  theatre, 
Quincy,  111.,  and  returns  to  Memphis, 
Tenn.,  his  former  home.  He  expects  to 
announce  his  future  connections  within  a 
few  weeks.  Pinkleman  & Cory,  owner 
of  the  Washington  Square,  will  manage 
the  house  in  the  future. 

* + * 

C.  E.  Penrod,  district  manager  for  E.  B. 
O.,  presided  at  a special  sales  conference 
of  F.  B.  O.  salesmen  at  the  local  ex- 
change on  Monday,  September  22.  Plans 
for  the  forthcoming  F.  B.  O.  days  and 
the  balance  of  the  season  were  discussed. 
Much  enthusiasm  regarding  the  outlook 
for  1924-25  was  shown  by  the  contract- 
cheers  present. 

* * * 

.^1  H.  Thost,  owner-manager  of  the 
Gem  theatre,  F'redericktown,  Mo.,  has 
announced  that  he  will  show  pictures  on 
four  nights  a week,  instead  of  two,  as 
formerly. 

♦ ♦ * 

William  Goldman  opened  his  new 

Rivoli  theatre,  Sixth  street  near  Olive 

street,  St.  Louis,  on  Saturday,  September 
20.  The  house  will  play  day  and  date  with 
the  King  theatre,  also  owned  by  Gold- 
man. 

♦ * * 

Noah  Bloomer  of  Belleville  expects  to 
open  his  new  Re.x  theatre  about  Novem- 
ber 15.  The  house  will  cost  ,$75,000  and 
has  accommodations  for  800.  It  is  some- 
what removed  from  the  other  big  houses 
of  the  city  and  for  that  reason  is  expected 

to  prove  a popular  amusement  place, 

being  convenient  to  the  homes  of  the 

prospective  patrons. 

+ + * 

Nate  Furst,  formerly  Southern  Illinois 
salesman  for  the  local  Universal  ex- 
change, has  been  promoted  to  the  man- 
agement of  the  Sioux  Falls,  S.  D.,  Uni- 
versal exchange.  His  successor  in  the 
Southern  Illinois  territory  has  not  been 
named. 


DIVISION  HEADS 
VISIT  EXCHANGES 
AT  KANSAS  CITY 

Belasco  Is  Made  Manager  of 
Randolph  in  Chicago 

KANSAS  CITY,  MO.,  Sept.  23.— Last 
week  was  a busy  week  in  Kansas  City  for 
exchange  officials.  C.  E.  Maberry,  Cen- 
tral District  division  manager  for  Pro- 
ducers Distributing  Corporation  spent 
many  active  hours  in  discussing  the  fall 
drive  of  the  company.  He  also  announced 
that  dll  Producers  Distributing  Corpora- 
tion product  would  be  screened  in  the 
future  before  being  offered.  J.  M.  Dun- 
can of  Chicago,  Vitagraph  division  mana 
ger,  looked  over  the  new  Vitagraph  sub- 
office in  Kansas  City^  voiced  his  approval 
and  was  on  his  way.  Frank  Harris, 
Pathe  special  feature  representative,  who 
was  on  a tour  of  e.xchanges,  stopped  over 
long  enough  for  a busy  session. 

* ♦ + 

Kansas  City  has  lost  its  most  liked  ex- 
ploitation man — Jean  Belasco  of  Univer- 
sal, who  has  been  appointed  manager  of 
the  Randolph  theatre  in  Chicago. 

4;  * * 

Just  about  double  the  usual  number  of 
out-of-town  e.xhibitors  were  in  Kansas 
City  purchasing  film  last  week.  Among 
the  visitors  were : 

M.  B.  Shanberg  and  Stanley  Chambers,  Miller 
theatre,  Wichita,  Kas. ; C.  M.  Pattee,  Pattee  thea- 
tre, Lawrence  Kas.;  Fronkiel  and  Steel,  White- 
way theatre,  Fredonia,  Kas.;  G.  L.  Hooper,  Or- 
pheum and  Isis  theatres,  Topeka,  Kas.;  R.  L. 
Balderston,  Pratt,  Kas.;  Bert  Bylar,  Bixman  the- 
atre, Clinton,  Mo.;  Lawrence  Benninger,  Cozy 
and  Crystal  theatres,  Topeka,  Kas.;  C.  L.  Ham- 
mond, Basehor,  Kas.;  “Doc”  McDowell,  Majestic 
and  Ashland  theatres,  Wellington,  Kas-;  H.  Rugg, 
McLouth  theatre,  McLouth,  Kas. ; Franke  Weary, 
Farris  theatre,  Richmond,  Mo.;  Ben  Levy,  Hip- 
podrome theatre.  Joplin,  Mo. ; H.  Vinton.,  Vinton 
theatre,  Centerville.  Kas.;  Williard  Frazier,  Em- 
press theatre,  Paola,  Kas.;  Edward  Peskay,  Penn 
theatre,  St.  Joseph,  Mo.;  A.  T.  Baker,  Airdome, 
Edgerton,  Mo.;  Charles  Fiske,  Opera  House,  But- 
ler, Mo. 

Having  had  more  or  less  success  in 
lining  up  Kansas  City  houses  in  first  run 
business  for  his  company,  “Marty” 
Williams,  manager  of  the  Kansas  City 
A.  H.  Blank  office  has  hied  himself  to 
the  territory  in  search  of  more  business. 

. . . C.  E.  “Doc”  Cook,  business  man- 

ager of  the  M.  P.  T.  O.  Kansas,  returned 
from  a two-week  vacation  this  week  to 
find  tlie  mammoth  task  of  disposing  of 
details  of  the  Allied-Kansas  convention, 
at  Topeka  September  22  and  23,  confront- 
ing him.  But  Kansas  officials  are  giving 
“Doc”  credit  for  being  smart  enough  to 
take  a vacation  prior  to,  rather  than  after, 
the  convention,  as  present  indications  are 
that  there  will  be  about  two  months  of 
unusual  activity  around  the  M.  P.  T.  O. 
K.  headquarters,  following  the  convention. 
* * * 

H.  E.  Corbyn,  representative  in  the 
Kansas  City  territory  for  Warner  Bro- 
thers, has  resigned.  . . . J.  E.  Poland, 

former  manager  of  the  Kansas  City  Selz- 
nick  exchange,  has  recovered  from  a 
minor  operation. 
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r CHICAGO  PERSONALITIES  j 

I By  J.  R.  


George  william  lavender, 

former  Qiicagoan,  who  is  en  route 
from  New  York  to  Universal  Gty, 
Calif.,  where  he  hopes  to  become  identified 
with  motion  pictures,  bicycled  into  town 
last  week  and  greeted  old  friends  arouiid 
the  Universal  exchange.  He  made  the  trip 
from  New  York  here  in  three  weeks,  aver- 
aging about  60  miles  per  day.  He  advertises 
Universal  pictures  en  route. 

^ ^ 'Jf. 

Sam  Van  Ronkel,  president  of  the  unit 
making  the  Andy  Gump  comedies,  arrived 
in  town  last  Eriday.  He  expects  to  have 
Joe  Murphy,  the  Andy  Gump  of  the  films, 
here  soon,  making  personal  appearances. 

^ ^ 5fC 

Samuel  Plane  has  been  added  to  the 
Universal  sales  staff,  covering  Zone  8,  East- 
ern Illinois. 

* * 5i« 

Frank  Zambreno,  president  of  Progress 
Pictures,  Inc.,  Chicago,  went  to  the  mat 
with  an  eastern  picture  trade  paper  which 
stated  the  independent  exchanges  were  hav- 
ing tough  sledding  selling  pictures.  The 
statement  was  printed  without  investigat- 
ing matters  in  this  territory  and  was  far 
from  the  truth.  Frank  knows,  ’cause  he’s 
selling  pictures  every  day,  personally. 

* * * 

Walter  Bachelor,  manager  of  Univer- 
sal’s Randolph  theatre,  is  in  New  York  on 
business. 

Jjc  jji: 

Sol  Ehernberg,  of  the  Service  Sign  Com- 
pany, is  vacationing  through  the  East,  ac- 
cording to  post  cards  from  Niagara  Falls, 
Syracuse,  the  Adirondacks,  etc. 

Charles  Fedela,  after  decorating  the 
Fashion  Theatre,  on  South  State  street, 
and  erecting  a handsome  new  marquee, 
opened  for  business  on  Saturday  with  “The 
Shooting  of  Dan  McGrew.” 

* * 

Harry  Brunhilde  was  elected  new  treas- 


Pola  Negri  in  her  latest  starring  vehicle, 
“Forbidden  Paradise,’’  directed  by  Ernst 
Lubitsch  for  Paramount.  Rodney  La- 
Rocque  heads  the  supporting  cast. 


urer  of  the  Illinois  M.P.T.O.  at  the  LaSalle 
convention. 

* >j< 

Pat  Campbell  is  back  in  town  directing 
the  special  showings  of  D.  W.  Griffith’s 
“America.” 

* * * 

Abe  Carlos,  of  the  Carlos  productions, 
was  a visitor  at  the  Renoun  Exchange  last 
week. 

* * * 

Jack  Miller,  business  manager  of  the 
Exhibitors’  Association  of  Chicago,  together 
with  President  Charles  Nathans,  Louis 
Frank,  and  others  left  on  Sunday  night  for 
Topeka,  Kans.,  to  attend  the  state  conven- 
tion of  the  Kansas  boys. 

* * ♦ 

Messrs.  Teter  and  Foster,  who  own  and 
conduct  the  Buckingham  Theatre,  opened 
their  newly  acquired  house,  the  Rivoli,  on 
Elston  avenue,  last  Monday. 

* * * 

Jack  Sampson,  F.B.O.  manager,  is  trot- 
ting around  town  without  a hat  these  days. 
No,  it  isn’t  the  high  cost  of  headgear ; it’s 
a sure  cure  for  dandruff,  sez  Jack. 

^ ^ ^ 

Al  Sobler,  First  National  go-getter  in 
the  publicity  line,  is  making  Kansas  City, 
Wichita  and  southern  points  this  week. 

* * 

Mike  Kasselli,  former  First  National 
booker,  has  joined  the  booking  staff  of  Uni- 
versal exchange. 

* * * 

Joseph  Schnitzer,  vice-president  F.B.O., 
received  the  sad  news  of  the  sudden  death 
of  his  baby  daughter  at  Indianapolis  on 
Friday,  being  soalded  to  death. 

* * 

Jack  Dempsey  is  due  here  shortly.  Jack 
Edwards  informs  us,  and  the  Universal 
press  agent  is  preparing  a big  reception 
for  him. 

^ ^ ^ 

Bennie  Eisenberg,  the  popular  Universal 
salesman,  walked  away  with  first  place  in 
the  Lichtman  Month  drive  for  the  week 
ending  Sept.  13.  Henri  Ellman  took  sec- 
ond place. 

* * * 

Bob  Funk  was  the  first  Universal  sales- 
man to  walk  in  with  a theatre  booked  solid 
for  Lichtman  Month.  The  Gem  theatre, 
Gary,  Ind.,  is  to  play  Universal  pictures  for 
31  days  in  October. 


Name  Publicity  Chief 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Sept.  23.— The  Al- 
bany Film  Board  of  Trade,  reorganized 
and  with  new  officers,  has  named  Charles 
Stombaugh,  local  manager  for  Pathe,  as 
chairman  of  the  committee  on  publicity. 
.A.]ec  Herman,  of  the  First  National  ex- 
change, will  head  the  committee  on  inves- 
tigation, while  G.  A.  Woodard,  of  the 
F'ox  exchange,  will  head  the  finance  com- 
mittee, and  Vincent  McCabe  will  act  as 
chairman  of  the  committee  on  arbitration. 

C.  L.  Grant. 


Succeeds  Al  Boasberg 

(Special  to  Exhibitors  Hcmld) 

NEW  YORK,  Sept.  23.— Gus  Meyers, 
who  has  been  with  F.  B.  O.  since  its  in- 
ception, has  succeeded  Al  Boasberg  in 
the  sales  promotion  department  of  that 
organization. 


Harry  Carey  in  the  Hunt  Stromberg  pro- 
duction, “Roaring  Rails,”  which  is 
being  directed  by  Tom  Forman.  The 
picture  will  go  through  Producers  Dis- 
tributing Corp. 

Vitagraph  Clears  Its 
Right  to  the  Title  of 
Behold  ThisWoman’ 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  23. — Althouglf  no 
claim  was  made  that  “Behold  This  Wo- 
man” was  based  on  the  story  “Behold  the 
Woman”  by  T.  Everette  Harre,  Vita 
graph  elected  to  clear  its  right  to  the 
title  by  a friendly  settlement  with  Mr 
Harre.  It  has  paid  Mr.  Harre  $3,000  and 
the  injunction  secured  by  M'r.  Harre  ha> 
Ireen  vacated. 

“Behold  This  Woman”  is  the  title  se- 
lected by  Vitagraph  for  its  screen  version 
of  E.  Phillips  Oppenheim’s  story  “The 
Hillman.” 

Vitagraph’s  prompt  action  was  taken  to 
protect  theatres  against  possible  suits. 

Prince  of  Wales  Party 
Visits  Inkwell  Studios 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  23.— Lord  and 
Lady  Mountbatten,  relatives  of  the  Prince 
of  Wales,  and  members  of  his  party, 
were  entertained  by  Max  Fleischer  and 
Edwin  Miles  Fadman  at  their  Red  Seal- 
( )ut-of-the-Inkw'ell  Studios. 

They  stated  that  the  little  Inkwell 
clown  was  very  popular  in  England  and 
they  expressed  a keen  desire  to  learn 
how  the  Out-of-the-Inkwells  were  made. 
They  spent  two  hours  with  Mr.  Fleischer 
while  he  explained  the  mysteries  of  ani- 
mation to  them.  One  of  the  latest  Ink- 
wells and  one  of  the  new  “Marvels  of 
Motion”  were  screened  privately  for  tlie 
royal  visitors. 


Heads  “U”  Omaha  Office. 

OMAHA,  NEB.— Jack  Flannery,  vet- 
eran exchange  man,  has  returned  to 
Omaha  to  succeed  H.  F.  Lefholtz  as 
manager  of  the  Universal  branch.  Mr. 
Lefholtz  is  now  manager  for  Producers 
Distributing  Corporation  in  Omaha. 
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THEATRE  CONSTRUCTION 
AND  EQUIPMENT 


Two  New  Playhouses 
On  Building  Program 
For  Kansas  City,  M o. 

ANSAS  CITY  soon  is  to  have  two  new 
motion  picture  theatres  of  the  larger 
and  more  elaborate  t.\i)e,  although  the 
actual  construction  plans  of  one,  that  of 
W'arner  Brothers,  is  shrouded  in  uncer- 
tainty. 

In  design  the  new  house  to  he  erected 
h}'  J.  C.  Nichols  in  the  Country  Club 
district  will  rival  the  Newman  theatre  of 
Kansas  City.  The  theatre  will  be  located 
at  Forty-seventh  street  and  Alillcrcek 
parkway  and  without  question  will  be  the 
peer  of  suburban  houses  in  Kansas  City, 
having  a seating  capacity  of  2,000  and 
all  modern  improvements  of  a first  run 
down  town  theatre. 

While  construction  of  the  Warner 
Brothers’  house  is  common  talk  along 
movie  row,  the  location  and  plans  of  the 
house  are  not  known,  other  than  it  will 
cost  $.500,000  and  will  be  for  the  e.xclusive 
showing  of  Warner  Brothers  product. 
Work  on  the  structure  will  begin  in  about 
ninety  days,  it  is  said.  A1  Kahn,  president 
of  Film  Classics,  distributor  of  Warner 
product  in  Kansas  City,  knows  only  that 
plans  for  a Kansas  City  house  are  under 
way — and  nothing  more.  The  house,  it 
is  presumed,  will  he  a down  town  first 
run  house. 

The  J.  C.  Nichols  theatre,  which  has 
not  yet  been  named,  will  be  the  major 
development  in  a fashionable  district 
which  is  several  miles  from  ain-  i)lace  ot 
amusement.  Plans  for  the  house,  which 
will  be  ec|uipped  with  a modern  cooling 
S3'stem,  are  being  drawn  by  Fdward 
Buehler  Delk,  architect.  The  structure 
will  he  of  Spanish  design,  in  keein’ng  with 
the  architectural  character  of  tlie  huilding 
development  surrounding  the  theatre.  The 
pending  negotiations  for  the  erection  of 
the  theatre  will  he  completed  upon  the  re- 
turn of  Mr.  Nichols  from  a vacation  soon. 


SPECIAL 
ROLL 
TICKETS 

Your  own  special  Ticket, 
any  colors,  accurately  num- 
bered ; every  roll  guaranteed . 
Coupon  Tickets  for  Prize 
Drawings;  5.000,37-00. 
Prompt  shipments.  Cash 
with  theorder.  Get  samples. 
Send  diagram  for  Reserved 
Scat  Coupon  Tickets,  serial 
or  dated.  All  tickets  must 
conform  to  Govern  mentreg- 
ulationf'and  bear  establish- 
ed priceofadmitision  and  tan  paid. 

SPECIAL  TICKET  PRICES 


Five  Thousand $3.50 

Ten  Thousand 6.00 

Fifteen  Thousand  7.00 

Twenty-Five  Thousand  0.00 

Fifty  Thousand  12.50 

One  Hundred  Thousand  18.00 


National  Ticket  Co.  Sliatiiokin,  Pa. 


Irene  Rich  and  support  in  dramatic  scenes 
from  the  Warner  Bros,  production, 
“This  Woman,”  an  adaptation  of  How- 
ard Rockey’s  novel. 


Elaborate  Theatre  to 
Be  B uilt  by  Scbroeder 
at  Fond  du  Lac,  Wis. 

.'\ccording  to  Walter  Schroecler,  who  is 
hack  of  the  proAmt  to  erect  a new  theatre 
and  office  building  on  the  site  of  the 
Palmer  house  in  Fond  du  Lac,  Wis.,  the 
operation  of  the  i)layhouse  will  he  offered 
to  the  Fond  du  Lac  Theatre  Company, 
which  now  controls  the  New  Garrick,  Bi- 
jou and  Orpheum  theatres. 

Mr.  Schroeder  states  that  the  theatre, 
while  not  as  large  as  the  Wisconsin  in 
Milwaukee,  will  be  just  as  elaborate  and 
beautifully  furnished  and  will  without  a 
doubt  he  one  of  the  most  modern  and 
up-to-date  in  eiiuipment  in  the  northwest. 
* 

“We  are  giving  Fond  du  Lac  people  a 
theatre  that  the  city  will  be  proud  to  point 
out  as  the  finest  in  the  north  and  mid- 
west,” said  Mr.  Schroeder  this  morning. 
“It  is  our  intention  to  offer  the  house  to 
the  Fond  du  Lac  Theatre  Company,  but 
if  this  concern  is  unable  to  meet  our  fig- 
ures as  to  rent  we  shall  of  course  have  to 
bring  in  some  outside  man  to  manage  it. 
Then,  too,  we  may  secure  someone  to 
operate  it  for  us.” 

Mr.  Schroeder  stated  that  the  work  of 
tearing  down  the  Palmer  House  would  be 
started  early  in  October  and  that  a wreck- 


ing crew  would  be  engaged  in  this  oper- 
ation for  at  least  several  months.  It  is  the 
plan  to  have  the  theatre  ready  for  the 
opening  of  the  season  next  fall. 

The  theatre  part  of  the  building  is  to 
be  located  at  the  rear  of  the  property, 
which  extends  east  on  Sheboygan  street 
as  far  as  the  Castle  Hall  block.  A beau- 
tiful lobby  will  extend  from  Main  street 
liack  to  the  foyer  and  on  each  side  of 
the  foyer  for  a distance  of  forty  feet  or 
more  will  be  elaborate  display  windows 
for  the  adjoining  stores. 

The  stage  of  the  theatre  will  be  large 
enough  and  sufficiently  equipped  to  handle 
the  most  stupendous  and  elaborate  theatre 
productions.  One  of  the  features  will  be 
the  safety  equipment  which  will  insure 
absolute  safety  to  patrons.  In  the  first 
place  the  theatre  will  be  of  fireproof  con- 
struction, but  this  feature  will  be  aug- 
mented by  every  known  fire  precaution 
‘and  safety  device. 

The  theatre  is  to  be  equipped  with  an 
organ  that  will  rival  those  in  the  Milwau- 
kee theatres. 


La  Fayette,  Ind.,  House 

Reopened  for  Season 

.After  being  closed  for  the  past  two 
months  the  Mars  theatre,  Lafayette  Ind., 
has  been  reopened  for  the  fall  and 
winter  season.  The  theatre  will  follow 
the  same  policy  as  last  year,  which  calls 
for  high  class  picture  productions,  inter- 
spersed with  a number  of  notable  legiti- 
mate stage  productions  which  are  now 
being  booked. 

The  stage  and  the  dressing  rooms  be- 
neath it  are  filled  and  cluttered  with  pipe 
organ  paraphernalia,  as  work  proceeds 
in  tearing  down  one  organ  and  installing 
another.  The  organ  which  has  been  in 
the  theatre  since  it  was  opened  has  now 
been  completely  dismantled,  and  work  is 
irroceeding  rapidly  on  a new  Wurlitzer 
organ,  made  especially  for  the  theatre 
and  which  will  be  one  of  the  largest 
organs  in  Indiana. 

Take  Over  American 

at  Nohlesville,  Ind. 

L.  Maurice  and  A.  Lloyd  Thompson, 
probably  two  of  the  youngest  theatre 
owners  in  the  state,  have  taken  over  the 
.American  theatre  at  Nohlesville,  Ind.,  and 
are  redecorating  the  place  and  otherwise 
remodeling  it,  with  a view  of  reopening 
it  Saturday.  R.  E.  Thompson,  who  has 
been  secretary  and  treasurer  of  the  com- 
pany, will  continue  in  the  position  as 
manager.  The  very  best  pictures  are  to 
he  shown  and  the  management  is  think- 
ing of  making  a reduction  in  the  price  of 
admission  so  as  to  meet  the  demand  of  all. 
...The  Central  Amusement  Company. 
Indianapolis,  Ind.,  has  been  incorporated 
with  a capital  of  $15,000  common  and 
$15,000  preferred  stock  to  operate  the- 
atres. The  directors  are  Jean  Marks, 
John  J,  .Appel  and  Martin  M.  Hugg. 


In  Another  of  Americans  Foremost  Theatres 


Piccadilly  Theatre 

NEW  YORK  CITY 


by 

American  Seating  Company 

NEW  YORK  CHICAGO  BOSTON  PHILADELPHIA 

114  W.  41st  St.  12  E.  Jackson  Blvd.  65-D  Canal  St.  12 11-H  Chestnut  St. 


338^2  Women  disappeared  in  New  York  City  last^ear! 

That'S  the  theme  of  the  amaz/r^ 


WTO 


THE 


WITH 


Edna  Murphy  and  Jack  Mulhall 

Fron?  the  story  by 

Richard  E.  Enright 

Commissioner  oP  Police,  New  York  Ci^. 


When  ha-Ve  you  seen  such  enlhujtasltc 
re'Oietuj  on  any  production? 

“A.  Serial  Triumph" 

__Pathe  has  scored  another  serial  triumph.  This  serial  has 
more  than  the  usual  amount  of  pep.  action,  suspense  and  thrills. 
A story  decidedly  different  from  the  general  run.  The  interest 
is  held  tensely  with  plenty  of  drama  and  melodramatic  thrills.” 
— M.  P.  World. 

“An  Actual  Thriller  ’ 

' "Into  the  Net"  will  bring  them  into  your  theatre.  The  streaking 
action  and  suspense  identified  with  the  first  episode  is  main- 
tained right  up  to  the  final  fade-out  of  the  10th  episode.” — Exhib- 
itors Trade  Review. 

“Oozes  Intrigue  at  Exdery  Tore” 

‘Into  the  Net'  oozes  intrigue  at  every  pore.  Highly  exciting, 
fast  moving." — Morning  Telegraph. 

“ E.X'citement  "Reaches  Fe-<Jer  Heat” 

"Catches  attention  the  first  minute  and  holds  it  constantly.  . . Ex- 
citement reaches  fever  heat.  It's  the  best  thing  in  this  sort  of 
serial  seen  in  many  a day.  Give  this  to  your  excitement  lovers. 
They'll  yell  for  more.” — Film  Daily 

See  It  J-or  yourjelJ-.  you’ll  belie-Ve  your  obun  eyej! 

Produced  by  Malcolm  Sth.vuss  Novelized  by  Sinclair  Cluck 

T>irecied  by  Geo.  B.  Seitz 
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Take  it  fror 


Universal 


Signal  Tower 


^‘Standing  room  business  with  a capacity  of  two 
thousand.  A sure-fire  profit  winner  for  any  type 
of  theatre.^^  Victoria  Theatre,  Altoona,  Pa. 


**One  of  the  season^s  most  successful  weeks. 
Should  surely  please  any  audience  in  any 
theatre.”  Capitol  Theatre,  Dallas,  Texas 


'^‘Plenty  of  thrills  and  well  acted.  A very  good 
audience  picture.” 


Ilo  Theatre,  Cumberland,  B.  C.,  Canada 


The 


Reckless  Age 


^^The  finest  entertainment  we  have  had  in  our 
house  this  year.  Three  cheers  for  you!” 

National  Theatre,  Stockton,  CaL 


*‘Gave  us  the  best  week  in  over  three  months.” 

Liberty  Theatre,  Kansas  City,  Mo. 


“We  are  glad  we  opened  our  new  house  with 
‘The  Reckless  Age.‘” 

Star  Amusement  Co.,  Everett,  Wash. 


WINE 


“Fast  moving  action!”  New  York  Daily  Mirror. 
“Will  undoubtedly  clean  up.”  Film  Daily 


“A  stimulant  the  populace  likes.  Proving  a tre- 
mendous attraction,”  Los  Angeles  Examiner 


The  Turmoi 


“It  gets  you.  One  of  those  pictures  that  must 
” Liberty  Maga: 


seen. 


“A  sure-fire  box-office  asset  for  any  theatre.'' 

Exhibitor's  Hei 


The 


Family  Secrej 


“Should  please  almost  any  adult  picture-go^ 

Harrison's  Rcpj 


“You’ll  laugh!  You’ll  wipe  away  a tearj  Yc 
thrill!  You’ll  sigh!”  Milwaukee,  (Wis.)  Ni 


I 


BUTTERFLT 


“Played  to  capacity  business  both  theatre 
airdome  all  week.” 

King's  Theatre,  St.  Louis, 


“Fourth  week  to  continued  good  business.” 

Forum  Theatre,  Los  Angeles, 


Fast  Worke 


“Should  be  one  oTthe  biggest  comedy  hits  oil 
season — wonderful.’!  N.Y.  Morning  Te/eg»||. 


“It  is  hard  to  imagine  this  picture  as  failing  toi 
any  box  office.  It’s  corking  entertainment.” 

Moving  Picture  W‘ 


Nationally  Advertised  in 
The  Saturday  Evening  Post 


fhose  who  know: 

jyest  buy  in  sight 


f 


the  Unknown 


f/ill  draw  in  most  any  community.  Suitable 
k’  any  type  of  theatre.”  Motion  Picture  News 

’^bu  won’t  have  difficulty  getting  them  in  to  see 
S^iry  Roberts  Rinehart’s  latest.”  Film  Daily 

’ 'harming  romance.  Worthy  to  be  classed  as  a 
f«vel.”  Moving  Picture  World 


Love  aiMi  Glory 

profoundly  appealing  drama.  Unusual 
p:ture.”  Harrison* s Reports 


^ close  approach  to  perfection.” 

I Bronx  Home  News 

f )y  all  means  a picture  that  should  be  seen— a 
backing  good  one!”  N.  Y.  Sun 


!1ie 


GsdetyGirl 


fjihould  go  a long  way  toward  increasing  Mary 
Ihilbin’s  popularity.”  Weekly  Film  Review 

‘Should  do  a most  satisfactory  business  for  all 
tieatres.”  Film  Daily 


‘Is  sure  to  find  favor.” 


Exhibitors  Trd^e  Review 


by 

CARL  LAEMMLE 


UNIVERSAL’S 

First  Big  IZ  Jewels  for  1924*2$ 

VIRGINIA  VALLI 
in  THE  SIGNAL  TOWER 

From  the  story  bV  WADSWORTH  CAMP 


RELEASED  AUGUST  3rd 
With  RocklifFe  Fellowes  and  Wallace  Beery. 


A Clarence  Brown  Prodoctloo. 


REGINALD  DENNY 
in  THE  RECKLESS  AGE 

RELEASED  AUGUST  17th 

From  a novel  by  EARL  DERR  DIGGERS  A Harry  Pollard  Production 

RELEASED  AUGUST  31st  I N E By  WILLIAM  MacHARO 

With  CLARA  BOW 

Forrest  Stanley,  Huntly  Gordon,  Myrtle  Stedman,  Robert  Agnew.  Walter  Long 
Directed  by  Louis  Gasnier 

THE  TURMOIL 

RELEASED  SEP.  1 4ih.  Adapted  from  BOOTH  TARKINGTON’S  great  novel 

With  GEORGE  HACKATHORNE 

Eleanor  Boardman,  Eileen  Percy,  Pauline  Garon,  Winter  Hall,  Edward  Hearn 
A Hobart  Henley  Production 

THE  FAMILY  SECRET 

RELEASED  SEPTEMBER  28lh 

Adapted  from  the  stage  success  “The  Burglar”  by  AUGUSTUS  THOMAS  and 
the  novel  “Editha’s  Bbrglar”  by  FRANCES  HODGSON  BURNETT 

Featuring  BABY  PEGGY 

With  Edward  E>tle,  Gladys  Hulctte,  Frank  Currier.  Directed  by  Wiliam  Selter 

BUTTERFLY 

RELEASED  OCTOBER  12th 

From  the  popular  novel  by  KATHLEEN  NORRIS  with  a great  cast  headed  by 

LAURA  LA  PLANTE  NORMAN  KERRY 

RUTH  CLIFFORD  KENNETH  HARLAN 

A Clarence  Brown  Production 

REGINALD  DENNY 

and  LAURA  LA  PLANTE 

in  THE  FAST  WORKER 

RELEASED  OCTOBER  26th 

Bated  on  a novel  by  GEO.  BARR  McCUTCHEON.  Directed  by  Wm.  Sciter 

MARY  PHILBIN 
in  THE  ROSE  OF  PARIS 

RELEASED  NOVEMBER  9th 

From  a novePby  DELLY  An  Irving  Cummings  Producticn 

VIRGINIA  VALLI 

with  PERCY  MARMONT 

in  K— THE  UNKNOWN 

RELEASED  NOVEMBER  23rd 

From  a novel  by  MARY  ROBERTS  RINEHART  A Harry  Pollard 

LOVE  AND  GLORY 

RELEASED  DECEMBER  7th 

With  CHARLES  DE  ROCHE 
WALLACE  MacDONALD  MADGE  BELLAMY 


From  the  novel  “We  are  French”  by 
ROBERT  DAVIS  and  PERLEY  POORE  SHEEHAN 


A ^ulhtn 

Production 


MARY  PHILBIN 
in  THE  GAIETY  GIRL 

RELEASED  DECEMBER  21s: 

From  “The  InheHtors”  by  I.  A.  R.  WYLIE  A King  Baggot  Production 

HOUSE  PETERS  im  THE  TORNADO 

RELEASED  JANUARY  4th 

Dy  LINCOLN  J.  CARTER  , A Kinc*  Baggot  'production 


CARL 

present 


'With 


LaiilLaLFlai 


and 


fflitfirea'lt  cast 


“MI 
ENJO 

entert; 


V 


EXHIBITOI 


‘‘OIGHLYenjoy- 
able  audience 
picture  for  any 

type  of  house!’’ 

MOTION  PICTURE  NEWS 


V, 


“It  should  be  one  of 
hits  of  the  season — e 


/ 


One  of  Universal’s  First  Bi 


THRILLING 


MIRTHQUAKE 


lasdsd  iEtlbe  p®piiiilbir  ]i]i®v©I 

"IlEsiMinids  of  Editlhi'^j/ 
GiBoirge  BaiinrMcCiiiitcteiD)! 

Directed  by 

Wm.  SEITEIL- 


[TY’ 
lBLE 
IMENT” 

RADE  REVIEW 

<<J^ORKING  enter- 
tainment!  Hard 
to  imagine  this 
picture  as  failing  to 
suit  any  box  office’/^ 
MOVING  PICTURE  WORLD 


le  biggest  com 
iellent,  wonderful!^’ 

N.  Y.  MORNING  TELEGRAPH 


12  Jewels  For  1924-25 


x' 


AN 

UNENDING 
V EXPLOSION 
OF LAUGHS 


'THE  SPICE  OF  THE  PROGRAM' 


The  little  com 
with  the  mighty  i 

His  first  is  m 

“BRIGHT  LIGHTS”  J 


now  ready— a big  pro- 
duction-full of  laughs 


In  production 

[FRENCH  PASTRY] 

\ — a soldier  comedy  k 
\ full  of  laughing  J 
A gas  m 


ANNE  I 
CORNWAl 
PlayinA  L© 


MARION 

HARLAI^ 

Plauino 


k 


M 

MAL 


BILLYE 

BECK. 


The  Old  Favorites  am 
Some  New  Faces 


KATHLEEN 

CLIFFORD 


I 


VERA 

STEADMAN 


THE  CLASS  COMEDIES  FOR 
ANY  KIND  OF  AUDIENCE 

The  Brightest  Blend 
of  Joy  and  Beauty 

Watch  for  New  Releases 
Jimmie  Adams  in ‘‘SAVAGE  LOVE” 
Neal  Burns  in  “COURT  PLASTER” 


n|;hts 

rrLMfcORPOR^ 

fxrents  Avenue 
^ YoA  City 


EDUCATIONAL 
FILM  EXCHANGES,  Inc. 


^Wo  exhibitor 
should  overlook  it*^ — 

N.  Y MORNING  TELEGRAPH 

PRESENTS 

Al  St.  Jo 


Never  Again 


“St.  John  scores  again,”  says  the  FILM  DAILY. 

St  John  scores  every  time  he  comes  to  bat  in 

Tuxedo  Comedies 


This  popular  star  is  achieving  new  triumphs  for  himself  and  for  this  series  of 
highest  quality,  two-reel  farce  comedies.  Starting  with  “His  First  Car”,  a laugh 

knockout  wherever  shown.  Now  “Never 
Again”  Coming  soon  “Stupid  but  Brave”. 
WRITTEN  AND  DIRECTED  BY  AL 
ST.  JOHN.  Produced  by  Reel  Com- 
edies, Inc. 

The  Telegraph  says: — 

Here  is  a comedy  that  runs  along 
smoothly  with  a continuity  that  is  quite 
sensible,  which,  of  course,  gives  it  dis- 
tinction far  above  the  usual  run  of 
comic  films.  It’s  good  enough  to  have 
it  said  of  it  that  no  exhibitor  should 
overlook  it.  It  will  be  sure  to  please 
patrons. 

Besides  the  humor  of  the  situations 

d the  fast  action,  in  which  there  is  a 

laugh  lurking  in  almost  every  foot  of 
:e  film,  the  captions  are  unusually 

^ver Al  St.  John  has  made  a 

Gomic  of  exceptional  merit. 


fVho  cares  for  Tomorro'w? 


Circe  runs  away  with  the  party 


ROBERT  Z. 
LEONARD 

presents 


The  author  who  made  possible  "The 
Four  Horsemen  of  the  Apocalypse,” 
" Enemies  of  Women,”  " Blood  and 
Sand”  now  adds  another  money  ^milestone  to 
the  industry’s  history.  Ibanez’  genius  has 
wrought  a stupendous  drama  about  the  brilli- 
ant personality  of  Mae  Murray.  "Circe  The 
Enchantress”  glitters  with  the  beauty,  the  joy, 
the  abandon  of  an  Age  of  Pleasures.  It  is 
Ibanez’  masterpiece.  It  is  Mae  Murray’s 
triumph  ! 


A TIFFANY  Production 


M.  H.  HOFFMAN 

General  Manager 

ROBERT  Z.  LEONARD 

Director  Qeneral 


(Producing  Box-Office  Winner 


§J.  WARREN  KERRIGAN  as  Peter  Blood 


fi,  President 

r Twenty-Seven  Y^ears) 

o' 

■DO 

APTURES ! 
IRATE  SHIP* 

DOaOR  TRICKS  ENEMY 
AND  SAILS  WITH  REBELS 

Coup  Cleverly  Planned  Leads  All  Slaves 
to  Freedom 


By  RAFAEL  SABATINI 

Bridgetown,  Carlisle  Bay,  Barbadoes,  March  19,  1686. — 
-V  coup  such  as  never  before  undertaken  within  the  history  of 
the  Spanish  Main  was  successfully  ventured  by  Peter  Blood, 
rebel-convict,  who  was  sold  into  slavery  here  on  orders  of 
King  James,  and  today  this  stricken  town,  still  suffering  from 
the  raid  of  the  Spaniards  under  Don  Diego  Espinosa  y Valdez, 
is  free  of  its  oppressors. 

And,  while  Peter  Blood  was  freeing  Bridgetown  of  these  Spaniard 
buccaneers,  he  himself  won  liberty  and  freedom  for  his  fellow  slaves 
who  had  been  condemned  under  Lord  Jeffreys. 

Don  Diego  was  fixing  the  ransom  to  be  paid  in  gold  pieces  of  eight 
and  his  soldiers  were  looting  and  drinking  and  ravaging  the  citizenry 
when,  under  cover  of  darkness,  Peter  Blood  and  his  band  of  rebel- 
convicts  slipped  on  board  the  Cinco  Llagas.  They  overpowered  the 
guard  and  when  Don  Diego  appeared  with  his  bodyguard  they  made 
him  prisoner,  too.  They  turned  the  guns  onto  the  returning  Spaniards 
and  sank  their  small  boats. 

Colonel  Bishop  went  on  board  to  congratulate  Blood  and  to  demand 
the  return  of  the  rebels-convict  to  their  labors.  Blood  wasted  no  time 
with  the  military  commander.  He  used  him'  to  make  way  to  safety 
beyond  the  harbor,  then  putting  down  a small  boat  for  his  safety, 
put  him  to  the  plank.  Blood  and  his  crew  sailed  for  Tortuga,  ren- 
dezvous of  the  pirates  of  the  Spanish  Main. 

A David  Smith 
Production 


REG.  U S.  PAT.  OFF. 


EXHIBITORS  HERALD 


October  11,  1924 


The  Box  Office  Record 

for  September,  1924,  is  now  in  the 
mail.  Copies  should  be  in  the 
hands  of  subscribers  within  five 
days  after  receipt  of  this  issue  of 
the  HERALD. 

This  edition  of  the  RECORD,  run- 
ning 126  pages  and  covering  all 
classes  and  varieties  of  pictures 
offered  exhibitors  for  booking, 
registers  a new  high  mark  in  serv- 
ice efficiency. 


EDMUND  LOWE 


TOM 


Leases 

that  count  at  the 
Box:  Office 

N'Ol'EI)  PLAYERS  A LINEAR  I NX  i 
IN  soMi:  OE  riiii  (:iirrl:n'i 

WILLIAM  FOX 

SPECIAL  PRODUCTIONS 

'^W  %EADr! 

Individual  Attractions 

“ I he  Man  Who  Came  Back" 
“Dante’s  Inferno" 


SHIRLEY  MASON 


PAULINE 

STARKE 


BUCK. 

JONES 


IMARGUERITE 
Idb  la  MOTTE 


EVELYN  BRENT/ 


LUCY 

FOX 


RICHARD  HEADRICK 


FOX  FILM  COICPOIUATION 


Tho&, 


BRObtca,  iMC. 


N.  Y. 


WILLIAM  FOX 

TRIUMPHS 

FOR  IMMEDIATE  BOOKINGS 

Unanimously  Acclaimed 


“Will  go  down  in  screen  history.  . . . Should  be 
a clean-up  in  all  theatres.” — N.  Y.  TELEGRAPH. 

■’Immensely  popular  play  . . . predict  for  it  a sim- 
ilar success  with  the  photoplay  public." — CHICAGO 
EVENING  POST. 

"One  of  the  season's  most  effective,  most  entertain- 
ing and  most  convincing  photoplays." — N.  Y.  DAILY 
MIRROR. 

"Should  pile  up  big  box-office  records." — MOVING 
PICTURE  WORLD. 

"Melodrama  worth  while.  ...  I got  a heap  of  a 
thrill."— TINEE.  CHICAGO  TRIBUNE. 


JVIANWHO 
CAME  BACK 

Jules  Eckert  Goodman’s 

Celebrated  Stage  Play 
Scenario  by  Edmund  Goulding 
AN  EMMETT  FLYNN 
PRODUCTION 


thrills  galore." — MOV - 


"Vivid  melodrama  with 

ING  PICTURE  WORLD. 

"This  is  a thriller,  folks." — MAE  JINEE,  CHI- 
CAGO TRIBUNE. 

"A  well  told  mystery  story  . . . lively,  melodra- 
matic,''— CHICAGO  DAILY  NEWS. 


"A  high  class  mystery 
PICTURE  NEWS. 


melodrama."- — MOT  ION 


IT  IS 

THE  LAW 

From  the  play  by  Elmer  L.  KICE 
based  on  the  story  by 
Hayden  Talbot 
A J.  GORDON  EDWARDS 
PRODUCTION 


"It’s  great  stuff.  . . . Book  this  one  and  watch 
the  shekels  roll  in."— MOVING  PICTURE  WORLD. 

"A  good,  swift  film  entertainment." — CHICAGO 
DAILY  NEWS. 

"Another  thrill  week  is  being  observed  at  the 
Monroe  theatre." — CHICAGO  AMERICAN. 

"It  has  enough  thrills  for  several  productions.  . . . 
A box-office  winner.  " — MOTION  PICTURE  NEWS. 


i/^CYCLONE 

RIDEFL 

Lincoln  J.  Carter’s 
High  Speed  Melodrama 
A THOMAS  BUCKINGHAM 
PRODUCTION 


"Tom  Mix  and  Tony  as  you  like  them.” — MAE 
TINEE,  CHICAGO  TRIBUNE. 


"One  of  the  best  Mix  films.  . 
but  believable."  — CHICAGO 
INER. 


. It's  breath-taking, 
HERALD-EXAM- 


' Highest  type  of  sure-fire  Zane  Grey  western  ’’ 

MOVING  PICTURE  WORLD. 

"Tom  Mix  at  his  best.  Should  please  any  audi- 
ence.”— MOTION  PICTURE  NEWS. 


Dom9}uc'  in 

THE  LAST  OF 
THE  DUANES 

Zane  Grey’s  Noted  Novel 
A LYNN  REYNOLDS 

PRODUCTION  

r~  


DANTE’S  INFERNO 

A MODERN  VERSION  OF  THE  CLASSIC 

A HENRY  OTTO 

‘PRODUCTION 


NOJV  PLAYING 

CENTRAL  Je"w  Urk 


FOX  FI  LM 


CORPORATION 


SMILE  WITH  O'BRJEN-irS  A BOX-OFFICE  MAGNET 


Wear,  hear ! 


What  a Harii'Boiled  Showman  says  - 


Audience  wild  about  it  7 
ure-fire  comedy." 
would  like  to  be  assured 

I his  pictures.' 


Naturally ! 


RELEASED  AUGUST  31" 


8V 


ASSOCIATED  EXHIBITORS 

ARTHUR  S.  KAHE  PRESIDENT 

PHYSICAL  DISTRIBUTOR,  PATHE  EXCHANGE  INC. 
FOREIGN  REPRESENTATIVE,  SIDNEY  GARRETT 


I -i. 

f/?0/W  WnUAM  COLLIER'S? GREATEST  STAGE  COAAEDY 


S.  CHARNINSKY 

Manager  Capitol  TJimtre 
^ Dallas,  Tescof 


LQOL 


“The  contract  for  the  product  of 
ration  which  we  have  just  signed 
of  the  most  satisfactory  we  have  eve 
have  been  in  the  show  business.  We 
patrons  of  the  Capitol  Theatre  the  ve 
pictures  of  the  Producers  Distribut 
bone  of  our  programs  goes  without  s 
stars  appearing  on  the  screen  today, 
ductions,  no  more  competent  directo 

have  supplied  the 


the  Producers  Distributing  Corpo- 
with  your  organization  is  to  us  one 
r entered  into,  during  the  years  we 
believe  that  we  have  obtained  for  the 
ry  best  pictures  available.  That  the 
ing  Corporation  will  form  the  back-i 
aying.  There  are  no  more  splendid 
than  those  who  appear  in  your  pro- 
rs  and  surely  no  better  authors  who^ 
wonderful  story  material.” 

THE  CAPITOL  THEATER 

R.  J.  Stinnett 

S.  Charninsky 

Managers 


JEAN  DARNELL 

director  of  Publicity  ami  Mwrtisina 
. Cabitol 'Theatre  Dallas,  Tejcaj  ' 


r 


Dallas 


\n 


,'\'in:Hie 


”^e  Siren 

Iv  aeN 


of. 


{»*& 


of  Seville' 

I HUNTSTROMBER&  Production, 


ELMER  y\MWSPit>ductUm.. 


PATSY  RUTH  MILLER 
and  MATT  MOORE 


iL 


^^iVCOME  Vy^a?^-i>/'.^K>^\^cWISE 

grRANGEPt 

stamtij „.,Tii  ml 

" flier  p’  \'jS5SIS\^(c(St 

fiOMANoi'^  raLir®' 

_ xjJTn*6Y 

— iwCtfSJ(i5rE6iS*', 


^1^ 


V,. 


BETTY 

COMPSON 

i^haclUe 
House" 


ai.ej&Kg§ 


lf%e 

CHORU5 
LADY  •• 


^e/r 


<nc.  B^^bn 


Released  by 

Producers  Distributing 

Corporation 


Season  i^z4  ^igzs 
3o first-'j-un  pictures 


WITH 

CUUI4B0W 

>miN  BOWERS 
LILLIAN  RICH 

CHAS.  MURRAY  . 
WBECTEPBV  A 

ALSMITEU  M 


BANNEIi 

PROMICTiONS,  INC. 

PRESENT 


DISTRIBUTEP  BY 

BANNER 

PROPUCTtONS.iK. 
1SSO  B'WAV  N.y.C 

Foreign  Distributors 
Simmonds-Kann  iinterprises,  Inc. 
^220  West  42nd  Street,  New  York  City 


i 


A PARAMOUNT  PICTURE 


With  Rod  La  Rocque,  Vera  Reynolds, 
Ricardo  Cortez,  Julia  Faye,  Theodore 
KoslofF,  Robert  Edeson  and  Victor 
Varconi.  Adapted  by  Beulah  Marie  Dix 
and  Bertram  Millhauser  from  Margaretta 
Tuttle’s  famous  Ladies  Home  Journal 
serial  and  novel. 


Produced  b-v 


kuFAMOUS  PLAYERS-LASKY CORPORATION 

f3,l  ADOLPH  ZUKOR  

^ 


CECIL  B.  DEMILLE  S 


“feet 


CLAY 


Advance  Report  from  the  Coast: 


“I’ve  just  seen  Cecil  B.  DeMille’s  ‘Feet  Of  Clay’  and 
it  sent  me  away  wildly  enthusiastic  over  this  latest 
achievement  of  master  showman  and  producer  who 
has  given  screen  many  of  its  outstanding  successes. 
There  is  no  question  about  this  one.  After  giving  my 
enthusiasm  time  to  cool  and  weighing  my  words,  I 
am  tabbing  it  as  bigger,  better  and  greater  than 
‘Manslaughter’  and  comparable  in  power,  sweep 
and  vital  theme  only  to  ‘The  Ten  Commandments’. 
This  one  positively  has  what  so  many  pictures  are 
supposed  to  havebut  don’t  — everything.  It  has  story, 
acting,  title,  box  office  names,  sparkle,  jazz,  humor, 
gorgeous  costumes,  beautiful  settings,  bewitching 
girls,  heart  interest,  powerful  drama,  terrific 
climaxes  and  finish  so  tremendous  that  1 cannot 
find  words  to  describe  it.  This  finish  lifts  ‘Feet  Of 
Clay’  into  classification  of  its  own  just  as  Biblical 
prologue  with  its  opening  and  closing  of  Red  Sea 
lifted  the  ‘The  Ten  Commandments’. 

“Cecil  B.  De  Mille  promised  exhibitors  two  dollar 
picture  in  ‘Feet  Of  Clay’.  He  has  delivered  it.  When 
audiences  see  opening  sequence  of  gaiety  on  sands 
and  in  water  about  magic  isle  of  Catalina  they’ll 
think  they’ve  had  their  money’s  worth  right  there, 
but  that’s  only  a start  with  best  to  come.  Get  be- 
hind ‘Feet  Of  Clay’  with  everything  you’ve  got,  for 
it  will  fulfill  every  promise”. 


CECIL  B.  DEMILLE’S 

PRODUCTION 

“fEET  of  cLAY 

A PARAMOUNT  PICTURE 
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Mr.  Sydney  S.  Cohen,  four  years 
successively  president  Motion 
Picture  Theatre  Owners  of 
America,  Student  of  the  Industry 
and  successful  theatre  owner. 


Exhibitors  Herald 

announces  that 

\ 

MR.  SYDNEY  S.  COHEN 

will  commence  in  an 
early  issue  a series  of 
articles  dealing  with 
the  real  facts  of  the 
industry  of  today, 
with  especial  refer- 
ence to — 


“THE  EXHIBITORS’ 
PLACE  IN  THE  SUN” 


Rin-Tin-Tin  in  ‘'Find 
Your  Man” 

‘‘The  Lover  of  Camille” 
{“Deburau”) 

‘‘The  Age  of  Innocence” 
“Recompense”  {Sequel 
to  “Simon  Called  Peter”) 
“The  Dark  Swan” 

“The  Eleventh  Virgin” 
“A  Lost  Lady” 

“Eve’s  Lover” 

“This  Woman” 

“The  Narrow  Street” 
“The  Dear  Pretender” 
Rin-Tin-Tin  in  “The 
Lighthouse  by  the  Sea” 
Ernst  Lubitsch’ s 

“Three  Women” 
“How  Baxter  Butted  In” 
“My  Wife  and  I” 
“Broadway  Butterfly” 
“The  Bridge  of  Sighs” 
Second  Ernst  Lubitsch 
Production 

Rin-Tin-Tin  Production 
“The  Man  Without 
a Conscience” 


CENTRAL 


MICHIGAN 

Madison,  Detroit 
Adams,  Detroit 
Capitol,  Detroit 
Broadway-Strand,  Detroit 
Capitol,  Jackson 
Gordon,  Muskegon 


WISCONSIN 

Garden,  Milwaukee 
Alhambra,  Milwaukee 
Strand,  Madison 
Colonial,  Green  Bay 


^'o,- . 


INDIANA 

Blackstone,  South  Bend 
Circle,  Indianapolis 
Lerner,  Elkhart 
Bucklin,  Elkhart 
Wysor-Grand,  Muncie 

ILLINOIS 

Madison,  Peoria 
Apollo,  Peoria 
Palace,  Peoria 

Fisher-Palace,  and  Terrace, 
Danville 

Hoyburn,  Evanston 
Virginia,  Champaign 
Academy,  Waukegan 
Plum,  Streator 
Majestic,  East  St.  Louis 
Princess,  Alton 
Lincoln,  Belleville 


KENTUCKY 

Mary  Anderson,  Louisville 
National,  Louisville 
Rialto,  Louisville 
Majestic,  Louisville 
Strand,  Lexington 

MISSOURI 

New  Grand  Central,  St.  Louis 
West  End  Lyric,  St.  Louis 
St.  Louis  Amusement  Circuit 
Liberty,  Kansas  City 
Isis,  Kansas  City 
Tootles,  St.  Joseph 

KANSAS 

Cozy,  Topeka 
Strand, Independence 
Best,  Parsons 
Grand,  Pittsburgh 
Orpheum,  Atchison 

MINNESOTA 

State,  Minneapolis 
Garrick,  Minneapolis 
Lyric,  Minneapolis 
Capitol,  St.  Paul 
Garrick.  St.  Paul 
Lyric,  Duluth 
Garrick,  Duluth 
Ze^da,  Duluth 
Miner,  St.  Cloud 
Clark,  Austin 
Grand,  Faribault 


TDh^p  you 


.put  your 
picture  over 
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% 


qnd  r 
deserved  U / 


Si 


FRANK  LLOYD  PRODUCTIONS  INC. 


VI  presents 

^SILENT  WATCHER 

With 

GLENN  HUNTER  BESSIE  LOVE 
HOBART  BOSWORTH 

adopted  from  MARY  ROBERTS  RIENHART'S  "THE  ALTAR  ON  THE  HILL" 

•Directed,  hy  FRANK  LLOTD 

is  without  doubt  the  most  wonderful 
human  intimate  journey  into  the  soul 
of the  realJimerican'^his  home  ^ his 
work-'his  love  of  country,  that  has  ever 

been  photographed  for  the  screen  § 


"Hie  Spirit  of '24r>- A FIRST . 

MmOMiX  for  eve^  riieatte  f 
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♦ 2000.  OO 

more  than  MONDAY-- 
at  the  Chicago  Theatre 
and  right  on  into  a tre- 
mendous weelv/ 
oy/  Oh-Boy/  That's  what 
e call  doing  business/ 


SAMUEL  COLDVYN  presents 


IN  HOLLTWOGD  ^ 

POTASH  atut  PERLMUTTER 

From  the  famous  Broad vay  Stage  Stxx^ss'Busiiiess  Before  Pleasure'  by  Montague  Glass  and  Jules  Echezt  Goodman 

s^Alexander  Cair^George  Sidney  Betty  Blythe  ---Xfeia  Goidon 

Directed  by  ALFRED  E.  GREEN  -^Adapted  by  FRANCES  MARION 


stahe  youi^elF  a FIRST  NATIONAL  CONTRACT 
claim— It's  loaded  with  gold  deposits 
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WE  note  with  especial  interest  the 
following  caption  from  the  Octo- 
ber 4 issue  of  Motion  Picture  News : 
“Unfairness  of  one-man  opinion 
on  picture  rouses  A.  M.  P.  A. 
to  action.” 

The  caption  is  used  in  connection 
with  an  article  which  reports  the  pro- 
test of  the  Associated  Motion  Picture 
Advertisers  against  the  practice,  pre- 
vailing in  New  York  City,  of  news- 
paper reviewers  broadcasting  by  radio 
their  individual  opinions  about  pictures. 

Strange,  indeed,  is  the  involved  and 
contradictory  state  of  mind  that  still 
exists  in  certain  quarters  on  tlie  sub- 
ject of  one-man  reviews  on  motion 
pictures.  Motion  Picture  News,  for 
instance,  immediately  sees  the  injustice 
and  ineptness  of  a reviewer  attempting 
definitely  to  fix  the  entertainment  value 
of  pictures  for  the  radio  audience  and 
promptly  joins  in  the  sane  and  logical 
protest  of  the  advertisers’  association. 

Yet,  that  publication  continues  to 
adhere  to  the  archaic  and  exploded 
practice  of  broadcasting  from  its  own 
pages  similar  one-man  opinions.  The 
difference  seems  to  be — if  one  would 
follow  the  News’  logic — that  it  is  per- 
fectly all  right  to  impose  upon  a lim- 
ited number  of  people  in  the  trade  with 
these  bewildering  one-man  opinions, 
but  when  it  comes  to  a reviewer  pro- 
nouncing for  and  against  pictures  to 
the  radio  audience,  that  changes  the  sit- 
ation  entirely. 

* * * 

As  a plain  matter  of  fact,  the  prin- 
ciple involved  is  identical;  if  a reviewer 
is  competent  to  write  dependable  re- 
views for  a newspaper  or  a trade  paper, 
then  it  follows  logically  that  these 
same  reviews  should  be  fit,  proper  and 
fair  subject  matter  to  be  broadcast  by 


One-Man  Review 
Protested  by 
Advertising  Men 

radio  or  put  in  circulation  by  any 
other  means. 

This  protest  of  the  A.  M.  P.  A. 
against  the  broadcasting  of  reviews  is 
simply  a logical  outcome  of  thinking 
clear  through  on  the  review  question. 
Broadcasting  is  simply  a spectacular 
instance  that  makes  plain  the  real 
issues  involved  in  the  review  problem. 
The  A.  M.  P.  A.  would  be  placing 
itself  in  a ridiculous  position  if  it 
should  protest  against  the  public  or  the 
trade  being  supplied  with  correct  and 
dependable  information  about  ])ictures. 
It  wmuld  he  absurd  for  the  association 
to  attempt  to  wage  war  on  a system 
which  broadcasts,  publislies  or  dis- 
tributes exact  and  reliable  estimations 
of  motion  picture  product. 

That,  of  course,  is  not  the  attitude 
of  the  association.  It  has  been  spurred 
into  action  because  the  wholesale  and 
spectacular  aspect  of  broadcasting 
brings  out  into  graphic  relief  the  evils, 
the  injustices  and  the  absurdities  of  an 
individual,  called  reviewer  or  anything 
else,  who  attempts  to  decide  in  his  ow'ii 
little  mind  just  what  the  ^nihlic  will 
think  of  an  entertainment  subject. 

With  like  reason  the  A.  M.  P.  A. 
could  protest  against  the  publication 
of  all  one-man  opinions  about  jiicturcs. 
Certainly,  the  numerical  strength  of  an 
audience  does  not  determine  the  char- 
acter of  the  matter  that  it  hears.  If 
the  association’s  protest  has  any  sense 
or  logic  to  it  at  all,  it  is  because  it  is 
based  on  the  impropriety  of  one  man 


attempting  to  hand  down  a final  de- 
cision on  the  entertainment  value  of 
pictures.  The  fact  that  such  an  opinion 
is  broadcast  certainly  does  not  change 
the  principle  that  applies  when  the 
same  review'  is  published  to  a smaller 
audience. 

* * * 

The  association’s  protest  against 
radio  broadcasting  of  reviews  is  emi- 
nently proper  and,  whether  or  not  it 
accomplishes  anything,  it  will  at  least 
demonstrate  that  the  organization  is  on 
the  job  in  this  particular. 

To  be  consistent,  however,  the  asso- 
ciation might  also  register  its  protest 
against  newspaper  reviews.  This,  of 
course,  would  only  be  a matter  of  form, 
because  newspaper  editors  are  not  in- 
terested in  the  merits  of  the  case  and 
have  an  eye  only  for  circulation  re- 
sults, w'hether  or  not  the  motion  picture 
industry  is  made  the  victim  of  an  un- 
reasonable, illogical  and  unjust  system. 

But  with  only  the  expected  charity 
for  the  interests  to  which  the  associa- 
tion is  devoted  it  might  properly  com- 
mence an  effort  near  at  home  in  this 
connection. 

The  trade  paper  editors  cannot  admit 
a lack  of  concern  over  a matter  so 
vitally  affecting  the  interests  of  the 
industry.  They  cannot  reply  that  they 
are  only  interested  in  circulation,  re- 
gardless of  W'hether  the  subject  matter 
misleads  their  readers  and  results  in 
w'idespread  injustice. 

The  ])rotest  of  the  A.  M.  P.  A. 
against  radio  broadcasting  of  one-man 
opinions  on  pictures  can  only  remain 
logical  if  it  follows  through  and  in- 
cludes all  kindred  forms  of  the  evil. 

And  it  cannot  be  expected  to  be 
taken  seriousl}'  outside  the  trade  unless 
the  association  at  least  makes  an  effort 
to  clean  its  own  house. 
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In  One  Issue 

ONE-MAN  REVIEWS  25 

{An  editorial  by  Martin  J. 
Quigley  which  should  remove 
any  doubts  on  the  subject  of 
motion  picture  trade  paper  re- 
views) 

SUNDAY  OPENING  27 

{The  first  valuable  article  re- 
sulting from  another  of  the 
HERALD’S  nation  wide  sur- 
veys of  exhibitors’  opinions 
on  important  topics) 

“BEN  HUR”  32 

{The  first  pictures  on  and  off 
location  which  have  appeared 
in  the  trade  papers  on  the 
most  ambitious  effort  which 
an  American  producer  has  yet 
made) 

THE  GOLF  TOURNEY 39 

{Three  pages  of  pictures  of 
the  industry’s  executives  on 
the  links.  This  feature  must 
be  a good  one,  as  the  HER- 
ALD started  it  and  the  other 
papers  have  followed  as 
usual) 

BETTER  THEATRES  ........  85 

{The  October  issue  of  the 
HERAT  D’S  every-four- 
weeks  supplement  which  is 
the  one  authoritative  source 
of  information  on  theatre 
building  and  equipment) 

And  That  Isn’t  All — It’s  Just  a Few 
Extras  in  Addition  to  the  Regular 
Weekly  Features  of  the 
HERALD 

No  wonder  the  HERALD  leads. 


AVAILABLE  ATTRAC- 
TIONS, giving  essential  infor- 
mation about  pictures  cur- 
rently offered  exhibitors  for 
booking,  is  published  com- 
plete in  the  September,  1924, 
BOX  OFFICE  RECORD. 


Re-Takes 


IT  is  no  secret  that  occasionally  a trade 
paper  is  required  to  use  a page  of 
“house  copy’  as  filler  when  the  me- 
chanical arrangement  of  the  journal  re- 
quires it.  How'ever,  the  selection  of  the 
advertisement  should  be  left  to  some  one 
who  knows  how  old  the  “house  copy”  is. 
* * * 

One  of  the  Eastern  trade  papers  last 
week  apparently  left  it  to  the  office  boy 
to  pick  the  filler  and  he  dusted  off  an  ad. 
seven  or  eight  years  old.  It  gravely  an- 
nounced that  the  publication  in  question 
“carries  as  much  accessory  advertising 
as  all  the  other  motion  picture  trade 
papers  combined.’  ’ 

* 4: 

Them  dai^s  are  gone  forever!  They 
passed  along  with  the  old  fashioned  claim 
of  20,000  circulation,  etc. 

* 4 

Hard  on  Him 

That  Vv’estern  newspaper  that  reported 
an  injury  to  a movie  star,  who  was 
thrown  from  his  horse,  thus — “Film  Star 
Lands  on  Head;  Injuries  Slight”  could 
have  saved  said  star  much  mental  suffer- 
ing if  it  had  left  off  the  last  two  words. 

Somewhat  Shortened 

The  boys  who  put  up  the  electric  signs 
are  having  their  own  troubles  with  “In 
Hollywood  With  Potash  and  Perlmut- 
ter”.  I’ve  already  seen  it  “In  Holly. 
With  Potash  & Perl.” 

* !|!  * 

Need  New  Suits 

I see  Mack  Sennett  is  going  to  teach 
his  bathing  girls  how  to  swim.  Yep! 
He’s  hired  a swimming  instructor  and 
Natalie  Kingston  is  the  first  pupil  to  hit 
the  water.  Now  they’ll  have  to  get  suits 
that’ll  be  O.  K.  in  the  water. 

4*4 

Whenzit  to  Be? 

Our  usual  heavy  Monday  mail  con- 
tained a post  cord  asking  us  to  think  of 
“a  party  for  two  months,”  Well,  it  sounds 
good,  although  two  months  is  rather  long 
for  one  with  a limited  capacity. 

* * * 

Aftermath 

There  seems  to  be  more  work  explain- 
ing a bum  golf  score  than  in  playing  the 
game. 

4 4 4 

Hard  Work  Then 

A lot  of  those  boys  who  proudly  carry 
a big  bunch  of  golf  clubs  .around  with 
them,  had  to  be  coaxed  to  bring  in  the 
wood  for  mother’s  cook  stove  a few  years 
back.  I’ll  bet. 

* * 

Use  Farina’s  Dope 

Pathe’s  purveyor  of  newsettes  sez  Far- 
ina, of  the  “Our  Gang”  comedies,  is  writ- 
ing beauty  hints  for  a New  York  news- 
paper, And  a lot  of  goils  we  met  last 
Summer  looked  as  though  they  had  been 
following  ’em. 

4 * * 

Four  Straight 

This  thing  of  winning  pennants  must 
be  getting  awfully  monotonous  for  the 
Giants. 

4*4 

Often  Gets  Hard 

Be  careful,  if  you  have  a little  barrel  of 
apple  cider  in  your  home,  it  doesn’t  turn 
hard  and  knock  you  for  a row  of  bung- 
holes. 

4 4 4 

Having  put  away  a lot  of  daylight  for 
a rainy  day  this  ought  to  be  a fairly 
cheerful  Winter.  How  much  did  you 
save?  ■ — J.  R.  M. 
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Clean  Films  Winning  Theatre 
Fight  for  Shows  on  Sundays 


Prejudice  Must 
Be  Overcome 

Under  that  caption  in  the  August  2,  is- 
sue of  the  “Herald,”  Martin  J.  Quigley 
presented  sound  logic  on  the  Sunday 
opening  situation.  Excerpts  from  his  edi- 
torial follow; 

"The  one  big  thing  standing  in  the  way  of 
seven  days  a week  of  motion  pictures  in 
all  towns  and  cities  throughout  the  coun- 
try is  the  traditionally  hostile  prejudice 
against  theatrical  exhibitions  on  Sunday.” 


. the  irresponsible  traveling  show 
is  the  thing  that  forms  the  actual  basis 
of  the  great  part  of  the  real  opposition 
to  Sunday  motion  picture  shozvs.” 


"The  exhibitor  may  properly  contend  that 
his  motion  picture  show  is  suited  to  per- 
formance on  Sunday  as  well  as  on  any 
other  day.” 


* * 

"It  is  our  thought  that  in  towns  that  are 
closed  on  Sundays  the  exhibitor,  with  an 
eye  to  eventually  . . . having  a seven 
day  town  should  conduct,  even  at  some 
expense  to  himself,  a specialized  exhibi- 
tion on  Sundays  which,  if  properly  di- 
rected, would  unquestionably  break  down 
the  wall  of  prejudice.  ...” 

>K  ^ iK 

"The  exhibitor  who  is  closed  on  Sunday, 
except  in  cases  where  it  is  purely  a po- 
litical matter,  may  bear  in  mind  that  he 
is  confronting  simply  a prejudice.” 

* * * 

"He  (the  exhibitor)  can  win  by  means  of 
demonstrating  that  a certain  kind  of  Sun- 
day show  is  an  asset  to  any  community.” 

* * * 


"This  would  entail  a certain  cost,  but  with 
the  eventual  reward  of  another  day’s  busi- 
ness every  week,  the  time,  effort  and  ex- 
pense would  be  well  worth  while.” 


People  Now  Demanding 
Sabbath  Entertainment 

Theatre  Men  from  Every  State  Report  on  Blue  Law 
Situation — Reformers  Receiving  Set-Back 

By  JAY  M.  SHRECK 

Clean  pictures — Sunday  shows!  Sunday  shows — clean  pictures! 

That’s  logic. 

Not  only  is  it  logic — it  is  sound  logic,  according  to  exhibitors  of  the 
country,  whose  reports  to  the  “Herald”  on  the  Sunday  opening  situation 
will  be  analyzed  in  a series  of  stories  of  which  this  is  the  initial  installment. 

Sunday  shows,  operated  throughout  the  country,  are  a source  of  real 
enjoyment  to  every  class  of  citizen  in  his  respective  community.  More 
than  this,  they  are  an  asset  in  that  they  lend  a moral  tone  to  the  general 
life  of  a community.  These  two  statements  do  not  represent  personal 
opinion.  They  are  the  crystallized  sentiment  of  cities  and  towns  as  theatre 
men  have  sensed  it. 

Does  Not  Interfere  With  Churches 

Ministers  are  espousing  the  cause  of  Sunday  shows  because  of  clean 
pictures.  Opposition  on  the  part  of  these  clergymen  is  abating.  In  many 
instances  they  have  urged  performances  on  the  Sabbath. 

All  belligerent  opposition  to  Sunday  shows  is  confined  to  religious 
fanatics,  a group  represented  in  the  main  by  what  we  generally  term 
reformers. 

The  ranting  of  these  reformers,  however,  has  failed  to  influence  the 
judgment  of  those  persons  (ministers  as  well  as  others)  who  believe  that 
clean  entertainment  is  an  adjunct  in  the  upbuilding  of  a wholesome 
community. 

In  presenting  the  exhibitors  reports  on  the  Sunday  opening  situation 
in  their  respective  communities,  the  “Herald”  will  eliminate  the  names  of 
the  theatre  owners  and  the  towns  or  cities  in  which  they  operate.  This  is 
done  so  that  the  reformers  who  may  obtain  copies  of  this  publication  will 
have  nothing  concrete  upon  which  to  direct  campaigns  against  individuals. 
As  a precautionary  measure,  therefore,  reports  will  be  referred  to  as  Exhib- 
itor A,  Exhibitor  B,  etc. 

Reports  have  been  received  from  exhibitors  in  every  state  in  the  Union, 
thus  giving  an  accurate  account  of  the  Sunday  show  situation.  These  reports 
will  be  published  complete  in  this  and  succeeding  Issues  of  the  “Herald.” 

Ministers  Now  Urge  Sunday  Shows 

Returning  now  to  our  former  statement  that  the  success  of  Sunday 
shows  has  resulted  from  the  presentation  of  clean  pictures,  which  in  turn 
has  overcome  local  prejudice: 

Exhibitor  A,  who  has  been  operating  on  Sunday  in  a Southern  city  for 
the  last  six  years,  says  that  “standing  in  with  the  critics,  running  a clean, 
decent  place  and  running  Sunday  afternoons  at  hours  when  there  is  nothing 
on  at  the  churches”  have  dissipated  opposition  to  Sabbath  performances. 

Stating  emphatically  that  Sunday  shows  increase  his  weekly  box 
office  receipts,  this  theatre  owner  continues:  “We  are  in  favor  of  Sunday 
shows  and  do  not  fail  to  say  so  at  every  opportunity — not  for  the  money 
we  are  getting  out  of  it,  but  that  we  certainly  want  to  serve  the  public,  and 
in  this  way  have  made  Sunday  shows  In  this  town  very  popular.” 

Operating  in  a state  which  sometimes  is  classified  as  Southern  and 
sometimes  as  Middle  Western,  is  Exhibitor  B.  He  has  been  showing  on 
Sunday  for  two  years,  in  fact,  after  “a  cheap  chautauqua  put  on  a lousy 
show  on  Sunday.”  Exhibitor  B cited  this  instance  to  the  mayor  and  other 
city  officieds  and  permission  to  show  Sundays  was  granted. 

By  “not  antagonizing  churches”  and  by  showing  “clean  pictures,” 
Exhibitor  B,  has  overcome  any  opposition  to  Sunday  performances. 

(Continued  on  Page  34) 
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New  YORK. — Bill  'i'cnrslcy  says  a lot 
of  people  in  the  film  business  have  a 

keen  sense  of  rumor -Ibc  Einstein, 

the  Stanley  Company  general  press  repre- 
sentative. was  here  all  excited  and  ever}’- 
thing,  to  meet  Jiilcs  Mastbauin  on  his  arrival 
from  Europe.  . . . D.  IJ'.  Gritfitli  went 

to  see  “America”  at  the  Capitol  and  thought 
it  a pretty  good  picture.  . . Irving 

Lesser,  who  won  the  booby  prize  at  the  golf 
tourney,  now  has  or  did  have  some  bananas 
today  . . . Christy  Deibel,  world’s  best 

exhibitor  golfer,  came  to  play  in  the  tourney 
and  staid  to  look  at  some  pictures.  . . . 

John  B.  Rock  won  a “Bobby  Iron”  by  re- 
maining away  from  the  golf  tourney.  . . . 

Pete  Harrison  objects  to  Famous  paying 
Mr.  Griffith  $10,000  per  week  so  it’s  all  off. 
. . . Harry  Warner,  Abe  Warner  and 

.9a»t  IVarner  held  a four  brothers  luncheon 
at  the  Astor  with  Sam  Morris  subbing  for 
Jaek  Warner  who  is  on  the  Coast.  . . . 

Billy  Brandt,  Lou  Bliimenthal  and  Bernard 
Edclherta  are  collaborating  in  w'riting  a 
brochure  on  golf  etiquette.  . . . Harvey 

Day  threatened  to  but  didn't  play  golf  at 
the  tourney.  . . Eddie  Loeb,  of  Loeb. 
Walker  & Loeb,  Los  Angeles  attorneys  for 
many  producers,  came  on  from  the  Coast 
with  Joe  Schenck.  . . , Jesse  Lasky  and 
Walter  U’anger  got  in  from  the  Coast  last 
week.  . . . Morrie  Ryskind  says  he  is 

strong  for  the  Nordic  races  and  thinks  he 
can  pick  a winner.  . . . Harry  Brandt 

sails  on  a honeymoon  trip  to  Europe  next 
month  and  will  take  his  bride  with  him. 
. . . Tommy  Eiwis,  advocate  of  life  in 
the  great  open  spaces,  maintains  a home  in 
Bronxville.  . . . Louis  Baum  has  gone 
to  the  Coast  to  see  that  F.  B.  O.  pictures 
are  made  as  they  should  be.  . . . Joe 

Plunkett  is  putting  “liot  Water”  in  the 
Strand  next  month.  . . . Eugene  Ziikor 
doesn’t  puff  up  with  pleasure  when  told  he 
looks  like  Benny  Leonard  or  vice  versa. 
. . . Al  Rockett  says  he  and  his  brother 

Ray  have  learned  something  about  exploita- 
tion since  thej'  opened  “Abraham  Lincoln” 
in  New  York.  . . . Louis  B.  Mayer  and 
family  sailed  on  the  Leviathan  Saturday  for 
Rome  and  other  places,  leaving  the  saddle 
horses  behind.  . . . Hiram  Abrams  and 
D.  W,  Griffith  did  not  eat  lunch  together  the 
day  of  the  former’s  arrival  from  the  other 
side.  . . . Bert  Lubin  won  a silver 
cocktail  shaker  at  the  golf  tourney  and  is 
now  looking  for  something  to  shake  in  it. 

. . . Harry  Reichenbach,  world’s  great- 
est toastmaster,  attended  the  golf  tourna- 
ment but  didn’t  toastmaster  or  whatever  is 
the  word.  . . . Mike  Levee  teed  up  a 
golf  ball  on  the  tenth  green,  named  it  Harry 
Schwalbe,  and  then  almost  drove  the  cover 
off  it.  . . . Nathan  Hirsch,  disguised  as 
a golf  player,  attended  the  tournament. 

. . . George  Seita  has  started  work  on 
“Galloping  Hoofs”  which  is  not  an  aero- 
plane story.  . . . John  Emerson  came 

from  the  Coast  last  week  to  spend  one 
whole  day  on  Broadway  . . . S a m 

Goldwryn  is  giving  a luncheon  at  the  Ritz  to 
Montague  Glass  et  al.  . . . Sidney  R. 
Kent  is  again  commuting  to  the  West  Coast 
where  Harold  Lloyd  makes  his  habitat. 

. . . Sam  Heilman  spent  the  day  at  the 

golf  tournament  and  didn’t  say  any  funny 
things  all  day.  . . . Dave  Chatkin  did 
not  step  on  a cake  of  soap  after  the  tourna- 
ment . . . Carey  Wilson,  who  wrote  the 
scenario  of  “Ben  Hur”  sailed  for  Rome 
to  see  how  they  are  making  it. — SPARGO. 


“Trouping  With  Ellen” 

An  Earl  Derr  Diggers 
story  produced  by  T.  Hayes 
Hunter  for  Producers  Dis- 
tributing Corporation. 


These  are  four  scenes  from  the  adapted 
“Saturday  Evening  Post”  story,  in 
which  Helene  Chadwick  is  starred. 
Gaston  Glass,  Mary  Thurman,  Basil 
Rathbone  and  others  appear. 
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Offers  Medal  for 
Best  Short  Subject 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  30.— A gold 
medal  is  waiting  for  the  producer  of 
the  best  film  of  three  reels  or  less 
shown  between-  September  1,  1924, 
and  August  31,  1925.  Cartoons  and 
animated  pictures,  as  well  as  com- 
edies, are  barred.  The  donor  of  the 
medal  will  be  Hugo  Riesenfeld,  di- 
rector of  Paramount’s  Broadway 
theatres. 

A iury  of  either  five  or  seven  ex- 
hibitors will  select  the  picture  to  be 
awarded  the  prize.  Acting  as  secre- 
tary of  the  board  of  judges  will  be 
Joe  Dannenberg  of  Film  Daily. 

Through  this  competition  Mr. 
Riesenfeld  hopes  to  see  produced 
short  subjects  which  will  “result  in 
the  general  welfare  of  the  industry.” 


Masthaum  Denies  Plan 
to  Build  Paris  House 

(Special  to  Exhibitors  Herald) 

PHILADELPHIA,  PA.,  Sept.  30.— One 
of  the  first  things  Jules  Mastbaum,  head 
of  the  Stanley  Company  of  America,  did 
on  his  arrival  in 
Philadelphia  after 
a four  months  so- 
journ in  Europe 
was  to  deny  that 
he  would  erect  a 
mammoth  theatre 
in  Paris.  When  ap- 
proached on  the 
subject,  he  replied : 

“That  is  not  to 
be,  so  far  as  I am 
concerned.  I gave 
the  matter  careful 
thought  and  I de- 
termined that  I 
shall  devote  my 
whole  life  to  the 
Stanley  Company.  I won’t  divide  my  time, 
but  shall  take  the  activities  of  the  Stanley 
organization  that  my  colleagues  so  gener- 
ously cared  for  while  I was  away.  One 
of  the  first  things  to  do  will  be  to  begin 
the  building  of  the  two  theatres  to  be  named 
Stanley  that  we  shall  erect  at  Camden 
and  Atlantic  City.” 

William  Berinstein, 

Noted  Exhibitor,  Dies 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Sept.  30. — William 
Berinstein,  45,  owner  of  theatres  in  Albany, 
Troy,  Schenectady  and  Elmira  and  one  of 
the  leading  figures  in  upstate  motion  pic- 
ture theatre  work,  died  yesterday  morning 
at  his  home  in  New  York  City  following 
a long  illness  resulting  from  a nervous 
breakdown.  His  funeral  was  held  here. 


Eliminate  Orchestras 

(Special  to  Exhibitors  Herald) 
ALBANY,  N.  Y.,  Sept.  30. — In  cutting 
down  overhead,  theatres  in  Schenectady 
either  have  eliminated  orchestras  this 
fall,  or  cut  them  to  the  bone.  The  orches- 
tra has  been  entirely  eliminated  at  the 
State,  although  retained  at  the  Strand, 
but  with  only  five  men  playing.  An  or- 
gan has  replaced  the  orchestra  at  the  Al- 
bany. 


Exchanges  Decline  Invitation 
To  Attend  Kansas  Conclave 


Friendly  “Regrets”  May  Change  the  Complexion  of 
Future  Conventions — Film  Men  Censured  by 
Home  Offices,  According  to  Reports 


By  FRANK  C.  TRUE 

{Special  to  Exhibitors  Elerald) 

Kansas  city,  mo.,  September  30. — Although  both  Kansas  City 
exhibitor  and  exchange  officials  are  loath  to  admit  it,  the  Allied- 
M.  P.  T.  O.  Kansas  and  Missouri  convention  in  Topeka  last  week 
probably  set  a precedent  insofar  as  representation  at  future  conventions 
in  the  Kansas  City  territory  is  concerned. 

The  exchanges,  in  declining  invitations  to  the  convention,  did  so  only 
in  a friendly  spirit.  Their  “regrets”  were  accepted  in  a similar  attitude 
by  exhibitors,  but  it  started  something.  Local  exchanges  were  censured 
by  home  offices  in  New  York  for  failure  to  attend  the  convention,  but 
that  has  little  bearing  upon  the  matter. 

Absence  of  Exchange  Men  Creates  Talk  on  Film  Row 
The  smoothness  with  which  the  convention  program  was  unwound, 
the  absence  of  blending  one  type  of  business  (film  purchasing  and  dis- 
cussion of  film)  with  another  (that  of  attending  to  convention  details) 
proved  a subject  of  speculation  on  the  floor  of  the  convention.  So  suc- 
cessful, financially  and  otherwise,  was  the  convention  that  the  subject  of 
representation  at  future  conventions  is  the  principal  topic  on  Kansas  City’s 
film  row  today. 


In  the  address  of  welcome,  Mayor  Earl 
Akers  of  Topeka  dropped  two  timely 
hints  to  exhibitors. 

“It  seems  im- 
portant to  me  that 
theatre  owners 
should  have  a bet- 
ter understanding 
with  legislative 
bodies  on  their 
problems.  Misun- 
derstanding f r e- 
quently  is  the  root 
of  much  evil.  It 
also  is  important 
that  exhibitors 
organize,  or  op- 
posing forces  will 
organize  against 
them.” 

The  afternoon 


James  W.  Watson 


session  of  the  first  day  was  consumed  en- 
tirely with  the  merging  of  the  M.  P.  T.  O. 
Kansas.  Western  Missouri  and  Kansas 
City,  Mo.,  the  completion  of  which  vvas 
sealed  by  the  adoption  of  the  following 
resolution : 

Resolution  Explains  Merger 

Be  it  resolved  that,  the  organizations  of 
the  M.  r.  T.  O.  Kansas  and  of  Western  Mis- 
souri be  amalgamated  under  the  name  of  the 
M.  P.  T.  O.  of  Kansas  and  Missouri;  that 
a committee  be  appointed  to  draft  a con- 
stitution and  by-laws  along  the  following 
lines : 

President  or  first  vice-president  to  be 
elected  from  the  united  membership ; two 
other  vice-presidents  to  be  elected,  one  from 
each  state;  an  equal  number  of  directors 
from  each  state  to  be  elected  by  the  united 
membership ; that  25  per  cent  of  the  dues 
from  each  state  be  credited  to  a special 
fund  to  be  used  by  a research  and  promotion 
committee  in  each  state;  in  other  words,  25 
per  cent  of  all  the  dues  is  to  be  used  only  for 
such  work  in  Kansas  and  25  per_  cent  of  all 
Missoui-i  dues  is  to  be  used  onlv  in  Missouri. 
Any  additional  funds  for  sectional  purposes  to 
ire  raised  by  special  assessment  in  the  state 
needing  it. 

For  temporary  organization  we  recommend 
that  the  present  officers  and  directors  of  the 
M.  P.  T.  O.  Kansas,  remain  in  offic-  for  the 
new  organization  until  the  next  regular  con- 
vention and  that  in  addition  seven  new  direc- 
tors from  Missouri  be  elected  to  serve  on  the 
board. 

That  all  funds  and  other  assets  now  exist- 
ing in  present  organization  be  amalgamat’d, 
and  that  dues  he  based  on  the  present  scale 
as  now  in  effect  in  the  Kansas  organiza- 
tion, or  any  that  might  be  adopted  at  this 
meeting. 


In  an  eleventh  hour  conclusion  early 
Tuesday  morning,  H.  M.  Richey  of  Mich- 
igan was  re-elected  secretary  of  the  Al- 
lied at  the  meeting  of  that  body. 

The  most  significant  address  of  the 
convention  was  that  of  Governor  Johna- 
than Davis  of  Kansas  Monday. 

“Exhibitors  and  producers  are  carry- 
ing more  responsibility  each  day  in  the 
type  of  pictures  shown.  You  are  equally 
as  responsible  as  ministers  or  schools. 
Your  importance  to  children  is  beyond 
estimation.  I have  wondered  if  some  day 
we  cannot  do  without  censors.  They  say 
I am  the  head  of  the  state  censor  board. 
Perhaps  I am,  but  I get  few  complaints. 
When  I do  get  one  I view  the  picture 
personally  before  rendering  any  decision. 
I regard  myself  as  duty  bound  to  exhib- 
itors as  I am  to  any  other  class  of  citi- 
zens.” 

In  acknowledging  the  governor’s  ad- 
dress, President  R.  R.  Biechele  asserted 
that  he  hoped  exhibitors  could  depend 
upon  the  governor  for  cooperation. 

“You  can  until  after  January;  I’ll  have 
my  own  fight  on  my  hands,”  the  gover- 
nor smiled. 

President  H.  C.  Cole  of  the  Texas  ex- 
hibitor body  followed  the  governor,  leav- 
ing no  uncertainty  in  his  tone  of  voice. 

Raps  Lack  of  Organization 

“Men,  it  may  seem  a little  cruel  to  say 
so,  but  you  haven’t  any  organization.  By 
this,  I mean  all  exhibitors:  not  you  in- 
dividually. We  have  just  enough  mem- 
bers to  make  us  think  we  have  an  or- 
ganization. In  the  last  nine  months  in 
Texas  we  have  increased  our  membership 
to  325  and  have  $15,000  in  the  treasury. 
We  employed  a real  salesman  to  go  out 
and  sell  organization.  He  gets  100  per 
cent  of  the  men  he  sees.  You  must  have 
enough  monev  in  the  treasury  to  carry 
you  along  for  a time.  If  you  had  six 
month’s  salary  for  a salesman  I would 
almost  guarantee  that  you  would  win  out.” 

Then  came  Tack  Miller,  head  of  the  Chi- 
cago body,  who  added  even  more  “kick” 
to  the  impression  created  by  Mr.  Cole. 

“If  you  think  you  can  run  an  organiza- 
tion on  a dime  you’re  going  to  be  badly 
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30 


EXHIBITORS  HERALD 


October  11,  1924 


Exchanges  Decline 
Kansas  Invitation 
To  Attend  Meet 

(C ontinued  from  Preceding  Page) 

fooled.  We  collect  $60,000  a year — and 
we  spend  it.  That’s  the  only  way  to  do. 
To  an  exhibitor  who  seeks  us  only  when 
he  is  in  trouble,  we  tell  him  ‘no.’  We 
have  made  our  Chicago  organization  hard 
to  get  into  and  you  would  be  surprised  at 
the  kind  of  offers  some  exhibitors  make 
us  to  get  in.” 

Glancing  about  the  room.  Chairman  A1 
Sceffes  of  the  Allied,  who  followed  Mr. 
Miller,  asserted: 

“This  attendance  is  a damned  shame. 
Any  exchange  can  go  out  and  'sock‘  an 
exhibitor  on  a film,  but  it  is  a hard  task 
to  sell  him  organization.” 

Praise  for  Will  H.  Hayes 

Then  Mr.  Steffes  drifted  to  the  subject 
of  Will  Hays. 

“Hays  is  a smart  man  and  working  just 
as  har'd  for  the  exhibitor  as  he  is  for  the 
producer,  for  he  realizes  that  if  the  ex- 
hibitor doesn’t  make  money  the  producer 
can’t.  Why  don’t  you  put  it  up  to  the 
Kansas  City  exchanges  that  if  they  serve 
films  to  free  shows  they  will  be  boy- 
cotted? If  that  isn’t  enough,  put  it  up  to 
Hays. 

“If  our  business  isn’t  big  enough  to  us 
to  warrant  the  payment  of  our  organiza- 
tion dues,  then  let’s  get  out  and  make 
room  for  men  who  are  willing  to  pay. 
Why  point  to  the  exchanges  as  our  na- 
tural enemies.  We  can  boycott  them  and 
thev  are  licked.  But  try  that  on  a free 
show  where  there  is  a civic  tieup  and  see 
what  happens.” 

At  the  banquet  Monday  night  Lieuten- 
ant Governor  Ben  S.  Paulen  of  Kansas 
was  the  opening  speaker.  He  is  a candi- 
date for  governor. 

‘‘During  my  entire  career  in  the  legis- 
lature I never  yet  have  met  an  exhibitor 
who  was  not  fair.  You  daily  are  mould- 
ing public  opinion.  If  you  insist  upon  the 
kind  of  pictures  your  community  wants 
the  producers  will  produce  them.  I con- 
sider exhibitors  as  among  the  best  citi- 
zens of  the  state.” 

Attorney  General  Speaks 

Attorney  General  Charles  B.  Griffith  of 
Kansas  was  next. 

“As  long  as  Hays  or  his  representative 
is  not  in  the  room  I’m  going  to  tell  you 
what  I’ll  do  when  I become  czar  of  the 
movies,”  he  laughed.  “The  first  thing 
will  be  to  cut  the  stars’  salaries.  There 
also  is  too  much  supervision  in  Kansas, 
not  especially  in  the  censor  board  (there 
being  a political  campaign  on  right  now 
I can’t  say  much).  In  my  estimation  the 
most  responsible  factors  in  the  country 
today  are  the  ministers,  schools  and  mo- 
tion picture  theatres,  in  the  order  named.” 

Then  Mr.  Steffes  proceeded  to  correct 
Mr.  Paulen  on  a previous  statement. 

“What  the  public  wants  we  will  demand 
of  the  producers.  That’s  just  what  we 
are  doing.  We  are  not  the  educators.  We 
are  attempting  to  elevate  the  screen  to  as 
high  a standard  as  possible,  but  if  we  live 
we  must  give  the  public  what  it  wants.” 

Mr.  Steffes  then  told  of  a high  class  pro- 
duction which  once  netted  him  $7  gross, 
while  a rival  production  of  cheaper  type 
did  a capacity  business. 

Then  Richard  J.  Hopkins,  justice  of 
the  Kansas  supreme  court,  took  the  floor. 

“I’ve  been  thinking  seriously  about  that 
$7  gross,  but  I still  hope,  and  know,  you’ll 
do  all  in  your  power  to  educate  the  pub- 
lic.” 

Watson  New  Vice  President 

The  second  day  saw  the  completion  of 
the  new  merged  body’s  business.  J.  B. 


Watson  of  the  Benton  theatre,  Kansas 
City,  Mo.,  was  named  vice-president  of 
the  association,  to  lend  Missouri’s  aid  to 
President  Biechele,  pending  a joint  elec- 
tion of  officers  next  spring.  A telegram 
from  Capitol  Enterprises,  a million  dollar 
organization  of  Kansas  City  which  con- 
trols several  theatres,  was  received, 
seeking  membership  in  the  organization. 

It  was  decided,  after  lengthy  discus- 
sion, that  the  time  was  not  ripe  to  take 
any  radical  stand  against  block  booking, 
but  a fight  will  be  waged  against  “free” 
show  competition.  A recommendation 
was  made  by  M.  B.  Shanberg  of  Hutchin- 
son, Kan.,  that  a clause  be  inserted  in  the 
new  proposed  uniform  contract,  requiring 
exchanges  to  have  accessories  on  hand  a 
sufficient  time  ahead  of  the  showing  of  a 
picture. 

A committee  of  L.  M.  Miller,  Wichita; 
A.  F.  Baker,  Kansas  City,  Kan.,  and 
James  Watson,  Kansas  City,  Mo.,  was  ap- 
pointed to  supervise  the  expenditure  of 
the  special  fund  of  $7,000,  contributed  on 
the  convention  floor,  to  be  used  in  pre- 
liminary organization  work.  G.  L. 
Hooper  of  Topeka  was  appointed  as  dele- 
gate to  represent  the  exhibitors  in  their 
cooperation  with  the  good  roads  move- 
ments, the  object  being  that  “the  better 
the  roads  the  larger  the  out-of-town  at- 
tendance.” 

Kansas  City  Seeks  Meeting 

Kansas  City,  Mo.,  through  Mr.  Wat- 
son, entered  formal  application  for  the 
next  convention  of  the  merged  body,  but 
decision  will  be  withheld  until  a meeting 
of  the  directors. 

Various  committees  appointed  are; 

Resolutions — A.  R.  Zimmer,  Marysville, 
Kan.;  R.  H.  Holmes,  Emporia,  Kan.;  W. 
Frazier,  Pittsburg,  Kan.;  R.  G.  Liggett, 
Kansas  City,  Kan. 

Auditing — M.  B.  Shanberg,  Hutchinson, 
Kan.;  Walter  Wallace,  Leavenworth, 
Kans;.  A.  F.  Baker,  Kansas  City,  Kan. 

Ways  and  Means — L.  M.  Miller,  Wich- 
ita, Kan.;  A.  F.  Baker,  Kansas  City, 
Kan.;  M.  B.  Shanberg,  Hutchinson,  Kan.; 
E.  E.  Frazier,  Pittsburg,  Kan. 

Entertainment — C.  M.  Smith,  Fred 
Meyn,  and  C.  E.  Cook,  all  of  Kansas  City, 
Kan. 

Membership — E.  E.  Frazier,  Pittsburg, 
Kan.;  A.  R.  Zimmer,  Marysville,  Kan.; 
R.  G.  Liggett,  Kansas  City,  Kan. 

Special  Committee — W.  H.  Weber,  Great 
Bend,  Kan.;  C.  M.  MeVey,  Herrington, 
Kan.;  W.  J.  Gable,  Beloit,  Kan. 

Merger — M.  B.  Shanberg,  Hutchinson, 
Kan.;  Jay  Means,  Kansas  City,  Mo.;  L. 
M.  Miller,  Wichita,  Kan.;  Jack  Truitt,  Se- 
dalia.  Mo.;  Walter  Wallace,  Leavenworth, 
Kan.;  Charles  Sears,  Nevada,  Mo.;  Harry 
McClure.  Emporia,  Kan.;  R.  Finklestein, 
Kansas  City,  Mo.,  and  H.  C.  Cole,  Texas 
(Odd  member). 

Urge  “Music  Tax”  Fight 

These  resolutions,  excerpts  of  which 
follow,  were  adopted: 

Whereas.  The  Motion  Picture  Theatre  Owners 
of  Kansas  and  of  the  United  States  have  been 
obliged  to  either  pay  the  so-called  “music  tax’’ 
for  the  past  several  years,  or  fight  same  through 
the  open  courts,  and  whereas  it  is  a universal  opin- 
ion among  theatre  owners  and  all  who  are  ac- 
quainted with  this  situation  that  this  tax  is  unjust 
and  unfair,  be  it  hereby  resolved  that  the  Motion 
Picture  Theatre  Owners  of  Kansas  individually 
and  collectively  put  forth  every  effort  and  utilize 
every  means  towards  bringing  about  an  ameridment 
to  the  present  copyright  at  the  next  session  of 
congress. 

Whereas:  Investigation  throughout  Kansas,  and 
especially  so  in  key  centers,  shows  that  exhibitors 
have  suffered  a tremendous  loss  weekly,  due  to 
the  depressed  conditions  and  whereas,  during  this 
period  of  depression  the  majority  of  theatres  being 
at  a very  poor  position  financially,  and  whereas, 
the  theatre  owners  of  Kansas  recognize  their 
patrons,  the  public,  is  keenly  interested  in  learn- 
ing something  of  w’oat  is  going  on  behind  the 
screen  of  this  great  industry,  and  whereas,  the 
price  of  film  rentals  continues  to  stand  at  such 
a high  level  to  further  cripple  the  financial  re- 
sources of  the  theatre  owners,  and  we  sincerely 
believe  that  only  drastic  measures  will  afford 
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relief  to  the  situation,  therefore,  be  it  resolved, 
that  the  Motion  Picture  Theatre  Owners  of  Kansas 
demand  from  the  recognized  stars  of  the  screen, 
the  directors,  the  producer?  and  distributors,  that 
they  recognize  the  debt  they  owe  to  the  theatre 
owners  and  the  public  who  made  them,  that  they 
modify  their  demand  for  exorbitant  remuneration 
for  the  pictures  they  make  in  order  that  such  pic- 
tures in  question  may  be  placed  in  the  hands  of 
the  theatre  owners  at  a fair  and  equitable  price 
as  will  enable  in  many  cases  the  exhibitor  to 
lower  his  admission  and  continue  the  operation 
of  his  theatre  without  certainty  of  loss. 

Whereas:  It  has  been  called  to  the  attention  of 
the  Motion  Picture  Theatre  Owners  of  Kansas 
that  extravagance,  waste  and  duplication  of  ex- 
penditure exists  within  the  industry,  and,  whereas, 
the  exhibitor  is  obliged  to  bear  the  entire  percen- 
tage of  said  extravagance,  waste,  etc.,  be  it  hereby 
resolved  that  we  go  on  record  objecting  to  the 
useless  duplication  of  expenditure  that  saddles  the 
entire  business  with  unbearable  burdens,  and,  be 
it  further  resolved  that  the  publicity  of  excessive 
salaries  paid  stars  be  curtailed  and  every  possible 
means  be  utilized  to  gain  and  retain  the  confi- 
dence and  good  will  of  the  general  public. 

Whereas:  The  Motion  Picture  Owners  of  Kan- 
sas can  make  a substantial  saving  of  approximately 
50  per  cent  on  film  and  accessories  shipments  by 
receiving  and  returning  same  by  parcel  post,  and, 
whereas,  the  present  system  of  the  parcel  postage 
of  film  does  not  insure  speedy  distribution  because 
of  lack  of  facilities  in  Kansas  City,  Mo.,  the  dis- 
tributing center,  be  it  hereby  resolved  that  we 
request  and  implore  of  the  postmaster  general 
that  he  exert  his  best  efforts  and  use  every  means 
towards  securing  such  appropriations  as  are  neces- 
sary to  install  a service  for  the  shipments  of  films 
and  accessories  as  is  had  in  Omaha. 

Whereas:  The  moving  picture  theatre  is  a 
more  or  less  public  institution,  which  is  attended 
and  patronized  by  people  of  all  ages  and  walks  of 
life,  and,  whereas,  such  patrons  are  entitled  to  have 
such  places  of  public  entertainment  kept  and  main- 
tained in  a clean,  safe,  wholesome,  sanitary  and 
healthful  condition,  therefore,  be  it  resolved  that 
the  M.  P.  T.  O.  Kansas  be  pledged  to  keep  and 
maintain  every  place  of  public  amusement  under 
its  control  in  a clean,  safe,  wholesome,  sanitary 
and  healthful  condition;  that  each  such  place  of 
public  amusement  shall  at  all  times  be  properly  and 
suitably  lighted  and  that  no  conduct  shall  be  suf- 
fered or  permitted  therein  which  might  be  the 
subject  of  criticism  or  which  might  bring  odium 
or  discredit  to  the  exhibitor  members  of  the 
M.  P.  T.  O.  Kansas. 

Whereas,  In  the  past  the  press  has  made  no- 
toriety of  any  and  all  scandal  existing  within  the 
industry,  and  whereas  this  unwelcome  publicity 
greatly  reflects  upon  the  management  that  plays 
these  pictures,  be  it  hereby  resolved  that  the  Mo- 
tion Picture  Theatre  Owners  of  Kansas  deplore 
the  production  or  exhibition  of  any  picture  where- 
in members  of  the  cast  are  of  a questionable  char- 
acted,  regardless  of  whether  or  not  said  pictures 
may  be  passed  by  the  Kansas  board  of  review. 

Whereas,  It  has  developed  that  excessive  length 
of  features  is  becoming  a commonplace  occur- 
rence, and  whereas,  this  excessive  footage  prevents 
the  showing  of  a diversified  program,  which  is  the 
increasing  demand  of  our  patrons,  and,  whereas, 
the  majority  of  feature  productions  can  be  well 
told  in  six  to  seven  thousand  feet,  therefore  be  is 
resolved  by  the  M.  P.  T.  O.  of  Kansas  that  we 
respectfully  request  and  implore  that  cognizance  be 
taken  of  this  statement. 

Whereas,  Complaint  has  been  entered  by  the- 
atre patrons,  exhibitors  and  distributors  of  motion 
pictures  in  the  state  of  Kansas  that  it  is  unfair  and 
contrary  to  the  rendering  of  judicial,  equitable  and 
unbiased  censorship  of  motion  pictures  to  permit 
the  attendance  of  any  other  person  except  mem- 
bers of  the  board  of  review,  at  the  screening  of 
any  picture  for  the  sole  purpose  of  securing  a 
verdict  of  the  Kansas  state  board  of  review,  be  it 
hereby  resolved  that  the  presence  of  any  person  or 
persons  other  than  the  members  of  the  board  of 
review  is  an  undue  influence  upon  the  decisions  of 
the  board  and  we  humbly  request  that  the  Kansas 
state  board  of  review  make  it  a regulation  and 
strict  ruling  that  no  person,  or  persans,  be  per- 
mitted to  be  present  at  the  screening  of  motion 
pictures  at  the  Kansas  state  board  of  review 
when  they  are  censoring  same. 

Whereas,  The  M.  P.  T.  O.  Kansas  contributed 
in  no  small  way  toward  bringing  about  the  repeal 
of  the  nuisance  admission  tax  and  seat  tax,  and 
whereas,  during  the  last  regular  session  of  the 
Kansas  legislature  theatre  owners  were  subjected 
to  many  detrimental  bills — one  of  which  was  the 
6 per  cent  excise  tax  bill — and,  whereas,  it  was 
due  to  the  activities  made  possible  through  the 
contributions  of  some  $1,500  that  these  bills  were 
defeated,  and,  whereas,  we  have  reason  to  antici- 
pate the  passage  of  the  excise  tax  bill  and  other 
detrimental  measures  at  the  coming  legislature,  be 
it  hereby  resolved  that  we  hereby  urge  and  appeal 
to  all  exhibitors  of  Kansas  to  contribute  one-half 
of  their  former  seat  tax  in  order  that  we  may 
have  sufficient  finances  to  combat  disastrous  legis- 
{Continued  on  Page  46) 
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Showmen  Explode  “Average 
Picture”  Bunk  in  Reviews 

Exhibitor’s  Definition  Found  Wanting  — Judges 
Confirm  Service’s  Statement  That 
Phrase  Means  Nothing 

By  T.  O.  SERVICE 

I’ve  bad  news  this-  week  for  W.  O.  Stevens,  Apollo  theatre,  Princeton, 
111.,  and  good  news  for  me.  The  judges  he  appointed  to  pass  upon  his 
definition  of  an  “average  picture”  say  that  it’s  not  satisfactory.  Further, 
they  confirm  my  statement  that  there  “ain’t  no  sich  animal.” 

You  recall  the  circumstances,  of  course,  but  I’ll  repeat  them  for  the 
benefit  of  those  who  came  in  late. 

Offers  to  Print  Plush  Edition  of  “Herald” 

Some  weeks  ago  I wrote  my  belief  that  motion  picture  reviewers  are 
talking  through  their  hats,  if  not  deliberately  concealing  their  thoughts, 
when  they  call  an  attraction  “an  average  picture.”  In  my  conviction  I 
promised  to  print  a plush  edition  of  the  Herald  if  I should  receive  a 
demonstrably  accurate  definition  of  the  phrase.  Mr.  Stevens  wanted  to 
see  the  plush  edition  and  so  contributed  a definition,  with  examples.  It 
was  printed  on  page  29  of  the  September  27  issue  and  Mr.  Stevens  asked 
exhibitors  to  judge  its  accvtracy. 


You  will  have  to  see  “Christine  of  the 
Hungry  Heart”  in  order  to  know 
what  character  Walter  Hiers  is  en- 
deavoring to  portray  in  this  scene.  This 
is  a Thomas  H.  Ince  picture  for  First 
National. 

State  at  Schenectady 

to  Be  Sold  at  Auction 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Sept.  30.— The  State 
theatre,  Schenectady,  the  largest  motion 
picture  house  in  this  part  of  the  state, 
■will  be  sold  at  public  auction  shortly,  ac- 
cording to  W.  W.  Farley,  receiver  in 
bankruptcy.  The  theatre  cost  about 
$300,000,  and  was  opened  three  years  ago 
with  Edwin  O.  Weinberg  as  manager  for 
'the  Strand  people. 

The  theatre  was  among  those  involved 
later  in  the  financial  difficulties  of  Max 
Spiegel.  It  has  been  operated  of  late  by 
Farash  Theatres,  Inc.,  which  also  op- 
erates the  Albany  and  Strand  in  Schenec- 
tady. 

3,207  Cases  Submitted 
to  Arbitration  in  N.  Y, 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  30. — During  the 
period  from  September  1,  1923,  to  August 
31,  1924,  3,207  cases  came  before  the  arbi- 
tration board,  whose  membership  is  com- 
prised of  the  Film  Board  of  Trade  of 
New  York  City  and  the  Theatre  Own- 
ers Chamber  of  Commerce. 

Of  the  total  number  only  13  were  con- 
tested, 1,526  were  settled  before  a hear- 
inng  could  be  held,  1,356  were  defaults, 
62  were  dismissals  and  80  were  with- 
drawn. 


Steffes  Seriously  III 

(Special  to  Exhibitors  Herald) 

MINNEAPOLIS,  MINN.,  Sept.  30.— 
Shortly  after  his  return  from  the  Allied 
meeting  at  Topeka,  Kan.,  and  while  attend- 
ing a meeting  of  the  board  of  directors  of 
the  Northwest  Exhibitors  Association,  AI 
Steffes,  head  of  both  Allied  and  the  North- 
west league,  was  taken  seriously  ill. 

Kendrick  Is  Transferred 

OAKLAND,  CAL. — ^John  Zanft,  vice-president 
and  general  manager  of  William  Fox  Theatres, 
has  transferred  H.  M.  S.  Kendrick,  managing 
director  of  the  Fox  houses  in  Denver  to  the  Fox 
theatre  here. 


Here’s  the  bad  news: 

Julius  W.  Schmidt,  Grand  theatre, 
Breese,  111.,  writes: 

**As  a Little  country  town  exhibitor,  1 
don't  agree  with  Brother  Stevens*  on  his 
definition  of  an  average  picture.  What  he 
caiU  an  average  picture  1 would  call  a spe> 
dial  that  would  please  the  average  run  of 
people  who  attend  picture  shows. 

‘*My  definition  of  an  average  picture  is 
one  that  wiU  not  tire  you  to  look  at  but 
one  you  will  forget  as  soon  as  it  reads, 
‘The  End.' 

“I  would  not  say  ‘popular'  is  the  defini- 
tion of  ‘average.*  ** 

For  a moment  it  seemed  Mr.  Schmidt 
had  complicated  matters  by  adding  an- 
other definition,  but  A.  P.  Sitton  and 
Son,  Muse-U  theatre,  Tularosa,  N.  M., 
dispose  of  his  definition  as  well  as  Mr. 
Stevens’  in  their  letter,  which  follows: 

“Replying  to  Mr.  Stevens  regarding 
‘What  is  an  Average  Picture,*  according  to 
our  view  Mr.  S.  puts  himself  in  the  saime 
category  that  he  puts  Ince  and  Griffith.  If 
they  cannot  judge  a program  picture,  how 
can  he?  Furthermore,  in  our  humble  opin- 
ion, if  ‘The  Birth  of  a Nation*  is  an  aver- 
age picture,  pray  tell  us  what  is  above  the 
average  ? 


Stroheim  Picture 
Refuses  To  Be  Cut 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  30.— Officials 
of  Metro-Goldwyn  are  looking  for  a 
good  film  cutter.  They  want  him 
to  operate  on  Eric  Von  Stroheim’s 
production  of  Frank  Norris’  novel 
“McTeague,”  which  is  called 
“Greed”  for  screen  purposes.  The 
picture  has  been  completed  several 
months  and  according  to  advices 
from  the  Metro-Goldwsm  offices, 
leading  film  cutters  and  editors  have 
tried  their  hand  at  reducing  the 
Stroheim  special  to  the  length  of 
one  evening’s  entertainment.  The 
results  are  said  to  have  been  satis- 
factory to  neither  Stroheim  or  offi- 
cials of  Metro-Goldwyn. 

Von  Stroheim,  it  is  said,  omitted 
nothing  from  the  Norris  novel  that 
would  contribute  to  making  “Greed” 
a powerful  moving  document  on 
several  phases  of  human  conduct. 
Right  now  it  is  said  the  film  is  no 
nearer  reaching  the  screen  than  it 
was  when  its  hundreds  of  thousands 
of  feet  first  went  into  the  cutting 
room. 


“In  our  mind  ‘The  Birth  of  a Nation* 
is  in  a class  all  to  itself.  To  prove  rt,  the 
picture  is  still  running  and  drawing,  while 
most  if  not  all  the  pictures  contemporatry 
with  it  are  forgotten. 

“It  is  just  as  impossible  to  name  an  aver- 
age picture  as  it  is  to  say  exactly  what 
any  certain  picture  wiU  do  in  every  com- 
numity  in  the  U.  S.  A.  For  instance,  a 
picture  that  will  go  big  in  Los  Angeles  or 
Denver  will  find  most  of  our  patrons  in 
this  little  bifi-g  at  home  asleep. 

“Another  reason  why  you  caxmot  nalme 
an  average  picture  is  the  same  as  the  one 
which  makes  any  review  worthless,  and  the 
exact  reason  for  both  is  shnple,  viz.:  No 
two  persons  in  this  world  see  a thing  or 
think  of  a thing  in  exactly  the  same  way. 

If  they  dad,  all  the  boys  in  the  world  wouldi 
want  to  marry  the  saime  girl. 

“We  would  like  very  much  to  see  and 
possess  a copy  of  our  beloved  HERALD  in 
plush  paper,  but  we  will  never  see  it  that 
way,  because  you  are  just  as  safe  in  mak- 
ing that  promise  as  we  would  be  to  bet 
that  the  sun  will  rise  tomorrow  morning.** 

I would  say  offhand  that  the  point  is 
pretty  definitely  settled,  but  I’m  still  open 
to  conviction.  I’ll  be  glad  to  hear  from 
anyone  else  who  believes  the  “average” 
phrases  so  favored  by  reviewers  mean 
anything.  No  one  is  barred — not  even 
reviewers. 

First  National  Taking 
Production  Units  East 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  30. — First  National 
has  decided  definitely  to  transfer  two  of 
its  producttion  units  East.  According  to 
Richard  A.  Rowland,  general  manager, 
the  Doris  Kenyon  company  and  the  one 
featuring  Milton  Sills  will  be  brought  here 
the  middle  of  next  month. 

Earl  Hudson,  it  is  understood,  will  ac- 
company the  companies  East.  Colleen 
Moore  for  the  time  being  remains  on  the 
Coast  and  John  McCormick,  First  Na- 
tional representative  at  United  Studios, 
will  handle  the  business  affairs  of  the 
Moore  unit  while  June  Mathis  will  be  in 
charge  of  production  matters.  Miss 
Moore’s  producing  unit  may  be  brought 
to  New  York  later. 


Hughes  Production  Head 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Sept.  30. — Rupert 
Hughes  has  been  made  an  executive  of 
Metro-Goldwyn-Mayer  and  will  take  up  his 
duties  as  production  supervisor  for  several 
units  at  once. 
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(Below)  Lucrccc  Card,  French  actress,  who  plays 
the  Madonna  in  the  Mctro-Goldwyn-Maycr  opus. 
(In  circle)  Ramon  Novarro  (right)  who  has  the 
title  role  in  “Ben  Bur,”  and  Francis  A'.  Bushman. 


From  Rome 
Come  These 
First  Stills 

“Ben  Hur” 

a 

Sfetro-Goldwyn-AIayer 

Attraction 
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10.000  Persons  to  Be  Used 
In  “Ben  Hur”  Chariot  Scene 

1.000  Workmen  Have  Been  Laboring  for  Months  on 
Huge  Sets  for  Metro-Goldwyn-Mayer  Version 

Of  Lew  Wallace’s  Famous  Play 

By  LOU  MARANGELLA 

{Special  to  Exhibitors  Herald) 

ROME — After  many  months  of  active  preparation  in  the  construction  of 
stU]jendous  sets  and  the  selection  of  a cast  of  celebrated  screen  players, 
Director  Cieneral  Fred  Niblo  has  begun  active  work  on  the  filming  of 
General  Lew  Wallace’s  famous  novel  and  stage  play,  “Ben  Hur,”  for  the 
Metro-Goldwyn-Mayer. 

Among  the  principal  players  in  the  cast  here  are  Ramon  Novarro,  who 
enacts  the  part  of  Ben  Hur,  Carmel  Myers,  Francis  X.  Bushman,  Nigel  de 
Brulier,  Kathlyn  Key,  Claire  McDowell,  Frank  Currier.  Although  May  Mc- 
vVvoy,  who  has  been  assigned  the  part  of  Esther  opposite  Novarro,  has  not 
arrived  as  yet,  the  action  in  which  she  is  concerned  will  be  filmed  about  the  time 
this  article  reaches  the  readers  of  Exhibitors  Herald. 

1,000  Workmen  Build  Mammoth  Sets  for  “Ben  Hur” 

A large  area  of  ground  has  been  obtained  by  Metro-Goldwyn-Mayer  for 
the  stupendous,  awe-inspiring  sets,  which  eclipse  anything  that  has  ever  been 
constructed  for  a motion  picture.  Eully  1,000  workmen,  including  both  techni- 
cal experts  and  artists,  have  been  engaged  in  construction  work  for  more  than 
six  months. 


“Zavvoo,  zavvo,  piftick,”  shouts  the  black 
man.  “I  wonder  what  he’s  raving 
about?”  asks  Fred  Niblo,  who  is  in 
Rome  directing  “Ben  Hur”  for  Metro- 
Goldwyn.  The  dark  individual  appears 
in  the  picture. 

Territories  on  Banner 
Films  Closing  Rapidly; 
Briskin  Now  in  Field 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  30.— Reports  re- 
ceived by  George  H.  Davis,  who  with 
Saimicl  J.  Briskin,  controls  Banner  Pro- 
ductions, Inc., 
from  Mr.  Briskin 
who  is  touring 
the  cxcliange  cen- 
ters, state  that 
territories  on  the 
company’s  eight 
attraction  are  sell- 
ing rapidly. 

A m o n g the 
company’s  eight 
pictures  are  “The 
T r u t h About 
Women,”  “The 
Man  Without  a 
Heart,”  “T  hose 
Who  Judgie,” 
“Daughters  Who 
Pay,”  and  “Emp- 
ty Hearts.”  Con- 
tracts for  both 
the  four  Ben  Ver- 
been  closed  in  the 

Pittsburgh,  Cleveland 
Cincinnatin,  and  Detroit,  has  purchased  territorial 
rights  for  Western  Pannsylvania,  West  Virginia, 
Ohio,  Kentucky  and  Michigan.  Enterprise  Dis- 
tributing Corporation  of  Atlanta,  Ga.,  has  pur- 
chased t'he  rights  for  North  and  South  Carolina, 
Georgia,  Florida,  Alabama,  Tennessee,  Missippi, 
Louisian,  Texaas,  Oklahoma  and  Arkansas. 
United  Film  Service,  St.  Louis,  Mo.,  has  pur- 
chased the  territorial  rights  for  Eastern  Missouri 
and  Southern  Illinois.  Independent  Film  Com- 
pany, Kansas  City,  Mo.,  has  purchased  the  terri- 
torial rights  for  \Vesfern  Missouri  and  Kansas. 

Warners  to  Stand  By 
All  Theatre  Bookings 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  30.- — Despite  their 
comprehensive  theatre  building  program, 
Warner  Brothers  will  not  “enter  into  direct 
competition  with”  exhibitors  and  they  will 
abide  by  all  contracts  on  pictures,  according 
to  a statement  just  issued  by  A.  Warner. 

Mr.  Warner  says  that  some  portions  of 
their  announcement  have  been  misinter- 
preted and  given  exhibitors  of  the  country 
a mistaken  impression.  He  says  further 
that  circumstances  have  made  it  necessary 
for  the  company  to  enter  the  exhibition 
field. 


In  order  to  facilitate  the  erection  of  the 
Circus  Maximus,  wherein  the  famous 
chariot  race  will  take  place,  an  additional 
500  carpenters  and  builders  were  em- 
ployed. This  set  alone  covers  above  a 
lialf  mile  of  territory,  and  fully  10,000 
people  will  he  used  in  prominent  and 
minor  parts  when  the  filming  takes  place. 

First  scenes  were  filmed  with  5,000 
extras  streaming  to  and  from  the  impos- 
ing Joppa  Gate,  an  exact  reproduction 
of  that  used  during  the  reign  of  Caesar 
Augustus.  Included  in  the  mob  were 
3,000  Roman  soldiers,  100  camels,  several 
hundred  horses,  and  hundreds  of  types. 

Niblo  Praises  Work  of  Extras 

After  the  first  day’s  work,  Niblo  said: 
“I  have  been  connected  with  the  theat- 
rical and  motion  picture  world  for  many 
years,  hut  I have  never  seen  so  many 
wonderful  characters  with  natural  facial 
adornments  who  look  and  act  the  parts 
typical  of  ancient  times  as  those  that  were 
used  in  the  mob  scenes.  They  were  all 
perfectly  natural.  There  was  nothing 
theatrical  about  any  of  them.  And  it  is 
safe  to  say  that  practically  all  the  players 


Here  is  Fred  Niblo,  Enid  Bennett  and 
their  daughter  astride  a camel  for  a 
little  amusement  between  scenes  of 
“Ben  Hur”. 


used  in  the  Joppa  Gate  sequence  have 
never  been  used  in  a motion  picture.” 

Nihlo’s  entluisiasm,  despite  the  many 
trials  and  tribulations  that  have  followed 
in  the  wake  of  the  filming  of  the  picture, 
is  unbounded.  He  is  firm  in  the  belief 
that  “Ben  Hur”  will  surpass  anything 
that  has  been  attempted  heretofore  in 
motion  pictures. 

The  acreage  upon  which  the  sets  are 
built  is  about  seven  miles  from  the  city 
of  Rome.  It  covers  some  500  acres.  On 
this  ground,  in  addition  to  the  huge  sets 
there  has  been  constructed  a kitchen  and 
dining  room  for  the  American  staff,  an- 
other of  greater  size  for  the  leading  play- 
ers, and  one  for  the  thousands  of  extras. 

Toward  the  far  end  of  the  grounds 
what  looks  like  an  army  cantonment  has 
been  set  up.  In  these  premises  are  the 
dressing  rooms  and  wardrobe  depart- 
ments. Within  a stone’s  throw  of  the 
cantonment,  there  has  been  erected  a 
cabin  wherein  are  living  fifty  tall,  stat- 
uesque colored  men  and  women  imported 
from  Tripoli. 

Install  Drainage  System 

The  entire  territory  has  been  equipped 
with  a complete  drainage  system.  There 
are  corrals  for  every  variety  of  animal — 
goats,  sheep,  oxen,  mules,  dogs,  camels, 
etc.  In  order  to  secure  the  camels  a num- 
ber of  the  American  assistants  were  dis- 
patched to  Tunis,  and  they  brought  back 
100  of  the  finest  animals  that  could  be 
found. 

Hundreds  of  horses  were  purchased  in 
Holland  and  Sardinia  and  imported  to 
Rome.  A large  number  of  black  slaves 
have  been  shipped  from  Africa,  and  these 
will  he  used  in  the  galley  scenes  which 
will  he  filmed  at  Leghorn,  Italy,  about  six 
hours’  ride  from  here.  The  thousands  of 
costumes  being  used  were  made  in  Ger- 
many; the  properties  were  built  in  Mi- 
lano. 

The  electrical  equipment  of  the  Italian 
studios  is  not  on  a par  with  that  used 
in  Hollywood  or  New  York.  As  a con- 
sequence, H.  E.  Edington,  general  man- 
ager of  the  company,  has  had  the  entire 
electrical  equipment  put  together  here 
after  the  various  parts  were  purchased 
from  100  different  factories. 


Samuel  J.  Briskin 


the  Banner  Big  4 and 
schleiser  pictures  have 
following  territories: 
Standard  Film  Service, 
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Clean  Films  A re 
Furthering  Fight 
On  Sunday  Closing 

(Continued  from  page  2"/) 

Getting  into  the  Middle  West  we  find 
the  same  situation  prevailing  as  regards 
“Clean  pictures — Sunday  shows.”  “Get 
the  town  council  with  you  then  give  them 
shows  suitable  for  Sunday,”  says  one 
theatre  man  who  has  been  giving  Sun- 
day performances  for  two  years.  He 
adds  that  by  showing  on  Sunday  “I  can 
buy  a much  better  grade  of  pictures  for 
the  whole  week.  My  Sunday  shows  are 
all  choice  pictures.” 

In  a state  adjoining  the  one  in  which 
the  foregoing  exhibitor  operates  is  a the- 
atre owner  who  found  that  by  “giving 
good,  clean  shows  all  the  time”  he  won 
permission  to  open  on  Sunday  in  March 
of  this  year.  “Make  every  show  a Sun- 
day show,”  is  his  policy.  “The  first  thing 
I did  upon  coming  here,”  he  says,  “was 
to  strive  to  gain  the  confidence  of  the 
people.  -The  rest  was  easy.  I have  had 
no  kicks  on  Sunday  showing.” 

Another  Middle  West  exhibitor  “just 
opened”  twelve  years  ago  and  “nothing 
. was  said.”  It  is  his  belief  that  the  lack 
of  opposition  was  due  to  his  “running 
clean  shows  and  winning  the  cooperation 
of  women’s  organizations.” 

“I  run  very  high  grade  pictures  on 
Sunday,  being  especially  particular  as  to 
moral  tone,”  states  a theatre  man  who 
has  been  showing  on  Sunday  for  three 
years.  When  he  opened  he  ran  into  a 
snag  in  the  form  of  church  opposition, 
but  a petition  circulated  by  the  religious 
element  disclosed  a crystallized  public 
sentiment  for  Sabbath  entertainment. 

Opens  After  Church  Services 

The  same  story  is  told  by  exhibitors 
in  all  sections  of  the  United  States.  Here 
are  their  replies  to  the  question:  “If  you 
have  overcome  opposition  to  Sunday 
shows  how  did  you  accomplish  it?” 

“By  running  clean  pictures  and  prin- 
cipally perhaps  by  not  opening  till  8:35, 
or  after  church  services.  This  allows  for 
two  shows  before  12  o’clock.” 

“Never  had  but  little  opposition,  but 
we  have  always  tried  to  run  pictures  that 
were  suitable  so  the  blue  law  gang  would 
not  have  much  of  a kick  on  kind  of  pic- 
tures we  show.  We  have  always  showed 
a willingness  to  cooperate  with  the 
churches  and  schools  if  they  wished  to  run 
pictures,  or  in  any  other  way,  and  tried 
to  keep  the  good  will  of  these  people. 
This  has  always  been  a Sunday  town, 
and  of  course  have  never  had  to  make 
the  fight  to  get  started  with  Sunday 
shows,  but  have  been  careful  in  booking 
pictures  and  have  never  run  any  but  clean 
pictures  and  have  thereby  kept  from  hav- 
ing to  fight  Sunday  closing.” 

“By  using  good  pictures,  operating  a 
clean,  orderly  house  and  conducting  my 
business  in  a business  way.  I have  not 
one  pass  out  and  never  give  one.  Sev- 
eral of  our  ministers  attend  my  show.” 

“We  show  good,  clean  pictures  on  Sun- 
days, pictures  that  entertain  as  well  as 
educate,  therefore  feel  that  we  are  play- 
ing the  role  of  ‘Santa  Claus’  to  the  poor 
working  people  of  our  city  by  allowing 
them  the  privilege  of  witnessing  a good 
picture  at  a small  admission,  for  the  ma- 
jority of  those  who  attend  our  shows  on 
Sundays  are  the  class  of  people  who  do 
not  have  cars  of  their  own  to  ride  out 
in  the  country  and  enjoy  the  beauties  of 
nature,  but  have  to  stay  cooped  up  in 
their  houses  on  Sundays  after  soending  a 
week  of  hard  labor  or  else  ride  around 
the  same  car  line  for  amusement.  One 


minister  says  that  he  gets  the  theme,  or 
is  reminded  of  a certain  text  to  preach 
from,  by  my  pictures  often,  and  I have 
a letter  from  him  heartily  endorsing  Sun- 
day pictures.  Sunday  opening  of  our 
suburban  house  has  helped  to  cut  down 
lawlessness  50  per  cent,  according  to  the 
police  department,  for  when  the  people 
are  entertained  they  forget  mischief,  and, 
too,  it  is  hard  to  get  the  old  gang  alto- 
gether, for  some  of  them  are  at  the  show 
always.” 

Gives  Them  the  Best 

“Clean  pictures.  Mothers  would  rather 
have  their  children  to  a good  picture  than 
joy  riding.  The  people  of  my  town  are 
in  favor  of  pictures  on  Sunday.  I have 
always  given  them  the  best  in  pictures 
and  service,  and  they  appreciate  it.” 

“Put  on  the  best  shows  obtainable  and 
never  increase  admission  on  Sundays.” 

“By  giving  them  absolutely  something 
I know  they  want  to  see.” 

“I  find  the  best  plan  to  keep  down  agi- 
tation for  Sunday  closing  is  to  cooperate 
with  the  churches  and  not  show  unfit 
pictures  for  the  whole  family.” 

“We  select  a suitable  Sunday  program 
and  never  fail  to  pack  ’em  in.  And  it 
does  not  affect  our  change  of  program 
for  Monday-Tuesday.  Business  is  al- 
ways good.” 

“Did  not  get  permission  from  anyone. 
I have  been  operating  with  clean  shows, 
and  I always  try  to  cooperate  with  the 
churches.  Eight  or  ten  j'ears  ago  indi- 
viduals tried  to  put  through  Sunday  clos- 
ing, but  they  failed  at  the  polls  by  about 
40  to  GO  votes.” 

"Most  of  my  patrons  said  if  I would 
close  on  Sunday  they  never  would  come 
to  my  house  on  week  nights,  therefore  I 
play  clean  shows  and  get  my  best  attend- 
ance on  Sundays.” 

Runs  Good,  Clean  Shows 

“I  am  very  particular  to  run  good,  clean 
shows,  keep  good  order  and  live  in  a 
way  that  every  one  cannot  help  but  re- 
spect me,  and  impress  them  that  it  is 
good,  clean  amusement  that  I am  offering 
them.  To  those  who  are  not  allowed  to 
run  Sunday  shows  in  towns  where  the 
local  ordinances  keep  them  closed  T 
w'ould  say  it  is  necessary  to  gain  the 
church  people’s  confidence  by  running  a 
strictly  first-class  place  and  run  only  pic- 
tures with  a good  moral  lesson  in  them 
as  often  as  possible.  Then  talk  about  it. 
Also  point  out  to  them  how  they  arc 
driving  their  young  folks  to  other  towns 
to  Sunday  night  shows.  Also  impress 
upon  them  the  fact  that  a good,  clean 
movie  on  Sunday  night  is  not  as  harmful 
to  the  young  folks  as  strolling  in  the 
parks  or  driving  all  over  the  country  in 
an  automobile.  And,  best  of  all,  run  your 
house  in  a way  that  they  will  feel  that 
w'hen  their  young  folks  are  in  your  house 
that  they  must  be  ladies  and  gentlemen, 
and  they  will  all  (old  and  young)  respect 
you  for  it.  The  Mission  church  people 
in  this  town  never  come  to  a show,  yet 
they  came  here  two  nights  last  spring  to 
hold  services.  Two  big  funerals  also  have 
been  held  here.  I mention  this  to  show 
you  that  the  people  here  do  not  look  with 
disrespect  upon  my  theatre,  even  though 
some  of  them  never  attend  a show.” 

“By  courteous  treatment  and  good, 
clean  pictures.” 

“Good  pictures.” 

“Just  run  good,  clean  pictures  and  as 
a rule  you  have  no  trouble.” 

“Clean  shows,  good  order.” 

“We  feel  that  we  have  helped  over- 
come it  by  cooperating  and  showing  clean 
pictures  only.” 

“By  putting  on  the  best  in  pictures  at 
all  times.” 

“Just  opened  on  Sunday  and  was  very 
careful  of  the  kind  of  pictures  we  used. 
We  overcame  opposition  by  cooperating 
with  the  church  people  and  showing  edu- 


Theatre  Men  Tell 
• How  Prejudice  Is 
Being  Overcome 

cational  pictures  on  Sunday  as  much  as 
possible.” 

Selects  from  “Herald” 

“I’m  going  to  give  them  pictures  on 
Sunday  especially  selected  with  the  aid  of 
Exhibitors  Herald  and  the  ‘Herald  Only’ 
club,  and  I do  not  expect  any  active  op- 
position, especially  as  most  of  the  strict- 
est Puritans  here  supported  the  Chau- 
tauqua, and  therefore  can’t  consistently 
object  to  my  Sunday  show.” 

(The  foregoing  paragraph  was  written 
by  an  exhibitor  who  has  just  opened  on 
Sunday ). 

“Have  never  encountered  much  opposi- 
tion. Run  our  best  pictures  on  Sunday. 
Am  very  careful  that  they  are  clean. 
Keep  good  order.  Allow  no  rowdyism. 
Have  never  had  any  trouble  with  the 
churches.  It  is  very  seldom  that  any 
person  says  anything  to  me  against  oper- 
ating on  Sunday.” 

"By  presenting  good,  clean  shows  at 
all  times.” 

"By  showing  good,  clean  pictures  on 
Sunday',  and  by  getting  all  my  friends  to 
sign  a petition  asking  the  city  council  to 
grant  me  authority  to  run  on  Sunday  as 
long  as  it  did  not  interfere  with  church 
services.” 

"I  select  all  Sunday  programs  and  give 
particular  attention  that  I have  a good, 
clean  picture." 

"Only  the  best  and  cleanest  of  plays 
were  shown  on  Sunday  and  we  made  no 
flourish  with  our  advertising  on  this  day, 
running  as  quietly  as  possible.  The  re- 
sult was  that  every  Sunday  we  have 
shown  in  the  past  four  years  our  posi- 
tion has  been  strengthened.” 

“Above  all,  give  the  public  good,  clean 
pictures  on  Sunday.  Slip  the  ministers 
and  church  people  a few  ‘comps’  when 
you  show  a good  Christian  picture.  Give 
them  free  slide  service  and  help  advertise 
church  activities,  such  as  food  sales,  spe- 
cial musical  numbers,  etc.” 

Is  Careful  of  Offerings 

‘‘The  show  that  is  run  right  is  very 
careful  of  its  offerings  at  all  times.  Pub- 
lic opinion  is  with  clean  offerings  and 
we  are  careful.  Our  only  trouble  is  that 
of  the  professional  reformer  who  at  stated 
periods  asks  for  different  pulpits  of  the 
town  and  in  some  churches  gets  it;  then 
we  have  a flurry  of  reform  supported  by 
people  whom  I have  never  seen  in  this 
house  except  at  times  when  the  house 
has  been  offered  to  the  Choral  club,  or 
to  the  schools  for  entertainments  that 
are  without  cost,  except  for  the  offering. 
(The  offerings  for  a jammed  house  of 
700  people  has  never  amounted  to  over 
.$63.)  This  is  information  I am  volunteer- 
ing that  is  not  relative  to  the  subject, 
but  invariably  when  there  is  something 
free  the  very  people  who  give  moving 
pictures  the  very  h — 1 are  the  first  ones 
through  the  door,  whether  it  is  on  Sun- 
day or  any  other  day.” 

“By  exercising  great  care  in  selection 
of  programs,  not  only  for  Sundays,  but 
always.” 

“We  just  started  up  and  did  not  argue 
with  anyone  about  them.  We  ran  good, 
clean  pictures  and  had  several  good  edi- 
torials in  the  local  paper.” 

“By  running  good  pictures  such  as  ‘In- 
side the  Cup,’  ‘The  Eall  of  Babylon,’  ‘The 
Little  Minister,’  ‘The  Sky  Pilot’  and  ‘The 
Great  Redeemer’  on  Eridays  and  Satur- 
davs  before  I went  to  the  council.” 

(New  angles  of  this  situation  will  be 
presented  next  week.) 
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“Barbara  Frietchie”  Opens  at 
New  Piccadilly  on  Broadway 

Distinguished  Audience  Attends  Premiere  of  Picture 
and  Theatre — House  Independently  Owned— 

Lee  Ochs,  Managing  Director 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  September  30. — Thomas  H.  Ince’s  “Barbara  Frietchie” 
was  the  stellar  attraction  of  the  inaugural  performance  at  the  Piccadilly 
theatre,  opened  here  on  last  Friday  evening. 

A distinguished  assemblage  was  in  attendance  for  the  premiere  of  the 
theatre  and  of  the  picture,  consisting  of  many  notables  of  the  screen,  the 
industry  and  public  life  in  New  York,  together  with  a large  group  occupy- 
ing the  main  floor  who  betrayed  themselves  as  investors  in  the  enterprise 
by  their  expressed  apprehension  over  the  number  of  passes  that  had  been 
issued  for  the  opening. 

Elevator  Orchestra  Pit  and  Console  Is  Feature 

The  new  theatre  is  located  at  Broadway  and  Fifty-first  street.  It  is 
a one  floor  house  with  sloping  parquet  and  contains  about  1,400  seats. 
It  discloses  nothing  new  in  theatre  architecture  but  is  equipped  with  all 
modern  appurtenances,  including  elevator  orchestra  pit  and  organ  console, 
and  is  attractively  decorated. 


Deny  Reports  of 
Consolidation  of 
News  Reel  Films 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  30. — Reports  in  a 
New  York  theatrical  paper  that  several 
news  reel  companies  were  contemplating 
a merger,  to  be  known  as  Associated 
Screen  News,  are  denied  by  Pathe  and 
Fox  in  statements  labelling  the  rumors 
as  “ridiculous,”  “impractical”  and  “vic- 
ious.” 

Denies  Any  Part  in  Plan 

“So  far  as  Fox  News  is  concerned,” 
says  Truman  H.  Talley,  director  in  chief 
of  the  Fox  news  picture  organization, 
“it  has  had  no  part  and  will  take  no  part 
in  any  such  fantastic  and  suicidal  nego- 
tiations. . . . No  greater  injustice  could 
be  done  the  public  than  to  assume  that 
they  would  be  content  to  see  in  their  the- 
atres week  after  week  in  the  form  of  a 
news  reel  a standardized,  stereotyped  and 
editorialized  compilation  of  convention 
news  pictures.” 

In  his  statement  to  the  trade,  Elmer 
Pearson,  vice  president  and  general  man- 
ager of  Pathe,  says: 

Just  Another  “Rash” 

“The  motion  picture  industry  breaks 
out  now  and  again  with  a leprous  rash  of 
rumors  most  of  which  are  so  maliciousb' 
false  and  ridiculous  that  one  feels  con- 
taminated at  even  noticing  them,  much 
less  dignifying  them  by  denials. 

“One  wonders  how  any  credence  can 
be  given  a late  one  to  the  effect  that  the 
Pathe  News  was  involved  in  a consolida- 
tion idea  with  other  news  weeklies.  The 
Pathe  News  has  stood  for  years  as  an. 
absolutely  independent  and  neutral  pur- 
veyor of  news  and  is  today  recognized 
by  exhibitors  and  the  public  as  a great  in- 
dependent institution.” 

Talmadge  Recovers; 

Starts  New  Picture 

(Special  to  Exlvib-itors  Herald) 

LOS  ANGELES,  Sept.  30.— Richard  Tal- 
madge has  recovered  fully  following  the 
fracture  of  several  vertebrae  in  his  neck, 
and  has  started 
work  on  a new 
production  under 
the  direction  of 
James  Horne.  Wil- 
liam Marshall  is 
photographing  the 
Talmadge  attrac- 
tions which  are 
distributed 
through  T r u a r t 
and  E.  P).  O. 

J.  B.  Smith  is 
supervising  pro- 
duction of  the 
Talmadge  subjects. 

A change  has 
been  made  in  the 
personnel  of  the  Talmadge  producing  unit. 
Direction  of  the  publicity  department  has 
been  assigned  to  Leon  Metzetti. 

Al  Lichtman  Back  at 

Office  After  Sickness 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  30.— Al  Lichtman, 
general  manager  of  exchanges  for  Uni- 
versal, has  so  far  recovered  from  his  attack 
of  nervous  indigestion  that  he  is  able  to 
make  an  occasional  trip  to  his  office.  He 
has  been  resting  at  Atlantic  City  since  his 
breakdown. 


“Barbara  Frietchie”  was  an  excellent 
choice  for  the  opening  attraction  and  the 
entertainment  appeal  of  the  picture,  to- 
gether with  its  patriotic  aspect,  elicited 
enthusiastic  approval.  Florence  Vidor 
and  Edmund  Lowe  distinguish  themselves 
with  excellent  performances  and  the 
genius  of  Thomas  H.  luce  for  hitting 
popular  appeal  is  everywhere  evident 
throughout  the  production. 

A special  attraction  of  the  new  theatre 
is  the  Vincent  Lopez  orchestra  whose 
opening  renditions  made  an  excellent  im- 
pression. John  Hammond  is  the  organ- 
ist. 

Ochs  Managing  Director 

Lee  A.  Ochs  is  managing  director.  Mr. 
Ochs  has  long  been  an  exhibitor  in  New 
York  but  this  is  his  initial  appearance  as 
a Broadway  manager. 

The  arrangement  of  the  theatre  pro- 
vides for  a medium-size  lobby  with  pas- 
sageways to  the  auditorium  on  either 
side.  The  auditorium  is  of  regular  ob- 
long shape  with  the  parquet  rows  sloping 


upward  from  a point  about  two-thirds 
distance  from  the  screen.  The  ceiling 
effect  is  a double  dome,  each  artistically 
and  effectively  ornamented  and  decorated. 

The  theatre  is  independently  owned  and 
adds  a new  first-run  prospect  for  Broad- 
way. 

"Barbara  Frietchie”  is  set  for  an  in- 
definite run. 

Surprise  Dinner  Honors 
Sidney  Kent  of  F.P,~L. 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  30. — Sidney  R.  Kent 
was  guest  of  friends  and  executives  of 
Paramount  at  a surprise  dinner  given  at 
the  Ritz  Carlton  in  honor  of  his  promo- 
tion to  general  manager,  a position  created 
for  him  by  Famous  Players-Lasky  Corpo- 
ration. Present  were : 

Adolph  Zukor,  Jesse  L.  Lasky,  Harold  B.  Frank- 
lin, Felix  Kahn,  George  W.  Weeks,  Harry  G.  Bal- 
lance,  Richard  W.  Saunders,  Ralph  Kohn,  Frank 
Meyer,  Melville  A.  Shauer,  Gilbert  B,  J.  Frawley, 
George  M.  Spidell,  Joseph  Seidelman,  Edward 
King,  Robert  C.  Montgomery,  Julian  Johnson, 
Louis  Swartz,  John  Day,  Hugo  Reisenfeld,  John 
D.  Clark,  Eugene  J.  Zukor,  Claud  Saunders, 
Henry  Salsbury,  A.  M.  Botsford,  Charles  E.  Mc- 
Carthy, Austin  Keogh,  ■ Charles  E.  Hawthorne,  M. 
H.  Lewis,  Leon  Bamberger,  Harold  Pitman,  Harry 
Goldberg,  Harry  Wylie,  Vinctnt  Trotta,  Harry 
Reichenback,  Fred  Metzler,  Philip  Reisman,  Walter 
Wanger,  John  Butler,  Ralph  V.  Block,  Lloyd 
Sheldon,  Win.  LeBaron,  Joe  Unger,  John  Ham- 
niell,  Milton  Kussell,  Al  Thorn,  Dick  Blumenthal, 
Henry  Anderson,  Glendon  Allvine,  A.  O.  Dillen- 
book.  Jack  E.  Mansfield. 

N.  Y,  Preparing  for 

Daylight  Saving  Fight 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Sept.  30. — Owners  of 
motion  picture  theatres  in  New  York 
state,  particularly  those  in  the  vicinity  of 
Schenectady,  Albany  and  Troy,  are  lay- 
ing plans  for  their  campaign  this  winter 
against  a repetition  of  daylight  saving. 
The  fight  will  be  carried  into  the  com- 
mon councils  of  the  respective  cities.  In 
Schenectady  alone,  it  is  said  that  the  the- 
atres lost  over  $10,000  this  summer 
through  daylight  saving. 


Florence  Vidor  in  the  title  role  of 
“Barbara  Frietchie”,  the  Producers 
Distributing  Corporation  picture  which 
opened  the  new  Piccadilly  theatre  in 
New  York. 


Melford  Back  on  Coast 

LOS  ANGELES,  CAL. — George  Melford  has  re- 
turned to  the  Lasky  lot  after  an  absence  of  sev- 
eral months  in  the  East  and  has  begun  production 
on  “The  Top  of  the  World,’*  which  features  James 
Kirkwood  and  Anna  Q.  Nilsson. 
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Lynch  Heads  F,  L L,  M, 
Board  at  Omaha,  Nebr, 

(Special  to  Exhibitors  Herald) 

OMAHA,  NEBR.,  Sept.  30.  — T h e 
Omaha  Film  Board  of  Trade  at  its  an- 
nual election  elected  Clayton  F.  Lynch  of 
Metro-Goldwyn  as  president. 

Joe  Stern  of  Independent  Films  was 
made  first  vice  president;  C.  F.  Rose,  Fa- 
mous Players-Lasky,  second  vice  presi- 
dent; James  Rogers,  Enterprise  Distrib- 
uting Corporation,  treasurer;  T.  G. 
Meyers,  Pathe,  sergeant-at-arms.  On  the 
board  of  arbitration  are  the  following: 
Ralph  Simmons,  Mayer  Monsky  and  T. 
H.  Meyers. 

Screen  Advertisers  to 
Hold  St,  Louis  Meeting 

{Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  Sept.  30. — The 
Screen  Advertising  Association  of  film 
manufacturers,  slide  and  equipment  men 
and  representatives  of  industrial  concerns 
using  motion  pictures  for  advertising  pur- 
poses will  open  its  annual  convention  in 
St.  Louis  on  Thursday,  October  3. 

Douglas  D.  Rothaker,  well  known  Chi- 
cago film  manufacturer  now  serving  his 
third  term  as  president  of  the  organiza- 
tion, will  preside  at  the  opening  of  the 
convention.  Mayor  Henry  W.  Kiel  of 
St.  Louis  will  welcome  the  advertisers  at 
the  opening  of  the  convention  at  Hotel 
Statler. 

Jones  Leaves  Sennett 
To  Produce  for  Famous 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Cal.,  Sept.  30.— F. 
Richard  Jones,  Production  Manager  for 
Mack  Sennett  Comedies,  has  handed  in  his 
resignation,  effective  yesterday,  it  is  learned 
unofficially  at  the  Sennett  studio. 

Jones  has  undertaken  to  produce  a series 
of  feature  length  comedies  for  Famous 
Players-Lasky,  it  is  understood,  and  is  to 
have  his  own  production  uni*-,  which  may 
work  on  the  Lasky  lot  or  elsewhere. 


M.P,T,0,A,  Meeting 

to  Be  Held  May  11-14 

(Special  to  Exlnbitors  Herald) 

NEW  YORK,  Sept.  30. — Members  of  the 
board  of  directors  of  the  Motion  Picture 
Theatre  Owners  of  America  have  selected 
May  11-14  as  the  dates  of  the  national 
convention  to  be  held  in  Milwaukee,  Wis., 
in  1925. 


Semon  Is  Producing 

**The  Wizard  of  Oz** 

LOS  ANGELES,  Sept.  30. — -“The  Wiz- 
ard of  Oz,”  which  was  Fred  Stone’s  great 
stage  success,  is  being  picturized  by  Larry 
Semon,  according  to  Chadwick  Pictures 
Corporation.  The  attraction  will  be  made 
in  feature  length. 

With  the  stage  show.  Stone  remained 
on  Broadway  nearly  two  years,  and  then 
toured  the  country  for  five  years. 


Jim  Jeffries  in  Films 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Sept.  30. — Jim  Jeffries, 
one  time  heavy  weight  bo.xing  champion, 
will  enter  motion  pictures.  He  will  appear 
in  the  next  Educational-Larry  Semon  com- 
edy, “Kid  Speed.”  The  one-time  champion 
will  be  seen  as  the  village  blacksmith  in 
this  film. 


Belasco  Returns 
to  Favorite  Haunts 

Jean  Belasco  has  returned  to  Chi- 
cago. Jean  knows  Chicago  and 
Chicago  knows  him  (if  you  don’t 
believe  it  accompany  him  down 
Madison  street  and  see  all  the 
policemen  give  him  the  “high  sign”). 

He  formerly  was  manager  of  the 
Star  and  Garter  in  West  Madison 
street,  and  it  was  he  who  introduced 
wrestling  at  that  theatre  and  placed 
it  on  the  right  side  of  the  ledger. 

Belasco  has  returned  to  Chicago 
from  Kansas  City  as  managing  di- 
rector of  the  Randolph,  Universal’s 
loop  theatre. 

Exhibitors  Are  Held 
Liable  for  Films  in 
Transit  to  Theatres 

{Special  to  Exhibitors  Herald) 

PHILADELPHIA,  PA.,  Sept.  30.— 
The  local  arbitration  board  has  ruled  that 
exhibitors  are  liable  for  damage  to  films 
in  transit  to  their  theatres.  This  decision, 
said  to  set  a precedent,  affects  fifteen  the- 
atre men  against  wdiom  claims  had  been 
filed  following  destruction  by  fire  of  a 
truck  carrying  films  to  these  exhibitors. 

Damages  totalled  $4,990.  Of  this  sum 
the  board  ruled  that  the  exhibitors  must 
pay  two-thirds.  The  exhibitor  organiza- 
tion, however,  has  agreed  to  pay  half  of 
the  tw'o-thirds  and  will  make  a refund  to 
the  theatre  men  upon  payment  of  dam- 
ages by  the  owner  of  the  truck. 


Griffith  Makes  Denial 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  30. — Reports  that 
Marie  Corelli’s  ‘‘The  Sorrows  of  Satan” 
would  be  produced  by  him  have  been 
denied  by  D.  W.  Griffith.  The  producer 
stated  that  Paramount  held  the  rights  to 
this  story  and  that  he  understood  that 
the  company  had  elaborate  plans  under 
way  for  screening  it. 


Tom  Mix  as  a Western  graduate  of  a 
school  of  etiquette  in  scenes  from  “Oh, 
You  Tony!”  a new  Fox  production. 


Ottawa  Theatres  Open 
New  Bills  on  Saturday 

(Special  to  Exhibitors  Herald) 

OTTAWA,  ONT.,  Sept.  30. — No  less 
than  three  out  of  the  five  leading  down- 
town picture  houses  here  have  adopted 
the  regular  policy  of  using  Saturday  as 
the  opening  date  for  new  programs.  The 
latest  to  adopt  the  Saturday  opening  plan 
is  the  Imperial,  which  was  operated  for 
years  by  the  late  Harry  Brouse  and  which 
is  now  under  the  personal  direction  of 
his  son,  Bert  Brouse. 

Other  Ottawa  theatres  which  have  been 
changing  programs  on  Saturday  for  some 
time  past  include  the  Regent,  where  the 
policy  was  adopted  a year  ago,  and  the 
Centre,  owned  by  Ben  Stapleton,  fran- 
chise-holder of  Associated  First  National. 
Leonard  Bishop  is  the  manager  of  the 
Ottawa  Regent,  a Famous  Players  house. 


Saunders  and  Berger 

Off  on  Country  Tour 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  30. — E.  M.  Saun- 
ders, head  of  the  western  sales  depart- 
ment of  Metro-Goldwyn,  and  Paul  Bur- 
ger, division  manager  of  the  western 
sales  diUsion  in  the  United  States  and 
Canada,  hav’e  left  New  York  on  extended 
trips  through  their  territories.  Mr.  Saun- 
ders will  be  accompanied  on  part  of  the 
trip  by  Mr.  Burger,  who  after  a survey  of 
bis  western  territory  will  go  on  to  Can- 
ada where  he  will  confer  with  exhibitors. 

James  R.  Grainger,  eastern  sales  man- 
ager of  Aletro-Goldwyn,  is  back  in  the 
east  again  having  returned  from  a visit 
to  the  company’s  studios  at  Culver  city. 

Gerson  Is  Producing 
Eight  Films  This  Year 

(Special  to  Exhibitors  Herald) 

SAN  FRANCISCO,  CAL.,  Sept.  30.— 
B.  Berger,  general  manager  of  Gerson 
Pictures  Corporation,  with  headquarters 
and  studios  here,  announces  that  this 
corporation  will  produce  eight  feature 
productions  during  1924-25. 

The  pictures  will  star  Richard  Holt, 
and  the  type  of  stories  to  be  used  will 
permit  the  exercise  of  the  star’s  excep- 
tional athletic  ability. 


Part  of  MacLean  Film 
to  Be  Made  in  France 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  30. — Ben  Carre, 
art  director  for  Douglas  MacLean,  will 
leave  for  Paris  soon  to  prepare  for  the 
filming  there  of  a portion  of  Douglas 
MacLean’s  fourth  attraction  for  Asso- 
ciated Exhibitors.  Ann  Cornwall  is  sup- 
porting the  star  in  this  production. 


Joins  M-G-M  Staff 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Cal.,  Sept.  30. — Ballard 
MacDonald,  author  of  “Harry  Carrolls 
Pickings,”  now  running  here,  is  to  go  to 
Metro-Goldwyn-Mayer  as  special  writer  of 
comedy  relief.  He  is  the  author  of  “Bat- 
tling Butler”  and  co-author  with  George 
White’s  “Scandals,”  which  ran  eleven 
months  in  New  York. 


May  McAvoy  Sails 

(Spectal  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  30. — May  McAvoy 
sailed  on  the  Berengaria  for  Rome  last 
week  where  she  is  to  play  the  role  of 
“Esther”  in  Metro-Goldwyn-Mayer’s  pro- 
duction of  “Ben  Hur.” 
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Beat  This — 

If  You  Can! 

(Special  to  Exlvibitors  Herald) 

MILWAUKEE,  WIS.,  Sept.  30. 
— A.  J.  Meininger,  manager  of 
Ascher’s  Merrill  theatre,  after  a 
search  of  the  city  from  one  end  to 
another,  located  an  old  coach  such 
as  aristocratic  Milwaukee  used  years 
ago,  to  exploit  “The  Siren  of  Se- 
ville.” 

The  coach  was  made  presentable 
after  several  days’  work  and  was 
ready  to  be  driven  down  the  main 
street,  when  the  reformer  who  had 
agreed  to  loan  the  vehicle  dashed 
madly  into  the  Merrill. 

“Why,  it’s  awful — a terrible 
shame  and  I won’t  be  a party  to 
such  cruelty,”  shouted  the  reformer. 

Between  shouts  Meininger  per- 
suaded the  woman  to  tell  him  what 
was  so  cruel  about  the  stunt. 

“It  isn’t  your  publicity  scheme 
that’s  cruel,”  she  declared,  “but  the 
bull  fight  shown  in  the  picture, 
and  I won’t  be  a party  to  it.  Our 
organization  has  just  held  a meet- 
ing on  the  matter  and  it  was  de- 
cided that  I must  insist  upon  the 
coach  being  returned  at  once.” 

Now,  can,  you  beat  that? 


Metro- Goldwyn  Weeks 
October  5 to  18  Will 
Witness  Big  Campaign 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  30. — October  5 to 
October  18  will  be  a period  of  great  ac- 
tivity for  the  Metro-Goldwyn-Mayer, 
marking  as  it  does  the  drive  during  what 
has  been  designated  as  “Metro-Goldwyn 
Weeks.”  With  the  approach  of  “Metro- 
Goldwyn  Weeks,”  the  sales  drive  that  has 
been  carried  on  under  the  direction  of 
James  R.  Grainger  and  Edward  M.  Saun- 
ders is  said  to  have  met  with  such  over- 
whelming results  from  the  east  coast  to 
the  west  that  it  will  give  the  company 
the  greatest  representation  in  theatres 
throughout  the  country  that  it  has  ever 
had. 

Back  of  the  sales  drive  is  a publicity 
campaign,  put  over  in  active  cooperation 
with  exhibitors,  that  will  carry  the  trade- 
mark of  Metro-Goldwyn  pictures  into  the 
home  of  every  prospective  theatre  pa- 
trons. 

During  “Metro-Goldwyn  Weeks”  the 
new  Mae  Murray  starring  picture,  “Circe 
the  Enchantress,”  and  Buster  Keaton’s 
new  feature  comedy,  “The  Navigator,” 
will  be  issued  with  these  two  produc- 
tions, exhibitors  will  have  fourteen  new 
Metro-Goldwyn  pictures  to  screen. 


Incorporations  Take 

Drop  in  N.  Y.  State 

(Special  to  Exhibitors  Herald) 
ALBANY,  N.  Y.,  Sept.  30. — Although 
the  past  week  witnessed  a slump  in  the 
number  of  motion  picture  companies  in- 
corporating in  New  York,  a comparison 
of  the  first  nine  months  of  this  year  with 
a like  period  in  1923,  indicates  that  even 
though  there  is  a slight  let  up  at  the 
present  time,  that  the  year’s  total  will 
undoubtedly  run  ahead  of  a year  ago. 

The  following  companies  incorporated  last 
week,  the  amount  of  capitalization  also  being 
stated:  Duoco  Corporation,  $5,000;  Sak  Theatri- 
cal Corporation,  $5,000 ; Glenwood  Photoplays, 
Inc.,  $6,000;  Inspiration  Pictures,  Inc.,  capitaliza- 
tion not  stated. 


Cooperation  of  Exhibitor  Is 
Advancing  English  Industry 

E.  Bruce  Johnson  Says  That  Greatest  Drawback  in 
Germany  Is  the  “Contingent/’  or  Import 
License  Which  Boosts  Prices 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  September  30.- — E.  Bruce  Johnson,  manager  of  P'irst 
National’s  foreign  department,  is  back  from  a long  trip  abroad,  during 
which  he  not  only  attended  to  business  matters  for  his  company  but  during 
which  he  also  made  an  extensive  and  intensive  study  of  distribution  and 
exhibition  conditions  on  the  other  side. 

As  a result  of  this  Mr.  Johnson  is  enthusiastic  over  the  outlook  for 
foreign  business  for  American  producers,  especially  in  England,  which 
country  he  found  making  great  strides  forward  in  every  branch  of  the 
trade. 

Cooperation  of  Exhibitors  Is  Advancing  Industry 

‘‘England,”  said  Mr.  Johnson,  ‘‘Is  going  great  and  one  of  the  biggest 
years  in  its  cinema  history  may  be  expected.  One  of  the  main  reasons 
for  this  may  be  attributed  to  the  excellent  cooperation  of  the  C.  E.  A.,  the 
British  Exhibitors  Association,  and  its  president,  Gavazzi  King,  who  proved 
himself  a broad-minded,  helpful  friend  to  the  business  at  large  and  who 
is  devoted  to  solving  the  many  problems  confronting  the  industry  in  the 
British  Isles. 


neral  feeling  in  Ger- 
there  is  no  gainsay- 
and  exhibition  is  on 


“Although  the  ge 
many  is  optimistic, 
ing  that  production 
the  rise.  With 
t he  ‘contingent’ 
still  in  existence 
and  the  handi- 
caps which  have 
been  heaped  upon 
the  heads  of  the 
exhibitors,  a n d 
those  desiring  to 
erect  new  the- 
atres, exhibition 
is  practically  at  a 
standstill. 

“The  ‘contin- 
gent’ has  hmg 
been  a hindrance 
to  the  exhibitors 
and  renters  in 
Germany.  They  have  spent  much  time 
in  an  effort  to  free  themselves  of  it,  or 
at  least,  to  have  it  made  more  elastic. 
The  ‘contingent’  is  an  import  license 
which  must  be  taken  out  before  a renter 
can  secure  foreign  pictures.  Often  this 
license  costs  as  much,  or  more,  than  the 
picture  itself.  Naturally,  this  reacts  on 
the  exhibitor  on  account  of  the  e.xorbi- 
tant  prices  the  renter  must  receive  to  do 
a little  better  than  break  even.  In  many 
cases,  it  has  been  found  to  be  more  profi- 
itable  by)  some  of  the  renters  to  resell 
their  licenses,  and  now  an  organized  bus- 
iness has  sprung  up  this  particular  end. 
Of  course,  the  German  producers  favor 
this  ‘contingent’  because  it  keeps  a vast 
number  of  other  than  German  produced 
l)ictures  off  of  their  German  market. 


E.  Bnice  Johnson 


Order  Building  Regulations 

“As  far  as  the  erection  of  theatres  is 
concerned,  the  government  has  decided 
that  for  every  one  built,  there  must  be 
an  apartment  or  dwelling  constructed  as 
well.  This  means  that  to  build  a theatre 
in  Germany,  you  would  have  to  become 
a landlord  too.  This,  and  with  the  tax 
bureaus  collecting  about  ,'jO  per  cent  of 
gross  receipts,  places  German  film  con- 
ditions in  a serious  way.  However,  they 
feel  that  this  cannot  go  on  indefinitely 
and  their  cloak  of  optimism  is  doing 
much  for  their  morale. 

“In  France,  a confiscatory  tax  totaling 
.almost  50  per  cent  is  holding  up  theatre 


construction.  There  is  little  doubt  that 
Paris  alone  could  make  good  use  of  many 
up-to-date  i)icture  houses,  but  there  is 
nothing  in  sight,  nor  is  there  likely  to 
be  with  the  present  tax  condition. 
Amusements  all  over  the  world  are  being 
hit  by  post-war  taxation,  and  it  will  prob- 
ably be  quite  a while  before  a spurt  in 
business  can  be  expected. 

“Similar  conditions  are  prevailing 
throughout  Norway.  The  Norwegian 
government  has  taken  over  the  greater 
percentage  of  theatres,  leaving  but  a 
dozen  or  less  privately  operated  houses 
which  are  to  be  • found  in  Christiania. 
However,  conditions  there  have  about 
reached  the  exhausting  point  and  it  is  felt 
that  a turn  for  the  better  will  come  about 
soon.  Many  of  the  important  American 
distrilmtors  are  considering  boycotting 
Norway  until  this  turn  is  evident.” 

Cease  Scoffing  at  Market 

When  questioned  as  to  how  he  thought 
American  pictures  were  being  received 
in  other  countries,  Johnson  said:  “I  am 
glad  *o  see  that  American  producers  are 
beginning  to  realize  the  foreign  market 
is  nothing  to  be  scoffed  at.  A compara- 
tively good  percentage  of  total  receipts 
comes  out  of  tbe  foreign  market  every 
year,  but  this  does  not  mean  that  the  apex 
has  been  reached.  There  is  a greater  per- 
centage there  for  America  if  she  will  real- 
ize the  importance  of  internationalizing 
her  product.  True  enough,  it  is  begin- 
ning to  show  signs  of  life,  and  that  alone 
is  the  reason  for  a warmer  reception  of 
our  films  this  year  than  ever  before. 

“It  might  be  well  to  mention  one  thing 
that  is  not  doing  our  pictures  any  good 
in  the  foreign  field,  and  that  is  the  man- 
ner in  which  our  directors  depict  for- 
eign characters.  Cut  out  insisting  that 
the  Englishman  is  always  the  excitable, 
bemonocled,  lily-livered  creature  who  par- 
ades through  reels  and  reels  of  our  pic- 
tures for’  the  purpose  of  injecting  a little 
‘comedy’  into  an  otherwise  dead  film. 
I am  quite  certain  that  if  England  were 
making  pictures  suitable  for  our  market, 
and  portrayed  the  American  as  a big- 
chested,  noisy,  wise  one,  there  would  be  a 
little  different  attitude  toward  the  Brit- 
isher. 

“This  applies  as  well  to  other  countries.” 
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New  York  Filmmen  Hold  Post 
Mortem  Over  Golf  Scores 

Paramount  Advertising  and  Publicity  Men  Have  Golf 
Toufmey — Ha7'ry  Rathfier  Goes  to  Milwaukee 

By  JOHN  S.  SPARGO 

New  YORK,  Sept.  30. — The  fall  film  golf  tourney  has  come  and  gone 
— but  is  not  forgotten.  Many  of  our  most  promising  emulators 
of  Ouimet,  Sarazen  and  Bobby  Jones  are  still  holding  post-mortems 
over  poor  scores — some  of  them  so  poor  that  the  makers  can’t  even  dig 
up  an  alibi.  Of  course,  there  were  some  good  scores,  but  they  were  in 
the  minority  to  such  an  extent  that  there  will  be  a general  revamping  of 
the  handicaps  before  play  begins  at  the  next  tournament. 

And  another  thing  that  is  keeping  the  tournament  from  being  for- 
gotten is  that  the  “goofers”  are  having  the  laugh  on  the  “golfers.”  For 
the  first  time  in  the  history  of  the  tournaments  the  “goofers,”  as  the  non- 
players are  called,  were  barred  from  participation  in  the  festivities  in 
order  to  bring  about  a lessening  of  the  crowded  conditions  and  other 
things.  The  barring  of  the  “goofers”  had  no  noticeable  effect  on  lessening 
crowded  conditions  and  other  things. 


About  200  golfers  and  near  golfers 
were  out  in  golf  togs  carrying  bags 
of  golf  clubs,  some  of  them  playing  golf 
and  some  of  them  just  playing  at  golf. 
There  were  as  many  prizes  as  there  were 
golfers  and  almost  as  many  as  there  were 
near  golfers.  The  method  of  giving  out 
the  prizes — or  the  absence  of  method — has 
caused  no  small  amount  of  dissatisfied 
comment.  Of  course,  the  trophy  cups  were 
given  out  on  the  basis  of  scores  actually 
made,  the  chief  criticism  being  on  the  hap- 
hazard, go-as-you-please  handing  out  of 
minor  trophies,  of  which  there  were  nearly 
a hundred.  The  committee  handling  the 
awarding  of  prizes  had  the  toughest  sort 
of  a tough  job  figuring  out  from  the  score 
cards  just  who  were  entitled  to  honors  and, 
as  far  as  can  be  learned,  they  haven’t  got 
it  all  figured  out  yet. 

The  best  performer  of  the  day  was  Stan- 
ley B.  Waite,  who  won  a leg  on  the  Film 
Daily  Trophy  and  the  Reuben  Samuels  Cup. 
Other  cup  winners  were ; 

Christy  Deibel,  Youngstown.  O.,  exhibitor, 
won  the  Warner  Brothers  cup  with  low 
gross,  and  the  Jules  Mastbaum  Cup  for 
lowest  score  made  by  an  exhibitor. 

J.  D.  Williams — Schlesinger  and  Brennan 
Cup. 

E.  S.  Gaylor — Artie  W.  Stebbins  Cup. 
A.  M.  Botsford — F.  B.  O.  Cup. 

Richard  Brady,  Claude  Culmer,  J.  Joyce 
and  J,  A,  Fitzpatrick  tied  for  the  Watterson 
R,  Rothacker  Cup. 

Arthur  Brilant  and  Sam  Heilman  tied  for 
the  Jack  Cosman  Cup. 

Irvin  Lesser  won  the  duffer’s  prize — a 
bunch  of  over-ripe  bananas.  Mr.  Lesser’s 
score  was  223,  but  he  hopes  to  cut  off  at 
least  eight  strokes  before  the  next  tourna- 
ment. 

* * * 

The  first  annual  Golf  Tournament  and 
Barbecue  of  the  Ptolmy  and  Plutarch 
Literary  Club,  limited  to  members  of  the 
Paramount  advertising  and  publicity  de- 
partments was  held  at  the  Salisbury,  L,  L, 
golf  course  last  Saturday,  with  the  barbecue 
at  one  of  the  fashionable  New  York  dining 
rooms. 

Richard  Dix  was  father  and  angel  of 
the  barbecue  idea,  which  was  carried  out  in 
detail  by  E.  W.  Wingert  of  the  Paramount 
studio,  in  whose  chubby  hands  Mr.  Dix 
rested  the  responsibility  for  ordering  the 
menus.  .According  to  Charles  E.  Mc- 
Carthy, Paramount  publicity  manager,  Win- 
gart  spent  six  months  in  Paris  after  the 
armistice  learning  all  the  French  notions 
in  the  matter  of  ordering  food  and  refresh- 
ment, Wingert’s  excellent  training  on  the 
Continent  was  evident  in  the  lasting  im- 


pression that  this  dinner  made  on  the  Par- 
amount golfers. 

Frank  Pope  and  Charles  Gartner,  in 
charge  of  the  flight,  took  special  pains  to 
see  that  the  handicaps  allowed  equalized 
the  footing  that  the  other  golfers  played 
on  with  A.  M.  Botsford,  Paramount  adver- 
tising head  and  silver  cup  winner  in  sev- 
eral motion  picture  golf  tournaments. 
Mort.  Blumenstock  and  Fred  Rath,  two  of 
the  minority  in  the  picture  business  who  do 
not  play  the  grand  old  game,  were  the 
gallery,  as  they  were  left  alone  at  the  last 
minute  by  J.  M.  Jerauld,  who  grabbed  a 
golf  stick  and  paid  a greens  fee — for  no 
good  reason. 

This  is  how  they  teed  off.  There  were 
three  foursomes : 

In  the  first,  A.  M.  Botsford,  Frank  Pope, 
J.  M.  Jerauld  and  A.  C.  Dillenbeck.  In 
the  second,  Frank  Crozier,  Charles  E.  Mc- 
Carthy, E.  W.  Wingart,  Alvin  Adams.  In 
the  third,  Richard  Dix,  Sam  Palmer, 
Charles  Gartner,  Glen  Allvine. 


Every  man  has  an  unsatisfied  ambition. 
E.  W.  Wingert’s  was  nearly  realized 
when  Richard  Dix  asked  him  to  arrange 
the  diimer  for  the  golf  tournament  of 
the  members  of  the  Ptolmy  and  Plu- 
tarch Literary  club  whose  membership 
is  limited  to  the  publicity  and  advertis- 
ing deijartments  of  Paramount.  Mr. 
Wingert  si^nt  six  months  in  Paris  after 
the  armistice  learning  the  fine  art  of 
cheffing. 


Harry  D.  Rathner,  formerly  special  rep- 
resentative of  Principal  Pictures  Corpora- 
tion, working  in  the  Eastern  offices  with 
Irving  M.  Lesser,  has  transferred  his  tepee 
to  Milwaukee  and  now  is  general  manager 
for  the  Saxe  Enterprises.  This  is  consid- 
erable of  a rise  in  the  picture  world  for 
Mr.  Rathner,  and  his  friends  are  delighted 
with  his  progress.  One  of  them.  Max  D. 
Roth,  representing  Henry  Ginsburg,  who 
owns  the  Benny  Leonard  pictures,  recently 
called  on  him.  Harry  handed  out  cigars 
and  a glad  smile.  Max  offered  heartiest 
congratulations.  Harry  thanked  him.  Then 
Max  said : 

‘‘How  about  buying  the  Benny  Leonards  ?” 

“I  want  ’em,”  replied  Harry,  “but  say — 
what  do  you  think  of  Milwaukee?  Ain’t 
it  great?  The  lake,  the  river,  the  Pabst 
brewery,  clean  street,  clean  houses,  land- 
lords who  don’t  try  to  draw  your  salary  - 
ahead  of  you— truly  the  spirit  of  the  broth- 
erhood of  man  prevails  here.” 

“How  about  Benny  Leonard?”  pursued 
Max. 

“Wait  a minute,”  said  Harry.  ‘What  do 
you  think  of  LaFollette,  of  our  farmers, 
our  handsome  women,  our  Milwaukee  en- 
terprise ?” 

“Say,  Harry,”  said  Max.  “You  never  used 
to  talk  this  way  in  New  York.  What’s  the 
matter  with  you?  You  seem  more  natural 
than  ever.” 

“I’m  expressing  myself  through  my 
spirit,”  enthused  Harry.  “I’m  all  pepped 
up  over  the  country.  I don’t  want  to  ever 
be  natural  again.  I want  to  be  a man  of 
the  great  out-of-doors — a man  who  ac-- 
complishes  big  things— just  like  one  of 
Harold  Bell  Wright’s  heroes.” 

Max  took  the  next  train  for  Chicago. 

* * * 

First  National  enthusiasm  helped  to  make 
the  opening  of  the  new  Roosevelt  Hotel, 
45th  street  and  Madison  avenue.  New  York 
City,  one  of  the  biggest  and  most  rousing 
affairs  ever  participated  in  by  film  men. 

The  dinner  was  arranged  by  the  Sales 
Corporation  of  the  New  York  and  New 
Jersey  Exchanges  as  a tribute  to  Mr.  E.  A. 
Eschmann,  general  manager  of  distribu- 
tion, and  to  ginger  up  the  sales  personnel 
for  the  coming  Eschmann  Month,  which  is 
to  be  during  the  month  of  October. 

The  dinner  was  in  charge  of  H.  H.  Bux- 
baum.  Eastern  district  manager,  and  Joe 
Vergesslich,  manager  of  the  New  Jersey 
Exchange.  Ed  McNamee  of  the  New  York 
Exchange  acted  as  toastmaster. 

Addresses  were  made  by  Messrs.  E.  A. 
Eschmann,  guest  of  honor,  H.  H.  Buxbaum, 

J.  J.  Vergesslich.  H.  H.  Bruenner,  C.  S. 
Pinkerton,  C.  J.  Culmer,  S.  W.  Hatch,  A. 
W.  Smith,  C.  Waxman,  A.  M.  Weinberger 
and  Dave  Gross. 

* * * 

At  a meeting  of  the  board  of  directors 
of  the  Merit  Film  Corporation,  held  Sep- 
tember 20,  Harry  H.  Thomas,  manager, 
was  elected  vice-president  and  general  man- 
ager of  tbe  corporation  and  a member  of 
its  board  of  directors. 

Mr.  Thomas  is  one  of  the  best  known 
film  executives  in  tbe  -industry.  He  has 
been  connected  with  the  Merit  Film  Cor- 
poration for  several  years  and  has  achieved  - 
marked  success  in  the  marketing  and  pop- 
ularizing of  the  various  productions  handled 
by  his  organization. 

Following  his  election  as  vice-president, 
Mr.  Thomas  declared  that  he  would  prepare 
plans  to  broaden,  and  extend  the  activities 
of  the  Merit  Film  Corporation  so  that  its 
product  would  receive  100  per  cent  distribu- 
tion throughout  the  territory. 

* * * 

Emphatic  denial  of  statements  published 
in  the  newspapers  to  the  effect  that  Ufa, 
the  big  association  of  Continental  film  pro- 
ducing units,  plans  to  secure  its  own  thea- 
tres in  this  country  to  exhibit  Ufa  produc- 
tions, has  been  issued  by  Frederick  Wynn- 
Jones,  American  representative  of  Ufa. 
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Charlie  Pettijohn’s  terrific 
swing  won  the  pennant 
for  Washington. 


Elmer  Pearson  gets  a long 
brassie  and  wonders  how  his 
name  would  look  engraved  on 
a cup. 


Nat  Rothstein  about  to  sink 
a wow.  Nat  was  shorn  of  his 
championship  honors  this 
year. 


Bruce  Gallop,  “Beau  Brum- 
mel”  of  the  tournment,  and 
official  handicapper. 


“Clothes  make  the  golfer.“  Two  “goofers,“  M.  C.  Levee  and 
Richard  A.  Rowland,  try  to  “overcoat**  their  way  in  as  ‘*regu- 
lars,’*  but  are  exposed  by  Felix  Feist  and  Artie  Stebbins. 


J.  D,  Williams  connects.  And 
the  way  he*s  lookin*  he  must 
have  hit  it. 


Jack  Woody  takes  his  eye  off 
the  ball  as  a favor  to  the 
cameraman. 


We  Have  With 
Us  Again — 

The  ANNUAL  FALL  GOLF 
CLASSIC 


“Danny,”  tournament  promoter.  One 
guess,  was  it  a success. 
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This  is  not  the  nineteenth  hole.  The 


^popularity’*  is  accounted  for  by  the  fact  that  the  small  building  to  the  left  is  the  caddy  master’s 
house. 


FORE! 

Bobby  Jones  still  retains  his  title  as  national 
amateur  champion,  according  to  latest  re- 
ports from  reliable  sources  on  the  film 
tournament  held  a week  ago  in  New  York 


Warner  Brothers  ’’Classics  of  the  Green.**  The  aQ  Star  cast  from  left  to  ri^t:  Satn  Morris,  Sam  Warner,  Watt  Parker  and 

Abe  Warner. 


“Tim”  Leahy,  celebrated  cross 
word  puzzle  expert.  Oh,  yes, 
and  golfer. 


David  Loew  shows  ’em  you  can 
play  golf  in  long  pants,  by 
cracky ! 
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1 

WHO 

WON 

1 

TTiat  question  is  puzzling  the 
management  of  the  tourney 
Many  minor  prizes  are  still  to 
be  awarded— providing  the 
winners  can  be  found 


Artie  Stebbins’  dii^cult  feat  of  driving  with 
the  ball  teed  in  back  of  him. 


Jerry  Beatty  getting  in  some  of  his 
deadly  iron  work. 


E.  A.  Hamn:K>ns  giving  his  driver  the  once 
over.  Now  for  a perfect  drive. 


The  regular  reunion  of  the  “Big  4“  of  the  film  tournaments.  They  are  known  as  the  “perpetual 
foursome.**  Left  to  right:  Paul  Gulick,  Jack  Meador,  R.  D.  West,  Strand  Rockville  Center,  L.  I., 
and  Freddy  Hall,  M,  P,  editor  of  the  New  York  Times. 


E.  S.  GAYLOR,  with  a net  of  34  for  9 
holes,  won  the  Class  A event  and  the 
Arthur  W.  Stebbins  trophy. 

A.  M.  BOTS'FORU,  with  a net  of  37  won 
the  Class  B event  and  the  F.  B.  O. 
trophy. 

In  the  Class  C event  Richard  Brady, 
Claude  Calmer,  J.  Joyce  and  A.  Fitz- 
Patrick  played  to  a tie  for  the  Watterson 
R.  Rothacker  trophy.  They  will  toss  a 
coin  for  the  cup. 

In  the  Class  D event  Arthur  Brilauit  and 
Sam  HelKman  tied  for  the  Jack  Cosman 
trophy.  They  cdso  will  toss  a coin  to 
decide  on  the  holder  of  the  trophy. 


Lou  Jacobson  (right)  is  one  up  on  Doc 
Shallenberger  insofar  as  clubs  are  con* 
cerned. 


Looks  like  a “pipe**  for  George  Kann  1 
(right).  However,  Nathan  Hirsch  looks  '' 
anything  but  worried,  | 

I 
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Court  of  Appeals  Upholds  City 
Officials  on  Sunday  Law 

Pomona,  Cal.  be  Without  Pictures  on  Sabbath — 

Fred  Kley  Asks  $88,000  Damages  From  Fox 

By  HARRY  HAMMOND  BEALL 

HOLLWOOD,  cal.,  Sept.  30. — In  a decision  handed  down  by  Divi- 
sion 1 of  the  District  Court  of  Appeals  the  city  officials  of  Pomona, 
Cal.,  were  upheld  in  their  stand  against  Sunday  motion  picture 
shows.  The  town  will  now  be  without  picture  entertainment  of  any  kind, 
although  the  West  Coast  Theatres,  Inc.,  endeavored  to  have  the  law  held 
unconstitutional. 

The  majority  of  the  judges  ruled  that  the  ordinance  is  within  the 
policing  power  of  the  state  and  constitutes  regulation  of  film  exhibitions 
rather  than  being  prohibitory.  A bitter  fight  has  been  staged  in  many 
sections  of  California  over  Sunday  closing  laws,  and  the  decision  in  the 
Pomona  case  has  been  awaited  by  many  who  are  deeply  interested. 


Fred  kley,  former  studio  manager  for 
the  Fox  Film  Corporation  here,  has  just 
filed  a breach  of  contract  suit  in  the  Su- 
perior Court,  asking  damages  totaling  $88,- 
800  from  the  film  corporation  as  the  result 
of  his  dismissal  from  its  employ.  Kley 
declares  he  holds  a three-year  contract  with 
the  corporation,  which  will  not  expire  until 
1926.  In  May,  1924,  the  charges  in  the  suit 
set  forth,  the  corporation  violated  the  terms 
of  the  contract  by  sending  Kley  "on  loca- 
tion and  giving  him  charge  of  supplies  and 
help.”  Subsequently,  he  declares,  he  was 
replaced  in  the  studio  by  Sol  M.  Wurtzel, 
general  manager,  who  discharged  him  .A.u- 
gust  12.  Kley  asks  $63,800  due  in  wages 
on  the  contract  and  $25,000  for  “humiliation 
suffered  as  the  result  of  being  discharged.” 
* =1=  * 

While  one  of  tlie  principal  feminine  roles 

and  several  other  featured  parts  still  re- 
main to  be  cast  for  “The  Golden  Bed,”  Cecil 
B.  De  Mille  announces  that  Rod  La  Roeque. 
Vera  Reynolds  and  Theodore  Kosloff  have 
been  definitely  named  for  important  parts 
in  his  next  Paramount  production. 

* * * 

J.  Bernard  (Ben)  Deely,  prominent  as  an 
angle  in  Barbara  La  Marr's  matrimonial 
tangle,  died  suddenly  here  last  week  of 

pneumonia.  Deely,  who  was  46,  was  en- 


A scene  from  Universal’s  two  reel  West- 
ern, “The  Sagebrush  Vagabond”,  which 
features  Edmund  Cobb  and  Florence 
Lee. 


gaged  in  a picture  at  F.  B.  O.  studio  when 
the  four-day  illness  began.  Deely  married 
Barbara  La  Marr  in  1918,  but  Barbara  con- 
tended the  marriage  was  not  legal  because 
the  laws  of  Illinois  do  not  recognize  a 
marriage  as  legal  unless  a year  has  elapsed 
since  divorce.  Barbara  said  the  “I  do’s” 
with  Deely  before  the  ink  was  hardly  dry 
on  her  decree  from  Phil  Ainsworth. 

* * * 

Cyril  Weld,  who  just  finished  a part 
with  Constance  Talmadge  in  “Learning  to 
Love,”  has  been  signed  by  Warner  Broth- 
ers for  a role  in  “The  Age  of  Innocence,” 
directed  by  Wesley  Ruggles. 

* * 

Frank  Lloyd  has  just  engaged  J.  G. 
Hawkes  for  five  new  adaptations  for  the 
Lloyd  productions.  Hawkes  adapted  “The 
Sea  Hawk,”  from  the  Sabatini  novel,  and 
also  “The  Silent  Watcher,”  from  the  Mary 
Roberts  Rinehart  story,  “The  .Mtar  on  the 
Hill.” 

* * * 

Huntley  Gordon,  featured  in  the  cast  of 
“Never  the  Twain  Shall  Meet,”  which  Cos- 
mopolitan is  making,  has  arrived  in  Tahiti 
safel)',  according  to  a cable  to  Hollywood. 
With  him  are  Anita  Stewart  and  Bert 
Lytell.  The  company  will  stay  in  the  South 
Seas  for  several  weeks. 

* * * 

Alice  Joyce  hardly  had  time  to  get  out 
of  her  traveling  clothes  on  her  arrival  here 
after  a long  absence,  before  B.  P.  Schulbcrg 
had  her  working  in  “The  White  Man,”  op- 
posite Kenneth  Harlan. 

* * * 

Jacqueline  Gadsdon,  a Lois  Weber  “dis- 
covery,” has  been  signed  to  appear  opposite 
Harry  Carey  in  “The  Man  from  Texas,” 
current  Hunt  Stromberg  production.  This 
is  a picturization  of  Bret  Harte’s  “Ten- 
nessee’s Partner.”  Tom  Forman  is  direct- 
ing. 

* * * 

.\lec  B.  Fr.\ncis,  who  just  finished  work 
in  Universal’s  "Jazz  Parents,”  has  been 
signed  by  Samuel  Goldwyn  to  play  an  im- 
portant role  in  the  next  George  Fitzmaurice 
production,  “A  Thief  of  Paradise.” 
Whereas  Francis  has  just  left  a part  calling 
for  an  elderly  parent  to  break  into  the  jazz 
society  of  the  younger  set,  his  new  role  is 
that  of  a bishop  in  ecclesiastical  robes. 

* 5jC  * 

Sam  Wood,  who  is  finishing  the  cutting 
of  “The  Mine  With  the  Iron  Door,”  for 
Principal,  has  been  selected  by  that  organ- 
ization to  direct  the  next  Harold  Bell 
Wright  novel  Principal  will  screen — “The 
Re-Creation  of  Brian  Kent.”  Zasu  Pitts  is 


Neal  Burns  in  “Court  Plaster”,  a new 
Educational-Christie  comedy  directed 
by  Gil  Pratt. 


the  only  member  of  thet  cast  so  far  engaged 
for  the  latter  picture,  filming  of  which  will 
begin  early  during  the  coming  month. 

* * * 

Christmas  at  the  Roach  fun  factory  with- 
out Will  Rogers  would  be  like  that  occa- 
sion for  the  small  boy  and  girl  without  a 
Santa  Claus.  So,  Hal  Roach  is  making 
every  effort  to  bring  Will  out  to  his  old 
home  lot  for  the  Christmas  doings,  if  Flo 
Zeigfeld  can  spare  him  from  the  “Follies” 
long  enough. 

* * * 

Glenn  Tryon  and  Blanche  Mehaffey, 
two  young  players  for  whom  Hal  Roach 
predicts  stardom,  are  wondering  how  it 
seems  to  be  seen  on  the  screen.  Although 
they  have  worked  on  the  Roach  lot  more 
than  a year  and  have  had  the  leading  roles 
in  two  feature  length  pictures  and  three 
two-reel  comedies,  they  have  yet  to  see 
themselves  outside  the  studio  projection 
room.  Roach  is  anxious  to  introduce  them 
to  screen  audiences  with  just  the  right 
picture.  This  is  to  be  done  soon. 

* ^ * 

Ben  Lyon  is  carrying  around  a phono- 
graph no  larger  than  a small  girl’s  vanity 
box,  a gift  from  Gloria  Swanson,  who 
brought  a batch  of  the  little  gadgets  over 
from  London  for  her  friends.  It  plays 
standard  records,  cranks  like  a Ford,  and 
has  four-wheel  brakes,  Ben  declares.  He 
says  it  can  be  used  in  a canoe,  a telephone 
booth,  or  between  acts  at  the  opera. 

Jesse  Goldburg  Plans 

Los  Angeles  Theatre 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Sept.  30. — Jesse  J. 
Goldburg,  president  of  independent  Pic- 
tures Corporation,  announces  that  he  has 
organized  a new  company  for  the  pur- 
pose of  erecting  a theatre  in  Sunset  boule- 
vard, The  exact  site  has  not  been  se- 
lected. 


Nadel  Heads  Pep  Club 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  30. — Harry  A. 
Nadel  of  the  purchasing  department,  has 
been  elected  president  Paramount  Pep 
Club  to  succeed  Mel  Shauer.  Other  offi- 
cials named  are  Palmer  H.  Stillson,  vice 
president;  Joseph  A.  Walsh,  treasurer, 
and  Evelyn  O’Connel,  secretary.  Direc- 
tors are  Agnes  Mengel,  Harry  Wylie  and 
Mel  Shauer. 
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Film  News 

PICTORIAL  SECTION 

Stories  Told 

in 

Pictures 

of  Exhibitors  Herald 

hy 

the  Camera 

Issue  of  October  11 

Jerry  Fraenkel  (right)  International  News  camera- 
man, who  made  the  famous  “camera  interview” 
with  the  Prince  of  Wales,  at  the  Burden  Estate, 
Long  Island,  on  the  eve  of  the  Prince’s  departure 
for  Canada.  The  Camera  Interview  was  included 
in  the  news  reel. 


J.  D.  Williams,  President  of  Ritz-Carlton  Pictures  (centre)  and 
M.  C.  Levee,  president  of  United  Studios  (left)  sign  a contract 
whereby  Rudolph  Valentino  will  work  at  the  West  Coast  plant. 
S.  George  Ullman,  production  manager  (right)  is  a witness  to 
the  document  which  will  transfer  the  famous  “sheik”  from  the 
East  to  Hollywood. 


The  wedding  of  cameraman  Norbert  F.  Brodin,  who  made  “The 
Silent  Watcher”  for  First  National,  to  Miss  Catherine  Ferguson, 
sister  of  Helen  Ferguson,  was  one  of  the  social  events  recently 
of  Hollywood.  (Left  to  right)  Frank  Lloyd,  director;  Mr.  Brodin, 
Rev.  M.  Howard  Fagan,  Mrs.  Brodin,  and  He  en  Fergus  n. 


Margaret  Livingston,  who  was  recently  elevated 
to  stardom,  and  her  director  Ralp  Ince,  who  made 
“The  Chorus  Lady”  for  Producers  Distributing 
Corporation,  in  which  Miss  Livingston  is  starred 
She  b'lieves  horseshoes  bring  gocd  luck. 
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Th  is  is  called  a “Why  Worry”  dinner,  given  by  the  San  Francisco  Pathe  Pep  Club,  tendered  by  William  R.  Fraser,  gen- 
eral manager  of  the  Harold  Lloyd  Corporation,  in  the  Pathe  exchange,  San  Francisco  on  August  29.  Thomas  D.  Van 
Osten,  business  manager  of  the  Allied  Amusement  Industries  of  California,  and  William  J.  Jenner,  manager  of  Pathe  ex- 
change, Los  Angeles,  sitting  at  the  honor  guests  table  with  Mr.  Fraser. 


G.  O.  Garrison,  own- 
er of  the  Laurelhurst 
theatre,  Portland. 


Stephen  Parker, 
owner  of  the  Alham- 
bra theatre,  Port- 
land, formerly  of 
Butte,  Mont. 


J.  Wm.  Houck  (left) 
representing  H.  T. 
Moore  enterprises, 
and  F.  E.  Barbour, 
Ruston  theatre,  Ta- 
coma, Wash. 


M.  M.  Lyons,  of  the 
Top  Notch  theatre, 
Seattle,  Wash.,  an 
old-timer. 


Capt.  J.  P.  Kiggins, 
owner  of  American, 
U.  S.  A.  and  Liberty 
theatres,  Vancouver, 
Wash. 


Here’s  the  whole  “Peter  Pan”  family.  (Centre, 
seated)  Betty  Bronson,  Paramount’s  screen 
“find”  for  “Peter  Pan”.  The  others  are  her 
mother,  Mrs.  N.  R.  Bronson,  and  her  brothers, 
Frank  and  Arthur.  Famous  Players-Lasky  will 
publish  the  picture  about  the  holiday  season. 


Elaine  Hammerstein  and  division 
superintendent  of  the  Atchison, 
Topeka  and  Santa  Fe  railroad, 
in  an  off  stage  shot  while  Miss 
Hammerstein  was  starring  in 
“Midnight  Express”  a C.  B.  C. 
feature. 


Hoot  Gibson,  Universal  Pic- 
tures star,  and  his  director, 
Edward  Sedgwick,  whom 
Hoot  says  is  the  new  sheik 
of  Pendleton,  where  they’ve 
been  making  “Let  ’em  Buck,” 
Hoot’s  new  Universal  feature. 
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Employes  of  Portland,  Ore.,  Exchange  of  Famous 
Players-Lasky  Corp.  (Left  to  right,  seated) — V.  R. 
Moore,  sales  representative  H.  N.  East,  branch  man- 
ager; L.  G.  Stang,  booker;  A.  W.  Adamson,  salesman, 
E.  Van  Fleet,  ad.  sales  manager,  and  (standing),  en- 
tire office  force. 


Anna  Q.  Nilsson  is  bringing  the  vogue  of 
the  blonde  vampire  to  the  screen  in  the  Sam 
E.  Rork  production  “Inez  from  Hollywood” 
which  will  be  distributed  through  First  Na- 
tional. No  one  will  be  safe  with  both 
blonde  and  brunette  vamps. 


James  R.  Grainger,  (center),  general  sales  manager 
of  Metro-Goldwyn  organization,  recently  visited  the 
Seattle,  Wash.,  ofRce  and  our  “H.  E.  N.”  had  Carl 
Steam,  branch  manager,  (right)  and  J.  E.  Flynn, 
division  manager,  (left)  pose  for  this  picture. 


The  Metro-Goldwyn  exchange  force,  Portland,  Ore. — (Left  to 
right,  seated)  Jack  Tillman,  salesman,  Mr.  Fitz  Henry, 
booker;  Louis  Amacher,  manager;  F.  J.  Becker,  salesman. 
(Back  row)  Mrs.  Kate  Manning,  A.  S.  Carl,  Jr.,  Mrs.  Bertha 
Roads,  Herb  Kurasch,  Mrs.  Theo.  Hasbrook,  Lydia  Niemi,  and 
Sam  Cohn. 


A meeting  of  the  “Iron  Horse  Club”  at  which  a well  known  motion 
picture  trade  paper  is  discussed.  Left  to  right,  we  have:  Fred  Kohler, 
Charles  Kenyon,  James  Ryan,  casting  director;  Chief  White  Spear, 
Mable  Mesales,  Elmer  Dewey,  James  Marcus,  James  Gordon,  Madge 
Bellamy,  George  O'Brien,  Tom  Smith,  Frances  Teague,  Bart  Doyle, 
and  Francis  Powers,  all  in  the  Fox  production  “The  Iron  Horse.” 


Vola  Vale  appearing  in  “The  Mirage”  a 
Regal  Production  which  Producers  Distrib- 
uting Corp.  will  handle.  George  Archain- 
baud  directed  it  from  an  adapted  Broadway 
play.  Florence  Vidor  is  starred  in  the  piece. 
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Arkansas  to  Meet 
at  Little  Rock  on 
October  5 and  6 

(Continued  from  page  joj 
lation  which  may  be  enacted  at  the  coming  legis- 
lature. 

Those  in  Attendance 

The  following  exhibitors  attended  the 
convention : 

L.  AI.  Miller,  Miller,  Wichita,  Kans.; 
Mr.  and  Airs.  Charles  Bull,  Hollana, 
Wichita,  Kan.;  Air.  and  Airs.  R.  R. 
Biechele,  Osage,  Kansas  City,  Kan.;  L. 
Al.  AlcVeay,  Dreamland,  Herrington, 
Kan.;  Al.  B.  Shanberg,  Alidland  Circuit, 
Kansas  City,  AIo.;  H.  E.  Ulric,  Colum- 
bia, Junction  City,  Kan.;  E.  J.  Haas, 
Royal  theatre,  Hutchinson,  Kan.;  H.  W. 
Keefer,  Grand  and  Palace,  Salina,  Kan.; 
W.  J.  Gable,  Grand,  Beloit,  Kan.;  G.  J. 
Kelly,  Isis,  Arkansas  City,  Kan.;  Air.  and 
Mrs.  H.  A.  AlcClure,  Strand,  Emporia, 
Kan.;  Walter  Wallace,  Orpheum,  Leav- 
enworth, Kan.;  Roy  Fuhrer,  Temple, 
Yates  Center,  Kan.;  C.  Al.  Pattee,  Pattee, 
Lawrence,  Kan.;  A.  H.  Cole,  Grand,  Alar- 
shall,  Tex.;  Air.  and  Airs.  E.  E.  Frazier, 
Grand,  Pittsburg,  Kan.;  Air.  and  Airs. 
Willard  Frazier,  Empress,  Osowatomie, 
Kan.;  E.  R.  Rush,  Electric,  Claflin,  Kan.; 
R.  Finklestein,  Gillham,  Kansas  City,  Mo.; 
Al.  G.  Epstein,  Lincoln,  Kansas  City,  AIo.; 
W.  P.  Cuff,  Strand,  Chillicothe,  AIo.;  H. 
A.  Davidson,  Princess,  Neodasha,  Kan.; 

F.  S.  DaviLon,  Royal,  Cherryvale,  Kan.; 
R.  B.  Doering,  Peoples’  Garnett,  Kan.;  R. 
H.  Klock,  Klock,  Pittsburg,  Kan.;  J.  G. 
Caldwell,  Princess,  Aurora,  Mo.;  Jack 
Aliller,  Chicago;  Charles  Nathan,  Madi- 
son, Peoria,  111.;  C.  L.  German,  Royal, 
Bonner  Springs,  Kan.;  Air.  and  Mrs.  Fred 
Meyn,  Pershing,  Kansas  City,  Kan.;  Mr. 
and  Airs.  S.  H.  Blair,  Alajestic,  Bellville, 
Kan.;  Air.  and  Airs.  R.  J.  Liggett,  Gautier, 
Kansas  City,  Kan.;  Air.  and  Airs.  A.  F. 
Baker.  Electric,  Kansas  City,  Kan.;  Mr. 
and  Airs.  C.  A.  Smith,  Tenth  Street, 
Kansas  City,  Kan.;  James  W.  Watson, 
Benton,  Kansas  City,  AIo.;  Jay  Aleans  Mur- 
ray, Kansas  City,  AIo. ; -A.  C.  Huey,  Etna, 
Kansas  City,  AIo.;  R.  H.  Holmes,  Royal, 
Emporia,  Kan.;  A.  R.  Zimmer,  Liberty, 
Alarysville,  Kan.;  W.-  H.  Weber,  Echo, 
Great  Bend,  Kan.;  W.  R.  Harpole,  Dodge 
City.  Kan.;  S.  E.  Austin,  Garden  theatre, 
Garden  City,  Kan.;  Jack  Truitt,  Sedalia, 
Sedalia.  AIo.;  Charles  T.  Sears,  Star,  Ne- 
vada, AIo.;  L.  L.  Jones,  Kansas  City,  AIo.; 
J.  Erwin  Dodson,  Urch,  Kansas  City, 
Mo.;  Air.  and  Airs.  T.  J.  Block.  Dixie, 
Odessa,  AIo.;  Al.  L.  Guier,  .Auditorium, 
Slater,  AIo.;  G.  H.  Kock.  Star,  Holton, 
Kan.;  T.  L.  Ricksecker,  Rosedale.  Kan- 
sas, Kansas  City,  Kan.;  Al.  W.  Jenks  and 

G.  L.  Hooper,  Orpheum,  Topeka,  Kan.; 
Hugh  Gardner,  Orpheum  and  Fotosho, 
Neosha,  AIo.;  R.  B.  Christian,  Caseno,  Ex- 
celsior Springs,  AIo.;  I.  E.  Runyan,  Iris, 
Hutchinson,  Kan.:  F.  G.  Wearv,  Jr.; 
Paris.  Richmond,  AIo.;  S.  Naster,  Empire, 
Kansas  City,  Kan.;  L.  C.  AIcElroy,  Forty- 
fifth  street.  Kansas  City,  AIo.;  Air.  and 
Airs.  A.  Al.  Eisner,  Kansas  City,  AIo.; 
Samuel  A.  Hanlev,  Kansas^ City,  AIo.; 
Air.  and  Airs.  C.  E.  Cook.  Kansas  City, 
Kan.;  Air.  and  Airs.  Ben  Shylen,  Kansas 
City,  AIo. 

Arkansas  Meets 
October  5 and  6 

(Special  to  Exhibitors  Herald) 

LITTLE  ROCK,  ARK.,  Sept.  30.— 
Election  of  officers,  ratification  of  the 
Memphis-Little  Rock  board  of  arbitration 
and  a report  of  the  activities  of  the 
M.  P.  T.  O.  of  America  will  be  among 
the  highlights  of  the  convention,  October 
5 and  6,  of  the  M.  P.  T.  O.  of  Arkansas 
in  this  city. 


Owing  to  the  unusual  progress  made  by 
Eli  Whitney  Collins  of  Jonesboro  as  presi- 
dent of  the  body,  it  is  possible  that  an 
effort  will  be  made  to  induce  him  to  accept 
another  term. 

Through  his  public  service  activities 
throughout  the  state,  President  Collins  has 
won  the  cooperation  and  support  of  political 
leaders  in  all  of  the  organization’s  pro- 
gressive plans. 

Among  the  visiting  exhibitors  will  be 
Tom  J.  Young  of  Tennessee,  a member  of 
the  national  executive  board. 

Contribute  Share 
of  Seat  Tax  Saving 

(Special  to  Exhibitors  Herald) 

AIILWAUKEE,  WIS.,  Sept.  30.— 
Badger  exhibitors,  grateful  because  of 
what  their  organization  did  to  obtain  re- 
moval of  the  seat  tax,  are  voluntarily  con- 
tributing to  the  Alotion  Picture  Theatre 
Owners  of  Wisconsin  25  per  cent  of  the 
sum  they  formerly  paid  to  Uncle  Sam. 
Already  approximately  $3,000  has  come 
into  the  coffers  of  the  Wisconsin  organ- 
ization, according  to  Fred  Seggert,  presi- 
dent. This  sum,  he  declared,  represents 
contributions  from  one-half  of  the  total 
membership,  despite  the  fact  that  the  move- 
ment is  only  a few  weeks  old. 

“Never  before  in  the  history  of  our  or- 
ganization has  such  response  followed  any 
movement,’’  he  declared.  “Our  members 
appreciate  the  fact  that  without  a united 
fight  such  as  state  organizations  make  pos- 
sible, they  would  still  be  paying  seat  tax 
to  the  government.  They  are  glad,  for  that 
reason,  to  send  in  their  contributions  to 
help  us  fight  future  battles. 

“Contributions  are  purely  voluntary  and 
made  with  the  understanding  that  the  state 
organization  will  use  the  funds  for  the  ben- 
efit of  exhibitors,  such  as  in  battles  against 
reformers  and  to  obtain  further  relief  from 
the  government,  if  the  occasion  arises.’’ 

Simultaneously  with  the  revelation  that 
this  movement  was  on  foot,  it  became 
known  that  agitation  has  originated  in  the 
Badger  state  to  extend  the  practice  in  other 
states  and  to  work  out  a plan  whereby  the 
national  organization  will  receive  a portion 
of  each  state’s  receipts  from  this  source. 

It  is  pointed  out  by  those  in  favor  of 
such  a step  that  individually  the  state  or- 
ganizations could  have  accomplished  little 
in  the  way  of  obtaining  relief  and  that, 
after  all,  the  great  share  of  credit  must 
go  to  the  national  organization. 

For  that  reason,  many  Wisconsin  exhib- 
itors feel  that  if  the  movement  is  taken  up 
in  other  states  it  would  be  well  to  decide 
on  a fixed  percentage  which  automatically 
would  go  to  the  national  treasury  for  use 
in  future  battles  in  behalf  of  exhibitors. 

It  is  understood  that  the  matter  of  mak- 
ing the  matter  nationwide  in  scope  was 
taken  up  with  Michael  O’Toole,  national 
president,  when  he  visited  Alilwaukee  re- 
cently for  the  annual  state  convention,  but 
that  it  was  felt  then  that  this  should  be 
determined  by  the  response  in  Wisconsin. 

Serious  Problems 
Facing  Michigan 

(Special  to  Exhibitors  Herald) 

DETROIT,  AIICH.,  Sept.  30.— Impor- 
tant issues  including  non-theatrical  com- 
petition, Sunday  closing  and  block  book- 
ing, and  prominent  speakers  including 
Senator  James  Couzens,  Congressman 
Robert  S.  Clancy,  Alartin  J.  Quigley,  edi- 
tor and  publisher  of  the  Herald  ; Harry 
Reichenbach,  Joe  Dannenburg,  editor  of 
Film  Daily,  and  State  Fire  Marshall 
Charles  Lane  are  expected  to  draw  to 
Saginaw  a record  attendance  for  the  con- 
vention of  the  Motion  Picture  Theatre 
Owners  of  Alichigan  on  October  14  and 
15. 

In  a pre-convention  report,  the  head- 
quarters of  the  organization  here  says: 

“Some  interesting  matters  will  come  up. 


Prominent  Men  to 
Attend  Convention 
of  Michigan  Body 

not  for  discussion,  but  for  solution.  For 
the  past  two  years  the  association  has 
been  trying  to  get  a solution  to  growing 
non-theatrical  competition  and  free  show 
evils.  Having  waited  that  long,  the  con- 
vention will  mark  the  announcement  ot 
a definite  policy  in  this  regard. 

“Sunday  closing  is  growing  in  Michi- 
gan. Recently  the  theatre  owner  at  Yale 
was  imprisoned  because  he  opened  his 
theatre  on  Sunday  and  the  Sunday  clos- 
ing matter  will  be  discussed  very  carefully 
and  plans  laid  accordingly  at  Saginaw. 

“The  block  booking  campaign  will  be 
continued.  From  every  part  of  the  coun- 
try comes  the  persistent  report  that  a de- 
termined effort  is  being  made  on  the  part 
of  several  producing  comapies  to  corral 
the  only  thing  of  value  that  a theatre 
owner  has,  play  dates.  Should  this  ef- 
fort through  the  method  of  selling  large 
blocks,  become  successful,  a serious  fu- 
ture faces  the  exhibitor. 

“No  dues  solicited  at  the  convention. 
That  seems  to  have  made  a big  hit  with 
a lot  of  exhibitors  whose  business  has 
not  been  so  good  this  year  and  who  can- 
not afford  to  spend  a lot  of  money  at  the 
meeting. 

“Indications  are  the  largest  delega- 
tion of  Detroit  exhibitors  ever  in  attend- 
ance at  a convention.  Saginaw  is  on  a 
paved  road  from  Detroit  and  several  other 
key  points  in  the  state,  which  accounts 
for  .a  large  number  of  theatre  owners 
driving. 

“Some  apprehension  that  the  new  dues 
schedule  will  not  bring  in  the  required 
amount  of  revenue,  has  been  voiced  by 
theatre  owners.  The  ways  and  means 
committee  have  gone  over  the  matter 
carefuly  and  if  every  theatre  owner  who 
paid  dues  last  year  will  pay  the  new 
amount  fixed,  which  in  most  cases  is 
about  half  of  what  they  were  before,  the 
Association  will  be  able  to  carry  on  a 
diversified  program  of  activities  next 
year 

“Tne  leather  covered  booking  books  and 
information  guides  are  on  the  press  and 
will  be  on  hand  for  those  who  attend  the 
convention.  The  association  has  had  of- 
fers from  exhibitors  in  other  parts  of  the 
country  to  buy  a copy  of  this  book.  It 
is  a book  planned  by  exhibitors  for  ex- 
hibitors’ use  and  must  not  be  confused 
with  the  paper  backed  books  filled  with 
advertisements,  as  furnished  by  the  film 
exchanges.  There  is  not  a line  of  adver- 
tising in  the  book,  the  entire  expense  be- 
ing borne  by  the  association  at  a cost 
of  nearly  $3  a book.” 

Two  Ontario  Theatres 
Adopt  Two- a- Day  Plan 

(Special  to  Exhibitors  Herald) 

HAAIILTON,  ONT.,  Sept.  30.— Hamil- 
ton, Ont.,  has  seen  considerable  theatre  de- 
velopment during  the  past  few  days  in  the 
opening  of  the  new  Tivoli  by  Alanager  J. 
.Swanwick  on  September  29,  and  the  re- 
opening of  the  Savoy  as  “The  Home  of 
Superior  Screen  Attractions”  on  September 
27,  as  two-a-day  house. 

The  Savoy  re-opened  with  “Dorothy 
Vernon  of  Haddon  Hall”  at  a price  ranging 
from  50c  to  $1  for  evening  shows  with 
every  seat  in  the  house  reserved.  The 
matinee  admission  price  is  50  cents.  The 
Tivoli,  which  is  located  on  James  street. 
North,  has  1,500  seats  all  on  one  floor.  It 
will  present  a combination  program  of  fea- 
ture pictures  and  Keith  vaudeville.  . 
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Emory  Johnson’s  New  Film 
Goes  Into  Broadway  House 

‘'Life’s  Greatest  Game”  to  Be  Given  Extensive  Ex- 
ploitation Campaign  Throughout  Country  by 
Rothstein,  F.  B.  0.  Advertising  Head 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  September  30. — Film  Booking  Offices  again  has  taken 
over  the  Cameo  theatre  in  42nd  street,  for  an  engagement  of  one  of  its 
special  attractions. 

Following  the  successful  four  weeks  run  of  “Fools  in  the  Dark,”  and 
“Messalina,”  Emory  Johnson’s  sixth  attraction  for  the  company,  “Life’s 
Greatest  Game,”  opened  at  the  B.  S.  Moss  house  on  September  28. 
Baseball  Game  of  Nineteenth  Century  Features  Film 

The  new  film,  which  features  Johnnie  Walker,  Jane  Thomas,  Tom 
Santchi  and  Gertrude  Olmstead,  is  a melodrama  with  baseball  as  its  back- 
ground, and  is  fashioned  along  the  lines  of  the  famous  old  sporting  melo- 
dramas which  made  Drury  Lane  famous.  One  of  the  high  spots  in  the 
picture  is  the  depiction  of  a game  between  the  New  York  Giants  and  the 
Chicago  Cubs,  the  hated  baseball  rivals  of  the  late  nineteenth  century. 


Johnnie  Walker  and  support  in  Enaory 
Johnson’s  new  F.B.O.  special,  “Life’s 
Greatest  Game.” 


Records  Being  Broken 
as  New  Season  Opens 
at  Theatres  in  Ohio 

(Special  to  Exhibitors  Herald) 

TOLEDO,  O.,  Sept.  30. — Never  in  the 
history  of  the  local  motion  picture  houses 
has  the  fall  business  opened  with  such 
good  prospects  as  this  year.  Every  the- 
atre in  the  city  opened  its  fall  season  the 
past  two  weeks  most  auspiciously.  The 
Valentine  with  “The  Covered  Wagon” 
as  the  attraction,  broke  all  previous  rec- 
ords. Two  thousand  fans  were  unable 
to  get  in  during  the  opening  day’s  en- 
gagement. 

All  exhibitors  are  enthusiastic  over  the 
winter  prospects  here  and  all  have  ar- 
ranged for  banner  programs  up  to  Janu- 
ary 1.  Cool  weather  and  the  re-employ- 
ment of  thousands  by  the  Overland  fac- 
tory are  the  principal  reasons  for  the 
present  good  business. 

H.  L.  Horater  has  completely  reno- 
vated and  redecorated  the  Temple,  thus 
making  it  one  of  the  finest  houses  in  the 
city.  Only  high  class  productions  at  pop- 
ular prices  will  be-  shown  there.  “The 
Man  Who  Came  Back”  was  the  open- 
ing attraction.  The  Pantheon  also  has 
been  redecorated  and  now  boasts  one  ot 
the  prettiest  lobbies  in  Ohio.  “The  Flap- 
per” was  the  opening  fall  attraction.  The 
Princess  will  again  feature  Paramount 
pictures.  This  house  started  out  with 
Gloria  Swanson  in  “Manhandled”  to 
crowded  houses.  The  Toledo  theatre 
started  out  with  “Wild  Oats”  but  it  fell 
flat. 

Both  Asher  and  Grand 
Quit  Distributing  Firm 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  30.— Official  an- 
nouncement was  made  last  week  that  both 
Sam  V.  Grand  and  Harry  Asher  were  no 
longer  connected  with  Grand-Asher  Dis- 
tributing Corporation.  According  to  tbe 
announcement  Asher  tendered  his  resig- 
nation to  the  board  of  directors  in  Au- 
gust and  Grand  took  similar  action  on 
September  18.  The  New  York  offices  of 
the  company  have  been  closed  and  head- 
quarters moved  to  Boston. 


Nat  G.  Rothstein,  director  of  publicity, 
advertising  and  exploitation  at  F.  B.  O.,  is 
planning  an  unusually  extensive,  high- 
powered  exploitation  campaign  in  connec- 
tion with  this  attraction. 

“Life’s  Greatest  Game”  will  be  exploited 
on  a larger  scale  than  were  Johnson’s  other 
overwhelming  successes,  “In  the  Name  of 
the  Law,”  “The  Third  Alarm,”  “West- 
bound Limited,”  “The  Mailman”  and  “The 
Spirit  of  the  U.  S.  A.”  The  production  has 
been  endorsed  by  baseball  officials,  promi- 
nent among  them,  Harry  Williams,  presi- 
dent of  the  Pacific  Coast  Baseball  League. 

Leagues  to  Cooperate 

The  picture  will  be  dedicated  to  the  base- 
ball league  of  each  city  in  which  it  is 
shown,  thus  assuring  the  exhibitor  of  co- 
operation and  help  from  all  baseball  fans 
when  the  production  is  booked. 

Babe  Ruth  has  promised  his  services  in 
connection  with  exploiting  the  picture,  while 
many  tie-ups  have  been  effected.  One  of 
the  “stunts”  Rothstein  is  contemplating  is 
a huge  baseball,  six  feet  in  diameter,  which 
will  be  inscribed  by  prominent  baseball  of- 


Tom  Santschi  in  F.B.O.’s  attraction, 
“Life’s  Greatest  Game,”  which  is  now 
pla3dng  at  the  Cameo. 


ficials,  to  be  rolled  from  Los  Angeles  to 
New  York,  which  will  take  in  all  the  key 
cities  en  route. 

Warner  Brothers  Will 
Complete  New  Season 
Product  by  February 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Sept.  30.— H.  M. 
Warner  studios  here,  declares  that  by 
February  all  of  the  twenty  productions 
planned  for  1924-2^5  will  have  been  com- 
pleted and  prints  placed  in  the  hands  of 
the  various  distributors  throughout  the 
country. 

“Our  big  push — as  big  as  is  possible 
without  sacrificing  our  high  standards  of 
excellence  in  production,”  he  says,  “is  in 
accordance  with  a determined  plan  we 
have  made  which  will  be  of  great  benefit 
to  our  distributors  and  the  exhibitors 
they  serve  in  the  future.  About  the  first 
of  the  year  I expect  to  be  in  New  York 
in  conference  with  my  associates  in  the 
business  with  the  1924-2.5  stuff  pretty 
well  behind  me  and  a mind  clear  for  the 
consideration  of  what  we  will  do  in 
1925-26.  When  I leave  New  York  after 
that  visit  it  is  our  intention  to  have  these 
newer  plans  definitely  formulated  and  im- 
mediately upon  the  completion  of  our 
1924-25  pictures  in  February  we  will  get 
under  way  with  1925-26  productions. 
This  will  mean  that  a half  a dozen  or 
more  pictures  for  '25-26  will  probably  be 
ready  for  exhibition  before  we  even  make 
any  general  announcement  of  what  we 
are  doing — and  when  we  finally  announce 
our  complete  ’25-26  schedule  and  begin 
to  sell  it  we’ll  have  practically  everything 
ready  to  show.” 

Ingram  Will  Produce 
Ibanez  Novel  in  Paris 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Sept.  30. — Announcement 
is  made  that  Rex  Ingram  has  recovered 
from  the  illness  which  has  kept  him  in 
virtual  retirement  and  will  go  to  Paris 
shortly  to  produce  Ibanez’  “Mare  Nostrum” 
for  Metro-Goldwyn-Mayer. 

Although  no  announcement  has  been  made 
of  the  cast  it  is  known  that  Antonio  Mo- 
reno will  play  the  male  lead.  Willis  Gold- 
beck  will  assist  the  director  in  adapting  the 
story. 
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ILLUSTRATING  “WHAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS”  (PAGE  50) 


Meyers  & Ford,  Arcade  and  Star  theatres,  LaGrande,  Ore., 
send  first  issue  of  house  organ  using  The  Theatre  copy. 

Leon  O.  Mumford’s  new  house  organ,  published  for  the 
Castle  theatre.  Greater  Newark,  is  similar  to  the  program 
formerly  used  for  the  Tivoli.  Pages  from  both  are  shown. 

Front  cover  of  Fred  Hinds’  house  organ  for  the  Cresco, 
Cresco,  la. 

Steve  Farrar’s  house  organ  for  the  Orpheum,  Harrisburg, 


111.,  which  does  not  use  The  Theatre  copy. 

Charles  Ryan  uses  The  Theatre’s  “Short  Subjects”  copy  for 
the  Milford,  Chicago. 

Frank  H.  Burns  gives  two  pages  of  the  Orlando,  Fla.,  house 
organ  to  The  Theatre’s  editorial  copy. 

Charles  Raymond’s  house  organ  for  the  Rialto,  Washington, 
D.  C.,  tells  them  about  Jazz  Week  and  still  has  room  to  list 
competitive  attractions. 
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fTHE  THEATRE! 

of  Practical  Showmanship  J 

SENATOR  THEATRE  ACCLAIMED 


Sacramento*  s 
Mayor  Issues 
Proclamation 


E.  E.  BAIR 


Scandal  Man 
Bares  Bair*s 
Hidden  Past 

'T’HE  scandal  man,  tireless  investigator 
for  The  Theatre,  violates  reportorial 
code  to  remark,  “It  seems  odd  that  all 
these  house  organ  publishers  are  veteran 
showmen.”  The  moral  in  that  is  so  ob- 
vious that  we’ll  proceed  at  once  to  the 
record  of  E.  E.  Bair,  State  theatre, 
Uhrichsville,  O.,  who  is  featured  in  a 
bigger  story  than  this  this  week. 

Mr.  Bair  is  a veteran  of  thirteen  years 
in  the  theatre  business.  The  first  two 
years  he  was  a projectionist,  graduating 
to  management  of  three  theatres  in  an 
unnamed  Ohio  city.  His  next  jump  was 
to  management  of  Loew’s  Euclid  in 
Cleveland,  which  he  held  for  two  years, 
and  then  he  committed  the  act  which  en- 
titles him  to  place  in  this  album  of  speck- 
led histories.  (He — whisper  it — was  a 
salesman  out  of  Cincinnati  and  Cleve- 
land.)* 

January  1,  1923,  he  opened  the  State 
theatre  at  Uhrichsville  and  shortly 
thereafter  began  publication  of  the  ex- 
cellent theatre  newspaper  which  House 
Organ  Exchange  members  now  may  re- 
ceive weekly.  As  associate  editor  he  has 
F.  H.  Wesson,  a former  Hearst  news- 
paperman. 

*He  sold  equipment. 


|N  the  interests  of  the  service  and  so 
* that  utmost  efficiency  may  be  at- 
tained, exhibitors  usingr  theatre  copy 
provided  by  this  department  are  re- 
quested to  submit  specimens  of  all 
published  material  containing  salme.  If 
for  any  reason  reproduction  is  not  de- 
sired, such  contributions  will  be  re- 
garded as  confidential. 


House  Organ 
Exchange  Is 
Bair*s  Idea 

E.  E.  Bair,  State  theatre,  Uhrichsville, 
O.,  and  T.  L.  Little,  Majestic  theatre, 
Camden,  S.  C.,  enter  their  names  in  the 
H ouse  Organ  Exchange  this  week  and 
the  former  reveals  the  real  origin  of  the 
idea. 

He  writes: 

“Calling  attention  to  pages  41,  42  and 
43  of  the  Herald  at  hand — it’s  a great 
idea  and  you’ll  find  you’ve  started  some- 
thing of  benefit  to  exhibitors  of  the 
U.  S.  A.  in  general,  because  the  move- 
ment will  no  doubt  stimulate  interest  in 
men  not  now  pultlishing  house  organs. 

“If  you  will  refer  to  the  November  17, 
1923,  issue  of  the  Herald  you  will  find 
reproduced  a letter  from  this  writer  on 
this  very  idea.  The  letter  appears  on 
page  65  of  said  issue. 

“I’m  attaching  herewith  signed  coupon 
and  have  already  forwarded  copies  to 
Messrs.  Stiefel  and  Randall. 

"Now  stand  back  and  watch  this  thing 
go  like  wild  fire.  Hot  Cat!  (as  J.  W. 
Bettersworth  would  say.) 

“By  the  way,  this  gentleman’s  stuff 
has  an  individual  wallop.  Will  certainly 
look  for  his  stuff  in  the  next  issue.” 

Mr.  Bair’s  reference  is  correct,  for  on 
the  designated  page  of  the  issue  named 
appears  this  letter  over  his  signature; 

“May  I suggest  that  you  start  another 
ball  rolling — say  an  exchange  whereby 
all  publishers  of  house  organs  would  en- 
ter each  other  on  their  mailing  lists.  1 
know  of  no  better  medium  than  the 
Herald,  as  it  reaches  ’em  all.” 

The  Theatre  passes  full  credit  for  the 
idea  to  Mr.  Bair  herewith  and  wonders 
why  the  letter  of  November  last  year  was 
not  recalled  when  the  time  to  start  the 
exchange  arrived.  Failing  to  unearth  the 
reason,  apology  is  offered  and  the  good 
work  is  cheered  upon  its  way. 

Mr.  Little  is  requested  to  send  a copy 
of  his  house  organ  so  that  it  may  be  re- 
produced for  the  benefit  of  other  e.xhibitor 
publishers. 

The  House  Organ  Exchange  is  pre- 
sented upon  the  following  page. 


(Special  to  Exhibitors  Herald) 

SACRAMENTO,  CAL.,  Sept.  30.— West 
Coast  Theatres’  new  Senator  theatre 
opened  here  yesterday,  following  issuance 
of  the  following  proclamation  by  Mayor 
Albert  Elkus: 

“City  of  Sacramento, 

“State  of  California. 

“Whereas  the  Senator  Theatre,  the  fin- 
est and  most  modern  playhouse  on  the 
Pacific  Coast,  will  open  its  doors  on  Mon- 
day, September  Twenty-ninth,  at  6:30 
p.  m. 

“Whereas  the  building  of  this  magnifi- 
cent structure,  with  its  beautiful  appoint- 
ments and  innumerable  comforts,  is  a 
notable  example  of  civic  enterprise  and 
its  builders  are  deserving  of  the  gratitude 
of  the  city,  and 

“Whereas  Sacramento  will  on  Monday 
evening  be  host  to  a large  group  of  mo- 
tion picture  celebrities  who  will  honor 
the  new  theatre  with  their  presence, 

“Now,  therefore,  I hereby  declare  the 
afternoon  and  evening  of  Monday,  Sep- 
tember Twenty-ninth,  one  of  gala  fes- 
tivity in  celebration  of  this  noteworthy 
event,  and  I call  upon  the  residents  of 
Sacramento  and  vicinity  to  dedicate  this 
time  as  an  occasion  of  civic  rejoicing  and 
further  call  upon  the  people  to  lay  aside 
dull  care  and  participate  in  the  fiesta  of 
pleasure  and  entertainment. 

>!< 

“ALBERT  ELKUS,  Mayor." 

Frank  L.  Browne,  whose  contributions 
from  the  Liberty  theatre,  Long  Beach, 
the  Cabrillo,  San  Pedro,  and  other  west 
Coast  theatres  have  been  interesting  fea- 
tures of  The  Theatre  department  over  a 
long  period,  was  in  charge  of  the  Senator 
theatre  opening  in  Sacramento.  The 
Sacramento  proclamation  rates  in  many 
respects  as  the  greatest  of  his  many 
notable  achievements. 


WORK  is  progressing  on  the  first  issue 
of  the  house  organ  M.  H.  Garvin  will 
publish  for  the  Crescent  theatre,  Hol- 
drege.  Neb.,  and  when  it  is  off  the  press 
it  will  be  reproduced  in  these  pages. 
Samuel  Stiefel,  Roxboro  theatre,  Phila- 
delphia, also  has  accepted  The  Theatre’s 
offer  to  provide  copy  for  his  first  issue, 
and  the  same  is  being  planned.  Another 
enterprise  of  similar  character  not  pre- 
viously mentioned  in  these  columns  is  in 
the  process  of  completion  and  that’s  a 
surprise  story  for  another  week.  All 
these  should  be  interesting  to  exhibitor 
publishers.  * 
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Copy  Service 
For  Exhibitor 
House  Organs 

House  organ  or  newspaper 
publication  rights  to  this 
copy  is  granted  exhibitors  by 
the  “Herald”  herewith. 


LADIES  AND  GENTLEMEN 

WHERE  is  the  “rowdy”  of  jxsterday? 

What  has  become  of  the  "rough 
neclc”  and  the  “smart^ Aleck”  found  in  all 
pullic  gatherings  a few  years  ago?  Has 
humanity  advanced?  It  has. 

The  motion  picture  theatre  has  had 
much  to  do  with  the  elimination  of  ttie 
“rowdy”  and  his  ilk.  For  more  than  a 
decade  the  young  boy  has  had  his  first  ex- 
perience with  public  gatherings  in  the 
motion  picture  theatre.  The  rowdies  of 
ten  years  ago  have  outgrown  their  bad 
habits  and  the  young  boys  of  ten  years 
ago  are  the  orderly  young  gentlemen  who 
sit  with  you  in  the  theatre  today. 

■ Mere  enforcement  of  strict  house  rules 
could  not  have  eflected  this  change.  The 
fact  is  that  the  influence  to  which  the 
decline  of  rowdyism  can  be  attributed  in 
large  measure  is  the  influence  of  the  mo- 
tion picture,  the  greatest  teacher  of  eti- 
quette and  manners  that  civilization  has 
known. 

Young  folks  of  today  are  ladies  and 
gentlemen,  partially  due  to  the  influence 
of  good  motion  pictures  and  the  good  the- 
atres in  which  they  see- them.  It  is  easy 
to  see  the  benefits  of  that  influence  in  this 
plainly  apparent  manifestation.  Its  more 
deeply  seated  benefits  are  even  more  im- 
portant. 


WHERE  YOU  GO 

UNLESS  you  are  the  exception  prov- 
ing the  rule,  you  talk  more  about 
your  visit  to  a certain  friend’s  home  than 
you  do  about  the  visit  to  a certain  other 
man’s  home.  Everyone’s  circle  of  friends 
includes  both  these  “certain”  men.  But 
why  do  you  do  it?  Why  do  you  want 
people  to  know  that  you  were  such  and 
such  a place,  and  prefer  them  not  to  know 
that  you  were  such  and  such  another 
place? 

■ Everybody  knows  the  answer  to  that, 
so  we  will  not  print  it.  What  we  started 
to  say  is  that  “where  you  go”  is  a very 
important  matter.  A man  is  not  only 
known  by  the  company  he  keeps,  but  by 
the  places  he  frequents  as  well.  And 
every  man  knows  that  well  enough  to  be 
guided  by  the  knowledge. 

Coming  to  the  specific,  the  man  who 
goes  to  the  opera  tells  everybody  he 
knows,  while  the  same  man  attending  a 
burlesque  show  keeps  it  dark. 

You  know  the  rest  of  this  editorial  as 
well  as  we  do. 

ASK  US 

WE  receive  frequent  phone  calls  from 
local  newspapers  asking  informa- 
tion about  pictures  or  picture  players 
sought  by  their  subscribers.  Of  course 
we  give  the  information.  But  why  not 
ask  us  direct? 

Newspapers  are  interested  in  a thousand 
things,  keeping  on  file  a few  facts  about 
each.  We  are  interested  in  motion  pic- 
tures exclusively,  and  we  have  as  a nat- 
ural result  of  that  interest  complete  facts 
and  data  required  to  answer  the  questions 
of  interested  enthusiasts. 

Ask  us.  It’s  our  business  to  tell  you. 


Theatre  Bits 

T D.  MEYERS,  of  Meyers  & Ford, 
J • Arcade  and  Star  theatre,  LaGrande, 
Ore.,  writes  a good  letter  published  in  an 
adjacent  column  and  sends  three  copies 
of  the  neat  little  house  organ  issued  for 
the  theatres  named.  One  of  the  front 
pages  of  these  is  reproduced  upon  page 
48.  The  “A  Good  Theatre”  copy  is  used 
in  that  case.  The  other  two  copies  bear 
the  “Our  Opposition”  and  “Projection” 
units. 

The  first  page  runs  as  shown,  regularly. 
Pages  2 and  3 are  a spread,  listing  attrac- 
tions at  the  two  theatres.  The  ads  on 
page  4 pay  for  the  booklet.  That  is  effi- 
ciency. 

♦ 

AN  extremely  neat  mail  piece  .comes 
from  the  Hippodrome  theatre,  War- 
ren, O.,  the  color  on  it  preventing  repro- 
duction. It  advertises  “When  a Man’s  a 
Man”  and  one  bit  of  the  copy  reads:  “Just 
like  the  man  in  Harold  Bell  Wright’s 
‘When  a Man’s  a Man,’  we  had  to  earn 
our  birthright.  A new  and  greater  Hip- 
podrome is  the  result.”  Another  bit  of 
copy  is  used  in  another  column  this  week. 
* 

1 F’S  a bit  of  an  effort,  perhaps,  to  send 
a copy  of  your  house  organ  to  The 
Theatre  every  week,  especially  if  you’ve 
no  mailing  list,  but  the  gentleman  at  the 
adjacent  desk  is  much  more  likely  to 
grind  out  the  kind  of  copy  you  want  if 
he  is  familiar  with  your  paper. 

* 

ll-T  E.  JAMEYSON’S  yesterdays  and 
• todays  are  to  be  paraded  before 
you  on  the  first  page  of  this  department 
next  week.  The  evidence  already  is  in 
the  office. 

* 

"pRED  HINDS  enclosed  a copy  of  his 
•*-  liouse  organ  with  his  letter  printed 
this  week  and  the  front  cover  is  sfiown 
on  page  48.  He  says  nothing  about  it,  but 
it’s  worth  talking  about  and  so  we’re 
doing  it. 


House  Organ 
Exchange 

E.  E.  BAIR,  State  theatre,  Uhrichs- 
ville,  O. 

T.  L.  LITTLE,  Majestic  theatre, 
Camden,  S.  C. 

EARL  D.  MASSEY,  Texas  theatre, 
Killeen,  Texas. 

EDGAR  A.  MOSS,  Moss  Advertis- 
ing Agency,  Marion,  Ind. 

E.  H.  RANDALL,  Liberty  theatre, 
Condon,  Ore. 

S.  STIEFEL,  Roxboro  theatre, 
Philadelphia,  Pa. 

Entry  of  name  in  above  list  signifies 
■willingness  to  exchange  theatre  house  or- 
gans with  all  applicants.  (For  details  see 
preceding  page.) 


(Name)  . 
(Theatre) 
(City)  ... 
(State)  . 


What  Showmen 
Are  Doing  to 
Get  Business 

A phototype  survey  of  cur- 
rent exhibitor  business  ef- 
fort, with  pictures  upon  the 
accompanying  pages. 

THE  THEATRE,  Exhibitors  Herald.— 
We  are  sending  you  a photo  taken  during 
the  run  of  “The  Covered  Wagon”  of  a 
group  of  old  pioneers  who  were  guests  of 
the  U.  S.  National  bank  at  one  of  the 
matinee  performances.  The  photo  will  also 
show  how  we  made  use  of  the  24-sheet  in 
making  a cutout.  This  was  turned  at  a 
little  angle  so  that  anyone  coming  down  the 
street  could  see  it  several  blocks  away, 
especially  at  night  when  it  was  illuminated 
by  a bunch  light.  (See  page  53.) 

We  are  also  enclosing  copies  of  a pro- 
gram we  issue  monthly.  You  can  see  that 
we  have  made  use  of  some  of  the  copy  ap- 
pearing in  your  valuable  paper  and  we  have 
found  this  service  very  helpful.  (See  page 
48).  We  cannot  use  a mailing  list  for  these 
programs  but  pass  them  out  at  the  door. 
The  cost  is  taken  care  of  by  the  two  ads  on 
the  back.— J,  D.  Meyers,  Meyers  & Ford, 
Arcade  and  Star  theatres,  LaGrande,  Ore. 

* * * 

Leon  O.  Mumford,  formerly  of  the  Tivoli 
theatre,  Newark,  has  started  publication  of 
a house  organ  for  the  Castle  theatre. 
Greater  Newark.  A page  from  the  new 
publication  is  reproduced  alongside  a page 
from  the  old  one  on  page  48. 

>j<  ^ jj{ 

The  front  cover  of  Steve  Farrar’s  house 
organ,  published  for  his  Orpheum  theatre, 
Harrisburg,  111,,  also  is  reproduced  on  page 
48.  Mr.  Farrar’s  paper  runs  four  pages 
and  he  confines  it  chiefly  to  listing  attrac- 
tions, surrounding  the  clouble  page  spread 
in  the  middle  with  advertisements.  If  you 
have  trouble  selling  your  space,  possibly  Mr. 
Farrar  will  advise  helpfully. 

* * * 

TFIE  theatre.  Exhibitors  Herald. — 
Under  separate  cover  I am  mailing  you  our 
newspaper  campaign  on  “The  Covered 
Wagon.”  I wish,  however,  to  disclaim  all 
credit,  if  any  is  due,  for  the  stunt  and  give 
it  to  Mr.  R.  J.  Relf  of  the  Star  theatre. 
Decorah,  la.,  because  it  was  the  sight  of 
his  campaign  that  furnished  the  inspira- 
tion for  so  much  hard  work. 

Mr.  Relf  had  the  double  page  spread,  to- 
gether with  a great  amount  of  advance 
story  publicity  in  one  of  the  Decorah  papers. 
In  addition  to  this  he  put  out  a rotogravure 
section  on  “The  Covered  Wagon”  as  a sup- 
plement to  the  newspaper — which  was  some 
stunt.  We  did  not  use  the  rotogravure,  but 
we  placed  the  spread  in  both  papers. 

Don’t  know  exactly  how  Mr.  Relf  worked 
it,  but  here,  on  the  night  “The  Covered 
Wagon”  finished  its  run  in  Decorah,' which 
is  very  near  Cresco,  I wrote  a number  of 
letters  to  the  leading  merchants  telling  of 
its  wonderful  success  there.  Followed  that 
with  a personal  call — they  were  all  enthusi- 
astic— and  the  newspapers  finished  the 
soliciting.  The  two  points  are  the  tremen- 
dous number  of  people  the  show  pulls  to 
town  and  the  fact  that  they  see  it  all  in  two 
hours,  leaving  sufficient  time  to  buy  other 
things. — Fred  C.  Hinds,  Cresco  theatre, 
Cresco,  la.  (Illustrations  in  adjacent  col- 
umns.) 

* * 

Charles  H.  Ryan,  Milford,  Chicago,  used 
The  Theatre’s  “Short  Subjects”  editorial 


October  11,  1924 


EXHIBITORS  HERALD 


51 


last  week,  and  Frank  H.  Burns,  Orlando 
Enterprises,  Inc.,  Orlando,  Fla.,  used  the 
“A  Good  Theatre”  copy.  These  are  the 
most  widely  published  units  in  the  series  to 
date.  Mr.  Burns  also  used  the  “Your  Vote 
Counts”  editorial,  which  has  met  with  gen- 
eral favor  despite  the  fact  that  it  names 
this  paper  and  publishers  seem  not  to  like  to 
mention  publications  specifically.  (See  page 
53.) 

^ 

THE  THEATRE,  Exhibitors  Herald. — 
Feeling  positive  that  you  would  be  inter- 
ested in  anything  new  and  original  in  the 
exploitation  line,  we  have  submitted  the  en- 
closed for  your  benefit. — H.  Browning, 
Olympia  theatre.  New  Haven,  Conn.  (See 
page  52.) 

si!  if  s'! 

Charles  Raymond  has  applied  the  Synco- 
pation Week  idea  to  the  Rialto  theatre, 
Washington,  D.  C.,  and  gave  it  the  first  page 
of  his  latest  house  organ  issue.  The  page 
is  reproduced  on  page  48,  together  with  the 
third  page  from  the  same  issue. 

Jie  ^ 

THE  THEATRE,  Exhibitors  Herald. — 
Believing  it  to  be  the  first  tie-up  of  its 
kind  ever  made,  we  are  enclosing  one  of 
the  throw-aways  which  proved  an  effective 
part  of  the  National  theatre’s  exploitation 
of  “America.” 

Many  scenes  for  the  production  were 
made  in  Virginia  last  November  and  the  in- 
terest shown  throughout  all  portions  of  the 
state  during  “America’s”  current  run  has 
been  extremely  gratifying. — J.  Cunning- 
ham, National  theatre,  Richmond,  Va.  (See 
page  54.) 

-it 

A photograph  showing  the  front  of  the 
Victory  theatre,  Anacortes,  Wash.,  as 
decorated  for  the  run  of  “The  Chechahcos” 
has  been  received  and  is  published  on  page 
53.  Frank  Wade,  owner  of  the  theatre,  is 
seen  at  right. 

tic  Jj? 

THE  THEATRE,  Exhibitors  Herald. — 
I am  enclosing  a photograph  of  lobby  used 
at  the  Strand  theatre,  Los  .'\ngeles,  during 
the  Greater  Movie  Season.  This  is  a sample 
of  some  of  our  displays. — Joe  Rubenstein, 
Strand  theatre,  Los  Angeles,  Cal.  (See 
page  53.) 

* * 

A recent  display  used  by  the  Strand, 
Milwaukee,  is  pictured  on  page  53. 

* :!< 

THE  THEATRE,  E.xhibitors  Herald. — 

I am  enclosing  news  clips  giving  details  of 
the  Gloria  Swanson  Similarity  Contest  I 
staged  last  week  with  one  of  the  papers. 
In  advance  of  this  we  ran  a series  of  letters 
from  the  Majestic  Press  Agent  to  the  pub- 
lic in  a semi-humorous  vein  that  caught  on 
and  created  lots  of  talk.  (See  page  52.') 

As  a prologue  to  the  feature  we  had  an 
unusual  novelty  in  “The  Phanton  Or- 
chestra.” A motion  picture  was  made  of 
the  musical  director  conducting  the  or- 
chestra, and  as  he  appeared  on  the  screen 
the  orchestra,  which  was  concealed  back  of 
the  screen,  followed  his  every  movement. 
This  novelty  was  well  received  and  created 
more  talk,  all  of  which  helped  to  put  over 
“Manhandled.” — M.  Rosenthal,  Majestic 
theatre,  Bridgeport.  Conn. 

if  :[!  if 

H.  E.  N.  dropped  in  on  Neal  & .Allender. 
Casino  theatre,  Spokane,  the  other  day,  and 
photographed  the  front  of  the  house  as  it 
looked  at  night  during  the  run  of  “Monsieur 
Beaucaire.”  (See  page  53.) 

*=!!!!= 

Oral  D.  Cloakey,  Cameo  theatre,  Los  .An- 
geles, formerly  of  Ottawa,  Canada,  and  a 
frequent  contributor  while  there,  returns 
this  week  with  the  following  outlines  of 
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Double  page  spread  carried  in  two  Cresco,  la.,  newspapers  by  Fred  C.  Hinds, 
Cresco  theatre,  advertising  “The  Covered  Wagon.”  Read  Mr.  Hinds’  letter  in 
“What  Showmen  Are  Doing  to  Get  Business.” 


recent  activities  at  the  Cameo.  Pictures 
illustrating  them  are  reproduced  on  jiages 
53  and  54. 

THE  OPENING  OF  THE  CAMEO 

1.  Contest,  all  papers,  six  weeks  advance  of 
opening,  for  new  name  and  slogan.  Brought 
.six  thousand  replies'. 

2.  Follow-ups  in  paper  daily  announcing  num 
her  of  names  suggested  and  mention  made  re- 
garding alterations  and  date  of  opening. 

3-  Winning  name  selected  by  newspapermen 
and  photograph  taken  of  winner.  Used  in  papers 
with  story. 

4.  150  billboards  used  weeks  in  advance,  renew 
name  for  theatre. 

5.  500  1-sheets  posted  “Watch  for  opening 
Cameo,  Broadway’s  Newest  Photoplay  Palace,”  etc. 

6.  500  cards'  tacked  on  “Signal  Tower.” 

7.  100  billboards,  50  illuminated,  on  “Signal 
Tower.”  three  weeks  advance. 

8.  Special  art  used  in  all  papers,  three  weeks 
advance. 

9.  False  front  during  alterations  repainted 
weekly,  giving  new  name  and  information  re- 
garding alterations. 

10.  Stunt  photographs  of  stars  taken  at  Uni- 
versal studios  used  in  payjcrs  two  weeks  in  ad- 
vance of  opening. 


11.  Select  mailing  list  used  one  week  in  ad- 
vance with  special  announcement  to  5,000  people. 

12.  Special  publicity  secured  on  engaging 
of  Orchestra  and  tie-up  with  music  houses. 
I’hotos  and  cards  in  windows. 

13.  Band  used  in  Radio  Broadcasting  concert 
(Advance). 

14.  Stunt  Photos  taken  of  band  at  Universal 
City  in  lion’s  cage  with  animals  outside  looking 
in,  also  Laura  La  Plante,  Universal  star,  con- 
ducting orchestra  on  set  of  new  picture  “Phantom 
of  the  Open,’’  used  in  all  papers  as  news  item 
with  story. 

15. ^  Special  large  key  made  for  Virginia  Valli 
to  officially  open  theatre.  Pictures  in  all  papers. 

16.  900  invitations  sent  to  prominent  people 
and  stars  for  opening.  Invitations  printed  on 
original  blanks  used  by  railroad  operators  and 
signal  towermen,  which  tied  up  “The  Signal 
Tower.” 

17.  Special  wires  sent  to  cast  inviting  them 
to  opening  and  to  be  introduced  from  stage. 
This  brought  back  telegraphic  replies  which  were 
posted  in  lobby  days  before  opening. 

18.  Float  used  two  weeks  in  advance  on 
streets  announcing  opening  of  Cameo. 

19.  250  photographs  of  Virginia  Valli  used  in 
window  ilis]dn ys. 


Page  One  of  the  Cresco  Newspapers  Was 
Fred  Hinds*  Private  Property  During  His 
“Covered  Wagon**  Campaign. 


Ad  or  Story,  It  Mattered  Not,  Was  the 
Big  News  in  Cresco  During  Mr.  Hinds* 
Exploitation  of  “The  Covered  Wagon** 
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Book  mark  and  distribution  envelope  and  enclosure  submitted  by  H.  Browning, 
Olympia  theatre.  New  Haven,  Conn.,  and  mentioned  in  his  letter  In  “What 
Showmen  Are  Doing  to  Get  Business.”  The  envelope  and  enclosure  are  in 
red  on  black. 


20.  Tie-up  with  several  big  stores  for  full 

windows  of  electrical  toys,  with  electric  train 
running  in  window  with  background  of  signal 
tower.  Photos'  and  cards  used. 

21.  Pre-view  for  R.  R.  Officials  of  “Signal 

Tower”  with  Clarence  Brown,  director,  in  groups. 
Secured  endorsement  and  photograph  taken  of 
same  for  newspapers. 

22.  Dinner  tendered  to  R.  R.  officials  by  Di- 
rector Brown.  Stories  in  papers  tieing  up  “The 
Signal  Tower.” 

24.  Universal  Studies  built  three  special  floats 

for  Greater  Movie  Season  parade,  Aug.  1st,  on 
which  date  theatre  opened. 

25.  5,000  special  diamond  shaped  cards  planted 

in  down  town  district  on  store  doors  and  hung 
on  automobiles  night  before  parade. 

26.  Pamphlets  posted  on  bulletin  boards  of 
railroad  employees  offices  and  lodge  rooms. 

27.  Battery  of  Sun  arcs  and  floods  out  front 
opening  night  with  flashes'  taken  of  stars  and 
crowd  attending.  Photos  of  opening  used  in 
papers.  Cast  introduced  from  stage. 

28.  Loud  speakers  installed  on  marquee  open- 
ing night  to  broadcast  music  from  stage  and  pit 
to  crowds  on  the  street. 

29.  Traffic  officer  (regular  directoress)  taken 
to  signal  tower  at  busy  intersection.  Photo- 
graphs of  her  directing  traffic  with  L.  A.  Police- 
man. Photo  used  in  papers  with  story. 

30.  Cards  placed  on  telegraph  posts  where 
car  and  bus  stop  signs  appear,  calling  atten- 
tion to  motorists  to  watch  for  Signal  with  Tower 
and  Cameo  in  smaller  type. 

31.  Veteran  towermen  and  pension  railroad 
men  given  tickets  to  attend  Cameo.  Photos  and 
stories  used  in  local  papers. 

32.  \ irginia  \’alli  posed  in  S.  P.  Engine,  also 


in  Signal  Tower.  Photos'  used  for  publicity 
stories. 

33.  Signal  Tower  Night  arranged  at  one  of 
big  local  dance  halls  with  souvenirs  given  away 
and  cup  for  prize  to  dancers.  Hall  decorated  with 
two  large  signal  towers  and  each  table  with 
miniature  tower  with  light  inside. 

34.  Special  stories  of  Clarence  Brown,  direc- 
tor of  “The  Signal  Tower”  used  in  all  papers. 

35.  Doorman  dressed  as  R.  R.  conductor  with 
lantern,  who  punched  all  admission  tickets. 
Lobby  decorated  carrying  out  idea  of  R.  R. 
station,  and  large  12-foot  tower  built  with  me- 
chanical arm  working  up  and  down  with  letter- 
ing: “Stop!  Have  you  s'een  the  Signal  Tower?” 
Green,  red  and  amber  lights  showing  with  gong 
sounding  each  time  arm  drops  down. 

36.  400  railroad  employes  attend  performance 
of  “The  Signal  Tower”  in  body. 

37.  Banners  placed  on  all  Signal  Towers  at 
R.  R.  intersections  and  crossroads  in  and  around 
Los  Angeles  reading:  “Stop,  Look  and  See  the 
Signal  Tower  at  the  Cameo.” 

38.  Trailers  on  opening  and  “The  Signal 
Tower”  used  in  window  week  in  advance  of  open- 
ing, projected  on  small  screen  by  portable 
projector. 

39.  Special  advance  pre-view  for  all  news- 
paper critics. 

40.  Carnations  pinned  on  backs  of  seats  open- 
ing night  with  souvenir  programs  attached.  Effect 
of  garden  in  auditorium  when  guests  were  taking 
seats.  Stories  in  papers  on  this  innovation. 


EXPLOITATION  OF  “THE  RECKLESS  AGE” 

1.  2,000  diamond-shaped  cards  were  sniped  on 

the  highways'  and  building  reading — WARNING 


— You  must  see — “The  RECKLESS  AGE”  at  the 
CAMEO  THEATRE. 

2.  On  Saturday  morning  a special  performance 
was  given  for  the  RECORD  newsies.  The  lads 
gathered  at  the  “Record”  office  and  followed  a 
line  of  march  through  the  heart  of  the  city.  The 
youths  carried  banners  reading — “We  are  going 
to  see— REGINALD  DENNY  in  “THE  RECK- 
LESS ACE  at  the  CAMEO.” 

3.  The  Chrysler  agency  supplied  a sport 
model  which  was  decorated  up  with  pennants  and 
serpentines.  A handsome  young  man  wearing  a 
tuxedo  and  a snappy  celebration  hat.  and  a charm- 
ing girl  about  nineteen  years  old  wearing  a party 
dress — drove  through  the  streets  and  resulted 
in  a splendid  ballyhoo. 

4.  An  effective  tie-up  was  landed  with  (Cin- 
derella Roof — the  finest  dance  palace  in  the  city. 
A “RECKLESS  AGE”  dance  contest  was  given 
and  Reginald  Denny  selected  the  winners,  who 
were  given  season  passes  to  the  Cameo.  Three 
six-sheet  cut-outs  were  made  and  two  were  placed 
on  the  outside  of  the  building  making  a great 
flash.  The  other  cut  out  was  placed  on  the 
dance  floor.  The  night  went  over  nicely  and 
with  the  thousands  who  attended  the  various 
nights  the  stunt  proved  excellent.  The  Cinderella 
Roof  also  carried  ads  on  the  affair  and  the  local 
newspapers  played  it  up  good. 

5.  An  effective  lobby  display  attracted  at- 
tention. It  was  made-up  with  cut-outs  of  the 
three  and  one-sheets. 

6.  The  Co-operative  Delivery  Company,  who 
operate  17  Ford  delivery  cars,  gave  the  Cameo 
permission  to  place  signs  on  all  of  the  cars.  The 
cars  are  continually  on  the  s'treets  and  the  signs 
were  flashy  and  showed  up  great. 

7.  A strong  newspaper  campaign  was  waged 
and  the  free-publicity  space  secured  was  very  big. 
The  newspaper  critics  all  praised  the  picture. 


EXPLOITATION  OF  “WINE” 

1.  The  picture  was  heralded  first  by  a teaser 
campaign  using  four  one-inch  single  col.  cuts 
reading: 

Hurrah!  “WINE”  IS  COMING. 

Vote  for  “WINE.” 

We’re  going  to  have  “WINE.” 

On  everybody’s  lips — “WINE.” 

2.  1,000  double  full-sheet  cards  reading; 
“Hurrah!  “WINE”  at  the  Cameo”  were  made  up, 
resulting  in  one  of  the  prettiest  and  most  effec- 
tive cards  seen  in  Los  Angeles.  These  were 
sniped  around  town.  1,000  one-sheets  reading: 
ON  EVERYBODY’S  LIPS  “WINE”  at  the 
Cameo,  etc.,  were  also  sniped.  This  same  copy 
was  used  on  1,000  three-sheets.  Special  wood 
block  cuts  were  made  and  all  the  paper  was 
made  up  with  a three  color  job. 

3.  35  24-sheets  were  posted  through  the 
Foster  & Kleiser  Company. 

4.  100  pennants  designed  with  a glass  of 
“Wine”  pouring  out  of  the  words  “WINE”  were 
strung  in  front  of  the  theatre. 

5.  A new  invention  called  “A  MOVTEOLA” 
was  secured.  It  is  a projection  machine  made  up 
in  a cabinet  resembling  that  of  a Victrola.  This 
was  placed  in  the  lobby  and  a trailer  of  “Wine” 
was  run  over  and  over — this  stunt  attracted  large 
throngs  in  the  lobby  and  it  was  used  during  the 
run  of  the  picture  also. 

6.  A tie-up  was  put  across  with  Cinderella 
Roof.  A special  night  was  given  on  Tuesday  in 
honor  of  the  members  of  the  cast  of  “Wine.” 
Miss  Bow  awarded  a prize  to  the  prettiest  flapper 
present.  Motion  picture  screen  tests  were  made 
of  the  contestants  and  they  were  put  on  parade 
in  front  of  the  theatre.  Shots  were  also  made  of 
the  crowd  dancing  and  these  pictures  were  an- 
nounced to  be  shown  at  the  Cameo  starting  with 
the  following  night.  Of  course  all  the  flappers 
and  those  present  were  anxious  to  witness  them- 
selves in  the  pictures'  and  a large  majority  came 
to  the  theatre  to  view  them.  The  studio  supplied 
two  huge  sun  arcs  and  kleig  lights  to  take  the 
pictures.  The  sun  arcs  were  placed  in  front  of 
the  dance  place  and  used  as  a ballyhoo.  Large 
signs  were  placed  on  the  motor  generator  and 
the  studio  trucks.  Six  sheet  cut  outs  were  made 
— two  being  placed  on  the  outside  of  the  building 
and  another  on  the  dance  floor. 

7.  A large  banner  was  placed  across  the  front 
of  Universal  City. 

8.  A special  “Universal  Studio  Night”  was 
put  over.  All  the  stars  in  Universal  productions 
were  invited  to  the  theatre  and  they  made  per- 
sonal appearances.  A girl  sold  tickets  at  the 
studio  for  the  affair.  The  Universal  Band  came 
down  to  the  theatre  and  played  several  num- 
bers. The  studio  lights,  motor  generator  arid 
sun  arcs'  were  also  sent  down.  Motion  and  still 
pictures  were  taken  of  the  arrivals  of  the  stars 
and  directors.  The  studio  officials,  department 
heads  and  employes  all  turned  out.  18  policemen 
were  placed  in  front  to  handle  the  ^ thousands 
gathered  to  view  the  stars  as  they  arrived.  The 
street  was  all  roped  off  and  was  handled  through 
the  co-operation  of  the  police  department.  Thou- 
sands were  unable  to  buy  tickets  as  the  bouse 
was  completely  sold  out.  All  together  50,000 
people  witnessed  the  affair. 

9.  A special  window  display  and  wax  models 
dressed  in  the  costumes  worn  by  the  dancing 
girls  in  the  production  was  placed  in  the  AYest- 
ern  Costume  Company  best  window. 


News  clips  illustrating  “What  Showmen  Are  Doing  to  Get  Business”  letter 
from  M.  Rosenthal,  Majestic  theatre,  Hartford,  Conn.  “Manhandled”  was  the 
picture  exploited. 
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ILLUSTRATING  “WHAT  SHOWMEN  ARE 

1.  Lobby  display  of  the  Strand,  Milwaukee,  for  “The  Sea 
Hawk,”  a colorful  frontispiece. 

2.  Front  of  the  Victory  theatre,  Anacortes,  Wash.,  as 
decorated  for  the  run  of  “The  Chechahcos.” 

3.  Pioneers  attend  the  Arcade,  LaGrange,  Ore.,  at  matinee 
run  of  “The  Covered  Wagon.” 


DOING  TO  GET  BUSINESS”  (PAGE  50) 

4.  Night  view  of  the  Casino,  Spokane,  during  run  of  "Mon- 
sieur Beaucaire.”  (H.  E.  N.  photo.) 

5.  Los  Angeles  Greater  Movie  Season  parade  passing  the 
Cameo  theatre,  opening  day. 

6.  “Signal  Tower”  float  of  the  Cameo  theatre  in  Los  Ange- 
les Greater  Movie  Season  parade. 


54 


EXHIBITORS  HERALD 


October  11,  1924 


Exploiting  “The  Signal  Tower**  for  the 
Cameo,  Los  Angeles.  (See  “What  Show- 
men Are  Doing  to  Get  Business.*') 


Prologue  for  “The  Signal  Tower,**  Cameo, 
Los  Angeles. 


Exploiting  “Wine”  for  the  Cameo,  Los 
Angeles. 

MOTION  PICTURE  REVIEWS 

Roughly  speaking,  there  are  two 
classes  of  theatregoers  with  reference 
to  motion  picture  reviews  and  critics. 
There  are  theatregoers  who  l)elieve  in  re- 
\iews  and  critics  and  there  are  theatre- 
goers who  do  not.  The  second  class  is 
much  the  larger  and  the  first  class  dwin- 
dles numerically  as  education  advances. 

The  newspaper  review  of  a motion  pic- 
ture is  an  interesting  thing.  It  is  one 
individual’s  opinion  of  one  picture  and  the 
individual  usually  is  chosen  because  he  or 
she  can  write  entertainingly.  Given  the 
ability  to  write  entertainingl\-,  one  indi- 
\ idual  is  quite  as  well  equipped  as  another 
to  be  a motion  picture  critic. 

There  is  no  evil  in  the  honestly  con- 
ceived motion  picture  review  if  it  is  read 
as  it  is  written,  as  an  individual’s  opinion. 
The  evil  arises  from  the  fact  that  a cer- 
tain class  of  readers  accept  all  printed 
matter  as  utter  truth  and  this  class  na- 
turally permits  the  newspaper  reviewer 
to  guide  it  in  its  selection  of  motion  pic- 
lure  entertainment.  This  works  a hard- 
ship upon  the  reader  by  limiting  his  ex- 
perience and  depriving  him  of  much 


Front  of  Strand,  Los  Angeles,  During 
Run  of  "The  Enemy  Sex”  in  Greater 
Movie  Season. 


See  your  Home  Town  People 
in  D.  W GRIFFITH’S 

AMERICA 

Now  showing  at  the 

NATIONAL  Theatre 

RICHMOND 

Special  Rates  to 
Richmond 

VIA 

c & o 

WED.  September  17, 
FRIDAY,  ” 19, 

round  trip 

Lee  Hall 

$3.00 

round  trip 

from  WILLIAMSBURG 
$2.50 

Tickets  good  returning 
Day  after  Sale 

P'*  - I ’•  t Eieelilift  5»  Rubm'ied 


J.  Cunningham's  Tie-up  with  the  C.  & O. 
Railroad  for  the  Run  of  “America"  at  the 
National  Theatre,  Richmond,  Va.  (See 
Letter.) 

splendid  entertainment.  Other  bad  ef- 
fects upon  the  individual  are  olivious. 

To  learu  all  this,  aud  more,  at  first 
hand  it  is  hut  necessary  to  cease  reading 


Exploiting  “The  Reckless  Age”  for  the 
Cameo,  Los  Angelos.  (See  “Wliat  Show- 
men Are  Doing  to  Get  Business.”) 


Exploiting  ‘'The  Reckless  Age”  for  the 
Cameo,  Los  Angeles. 


Opening  Night  View  of  the  Cameo,  Los 
Angeles. 


the  reviews  for  a week  or  two,  continu- 
ing to  attend  the  theatre,  and  then  to  read 
haek  and  compare  the  opinions  of  the 
critics  with  yonr  own.  The  absurdity  of 
the  whole  system  of  critical  reviews  will 
he  apparent  to  you  at  once. 


THE  CHARM  OF  CHANCE 

Logic  and  law  to  the  contrary  not- 
withstanding, the  charm  of  chance 
wields  important  influence  upon  the  con- 
duct of  the  individual.  Reaction  to  the 
unexpected  imparts  a thrill  unforgetable, 
and  that,  strange  as  it  may  seem,  is  a 
fact  with  important  hearing  upon  motion 
picture  attendance. 

Just  how  many  of  our  patrons  attend 
this  theatre  specifically  to  see  a certain 
advertised  portion  of  our'  program  can 
never  be  determined  definitely,  for  it  is 
search  after  that  thrill  of  the  unexpected 
so  often  encountered  here  that  moves 
many  to  buy  tickets.  There  is  a-  potent 
charm  in  the  chance  that  among  the 
unscheduled  items  of  a program  may  be 
found  this  or  that  something  particularly 
pleasing  to  this  or  that  patron.  Surprise, 
is  always  an  important  element  in  the 
unusually  complete  and  varied  programs 
offered  at  tliis  theatre. 


October  11,  1924 


EXHIBITORS  HERALD 


55 


Announcing 
For  Next 
Week— 

“Dumb’s  the  Word,’’  an  intriguing 
serial  by  J.  W.  Bettersworth,  author 
of  “The  Lowdown  on  American 
Showmanship,’’  “The  Istrione 
Squirt  Gun’’  and  other  classics 
purveyed  by  these  pages,  begins  in 
this  department  next  week. 

While  eagerly  awaiting  this  great 
serial,  prepare  yourself  by  reading 
the  author’s  illustrated  autobiog- 
raphy in  the  adjoining  column. 


WHAT  VISITORS  SAY 

A STRANGER  in  town,  interested  in 
a new  location,  had  gone  the  rounds 
of  the  city  and  said  to  us: 

“There  is  none  other  like  this. 

“They  tell  me  Warren  (substitute  name 
of  city)  is  a city  of  homes — and  this  cer- 
tainly is  the  home  theatre. 

“It  has  an  atmosphere  that  is  different 
from  all  others — 

“It  is  just  like  one  big  happy  family — 
“Good  cheer  and  human  kindness  are 
reflected  from  every  face. 

“I  shall  certainly  remember  the  Hippo- 
drome (substitute  name  of  theatre),  for 
its  courtesy,  cleanliness  and  splendid  en- 
tertainment, and  shall  tell  my  friends  to 
visit  you  when  in  the  city.” 

These  are  words  we  hear  most  every 
day  about  the  Hippodrome  service.  Move 
your  chair  into  the  family  circle  and  en- 
jou  our  clean  entertainment  and  amuse- 
ment at  family  prices. — (From  a mailing 
piece  contributed  by  tbe  Hippodrome  the- 
atre. Warren,  O.) 

NO  PRICE  INCREASE 

The  management  of  this  theatre 
wishes  to  nail  definitely  the  rumor 
that  admission  prices  have  been  increased 
or  are  to  be  increased  during  the  1934-35 
season.  No  change  in  admission  prices, 
upward  or  downward,  is  in  contemplation 
at  this  time. 

As  nearly  as  we  have  been  able  to 
determine,  this  rumor  is  no  more  than 
a perhaps  natural  assumption  growing 
out  of  the  general  improvement  in  the 
entertainment  offered  during  the  past  few 
weeks.  It  should  be  understood  that  this 
improvement  is  not  a matter  affecting 
aamission  prices,  but  is  in  fact  the  result 
of  increased  patronage  and  entrance  upon 
the  new  season’s  studio  output.  It  is  true 
that  the  (blank)  theatre  is  giving  you 
more  and  better  goods  for  your  money, 
but  it  is  not  true  that  you  are  going  to 
be  charged  more  for  them. 


THE  JAZZ  AGE 

The  “jazz  age”  continues  to  be  a pop- 
ular topic  for  newspaper  editors,  maga- 
zine writers  and  motion  picture  produc- 
ers. Nobody  seems  to  agree  about  the 
thing,  if  there  really  is  such  a thing,  and 
while  they’re  all  having  a good  time  dis- 
cussing it  we  want  to  interject  a state- 
ment of  plain  fact  which  is  of  importance 
to  our  patrons. 

Whatever  connection  may  exist  between 
the  thing  the  deep  thinkers  call  the  “jazz 
age”  and  the  music  which  is  more  prop- 
erly termed  syncopation,  it  is  true  that 
syncopated  music  is  the  music  of  the  day, 
demanded  by  young  and  old  alike.  The 
musical  programs  offered  at  this  theatre 
contain  the  “jazziest”  syncopation  you  will 
hear  in  the  city,  and  that’s  one  of  the  rea- 
sons for  the  consistent  popularitv  which 
also  is  a distinguishing  mark  of  this  play- 
house. 


J.  W.  BETTERSWORTH 

Istrione  Theatre,  Jackson,  Miss. 

‘*Dumb*s  the 
Word,  ’ ’ Says 
Bettersworth 

By  J.  W.  Bettersworth 
XT  O,  Gentle  Reader,  this  is  not  Simon 

' Machree  of  “Uncle  Tom”  fame.  It 
is  none  other  than  my  own  very  self 
basking  in  the  warm  glow  of  the  little 
limelights,  with  that  devil-may-care  ex- 
pression and  perfect  poise  that  has 
marked  me  as  a man  who  would  rather 
cut  his  own  hair  than  read  Russian  novels 
in  a Persian  prison. 

As  you  well  know,  there  are  few  men 
of  that  calibre. 

I regret  to  say  that  I did  not  wear 
my  fawn  colored  Fedora.  It  was  an 
oversight  on  my  part  and,  try  as  I might, 
I could  not  rid  myself  of  that  sense  of 
pique  that  comes  from  disappointing  one’s 
self.  You  can  belive  me  when  I say  that 
I seldom  disappoint  myself. 

Even  after  a careful  study  one  would 
little  realize  the  stupendous  effort  and 
painstaking  arrangements  that  play  a 
vital  part  in  making  this  photo  a work 
of  art.  And  as  you  have  surely  observed, 
this  is  the  display  I used  on  Martin 
Johnston’s  “Trailing  African  Wild  Ani- 
mals,” the  display  which  aroused  so  much 
well-deserved  praise  from  the  American 
Association  of  Taxidermists. 

To  see  the  real  theme  of  this  master- 
piece takes  but  a glance,  for  here  I not 
only  represent  myself,  but  thousands  of 
ofPer  exhibitors  in  t^at  T am  leaning  al- 
most entirely  on  a copy  of  the  Exhibitors 
Herald.  Anyone  can  tell  you  what  that 
means. 

If  you  will  but  look  a little  closer  you 


will  see  that  the  well-known  journal 
seems  a part  of  the  pillar  upon  which  it 
rests,  and  it  is  indeed  the  pillar  of  the 
industry  which  supports  countless  other 
exhibitors  in  the  manner  here  illustrated. 

Could  there  be  a more  fitting  back- 
ground for  such  a noble  and  uplifting 
pictorial  impression  than  the  one  used? 
I will  answer  it,  “No;  a thousand  times. 
No!”  And  as  you  have  perhaps  sur- 
mised, it  is  none  other  than  the  foyer 
of  our  little  theatre  which  spreads  a gos- 
samer-like mist  of  enchantment  around 
this  touching  scene  of  Hungarian  home- 
life. 

The  Johnstons  were  very  fortunate  in 
their  souvenir  collecting,  and  they  were 
kind  enough  to  lend  me  a few  of  their 
prized  trophies  to  use  in  my  lobby.  The 
one  I have  in  mind  now  is  the  peculiar 
receptacle  on  the  left,  a flower  bowl  or 
“Bwnne,”  as  the  natives  laughingly  call 
it.  But  so  jealous  are  they  of  their  weird 
craftsmanship  that  “White  Folks”  are 
not  permitted  to  see  them  for  less  than 
seventy-five  “Pzikos,”  which  is  about  ,90c 
in  money.  So  you  may  easily  see  that 
they  prize  it  very  highly. 

Mr.  Johnston  stated  that  after  his  visit 
to  the  secret  market-place  there  were 
several  very  valuable  spoons  missing. 
“However,”  Mr.  Johnston  said  with  a 
right  hearty  laugh,  “I  did  not  get  egg 
on  my  pocket  at  the  time.” 

I do  not  know  what  he  meant,  for  I 
do  not  understand  “Pigeon”  English. 

But  with  all  his  clever  quips,  I have 
found  Mr.  Johnston  to  be  a very  interest- 
ing and  a very  likeable  man,  and  it  is 
evident  that  he  made  many  good  friends 
in  his  far-fetched  traveling,  judging  from 
the  large  numher  of  gifts  that  he  brought 
back  to  the  homeland. 

For  among  his  priceless  collection  there 
is  a rare  skin  which  he  prizes  even  mors 
ihan  that  of  his  pet  dog,  “Fido.” 

It  will  doubtless  be  difficult  for  you 
to  believe  this,  but  all  experts  agree  that 
it  is  the  only  skin  of  a Horned  Wahoo 
(Semper  Fidelis)  in  existence.  This  is 
the  first  record  of  a Horned  Wahoo  iti 
the  history  of  the  world  as  far  as  we 
can  tell. 

Noah,  in  all  his  glory,  dbl  not  know 
of  such  a beast,  but  he  admits  that  when 
a real  live  Wahoo  does  roam  at  large 
upon  the  Veld  he  fears  no  man,  woman 
or  child. 

Mr.  Johnston  said , so  himself. 

I helieve  him. 

Now  the  last  unique  detail  of  this 
matchless  display  is  one  little  known  to 
the  theatre-going  people  of  our  hind  and 
therefore  little  known  to  our  friend  the 
exhibitor.  It  is  the  elaborate  doormat, 
or  token  of  welcome,  that  lies  at  the 
feet  of  the  little  veteran  of  a thousand 
cameras,  and,  commonplace  though  it 
may  seem,  it  bears  a paramount  signifi- 
cance in  the  life  of  man  (or  beast). 

The  mat  also  plays  an  imuortant  role 
in  the  sacred  rites  of  faroff  Oriental 
Africa  and  I know  now.  Friend  Fxhibi- 
tors,  that  you  will  gasp  when  I tell  you 
that  this  marvelous  mat  is  woven  from 
a thousand  human  eyebrows  by  the 
“Hirr’m  Blaa,”  or  native  maidens,  who 
have  nothing  else  to  do. 

This  breath-taking  contrivance  is  re- 
puted for  its  ahilitv  to  drive  away  the 
evil  spirits — pneumonia,  egotism,  lameness 
and  other  forms  of  pestilence  that  ravage 
the  African  plains — and  is  only  m-esentei! 
to  a stranger  when  he  proves  h’mself  a 
man  of  unusual  boiliim-uot  nualities  or 
when  he  becomes  a public  nuisance. 

Mr.  Johnston  said  that  he  did  not  know 
how  he  came  into  possession  of  this  cu- 
riositv. 

I am  sure  that  T do  not  k'-mw  how 
he  secured  it.  but  T will  sav  that  after  a 
careful  examination  of  the  mat  J found 
it  to  be  a hotbed  of  galloping  dandruff. 
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J.  E.  Storey,  general  sales  manager  of  Pathe  Ex- 
change, Inc.,  has  issued  the  follozmng  statement  under  his 
signature: 

The  day  when  an  exhibitor  calls  a booker  on  the 
telephone  and  says,  “Send  me  out  a comely  ‘filler’  ” 
is  past.  Today  the  average  show  manager  selects  his 
comedies  and  short  subject  matter  with  the  same  care 
that  he  does  his  features. 

The  public  itself  is  directly  responsible  for  this 
change  in  attitude  on  part  of  the  theatre  manager.  The 
box-office  proved  that  the  public  was  beginning  to  show 
a preference  for  those  playhouses  furnishing  them  the 
short  subjects  that  they  enjoyed  the  most  and  the  come- 
dies that  fitted  themselves  to  the  rest  of  the  program. 
Realizing  this,  the  wide-awake  exhibitor  conducted  a 
survey  to  ascertain  just  what  types  of  product  his 
patrons  wanted  in  the  way  of  short  subjects. 

Until  this  time,  the  exhibitor,  with  but  a few  ex- 
ceptions, had  little  or  no  knowledge  of  what  the  short 
subject  market  afforded  in  the  way  of  screen  entertain- 
ment. He  had  always  taken  the  comedy  field  for  granted. 
It  was  merely  a field  of  picture  supply  that  would  add 
another  half-hour  to  his  program.  When  the  public 
definitely  demanded  certain  types  of  short-subject  en- 
tertainment and  patronized  those  theatres  that  supplied 
the  demand,  the  theatre  owner  woke  up  to  the  realiza- 
tion that  he  was  losing  money.  That  was  just  a few 
j/ears  ago.  In  those  days  even  the  national  trade  pa- 
pers, not  to  speak  of  the  newspapers,  considered  the 
short-sub 'ect  not  worth  reviewing.  Today,  however, 
the  situation  has  changed  completely. 


A new  brand  of  Mack  Sennett  comedies,  to  be 
known  as  the  Mack  Sennett  Star  Comedies,  will  be 
added  to  the  list  of  that  famous  comedy  producer  for 
the  year.  The  first  of  the  new  brand  has  been  com- 
pleted with  Ralph  Graves  in  the  featured  role.  Other 
Mack  Sennett  comedies  include:  the  Ben  Turpin  Come- 
dies; the  second  and  third  series  of  Harry  Langdon 
Comedies;  and  twelve  Mack  Sennett  Comedies.  The 
last  named  series  will  feature  such  well  known  comedy 
stars  as  Harry  Gribbon,  Billy  Bevan  and  Madeline  Hur- 
lock. 

There  are  now  two  new  brands  of  comedies  being 
produced  at  the  Hal  Roach  Studios.  The  first  of  the 
new  comedies  is  to  be  known  as  the  Hal  Roach  Star 
Comedies.  They  will  feature  such  players  as,  Glenn 
Tryon,  James  Finlayson  and  Blanche  Mehaffey.  In  ad- 
dition to  this  series  there  is  another  new  brand  of  Hal 
Reach  comedies  starring  Arthur  Stone,  who  has  been 
recruited  from  the  vaudeville  stage  and  is  declared  a 
“find”  by  Hal  Roach.  The  other  Hal  Roach  comedies 
to  be  re’eased  by  Pathe  consist  of  the  sixth  series  of 
“Our  Gang,”  the  “Spat  Family”  comedies,  and  Charles 
Chase  comedies.  The  last  named  pictures  are  in  one 
reel. 

Of  the  Chronicles  of  America  there  will  be  thirty- 
three  subjects  in  all.  These  cover  important  phases  of 
Aruerica’s  history  from  the  discovery  of  Columbus 
down  to  the  end  of  the  Civil  War. 

Pathe  will  also  continue  the  release  weekly  of  the 
Pathe  News  (two  issues  each  week),  “Topics  of  the 
Day”  and  “Aesop’s  Fables.”  The  monthly  release  of 
the  popular  single-reel  subject,  Grantland  Rice’s  “Sport- 
light,”  will  also  continue. 


Trade  magazines,  journals  and  daily  newspapers 
feel  that  the  space  they  give  the  comedy  and  other 
short  subjects  on  the  program  is  well  deserved  of  the 
lineage  they  accord  them.  Exhibitors  also  have  had  a 
change  of  heart.  It  is  a common  sight,  even  on  Broad- 
way, to  see  the  comedy  up  in  “lights.” 

Realizing  this,  Pathe  Exchanges  have  been  for  some 
years  specializing  in  the  short-subject  field.  Comedies 
of  one  and  two  reel  length,  serials,  news  reels  and 
short  subject  specials  all  have  come  in  for  a thorough 
analysis  to  provide  the  exhibitor  with  just  what  his 
patrons  want.  Assisting  Pathe  are  Hal  Roach  and  Mack 
Sennett,  the  two  recognized  world  leaders  in  the  mak- 
ing of  motion  picture  comedies.  Between  them  they 
will  produce  104  subjects  during  the  coming  season. 
These  pictures  will  be  of  the  proven  class,  with  well 
known  casts  and  stars,  and  based  on  the  results  of  years 
of  experience,  a fact  which  actually  insures  them  as 
“laugh  getters.” 


In  pursuance  of  the  policy  of  making  Pathe  Re- 
view a medium  of  entertainment  in  which  variety  is  the 
principal  ingredient,  Pathe,  starting  with  issue  No.  40, 
will  inaugurate  a plan  of  unusual  interest  to  every  ex- 
hibitor. While  retaining  its  quality  of  variety,  Pathe 
Review,  under  the  newly  adopted  policy,  will  take  on 
an  individuality  and  feature  quality  in  each  of  its  issues. 
This  is  to  be  accomplished  by  incorporating  in  suc- 
cessive issues  of  the  Pathe  Review  feature  subjects. 
These  feature  subjects  aggregating  in  most  instances 
two  and  three  thousand  feet  will  be  so  divided  as  to 
admit  their  insertion  as  serial  installments  in  successive 
numbers  of  the  Review.  Accompanying  each  install- 
ment of  the  feature  series  will  be  two  or  three  other 
subjects  as  heretofore. 

The  new  policy  retains  in  composite  form  all  the 
diversity  of  interest  marking  the  Pathe  Review  form- 
erly, but  lays  special  stress  in  both  quality  and  length 
on  one  of  the  subjects  presented  in  each  issue. 
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The  flm  that  carries  quality 
from  studio  to  screen — 

EASTMAN 
POSITIVE  FILM 

— has  the  identification  “Eastman” 
“Kodak”  in  black  letters  in  the 
transparent  margin.  Look  for  it. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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[ on  Picture  s 


That  versatile  young  man,  Harold  Lloyd,  is  a reg- 
ular Babe  Ruth  when  it  comes  to  pictures.  I have 
just  seen  his  latest,  “Hot  Water,’’  and  I’m  going 
to  see  it  again  at  the  first  opportunity  ’cause  I’m  afraid 


I missed  some  of  the  laughs. 


It  isn’t  a thing  like  his 


others.  It  begins  where  most  pictures  end,  with  a 
wedding,  but  it’s  just  as  funny  as  “Girl  Shy,’’  “Why 
Worry?’’  and  all  the  rest.  He  still  has  that  pretty 
little  Jobyna  Ralston  as  his  leading  lady  and  there’s  a 
half  dozen  other  well  known  players  with  him,  and 
each  helps  materially  in  keeping  the  action  skipping 
along  at  a lively  pace. 

It  concerns  a dutiful  young  husband  who  has  a 
mother-in-law  and  a brother-in-law  living  with  him.  He 
surprises  his  wife  by  buying  a new  car,  and  the  whole 
family  take  an  eventful  ride.  Finally  the  car  has  to 
be  towed  home  a total  wreck.  Then  things  happen 
when  the  mother-in-law  is  taken  ill  and  the  young 
groom  thinks  he  has  killed  her.  I can’t  imagine  any- 
one not  getting  a kick  out  of  the  scenes  with  the  turkey 
on  the  trolley  car,  the  ride  in  the  “Butterfly  Six,”  and 
the  anxiety  of  the  “man  of  the  house,”  who  has  tried 
to  get  up  courage  enough  to  oust  his  mother-in-law. 


“Along  Came  Ruth”  with  Viola 

Stories  about  young  men  and  women  who  leave  the 
big  city,  go  to  hick  towns  and  revive  a run-down  busi- 
ness have  become  pretty  common  as  stage  and  screen 
material.  Nevertheless  “Along  Came  Ruth,”  Viola 
Dana’s  latest  Metro-Goldwyn  opus,  has  its  moments  of 
fun,  and  at  the  State-Lake  theatre,  Chicago,  where  I 
saw  this  one,  it  tickled  the  lovers  of  whimsical  romances 
and  made  a pleasant  hour’s  entertainment.  Walter 
Hiers,  Raymond  Hatton,  Gale  Henry,  Raymond  McKee 
and  DeWitt  Jennings  rendered  IMiss  Dana  excellent 
assistance  and  it’s  good  clean  fun.  At  least  I enjoyed  it. 


to  free  him  because  of  her  broken  back,  “I’ll  carry  you 
through  life !”  No  less  dramatic  is  the  scene  in  the  cove 
where  Otis  Harlan  saves  the  young  publisher  from  the 
rising  tide,  but  gives  up  his  own  life. 

The  character  drawing  of  the  overworked  young 
author,  to  my  mind,  is  the  most  convincing  thing  pre- 
sented upon  the  screen  this  year.  Otis  Harlan  scores, 
too,  in  the  role  of  “Puddlebox,”  a shabby  little  tramp. 
Marguerite  de  la  Motte  was  splendidly  cast  as'  Essie. 
And  what  beautiful  sets,  and  wonderful  seascapes,  all  care- 
fully photographed.  A finished  work  throughout. 

* * * 

Coogan  Needs  Boyish  Stories 

“Little  Robinson  Crusoe”  was  made  ostensibly  to 
please  the  kids  and  in  this  it  is  bound  to  be  successful. 
It  is  a difficult  matter  to  get  stories  for  this  fine  little 
actor,  stories  with  real  human — and  at  the  same  time — 
funny  angles.  There  are  occasional  scenes  in  this  one 
that  are  quite  humorous  but  not  near  enough  of  them. 
It  is  a cumbersome  tale  about  a little  waif  who  is  made 
king  of  a cannibal  isle  and  who  rescues  a poor  girl  about 
to  be  attacked  by  a villainous  monster.  It  takes  an 
author  with  a thorough  understanding  of  the  workings 
of  a youngster’s  mind  to  write  stuff  that  will  get  over 
and  appear  natural  upon  the  screen.  “Little  Robinson 
Crusoe”  is  machine-made  and  only  here  and  there  does 
it  ring  true. 

❖ 

Priscilla  Dean  in  Her  Element 

“The  Siren  of  Seville”  is  Priscilla  Dean’s  type  of 
story  absolutely.  It  is  colorful,  it  is  romantic  and  it 
has  a mighty  punch  in  the  last  reel  where  the  heroine, 
learning  that  her  sweetheart,  the  toreador,  has  been 
drugged,  dashes  madly  to  the  bull  ring  and  saves  him 
at  the  risk  of  her  life.  That  last  reel  is  a pip.  There’s 
a whale  of  a scene  too  where  the  discarded  sweetheart 


¥ 4^ 

“The  Clean  Heart”  Pleased  Us 

Folks  are  still  talking  about  “If  Winter  comes,” 
and  before  they’ve  forgotten  the  vivid  performance  of 
Percy  Marmont  as  Mark  Sabre,  that  rising  young  Eng- 
lish actor  comes  along  with  another  character  study 
equally  as  striking.  It  was  my  privilege  and  pleasure 
to  see  “The  Clean  Heart”  last  week,  adapted  from  the 
A.  S.  M.  Hutchinson  novel,  dramatized  by  J.  Stuart 
Blackton,  and  in  which  Percy  Marmont  enacts  the  lead- 
ing male  role,  and  it  left  a profound  impression  upon 
me  and  those  who  saw  the  picture  with  me. 

This  picture  should  win  Mr  Blackton  his  own  par- 
ticular niche  in  the  motion  picture  hall  of  fame.  He 
knows  his  England,  its  customs  and  people,  and  in  “The 
Clean  Heart”  he  has  transferred  the  Hutchinson  theme 
and  atmosphere  to  the  screen  without  losing  an  effect. 

And  Marmont ! What  an  actor  that  boy  is ! In  this 
Vitagraph  production  he  has  duplicated  his  splendid 
performance  in  “If  Winter  Comes.”  It  grips  you  and 
holds  you  throughout  the  seven  reels  and  rises  to  a 
magnificent  climax  where  he  says  to  Essie,  who  wants 


plans  revenge  and  attempts  to  hold  Dolores  (all  Spanish 
girls  are  Dolores)  against  her  will.  The  two  women 
maul  one  another  all  over  the  place  for  a full  reel  and 
how  they  had  a shred  of  clothing  left  is  beyond  me.  I 
think  you’ll  enjoy  “The  Siren  of  Seville.”  The  com- 
bined efforts  of  Jerome  Storm,  Hunt  Stromberg,  H.  H. 
Van  Loan  and  Miss  Dean  make  this  one  of  the  season’s 
best. 

4c  4: 

Mack  Sennett’s  latest  comedy  with  Harry  Langdon 
called  “The  Luck  of  the  Eoolish”  produced  roars  of 
laughter  at  McVickers  theatre  last  week.  And  well  it 
might.  There  are  a lot  of  new  gags,  nicely  timed,  and 
the  business  in  a Pullman  sleeping  car  is  a regular  riot 
of  fun.  Langdon  has  the  same  beautiful,  petite  miss 
with  him  in  this  one  that  appeared  in  his  former  com- 
edies— Miss  Mar- 
celine  Day  — and 
if  Mack  doesn’t 
watch  out  some- 
body will  grab  her 
off  and  star  her. 
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NEW  PICTURES 


Oh,  You  Tony 

Distributor:  FOX 
Producer:  Fox  Film  Corp. 

Length : 6,302  feet 

DIRECTOR J.  G.  BLYSTONE 

Author Don  W.  Lee 

PLAYERS 

Tom  Masters Tom  Mix 

Betty  Paine Claire  Adams 

Marie  Langdon Richard  Lareno 

Jim  Overton Earle  Foxe 

The  Countess- Dolores  Rousse 

Etiquette  Instructor May  Wallace 

TYPE:  Western  comedy-drama,  with 
Mix  riding  to  victory  over  senators  who 
would  steal  his  ranch. 

HIGHLIGHTS : Mix  studying  eti- 
quette. Adopts  manners  of  a gcntlc- 
mun.  . . . Trying  to  reform  the  cozv- 
boys.  . . . Tony  brings  home  the 
bacon. 

Story:  Tom  Masters  doesn’t  know  his 
ranch  is  rich  in  oil.  Wants  lawmakers 
at  Washington  to  pass  laws  to  help 
ranchers.  Lobbyists  get  him  in  their 
power  and  try  to  steal  his  money.  He 
squanders  money  on  etiquette  but  saves 
his  ranch  when  he  stakes  all  on  Tony 
who  wins  a race. 


Turned  Up — 

Distributor:  HURRICANE  FILM 
CORP. 

Producer:  William  Steiner 
Length:  4,990  feet 

{State  right  picture.  JVrite  B.rhibitoys  Herald 
for  exchange  handling  picture  in  your  territory.) 

DIRECTOR JAMES  CHAPIN 

Author Frederic  Chapin 

Adaptor Frederic  Chapin 

Cameraman Ernest  Miller 

PLAYERS 

Bruce  Pomroy Charles  Hutchison 

Betty  Browne Mary  Beth  Milford 

Paul  Gilmore. ...  Crauford  Kent 

John  Creighton Otto  Lederer 

Lola Betty  Morrissey 

Joe  Turner ..Charles  Cruz 

Tom  Martin Charles  Force 

Ed  Carter Leroy  Mason 

Jim  Hendricks George  Laidlaw 

TYPE:  A story  of  a bank  teller,  also 

a detective,  rounding  up  a gang  of 

crooks,  and  in  which  man>’  professional 
stunts  are  performed. 

HIGHLIGHTS : Exciting  jiight  of 
Bruce  fromi  the  police.  . . . I he  leap- 
ing from  the  roof  of  a shy-sera  per  into 


Scenes  from  “In  Every  Woman’s  Life,” 
an  M..  C.  Levee  production  made  for 
First  National  with  Virginia  Valli, 
Lloyd  Hughes,  Stuart  Holmes  and- 
others  in  it. 

thx  office  of  a bunch  'of  bond  thieves. 

. . . 'The  majiy  thrilling  incidents  until 
he  lands  the  thicz'es  in  prison. 

Story:  Bruce  Pomroy,  bank  teller  and 
a detective  who  is  after  the  “men-higher- 
up”  in  the  wholesale  Liberty  Bond  thefts 
knows  that  Paul  Gilmore,  president  of 
the  bank  he  works  for  and  his  rival  is 
not  straight  and  uses  the  bank  as  a 
clearing  house  for  his  stolen  bonds. 
Through  Gilmore’s  confederate  a $5,000 
package  of  bills  is  taken  out  of  Bruce’s 
box.  Police  are  placed  on  his  trail  but 
he  foils  them.  After  a wild  chase  over 
mountain  roads,  he  leaps  from  the  roof 
of  a sky-scraper  into  an  office  of  a gang 
of  crooks  of  which  Gilmore  is  a member. 
In  order  to  save  himself  from  arrest  he 
is  forced  to  become  one  of  the  gang 
After  many  thrilling  events  the  crooks 
are  finally  caught  by  Bruce  with  the  aid 
of  Betty,  his  sweetheart,  and  some  de- 
tectives. 


Life's  Greatest  Game 

Distributor:  F.  B.  O. 
Producer:  Emory  Johnson 
Length:  7 reels 


DIRECTOR EMORY  JOHNSON 

Author Emilie  Johnson 

Adaptor Emilie  Johnson 

Cameraman Paul  Perry 

Subtitles Emilie  Johnson 

PLAYERS 

Jack  Donovan.  . • Tom  Santschi 

lane  Donovan Jane  Thomas 

Jack  Donovan,  Jr.,  at  3.. Dickie  Brandon 
Jack  Donovan,  Jr.,  at  31 . .Johnnie  Walker 

Mike  Moran David  (Red)  Kirby 

Nora  Malone Gertrude  Olmstead 

TYPE:  A liaseball  epic,  centering 


around  the  game  as  played  by  the  fatlicr 
30  year.s  ago  and  the  son  today. 

HIGHLIGHTS:  The  baseball 
games.  . . . The  ladies’  fashions  20 
years  ago.  . . . Splendid  acting  of 
.lane  Thomas,  'Torn  .Santschi  and  John- 
nie IValher. 

Story:  Jack  Donovan,  a baseball 

player  of  20  years  ago,  is  separated  from 
his  wife  through  the  machinisms  of  Mike 
Moran,  who  attempts  to  seduce  her,  but 
a storm  arises  on  board  ship  and  Moran 
is  drowned.  Twenty  years  later,  Dono- 
van is  reunited  with  his  wife  through 
their  son,  who  has  also  become  a base- 
ball player,  and  Donovan  realizes  that 
his  wife  has  never  been  guilty  of  any 
indiscretion,  as  he  thought. 

The  Tenth  Woman 

Distributor:  WARNER  BROS. 

Producer:  Warner  Brothers 
Length : 6 reels 

DIRECTOR  JAMES  FLOOD 

Author Harriet  T.  Comstock 

Adaptor Julien  Josephson 

Cameraman Johnnie  Mescall 

PLAY  ERS 

Willa  Brookes Beverly  Bayne 

Barry  Compton John  Roche 

Pose  .'\nn  P.rainerd June  Marlowe 

Billy  Brainerd Raymond  McKee 

Donaldson Charles  “Buddy”  Post 

Shorty Gilbert  Holmes 

Mr.  Brainerd Alec  Francis 

Mrs.  Brainerd Edith  Yorke 

TYl’E:  Modern  romance  of  a woman 
wlio  is  different.  Adapted  from  Harriet 
r.  Cf)’iistock’s  novel. 

H IG H LIGHTS : IVilla’s  attempt  to 
commit  suicide  . . Barry’s  flir- 
tation ■li'ith  Rose  Ann  . . . Rose 
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Ed'^und  Cobb  in  the  Universal  two-reel 

Western  comedy-drama,  “Between 

Fires.” 

Black  Gold 

Distributor:  NEW-CAL  FILM 
CORP. 

Producer:  William  Steiner 
Length:  5 reels 

(State  right  picture.  Write  E.rh'bitors  Herald 
for  e.rchangc  handling  picture  in  your  territory.) 

DIRECTOR FORREST  SHELDON 

Author Forrest  Sheldon 

Cameraman Ben  Kline 

Subtitles J.  Inman  Kane 

PLAYERS 

Don  Endicott -..Pete  Morrison 

Sam Martin  Turner 

Otis  Boyer Jack  Walters 

Grandpa  Atwood Joseph  Morante 

Grandma  Atwood Be'le  Bennett 

Millie,  granddaughter. Peggy  Montgomery 
“Big”  Tim  Endicott ....  Arthur  Thalasso 

TYPE:  Western  story,  written  around 
the  Texas  oil  fields. 

HIGHLIGHTS:  Thrilling  action. 

. . . Meeting  zvith  card  sharps.  . . . 
Selling  of  oil  fields.  . . . Fight  zvith 
crooks. 

Story:  Don  Endicott  is  thrown  off  a 
speeding  train  after  a fight  which  fol’owed 
a poker  game  and  he  wires  to  his  father 
for  more  money,  but  learns  he  must 
henceforth  travel  on  his  own  resources. 
He  arrives  at  the  Atwood  ranch,  but  is 
put  out  by  Millie,  who  concludes  he  is 
one  of  the  men  who  were  sent  to  buy 
the  land.  However,  Don  later  comes  to 
the  rescue  of  the  Atwood  Ranch,  appoint- 
ing himself  protector  of  the  Atwoods, 
beating  uo  Boyce,  his  father’s  agent. 
After  learning  all  the  facts,  “Big  Tim,” 
Don’s  father,  discharges  Boyce  and  ap- 
points Don  as  successor  and  authorizes 
t’-e  new  “Super”  to  make  any  deal  with 
Millie  he  pleases. 


Browning  to  Direct  Brent 

LOS  ANGELES. — Tod  Browning  has  been 
engaged  to  direct  Evelyn  Brent  in  the  first  of 
the  series  of  Gothic  pictures  in  which  the  act- 
ress is  being  starred  by  F.  B.  O.,  and  has 
already  commenced  work  on  the  initial  produc- 
tion, “The  Prude,’’  an  adaptation  by  Richard 
Schayer  of  Julie  Herne’s  novel  of  the  same  name. 


Kathleen  Key,  poplar  player,  who  is  now 

in  Rome  playing  a part  in  the  Merto- 

Goldwyn-Mayer  production,  “Ben  Hur,” 

which  is  being  directed  by  Fred  Niblo. 

Ann’s  mad  cap  adventures  . 

The  runazvay  . . . JVork  of  Bev- 

erly Bayne,  John  Roche  and  June 
Marlozve. 

Story:  Barry  Compton,  a ranch  owner, 
has  caved  Willa  Brookes  from  commu- 
ting suicide.  He  takes  her  home  where 
she  remains  as  his  housekeeper.  Vviila 
falls  in  love  with  Barry,  but  he  is  sub- 
limely unconscious  of  anything  more  than 
a friend'y  feeling  on  the  part  of  Willa 
for  himself.  Of  course  he  finally  does 
fall  in  love  with  her,  and  it  is  not  until 
then  that  he  ’earns  that  she  has  loved 
him  all  the  time. 

The  Frame-Up 

Distributor:  INDEPENDENT 
PICTURES  CORP. 

Producer:  Premium  Picture  Prod. 

Length:  4,795  feet 

(State  right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  in  your  territory.) 

DIRECTOR HARRY  G.  MOODY 

Author L.  V.  Jefferson 

PLAYERS 

Ward  Hutton .Jack  Livingston 

Dutch  Corrigan Frank  Norris 

Slim  Chaney Eugene  Voltaire 

Jed  Manning Hugh  Saxon 

Vio’et  Manning Mary  Wynn 

“Bandanna”  Westley  Page..Al  Ferguson 

TYPE:  A Western  crook  drama  in 
which  a government  detective  recovers 
mail  loot. 

HIGHLIGHTS:  Robbery  of  rail- 
zvay  mail  . . Escape  from  jail 

. . LIutton’s  capture-  by  station 

agent’s  daughter  . . .,  Final  cap- 

ture of  crooks. 

Story:  Ward  Hutton,  a Government 
Agent  po  ing  as  a crook,  to  recover  loot 
stolen  from  a railway  car.  Ward  aids 
the  crook  ■ to  escape  from  jail  so  that 
they  will  lead  him  to  the  loot.  He  res- 
cues Violet  from  the  attentions  of  West- 
ley  Page  a ^tranger  in  town  posing  as  a 
Government  Agent  but  who  in  rea’ity  is  a 
crook.  Ward  rounds  up  the  crooks  with 
the  aid  of  Jed  Manning,  and  Jed  gets  the 
reward. 


Hutch  of  the  U.  S.  A. 

Distributor:  PHOTO  DRAMA  CO. 

Producer:  William  Steiner 
Length:  5 reels 

(State  right  picture.  Write  Exh'bitors  Herald 
for  exchange  handling  picture  in  vour  territory.) 

DIRECTOR JAMES  CHAPIN 

Author J.  F.  Natteford 

Cameraman Ernest  Miller 

PLAYERS 

Tuan  De  Barcelo....  ) tT..u- 

U . U r T7  C A r Chas.  Hutchison 

Hutch  of  U.  S.  A j 

Marquita  Flores Edith  Thornton 

General  Moreno Frank  Leigh 

President  Bonillas Alphonse  Martell 

Benito  Ruiz Jack  Mathies 

“Saturday” Ernest  Adams 

Ti  e Duenna Natalie  Warfield 

American  Ambassador. . Frederick  Vroom 

Minister  of  State Julian  Rivero 

TYPE:  Melodrama  of  a dashing 

young  American  who  joins  a revolu- 

tionary party. 

HIGHLIGHTS : Spectacular  entry 
of  Hutch.  . . . Arrest  of  Hutch.  . . . 
Rescue  of  Marquita.  . . . Hutch  sails 
azvay  zvith  bride. 

Story:  Hutch,  a news  syndicate  re- 
porter, is  commissioned  to  go  to  Guadala, 
a small  Latin-American  republic,  but 
upon  his  arrival  there  he  is  forced  to 
enter  the  country  by  a perilous  slide 

down  the  ship’s  hawser.  Marqu'ta,  the 
ward  of  General  Moreno  (who  is  plan- 
ning to  make  himself  Dictator  of  the 
present  weak  government)  mistakes 
Hu  ch  for  her  lover.  Captain  Juan,  who 
was  shot  by  the  so’diers  at  the  General’s 
order.  On  the  president’s  death.  General 
Moreno  assumes  the  d'etatorsh’p  and  or- 
ders the  arrest  of  Hutch  and  Ruiz,  one 
of  the  leaders  of  the  common  people.  On 
the  day  of  the  General’s  wedding  to  Mar- 
quita, Hutch  jo'ns  forces  with  Ru'z,  who 
surprises  the  General  and  his  soldiers. 
After  many  thrilling  experiences,  peace 
and  haopiness  dawned  for  the  Republic  of 
Guadala  and  Hutch  embarks  for  the 
United  States,  with  his  bride,  Marquita. 


Dramatic  scenes  from  the  C.  B.  C. — 
Columbia  produc’ion,  “The  Midnight 
Express”.  Tbi"  picture  is  for  the  in- 
dependent market. 
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TYPE:  Society  drama  with  girl  pos- 
ing as  Princess  receiving  attentions  of 
married  men. 

HIGHLIGHTS : Dance  at  the  the- 
atre. . . . Kidnapping  of  tvife  for 
Princess.  . . . Attempt  of  theatre 
manager  to  attack  Maggie.  . . . Fire. 
. . . Press  agent  saves  girl. 

Story:  Magg  e Casey,  who  has  become 
famous  through  her  press  agent,  poses 
as  the  Princess  Sonya.  Tom  Gregory, 
married,  lavishes  gifts  and  times  upon 
the  Princess.  Mrs.  Gregory  goes  to  see 
the  girl  and  she  reveals  her  identity.  Mrs. 
Gregory  is  kidnapped  instead  of  the 
Princess  and  Gregory  thinking  it  is  the 
Princess  follows.  The  theatre  manager 
attempts  to  attack  Maggie  when  his  kid- 
napping fails,  but  she  is  saved  by  a fire 
and  her  press  agent  saves  her  by  marry- 
ing her. 


[newspicture^ 


“Never  Say  Die”  undoubtedly  will  es- 
t biish  i_.ouglas  MacLean  more  sol- 
idly as  one  of  the  most  entertaining 
screen  comedians.  This  is  an  Asso- 
ciated Exhibitors  attraction. 


Measure  of  a Man 

Distributor:  UNIVERSAL 


Producer;  Universal  Pictures  Corp. 
Length:  5 ree^s 


DIRECTOR ARTHUR  ROSSON 

Author Norman  Duncan 

Adaptor Isadora  Bernstein 

Cameraman Jack  Hose 


PLAYEKS 

John  Fairmeadow William  Desmond 

Jack  Flack Albert  J.  Smith 

Pale  Pe  er Francis  Ford 

Clare,  his  wife Marin  Sais 

Billy  the  Beast William  J.  Dver 

Donald Bobbie  Gordon 

Charley Harry  Tenbrook 

Pp--;,  P. ■> tt;], Mary  McAllister 

TYPE:  Melodrama  of  the  lumber 

country  concerning  a down  and  outer, 
who  “comes  back,”  wins  the  girl  and 
finds  hapnincss. 

H I G t ’ G UTS : Attcinpts-  of  Inhn 
to  reform  the  lumber  camp  followers. 


. . . Acfina  of  Desmond.  . . . Work 
of  . ylf f fllisfcr. 


Story:  Fairmeadow,  low  in  fortune 

and  health,  leaves  the  c'ty  and  settles 
down  in  a lumber  camp  where  he  is 
known  as  “the  parson.”  He  meets  Patf'e 
Batch  and  defends  her  against  the  rough 
element  of  the  camp.  He  finally  reforms 
the  camp  and  marries  Pattie. 


Unmarried  Wives 

Dipt  ihi  tor;  STATE  RIGHT 


Producer:  Gotham  Productions 


Length;  6 reels 

(State  right  picture.  Write  Exh  bitors  Hera/d 
for  cxrhnv‘<e  handling  picture  in  your  territory  > 


DIRECTOR JAMES  P.  HOGAN 

Author Dorothy  Howell 

Adaptor Dorothy  Howell 

Cameraman Jack  MacKenzie 


PLAYERS 


Princes';  Sonva Mildred  Harris 

Mrs.  C 'euory Glar’ys  Bro^VweM 

Toni  Gregory Llovd  Whitlock 

Mfirr’  ‘^rnifls Bernard  Randall 

Joe  Dn^an Georpre  Cooner 

“Ma”  Cnst'v Mrs.  Davenport 

Mrs.  Lowell Mabel  Coleman 


KINOGRAMS  No.  5015:  Legion  marches  in 
convention  parade.  Minneapolis — Chicago  wel- 
comes world  fliers — Sophomores  at  Northeastern 
University  show  freshmen  secrets  of  higher  edu- 
cation, Boston — Greece  has  regal  visitor,  Piraeus 
— Airedale  adopts  kittens,  El  Paso,  Texas — 
Blazing  oil  tanks  bring  death,  Monterey,  Cal. — 
Navy  secretary  sees  oil  fields,  Bakersfield,  Cal. — 
Removing  kinks  from  gridiron  warriors,  Newton, 
Mass. — Prince  drinks  from  Polo  Cup,  Westbury, 
N.  Y. — Miss  California  tells  world  how  old  she 
is,  Santa  Cruz. 

KINOGRAMS  No.  5017:  First  Continental 
Congress  meets  again,  Philadelphia — T.  R.  Sec- 
ond nominated  for  governor  of  New  York, 
Rochester — Broadway  sees  bike  of  1884,  New 
York — Builds  boat  with  one  arm,  Warham,  Mass. 
— McAcIoo  to  help  Davis  in  campaign.  New  ^'ork 
— Father  Neptune  holds  court  at  Equator,  Santa 
Ana  crew  in  Pacific — High  tower  takes  hard 
tumble,  San  Francisco — Learning  woodcraft  from 
expert,  Greenwich,  Conn. — Submarines  off  for 
two  years  in  Orient,  San  Francisco. 

INTERNATIONAL  NEWS  No.  79:  Football 
players  train  on  giant  “Roulette  Wheel,”  Los 
An.geles — Prince  of  Wales  departing  poses  for 
cameraman,  Syosset,  L.  I. — Vast  oil  blaze  con- 
quered as  town  faces  destruction,  Monterey,  Cal. 

— LaFoUette  and  Samuel  Compers  hold  confab. 

New  York — Wooden  leg  makes  Fido  cheerful  dog 
acain,  San  Francis''o — Worlds  first  aerial  spooners, 
Santa  Monica,  Cal.  ^ 

INTERNATIONAL  NEWS  No.  80:  Huge 
column  of  Progress  topples  in  Frisco — Thousand 
years  of  stvles  port-ayed  in  dollars,  San  Pablo, 
Cal.  — Bobby  Morrison.  Jr.,  learns  some  ex- 
tremely difficuU  golf  tricks.  Los  Angeles — New 
film  star  at  Kirkwood  home,  HoMywood,  Cal. — * 
Col.  Theodore  Roosevelt  nominated  for  governor 
of  New  York — Walrus  hunters  busy  amid  Arctic 
flof’s.  Cane  Serge,  Siberia — Steam'^hip  sunk  in 
harbor  collision.  Boston — Tokio  holds  first  anni- 
versary of  earthquake — Day  of  thanksgiving. 

PATHE  NEWS  No.  78:  100.000  march  in 

Holy  Name  societv  parade,  Washington.  D.  C. — 
Macmillan  hack  from  frozen  north,  Wiscasset, 
Maine — Sen.  LaFolleite  lauds  loyalty  of  German- 
Americans,  New  N'ork — President  reviews  marines, 
\Va«hington,  D.  C. — Monks  march  in  700th  anni- 
versary, Canterbury,  Fng. — Chinese  lads  adopt 
“blackface”  a’T,  Berkeley,  Cal. — German  war 
generals  celebrate  10th  anniversary  of  battle  of 
Tannenherg.  Allenstein,  Germany — Tnter-tribal 
Indian  ceremonial  a gala  revue,  Gallup,  New 
Mex. — Prince  of  Wales  movie  star  for  ten  minutes, 
Syossett,  N.  Y. 

PATHE  NEWS.  No.  79:  Tailtean  games  re- 
vived at  Dublin,  Ireland — College  football  season 
opens  at  Seattle,  Wash.  — McAdoo  pledges  sun- 
purt  to  Davis — Pray  for  memory  of  men  who 
died  in  world  war.  Brighton,  Fng. — Theo. 
Roosevelt,  Jr.,  nominated  for  governor  of  New 
^’ork.  at  Rochester,  N,  Y. — IVince  Humbert  of 
Ttalv  vi«?its  Chile.  Santiago — Sixth  U.  S.  Calvary 
in  thrilling  tests.  Camp  McClellan,  Ala. — Honor 
slain  American  V'ice  Consul,  Bushire,  Persia. 

FOX  NEWS  No.  103:  100,000  members  of 

Holy  Name  societies  hear  President  C^olidge, 
Washington,  D.  C. — King  George  in  kilts  at 
Braemar,  North  Scotland — American  legion  meets 
at  St.  Paul.  Minn. — Cant.  Donald  Macmillan  re- 
turns after  15  months  in  arctic,  Wiscasset.  Maine 

— King  and  Queen  of  bab'land  selected.  North 
Bergen,  N.  J. — Motor  tourists  victims  of  bold 
bandits,  ^’ellowstone  Park — Walter  Hagen  wins 
cup  second  time  at  French  Lick  Snrings,  Tnd, — 
Jo-Jo,  visitor  from  jungle,  studies  etiquette, 
Washington,  D,  C. — John  Coolidge  enters  college, 
Amherst,  Mass. 


Two  scenes  from  “The  Millionaire  Cow- 
boy” starring  “Lefty”  Flynn  with 
Gloria  Grey  in  support.  F.  B.  O.  is 
distributing  it. 

FOX  NEWS  No.  104:  French  and  Belgium 
armies  evacuate  Ruhr — Cardinal  Mundelein  dedi- 
cates All  Saints  cemetery,  Des  Plaines,  111. — 
Tokyo,  Japan,  anniversary  of  ’quake  is  observed 
— Record  crop  of  grapes,  St.  Helena,  Cal. — Gen- 
eral P.  Elias  Calles,  Mexico's  president  elect, 
is  guest  of  German  Cabinet,  Berlin — Canadian 
police  guard  seagull  sanctuary  in  Mitlenatcli,  Is., 
British  Columbia — How  football  is  taught  in 
Eastern  colleges — One  of  old  world’s  beauty  spots, 
Tivoli,  Italy—Judge  Chas.  Lynch  is  wed  to 
Marie  Kearns,  Paterson,  N.  J, 


Says  ^ * Approval  NighU  * 
Has  Solved  Problem  of 
Objectionable  Pictures 

(Special  to  Exhibitors  Herald) 

KANSAS  CllY,  MO.,  Sepi.  bO.— “The 
problem  of  the  ‘sexy’  picture  lias  been  met 
and  conquered  by  the  M P.  T.  O.,  Kan- 
sas City,  Mo.,”  A.  M.  Eisner,  president 
of  that  body  declares. 

“Kot  so  long  ago  vve  exhibitors  won- 
dered what  to  do  when  a civic  body  dis- 
approved, informally,  a picture  we  had 
booked,  while  a competing  e.xbibitor 
pla\ed  the  same  production  to  packed 
hoin-'es — not  to  the  ones  who  had  ob- 
jected to  the  picture,  but  to  others  who 
would  gladly  part  with  their  money  to 
see  it.  Naturally,  we  were  in  the  business 
for  money,  but  we  wanted  the  good  will 
of  our  community,  so  it  had  us  gue  sing. 

“W’e  solved  the  proble  n this  way:  Each 
night  at  various  theatres  there  are  ‘ap- 
pronai  nights,’  when  members  of  the  civic 
as.sociations  and  Parent-Teacher  represen- 
tatives attend  and  approve  and  disapprove 
a picture  to  be  shown  later.  A list  of 
these  approved  pictures  is  publislied 
gratis  in  the  daily  newspaiiers.  W e have 
found  that  the  motion  pi  -ture  co  iimiltees 
of  the  civic  organizations  and  others, 
wlien  once  given  some  authority,  are 
liberal  in  their  views  Tbe>'  look  at  it 
from  t''e  exhibitors’  side,  as  well.  Today 
Mrs.  Fred  C.  Cornell,  motion  picture 
chairman  of  the  Parent-Teaclier  Associ- 
ation. and  Mrs.  E.  C.  W’alton,  cliairman 
of  the  Women’s  City  Club  motion  picture 
committee,  know  as  mncli  about  the  in- 
d'p  'rv  as  many  exhibitors.  As  a result 
of  this  plan  our  attendance  is  good.” 
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THE  FILM  MART 


By  J.  M.  WRIGHT 

"The  Film  Mart"  is  written  with  a view  of  presenting  concisely  to  exhibitors  the  latest  news  of  production  and  distribution,  hi  preparing  this  department, 
Mr,  Wright  has  in  mind  also  the  adaptability  of  the  news  presented  herein  for  use  in  hous-e  organs  published  by  th-e  exhibitors  of  the  country,  and  also 
newspapers  who  look  to  their  local  exhibitor  for  bona  fide  and  accurate  news  for  their  motion  picture  departments. 


F.  B.  O. 

BECAUSE  OF  HIS  interest  in  “Broken 
Laws,”  Airs.  Wallace  Reid’s  forthcom- 
ing attraction,  Judge  Henry  Neil,  father' 
of  the  Alothers’  Pension  movement  in 
the  United  States,  has  offered  to  play  the 
role  of  the  judge  in  the  picture.  Others 
who  will  be  seen  in  this  feature  are  Airs. 
Reid,  Percy  Alarmont,  Ramsey  Wallace, 
Jackie  Saunders,  .Arthur  Rankin,  \dr- 
ginia  Lee  Corbin,  Lincoln  Stedman,  Joan 
Standing,  Pat  Aloore  and  Jane  Wray. 

+ + + 

LEFTY  FLYNN,  star  of  “The  Alillion- 
aire  Cowboy,”  has  formed  the  F.  P. 
O.  S.,  or  the  Fraternal  and  Protective 
(f)rder  of  Southpaws.  Flynn  holds  out 
great  hopes  for  the  popularity  of  his  clul' 
of  left  handers.  . . . Evelyn  Brent  will 
play  the  role  of  a wealthy  3-oung  societv 
girl  in  her  first  starring  vehicle,  “The 
F'rude.”  . . . “Cheap  Kisses,”  dedicated 
to  the  young  people  of  the  country,  will 
be  C.  Gardner  Sullivan’s  first  attraction 
for  F.  B.  O.  The  story  is  from  the  pen 
of  the  producer-scenarist. 

+ + + 

A SERIES  of  eight  specials  will  b’. 

made  by  Independent  Pictures  Cor- 
poration. of  which  Jesse  J.  Goldburg  is 
president,  for  F.  B.  O.  The  group  will 
be  known  as  "The  Te.xas  Ranger”  series, 
and  will  star  Bob  Custer.  Prominent  in 
each  cast  will  be  Custer's  horse.  Reeves 
Eason  will  direct.  . . . Such  personages 
as  Judge  Kenesaw  Alountain  Landis  and 
President  John  A.  Hevdler  of  the  Na- 
tional League,  will  appear  in  the  Emorj- 
Johnson  special,  “Life’s  Greatest  Game.” 

Metro-Goldwyn-Mayer 

SHOOTING  on  “The  Wife  of  the  Cen- 
taur”, under  the  direction  of  King 
A’idor,  has  started  at  the  AI-G-AI  plant. 
John  Gilbert,  Eleanor  Boardman  and 
.Aileen  Pringle  have  the  leading  roles... 
Fitzpatrick  & AIcElroy  have  purchased 
the  Al'etro-Goldwyn  product  100  per  cent 
for  their  Alichigan  chain  of  houses.  James 
R.  Grainger  and  AA’.  C.  Bachmeyer  closed 

with  the  F.  & AI.  circuit number 

(;f  elaborate  sets,  both  interior  and  exte- 
rior, will  appear  in  “Airs.  Paramor”. 

+ + + 

FANNY  BRICE,  headliner  on  vaude- 
\i!le  and  musical  comed\'  stage,  maj' 


star  in  the  AI-G-AI  attraction  “The  Wife”, 
if  arrangements  can  be  made  so  that  her 
studio  work  will  not  conflict  with  her 

stage  engagements Leo  .A.  Landau, 

Alhambra  and  Garden  theatres,  Alilwau- 
kee,  after  previewing  “His  Hour”  wired 
District  Alanager  S.  A.  Shirley  of  Chi- 
cago that  he  thought  the  film  “one  of 
the  3'ear’s  biggest  box  office  attractions.” 

+ + + 

“EXCUSE  ME”,  Rupert  Hughes  stage 
success  will  be  the  author’s  next  pro- 
duction for  M-G-M Aletro-Goldwyn 

officials,  after  a checkup,  report  that 
“Bread”  is  doubling  the  average  grosses 

of  the  theatres  where  it  is  playing 

Bela  Seleke3%  Hungarian  author  and 
critic,  has  been  engaged  by  Harry  Rapf 
to  criticise  scripts  and  stories  which  have 
been  chosen  for  production. 

Producers  Distributing  Corp. 

THE  FINISHED  production  of  “Reck- 
less Romance”  will  be  delivered  to  Pro- 
ducers Distributing  Corporation  on 
schedule  time,  the  picture  now  being  in 
the  final  stages  of  cutting  and  editing  at 
the  Christie  plant.  T.  Roy  Barnes,  Harry 
Alyers,  Wanda  Hawley,  Sylvia  Breamer, 
Jack  Duffy,  Tully  Marshall  and  Alorgan 
Wallace  are  in  the  cast.  . . . “Welcome 
Stranger”  opened  to  the  biggest  business 
in  the  history  of  the  house,  according  to 
a wire  to  Paul  C.  Alooney  from  Julius  J. 
Johnson,  Forum  theatre,  Los  .Angeles. 
-Martin  Printz,  Circle,  Cleveland,  also  re- 
ported capacity  at  the  opening. 

+ + » 

ENOUGH  PEANUTS  to  feed  all  of 
Barnum  & Bailey’s  elephants  were  con- 
sumed during  the  filming  of  the  count',’ 
fair  scene  in  the  Regal  production  of 
“1  he  Alirage,”  which  George  .Archainb.iud 
is  directing.  Florence  Vidor,  Clive  Brook 
and  Alan  Roscoe  are  in  the  opus.  . . . 
The  big  scene  of  “A  Cafe  in  Cairo”  will 
be  a three-cornered  knife  duel  under 
water  between  Priscilla  Dean,  Robert 
Ellis  and  Harry  Woods. 

+ + + 

TWO  MEMBERS  of  the  original  cast  of 
“The  Chorus  Lady,”  being  produced 
by  Regal  at  the  I nee  plant,  have  the 
principal  roles  in  the  screen  version. 


They  are  Lillian  Elliott  and  Alan  Roscoe. 
Ralph  Ince  is  directing  the  attraction. 

. . . “Flaming  Forties”  is  the  new  title 
of  the  Harry  Carey  production  which  was 
produced  as  “The  Alan  from  Texas.”  It 
is  an  adaptation  of  Bret  Harte’s  “Tennes- 
see’s Pardner.” 

Paramount 

CECIL  B.  DEMILLE  is  back  in  Holly- 
wood after  a vacation  to  start  produc- 
tion of  “The  Golden  Bed”,  the  novel  by 
AV’allace  Irwin.  His  new  completed  pic- 
ture “Feet  of  Clay”  had  its  world  pre- 
miere at  the  Rivoli  theatre.  New  York 

on  September  ‘-M Sidney  Olcott 

will  start  his  first  picture  for  Paramount 
in  the  east  ne.xt  month  when  he  begins 
production  of  “Salome  of  the  Tene- 
ments" bx’  .Anzia  A’ezierska. 

+ + + 

RICHARD  DIX  has  started  work  on  his 
second  starring  Paramount  picture,  “A 
Alan  Alust  Live”  at  the  company’s  Long 
Island  studio.  Paul  Sloane,  well  known 
scenarist,  makes  his  debut  as  a director 

with  this  production Thomas 

Aleighan,  another  vacationer  back  on  the 
job  has  started  work  in  “Tongues  of 
Flame”  which  Josepli  Henabery  is  di- 
recting. The  story  is  by  the  late  Peter 
Clark  AlacFarlane. 

+ + + 

PRODUCTION  of  ■■  Top  of  the  World”, 
a story  bv  Edith  AI.  Dell  with  England 
and  South  .America  for  a background  will 

soon  be  started  by  Alan  Crosland 

Zane  Gre3'‘.s  “The  Border  Legion”  with 
-Antonio  Alorcno,  Helene  Chadwick,  Rock- 
liffe  Fellows  and  others  is  being  cut  and 
edited. 

Henry  Ginsberg 

HENRY  GINSBERG,  who  is  producing 
the  Bennie  Leonard  series  of  two-reel- 
ers,  “Flying  Fists,”  announces  the  fol- 
lowing territorial  sales:  1.  Maynard 
Schwartz  for  Chicago:  John  Scully,  Bos- 
ton, for  Alaine,  Verir.ont.  New  Hamp- 
shire, Alassachusetts  and  Rhode  Island; 
Ben  Levine,  Oxford  Exchange,  New 
York,  for  Greater  New  York  and  North- 
ern New  Jersey;  Ben  .Amsterdam,  Phila- 
delphia, for  Southern  New  Jersey  and 
Pennsylvania,  and  Jack  Grauman,  Mil- 
waukee, for  AA’isconsin. 
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Fox 

A RAIN  DROP,  and  the  course  it  pur- 
sues, is  depicted  in  the  Fox  educational 
entertainment,  “Rambles  of  a Rain  Drop,” 
which  was  published  on  September  2'8. 
Many  scenes  of  beauty  and  flashes  of 
unusual  action  are  shown.  . . . Produc- 
tion has  been  completed  on  “The  Dead- 
wood  Coach,”  the  fourth  of  the  new  spe- 
cials starring  Tom  Mix.  This  is  an 
adaptation  of  Clarence  Mulford's  “The 
Orphan.”  Lynn  Reynolds  directed. 

+ + + 

THE  INTERIOR  OF  St.  Margaret’s 
Cathedral  of  London  has  been  given 
an  elaborate  reproduction  at  the  Fox 
West  Coast  studio  for  “Gerald  Cranston’s 
Lady,”  which  Emmett  Flynn  is  directing. 
. . . “The  Painted  Lady,”  with  George 
O’Brien  and  Dorothy  Alackaill;  “Winner 
Take  All,”  with  Buck  Jones,  and  “Honor 
Among  Men,”  first  of  the  Edmund  Lowe 
stellar  vehicles,  were  released  by  Fox  on 
September  28. 

+ + + 

ONE  OF  THE  MOST  drarnatic  se- 
quences in  “Gerald  Cranston’s  Lady” 
has  just  been  filmed  from  a large  pas- 
senger plane  flying  over  F'aris,  according 
to  a cable  received  at  the  home  office  of 
Fox.  The  producing  company  states  that 
although  the  French  government  had  pro- 
hibited low  flying  over  the  city  since  the 
war,  the  bar  was  lifted  in  this  instance. 

Pathe 

WITH  the  final  installment  of  its  serial 
“Into  the  Net”  published  on  October 
r>  Pathe  is  losing  no  time  in  starting  an- 
other chapter  play  on  the  round  of  the- 
atres, the  newest  one,  “Ten  Scars  Make 
A Man”  being  issued  October  12'.  It  is 
from  the  pen  of  C-  W.  Patton  with  Al- 
lene  Ray  heading  the  cast.  Other  pic- 
tures on  Pathe’s  October  5 program  arc 
“Lost  Dog”  a two  reel  Spat  Family  com- 
edy; “Dixie”,  one  of  the  Chronicles^  of 
.'\merican  pictures;  “Wandering  Waist- 
lines” a Mack  Sennett  comedy  and  cus- 
tomary interesting  short  subjects  round- 
ing out  a schedule  of  variety. 

+ + + 

M.  L.  FINKELSTEIN,  during  his  visit 
in  New  York  recently,  signed  his  name 
to  a dotted  line  which  will  bring  Harold 
Lloyd  in  his  latest  Pathe  comedy  “Hot 
Water”  to  all  the  Finkelstein  & Ruben 
houses.  The  Lloyd  opus  will  open  sim- 
ultaneously November  2 in  Minneapolis, 
Duluth  and  St.  F'aul.  Finkelstein  also 
booked  Charley  Ray’s  “Dynamite  Smith” 
for  his  circuit. 

+ + + , 

“THE  HISTORY  of  Fashion”  is  the 
third  subject  in  feature  length  which 
Pathe  is  issuing  in  chapter  form  in  Pathe 
Review.  It  has  a decided  appeal  to  the 
ladies,  Pathe  vouches,  tracing  fashion 
changes  and  progress  from  primitive 

times  up  to  the  present George  B. 

Seitz  has  started  production  of  a new 
serial  Pathe  called  “Galloping  Hoofs.” 

Associated  Exhibitors 

“NEVER  SAY  DIE,”  Douglas  Mac- 
Lean’s  latest  feature  comedy  attraction, 
has  been  booked  by  the  U.  S.  Shipping 
Board  for  all  of  its  vessels.  The  first 
print  was  assigned  to  the  Leviathan. 
. . . Both  the  San  Pedro,  Cal.,  and  Port- 
land, Ore.,  newspapers  were  fulsome  in 
their  praise  of  this  MacLean  attraction. 

+ + + 

THE  ARTIST  has  designed  a clever  set 
of  posters  for  "Never  Say  Die.”  He 
has  introduced  a saucy  cupid  flapper 
standing  on  the  star’s  shoulder  whisper- 
ing a love  message  into  his  attentive  ear. 
It  is  labelled  “live,  love  and  laughter,” 
which  is  the  spirit  of  the  action  and  ro- 
mance in  this  picture. 


Our  Stars 

Each  week  short  biographies  of  the 
outstanding  players  on  the  screen  will 
he  published  in  “The  Film  Mart”  for 
use  by  exhibitors  in  their  house  or- 
gans. 

VIDOR,  FLORENCE,  who  boasts  of 

Texas  as  her  birthplace,  is  the  wife  of 
King  Vidor,  producer  and  director.  They 
ha.ve  one  child,  a daughter,  Suzanne.  Miss 
Vidor  has  appeared  principally  in  pictures' 
produced  by  her  husband,  Warner 
Brothers,  Associated  Exhibitors  and 
Thomas  H.  Ince,  with  whom  she  has  just 
signed  a long  term  stellar  contract. 
Among  her  pictures  are  “Alice  Adams,” 
“Main  Street,”  “Skin  Deep,”  “Dusk  to 
Dawn,”  “Conquering  the  Woman,”  “The 
Virginian,”  “The  Winning  of  Barbara 
Worth,”  and  “Barbara  Frietchie.”  Miss 
Vidor  was  born  in  Houston,  Tex.,  in  1895. 
She  is  5 feet,  4 inches'  tall,  weighs  120 
pounds  and  has  brown  hair  and  eyes. 
TORRENCE,  ERNEST,  is  a Scotch 

comedian  and  singer  whose  earliest 
screen  successes  were  in  such  villainous 
roles  as  Luke  Hatburn  in  “Tol’able 
David,”  and  Bill  Jackson  in  “The  Covered 
Wagon.”  Torrence,  who  had  desired  to 
enter  pictures  after  watching  the  work  of 
his'  brother,  David,  was  given  his  first  op- 
portunity by  Henry  King,  director  of 
“Tol’able  David.”  On  learning  that  he 
was  to  play  a villainous  role,  he  protested 
but  King  persisted  and  Torrence  accepted 
the  engagement  and  since  that  time  a ma- 
jority of  the  parts  in  which  he  has  played 
have  been  of  that  nature.  He  was  born 
in  Edinborough,  Scotland,  one  of  a family 
of  fourteen.  He  studied  music  in  Stutt- 
gart, Germany,  under  Pruckner,  returning 
to  Scotland  as  a piano  teacher.  Later  he 
studied  voice  at  the  Royal  Academy  where 
he  won  the  Westmoreland  scholarship  and 
a gold  medal  for  operatic  singing.  He 
played  several  engagements  at  the  London 
Savoy  theatre,  coming  to  this  country  to 
play  in  A.  H.  Woods  “Modest  Suzanna.” 
He  has  played  in  these  pictures,  among 
others:  “Singed  Wings,”  “The  Trail  of 
the  Lonsome  Pine,”  “The  Prodigal  Judge,” 
“The  Kingdom  Within,”  “The  Brass 
Bottle,”  “The  Hunchback  of  Notre  Dame,” 
“The  Sideshow  of  Life,”  and  “Ruggles  of 
Red  Gap,”  and  the  two  pictures  previ- 
ously mentioned.  Torrence,  who  married 
an  Englishwoman,  is  6 feet  4 inches  tall, 
and  has  black  hair  and  eyes. 


Warner  Brothers 

BIG  BOOKINGS  already  made  convince 
Warner  officials  that  the  new  season’s 
business  will  be  the  biggest  in  its  history. 
Many  of  the  leading  theatres  and  cir- 
cuits have  contracted  for  the  forthcoming 
product,  among  them  being  Strand,  B.  F. 
Keith  Metropolitan  Circuit,  B.  S.  Moss 
theatres  and  Keeney’s  Brooklyn  circuit 
in  Greater  New  York;  Proctor’s  houses 
in  Yonkers,  Albany,  Schenectady  and 
Troy;  Park,  Newburg;  Piccadilly,  Roch- 
ester; Empire,  Syracuse;  Rialto,  Wash- 
ington, D.  C. ; Stillman,  State,  Allen  and 
Circle,  Cleveland;  Capitol,  Strand  and 
Walnut,  Cincinnati;  William  Gray  New 
England  Circuit  and  many  others. 

+ + + 

“THIS  WOMAN,”  by  Howard  Rockey, 
was  published  on  September  29.  In 
the  opinion  of  Harry  Warner,  this  pro- 
duction is  one  of  the  best  box  office  at- 
tractions that  has  come  from  the  com- 
pany’s studio.  Irene  Rich  has  the  title 
role,  and  other  members  of  the  cast  are 
Maic  MacDermott,  Ricardo  Cortez, 
Louise  Fazenda,  Clara  Bow  and  Creigh- 
ton Hale. 

Selznick 

A CONTRACT  has  been  signed  between 
Selco  Pictures  and  Postman  Pictures 
whereby  Selco  acquires  the  distribution 
rights  on  Whitman  Bennett’s  “His 
Woman.”  Production  has  just  started 
on  this  attraction  with  Patsy  Ruth  Miller 
in  the  leading  feminine  role  and  David 
Powell  in  the  principal  male  part.  Selz- 
nick will  distribute  this  screen  version  of 
“Back  from  the  Dead”  by  Andrew  Soulcr. 


Vitagraph 

NEARING  COMPLETION  on  the  Vita- 
graph  lot  is  “The  Beloved  Brute,” 
production  on  which  had  been  interrupted 
by  forest  fires  in  Southern  California.  In 
this  J.  Stuart  Blackton  picture  are  Mar- 
guerite de  la  Motte,  Victor  McLaglen, 
William  Russell,  Mary  Alden,  Stuart 
Holmes,  George  Ingleton,  Frank  Brown- 
lee, Opal  Evans,  Ernest  Adams  and  R. 
C.  McLean.  . . . “Captain  Blood’’  opened 
at  the  Rialto  theatre,  Los  Angeles,  to  ca- 
pacity houses,  and  was  acclaimed  by 
newspaper  reviewers  as  a “truly  great 
achievement.” 

+ + + 

NEWBURG,  N.  D.,  has  a population  of 
102.  But  nearly  three  times  that  many 
people  crowd  into  the  300  seat  Opera 
House  when  Vitagraph  pictures  are 
shown,  according  to  a letter  written  by 
Manager  H.  R.  Martin  to  Fred  H.  Knis- 
pel  of  the  company’s  Minneapolis  branch. 
Exhibitor  Martin  praises  Vitagraph  for 
its  clean  business  methods;  its  fine  pro- 
ductions, and  the  splendid  condition  of 
the  prints. 

+ + + 

ONE  OF  THE  OLDEST  films  in  e.xist- 
ence,  “The  Haunted  Hotel,”  produced 
twenty-one  years  ago,  was  taken  from  the 
shelves  for  presentation  in  conjunction 
with  “Between  Friends”  at  the  Forum, 
Los  Angeles.  Vitagraph  reports  that  the 
fil'Ti  was  such  a hit  that  many  other  ex- 
hibitors are  requesting  bookings  on  it. 

First  National 

ON  SEPTEMBER  28,  First  National 
published  “In  Every  Woman’s  Life,” 
first  of  the  M.  C.  Levee  attractions  di- 
rected by  Irving  Cummings.  It  is  an 
adaptation  of  Olive  Wadsley’s  “Belong- 
ing.” In  the  cast  are  Virginia  Valli, 
Marc  MacDermott,  Stuart  Holmes,  Lloyd 
Hughes,  George  Fawcett  and  Vera  Lewis. 

. . . Ten  thousand  persons  bought  tickets 
to  see  “The  Sea  Hawk”  during  the  open- 
ing day  of  the  attraction  at  the  Eastman 
theatre,  Rochester,  N.  Y. 

+ + + 

ANNA  Q.  NILSSON  will  make  her 
screen  debut  as  a vampire  in  the  Sam 
E.  Rork  production,  “Inez  from  Holly- 
wood,” which  was  directed  by  Alfred 
E.  Green.  . . . Hold  out  crowds  were 
reported  by  Tom  H.  Boland,  Empress 
theatre,  Oklahoma  City,  during  the  run 
of  Norma  Talmadge  in  “Secrets.” 

+ + + 

PHOTOGRAPHY  will  be  completed  the 
end  of  this  month  on  “If  I Marry 
Again,”  which  John  Francis  Dillon  is 

directing.  Doris  Kenyon  heads  the  cast. 
. . . Samuel  Goldwyn’s,  whose  “In  Holly- 
wood with  Potash  and  Perlmutter,”  has 
just  been  issued  by  First  National,  has 
signed  Eve  Southern  on  a long  term 
contract. 

Christie 

AL  CHRISTIE  has  brought  with  him 

from  England  a replica  of  the  original 
costume  worn  in  “Charley’s  Aunt,”  the 
famous  English  play  which  the  comedy 
impresario  will  produce.  This  costume, 
presented  to  Christie  by  Mrs.  Brandon 
Thomas,  wife  of  the  author,  will  be  worn 
by  Syd  Chaplin  in  the  screen  version  of 
the  piece.  . . . “Charley’s  Aunt”  is  now 
in  its  thirty-fourth  season  in  England. 
It  is  said  that  the  sun  never  sets  on  a 
day  which  the  play  is  not  shown  in  some 
English  playhouse.  Each  year  there  is 
an  eight  weeks'  run  of  the  play  in  Lon- 
don, the  cast  comprising  the  most  capa- 
ble players  from  the  several  road  c6m- 
panies.  Production  on  the  picture  wilh 
commence  immediately.  No  distribution 
plans  have  been  announced. 
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“The  Fast  Worker”  is  the  title  of  the  new 
Universal-Jewel  featuring  Reginald 
Denny  and  Laura  LaPlante. 

C.  B.  C. 

WILLIAM  FAIRBANKS  and  Eva  No- 
vak have  completed  the  Perfection 
picture,  “The  Beautiful  Sinner,”  and  are 
now  preparing  to  launch  production  on 
“Women  First,”  the  story  including 
events  surrounding  the  running  of  the 
Kentucky  derby.  Joe  Brandt  announces 
that  in  support  of  the  featured  players 
will  be  Lydia  Knott,  Bob  Rhodes,  Bill 
Dyer,  Meta  Sterling,  Ma.x  Ascher,  Andy 
Waldron,  Dan  Crimmins,  Lloyd  Whit- 
lock, Bill  Carroll  and  Jack  Richardson. 

+ + + 

DOUGLAS  DOTY  has  been  engaged  by 
Joe  Brandt  to  edit  stories  and  write 
continuities.  It  was  Doty  who  prepared 
the  continuity  on  “Broadway  After 
Dark.”  He  formerly  was  a magazine  edi- 
tor. . . . Elaine  Hammerstein,  Alan 

Roscoe,  Phyllis  Haver,  Freeman  Wood, 
Lillian  Elliott,  Mathilda  Brundage  and 
Clarissa  Selwynne  will  comprise  the  cast 
of  the  Columbia  attraction,  “One  Glori- 
ous Night.” 

Principal  Pictures 

EARLY  BOOKINGS  on  Harold  Bell 
Wright’s  “The  Mine  With  the  Iron 
Door”,  according  to  Irving  M.  Lesser, 
vice-president  of  Principal,  indicates  that 
this  will  be  one  of  the  big  box  office  at- 
tractions of  the  season.  Sam  Wood,  who 
produced  it,  is  still  busy  on  the  cutting 
of  the  film  and  has  already  been  re-en- 
gaged by  Principal  to  make  the  next 
Wright  story  which  will  be  “The  Re- 
Creation  of  Briant  Kent”.  Among  the 
key  centers  in  which  the  first  Wright 


production  has  already  been  booked  are 
the  following: 

Shirley  Circuit,  beginning  with  the  Strand, 
Schenectady;  The  Temple,  Birmingham,  Ala.; 
Modern,  Boston  ; Merrimac  Square,  Lowell,  Mass. ; 
the  Gordon,  Gray  and  Goldstein  Circuits,  New 
England ; Modern,  Lawrence,  Mass. ; Southern 
Enterprises  for  the  South  and  Southwest;  Strand, 
Portland,  Me.;  Rialto,  Providence,  R.  I.;  Capitol, 
Springfield,  Mass. ; The  Poll  Circuit,  beginning 
with  Worcester,  Hartford,  Conn.,  Bridgeport  and 
Waterbury  ; Hancock,  Austin,  Tex. ; Capitol,  Dal- 
las; Phillips  Egypt',  Fort  Worth;  the  Empress, 
Oklahoma  City;  The  Circle,  Indianapolis;  The 
Wisconsin;  Milwaukee;  The  Majestic,  Louisville; 
The  Des  Moines,  Des  Moines ; The  Rialto, 
Omaha ; The  Madison,  Detroit ; The  American, 
Denver  and  the  entire  West  Coast  Circuit. 

Universal 

THE  FOURTH  of  Universal’s  fall 
Jewels,  “The  Turmoil,”  has  been  is- 
sued. This  Hobart  Henley  production 
featuring  George  Hackathorne  is  a dra- 
matic narrative  of  the  middle  strata  and 
the  upper  crust  of  American  life.  It  is 
an  adaptation  of  the  Booth  Tarkington 
novel.  . . . No.  7,  of  the  Jack  Dempsey 
“Fight  and  Win”  series,  “The  Title 
Holder,”  has  just  been  published.  Jess 
Robbins  directed.  . . . Alma  Rubens  and 
Percy  Marmont  have  been  engaged  for 
the  princinal  roles  in  Universal’s  produc- 
tion of  Clarence  Buddington  Kelland’s 
“Miracle,”  a story  of  the  Canadian  North 
woods. 

+ + + 

A FEATURE  of  International  News  No. 

7S,  is  the  trip  aboard  the  ZR-.3,  the 
great  Zeppelin  constructed  by  Germany 
for  the  United  States.  The  trip  aboard 
the  giant  airship  was  made  by  Camera- 
man Ariel  Varges.  . . . Despite  a series 
of  accidents  to  members  of  the  com- 
pany and  the  illness  of  three  of  the  cast, 
“The  White  Manitou,”  starring  Jack 
Hoxie,  has  been  completed. 

+ + + 

CLARENCE  BROWN  and  his  company 
players  have  left  for  Yosemite  to  take 
scenes  for  “Married  Hypocrites,”  featur- 
ing Pauline  Frederick  and  Laura  La 
Plante.  . . . All  is  in  readiness  on  the 
Universal  lot  for  the  production  of  the 
big  circus  story,  “The  Leopard’s  Lair.” 
Joe  Bonomo,  strong  man,  will  have  the 
featured  role.  . . . “Big  Timber,”  a new 
Western  starring  William  Desmond,  has 
been  released.  It  was  adapted  from  “The 
Heart  of  the  North  Wind,”  by  Vingie  E. 
Roe. 

C.  C.  Burr 

RAPID  SALES  on  the  three  Johnny 
Hines  features,  “The  Speed  Spook,” 
“The  Early  Bird”  and  “The  Cracker 
Jack,”  are  announced  by  C.  C.  Burr,  gen- 
eral manager  of  East  Coast  Films,  Inc. 
The  territory  of  Washington,  Oregon, 
northern  Idaho  and  Montana  has  been 
sold  to  Quality  Pictures  of  Seattle;  Okla- 
homa and  Texas  has  been  purchased  by 
Southwest  Film  Corporation,  Film  build- 
ing, Dallas,  and  R.  D.  Lewis  of  Home- 
state  Film  Company,  Little  Rock,  Ark., 
has  acquired  the  pictures  for  Arkansas. 
. . . The  rapidity  with  which  territories 
are  selling  is  proof  of  the  drawing  power 
of  Hines,  says  Mr.  Burr. 

Educational 

SUCH  STARS  as  Walter  Hiers,  Lige 
Conley,  A1  St.  John  and  Jack  McHugh 
will  appear  in  four  two-reel  comedies  of 
widely  differing  natures  which  form  the 
backbone  of  Educational’s  October  pub- 
lication schedule.  Walter  Hiers  will  ap- 
pear in  “Short  Change,”  which  will  go 
to  the  theatres  the  first  week  in  October; 
Lige  Conley’s  “Fast  and  Furious”  is 
scheduled  for  the  second  week;  Jack  Mc- 
Hugh in  the  juvenile  offering,  “Dirty 


Hands,”  will  be  published  the  week  of 
October  It),  and  A1  St.  John  in  "Stupid 
but  Brave”  is  scheduled  for  the  last  week. 

+ + + 

PRODUCTION  has  reached  a high  peak 
at  the  Fine  Arts  studio  where  Mermaid, 
Hamilton,  Juvenile  and  Cameo  comedies 
are  made.  Norman  Taurog  is  busy  on 
the  Mermaid  subject,  “The  Crime  Crush- 
ers,” with  Lige  Conley.  Lloyd  Hamilton 
has  taken  the  initial  scenes  of  “Hooked,” 
under  Fied  Hibbard’s  direction.  William 
Campbell  is  handling  the  megaphone  on 
the  Juvenile  offering,  “Goat  Getters,”  with 
Jack  McHugh,  and  the  Cameo  comedies 
under  the  direction  of  Albert  Ray  and 
Lloyd  Bacon,  with  Virginia  Vance  and 
Phil  Duncan  in  the  leading  roles,  are  be- 
ing turned  out  on  schedule. 

Chadwick  Pictures 

DOROTHY  DEVORE,  Herbert  Rawlin- 
son,  Helen  Lynch,  Harry  Gribbon, 
Bert  Roach  and  Lottie  Williams  have 
been  selected  for  the  cast  of  “The  Tom- 
boy,” fifth  of  the  Chadwick  nine  for  the 
independent  market.  . . . The  Chadwick 
organization  is  busy  reading  stories  in 
an  effort  to  find  a vehicle  for  Lionel 
Barrymore’s  third  for  Chadwick.  The 
star’s  pictures  already  completed  are 
“Meddling  Women”  and  “I  Am  the  Man.” 
The  latter  goes  to  the  exhibitors  this 
month. 

Century 

LUCILLE  HUTTON,  who  appeared 
with  Buddy  Messinger  in  “Uncle’s  Re- 
ward,” is  now  appearing  in  her  second 
Century  comedy  of  the  season.  It  is 
“Be  Yourself,”  with  Bert  Roach  as  the 
featured  member  of  the  cast.  Edward 
I.  Luddy  directed. 

+ + + 

WANDA  WILEY  is  convalescing  at  her 
home  in  Hollywood  from  an  injury 
sustained  when  the  horse  she  was  riding 
in  a scene  for  “On  Duty”  became  fright- 
ened and  threw  her. 


Richard  Dix,  as  he  appears  in  his  first 
starring  part  for  Paramount,  in  “Man- 
hattan.” 
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LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion  on 
matters  of  current  interest.  Brevity 
adds  forcefulness  to  any  statement. 
Unsigned  letters  will  not  be 
printed. 


This  Is  a Big  Problem 

MILES,  TEXAS.— To  The  Editor:  I 
think  Geo.  C.  Starkey  in  Herald  issue 
Sept.  17  is  exactly  right  about  State  right 
subjects.  It  is  kind  of  you  to  offer  to  give 
the  information  but  who  wants  to  wait  until 
they  can  write  and  get  an  answer  from  you 
and  then  write  the  Exchange  before  they 
can  get  a price  on  the  subject. 

If  the  subject  meets  with  the  approval  of 
exhibitors  in  our  class  we  don’t  care 
whether  C.  B C,  F.  B.  O.  or  P.  D.  Q.  are 
the  producers  but  would  like  to  know  what 
exchange  in  our  state  handles  it. 

Why  not  give  the  name  of  the  exchange? 
I put  it  on  some  reports  once  but  for  some 
reason  it  wasn’t  printed. 

I favor  the  State  Rights  but  in  my  case 
(and  probably  many  others)  this  is  quite 
a drawback  for  rather  than  go  to  the 
trouble  necessary  to  find  out,  we  had  rather 
get  something  we  know  where  to  get  and 
be  done  with  it.  I wonder  how  many  more 
are  like  me  and  George  C.  ? Let’s  hear 
from  you  and  if  there  is  enough  of  us  may- 
be the  Herald  or  the  S.  R.  will  help. — 
J.  W.  Lumpkin,  Cupid  Theatre,  Miles,  Tex. 

EmXOR’S  NOTE:  This  is  a big  problem  and 
a general  discussion  should  be  helpful  all  around. 
The  reason  the  name  of  the  exchange  has  not 
been  printed  when  supplied  by  Mr.  Lumpkin  is 
that  the  exchange  serving  him  serves  only  one  of 
the  26  or  28  divisions  in  the  country  and  printing 
it  would  misinform  exhibitors  outside  of  his  terri- 
tory. Since  offering  to  give  this  information  by 
mail,  the  HERALD  has  received  and  answered 
scores  of  letters. 


Why  Exhibitors  Don’t  Like  to  Wait  for 
Home  Offices  to  Okay  Contracts 

RUGBY,  NO.  DAK.— To  The  Editor: 
On  May  27,  the  Paramount  salesman  called 
and  I bought  thirty-two  pictures.  He  said 
nothing  of  selling  me  “The  Covered 
Wagon;’’  but  on  August  5,  he  returned  and 
offered  “The  Covered  Wagon”  for  sale. 
The  price  being  such  that  I figured  I could 
make  some  money  I contracted  for  “The 
Covered  Wagon  ” As  you  all  know  at  the 
same  time  you  contract  for  “The  Covered 
Wagon,”  you  must  order  your  advertising. 
This  I did  and  nothing  was  said  until 
August  25,  twenty  days  later  than  the  time 
I signed  the  contract,  and,  during  these 
twenty  days  I had  put  on  a wonderful  cam- 
paign for  “The  Covered  Wagon.” 

And  that  is  where  I claim  is  Paramount’s 
unfair  method  of  securing  more  film  rental 
on  “The  Covered  Wagon.”  They  know 
that  in  less  than  thirty  days  from  the  date 
of  contract  I play  the  picture ; that  I would 
immediately  have  to  start  my  campaign. 


After  this  was  all  done,  on  the  25th  day  of 
August,  Mr.  Raper  from  the  Minneapolis 
E.xchange,  called  me  by  phone  and  stated 
that  New  York  would  not  sign  the  contract 
unless  a 50-50  split  was  made  of  all  pro- 
ceeds over  a certain  amount.  The  amount 
is  being  kept  a secret,  as  no  other  business 
has  a right  to  know  what  any  exhibitor 
pays  for  film  rental. 

I,  having  started  my  advertising  campaign 
and  promised  the  people  of  Rugby  and 
vicinity,  “The  Covered  Wagon,”  it  was  im- 
possible for  me  to  cancel  the  picture.  In 
the  writer’s  mind.  New  York  knew  and 
waited  until  they  knew  thoroughly  that  my 
advertising  was  all  posted  and  paid  for; 
then  they  came  back  with  the  50-50 -proposi- 
tion of  all  over  a certain  amount.  They 
knew  I could  not  fool  and  disappoint  my 
patrons  and  made  me  submit  to  the  same, 
which,  again  1 say,  is  the  meanest,  lowest 
type  of  way  in  securing  a bigger  rental  for 
their  product. 

I wish  to  warn  all  brother  exhibitors  of 
this  fact,  that  in  the  writer’s  mind,  you 
should  not  contract  for  “The  Covered 
Wagon”  and  give  dates  and  exploit  same 
until  you  are  assured  from  the  New  York 
office  that  the  same  is  accepted  at  your 
price;  or  they  will,  on  the  other  hand,  in 
the  writer’s  mind,  use  the  same  method  on 
you  as  they  did  on  us  in  securing  more 
film  rental.  I would  also  suggest  to  brother 
exhibitors  that  they  book  no  picture  on  per- 
centage, as,  in  that  way,  the  film  exchanges 
get  an  account  of  what  you  take  in  at  your 
box  office. 

They  guarantee  you  nothing  in  case  your 
campaign  is  large  and  still  fails  to  make 
expenses,  but,  if  your  campaign  is  large  and 
successful  and  the  picture  goes  over  big  they 
want  fifty  per  cent  of  all  over  a certain 
amount.  So,  again,  I wish  to  warn  all 
brother  exhibitors,  especially  in  the  small 
town  to  be  careful  and  not  advertise  that 
they  are  playing  “The  Covered  Wagon” 
until  after  you  have  received  your  contract 
from  New  York  approved  at  the  price  you 
bought  it  at  from  their  representative 

The  above  is  the  treatment  we  received 
from  Famous  Players-Lasky  and  hope  this 
may  help  some  other  brother  exhibitor  from 
being  treated  as  we  were  treated. — The 
Lyric  Theatre,  Rugby,  No.  Dak. 


Suggestions  for  Poster  Editors 

PORTLAND,  ORE.— To  The  Editor: 
If  you  wish  to  be  of  real  benefit  to  the 
theatres  such  as  ours,  urge  upon  producers 
the  getting  out  of  posters  that  really  have 
something  in  them.  The  houses  using  3’s 
and  6’s  are  of  our  class,  yet  the  distributor 
mainly  Issues  ‘art’  stuff  or  ‘man  and  woman’ 
stufiC  that  could  represent  90  per  cent  of 
all  pictures  made.  To  us,  the  posters  and 
front  must  do  the  pulling.  Will  elaborate 
if  you  wish. — Union  Theatre,  Portland, 
Ore. 


Signs  Pauline  Starke 

LOS  ANGELES. — Pauline  Starke,  who  plays  a 
featured  role  in  Pola  Negri’s  recently  completed 
picture,  “Forbidden  Paradise,”  has  been  signed 
to  play  the  leading  feminine  role  in  Victor  Flem- 
ing’s production  “The  River  Boat,”  according 
to  Jesse  L.  Lasky,  first  vice  president  in  charge 
of  production  of  Famous  Players-Lasky  Corpo- 
ration. 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  Personal.” 


The  Herald  and  many  readers  will  regret 
to  learn  of  the  death  of  E.  A.  Watkins, 
former  owner  of  the  Angels  theatre  at 
Angels  Camp,  Cal,  Mr.  Watkin’s  theatre 
was  destroyed  by  fire  some  time  ago,  Mrs 
Watkins  reports.  He  died  on  September 
10  from  Brights  disease.  Mr.  Watkins  had 
been  a Herald  reader  and  subscriber  for 
many  years. 

* 

A.  M.  Leitch,  Strand  theatre,  Milford, 
la.,  is  recovering  from  a serious  operation 
at  the  Colonial  hospital,  Rochester,  Minn. 
Mrs.  Leith  writes  us  saying  that  she  has  had 
his  Herald  forwarded  to  the  hospital  and 
that  the  Herald  was  the  first  thing  that  Mr. 
Leitch  cared  to  look  at  since  his  operation. 
She  says  it  seems  like  getting  a letter  from 
home. 

Well,,  we’re  certainly  glad  to  hear  that 
Mr.  Leitch  is  getting  better  and  that  both 
enjoy  the  Herald  so  much.  Take  it  from 
Ed  of  this  column  it  makes  all  the  boys  in 
the  office  perk  up  when  they  hear  news 
like  this.  To  us  communications  like  this 
are  also  like  a letter  from  home. 

* 

A Purely  Personal  reader  who  signs  him- 
self the  same  way  writes  from  Providence, 
R.  L,  that  the  Majestic  theatre  and  Keith’s 
Victory  are  now  charging  ten  cents  for  any 
seat  in  the  theatre  from  10:30  to  12  noon. 
Business  is  said  to  be  fine  for  these  morn- 
ing shows.  The  Victory  recently  showed 
“America”  while  the  Majestic  has  a special 
attraction,  a choir  from  Rome  and  a double 
feature  bill. 

(Thanks  for  writing  us  about  this.) 

* 

Here’s  one  for  the  book,  says  an  unknown 
contributor  sending  us  a clipping  which  tells 
about  the  motion  picture  operators  at  Kelso, 
Washington,  Local  401,  being  hosts  at  a 
banquet  to  a group  of  exhibitors. 

Busy — Busier — Busiest  ? 

Looks  like  something  interesting  was 
started  when  the  question  of  who  is  the 
busiest  e.xhibitor  came  to  light.  Frankly, 
the  two  rivals  for  the  title  of  “The  World’s 
Busiest  Exhibitor”  certainly  are  a couple  of 
hustlers.  If  any  one  sends  in  a program  that 
can  top  their  schedule  it  looks  like  the  rest 
of  us  will  have  to  believe  we’ve  been  on  a 
vacation  all  our  lives.  How  about  it?  Have 
we  any  more  busy  exhibs? 


6(1 


!<:  X H 1 B T T O R S HERALD 


October  11,  1924 


FILM  BOOKING  OFFICES 

announces 


REID 


in  her  second  bid  production 


which  in  exploitation  possibilities  and 
box-office  power  will  follow  in  the 
footsteps  of  “HUMAN  WRECKAGE” 
that  made  financial  box-office  history 


Watch  for  Further  Announcements! 
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“What  the  Picture  Did  For  Me” 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  192  4 


This  is  the  original  exhibitors’  reports  department,  established  October  14,  1916, 

Beware  of  cheap,  misleading  imitations. 

**What  the  Picture  Did  for  Me”  is  the  one  genuine  source  of  exhibitor-written  box 
office  information. 

Address:  ’’What  the  Picture  Did  for  Me,”  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

Bacingr  Iincb,  with  Monte  Banks. — Sure 
a good  comedy.  Didn't  have  a big  audi- 
ence, but  an  average,  and  they  seemed  to 
enjoy  it. — W.  F.  Jones,  Archer  theatre, 
Archer  City,  Texas. — Small  town  patron- 
age. 

Three  Miles  Out,  with  Madge  Kennedy. — 
Good. — G.  J.  Ritter,  Regent  theatre,  Bogota, 
N.  J. 

Going'  Up,  with  Douglas  MacLean. — This 
is  a very  good  comedy.  Had  a packed 
house  and  pleased  all.  Book  and  boost  it. 
because  you  can't  go  wrong.  Compares 
favorably  with  “The  Hottentot.”  Not  bet- 
ter, but  just  about  as  good.  Seven  reels. — 
H.  .1.  Eagan,  American  theatre,  Wautoma, 
Wis. — Small  town  patronage. 

The  Courtship  of  Myles  Standish,  with 
Charles  Ray. — A wonderful  production  from 
an  educational  standpoint.  Should  be  run 
by  every  exhibitor  for  the  benefit  of  school 
children.  Makes  one  appreciate  what  our 
forefathers  did  for  us.  Gave  five  cent 
matinee  for  children  12  years  and  under, 
and  did  a fair  business.  Played  on  Thurs- 
day and  Friday.  Nine  reels. — R.  C.  Geet- 
ing.  Lyric  theatre,  Chappell,  Neb. — Small 
town  patronage. 

The  Ez'tra  Girl,  with  Mabel  Normand. — 
^“Extra  price”  but  only  worth  half  th<- 
price.  Good  little  comedy-drama,  but  ad- 
vertising matter  has  no  pulling  power.  All 
pictures  should  have  two  styles  of  adver- 
tising to  fit  large  and  small  towns.  Six 
reels. — W.  J.  Wilke,  Liberty  theatre,  Gra- 
ham, Tex. — Small  town  patronage. 

Grandma’s  Boy,  with  Harold  Lloyd. — Fine, 
of  course.  Any  Harold  makes  are  more 
than  good  and  always  clean.  We  played 
all  his  two-reelers,  but  when  he  got  up  to 
five  they  put  the  price  out  of  our  reach. 
Five  reels. — A.  P.  Sitton  & Son,  Muse-U 
theatre,  Tularosa,  N.  Mex. — Small  town  pat- 
ronage. 


F.  B.  O. 

Untamed  You'th,  with  a special  cast. — 
Our  patrons  seemed  to  fully  enjoy  this. 
Good  print.- — E.  C.  Burdis,  Legion  theatre, 
Herman,  Neb. 

In  Fast  Company,  with  Richard  Tal- 
madge. — In  its  class  it's  pretty  good.  There 
is  plenty  of  action  and  it  Is  entertaining. 
— G.  P.  Miller,  Regent  theatre,  St.  Marys. 
Ohio. 

The  Spirit  of  the  U.  S.  A,,  with  Johnnie 
Walker.- — Emory  Johnson's  pictures  go  good 
here,  and  this  one  pleased  well  as  his  for- 
mer productions  and  held  up  well  for  two 
days. — Jack  Doody,  Lincoln  theatre,  Roch- 
ester, N.  Y.— Neighborhood  patronage. 

The  Spirit  of  the  U.  S.  A.,  with  Johnnie 
Walker. — I don’t  mind  telling  you,  and  the 
small  portion  remaining  of  the  world,  that 
this  production  made  us  a lot  of  money. 
While  it  is  no  knockout,  in  my  estimation, 
it  had  tremendous  drawing  power  and 
seemed  to  please  the  masses.  The  villains 
were  much  too  mean  and  heartless  to  be 
true  to  life.  We  ran  this  picture  on  Na- 
tional Defense  Day  and  the  night  previous, 
which  perhaps  accounts  in  part  for  its 
-draft  at  the  box  office.  That  is  one  good 


Ticket  Sale 
For  Week  Is 
75.9%  Good 

Business  is  75.9%  good,  ac- 
cording to  exhibitors’  box  of- 
fice reports  printed  in  this 
issue. 


thing  the  stirring  up  of  the  people’s  war 
spirit  did.  But  we  are  opposed  to  it  never- 
theless. I would  much  prefer  a National 
Peace  Day.  You  will  no  doubt  guess  from 


these  remarks  that  I am  a Democrat.  If 
so,  you  will  guess  right.-— Wm.  H.  Creal, 
Suburban  theatre,  Omaha,  Neb. — Neighbor- 
hood patronage. 

The  Spirit  of  the  U.  S.  A.,  with  Johnnie 
Walker. — A very  good  picture,  but  not  a 
special.  F.  B.  O.  wants  too  much  money 
for  this  one.  However,  I played  this  with 
the  American  Legion.  The  boys  boosted 
this  strong  and  that’s  what  saved  our  neck. 
Eight  reels. — Fred  Dykman,  Speedway  the- 
atre, Springfield,  S.  Dak. — Small  town  pat- 
ronage. 

Fashionable  Fakirs,  with  Johnnie  Walker. 
— Nothing  big,  but  good  program  picture, 
without  much  pulling  power  at  box  office. 
Small  town  exhibitor  wants  action  paper  to 
catch  shoppers  who  read  little.  Seven  reels. 
— W.  J.  Wilke,  Liberty  theatre,  Graham, 
Texas. — Small  town  patronage. 

The  Fighting  Sap,  with  Fred  Thomson. — 
Thomson  special,  with  Silver  King,  the  lead- 
ing star.  This  is  a Western  that  all  lovers 
of  Westerns  will  enjoy.  We  regret  very 
much  to  learn  that  Fred  had  an  accident 
in  which  he  sustained  a broken  leg.  Five 


Prints  in  All  Exchanges — Now  Booking 
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“Herald  Only"  Club 

“Because  the  'Herald'  was  the  pioneer  in  this  field,  and  because 
we  will  have  a better  journal  to  which  to  turn  for  guidance  if  we 
solidly  contribute  to  the  same  one,  just  as  long  as  the  'Herald' 
keeps  up  its  high  standard  of  service  I shall  write  solely  for  this 
magazine.” — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 


ACCOLA,  E.  C. IM 

ADAM^.  R.  W 19 

AI.I.KN,  C 8 

AIA^UIRE,  Mrs.  C.  C 54 

AMUtR:>ON,  C V 116 

ANDliJlSON,  J A 143 

ANDERSON,  R.  l~ 85 

ANDRESEN,  J.  W IM 

ANGELX^  H.  H 130 

ARMEN  TROUT.  R.  72 

ARMISTEAD,  E.  A 66 

ASHWORTH  & BARTELS....  180 

BABIN,  M.  J 7 

BAILEY.  J 159 

BAKER.  C.  C.  195 

BARBER.  C.  E. 87 

BARTLETT  & SON,  C.  W 103 

BAYS.  E.  C 170 

BELL,  Mrs.  L.  22 

BERGER.  S.  A. 37 

BICKEL.  J.  C 108 

BIGGS,  W.  T 207 

BIERWIRTH,  H.  C 62 

BILLS,  C.  H.  88 

BINOINS,  H.  H 133 

BIPRELLA  P ns 

BODWEEL.  M.  F 141 

BOLLMAN.  V.  G. • 

BREITRICK,  D.  M 193 

BRENNER,  W.  H. 10 

BROADUS,  J.  N 177 

BROWN,  C.  L. 42 

BROWNE,  F.  L. 39 

BURSON.  L.  A. 158 

BYERLY,  C.  M 43 

BYERLY,  S.  L. 30 

BYRNE,  E.  E. 147 

CAIRNS,  J 23 

CARTER,  Mrs.  L.  M 55 

CAUSEY.  H 70 

CHAPMAN  & EVANS 210 

CLARK,  W.  M 105 

COLLINS.  E.  N 101 

CRAIG.  M.  T 186 

CRAIG.  W.  E 152 

CREAL.  W.  H 4 

CRONKHITE.  C.  C 89 

CROSBY  & SCHWIERSKE 44 

DASPIT.  H 31 

DeBAGGIO,  H 40 

DeMORDANT,  P 76 

DEYO,  L 174 

DINSMORE  & SON 90 

DOLWING.  R.  L. 41 

DURBIN.  P.  J 127 

EAGAN,  H.  J 112 

ELLIOTT.  E.  H 63 

ENLOE,  J.  J 134 

ESTEE,  P.  G 24 

EULER  J R 26 

FARNSWORTH,  R HO 

pAPOAR.  S 206 

F-  L- 210 

FAY,  L.  M 202 


FAYTLE,  M.  F. 163 

FOSTER.  M.  P 73 

FOX,  Mr.  and  Mrs,  E 64 

FREEMAN,  F.  L. 81 

GAILEY,  E.  E. 94 

GARDNER.  B.  B 214 

GARDNER,  J.  M 213 

GAUDING,  H.  W.....,^ 45 

GETTING,  R.  C. 201 

GIACOMA  BROS 199 

GRAY.  L.  E. 135 

GREEN.  S 168 

GUERIN.  W.  R 82 

HARRIS,  F.  N 77 

HARRISON,  M 169 

HARTMAN.  C.  M 154 

HAWKINS,  J.  W 200 

HELD.  P.  G.  32 

HESS.  L.  S 95 

HICKMAN.  R.  W 83 

HILLYER,  M 137 

HILTON.  O.  A.  B 28 

HINDS,  F.  C 11 

HINDSi,  W 173 

HOADLEY,  E.  C 197 

HOFFMAN,  P.  B 114 

HOPKINSON.  JR..  F.  S 131 

HORN  & MORGAN 58 

HORNUNa  A 56 

HOUSEY,  J.  A 198 

HUESTIS.  B.  E 106 

HUMPHREY,  W.  H 212 

HUTCHISON,  R.  0 194 

IHDE,  S.  G 46 

JENKINS.  J.  C 3 

JENSEN  BROS HI 

JESSEE,  Mr.  and  Mrs.  T.  R...  47 

JOHNSON.  F.  L. 205 

JOHNSON.  O.  W 78 

JUDGE  & WOOLSEY 164 

KAT7F.NBACH,  E.  L 218 

KENNEASTER,  J.  S 172 

KHATTAR.  G 51 

KIMBRO,  Mrs.  W.  M 211 

KING  L.  G 209 

KINGFRY,  R.  H 123 

KIRKMAN.  W.  G. 190 

KOBORG.  C.  W 188 

KOCH.  G.  H 165 


KOOKER,  D.  A 52 

KOOPMAN,  J 132 

KOTTAS,  E.  V ISO 

KRAUTH,  P 149 

KUDLACEK.  J.  J 67 

LAMBERT,  O.  W 148 

LANGACHER,  C.  W 59 

LEEK,  L.  N 196 

LOWEXL,  B.  S 86 

LUNA,  E.  D 96 

LYMAN,  C.  H 128 

LYNCH  C.  H 71 

MacPHERSON,  O.  E 117 

MALPHURS.  C 178 

MARTIN,  H.  G. 48 

McCORMlCK,  B.  P 49 

McCOY,  H.  C 192 

MEECE  & HALE  121 

MENDENHALL,  C.  A. 12 

MEYER.  F.  S 2 

MILES.  A.  N 13 

MILLER.  C.  E 166 

MILLER,  C.  R 14 

MILLER.  L.  A. 145 

MILLWARD.  V 102 

MITCHELL.  R.  E 221 

MOORE,  L.  R 74 

MOORE,  Mrs.  J.  W 25 

MOORE,  P 124 

MORGAN.  A.  M 136 

MORRIS  P.  E 126 

MOULTON,  C.  H 68 

MUNSON,  C 122 

MUSSON.  W.  H 50 

NEIS,  A.  R 125 

NICKELL,  C.  W 216 

NORTON.  B 182 

O’HARA.  F.  J 80 

OLLER.  L 139 

O’NEIL,  E.  J 109 

O’TOOLE,  A.  B 176 

OTTEN,  H.  J 197 

PARKS.  O.  E 60 

PARTRICK,  H.  E 204 

PATRICK,  W.  D 97 

PEITZ,  P.  B 115 

PERRY.  F. 156 

PFEIFFER.  R H3 


PFLUGER,  H.  H 171 

PHILLIPS.  D.  H 107 

PILLIOD.  L.  A. 33 

PORTELL,  J.  a 69 

POWERS.  C.  H 20 

PRICE.  A.  J 208 

RADTKE.  T.  W 220 

RAND.  P.  5 

REA,  G.  A. 1 

REDISKEl.  G.  F 34 

REEVE.  H 203 

RESTIVO.  J 167 

REYNOLDS.  E.  J 91 

REYNOLDS,  J.  M 179 

RICE,  R.  B 191 

RILEY.  R.  R 38 

RITTER.  G.  J 75 

RIVA,  Mrs.  C.  A IS 

RODGERS,  F.  C 144 

ROSSER,  R.  P 161 

ROYSTER,  M 175 

RYAN.  C.  H 57 

SABIN,  F.  E 16 

SAMPLE,  F.  R 61 

SAUNDERS,  E 129 

SCHMIDT,  J.  W 92 

SELK,  H.  G. 138 

SHOUF,  W.  J 189 

SHOYER,  Dr.  M 183 

SILVER  & SON.  W.  H 120 

SIMPSON.  C.  H 157 

SITTON  & SON.  A.  P 151 

SMITH.  Mrs.  R.  B 142 

SMITH,  R.  W 217 

SPAINHOUR,  C.  A 100 

STANTON,  M 27 

STARKEY.  G.  C 17 

STEEL,  A 98 

STETTMUND.H.  G 6 

STEVENSON,  G 160 

SUSZYCKl,  A.  A 99 

SWARTOUT,  E,  W 35 

TALBERT,  J.  H 162 

THOMPSON,  H P 21 

TILLER,  J 29 

TOPE,  G.  W 119 

VAN  ALSTYNE,  L.  A.  187 

VAN  NOY,  H 36 

VAN  STRATT,  W.  J 118 

VAUGHAN,  G.  S3 

VEATCH  A.  L 65 

VETTER.  E.  H 153 

WENGER.  R.  S 181 

WERNER.  A.  C ..146 

WETZ,  J.  H 140 

WHARTON.  E.  L 79 

WILCOX.  L.  M 185 

WHITE,  D.  A 84 

WILLIAMS,  E.  J 146 

WILLIAMS.  J.  M 93 

WILLIAMSON.  A.  E 155 

WNTERBOTTOM,  W 18 


reels. — H.  E.  Patrick,  Strand  theatre,  Sam- 
son, Ala. 

The  Iiullahy,  with  a special  cast. — Swell 
picture  that  only  did  fair  business,  but 
pleased  all  who  like  this  class  of  picture. 
Seven  reels. — W.  J.  Wilke,  Liberty  theatre. 
Graham,  Texas. — Small  town  patronage. 

His  rorg-otten  Wife,  with  Madge  Bellamy. 
—There  are  some  advantages  in  buying 
program  pictures.  One  is  you  buy  them 
cheap  and  once  in  a while  you  get  one 
that  is  a delightful  surprise,  that  makes 
your  chest  expand  when  your  patrons  stop 
at  the  box  office  and  tell  you,  “That  is  the 
best  picture  I ever  saw.”  Such  was  my 
pleasing  experience  with  “His  Forgotten 
Wife."  Six  reels. — P.  W.  Quinlin,  Ideal 


theatre,  Chateaugay,  N.  Y. — Small  town 
patronage. 

The  White  Sin,  with  Madge  Bellamy. — 
Interesting  from  beginning  to  end.  Above 
the  average  good  picture,  but  not  a special. 
People  well  pleased.  Six  reels. — Mrs.  Linnie 
M.  Carter,  Court  theatre,  Huntingdon,  Tenn. 
— Small  town  patronage. 

Judgment  of  the  Storm,  with  a special 
cast. — Great  picture.  I bought  it  right  and 
made  money  with  this  one.  F.  B.  O.  has 
some  real  ones.  Pleased  100  per  cent. 
Played  it  two  days. — G.  A.  Peterson,  Cozy 
theatre,  Hollis,  Okla. 

Judgment  of  the  Storm,  with  a special 
cast. — One  of  the  best  I have  run  this  year. 
Pleased  100  per  cent. — Fred  Dykman,  Speed- 


way theatre,  Springfield,  S.  Dak. — Small 
town  patronage. 

North  of  Nevada,  with  Fred  Thomson. — 
Good  story.  Horse  fine.  Pleased  100  per 
cent.  Six  reels. — W.  J.  Wilke,  Liberty  the- 
atre, Graham,  Texas. — Small  town  patron- 
age. 

North  of  Nevada,  with  Fred  Thomson. — 
First  one  of  these  we  have  played.  If  the 
rest  are  as  good,  we  won’t  kick.  Pleased 
everyone.  The  horse,  “Silver  King,”  is 
truly  a wonder.  Don’t  pass  up  the  Thom- 
son’s.-— Mrs.  W.  J.  Carter,  Maxine  theatre, 
Croswell,  Mich, — Small  town  patronage. 

After  the  Ball,  with  a special  cast. — A 
good  picture.  Audience  well  pleased.  Aver- 
age business  for  two  days. — Jack  Doody, 
Lincoln  theatre,  Rochester,  N.  Y. — Neigh- 
borhood patronage. 

After  the  Ball,  with  a special  cast. — An- 
other good  F.  B.  O.  picture.  Not  a special, 
just  the  kind  of  a picture  that  we  like  to 
show,  as  it  is  quite  sure  to  please  every- 
one. The  title  does  not  mean  anything  and 
I cannot  see  that  it  fits  the  picture.  Print 
in  perfect  condition.  Seven  reels. — H.  D. 
McChesney,  Princess  theatre,  Crandon,  Wis. 
— Small  town  patronage. 

The  Love  Pirate,  with  Carmel  Myers.— 
Just  a fair  program  picture.  Five  reels. — J. 
W.  Andresen,  Rialto  theatre,  Cozad,  Neb. 

The  Love  Pirate,  with  Carmel  Myers. — 
Nice  little  program  picture,  but  failed  to 
pull  ’em  in.  Too  many  “love  titles”  out, 
confusing  to  public.  Six  reels. — W.  J. 
Wilke,  Liberty  theatre,  Graham,  Texas. — ■ 
Small  town  patronage. 

The  Mailman,  with  Balph  Lewis. — Used 
twenty-four  sheets  and  street  stunts  and 
pulled  them  in.  Rained  both  days,  but 
went  over  big.  Great  picture.  People  talk 
about  “The  Mailman”  yet.  Good  buy  and 
F.  B.  O.  don’t  try  to  hold  you  up  on  it. — 


Prints  in  All  Exchanges — Now  Booking 


PRODUCERS  DISTRIBUTING  CORPORATION 


THE  WISEAfIRCIN 


STAftRlNG 


Patsy  Ruth 
Miller 

ANO 

Matt 
Moore 


eiMER  HARRIS 

SPECIAL 

PRODUCTION 

//  Cutecreo  8r 

LLOyO 
RAHftn 


PATSV  I^TH  MILLefL_» 


Season  1924~25  Thirty  First  Run  Pictures 


October  11,  1924 


EXHIBITORS  HERALD 


69 


G.  A.  Peterson,  Cozy  theatre,  Hollis,  Okla. 
— Small  town  patronage. 

Tlie  Jnailjuaii,  with  Ralph  Lewis. — A very 
good  picture,  but  not  a special,  like  F.  B.  O. 
would  like  to  make  you  believe.  Pleased 
about  80  per  cent.  Seven  reels. — Fred  Dyk- 
man.  Speedway  theatre,  Springfield,  S.  Dak. 
— Small  town  patronage. 

The  TWailma-n,  with  Ralph  Lewis. — Good. 
— E.  C.  Burdis,  Legion  theatre,  Herman, 
Neb. 

Can  a Woman  tove  Twice?  with  Ethel 
Clayton. — Pleased  about  75  per  cent.  We 
personally  could  see  no  fault  with  the  pic- 
ture. Six  reels. — M.  E.  Hutter,  Select  the- 
atre, Geneva,  Ind. — Small  town  patronage. 

Can  a Woman  Love  Twice?  with  Ethel 
Clayton. — Oh,  Boy!  What  a title.  Use 
your  slides  and  arouse  curiosity.  You’ll 
get  ’em  in.  Good  little  picture  with  good 
pleasing  story.  More  stress  should  be 
placed  on  quality  of  advertising  for  lobby, 
especially  for  small  towns.  Five  reels. — 
W.  J.  Wilke,  Liberty  theatre,  Graham,  Tex. 
— Small  town  patronage. 

Blow  Your  Own  Horn,  with  a special 
cast. — Everybody  liked  it,  and  said  so.  It 
will  please  anywhere. — Fred  Dykman,  Speed- 
way theatre,  Springfield,  S.  Dak.. — Small 
town  patronage. 

The  Mysterious  Witness,  with  Robert 
Gordon. — Mediocre.  Photography  fair.  Film 
very  poor. — E.  C.  Burdis,  Legion  theatre, 
Herman,  Neb. 

My  Bad,  with  Johnnie  Walker. — I bucked 
a stormy  night  but  was  sure  surprised  at 
the  way  this  picture  drew.  It  is  not  a 
special  but  just  a feature  that  will  please 
some  of  the  critics.  Six  reels. — D.  M. 
Breitrick,  Auditorium  theatre,  Stephens- 
ville,  Wis. — Small  town  patronage. 

Lights  Out,  with  a special  cast. — A real 
picture.  Will  please  anywhere.  Can  be 
bought  right.  Seven  reels. — Fred  Dykman, 
Speedway  theatre.  Springfield,  S.  Dak. — 
Small  town  patronage. 

Yesterday’s  Wife,  with  a special  cast. — 
Fair.  Played  this  one  on  Saturday  and  did 
our  average  business  and  received  soma 
favorable  comments. — George  .1.  Kress,  Hud- 
son theatre,  Rochester,  N.  Y. — Neighborhood 
patronage. 

Baytime  Wives,  with  a special  cast. — 
Good  picture  of  its  kind,  but  did  not  seem 
to  be  what  the  patrons  expected.  Pleased 
about  50-50.  Did  not  seem  to  suit  our 
business  men  who  employ  girls,  as  it  gave 
a view  of  office  conditions  that  do  not 
exist  in  but  very  few  offices,  yet  left  a sus- 
picion that  something  might  go  wrong  in 
Denmark  some  time.  Seven  reels. — Dins- 
more  & Son,  Majestic  theatre,  Weiner,  Ark. 
— Neighborhood  patronage. 

Westbound  Limited,  with  Ralph  Lewis. — 
Not  what  one  could  call  a real  special,  but 
it  certainly  got  them  in.  and  it  is  real 
entertainment  for  the  small  town.  Would 
advise  the  small  towns  to  play  it,  if  you 
have  not  already  done  so.  Seven  reels. 
— R.  G.  Leuainger,  Carthage,  S.  Dak. — 
Small  town  patronage. 

Bivorce,  with  a special  cast. — Good  title, 
good  story.  Pleased  100  per  cent  and  did 
fair  business.  Five  reels. — W.  J.  Wilke, 
Liberty  theatre.  Graham,  Texas. — Small 
town  patronage. 

First  National 

Single  Wives,  with  Corlnne  Griffith. — 
This  picture  will  not  create  any  sensation, 
as  there  Is  nothing  in  it  that  has  not 
already  been  done  in  the  movies.  How- 
ever, you  can  say  this  about  it,  the  pro- 
duction is  carefully  made  with  no  expense 
spared  to  make  it  look  like  something  big, 
but  appearances  do  not  make  a picture  alto- 
gether and  I would  say  this  picture  will 
measure  up  as  a box  office  picture  in  any- 
body’s theatre.  It  lost  money  for  me. 
Eight  reels. — W.  H.  Brenner,  Cozy  theatre, 
Winchester,  Ind. 

The  Girl  in  the  Limousine,  with  Larry 
Semon. — A very  sad  attempt  to  make  a big 
time  comedy.  Semon  has  not  the  person- 
ality, the  appearance  or  the  style  to  win 
sympathy.  The  story  was  a big  slapstick 
that  could  have  been  done  in  two.  The 
chase  at  the  end  was  like  a thousand  others 
you  have  seen.  The  situations  were  forced 
and  the  acting  at  times  crude.  Charles 
Murray  doing  perhaps  the  only  real  work. 
Has  no  particular  drawing  power  and  did 


The  Contributor’s  Column 


McChesney  Is  Converted 

I have  been  converted,  strange  as  it  may  seem,  but  I have.  You 
know,  I have  just  been  a reader  of  the  Herald  and  haven’t  contributed  a 
darn  thing  until  of  late,  but  you  can  bank  on  me  reporting  on  as  many 
pictures  as  is  possible  from  now  on. 

I realize  that  we  small  town  “guys”  cannot  get  along  without  these 
reports,  and  I for  one  want  to  do  my  share  in  this  good  work.  I fully 
believe  that  if  we  all  would  give  our  honest  opinion  of  each  picture  that  we 
showed,  the  good  along  with  the  bad,  that  we  would  soon  be  able  to  get 
further  away  from  the  “junk”  that  the  salesmen  try  to  pan  off  on  us 
little  fellows. 

I have  bought  “the  cat  in  the  bag”  but  that  is  not  necessary  any  more 
and  the  salesmen  soon  learn  that  you  will  buy  only  those  pictures  that 
receive  favorable  reports.  All  we  have  to  do  is  to  check  them  up  and  then 
if  we  get  stung  by  running  the  poor  ones  it  is  our  own  fault. 

May  the  good  work  carry  on. — H.  D.  McChesney,  Princess  theatre, 
Crandon,  Wis. 


What’s  Allen  Talking  About 

Nellie  the  Beautiful  Cloak  Model  says  that  her  Second  Youth  is  attributed 
to  The  Call  of  the  Wild,  and  that  Hollywood  is  full  of  Fashionable  Fakers  that 
delight  in  Defying  Destiny,  while  Three  Wise  Fools  have  a Desire  to  know 
How  to  Educate  a Wife,  but  find  out  that  they  are  The  Spoilers  and  are  Held 
to  Answer. 

Then  comes  along  That  French  Lady  with  her  Big  Brother  who  has  an 
awful  crush  on  Salomy  Jane  who  is  quite  a Love  Bandit.  They  finally  have  a 
Lofty  Marriage  and  she  calls  him  My  Man  until  he  meets  up  with  The  Spanish 
Dancer,  West  of  the  Water  Tower,  and  then  he  finds  out  he  is  up  Against  All 
Odds,  for  she  is  some  Heart  Buster,  that  leaves  a Cause  for  Divorce  and  The 
Yankee  Consul  is  called  on  While  Satan  Sleeps  to  mend  Damaged  Hearts. 
The  Destroying  Angel  is  Tipped  Off  that  he  is  Homeward  Bound  with  some 
Wild  Oranges  for  His  Forgotten  Wife  when  she  decides  she  is  the  Woman  He 
Loved  and  not  The  Extra  Girl  and  she  lures  him  Three  Miles  Out  and  gives 
him  some  Tea  with  a Kick.  After  Three  Weeks  The  Recoil  reveals  many  Dark 
Secrets. — FRANK  H.  ALLEN,  Allen  Theatre,  Solvay,  N.  Y. 
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The  “Herald”  Gets  a Job 

The  facts  are  that  you  cannot  even  run  a small  town  movie  without 
the  “assistant  manager,”  the  Herald.  I have  been  here  trying  it  for  about 
two  months  and  every  week  I reach  for  the  Herald,  many  times  to  find 
out  that  it  is  not  among  the  pile  of  everything  which  invariably  covers 
an  exhibitor’s  desk. 

Please  consider  it  hired  at  my  theatre  for  the  term  covered  by  check 
in  advance. — F.  A.  Ferguson,  Orpheum  theatre,  Converse,  Ind. 


T.  V.  L.  Will  Be  a Regular 

Enclosed  you  will  find  reports  on  pictures,  and  although  I am  very  busy  I 
feel  that  others  are  doing  it  for  the  benefit  of  other  exhibitors  and  I feel  if  we 
all  laid  down  there  would  be  no  such  thing  as  a report,  which  would  be  a hard 
blow  to  the  small  fellow  who  has  to  be  very  careful  in  a small  town  and  keep 
away  from  the  lemons. — T.  V.  L.,  Town  Hall  theatre,  Wastboro,  Mass. 


Goodbye,  and  Best  O’  Luck 

To  the  Exhibitors  Herald,  “Herald  Only”  Club,  and  all : 

Beg  to  state  that  the  Star  theatre  has  closed  and  I am  going  into  the 
bowling  alley  and  pool  room  business.  Jasper  has  a new  theatre,  the  finest 
of  its  kind  in  Southern  Indiana,  the  Tivoli,  owned  by  Mr.  Joseph 
Gutzweiler. 

To  stay  in  the  show  business  you  have  to  get  the  best  that  you  can 
give  to  the  public.  That  is  what  I gave  them.  With  the  new  theatre  start- 
ing up,  making  it  three  in  our  little  city,  which  any  man  with  common 
sense  knows  is  too  many,  someone  was  going  to  be  the  loser. 

To  keep  the  product  I was  giving  the  public.  I would  have  been  the 
biggest  loser  in  the  next  five  or  six  months,  so  I am  disposing  of  my  equip- 
ment as  soon  as  I can.  If  any  of  you  exhibitors  want  to  open  up  some- 
w'here,  I have  a good  outfit  for  someone  and  you  can  buy  it  right. 

Thanking  you  one  and  all  for  all  information  I received  through 
“What  the  Picture  Did  For  Me”  during  the  past  five  years,  I am,  S.  A. 
Berger,  Star  theatre,  Jasper,  Ind. 
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not  please  the  few  who  Just  happened  to 
come  out.  The  kind  of  a picture  any  high 
class  theatre  is  better  off  without.  Just 
pay  for  it  and  pass  it  along. — Ben  L.  Morris, 
Temple  theatre,  Bellaire,  Ohio. 

The  Girl  in  the  ^imouBine,  with  Larry 
Semon. — If  your  folks  like  to  laugh,  show 
them  this.  A very  good  comedy  that  went 
over  good  here. — Mrs.  Frank  Paul,  Marvel 
theatre,  Carlinville,  111, 

Flirting’  'With  Love,  with  Colleen  Moore. 

• — Just  fair.  Colleen  Moore  would  be  a win- 
ner at  the  box  office  if  she  had  the  stories, 
but  this  kind  would  soon  kill  this  star. — 
Harry  Van  Noy,  Starland  theatre,  Ander- 
son, Ind. 

Flirting  With  Love,  with  Colleen  Moore. 
— Another  one  like  this  and  Colleen  will  be 
ruined.  When  a star  is  good  in  comedy 
and  flapper  roles,  why  put  her  In  dram- 
atic? The  exhibition  value  on  this  should 
be  4 instead  of  9.  Seven  reels. — Mrs. 
Frank  Paul,  Marvel  theatre,  Carlinville,  111. 

The  Perfect  Flapper,  with  Colleen  Moore. 
— Extra  good  picture  that  pleased  prac- 
tically everyone.  Supporting  cast  good  and 
the  story  is  excellent.  You  can  get  be- 
hind this  with  extra  advertising. — H.  G. 
Stettmund,  Jr.,  Odeon  theatre.  Chandler. 
Okla. — Small  town  patronage. 

Cytherea,  with  a special  cast. — Lost 
money.  It’s  a rotten  box  office  picture. 
You  will  make  more  money  if  you  do  not 
run  this  picture. — Harry  Van  Noy,  Riviera 
theatre,  Anderson,  Ind. 

For  Sale,  with  Claire  Windsor. — Just  fair. 
The  story  has  been  worked  too  many  times 
before. — Mrs.  Frank  Paul,  Marvel  theatre, 
Carlinville,  111. 

Her  Temporary  Husband,  with  Owen 
Moore.- — Here’s  a peach  of  a comedy-drama, 
just  the  kind  we  want.  It  pleased  all,  and 
they  sure  told  me  about  it.  Biz  off  a little 
on  account  of  sweltering  weather.  Seven 
reels. — E.  E.  Galley,  Crystal  theatre,  Wayne, 
Neb. 

The  Eternal  City,  with  a special  cast. — 
Fair  picture.  Biz  fair. — Harry  Van  Noy, 
Riviera  theatre,  Anderson,  Ind. 

The  Love  Master,  with  Strongheart. — 
About  average  for  this  dog.  Pleased  good 
business  and  drew  a few  extra  quarters. — 
H.  G.  Stettmund,  Jr.,  Odeon  theatre,  Chand- 
ler, Okla.- — Small  town  patronage. 

The  Love  Master,  with  Strongheart. — Not 
a great  picture,  but  it  l.s  good.  Acting  of 
Strongheart  is  flawless,  but  story  is  pretty 
weak.  Why  not  give  this  dog  a real  story? 
— F.  H.  Staup,  Capitol  theatre,  Delphos, 
Ohio. — General  patronage. 

Jealous  Husbands,  with  a special  cast. — 
Title  kept  some  of  my  regulars  away,  so 
they  said.  It’s  not  that  kind  of  picture, 
however.  It’s  all  right.  Seven  reels. — J. 
S.  Walker,  Alamo  theatre,  Moody,  Texas. — 
Small  town  patronage. 

Jealous  Husbands,  with  a special  cast. — 
Opening  scene  interesting  and  story  holds 
interest  all  the  way  through.  Ben  Alex- 
ander is  excellent  and  makes  a hit. — H.  G. 
Stettmund,  Jr.,  Odeon  theatre.  Chandler, 
Okla. — Small  town  patronage. 

Flaming  Youth,  with  Colleen  Moore.- — 
Good  picture.  Busine.ss  very  disappointing. 
After  playing  to  big  business  in  some  of 
our  theatres,  we  thought  it  so  well  adver- 
tised that  we  felt  we  were  obliged  to  play 
it.  Eight  reels. — George  J.  Kress,  Hudson 
theatre,  Rochester,  N.  Y. — Neighborhood 
patronage. 

Flaming  Youth,  with  Colleen  Moore. — 
This  is  sold  as  a big  special.  It’s  a good 
picture,  but  doesn’t  register  at  the  box 
office,  two  days  to  fair  business. — Jack 
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Doody,  Lincoln  theatre,  Rochester,  N.  Y. — 
Neighborhood  patronage. 

Flaming  Touth,  with  Colleen  Moore. — 
Good  picture,  well  staged,  excellent  cast. 
Pleased  the  majority,  but  did  not  draw  for 
us  as  well  as  expected.  Nothing  wrong 
with  this  picture,  but  a few  people  were 
displeased  by  the  general  theme.— Y.  M.  C. 
A.  theatre,  Morenci,  Ariz. 

BUies  of  the  Field,  with  Corinne  Griffith. 
—Good  picture  that  gave  satisfaction.  I 
think  funeral  scene  could  be  shortened  and 
not  hurt  picture  any.  However,  this  does 
not  keep  it  from  being  good  entertainment. 
— -H.  G.  Stettmund,  Jr.,  Odeon  theatre. 
Chandler,  Okla. — Small  town  patronage. 

XdUes  of  the  Field,  with  Corinne  Griffith. 
— Very  good.  But  poor  business.  Not  fault 
of  picture. — Aug.  Berkholz,  Mermac  theatre. 
West  Bend,  Wis. 

l^ilies  of  the  Field,  with  Corinne  Griffith. 
— Another  triumph  for  Miss  Griffith.  She 
is  to  my  mind  the  greatest  emotional  ac- 
tress on  the  screen  today.  The  picture 
sure  made  a hit.  EJveryone  praised  the  pic- 
ture and  Miss  Griffith.  Nine  reels. — G.  P. 
Miller,  Regent  theatre,  St.  Marys,  Ohio. — 
General  patronage. 

nUlee  of  the  Field,  with  Corinne  Griffith. 
— Not  at  all  what  they  say  it  is.  Settings, 
photography  and  acting  okay,  but  there 
isn’t  enough  story  for  nine  reels.  Noticed 
quite  a number  of  men  asleep  in  audience. 
Don't  pay  too  much  or  you  will  rue  it. — 
F.  H.  Staup,  Capitol  theatre,  Delphos,  Ohio. 
— General  patronage. 

Flowing  Gold,  with  a special  cast. — A 
mighty  good  picture  that  sure  did  a miser- 
able flop  for  me.  I just  could  not  seem 
to  get  them  interested,  but  what  few  did 
come  sure  were  pleased.  I cannot  say  why 
this  picture  flopped,  for  I sure  did  work 
hard  to  get  it  over,  for  I knew  I had  a good 
one  that  would  please.  Eight  reels.— S.  B. 
Johnson,  Regent  theatre,  Marianna,  Ark. — 
General  patronage. 

Flowing  Gold,  with  Milton  Sills. — A really 
good  picture.  Ending  is  very  thrilling. 
Sills  and  Nilsson  can  be  depended  upon  for 
good  pictures. — F.  H.  Staup,  Capitol  theatre, 
Delphls,  Ohio. — General  patronage. 

When,  a Man’s  a Man,  with  John  Bowers. 
— This  is  a real  picture.  Should  please  any 
crowd.  Acting,  direction  and  cast  are  all 
fine.  Western  action.  Book  it.  Seven  reels. 
— R.  M Fletcher,  Lyric  theatre,  Harting- 
ton,  Neb. 

When  a Man’s  a Man,  with  John  Bowers. 
— A good  picture  that  pleased.  You  can 
raise  prices  and  not  be  afraid.  Print  good. 
Seven  reels. — W.  T.  Waugh,  Empress  the- 
atre, Grundy  Center,  Iowa. — Small  town 
patronage. 

When  a Man’s  a Man,  with  John  Bowers. 
— A 100  per  cent  picture.  Pleased  classes 
as  well  as  masses.  Watch  your  step  on 
this  one,  though,  as  they  want  a mortgage 
on  your  theatre. — F.  H.  Staup,  Capitol  the- 
atre, Delphos,  Ohio. — General  patronage. 

Potash  and  Ferlmntter,  with  a special 
cast. — Finest  highbrow  comedy  I ever  saw. 
If  you  play  it,  tell  your  silk  stocking 
crowd  about  it.  It’s  over  the  roughneck’s 
head.  Eight  reels. — J.  S.  Walker,  Alamo 
theatre,  Moody,  Texas. — Small  town  pat- 
ronage. 

Potash  and  Perlmntter,  with  a special 
oast. — Played  during  hot  snell  but  went 
over  and  pleased  exceptionally  well. — G.  J. 
Ritter.  Regent  theatre,  Bogota,  N.  J, 

The  Wanters,  with  Marie  Prevost. — One 
of  the  best  pictures  we  have  had  from 
F.  N.  for  some  time.  It’s  a wonder  George 
Bca  and  J.  C.  J.  don’t  try  to  get  Marie  to 
come  along  with  Viola  and  Gloria  bass  fish- 
ing. They  are  just  that,  “The  Wanters.’’ 
They  want  them  to  come  but  they  won’t. 
Seven  reels. — E.  E.  Gailey,  Crystal  theatre, 
Wayne,  Neb. 

The  Wanters,  with  Marie  Prevost. — Here 
is  as  pleasing  a picture  as  one  would  care 
to  see.  Full  of  original  comedy.  It’s 
good.  Book  it.  Seven  reels.^ — E.  E.  Galley, 
Crystal  theatre,  Wayne,  Neb. — Small  town 
patronage. 

The  Dangerous  Maid,  with  Constance 
Talmadge. — It’s  costume,  but  it  pleased  all 
right  for  me.  Drew  better  and  pleased 
more  than  "Ashes  of  Vengeance.”  Eight 
reels. — J.  S.  Walker,  Alamo  theatre.  Moody, 
Texas.— Small  town  patronage. 

A Dangerous  Maid,  with  Constance  Tal- 
madge.— Didn't  .see  this  one,  but  box  office 


The  Contributor's  Column 


Make  Way  For  Willis  and  Dolliver 

Please  enter  the  Hollywood  theatre  in  the  “Herald  Only”  Club, 

VVe  have  read  the  Herald  for  some  time  and  know  its  value  to  the 
small  town  exhibitor.  We  want  to  tell  you  that  the  film  salesmen  too  are 
finding  that  they  must  depend  on  the  Herald  to  sell  their  product. 

\V'e  have  a small  theatre  but  show  six  nights  a week  and  our  patrons 
know  that  they  will  get  a good  jiicture  when  they  come,  but  they  do  not 
know  that  we  buy  them  from  the  Herald. 

Yours  for  fewer  specials  and  more  good  stories. — Wayne  Willis, 
Murray  Dolliver,  Hollywood  theatre,  Stanford,  Mont. 


Who  Wrote  ’Em? 

This  department  is  holding  unsigned  but  apparently  genuine  reports  on 
“Peck’s  Bad  Boy,”  “The  Lone  Wagon,”  “Back  Home  and  Broke,”  “Trailing 
Wild  Animals”  and  “Her  Husband’s  Trademark.”  Publication  will  follow  iden- 
tification by  authors. 


A Good  Picture 

While  running  "The  City  of  Silent  Men,”  a big  fire  broke  out  in  the 
town,  a popcorn  factory  and  a large  lumber  yard  burning.  I announced 
it  from  the  booth,  but  the  picture  must  have  been  interesting,  as  not  a soul 
left  the  theatre  to  go  to  the  fire. — E.  C.  Hoadley,  Square  Town  theatre, 
Brooklyn,  Mich. 


Wrong  Ageiin 

Mrs.  Linnie  M.  Carter  asks  correction  of  her  report  on  “Dumb  and  Daffy” 
in  a recent  issue.  It  was  printed:  “The  ones  who  saw  this  sure  went  daffy,  but 
they  certainly  weren’t  dumb  while  it  was  on  the  screen.”  It  should  have  read: 
“The  ones  who  saw  this  certainly  were  not  daffy,  but  they  stu-ely  were  dumb 
while  it  was  on  the  screen.”  Outside  of  that,  the  report  was  correct  as  printed. 
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did  not  show  very  good,  for  price  of  picture. 
Costume.  Eight  reels. — E.  E.  Gailey, 
Crystal  theatre,  Wayne,  Neb. — Small  town 
patronage. 

The  Isle  of  IiOst  Ships,  with  Milton 
Sills  and  Anna  Q.  Nilsson. — Here  is  a pic- 
ture that  is  out  of  the  ordinary.  Should 
be  played  on  Friday  and  Saturday,  and 
make  the  people  understand  what  you 
have.  We  played  it  Tuesday  and  Wednes- 
day and  did  excellent  business.  Sure  is 
worth  extra  effort.  Seven  reels. — Welty  & 
Son,  Mid-Way  theatre.  Hill  City,  Kan. — 
Small  town  patronage. 

The  Isle  of  Lost  Ships,  with  Milton  Sills. 
— This  is  the  original  100  per  cent  picture. 
Gave  more  satisfaction  than  any  I have 
played  in  a year.  Eight  reels. — J.  S. 
Walker,  Alamo  theatre.  Moody,  Texas. — 
Small  town  patronage. 

Boy  o’  Mine,  with  Ben  Alexander. — This  is 
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a good  picture  that  played  to  very  poor 
with  a big  “p.”  Why?  I don’t  know.  It 
seems  as  though  the  people  nowadays  wait 
until  their  neighbors  tell  them  what  a good 
show  it  is  before  they  come,  and  then  it  is 
too  late.  Seven  reels. — E.  E.  Gailey,  Crystal 
theatre,  Wayne,  Neb. 

Eoy  o’  Mine,  with  Ben  Alexander. — Good. 
Seven  reels. — J.  S.  Walker,  Alamo  theatre. 
Moody,  Texas. — Small  town  patronage. 

The  Huntress,  with  Colleen  Moore. — Fair. 
Played  one  day  to  poor  business.  Com- 
ments not  good  on  this  one.  Six  reels. — 
George  J.  Kress,  Hudson  theatre,  Rochester, 
N.  Y. — Neighborhood  patronage. 

The  Huntress,  with  Colleen  Moore. — Good. 
Six  reels. — J.  S.  Walker,  Alamo  theatre. 
Moody,  Texas. — Small  town  patronage. 

Black  Oxen,  with  Corinne  Griffith. — Played 
this  two  days.  First  night  very  good; 
second  night  flopped.  This  type  of  pic- 
ture not  liked  here. — Jack  Doody,  Lincoln 
theatre,  Rochester,  N.  Y. — Neighborhood 
patronage. 

Her  Reputation,  with  May  McAvoy. — Gets 
the  interest  of  the  audience  right  on  the 
start  and  holds  it  all  the  way  through. 
When  a picture  does  that  it  is  some  show. 
Pleased  nearly  100  per  cent.  Seven  reels. 
— H.  J.  Eagan,  American  theatre,  Wautoma, 
Wis. — Small  town  patronage. 

The  Galloping  Fish,  with  Charles  Chaplin. 
■ — A real  good  comedy  that  seemed  to  please. 
Is  not  as  good  as  “Her  Temporary  Mar- 
riage.”— F.  H.  Staup,  Capitol  theatre.  Del- 
phis,  Ohio. — General  patronage. 

The  Girl  of  the  Golden  West,  with  J. 
Warren  Kerrigan. — Here  is  a Western  that 
deserves  some  good  advertising.  Everyone 
pleased.  It  would  make  a good  Saturday 
picture.  Seven  reels. — Welty  & Son,  Mid- 
Way  theatre.  Hill  City,  Kan. — Small  town 
patronage. 

The  Bright  Shawl,  with  Richard  Barthel- 
mess. — An  elaborate  drama  of  old  Spain 
that  has  nothing  in  it  that  appeals  or  draws 
business.  It  is  well  done  and  interesting, 
if  you  can  induce  anyone  in  to  see  it.  The 
kind  of  a picture  that  is  just  as  well  left 
undone.  A story  that  makes  popular  stars 
unpopular  and  tires  the  people  who  pay 
their  money.  The  fact  that  we  did  not 
take  in  film  rent  on  it  might  have  some- 
thing to  do  with  our  opinion.- — Ben  L.  Mor- 
ris, Olympic  theatre,  Bellaire,  Ohio. 

Oliver  Twist,  with  Jackie  Coogan. — • 
Jackie  does  some  wonderful  acting  in  this 
one  and  sure  pleases,  but  from  a box  office 
point  it  is  not  a success  for  our  house. 
Eight  reels. — D.  E.  Knorr,  Pergola  theatre, 
Allentown,  Pa. — Family  patronage. 

Mighty  Lak’  a Bose,  with  Dorothy  Mac- 
kaill. — This  is  rather  old  but  it  is  a beau- 
tiful picture  and  is  well  done.  Will  please 
100  per  cent.  Some  said  that  it  was  the 
best  picture  they  had  ever  seen.  Paper 
is  poor.  Be  sure  to  use  a violin  with  the 
picture.  Eight  reels.- — H.  D.  McChesney, 
Princess  theatre,  Crandon,  Wis. — Small 
town  patronage. 

The  Hottentot,  with  Douglas  MacLean. — 
Only  shown  about  two  years  ago,  still 
business  above  average  and  hugely  enjoyed. 
— G.  J.  Ritter,  Regent  theatre,  Bogota,  N.  J. 

Ashes  of  Vengeance,  with  Norma  Tal- 


madge. — You  small  town  boys  are  just  as 
well  off  without  this.  Of  course  some  of 
the  high  brows  come  and  sit  through  it 
and  pretend  to  like  it,  because  someone  told 
them  it  was  high  class.  Ten  reels. — -J.  8. 
Walker,  Alamo  theatre.  Moody,  Texas, — 
Small  town  patronage. 

Ashes  of  Vengeance,  with  Norma  Tal- 
madge. — Much  too  long.  Costume  stuff 
overdone  by  this  time,  but  business  fairly 
good. — G.  J.  Ritter,  Regent  theatre,  Bogota, 
N.  J. 

Lorna  Boone,  with  Madge  Bellamy. — 
School  principal  urged  all  scholars  to  at- 
tend this  show  and  he  complimented  us  as 
he  went  out  on  its  merit.  Will  not  suit 
Western  fans.  Great  many  had  read  the 
book  and  were  interested  in  seeing  it 
screened.  Would  call  it  a good  show.  Six 
reels. — H.  B.  Wilcox,  Unique  theatre,  Brice- 
lyn,  Minn. — Small  town  patronage. 

East  Is  West,  with  Constance  Talmadge. 

- — One  of  the  best  I have  had  of  First 
National.  People  had  asked  me  to  book 
this  one.  Made  me  some  money.  Pleased 
100  per  cent.  Eight  reels. — Fred  Dykman, 
Speedway  theatre,  Springfield,  S.  Dak. — 
Small  town  patronage. 

The  Scarlet  Lily,  with  Katherine  Mac- 
Donald.— Had  tent  show  competition,  so 
many  did  not  have  to  see  this.  Six  reels. 
— J.  S.  Walker,  Alamo  theatre.  Moody,  Tex. 
— Small  town  patronage. 

Skin  Beep,  with  Milton  Sills. — This  was 
our  second  showing  of  this  picture.  Storm 
kept  many  away,  but  t is  a great  picture. 
Eight  reels. — Welty  & Son,  Mid-Way  the- 
atre, Hill  City,  Kan. — Small  town  patron- 
age. 

Circus  Bays,  with  Jackie  Coogan. — Played 
this  to  very  good  houses  both  nights,  as 
it  drew  the  kids  and  they  brought  their 
parents.  Pleased  the  grownups  as  well  as 
the  kids,  besides  making  a little  money  for 
a rainy  day.  Don’t  pass  this  one  up,  you 
small  town  exhibitors.  Six  reels. — M.  A. 
Manning,  Opera  House,  Baldwin,  Wis. — 
Small  town  patronage. 

The  Seventh  Bay,  with  Richard  Barthel- 
mess. — His  poorest  picture,  to  my  notion. 
His  others  I have  played  were  O.  K.,  such 
as  “Tolerable  David,”  “Bond  Boy,”  etc.,  but 
this  one  is  rather  tame.- — Geo.  C.  Starkey, 
Opera  House,  Montour  Falls,  N.  Y. 

The  River’s  End,  with  Lewis  Stone. — A 
reissue  of  Oliver  Curwood's  story  that 
drew  well,  regardless  of  the  fact  that  it 
was  played  here  several  years  ago.  A 
very  good  picture  that  seemed  to  please  all. 
— R.  C.  Geeting,  Lyric  theatre,  Chappell. 
Neb. — Small  town  patronage. 

Slander  the  ’Woman,  with  Dorothy  Phil- 
lips,— A good  program  picture,  especially 
suitable  for  warm  weather.  Seven  reels. — 
M.  A.  Manning,  Opera  House,  Baldwin,  Wis. 
- — Small  town  patronage. 

Scars  of  Jealousy,  with  Frank  Keenan.- — 
This  is  a very  good  picture  and  above  the 
average  by  a lot. — Geo.  C.  Starkey,  Opera 
House,  Montour  Falls,  N.  Y. 

Wandering  Baughters,  with  a special  cast. 
—They  may  still  be  wandering  for  all  our 
audience  cared  about  them.  Some  sob 
stuff  and  a few  trite  situations  but  not 
enough  to  make  it  worth  while. — Ben  L. 
Morris,  Olympic  theatre,  Bellaire,  Ohio. 

Kindred  of  the  Bust,  with  a special  cast. 

A good  picture  which  pleased  90  per  cent. 

Can  be  bought  right.  Eight  reels.— Fred 
Dykman,  Speedway  theatre,  Springfield,  S. 
Dak. — Small  town  patronage. 

Fox 

Against  All  Odds,  with  Buck  Jones. — 
First  class  Jones  picture  but  the  ending 
wasn’t  so  good. — Mrs.  W^.  J.  Carter,  Maxine 
theatre,  Croswell,  Mich. — Small  town  pat- 
ronage. 

The  Plunderer,  with  a special  cast. — This 
is  the  last  so-called  Fox  special  on  my 
present  contract.  It  was  a very  good  rough 
and  tumble  picture,  but  drew  the  poorest 
business  in  weeks.  Pox  is  through  here 
until  he  makes  another  "Over  the  Hill.” 
People  look  at  the  posters  and  say,  "It’s  a 
Fox  picture,”  then  go  over  to  the  other 
show.  It’s  a tough  proposition  for  anyone. 
Seven  reels. — Steve  Farrar,  Orpheum  the- 
atre. Harrisburg,  111. 

Ladles  to  Board,  with  Tom  Mix. — This  is 
different  from  the  ordinary  run  of  Mix  pie- 
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Tlie  Contributor  s Column 


Why  Anderson  Likes  the  “Herald” 

Here’s  why  I read  the  “Herald.” 

The  other  day  I got  a letter  from  Warner  Brothers  saying,  “ 'Parted  Cur- 
tains’ held  over  by  out  of  town  exhibitor.  Sending  ‘Dangerous  Adventure’ 
instead.  No  charge  if  not  satisfactory.” 

I took  a look  through  some  of  the  back  number  of  the  “Herald”  and  could 
not  find  one  favorable  report  (but  plenty  of  kicks),  so  wired  the  exchange  that 
I would  not  use  it  and  got  “Daddies,”  which  I wish  to  state  right  here  is  Some 
Picture  and  will  give  prestige  to  any  house. 

The  no  charge  offer  on  the  part  of  the  exchange  was  very  fair  and  liberal, 
but  film  rent  is  not  the  only  expense  we  poor  devils  have  and  how  long  would 
any  house  last  playing  the  poorest  pictures  even  if  they  were  furnished  free? 

Read  “What  the  Picture  Did  for  Me”  and  do  not  get  slipped  up  on. 

* 

I realize  this  is  not  a love  story  magazine,  but  am  sure  most  of  us  would 
appreciate  it  if  you  would  publish  a picture  of  J.  C.  J.  and  Viola  side  by  each 
in  your  columns.  Wisdom  and  beauty  would  make  a good  contrast.  I am  sure 
all  “H.  O.  C.”  members  would  thank  J.  C.  J.  if  he  could  induce  this  attractive 
star  to  send  us  an  autographed  portrait. 

(NOTE:  This  request  is  referred  to  J.  C.  Jenkins  for  action.) 

* 

Oscar  Weinert  of  Humbolt,  Kans.,  does  not  agree  with  all  the  reports  in 
“What  the  Picture  Did  for  Me,”  but  finds  them  a great  help.  Well,  Oscar,  the 
rest  of  us  are  with  you.  If  it  wasn’t  for  this  department  a lot  of  us  small  town 
fellows  would  go  out  of  business.  Where  there  is  a limited  few  to  draw  from, 
we  have  to  play  the  best  and  keep  all  of  them  coming  or  go  broke.  If  there  is 
any  other  Sure  Fire  way  of  picking  the  good  ones,  I have  not  found  it. 

As  for  not  agreeing  with  all  the  reports,  well,  a fellow  that  could  do  that 
could  be  a G.  O.  P.  and  ride  the  Donkey  to  the  White  House. 

ROBERT  L.  ANDERSON, 

Olympic  theatre. 

Forks,  Wash. 


Do  You  Play  Vaudeville? 

I would  like  to  report  on  two  vaudeville  attractions  that  I have  just  played 
here  with  fair  success. 

The  first  was  King  Felton,  “The  Man  of  Mystery,”  magician  and  enter- 
tainer, who  has  played  here  four  times  in  the  last  two  seasons.  Felton  gives  a 
fine  magic  show,  with  clever  illusions.  He  has  a big  line  of  props  that  dress 
the  stage  very  nicely,  and  his  work  is  clean,  high  class  and  artistic. 

The  other  bill  was  Harry  Baker  and  his  Happyland  Melody  Boys,  a musical 
trio  with  a snappy  line  of  up-to-date  jazz  numbers  which  they  put  over  in  per- 
fect style.  I am  still  getting  compliments  on  both  these  attractions. — ROY  W. 
ADAMS,  Pastime  theatre.  Mason,  Mich. 


tures,  but  pleases  Immensely  and  was  a 
mag'net  to  pack  the  house.  Six  reels. — D. 
E.  Knorr,  Pergola  theatre,  Allentown,  Pa. — 
Family  patronage. 

Xadies  to  Board,  with  Tom  Mix. — Very 
satisfactory  picture.  Plenty  of  comedy 
and  just  the  kind  that  pleases  them  all. 
Six  reels. — M.  Bailey,  Strand  theatre.  Dry- 
den,  Ont.,  Canada. 

Hoodman  Blind,  with  a special  cast. — 
“Hoodman  Blind”  is  like  many  others  of 
Pox  specials.  It  is  an  average  program 
that  will  get  by  and  have  some  friends 
at  the  finish  and  some  enemies.  Don’t  go 
too  high  on  it,  my  little  friends,  and  don’t 
promise  them  too  much  when  you  do  show 
it.  Six  reels. — P.  W.  Quinlin,  Ideal  theatre, 
Chateaugay,  N.  T. — Small  town  patronage. 

The  Bone  Chance,  with  John  Gilbert. — A 
real  program  picture.  The  majority  of  our 
patrons  like  Gilbert  and  this  was  a very 
good  story. — Mrs.  W.  J.  Carter,  Maxine 
theatre,  Croswell,  Mich.^Small  town  pat- 
ronage. 

North  of  Hudson  Bay,  with  Tom  Mix. — 
Melodrama  of  the  snow-clad  variety  and 
Mix  is  popular  here.  He  has  made  better 
pictures  than  this.  Good  business  for 
three  days.  Five  reels. — .lohn  W.  Hawkins, 
Capitol  theatre.  New  Bedford,  Mass. — Gen- 
eral patronage. 

North  of  Hudson  Bay,  with  Tom  Mix.— - 
Very  good.  But  Mix  has  had  better  stories. 
Some  wonderful  scenery.  It  brought  out 
the  crowd  and  that’s  what  counts.  I think 
it  would  please  anywhere.- — Mrs.  W.  J.  Car- 
ter, Maxine  theatre,  Croswell,  Mich. — Small 
town  patronage. 

The  Vagabond  Trail,  with  Buck  Jones. — • 
Good  picture,  good  business.  Book  it,  if 
you  can  get  a good  print.  Five  reels. — E. 
E.  Galley,  Crystal  theatre,  Wayne,  Neb. — 
Small  town  patronage. 

The  Vagabond  Trail,  with  Buck  .Tones. — 
This  picture  drew  the  largest  crowd  we 
have  had  in  three  months,  although  I do 
not  think  there  is  anything  extraordinary 
about  the  picture.  It  has  lots  of  action 
and  thrills  and  that  seems  to  be  what  the 
crowd  wants.  Five  reels. — Schaghticoke 
.\musement  Association,  Tow'n  Hall  theatre, 
Schaghticoke,  N.  T, 

St.  Elmo,  with  John  Gilbert. — A very 
beautiful  picture.  I ran  it  on  Sunday  to 
very  good  business.  I would  call  it  very 
good  entertainment.  It  is  well  played 
and  directed,  clean  as  a hound’s  tooth  and 
that  is  the  class  of  pictures  the  people  like 
to  see.  The  price  on  this  is  very  reason- 
able, the  film  in  excellent  condition  and  I 
would  feel  safe  in  recommending  it  to  my 
little  brother  exhibitors.  Eight  reels. — P. 
W.  Quinlin,  Ideal  theatre,  Chateaugay,  N.  Y. 
— Small  town  patronage. 

The  Wolf  Mau,  with  John  Gilbert. — Booze 
fights  and  fist  fights,  wine,  women  and 
.shimmy  shaking,  and  a trick  ending  that 
made  the  few  faithful  fans  howl  like 
wolves. — Roy  W.  Adams,  Pastime  theatre. 
Mason.  Mich, — Small  town  patronage. 

The  Wolf  Man,  with  John  Gilbert. — -A 
good  picture  spoiled  with  a poor  ending. 
The  ending  was  like  a slan  in  the  face. 
You’ll  wonder  why  they  didn’t  make  one 
more  reel. — Mrs.  W.  J.  Carter,  Maxine  the- 
atre, Croswell,  Mich. — Small  town  patron- 
age. 

Cameo  Kirby,  with  John  Gilbert. — This 
picture  is  good  in  every  respect — story, 
acting  and  production.  While  the  picture  is 
a little  old,  yet  the  print  was  first  class, 
which  we  cannot  say  for  several  others  we 
have  had  recently.  The  agitation  in  regard 
to  bad  prints  seems  to  have  slackened,  but 
as  far  as  my  knowledge  goes,  there  has 
been  little  or  no  Improvement  in  the  films. 
The  short  subject  producers  are  the  worst 
offenders  in  this  city.  One  print  in  par- 
ticular which  we  attempted  to  run  caused 
us  to  tear  our  few  stray  locks  from  their 
moorings.  It  is  utterly  beyond  my  under- 
standing how  any  man  can  become  so  case- 
hardened,  if  not  actually  vicious  and  In- 
human. as  to  inflict  such  a rotten  print  on 
humanity.  Please  do  not  take  these  few 
remarks  to  ha''"'®  reference  to  the  Fox  Film 
Corporation. — Wm.  H.  Creal,  Suburban  the- 
atre. Omaha,  Neb. — Neighborhood  patronage. 

The  Bone  Star  Banger,  with  Tom  Mix. — A 
Zane  Grey  story  with  a star  like  Tom  Mix 
can’t  help  but  draw  and,  furthermore,  the 


picture  is  good.  Buy  it.- — Geo.  C.  Starkey, 
Opera  House,  Montour  Falls,  N.  Y. 

The  Silent  Command,  with  Edmund  Lowe. 
— A splendid  picture.  Don’t  pass  it  up.  We 
paid  too  much  for  it,  however.  If  all  the 
Fox  specials  were  as  good  as  this  one  we 
wouldn’t  have  a kick.  Eight  reels. — Mrs. 
W.  J.  Carter,  Maxine  theatre,  Croswell, 
Mich. — Small  town  patronage. 

The  Gunflghter,  with  William  Farnum.— 


Not  much  to  it.  Farnum  is  getting  too  old. 
Ran  Imperial  Comedies  "Why  Pay  Rent?” 
with  it,  and  several  patrons  said  it  was  the 
worst  comedy  in  a long  time.  Five  reels. — 
F.  L.  Johnson,  Johnsonian  theatre,  Ripley, 
N.  Y. — Small  town  patronage. 

The  Eleventh  Hour,  with  Buck  Jones.^ — 
Twenty  reel  serial  in  one  show.  Enough 
entertainment  and  thrills  to  please  that 
class  of  patrons.  Should  attract  in  all  pro- 
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gram  houses  of  daily  change.  Seven  reels. 
— D.  E.  Knorr,  Pergola  theatre,  Allentown, 
Pa. — Family  patronage. 

The  Eleventh  Hour,  with  Buck  Jones. — 
Ran  it  Saturday  to  poor  business  owing  to 
weather  conditions.  The  picture  is  an 
extra  good  program  picture.  Fox  has  got 
in  the  habit  of  saying  "specials,”  and  habit 
will  grow  on  anybody.  He  writes  the  word 
“special"  so  often  that  the  only  other 
thing  he  can  do  is  write  “super.”  Don’t 
let  him  kid  you.  boys,  it  is  common  pro- 
gram stuff.  Seven  reels. — P.  W.  Quinlin, 
Ideal  theatre,  Chateaugay,  N.  Y. — Small 
town  patronage. 

The  Temple  of  Venus,  with  Mary  Philbin. 
— Nothing  to  it  at  all.  Too  much  fairy 
story  and  not  enough  reality.  Seven  reels. 
— G.  P.  Miller,  Regent  theatre,  St.  Marys, 
Ohio. — General  patronage. 

If  'Winter  Comes,  with  Percy  Marmont: — 
Pox  sells  you  this  as  a special.  Leave  it 
alone.  Will  not  please  in  small  town.  No 
action — no  thrills.  Simply  slow,  draggy 
drama.  Did  not  cost  30  cents  to  make  it. 
If  you  don’t  believe  this,  see  the  picture 
and  Judge  for  yourself.  All  made  in  two 
rooms. — Geo.  C.  Starkey,  Opera  House, 
Montour  Falls,  N.  Y. 

If  "Winter  Comes,  with  Percy  Marmont. — 
Very  good.  Characters  all  good.  Photog- 
raphy excellent.  Pleased  eighty  per  cent. — 
E.  C.  Burdis,  Legion  theatre,  Herman,  Neb. 

Iiove  Letters,  with  Shirley  Mason. — This 
is  terrible.  No  excuse  for  producers  to  put 
out  this  kind  of  Junk.  Five  reels. — Mrs. 
Frank  Paul,  Marvel  theatre,  Carlinville,  111. 

The  Grail,  with  Dustin  Farnum. — Just 
another  picture.  Don’t  know  w'hy  they 
waste  time  and  money  on  this  kind  of  Junk. 
I knew  it  wasn't  any  good  before  I played 
it.  but  had  to  have  a picture.  Five  reels. — 
Mrs.  W.  J.  Carter,  Maxine  theatre,  Cros- 
well,  Mich. — Small  town  patronage. 

Allas  the  night  Wind,  with  William  Rus- 
sell.— Very  ordinary  picture.  If  you  have 
not  bought  it,  let  it  alone. — Geo.  C.  Starkey. 
Opera  House,  Montour  Falls,  N.  Y. 

Allas  the  night  Wind,  with  William  Far- 
num.— They  don’t  call  crooks  “The  Chi- 
cago kid”  or  “Slick  McGil,”  etc.,  any  more. 
They  call  'em  “night  winds!”  Ha!  Ha! 
This  one  did  not  go  over  with  me  at  all. 
Tough  on  Bill  Russell,  to  play  in  such 
titles.  The  story  was  good.  too.  Five  reels. 
— E.  E.  Galley.  Crystal  theatre,  Wavne, 
Neb. 

Soft  Boiled,  with  Tom  Mix. — A very  good 
picture  with  plenty  of  comedy  but  a long 
way  from  being  a Mix  picture.  Not  his 
kind.  Keep  him  where  he  belongs,  out  in 
the  open  country.  Film  in  poor  shape. 
Eight  reels. — J.  W.  Andresen,  Rialto  the- 
atre, Cozad,  Neb. 

Six  Cylinder  Love,  with  a special  cast. — 
They  all  left,  but  the  operator,  and  when 
they  walk  out  during  these  hard  times  the 
picture  has  to  be  pretty  bad.  Sorry  I ran 
it.  Six  reels. — A.  D.  Brawner,  Jewel  the- 
atre, Hooker,  Okla. — Small  town  patronage. 

Metro-Goldwyn 

Littl«  Robinson  Crusoe,  with  Jackie 
Coogan. — This  was  made  to  order  for  the 


kids,  they  eat  it  up.  and  how  they  piled 
in  to  see  Jackie.  Showed  to  more  kids 
than  adults  first  night.  The  picture  is  extra 
good  and  pleases  both  young  and  old  alike. 
Drew  good  business  for  two  days  against  a 
tent  show.  Seven  reels. — Stet/e  Farrar, 
Orpheum  theatre,  Harrisburg,  111. 

Little  Robinson  Crasoe,  with  Jackie 
Coogan. — Real  good  and  seemed  to  please 
90  per  cent.  Children  go  wild  over  it. 
— Aug.  Berkholz,  Mermac  theatre,  West 
Bend,  Wis. 

Little  Robinson  Crusoe,  with  Jackie 
Coogan. — A fairly  good  picture,  but  nothing 
to  rave  about.  Metro  is  not  giving  Jackie 
the  material  to  work  with  that  First  Na- 
tional did. — F.  H.  Staup,  Capitol  theatre, 
Delphis,  Ohio. — General  patronage. 

Revelation,  with  Viola  Dana. — Best  pic- 
ture this  year  from  Metro-Goldwyn.  Played 
to  standing  room  only.  Eight  reels. — Aug. 
Berkholz,  Mermac  theatre.  West  Bend,  Wis. 

Revelation,  with  Viola  Dana. — A very  fine 
production  on  which  we  received  many  good 
comments.  The  best  thing  we  have  had 
Viola  Dana  in. — Mrs.  Frank  Paul,  Marvel 
theatre,  Carlinville,  111. 

The  Arab,  with  Alice  Terry. — This  proved 
disappointing.  Not  up  to  Rex  Ingram’s 
standard.  Eight  reels.— Mrs.  Frank  Paul, 
Marvel  theatre,  Carlinville,  111. 

Don’t  Doubt  Your  Husband,  with  Viola 
Dana. — Dandy  light  comedy-drama,  Just  the 
kind  for  Viola,  but  Viola,  don’t  kill  your- 
self doing  heavy  stuff.  Every  one  to  his 
own  place.  They  like  you  where  you  are. 
Seven  reels. — W.  J.  Wilke,  Liberty  theatre, 
Graham,  Texas. — Small  town  patronage. 

Boy  of  Flanders,  with  Jackie  Coogan. — 
Both  of  his  pictures,  “Boy  of  Flanders” 
and  “Long  Live  the  King,”  has  been  losses 
for  me,  as  the  public  want  to  see  him  in  the 
pictures  that  made  him  famous,  real  boy 
.stuff.  Eight  reels. — T.  V.  L.,  Town  Hall 
theatre,  Westboro,  Mass. 

Sherlock,  Jr.,  with  Buster  Keaton. — 
■Fairly  good  comedy,  but  does  not  seem  to 
get  the  business.  Six  reels. — W.  J.  Wilke, 
Liberty  theatre,  Graham,  Texas. — Small 
town  patronage. 

Bed  Lights,  with  a special  cast. — The 
kids  thought  this  was  great.  The  older 
people  didn’t  care  so  much  for  the  mystery 
stuff.  Played  it  on  Sunday  to  good  busi- 
ness.— Jack  Doody,  Lincoln  theatre,  Roch- 
ester, N.  Y. — Neighborhood  patronage. 

Red  Lights,  with  a special  cast. — A pic- 
ture that  I am  willing  to  play  over  again. 
Enough  said.  Print  good.  Seven  reels. — 
T.  V.  L.,  Town  Hall  theatre,  Westboro, 
Mass. 

Happiness,  with  Laurette  Taylor. — 
Dandy  picture  -with  bad  title  and  bad  paper. 
Nothing  to  entice  people  who  window  shop 
theatre  iobbies.  Producers  should  make 
style  of  lobby  paper  to  suit  small  town,  de- 
noting attractive  scene  of  action.  Eight 
reels. — W.  J.  Wilke,  Liberty  theatre,  Gra- 
ham, Texas. — Small  town  patronage. 

The  "WTiite  Sister,  with  Lillian  Gish. — A 
knockout  attraction  for  all  houses.  Played 
it  last  in  town  and  did  the  largest  business 
for  week-day  attraction.  Played  two  days. 


Eleven  reels. — D.  E.  Knorr,  Pergola  theatre, 
Allentown,  Pa. — Family  patronage. 

Th®  -Whit®  Sister,  with  Lillian  Gish.— A 
fine  production  but  poor  business  on  it. 
Good  picture  for  a Catholic  community  but 
not  for  this  town.  Eleven  reels. — J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. 

Scaramouch®,  with  Alice  Terry. — Did  no 
business  on  this  one.  No  fault  of  the  pic- 
ture. I am  proud  I ran  it,  alhough  I didn’t 
make  a nickel  on  it.  Metro  got  the  money. 
Will  charge  it  up  to  experience.  They’ll 
know  what  that  means.  You  have  to  use 
the  music  score  to  put  it  over.  Ten  reels. — 
T.  V.  L.,  Town  Hall  theatre,  Westboro, 
Mass. 

The  Great  "White  Way,  with  a special 
cast. — Here  is  ten  reels  of  film.  They  tried 
hard  to  make  a picture  of  this,  but  it  is 
terribly  dragged  out.  Should  be  cut  down 
to  six,  then  it  would  be  passable.  It  looks 
to  me  like  propaganda  for  Hearst’s  news- 
papers, Cosmopolitan  and  Marion  Davies  in 
“Yolanda.”  It  starts  off  advertising  “Yo- 
landa” with  Marion  Davies.  There  is  noth- 
ing to  gain  in  playing  pictures  of  this  kind, 
and  everything  to  lose. — O.  V.  Kelly,  Bad.ger 
theatre,  Reedsburg,  Wis. 

Nellie,  th®  Beautiful  Cloak  Model,  with 
Claire  Windsor. — A very  satisfactory  pic- 
ture with  a littie  of  everything  in  it.  Fire 
scene,  fashion  show,  and  melodrama,  with 
good  advertising  to  get  ’em  in.  Seven  reels. 
— T.  V.  L.,  Town  Hall  theatre,  Westboro, 
Mass. 

Wild  Oranges,  with  Virginia  Valli. — Good 
program  picture.  Well  liked  by  men.  Most 
too  creep.y  for  the  women.  The  big  fight 
is  exciting  enough  for  anyone.  Six  reels. 
— H.  E.  Gilman,  Club  theatre.  Weed,  Cal. 

Mile.  Midnight,  with  Mae  Murray. — Mur- 
ray liked  very  well  here.  Especially  the 
ladies,  on  account  of  clothes  she  wears. 
Nice  story.  More  pains  should  be  taken  on 
advertising  paper,  showi'ng  real  action 
scenes.  Seven  reels. — W.  J.  Wilke,  Liberty 
theatre,  Graham,  Texas. — Small  town  pat- 
ronage. 

Half-a-Dollar  Bill,  with  a special  cast. — 
A real  entertainment.  No  fancy  frills,  but 
believe  me,  although  the  name  kills  it,  if 
you  can  get  them  in,  you  can  sit  pretty,  as 
they  will  surely  be  satisfied.  The  comedy 
parts  played  by  Raymond  Hattan  can't  be 
beat.  Six  reels. — T.  V.  L.,  Town  Hall  the- 
atre, Westboro,  Mass. 

Half-a-DoUar  Bill,  with  a special  cast. — 
Good  picture  with  bad  title,  and  very  poor 
advertising  paper.  Seven  reels. — W.  J. 
Wilke,  Liberty  theatre,  Graham,  Texas.— 
Small  town  patronage. 

In  Search  of  a Thrill,  with  Viola  Dana. — 
Viola  gets  the  business  in  proportion  of 
receipts  and  the  patrons  like  her,  but  she 
should  stay  in  light  comedy-drama.  More 
attention  paid  to  advertising  paper  means 
more  business  to  exhibitor,  Mr.  Producer. 
Seven  reels. — W.  J.  Wilke,  Liberty  theatre, 
Graham,  Texas. — Small  town  patronage. 

In  Search  of  a Thrill,  with  Viola  Dana.— 
Different  than  the  usual  run  of  Dana’s  and 
did  not  please  as  well.  Patrons  did  not 
like  her  in  her  Apache  getup.  Five  reels. 
— William  E.  Tra.gsdorf,  Trags  theatre, 
Neillsvilie,  Wis. — Small  town  patronage. 

Long  Live  the  King,  with  Jackie  Coogan. 
— Played  this  to  the  best  pleased  house  in 
months.  Star  is  very  popular  here  and  his 
acting  has  placed  him  as  the  best  bet  we 
have.  Adults  as  well  as  kids  want  more  of 
his  plays. — Leslie  Hables,  Reel  Joy  theatre. 
King  City,  Cal. — Small  town  and  tourist 
patronage. 

Long  Live  the  King,  with  Jackie  Coogan. 
— Went  over  good  to  a very  pleased  au- 
dience. Personally  I do  not  fancy  the  far- 
fetched theme. — G.  J.  Ritter,  Regent  the- 
atre, Bogota,  N.  ,T. 

A Fool’s  Awakening,  with  a special  cast. 
— Good  picture  that  seemed  to  please  all. 
Seven  reels. — W.  J.  Wilke,  Liberty  theatre, 
Graham,  Texas. — Small  town  patronage. 

Our  Hospitality,  with  Buster  Keaton. — 
Picture  good  and  they  will  tell  oyu  so  if  you 
can  just  get  them  in.  No  drawing  power 
here.  Metro  paper  on  their  pictures  as  a 
whole  is  rotten.  Looks  cheap  and  no  at- 
traction whatever.  Seven  reels. — F.  A. 
Ferguson,  Orpheum  theatre,  Converse,  Ind. 
— Small  town  patronage. 

Onr  Hospitality,  with  Buster  Keaton. — 
Buster  doe.sn’t  get  ’em  in.  Good  of  its  kind. 


For  Release  in  October — Now  Booking 


% 
I 


ri 


PRODUCERS  DISTRIBUTING  CORPORATION 


n 


HARRY  CAREY 


1 


Directed  by 
TOM  FORMAN 


Season  1924-25  Thirty  First  Run  Pictures 


October  11,  1924 


EXHIBITORS  HERALD 


/ D 


but  didn’t  seem  to  appeal  to  public.  Six 
reels. — W.  J.  Wilke,  Liberty  theatre,  Graham, 
Texas. — Small  town  patronage. 

Under  the  Bed  Bobe,  with  Alma  Rubens. 
— -Possesses  all  the  earmarks  of  a success- 
ful box  office  proposition.  It  should  draw 
well  in  any  house,  large  or  small.  Nine 
reels. — D.  E.  Knorr,  Pergola  theatre,  Allen- 
town, Pa. — Family  patronage. 

Held  to  Answer,  with  a special  cast. — 
While  good  enough,  the  story  in  this  pic- 
ture has  been  done  too  many  times  to  be 
done  over  again. — G.  J.  Ritter,  Regent  the- 
atre, Bogota,  N.  J. 

Sherlock  Holmes,  with  John  Barrymore.— 
Print  in  good  condition.  Ought  to  please 
any  small  town.  Nine  reels. — Robert  Novy, 
Yuba  Opera  House,  Yuba,  Wis. 

Crinoline  and  Bomance,  with  Viola  Dana. 
— A very  good  program  picture.  Our  lady 
patrons  called  it  a “very  cute”  picture. 
Six  reels. — Giacoma  Bros.,  Crystal  theatre, 
Tombstone,  Ariz. 

Strangers  of  the  Bight,  with  a special 
cast. — Directed  by  Fred  Niblo,  and  direction 
and  acting  was  perfect,  but  story  not  suit- 
able for  small  town.  Did  good  business 
with  carnival  for  opposition.  Eight  reeks. 
— A.  D.  Brawner,  Jewel  theatre.  Hooker, 
Okla. — Small  town  patronage. 

Three  Ages,  with  Buster  Keaton. — This 
pleased  those  who  were  able  to  follow 
Keaton  from  one  age  to  another.  The  story 
loses  force  by  skipping  from  one  episode 
to  another,  but  the  picture  is  very  good, 
and  the  laughs  are  plenty.  The  football 
game  is  the  best  thing  he  does.  It  pleased 
them  here.  Six  reels. — Steve  Farrar,  Or- 
pheum  theatre,  Harrisburg,  111. 

A Blind  Bargain,  with  Lon  Chaney. — 
Pleased  about  eighty  per  cent  of  the  people, 
but  no  picture  for  a small  town.  Five 
reels. — Robert  Nov.v,  Yuba  Opera  House, 
Yuba,  Wis. 

The  Sin  Flood,  with  a special  cast. — Just 
a program. — A.  P.  Sitton,  Muse-U  theatre, 
Tularosa,  N.  Mex. — Small  town  patronage. 

The  Social  Code,  with  Viola  Dana. — Nice 
light  little  picture. — G.  J.  Ritter,  Regent 
theatre,  Bogota,  N.  J. 

Backbone,  with  a special  cast. — Just  a 
program  picture.  Good  physical  condition. 
Six  reels. — A.  P.  Sitton  & Son,  Muse-U  the- 
atre, Tularosa,  N.  Mex. — Small  town  pat- 
sonage. 

The  Bogle’s  Feather,  with  James  Kirk- 
wood.— A good  Western  that  drags  a little 
at  times.  Very  good  for  kids  on  Saturday 
or  Sunday.  Played  to  average  business. — 
Jack  Doody,  Lincoln  theatre,  Rochester, 
N.  Y. — Neighborhood  patronage. 

Bemembrance,  with  a special  cast. — Just 
a program.  Seven  reels. — A.  P.  Sitton  & 
Son,  Muse-U  theatre,  Tularosa,  N.  Me.x. — 
Small  town  patronage. 

Paramount 

Empty  Hands,  with  Jack  Holt. — A picture 
that  drew  ver.v  well  for  us.  Played  it  two 
nights  to  a full  house  each  night.  Was 
well  liked.  Seven  reels. — G.  P.  Miller, 
Regent  theatre,  St.  Marys,  Ohio. — General 
patronage. 

The  Sideshow  of  Iiife,  with  Ernest  Tor- 
rence.— Very  splendid  picture.  Paramount 
must  certainly  have  a wonderful  casting 
director,  or  Mr.  E.  Torrence  is  surely  a 
glutton  for  work.  In  fact,  an  all-star  cast 
and  a picture  that  will  suit  all  classes. 
From  every  angle  it  is  the  “little  waist’s 
panties.”  Seven  reels. — Clark  & Edwards, 
Palace  theatre,  Ashland,  Ohio. — General 
patronage. 

The  Sideshow  of  Xdfe,  with  Ernest  Tor- 
rence.— Nice  picture.  Made  especially  good 
for  me  as  I followed  it  one  week  after  “The 
Covered  Wagon”  and  they  all  remembered 
Torrence.  A picture  that  is  not  rated  so 
high  on  Paramount’s  quota,  but  better  than 
most  of  the  higher  priced  ones. — Joe  Hewitt, 
Strand  theatre,  Robinson,  111. — Mixed  pat- 
ronage. 

The  Sideshow  of  Bife,  with  Ernest  Tor- 
rence.— Not  so  good  as  the  usual  from  this' 
company.  Ernest  Torrence’s  part  does  not 
seem  to  fit  him.  There  never  has  been  a 
story  of  the  clown  or  harlequin  type  that 
got  over,  yet  the  producers  all  have  to  do 


Helen  Holmes,  William  Desmond  and 
Robert  Edeson  in  scenes  from  “Blood 
and  Steel,”  a new  Independent  Pictures 

Corporation  production. 

one  occasionally. — Ben  L,  Morris.  Elk  Grand 
theatre,  Bellairc,  Ohio. 

Unguarded  Women,  with  Bebe  Daniels 
and  Richard  Dix. — Good  program  picture. 
Poor  title  for  tliis  one.  Six  reels. — Aug. 
Berkholz,  Mermac  theatre,  W'est  Bend,  Wis. 

Unguarded  Women,  with  Bebe  Daniels. — - 
Not  so  good.  People  are  tired  of  this  tyjie 
of  story  and  this  one  has  too  much  dead 
footage.  Did  not  please.  Drew  fair  first 
night,  but  Hopped  second  night. — Joe 
Hewitt,  Strand  theatre,  Robinson,  111. — 
Mixed  patronage. 

Changing  Husbands,  with  Beatrice  Joy. — 
A real  picture.  The  best  comedy-drama  in 
a long  time.  Raymond  Gritlith  is  great. 
Don’t  be  afraid  of  this  one.  Print  good. 
Seven  reels. — W.  T.  Waugh,  Empress  the- 
atre, Grundy  Center,  Iowa. — Small  town 
patronage. 

Changing  Husbands,  with  Leatiice  Joy. — 
A very  clever  picture.  The  acting,  direct- 
ing and  photography  were  good.  Seven 
reels. — G.  P.  Miller,  Regent  theatre,  St. 
Mar.vs,  Ohio. — General  patronage. 

The  Covered  Wagon,  a .lames  Cruze  pio- 
duction. — Paid  the  top  price  for  this  town, 
but  was  it  worth  it?  They  came  from  far 
and  near.  Had  three  wonderful  nights, 
standing  room  every  night.  There  is  a 
ready-made  audience  in  every  locality  wait- 
ing for  this  picture,  I believe. — H.  E.  Par- 


trick,  Palace  theatre,  North  Rose,  N.  Y. — ■ 
Small  farming  town  patronage. 

The  Covered  Wagon,  a James  Cruze  pro- 
duction.— First  time  here  and  it  is  all  they 
•say  it  is.  Three  nights  capacity  business. 
Every  first-ciass  theatre  should  run  it. — 
Ben  L.  Morris,  Temple  theatre,  Bellaire, 
Ohio. 

The  Covered  Wagon,  a .Tames  Cruze  pro- 
duction.— 1‘icture  100  per  cent  and  will 
please  100  per  cent.  Played  it  August  27, 
and  29  to  good  house  each  night.  After 
everyone  was  paid  I had  a fair  profit  left 
for  myself.  I’m  well  pleased  with  Para- 
mount here.  Ten  reels. — August  Berkholz. 
Mermac  theatre,  West  End,  Wis. 

The  Covered  Wagon,  a .lames  Cruze  pro- 
duction.— Buy  it,  advertise  it,  call  the  cops 
to  handle  the  crowd.  It  makes  more  noise 
than  a cannon.  Take  a tip  and  reinforce 
your  front;  they  broke  my  doors  off  getting 
in.  Holds  all  records  outside  celebrations. 
Ten  reels. — E.  E.  Gailey,  Crystal  theatre. 
Wayne,  Neb. — Small  town  patronage. 

The  Covered  Wagon,  a James  Cruze  pro- 
duction.— Oh,  Boy!  What  a fooler!  Figured 
it  would  draw,  but  not  like  it  did.  Broke 
all  records  in  iny  seven  years  here.  For 
the  first  time  in  my  life  I fed  a tent  show 
the  first  two  nights  on  our  overflow.  “The 
Wagon”  is  to  my  mind  one  of  those  psycho- 
jlogical  things  that  happen  only  once  in  a 
.great  while.  One  woid  about  the  niftiesi 
little  herald  (booklet,  four  colors).  This 
to  my  mind  the  best  eye-feast  in  the  wa.v 
of  adverti.sing  I have  ever  used  and  some- 
one is  to  be  praised  for  this  booklet,  and  if 
is  sold  to  exhibitors  very,  very  cheap. — Joe 
Hewitt,  Strand  tliealre,  Robinson,  III. — 
Mixed  patronage. 

Manhandled,  witli  Gloria  Swanson. — Drew 
only  fair  About  the  best  to  date  of  the 
Swanson’s,  outside  of  “The  Humming  Bird,” 
— .Toe  Hewitt,  Strand  theati'e,  Robinson,  III. 
— Mixed  patronage. 

Manhandled,  with  Gloria  Swanson. — A 
very  good  picture,  according  to  the  box 
otfice.  The  title  lias  a great  box  olficc 
value.  Seven  reels. — G.  P.  Miller,  Regent 
theatie,  St,  Marys,  Ohio. — General  patron- 
age. 

Iiily  of  the  Dust,  with  Pola  Negri. — Very 
.good.  I think  it  is  one  of  her  best  to  date. 
Si.x  reels. — Aug.  Berkholz,  Mermac  theatre, 
West  Bend,  Wis. 

Iiily  of  the  Dust,  with  Pola  Negri. — Many 
walkouts  and  poorer  drawing  card  than 
ever.  Hereafter,  it’s  one  day  with  Pol.a 
with  me,  or  I'm  off  Paramount  for  life.  She 
simply  cannot  be  made  to  draw.  Rather 
the  reverse.  .She  keeps  ’em  away. — .loe 
Hewitt,  Strand  theatre,  Robinson,  Ill- 
Mixed  patronage. 

The  Enemy  Sex,  with  Betty  Compson. — 
Was  somewhat  afraid  of  this,  hut  it  went 
over  better  than  expected.  Some  did  not 
like  it  and  said  .so;  still  it  drew  fairly 
well  and  seemed  to  please  generally. — Joe 
Hewitt,  Strand  theatre,  Robinson,  111. — 
Mixed  patronage. 

The  Enemy  Sex,  with  Betty  Compson.- — 
The  picture  is  good.  Pleased  the  few  who 
saw  it.  Weather  .and  I^abor  Day  celebration 
kept  them  away.  Eiglit  reels. — G.  I’.  Miller, 
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Regent  theatre^  St.  Marys,  Ohio. — General 
patronage. 

Montmarte,  with  Pola  Negri. — Flayed  it 
at  height  of  vacation  season  and  in  the  mid- 
dle of  hottest  spell  of  summer,  but  drew 
well  on  Saturday.  Consider  it  a real  pic- 
ture. Personally  liked  it  better  than  “Men.” 
while  I must  admit  that  these  foreign  types 
do  not  appeal  to  some  of  our  audiences. — G. 
J.  Ritter,  Regent  theatre,  Bogota,  N.  J. 

Tiger  Love,  with  Antonio  Moreno. — Good 
picture  and  ran  it  Sunday,  only  to  satis- 
factory business.  — John  W.  Hawkins, 
Capitol  theatre.  New  Bedford,  Mass. — Gen- 
eral patronage. 

Tiger  Love,  with  Antonio  Moreno. — Did 
not  see  it  myself,  but  reports  from  the  family- 
say  it’s  good. — G.  J.  Ritter,  Regent  theatre, 
Bogota,  N.  J. 

The  Man  Who  rights  Alone,  with  Wil- 
liam Farnum. — Did  not  figure  much  on  this 
so  was  not  disappointed.  Farnum  was  not 
bad  with  material  given  him,  but  he  has 
lost  his  drawing  power  w-ith  me.  — Joe 
Hewitt,  Strand  theatre,  Robinson,  111. — 
Mixed  patronage. 

Bluff,  with  Agnes  Ayres. — Family  re- 
ports picture  as  good.  Away  on  vacation. — 
G.  J.  Ritter,  Regent  theatre,  Bogota,  N.  J. 

A Society  Scandal,  with  Gloria  Swanson. 
— I’m  sure  that  this  is  the  best  this  star 
has  ever  done.  It  pleased  100  per  cent 
here.  Seven  reels. — August  Berkholz,  Mer- 
mac  theatre.  West  Bend,  Wis. 

The  Code  of  the  Sea,  with  a special  cast. 
— Very  good.  Will  please  90  per  cent.  Six 
reels. — Aug.  Berkholz,  Mermac  theatre. 
West  Bend,  Wis. 

The  Code  of  the  Sea,  with  a special  cast. 

—This  is  no  doubt  a picture  far  above  the 
average.  The  only  fault  you  might  find 
with  it  is  that  it  is  a little  slow  at  first. 
— G.  J.  Ritter,  Regent  theatre,  Bogota,  N.  J, 

The  Bedroom  Window,  with  a special 
cast. — Consider  it  very  clever  picture  and 
pleased.  Acting  of  Ethel  Wales  as  good 
as  any  I've  seen  in  a long  time. — G.  J.  Rit- 
ter, Regent  theatre,  Bogota,  N.  J. 

The  Wanderer  of  the  Wasteland,  with 
Jack  Holt. — A wonderful  production,  which 
drew  a good  business  for  us  in  spite  of 
being  rained  on  the  second  night  of  a three- 
day  showing.  The  picture,  as  you  rer'em- 
ber,  is  in  Technicolor  and  some  of  ;he 


scenes  very  much  resemble  old  paintings. 
This  feature  also  has  the  advantage  of  a 
good  story.  Billie  Dove  and  Noah  Beery 
were  of  great  assistance  in  putting  the  pic- 
ture over. — Wm.  H.  Creel,  Suburban  the- 
atre, Omaha,  Neb. — Neighborhood  patron- 
age. 

The  Wanderer  of  the  Wasteland,  with 
.Tack  Holt. — Something  must  be  lacking. 
We  had  quite  a few  the  first  night  but  fell 
down  terribly  the  last  two.  Seven  reels. — 
G.  P.  Miller,  Regent  theatre,  St.  Marys, 
Ohio. — General  patronage. 

The  Guilty  One,  with  Agnes  Ayres. — 
Good  picture.  Good  deal  on  style  of  “Bed- 
room Window”  but  not  quite  so  clever  and 
enjoy-able.  — G.  .1.  Ritter,  Regent  theatre, 
Bogota,  N.  .T. 

The  Stranger,  with  Betty  Compson. — 
Good,  and  pleased  our  audience.  Regular 
Sunday  business. — George  J.  Kress,  Hudson 
theatre,  Rochester,  N.  Y. — Neighborhood 
patronage. 

Shadows  of  Paris,  with  Pola  Negri. — 
Pair.  Would  call  this  about  75  per  cent 
good.  Some  said  they  liked  it:  others  said 
they-  didn’t.  Personally,  I thought  Pola 
was  good.  Flayed  two  days.  Poor  busi- 
ness. Six  reels. — George  .T.  Kress,  Hudson 
theatre,  Rochester,  N.  Y.  — • Neighborhood 
patronage. 

Shadows  of  Paris,  with  Pola  Negri. — This 
is  a good  picture,  acting  good,  and  good 
directing.  Cast  good.  War  story--society. 
Six  reels. — R.  M.  Fletcher,  Lyric  theatre, 
Hartington,  Neb. 

The  Call  of  the  Canyon,  with  Richard 
Dix. — A picture  that  did  very  well  for  us. 
The  cany-on  scenes  are  great.  Seven  reels. 
— G.  P.  Miller.  Regent  tlieatre,  St.  Marys, 
Ohio. — General  patronage. 

The  Fighting  Coward,  with  Cullen  Lan- 
dis.— Good.  Fine  cast,  well  played  and  well 
directed.  Killed  by  the  fool  who  selected 
the  name.  The  crowds  moved  on,  for  they 
did  not  care  to  see  a fight.  Why  didn’t  tlie 
human  animat  adopt  the  same  name  as  the 
l)lay  “Magnolia”  or  “Down  in  Dixie”  or 
“Code  of  Honor”  or  “Tlie  Old  South”  or  a 
million  other  names  that  would  draw,  for 
it  is  a fine  picture,  refreshing  and  shows 
the  old  South  before  the  war.  Under  the 
name  “Magnolia”  we  would  have  filled  the 
house. — E.  W.  Swarthout,  Palace  theatre, 
Aurora,  Ind. 

Woman  Proof,  with  Thomas  Meighan. — 
Picture  that  seemed  to  please  the  majority. 


Many  favorable  comments.  Good  attend- 
ance Sunday  night.  Received  a very  badly 
damaged  print.  Had  so  many  torn  sprocket 
holes,  in  spite  of  my  operator  working  three 
hours  getting  it  into  condition,  had  three 
breaks  at  each  performance.  Paramount 
films  poorest  condition  of  any.  Seven 
reels. — R.  C.  Geeting,  Lyric  theatre,  Chap- 
pell, Neb. — Small  town  patronage. 

The  Heritage  of  the  Desert,  with  Bebe 
Daniels. — This  is  a wonderful  show.  Eight 
reels. — Mrs.  Prank  Paul,  Marvel  theatre, 
Carlinville,  111. 

To  the  Last  Iilaii,  with  Richard  Dix. — 
Zane  Grey’s  name  helps  at  the  box  office. 
This  has  a good  cast  and  everything,  but 
it’s  certainly  blood  thirsty. — Roy  W.  Adams, 
Pastime  theatre.  Mason,  Mich.^ — Small  town 
patronage. 

West  of  the  Water  Tower,  with  Glenn 
Hunter. — A good  picture  that  did  not  go  so 
good.  Ernest  Torrence  stole  the  picture 
easy.  Eight  reels. — E.  E.  Galley,  Crystal 
theatre,  Wayne,  Neb. 

West  of  the  Water  Tower,  with  Glenn 
Hunter. — Fair.  Played  two  days.  Pair 
business  one  day.  About  60  per  cent  good. 
— George  J.  Kress.  Hudson  theatre,  Roches- 
ter, N.  Y. — Neighborhood  patronage. 

West  of  the  Water  Tower,  with  Glenn 
Hunter. — This  pleased  about  1 per  cent. 
Why  do  they  put  Glenn  Hunter  in  movies? 
— Mrs.  Frank  Paul,  Marvel  theatre,  Carlin- 
ville, 111. 

West  of  the  Water  Tower,  with  Glenn 
Hunter. — A picture  that  popularity  of  book 
helped  a great  deal.  Has  a part  that  should 
be  cut  out  on  account  of  its  moral  effect 
on  the  young  folks.  However,  had  lots‘\)f 
favorable  comments  and  drew  a fair  Satur- 
day night  audience  in  spite  of  bad  roads. 
Eicht  reels. — R.  C.  Geeting,  Lyric  theatre, 
Chappell,  Neb. — Small  town  patronage. 

Big  Brother,  with  Tom  Moore. — Here  is 
a real  picture,  only  the  kid  stole  the  picture 
from  Tom.  This  picture  will  do  more  good 
in  a community  than  all  the  paid  reformers 
will  do  the  rest  of  their  natural  lives. 
Book  it.  Tell  ’em  what  you  got.  Seven 
reels. — E.  E.  Gailey,  Crystal  theatre,  Wayne, 
Neb. — Small  town  patronage. 

Big  Brother,  with  Tom  Moore. — Used  this 
on  a Saturday  and  it  did  not  draw.  Tom 
Moore  not  liked  here  and  picture  was  just 
an  ordinary  picture.  With  all  Paramount 
features,  let  this  go  round.  I am  of  the 
opinion  they  ain’t  got  nothing  to  brag  on 
and  always  try  to  hold  un  a fellow.  Seven 
reels.- — M.  ,T.  Babin,  Fairyland  theatre, 
Wliite  Castle,  La. 

Singer  Jim  McKee,  with  William  S.  Hart, 
-This  picture  marks  the  passing  of  an- 
other Western  star.  Poor  old  Bill!  He  is 
getting  old  and  sentimental.  He  has  gone 
the  way  of  others  who  thought  they  could 
pick  their  ow-n  stories,  act  in  them,  and 
also  direct  the  same.  This  picture  drew  a 
good  Saturday  night  house  notwithstanding 
its  many  shortcomings. — Wm.  H.  Creal, 
Suburban  theatre,  OmS.ha,  Neb. — Neighbor- 
hood patronage. 

Singer  Jim  McKee,  with  William  S.  Hart. 
— This  is  a very  poor  Hart  picture.  It 
went  through  here  because  the  crow-d  that 
came  to  see  Hart  are  not  very  critical.  The 
girl  in  this  does  the  best  job  of  crying  I 
ever  saw  in  any  film.  She  wins  the  cham- 
pionship,, for  she  sheds  tears  through  six 
reels  of  tiresome  action.  I guess  Bill  Hart 
is  through  and  it’s  a pity,  for  he  was  once 
a real  box  office  attraction.  Siven  reels. — 
Steve  Farrar,  Orpheum  theatre,  Harrisburg, 
III. 
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— A Tery  sad  affair. — Ben  L.  Morris,  Elk 
Grand  theatre,  Bellaire,  Ohio. 

Tile  Spanish  Dancer,  with  Pola  Negri. — 
Where  in  tne  world  do  they  get  all  the  hair 
they  used 'in  these  1400  B.  C.  pictures?  We 
have  had  enough  of  these  costume  French 
and  Spanish  pictures  to  last  us  the  rest  of 
the  season.  This  sure  did  a back  flip  flop 
for  us,  and  that’s  that!  Too  much  like 
“Rosita,”  big  price,  no  profit,  and  we  don’t 
play  her  for  prestige.  Eight  reels. — E.  E. 
Gailey,  Crystal  theatre,  Wayne,  Neb. 

Pied  Piper  Malone,  with  Thomas  Meighan. 
— Good.  One  of  the  best  of  this  star.  One 
that  pleased  about  100  per  cent.  This  star 
well  liked.  Eight  reels. — George  J.  Kress, 
Hudson  theatre,  Rochester,  N.  T, — Neigh- 
borhood patronage. 

Iiawful  Iiarceny,  with  a special  cast. — 
Just  as  good  a program  picture  as  you  can 
buy.  It  pleased  here,  and  drew  a fairly 
good  house  on  a hot  night.  It  will  stand 
boosting.  Seven  reels. — Steve  Farrar.  Or- 
pheum  theatre,  Harrisburg,  111. 

Triomph,  with  Gloria  Swanson. — Good. 
While  we  did  not  do  a big  business  on  this, 
we  know  that  who  ever  came  to  see  it  was 
pleased.  Gloria  certainly  can  act  when 
they  give  her  a chance. — George  J.  Kress, 
Hudson  theatre,  Rochester,  N.  T. — Neigh- 
borhood patronage. 

Singed  Wings,  with  Bebe  Daniels. — This 
one  is  a little  old  but  in  good  condition 
and  excellent  evening’s  entertainment.  The 
price  is  as  cheap  as  you  could  ask  and  it  is 
better  than  many  of  the  press  book  specials 
that  you  are  asked  to  pay  all  you  are 
worth  for.  Buy  “Singed  Wings”  and  it  will 
make  you  a dollar.  Eight  reels.- — P.  W. 
Quinlin,  Ideal  theatre,  Chateaugay,  N.  Y.— 
Small  town  patronage. 

Zaza,  with  Gloria  Swanson. — Patrons 
thought  Gloria  mis-cast  in  this  one.  Pic- 
tured failed  to  please  for  this  reason.— H. 
G.  Stettmund,  Jr.,  Odeon  theatre.  Chand- 
ler, Okla. — Small  town  patronage. 

Bluebeard’s  Bightb  Wife,  with  Gloria 
Swanson. — Everyone  seemed  to  like  this 
one,  judging  from  the  comments  on  it. 
Would  say,  as  a program  picture,  it’s  good. 
Six  reels. — T.  V.  L.,  Town  Hall  theatre, 
Westboro,  Mass. 

Tbe  Marriage  Maker,  with  Jack  Holt. — 
Most  people  said,  “Punk.” — F.  H.  Staup, 
Capitol  theatre,  Delphis,  Ohio. — General 
patronage. 

The  Marriage  Maker,  with  Jack  Holt. — 
Saw  nothing  to  this  one.  In  fact,  I had 
them  walk  out  on  me  before  it  was  over. 
Can’t  say  much  about  this  one,  except  no 
one  gave  it  a favorable  report.  Seven  reels. 
— M.  J.  Babin,  Fairyland  theatre.  White 
Castle,  La. 

The  Purple  Htighway,  with  Madge  Ken- 
nedy.— Just  an  ordinary  one.  Some  liked 
it,  some  knocked  it.  I personally  saw  noth- 
ing to  it  but  too  elaborate  fireworks  and 
beautiful  settings.  Seven  reels. — -M.  J. 
Babin,  Fairyland  theatre.  White  Castle,  La. 

The  Ne’er-Do-Well,  with  Thomas  Meighan. 
— Not  up  to  this  star’s  standard.  One  of 
the  best  bets  in  the  movies  and  they  will 
surely  kill  him  if  they  do  not  pick  out  more 
suitable  stuff  for  him.  Eight  reels. — T.  V. 
L.,  Town  Hall  theatre,  Westboro,  Mass. 

The  Ne’er-Do-Well,  with  Thos.  Meighan. 
— Very  good.  Meighan  is  always  good. 
Pine  print. — E.  C.  Burdis,  Legion  theatre, 
Herman,  Neb. 

Sis  Children’s  Children,  with  Bebe 
Daniels. — This  is  about  the  best  Paramount 
picture  I had  on  the  bill  the  whole  week. 
A very  good  feature  with  a good  moral  to 
it.  Seven  reels. — M.  J.  Babin,  Fairyland 
theatre.  White  Castle,  La. 

To  the  Dadies,  with  Theodore  Roberts. — 
Just  a picture.  Nothing  good,  nothing  bad. 
You  can  "just  sneak  by  on  this  one.”  Six 
reels. — H.  D.  McChesney,  Princess  theatre, 
Crandon,  Wis. — Small  town  patronage. 

To  the  Dadies,  with  Theodore  Roberts. — 
Don’t  know  just  what  to  say  about  this 
one.  Personally  I couldn’t  see  it.  Didn’t 
hear  anyone  rave  over  it.  It  may  please. 
If  I had  seen  it  first  wouldn’t  have  played 
it. — Mrs.  W.  J.  Carter,  Maxine  theatre, 
Croswell,  Mich. — Small  town  patronage. 

Don’t  Call  It  Dove,  with  Jack  Holt. — Fair 
program  picture.  Seven  reels. — Giacoma 
Bros.,  Crystal  theatre.  Tombstone,  Ariz. 

The  Daw  of  the  Dawless,  with  Dorothy 


Dalton. — A knockout  attraction  for  all 
houses  where  patrons  like  Westerns.  Seven 
reels. — D.  E.  Knorr,  Pergola  theatre,  Allen- 
town, Pa. — Family  patronage. 

The  Daw  of  the  Dawless,  with  Dorothy 
Dalton. — Good  program  picture.  Pleased 
the  majority. — Mrs.  W.  J.  Carter,  Maxine 
theatre,  Croswell,  Mich. — Small  town  pat- 
ronage. 

The  Pride  of  Palomar,  with  Forest  Stan- 
ley.— A good  one.  Book  it  and  boost  it. 
Can  be  Ijought  right.  Eight  reels. — Fred 
Dykman,  Speedway  theatre,  Springfield,  S. 
Dak. — Small  town  patronage. 

The  Pride  of  Palomar,  with  Forest  Stan- 
ley.— Good  program  picture.  Print  just 
fair.  Eight  reels. — E.  C.  Brudis,  Legion 
theatre,  Herman,  Neb. 

The  Pride  of  Palomar,  with  Forest  Stan- 
ley. First  class.  Pleased  one  hundred 
per  cent  and  was  a real  box  office  attrac- 
tion. They  went  out  of  their  way  to  tell 
us  about  this  one.  Seven  reels. — Mrs.  W. 
.1.  Carter,  Maxine  theatre,  Coswell,  Mich. — 
Small  town  patronage. 

Ebb  Tide,  with  a special  cast. — Very 
good  South  Sea  islands  story.  Good  sup- 
porting cast.  Pleased  my  clientele. — H.  E. 
Partrick,  Palace  theatre.  North  Rose,  N.  Y. 
— Small  town  patronage. 

Mr.  Billings  Spends  His  Dime,  with  Wal- 
ter Hiers. — An  interesting  comedy-drama 
which  ideased  our  audience.  Six  reels. — 
H.  B.  Wilcox,  Unique  theatre,  Bricelyn, 
Minn. — Small  town  patronage. 

Bacing  Hearts,  with  Agnes  Ayres  and 
Theodore  Roberts. — If  you  have  played  any 
of  the  racing  pictures  with  Wallie  Reid, 
you  know  all  about  this  one,  as  they  are  all 
alike. — Geo.  C.  Starkey,  Opera  House,  Mon- 
tour Falls,  N.  Y. 

Bacing  Hearts,  with  Agnes  Ayres. — 
About  the  best  auto  race  picture  we  have 
had.  Too  bad  they  did  not  have  Wallace 
Reid  to  play  in  this  one,  but  Richard  Dix 
was  good.  Showed  Jimmie  Murphy,  the 
famous  race  driver,  who  was  killed  this 
week  in  a race.  Lots  of  good  comedy,  and 
action  was  real  and  thrilling.  Roberts 
good,  as  usual. — R.  Ross  Riley,  Wigwam 
theatre,  Oberlln,  Kan. 

Bacing  Hearts,  with  Agnes  Ayres. — Very 
good  racing  story.  Sold  to  me  right  and 
pleased.  Theodore  Roberts  in  the  cast. — 
H.  E.  Partrick,  Palace  theatre,  North  Rose, 
N.  Y. — Small  town  patronage. 

While  Satan  Sleeps,  with  Jack  Holt. — 
Good.  Pleased  eighty  per  cent.  Print  fair. 
Photography  good. — E.  C.  Burdis,  Legion 
theatre,  Herman,  Neb. 

On  the  High  Seas,  with  a special  cast. — 
Very  good  program  offering.  Sold  to  me 
right  and  seemed  to  please. — II.  E.  Partrick. 
Palace  theatre.  North  Rose,  N.  Y. — Small 
town  patronage. 

The  Old  Homestead,  with  Theodore  Rob- 
erts.— Made  some  money  on  this  one. 
Theodore  Roberts  well  liked  here,  but  any 
small  town  exhibitor  should  make  money 
on  this  one. — Fred  Dykman,  Speedway  the- 


atre, Springfield,  S.  Dak.— Small  town  pat- 
ronage. 

Drums  of  Fate,  with  Mary  Miles  Minter. 
— Business  was  good  and  pleased  fairly 
well.  Personally  thought  there  was  noth- 
ing to  it  but  didn’t  have  any  kicks.  Six 
reels. — F.  L.  Johnson,  Johnsonian  theatre, 
Ripley,  N.  Y. — Small  town  patronage. 

Bella  Douua,  with  Pola  Negri. — High 
class  picture.  My  patrons  liked  this  pic- 
ture and  told  me  so.  Rather  old,  but  I 
should  worry,  when  they  like  it  and  I get 
the  money.  Eight  reels. — M.  E.  Hotter, 
select  theatre,  Geneva,  Ind. — Small  town 
patronage. 

The  Cowboy  and  the  Dady,  with  Mary 
Miles  Minter. — For  a Western,  this  did  not 
please  my  Western  fans.  Theme  of  the 
story  not  so  good. — H.  E.  Partrick,  Palace 
theatre,  North  Rose,  N.  Y. — Small  town  pat- 
ronage. 

Blood  and  Sand,  with  Rudolph  Valentino. 
— Can’t  see  anything  big  about  this  one. 
Bull  fight  was  a plain  fake,  with  someone 
else  shaking  the  rag  in  the  bull’s  face. 
Tragic  ending  did  not  please.  Eight  reels. 
— R.  Ross  Riley,  Wigwam  theatre,  Oberlin, 
Kan. 

Buggies  of  Bed  Gap,  with  a special  cast. 
— Should  satisfy  patrons  of  the  best  houses, 
but  cannot  recommend  it  for  entertaining 
the  juveniles.  Eight  reels. — D.  E.  Knorr. 
Pergola  theatre,  Allentown,  Pa. — Family 
patronage. 

Making  a Man,  with  Jack  Holt. — A clever 
comedy-drama,  full  of  action  and  good 
comedy.  Holt  was  good,  and  so  was  the 
support.  Had  a good  Saturday  night  crowd. 
Six  reels. — R.  Ross  Riley,  Wigwam  theatre, 
Oberlin,  Kan. 

Bought  and  Paid  For,  with  Agnes  Ayres. 
— Very  good  story,  but  old  picture.  Dallas 
branch  charges  me  almost  twice  as  much 
for  these  old  ones  as  I should  have  to 
pay,  but  they  have  my  name  at  the  bottom 
of  a list  as  long  as  your  arm,  so  guess  I’ll 
have  to  take  the  loss.  Six  reels. — E.  L. 
Fawks,  Photophone  theatre,  Graford.  Texas. 

The  Trail  of  the  Donesome  Pine,  with 
Mary  Miles  Minter. — Fair  picture.  Name 
of  story  will  draw. — Geo.  C.  Starkey,  Opera 
House,  Montour  Falls,  N.  Y. 

The  Trail  of  the  Donesome  Fine,  with 
Mary  Miles  Minter. — This  is  a winner.  A 
good  cast  in  an  adequate  presentation  of 
a popular  story.  It  pleased  a good  crowd 
Sunday  night.- — Roy  W.  Adams,  Pastime 
theatre.  Mason,  Mich.— Small  town  patron- 
age. 

The  Miracle  Man,  Male  and  Female,  A 
Bachelor  Daddy,  The  City  of  Silent  Men, 
Manslaughter,  Back  Home  and  Broke. — Give 
us  more  like  these,  and  we  will  forget 
about  the  ?1, 000, 000  pictures.  We  will  be 
satisfied  and  so  wil  the  public.  If  you 
have  not  played  all  of  them,  do  so.  Never 
mind  about  the  age.  Give  me  an  old  one 
that’s  good  anytime,  instead  of  a new  one 
that’s  punk. — T.  V.  L.,  Town  Hall  theatre, 
Westboro,  Mass. 
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The  King-  of  Wild  Horses,  with  Rex. — 
Drew  better  than  the  Lloyds  at  about  half 
the  price.  A great  small  town  picture 
that  you  can  boost.  Book  it.  Five  reels. 
— A.  D.  Brawner,  Jewel  theatre,  Hooker, 
Okla. — Small  town  patronage. 

The  King  of  WUd  Horses,  with  Rex. — My 
patrons  said  it  was  fine.  Big  crowd  and 
everyone  came  out  looking  as  though  they 
had  spent  a pleasant  hour.  I have  not  read 
a bad  report  in  the  HERALD  on  this  one. 
They  seem  to  know  good  ones.  Five  reels. 
— W.  F.  Jones,  Archer  theatre.  Archer  City, 
Texas. — Small  town  patronage. 

The  King  of  Wild  Horses,  with  Rex. — 
Had  more  favorable  remarks  made  on  this 
picture  than  any  picture  in  some  time. 
They  stopped  on  their  way  out  to  tell 
me  how  good  it  was. — H.  E.  Partrick,  Pal- 
ace theatre.  North  Rose,  N.  Y. — Small  tow-n 
patronage. 

The  King  of  Wild  Horses,  with  Rex. — The 
best  we  have  run  for  a long  time,  for  a 
horse  picture,  but  they  put  things  a little 
too  strong  at  times.  Print  in  the  best  con- 
dition. Five  reels. — Robert  Novy,  Yuba 
Opera  House,  Yuba,  Wis. 

The  King  of  Wild  Horses,  with  Rex. — 
Wonderful  horse  picture  that  will  please 
all  and  make  them  talk.  Sure  bet. — W.  J. 
Wilke,  Liberty  theatre,  Graham,  Texas. — 
Small  town  patronage. 

The  Call  of  -the  Wild,  with  Buck. — A 
very  good  picture  for  a dog,  but  there  were 
times  that  he  had  to  be  told.  This  will 
go  over  in  a small  town  like  an  aeroplane. 
Seven  reels. — Robert  Novy,  Yuba  Opera 
House,  Yuba,  Wis. 

Why  Worry?  with  Harold  Lloyd. — At  ten 
and  thirty  cents  this  drew  a fine  crowd  and 
pleased  them  all.  A 100  per  cent  attrac- 
tion. Six  reels. — C.  E.  Hopkins,  Hopkins 
theatre,  Cotter,  Ark. — Small  town  patron- 
age. 

■Why  Worry?  with  Harold  Lloyd. — A 
mijrhty  fine  entertainment. — One  that  will 
please  almost  all  classes,  and  they  do  say 
that  Harold  Lloyd  is  going  over  big  every- 
where, but  I must  report  unsatisfactory 
business.  Don’t  know  whether  it  was  my 
fault  or  if  the  thing  just  won’t  bring  ’em 
in.  Six  reels. — W.  H.  Brenner,  Cozy  the- 
atre, Winchester,  Ind. 

Safe-ty  Iiast,  with  Harold  Lloyd. — Good. 
Played  two  days  to  good  business  the  sec- 
ond day.  This  is  one  time  we  gave  our 
patrons  a treat.  Every  exhibitor  ought  to 
play  this.  It  will  bring  some  new  cus- 
tomers to  their  theatres.  Seven  reels. — 
George  J.  Kress,  Hudson  theatre,  Roches- 
ter, N.  Y. — Neighborhood  patronage. 

Safety  Iiast,  with  Harold  Lloyd. — It  was 
a riot  here.  The  last  reel,  we  cut  out  all 
the  music,  as  it  could  not  be  heard.  Busi- 
ness is  still  off.  Every  time  we  run  Lloyd 
we  expect  to  make  some  money  and  rarely 
do.  But  this  picture  is  okay.  Had  lots  of 
compliments.  Seven  reels. — Dinsmore  & 
Son.  Majestic  theatre,  Weiner,  Ark. — 
Neighborhood  patronage. 

Dr.  Jack,  -^vith  Harold  Lloyd. — Oh.  what  a 
picture!  Absolutely  the  best  Lloyd  I have 


run.  Rather  late  using  this,  but  would  ad- 
vise every  exhibitor  to  buy  it.  Sure  pleases 
an  audience.  Film  in  fair  condition.  Five 
reels. — W.  A.  Doerschlag,  Strand  theatre. 
Ransom.  Kan. — Small  town  patronage. 

Playgoers 

Toollsh.  Parents,  with  a special  cast. — 
Pleasing  little  picture  which  satisfied.  Can 
be  bought  right.  Six  reels. — R.  D.  Fulks, 
Alhambra  theatre,  Rockwood,  Tenn. 

The  Inner  ISan,  with  Dorothy  Mackaill. — 
Kentucky  mountain  story.  Too  much  rough 
stuff  and  altogether  too  much  shooting  and 
killing.  Never  heard  anyone  say  they  liked 
it.  Five  reels. — Dinsmore  & Son,  Majestic 
theatre,  Weiner,  Ark. — Neighborhood  pat- 
ronage. 

Principal 

Flesh  and  Blood,  with  Lon  Chaney. — A 
good  picture.  Print  in  bad  condition  from 
Enterprise,  Dallas.  Sold  at  low  prices.  Six 
reels. — E.  L.  Fawks,  Rex  theatre,  Caddo, 
Texas. 

Modem  Marriage,  with  a special  cast. — 
Fair.  About  60  per  cent.  Good  stars  not 
popular  and  therefore  did  very  little  busi- 
ness.— George  J.  Kress,  Hudson  theatre, 
Rochester,  N.  Y. — Neighborhood  patronage. 

Prod.  Dist.  Corp. 

Hot  One  to  Spare,  with  a special  cast. — A 
complete  flop.  SoId  stuff  of  the  slowest 
variety.  Lay  off  unless  your  audience  just 
want  to  come  in  to  take  a nap.  Five  reels. 
— F.  A.  Ferguson,  Orpheum  theatre.  Con- 
verse, Ind. — Small  town  patronage. 

Miami,  with  Betty  Compson. — This  pic- 
ture takes  fine  in  the  South,  near  where  it 
vras  made,  and  should  go  over  big  in  the 
North.  Will  give  our  Northern  friends  an 
idea  of  the  South  and  Betty  Compson,  our 
favorite  star.  Six  reels. — H.  E.  Patrick, 
Strand  theatre;  Samson,  Ala. 

■Wandering  Husbands,  with  James  Kirk- 
wood and  Lila  Lee. — This  is  an  extra  good 
society  drama.  Nothing  big,  but  will  please 
the  majority.  Shows  the  trials  and  tribula- 
tions of  a bozo  who  is  married  and  then 
gets  into  the  hands  of  a gold  digger.  Will 
please  the  ladies  extra  well,  as  anything 
they  do  like  is  to  see  a picture  where  we 
half-wits  of  the  male  persuasion  get  the 
worst  of  it.  When  they  get  the  old  meal 
ticket  home  after  the  show  they’ll  say, 
“Wasn’t  that  just  like  a man  to  do  any- 
thing like  that?”  The  cast  and  photog- 
raphy are  good.  Enough  comedy  to  relieve 
the  pathos.  Considerable  action  in  the  last 
reel.  Just  the  right  length.  In  fact,  a 
dandy  program  picture.  Six  reels.— William 
E.  'Tragsdorf,  Trags  theatre,  Neillsville, 
Wis. — Small  town  patronage. 

The  Night  Hawk,  with  Harry  Carey.— 
Fair  and  pleased  all  Carey  fans.  The 
usual  business. — George  J.  Kress,  Hudson 
theatre,  Rochester,  N.  Y. — Neighborhood 
patronage. 

The  Night  Hawk,  with  Harry  Carey. — 
Had  this  on  Friday  and  Saturday.  As  good 
as  the  producers  lead  you  to  believe,  and 


that’s  something.  Western  fans  and  others 
all  liked  it.  Six  reels'. — Welty  & Son,  Mid- 
Way  theatre.  Hill  City,  Kans. — Small  town 
patronage. 

Michael  O’HaUerau,  with  a spedial  cast. — 
The  name  will  not  be  a drawing  card  unless 
they  have  read  the  book,  but  the  picture 
certainly  is  fine.  We  had  a small  crowd, 
but  many  favorable  comments.  The  acting 
of  Irene  Rich  and  little  “Micky”  is  won- 
derful. Seven  short  reels. — R.  G.  Leuainger, 
Carthage,  S.  Dak. — Small  town  patronage. 

Grit,  with  Glenn  Hunter. — Fair.  Some 
liked  this,  but  have  seen  a lot  better  crook 
pictures.  Five  reels. — George  J.  Kress. 
Hudson  theatre,  Rochester,  N.  Y. — Neigh- 
borhood patronage. 

The  Hoosier  Schoolmaster,  with  a special 
cast. — Fair.  Booked  this  one  after  reading 
some  good  reports  on  it,  but  failed  to  see 
this  as  some  of  my  fellow  exhibitors. 
Business  fair.  Six  reels. — George  J.  Kress, 
Hudson  theatre,  Rochester,  N.  Y. — Neigh- 
borhood patronage. 

Selznick 

■White  Shadows,  w'ith  Betty  Compson. — • 
Disappointed  by  this  one.  Betty  Compson’s 
acting  and  portrayal  of  dual  role  were  ex- 
cellent, but  she  had  poor  support  and  the 
leading  man  unconvincing.  Fairly  good 
story,  but  disjointed  and  slow.  Fine  pho- 
tography and  beautiful  scenes  in  England 
and  Switzerland.  Seven  reels. — Y.  M.  C.  A. 
theatre,  Morenci,  Ariz. 

■Woman  to  Woman,  with  Betty  Compson. 
— A very  good  picture.  About  the  best 
Compson  we  have  played.  Played  it  two 
days  to  good  business. — Jack  Doody,  Lin- 
coln theatre,  Rochester,  N.  Y. — Neighbor- 
hood patronage. 

The  Secret  of  the  Storm  Coturtry,  with 
Norma  Talmadge. — An  old  picture  but  well 
liked  and  you  can  get  it  right.  Five  reels. 
— Welty  & Son,  Mid-Way  theatre.  Hill  City, 
Kans. — Small  town  patronage. 

Conceit,  with  a special  cast. — Poor.  Not 
much  to  it.  Personally,  I found  this  a hard 
one  to  sit  through.  No  business.  Five 
reels.- — George  J.  Kress,  Hudson  theatre, 
Rochester,  N.  Y. — Neighborhood  patronage. 

The  'Veiled  Adventure,  with  Constance 
Talmadge. — Another  re-issue,  with  Harrison 
Ford  opposite  the  star.  Good,  better  than 
”A  Lady’s  Man,”  by  the  same  stars.  Can 
be  bought  right  and  will  please.  Five  reels. 
— Dinsmore  & Sons,  Majestic  theatre, 
Weiner,  Ark. — Neighborhood  patronage. 

A Man’s  Home,  with  a special  cast. — 
Fair.  Many  of  our  patrons  didn’t  like  this 
and  managed  to  tell  me  about  it  when  they 
left.  Six  reels. — George  J.  Kress,  Hudson 
theatre,  Rochester,  N.  Y. — Neighborhood 
patronage. 

One  Week  of  Dove,  wth  a special  cast. — 
A very  good  show.  The  two  stars,  Elaine 
Hammerstein  and  Conway  Tearle,  make 
good  advertising  to  draw  them  in.  It  is 
well  acted  and  can  be  bought  very  reason- 
able, so  we  made  a little  money  on  it.  Seven 
reels. — Schaghticoke  Amusement  Associa- 
tion, Town  Hall  theatre,  Schaghticoke,  N.  Y. 

The  Common  Daw,  with  Corinne  Griffith, 
— This  was,  no  doubt,  a good  picture.  The 
print  we  got  was  terrible,  which  made  the 
story  poor.  Eight  reels.— <Jeorge  J.  Kress, 
Hudson  theatre,  Rochester,  N.  Y. — Neigh- 
borhood patronage. 

United  Artists 

No  More  Women,  with  Owen  Moore. — -A 
very  good  little  comedy  drama.  It  was 
very  much  enjoyed  by  everyone,  even  the 
kids  liked  it.  Story  not  new,  but  well  done. 
Locations  are  very  beautiful.  Seven  reels. 
— Steve  Farrar,  Orpheum  theatre,  Harris- 
burg, 111. 

A Woman  of  Paris,  with  Edna  Purvlance. 

• — From  an  artistic  standpoint,  quite  a pic- 
ture, but  not  enough  artists  in  Ashland  to 
appreciate  Charlie’s  masterpiece.  We  paid 
the  self-styled  aristocrats  of  the  motion 
picture  business'  $6.80  more  for  this  mas- 
terpiece than  we  took  in  at  the  gate.  We 
have  a 665  seat  house  covered  with  a slate 
roof,  mortgaged  ’n  everything.  Once  in  a 
while  enough  is  too  much.  We  have  two 
orders  for  the  next  U.  A representative 
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who  calls  on  us.  One  will  be  to  get 
out  and  the  other  one  will  be  to  stay 
out.  The  last  one  was  a damned  sight 
smarter  than  we  were.  There  is  still  hope. 
Eight  reels. — Clark  & Edwards,  Palace  the- 
atre, Ashland,  Ohio. — General  patronage. 

Iioving'  Iiies,  with  Monte  Blue. — A mighty 
good  picture  that  failed  to  get  the  attend- 
ance it  deserved.  Seven  reels. — W.  F.  Jones, 
Archer  theatre.  Archer  City,  Texas. — Small 
town  patronage. 

Follyanna,  with  Mary  Bickford. — Old  as 
the  hills,  but  it  broke  our  house  records. 
They  came  from  far  and  near  and  were 
willing  to  stand  in  line  for  the  second 
show.  No  need  to  say  anything  about  the 
picture.  It  was  all  there.  Seven  reels. — 
R.  G.  Leuainger,  Carthage,  S.  Dak. — Small 
town  patronage. 

The  Girl  I X>oved,  with  Charles  Ray. — 
Heavens,  girls,  but  this  is  certainly  ter- 
rible. A silly,  sickly  mess  of  sentimental 
slop,  and  some  of  the  worst  acting  that 
ever  sullied  my  pure  screen.  It  wasn’t  in- 
tended for  a comedy,  but  that's  what  it 
turned  out  to  be.  It  was  raining  too  hard 
to  go  home,  so  all  hands  stayed  and 
laughed  at  the  would-be  pathos  of  this  so- 
called  picture.  Luckily  I had  Larry  Semon 
in  “Trouble  Brewing,”  and  that  took  the 
taste  of  the  feature  out  of  their  mouths 
and  sent  them  home  feeling  better. — Roy 
W.  Adams,  Pastime  theatre.  Mason,  Mich. — 
Small  town  patronage. 

The  iWaTi  Who  Played  God,  with  George 
Arliss. — One  of  the  best  pictures  I ever 
run,  but  did  not  draw  ordinary  business 
owing  to  the  fact  that  no  one  here  ever 
heard  of  George  Arliss.  Some  of  you  boys 
who  want  a real  Christmas  picture  for 
Christmas  week  or  Christmas  Bay,  book 
this  one.  You  can’t  beat  it.  People  who 
appreciate  the  good  ones  will  rave  over 
this.  Seven  reels. — Steve  Farrar,  Orpheum 
theatre,  Harrisburg,  111. 

The  Shiek  of  Araby,  with  Ben  Turpin. — 
Just  fair  program  picture  that  forgot  to 
register  at  the  box  office.  Six  reels. — W.  J. 
Wilke,  Liberty  theatre,  Graham,  Texas. — 
Small  town  patronage. 

Through  the  Back  Boor,  with  Mary  Pick- 
ford. — General  opinion  freely  expressed  that 
Mary  had  too  mature  an  expression  to  play 
the  part  of  a ten-year-old  child.  In  the 
more  grown-up  part  she  was  all  right,  but 
we  have  had  several  young  women  stars 
who  could  have  put  the  picture  over  with 
more  snap  to  it.  Our  folks  said  it  was  a 
good  picture,  but  it  didn’t  draw  for  us. 
Eight  reels. — Dinsmore  & Son,  Majestic 
theatre,  Weiner,  Ark. — Neighborhood  pat- 
ronage. 

Tess  of  the  Storm  Country,  with  Mary 
Bickford. — 'Mary  drew  a good  crowd  where 
good  crowds  are  hard  to  get.  Was  well 
pleased  with  the  business  and  the  picture. 
It’s  much  better  than  her  old  “Tess,”  and 
no  one  seems  to  remember  she  ever  made 
the  old  one.  It’s  not  a big  special,  but  if 
you  buy  it  right  it  will  make  good  for  you. 
Ten  reels. — Steve  Farrar,  Orpheum  theatre, 
Harrisburg,  111. 

Universal 

The  Beckless  Age,  with  Reginald  Denny. 
— Comedy  drama  that  offers  good  entertain- 
ment, although  it  is  not  so  good  as  “Sport- 
ing Youth.”  Business  fair  for  three  days, 
but  it  fell  below  expectations. — John  W. 
Hawkins,  Capitol  theatre,  New  Bedford, 
Mass.— General  patronage. 

Behind,  the  Curtain,  with  a special  cast. — 
Fair,  that’s  all.  Five  reels. — A.  P.  Sltton 
& Son,  Muse-U  theatre,  Tularosa,  N.  Mex. — 
Small  town  patronage. 

The  Fighting  American,  with  Pat  O’Mal- 
ley.— This  was  sent  us  for  Saturday  night 
as  an  emergency  film.  Very  good  but,  not 
being  advertised,  had  poor  business.  Six 
reels. — Welty  & Son,  Mid-Way  theatre.  Hill 
City,  Kans. — Small  town  patronage. 

Big  Timber,  with  William  Desmond. — A 
very  good  northern  picture  and  has  the 
pep.  Desmond  always  draws  -svell  at  the 
box  office  and  I would  advise  you  to  “tie” 
to  his  pictures.  Had  a good  house  first 
night  and  better  the  next.  The  forest  fire 
scene  is  good  and  the  explosions  thrill  the 
audience.  Have  shown  a lot  of  Desmond 
pictures  and  they  always  please.  Film 


Walter  Hiers  in  scenes  from  “Short 
Change,”  first  of  a series  of  two-reel 
comedies  the  rotund  comedian  is  mak- 
ing for  Educational, 

good,  from  Omaha.  Five  reels. — C.  V.  An- 
derson, Oak  theatre,  Oakdale,  Neb. 

The  Galloping  Ace,  with  Jack  Hoxie. — 
V'ery  good.  Any  Western  or  action  picture 
always  brings  them  in  here.  Five  reels. — 
A.  P.  Sitton  & Son,  Muse-U  theatre,  Tula- 
rosa, N.  Mex. — Small  town  patronage. 

Bxcitement,  with  Laura  LaPlante. — Good. 
The  kind  for  a neighborhood  house.  It 
surely  pleased  our  audience  and  would  sug- 
gest others'  play  this  one.  While  we  did 
only  a fair  business,  we  know  it  pleased. — 
George  J.  Kress,  Hudson  theatre,  Rochester, 
N.  Y. — Neighborhood  patronage. 

Bxcitement,  with  Laura  LaPlante. — One 
of  the  best  Universal’s  I have  had  this  year. 
Book  it,  you  can’t  go  wrong.  But  Universal 
has  given  me  so  many  poor  ones,  so  I had 
to  quit  them.  Five  reels. — Fred  Dykman, 
Speedway  theatre,  Springfield,  S.  Dak. — 
Small  town  patronage. 

The  Six-Fifty,  with  a special  cast. — Peo- 
ple think  it  a railroad  story,  but  there  is 
nothing  to  it.  Lay  off. — Fred  Dykman, 
Speedway  theatre,  Springfield,  S.  Dak. — 
Small  town  patronage. 

The  Acquittal,  with  Barbara  Bedford.— A 
good  program  picture  if  you  like  a long 
drawn  out  court  room  scene.  It  got  by  and 
that’s  all.  Seven  reels. — E.  E.  Gailey, 
Crystal  theatre,  Wayne,  Neb. 

Bark  Stairways,  with  Herbert  Rawlinson. 
— Just  a picture,  but  the  star  helps  it  over. 


Five  reels. — A.  P.  Sitton  & Sons,  Muse-U 
theatre,  Tularosa,  N.  Mex.— Small  town  pat- 
ronage. 

The  Clean  Up,  with  Herbert  Rawlinson. — 
A fair  picture,  but  Rawlinson  not  liked 
here.  Most  of  Rawlinson’s  pictures  have 
the  same  theme. — Fred  Dykman,  Speedway 
theatre,  Springfield,  S.  Dak, — Small  town 
patronage. 

The  Back  Trail,  with  a special  cast. — 
Good.  Enough  Western  to  put  it  over.  Five 
reels. — A.  P.  Sitton  & Son,  Muse-U  theatre, 
Tularosa,  N.  Mex. — Small  town  patronage. 

The  Thrill  Chaser,  with  Hoot  Gibson. — 
The  poorest  Gibson  I ever  played  here. 
Nothing  to  it. — Fred  Dykman,  Speedway 
theatre,  Springfield,  S.  Dak. — Small  town 
patronage. 

Trifling  With  Honor,  with  Rookcliffe  Fel- 
lowes. — Very  good.  Women  liked  it  because 
the  girl  was  true  blue,  and  baseball  fans, 
of  course.  Six  reels'. — A.  P.  Sitton  & Son, 
Muse-U  theatre,  Tularosa,  N.  Mex. — Small 
town  patronage. 

Trifling  With  Honor,  with  Rockcliffe  Fel- 
lowes. — A very  good  baseball  story  but  too 
long  drawn  out  for  hot  weather.  People 
seemed  to  enjoy  it.  Eight  reels. — Welty  & 
Son,  Mid-Way  theatre.  Hill  City,  Kans. — 
General  patronage. 

The  Bed  Warning,  with  Jack  Hoxie. — A 
very  good  picture.  Didn’t  hear  any  com- 
plaints. Personally  thought  it  a very  good 
western. — Mrs.  W.  J.  Carter,  Maxine  the- 
atre, Croswell,  Mich.. — Small  town  pat- 
ronage. 

Where  Is  This  West?  with  Jack  Hoxie. — 
Ran  it  on  Sunday.  I would  consider  it 
rotten.  1 guess  some  of  the  kids  liked  it 
but  I dont  imagine  many  of  them  did,  be- 
cause their  demonstrations  on  it  compared 
with  one  of  Thomsons  or  a Mix  was  as 
tame  as  the  sound  of  a drop  of  water  fall- 
ing from  the  nozzle  of  a poorly  packed 
faucet  to  the  roar  of  Niagara  Falls.  Five 
reels. — P.  W.  Quinlin,  Ideal  theatre.  Chateau- 
gay,  N.  Y. — Small  town  patronage. 

The  Barling  of  New  York,  with  Baby 
Peggy. — Good.  Baby  Peggy  in  any  thing 
at  any  time  always  draws  for  us.  Six 
reels. — A.  P.  Sitton  & Son,  Mus'e-U  theatre, 
Tularosa,  N.  Mex. — Small  town  patronage. 

The  Barling  of  New  York,  with  Baby 
Peggy. — At  last  they  have  given  Baby 
Peggy  a good  story,  and  a perfect  support- 
ing cast,  and  the  result  is  a real  box  office 
attraction.  Good  biz  Friday  and  Saturday. 
-^Roy  W.  Adams,  Pastime  theatre.  Mason, 
Mich. — Small  town  patronage. 

The  Barling  of  New  York,  with  Baby 
Peggy. — Very  good  little  picture.  Baby 
Peggy  does  some  good  acting  in  this  and 
is  supported  by  a good  cast.  Sheldon  Lewis 
in  the  support.  Have  noticed  him  recently 
in  several  very  good  offerings. — H.  E.  Part- 
rick,  Palace  theatre.  North  Rose,  N.  Y. — ■ 
Small  town  patronage. 

Merry  Go  Bound,  with  Mary  Philbin. — 
Pleased  a few,  but  not  fifty  per  cent.  Poor 
attendance.  Ten  reels. — W.  F.  Jones,  Archer 
theatre.  Archer  City,  Texas. — Small  town 
patronage. 

A Chapter  in  Her  Bife,  with  a special 
cast. — Just  an  ordinary  society  picture  that 
makes  a very  good  program  with  a two 
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reel  comedy.  Eight  reels. — H.  E.  Patrick, 
Strand  theatre,  Samson,  Ala. 

SxK>rtiiig'  Youtli,  with  Reginald  Denny. — 
Here  is  one  you  can  boost  and  not  be 
ashamed  to  take  the  money.  Had  lots  of 
favorable  comments  on  it.  Denny  is  a com- 
ing star,  if  kept  in  this  type  of  picture. — 
H.  E.  Gilman,  Club  theatre.  Weed,  Cal. 

Hook  and  Ziadder,  with  Hoot  Gibson. — 
Pair  and  pleased  all  Gibson  fans. — George 
J.  Kress.  Hudson  theatre,  Rochester,  N.  Y. 
- -Xeighborhood  patronage. 

Vitagraph 

The  Code  of  the  Wilderness,  with  Cullen 
Dandis. — Good  picture.  Good  cast  and  good 
acting,  well  directed.  A Western  picture. 
Se\en  reels. — R.  M.  Fletcher,  Lyric  theatre, 
Hartington,  Neb. 

Let  Not  Man  Put  Asunder,  with  Pauline 
Frederick. — First  class  show,  but  was  two 
reels  too  long.  Pauline  Frederick  is  a good 
actress,  but  she  is  hardly  pretty  enough  for 
this  kind  of  a part  Not  a Saturday  show, 
however,  for  this  town,  so  the  crowd  was 
not  big.  Had  “Wild  Bill  Hickok’’  at  the 
other  theatre,  and  they  got  most  of  the 
business.  Eight  reels. — R.  Ross  Riley,  Wig- 
wam theatre.  Oberlin,  Kan. 

The  Love  Bandit,  with  Doris  Kenyon. — 
Pleased  a good  crowd,  big,  little,  old  and 
young.  One  lady  whom  I have  never  heard 
compliment  a picture  before  said  “Fine” 
this  time.  Six  reels. — ’Mrs.  Linnie  M.  Car- 
ter, Court  theatre,  Huntingdon,  Tenn. — 
■Small  town  patronage. 

The  Love  Bandit,  with  Doris  Kenyon. — 
Good  action  story.  Two  kinds  of  adver- 
tising should  be  made,  for  both  large  and 
small  town  theatres.  Seven  reels. — W.  J. 
Wilke,  Liberty  theatre,  Graham,  Texas. — 
Small  town  patronage. 

My  Man,  with  Alice  Calhoun. — Not  a good 
Saturday  picture,  but  fairly  entertaining. 
Nothing  to  rave  over.  Seven  reels'. — Welty 
& Son,  Mid-Way  theatre.  Hill  City,  Kans. — 
Small  town  patronage. 

Borrowed  Husbands,  with  a special  cast. 
— Gave  general  satisfaction.  A good  one, 
for  the  kids  also.  Business  was  average 
for  two  days. — Jack  Doody,  Lincoln  theatre, 
Rochester.  N.  Y. — Neighborhood  patronage. 

The  Leavenworth  Case,  with  a special 
cast. — A special  cast.  Another  credit  for 
Vitagraph.  A real  thriller.  Keeps  audience 
guessing  how  it  will  end.  Prints  good. 
Vitagraph  makes  me  money. — G.  A.  Peter- 
son, Cozy  theatre,  Hollis,  Okla. — Small  town 
patronage. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— While  our  audience  liked  this  picture,  I, 
personally,  was  disappointed.  Seven  reels. 
—Welty  & Son,  Mid-Way  theatre.  Hill  City, 
Kans. — Small  town  patronage. 

Playing'  It  Wild,  with  William  Duncan. — 
A good  Saturday  night  picture.  Duncan 
unknown  here,  so  did  not  draw  very  well. 
Print  good.  Six  reels. — W.  T.  Waugh,  Em- 
press theatre,  Grundy  Center,  Iowa. — Small 
town  patronage. 

Divorce  Coupons,  with  Corrine  Griffith. — 


A mighty  good  program  picture,  bought 
right.  Film  in  finest  condition.  Business 
was  above  normal  without  extra  advertis- 
ing. We  have  never  had  a poor  print  from 
Minneapolis  Vitagraph  Exchange.  A per- 
fect print  is  a whole  lot  towards  a good 
show.  Six  reels. — I.  R.  Gavin,  Hammond 
theatre,  Hammond,  Wis. — 'Small  town  pat- 
ronage. 

Pioneer  Trails,  with  Cullen  LanSis. — This 
is  a very  good  picture  and  pleased  me  and 
my  people  very  much.  It  is  hardly  fair 
to  say  it  is  as  good  as  “The  Covered 
Wagon,”  as  some  have  said.  Would  advise 
all  to  buy  it. — Geo.  C.  Starkey,  Opera 
House,  Montour  Palls,  N.  Y. 

Pioneer  Trails,  with  Cullen  Landis. — Used 
two  covered  wagons,  two  24-sheets.  Broke 
all  house  records.  Pleased  100  per  cent. 
Book  this  one.  It  will  please  them  all. 
Some  liked  it  better  than  “The  Covered 
Wagon.” — G.  A.  Peterson,  Cozy  theatre, 
Hollis,  Okla. 

Pioneer  Trails,  with  Cullen  Landis. — 
Pleased  100  per  cent.  Seven  reels. — A.  W. 
Yorg,  Empress  theatre,  Rosalie,  Neb. 

The  Ninety  and  Nine,  with  Colleen  Moore. 
— A dandy  program  picture.  My  audience 
liked  it  fine,  although  I thought  it  only 
fair.  I would  not  consider  it  a special. 
Film  in  good  condition.  Seven  reels. — W. 
A.  Doerschlag,  Strand  theatre.  Ransom, 
Kans. — Small  town  patronage. 

■When  Danger  Smiles,  with  William  Dun- 
can.— This  was  an  e.xtra  good  program. 
Everyone  enjoyed  it.  Five  and  one-half 
reels.  Welty  & Son,  Mid-Way  theatre.  Hill 
City,  Kans. — General  patronage. 

Warner  Brothers 

Broadway  After  Dark,  with  a special  cast. 
-Just  showed  “Broadway  After  Dark,”  a 
Warner  Brothers  Classic,  and  find  same 
different  from  any  other  picture  and  some- 
what “up”  for  a small  town,  but  anyway 
it  pleased  the  majority.  It  is  a clean  pic- 
ture. Warner  Brothers  will  treat  you  right. 
Seven  reels. — Theo.  W.  Radtke,  Lucky  the- 
atre, Mansfield,  Wash. 

Daddies,  with  Harry  Myers. — Lemon  from 
every  angle,  and  my  patrons  told  me  so. 
Less  than  average  attendance.  Seven  reels. 
— W.  F.  Jones,  Archer  theatre,  Archer  City, 
Texas. — Small  town  patronage. 

conductor  1492,  with  Johnny  Hines. — ' 
Pleased  them  all.  It  has  everything.  Good 
picture  and  weil  acted.  Sure  cure  for  biues. 
Book  this  one  without  fail. — G.  A.  Peterson, 
Cozy  theatre,  Hollis,  Okla. — Small  town 
patronage. 

Conductor  1492,  with  Johnny  Hines. — A 
good  picture  that  the  audience  enjoyed. 
Above  average  attendance.  Seven  reels. — 
W.  F.  Jones,  Archer  theatre.  Archer  City, 
Texas. — Small  town  patronage. 

Lucretia  Lombard,  with  Irene  Rich. — 
Part  of  picture  missing.  Connection  too 
abrupt.  Advertising  matter  fair.  Stars 
wonderful  and  story  good  and  better  if  ail 
there.  Producer  should  remember  small 
town  exhibitor  when  making  lobby  display 


True  Talk  No.  11 


By  John  B.  Rock 

General  Manager,  Vitagraph,  Inc. 


October  11 — 


We’re  not  resting  on  our  oars  at 
Vitagraph  just  because  we  put  over 
the  biggest  smash  of  the  year  in 
“Captain  Blood  ’ and  the  surprise 
picture  of  the  season  in  “The  Clean 
Heart.”  No,  sir. 

Two  weeks  more  and  “The  Be- 
loved Brute”  by  Kenneth  Perkins, 
now  in  production  by  J.  Stuart 
Blackton,  will  be  finished.  The 
West  Coast  studios  wire  me  that 
it’s  a knockout,  bigger  than  “The 
Spoilers,”  more  human  than  “The 
Great  Divide.” 

Marguerite  de  la  Motte  as  Jacin- 
ta,  the  dance  hall  girl,  gives  the 
most  marvelous  performance  in  her 
career.  I’m  told  the  fight  between 
Victor  McLaglen  and  William  Rus- 
sell is  the  most  spectacular  ever 
screened.  Mary  Alden,  one  of  the 
most  famous  screen  types  of  the 
day,  plays  Augustina,  the  fortune 
teller. 

The  background  of  this  dramatic 
story  of  the  conflict  between  spir- 
itual and  physical  forces  in  a youth’s 
soul  is  a traveling  circus.  Every 
real  American  loves  a circus.  I 
take  my  kid  nephew  every  time 
Colonel  Ringling’s  outfit  comes  to 
town.  You’ll  get  a breath  of  the 
sawdust  ring  in  this  one.  And 
like  it! 

I expect  to  see  the  finished  print 
in  another  ten  days.  Then  I’ll  know 
more  about  it,  but  my  West  Coast 
scouts  haven’t  been  off  their  feet 
so  far,  and,  I am  taking  their  word 
and  passing  it  along  to  you,  that 
it  is 

true  talk! 


For  Release  in  December — Now  Booking 
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attractive,  meaning-,  ^paper  wanted. — W.  J. 
Wilke,  Liberty  theatre,  Graham,  Texas. — 
Small  town  patronage. 

Wliere  the  North  Begins,  with  Rin  Tin 
Tin. — Real  one.  Pleased  them  all.  Don’t 
fail  to  book  this  one.  Stood  them  up  two 
days.  Give  us  more.  Warner  Bros,  have 
some  real  ones  and  they  are  priced  so  ex- 
hibitors can  make  money  on  them.  Suit- 
able for  Sunday. — G.  A.  Peterson,  Cozy  the- 
atre, Hollis,  Okla. 

Where  -the  North.  Begins,  with  Rin  Tin 
Tin. — Opened  with  this  after  a summer 
shut-down.  At  ten  and  thirty  cents  it  drew 
a fair  sized  crowd  and  seemed  to  please 
100  per  cent  Personally  I consider  it  a 
dandy.  Six  reels. — C.  E.  Hopkins,  The 
Hopkins  theatre.  Cotter,  Ark. — Small  town 
patronage. 

Tig-er  Bose,  with  Lenore  Ulric. — Dandy 
picture,  but  didn’t  seem  to  have  box  office 
value  it  should  have  had.  Seven  reels. — 
W.  J.  Wilke,  Liberty  theatre,  Graham, 
Texas. — Small  town  patronage. 

Tiger  Bose,  with  Lenore  Ulric. — A good 
picture.  Pleased  my  patrons.  Well  directed 
and  good  plot.  Semi-Western  action.  Seven 
reels. — R.  M.  Fletcher,  Lyric  theatre,  Hart- 
ington,  Neb. 

Main  Street,  with  Monte  Blue. — Pleased 
95  per  cent.  Print  in  good  condition.  Used 
lot  of  advertising  and  put  it  over  in  fine 
shape.  Book  it,  as  it  will  please  them. 
Good  moral  tone  and  suitable  for  Sunday. — 
G.  A.  Peterson,  Cozy  theatre,  Hollis,  Okla. 
—Small  town  patronage. 

Main  Street,  with  Monte  Blue. — -While 
this  picture  is  very  good,  well  directed  and 
well  acted,  it  is  one  reel  too  long.  It  drags 
a little  in  some  places  and  I think  it  would 
be  better  if  it  was  in  eight  reels  instead  of 
nine.  Film  in  very  good  condition.  Nine 
reels'. — Schaghticoke  Amusement  Associa- 
tion, Town  Hall  theatre,  Schaghticoke,  N.  Y. 

State  Rights 

Back  to  Yello-w  Jacket  (Arrow),  with  Roy 
Stewart. — A very  mediocre  picture.  Hard 
to  advertise  and  had  small  attendance.  No 
one  cared  for  it.  Six  reels. — Welty  & Son, 
Mid-Way  theatre.  Hill  City,  Kans. — Smalt 
town  patronage. 

A Bride  for  a Knight,  with  a special  cast. 
— Poor  and  was  not  well  received.  We  are 
still  wondering  what  it  was  all  about. — 
George  J.  Kress,  Hudson  theatre,  Rochester, 
N.  Y. — Neighborhood  patronage. 

Banger  Ahead,  with  a special  cast.- — Good 
and  did  fairly  well  with  this.  Had  a good 
matinee  and  a lot  of  kids  and  a lot  of 
noise. — George  J.  Kress,  Hudson  theatre, 
Rochester,  N.  Y.^ — Neighborhood  patronage. 

The  Bisclple  (Tri.),  with  William  S.  Hart- 
— Business  better  than  average.  Picture 
pleased  and  rental  less  than  most  new  pic- 
tures.— G.  J.  Ritter,  Regent  theatre,  Bogota, 
N.  J. 

Discontented  Husbands,  with  a special 
cast. — Fair,  but  owing  to  the  fact  we  played 
this  on  a Sunday  we  did  very  well  on  it. — 
George  J.  Kress,  Hudson  theatre,  Rochester, 
N.  Y. — Neighborhood  patronage. 

Forgive  and  Forget,  with  a special  cast. — 
Fair  and  only  fair,  although  we  did  a good 
business,  which  was  due  to  the  title,  and 
we  know  there  were  a lot  of  our  patrons 
disappointed.  Six  reels. — George  J.  Kress, 
Hudson  theatre,  Rochester,  N.  Y. — Neigh- 
borhood patronage. 

Innocence,  with  Anna  Q.  Nilsson. — Good. 
Our  audience  seemed  very  quiet,  which  is 
evidence  that  the  story  was  enjoyed. — 
George  J.  Kress,  Hudson  theatre,  Rochester, 
N.  Y. — Neighborhood  patronage. 

Kazan  (Davis),  with  Jane  Novak. — A good 
James  Oliver  Curwood  picture  of  the  North- 
land, spoiled  because  of  poor  film.  Picture 
did  not  have  any  title,  seemed  to  start 
about  the  middle  of  the  first  reel.  The  In- 
dependents may  need  our  business,  but  they 
certainly  do  not  seem  to  appreciate  it.  Six 
reels. — R.  G.  Leuainger,  Carthage,  S.  Dak.— 
Small  town  patronage. 

The  Bast  Ho-ur  (C.  C.  Burr),  with  Milton 
Sills'. — Wonderfully  pleasing  picture,  con- 
taining only  two  murders,  a stroke  of  apop- 
lexy and  a near  hanging  (only  the  rigging 
went  wrong  with  the  man  in  the  noose). 
This  has  most  of  them  backed  off  the 
boards. — G.  J.  Ritter,  Regent  theatre,  Bo- 
gota, N.  J. 

Xiefs  Go  (Truart),  with  Richard  Tal- 


madge. — A dandy  action  picture  that  our 
people  liked.  This  lad  is  a real  athletic 
star  and  should  improve  right  along. — Ben 
L.  Morris,  Olympic  theatre,  Bellaire,  Ohio. 

Buck  (C.  C.  Burr),  with  Johnny  Hines. — 
Although  a little  old,  the  film  came  in  good 
condition  and  drew  a good  crowd.  Lots  of 
pep  and  action  and  I guess  that’s  what  the 
audiences  are  looking  for  nowadays.  Six 
reels. — Schaghticoke  Amusement  Associa- 
tion, Town  Hall  theatre,  Schaghticoke,  N.  Y. 

Bucky  Dan  (Goldstone),  with  Richard 
Talmadge. — A dandy  action  picture  with 
Talmadge  as  cowboy.  Five  reels. — E.  L. 
Fawks,  Rex  theatre,  Caddo,  Texas. 

The  Bure  of  the  Yukon,  with  Eva  Novak. 
— Recommended  by  salesman  very  highly. 
Also  by  a brother  exhibitor.  Was  away 
when  shown,  but  people  in  attendance  put 
it  down  as  “ail  right”  without  waxing 
enthusiastic  about  it. — G.  J.  Ritter,  Regent 
theatre,  Bogota,  N.  J. 

The  Marshal  of  Money  Mint  (Arrow),  with 
Jack  Hoxie. — Just  as  good  as  those  I got 
from  Universal  and  25  per  cent  cheaper. 
The  photography  unusually  good.  Print  in 
excellent  shape  from  Specialty  at  Dallas. 
Five  reels. — J.  S.  Walker,  Alamo  theatre, 
Moody,  Texas. — Small  town  patronage. 

Secrets  of  Paris,  with  Lew  Cody  — This 
is  a well  acted  picture  but  many  told  me  it 
was  too  grewsome.  Did  not  please  very 
well.  Second  night  very  light.  Seven  reels. 
— C.  H.  Moulton,  Bijou  theatre.  Beach,  N.  D. 

Temptation  (C.  B.  C.),  with  Bryant  Wash- 
burn.— Played  this  to  a full  house.  A won- 
derful picture. — R.  D.  Fulks,  Alhambra  the- 
atre, Rockwood,  Tenn. 

Ten  After  Ten  (Clarion),  with  diaries 
Hutchison. — “Ten  After  'ren”  is  above  the 
average  for  an  ordinary  program.  Filled 
the  house  the  second  night.  Pleased  all 
that  saw  it.  Five  reels. — H.  E.  Patrick, 
Strand  theatre,  Samson,  Ala. 

The  Unkno-wn  People  (Truart),  with  a 
special  cast. — Pair.  After  reading  so  many 
favorable  reports  on  this,  we  bought  it, 
only  to  find  it  a big  disappointment. — 
George  J.  Kress,  Hudson  theatre,  Rochester, 
N.  Y. — Neighborhood  patronage. 

The  Way  of  the  Transgressor,  with  a spe- 
cial cast. — Good.  We  got  it  cheap  and  did 
just  as  well  as  on  the  higher  priced  ones. 
Showed  at  5 and  10  cents'.  Five  reels. — 
A.  P.  Sitton  & Son,  Muse-U  theatre,  Tula- 
rosa,  N.  Mex. — Small  town  patronage. 

The  Whipping  Boss  (Monogram),  with  a 
special  cast. — Consider  this  a very  good 
offering  but  Legion  put  it  on  and  didn’t 
advertise,  so  not  many  saw  it,  but  it  is  a 
fine  picture. — Welty  & Son,  Mid-Way  the- 
atre, Hill  City,  Kans'. — Small  town  pat- 
ronage. 

Serials 

The  Days  of  ’49  (Arrow),  with  Neva  Ger- 
ber.— We  used  this  serial  following  “Santa 
Fe  Trail,”  which  was  a big  success  with  us. 
But  “Days  of  ’49”  seems  to  please  them 
just  as  well,  and  I think  it  is  a better  serial 
than  “Santa  Pe  Trail.”  Both  of  these 
serials  were  bought  by  us  from  Progress 


Pictures  Corporation,  3405  Olive  St.,  St. 
Louis,  Mo.,  and  prints  were  extra  good,  and 
the  price  was  very  reasonable.  If  you  run 
serials,  you  can  make  some  money  with 
these. — Steve  Farrar,  Orpheum  theatre, 
Harrisburg,  111. 

The  Fighting  Skipper  (Arrow),  with  a 
special  cast. — This  is  the  best  serial  we 
have  ever  run.  Got  us  more  business  than 
anything  yet. — R.  D.  Fulks,  Alhambra  the- 
atre, Rockwood,  Tenn. 

Into  the  Net,  with  Jack  Mulhall. — Some- 
thing different.  Interesting,  educational. 
Get  ’em  in  on  the  first  episode  and  they’ll 
borrow  the  money  to  see  the  second.  If 
you  want  to  make  some  dough,  step  on 
this  one.  Two  reels. — T.  V.  L.,  Town  Hall 
theatre,  Westboro,  Mass. 

Into  the  Net  (Pathe),  with  Jack  Mulhall. 
— If  you  want  a serial  that  will  please 
your  patrons  100  per  cent,  don’t  lose  any 
time  in  booking  it.  Par  greater  than  any- 
thing Pathe  has  previously  put  out.  Am 
playing  No.  8 today.  Have  not  had  a single 
kick.  Book  it  and  advertise  it.  Two  reels. 
— A.  J.  Price,  Jr.,  World  theatre,  Wilson, 
N.  C. 

Beather stocking,  with  a special  cast. — • 
Just  completed  this  serial  and  it  proved 
one  of  the  best  box  office  attractions  we’ve 
ever  played.  Two  reels. — D.  E.  Knorr,  Per- 
gola theatre,  Allentown,  Pa.— Family  pat- 
ronage. 

The  Steel  Trail,  with  William  Duncan. — 
Went  over  good.  Personally  did  not  care 
for  it,  but  made  money  with  it.  ■Followed 
with  “Fast  Express,”  which  ■ se'emed  to  me 
to  be  better  and  proved  so  by  box  office  re- 
ports.— T.  V.  L.,  Town  Hall  theatre,  West- 
boro, Mass'. 

Short  Subjects 

DDUCATIONAB 

Hot  Water,  a Christie  comedy.^ — A fair 
comedy,  not  as  good  as  “Three  Strikes.” 
Print  fair.  Two  reels. — W.  T.  Waugh,  Em- 
press theati’e,  Grundy  Center,  Iowa. — Small 
town  patronage. 

Three  Strikes. — One  of  the  best  slap-stick 
comedies  we  ever  had.  It’s  a baseball 
burlesque  and  just  as  good  as  “The  Busher” 
by  the  same  producers.  Print  excellent. 
Two  reels.- — I.  R.  Gavin,  Hammond  theatre, 
Hammond,  Wis, — Small  town  patronage. 

Uncle  Sam. — This  was  without  a doubt 
the  best  comedy  we  have  ever  run.  We  are 
unable  to  ascertain  the  star,  for  everyone 
in  this  is  a star.  Get  it,  and  I will  pay 
film  rental  if  it  is  not  a humdinger.  Two 
reels. — M.  E.  Hutter,  Select  theatre,  Geneva. 
Ind. — Small  town  patronage. 

FIBM  BOOKING  OFFICES 

Fighting  Blood,  with  George  O'Hara. — 
Biggest  drawing  card  since  “The  Million 
Dollar  Mystery.”  You  can’t  go  wrong  on 
both  series. — M.  Baily,  Strand  theatre.  Dry- 
den,  Ont.,  Canada. — Small  town  patronage. 

The  Telephone  Girl  (F.  B.  O.). — No.  2. 
Good  as  usual.  Good  auto  race  in  this  one. 
Two  reels. — H.  B.  Wilcox.  Unique  theatre, 
Bricelyn,  Minn. — Small  town  patronage. 

The  Telephone  Girl,  with  Alberta 
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Vaughn. — Alternated  this  with  second 
“Fighting  Blood."  Patrons  liked  this  better 
than  “Fighting  Blood."  Good  peppy  stuff 
in  these  and  can  recommend  them  to  all 
you  boys.  Two  reels. — H.  G.  Stettmund. 
.Ir.,  Odeon  theatre,  Chandler.  Okla. 

The  Telephone  Girl,  with  Alberta 
Vaughn. — Not  as  good  as  the  first  and 
second  series  of  “Fighting  Blood.”  I have 
just  finished  one  series  and  am  starting  on 
second.  I run  these  all  at  Sayre,  Okla.,  and 
"Telephone  Girl”  is  not  in  line  with  first 
and  second  series.  Pay  only  price  of  two 
reel  comedy  for  these  and  you  may  get  by. 
They  are  out  of  line  with  the  other  series. 
Made  money  on  first  and  second  series,  but 
watch  your  step  on  “Telephone  Girl.” — G. 
A.  Peterson,  Cozy  theatre,  Hollis,  Okla. 

The  Telephone  Girl,  with  Alberta 

Vaughn. — ^Have  used  a number  of  these 
and  they  have  been  very  satisfactory. 
Something  different  and  seem  to  please. 
Two  reels. — R.  C.  Geeting,  Lyric  theatre, 

Chappell,  Neb. — Small  town  patronage. 

The  Telephone  Girl,  with  Alberta 

Vaughn. — Played  all  “Fighting  Blood.’’ 
Still  fine  drawing  card.  “Telephone  Girl” 
is  best  series  yet.  Grab  this  one;  it’s 
snappy  at  the  box  office. — M.  Bailey,  Strand 
theatre,  Dryden,  Ont.,  Canada. — Small  town 
patronage. 

PIBST  NATIONAL 

Pay  Day,  with  Charlie  Chaplin. — Got 

plenty  of  laughs.  Ran  it  with  “Drums  of 
Fate”  and  helped  put  over  a weak  feature. 
Got  a new  print  and  everything.  Two  reels. 
— F.  L.  Johnson,  Johnsonian  theatre,  Ripley, 
N.  Y. — Small  town  patronage. 

POX 

Arabia's  Last  Alarm,  an  Imperial  Comedy. 
— A dandy.  Got  lots  of  laughs.  Book  it. 
Two  reels. — E.  E.  Galley,  Crystal  theatre, 
Wayne,  Neb. — Small  town  patronage. 

Imperial  Comedies. — I want  to  say  a good 
word  for  these  comedies.  I have  run  “Why 
Pay  Rent.”  “Up  in  the  Air,”  “The  Rain 
Storm,”  “The  Monkey  Farm”  and  “Arabia’s 
Last  Alarm”  and  they  are  all  very  good. 
In  fact  the  best  comedies  we  have  run  in 
a long  time.  Two  reels. — Schaghticoke 
Amusement  Association,  Town  Hall  theatre, 
Schaghticoke,  N.  Y. 

Tbe  Rainstorm. — One  of  the  best  com- 
edies I’ve  run.  I played  it  on  Sunday  and 
it  went  over  big.  Two  reels. — Fred  Dyk- 
man.  Speedway  theatre,  Springfield.  S.  Dak. 
— Small  town  patronage. 

The  Tailor,  with  A1  St.  John. — A good 
comedy.  Plenty  of  laughs.  Two  reels. — 
.1.  W.  Andresen,  Rialto  theatre,  Cozad,  Neb. 

PATHE 

The  Chronicles  of  America. — 1 booked  this 
.series  and  tied  up  with  the  public  schools 
on  them  and  it  was  a big  success.  Started 
with  “Columbus.”  This  will  get  you  the 
money  if  you  will  tie  up  with  the  schools 
and  run  special  school  matinees  at  10c  ad- 
mission.— A.  Mitchell,  Dixie  theatre,  Rus- 
sellville, Ky. 

The  Darkest  Hour,  with  the  Spat  Family. 


— The  best  one  of  the  Spats,  so  far.  They 
seem  to  go  over  good.  Print  good.  Two 
reels. — W T.  Waugh,  Empress  theatre, 
Grundy  Center.  Iowa. — Small  town  pat- 
ronage. 

Dear  Old  Pal,  with  Snub  Pollard. — A fair 
comedy  that  pleased  and  got  the  laughs. 
Had  some  new  stunts.  One  reel. — R.  C. 
Geeting,  Lyric  theatre,  Chappell,  Neb. — 
Small  town  patronage. 

Piner  Sports,  a Sportlight. — An  average 
Sporilight  showing  a number  of  different 
athletic  contests.  One  reel. — William  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. — 
Small  town  patronage. 

HJhe  Green  Cat,  with  Snub  Pollard. — No 
good,  with  emphasis  strong  on  the  no. 
Two  reels. — Mrs.  W.  J.  Carter,  Maxine  the- 
atre, Croswell,  Mich. — Small  town  pat- 
ronage. 

Hard  Knocks  and  Just  a Minute,  with 
Charley  Chase. — Both  Pathe  one  reelers,  ex- 
ceptionally good.  It’s  possible  to  pack  a lot 
of  laughs  in  one  reel,  I’ve  found,  and  this 
boy  can  do  it.  One  reel  each. — H.  E.  Part- 
rick,  Palace  theatre.  North  Rose,  N.  Y. — 
Small  farming  town  patronage. 

High  Society,  with  Our  Gang. — Another 
good  one  for  Our  Gang.  Speck  gets  adopted 
by  a high  brow  aunt.  Invites  the  Gang  up 
to  the  house  to  give  it  the  O.  O.  and  they 
practically  wreck  it  before  the  fire,  police 
and  ambulance  departments  get  there  to 
salvage  it.  Parina  is  in  this,  but  Ernie  is 
missing.  Moral:  Stick  to  the  original  gang. 
Two  reels. — William  E.  Tragsdorf,  Trags. 
theatre.  Neillsville,  Wis. — Small  town  pat- 
ronage. 

Inbad  the  Sailor,  with  Billy  Bevan. — A 
dandy  slapstick  in  which  the  fun  is  fast 
and  furious.  Two  reels. — William  E.  Trags- 
dorf, Tr-igs  theatre,  Neilisville,  Wis.- — Small 
town  patronage. 

Mother’s  Joy,  with  Stan  Laurel. — Not 
much  to  this  one.  The  weakest  one  of  the 
bunch.  Print  good.  Two  reels'. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
Iowa. — Small  town  patronage. 

Scare  ’em  Much. — One  of  the  best  com- 
edies we  have  had.  The  lions  do  wonderful 
acting.  It  surely  got  the  laughs  from 
young  and  old.  Two  reels. — R.  C.  Geeting, 
Lyric  theatre,  Chappell,  Neb. — Small  town 
patronage. 

The  Sellers,  with  Stan  Laurel. — Didn’t 
get  to  see  this  comedy,  but  from  the 
laughter  and  complimentary  comments  it 
must  be  a dandy.  Two  reels. — Mrs.  Linnie 
M.  Carter,  Court  theatre,  Huntingdon,  Tenn. 
— Small  town  patronage. 

Taking  Chances,  a Sportlight. — This  is 
the  first  one  I have  used.  Seemed  well 
taken  and  is  certainly  an  innovation.  Used 
with  one  reel  comedy.  One  reel. — R.  C. 
Geeting,  Lyric  theatre,  Chappell,  Neb. — 
Small  town  patronage. 

Uncensored  Movies,  with  Will  Rogers. — 
A laugh  or  two,  and  outside  of  that  it  was 
so  dry.  Two  reeis. — Mrs.  W.  J.  Carter, 
Maxine  theatre,  Croswell,  Mich. — Small 
town  patronage. 


UNIVERSAL 

Pight  and  ’Win,  with  Jack  Dempsey. — 
Not  as  good  as  “The  Leather  Pushers,’’ 
first  series,  with  Denny,  as  Denny  could 
act.  However,  they  will  come  out  to  see 
Dempsey,  but  don’t  believe  they  will  keep 
coming.  Not  worth  price  to  me.  Two 
reels. — A.  D.  Brawner,  Jewel  theatre. 
Hooker,  Okla. — Small  town  patronage. 

Back  to  Earth,  a Century  comedy. — Not 
half  bad. — Roy  W.  Adams,  Pastime  theatre. 
Mason,  Mich. — Small  town  patronage. 

Hansel  and  Gretel,  with  Baby  Peggy. — 
This  is  another  Baby  Peggy  comedy  that 
practically  all  my  patrons  liked.  Two  reels, 
— -H.  E.  Partrick,  Strand  theatre,  Samson, 
Ala. 

Hats  Off,  with  Pete  Morrison. — This  is 
one  of  the  best  two  reel  pictures  on  the 
market.  They  will  pull  better  than  com- 
edies'. Two  reels. — -R.  D.  Fulks,  Alhambra 
theatre,  Rockwood,  Tenn. 

Politics. — This  comedy  is  a scream  and 
want  to  say  that  any  of  you  that  miss  this 
one  is  losing  out.  It  had  the  house  in  an 
uproar  all  through  for  two  nights.  Film 
in  good  shape.  One  reel. — C.  V.  .Anderson, 
Oak  theatre,  Oakdale,  Neb. 

VITAGRAPH 

A Charmed  Life,  with  Tommy  Aubrey. — 
Not  so  bad  and  not  so  good.  Just  fair. 
Aubrey’s  comedies'  have  too  much  same- 
ness, it  seems  to  me.  Too  much  of  the 
same  slapstick  action.  Film  in  good  condi- 
tion. Two  reels. — W.  A.  Doerschlag,  Strand 
theatre.  Ransom,  Kas. — Small  town  pat- 
ronage. 

Lightning  Love,  with  Larry  Semon. — 
Good.  Two  reels. — Mrs.  W.  J.  Carter, 
Maxine  theatre,  Croswell,  Mich. — Small  town 
patronage. 

Trouble  Brewing,  with  Larry  Semon. — 
Larry  usually  rings  the  bell,  and  this  is 
fully  up  to  standard. — Roy  "W.  Adams,  Pas- 
time theatre,  Mason,  Mich. — Small  town 
liatronage. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  Payable 
In  Advance.  Minimum  Charge, 
$1.00 


THEATRES  FOR  SALE 

FOR  SALE:  Three  Extra  Good  Theatres  in 
good  Northern  Iowa  towns.  Making  money. 
Will  sell  one  or  all  three.  Terms  to  responsible 
parties.  Write  “A,”  Exhibitors  Herald. 


THEATRES  WANTED 

WANTED : To  buy  or  lease  good  house  in 
E2astern  Iowa.  Must  be  worth  the  price.  Town 
2,000  or  more.  Write  full  details  first  letter. 
Address  “J,”  Exhibitors  Herald. 


WANTED : Moving  Picture  Theatre  in  town 

of  2,000  or  larger.  Have  the  cash.  Address 
D.  M.  Breitrick,  R.  No.  3,  Hortonville,  Wis. 


EQUIPMENT  FOR  SALE 

FOR  SALE:  Brand  New  Theatre  Chairs  while 
they  last  $2.25  each.  C.  G.  Demel,  845  South' 
State  St.,  Chicago. 


MUSICIANS  AVAILABLE 

CONCERT  THEATRE  Organist  now  playing 
Wurlitzer  Hope-Jones’  desires  to  make  a change. 
Would  like  to  hear  from  Theatre  Managers  de- 
siring the  services  of  a modern  picture  performer 
of  the  highest  caliber.  Excellent  references  fur- 
nished upon  request.  Nothing  cons-idered  after 
November  1st.  Address,  Organist,  442  H.  St., 
N.  W.,  Washington,  D,  C. 


AVAILABLE:  Violinist-Leader.  Schooled. 

Experienced,  Excellent  Library.  Reliable.  Elbert 
.\kin,  Brarablee  Hotel.  Kansas  City,  Mo, 


for  Release  in  December — Now  Booking 


ODUCERS  DISTRIBUTING  CORPORATION 
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FILM  IN  MISSOURI 
NO  W PL  A YING  BIG 
ROLE  IN  POLITICS 

Nczv  $250,000  Theatre  Opened 
by  Roy  Burford 

KANSAS  CITY,  MO.,  Sept.  30.— Never 
before  in  the  history  of  Missouri  has  the 
screen  played  such  an  important  role  in 
politics.  No  longer  does  the  candidate 
plead  for  a hearing  on  what  he  has  ac- 
complished. He  flashes  it  before  the  eyes 
of  the  voters.  Following  an  address  in 
Sedalia,  Mo.,  a motion  picture  review  of 
the  regime  of  Governor  Hyde  was 
screened.  It  featured  the  progress  made 
in  the  road  program,  improvements  in 
state  eleemosynary  institutions,  views  of 
nine  new  buildings  at  the  state  university 
and  the  new  structures  at  the  state  nor- 
mal schools. 

* * « 

“If  I had  a million  dollars  I’d  spend 
it  in  making  pictures,  for  I love  the 
work,’’  laughed  Ruth  Roland  of  motion 
picture  fame  in  the  Union  station  in 
Kansas  City.  Miss  Roland,  who  was  on 
her  way  to  New  York,  readily  admitted 
that  her  “hobby’’  was  real  estate  and 
that  she  was  a business  woman. 

* * >i: 

Seldom  has  Milton  Feld,  managing 
director  of  the  Newman  theatre,  Kansas 
City,  hit  upon  an  exploitation  angle  so 
unique  as  that  connected  with  the  appear- 
ance of  the  Six  Brown  Brothers  at  the 
Newman.  It  was  Thursday,  just  when 
the  “standing  room  only’’  sign’s  useful- 
ness was  nearing  an  end  for  the  week, 
that  Mr.  Feld  discovered  it  was  in  Kansas 
City — so  the  Brown  Brothers  said— that 
a rusty  saxophone  was  purchased  in  a 
pawn  shop  and  that  famous  sextet 
launched  upon  an  envial)le  career.  The 
story  was  worth  a half-column  in  the 
Kansas  City  Star. 

* * ^ 

Little  did  James  W.  Watson  of  the 
Benton  theatre,  Kansas  City,  realize  that 
while  he  was  endeavoring  to  figure  out 
a two-ball  combination  in  a pool  room 
in  Topeka,  Kan.,  this  week  that  he  was 
being  elected  vice  president  of  the  M.  P. 
T.  O.  Kansas  and  Missouri,  to  serve  as 
supervisor  of  the  Western  Missouri  sec- 
tion. Taking  it  for  granted  he  had  plenty 
of  time,  Watson  sought  relaxation  among 
the  “ivories”  before  entering  the  conven- 
tion room  at  the  Hotel  Kansan.  And  it 
was  not  until  after  the  afternoon  session 
of  the  second  day  that  he  discovered  he 
was  an  offlcial. 

« * 

The  third  finest  theatre  in  Kansas — the 
New  Burford  theatre — was  opened  last 
week  at  Arkansas  City,  Kan.  The  new 
house,  of  which  Roy  Burford  is  manager, 
cost  approximately  $250,000  and  seats 
1,400  persons,  no  expense  being  spared  in 
making  it  one  of  the  best  houses  in  the 
state.  A seven-piece  orchestra  has  been 
engaged,  while  a pipe  organ  will  be  in- 
stalled later.  The  opening  picture  was 
“The  Perfect  Flapper.” 


The  following  announcements  of  new 
theatres  and  changes  in  management  in 
the  Kansas  City  territory  have  been  an- 
nounced; Rustic  theatre,  Southwest 
City,  Mo.,  purchased  by  D.  S.  St.  John 
from  E.  D.  Shepard,  seating  capacity  200. 
Laclede  Opera  House,  Laclede,  Mo.,  has 
re-opened  with  H.  D.  Standly  as  owner. 
Legion  theatre,  Oberline,  Kan.,  opened 
by  H.  Dbwden.  Memorial  Hall,  Atchi- 
son, Kan.,  C.  M.  Warner,  manager,  will 
open  the  season  soon.  Legion  theatre, 
Norwich,  Kan.,  destroyed  by  fire.  11. 
Mac,  formerly  with  Kansas  City  Para- 
mount exchange,  is  to  open  a new  house 
in  Clinton,  Mo.,  soon. 

« t-  « 

Last  week  was  another  busy  period  on 
Kansas  City’s  movie  row,  the  following 
exhibitors  being  among  out-of-town  vis- 
itors: C.  M.  Pattee,  Pattee  theatre,  Law- 
rence, Kan.;  Tom  Wear}",  Farris  theatre, 
Richmond,  Mo.;  Lee  Gunnison,  Crystal 
theatre,  Atchison,  Kan.;  C.  L.  MeVey, 
Dreamland  theatre,  Herington,  Kan.; 
Fees  Brothers,  Best  theatre.  Parsons, 
Kan.;  Mr.  and  Mrs.  Lee  Miller,  Best 
theatre,  Topeka,  Kan.;  Abe  Ulamperl. 
Gem  theatre,  Topeka,  Kan.;  Edward 
Smith,  Cozy  theatre,  Minneapolis^^  Kan.; 
Harry  McClure,  Strand  theatre,  Em- 
poria, Kan.;  Roy  Millis,  Smithville,  Mo.' 
H.  Brown,  Hippodrome,  Leavenworth, 
Kan.;  M.  Dowden,  Oberlin,  Kan.;  P.  O. 
Jones,  Royal  theatre,  Carrollton,  Mo.,  and 
William  Gable,  Beloit,  Kan. 


Lawrence  to  Manage 

Milwaukee  Modjeska 

SOUTH  BEND,  IND..  Sept.  30.— 
C.  F.  Lawrence,  for  the  last  five 
months  manager  of  the  Oliver  theatre, 
South  Bend,  has  resigned  to  become 
manager  of  the  Modjeska,  a new  million 
dollar  picture  house  in  Milwaukee,  Wis. 
C.  W.  McDaniel  of  Chicago,  for  fifteen 
years  business  manager  of  Cohan’s  Grand 
Opera  House,  and  more  recently  con- 
nected with  the  distribution  of  motion 
pictures,  has  arrived  in  South  Bend  to 
succeed  Lawrence. 

Lawrence  came  to  the  Oliver  last 
spring  and  immediately  began  a cam- 
paign of  activity  which  brought  the  house 
into  prominence  again.  When  the  Or- 
pheum  circuit  leased  the  theatre  from  the 
Palace  corporation  for  a period  of  ten 
years,  Lawrence  was  retained. 


Bankruptcy  Petition 

Is  Filed  by  Mutual 

(Special  to  Exhibitors  Herald) 

INDIANAPOLIS,  IND.,  Sept.  .30.— 
Mutual  Theatre  Company  of  Marion, 
Ind.,  filed  a petition  in  bankruptcy  yes- 
terday in  federal  court,  listing  its  debts 
at  $26,518.80  and  assets  valued  as  $6,000. 
The  company  operated  three  motion  pic- 
ture houses,  according  to  the  petition. 
The  records  of  the  district  clerk’s  office 
do  not  show  the  appointment  of  a re- 
ceiver. 


BADGER  HOUSES 
START  PLAN  OF 
PUBLIC  SERVICE 

JJl'll  Name  Committees  Soon 
for  National  Meet 

(Special  to  Exhibitors  Herald) 

AlILWAUKEE,  WIS.,  Sept.  30.— 
AVhen  members  of  the  Motion  Picture 
Theater  Owners  of  Wisconsin  met  re- 
cently for  their  annual  convention,  they 
decided  that  public  service  was  to  be 
their  slogan  for  the  coming  year.  With, 
the  season  only  a few  weeks  old,  exhib- 
itors are  demonstrating  in  a dozen  or 
more  ways  that  they  were  really  in  ear- 
nest and  that  it  was  not  merely  idle  talk 
upon  their  part. 

As  is  fitting,  Fred  Seegert,  of  the  Re- 
gent theatre  in  Milwaukee,  president  of 
the  organization,  has  taken  the  lead  in 
performing  public  service,  showing  that 
he  for  one  practices  what  he  preaches. 

When  the  Sherman  Boulevard  church 
in  Milwaukee  found  itself  without  a suit- 
able place  to  hold  service  because  its  old 
structure  was  being  torn  down  to  make 
room  for  a new  building,  Mr.  Seegert 
voluntarily  donated  the  use  of  his  theatre. 
It  will  be  three  months  before  the  new 
church  is  completed  and  until  then  serv- 
ices will  be  held  each  Sunday  morning  at 
the  Regent  without  cost,  Mr.  Seegert 
spurning  an  offer  of  rent  stated  he  is 
merely  performing  the  public  service  that 
he  is  pledged  to  perform. 

It  used  to  be  that  church  people  and 
show  people  were  always  at  sword’s 
points,  but  according  to  Mr.  Seegert  that 
feeling  is  being  entirely  eliminated  by 
such  moves  as  his. 

Mr.  Seegert’s  action  is  merely  in  line 
with  what  other  exhibitors  are  doing. 
Every  member  of  the  organization  ha". 
l)anded  together  to  work  for  the  good  of 
th.e  public  as  was  urged  at  the  recent 
convention  b}-  Michael  O’Toole,  national 
president,  who  pointed  out  that  it  is  the 
only  way  in  which  exhibitors  will  suc- 
ceed. 

Accordingly,  since  the  convention,  ex- 
hibitors have  thrown  their  support  to  a 
safety  week  campaign  and  fire  prevention 
drive  and  have  promised  their  aid  in  put- 
ting over  Book  Week,  a Mail  Early  cam- 
paign, and  the  Red  Cross  and  Commun- 
ity Fund  drives. 

During  safety  week,  each  house  in  the 
ci..\’  carried  trailers  with  Safety  slogans 
and  warnings  to  pedestrians,  and  mo- 
torists. In  addition,  many  exhibitors 
threw  open  their  doors  to  safety  speakers. 
* * * 

Committees  to  handle  various  matters 
in  connection  with  the  national  conven- 
tion of  motion  picture  theatre  owners  in 
Milwaukee  next  summer  will  be  named 
within  a few  days  at  a meeting  of  the 
hoard  of  directors  of  the  Motion  Picture 
Theatre  Owners  of  Wisconsin. 
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j CHICAGO  PERSONALITIES  j 


For  Illinois 
and  Indiana 


Four  Big  Banner 
Productions 

1.  “The  Truth  About  Women.” 
Hope  Hampton,  Lowell 
Sherman,  David  Powell, 
Alary  Thurman. 

2.  “The  Alan  Without  a Heart.” 
From  the  famous  novel  by 
Ruby  AL  Ayres. 

Jane  Novak,  Kenneth  Har- 
lan, Faire  B i n n e y,  David 
Powell. 

3.  “Those  Who  Judge.” 

Lou  Tellegen,  Patsy  Ruth 
Aliller,  Edmund  Breese, 
Alary  Thurman. 

4.  “Daughters  AVho  Pay.” 

(Cast  to  be  announced.) 

Also 

T%uo  Lee  Bradford 
Productions  of 
Unusual  Merit 

1.  “Passion’s  Pathway.’’ 

Estelle  Taylor,  Tully  Alar- 
shall,  Alargaret  Landis,  Kate 
Price. 

2.  “Lights  of  London.” 

Wanda  Hawley. 

Get  in  touch  with  us 


Greiver  Productions 

831  So.  Wabash  Avenue 

Chicago,  111. 


JAAIES  R.  GRAINGER,  general  man- 
ager, Aletro-Goldwyn  and  Eddie  Saund- 
ers, district  sales  manager,  held  a meet- 
ing of  district  managers  at  the  Congress 
hotel,  last  Sunday. 

* ^ * 

The  Exhibitors  Association  of  Chicago 
will  hold  its  monthly  meeting  Friday,  Oct. 
3,  at  Ridge  Hall,  7th  and  Wabash  ave.  at 
2 P.  ]\I.  at  which  time  a prominent  city  offi- 
cial will  address  them.  Important  legislative 
matters  will  be  discussed  and  the  secretary 
is  urging  all  house  managers  and  theatre 
owners  to  attend. 

* * * 

J.VCK  Stewart,  manager  of  Selznick  ex- 
change, received  word  to  reinstate  all  of  his 
salesmen  and  that  the  company  had  acquired 
a number  of  new  subjects. 

* si;  % 

J.  E.  Moss  has  been  added  to  the  Produc- 
ers Distributing  Corp.  sales  staff  by  Harry 
Lorch.  resident  manager. 

* * 

Dan  Roche  is  working  out  an  intensive 
advertising  campaign  for  “W  e 1 c o m e 
Stranger”  the  Producers  Distributing  Corp. 
feature  which  goes  into  the  Orpheum  the- 
atre Oct.  11. 

* Hi  * 

Roy  Cummings  has  taken  over  the  Pecks 
theatre,  LaSalle,  111.,  formerly  owned  by 
Airs.  Peck  Collins. 

* * * 

Clarence  Phillips,  Chicago  salesman,  is 
leading  the  field  in  the  national  sales  contest 
the  Producers  Distributing  Corp.  is  con- 
ducting. 

* * * 

J.VCK  Miller,  business  manager  of  Ex- 
hibitors -Association  of  Chicago,  is  vacation- 
ing up  at  Winchester,  Wis.  He  expects  to 
return  Oct.  3. 

* * * 

Rl'th  Roland,  the  serial  star,  arrived  in 
Chicago  on  the  Century  on  Monday. 

* Hi  H: 

Harry  Scott,  Pathe  feature  sales  man- 
ager, called  on  local  manager  Fred  Aiken 
and  -Associated  Exhibitors  manager  Harris, 
on  Alonday. 

* * * 

J.  J.  Hess,  Warner  brothers  exploitation 
man,  put  on  a fashion  show  at  Illini,  111.,  in 
connection  with  the  showing  of  “Beau 
Brummell.” 

* * * 

Ed  Johnson,  salesman,  accompanied  bj' 
country  sales  manager,  I.  Gettleson,  made  a 
tour  of  Indiana  and  Wisconsin  towns  tell- 
ing the  native  exhibitors  about  F.  B.  O. 
product. 

* * * 

Cecil  M.vberry,  division  manager  Pro- 
ducers Distributing  Corp.  in  a swing  around 
his  offices,  took  in  Omaha,  St.  Louis  and 
Minneapolis. 

* * * 

W.xlter  Schrader,  owner  of  the  Retlaw 
hotel.  Fond  du  Lac,  the  Loraine  hotel,  Madi- 
son, and  Wisconsin  hotel,  at  Milwaukee,  is 
to  erect  a new  modern  theatre  at  Fond  du 
Lac  on  the  present  site  of  the  Palmer  house. 
It  is  not  known  who  will  manager  the  house. 
* * * 

Word  has  been  received  that  the  first  of 
a new  series  of  state  right  features  is  be- 
ing completed  by  Russell  Productions. 

W.  D.  Russell,  president  of  the  concern  is 
now  in  Hollywood,  supervising  the  produc- 
tion of  “Battlin’  Bunyan”  adapted  from  a 
Saturday  Evening  Post  story.  “Battling 
Bunyan  Ceases  To  Be  Funny”.  Wesley 

Barry  is  starred  in  the  production,  and  has 


-Al  Kauffman  and  Sam  Wendel  as  trainers 
in  a sparring  bout  scene. 

H!  H:  H: 

Nat  Wolf,  of  the  picture  department  of 
the  Orpheum  Circuit,  is  in  Kansas  City  and 
Omaha,  this  week. 

* * * 

Harry  Kauffman  has  been  made  man- 
ager of  the  American  theatre. 

4=  H: 

Charles  AIcDaniels  has  replaced  man- 
agree  Lawrence  at  the  Oliver  theatre.  South 
Bend,  Inch 

* * * 

Harold  B.  Franklin,  in  charge  of  Para- 
mount theatres,  was  a Chicago  visitor  last 
week. 

He  Hs 

Herb  H.vyman,  well  known  in  local  film 
circles,  has  been  transferred  to  the  Para- 
mount office  at  Detroit,  as  special  repre- 
sentative. 

* * 

Earl  Crabb,  district  manager  for  Famous 
Players  in  Texas,  was  in  town  last  week. 

* * * 

The  Wolf  and  Young  interests  will  start 
work  on  their  new  3,000  seat  theatre  on 
Broadway,  Gary,  Ind.,  October  1.  They 
now  operate  the  Gary,  Orpheum  and  Broad- 
way theatres.  ji:  ^ 

A m o n g the 
changes  in  local 
film  circles  last 
week  was  the 
resignation  of 
T.  C.  Mont- 
gomery as  man- 
a g e r of  the 
Universal  ex- 
change. “Steve” 
as  he  is  popu- 
larly known 
hereabou  t s 
joined  Uni- 
versal as  local 
"Steve”  Montgomery  manager  last 

March  and  or- 
ganized a strong  selling  staff.  He  was 
formerly  with  Educational  Exchange.  Mr. 
Montgomery  recently  took  up  the  matter  of 
overcharge  by  the  city  authorities  due  to 
misinterpreting  the  ordinance  collecting  for 
film  permits,  and  won  a decision  from  the 
Corporation  Council  which  saved  the  local 
exchanges  thousands  of  dollars.  He  has  not 
announced  his  plans  for  the  future. 

Al  Hoffman  again  won  first  prize  in  the 
F.  B.  O.  sales  contest  on  Saturday. 

* * * 

Owing  to  so  many  “months”,  “Weeks” 
and  special  drives  at  the  various  exchanges, 
the  baseball  league,  organized  last  spring 
among  the  local  exchanges,  has  been  shot  to 
pieces,  and  it  looks  as  though  that  Healy 
cup  would  be  used  next  year. 

* * 

The  Imperial  theatre,  2.329  West  Madison 
St.  changed  hands  last  week  when  George 
Beidler  transferred  it  to  Frank  A.  P.  Gaz- 
zolo.  The  price  paid  is  said  to  have  been 
$225,000.  It  will  be  used  e.xclusively  for  a 
picture  theatre. 

^ * 

The  Producers  Distributing  Corp.  local 
boys  have  been  making  a good  showing  on 
the  national  sales  contest,  having  moved  up 
from  18th  place  to  9th  position.  The  race 
is  about  half  over  and  the  Chicago  salesmen 
due  to  the  excellent  cooperation  received 
from  local  exhibitors  expect  to  finish  well 
up  near  the  top  if  not  in  first  place. 
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1)  T T E R THEATRES  SECTION  OF 


October  II,  1924 


Now  Lets  Talk  About  Your  Lighting 

The  attractiveness  of  any  theatre — 
large  or  small — is  dependent,  to  a 
great  extent,  on  the  proper  applica- 
tion of  light. 

A variety  of  lighting  combinations 
has  been  designed  by  our  engineers 

which  enables  any  theatre  owner  not  only  to  secure 
the  greatest  light  and  color  harmony  possible 
but  to  create  a decorative  effect  that  is  pleas- 
ingly different. 

In  the  interest  of  better  theatre  lighting,  our 
Lighting  Service  Department,  consisting  of  a 
corps  of  expert  engineers,  is  ready  to  help  you 
with  suggestions  and  advice  on  any  subject 
pertaining  to  the  lighting  of  your  theatre. 

If  you  are  interested  in  such  subjects  as  how 
new  lighting  effects  may  be  obtained;  decora- 
tive lighting;  color  effects;  orchestra  flood 
lighting;  adapting  light  to  music;  painting 
scenery  with  light;  incandescent  lamp  projec- 
tion, etc.,  expert  advice  is  available  to  you 
without  charge. 

As  part  of  our  service  we  have  prepared  a set  of 
five  books,  the  most  comprehensive  treatise  on 
theatre  lighting  that  has  ever  been  published. 

They  will  be  sent  to  you  free  on  request.  Write 
to  Edison  Lamp  Works  of  General  Electric  Com- 
pany, Harrison,  N.  J. 


EDISON  MAZDA  LAMPS 

A GENERAL  ELECTRIC  PRODUCT 
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<Mr  Jiatrod.cfiief  electrician  of  the 


FAMOUS  PUYERS-LASKYCO 


Recommends  the  use  of  ROCK- 
BESTOS  MOTION  PICTURE 
CABLE  to  all  Motion  Picture  pro- 
ducers, because  of  the  very  satis- 
factory service  that  it  has  given 
him.  He  is  using  it  on  the  large 
Sun  Arcs,  projectors  and  wherever 
asbestos  cable  is  required. 

Rockbestos  wire  is  so  made  that 
the  insulation  will  never  deteriorate 
— it  is  the  everlasting  wire. 

Send  for  Samples  and  Prices 


L! 
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ROCKBESTOS  PRODUCTS 

CORPORAT  I ON 

NEW  HAVEN,  CONN. 

Western  Office,  711  First  National  Bank  Building,  Chicago,  III. 


Mr.  Harrod  pointing  out  the  good  features 
of  Rockbestos  as  used  on  a big  Sun  Arc. 
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A WELL-PRESENTED  pro- 
gram-agreeable surround- 


each  is  built  to  those  high  stand- 
ards of  design,  quality  and 
ings — a comfortable  H-W  chair,  workmanship  which,  for  98 
Your  patrons  sure  are  “ sittin’  years,  have  characterized  Hey- 
pretty  ” — and  so  are  you  I wood- Wakefield  seating  equip- 
The  five  representative  H-W  ment. 

Theater  chairs  shown  here  are  At  your  request  — and  without 
but  suggestions  of  the  ten  times  cost  or  obligation  to  you  — any 
greater  selection  the  complete  H-W  warehouse  will  send  its 
H-W  line  permits.  There’s  an  Theater  expert  to  help  solve 
H-W  chair  adapted  to  any  dec-  your  seating  problems.  Take  ad- 
orative  scheme  you  plan.  And  vantage  of  this  valuable  service. 
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HEYWOOD-WAKEHELD  WAREHOUSES 

BALTIMORE,  MD. 

LOS  ANGELES,  CALIF 

113  West  Conway  St. 

215  East  6th  St. 

BOSTON  45,  MASS. 

NEW  YORK,  N.  Y. 

Winter  Hill 

516  W.  34th  St. 

BUFFALO,  N.  Y. 

PHILADELPHIA,  PA. 

Wells  and  Carroll  Sts. 

244  So.  5th  St. 

CHICAGO,  ILL. 

PORTLAND,  ORE. 

2653  Arthington  St. 

148  No.  Tenth  St. 

KANSAS  CITY,  MO. 

SAN  FRANCISCO 

1310  W.  Eighth  St. 

737  Howard  St. 

ST. 

LOUIS,  MO. 

Sixth  and  O’Fallon  Sts. 
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A monthly  supplement  of  Exhibitors  Herald,  published  for  the  information  and  guidance 
of  exhibitors  in  matters  of  theatre  construction,  operation  and  equipment  and  to  promote 
the  ideal  of  greater  and  finer  theatres. 

Edited  by  H.  E.  Holquist 


You  Can  Effect  a 

25  PER  CENT  CUT 


in  Theatre  Operating  Expenses 

Says 


The  cost  of  maintenance  and  physical 
operation  of  the  average  theatre  can 
be  cut  twenty-live  percent  if  a technical 
audit  is  properly  instituted.  A practical 
demonstration  has  proven  this  statement. 

Two  theatre  managers  called  on  me 
recently.  One  was  the  managing  director 
of  a leading  metropolitan  theatre,  the 
other  was  the  owner  of  a house  in  a cer- 
tain mid-west  town.  In  both  interviews 
three  identical  questions  were  asked  and 
may  be  construed  as  the  typical  interro- 
gation of  theatre  managers,  in  general 
when  appraised  of  the  fact  that  a theatre 
survey  and  service  system  has  been  intro- 
duced as  the  latest  adjunct  to  theatre  op- 
eration. The  questions  asked  were: 
“What  does  it  all  mean  and  is  it  worth 
anything  to  the  theatre?  Will  it  prove 
a practical  and  financial  benefit  to  the 
manager?  Will  the  proposed  service 

render  an  adequate  ' service?”  It  is  my 

purpose  to  clarify  the  present  atmos- 
phere of  doubt,  misgiving  and  indiffer- 
ence and  prove  the  necessity  of  period- 
ical survey  of  the  physical  aspects  of  any 
theatre. 

* * >(= 

Unfortunately,  the  theatre  has  been 

the  favorite  locale  for  more  inefficient 
methods  than  any  other  business  of  com- 
parative size.  This  may  be  attributed  to 
that  dentalizing  influence  of  contagious 
character  which  various  inefficiency  men 
and  other  business  barnacles  have  in- 
jected at  the  cost  of  its  advancement  and 
development,  and  partly  due  to  the  fault 
of  a legion  of  managers  in  not  giving  a 
serious  interest  to  the  theatre  business 
as  a legitimate  business,  being  content  to 
follow  in  the  footsteps  of  precedent  and 
indulging  in  hackneyed  ideas  of  show- 
manship. This  is  not  a total  admoni- 
tion, but  a basis  for  comparison. 

The  American  theatre  has  passed  the 
experimental  stage.  The  motion  picture 
theatre  has  become  “better-ized”  and  is 
no  longer  an  unknown  quantity.  The 
theatre  in  general  is  recognized  as  one  of 
the  most  vital  influences  in  the  civic  and 
social  development  of  the  country  and 
equal  to  the  press  in  its  power  to  mould 
public  opinion.  It  enjoys  an  enviable 
prestige. 

With  these  salient  points  confronting 
us  why  has  the  theatre  failed,  as  a busi- 
ness, except  in  a minority  of  instances, 
to  avail  itself  of  the  opportunity  to  sys- 
tematize and  stabilize  its  operation  on  a 


Colby  Harriman 

Stage  and  Theatre  Lighting  Specialist 

basis  and  in  a manner  comparable  with 
other  big  business  enterprises?  This 
question  will  be  promptly  answered  as 
it  usually  is  that  the  theatre  is  not  like 
other  business  institutions,  that  it  is  the 
home  of  an  art,  a vague  business  of  a 
highly  speculative  character  without  and 
a firm  foundation;  that  its  fundamental 
characteristics  make  it  impossible  to  con- 
duct its  operations  like  a commercial  en- 
terprise. 

Such  an  argument  is  positively  absurd. 

^ 4^ 

It  will  be  admitted  that  the  source  or 
method  of  depriving  an  income  varies  in 
a degree  wdth  that  of  selling  steel  prod- 
ucts or  furniture,  but  in  the  matter  of 
disbursements,  of  current  expenditures, 
in  the  maintenance  and  successful  op- 
eration of  the  theatre,  there  is  absolutely 
no  difference.  The  same  physical  agencies 
necessary  in  the  conduct  of  the  business 
of  the  factory,  store  or  institutions  are 
also  found  in  the  theatre,  with  no  differ- 
ence in  their  functioning. 

The  majority  of  theatre  managers  have 
found  it  necessary  to  conduct  regular 
financial  audits  to  insure  correct  account- 
ing of  their  finances.  Years  ago  such  a 
procedure  was  unheard  of  in  the  theatre. 
Injecting  a few  germs  of  legitimate 
business  methods  wrought  the  change, 
and  today  it  is  not  unusual,  but  is  con- 
sidered a work  of  vital  importance.  In 
the  matter  of  maintenance  and  general 
operation  the  theatre  has  stumbled  along, 
spending  thousands  of  dollars  unneces- 
sarily. The  theatre  consumes,  light, 
power,  heat,  and  other  operating  units, 
paying  for  same  in  the  manner  employed 
by  other  business  organizations,  but  there 
is  an  apparent  lack  of  proper  systems  of 
conduct  affecting  these  physical  agencies 
which  is  found  in  the  factory  or  institu- 
tion. It  is  in  the  operation  of  the  theatre 
when  the  losses  are  germinated.  Why 
this  almost  general  condition  has  not 
been  rectified  is  indeed  a_  mystery.  It  is 
but  logical  that  a financial  audit  should 
be  accompanied  by  a physical  check-up 
or  a technical  audit. 

* sH  * 

Personally,  I am  a foe  to  waste  in 
theatre  maintenance  and  a constant  advo- 
cate of  real  economy.  My  intimate 
knowledge  of  theatre  conditions,  through- 
out the  United  States  in  all  types  of 
house  has  revealed  to  me  that  the  aver- 
age manager  operates  by  luck  or  chance. 


It  is  almost  unbelievable,  in  some  in- 
stances, that  a business  of  such  magni- 
tude sliould  not  be  conducted  on  a 
definite  systematic  basis.  An  effort  has 
been  made  by  the  majority  of  managers, 
but  failure  usually  attended  them  because 
their  initial  steps  were  not  taken  in  the 
right  direction.  A technical  audit  is  the 
solution  and  when  properly  devised  and 
instituted  by  an  e.xpcrt,  results  will  l)e 
attained. 

It  is  easy  enough  to  find  fault,  but  that 
is  not  the  attitude  to  assume.  Criticism 
.should  be  constructive,  not  too  drastic  or 
iconoclastic.  Upon  this  premise  the 
principle  of  true  efficiency  can  be  found- 
ed. Efficiency  in  the  theatre  means  a 
perfected  system  operating  in  a practical 
manner.  This  is  the  stumbling  block. 
Men,  well  meaning  individuals,  have  en- 
deavored to  place  theatre  operation  on  an 
efficient  basis,  but  have  failed  owing  to 
their  lack  of  practical  knowledge  of  the 
theatre  as  it  functions,  without  being 
cognizant  of  its  possibilities  and  its  limi- 
tations. No  efficiency  expert  or  engineer- 
ing specialist  can  ever  render  a valuable 
service  to  the  theatre  unless  he  knows 
the  theatre  business  by  actual  experience. 
It  is  not  necessary  that  he  should  have 
been  a manager  or  owner,  but  either  by 
intimate  contact  or  constant  observation, 
is  familiar  with  its  needs  in  every  depart- 
ment. The  theatre  is  not  all  wrong  nor 
has  it  stagnated,  but  it  needs  the  service 
of  helpfulness  and  of  genuineness,  not 
graft  or  inefficiency. 

4:  ^ 

The  principal  reason  for  championing 
the  new  idea  of  a workable  theatre  effi- 
ciency plan  is  that  the  survey  system 
renders  a dependable,  authentic  and 
practical  service  to  any  theatre  manager 
in  the  solution  and  adjustment  of  the 
important  technical  phases  concerning 
successful  theatre  operation. 

The  principal  of  the  system  is  to 
systematize  the  technical  operation  of  the 
theatre,  increasing  its  efficiency  and 
minimizing  by  an  appreciable  reduction 
the  cost  of  operation  and  general  main- 
tenance. Some  managers  will  say  that  it 
is  a great  idea,  but  cannot  be  success- 
fully worked. 

Recent  tests  have  proven  beyond  all 
doubt  that  in  the  majority  of  houses 
present  costs  of  operating  can  be  reduced 
and  money  saved  in  general  maintenance 
and  subsequent  purchases  of  necessary 
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supplies  when  the  survej'  is  made  all 
theoretical  schemes  and  inadequate 
methods  are  readily  detected  and  prac- 
tical measures  entailing  less  work  are 
substituted.  This  is  not  a Utopian  idea 
but  an  established  tact.  It  can  be  done 
with  results  obtained  and  benefits  follow- 
ing. 

* Jjs  ^ 

For  example,  let  us  take  a case  in 
point.  The  manager  of  a theatre  which 
we  can  conveniently  call  the  Capitol  had 
enjoyed  a splendid  patronage.  He  had 
conducted  his  house  along  the  usual 

lines.  There  were  times  during  the  sea- 
son when  the  cost  of  operation  increased, 
in  some  ine.xplainable  way.  This  was  not 
a favorable  situation  as  an  effort  had 

been  made  on  his  part  to  curtail  the 

increase  and  adjust  his  operating  ex- 
penses to  enable  a reasonable  balance  to 
be  maintained.  Finally  it  was  suggested 
that  he  secure  the  services  of  a man  who 
was  conversant  with  theatre  operation  to 
analyze  the  situation  and  that  a solution 
might  be  found  to  eliminate  the  perplex- 
ing situation.  Reluctantly  the  manager 
consented,  as  he  detected  interference  in 
the  conduct  of  his  business  and  did  not 
realize  that  the  observations  of  a person 
not  closely  associated  with  his  house 
would  be  in  a position  to  detect  trouble. 
Some  times  we  are  so  close  to  the  cause 
of  the  problem  that  we  are  unable  to 
see  it. 

The  technical  engineer  came  to  the 
theatre  with  his  charts  and  survey 
records.  He  first  had  a detailed  inter- 
view with  the  manager  and  the  two  men 
made  an  inspection  tour  of  the  theatre. 
This  was  simply  a statement  of  facts: 
The  trouble  must  be  noted  in  order  to 
be  adjusted,  and  where  the  trouble  is 
not  defined  even  though  there  is  an  indi- 
cation of  its  presence  the  diagnosis 
would  reveal  it.  The  technician  made  a 
detailed  survey  of  the  electric  equipment, 
both  lighting  and  power  systems,  he  in- 
cluded the  heating,  ventilating  and  re- 
frigeration systems  and  to  complete  his 
task  checked  up  the  general  maintenance 
work  from  the  porter's  room  to  the  waste 
barrel. 

All  necessary  scientific  and  engineering 
tests  were  made  as  no  survey  could  be 
authentic  unless  it  was  conducted  along 
the  routine  of  practical  engineering 
methods.  An  inventory  of  all  equipment 
was  made,  an  analysis  of  the  lighting 
equipment,  heat  lines,  ventilating  outlets, 
etc.  This  information  was  accurateh' 
recorded  and  the  cost  sheets  of  previous 
operations  w'ere  consulted  and  checked. 
This  enabled  the  technician  to  definiteh' 
ascertain  what  each  physical  unit  cost 
and  in  w’hat  areas  maximum  cost  was 
found.  The  technician  completed  his 
work  and  inaugurated  his  analysis. 

* * * 

To  the  astonishment  of  the  manager 
it  was  found  that  the  cost  of  operation 
could  be  reduced  conservatively  at  least 
twenty-five  per  cent.  This  was  not 
guesswork,  but  a positive  proof  as  figures 
were  in  evidence.  The  manager  became 
wildly  enthusiastic  but  the  technician 
indicated  that  what  service  he  rendered 
was  not  unusual  but  one  that  could  be 
duplicated  in  any  other  well  organized 
business,  he  had  simply  applied  recog- 
nized engineering  principles  to  the  the- 
atre in  a practical  manner  based  on  a 
thorough  knowdedge  of  the  theatre.  The 
survey  lasted  about  three  days,  and  the 
nominal  fee  of  the  technician  for  his 
services  was  a minor  consideration  when 
viewed  in  the  light  of  the  unusual  saving 
in  the  cost  of  operation. 

The  copy  of  the  survey  and  its  detailed 
information  and  subsequent  analysis  was 
left  with  the  manager  as  a guide  or 
reference  record.  The  technician,  however, 
agreed  to  continue  his  service  as  an 


advisor  gratis  to  the  manager.  That  is  a 
feature  winch  is  commendable,  as  the 
average  inspector,  analist  or  efficiency 
e.xpert  usually  makes  a survey,  a few 
recommendations  and  hastens  away  to 
leave  the  manager  struggle  with  the  in- 
stallation of  the  new  system. 

No  work  of  a survey  can  count  for 
anything  of  a defined  value  unless  it  is 
attended  in  person  or  by  a service  until 
the  period  of  establishment  has  taken 
place.  T his  is  simply  a guarantee  of  the 
practicability  of  the  suggestions  and 
changes  wrought  b\'  the  technician.  The 
service  becomes  a real  service  when  it 
fearlessly  faces  all  succeeding  problems 
and  routs  them  on  the  basis  originally 
outlined  in  the  previous  analysis. 

The  theatre  manager  was  surprised 
when  he  learned  that  he  had  access, 
without  cost  to  him,  to  an  unlimited  fund 
of  valuable  technical  data  and  sugges- 
tions appertaining  to  the  theatre;  that 
the  technician  would  assist  him  in  secur- 
ing estimates  and  detailed  information 
relative  to  any  new'  equipment  of  tech- 
nical alterations  which  he  wished  to 
secure;  that  he  could  secure  the  services 
of  a practical  purchasing  agent  wdio 
would  secure  proper  materials  and  sup- 
plies at  the  lowest  possible  cost,  so  that 
the  system  installed  would  not  be  im- 
periled. This  was  only  a legitimate 
service  which  the  proper  survey  made 
necessary. 

* >:<  H'* 

Summarizing  this,  it  is  well  to  say  that 
a technical  audit  is  not  a new'  idea,  it  is 
simply  the  systematic  way  to  get  theatre 
maintenance  on  a plane  of  economy.  It 
is  conservative  in  the  extreme  and  all 
“red-tape”  is  eliminated.  What  the 
theatre  manager  w'ants  is  to  make  as 
large  a showing,  create  the  most  favora- 
ble impression  with  his  patrons  at  the 
minimum  cost;  losses  must  be  checked, 
especially  the  little  trivial  ones  which 
gather  in  financial  momentum  as  each 
season  reaches  its  close. 

Intensive  operation  is  one  w'ay  w'e  mav 
speak  of  it.  In  the  matter  of  state 
presentation  and  prologues  the  lighting 
and  production  work  can  be  systematized 
in  a similar  method  eliminating  waste  in 
a major  degree  and  improving  the  effec- 
tiveness of  the  production.  This  applies 


Look  for 
The  Stars 

When  your  copies  of  the 
Herald  are  nicely  stacked  on 
the  shelf  and  you  want  to 
pick  out  any  issue  containing 
the  “Better  Theatres”  section 
look  for  the  book  with  the  two 
stars  on  the  “backbone,” 
These  stars  are  your  guide  to 
the  issue  which  contains  a 
fund  of  information  on  vir- 
tuedly  every  phase  of  success- 
ful theatre  operation. 

If  you  are  in  need  of  some 
particular  item  of  equipment 
turn  to  the  “Exhibitors  Infor- 
mation and  Catalog  Bureau” 
page  in  the  “Better  Tlieatres” 
department,  fill  out  the  coupon 
and  send  it  in.  This  bureau 
will  obtain  for  you  quickly  in- 
formation on  any  accessories 
or  equipment  in  which  you  are 
interested. 


to  all  parts  of  the  house  from  the  sign 
on  the  rool  to  the  coal  bin  in  the  boiler 
room. 
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The  fear  of  most  managers  is  that  the 
expense  of  alteration  and  other  adjust- 
ments may  be  so  large  when  the  analysis 
of  the  technical  audit  is  made  that  it  is 
better  to  continue  in  the  old  routine. 
That  is  far  from  the  purpose  and  intent 
of  the  survey.  It  is  easy  to  spend  money 
and  buy  new  equipment  to  solve  prob- 
lems but  the  real  service,  the  compelling 
necessity  of  the  theatre  is  to  adjust 
present  equipment  to  render  full  value. 
Adjustments  can  be  made  at  minor  cost 
as  expenses  of  operation  are  to  be  cur- 
tailed rather  than  added. 

It  is  my  sincere  hope  that  this  article 
will  arouse  my  readers,  especially  theatre 
managers  to  a serious  consideration  of 
the  importance  of  making  at  least  an 
annual  surve}'  of  the  physical  aspects  of 
their  houses  and  adjust  the  work  of 
operation  to  save  money  and  close  up  the 
leak-hole.  The  entire  subject  is  a prac- 
tical one.  My  own  experience  which  has 
been  long  in  years  and  opportunity  to 
study  conditions  has  led  me  to  believe 
that  it  is  only  a matter  of  a short  time 
until  all  theatres  will  have  a standardized 
system  of  operation  and  controlled  main- 
tenance that  will  favorably  compare  with 
present  financial  checks  and  audits.  No 
system  can  ever  succeed  unless  it  is  prop- 
erly instituted  and  the  foundation  defined 
and  found  secure.  Systematizing  the 
operation  of  the  theatre  in  all  its  physical 
complexities  and  adjusting  its  problems 
of  maintenance  to  control  them  at  mini- 
mum cost,  will  be  a benefit  to  the  man- 
ager providing  he  avails  himself  of  a 
practical  theatre  technician  to  correctly 
install  it  and  serve  during  the  early  days 
of  its  inception.  It  would  indeed  be  a 
pleasure  and  a great  mutual  benefit  if 
my  readers  would  give  me  their  com- 
ments or  suggestions  on  this  work  of  a 
technical  audit  which  I have  outlined  as 
a “Better  Theatres”  aid. 

Mastbaum  Tells  of 
Playhouses  [on 
Continent 

That  American  theatres  are  years 
ahead  of  European  playhouses  was 
one  of  the  interesting  statements  made 
by  Jules  E.  Mastbaum,  president  of  the 
Stanley  Company  of  America  on  his 
return  from  a four-months’  tour  abroad. 
Speaking  of  the  theatres  abroad  Mr.  Mast- 
baum said: 

“They  are  years  behind  us.  There  isn’t 
a theatre  with  the  exception  of  the  opera 
house  in  Paris  surpassing  our  Victoria  or 
Grand  Opera  house  and  nowhere  will  you 
find  such  a gem  as  the  Arcadia.  Euro- 
pean films  are  not  to  be  compared  with 
those  of  America  and  the  American  films 
that  are  shown  are  about  a year  and  a 
half  old,  and  then  not  always  the  best. 
As  to  sanitation,  projection  of  pictures 
and  general  details  of  exhibition  w'e  are 
miles  ahead  of  the  Europeans.  Their  best 
houses  may  have  an  orchestra  of  eight 
men  and  an  organ  that  at  the  utmost 
could  cost  $5,000.” 

Mr.  Mastbaum  brought  back  nevys  of 
a large  theatre  to  be  erected  in  Paris  by 
Captain  Benjamin  Hicks  of  London  and 
Benjamin  Blumenthal  of  Paris,  wl)0  con- 
ducts a number  of  theatres  on  the  con- 
tinent. The  new  Paris  playhouse  is  to 
be  an  entirely  modern  structure  costing 
several  million  dollars  and  having  a seat- 
ing capacity  of  3,000.  Frank  Verity,  who 
recently  visited  the  United  States  and 
has  returned  to  Paris  is  architect  for  the 
project. 
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The  Nela 

SCHOOL 

of 

LIGHTING 

An  institution  where  is  shown  in  practical  dem- 
onstration the  possibilities  of  modern  lighting  for 
theatres  and  other  fields 

By  Roy  A.  Palmer 


Above:  A viezv  of  the  industrial  lir/hting  demonstra- 
tion room  at  the  Nela  School  of  Lighting. 

Left:  Some  of  the  equipment  used  in  light  projection 
demonstrations. 


Because  artificial  Ugfit  is  so 
commonly  used,  we  rarely 
stop  to  consider  what  a multi- 
tude of  comforts ' are  brought 
about  by  its  use.  Furthermore, 
the  great  majority  of  us  hardly 
stop  to  think  whether  or  not  the 
light  which  we  are  using  is  of 
the  proper  kind  or  amount  which 
should  be  used  for  our  purpose. 

Without  the  modern  methods 
of  producing  artificial  light,  the 
theater  today  would  be  very  se- 
riously handicapped.  To  com- 
pare the  many  uses  of  light  in 
the  theatre  today  with  the  thea- 
tre of  a few  years  ago  would 
reveal  the  progress  that  has 
been  made  in  a striking  mannen 
Constant  research  and  study  is 
being  made  to  bring  about  fur- 
their  improvements  so  that  more 
efficient  and  convenient  results 
may  be  achieved  in  lighting 
methods  and  equipment. 

In  order  to  keep  the  public 
and  interested  persons  properly 
informed,  the  National  Lamp 
Works  of  General  Electric  Com- 
pany, have  created  a school  of 
lighting  at  Nela  Park,  Cleveland, 
where  permanent  ceinoiistrations 
illustrate  the  principles  of  light 
and  their  application  in  every 
field.  Visitors  at  Nela  Park  are 
conducted  through  the  Nela 
School  of  Lighting  and  the  vari- 
ous demonstrations  are  explained 
to  them  by  authorities  in  each 
respective  field.  Those  who  are 
more  especially  interested  in  a 
particular  field  of  lighting  can 
make  a more  detailed  study  of 
that  subject  in  these  demonstra- 
tion rooms  which  constitute  the 
school. 

A large  class  room  is  equipped 
with  special  demonstration  fix- 
tures, to  show  various  kinds 
of  lighting  systems  and.  char- 


Elcctrical  men  in  an  illuminating  design  course  shozon 
in  the  class  room  at  the  A'cla  School  of  Lighting. 


A portion  of  the  equipment  used  in  the  automotive  light- 
ing demonstrations. 


acteristics.  To  those  interested 
in  commercial  lighting  or  in 
enclosing  glass  fixtures  this  room 
has  a special  appeal.  However, 
the  jtrinciples  of  lighting  as 
shown  in  this  room  are  so  delight- 
Uilly  demonstrated  that  they  are 
of  interest  to  the  ordinary  lay- 
man. In  this  room  also  are  a 
speaker’s  platform,  a stage  which 
can  he  used  as  a model  show 
window,  and  individual  booths 
along  tw'o  of  the  side  walls  in 
which  are  displayed  up-to-date 
lighting  equipment. 


Industrial  lighting  is  demon- 
strated in  another  room  where 
various  systems  of  lighting  con- 
trast good  and  bad  practice  in  a 
very  convincing  manner. 

A street  lighting  conference 
room  contains  various  kinds  of 
street  and  highway  lighting 
equipment.  Here  can  be  dis- 
cussed and  illustrated  the  mod- 
ern lighting  practices  in  this 
field. 

A room  devoted  to  home 
lighting  illustrates  the  decora- 
tive possibilities  of  good  light- 
ing. The  dangers  of  improper 
lighting  in  the  home  are  also 
brought  out  in  an  interesting 
manner. 

Automobile  lighting  is  demon- 
strated in  a special  room  where 
equipment  is  provided  to  show 
the  effect  in  using  various  types 
of  reflectors,  lenses  and  lamps. 
Beams  of  light  from  this  equip- 
ment are  thrown  upon  a screen 
to  compare  desirable  and  unde- 
sirable practice.  Mine  lighting 
c c|  u i p m e n t,  flashlights  and 
Christmas  tree  lighting  are  also 
displayed  in  this  room. 

A model  show  window  illus- 
trates automatically  various 
(Continued  on  pagt  XXIV) 
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By  I.  BEN  STUNG — a Theatre  Owner 

{Transcribed  by  Clell  Jay,  projectionist,  New  theatre.  Little  Rock,  Ark.) 


Recommendation  from  the 

owner  of  the  Cupidoor  the- 
atre introducing  Necker  Film- 
scratcher,  to  other  celluloid  mer- 
chants. 

To  Whom  It  Alay  Concern  : 

This  will  introduce  to  any  sap  that  has 
gone  as  far  as  to  look  at  this  recommenda- 
tion, Mr.  Necker  Filmscratcher,  as  incom- 
petent a projectionist  as  ever  threw  cigar- 
ette butts  in  the  rewind  cabinet.  He  thinks 
the  reflection  of  perforated  celluloid  on  the 
screen  is  of  no  use  and  that  a white  screen 
looks  much  better  with  a generous  tinge  of 
brown  crater  streaks  obtained  by  neglecting 
to  feed  his  lamp. 

As  far  as  schedule  is  concerned,  he  is 
great  on  figures,  picks  out  the  prettiest  ones 
and  flirts  with  them  by  craning  his  neck 
through  the  porthole  or  goes  down  and  sits 
with  them.  He  seldom  gets  in  the  way  of 
the  machines,  and  can  usually  be  found 
around  the  show  on  payday. 

He  is  a fine  appearing  young  man  and 
tliinks  he  is  the  original  reason  why  girls 
leave  the  ticket  booth.  He  does  not  claim 
to  be  a self  made  projectionist:  he  lays  it 
on  some  other  operator.  They  say  oper- 
ators are  born  and  not  made.  If  he  was 
born  an  operator,  I was  born  Secretary  of 
the  Navy. 

^ ^ :(ii 

He  should  have  been  a street  peddler,  as 
when  he  gets  angry  at  the  general  condi- 
tion of  the  booth,  he  slings  language  that 
can  easily  be  heard  by  the  orchestra.  No 
matter  how  slight  a breakdown  may  be,  he 
always  has  an  excuse  for  going  to  a ten 
cent  store  for  something  to  patch  things 
up  with.  As  a member  of  the  celluloid 
fraternity  he  thinks  it’s  his  duty  to  wear  a 
collar  of  the  same  material.  In  a week  he 
can  show  you  where  you  are  making  a mis- 
take in  not  firing  your  janitor,  ushers,  house 
manager  and  getting  a divorce  from  your 
wife.  While  lit  up  on  hootch  he  once  tried 
to  fire  me.  I’ve  seen  some  fresh  ones,  but 
this  one  is  so  fresh  he  lays  down  on  the 
job  every  day.  He  never  gets  finger  prints 
on  the  slides  as  he’s  an  e.x-con  and  very 
careful. 


To  keep  him  from  getting  the  carbons  in 
upside  down  I was  compelled  to  buy  them 
double  tipped,  but  he  breaks  them  in  two  to 
get  a good  flat  surface. 

He  wipes  his  lenses  with  the  dust  cloth 


and  puts  graphite  on  them  to  keep  the 
direct  light  off  the  screen. 

On  Saturday  nights  he  turns  his  con- 
densers round  side  out  to  have  room  to 
roast  weiners  between  them  for  lunch.  He 
runs  with  the  lamphouse  forward  as  far  as 
it  will  go  so  that  he  may  set  a box  of  maga- 
zines on  the  frame  behind  it,  and  within 
easy  reach.  To  save  matches  he  turns  off 
the  arc  and  lights  his  cigarettes  on  the 
glowing  carbons. 

To  save  scraping  emulsion  in  patching, 
he  twists  the  film ; when  this  fails  to  go 
through  the  machine  he  starts  the  machine, 
holding  next  reel  so  as  not  to  disturb  the 
patrons  by  a long  wait.  He  replaced  the 
flywheel  with  an  emery  wheel  and  grinds  his 
tools  while  running  the  show.  He  is  a good 
electrician  and  thinks  a screw  driver  is  the 
best  fuse  made.  He  criticizes  Richardson 
for  recommending  a rocking  chair  for  the 
booth  as  he  is  of  the  opinion  a couch  is 
much  better.  When  asked  at  the  box  office 
if  the  picture  was  started,  when  he  is  in 
the  booth  you  can  always  truthfully  say  no. 
When  he  wins  a game  of  sol  he  throws  a 
picture  on  the  screen  to  surprise  the  audi- 
ence— this  doesn’t  happen  often,  sol  usually 
wins.  If  the  Hero  has  trouble  in  the  first 
show,  he  cuts  it  out  so  everything  goes 
smoothly  in  the  second,  as  he  doesn’t  like 
to  excite  the  audience. 

In  conclusion,  let  me  say  he  is  everything 
you  don’t  want  in  your  booth  and  then 
some. 


Proper  Care  of  Your 
Bulletin  Board 

An  extensive  study  of  bulletin 
boards  in  many  industries  through- 
out the  country  by  the  Metropolitan 
Life  Insurance  Company  has 
prompted  that  concern  to  issue  the 
following  suggestions  with  reference 
to  care  of  bulletin  boards  so  that 
they  will  serve  the  purpose  in- 
tended: 

“Care  of  the  Bulletin  board  should 
be  the  definite  duty  of  some  one  per- 
son. 

“As  soon  as  its  object  is  attained,  a 
posting  should  be  removed.  Out-of- 
date  notices  hurt  the  value  of  the  bul- 
letin board. 

“It  is  not  necessary  to  post  a new 
notice  immediately  to  replace  one  taken 
down.  An  interval  of  blank  space 
emphasizes  the  ne.vt  bulletin. 

“To  impel  frequent  inspection  a bul- 
letin board  must  carry  news. 

“Whenever  possible  first  intimation 
of  any  clmnge  in  conditions  or  rou- 
tine affecting  the  employes  should 
appear  on  the  bulletin  board. 

"Such  notices  together  with  an- 
nouncements of  policy  will  give  the 
board  news  value. 

“News  value  can  be  enhanced  by 
posting  employes’  Lost  and  Found 
ads,  notices  concerning  employes’ 
functions,  etc.” 


Financing  Theatres 
In  the  Smaller 
Communities 

Extensive  construction  under  way 
and  planned  make  of  obvious  interest 
at  this  time  the  matter  of  theatre  financ- 
ing among  theatre  men  in  smaller  com- 
munities. Writing  on  this  subject  H.  A. 
Moore,  vice-president  of  American  Bond 
and  Alortgage  Company,  in  an  article  in 
‘‘Better  Theatres”  in  May  last  year  made 
the  following  comment: 

‘‘There  has  come  to  us  in  recent  years 
a large  number  of  owners  of  theatres  in 
smaller  cities  for  assistance  in  financing 
the  construction  of  new  theatres.  They 
have  seen  the  success  of  the  new  theatres 
in  the  larger  cities  and  naturally  have 
wanted  to  duplicate  that  success.  They 
have  seen  practically  all  of  these  fine 
theatres  financed  by  mortgage  bond 
houses  and  have  naturally  felt  that  they 
could  secure  assistance  in  their  financing 
from  the  same  source.  They  have  un- 
doubtedly been  disappointed  in  not  being 
successful  in  obtaining  funds  from  this 
same  source. 

‘‘It  is  quite  a difference  between  a 
mortgage  bond  house  selling  bonds  on  a 
theatre  located  on  State  street  in  Chi- 
cago or  Broadway  in  New  York,  or  even 
upon  the  larger  theatres  in  outlying  cen- 
ters which  are  owned  and  operated  by 
successful  theatrical  companies  whicli 
control  a powerful  string  of  theatres  and 
selling  bonds  secured  by  a smaller  the- 
atre on  the  main  street  of  the  smaller 
cities  and  towns.  The  former  has  a de- 
cided appeal  to  the  investor,  whereas  he 
is  quite  loathe  to  put  his  money  in  the 
latter. 

* * ♦ 

‘‘Many  of  the  men  who  have  come  to 
us  for  such  assistance  upon  finding  that 
we  could  not  be  of  any  help  have  asked 
our  advice  as  to  how  the  proposition 
could  be  successfully  financed.  Our  sug- 
gestions have  been  along  the  following 
lines : 

“To  place  a first  mortgage  with  a local 
bank  for  as  large  an  amount  as  possible 
and  I might  say  right  here,  that  mort- 
gage will  probably  not  be  for  a very  large 
proportion  of  the  cost  of  the  project. 
Banks  as  a rule  do  not  look  with  much 
favor  upon  theatre  properties  and  any 
mortgage  taken  by  them  is  likely  to  be 
based  principally  upon  the  value  of  the 
land.  The  balance  of  the  funds  neces- 
sary over  and  above  the  owner’s  own 
investment  should  be  raised  through  the 
sale  of  stock  in  the  enterprise.  In  order 
to  make  such  a sale  successful,  our  ad- 
vice to  owners  has  been  that  they  should 
make  it  attractive  through  participating 
features  which  would  enable  the  investor 
to  participate  in  the  profits. 

“The  knowing  investor  is  not  going  to 
become  a partner  in  an  enterprise  of  the 
character  of  a small  theatre,  in  order  to 
obtain  just  a fair  interest  return.  There 
are  so  many  investments  better  secured 
or  with  less  hazard  in  which  he  can  place 
his  money  and  get  such  a return,  that  it 
takes  the  prospect  of  a larger  return  in 
order  to  induce  him  to  put  his  money 
into  theatre  enterprises.  Many  owners  in 
their  desire  to  keep  for  themselves  all  of 
the  profit  have  failed  to  appreciate  this 
angle,  wdth  the  result  that  their  financial 
plans  have  failed. 

9ic  ^ ^ 

“A  number  who  have  come  to  us  have 
made  the  mistake  of  starting  their  the- 
atres, relying  on  the  sale  of  stock  to  fi- 
nance the  entire  cost.  Almost  invariably 
such  plans  have  failed  with  results  very 
disastrous  to  both  the  owner  and  the- 
(Continued  on  page  XXVI) 
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THIS  COMMODIOUS  WASHROOM  OCCUPIES  THE  SPACE  UNDER  THE  SIDEWALK  WHICH  OFTEN  GOES  TO  WASTE 

HOLDING  THE  CONFIDENCE  OF  YOUR  PATRONS 


The  last  impression  made  on  patrons  of 
a theater  is  often  the  impression  created 
by  its  comfort  rooms,  or  by  its  lack  of 
them.  Doesn’t  it  pay,  therefore,  to  pro- 
vide comfort  rooms  which  are  as  up- 
to-date  and  sanitary  as  the  rest  of  your 
house?  The  small  investment  required 
is  readily  returned  to  you  in  good-will 


and  public  preference.  The  space  neces- 
sary is  usually  available  in  any  build- 
ing, beneath  the  lobby  floor  perhaps,  or 
under  the  sidewalk.  Your  plumbing  con- 
tractor will  help  you  find  it.  He  will  be 
glad  to  aid  you  in  working  out  the  plans 
for  a suitable  comfort  room,  and  estimat- 
ing the  cost.  Why  not  call  him  in  todav? 
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National  Exhibit  Koomtt  Chicago^  New  York^  Atlantic  City^  lian  Francisco  and  Montreal 
fVorkit  Chicago^  Bridgeport^  Birmingham^  Chattanooga^  Trenton  and  Montreal 


CRANE  EXPORT  CORPORATION:  NEW  YORK.  SAN  FRANCISCO.  SHANGHAI.  CHINA 
CRANE-BENNETI’,  Ltd..  LONDON 


Crane  Drainage  Fitting 
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Providing  Picture 
Facilities  in — 

OFFICE  BUILDINGS 

How  the  Boston  Chamber  of  Commerce  solved 
the  problem  of  showing  pictures  in  its  large 
assembly  room 


D racking  shoz^-  Iwzc  light  shades  necrc 
installed  for  pictures  in  Boston  Cham- 
ber of  Commerce. 

UP-TO-THE-L  AST-MINUTE  provi- 
sion has  been  made  for  projection  of 
still  and  motion  pictures  by  the  Boston 
Chamber  of  Commerce,  which  moved 
into  its  new  $ti.0()0,()00  home  the  latter 
part  of  September.  Five  ornate  chande- 
liers, which  hang  from  the  ceiling,  are 
in  such  position,  with  the  central  chande- 
lier hugging  the  ceiling  closely,  that  light 
rays  from  the  moving  picture  room  in 
the  balcony  jiass  between  the  four  outer 
ones  and  pass  below  the  central  one,  so 
their  shadows  do  not  show  on  the  screen. 
The  screen  itself,  when  not  in  use,  rolls 
up  and  is  concealed  by  an  ornamental 
design.  When  in  use,  it  rolls  down  to 
the  floor  smooth  and  is  held  rigidly 
against  the  rear  wall. 


The  assembly  room  windows  were  con- 
structed with  slits,  which  permit  the 
free  operation  of  dark  curtains  which 
completely  shut  out  all  light  from  the 
outside.  The  projection  room  is  fire- 
proof, to  comply  with  the  state  law, 
and  rests  above  a theatre  organ,  which 
was  specially  constructed  so  as  to 
permit  the  playing  of  syncopated 
music  as  well  as  slower  and  more 
dignified  tempo.  The  two  motion  pic- 
ture projection  machines  have  been 
provided  so  as  to  prevent  delay  caused 
by  winding  a machine  just  used,  and  a 
stereopticon  projection  machine  has 
been  added  to  the  equipment  particu- 
larly to  show,  both  in  natural  shades 
and  artificial  colors,  the  wonderfully 
attractive  scenic  views  that  may  be 
had  throughout  New  England. 

In  the  same  room,  which  is  just  off 
the  balcony  of  the  assembly  hall,  has 
been  installed  paraphernalia  for  a 
public  address  system,  which  trans- 
mits at  will  organ  recitals  or  messages 
delivered  in  the  main  auditorium  to 
other  rooms,  dining  halls  and  meeting 
places  within  the  building.  Within 
the  same  room  has  been  provided 

At  right  is  view  of  the  nezv  $6,000,- 
ooo  Boston  Chamber  of  Commerce 
building. 


necessary  equipment  for  radio  broadcast- 
ing, organ  recitals  which  will  be  given 
and  assembly  addresses. 

* 

special  dining  rooms  that  can  accom- 
modate large  or  small  meetings,  as  is  re- 
quired, merely  by  folding  up  the  parti- 
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tions  between,  extend  back  of  the  main 
assembly  hall  and  overflow  to  the  thir- 
teenth floor  of  the  new  Chamber  build- 
ing. The  headquarters  of  the  Boston 
Chamber  of  Commerce  are  also  main- 
tained on  the  thirteenth  floor.  The  first 
twelve  floors  of  the  building  have  been 
equipped  to  be  rented  for  offices. 
Many  semi-public  organizations  have 
taken  office  space  in  the  new  building, 
which  is  located  in  the  heart  of  the 
business  district. 

Four  elevators  have  been  equipped 
to  run  express  from  the  ground  floor 
to  the  Chamber  offices,  and  additional 
elevators,  stopping  at  all  floors,  are 
depended  upon  to  accommodate  other 
tenants  in  the  building.  Even  the  ele- 
vator service  represents  the  last  word 
in  modern  science.  The  elevators  are 
equipped,  at  an  extra  cost  of  $5,000 
each,  with  apparatus  which  automati- 
cally levels  the  floor  of  the  elevator 
exactly  with  the  floor  at  which  it  stops, 
so  that  it  is  impossible  for  the  elevator 
to  stop  farther  than  a tenth  of  an  inch 
of  its  destination. 

The  Boston  Chamber  of  Commerce 
is  a distinctive  New  England  institu- 
tion, and  by  its  charter  is  designed  to 
serve  the  business,  commercial  and 
civic  interests  “of  Boston  and  of  New 
England.”  Some  years  ago,  it_  was 
decided  to  limit  its  membership  to 

7.500  residents  of  Greater  Boston  and 

2.500  non-residents  of  Boston.  The 
local  membership  permanently  stands 
at  7,500,  and  there  is  constantly  a 

(Continued  on  page  XXI) 
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Says  the  carbon— 

“NO  MATTER  how  much  money  the  producer  has  spent 
in  studios  and  on  location,  after  weeks  and  months  of 
effort  have  passed  by  and  the  film  is  in  your  hands,  its 
success  as  a money-maker  for  your  theatre  is  up  to  you. 

“Pictures  are  only  as  good  as  the  light  behind  them. 
Use  National  Projector  Carbons — most  projectionists 
do — and  insure  perfect  results.  Whatever  the  film. 
National  Projector  Carbons  will  get  the  most  out  of  it.” 

There’s  a correct  National  trim  for  every  make  of 
projection  lamp,  for  every  current,  for  every  house;  a 
correct  trim  that  will  give  you  the  most  light  for  your 
money  and  the  best  and  purest  light  you  can  have — 
light  that  throws  a picture  natural  in  tone  and  eye-easy. 
Our  service  engineers  are  always  at  your  call. 

Manufaclured  and  guaranteed  by 

NATIONAL  CARBON  CO.,  Inc.,  Cleveland,  Ohio — San  Francisco,  Cal. 

Canadian  National  Carbon  Co.,  Limited,  Toronto,  Ontario 


National 
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Simmons  Describes  Garland’s  New 
Theatre  Now  Completed 


By  R.  L.  SIMMONS 

Theatre  Architect,  Elkhart,  Indiana 

The  satisfaction  of  work  done  was 
brought  home  to  me  on  approaching 
the  Mctoria  theatre,  now  the  “New  Gar- 
den,” at  Frankfort,  Michigan.  As  I 
neared  the  building,  I began  to  realize 
the  proportions,  lines  and  good  material, 
and  as  I passed  under  the  large,  well- 
lighted  marquise  and  up  to  the  French 
doors,  a feeling  of  satisfaction  began  to  be 
realized,  but  on  entering  the  lobby  with 
its  tile  floor,  walnut  woodwork,  mirrors 
and  plateglass  and  beautiful  shades,  1 
knew  I was  pleased  with  the  work  and 
^vanted  to  tell  Custer  Garland  so  at  once. 

I passed  to  foyer  to  step  on  soft  velvety 
rugs  of  taupe  color,  surrounded  by  high 
panels  of  walnut,  large,  thick  cushione  l 
chairs,  settees  and  table,  all  flooded  with 
a soft  mellow  blue  light  of  most  beautiful 
electric  fixtures,  and  here  found  Mr.  Car- 
land. 


The  ladies’  room  is  furnished  the  same 
as  foyer,  in  taupe,  blue  and  French  gray, 
with  large,  artistic  furniture  that  makes 
one  wish  to  linger,  and  the  ladies  can- 
not help  but  stop  before  the  large  plate 
mirror. 

ii<  ^ j{c 

The  aisles  of  the  auditorium  are  car- 
peted the  same  as  is  the  foyer  and  ladies' 
room,  and  with  the  more  than  ordinarily 
artistic  chairs  with  blue  leather  cushions 
and  decidedly  beautiful  electric  fixtures, 
present  a most  pleasing  appearance,  even 
with  the  walls  and  ceiling  undecorated 
The  plaster  work  is  “sand  finish”  and 
has  been  kept  clean,  showing  good  work- 
manship, and  one  is  hardly  conscious  of 
the  unfinished  condition. 

Mr.  Garland  found  the  completion  of 
the  work  could  not  be  accomplished  be- 
fore late  in  August  when  the  “good  sea- 
son” would  be  practically  over,  therefore 
got  the  building  in  shape  for  opening  by 


DIRECTORY  OF 


THEATRE  ARCHITECTS 


E.  P.  RUPERT 
Architect 


L.  L.  HARRIS 
Superintendent 


SAMUEL  KLEIN 
Consulting  Engineer 


REUBEN  LEVINE 

Promoter  and  Financier 

R.  LEVINE  & COMPANY,  Inc. 


822  W.  70th  St. 


WENTWORTH  0322 


Chicago,  Illinois 


Theatres  Designed,  Built,  Equipped  and  Financed 
Largest  Financier  and  Builder  in  the  U.  S.  A. 


C.  K.  HOWELL  HORACE  L.  SMITH.  Jr. 
Architect  Engineer 


C.  K.  HOWELL 

Incorporated 

Theatre  Architects 

National  Theatre  Building 

RICHMOND,  VA. 


“We  Specialize  in  Acoustics” 


Henry  L.  Newhouse 

Architect 

4623  Drexel  Blvd.  Chicago,  111. 


R.  L.  SIMMONS 

Architect 

Elkhart,  Indiana 


Boiler  Brothers 

Architects 

508  Palace  Bldg.  531  Douglas  Bldg. 
Kansas  City,  Mo.  Los  Angeles,  Calif, 


Leonard  F.  W.  Stuebe 

Architect 

Theatres  and  Auditoriums 
Twenty  Years’  Experience 
415  Adams  Bldg.,  Danville,  111. 


Geo.  E.  Eichenlaub 

Theatre  Specialist 

Design — F inance — Construction 
Commerce  Bldg.  Erie,  Pa. 


Louis  L.Wetmore 


ARCHITECT 

Theatre  Specialist 


Insurance 

Building 


Glens  Falls,  N,  Y. 


August  15  to  get  the  benefit  of  the  two 
weeks  remaining  and  thus  the  interior 
decorating  is  not  completed.  A lady,  who 
proved  to  be  a New"  York  City  decorator 
of  promise,  approached  Mr.  Garland  to 
compliment  him  on  the  theatre  and  stated 
that  the  unpainted  plaster  gave  “just  the 
proper  effect,”  and  that  she  had  not  seen 
a theatre  of  equal  size  any  place  in  any 
city  more  artistic  and  more  comparable 
or  with  better  fixtures,  and  I heard  at 
least  a dozen  people  from  as  many  cities 
of  importance  make  similar  remarks;  nat- 
urally, I felt  a satisfaction  in  knowing 
that  sight  lines  and  proportions  had  been 
correct  and  are  carried  out  in  building. 
In  order  to  keep  cost  down  I did  not 
specify  ornamental  plaster,  but  Mr.  Car- 
land  had  the  proscenium  arch  thus  treated 
and  when  decorated  will  give  a very  rich, 
effect,  and  I believe  the  expenditure  w'ell 
made. 

Some  men  seize  opportunity  by  the 
forelock  while  others  have  to  be  hand- 
cuffed and  dragged  to  the  throne  of  op- 
portunity. Mr.  Garland  ow’iied  the  one 
theatre  in  his  town,  and  continued  to 
operate  it  without  material  improvements 
imtil  confronted  w'ith  a situation  familiar 
to  many  owners,  and  at  this  point  seized 
his  opportunity  and  now  possesses  the 
best  theatre  in  a town  of  the  size  with 
w'hich  I am  familiar.  To  say  just  how- 
much  of  a lucrative  opportunity  this  ad- 
venture will  be  has  yet  to  be  found  out. 
but  the  beginning  was  as  much  of  a suc- 
cess as  could  be  expected.  A hard  rain 
continued  throughout  the  afternoon  and 
(.Continued  on  page  XXVII) 


Gives  Suggestion 
for  Economical 
Construction 

“Better  Theatres”  is  hi  receipt  of 
the  following  information  for  Mr.  A. 
C.  Betts,  Powers  theatre,  Red  Creek, 
N.  V..,  zi'ho  inquired  as  to  the  advisa- 
bility of  constructing  a small  theatre 
of  wood,  and  sought  an  idea  as  to  the 
difference  in  cost  between  wood  and 
concrete  construction.  Mr.  Norman 
M.  Stincman,  a member  of  the  “Bet- 
ter Theatre!;”  Advisory  Staff  answers 
Mr.  Betts’  questions  as  fellows: 

‘‘Considered  purely  from  the  fire  hazard 
standpoint,  we  could  of  course  next  a^ee 
that  such  construction  could  possibly  be 
justified. 

“A  theatre  of  concrete  construction 
would  obviously  cost  a little  more  than 
one  of  wood  frabne,  but  the  value  obtained 
and  the  safety  against  the  fire  danger 
would  really  leave  no  room  for  comparison 
between  the  two  types  of  construction. 
Furthermore,  we  are  quite  sure  that  the 
Department  of  the  New  York  State  Gov- 
ernment having  in  charge  the  preparation 
of  the  building  code  has  even  now  been 
given  sufficient  power  to  prevent  the  con- 
struction of  a combustible  theatre  building. 
The  Industrial  Board,  New  York  State  De- 
partment of  Labor,  Albany,  N.  Y.,  is  the 
state  government  department  that  should 
be  addressed  in  regard  to  this  matter. 

“We  are  not  in  a position  to  give  an 
actual  estimate  of  cost,  for  we  do  not 
have  an  estii.uating  department.  Mr.  Betts, 
however,  could  get  an  estimate  by  writing 
to  the  VanGuilderr  Double  Wall  Co.,  77 
South  Avenue,  Rochester,  N.  Y.  This 
Company  hzis  a nU.nber  of  subsidiary  con- 
struction companies  throughout  New  York 
state  and  or^her  states,  all  of  which  utilize 
an  adjustable  met2d  mould  which  dispenses 
with  ordinary  form  work  cmd  produces  a 
double  concrete  wall  having  a continuous 
dead  air  space  between  the  two  solid  sec- 
tions. It  is  a type  of  building  particularly 
well  stiited  to  the  construction  of  small 
buildings,  and  we  unde’^tand  the  cost  of 
such  a wall  is  only  slightly  higher  than 
that  of  a wood  frame  wall.  (Mher  parts 
of  the  theatre,  of  course,  such  as  plaster- 
ing, interior  decorrrting  and  interior  trhn, 
would  of  course  be  the  same  in  either 
type  of  construction.” 
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The  Oakman  Boulevard 
Theatre,  Detroit,  Mich, 
-uses  National  MAZDA 
Motion  Picture 
Lamps. 


Cleveland,  Ohio. 


(Ditkmmt  Eioulcvnu-l> 


^.,aBO  AT  GLENDALE 

/-.AMMAN  BOULEVARD  A» 

HEMLOCK  3649 
phone  HfcML 

DETROIT.  Mich. 

Jinie  IV,  W-'i 
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a year  - 

Saved ! 


Here’s  proof  of  what  in- 
candescent lamp  projec- 
tion will  do.  Read  this 
interesting  letter  and  then 
write  for  full  details  of  how 
you,  too,  can  save  money 
and  can  profit  by  using 
National  MAZDA  Motion 
Picture  Lamps.  Write  to 
National  Lamp  Works  of 
General  Electric  Co.,  Nela 


Park, 


NATIONAL 


MAZDA  LAMPS 


A GENERAL  ELECTEIC  PRODUCT 
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MONEY 

MAKING 

IDEAS 


Business  Building  Suggestions  Which  Have  Been  Used 
Successfully  By  Exhibitors  to  Increase  Operating 
Efficiency  and  In  Stimulating  Greater  Patronage. 


Finds  Mailing 
List  Valuable 

By  R.  PFEIFFER, 

{Princess  theatre,  Chilton,  IVis.) 

1 find  the  mailing  list  the  best  and 
cheapest  medium  to  attract  larger 
attendance  to  my  theatre.  All  worth 
while  pictures  I play  two  days. 
Draw  good  attendance  during  sum- 
mer months  by  playing  such  'pic- 
tures as,  “The  VVhite  Sister,”  “Name 
the  Alan,”  “Scaramouche,”  “Unsee- 
ing Eyes,”  “The  Great  Vhite  Vay,” 
etc. 


Says  Weak  Night 
Is  a Myth 

There  should  l)e  no  weak  night. 
This  is  a mental  condition  that  has 
been  worked  into  and  accepted.  No 
reason  for  >uch.  Don’t  save  any 
money.  Alake  money.  You  get  out 
of  a proposition  what  you  put  in — 
this  means  brains  as  well  as  money. 


Give  patrons  service.  This  means 
in  neighborhood  houses,  personal 
greetings,  after  the  patron  has  at- 
tended your  show,  three  times. 
Alake  him  understand  his  patronage 
is  appreciated.  Get  acquainted. 
Keep  programs  handy.  Have  a 
clean  well  ordered  display  of  attrac- 
tions in  the  lobby  and  front. 

Here’s  Stunt 
On  Specials 

By  RALPH  R.  GRIBBLE, 

{Grand  theatre.  New  Hamburg,  Out.,  ianada) 

Did  you  ever  try  dropping  your 
price  on  a special  that  you  know  is 
a special?  Advertise,  big,  some- 
thing like  this  : “This  picture  is  so 
big,  so  beautiful  and  will  do  so  much 
good  that  we  wish  everyone  to  see 
it  and  we  are  cutting  our  price  in 
two!”  I did  this  on  First  Nation- 
al’s “Alighty  Lak’  A Rose”  and  got 
the  biggest  crowd  on  Alonday  and 
Tuesday  this  year  for  those  days. 


Second  night  more  adults  than  first. 
I am  enclosing  my  monthly  pro- 
gram, hope  this  may  be  of  help  to 
some  of  you. 

Suggestion  for 
Lobby  Displays 

By  C.  A.  ANGLEMIRE, 

(“I”’  theatre,  Nazareth,  Pa.) 

This  stunt  will  save  money  for 
the  small  town  exhibitor.  Save  up 
all  the  fancy  colored  inserts  on  pic- 
tures that  are  advertised  in  the  vari- 
ous trade  magazines  and  cut  them 
out  for  lobby  ads.  You  can  use  them 
on  a board  to  advertise  coming  pic- 
tures or  on  your  show  that  you  are 
running  by  grouping  a few  of  the 
pictures  of  the  stars  around  them. 
The  photos  of  stars  can  be  obtained 
from  the  fan  magazines. 

Patrons  Hear  Talks  By 
Candidate  Through 
Phonofilm 

An  indication  of  the  power  which 
movies  will  exert  in  future  political  cam- 
paigns is  given  this  week  at  Saxe’s  Wis- 
consin theatre  where,  through  the  medium 
of  special  Phonofilm  pictures,  Milwaukee, 
for  the  first  time  in  its  history,  is  able  to 
see  and  hear  three  presidential  candi- 
dates on  the  same  stage  on  the  same 
day. 

President  Coolidge,  Senator  La  Fol- 
lette  and  John  Davis  each  are  presented 
in  the  current  Phonofilm  in  eight  minute 
addresses  which  svnchronizes  so  well 
with  the  accompanying  pictures  of  the 
candidates  that  it  is  easy  to  imagine  them 
there  in  person. 

Theatre  men  interested  in  the  venture 
and  hundreds  who  are  attending  the 
showhouse  daily  hail  the  e.xperiment  as 
the  best  way  thus  far  found  to  really 
leach  the  voters  of  all  classes. 

The  Phonofilm  allows  patrons  to  com- 
bine their  politics  with  pleasure  and  elim- 
inates the  boredom  of  lengthy  addresses. 
That  theatergoers  really  enjoy  politics 
dished  up  to  them  in  such  a manner  is 
demonstrated  at  each  of  the  performances 
bv  the  enthusiastic  reception  each  candi- 
date gets  as  his  picture  is  flashed  on  the 
screen  and  the  loud  speaking  device  be- 
gins to  recite  his  platform. 


Douglas  Fairbanks 

Used  Sound  Judgment 

when  he  equipped  his  projectors  for 
showing  his  greatest  film,  “The  Thief  of 
Bagdad,”  with 

Bausch  & Lomb 

CINEPHORS 

CTNEPHOR  popularity  is  increasing. 
V hynot  CINEPHORIZE  yourprojector.^ 

Phone  your  dealer  today 


BAUSCH  & LOMB  OPTICAL,  CO. 

252  Freeman  Street  Rochester,  N.  Y. 

Chicago  New  York  Washington  San  Francisco  Boston  London 


'‘Arcus  Hckei  C 

348  N.  ASHLAND  AVE.,  CHICAGO,  ILL. 

!Ml< 


SFOlDEDTlCHEl 


WORLD’S  LARGEST  EXCLUSIVE  TICKET  PLANT  28YEARS  EXPERIENCE  AT  YOUR  SERVICE 
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HAMILTON  NATIONAL  BANK- 


EVERY  FACILITY 

CONSISTENT  WITH  GOOD  BANKING 


Unusually  Long  Banking 
Hours  to  Serve  You  Better 
From 

9:00A.M.  to  10:30  P.M. 


Including  Well 
Equipped 

SAFE  DEPOSIT  VAULTS 


HAMILTON  NATIONAL  BANK 

Just  Off  Broadway 

130  W.  42nd  ST.  NEW  YORK  CITY 


OF  COURSE! 


THE 


PICCADILLY 

BROADWAY’S  LATEST 

USES 


RAVEN 


SCREEN 


SAMPLES  AND  LITERATURE  UPON  REQUEST 
or 

YOUR  DEALER  CAN  SUPPLY  YOU 


Raven  Screen  Corp. 


345  West  39th  Street 


New  York  City 


What  you  want  is  an 

EYE  CATCHING 

SIGN 


A sign  that  “Makes  ’em'  look”.  Such 
a sign  is  pictured.  The  name  of 
the  movie  house  appears  letter  by 
letter,  as  though  a scroll  were  un- 
folded. Clever!  Eyecatching! 

Talk  To  Your  Sign  Man 
About  a Moving  Sign 

He  will  be  glad  to  produce  a real 
sign  instead  of  an  ordinary  one — • 
the  added  expense  must  be  consid- 
ered as  an  investment,  for  it  will 
double  the  attention  value.  The 
flashing  ai)paratus  that  puts  it  in 
motion,  pays  for  itself  in  the  cur- 
rent saved. 

Flashers 

can  be  relied 
upon  to  dash 
your  sign 
month  in  and 
m o n t h on  t. 
L’sed  on  85% 
of  the  dashing 
signs. 

Color 
Hoods 

snap  over  lamps  of  any 
size  and  produce  brilliant 
color.  Six  rich,  fadeless  colors,  including 
our  new  canary  yellow. 

Write  for  Circular 
'*21  Ideas  for  Go-Gettem  Signs” 


2651  W.  Congress  St.  CHICAGO 
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Remodeling  Makes 
Springfield  Sun 
A New  House 


Interior  view  of  the  new  Sun  theatre  as  it  looks  on  completion  of  the  extensive  re- 
modeling program. 


pXTENSIVE  remodeling  has  been 
^ done  to  the  theatre  known  formerl>- 
as  "The  New  Sun”  in  Springfield,  Ohio. 
The  front  of  the  building  has  been  em- 
bellished with  a beautiful  electric-flash 
sign.  The  design  contains  three  lines 
for  glass  letters  that  will  be  used  for 
announcements  of  performances.  Beneath 
the  electric  sign,  and  suspended  from  the 
walls  of  the  building,  is  a marquise  that 
is  as  wide  as  the  entire  entrance  and  ex- 
tends across  the  sidewalk  to  the  curb. 

The  old  stairs,  that  led  to  the  second 
floor,  and  the  former  ticket  office  have 
been  torn  out.  The  original  entrance 
and  lobby  have  been  changed  in  such  a 
manner  that  it  made  it  possible  to  pro- 
vide for  a modern  entrance  and  lobb>’. 
An  artistic  ticket  booth  welcomes  the 
patrons.  It  is  brown  mahogany,  on  a 
dark  green  terrazzo  base.  The  glass  has 
ground  lines  with  Greek  fret  corners  and 
in  each  glass  panel  is  an  etched  mono- 
gram of  the  three  letters  S.  B.  B.  an 
abbreviation  for  Sun's  Band  Box;  the 
name  b}^  which  the  theatre  will  be  known 
since  the  playhouse  has  been  fashionefi 
anew.  The  walls  of  the  entrance  ari' 
wainscoted  with  Caen  stone  surmounted 
i'V  mahogany  caps.  Egg  and  dart  molds 
wiped  out  in  old  gold  enrich  the  wains- 
coting caps  and  the  same  designs  cross 
above  the  main  entrance  doors.  The  main 
ingress  consists  of  four  beautiful  doors 
crowned  with  transoms,  the  glass  of 
which  is  etched  with  the  same  designs 
and  monograms  as  are  in  the  ticket 
booth. 

In  passing  through  the  main  entrance, 


one  enters  a lobby  both  unique  and  ar- 
tistic. The  walls  are  wainscoted  w'ith 
mahogany  panels  the  same  height  as  the 
doors  that  lead  to  the  foyer.  A similar 
detail  for  the  top  of  the  wainscoting  is 
in  keeping  with  that  in  the  entrance.  On 
the  side  walls  are  pilasters  running  from 
the  floor  to  beams  above;  in  the  corners 
of  which  are  plaster  relief  faces  with 


electric  lighting  fixtures  suspended  to 
give  the  effect  of  earrings.  Between  the 
pilasters  on  the  upper  walls  are  hand- 
some panels  of  ornamental  plaster,  which 
were  treated  wdth  gold,  and  glazed,  and 
then  wiped  out  after  having  a coat  oi 
green.  The  result  is  a most  pleasing  old 
gold  finish.  Panels  in  the  ceiling  were 
(CoJitiuucd  on  page  XXV) 
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PERFUME  dissci.rJnators. 
T-wo  pcpular  types  which  can 
be  used  in  many  places  in 
the  theatre  because  of  their 
decorative  features  are  shown 
herewith. 


PANIC  DOOR  which  is  equipped 
with  attachment  whereby  it 
opens  from  inside  at  sUg^htest 
pressure  in  event  of  emergency. 


RUBBER  MATTING  such  as 
pictured  here  has  many  uses  in 
the  theatre. 


STAGE  SCREW,  without  which  it 
can  assuredly  be  said  any  stage 
would  be  Scidly  lacking  in  a very 
necessary  item  of  equipiment. 


The  sign  suggestion  pictured  is 
a picture  of  constant  and  con- 
centrated action.  Colored  lights 
flashing  on  and  off  at  the  top 
and  bottom  of  the  sign  arrest 
the  attention,  and  the  arrows 
flash  on  one  at  a tilme,  bringing 
to  light  the  letters  of  the  sign. 
When  the  name  is  complete,  it 
again  disappears,  to  be  ushered 
in  agsun  by  the  arrows.  Any 
motion  effect  that  fancy  can 
conceive  is  obtainable  through 
the  various  types  of  flashes,  and 
six  brilliant  colors  may  be  had 
by  snapping  color  hoods  of  clear, 
colored  glass  over  the  lamp 
bnlbs. 

(Courtesy  of  Reynolds  Electric 
Company.) 


AIR  DRY  machine  which  re- 
places towels.  Machines  of 
this  type  are  frequently  also 
installed  in  walls  of  building. 
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USE  NATIONAL  MAZDA  LAMPS 
and  MOTSCO  MAZDA  EQUIPMENT 


m 


FOR  BETTER  PROJECTION 

MOTSCO  MAZDA  ADAPTER — Hundreds  now  in  use 
giving  perfect  satisfaction.  Can  be  used  in  Simplex,  Powers 
or  Motiograph  Lamp  House.  It  replaces  your  Arc  Lamp. 
Very  easy  to  install. 


4 — Rellector  Adjustments 
2 — Ouick  Change  Sockets 
Insures  Perfect  Projection 
No  T>irt — No  F 1 i c k e r — No 
Noise — No  Odor. 


A Money  Saver — A Health  Saver 
Price,  complete  with  Reflector 
and  2 Quick  Change  Sockets. 

(Less  Lamp)  $30.00 

Extra  Reflectors 4.00 


NATIONAL  MAZDA 
LAMP  PRICES 


1,000  Watt 
900  Watt, 
600  Watt, 
600  Watt, 
400  Watt, 
500  Watt, 
400  Watt, 
300  Watt, 
250  Watt, 
250  Watt, 


, 110  Volt  (Mogul  Base) $7.00 

28-32  Volt  (Mogul  Base) 6.75 

28-32  Volt  (Mogul  Base) 

110  Volt  (Mogul  Base) 

110  Volt  (Medium  Base) 

110  Volt  (Medium  Base) 

28-32  Volt  (Medium  Base)... 

28-32  Volt  (Medium  Base)... 

110  Volt  (Medium  Base) 

28-32  Volt  (Medium  Base).. 


6.00 

5.00 

3.00 
4.25 

3.75 

2.75 

1.75 
3.50 


Motsco 

Regulator 


MONARCH 


Mazda  Adapter 

A simple,  inexpensive 
attachment  which  can 
be  used  in  all  Motion 
Picture  Projectors. 

This  device  can  be 
used  in  connection  with 
any  standard  post  or 
can  be  clamped  in  the 
lower  carbon  jaw  of  any 
make  arc  lamp. 

This  adapter  is 
equipped  with  the  Mogul 
socket  for  use  with  600. 

IMU).  1.000  watt  MAZDA  LAMP. 

Price,  complete  (without  Jjamp)  with 

Rellector  $15.00 

Extra  Reflectors,  each 3.00 

Step  Down  Sockets  (reduces  Mogul  to 

Me<lium>,  each  00 


Monarch 


Motsco  Regulator 

THE  COMPLETE  OUTFIT 


is  guaranteed — accept  no  substitute.  It  reduces  110  volts 
A.  to  30  volts  and  stays  put.  Mill  not  burn  out  lamps — 
<-aunot  over<*barge. 

REDUCES  ELECTRIC  BILL  tq  ONE-FOURTH  OH 
IT  NEVER  FAILS.  PRICE  O / .OU 

Demand  “Motsco”  Regulator  From  Your  Dealer 

Regulator,  Motsco  At'aptsr,  2 30-Volt,  900  Watt  Lamps  . . , $81.00 
WE  HAVE  NO  BRANCH  OFFICES 

l>ept.  M.  E. 

S.  VVabash  Ave., 
Chicago,  III. 


MONARCH  THEATRE  SUPPLY  CO., 


One  Sure  to  Increase  — 

Attendance 


LYRIC  THE.M  RK,  BECKLKY,\V.  V.\. 


Marquise  increase  attendance 
in  any  theatre,  in  any  state, 
and  at  all  times.  No  theatre 
is  too  small.  Their  attractive- 
ness and  practicality  will  add 
to  your  own  box  office  re- 
ceipts. Send  for  our  new 
Marquise  Catalog  today. 


The  ProBert  Sheet  Metal  Co. 

COVINGTON,  KENTUCKY 


D0UBLE-DISC= 

SHUTTER 

Better  Light 
Better  Protection 
Better  Pictures 


WRITE  FOR  FREE 
TRIAL  OFFER 

Mention  make  of 
machines  used 

The  Double-Disc  Shutter 
Company 

2100  Payne  Ave.  Cleveland,  Ohio 


SPECIAL 
ROLL 
TICKETS 

Your  own  special  Ticket, 
any  colors,  accurately  num- 
bered ; every  roll  guaranteed . 
Coupon  Tickets  for  Prize 
Drawings;  6,000,37.00. 
Prompt  shipments.  Cash 
withtheorder.  Get  samples. 
Send  diagram  for  Reserved 
Seat  Coupon  Tickets,  serial 
or  dated.  All  tickets  must 
conform  to  Government  reg- 
ulations and  hear  establish- 
1 priceofadmissionand  taz  paid. 
SPECIAL  TICKET  PRICES 

Five  TTiousand $3.50 

Ten  Thousand 6.00 

Fifteen  Thousand  7.00 

Twenty-Five  Thousand 9.00 

Fifty  Thousand  12.50 

One  Hundred  Thousand 18.00 

National  Ticket  Co.  Shamokin,  Pa. 


Better  Theatres 
Advisory  Staff 

In  order  to  render  its  readers 
assistance  on  various  problems  of 
equipment  and  construction  that 
arise  from  time  to  time,  Better 
Theatres  has  obtained  the  co- 
operation of  the  indiinduals  and 
associations  listed  following  in 
this  work. 

Through  the  co-operation  of 
this  advisory  staff  this  depart- 
ment feels  that  it  has  allied  itself 
zvith  sources  of  expert  knowledge 
on  virtually  every  phase  of  thea- 
tre building  and  furnishing  and 
is  able  to  offer  theatre  owners  o* 
valuable  service  in  providing  in- 
formation and  anszvers  on  a zvide 
range  of  subjects  of  a general 
nature. 

ROBERT  O.  BOLLER,  Boiler 

Brothers,  Architects. 

E.  B.  CRESAP,  Secretary,  National 
Association  of  Fan  Manufactur- 
ers. 

JOHN  EBERSON,  Architect. 

G.  E.  EICHENLAUB,  Architect. 

COLBY  HARRIMAN,  Technical 
Director,  Theatre  Department, 
Famous  Players-Lasky  Corp. 

W.  S.  HAYS,  Secretary,  National 
Slate  Association  and  The  Na- 
tional Federation,  Construction 
Industries. 

F.  J.  HUSE,  Chief  Engineer,  Hol- 
low Building  Tile  Association. 

JOSEPH  KAUSAL,  Chief  Electri- 
cian, Maintenance  Division,  Bal- 
aban  & Katz  Theatres. 

SAMUEL'  R.  EEWIS,  Member, 

American  Society  of  Heating  and 
Ventilating  Engineers. 

A.  C.  LISKA,  Remodeling. 

E.  M.  LURIE,  Assistant  to  Com- 
missioner, Associated  Metal  Lath 
Manufacturers. 

VIRGIL  C.  MARANI,  M.  Am.  Soc. 
C.  E.,  Chief  Engineer,  The  Gyp- 
sum Industries. 

HENRY  L.  NEWHOUSE,  Archi- 
tect. 

FRANK  E.  PLOWMAN,  Theatre 
Lighting. 

GEORGE  L.  RAPP,  Architect. 

GEORGE  W.  REPP,  Service  Divi- 
sion, American  Face  Brick  Asso- 
ciation. 

R.  L.  SIMMONS,  Architect. 

HENRY  J.  SMITH,  President, 
Motion  Picture  Equipment  Deal- 
ers of  America. 

HORACE  L.  SMITH,  JR., Theatre 

Engineer. 

NORMAN  M.  STINEMAN,  Assoc. 
Mem.  American  Society  of  Civil 
Engineers,  Portland  Cement  As- 
sociation. 

MAX  Y.  SEATON,  Technical  Di- 
rector, National  Kellastone  Com- 
pany. 

J.  L.  STAIR,  Chief  Engineer,  Cur- 
tis Lighting,  Inc. 
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NEW  PROJECTS 

Easton,  Pa. — Architect  W.  H.  Lee, 
1505  Race  street,  Philadelphia,  is  prepar- 
ing plans  for  a theatre  for  Wilmer  & 
Vincent,  New  York,  to  be  erected  in  this 
city.  The  theatre  will  have  a seating 
capacity  of  1,800  and  cost  approximately 
$3’50,000.  Completion  is  planned  by  Sep- 
tember, 1935. 

* 

Topeka,  Kans.  — Architect  Frank  C. 
Squires,  630  Kansas  avenue,  Topeka,  has 
under  construction  a theatre  for  the 
Women’s  Club  of  Topeka  which  will  have 
a seating  capacity  of  800  and  cost  $150,- 
000.  It  will  be  completed  next  year. 

* 

Angola,  N.  Y. — A theatre  which  will 
seat  650  is  under  construction  here  under 
the  supervision  of  Architect  Geo.  E. 
Eichenlaub,  Erie,  Pa.  Mr.  Eichenlaub 
is  also  building  a theatre  at  Erie,  Pa., 
which  will  seat  400. 

* 

Hendersonville,  N.  C. — A new  theatre 
here  for  Jake  Wells  has  just  been  com- 
pleted. It  was  designed  by  Architect 
Erie  G.  Stilwell,  Hendersonville,  and  has 
a seating  capacity  of  1,000.  Tlie  outlay 
totaled  $100,000. 

* 

E.  Greenville,  Pa. — A new  theatre 
owned  by  Black  and  Feustermacher  will 
be  opened  here  in  October.  It  is  a one- 
story  affair  with  a seating  capacity  of 
496,  and  erected  at  a cost  of  $35,000. 
Plans  were  drawn  by  Architect  Jerome 
S.  Landes,  200  W.  Broad  street,  Souder- 
ton,  P'a. 

* 

Trenton,  N.  J.- — A new  theatre  for 
Hildinger  Enterprise  Company  is  under 
construction  here  which  will  have  a seat- 
ing capacity  of  3,000.  The  house  will 
be  completed  about  May,  1925.  Wm. 
Slack  & Son,  144  East  State  street,  Tren- 
ton, N.  J.,  are  the  architects. 

* 

Paterson,  N.  J. — Jacob  Fabian’s  new 
theatre  under  construction  here,  which 
will  have  a seating  capacity  of  3,460,  and 
is  being  erected  at  a cost  of  $600,000, 
will  be  completed  about  the  first  of  the 
year.  Fred  Wesley  Wentworth,  Citizens 
Trust  building,  Paterson,  has  designed 
the  structure. 


Projection  at  Boston  Com- 
merce Building 

(Continued  from  page  XII) 

waiting  list.  The  New  England  mem- 
bership, however,  which  was  invited  on 
a large  scale  less  than  a year  ago,  is 
well  within  the  2,500  limit. 

The  hew  building  is  equipped  to  ac- 
commodate several  dozen  large  and  small 
meetings  of  its  local  committees  and  of 
other  New  England  associations  of  va- 
rious kinds.  It  is,  however,  designed  for 
constant,  daily  use  for  the  business  in- 
terests of  Boston  and  New  England  and, 
consequently,  is  not  equipped  to  cater 
to  the  300  conventions  held  annually  in 
Boston. 

.:ic  * * 

The  construction  of  the  Boston  Cham- 
ber of  Commerce  building  was  celebrated 
on  a pretentious  scale  for  the  entire  week, 
beginning  with  the  Monday  noon  lunch- 
eon, September  29.  Each  noon-time  dur- 
ing the  week  and  each  evening  witnessed 
a special  celebration  connected  with  the 
community  life  of  Boston  or  of  New 
England. 


HEATING  AND  VENTILATION 

AT  PRICES  YOU  CAN  AFFORD 

'J'lie  Supreme  System  (Patented)  of  Forced  Warm  Air  Circu- 
lation (Blower  System)  assures  constant  even  temperatures 
throughout  the  building. 

Uses  no  water — no  danger  of  freezeup,  perfect  ventilation  at  no 
extra  cost,  no  aisle  space  occupied. 

Burns  less  fuel,  requires  less  attention,  and  the  cost  is  surprising 
— 30%  to  40%  less  than  steam  systems  having  none  of  the  above 
advantages.  Investigate  Supreme. 

Write  Vs  Today 

SUPREME  HEATER  & VENTILATOR  CORP. 

1522  Olive  Street  ST.  LOUIS,  MO. 


A Definition  of  the  Word  Guarantee 

A 


Patented 


—IS— 

TUXeM 

EQUIPMENT 

NOISELESS  CURTAIN 
MACHINE  and  TRACKS 


QUALITY 

SUPREME 


E.  J.  VALLEN  ELECTRICAL  CO.,  Akron,  Ohio 


Picture 

Sets 

• • 

• • 

Scenery 

of 

all 

Kinds 


From  the  footlights 
to  the  back  wall— 

Whatever  you  need,  whether  it’s  a small  hang- 
ing or  a complete  “permanent  set”  to  give  a 
rich,  pleasing  foreground  to  your  screen,  we 
give  your  order  our  most  careful  personal  at- 
tention. Insure  satisfaction  from  the  start 
by  taking  advantage  of  this  expert,  reliable 
service.  Write  direct  to 

NOVELTY  SCENIC  STUDIOS 

226  West  47th  Street  NEW  YORK  CITY 


Velour 

and 

Velvet 

iCurtains 

Draperies 
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THE 

SUPERIOR 

PROJECTOR 


SHOWING— 

One  of  Exclusive  Features,  Tilting 
Angle  of  30  Degrees. 

EXCLUSIVE 

SUPERIOR 

FEATURES 

The  elimination  throughout  of  belts  and 
chains,  and  a direct  motor  drive. 

Less  parts  than  any  other  machine. 

A simple  enclosed  speeding  device. 

Unit  construction  eliminating  the  use  of 
emergency  heads. 

An  automatic  take  up  device  assuring 
equal  tension,  and  eliminating  possibilities 
of  him  breakage,  hre  and  tearing  of  him 
perforations. 

A perfect  framing  device  eliminating  the 
possibilities  of  disturbing  the  synchrony. 

The  use  of  only  nine  hardened  steel  gears 
in  the  mechanism. 

Large,  roomy  lamphouse,  well  ventilated 
and  easy  to  clean. 

A massively  constructed  burner  capable 
of  running  on  100  amperes  or  more. 

A condenser  mount  and  housing  surpas- 
sing any  other  in  accessibility  and  protec- 
tion to  the  condenser  lenses. 

A gun  carriage  pedestal  allowing  the 
entire  mechanism  to  be  revolved  in  a com- 
plete circle  while  the  pedestal  itself  remains 
hxed. 

A device  which  allows  the  machine  to  be 
depressed  or  elevated  to  an  angle  of  30 
degrees. 

Every  part  of  the  mechanism  enclosed, 
free  from  dirt  and  dust,  and  in  no  way 
open  to  the  effects  of  atmospheric  con<li- 
tions. 

Adapted  to — 

G.  E.  Mazda  Incandescent  Lamp 

Projection. 

Cinephor  Condenser  System. 


Inspection  Invited 

We  Are  Ready  to  Serve 


Superior  Projector,  Inc. 


COXSACKIE,  NEW  YORK 
U.  S.  A. 


Stalcup’s  New  500 
Seat  House  Fine 
Modern  Type 


A BELIEF  that  the  theatre  patron  in 
the  smaller  community  is  entitled  to 
every  comfort  afforded  his  neighbor  in 
the  large  cities 
was  the  dominant 
thought  that  S. 

R.  Stalcup  car- 
ried with  him  in 
the  construction 
of  his  new  Com- 
munity theatre  at 
South  Tacoma, 

Wash.  The  re- 
sult is  that  the 
completed  project 
represents  an  ex- 
cellent example  of 
what  a modern 
small  town  the- 
atre should  be. 

The  new  Com- 


munity,  seating  500,  was  built  at  a cost 
of  $40,000  and,  as  the  accompanying 
photograph  indicates,  a very  handsome 
building  was  possible.  The  interior,  we 
are  informed,  is  entirely  in  keeping  in 
comfort  and  beauty  with  the  substantial 
appearance  presented  by  the  front  eleva- 
tion. 


“Before  commencing  to  build,  I made 
a careful  study  of  the  latest  features  and 
improvements  known  in  theatre  con- 


Community  theatre,  Tacoma,  Wash.,  owne<l  by 
S.  R.  Stalcup. 

struction,”  said  iNfr.  Stalcup,  “and  I have 
carefull}-  selected  those  features  wdiich  I 
am  sure  will  add  to  the  comfort  and 
pleasure  of  our  patrons.” 

On  entering  the  theatre  the  picturesque 
gardens  on  either  side  of  the  stage  with 
their  artistic  oil  paintings  and  unique  col- 
oring effects  first  attract  the  attention 
of  the  visitor.  The  gardens  have  a scenic 
painting  for  a background,  in  front  of 
which  are  standards  filled  with  flowers 
and  silver  and  gold-tinted  greens. 

The  sidewalls  and  the  entire  interior 
are  tinted  in  blue  and  gold,  the  woodwork 
being  in  white.  The  side  and  window 
draperies  are  of  velvet  and  carry  out  the 
blue  and  gold  color  motif  of  the  interioi'. 
The  theatre  has  a seating  capacity  of 
500.  Each  chair  is  cushion  spring  uphol- 
stered and  faces  the  screen  so  that  pa- 
trons will  have  a full  view  of  the  screen. 
There  is  a large  stage  and  it  is  the  plan 
of  the  manageinent  to  have  vaudeville. 

* * * 

One  of  the  features  of  the  theatre  espe- 
cially appreciated  by  parents  is  the  baby 
carriage  “garage”  and  the  “crying  room.” 
At  the  right  of  the  entrance  a room 
has  been  set  aside  wherein  mothers  may 
check  their  baby  buggies  while  they  at- 
tend the  show.  And  then,  if  baby  cries, 
there  is  a sound-proof  room,  upstairs  to 


This  magnificent  conductor’s  stand 
pays  for  itself  many  times  in  the  im- 
pressive effect  it  has  on  audiences. 

It  is  mahogany  finished  with  beau- 
tiful gold  glazed  carvings  in  relief.  The 
hooded  lamps  and  deep  box-shape  re- 
move all  reflection  of  music  sheets  from 
screen  and  audience. 

Our  musicians’  stands  have  the  same 
improvements  and  decorations.  With 
this  conductor’s  stand  they  make  a per- 
fect installation.  It  fits  the  rest  of  your 
theater,  pleases  your  patrons  and  pays. 

Write  for  information  today 

Gallagher  Orchestra  Equipment  Co. 

3235  Southport  Ave.,  Chicago,  III. 


Gallagher 

Orchestra  Music  Stands 


AUTOMATIC  DEVICES  CO. 

17  N.  7th  Street  Allentown,  Pa. 


A.  D.  C.  Automatic 
Curtain  Control 


NATIONWIDE  SERVICE 

By  Authorized  Distributors 

Boston — fnitod  Theatre  Kquipinent  Co. 
ChieaBo — E.vhihitors  .Supply  Co. 

Cleveland — Exhibitors  Supply  Co. 

Dallas — Southern  Theatre  Equipment  Co. 
Denxer — Exhibitors  Supply  Co. 
lies  .Moines — Exhibitors  Supply  Co. 
Detroit — .iniusement  Supply  Co. 

Kansas  Cit.v — Vale  Theatre  Supply  Co. 
Milwaukee — Exhibitors  Supply  Co. 
Minneapolis — Exhibitors  .Supply  Co. 

New  York  City — Independent  Movie  Sup- 
ply Co. 

Omaha — Exhibitors  Suppl.v  Co. 
IMiiladelpliia — I'liila.  Theatre  Equipment 
Co. 

inttshiirKh — S.  & S.  Eilm  & Supply  Co. 
St.  Ia,uis — Exhibitors  Supply  Co. 

San  Eraneiseo — Theatre  E<|uipment  Sup- 
ply Co. 

IVashinston — Washini^ton  Theatre  Supply 
Co. 


Has  place  jor 
telephone, 
speedometer 
and  call  bells. 


ORNAMENT 


Where  It  Pays! 


Switches  con- 
trol signal 
lights  on 
musicians' 
stands. 


October  11,  1924 


EXHIBITORS  HERALD 


XXIII 


the  left,  which  is  enclosed  in  glass,  where 
mothers  can  sit  comfortably  with  their 
babies  and  see  the  picture  without  fear 
of  annoying  the  other  spectators. 

For  the  musical  accompaniment  to  the 
pictures,  a pipe  organ  has  been  installed 
which  has  all  the  features  of  the  organs 
in  the  larger  theatres.  The  projection 
room  is  modern  in  every  detail  and  from 
it  the  operator  has  complete  control  over 
the  curtain  and  the  lighting  of  the  en- 
tire theatre.  ' 

At  all  times  the  theatre  will  have  the 
same  degree  of  temperature.  ventilat- 
ing system  has  been  installed  which  keeps 
the  air  always  circulating.  Fans  have 
been  installed  for  summer  use. 

The  building  is  constructed  of  tile,  brick 
and  concrete. 

New  Ruling  Permits 
Using  Up  All  of 
Old  Tickets 

WASHINGTON,  D.  C,  Sept.  30— As 
a result  of  representations  by  exhibitors 
to  the  effect  that  destruction  of  stocks  of 
tickets  printed  to  conform  with  the  rev- 
enue law  prior  to  July  3,  1924,  would 
mean  a loss  of  several  hundred  dollars, 
the  Bureau  of  Internal  Revenue  has  is- 
sued ])ermission  to  moving  picture  the- 
atres to  use  such  tickets  as  may  be  on 

hand.  , , 

Following  the  adoption  of  the  revenue 
law  which  exempted  from  tax  all  admis- 
sions of  not  more  than  .50  cents,  _ the 
bureau  issued  an  order  giving  exhibitors 
permission  to  use  until  September  1 any 
tickets  which  they  might  have  on  hand, 
printed  to  conform  with  the  former  law. 
This  time  was  later  extended  to  October 
1.  but  it  appearing  that  many  exhibitors 
still  had  large  quantities  of  old  tickets, 
the  time  limit  was  entirely  lifted  and 
they  will  be  permitted  to  use  all  old 
tickets  they  may  have  had  on  hand. 


The  Cont'El'Arc  for 
converting  A.C.  to  D.  C. 


Clearer  pictures  — less  noise 

from  the  projection  room 


You  spend  considerable 
money  for  pictures.  Your 
patrons  will  appreciate  this  fact 
— if  your  pictures  are  projected 
to  the  best  advantage.  Maxi- 
mum results  with  the  arc  can 
only  be  obtained  through  direct 
current  and  constant  amperage. 

The  Cont-El-Arc  is  a motor 
generator  designed  expressly  to 
insure  perfect  motion  picture 
projection  from  expensive  films. 
The  Cont-El-Arc  converts  A.  C. 
to  D.  C.  and  maintains  the  de- 
sired amperage  for  one  or  more 
lamps  in  series  under  all  oper- 
ating conditions.  The  amperage 
changes  only  when  the  projec- 


tionist desires  and  makes  a 
change. 

Flickering,  flaring  and  dim- 
ming are  abolished.  Views  are 
dissolved  at  will — the  trims  are 
burned  in.  The  noise  is  appre- 
ciably reduced. 

And  the  Cont-El-Arc  offers 
all  these  advantages  at  a saving 
of  current.  A lower  first  cost 
and  a lower  upkeep. 

The  performance  advantages 
of  the  Cont-El-Arc  are  based 
upon  important  structural  ad- 
vantages. May  we  send  you  the 
details  of  construction  and  of  the 
economy  which  the  Cont-El-Arc 
affords? 


Confinontal  Ehctrk  Co.Jnc. 

M-anuTacturers  of  Electric  Power  Apparatus 

149  Church  Street - New  York 


WE  ARE  SERVING 


Things  to  Know  in 
Buying  Rugs 

The  durability  of  a rug  is  determined 
by  the  quality  of  the  material  and  the 
type  of  weaving  employed.  In  general, 
durability  is  a function  of  price,  the  low- 
priced  rugs  being  the  lea.st  durable. 

Rugs  wear  out  from  three  principal 

C9.USCS. 

1.  Abrasion  due  to  rubbing  the  sur- 
face either  in  process  of  cleaning,  shuffling 
the  feet  or  dragging  objects  over  its 
surface. 

2.  Bending  the  pile  first  in  one  di- 
rection, then  in  another,  which  causes 
the  fibers  to  break  and  become  loose. 

3.  Cutting  at  the  base  due  to  the  pres- 
ence of  sharp  cutty  imbedded  grit  over 
which  the  pile  is  bent. 

Sharp  cutty  imbedded  grit  is  equally 
offensive  in  all  carpets.  However,  the 
amount  of  visible  wear  produced  is 
largely  a matter  of  the  softness  of  the 
structure.  A hard  structure,  such  as  jute 
when  covered  with  sand  or  other  grit,  is 
unyielding  so  that  the  wool  when  crushed 
over  it  gets  the  full  cutting  value  of  the 
grit.  Cheap  loosely  woven  fabrics  some- 
times suffer  less  from  imbedded  grit  than 
more  expensive  ones,  because  their  struc- 
ture is  so  open  that  a great  deal  of  the- 
grit  sifts  through  to  the  floor  underneath. 

There  is  no  excuse  for  allowing  grit 
and  sand  to  accumulate  at  the  base  of  the 
pile  when  proper  cleaning  is  all  that  is 
required  to  remove  it.  Therefore,  there  is 
no  need  to  give  consideration  to  this  fac- 
tor in  the  purchase  of  a rug. 


PRODUCERS 

EXCHANGES 

THEATRES 

OFEICES 

Why  Not  You! 

We  have  what  you  need 

“The  House  of  Service” 


LEXINGTON  DESK  COMPANY,  Inc. 

157  East  44th  St.,  New  York 


The  Best  in  Theatre  Equipment 


NEW 
SIMPLEX 
Machines 

Installed 
in  the 

BUTTERFIELD 

CIRCUIT 


**The  House 
of  Service** 


AMUSEMENT  SUPPLY  CO. 


2105  John  R St.  Detroit,  Michigan 


New  Mazda  Lamp  Adapter 

Fits  Any  Make  Lamphouse 

A simple  and  inexpensive 
unit  for  easily  converting 
any  Projector  using  the 
carbon  arc  to  the  use  of 
Mazda  Projection  Lamps. 
Installed  in  any  carbon  arc 
housing  by  simply  clamping 
the  device  in  the  lower 
carbon  jaws.  It  may  be 
used  for  projecting  either 
pictures  or  stereopticon 
slides. 

All  possible  lamp  adjust- 
ments may  be  readily 
obtained  thru  the  same 
mechanism  formerly  used  to 
adjust  the  lower  carbon. 
Price,  (Without  Lamp)  . . , , $15.00 

With  Lamp  (110  Volt  1000  Watt)  . $22,00 

CAPITAL  MERCHANDISE  CO. 

Dept.  E.  H.  538  South  Dearborn  St.,  Chicago,  III. 
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EDWARDS  SHEET  METAL 
MARQUEES  or  CANOPIES 

For  use  over  entrances  to  theatres,  hotels,  cafes,  store  buildines,  etc.  A work  of  art 
and  they  have  the  massive  and  ornamental  appearance  of  cast  iron,  at  but  a fraction  of 
the  cost.  Furnished  complete,  easy  to  erect — Made  of  galvanized  iron  or  copper  in  any 
style  or  size  desired.  Shipped  in  largest  convenient  sections,  with  glass  packed  sep- 
arately. Our  large  catalog  showing  complete  line  Marquises  or  Canopies,  Balconies, 
Cornices,  Theatre  Fronts,  Signs,  Skylights,  Metal  Roofing,  Metal  Ceilings  and  Walls, 
etc.,  sent  free  on  request. 

The  Edwards  Manufacturing  Co. 

409-459East  Fifth  St.  Cincinnati,  Ohio 

The  World’s  Largest  Manufacturers  of  Metal  Roofing,  Metal  Shingles, 

Metal  Spanish  Tile,  Metal  Ceilings,  Metal  Garages,  Portable 
Buildings,  Rolling  Steel  Doors,  Partitions,  etc. 


The  Screen  of  Quality 

GIVES  YOU 

CLEARER  DEFINITION  WITHOUT  EYE  STRAIN 

USE  THE 

1MATIONAL 

f^LASS-READ-.C^CREEN 

(Patented) 

and  be  convinced 


DURABLE— WASHABLE 


Full  information  upon  request 

THE  NATIONAL  SCREEN  CO. 

Factory:  1549  E.  21st  St.,  Cleveland,  O.  Sales  Office  : Film  Bldg.,  Cleveland,©. 


THE 

Geometric  Safety  Reel 

USED  AS  STANDARD 
by  the  Largest  Producers 

The  Double  Edge  Prevents 

Cutting  of  Film — Cutting  Operator’s  Fingers 

The  Rolled  Edge 

Doubles  the  Strength 

The  Geometric  Stamping  Co. 

221  E.  131st  St.,  Cleveland,  Ohio 


Learning  About  Light  at 
The  Nela  School 
of  Lighting 

(Continued  from  page  IX) 

lighting  effects  which  serve  to  make  a 
window  more  valuable  by  attracting  more 
passersb3^ 

Jit  * * 

Of  especial  interest  to  theatre  men 
are  the  electric  sign  demonstration 
and  theatrical  equipment  for  the  projec- 
tion of  light.  The  various  factors  which 
make  an  electric  sign  effective  are  illus- 
trated by  a display  made  up  of  miniature 
electric  signs.  The  display  appears  to 
the  observer  as  the  skyline  of  a large 
city  as  viewed  through  the  window  of 
an  office  building.  The  attributes  which 
are  an  asset  to  the  effectiveness  of  a sign 
are  represented  by  miniature  signs  on 
the  buildings,  thus  accurately  illustrat- 
ing the  point  in  a practical  manner. 

Below  the  sign  display  is  a guide  to 
the  proper  lamps  for  various  types  of 
signs  ill  accordance  with  the  character 
of  the  districts  wherein  the  signs  are 
located. 

In  the  light  projection  demonstration, 
the  various  types  of  lenses  are  shown 
used  in  conjunction  with  the  Mazda 
lamp.  The  optical  principles  involved 
and  the  correct  application  of  the  incan- 
descent lamp  are  thoroughly  illustrated. 
Full  motion  picture  equipment  is  in- 
cluded in  the  display,  together  with  ap- 
paratus for  the  study  of  brightness  dis- 
tribution of  light  upon  various  screen 
surfaces.  Other  theatre  lighting  equip- 
ment is  also  included  in  this  demonstra- 
tion. 

* * * 

The  Nela  School  of  Lighting  is  visited 
by  several  thousand  people  each  year, 
who  come  from  all  parts  of  the  United 
States  and  foreign  countries.  Periodical 
courses  in  lighting  are  given  to  members 
of  the  electrical  industry  in  which  these 
demonstrations  play  a large  part.  While 
these  courses  are  confined  mainly  to  the 
members  of  the  electrical  industry,  the 
demonstration  rooms  are  always  open  to 
the  public.  In  almost  every  activity  of 
our  daily  life  artificial  light  plays  some 
part,  and  the  Nela  School  of  Lighting 
covering  tiie  various  lighting  fields  com- 
pletely has  a universal  appeal  to  not  only 
the  lighting  specialist  but  also  to  the  lay- 
man whose  interest  is  seemingly  far  re- 
moved from  lighting  subjects. 


New  Projects 

Huntington,  W.  Va. — What  was  for- 
inerh'  a garage  is  being  remodeled  into 
a modern  theatre  here  to  have  a seating 
capacity  of  1,.'j00.  The  project  will  cost 
about  $50,000.  The  work  is  being  done 
under  the  direction  of  Architects  Bates, 
Frampton  & Bowers,  412  Eleventh 
street,  Huntington.  Communications  to 
H.  K.  Pancake,  922  Fifth  avenue.  Hunt- 
ington, W.  Va. 

Glens  Falls,  N.  Y. — Three  theatre  pro- 
jects are  on  tlie  board  of  Architect  Louis 
L.  Wetmore,  Glens  Falls  Insurance  build- 
ing. They  include  a theatre  for  the  Adi- 
rondack Theatre  Corporation  at  Lake 
Placid,  N.  Y.,  which  will  cost  $12'5,000; 
another  house  for  \Y.  S.  Crandell  at 
Chatham,  N.  Y.,  to  cost  $60,000,  and  the 
third,  an  extensive  remodeling  job. 

* 

McKeesrock,  Pa. — Douglas  D.  Elling- 
ton, 511  Wabash  building,  Pittsburgh, 
Pa.,  is  remodeling  the  Orpheum  theatre 
here  for  Harry  Handel.  The  work  will 
he  completed  in  October. 
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Remodeling  Makes 
Springfield  Sun  a 
New  House 

(Continued  from  page  XVIII) 

coated  with  a rough  cast  paint  and  in  the 
centers  are  handsome  suspended  electric 
lighting  fixtures  in  genuine  metal.  In  con- 
junction with  the  above  illumination  are 
additional  fixtures  on  the  walls  peeping 
from  rosettes  in  the  plaster  relief  work, 
making  a most  pleasing  combination  of 
mahogany,  and  gold  sparkle  with  rich- 
ness. 

The  floor  of  the  entrance  is  covered 
wdth  black  perforated  rubber  mats  with 
white  borders.  Black  and  white  and 
diagonal  rubber  tile  with  an  ebony  border 
softens  the  noise  of  the  human  tread  in 
the  lobby.  A deep  green  terrazzo  base 
with  variegated  colors  of  granite  sup- 
ports the  mahogany  wainscoting  above. 

* Hs  * 

From  the  lobby,  one  passes  through 
beautiful  doors  with  etched  glass  in  them 
to  the  foyer.  There,  a screen  running 
from  the  floor  to  the  ceiling  under  the 


Exterior  of  the  new  Sun  theatre, 
Springfield,  O. 


balcony  looms  into  view.  The  base  is 
constructed  of  panels,  above  which  are 
etched  glass  openings  topped  with  a cor- 
nice that  has  bead  and  egg  and  dart 
molds  wiped  out  over  gold.  The  screen 
has  ten  columns  and  from  each  extends 
an  elegant  polychrome-bracket  lighting- 
fixture  with  a silk  shade. 

The  ceiling  and  wings  of  the  proscen- 
ium have  been  enhanced  richly  with 
artistic  designs  of  ornamental  plaster. 
Those  were  treated  with  a glaze  coat  and 
then  wiped  out  to  procure  an  old  ivory 
finish.  The  background,  to  give  the 
ornamentation  character,  was  executed  in 
old  rose  and  blue.  Where  the  proscenium 
wings  started  from  the  auditorium  walls, 
a rich  design  of  relief  work  runs  around 
the  entire  arch.  To  show  the  figures  in 
that  enrichment  the  background  was 
done  in  lavender.  The  ceiling  of  the  pros- 
cenium has  a touch  here  and  there  of 
darker  glafee  coat,  old  rose,  and  blue  to 
bring  out  the  designs  in  relief.  The  pros- 
cenium arch  has  been  adorned  with  orna- 
mental plaster  and  treated  in  ivory  and 
old  gold. 

The  side  walls  nearest  the  stage  have 
a very  attractive  lighting  scheme.  In 
(Continued  on  page  XXIX) 


Our  Educated  Audiences 

are  technicians  of  the  screen 

The  day  is  past  when  a poorly  lighted 
screen,  badly  dissolved  pictures  and 
other  elements  due  to  unsuitable  elec- 
tric current  supply  can  get  by  with 
the  public. 

They  want  quality  and  will  pay  well 
for  it.  What  is  more,  they  will  go 
where  they  can  get  it. 

A Hertner  Transverter,  therefore,  is 
one  of  the  best  investments  for  profit 
you  can  possibly  make. 


People  only 
pay  money  to 
see  what  they 
like  to  see! 


W©  win  show  you  why 
and  how.  May  we  send 
facts? 

Hertner  Electric  Co. 

1900  West  112th  St.,,  Cleveland,  Ohio 
In  Canada:  Perkins  Electric  Ltd. 


North — East — South  — W est 

The  vote  of  exhibitors  is  over- 
helmingly  in  favor  of 


SEAMLESS  SCREENS 

More  than  twenty  of  these 
exclusively  Minusa  screens 
have  been  installed  in  the  last 
forty  days — 

All  larger  than  12'xl6' 

MINUSA  CINE  SCREEN  COMPANY 

Bomont  at  Morgan  Saint  Louis 
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Check  Up! 


How  many  tick- 
ets  have  you  in 
iJ  stock? 


Do  you  have  to  count 
rolls  or  figure  it  out? 

Then  you  need  INVENTORY  NUM- 
BERED TICKETS  that  will  tell  you  at  a 
glance  exactly  how  many  you  have. 

We  will  gladly  send  you  samples  and  more 
information  about  them. 

Qlobe  ^cket  Company 

Specialists  in  Tickets  and  Checks  Since  1873 

122  N.  I2lh  Si.  Philadelphia,  Pa. 


Super-Lite  Screens 

FOR  PERFECT  PROJECTION 

Manufactured  to  meet  all  conditions 
Common  Arc— IMazda— High  Intensity 

C.  S.  WERTSNER  & SONS 


MANUFACTURERS 
211-221  North  13th  Street 


Philadelphia,  Pa. 


Helios  Reflector  Lamp 

25%  Better  Screen  Illumination 

Approved  by 

Underwriters  Laboratories 

OUR  DISTRIBUTORS 

Cleveland : 

The  Theatre  Supply  Co..  Iiic. 

Cincinnati : 

The  Theatre  Supply  Co..  Inc. 

Omaha : 

U.  S.  Theatre  Supply  Co. 

Philadelphia : 

Williams,  Brown  & Earle 

Chicago: 

Movie  Supply  Co. 

San  Francisco: 

Theatre  F'quipment  Supply  Co. 

Dallas : 

Simplex  Theatre  Supply  Co. 

Baltimore : 

X.  C.  Ilaefele  & Co. 

Pittsburgh : 

S.  & S'.  Film  and  Supply  Co. 

WARREN  PRODUCTS  CO. 

261  CANAL  ST 

NEW  YORK 

Financing  Theatres 
In  the  Smaller 
Communities 

(Continued  from  page  X) 

people  who  did  purchase  stock.  An  owner 
should  be  certain  that  his  financing  has 
been  completed  before  starting  his  build- 
ing. I feel  it  is  a great  mistake  to  try  to 
finance  it  without  getting  a mortgage  for 
whatever  amount  is  possible,  even  though 
it  be  comparatively  small,  for  it  is  a cer- 
tainty that  it  is  easier  to  raise  money  on 
a mortgage  no  matter  what  the  amount 
might  be,  than  it  would  be  to  sell  an 
equal  amount  of  stock. 

“There  are  today  throughout  the  coun- 
try a great  many  companies  who  do  not 
purchase  outright  stock  issues,  but  who 
have  worked  up  sales  organizations  which 
handle  the  sale  of  the  stock.  It  is  my 
feeling  that  an  owner  is  likely  to  be  more 
successful  in  marketing  his  stock  if  he 
can  get  such  an  organization  to  handle 
it,  than  he  will  be  if  he  tries  to  sell  it 
through  his  own  efforts. 

“We  have  found  that  a rather  common 
mistake  which  has  been  made  is  that  of 
offering  stock  for  sale  on  the  installmeni 
plan.  Unless  arrangements  can  be  made 
with  a bank  in  advance  to  discount  the 
notes,  this  plan  is  wholly  unadaptable  as 
it  is  necessary  to  have  the  funds  come  in 
faster  than  they  come  in  under  the  par- 
tial payment  plan. 

"We  have  found  that  in  a great  many 
cities  theatre  owners  have  been  able  to 
get  quite  a little  support  from  local  busi- 
ness men  and  merchants,  who  would 
profit  by  having  a fine  new  theatre  in 
the  town,  and  I think  the  possibility  of 
success  would  be  much  greater  if  these 
men  could  be  lined  up  before  the  stock  i.s 
generally  offered  to  the  public. 

* * * 

“If  prominent  business  men  and  mer- 
ebants  can  be  lined  up  it  is  very  helpful 
and  we  have  found  some  propositions 
where  these  men  have  been  given  a good 
bonus  of  Common  Stock  to  get  behind 
such  an  enteri)rise  where  they  have  also 
agreed  to  act  as  directors,  so  that  it  gives 
the  company  standing  and  the  investor 
feels  that  he  has  some  very  responsible 
men  of  the  community  looking  out  for 
his  interest. 

“In  conclusion  I would  say  that  the 
principal  mistake  that  most  owners  have 
nrade,  has  been  in  trying  to  keep  the 
whole  thing  for  themselves  and  not  per- 
mitting the  investor  and  others  whose 
support  would  be  valuable,  to  participate 
in  whatever  profits  might  accrue.  This 
has  repeatedly  shown  itself  to  be  a short 
sighted  policy  and  one  which  will  not 
work  in  financing  theatre  enterprises.” 


New  York,  N.  Y. — Extensive  remodel- 
ing of  a theatre  at  302  W.  42d  street  is 
under  way  under  the  supervision  of  Archi- 
tect Simeon  B.  Eisendrath,  18  East  41st 
street,  New  York.  The  work,  which  calls 
for  an  e.xpenditure  of  .$60,000,  will  be 
completed  b^-  tbe  middle  of  October. 

Cadiz,  O. — theatre  to  cost  $1.50,000. 
which  will  be  completed  some  time  in 
December,  is  under  construction  here  for 
E.  M.  Long  & Sons.  H,  L.  Warden, 
."22  Everett  building,  Akron,  O.,  is  the 
architect  for  the  project. 

* 

Bellaire,  O. — A new  theatre  here  which 
will  seat  1,000  and  cost  $60,000  is  under 
construction  for  James  Velas  of  Wheel- 
ing, W.  Va.  It  will  be  completed  in 
December,  and  will  be  known  as  the 
Capitol.  The  theatre  is  being  erected 
under  the  supervision  of  Architect  M.  F. 
Giesey,  .">12  Riley  Law  building.  Wheeling. 
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Simmons  Describes  New 
Garland  Playhouse 
Now  Completed 

(Continued  from  page  XIV) 

evening  of  the  opening.  The  people  of 
the  city,  the  nearby  towns  and  the  re- 
sorters have  been  loyal,  and  express  their 
appreciation  of  having  a show  house  and 
the  opportunity  of  seeing  the  best  in  pic- 
tures, so  that  we  feel  that  the  early  sur- 
vey will  be  substantiated  by  results.  Sim- 
ilar situations  exist  in  many  towns  and 
procrastination  is  losing  advantageous  po- 
sitions to  many  owners. 

^ ^ ^ 

At  the  present  time  I have  a commis- 
sion to  design  a 1,000-seat  theatre,  and 
for  four  months  have  been  awaiting  or- 
ders to  proceed  with  the  plans.  I admit 
there  is  an  aggravating  lease  here  to  deal 
with,  but  even  at  that  progress  could 
have  been  made  that  would  have  been 
to  the  owner’s  advantage.  In  a nearby 
town  I was  commissioned  to  design  an- 
other theatre  and  procrastination,  mingled 
with  timidity,  lost  to  that  owner  his  op- 
portunity, for  other  parties  have  now 
started  work. 

The  architect  is  often  accused  of  push- 
ing a proposition  for  personal  reasons 
when  in  reality  he  is  working  primarily 
for  the  owner’s  good.  We  who  are  en- 
deavoring to  follow  the  theatre  situations, 
conditions  and  improvements  are  ever 
ready  to  furnish  the  owner  with  the 
best  information  at  our  disposal.  In- 
quiries come  to  the  writer  from  owners 
in  small  towns  who  wish  to  build  a small 
modern  theatre  and  they  specify  good 
heating  and  ventilating  plants,  rest  rooms, 
parlors,  galleries,  etc.,  etc.,  and  they  want 
to  expend  seven  or  eight  thousand  dol- 
lars, and  when  I explain  to  them  that  a 
l/uilding  of  this  nature  cannot  be  built 
for  that  cost  and  offer  to  work  out  a 
survey  for  them,  I quite  frequently  hear 
that  they  have  employed  some  architect 
( ?)  to  do  the  work  and  build  themselve.- 
to  reduce  the  cost.  Such  a policy  is  fool- 
ish beyond  words,  for  the  architect  tak- 
ing this  work  is  either  not  qualified  and 
certainly  does  not  know  theatre  work  (in 
all  cases  his  name  is  unlisted  among  the- 
atre architects),  does  not  know  costs,  or 
is  deceiving  the  owner,  who  finds  his 
mistake  too  late  and  may  have  a seriou.s 
tie-up  in  finances  that  years  will  be  re- 
quired to  rectify. 

;|j  ?{{  ^ 

Quality  of  material  of  plans  and  speci- 
fications were  carried  out  at  Frankfort, 
in  several  cases  more  expensive  work  was 
put  in,  but  certain  features  were  elimi- 
nated, not  because  of  expense,  but  for 
the  reason  that  no  experienced  Iniilder 
was  in  charge,  and  there  was  a fear  to 
undertake  and  a lack  of  knowledge  of 
how  to  proceed,  and  Mr.  Garland  strongly 
expressed  himself  that  some  advice  at 
certain  times  would  have  been  most  valua- 
ble. Uncertainty  in  competitive  liids,  in- 
definite bids  and  just  costs  were  a source 
of  annoyance,  but  now  that  these  troubles 
are  over  and  the  booth  well  equipped  with 
two  machines,  a good  screen  and  beautiful 
equipment,  a feeling  of  satisfaction  is  due 
and  forthcoming. 


Doylestown,  Pa. — A theatre  to  seat  501 
is  under  construction  here,  being  about 
half  way  completed.  It  is  being  erected 
by  Architect  A.  OsCar  Martin,  Har: 
building,  Doylestown,  for  the  Aquetong 
Hall  Association. 


A Couch  Sys- 
tem keeps 
every  part  of 
your  house  in 
immediate 
touch  with 
every  other 
part,  and  all  in 
touch  with  the 
manager’s  of- 
fice. 


Do  You  Control  Your  Performance? 

Do  your  box  office,  inside  man,  balcony  and  orchestra  all  work  together? 
Or  are  your  programs  delayed  and  your  service  hindered  because  they  are 
working  separately,  trying  to  cooperate  by  guess-work?  A Couch  System 
of  Intercommunicating  Telephones  will  connect  each  department  of  your 
theater  with  every  other.  Please  your  patronage  with  new-style,  efficient 
ushering-service  by  regulating  the  inflow  of  patrons  by  phone! 

Write  for  Bulletins  today! 


s. 


H.  COUCH  COMPANY,  Inc. 

Established  1894 


TELEPHONE  MANUFACTURERS 

Office  and  Factory,  Norfolk  Downs,  Mass. 

Branch  Offices:  Boston,  170  Purchase  St.;  Chicago,  337  W.  Madison  St. 

SALES  REPRESENTATIVES 


San  Francisco, 

515  Market  St., 

SIEKRA  ELECTRIC  00.,  INC. 


Seattle,  Wash. 

222  Hinckley  Bldg., 
SIERRA  ELECTRIC  CO.,  INC. 


Priladelphla,  Pa. 

1723  Sansom  St, 

JOHN  R.  HOLLINGSWORTH 


Lo3  Angeles,  New  York,  N.  Y.,  Pittsburgh,  Pa., 

301  Roberts  Bldg.,  428  Broadway,  305  Seventh  Ave., 

SIERRA  ELECTRIC  CO.,  INC.  S.  H.  COUCH  COMPANY,  INC.  J.  A.  JACQUES 

Montreal,  P.  Q.,  Canada, 

3 St.  Nicholas  Street, 

G.  L.  MACGILLIVRAY  & COMPANY.  LTD. 


HILLGREEN, 
LANE  & CO. 

Builders  of  Some  of  the 
Most  Important  Organs 
in  American  Theatres 

Correspondence  Solicited 

Factories:  Alliance,  Ohio 


COMPLETE  THEATRE  EQUIPMENT 


SIMPLEX 

Distributor  for  Western  Pennsylvania,  14  Coun- 
ties in  Southeastern  Ohio,  West  Virginia,  East  of 
Kanawha  River. 


THE  HERTNER  TRANSVERTER 

“If  you  want  it  quick,  call  us” 

Phone  GRANT  0586 

Hollis,  Smith,  Morton  Co. 

Inc. 

1024  FORBES  ST.  PITTSBURG,  PA. 
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=GOOD=CLEAN  =AIR 


APOLLO  THEATRE 
Indianapolis.  Ind. 


The  owner  of  the  Apollo 
Theatre,  Indianapolis,  Ind.,  is 
looking  out  for  the 

Health 

of  his  patrons  as  well  as  their  pleasure. 
He  has  installed  a 

WEBSTER 
AIK  WASHER 

which  gives  a complete  change  of 
washed  air  in  the  house  every  five 
minutes. 


Let  us  help  you  increase  your  box  office  returns 


ATMOSPHERIC  CONDITIONING  CORP. 

Lafayette  Building  Philadelphia,  Pa. 


W e Invite  Comparison  Before  You  Buy 


MODEL  C 

(PATENTS  APPLIED  FOR) 

Try  One  in  Your  Own  Theatre 

Upon  the  request  of  any  responsible  exhibitor  in  the  United 
States  we  will  arrange  to  have  our  equipment  installed  in 
his  theatre  on  trial  for  thirty  days  free  of  charge. 

Stereopticon  with  Automatic  Slide  Changer 
is  the  Last  Word  in  Projection  Equipment 

American  Reflecting  Arc  Corporation 

24  MILK  STREET 

BOSTON  Made  in  u.  s.  A.  MASSACHUSETTS 


Advertised 
in  the 

Better  Theatres 
Section 

If  you  desire  something  not  listed 
here.  Exhibitors  Information  and 
Catalog  Bureau  on  the  following 
page  will  get  it  for  yoiL 


AIR  CONDITIONING  EQUIP. 
Atmospheric  Conditioning  Corp., 
Lafayette  Bldg.,  Philadelphia. 

AUTOMATIC  CURTAIN 
CONTROL 

E.  J.  Vallen  Electrical  Co., 

Akron,  Ohio. 

Automatic  Devices  Co., 

17  N.  7th  St.,  Allentown,  Pa. 

CARBONS 
National  Carbon  Co., 

Long  Island  City,  N.  Y. 

Charles  W.  Phellis  & Co., 

130  W.  42nd  St.,  N.  Y.  C. 

CHANGE-OVERS 
Essannay  Elec.  Mnfg.  Co., 

5434  W.  Monroe,  Chicago. 

EDISON  MAZDA  LAMPS 
Edison  Lamp  Works  of  G.  E., 
Harrison,  N.  J. 

ELECTRIC  FLASHERS, 
COLOR  HOODS 
Resmolds  Electric  Co., 

2651  W.  Congress  St.,  Chicago. 

EQUIPMENT  DEALERS 
Amusement  Supply  Co., 

2105  John  R.  St.,  Detroit 
HolUs,  Smith,  Morton  Co., 

1024  Forbes  St.,  Pittsburg. 

FINANCIAL  INSTITUTIONS 
Hamilton  National  Bank 
130  W.  42nd  St.,  N.  Y.  C. 

HEATING  & VENTILATING  ‘ 
Supreme  Heater  & Ventilating 
Co..  1552  Olive  St.,  St.  Louis,  Mo. 

LENSES 

Kollmorgen  Optical  Corp., 

35  Steuben  St.,  Brookl3m,  N.  Y. 
Bausch  & Lomb, 

Rochester,  N.  Y. 

MAZDA  LAMPS  & EQUIP. 
National  Lamp  Works, 

Nela  Park,  Cleveland,  O. 
Monarch  Theatre  Supply, 

724  S.  Wabash  Ave.,  Chicago. 
Capital  Merchandise  Co., 

538  S.  Dearborn  St.,  Chicago. 

MARQUEES  CANOPIES 
Edwards  Mfg.  Co., 

Cincinnati,  O. 

ProBert  Sheet  Metal  Co., 

19  W.  8th  St.,  Covington,  Ky. 

MOTION  PICTURE  CABLE 
Rockbestos  Products  Corp., 

New  Haven,  Conn. 

MOTOR  GENERATORS 
Continental  Electric  Co., 

149  Church  St.,  N.  Y.  C. 

MUSIC  STANDS 
Gallagher  Orchestra  Equip.  Co., 
3235  Southport  Ave.,  Chicago. 
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OFFICE  EQUIPMENT 
Lexington  Desk  Co., 

157  East  44th  St.,  N.  Y.  City.  • 

ORGANS 

Rudolph  Wurlitzer  Co., 

Cincinnati,  O. 

Hillgrreen,  Lane  & Co., 

Alliance,  O. 

PROJECTORS 
Nicholas  Power  Co., 

90  Gold  St.,  New  York  City. 
Superior  Projector,  Inc., 

Coxsackie,  N.  Y. 

REELS 

Geometric  Stamping  Co., 

281  E.  131st  St,  Cleveland,  O. 

REFLECTING  ARC  LAMPS 
American  Reflecting  Arc  Corp., 

24  Milk  St.,  Boston,  Mass. 

Warren  Products  Co., 

265  Canal  St.,  New  York  City. 

SANITARY  FIXTURES 
Crane  Company, 

836  S.  Michigan,  Chicago. 

SCREENS 

C.  S.  Wertsner  & Son, 

211  N.  13th  St.,  Philadelphia. 

National  Screen  Co., 

Film  Bldg.,  Cleveland. 

Raven  Screen  Corp., 

345  W.  39th  St,  New  York. 

Minusa  Cline  Screen  Co., 

Bomont  at  Morgan,  St.  Louis. 

SEATS 

H eywood- W akefield 

209  Washington  St.,  Boston 

SHUTTERS 
Double-Disc  Shutter  Co., 

2100  Payne  Av©.,  Cleveland. 

STAGE  SCENERY 
Novelty  Scenic  Studios  , 

820  West  48th  St, 

New  York  City. 

TICKETS 
National  Ticket  Co., 

Shamokin,  Pa. 

Globe  Ticket  Co., 

122  N.  12th  St..  Philadelphia. 

Arcus  Ticket  Co., 

348  N.  Ashland  Ave.,  Chicago. 

Columbia  Ticket  Co., 

1632  N.  Halsted,  Chicago. 

TRANSVERTERS 
Hertner  Electric  Co., 

Cleveland,  O. 

Remodeling  Makes 
Springfield  Sun 
a New  House 

(Continued  from  page  XXV) 

the  centers  of  the  outer  panels  are  oval 
mirrors  set  in  French  gold  frames  pro- 
jecting from  which  are  brackets  that 
support  three  candle  flaming  torch  lamps 
each.  The  main  panels  have  combination 
direct  and  indirect  lighting  fixtures.  The 
direct  lamps  are  suspended  from  a bowl. 
On  the  inside  are  red  and  blue  lights. 
The  house  can  be  darkened  and  from 
those  ornamental  plaster  bowls  a red,  or 
blue,  or  purple  hazy  illumination  can  be 
shown.  A new  lighting  scheme  through- 
out the  entire  theatre  has  been  installed 
and  a new  switchboard  has  been  built  on 
the  stage. 


Contrast! 


That’s  what  good  projection  means  — sharp,  clear  contrast  between 
light  and  dark.  But  contrast  depends  on  the  lens. 

Eliminate  .muddy,  cloudy  effects  from  your  pictures  by  using  Snap- 
lite  Lenses.  They  will  inject  more  snap  into  even  the  jxiorest  print, 
and  give  better  ones  the  clear  definition  and  strong  black  and  white  that 
audiences  demand. 

See  your  Dealer  or  Write  direct  lo 


KOLLMORGEN  OPTICAL  CORPORATION 

35  Steuben  St.  Brooklyn,  N.  Y. 

Makers  of 


SNAPLITE  LENSES 

ALSO  SNAPLITE  JR.  LENSES  FOR  PORTABLE  MACHINES 


Representative  Theatres  Throughout  the  Country  are  Installing  the 

STRONG  ELECTRIC  CHANGE  OVER 

Recent  Installations: 

Balabaii  & Katz’s  Chicago  Theatre,  Roosevelt  and  New 
Uptown  (under  construction). 

Gregory's  New  Parthenon,  Chicago. 

Tiffin  Theatre,  Chicago. 

Loew’s  Palace,  Washington,  D.  C. 

Loew’s  Columbia,  Washington,  D.  C. 

Saxe’s  Modjeska,  Milwaukee. 

Saxe’s  Wisconsin,  Milwaukee. 

Saxe’s  New  Theatre,  Janesville,  Wis. 

Write  for  Information  on  the  Greatest  Projection 
Improvement  in  Recent  Years 

THE  ESSANNAY  ELECTRIC  MANUFACTURING  CO. 

1012  10th  Avenue,  Maywood,  III. 


The  old  stairs  that  were  in  the  foyer 
and  that  led  from  the  first  floor  to  the 
balcony  have  been  removed  and  access 
to  the  balcony  and  gallery  is  obtained 
from  the  side  street.  An  additional  place 
for  selling  tickets  is  in  the  Center  Street 
side  entrance  to  the  theatre.  The  box 
seats  have  been  torn  out  and  additional 
chairs  have  been  added  in  their  places. 
Both  ends  of  orchestra  pit  have  been 
e.xtended  which  gives  more  room  for  a 
larger  assembly  of  musicians. 

^ ^ 

It  was  the  desire  of  Mr.  Sun  to  make 
the  Sun’s  Band  Box  theatre  one  of  the 
most  attractive  small  play  houses  in  this 
section  of  the  United  States  and  his  wish 
has  been  gratified. 

The  entire  remodeling  was  planned 
and  supervised  by  Wm.  F.  Miller,  archi- 
tect, of  Springfield,  Ohio.  The  interior 
decoration  was  executed  by  the  Ffohn  & 
Swinehart  Decoration  Co. 


COLUMBIA  TICKETS! 

Order  your  next  Supply  of  Tickets 
from  the 

Columbia  Printiug  Company 

1632  N.  Halsted  Street,  Chicago,  111. 

PRICES  ON 

Special  Printed  Roll  Tickets 


10,000 

$ 7.00 

20,000 

d.7S 

30,000 

10.50 

50,000 

14.00 

100,000 

20.00 

200,000 

30.00 

250,000 

44.00 

300,000 

52.00 

500,000 

84.00 

1,000,000 

160.00 

$3.00  additional  charge  for  each  change  of 
wording  or  price. 

Coupon  tickets  double  the  price. 

5Cc  additional  charge  forr  each  change  of  color 
on  same  form. 


XXX 


BETTER  THEATRES  SECTION  OF 


October  11,  1924 


Exhibitors  Information  and 

Catalog  Bureau 

Many  of  the  products  listed  below  are  advertised  by  reliable  companies  in  this  Issue  of  “Better  Theatres.”  See  “Adver- 
tisers Index”  before  filling  in  coupon  for  information. 


1 

2 

3 

4 

5 

6 

7 

8 
9 

10 

11 

12 

13 

14 
16 
16 

17 

18 

19 

20 
21 
22 

23 

24 

25 

26 

27 

28 

29 

30 

31 

32 

33 

34 

35 

36 

37 

38 

39 

40 

41 

42 

43 

44 

45 

46 
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60 

61 

52 

53 

54 
56 
56 
67 

58 

59 

60 

61 

62 

63 

64 
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Accounting  systems 
Accoustical  installations 
Adding,  calculating  machines 
Addressing  machines 
Advertising  novelties,  materials 
Air  conditioning  equipment 
Air  dome  tents 
Aisle  Lights 
Alarm  signals,  systems 
Architectural  service 
Arc  regulators 
Artificial  plants,  flowers 
Art  titles 

Automatic  curtain  control 
Automatic  projection  cut-outs 
Automatic  sprinklers 
B 

Bell-buzzer  signal  systems 
Blocks — pulleys — stage  rigging 
Booking  agencies  for  musicians 
Booking  agencies  (state  kind) 
Books  on  the  M.  P.  Industry 
Booths,  projection 
Booths,  ticket 
Box — loge  chairs 
Brass  grills 
Brass  rails 

Brokers — Theatre  promotion 
C 

Calcium  lights 
Cabinets,  reel 
Cameras 

Canopies  for  fronts 
Carbons 

Carbon  sharpeners 
Carbon  wrenches 
Carpets 
Carpet  lining 
Carpet  covering 
Cement,  film 
Change  overs 
Change  makers 
Chairs,  theatre 
Condensers 
Converters 
Coloring,  lamp 
Cooling  equipment 
Coverings — carpet — rail — furni- 
ture 

Cups,  sanitary  drinking 
Curtains,  stage 
Curtains — boxes — lobbies,  etc. 
Curtain  operating  machines 

D 

Decorations,  (state  kind) 
Dimmers 

Disinfectants — perfumed 
Doors,  fireproof 
Draperies 

Drinking  fountains 
Duplicating  machines 

E 

Electric  circuit  testing  instru- 
ments 

Electric  fans 

Electric  power  generating 
plants 

Electric  signs 

Electric  signal  and  control  sys- 
tems 

Emergency  lighting  plants 
Exit  light  signs 


65 

66 

67 

68 

69 

70 

71 

72 

73 

74 

75 

76 

77 

78 

79 

80 
81 
82 

83 

84 

85 

86 

87 

88 

89 

90 

91 
93 

93 

94 

95 

96 

97 

98 

99 
100 

101 

102 

103 

104 

105 

106 

107 

108 

109 

110 
111 
112 

113 

114 

115 

116 

117 

118 

119 

120 
121 


122 

123 

124 

125 
136 

127 

128 


Film  cleaning  service 
Film  splicing  machine 
Film  tools,  (state  kind) 

Film  waxing  machine 
Fire  alarms 
Fire  escapes 
Fire  extinguishers 
Fire  hose 

Fire  hose  reels,  carts 

Fire  proof  curtains 

Fire  proof  doors 

Fire  proofing  materials 

Fixtures,  lighting 

Flashlights  * 

Flashers 

Flowers,  artificial 
Floorlights 
Floor  covering 
Footlights 

Fountains,  decorative 
Frames — poster,  lobby  display 
Furnaces— oil  burning 
Fronts,  metal  theatre 
Furnaces — coal  burning 
Fuses 
Furniture 

G 

Generators 
Gummed  labels 
Gypsum  products 

H 

Heating  system— coal 
Heating  system — oil 

I 

Ink,  pencils  for  slides 
Insurance — Rain 
Insurance — Fire 
Interior  illuminated  signs 
Interior  decorating  service 
J 

Janitors  supplies 

L 

Lamps — decorative 
Lamp  dip  coloring 
Lamps — general  lighting 
Lamp  shades 

Lavatory  equipment — furnish- 
ings 

Lavatory  fixtures 
Lenses 
Lights — exit 
Lighting  fixtures 
Lighting  installations 
Lighting  systems — complete 
Linoleum 
Liquid  soap 
Liquid  soap  containers 
Lobby  display  frames 
Lobby  gazing  balls 
Lobby  furniture 
Lobby  decorations 
Luminous  numbers 
Luminous  signs — interior — ex- 
terior 

M 

Mailing  lists 

Machines,  pop  corn 

Marble 

Marquise 

Mats  and  runners 

Mazda  projection  adapters 

Metal  lath 


129  Metal  numbers,  letters 

130  Metal  polish 

131  Mirrors — shades 

132  Motor  generators 

133  Music  publishers 

134  Music  stands 

135  Musical  instruments  (state 

kind) 

N 

136  Napkins 

137  Novelties — advertising 

138  Nursery  furnishings  and 

equipment 

O 

140  Orchestral  pieces 

141  Orchestra  pit  fittings,  furnish- 

ings 

142  Organs 

143  Organ  lights 

144  Ornamental  fountains 

145  Ornamental  metal  work 

146  Ornamental  metal  theatre 

fronts 

P 

147  Paint,  screen 

148  Paper  drinking  cups 

149  Paper  towels 

150  Perfumers 

151  Pianos 

152  Picture  sets 

153  Player  pianos 

154  Plastic  fixtures  and  decorations 

155  Plumbing  fixtures 
166  Positive  film 

157  Posters 

158  Poster  frames 

159  Poster  lights 

160  Poster  paste 

161  Portable  projectors 

162  Pottery — decorative 

163  Power  generating  plants 

164  Printing,  theatre 

165  Programs 

166  Program  covers 

167  Program  signs — illuminated 

168  Projection  lamps 

169  Projection  machines 

170  Projection  machine  parts 

171  Projection  room  equipment 

R 

172  Radiators 

173  Radiator  covers 

174  Rails,  brass 

175  Rain  insurance 

176  Rectifiers 

177  Re-construction  service 

178  Re-decorating  service 

179  Reflectors  (state  kind) 

180  Re  furnishing  service 

181  Reels 

182  Reel  end  signals 

183  Reel  packing-carrying  cases 

184  Re-seating  service 

185  Re  winding,  film 

186  Rest  room,  equipment  and  fur- 


192  Screen  paint 

193  Seat  covers 

194  Seat  indicators 

195  Seats — theatres 

196  Signs  (state  kind) 

197  Signals,  reel  end 

198  Sign  flashers 

199  Sign-cloth 

200  Sign  lettering  service 

301  Side  walk  machines — com  pop- 
pers 

202  Slides 

203  Slide  ink,  pencils 

204  Slide  lanterns 

205  Slide  making  outfits 

206  Slide  mats 

207  Shutters,  metal  fire 

208  Soap  containers — liquid 

209  Speed  indicators 

210  Spotlights 

211  Stage  drops — valances,  etc. 

212  Stage  lighting  equipment 

213  Stage  lighting  systems 

214  Stage  rigging — blocks,  pulleys 

215  Stage  scenery 

216  Stair  treads 

217  Statuary 

218  Steel  lockers 

219  Stereopticons 

220  Switchboards 


221  Tally  counters 

222  Tapestries 

223  Telephones,  inter-communicat- 

ing 

224  Temperature  regulation  system 

225  Terra  Cotta 

226  Theatre  accounting  systems 

227  Theatre  dimmers 

228  Theatre  seats 

229  Tickets 

230  Ticket  booths 

231  Ticket  choppers 

232  Ticket  holders 

233  Ticket  racks 

234  Ticket  selling  machines 

235  Tile 

236  Title  stands 

237  Towels — paper 

238  Towels — cloth 

239  Trailers 

240  Transformers 

241  Tripods 

242  Turnstiles — registering 

243  Typewriters 

U 

244  Uniforms 

V 

245  Valances 

246  Vases,  stone 

247  Vacuum  cleaners 

248  Ventilating  fans 

249  Ventilating,  cooling  system 

250  Ventilating  systems — complete 
251 — Vending  machines — soap — tow- 


187 

Roofing  materials 

S 

252 

Vitrolite 

W 

188 

Safes,  film 

253 

Wall  burlap 

189 

Scenery,  stage 

Scenic  artists  service 

254 

Wall  leather 

190 

255 

Water  coolers 

191 

Screens 

256 

Wheels,  color 

EXHIBITORS  HERALD 

407  S.  Dearborn  St.,  Chicago,  III. 

Gentlemen:  I should  like  to  receive  reliable  information  on  the  items 
listed  herewith: 

{Refer  to  Items  by  Number) 


Remarks. 


Name Theatre City. 

State Seating  Capacity 


USE  THIS  COUPON  \ 

Detailed  information  con- 
cerning any  product  listed 
above  will  be  sent  to  any  ex- 
hibitor. Fill  in  the  coupon 
to  the  left  and  mail  to  Ex- 
hibitors Herald,  407  S.  Dear- 
born St.,  Chicago.  This 
service  is  free  to  Herald 
readers. 
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1 

in 


DO  YOU  REMEMBER  WHEN? 


WAY  BACK 


The 

Robert 

E. 

Fulton 

Side 

Wheeler 


Was 

Quite 

The 

Thing 


YOU  DON’T  CROSS  THE  OCEAN  IN  SIDE-WHEELERS  TODAY 
WHY  BUY  BELT-DRIVEN  OBSOLETE  PROJECTORS???? 


THE 

MOTIOGRAPH 
DE  LUXE 

Is 

The  Most  Modern  Equipped  Projector 

With  Its 

BELTLESS  MOTOR  DRIVE 
A REALLY  REMOVABLE  MOVEMENT 
ARC  STRIKER 
REEL  END  ALARM 

INTERCHANGEABLE  SHUTTER  COLLAR 
MOTOR  RELEASE  CLUTCH 
BALL-BEARING  TAKE-UP 
DOUBLE  STEP  ARC  SWITCH 
MAGNETIC  SPEED  INDICATOR 
AUTOMATIC  CHANGE-OVER  DEVICE 
FILM  FOOTAGE  METER 
3,000-FOOT  MAGAZINES,  ETC. 

THE  HEAVY  DUTY  PROJECTOR 

WRITE  FOR  DESCRIPTIVE  LITERATURE 

USED  BY  ORPHEUM  CIRCUIT,  INC. 

LUBLINER  & TRINZ  CIRCUIT 
SAXE  AMUSEMENT  ENTERPRISES 
GORDON  OLYMPIA  THEATRES  CIRCUIT 
HOSTETTLFR  THEATRICAL  ENTERPRISES 
JONES,  LINICK  & SCHAEFER  CIRCUIT 

HAVE  YOU  SEEN  THE  MOTIOGRAPH  SPECIAL? 

Enterprise  Optical 


0 U 

ate-IllBlEtTiTlEiRWPl  I iciTiUlRlElsl 


564W.RandolphSl. 

CHICAGO 


^«I^S|i(iQ0S  09  OQ@QOOO00il3^l»« 


^ale  XJni'Oersiiy  *Pres>s 

presenfs 

j\.lejcander  Hamilton 

One  of  i he  Chronicler  America  Serier 


Did  you  know  that  bootlegging  and  consequent  rioting  endang- 
ered our  Government  over  100  years  ago? 

Did  you  know  that  it  made  an  issue  so  grave  that  troops  had  to  be 
called  out? 

Did  you  now  that  it  was  Alexander  Hamilton,  the  greatest  finan- 
cial genius  of  our  history,  who  rescued  our  country  from  bank- 
ruptcy, and  that  it  was  one  of  his  taxation  measures  that  caused 
the  bootlegging,  the  rioting  and  the  rebellion? 

That’s  the  fascinating  story  of  this  picture,  dramatic,  true,  au- 
thentic, novel,  real! 


iban  & Katz  in  Big  Expansion  Move^rage  35 


wmmmm: 


>»ntnnt 


Production 
of  her  own  story 


directed  by 


KING  VIDOR 


Aileen  Pringle  and  John  Gilbert 


Elinor  GLYN  Profits  are  balance 
sheet  Facts!  The  money- magic  of 
this  worlS -Famous  author’s  name  was 
established  in  box-offices  everywhere 
by  “Three  Weeks,”  “Six  Days”  and 
other  Glyn  gold -getters.  “His  Hour,” 
with  a smashing  cast  even  surpasses 
her  previous  successes. 

Brtydmzed  by  LOULS  B.  MATER 


iHiror,  Augmi  id,  I9tf,  at  tk*  Pa  st  Office  at  Chicago,  III.,  the  act  vf  March  3,  iS^g. 

•Published  vsefiiy  at  407  South  Dearborn  St.,  Chicago.  Subecription  #j.oo  a year. 


Entered  as  st 


OCTOBER  18,  1924 


1]ie  most  stupendous  melo-  ^ 
diamatic  duiller  ever  screened ! 


A sensational  picturization  of 

LINCOLN  J.  CARTER’S 

famous  stage  play 


UMiVErtSAi. 


Nationally  adt  5 


Presented  bij 

CARLLAEMMLE 


might! 


''Played  second  run 
to  turnaway  business!” 


ABBOTT  THEATRE 
STILLWATER,  OKLA. 


Still  ^ 


proving 

itself 

the 

greatest 
box  office 
attraction 
of  all 
time! 


“RETURN  ENGAGEMENT,  POPULAR  PRICES,  SHOWED 
874  MORE  ADMISSIONS  THAN  OPENING  DAY  RECORD- 
BREAKING  FIRST  RUN.  STRONGEST  BOX-OFFICE 
ATTRACTION  WE  HAVE  PLAYED.” 

CAPITOL  THEATRE 
DALLAS,  TEXAS 


“First  return,  popular  prices.  Business  was  so  good  that  it 
warranted  holding  film  over  for  SECOND  WEEK.” 

NEW  LYRIC  THEATRE 
MINNEAPOLIS,  MINN. 


“Just  completed  a very  successful  run.  This  in  the  face  of 
the  fact  thatlit  was  a|SECOND  RUN  here.” 

IMPERIAL  THEATRE 
SAN  FRANCISCO,  CAL. 


“Greatest  picture  ever  produced.  Am  due  for  a RETURN 
ENGAGEMENT.” 

EMPIRE  THEATRE 
SASKATOON,  SASK. 


^HUNCHBACK 


oINOTREDAME 


A Universal  Production 

Tiesentedhy 

Carl  Laemmle 


II! 


S'lll'-L 


Nationally  Advertised  in  The  Saturday  Evening  Post 


I 


October  18,  1924 
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Don’t  Miss  This  One! 

(No.  406.  Straight  from  the  Shoulder  Talks  by  Carl  Laemmle, 

President  of  the  Universal  Pictures  Corporation) 

IF  I WERE  AN  EXHIBITOR  I WOULD  NOT  ASK  FOR 
anything  better  in  the  way  of  a show  than  ^^K—The  Unknown/’  not 
merely  because  it  has  all  the  stuff  that  is  good  for  the  box  office  but 
because  it  rings  true  and  is  bound  to  create  a great  deal  of  talk* 

IN  THE  FIRST  PLACE,  IT  WAS  WRITTEN  BY  MARY 
Roberts  Rinehart  who,  I believe,  is  the  highest  paid  novelist  of  modern 
times— and  deservedly  so*  I never  yet  have  read  a book  or  even  a short 
story  by  Mrs.  Rinehart  that  failed  to  grip  my  attention  from  beginning 
to  end.  ^^K—The  Unknown”  is  one  of  the  best  stories  she  ever  wrote* 

IN  THE  SECOND  PLACE,  IT  WAS  DIRECTED  BY  HARRY 
Pollard,  who  also  directed  ‘^Sporting  Youth,”  ^^The  Reckless  Age” 
and  ^^The  Leather  Pushers*”  There  is  not  a director  in  the  business  who 
knows  audience  stuff”  better  than  Mr*  Pollard  and  he  has  packed  it 
into  this  picture* 

AND  THEN,  VIRGINIA  VALLI  IS  THE  STAR*  SHE  NEVER 
had  a better  chance  to  display  her  ability,  not  even  in  ^^The  Storm” 
or  ^^The  Shock”  or  ^‘A  Lady  of  Quality”  or  ^^The  Signal  Tower*” 
Percy  Marmont  plays  the  title  role,  and  the  rest  of  the  cast  is  excellent 
down  to  the  most  minor  part* 

IT  IS  A STORY  OF  TODAY*  IT  IS  A LOVE  STORY. 
It  is  sincere,  logical  and  natural*  It  is  dramatic  with  just  enough  funny 
spots  to  make  an  even  balance*  In  other  words  it  is  as  close  to  per- 
fection as  any  entertainment  you’ll  ever  see* 

TAKE  MY  SUGGESTION  AND  BOOK  IT*  THEN  BILL  IT 
for  all  you  are  worth*  Pll  guarantee  you  cannot  overstate  the  case 
and  that  no  one  will  fail  to  be  delighted* 

IT  IS  NOT  A KNOCK-DOWN-AND-DRAG-OUT  MELO- 
drama.  No  one  is  thrown  off  the  cliff.  No  one  is  sliced  with  a buzz 
saw  in  the  old  mill.  It  is  a picture  without  a ^^thrill”  that  will  thrill 
you  throughout.  Believe  me.  Universal  has  the  pictures! 


and  hundreds 
of  other  first- 
run  theatres 
throughout  the 
country. 


P.J.  HANLON^ 
AND  HIS 
VIRGINIA,  THEATRE, 
VALLEJQ  CALIF, 


Rooked  solid 

fust  run 


JOS.  A.  ST.  PETER. 

AND  HIS 

ROSE  THEATRE, 
EVERETT,  WASH. 

“I  zun  deeply  pleased  to 
know  that  my  contract 
for  the  17  has  been  ac- 
cepted. This  makes  your 
product  almost  solid  in 
my  house,  as  I have  made 
your  service  the  back- 
bone of  my  program.” 

Jos.  A.  St.  Peter 


' “ . , 


these 


houses 


pr< 

■n.-^ — -__the 

‘•SScS'^ 


-SSSioNj 


lOVH 


"9lie  Siren 
of  Seville"/}! 


I ^HOWT  STROM6EW&  Production. 


'"aiTeUMER  HARRIS  Pixauction. 

^cWlSE 


play 


!Sgjcf 


^!S 


priscilia^^ 


.. . 


BETTY 

COMPSC»4 


IN  ^ 

^mshacWe 

" House'' 


gTKfGjSfapSi 

-f  KeS*  Di^adUf^ 


WALTEi^TILFOI^O  Prodtccitott 


SI  RAIS'* - 


*^4 


7/»f 
CH0RU5 
LADY  ■• 

STARRING 


LIVINGSTON 


Released  by 

Producers  Distribuling 

Corporation 


Season  19Z4  •^igzs 
30  first-run  pictures 


WHERE  DOES  THE 
CHORUS  GIRL  GO 
AFTER  THE  SHOW? 


The  life  of  the  chorus  girl  behind 
the  scenes  holds  an  irresistible 
glamour  and  appeal,  and  this  de- 
lightful and  fascinating  produc- 
tion lifts  the  curtain  after  the  cur- 
tain has  fallen  and  reveals  the 
other  side  of  stage  life  in  all  its 
dramatic  realism. 


A Sure-Fire 
Box-Office  Appeal 


(MLLURINC^ 

HELENE  CHADWfCK 


Never  has  Helene  Chadwick  been 
more  alluringly  beautiful  or  ap- 
pealing than  in  this  vivid  and 
dramatic  portrayal  of  the  inti- 
mate life  of  the  girl  on  the  stage. 
In  support  is  a brilliant  cast,  in- 
cluding: Gaston  Glass,  Mary 
Thurman,  Basil  Rathbone,  Zena 
Keefe,  Tyrone  Power,  Ernest 
Hilliard,  Riley  Hatch,  Esther 
Banks. 


Now  Being  Released 
to  Finest  Theatres 


rORfitON  DlsnUBOTOH  W**V0CEL  XUSTRJSUTINC  CKm9. 


SHOWMEN,  DON’T  TAKE  MY  WORD 
ALONE  ON  THE  BOX-OFFICE  VALUE  OF 


THE  CLEAN  HEART 

OR 

THE  CRUELTIES  OF  LIFE 


By  A.  S.  M.  HUTCHINSON 

WITH 

PERCY  MARMONT  MARGUERITE  DE  LA  MOTTE 


Read  what  a fellow  showman,  JOHN  HAMRICK, 
owner  of  big  theatres  in  Portland,  Seattle  and 
Tacoma,  wired: 

“Today  I booked  ‘The  Clean  Heart’,  and  words  fail  me  for  my 
honest  opinion  of  this  great  picture.  One  fuli  house  of  patrons 
in  any  theatre  in  the  country  shouid  spread  the  news  iike  wiid  fire. 

It  is  a rare  treat  to  see  pictures  iike  this  one.  Regards.” 


[,  President 

Twenty-Seven  Years) 


Member  of  the  Motion  Picture  P*‘oducers  and  Distributors  of  America,  Inc. 


BOOKINGS  ARE  CLOSING  UP  ON 


CAPTAIN  BLOOD 

By  RAFAEL  SABATINI 

THE  PICTURE  SENSATION  OF  THE  YEAR! 

THEY  ARE  GOING  FAST! 


Don't  wait!  Get  in  early 
on  this  money-maker 


JOHN  B.  ROCK 

GENERAL  MANAGER 


^Teeming  with  Adventure  and  Sizzling  with  Action  A 

THE  CHICAGO  POST. 


REG.  U S.  PAT.  OFF. 


fRtD 


Prod  uc  + ion 

of  his  ouun  stonj,  adspied  by  Bess  Meredytlz 


Th^Rj^d 

XJ£u 


Ramon  Novarro 


Information  Concerning  Territorial  Rights  Outside  of  the  United  States  and  Canada, 
Can  be  Obtained  from  FOREIGN  DEPARTMENT,  1540  Broadway,  New  York  City. 


ENID  BENNETT  WALLACE  BEERY  MITCHELL  LEWIS 


A Sensation  at  the  CAPITOL,  N.  Y. 

And  In  Every  Other  City 


“One  of  the  outstanding 
film  efforts  of  the  season. 
Sure  to  thrill  and 
please.  Stirring 
suspense.  Ramon 
ovarro  triumphs.  Those 
who  like  a good  story  will 
find  this  a picture  which 
will  tug  at  their  heart- 
strings.” _n.Y.  Times 

“One  of  the  best  produc- 
tions turned  out  in  many 

a day.”  — Louella  Parsons 
in  N.  Y.  American 


“One  of  the  most  hu- 
man and  absorbing 
dramas  that  has  come 
our  way  so  far,  even  in 
this  year  of  many  good 
films.  Put  down  ‘The 
Red  Lily’  as  one  picture 
which  you  must  see.” 

— N.  Y.  Evening  Post 

“The  best  of  new  offerings 
— One  of  the  strongest 
dramas  of  real  life  on  the 
screen  in  a long  time — if 
you  miss  ‘The  Red  Lily’ 


you  are  missing  a worth- 
while photo-play.” 

-Cleveland  News 

“ ‘The  Red  Lily’  is  a power- 
ful drama, beautifully  pro- 
duced and  acted^’ 

— Detroit  News 

“A  directorial  triumph — 
If  you  have  been  praying 
for  better  pictures  go  see 
an  answer  to  your  pray- 
ers.” 

— Cleveland  Plain  Dealer 


The  Big  Box-Office  Draw! 

Produced  by  LOUIS  B.  MAYER 


Picture 


As  Much  Action 
as  the  Liveliest 
Slapstick 

STORIES  AS  GOOD 
AS  THE  BEST  FARCE 

The  NEW 

Christie 

Comedies 

Dress  Up  The  Finest  Programs 
— and 

BRING  THE  LAUGHS 


PRESENTS 

JIMMIE  ADAMS 

in 

“SAVAGE  LOVE” 

Directed  by  Scott  Sidney 

and 

NEAL  BURNS 


“COURT  PLASTER” 

Directed  by  Gil  Pratt 


-f 


EDUCATIONAL 


FILM  EXCHANGES,  Inc. 

’President 


October  18,  1924 
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ham  I LTO 

COMEDIES 


*‘have  all  been 
good  laugh- getters** 


Laugh -getting  is  getting 
patronage — getting  more 
box-office  business. 


You  This  Year 

E^ir  Before.' Let  Him  Start  With 


JONAH  JONES 

Written  and  Directed'  by  Fred  HibBARD 


Presented  by 


An  excellent  cast  supports  Lloyd  Ham- 
ilton in  this  short  reel.  Chief  among 
the  players  is  Babe  London,  who  is 
particularly  funny  as  Hamilton’s  fat 
country  sweetheart  who  has  a hard 
time  keeping  her  man  away  from  beau- 
tiful Margaret  Morgan,  played  by  Dor- 
othy Seastrom ..  .There  are  numerous 
laughs  throughout  the  two  reels.  Ham- 
ilton’s facial  expressions  are  always^ 
funny.  Film  Daily 


'THE  SPICE  OF  THE  PROGRAM"  ^ 

\ / 


EVERYBODY  LOWS 


I 


mis  FAT  MAN. 


e the  Big  New 
V Field  This 


A Real  Popular 
Fa  V o r i t e 
in  Two-Reel 
Feature  Comedies 


SERIES  OF  SIX 
NOW  BOOKING 

Watch  for  his 
first  release 

“SHORT  CHANGE” 

—a  Pippin 


THE  SPICE  OF  THE  PROGRAM 


EXHIBITORS 


— is  the  only  national  motion 
picture  trade  paper  which, 
during  the  past  three  years, 
has  shown  a substantial  and 
unfaltering  increase,  year  by 
year,  in  the  volume  of  adver- 
tising published — 

EXHIBITORS 

HERALD 


I 


THOMAS 


MEIGHAN 
’‘THE  AlASKAN" 


BY 

JAMES  OLIVER 

CURWOOD 

'~PHE  favorite  star  of  millions 
^ in  the  greatest  outdoor  story 
of  the  day.  A sure  clean-up. 
Adapted  by  Willis  Goldbeck. 
Produced  by  Herbert  Brenon. 

A PARAMOUNT  PICTURE 


JameSiAUtmtS  c^brateimelodrama 
ofJfeW  England  and  the  frozen  nortlu 
that  has  thrilled  America  for  a 
quarter  of  a Centura  ^ 


HOBAKT  BOSWORIH««^PAULINE  SIMKE 

A JOHN  FORD  PRODUCTION 

1^  ^ec  it  an(f  be  cofWirreetL  J 

I FOX  FILM  CORPORATION 

121" ' ■■  I iiii^i  


WILLIAM  FOX 


ARRENS 


f~rwOWILLIAM  FOX 
HITS  THAT  WILL  DO 

WORLD-SERIES  BUSINESS 


X 


DAVID  BELASCO'S STAGE  SUCCESS 

FROM  THE  PLAY  BY  WILLIAM  C DE  MILLE 

Robert  E Lee  and  US.  Grant 
as  the  centra!  figures  of  a 
Romantic  Drama. 


an  ELMER  CLIFTON 

PRODUCTION 


4^ 


FOX  FILM 


The  picture  with  a thousand  sure 
fire  exploitation  anc^ies.  it  is  a 
romance  of  the  telephone  that 
every  phone  user  wants  to  see. 


STORY  BY 

WILLARD  ROBERTSON 


AN 


ELMER  CLIFTON 


PRODUCTION 


cJLp 


CORPORATION 


THE  GEORGE  O'BRIEN  SMILE  ISA  BUSINESS  BUILDER 


5 

a 


Greatest 

able  Nem 


with 

JUNE  MARLO 

Most  Beautiful  Star  of  the  Sere 

and 

A Stellar  Cast  of  Supporting  Players 


RIN-TIN'TIN 


Find  Your  Man 


jrom  the  'Dhrillin^  Story  by 
Darryl  Fi'ancis  Zannuck, 
Directed,  by 
Mai  St  Claii'^ 


/ .o  - - 

limme^ms, 

\ ^^Sht  ‘eet;,  ‘o  of  do^  / <^in  ‘^^^rT°  ^Prin^,’''-'' I i 

B s§‘'4 r /I 


YrpERBRos 


Thro(j^;  _■  Aj  r;,f  d‘/»,  / ^U/nhr^  ,*^^covo. 


V iiTg“WWMBlinir1ni^ — H'*^. — .f><'’WMK 
>y"*"««iinn'n"’—''^~i...^ ..^ 


cJction 
evert/ 
JInch  of 
the  Wtm 


Showmen  the  Country  Over 
Acclaimed I^IN-JIN-TIN  in 

Where  the  North  Begins- the  greatest 
box-office  attraction  of  last  year. 
Here  are  a few  of  the  published  views: 

“Pleased  100  per  cent.  Thh  dog  is  a wonder.” — C.  L. 
Brown,  Elizabeth,  La. 

“A  knockout.  Thspwent  wild  over  it.  Book  it  and  boost 
it.” — R.  A.  Lang,  Cobb, 

“Very  good.  The  dog  is  almost  human.” — IT.  A.  Peter- 
son, Seattle,  Wash. 

“A  wonderful  picture,  ^sh  they  would  make  more  like 
this  one.” — E.  E.  Byrne,  Athens,  O. 

“The  dog  is  a marvel.  The  way  he  depicts  the  various 
emotions  is  a wonder  to  them  all.” — Dinsmore  & Son^ 
Weiner,  Ark.  ' 

“Rin-Tin-Tin  is  wonderful  and  it's  a real  audience  pic- 
ture.”— Wheeler  Bros.,  Montrose,  S.  D. 

“Wonderful.  Pleased  100  per  cent.  We  will  be  looking 
for  the  next  one.” — J.  W.  Jongeward,  Litchville,  N.  D. 

“Just  as  good  as  the  reports  said.  Show  it.  Rin-Tin-Tin 
is  some  dog.” — J.  A.  Mousey,  Calhoun,  Mo. 

“The  best  Northern  picture  ever  produced.  A positive 
business-getter.” — F.  Breymaier,  Schenectady,  N.  Y. 

“A  great  picture  wkh  a wonderful  dog.” — C.  H.  Moul- 
ton, Beach,  N,  D. 


YOUR  MAN" 

IS  A BieSER,  A BETTER  — AN  EVEN 
GREATER  BOX-OFFICE  SENSATION* 


IhrillinQ  Mlodrama 

\^empered  with 

Beart  bterest 


STARTING 


Mr.  Sydney  S.  Cohen,  four  years 
successively  president  Motion 
Picture  Theatre  Owners  of 
America,  Student  of  the  Industry 
and  successful  theatre  owner. 


NEXT  WEEK 

Sydney  S.  Cohen’s 

Series  of  articles  on 

“The  Exhibitors’  Place  in  the  Sun” 

will  appear  exclusively  in 
EXHIBITORS 

H E R ALD 


“If  the  theatre  owner  has  not  yet  achieved  his  ‘place  in  the 

sun/  a discussion  of  the  impediments  that  intercept  the  rays  of 

that  kindly  planet  can  only  result  in  good.  It  cannot  he  my  pur- 
**’*.•. 

pose  to  moralise  or  dramatise  here.  Nor  do  I want  to  zarite  a 
scenario,  in  which  all  the  good  is  on  one  side  and  the  melodra- 
matic horrors  all  on  the  other.” 

— From  the  initial  instalment  of  SYDNEY  S.  COHEN’S 
series  of  articles. 


S T A|R  TING  NEXT  WEEK 
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''OIGHT  UNSEEN r "The  Mine  With  the  Iron 
Door/*  Harold  Bell  Wright* s latest  and  most 
popular  story f already  has  been  hooked  into  the 
best  theatres  of  the  United  States. 

Reasons:  Popularity  of  Harold  Bell  Wright, 
whose  books  have  50,000,000  readers,  according 
to  his  publishers,  D.  Appleton  & Co. 

Strength  of  cast. 

Power  of  director,  Sam  Wood. 


READ  THESE  “SIGHT  UNSEEN”  BOOKINGS 


Circle,  Indianapolis,  Robert 
Lieber. 

Capital,  Dallas. 

Wisconsin,  Milwaukee,  Thomas 
Saxe. 

Criterion,  Los  Angeles,  for  in- 
definite run.  This  theatre 
has  just  finished  big  show- 
ings of  **The  Sea  Hawk,” 
“Secrets,”  “Abraham  Lin- 
coln” and  “The  Hunch- 
back” at  increased  admis- 
sion prices. 

Des  Moines,  Des  Moines,  la. 

Rialto,  Omaha 


Nathan  Gordon  Circuit 

Southern  Enterprises  Circuit 

West  Coast  Theatres,  Inc. 

Comerford  Circuit 

A.  H.  Blank  Circuit 

Saxe  Bros.  Circuit 

Grey  Circuit 

Sparks  Circuit 

Col.  Fred  Levy  Circuit 

Consolidated  Circuit 

Poli  Circuit 

Goldstein  Bros.  Circuit 

T.  & D.,  Jr.  Circuit 


A C>5T; 


HANDLED  By  Our  Own  Territorial  Franchise  holders 


“ ‘America’  is  the  best  picture  ever  made;  the  best  play  ever  staged.  It  sets  a 
new  standard  in  the  picture  play  as  high  and  commanding  as  ‘The  Birth  of  a 
Nation’  set  in  its  day.” 

— Quinn  Martin,  in  the  New  York  World 


“The  spectacular  appeal,  the  romantic  interest,  Miss 
Pickford’s  characterization,  the  magnificent  settings, 
give  ‘Dorothy  Vernon’  a drawing  power  for  big  and 
little  houses  everywhere.  It  is  her  triumph  of  triumphs.” 

— Laurence  Reid,  Critic  for  Motion  Picture  News. 


DORoiaiY  V€Rnon 

of  HfiiDDOn  HALL ' 

*~^rom  the  romantic  novel  by  Charles  ‘iTLaJor  ^ Gdapfed  by  ^^\Valdemar  '2/oun^ 

ft  (ftftRSHftLL  neim  PRoouceiouj 

J^hotc^raphy  by  Charles  J^osher 


Qm  of  the  most 
wonderful  paintincis  of 
die  REAL  AMERICAN 
and  Im  lfe  the  screen 
has  ever  seen  / 


FRANK  LLOTD  PRODUCTIONS  iNC. 

presents 

^SILENT 

WATCHER 

with. 

GLENN  HUNTER  BESSIE  LOVE 
HOBART  BOSWORTH 

OdapUdfrom  MARY  ROBERTS  RIENHART'S  ’THE  ALTAR  ON  THE  HILL" 

■Directed  by  FRANK  LLOTD 


H.phu  C0fti.oIl<-d 


Vad  liadiiess  dfsai 
wlien  a FlI^T  MATIO] 
Ccmteact  comes  arouiid 


beautiful  beyond  words! 
Thrilling  beyond desaystion! 
Inspiring  beyond  belief ! 

that’s 


■ 


SUNDOWN 


bi)  E.J.  HUDSON 
Directed  by 

LAURENCE  TRIMBLE  and  HARKT  HOYT 


n 


^ what  a sweepind  appeal  strikes  as  this  tale  of 
the  hardy  coutageous  pioneers  of  our  west  unfolds/ 
Civilization  is  marching  across  their  plains  and 
crowding  them  from  the  country  they  tamed  and 
developed  * 

NAHONAL'SUNDOWN^WEEK  Oct. 


and  your  week  for  tremendous  profits  26— 


FIRST  NATIONAL  PICTURES 

rule  the  world 


I 


^Jhe  most  gripping 
heart  spellbinder 


Edwin  Catewe 


^resents 


TuateSUil^ 


Adapted  Trom  W B.  MAXWELL'S  *THE  BAGGED  MESSEliGEIV*' 
Dhected  by  EDWIN  CAKEWE 


When^si^a  FIRST  NATIONAL  contract, 
buildyourself  another  boicoffice>j«!(i3?am/#/ 
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Mr.  j.  D.  williams  has  writ- 
ten letters  to  editors  of  the  trade 
press  asking  advice  to  “a  producer  just 
starting  in  business.”  He  recites  that 
it  is  his  idea  to  make  six  “big”  pictures 
a year  under  a certain  brand  name 
and  he  declares  that  it  is  his  intention 
to  make  this  brand  name  stand  for 
something  very  valuable  in  the  in- 
dustry. 

We  have  noted  the  advice  of  our 
contemporaries  — -one  congratulating 
him  on  “specialization”  and  another 
pointing  out  the  need  of  “organiza- 
tion.” As  we  would  deplore  seeing  the 
dynamic  “J.  D.”  undertake  his  big  task 
with  nothing  more  than  these  evanes- 
cent abstractions  to  lead  him  safely  on 
his  way,  we  shall  undertake  to  set  down 
here  a few  things  that  we  hope  to  see 
done. 

In  advance,  we  must  caution  Mr. 
Williams  that  the  position  of  a seeker 
of  advice  is  not  without  a definite  re- 
sponsibility. If  he  cannot  accept  what 
we  have  to  offer,  it  is,  of  course,  his 
privilege  to  reject  it — but,  in  the 
absence  of  a definite  rejection,  we  shall 
hold  him  to  strict  accountability. 

* * * 

Mr.  Williams’  career  in  the  American 
industry  has  been  to  us  one  of  com- 
pelling interest.  We  have  watched  it 
closely  since  back  in  an  early  day  in 
a room  at  the  Congress  Hotel,  Chicago, 
when  he  thundered  his  creed  of  an  ex- 
hibitor-owned film  company  to  a group 
of  theatre  owners  who  obviously  were 
none  too  thrilled  with  his  roseate  pic- 
ture of  the  company  that  was  to  be 
born  out  of  his  imagination. 

Now  Mr.  Williams,  after  many 
months  of  zealous  effort,  comes  forward 
as  an  independent  producer,  offering 
to  the  industry  the  Valentino  pictures 
and  the  Lloyd  pictures  through  distri- 
bution by  the  Famous  Players-Lasky 
corporation.  In  the  organization  of  the 


Giving  Advice 
To  Promising 
Y oung  Producer 

exhibitor-owned  company  he  was  some- 
thing of  a miracle  worker,  and  he  now 
seems  to  be  continuing  faithfully  in 
his  stride.  With  these  two  acknowl- 
edged stellar  attractions,  he  looms  up 
most  -importantly  as  an  independent 
producer. 

We  don’t  know  whether  Mr.  Wil- 
liams will  accept  our  advice,  and  if  it 
does  not  happen  to  be  in  accord  with 
what  he  intends  doing,  he  probably 
won’t.  But  we  have  a great  deal  of 
respect  for  the  commercial  courage  of 
this  executive  and  we  have  an  idea  that 
he  intends  to  make  his  present  effort 
the  grand  stroke  of  his  career.  He 
knows  what  should  be  done  and  we  feel 
that  we  can  concur  very  closely  with 
him. 

On  a limited  number  of  pictures  Mr. 
Williams  can  establish  a real  brand 
name  value,  provided  he  is  strong 
enough  in  finances  and  in  spirit  to  take 
the  occasionally  inferior  picture  that 
certainly  will  come  his  way  and  with- 
hold it  from  publication.  This  repre- 
sents a procedure  that  has  never  been 
followed  in  this  industry,  and  until  it 
is  followed  no  brand  name  will  ever 
reach  its  possible  effectiveness. 

That,  in  our  opinion,  represents  the 
one  great  opportunity  that  Mr.  Wil- 
liams will  face.  It  is  the  greatest  op- 
portunity and  the  greatest  difficulty 
of  every  producer.  Big  organizations 
with  heavy  fixed  expenses  must  put  out 
their  pictures,  for  better  or  for  worse. 
As  a consequence  all  the  big  programs 
have,  occasionally,  pictures  that  are 


waifs  in  the  family  of  the  really  repre- 
sentative attractions. 

In  Rudolph  Valentino  Mr.  Williams 
has  a fine  actor,  a most  distinctive  type 
and  a performer  who  through  his  ability 
and  natural  cliaracteristics  has  won  a 
tremendous  standing  in  the  popular 
estimation.  A great  eareer  should  lie 
ahead.  But  if  that  career  has  to  sub- 
sist on  a glorification  of  the  sex  appeal, 
as  tyi)ified  in  the  seene  in  “Monsieur 
Beaueaire,”  where  tlie  actor  parades 
about  lialf-nude  to  display  his  manly 
vigor  for  tlie  supposed  deleetation  of 
Ids  feminine  adherents,  then  Mr.  Wil- 
liams will  wake  up  some  morning  to 
find  he  lias  a bursted  bubble  on  his 
hands. 

Let  Valentino  seek  to  continue  his 
popularity  hy  virtue  of  his  histrionic 
ability,  because  certainly  there  are  not 
enougli  abnormal  people  in  Ameriea  to 
make  the  other  eourse  eventually 
jirofitable. 

*  *  * * 

In  Mr.  Williams’  letter,  whieh  is 
reproduced  elsewhere  in  this  issue,  he 
says:  “It  is  my  idea  that  by  placing 
the  Ritz  name  only  on  productions  of 
exceptional  merit,  tlie  name  will  in  time 
heeome  an  asset  to  the  box  office,  and 
consequently  of  great  value  to  ex- 
hibitors.” 

This  idea  is  by  no  means  new,  but 
the  faithful  performance  of  it  would 
he  a modern  miraele. 

Mr.  Williams  is  entitled  to  the  test 
of  time,  but  he  must  remember  that  a 
brand  name  is  gauged,  not  by  the  best 
but  by  the  worst  that  it  appears  on. 

We  hope  it  shall  be  our  privilege  to 
hail  Ritz  pictures  as  a group  of  sub- 
jects, out  of  which  have  heen  culled 
the  possible  failures. 

We  know  that  if  this  comes  about, 
every  exhibitor  in  Ameriea  will  stand 
with  us  in  aeclaiming  Mr.  Williams  a 
teal  benefaetor  to  the  business. 


j isiart  in i flUAig-le,Y- 
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English 

Exhibitor's 

Suggestion 

Approved 

Prompt  response  revealed  in 
this  issue  indicates  American 
exhibitors’  approval  of  the 
books-and-plays-for  - pictures 
suggestion  received  from  J.  L. 
Harriman,  New  Empress  Cin- 
ema, Nottingham,  England, 
outlining  the  new  department 
of  “Herald”  service  which  is 
introduced  this  week  as  the 
feature  of  the  “Motion  Picture 
and  Children’s  Book  Week 
Section.”  In  accordance  with 
Mr.  Harriman’s  suggestion,  a 
regular  space  will  be  provided 
for  publication  of  letters  from 
showmen  naming  books  and 
plays  which  they  believe  con- 
stitute good  picture  material. 

Mr.  Harriman’s  name  has 
been  prominent  in  “Herald” 
columns  for  several  months 
past  through  his  contributions 
to  “What  the  Picture  Did  For 
Me.”  His  enrollment  in  the 
“Herald  Only”  Club  as  the 
first  representative  of  that  or- 
ganization in  England  is  re- 
corded this  week. 


[AVAlIABIIArrRACnO}^ 

AVAILABLE  ATTRAC- 
TIONS, giving  essential  infor- 
mation about  pictures  cur- 
rently offered  exhibitors  for 
booking,  is  published  com- 
plete in  the  September,  1924, 
BOX  OFFICE  RECORD. 


Re -Takes 


JUST  as  the  presidential  candidates 
get  going  strong  along  comes  the 
World’s  series  and  knocks  them  off 
the  front  page. 

* 5k  * 

La  Follette  predicted  a year  ago  that 
gasoline  would  climb  to  $1  a gallon. 
Last  week  it  dropped  to  14  cents  in  New 
York  which  shows  as  a predictor  Bob  is 
the  cat’s  meow. 

* ^ 

Help!  Help! 

A terrible  case  of  privation  has  come 
to  light  in  Chicago.  A bootlegger  has 

been  found  who  doesn’t  own  two  cars. 

* * * 

Folks  We  Like  to  Meet 

Clarence  Brown.  Universal  director. 
Who  makes  good  pictures.  And  makes 
good  company. 

* ' * * 

Fifty-Fifty 

I see  Robert  Edeson  never  parts  with 

his  old  clothes.  Well  we  don’t  either. 

But  they  frequently  part  with  us. 

5k  5k 

Sounds  Logical 

It  is  reported  in  film  circles  that  Hol- 
lywood will  harvest  a large  crop  of 
rumors  this  Fall  and  the  so-called  the- 
atrical papers  will  be  kept  busy  printing 
them.  * * * 

This  One’s  True 

The  only  rumor  so  far  that  material- 
ized into  real  news  is  the  signing  of 
Harold  Lloyd  and  Rudolph  Valentino 
with  J.  D.  Wiliams  whose  pictures  will 
go  through  Paramount  exchancres. 

5k  5k  * 

Nor  as  Plentiful 

The  old-timers  who  think  present-day 
political  campaigns  are  not  as  exciting 
as  formerly,  forget  that  the  nresent-day 
likker  isn’t  as  exciting. 

5k  >k  5k 

More  Folks  We  Like  to  Meet 
Florence  Vidor,  Thomas  Ince’s  star 
and  Enid  Bennett’s  baby  sister  Kathryn 
Bennett. 

5k  5k  ♦ 

Both  Lost  Out 

I see  Premier  Clemenceau,  veteran 
statesman,  wouldn’t  meet  Jackie  Coogan, 
veteran  film  actor,  because  he  didn’t 
screen  well.  Well,  he  should  worry 
about  that  part  of  it.  There’s  millions 
of  others  like  him  but  they’d  all  like  to 
meet  Jackie. 

5k  ^ Ik 

Hats  vs.  Coats 

A thrifty  husband  may  get  away  with 
it  by  telling  his  wife  last  winter’s  fur 
coat  makes  her  look  too  young,  but  she 
just  must  have  a couple  of  new  hats 
each  season. 

5k  5k  sk 

Everybody  Happy 

According  to  latest  advices  from  Ber- 
lin, bobbed  hair  style  will  end  January 
1.  Most  of  the  barbers  have  been  able 
to  retire  in  comfort  the  rest  of  their 
lives  so  everything’s  jake. 

5k  5k  :k 

Two  Ends  to  It 

Somebody  or  other  says  the  end  of 
prohibition  is  in  sight.  When  did  it  be- 
gin? * * =(= 

Looie’s  Successor 

Paula  Gould  is  editing  the  F.  B.  O. 
News  and  she  fills  the  editorial  chair 

well.  F.  B.  O.  News  is  a snapoy.  happy 
little  sheet,  full  of  gossip  for  the  exhib- 
itor who  gets  up  his  own  house  organ. 

— J.  R.  M. 
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Exhibitors  Outline  Effective 

Drives  for  Sunday  Opening 

Give  Tips  to  Others  on 
How  Fight  May  Be  Won 

Theatre  Men  Find  That  Opposition  Disappears 
Almost  Entirely  After  First  Few  Performances 

By  J.  M.  SHRECK 


Sunday 

Opening 

By 

MARTIN  J.  QUIGLEY 
The  HERALD  is  committed  to 


the  policy  of  endeavoring  to  assist 
in  every  possible  way  the  opening 
of  theatres  everywhere  for  perform- 
ances on  Sunday. 

It  is  our  belief  that  any  type  or 
kind  of  amusement  that  is  not  mor- 
ally wrong  on  week  days  is  not 
morally  wrong  on  Sunday  and  that 
no  proper  objection  can  be  success- 
fully sustained  against  it. 

We  recognize  that  an  ancient 
prejudice  in  certain  quarters  exists 
against  any  kind  of  theatrical  ex- 
hibitions on  the  Sabbath,  but  we  as- 
sert that  the  universal  entertain- 
ment of  motion  pictures  can  and 
will,  if  properly  directed,  break 
down  this  prejudice  and  result  in  a 
general  welcoming  of  motion  pic- 
tures on  Sundays. 

Modern  theatres  are  conducted 
under  the  best  possible  auspices  for 
the  reception  of  both  the  yoiing  and 
the  old.  They  are  a haven  of  refuge 
from  many  undesirable  kinds  of 
meeting  places.  In  addition  to  af- 
fording entertainment  and  relaxa- 
tion they  supply  valuable  informa- 
tion and  inspiration.  Hence,  Sun- 
day exhibitions,  propery  conducted, 
not  only  are  not  deserving  of  oppo- 
sition but,  on  the  contrary,  should 
be  sought  after  by  every  wide- 
awake and  progressive  community. 

We  see  no  logic  and  no  justice  in 
the  enforced  closing  of  picture  the- 
atres on  Sunday.  We  feel  that  such 
restrictions  are  only  the  product  of 
an  oldtime  prejudice  which  should 
not  be  applied  against  motion  pic- 
tures. 

We  urge  exhibitors  in  all  closed 
towns  to  make  a careful  and  thor- 
ough investigation  of  all  conditions 
surrounding  the  opposition  to  Sun- 
day performances.  Where  the  op- 
position is  purely  political,  the  ex- 
hibitor has  his  screen  to  fall  back 
on,  which  is  an  instrument  uni- 
versally respected  by  politicians. 

Where  the  opposition  is  based 
simply  on  a sincere  apprehension 
that  pictures  on  Sunday  may  not  be 
for  the  best  of  the  community,  let 
him  set  about  correcting  this  by 
demonstrating  it  fallacy. 


The  initial  review  last  week  of  the  “Herald’s”  survey  on  Sunday  open- 
ing showed  conclusively  the  important  part  that  clean  pictures  have  played 
in  defeating  prejudice  to  Sabbath  entertainment. 

Although  a high  type  of  entertainment  was  instrumental  in  obtaining 
the  desired  results,  other  forms  of  activity,  extending  over  a long  period 
in  many  instances,  were  required. 

In  any  number  of  cases  theatre  men  have  fought  their  way  through 
several  courts  before  obtaining  permission  to  open  on  Sunday.  This  despite 
their  judicious  selection  of  programs. 

Overcoming  prejudice  to  Sunday  pictures  has  been  a task.  But  it  has 
been  accomplished  by  exhibitors  throughout  the  country.  In  this  install- 
ment of  the  survey  those  theatre  men  who  have  surmounted  the  number- 
less difficulties  will  relate  for  the  benefit  of  those  exhibitors  who  have  not 
been  so  fortunate  the  methods  leading  to  achievement. 

Southern  Theatre  Man  Overcomes  Obstacles 

The  policy  of  eliminating  names,  adopted  with  the  Initial  Installment, 
will  be  adhered  to  in  order  that  reformers  will  not  be  given  ammunition 
with  which  to  work. 

In  a Southern  city  Is  an  exhibitor  who  has  been  operating  on  Sundays 
for  eight  years.  Here  is  how  he  overcame  the  obstacles  confronting  him: 

“When  the  theatres  of first  opened  on  Sundays  some  eight 

years  ago,  v/e  were  met  with  all  kinds  of  opposition  in  the  way  of  the  min- 
isters as  well  as  all  church  people  and  fanatics.  However,  we  had  the 
majority  in  cur  favor. 

“All  the  managers  and  employes  were  jailed,  tried  and  came  clear  for 
there  Is  not  a jury  within  the  bounds  of  a city  the  size  of  this  one  (31,800) 
and  larger  that  can  convict  a man  for  opening  doors  on  Sunday,  for  at  least 
one  out  of  most  every  twelve  is  guilty. 

“At  first  we  did  not  charge  admission,  giving  the  major  part  of  the 
collection  or  donations  received  at  the  door  for  charity.  But  later  we  put 
tickets  on  sale  just  as  any  day  of  the  week.  However,  we  still  donate  a 
part  of  the  Sunday  receipts  toward  charity  work  for  there  is  forever  some 
‘drive’  or  another  on  for  the  benefit  of  different  charitable  organizations, 
and  will  say  that  none  of  the  organizations  has  refused  to  accept  a donation 
yet. 

Minister  Bases  Sermons  on  Motion  Pictures 

“We  show  good  clean  pictures  on  Sundays;  pictures  that  entertain  as 
well  as  educate.  Therefore,  we  feel  that  we  are  playing  the  role  of  ‘Santa 
Claus’  to  the  poor  working  people  of  our  city  by  allowing  them  the  priv- 
ilege of  witnessing  a good  picture  at  a small  admission,  for  the  majority 
of  those  who  attend  our  shows  on  Sundays  are  the  class  of  people  who  do 
not  have  cars  of  their  own  to  ride  out  in  the  country  and  enjoy  the  beauties 
of  nature,  but  would  have  to  stay  cooped  up  In  their  houses  or  else  ride 
around  the  same  car  line  for  amusement. 

“One  minister  says  that  he  gets  the  theme  or  is  reminded  of  a certain 
text  to  preach  from  by  my  pictures  often,  and  I have  a letter  from  him 
heartily  endorsing  Sunday  pictures. 

“Sunday  opening  of  our  suburban  house  has  helped  to  cut  down  law- 
lessness 50  per  cent,  according  to  the  police  department,  for  when  the 
people  are  entertained  they  forget  mischief,  and  too  it  Is  hard  to  get  the 
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old  'gang'  all  together  for  some  of  them 
are  at  the  show  always.” 

The  exhibitor  who  wrote  the  foregoing 
faced  the  severest  opposition  in  launching 
Sunday  shows,  but  his  success  in  over- 
coming prejudice  is  illustrated  in  his  last 
two  paragraphs.  When  you  have  the 
ministers  and  the  police  department  with 
you  your  battle  is  won. 

Although  operating  on  Sunday  for  five 
years,  an  e.xhibitor  in  another  Southern 
city  was  confronted  only  four  months  ago 
with  fresh  opposition  to  continuance  of 
his  Sabliath  entertainment.  lie  writes: 

Mayor  With  Theatres 

“About  four  months  ago  the  church 
people  of  my  town  petitioned  the  mayor 
and  board  of  aldermen  to  close  the  picture 
show,  pool  room  and  baseball  park  on 
Sunday.  Our  mayor,  who  is  a prom-es- 
sive  citizen,  requested  the  committee  to 
get  signatures  of  registered  voters  on 
their  petition  and  if  their  number  would 
constitute  a majority  the  board  of  aider- 
men  would  act  accordingly. 

“As  soon  as  1 found  it  out  I made  a 
counter  petition  requesting  the  mavor 
and  board  of  aldermen  to  keep  the  pic- 
ture show  open  on  Sunday.  Thus  far  I 
have  obtained  more  signatures  on  my  pe- 
tition than  the  church  people  have  on 
theirs. 

“It  is  generally  believed  this  incident 
is  closed.  The  people  of  my  town  are  in 
favor  of  pictures  on  Sunday.  I have 
always  given  them  the  best  in  pictures 
and  service  and  they  appreciate  it. 

“The  enclosed  circular,  made  up  of 
newspaper  clippings,  helped  to  win  the 
most  ardent  church  people.  Some  of  them 
who  previously  had  signed  for  closing 
the  picture  show  on  Sunday  had  their 
names  withdrawn,” 

That  the  strength  of  the  element  fight- 
ing Sunday  shows  is  over-estimated  is 
clearly'’  shown  in  the  reaction  to  the  two 
petitions.  Of  course,  there  are  towns  in 
which  the  petition  carries  no  influence 
with  public  officials  regardless  of  the  fact 
that  it  represents  majority  opinion. 

Can’t  Legislate  Observance 

The  circular  referred  to  quotes  two 
ministers  on  Sunday  shows  as  follows: 

“Rev.  Clarence  Craig,  pastor  of  the 
Clifton  Methodist  Episcon^l  church, 
is  one  of  the  Cincinnati  ministers  -who 
does  not  sympathize  ■with  Sunday 
closing.  ‘Methodists  have  been  more 
energetic  than  any  other  Christian 
denomination  in  the  war  against  the 
commercialization  of  the  Sabbath  and 
must  protect  the  Christian  worker, 
but  I am  not  certain  that  the  en- 
forcement of  the  Sunday  closing  law 
is  a feasible  means  of  accomplishing 
this,’  Rev.  Craig  says.  ‘The  proper 
observance  of  Sunday  cannot  be 
legislated.  Religion  is  not  a law. 
When  religion  is  turned  info  law  it 
loses  its  inspiration.  Goodness  must 
be  creative.  Obedience  of  the  law  is 
not  religion.’ 

“Rev.  Frank  Nelson  of  Christ 
church  of  Cincinnati,  states:  ‘But 
the  religious  and  moral  grounds  for 
argument  are  lacking.  Only  if  the 
shows  are  debasing  does  the  moral 
issue  enter.’’ 

An  exhibitor  operating  in  a town  that 


“has  never  been  closed,”  offers  this  sug- 
gestion : 

"It  the  city  council  won’t  open  it  on 
Sunday  by  petition  then  try  putting  it  on 
the  ballot  lor  a vote  of  the  people  and 
liring  m some  able  speakers.  According 
to  tne  Bible  Saturday  and  not  Sunday, 
IS  the  Sabbath.” 

Keep  Council  “Right” 

In  a town  in  the  Northwest  is  an  ex- 
hibitor wlio  ■ works  to  keep  tne  right  kind 
ot  city  council."  'inis  theatre  man  has 
given  Sunday  pertormances  for  seven 
and  a half  years  and  here  is  how  ac- 
complished It: 

"iiouse  to  house  canvass  to  get  signers 
against  Sunday  closing.  Got  so  many 
tne  Sunday  closing  petition  was  never 
presented  to  the  council.” 

hrom  another  town  m the  northwest  a 
theatre  man  who  has  been  operating  “a 
little  over  a year”  writes  this: 

“To  those  who  are  not  allowed  to  run 
Sunday  shows  in  towns  where  the  local 
ordinances  keep  them  closed  i would  say 
it  IS  necessary  to  gam  the  churen 
people's  conndence  by  running  a strictly 
hrst  Class  place  and  run  only  pictures 
with  a good  moral  lesson  in  them  as  ot- 
ten  as  uossibie.  'then  talk  about  it. 

Also,  point  out  to  them  how  they  are 
driving  their  young  folks  to  other  towns 
to  Sunday  night  shows.  Also  impress 
upon  them  the  fact  that  a good  clean 
movie  on  Sunday  night  is  not  as  harm- 
ful to  the  young  folks  as  strolling  in  the 
parks  or  driving  all  over  the  country  in 
an  automobile. 

"And  above  all  run  your  house  in  a 
way  that  they  will  feel  that  when  their 
you'ig  folks  are  in  your  house  that  they 
must  be  ladies  and  gentlemen  and  they 
will  all,  old  and  young,  respect  you  for 
it.” 

There  are  instances,  of  course,  where 
prejudice  against  Sunday  shows  is 
imaginary.  Writes  one  exhibitor:  “We 
obtained  the  opinion  of  every  priest  and 
preacher  in  town  and  only  finding  one 
against  it  we  proceeded  to  open  up.”  This 
theatre  man  has  now  been  ooprating  four 
months  on  Sunday.  A similar  case 
occurred  in  a town  in  the  Rocky  Moun- 
tain region  where  an  exhibitor  who  has 
been  operating  three  years  “just  opened 
on  Sunday  and  was  very  careful  whai 
kind  of  pictures  we  used.” 

Chautauqua  Opens  Way 

An  interesting  report  comes  from  an 
e.xhibitor  in  the  Middle  West  who,  at 
the  time  of  writing,  had  operated  but 
three  Sundays.  He  says: 

“This  new  policy  was  the  result  of  a 
Chautauqua  program  here  sponsored  by 
a committee  of  local  business  people,  in- 
cluding the  leading  members  of  all  the 
churches.  When  they  announced  a Sun- 
day performance  of  ‘Daddy  Long  Legs’ 

I went  to  the  chairman,  an  officer  of  my 
own  church,  and  asked  him  if  they  could 
cut  out  the  Sunday  show;  reminded  him 
of  what  he  already  knew,  that  for  five 
years,  out  of  deference  to  the  wishes  ot 
the  church  people,  I had  denied  the  re- 
quest of  numlrers  of  my  regular  patrons 
for  Sunday  pictures,  and  now  with  the 
church  men  backing  a Sunday  dramatic 
performance  I would  lose  the  only  valid 
argument  I had  against  Sunday  shows, 
namely  the  opposition  of  the  churches. 

“The  committee  were  sorrv  but  they 
couldn’t  change  their  schedule.  One  of 
them  told  me  plainly  that  I was  a darned 
fool  to  lav  off  Sunday  with  the  idea  of 
pleasing  the  church  people,  when  lots  of 

them  were  going  to  Sunday  to 

see  pictures.  I made  un  my  mind  I 
wouldn’t  be  that  kind  of  a darned  fool 
any  longer.  I had  an  informal  talk  with 


Law  Fight 

Reformers  Beaten 
When  Question  Is 

Placed  on  Ballot 

the  mayor,  a good  head  and  a picture  fan, 
and  he  advised  me  to  book  a line  of 
hand-picked  ones,  avoiding  the  sex  plays, 
the  rougher  Westerns  and  melodramas, 
and  ease  into  it  without  too  big  a splash, 
and-  said  he  didn’t  think  there  would  be 
any  serious  opposition.  I followed  his 
advice  exactly  and  it  has  gone  strictly 
according  to  his  prediction.  I bucked  the 
Chautauqua  with  ‘His  Majesty  the  Amer- 
ican' to  fair  business. 

Boosts  Weekly  Receipts 

“It  has  certainly  boosted  my  weekly 
receipts.  I’m  getting  those  who  for- 
inerlv  went  out  of  town  for  their  Sunday 
diversion,  also  some  who  were  busy  on 
my  other  show  nights;  some  who  never 
came  before.  It  has  not  affected  my  Fri- 
day and  Saturday  business  at  all,  but 
Monday  has  fallen  off,  possibly  because 
I ran  a serial  about  the  time  the  Sunday 
show  started. 

“The  best  feature  of  the  whole  prop- 
osition to  me  is  the  unexpectedly  large 
number  of  favorable  comment  I have 
had  from  people  here,  including  some 
whom  I had  supposed  would  oppose  Sun- 
day shows.  The  consensus  of  their 
opinions  (supported  by  the  '’-''ts'  is  this: 
There  have  always  been  too  many  kids 
who  don’t  go  to  church  Sunday  evening 
but  run  around  the  streets  and  alleys  and 
raise  the  devil,  also  older  adolescents  who 
drive  around  the  country  in  their  cars  and 
do  the  same.  These  young  people  are 
much  better  off  in  the  theatre  enjoying 
a good  picture  than  finding  their  own 
amusement  in  waj's  which  are  sometimes 
disastrous. 

“Some  adverse  criticism  has  been  re- 
ported to  me.  One  good  friend  of  mine 
wrote  that  he  ■■ — sorry  to  hear  I was 
opening  Sunday.  I was  loaded  for  him 
and  I replied  at  length,  telling  why  I 
thought  it  good  for  the  community  to 
have  clean  pictures  here  on  Sunday  even- 
ing, also  concerning  the  question  of  Sab- 
bath observance,  which  he  raised.  I re- 
minded him  that  the  Christian  church 
never  had  observed  the  Sabbath,  ‘the 
seventh  day,’  but  had  substituted  Sunday, 
the  first  day,  without  any  Scriptural  war- 
rant for  so  doing.  There  is  no  record  of 
Christ  observing  Sunday,  and  he  openly 
disregarded  the  Jewish  traditions  of  Sab- 
bath observance.  ‘The  Sabbath  was  made 
for  man.  not  man  for  the  Sabbath.’ 

Make  Special  Selections 

“I’m  going  to  give  them  pictures  on 
Sunday  especially  selected  with  the  aid 
of  Exhibitors  Herald  and  the  ‘Herald 
Only’  club,  and  I do  not  expect  any  ac- 
tive opposition,  especially  as  most  of  the 
strictest  Puritans  here  supported  the 
Chautauqua,  and  therefore  can’t  consist- 
ently object  to  a Sunday  show.  Under- 
stand I’m  not  knocking  or  fighting  the 
churches.  I’m  a Puritan  myself  by 
descent,  and  a church  member  (not  a 
very  active  one)  by  choice,  and  it’s  neces- 
sary and  awkward  to  slap  oneself  in  the 
face,  also  the  churches  have  treated  my 
business  well  here  so  far  and  furthermore, 
these  people  are  individually  entitled  to 
their  own  opinion  in  the  matter,  just  as  I 
am.” 

The  foregoing  exhibitor  is  fortunate  in 
that  he  has  been  confronted  by  a mini- 
mum of  opposition.  Contrasting  his  case 
is  that  of  another  exhibitor,  who  writes: 

“Over  a period  of  fourtP'’"  vpars  wc 
made  several  attempts  to  open  on  Sunday 
{Continued  on  following  page) 
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but  closed  of  our  own  accord  because  we 
found  neither  the  city  council  iior  the  ma- 
jority of  the  citizens  were  with  us  and 
the  majority  succeeded  in  having  an  or- 
dinance passed  against  us. 

“When  we  finally  opened  up  over  four 
years  ago  the  council  were  standing  neu- 
tral to  see  how  the  people  of  the  town 
stood.  Petitions  showed  a majority  in 
favor  of  the  open  show.  After  ooening 
arrests  came  in  rapid  succession.  The 
first  time  we  were  tried  bef'  a judge  I 
defended  the  case  myself  and  succeeded 
in  getting  it  thrown  out  of  court.  An- 
other arrest  followed  this  case.  I also 
defended  this  myself  and  called  for  a jury 
trial.  The  jury  gave  me  a verdict  in  about 
ten  minutes.  Another  arrest  followed 
shortly.  This  time  I hired  a good  lawyer, 
not  that  I was  afraid  of  losing  the  case, 
but  I wanted  those  causing  the  arresi, 
who  were  ministers,  to  have  a good  call- 
ing down  before  the  court  room  full  ol 
people  and  I knew  if  I did  this  myself  my 
cause  might  lose  the  sympathy  of  the 
people.  We  received  a verdict  on  this 
case  a few  minutes  after  it  was  given  to 
the  jury. 

Each  Show  Strengthens  Position 

“We  at  once  began  to  operate  the  the- 
atre on  Sunday  to  strengthen  our  po- 
sition with  the  people.  Only  the  best 
and  cleanest  of  plays  were  shown  on 
Sunday  and  we  made  no  flourish  with  our 
advertising  on  this  day,  running  as 
quietly  as  possible.  The  result  was  that 
every  Sunday  we  have  shown  in  the  past 
four  years  our  position  has  been 
strengthened. 

“The  last  determined  effort  to  .close  the 
show  on  Sunday  was  about  two  years  ago 
when  an  evangelist  was  brought  to  town 
for  this  purpose  and  special  meetings 
were  held  for  one  month.  On  this  oc- 
casion we  took  no  action  whatever  be- 
cause we  were  requested  not  to  by  the 
mayor.  The  city  was  petitioned  but  the 
mayor  and  council  refused  to  take  any 
action. 

“We  have  a large  majorit"  m favor  ol 
Sunday  shows  now  in  this  town.  Some 
of  the  strongest  church  men  who  were 
very  bitter  on  the  start  are  now  just  as 
strong  for  the  open  show  for  they  can  see 
it  is  an  upbuilder  for  the  community. 

“In  spite  of  winning  my  own  cases 
when  I was  arrested  I now  feel  that  in 
defending  them  I made  a mistake  and  I 
would  advise  any  exhibitor  who  is 
arrested  for  Sunday  showing  to  get  the 
best  legal  talent  possible  the  first  time  no 
matter  what  the  cost  is.” 

The  foregoing  is  proof  of  the  fact  that 
prejudice  against  Sunday  shows  is  not 
deep-rooted.  Oftentimes  it  results  from 
a lack  of  knowledge  of  the  benefits  to  be 
derived  from  clean  Sunday  entertainment. 
Also  this  prejudice  has  been  imbedded  in 
the  minds  of  people  by  reformers_  whose 
livelihood  depends  upon  their  ability  to 
create  dissension  in  communities. 

Cooperation  with  the  churches  and 
schools  was  instrumental  in  winning  the 
Sunday  fight  for  one  theatre  man,  whose 
report  follows: 

Gives  “Comps”  to  Clergy 

“Cooperate  with  churches,  schools  and 
clubs.  Give  a small  percenta"°  of  Sun- 
day’s profit  to  the  churches  for  a few 
weeks  and  above  all  give  the  public  a 
good  clean  picture  on  Sunday. 


“Slip  the  ministers  and  church  people  a 
few  ‘comps’  when  you  show  a good 
Christian  picture.  Give  them  free  slide 
service  and  help  advertise  church  activi- 
ties such  as  food  sales  special  musical 
numbers,  etc.  Give  them  (the  churches) 
a little  more  than  a scjuare  deal  for  a 
while  and  they  will  respond. 

“Many  a night  after  church  is  out  we 
get  a good  crowd  composed  of  church 
members  for  the  second  show.  Do  not 
antagonize  the  church,  but  assist  it  in 
every  way  you  can  and  you  will  receive 
dollars  for  the  cents  you  have  spent.  A 
new  minister  came  to  this  little  city  two 
years  ago  with  a very  bad  feeling  against 
the  movies  in  general  and  now  he  is  num- 
bered among  my  best  customers.” 

The  exhibitor  who  wrote  the  foregoing 
has  been  operating  on  Sunday  for  three 
years  in  a town  of  2,000  population. 

Theatre  men,  like  reformers,  must  be 
active  in  local  politics.  If  they  are  not 
their  big  financial  investments  will  be 
partially  controlled  by  the  dictates  of  the 
reformers.  So  as  a protective  measure  it 
is  vital.  This  is  illustrated  in  the  follow- 
ing report: 

“In  securing  the  repeal  of  the  prohibi- 
tory ordinance  our  first  step’  was  the  elec- 
tion of  a city  council  who  would  be  fair.  We 
started  early  and  induced  a sufficient  num- 
ber of  young,  alert,  public-spiiited  busi- 
ness men  to  file.  We  never  mentioned 
the  subject  of  Sunday  shows  to  them. 
When  the  matter  came  before  them  they 
listened  to  the  arguments  oro  and  con 
and  then  voted  unanimously  for  repeal. 

Keeps  People  at  Home 

“To  the  great  mass  of  the  people  Sun- 
day is  a day  of  recreation  and  if  the  town 
in  their  home  territory  is  closed  they 
simply  step  on  the  gas  and  go  elsewhere. 

“We  believe  that  this  fact  had  the  most 
to  do  with  the  repeal  of  ordinance. 
We  demonstrated  to  the  council  that  hun- 
dreds of  our  young  people  were  driving 
long  distances  on  Sunday  nights  to  attend 
shows,  usually  getting  home  in  the  wee 
small  hours  of  Monday  morning,  and  that 
it  would  keen  a large  amount  of  money 
at  home  and  be  much  better  -’h  con- 
cerned if  people  were  permitted  to  attend 
a theatre  near  home.” 

.'\nother  instance  where  a council  of 
fair-minded  members  was  a determining 
factor  is  related  in  the  following  report: 

“About  the  spring  of  March,  19,23,  we 
were  running  our  theatre  on  a losing 
proposition  and  did  all  we  could  to  get 
them  in,  but  somehow  they  would  not 
come.  We  decided  that  we  would  try 
Sunday  movies  as  a last  resort  thinking 
that  we  had  nothing  to  lose  and  every- 
thing to  gain.  We  did  not  say  anything 
about  it  at  all  but  advertised  it  f’-om  the 
screen  and  in  the  local  p?ner.  We  had 
quite  a few  of  the  more  prominent  people 
stop  me  on  the  street  and  bawl  me  out  for 
attempting  such  a thing  telling  me  to 
stop  them  at  once  or  they  would  see  that 
it  was  stopped.  But  I always  kept  still 
and  let  them  do  all  the  talking  This  kept 
me  from  getting  into  a heated  argument 
and  saying  things  which  I shouldn’t. 

“The  reformers  went  to  the  city  coun- 
cil and  they  in  turn  appointed  a com- 
mittee to  call  on  us.  We  told  them  the 
reason  we  were  running  and  that  if  one 
was  in  business  today  you  were  operating 
to  satisfy  a public  demand  and  the  nublic 
demanded  us  to  run  the  shows  and  that 
was  the  reason  we  were  operating  them. 

Councilman  Fair-Minded 

“One  of  the  councilmen  was  a nrettv 
fair-minded  man  and  told  us  that  if  thev 
patronized  our  show  enough  to  make  it 
pay  on  Sundays  then  they  would  let  it 


Petitions  Disclose 
Majority  Opposes 
Closing  on  Sunday 

go  as  it  would  show  that  the  public 
wanted  it. 

“And  now  there  is  very  little  said 
about  it.  However,  once  in  awhile  some 
one  will  say  a little.  My  advice  is  to 
start  up  and  don’t  get  into  any  argu- 
ments with  anyone  in  regard  to  the  Sun- 
day show  proposition.  Just  keep  still  and 
let  them  talk. 

“Another  thing  which  helped  us  con- 
siderably was  the  fact  that  the  local  news, 
paper  editor  was  with  us,  and  a young 
journalistic  student  being  home  from 
school  at  Iowa  City  wrote  three  or  four 
nice  long  speels  on  why  Sunday  movies 
were  all  right  and  I think  that  this  boy’s 
line  was  sure  o.  k.,  as  it  changed  the 
opinion  of  a lot  of  folks. 

Following  is  another  instance  in  which 
an  appeal  to  community  spirit  'prevailed 
upon  the  city  council  to  grant  permission 
for  Sunday  pictures: 

“1  caught  young  folks  driving  to  other 
towns  twenty-two  and  twenty-eight  miles 
av\ay  to  see  Sunday  shows,  so  I put  it  up 
to  the  councilmen,  and  further  said  to 
them  that  a few  old  church  hens  would 
howl  for  aw'hile,  but  why  not  keep  these 
voung  folks  at  home  in  place  of  going  to 
other  towns  and  gadding  around.  So  they 
agreed  with  me.  I told  them  further 
that  I had  over  bought  on  pictu*-''-  and 
that  I would  like  to  run  some  of  these 
good  pictures  on  Sunday,  and  I said, 
‘Let’s  not  get  behind  these  other  towns 
as  they  are  showing  on  Sundays.  Let’s 
come  to  the  front.  Keep  up  to  date  in 
this  day  and  age  of  the  world.’ 

“So  the  council  gave  me  tw'elve  Sun- 
days to  run  and  then  came  back  for  more. 

Call  ’Em  “Sunday  Programs” 

“The  first  Sunday’s  showing  proved  a 
wiiiner,  but  it  turned  warm  at  the  start 
and  the  people  went  car  riding,  so  1 
closed  on  Sunday.  But  the  fall  and  win- 
ter Sundays  I believe  will  pay. 

“Prove  to  the  church  people  that  you 
won’t  liother  their  Sunday  night  meetings 
and  that  your  shows  are  clean.  But  above 
all  don’t  call  them  Sunday  shows — call 
them  Sunday  programs.  This  is  done  so 
no  one  can  say  vou  run  Smidav 

“I  only  run  on  Sundays  from  2 p.  m. 
to  5:30  p.  m.  This  is  a good  way  to  get 
them  started  to  coming.  Lay  off  of  Sun- 
day night  until  you  get  a further  chance; 
until  you  see  your  way  clear  to  proceed. 

“Run  big  special,  clean  pictures  on  Fri- 
day and  Saturday  of  each  week  just  to 
show  your  big  crowds  that  you  can  run 
good  clean  pictures.  Then  the  public 
sees  you  are  a clean  man,  and  they  will 
boost  and  talk  good  of  you. 

“I  put  it  up  to  the  council  that  I give 
money  to  the  Sunday  schools  and 
churches  and  that  my  pictures  are  good 
sermons  for  any  man,  woman  or  child. 

“The  first  newspaper  that  came  out 
after  I had  run  one  Sunday  published  a 
kick  from  the  W.  C.  T.  U.  My  wife  be- 
longed to  the  organization,  so  she  told 
them  to  stop  putting  it  in  the  paper  about 
us  as  we  were  good,  clean  people.  She 
told  them  not  to  howl,  but  to  come  to  our 
theatre  and  see  for  themselves,  as  the 
pictures  we  run  are  pictures  which  church 
members  and  Doctor  Burris  Jenkins  of 
the  Linwood  Boulevard  Christian  church 
of  Kansas  City,  Mo.,  endorse. 

“So  thev  let  us  alone  now  and  we  hear 
no  more  of  them.  We  have  it  lined  up  to 
go  ahead  at  any  time.  They  hang  back 
for  a few  S'mdavs,  but  finally  come  to  it.” 

{Continued  on  page  49) 
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New  YORK — Larry  JJ'ciiigartcn,  arri\- 
ing  from  France  with  the  horn  rimmed 
cheaters,  says  he  was  offered  a personal 
appearance  as  Harold  Lloyd.  . . Har- 

vey Day,  trying  out  Weingarten’s  French, 
said  “Oui,  Oui,  Chevrolet  Coupe”. 

Ham  Beall,  visiting  the  big  City  from  the 
wilds  of  Hollywood,  got  a kink  in  his  neck 
looking  up  at  the  high  buildings.  . . 

Harry  Cohen’s  smile  broadened  as  he  read 
of  the  Valentino  and  Lloyd  deals  with  Fa- 
mous which  he  knew  all  the  time. 
Richard  Dix  paused  between  pictures  long 
enough  to  explain  that  he  was  neither  an 
artist  nor  an  artiste,  simply  an  actor. 

Artie  Stebbins  declares  he  knows  the  rules 
of  golf  from  asthma  to  eczema.  . . Har- 

ry Scott  blew  out  to  Chicago,  sold  a lot  of 
Pathe  stuff  and  then  blew  back  again. 

. E.  O.  J’an  Pelt  is  in  New  York 
showing  his  new  picture  to  a select  few  of 
distributors  . . . John  Francis  Dillon, 

director  of  "Flaming  Youth"  and  other 
good  pictures,  is  visiting  the  First  National 
home  office.  . . Carl  Lacmmlc  advo- 

cates a universal  (not  Universal)  language 
but  doesn’t  specify  which  one.  . . Al 

Rockett  is  trying  to  find  a British  trade 
paper  that  doesn't  say  a lot  of  nice  things 
about  "America”.  . . Henry  Ginsberg 

is  trying  to  find  one  that  does  ditto  about 
“Abraham  Lincoln”.  . . . Jack  Lloyd 
says  as  an  ad  writer  Sam  Heilman  is  a good 
humorist.  . . Lee  Ochs  thinks  it  a fine 

how-de-do  if  Vincent  Lopez  can’t  conduct 
two  orchestras  in  two  places  at  one  time 
without  someone  calling  in  old  John  Law. 

. Rex  Ingram,  who  says  he  won’t 
make  any  more  pictures  in  America,  sailed 
last  week  to  make  one  abroad  for  iMetro. 

Jimmy  Grainger  is  back  from  an- 
other Western  trip  and  hopes  to  stay  long 
enough  to  get  acquainted  with  his  home  and 
family.  . . Sig  Samuels  stepped  over 

on  Broadway  cn  route  from  Europe  to  his 
home  in  Atlanta.  . . John  B.  Rock, 

genial  Vitagraph  general  manager,  just  back 
from  Canada,  says  all  it  has  on  New  \ork 
is  put  up  in  glassware.  . . Gus  Schlcs- 

inger,  'Warners’  foreign  manager,  sailed 
Saturday  to  look  ’em  over  on  the  other  side 
for  a few  weeks.  . . Hal  LIowc  says  he 

knows  twelve  good  actors  and  all  are  his 
clients.  . . Llozvard  Estabrook  and 

Charles  Giblyn  are  back  from  Niagara  Falls 
and  report  they  are  still  running  at  the 
same  place.  . . Dell  Henderson  has 

gone  to  the  Coast  to  make  a picture  for 
Ray  Johnson’s  Rayart  Company. 

Arthur  Sawyer  is  recovering  from  pneu- 
monia, but  still  confined  to  his  room. 
Freddy  Hall,  “Times”  M.  P.  editor,  says 
that  pictures  are  getting  so  rpuch  better  that 
he  has  cancelled  his  London  engagement 
with  Al  Woods.  . . Marcus  Loezv  goes 

to  the  Coast  this  week  to  see  how  they  are 
behaving  in  Louie  Mayer’s  absence. 
Howard  Dietz  is  of  the  opinion  that  it  takes 
more  than  good  lyrics  to  put  over  a musical 
show.  . . Benny  Leonard’s  bum  thumb 

kept  him  from  meeting  JMickey  W^alker,  but 
he  is  keeping  his  engagement  with  Henry 
Ginsberg.  . . Edmund  Grainger  says  he 

doesn’t  really  think  that  baseball  scandal  is 
a press  agent  stunt  to  boost  the  world 
series  gate.  . . Sidney  R.  Kent  is  ex- 
pected back  from  the  Coast  next  \veek. 
Dave  Bader  has  gone  into  politics,  writing 
publicity  for  LaFollette.  . . Irving  dres- 

ser declined  to  place  his  golf  title  in 
jeopardy  and  refused  Henry  Ginsberg’s 
challenge.  . . Danny  isn’t  sitting  up 

nights  worrying  about  Frank  Tilley’s  resig- 
nation from  Kine. — SPARGO. 


J.  D.  Williams 


Rudolph  Valentino 


Paramount 

to 

Handle 

Lloyd 

and 

Valentino 

Pictures 


Harold  Lloyd 


Sidney  R.  Kent 


The  story  of  this  big  deal,  negotiated 
by  Sidney  R.  Kent,  J.  D.  Williams  and 
William  R.  Fraser,  is  published  on 
page  33,  of  this  issue. 


William  R.  Fraser 
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Paramount  Signs  to  Handle 
Lloyd  and  Valentino  Product 

Pictures  Will  Be  Produced  Independently  and  Will 
Be  Sold  on  Individual  Merits — Kent,  Fraser 
and  Williams  Close  Negotiations 

{Special  to  Exhibitors  Herald) 

LOS  ANGELES,  October  7. — Concluding  one  of  the  biggest  deals  in 
motion  picture  history,  William  R.  Fraser,  general  manager  of  the  Harold 
Lloyd  Corporation,  J.  D.  Williams,  president  of  Ritz  Carlton  Pictures,  and 
Sidney  R.  Kent,  general  manager,  of  Famous  Players-Lasky  Corporation, 
last  week  signed  contracts  whereby  Harold  Lloyd  and  Rudolph  Valentino 
will  distribute  their  productions  through  Paramount. 

Lloyd’s  Pathe  Contract  Terminates  With  One  More  Film 

These  contracts  were  signed  after  negotiations  extending  over  several 
months.  Mr.  Lloyd’s  arrangements  with  Famous  Players  will  start  at 
the  conclusion  of  his  present  contract  with  Pathe,  which  has  one  more 
picture  to  run  following  “Hot  Water,”  which  is  to  have  its  world  premiere 
in  Los  Angeles  this  week. 


Prepare  Fight  for 
Repeal  of  New  York 
Law  on  Censorship 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7. — That  a strenu- 
ous effort  will  be  made  at  the  next  ses- 
sion of  the  New  York  legislature  to  effect 
the  repeal  of  the  present  motion  picture 
censorship  law,  was  made  evident  through 
the  moves  put  forth  by  different  persons 
at  the  meeting  of  the  platform  commit- 
tee of  the  Democratic  state  convention, 
held  at  the  Onondaga  Hotel  in  Syracuse 
on  September  35. 

National  President  M'.  J.  O’Toole  of 
the  Motion  Picture  Theatre  Owners  of 
America  appeared  before  the  committee 
and  presented  the  wishes  and  desires  of 
his  organization,  as  well  as  those  asso- 
ciated with  the  motion  picture  industry 
generally,  for  the  repeal  of  this  law. 

Senator  James  J.  Walker  of  this  city 
was  chairman  of  the  committee,  and  ac- 
corded to  Mr.  O’Toole  every  possible 
consideration  in  having  his  objections  to 
the  present  law  and  his  arguments  in 
favor  of  its  repeal  made  a matter  of  of- 
ficial record.  Secretary-Treasurer  J.  M. 
O’Hamlin  of  the  New  York  State  Fed-, 
eration  of  Labor  also  made  an  extended 
argument  in  favor  of  the  repeal  of  the 
motion  picture  censorship  law.  Mr_ 
O’Hamlin  declared  that  it  was  an  em- 
bargo on  free  speech  and  the  free  expres- 
sion of  the  opinions  of  the  public,  and 
as  such,  was  a contravention  of  our  con- 
stitutional rights  and  should  be  abolished. 

Frank  Tilley  Resigns 
^^Kinematograph**  Post 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7.— Frank  A.  Til- 
ley, editor  of  Kinematograph  Weekly, 
of  London,  has  resigned  his  position 
owing  to  a difference  of  opinion  on  edi- 
torial policy.  He  leaves  with  the  best 
wishes  of  the  “Kine”  staff,  with  which 
he  has  been  associated  for  a number  of 
years. 

Mr.  Tilley’s  stand  on  the  Anglo-Ameri- 
can question  has  been  featured  in  the 
recent  numbers  of  Kinematograph.  Many 
years  ago  he  declared  that  the  worth- 
while pictures  of  the  future  would  be  the 
result  of  a combination  of  the  creative 
skill  of  the  two  countries,  instancing 
Chaplin,  Mary  Pickford  and  other  artists 
of  British  extraction  who  were  then  mak- 
ing their  first  important  American  pic- 
tures. 

Mr.  Tilley’s  new  connection  will  be 
announced  within  a fortnight. 


Film  Men* 8 Clambake 

A Complete  Success 

ALBANY,  N.  Y.,  Oct.  7.— Last  Satur- 
day was  a great  day  in  local  film  circles, 
the  occasion  marking  the  first  annual 
outing  and  clambake  of  the  Albany  Film 
Board  of  Trade  and  the  salesmen.  Every- 
one who  was  anyone  was  present.  There 
was  a fine  program  of  sports  including  a 
baseball  game.  The  big  bake  occurred  at 
4 o’clock.  The  success  of  the  affair  was 
due  largely  to  the  efforts  of  James  Rose 
of  the  local  Pathe  exchange. 


Sterns  Back  in  U.  S. 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7. — Julius  and  Abe 
Stern,  heads,  of  Century  Comedies,  have 
returned  from  the  three  months’  stay  in 
Europe.  While  abroad  they  obtained  a 
series  of  stories  by  Georges  Fouret  for 
production. 


Coincident  with  the  announcement  that 
Lloyd  and  Fraser  had  affixed  their  sig- 
natures to  a Famous  Players-Lasky  con- 
tract, Mr.  Williams  on  behalf  of  Ritz 
Carlton,  also  announced  that  he  had  en- 
tered into  an  agreement  for  the  distribu- 
tion by  Paramount  of  the  pictures 
starring  Valentino. 

Valentino  has  just  concluded  the  pro- 
duction of  two  pictures  for  Famous 
Players-Lasky  direct  and  plans  are  now 
completed  for  his  first  picture  for  Ritz 
Carlton.  This  production  will  be  filmed 
in  Los  Angeles. 

Full  Details  Expected 

Full  details  of  the  distributing  arrange- 
ments entered  into  between  the  repre- 
sentatives of  Lloyd  and  Valentino  and 
Famous  Players-Lasky  are  now  being 
worked  out  and  will  be  announced  later. 

According  to  Mr.  Fraser,  there  will  be 
absolutely  no  change  in  the  production 
status  of  the  Harold  Lloyd  Corporation. 
Lloyd  will  continue  to  produce  pictures 


Be  on  Guard  for 
“Arthur  James” 

To  the  Editor  of  the  EXHIBIT- 
ORS HERALD; 

I am  advised  that  during  the  re- 
cent months  an  individual  misrep- 
resenting himself  as  Arthur  James 
has  been  engaged  in  promoting 
everything  from  picture  productions 
to  breakfast  money  in  Los  Angeles 
and  in  the  picture  colony.  I have 
'not  had  the  privilege  of  being  in 
Los  Angeles  or  within  3,000  miles 
of  the  Pacific  coast  since  March, 
1921.  I shall  appreciate  word  from 
any  person  or  company  that  has 
been  in  contact  with  this  faker  to 
the  end  that  he  may  be  stopped. 

If  any  of  my  friends  encounter 
him  I ask  that  he  be  turned  over 
to  the  authorities  and  I will  appre- 
ciate an  opportunity  to  prosecute. 

Accept  my  thanks  for  such  pub- 
licity as  you  may  give  this  com- 
munication. 

Sincerely, 

ARTHUR  JAMES. 

133  West  41st  street, 

New  York  City. 


independently  as  he  did  “Girl  Shy’’  and 
“Hot  Water.” 

The  pictures  to  be  produced  by  both 
Lloyd  and  Valentino  for  Paramount  dis- 
tribution are  to  be  sold  on  their  individual 
merits,  according  to.  the  parties  concerned. 

Mr.  and  Mrs.  Valentino  are  now  in 
Europe  selecting  the  costumes  to  be  worn 
in  the  first  Ritz  Carlton  photoplay  which 
will  be  an  adaptation  of  an  original  story 
by  a famous  novelist. 

Plans  Elaborate  Film 

Mr.  Williams  has  concluded  all  ar- 
rangements for  the  production  in  Los 
Angeles  of  the  Valentino  feature  which 
will  be  made  on  an  elaborate  scale. 

Lloyd  will  start  work  immediately  on 
the  last  picture  under  his  present  con- 
tract and  in  view  of  the  fact  that  it 
takes  him  from  five  to  seven  months  to 
produce  a picture,  it  will  be  early  in  the 
spring  of  next  year  when  he  will  start 
work  under  his  new  Famous  Players- 
Lasky  contract.  In  all  probability  his 
initial  Paramount  release  will  be  pro- 
duced in  New  York. 


^^The  Thief**  Smashes 
Drury  Lane  Tradition 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7. — With  the  open 
ing  Sept.  34  of  “The  Thief  of  Bagdad” 
at  the  Drury  Lane  theatre  in  London, 
two  profoundly  venerated  British  tradi- 
tions were  broken.  One  was  that  no  one 
could  book  a motion  picture  into  the 
Drury  Lane,  and  the  other  was  that  no 
motion  picture  ever  made  was  good 
enough  to  draw  the  elite  patronage  of 
the  Drury  Lane  back  into  that  hallowed 
temple  of  the  spoken  dramatic  art.  Direct 
reports  from  the  Allied  Artists  Corpora- 
tion, Ltd.,  are  that  the  film  opened  to 
turnaway  business  and  has  been  continu- 
ing to  phenomenal  patronage  daily.  The 
run  of  “The  Thief  of  Bagdad”  for  an 
indefinite  period  has  begun  in  London 
under  sensational  auspices. 

Incidentally,  the  inauguration  of  a mo- 
tion picture  season  in  the  Drury  Lane 
with  the  Fairbanks  spectacle  solves  the 
mystery  of  Hiram  Abrams’  recent  jour- 
ney to  London.  Hiram  Abrams  personal- 
ly executed  the  coup  by  which  the  Drury 
Lane  has  been  wrested  from  the  centuries- 
old  domination  of  the  footlight  drama 
into  the  purposes  of  the  motion  picture. 
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leil  Be  Hard  Sledding 
For  Reformers  in  King  City 

EXHIBITORS  HERALD, 

407  South  Dearborn  Street, 

Chicago,  Illinois. 

Dear  Sir : 

I am  dropping  you  a line  about  movie  folks  who  spent  three 
weeks  in  this  neighborhood  taking  pictures  for  Universal. 

It  was  the  William  Desmond  company  with  Arthur  Rosen  direct- 
ing. They  sure  left  a fine  impression  on  King  City  people.  They  met 
all  the  clergy,  also  the  best  people  in  the  community  and  their  be- 
havior while  here  made  the  local  movie  knockers  change  their  line  as 
they  figured  all  movie  folks  were  a very  bad  lot. 

If  this  is  a sample  of  your  bad  movie  people  we  will  take  a lot  of 
them  here.  You  tell  Carl  Laemmle  or  whoever  has  charge  of  sending 
out  these  outfits  that  he  can  send  all  of  them  he  wants  to  if  they’re 
as  nice  as  that  bunch  that  made  “The  Meddler”  and  “The  Burning 
Trail.” 

And  say  you  ought  to  see  them  eat  up  the  EXHIBITORS 
HERALD  when  mine  came  in. 

Thanking  you,  I am,  LESLIE  HABLES,  Reel  Joy  theatre.  King 
City,  California. 

Chicago  Theatres  Are  Sanitary 
Says  Health  Commissioner 

Dr.  Herman  N.  Bundesen  Addresses  Exhibitors  on  Subject 
of  Ventilation  — Inspectors  Busy 

^ ^ rrT  HERE  is  no  cause  for  alarm  or  likelihood  of  an  epidemic  from 
I people  attending  theatres  in  Chicago,”  said  Dr.  Herman  N.  Bunde- 
sen,  commissioner  of  health,  last  Friday  when  he  addressed  over  a 
hundred  theatre  owners  and  managers  at  Ridge  Hall,  Seventh  and  Wabash 
avenue.  The  meeting  was  the  regular  monthly  session  of  the  Exhibitors 
Association  of  Chicago. 

“I  find  our  theatres  are  the  safest  places  we  can  send  our  children  to,” 
said  the  health  commissioner,  “and  those  who  would  close  the  schools  and 
theatres  upon  the  slightest  pretext  are  going  to  meet  opposition  from  me.” 


T^R.  BUNDESEN  stated  his  depart- 
L-'  ment  has  recently  appointed  ten  plain 
clothes  men  as  theatre  inspectors  and  it 
will  be  their  duty  to  examine  and  report 
upon  every  theatre  in  the  city.  Those 
that  do  not  meet  with  this  rigid  inspection 
will  be  closed.  The  reason  plain  clothes 
men  are  used,  the  doctor  explained,  was 
to  prevent  any  alarm  being  spread  among 
theatre  audiences. 

+ 4=  * 

He  assured  the  theatre  men  of  the 
fullest  cooperation  in  placing  their  houses 
in  clean,  sanitary  and  healthful  condition 
and  said  he  would  fight  any  movement 
to  close  the  picture  theatres  because  of 
light  disease  epidemics. 

The  health  department  publishes  each 
month  a health  bulletin  and  Dr.  Bundesen 
will  devote  the  next  issue  of  this  pam- 
phlet to  theatre  ventilation.  A careful 
record  is  being  kept  of  complaints  and 
a thorough  investigation  is  being  made 
of  each  one. 

Those  houses  that  do  not  correct  their 
ventilating  systems  to  comply  with  the 
city’s  health  ordinance  within  a reason- 
able time  will  be  closed  permanently,  the 
Commissioner  said.  He  stated  some 
theatre  janitors  had  been  in  the  habit 
of  closing  down  the  ventilating  systems 
at  9 o’clock  each  evening  and  going 


home.  Hereafter  he  stated  he  would  in- 
sist that  they  be  in  full  operation  until 
the  house  is  closed  for  the  night. 

* * * 

He  suggested  that  the  film  theatre 
managers  secure  from  the  Health  De- 
partment of  the  city  a certificate  of  in- 
spection and  either  post  it  prominently 
in  the  lobby  or  flash  it  upon  the  screen, 
thus  reassuring  patrons  that  that  particu- 
lar theatre  is  inspected  at  regular  inter- 
vals and  the  sanitary  conditions  endorsed 
by  the  Commissioner  of  Health. 

The  doctor  was  roundly  applauded  at 
the  conclusion  of  his  remarks.  Jack 
Miller,  business  agent  of  the  Chicago  Ex- 
hibitors Association,  also  spoke  on  the 
question  of  free  shows  in  churches  and 
upon  the  streets,  in  opposition  to  neigh- 
borhood film  theatres. 

Famous  Will  Build 

Theatres  in  South 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7. — Southern  En- 
terprises, Inc.,  is  planning  six  new  the- 
atres in  the  southern  territory.  Atlanta, 
will  have  one  of  these,  Tampa  another, 
Mfami  and  St.  Petersburg,  Fla.,  are  slated 
for  one  each,  and  two  will  be  built  in 
Greenville,  S.  C. 


Wisconsin  First 
to  Launch  Public 
Service  Bureau 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  Oct.  7.— A 
public  service  board,  believed  to  be  the 
first  ever  organized  by  exhibitors,  has 
been  named  by 
the  M.  P.  T. 

O.  Wisconsin  to 
carry  out  the 
policy  of  com- 
munity and  public 
service  decided 
upon  at  the  last 
state  convention. 

Fischer  Is 
Chairman 

Members  of  the 
new  board  are 
George  Fischer, 

New  Milwaukee 
theatre.  Chair- 
man; E.  W.  Van 
Norman,  Park- 
way, Milwaukee,  and  J.  R.  Silliman, 
Downer,  Alilwaukee. 

As  its  first  work,  the  board  has  put 
shoulder  to  wheel  in  an  effort  to  get  out 
the  full  voting  strength  in  the  Novem- 
ber election.  Trailers  are  being  distrib- 
uted, reading:  “Stockholders  Meeting 
of  the  LT.  S.  A.  Vote  on  Election  Day. 
Vote  as  You  Please,  But  Vote.’’  These 
carry  the  service  board  signature. 

Seegert  States  Aim 

“We  feel  there  is  no  more  important 
work  for  an  organization  of  our  kind 
and  for  every  one  of  its  members  than 
public  service,”  declared  Fred  Seegert, 
president  of  the  M.  P.  T.  O.  W.  “Or- 
ganization of  the  pu  lie  ='  ■-  ice  board 
illustrates  agajn  that  those  who  stressed 
the  need  of  such  service  at  the  last  con- 
vention were  not  merely  giving  vent  to 
idle  words.” 

Fleming  Productions 
Opens  Headquarters, 
Seventh  Ave,,  N.  Y, 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7. — J.  J.  Fleming, 
president  of  the  J.  J.  Fleming  Produc- 
tions, Inc.,  with  studios  in  Beaverton, 
Ore.,  has  established  headquarters  at  723 
Seventh  avenue  from  which  point  it  will 
distribute  its  future  product  direct  to  the 
independent  exchanges  and  state  right 
buyers. 

J.  Charles  Davis,  2nd,  has  been  made 
general  manager.  Six  north  woods 
dramas  featuring  A1  Ferguson  and 
Pauline  Curley  will  be  distributed  first. 
Two  of  these,  “Shackles  of  Fear”  and 
“The  Trail  of  Vengeance”  are  completed. 

Mr.  Fleming  is  well  known  in  the  mo- 
tion picture  industry  having  been  produc- 
tion manager  for  many  of  the  large 
companies  and  having  several  successful 
independent  pictures  to  his  credit.  The 
new  concern  has  considerable  territory 
sold  for  its  new  product. 

Cuhherley  Announces 
Independent  Company 

(Special  to  Exhibitors  Herald) 

MINNEAPOLIS,  Minn.,  Oct.  7.— J.  F. 
Cubberley  has  announced  the  organiza- 
tion of  a new  film  company  to  be  known 
as  the  Independent  Film  Qo.,  with  offices 
in  the  Loeb  Arcade  building.  Fifty-two 
feature  pictures  yearly  are  promised,  with 
Educational  short  subjects  also  handled 
by  tne  company. 
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B.  & K.  Adding  $21,000,000 
Theatre  Property  to  Circuit 

New  Houses  Now  Under  Construction  or  Planned 
Include  Three  in  Chicago  and  One  in 
Detroit — Close  Orpheum  Deal 

Balaban  & Katz,  premiere  Chicago  showmen,  have  just  announced  a 
theatre  building  program  involving  $21,000,000,  which  will  bring  the  com- 
pany’s total  holdings  to  between  $30,000,000  and  $35,000,000. 

This  concern  now  operates  five  of  Chicago’s  biggest  houses,  the  Chi- 
cago, Tivoli,  Riviera,  Roosevelt  and  Central  Park.  Through  a recent 
merger,  Balaban-Katz-Midwest  Theatres  operates  in  the  neighborhood  of 
half  a hundred  houses  through  Illinois. 

New  House  to  Rise  on  Colonial  Theatre  Site 

Included  in  the  new  building  program  will  be  three  theatres  in  Chi- 
cago and  one  in  Detroit.  The  steel  work  on  one  of  the  Chicago  houses, 
the  Uptown,  is  nearing  completion.  Tearing  down  of  the  old  Colonial 
in  Randolph  street  to  make  ready  for  the  construction  of  the  new  Masonic 
Temple  and  theatre,  started  only  a week  ago,  however. 


Thematic  Cue  Sheet 
Used  by  All  Large 
Film  Companies  Now 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7.— The  “thematic 
cue  sheet,”  practically  unknown  a few 
years  ago,  has  become  such  a necessity  to 
the  presentation  of  motion  pictures  that 
every  one  of  the  larger  film  companies  is 
now  using  it. 

M.  J.  Mintz,  who  conceived  the  musical 
cue  sheet  several  years  ago  in  Chicago, 
was  equipped  with  a musical  education 
and  several  years  film  experience  when 
he  entered  the  field.  He  finally  evolved 
the  “thematic  cue  sheet”  which  simpli- 
fied musical  presentation  with  pictures 
and  has  been  generally  adopted  for  all 
large  productions. 

“So  general  has  become  the  use  of  the 
thematic  cue  sheet,”  said  Mr.  Mintz  to  a 
Herald  representative,  “that  just  recently 
a contract  was  signed  which  gives  the 
cue  sheet  a 100  per  cent  distribution  by 
all  the  large  companies.” 

Handsome  New  Theatre 
Opens  at  Hamilton,  Ont, 

(Special  to  Exhibitors  Herald) 

HAMILTON,  Ont,  Oct.  7.— The 
Tivoli,  newest  and  prettiest  of  motion 
picture  houses  in  Canada,  was  formally 
opened  Sept.  29  by  Mayor  Jutten  and 
B.  Kingston  Hall  of  Toronto.  The  new 
house  seats  1,500  and  the  38  rows  of 
seats  are  all  on  one  floor.  George  Swan- 
wick  is  managing  director  of  the  Tivoli. 


Empey  Rumor  Denied 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7. — Associated  Ex- 
hibitors, through  its  general  manager,  J. 
S.  Woody,  denied  this  week  that  Guy 
Empey  had  contracted  to  produce  pic- 
tures for  that  organization.  The  denial 
was  forthcoming  in  answer  to  published 
stories  that  the  author  was  about  to 
produce  a series  of  pictures  for  Associated 
in  which  he  was  to  star  as  well  as  co- 
direct. ' 


Glazer  Writes  Play 

Benjamine  Glazer,  who  collaborated  with  Erich 
Von  Stroheim  on  the  scenario  of  “The  Merry 
Widow”  for  Metro-Goldwyn,  has  had  an  original 
play  accepted  by  John  Golden. 


Of  no  less  interest  than  the  building 
program  are  the  arrangements  which  have 
been  made  between  Balaban  & Katz  and 
the  Orpheum  cir- 
cuit which  these 
two  theatrical  con- 
cerns will  operate 
the  famous  Riviera 
theatre  joint- 
ly under  a vaude- 
ville and  motion 
picture  policy. 

The  Riviera 
theatre  has  been 
an  important  Bala- 
ban & Katz  hold- 
ing for  six  years.  It 
is  ideally  suited  for 
a vaudeville  and 
picture  policy.  It  is 
cozy  and  intimati^ 
and  seats  approximately  2,000  people 
and  it  is  located  in  what  is  considered 
the  heart  of  Uptown  Chicago. 

Home  to  Cost  $3,000,000 

A stone’s  throw  from  the  Riviera,  Bala- 
ban & Katz  are  erecting  perhaps  the 
finest  theatre  in  their  circuit,  a $3,000,000 
palace,  large  and  sumptuous,  occupying 
over  an  acre  of  ground,  which  is  to  be 
used  exclusively  for  a theatre.  There 
will  be  neither  offices  nor  stores  to  mar 


the  eight  stories  of  theatrical  grandeur. 
It  will  be  radically  different  in  architec- 
ture and  decorative  design  from  their 
other  theatres,  in  fact,  from  any  theatre 
in  the  world. 

With  the  consummation  of  the  Ran- 
dolph street  deal  a week  ago,  Balaban  & 
Katz  bring  to  the  loop  in  Chicago  another 
theatre  of  size  and  imposing  magnificence 
and  give  the  industry  an  outlet  for  fifty- 
two  additional  first-run  pictures  a year. 

A thirty-story  building  is  to  be  erected 
on  this  site,  costing  in  the  neighborhood 
of  $9,000,000,  fee  and  property,  and  is  to 
be  devoted  to  Masonic  lodge  halls,  of- 
fices, stores  and  a theatre  seating  upward 
of  3,500  people. 

Rapp  & Rapp  Architects 

Plans  for  this  stupendous  structure 
were  prepared  by  C.  W.  and  George  L. 
Rapp,  architects  for  all  Balaban  & Katz 
theatres,  and  provide  for  surprising  archi- 
tectural treatment,  especially  for  the  the- 
atre, unlike  anything  now  extant.  George 
L.  Fuller  Construction  Company  are  the 
contractors. 

In  two  or  three  weeks  specific  an- 
nouncement will  be  made  of  another  the- 
atre property  in  the  outskirts  of  Chicago, 
embracing  stores  and  offices  and  costing 
about  $4,000,000.  This  playhouse  will 
compare  favorably  in  size  and  architec- 
tural splendor  with  the  present  and  with 
the  impending  theatres  in  the  Balaban  & 
Katz  circuit  and  like  them  will  be  de- 
voted to  pictures  and  presentation. 

And  in  a few  weeks  Balaban  & Katz 
wiU  break  ground  in  Detroit  fo.r  an  elab- 
orate theatre  and  office  building,  costing 
$5,000,000.  A 5,000-seat  house  is  to  be 
built  following  the  artistic  lines  of  their 
Chicago  and  Tivoli  theatres.  The  same 
entertainment  which  characterizes  Bala- 
ban & Katz  theatres  and  the  same  serv- 
ice which  distinguishes  them  will  prevail 
here. 

From  these  activities  it  is  apparent  that 
Balaban  & Katz  are  not  in  tune  with  the 
frequent  cry  that  the  business  is  going  to 
perdition.  And  they  speak  well  for  the 
enterprise  of  this  organization. 


Kirkwood  With  Paramount 

James  Kirkwood  is  back  with  Paramount,  hay- 
ing been  signed  to  play  the  leading  male  role  in 
“The  Top  of  the  World.” 


A1  Sauitell  Engaged 

A1  Santell,  F.  B.  O.  director,  has  been  engaged 
by  B.  P.  Fineman  to  direct  “Paris  After  Dark,” 
a Gothic  production,  an  underworld  drama  from 
the  pen  of  Emile  Forst. 


The  new  Uptown  theatre  of  Balaban  & Katz,  at  the  comer  of  Lawrence  Ave.  and 
Broadway,  Chicago,  which  is  rapidly  nearing  completion.  This  is  one  of  the 
theatres  in  the  firm’s  $21,000,000  theatre  project. 


36 


EXHIBITORS  HERALD 


October  18,  1924 


Doolittle  Heads  New  Company 
Separate  From  Selzmck 

Expects  to  Start  with  $500,000  Fresh  Capital — Will  Ask 
Selznick  Note  Holders  to  Participate 

(Special  to  Exhibitors  Herald) 

New  \ ORK,  October  7. — AV.  C.  J.  Doolittle,  president  of  Selznick 
Distributing  Corporation,  has  announced  the  completion  of  tentative 
plans  for  the  organization  of  a new  company  to  finance,  deal  in  and 
distribute  motion  pictures.  In  the  new  company  the  note  holders  and 
other  parties  interested  in  the  Selznick  Distributing  Corporation  will  re- 
ceive recognition  and  be  allowed  to  participate.  The  company  expects 
to  start  with  $500,000  fresh  capital  ancl  an  additional  $500,000  authorized ; 
and  expects  to  fund  for  ten  years  the  existing  Selznick  notes.  It  is  ex- 
pected that  the  new  capital  will  be  devoted  mainly  to  financing  new  produc- 
tions (including  prints,  accessories  and  publicity)  which  productions  will 
be  distributed  through  the  Selznick  organization. 


Doolittle  made  it  plain  that  the 
new  company  was  to  be  a permanent 
organization,  entirely  separate  from  any 
e.xisting  corporation,  and  that  while  he 
intended  to  use  the  Selznick  exchanges, 
there  would  be  no  binding  arrangement 
which  would  preclude  the  company  from 
utilizing  or  acquiring  any  exchanges  that 
might  become  available  on  advantageous 
terms.  He  expressed  the  hope,  however, 
that  sufficient  of  the  Selznick  note  holders 
would  join  the  plan  to  make  it  feasible 
to  acquire  the  Selznick  exchanges.  The 
new  company  will  function  under  its  own 
name  and  with  its  own  capital,  no  mat- 
ter what  exchanges  are  used. 

While  the  new  company  was  formed 
under  the  auspices  of  Mr.  Doolittle  and 
associates,  he  was  emphatic  in  saying 
that  it  must  not  be  mistaken  as  a 
Selznick  enterprise  in  any  shape  or  man- 
ner. It  was  formed  at  the  urgent  request 
of  the  note  holders,  the  producers,  the 
exhibitors  and  the  trade. 

He  ^ ^ 

The  announcement  declares  the  note 
holders  wanted  some  company  through 
which  they  might  work  out  their  situ- 
ation; the  independent  producers  wanted 
a company  of  unquestioned  financial 
strength  and  probity  to  which  they  might 
safely  bring  their  product;  the  exhibitors 
wanted  a company  from  which  they 
might  obtain  a regular  flow  of  high  class 
product  without  being  subjected  to  ar- 
bitrary dictates  and  undue  prices;  the 
trade  wanted  a regular  customer,  which 
paid  fair  prices  and  which  was  not  tied 


Laemmie  Submits 
Plan  to  League 

Carl  Laemmle  has  submitted  to 
the  League  of  Nations  a plan  for 
the  establishment  and  maintenance 
of  world  peace  through  adoption  of 
a universal  language  to  be  learned 
by  the  citizens  of  every  nation  in 
addition  to  their  own  mother 
tongue. 

Mr.  Laemmle’s  letter  pointed  out 
the  universal  character  of  the  mo- 
tion picture  in  the  language  sense, 
also  stressing  the  fact  that  radio 
messages,  phonograph  records  and 
printed  works,  if  understood  by  all 
peoples,  would  promote  understand- 
ing and  aid  in  stabilizing  world 
affairs. 


to,  or  under,  the  domination  of  any  other 
concern  or  any  competitor  in  the  trade. 

To  meet  this  situation,  the  first  oppor- 
tunity to  subscribe  to  the  new  securities 
will  be  offered  to  the  Selznick  note 
holders  and  organization,  and  thereafter 
to  the  producers,  the  exhibitors  and  the 
trade  with  whom  Mr.  Doolittle  and  his 
organization  have  been  regularly  doing 
business. 

* * * 

To  secure  the  investors,  to  obviate  any 
sudden  shifts  of  control,  and  to  prevent 
any  outside  domination  of  the  company’s 
policies,  the  announcement  continues,  a 
strong  voting  trust  will  be  created,  put- 
ting the  control,  for  ten  years,  in  the 
hands  of  W.  C.  J.  Doolittle,  Walter 
Jerome  Green  and  Mary  Hyman. 

The  personnel  of  the  new  board  of  di- 
rectors has  not  been  announced,  nor  the 
names  of  the  committee  who  will  formu- 
late the  plan  and  work  out  its  details. 
Mr.  Doolittle  has  such  strong  assurances 
of  support  that  he  has  no  doubt  but  that 
the  old  note  holders  will  fund  their  debts 
and  that  the  new  financing  will  be  largely 
over-subscribed. 


George  Rea  to  Open 

Hillsboro  Playhouse 

(Special  to  Exhibitors  Herald) 

HILLSBORO,  O.,  Oct.  7 — George 
Rea.  operating  the  Colonial  theatre  at 
Washington  C.  H.  and  another  at 
Xenia,  will  open  the  Opera  House  here 
for  motion  pictures.  Mr.  Rea  formerly 
managed  the  Forum  and  Orpheum, 
theatres  here. 


Mr.  Rea  is  founder  of  the  “Herald 
Only”  Club  and  holder  of  Membership 
No.  1. 

Vanity* s Price**  Goes 
Into  Cameo  Theatre 

(Special  to  Exhibitors  Herald) 

NEW  YORK  CITY,  Oct.  7.— Follow- 
ing the  success  of  F.  B.  O.  productions 
“Fools  in  the  Dark,”  “Messalina”  and 
“Life’s  Greatest  Question”  at  B.  S.  Moss’ 
Cameo  theatre,  on  42nd  street,  the  Gothic 
production,  “Vanity’s  Price”  which  F.  B. 
O.  is  distributing  opened  an  extended 
engagement  Oct.  6. 


Australia  Exhibitors 
Seek  More  Equitable 
Contract  for  Films 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7. — The  New  York 
office  of  First  National  has  been  advised 
that  the  question  of  an  equitable  contract 
between  distributors  and  exhibitors  in 
foreign  countries  has  again  been  called 
up,  this  time  from  Australia. 

Showmen  throughout  the  country  have 
been  expressing,  in  no  uncertain  manner, 
tlieir  opinions  on  contracts  in  use  at  the 
present  time,  by  som.e  of  the  film  ex- 
changes. So  frequent  have  been  these 
expressions  that  John  C.  Jones,  manager 
of  First  National  Pictures  there,  has  made 
known  his  intention  of  calling  a meeting 
of  Australian  exhibitors  for  the  purpose 
of  solving  this  problem  once  and  for  all. 

Mr.  Jones’  action  calls  to  mind  a similar 
case  of  unrest  that  was  prevailing  in 
England  several  months  ago  over  the 
matter  of  contracts.  Time  and  again  at- 
tempts have  been  made  to  find  a contract 
which  would  meet  all  requirements.  Each 
time  there  had  been  something  to  which 
either  the  C.  E.  A.,  the  British  exhibitors 
association,  or  the  producers  objected,  and 
each  contract  died  shortly  after  its  birth. 
It  was  left  for  Ralph  J.  Pugh,  managing 
director  of  First  National  in  Great 
Britain,  to  introduce  an  entirely  new  form 
which  was  finally  accepted  by  the  C.  E. 
A.  and  which  to  date  has  proved  the 
greatest  stepping  stone  to  the  ultimate 
solution. 

$7,000  in  Bonuses  Go 
To  Metro-  Goldwyn  Men 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7. — Over  $7,000  in 
bonuses  wait  the  men  in  the  Metro-Gold- 
wyn  sales  organization  who  make  the 
best  records  in  the  sales  campaign  that 
will  reach  its  peak  in  the  national  Metro- 
Goldwyn  Week  Oct.  5 to  18. 

There  are  two  division  bonuses,  a first 
of  $750  and  a second  of  $500,  that  will  go 
to  the  sales  division  which  makes  the 
best  showing.  Five  bonuses  will  be 
awarded  the  leading  branches,  the  first 
$750,  the  second  $600,  the  third  $400,  the 
fourth  $250,  and  the  fifth  $150. 

The  leading  salesman  in  Metro-Gold- 
wyn’s  more  than  thirty  exchanges  will 
receive  a bonus  of  $100,  and  in  offices 
employing  over  six  salesmen  there  will 
be  a second  bonus  of  $75  awarded. 

In  addition  the  booker  in  each  of  the 
five  successful  branches  will  receive  a 
$100  bonus. 


Mary  MacLaren  Weds 
Lieut,  Colonel  Abroad 

Word  has  been  received  in  Chicago  that 
Mary  MacLaren,  sister  of  Katherine  Mac- 
Donald, and  who  has  appeared  in  many 
American  films,  was  wed  Sept.  30  to 
Lieut.  Colonel  George  H.  Young  of 
Woodbridge,  Suffolk,  England.  The. 
wedding  took  place  at  her  mother’s  home, 
with  her  sister  Katherine  in  attendance. 


Kyle  With  First  National 

NEW  YORK. — Robert  K.  Kyle,  prominent  )our- 
nalist,  has  joined  First  National’s  special  exploita- 
tion staff  which  is  promoting  the  company’s  spe- 
cials, “The  Sea  Hawk,”  “Abraham  Lincoln.” 
“Secrets,”  “Sundown”  and  “The  Lost  World.” 


Famous  Signs  Doug.,  Jr. 

LOS  ANGELES. — Douglas  Fairbanks  Jr.,  has 
been  signed  to  play  juvenile  roles  in  Paramount 
attractions.  He  will  begin  work  on  November  1. 
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Trade  Reviewers  Drop  Old  i 
Friend,  “Average  Picture” 

Veteran  Term  Missing  from  Reviews — ^ “Ordinary” 
Is  Favorite  Substitute — Reviews 
Made  More  Misleading 

By  T.  O.  SERVICE 

I’ve  been  reading  those  papers  again,  the  trade  papers  that  print  re- 
views of  motion  pictures,  and  again  I find  them  interesting.  Not  interest- 
ing the  way  they  are  intended  to  be,  of  course,  but  interesting  however. 
This  time  my  interest  is  due  to  the  fact  that  the  reviewers  have  stopped 
using'  the  phrase,  “average  picture.”  If  I were  vain  I’d  think  I’d  convinced 
them,  but  of  course  that  is  neither  here  nor  there. 

No  “Average  Pictures”  in  Current  Issues 
The  bald  facts  are  these : I do  not  find  the  phrase  “average  picture”  in 
any  of  the  ten  reviews  printed  in  the  October  11  issue  of  the  Motion  Picture 
News.  Neither  do  I find  it  in  the  twelve  reviews  in  the  Moving  Picture 
ll  orld  of  that  date,  nor  in  the  nine  reviews  in  the  corresponding  issue  of 
the  Exhibitors  Trade  Review.  Everyone  seems  to  have  concluded  that  there 
“ain’t  no  sich  animal”  as  an  average  picture,  and  of  course  there  “ain’t.” 


Screen  Ad  Body 
Aims  Campaign  at 
Film  Advertiser 

h 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  Oct.  7.— Launch- 
ing of  an  educational  campaign  for  com- 
mercial users  of  the  motion  picture 
screen  was  decided  upon  at  the  semi-an- 
nual meeting  of  the  Screen  Advertisers’ 
Association  held  at  the  Hotel  Statler  on 
October  2 and  3.  The  association  is_  a 
department  of  the  Associated  Advertis- 
ing Clubs  of  the  World. 

Douglas  Rothacker  Speaks 

Some  too  delegates  from  all  parts  of 
the  country  attended  the  meeting,  which 
was  presided  over  by  Douglas  D.  Roth- 
acker, of  the  Rothacker  Film  Mf_g.  Co., 
Chicago,  president  of  the  organization. 
A prediction  that  the  screen  will  displace 
textbooks  to  a considerable  extent  in  ed- 
ucational work  was  made  by  Mr.  Roth- 
acker. 

“Through  careful  study  and  by  tests,” 
Mr.  Rothacker  said,  “it  has  been  found 
that  not  only  will  children  understand  a 
subject  better  but  that  the  mind  retains 
the  lesson  much  longer  when  the  movies 
are  used  than  when  text  books  are  the 
while  medium  or  are  used  in  conjunc 
with  the  spoken  word.” 

The  concensus  of  opinion  of  the  adver- 
tising film  men  present  was  that  the  so- 
called  non-theatrical  motion  picture  is 
not  detrimental  to  or  strictly  competitive 
with  the  regular  motion  picture  theatre’s 
entertainment  program.  Various  speak- 
ers contended  that  good  results  obtained 
from  the  use  of  film  by  schools,  churches 
or  kindred  institutions  indirectly  but  defi- 
nitely benefited  motion  picture  theatres. 

“/fe  Was  an  Optimisf* 

Writes  Ex-  Governor 

(Special  to  Exhibitors  Herald)  ' 

ALBANY,  N.  Y.,  Oct.  7. — The  feeling 
which  all  Albany  had  toward  William 
Berinstein,  the  exhibitor  whose  death  oc- 
curred in  New  York  City  on  Monday, 
Sept  29,  is  well  expressed  in  an  editorial 
written  by  former  Governor  Martin 
Glynn,  and  which  appeared  in  the  Albany 
Times-Union  a day  or  two  following  Mr. 
Berinstein's  death.  The  editorial  said,  in 
part : 

“We  was  an  optimist  who  saw  alway.s, 
the  silver  lining  behind  the  cloud,  he  was 
a friend  who  thought  the  best  of  his  fel- 
low beings.  His  success  in  his  chosen 
business  was  due  as  much  to  his  per- 
sonality as  to  his  executive  acumen.  The 
memory  of  his  good  deeds  will  linger  in 
the  hearts  of  his  friends  as  long  as  life 
lasts.” 

Barbara  Frietchie^*  Is 
Held  Over  Second  Week 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7.  — “Barbara 
Frietchie,”  the  F.  B.  O.  production  which 
was  used  to  open  the  new  Piccadilly  the- 
atre, Broadway  and  51st  street,  has  been 
held  over  for  a second  week  by  Manag- 
ing Director  Lee  A.  Ochs.  Vincent  Lopez 
continues  his  musical  program,  directing 
his  Piccadilly  orchestra  at  three  perform- 
ances each  day. 


Pola  Negri’s  Latest 

' “Forbidden  Paradise,”  Pola  Negri’s  latest 
Paramount  production,  is  completed.  The  pic- 
ture was  directed  by  Krnst  Lubitsch,  loaned  to 
Paramount  by  Warner  Brothers  for  this  picture, 
and  is  said  to  be  one  of  the  most  colorful  and 
dramatic  which  this  famous  pair  have  yet  pro- 
duced. 


I do  not  expect  you  to  throw  your  hat 
in  the  air  and  dance  about  the  room  when 
you  have  read  the  above.  There  is  no 
occasion  for  merriment.  M’ere  elimina- 
tion of  the  phrase  “average  picture”  does 
not  make  trade  reviews  less  misleading. 
In  fact,  exactly  the  reverse  is  true,  for 
“average  picture”  was  at  least  a sign- 
board that  could  be  spotted  at  a glance. 
Its  many  substitutes  are  less  readily  de- 
tected. 

Among  the  substitutes  adopted  by  the 


Williams 
Asks  Advice 

The  following  letter  has  been  received 
by  Martin  J.  Quigley,  editor  and 
publisher  of  the  "Herald,”  from  J. 
D.  Williams,  head  of  Ritz  Carlton 
Pictures.  Mr.  Guigley’s  reply  is 
printed  on  page  2/. 

‘*i  Started  in  the  motion  picture  busi- 
ness back  in  1902,  touring  with  a Black 
Top.  Since  then  1 have  owned  and  oper- 
ated many  theatres,  from  store  shows  to 
the  up-to-date  metropolitan  theatre  as  we 
know  it  today. 

“As  you  know,  I was  the  organizer  and 
for  several  years  general  manager  of  First 
National,  in  which  capacity  1 had  much 
experience  of  production  and  distribution 
problems. 

“And  yet,  such  is  the  complexity  and 
rapidity  of  the  development  of  this  busi- 
ness that  I feel  that  I have  much  to  learn 
about  it.  All  of  which  leads  up  to  the 
object  I have  in  writing  you: 

“1  would  like  your  editorial  advice  to  a 
producer  just  starting  in  business. 

“To  simplify  the  problem,  I will  ex- 
plain that  my  ambition  is  to  foster  the 
production  of  about  six  big  pictures'  a year 
to  be  released  under  the  Ritz  brand.  It  is 
my  idea  that  by  placing  the  Ritz  name 
only  on  productions  of  exceptional  merit, 
the  name  will  in  time  become  an  asset  to 
the  box  ofBce,  and  consequently  of  great 
value  to  exhibitors. 

“In  the  old  days  when  I operated  a chain 
a store  shows,  I had  a sign  which  read  ‘A  B 
Picture  Today,’  and  that  got  me  more 
money  than  any  advertising  I ever  did. 
It  brought  them  in.  My  ambition  is  to 
make  Ritz  picture  this  week  equally  valu- 
able— and  I think  I can  do  it. 

“As  editor  of  Exhibitors  Herald,  you 
occupy  the  position  of  a strategic  observer 
of  the  passing  show  of  our  wonderful  in- 
dustry. 

“I  am  of  the  opinion  that  the  publication 
of  this  letter  and  your  reply  on  the  same 
page  of  your  publication  would  form  an 
interesting  contribution  to  current  thought 
on  production  problems. 

“I  believe  an  editorial  ‘round  table*  dis- 
cussion of  my  idea  will  be  of  considerable 
interest  to  the  industry  and  helpful  to  me.’* 


trade  reviewers,  “ordinary”  seems  to  be 
most  favored.  This  good  old  Anglo- 
Saxon  word  is  working  overtime.  It 
suits  the  reviewer’s  purpose  almost  per- 
fectly. There  is  nothing  about  it  to 
arouse  suspicion  and  it  really  tells  no 
more  than  the  late  lamented  “average, 
picture.” 

Avoiding  the  old  stand-by  seems  ta 
cause  some  of  the  reviewers  a certain 
uneasiness,  if  their  writing  reflects  their 
state  accurately,  but  in  most  cases  the 
difficulty  is  surmounted  by  resort  to 
another  veteran  device  explained  in  a 
past  issued.  This  device  is  the  one  en- 
abling the  better  writers  among  the  re- 
viewers to  almost  get  away  with  “this 
picture  will  be  liked  where  they  like  this 
kind  of  picture.” 

Device  Is  Pliable 

There  are  so  many  ways  of  writing, 
this  forecast  that  perhaps  it  is  a good 
idea  to  mention  one  or  two.  One  review- 
er writes  of  a Western  picture,  “good 
for  houses  where  Westerns  go  over.” 
Another  writes  of  another  Western  pic- 
ture, “will  go  over  good  where  Westerns 
of  this  kind  are  in  demand.”  You  see. 
you  can  write  it  as  many  ways  as  you 
wish,  and  no  matter  how  many  ways  you 
write  it  you  have  only  stated  a fact  that 
your  reader  knew  before  he  started  read- 
ing. 

It’s  all  a very  silly  business,  this  jug- 
gling of  words,  and  it  is  justified  by  no 
good  purpose.  It  would  be  a much  more 
logical,  a fairer  and  a more  honest  thing, 
for  a reviewer  to  write  “I  don’t  know” 
and  have  it  over  with.  Peculiarly,  that 
is  about  the  only  statement  the  reviewers 
never  make.  But  maybe  that’s  why 
they’re  reviewers. 

Schlesinger  to  Sell 

Warner  Film  Aboard 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7. — Gus  Schlesing- 
er, in  charge  of  foreign  territorial  sales 
of  the  Warner  Bros,  product,  sailed  for 
Europe  on  the  S.  S.  Olympic  Friday 
evening,  October  3.  His  first  stop  will 
he  Paris,  where  he  has  arrangements 
pending  to  close  all  open  Warner  Bros.’ 
product  for  France,  Switzerland  and 
Belgium.  Barcelona,  Spain,  will  be  next, 
with  Berlin  and  London  to  follow. 

In  each  city  Mr.  Schlesinger’s  business 
will  be  merely  to  close  contracts  which 
are  pretty  well  along  toward  completion 
as  the  result  of  past  contacts  personally 
and  through  correspondence. 
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Southern  Exhibitor  Warns  of 
Church  Opposition 

Declares  Steps  Should  He  Talbert  to  Educate  People  Who 
Condemn  Without  Seeing  Pictures 

Declaring  that  the  executives  of  the  motion  picture  business  do 
not  realize  the  gravity  of  the  opposition  to  films  which  is  being 
created  in  the  South  by  churches,  J.  J.  Enloe,  owner  and  manager  of 
a theatre  at  Ashville,  N.  C.,  has  written  EXHIBITORS  HERALD  enclos- 
ing an  editorial  from  the  “Sunday  School  Magazine,”  printed  at  Nashville, 
Tenn. 


'Cj’NLOE  declares  that  the  editorial  he 
encloses  reaches  six  million  Method- 
ists and  that  similar  editorials  are  ap- 
pearing in  the  official  publications  of 
other  denominations. 

“Now,  these  people  do  not  read  any. 
of  the  motion  picture  publications,  so  nc>, 
matter  what  they  tell  or  print,  it  goes 
unheard,”  he  writes.  “And  they  look 
upon  Will  Hays  as  the  biggest  old  hypo- 
crite in  the  country. 

* * * 

“Putting  it  bluntly:  The  producers  will 
have  to  quit  displaying  so  darn  much 
nudeness  and  underwear,  suggestive  love 
scenes,  and  teach  their  publicity  depart- 
ment to  stress  the  good  points  of  the 
story.  So  many  exhibitors  do  not  have 
the  confidence  of  the  people  that  when 
he  announces  a good,  clean  picture,  they 
either  do  not  read  it 'or  do  not  believe 
him.” 

The  editorial  he  encloses  reads,  in  part, 
as  follows: 

A Square  Deal  for  the  Young 

It  was  recently  discovered  in  a certain  South- 
ern city  that  a moving  picture  theatre  had  on  ex- 
hibition the  dramatization  of  one  of  the  vilest  of 
the  vile  stories  with  which  our  country  is  just 
now  being  flooded  and  that  this  immoral  show 
was  being  witnessed  daily  by  immense  throngs 
composed  mostly  of  boys  and  girls  in  their  teens. 
And  in  the  course  of  the  investigation  which  fol- 
lowed the  fact  was  revealed  that  this  was  one  of  a 
series  of  similar  dramatizations  that  are  being 
exhibited  to  the  youth  of  our  land  during  the  cur- 
rent year,  and  that  statements  had  been  issued  bv 
reputable  authorities  to  the  effect  that  there  is 
apparently  a concerted  movement  by  publishers 
and  film  producers  to  bring  before  the  American 
public  in  the  alluring  form  of  moving  pictures 
a large  number  of  these  corrupting  stories,  the 
arrangement  being  that  while  any  given  picture 
was  on  exhibition  in  a town  or  city  the  book 
upon  which  it  was  based  should  be  prominently 
displayed  in  all  book  stores. 

This  is  a matter  of  such  profound  importance 
as  to  call  for  the  most  serious  consideration  by 
all  who  are  interested  in  the  welfare  of  youth 
and  the  future  of  dur  civilization.  And  we  can- 
not be  Christians  without  being  interested  in  both 
of  these. 

A Christian  cannot  be  indifferent  to  the  wel- 
fare of  the  boys  and  girls  are  growing  up 
about  him.  He  is  interested  in  them  because  they 
are  the  children  of  the  Heavenly  Father.  He 
sees  in  them  younger  brothers  and  sisters,  made 
in  the  image  of  God,  endowed  with  sublime  po- 
tentialities. called  to  be  fellow  heirs  with  Jesus 
Christ  of  a divine  inheritance  and  coworkers  with 
him  in  the  building  of  his  kingdom.  He  knows 
what  aspirations  they  cherish,  what  hopes  burn 
within  them,  what  splendors  beckon  them.  He 
knows  also  what  temptations  await  them,  what 
dangers  they  are  soon  to  encounter,  what  sorrows 
and  disappointments  may  befall  them.  And  he 
knows  how  eagerly  they  rush  into  the  battle  of 
life,  how  ignorant  they  are  of  what  it  means  and 


how  utterly  unprepared  they  are  to  meet  its  issues. 
He  loves  them  for  their  own  sake,  for  the  sake 
of  the  Father  whose  heart  of  compassion  yearns 
over  them,  for  the  sake  of  the  Christ  who  died 
to  redeem  them.  And  he  longs  to  help  them,  to 
put  his  arms  of  love  about  them,  to  share  all  the 
wealth  of  his  life  with  them,  to  protect  them 
from  the  snares  of  the  evil  one,  to  guide  them 
through  the  perils  that  lie  in  wait  for  them,  and 
especially  to  introduce  them  to  the  Friend  with- 
out whose  abounding  grace  and  saving  compan- 
ionship ultimate  victory  will  be  impossible. 

“Lots  of  my  friends  think  I have  lost 
my  religion  going  into  the  picture  busi- 
ness,” continues  Enloe. 

* * * 

He  states  it  is  really  surprising  the 
number  of  people,  including  many  busi- 
ness men  in  the  South,  who  have  never 
been  in  a motion  picture  theatre. 

“The  South  is  largely  church-going,  and 
when  a thing  is  denounced  from  the  pul- 
pit and  the  woman’s  club,  that  settles  it,” 
he  concludes. 


New  Manager  Is  Appointed 

BUFFALO,  N.  Y. — Fred  Zimmerman  has  b“en 
appointed  manager  of  the  Buffalo  branch  of  Pro- 
ducrs  Distributing  Corporation,  succeeding  Sam 
Galanty  who  has  been  made  special  representative 
in  the  Eastern  territory  under  Division  Manager 
W.  F.  Seymour. 


List  13,000  Theatres 

in  Foreign  Market 

The  following  list 

of  theatres  in 

the  foreign  market 

has  been  com- 

piled  only  recently 

and  therefore 

should  represent  a 
estimate; 

fairly  accurate 

Great  Britain  

4,000 

Russian  

600 

Baltic  Provinces  . . . 

70 

Jugo  Slavia 

46 

Poland  

425 

Hungary  

120 

Finland  

150 

Turkey  

32 

Bulgaria  

15 

Czecho-Slovakia  . . . 

900 

Austria  

450 

Germany  

2,800  j 

France  

2,300  I 

Australia  

808  1 

Total 

12,716 

i 

“Stolen  Sweets”  is  the  title  of  this  Fox 
comedy,  which  is  one  of  the  Monkey 
comedy  series. 


Wisconsin  to  Plan 

For  National  Meet 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  Oct.  7.— A 
special  meeting  of  the  board  of  directors 
of  the  Motion  Picture  Theatre  Owners 
of  Wisconsin  will  be  held  shortly  to 
formulate  plans  for  the  national  conven- 
tion which  is  scheduled  for  Milwaukee, 
May  11  to  14.  It  had  been  expected  that 
committees  to  handle  various  matters  in 
connection  with  the  coming  of  the  con- 
vention would  be  appointed  at  the  last 
board  meeting,  but  this  was  made  impos- 
sible by  the  press  of  other  business  and 
it  was  decided  instead  to  devote  an  en- 
tire session  at  some  other  time  to  the 
proposition. 

Six  New  Film  Firms 

Are  Born  in  New  York 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Oct.  7. — Six  motion 
picture  companies  incorporated  and  en- 
tered business  in  New  York  state  durr 
ing  the  past  week.  With  the  exception 
of  two  companies,  all  will  maintain  their 
principal  office  in  the  metropolis. 

These  companies,  which  are  characterized  by 
capitalizations  of  moderate  amounts,  are:  White 
Way  Productions.  $10,000;  Walden  United  The- 
atre, Inc.,  of  Walden,  $25,000;  Saugerties  United 
Theatre,  Inc.,  of  Saugerties  $25,000;  Triarf  Dis- 
tributing Corporation,  $10,000;  Picture  Holdings, 
Inc.,  and  Rayart  Syndicate  Corporation,  capitaliza- 
tion not  stated. 


FP~L  Offers  Kane  Films 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  N.  Y.,  Oct.  7.— S.  R.  Kent, 
general  manager  of  Famous  Players-Lasky, 
has  confirmed  reports  that  Paramount 
would  release  two  pictures  produced  by 
Robert  T.  Kane,  formerly  general  man- 
ager of  production  for  Paramount.  The 
pictures,  which  will  be  personally  super- 
vised by  Mr.  Kane,  will  be  released  in  the 
next  group  of  Paramount  productions 
following  the  Famous  Forty.  Mr.  Kane 
said  yesterday  that  he  probably  would 
begin  production  early  in  November,  and 
that  his  pictures  would  be  made  on  fhe 
West  coast. 
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Officials  of  the  newly  organized  St.  Regis  Pictures  Corporation,  which  will  distribute 
through  Associated  Exhibitors.  Left  to  right;  Edwin  Silton,  president  of  Bec- 
ton  Pictures  which  will  produce  under  the  St.  Regis  banner;  T.  Carlyle  Atkins, 
president  of  St.  Regis,  and  Joseph  S.  Klotz,  treasurer  of  St.  Regis. 

St.  Regis  to  Produce  Sixteen 
Feature  Productions 

Newly  Formed  Company  Will  Expend  $ 1 ,500,000  on 
Pictures — Officers  W ell  Known  in  Industry 

New  YORK,  Oct.  7. — lAfter  almost  six  months  of  quietly  organizing 
its  plans,  the  St.  Regis  Pictures  Corporation,  upon  the  eve  of  start- 
ing its  initial  production,  announces  a line  of  activity  which  places 
it  among  the  leading  producers  of  the  industry. 

St.  Regis  Pictures  Corporation  is  a new  producing  firm,  probably 
the  largest  single  independent  producing  organization  formed  for  Eastern 
production  since  Famous  Players  turned  to  New  York  with  a quota  of 
its  producing  units. 


Warner  Brothers 
Prepare  to  Fight 
Mid-  West  Chain 

Stopping  in  Chicago  for  a few  days 
on  their  trip  around  the  exchange  cen- 
ters, the  Warner  brothers  dropped  a 
bomb  in  Windy  City  by  announcing  that 
they  were  preparing  to  give  the  Balaban 
& Katz  Mid-West  theatres  a battle  for 
supremacy. 

While  Baird  and  Warner,  Chicago 
realty  dealers,  are  seeking  a site  for  the 
proposed  new  downtown  Warner 
Brothers  theatre  in  Chicago,  Sam  War- 
ner spent  considerable  time  in  conference 
with  various  exhibitors.  At  the  conclu- 
sion, he  stated  that  Warner  Brothers 
would  put  theatres  in  Elgin,  Aurora,  Pe- 
oria, and  Joliet. 

The  four  cities  at  present  are  prac- 
tically controlled  by  Balaban  & Katz  and 
are  important  key  centers. 

In  the  meantime,  dispatches  from  the 
south  brought  news  that  William  and 
Oscar  Oldknow,  well  known  film  men, 
will  probably  assist  Warner  Brothers  in 
financing  a new  first  run  theatre  in  At- 
lanta. 


Michigan  Exhibitors 
Expect  Big  Turnout 
For  Their  Conclave 

(Special  to  Exhibitors  Herald) 

DETROIT,  MICH.,  Oct.  7. — Unless 
every  advance  sign  fails,  the  Fall  con- 
vention of  the  M.  P.  T.  O.  A.  at  Saginaw 
October  14  and  15  is  going  to  the  biggest 
and  most  enthusiastic  in  the  history  of 
the  state  exhibitor  organization. 

Important  matters  of  vital  interest  to 
theatre  owners  are  on  schedule  for  com- 
plete discussion;  an  interesting  .array  of 
speakers  have  accepted  invitations  to  at- 
tend, and  in  addition,  the  social  side  of 
the  gathering  has  been  well  taken  care 
of. 

The  convention  is  to  be  unique  in  that 
the  Michigan  officers  have  announced 
that  no  appeal  whatever  for  money  will 
be  made  at  the  gathering.  The  organiza- 
tion is  in  remarkably  good  financial 
shape. 

Iowa  Theatremen  to 

Convene  October  15 

(Special  to  Exhibitors  Herald) 

DES  MOINES,  lA.,  Oct.  7.— The  Sav- 
ery  Hotel  has  been  designated  as  head- 
quarters for  the  Iowa  convention  of  thea- 
tre owners  here  October  15  and  16. 

George  Barrett,  chief  clerk  of  the  Kan- 
sas exhibitor  organization  located  at  To- 
peka for  two  years,  has  been  named  for 
that  post  with  the  Iowa  organization  and 
has  headquarters  in  the  office  of  the  Iowa 
president,  B.  Van  Dyke,  in  the  Royal 
theatre  building. 

Corey,  Auto  Victim 

In  Critical  Condition 

(Special  to  Exhibitors  Herald) 

SAN  FRANCISCO,  CAL.,  Oct.  7.— 
W.  E.  Corey,  Producers  Distributing  Cor- 
poration branch  manager,  was  seriously 
injured  in  an  automobile  accident  at  Eu- 
reka and  taken  at  once  to  a hospital.  His 
condition  is  reported  as  critical. 


For  its  first  year’s  activity  are  an- 
nounced sixteen  feature  productions, 
including  a series  of  pictures  to  be  made 
by  Becton  Pictures,  another  new  pro- 
ducing firm,  the  controlling  interest  in 
which  St.  Regis  has  taken  over,  as  a 
part  of  its  pre-announcement  activities. 
For  the  productions  already  planned 
$1,500,000  has  been  made  available  by 
the  financial  interests  concerned  in  this 
new  producing  company. 

+ + + 

The  officers  and  active  personnel  of 
St.  Regis  are  identical.  Every  one  con- 
cerned in  the  organization  of  this  cor- 
poration will  participate  in  its  functioning. 
They  are  as  follows:  T.  Carlyle  Atkins, 
president,  Joseph  Klotz,  treasurer  and 
Arthur  Hoerl,  secretary.  In  addition  to 
these  Edwin  Silton,  President  of  Becton 
Pictures  Corporation,  will  take  an  active 
part  in  the  affairs  of  St.  Regis.  One 
other  member  of  the  personnel  of  the 
corporation  is  George  V.  Hobart,  plav- 
v;rigbt  and  author  of  note,  as  a member 
of  the  editorial  staff. 

T.  Carlyle  Atkins  has  been  actively 
'engaged  in  the  production  of  motion 
pictures  for  over  eight  years,  with  the 
exception  of  a period  during  the  war 
when  he  served  as  a lieutenant  in  the 
Marine  Corps.  He  spent  four  years  as 
assistant  to  Ralph  Ince. 

Joseph  Klotz  is  another  familiar  figure 
in  motion  picture  circles  having  been 
connected  with  the  industry  continuously 
for  almost  fifteen  years  in  the  state  right 
and  laboratory  fields.  He  was  the  owner 
of  the  former  Knickerbocker  Labora- 
tories. 

Arthur  Hoerl  has  been  connected  with 
motion  pictures  since  1910.  He  started 
as  an  exhibitor  in  his  teens  and  was  the 
owner  of  a string  of  small  houses.  He 


has  served  on  the  staff  and  as  editor  of 
trade  publications.  He  is  best  known  in 
the  trade  as  a director  of  Advertising 
and  Publicity  having  served  in  that  ca- 
pacity for  a number  of  years. 

+ + + 

The  various  departments  of  this  new 
corporation  will  be  headed  by  its  officers. 
T.  Carlyle  Atkins  will  be  in  charge  of 
production;  Joseph  Klotz  will  act  as 
comptroller;  Arthur  Hoerl  will  direct  ad- 
vertising and  editorial  departments; 
Edwin  Silton,  who  is  the  head  of  the 
foremost  casting  agency  in  the  East,  will 
be  in  charge  of  the  casting  of  all  pic- 
tures. George  V.  Plobart  will  adapt  St. 
Regis  Pictures  for  the  screen. 

The  initial  productions  of  St.  Regis  will 
be  made  under  contracts  for  two  units 
for  productions  to  be  supplied  to  As- 
sociated Exhibitors,  one,  the  Becton 
Unit,  and  the  other  a St.  Regis  Unit. 
These  contracts  call  for  eight  pictures  and 
the  first  two  vehicles  have  already  been 
chosen.  The  first,  “The  Ultimate  Good” 
from  a novelette  in  Everybffdy^s  Maga- 
zine, by  John  C.  Brownell,  is-ready  to  go 
into  the  making.  The  secondiTpicture  will 
be  an  adaptation  of  Mrs.  W.‘I^  William- 
son's latest  novel  “The  Mitlion  Dollar 
Doll”. 

In  addition  to  the  presentjtwo  con- 
tracts under  which  its  firstJ^TOductions 
are  to  be  made,  St.  Regik  har'two  other 
contracts  with  national  distributors  in 
the  process  of  negotiations  and  these 
will  be  announced  later  to  further 
strengthen  the  position  of  this  new  inde- 
pendent producing  organization. 


Brewster  Now  Manager 

First  National  announces  the  appointment  of 
E.  D.  Brewer  as  manager  of  its  Oklahoma  City 
Branch  succeeding  \V.  A.  Ryan,  resigned.  Mr. 
Brewer  has  been  a salesman  in  the  Oklahoma, 
branch  for  some  time. 
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(Copyright,  Central  News,  London) 

Jackie  Coogan,  Metro-Goldwyn  star,  meets  the  Mayor  of  Southampton,  England,  on 
board  the  Leviathan,  just  before  the  boat  docked. 


If  You  Think  Jackie’s  Popular  at 
Home,  Read  This 

Little  Star  Captures  London  and  Paris  — Thousands  Greet 
Him  on  His  Arrival  in  France 

By  LARRY  WEINGARTEN 

PARIS,  September  22. — When  Jackie  Coogan  and  his  party  rolled  into 
the  Gare  Du  Nord  today  15,000  French  fans  thundered  an  affectionate 
welcome  to  “Le  Gosse”  (The  Kid).  Jackie  came  from  London  where 
he  completely  captured  the  hearts  of  the  English  people.  His  welcome  in 
London  was  the  most  remarkable  in  the  history  of  England’s  capital. 


From  tlie  moment  he  arived  in  Lon- 
don until  the  time  his  train  rolled 
away  toward  Paris  he  was  the  object  of 
mass  demonstrations  that  will  go  dowm  in 
cinema  history.  Jackie  visited  the  his- 
toric landmarks  of  London  from  the 
Tower  of  London  to  Westminster  Abbey 
and  everywhere  he  w'ent  he  was  followed 
and  acclaimed  by  thousands,  and  Scotland 
Yard  was  w'orked  overtime  detailing 
special  police  protection  for  him. 

* * * 

Jackie  receives  thousands  of  fan  letters 
weekly  in  the  United  States  but  his  mail 
in  London  eclipsed  that  of  America.  A 
staff  of  five  girls  were  kept  busy  all 
w'eek  replying  to  letters  and  mailing 
photos  to  admiring  fans. 

Possibly  the  largest  number  of  people 
wdio  ever  greeted  a film  star  in  England 
were  gathered  at  the  British  Empire  E.x- 
position  at  Wembley  to  do  homage  to 
the  little  flad.  On  the  day  that  Jackie’s 
trip  to  the  Exposition  was  announced 
190,000  people  passed  through  the  Wemb- 
ley gates*.  Jackie  was  toured  about  the 
grounds  of  the  exposition  in  the  electric 
train  used  by  the  king  and  queen — special 
privileges  were  accorded  his  party  so  that 
he  could  see  the  exhibitions  without 
trouble.  It  was  a great  day  for  Jackie 
and  his  parents. 

All  day  long  large  crowds  stood  in 
front  of  the  hotel  demanding  to  see  Jackie 
and  he  was  obliged  to  make  a dozen  ap- 
pearances a day  from  a balcony  to  ac- 
knowledge the  cheers.  For  seven  days 
Jackie’s  pictures  occupied  the  front  pages 


of  all  of  London’s  important  daily  papers 
and  the  press  were  most  gracious  in  their 
comment.  It  w'as  a great  week  in  the 
life  of  master  Coogan. 

* * * 

The  Coogans  have  been  in  Paris  hut 
two  days,  and  the  h'rench  reception  is  a 
repetition  of  that  in  London.  He  leaves 
at  the  end  of  the  week  for  Rome  and 
then  on  to  Athens,  Greece  where  he  will 
make  official  delivery  of  the  million  dollar 
cargo  of  milk  and  food  stuffs  that  he 
gathered  in  America  for  the  orphans  in 
the  distressed  areas  of  the  Levant.  From 
Greece  Jackie’s  party  will  tour  the  prin- 
cipal cities  of  the  Continent  and  leave 
for  Hollywood  on  the  Leviathan  on 
October  28. 

The  Coogans  have  received  many  flat- 
tering offers  from  producers  in  Europe, 
but  they  are  not  over  here  on  business 
and  as  soon  as  they  reach  the  studio, 
Jack  Coogan,  Senior,  will  edit  “The  Rag 
Man,”  scenes  for  which  were  filmed  in 
New  York  prior  to  the  departure  for 
Europe.  “The  Rag  Man”  is  the  fourth 
and  final  production  on  Jackie’s  present 
Metro  contract. 


Weltner  Back  in  U.  S. 

NEW  YORK. — George  Weltner,  representative 
of  the  foreign  department  of  Famous  Players- 
Lasky  Corporation,  has  returned  to  New  York 
from  Buenos  Aires,  where  he  has  been  stationed 
for  several  months.  During  his  stay  in  South 
America  Mr.  Weltner  assisted  in  exploiting  Para- 
mount’s “The  Covered  Wagon”  and  other  special 
features. 


Bicycler,  Film 

Exchange,  Fined 

By  Trade  Board 

(Special  to  Exhibitors  Herald) 

MINNEAPOLIS,  Minn.,  Oct.  7.— Bi- 
cycling  of  films  by  exhibitors  and  failure 
to  live  up  to  the  letter  of  agreements  on 
the  part  of  exchanges  were  pointedly  dis- 
couraged at  a single  meeting  of  the  Min- 
neapolis arbitration  board  when  fines  of 
$140  and  $150  were  assessed  in  cases  at 
hand.  At  the  same  time,  warning  of  more' 
stringent  action  in  subsequent  cases  was 
issued.  : 

Fine  “Bicycler”  $140 

John  Kolden,  Orpheum  theatre.  Hanks, 
N.  D.,  was  the  exhibitor  found  guilty  of 
bicycling.  The  evidence  considered  most 
damaging  consisted  of  letters  in  which 
he  is  alleged  to  have  sought  to  rent  to 
other  exhibitors  pictures,  rented  by  him 
from  the  Film  Booking  Offices  exchange 
here. 

The  bicycling  fine  was  fixed  at  $100 
and  in  addition  to  this  the  Film  Booking^ 
Offices  exchange  was  awarded  $40.  Mr. 
Kolden  did  not  appear  in  response  to  a 
subpoena  issued  by  the  arbitration  board. 

Metro  Goldwyn  Fined 

In  another  ruling,  the  Metro  Goldwyn 
exchange  was  ordered  to  pay  Rabwin 
Brothers,  Regent  theatre,  Eveleth,  Minn.,- 
the  sum  of  $150  in  damages  as  a result 
of  booking  .“The  White  Sister’’  into  a 
theatre  six  miles  from  Eveleth  to  open 
two  days  before  the  Eveleth  run  and 
to  be  shown  at  a lower  admission,  the 
Rahwin  Brothers’  agreement  including  a 
half-dollar  minimum  admission  clause. 
Rabwin  Brothers  reduced  their  price  to 
meet  the  figure  charged  in  Virginia,  six 
miles  away,  where  the  picture  was  shown’ 
at  the  Garrick  theatre,  a Finkelstein  and 
Ruben  house. 


Recuperates  in  Country 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7. — Florence  Wal- 
lace, who  watches  over  the  business  of- 
fice of  Century  Comedies,  is  in  the  coun- 
try recuperating  from  the  effects  of  a 
recent  operation. 


Broadway  Theatres 
Conduct  Straw  Vote 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7.— Consid- 
erable interest  is  manifest  in  the 
straw  vote  that  is  being  conducted 
by  two  Broadway  theatres — the 
Rivoli  and  the  Rialto — on  the  presi- 
dential campaign.  DeForest’s  talk- 
ing motion  pictures  of  President 
Coolidge,  Hon.  John  W.  Davis  and 
Senator  Robert  LaFollette  are  also 
being  seen  and  heard  in  both  the- 
atres in  connection  with  the  voting. 

The  result  of  the  voting  during 
the  first  week,  which  has  just  been 
tabulated,  shows  Coolidge  the  fa- 
vorite by  a good  majority.  It  fol- 
lows; 

Coolidge,  6,258;  LaFollette,  4,802; 
Davis,  2,780;  others,  209.  Total 
vote  cast,  14,050. 

The  pictures  were  originally 
booked  for  one  week  but  because  of 
the  great  hit  they  made,  were  con- 
tinued for  a second  week  at  the 
Rivoli,  the  balloting  also  being  con- 
tinued. 
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Anti- American 
Pact  Denied  by 
Agents  of  Ufa 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7. — Emphatic  de- 
nial of  the  report  that  continental  pro- 
ducers had  combined  to  keep  American 
motion  pictures  out  of  the  foreign  field  is 
made  by  Erederick  Wynne  Jones,  director 
in  the  newly  incorporated  Ufa,  the  Ger- 
man producing  and  distributing  company. 

Addressing  the  Associated  Motion  Pic- 
ture Advertisers,  Inc.,  Mr.  Jones  further 
stated  that  there  were  no  grounds  for 
the  fear  of  an  “invasion”  of  the  American 
film  market  by  a flood  of  German-made 
pictures  or  those  made  by  any  other 
country  because  those  countries  have, 
with  occasional  exceptions,  been  making 
pictures  mainly  for  home  consumption. 
Nor,  contrary  to  another  report,  will  Ufa 
build  theatres  in  the  United  States  to 
compete  with  Arr’“''ican  exhibitors. 

He  said  that,  though  his  present  mis- 
sion to  America  was  to  sell  a few  pic- 
tures and  not  to  build  theatres,  there 
could  be  no  danger  of  a “foreign  in- 
vasion” as  out  of  400  foreign-made  pic- 
tures offered  to  American  distributors 
last  year  only  six  were  bought. 

Neither  will  American-made  films  be 
discriminated  against  by  Ufa  in  Ger- 
many. Of  the  seventy-eight  pictures 
which  it  has  scheduled  for  showing  in  its 
Berlin  theatres  thirty-six  are  of  foreign 
make.  Of  the  thirty-six,  thirty-four  are 
American  productions. 


Ohio  Theatre  Thief 

Makes  Return  Visits 

(Special  to  Exhibitors  Herald) 

MANSFIELD,  O.,  Oct.  7.— The  thea- 
tre thief  who  seems  to  have  a particular 
fondness  for  the  strong  boxes  of  W.  A. 
Partelle,  operating  the  Majestic  and 
Opera  House  theatres  here,  has  diverted 
his  attentions  from  the  safe  of  the  Ma- 
jestic to  that  of  the  Opera  House,  object 
of  his  third  successful  raid. 

Mr.  Partello  recently  had  his  Majestic 
theatre  safe  robbed  twice  within  two 
months.  Now  the  Opera  House  vault  has 
been  broken  open  and  the  contents  taken. 
Efforts  to  apprehend  the  criminal  have 
been  unavailing. 


Canadian  Theatremen 

Seeks  Civic  Election 

(Special  to  Exhibitors  Her-ald) 

OTTAWA,  ONT.  CAN.,  Oct.  7.— P. 
J.  Nolan,  proprietor  of  the  Rex  theatre 
and  for  the  past  five  vears  a member  of 
the  city  council,  has  announced  his . in- 
tention to  run  for  election  to  the  Ottawa 
Board  of  Control. 

Mr.  Nolan  has  extensive  holdings  here 
in  addition  to  the  Rex,  which  is  a neigh- 
borhood theatre. 


House  Seating  2,500 

Planned  for  Buffalo 

(Special  to  Exhibitors  Herald) 

BUFFALO,  N.  Y.,  Oct.  7.— Simon 
Wertheimer  has  filed  plans  for  a 2,500 
seat  theatre  to  be  erected  at  a cost  of 
$175,000  and  to  be  known  as  the  Park 
View.  G.  Morton  Wolf  is  architect. 


Unsigned  Post  Cards  Warn 
Exhibitors  of  “Big  Peril” 

Anonymous  Messages  Declare  ‘‘Big  Fellows’’  Are 
Trying  to  “Hook  the  Small  Fish”  With  ' 
Wonderful  Booking  Plan 


Almost  simultaneously,  theatre  owners  in  a number  of  the  larger  him 
centers  have  been  showered  with  a series  of  vari-colored  post  cards  mailed 
from  New  York,  the  apparent  object  of  which  is  to  destroy  confidence  in 
a number  of  booking  combinations  now  being  formed. 

Creates  Sensation  When  Regarded  As  Local 
In  each  instance,  the  cards  created  a sensation  as  the  groups  of 
exhibitors  in  the  various  cities  regarded  the  campaign  as  purely  a local 
aliair,  aimed  at  the  one  booking  organization  they  were  being  urged  to 
participate  in. 


As  it  became  clear  that  instead  of 
being  local,  the  cards  were  a part  of  an 
anonymous  national  campaign  aimed  ai 
all  booking  combinations,  theatre  owners 
receiving  them  are  demanding  to  know 
the  source  and  the  reason. 

Big  Producers  Blamed 

At  first,  the  theatre  owners  took  the 
position  that  a number  of  the  big  pro- 
ducing and  distributing  companies  were 
carrying  on  the  campaign  in  an  effort  to 
destroy  what  they  regarded  as  a “danger- 
ous” movement  which  might  curtail 
rental  values. 

Without  exception,  however,  execu- 
tives of  the  distributing  companies  not 
only  deny  being  the  authors  of  the  series 
l)Ut  most  of  them  expressed  surprise  at 
being  informed  that  the  cards  were  flood- 
nig  the  country. 

Another  rumor  placed  the  responsibility 
at  the  door  of  the  Independent  Producers’ 
Association.  No  confirmation  of  this, 
however,  has  yet  been  made  public. 

All  Cards  Have  Similar  Message 

All  of  the  cards  have  about  the  same 
message.  They  portend  to  warn  the 
theatre  owner  of  a “great  peril”  awaiting 
him  in  the  “booking  plan”  in  his  particu- 
lar neighborhood.  One  of  the  cards  reads 
as  follows; 

They’re  Changing  the  Bait  But— 

You’re  the  Fish  They’re  After. 

Axe  you  going  to  nibble  on  the  new  kind  of  bait 
the  “big  fellow’’  is  using  by  offering  you  a 
“wonderful’’  booking  plan?  Sure  it’s  wonderful 
for  the  “big  fellow,”  but  after  he’s  landed  you 
on  this  new  scheme  he’s  trying  to  put  over  you 
will  be  dangling  on  the  end  of  his  hook.  YOU 
just  try  to  get  off. 

Every  fisherman  starts  out  with  the  idea  of 
landing  a fish  and  some  fish  are  foolish  enough  to 
get  caught  because  the  “bait”  looks  tempting. 

Perhaps  like  the  fish,  you’re  hungry — for  a 
promised  juicy  morsel  in  the  way  of  “promised” 
saving  by  the  proposed  booking  arrangement  of- 
fered by  the'  “big  fellow.”  But  when  you  feel  the 
“hook”  they  eventually  pull  on  you,  you  will  be 
just  like  a fish  out  of  water. 


Nathan  Theatres 
Join  Midwest 

Negotiations  have  been  com- 
pleted between  Balaban  & 
Katz  and  Charles  Nathan  of 
Peoria,  111.,  whereby  the  Na- 
than houses  join  the  Balaban 
& Katz  Midwest  theatre  chain. 

Nathan  became  head  of  the 
Peoria  theatres  at  the  death  of 
Dee  Robinson.  The  proper- 
ties include  two  of  the  finest 
theatres  in  the  West.  Nathan 
is  president  of  the  M.  P.  T.  O. 
of  Illinois. 


Don’t  be  a lish  and.  fall  for  the  lime  of  “for 
your  benefit”  talk  the  big  fellow  is  trying  to  hand 
you.  If  you  do,  you’ll  need  a “benefit”  when  they 
get  through. 

The  net  is  being  spread,  the  hooks  and  lines  are 
out — ikeep  your  ears  open  and  remember  what  hap- 
happened  to  the  fish. 

A word  to  the  wise  prevents  many  men 

from  becoming  suckers. 

RE  INDEPENDENT! 

This  particular  card  was  printed  on  purple  card- 
board. Another  on  a pink  card  refers  to  the 
booking  plan  promoter  as  Jesse  James.  A blue 
card  says  in  part:  “They’ll  tell  you  it’s  a whale; 
but  in  reality  it’s  a wail.” 

Community  Theatre 
Is  Not  Far  Off  Says 
Producer  O.  E,  Goebel 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7.— O.  E.  Goebel, 
secretary  and  general  manager  of  Asso- 
ciated Arts  Corporation,  has  returned 
from  Hollywood,  where  he  has  just 
finislied  “Sold  for  Cash”  the  company’s 
first  production  of  a series  for  F.  B.  O. 

Mr.  Goebel  has  been  making  pictures 
for  the  past  fourteen  years  and  is  a keen 
student  of  all  things  pertaining  to  pro- 
duction. 

“Producers  make  a great  mistake  it 
seems  to  me  in  supposing  that  Broadway 
is  the  sole  criterion  of  successful  motion 
pictures.  I do  not  believe  Broadway  is 
as  representative  of  public  opinion  as  it 
is  reputed  to  he.  Large  cities  naturally 
have  an  element  that  calls  for  salacious 
and  risque  pictures  but  they  are  by  no 
means  acceptable  to  the  vast  bulk  of  mo- 
tion picture  audiences  in  the  thousands  of 
smaller  towns  throughout  the  United 
States. 

“I  thoroughly  l>elieve  the  day  of  the 
community  theatre  is  not  far  off.  And  by 
community  theatre  I mean  the  theatre 
where  exhibitors  and  leaders  of  the 
various  communities  will  consult  together 
and  cooperate  in  putting  before  the  com- 
munity wholesome  pictures. 

“The  exhibitors  have  improved  so 
vastly  in  the  past  five  years  and  the  pic- 
tures have  become  so  much  cleaner  and 
higher  in  type  that  the  prejudices  still 
held  by  many  hundreds  of  thousands  of 
persons  against  picture  theatres  in  general 
are  hound  to  broken  down.” 

Plan  Million  Dollar 

Theatre  for  Frisco 

(Special  to  Exhibitors  Herald) 

SAN  FRANCISCO,  Cal.,  Oct.  7.— Ack- 
erman & Harris  have  purchased  property 
at  12th  and  Market  Sts.,  for  the  erection 
of  a new  million  dollar  theatre  to  be  the 
largest  in  this  city.  It  will  seat  4,000. 

Ackerman  & Harris  operate  the  Hippo- 
drome theatre  here  and  a chain  of  fifteen 
houses  in  the  San  Francisco  territory. 
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Erlanger  to  Invade  Hollywood’s 
Rialto  With  Theatre 

Tom  Mix-Art  Mix  Suit  is  Settled — Florence  Vidor  Signs 
With  Thomas  H.  Ince 

By  HARRY  HAMMOND  BEALL 

Hollywood,  October  7. — Hollywood  is  establishing  a rialto 
all  its  own,  or  will  when  all  of  the  various  theaters  now  projected 
come  into  being.  Not  so  long  ago  Sid  Grauman  told  the  waiting 
world  that  he  is  to  give  the  cinema  capital  a huge  new  theater  costing 
millions  and  to  occupy  the  block  adjacent  to  the  Hollywood  Hotel. 
Next  came  an  announcement  by  Joseph  Schenck  and  A.  G.  Wilkes  that 
a legitimate  house  would  be  built  shortly,  having  a capacity  of  1,100, 
one  block  west  of  the  Grauman  project,  and  on  the  opposite  side  of  the 
film  capital’s  leading  boulevard. 


Now  A.  L.  Erlanger  reveals  ms 
office  and  theater  building  directly 
Grauman  house,  ground  for  which  is 
theater  is  to  be  legitimate,  have  1,650 
be  in  keeping  with  the  $1,200,000  site 

The  Tom  Mix-Art  Mix  mixup  has  been 
settled  out  of  court.  Fo.x  contended  the 
defendants  were  offering  pictures  featur- 
ing George  Kesterson  in  roles  similar  to 
those  portrayed  by  Tom  Mix,  and  the 
defendants  answered  that  they  had  no  in- 
tention of  commercializing  their  pictures 
on  the  strength  of  the  name  "Mix.”  Final 
agreements  are  that  the  defendants  will 
advertise  their  pictures  as  “Arthur  J.  Mix 
Productions,”  and  that  the  title  of  their 
pictures  will  be  shown  in  type  three  times 
as  large  as  the  producer’s  name. 

* * * 

Thomas  H.  Ince  has  signed  a contract 
with  Florence  Vidor  for  two  years,  in 
addition  to  the  one  year  her  present  con- 
tract has  yet  to  run.  The  monetary  con- 
sideration is  said  to  be  the  largest  ever 
involved  in  a contract  with  a dramatic 
star. 

* * * 

CoRiNNE  Griffith  is  about  to  leave  for 
a few  weeks’  combined  vacation  and  busi- 
ness trip  to  New  York.  She  will  leave  as 
soon  as  she  has  completed  “Wilderness,” 
in  which  she  plays  the  lead. 

+ * * 

George  Sidney’s  flirtation  with  the  films 
with  Alexander  Carr  in  Samuel  Gold- 
wyn’s  “In  Hollywood  with  Potash  and 
Perlmutter,”  seems  destined  to  be  short 
lived.  Rumor  has  it  that  Sidney  is  to  re- 
turn to  the  title  role  in  "Welcome 
Stranger,”  in  which  he  made  such  a hit 
in  the  East,  this  play  being  scheduled  to 
re-open  the  Mason  Opera  House  here 
next  month  after  this  playhouse  has  been 
long  dark  during  a process  of  face  lifting, 
nose  bobbing,  gland-taking  and  other  re- 
juvenating treatment. 

+ * * 

Pauline  Frederick,  under  the  guidance 
of  Louis  Macloon,  has  temporarily  for- 
saken the  cinema  again  to  begin  a Mid- 
dle Western  tour  in  “Spring  Cleaning,” 
in  which  she  appeared  here  earlier  in  the 
year  at  the  Playhouse.  Perhaps  the  bu- 
colics of  the  terrain  to  be  visited  by  Miss 
Frederick  will  not  know  what  “Spring 
Cleaning”  is  all  about,  but  they  will  know 
the  star  from  her  cinema  achievements. 
“Spring  Cleaning”  is  now  being  shown 
on  the  silversheet  as  “The  Fast  Set,”  di- 
rected by  William  de  Mille. 

* * * 

With  Lasky  nearly  finished  on  James 
Barrie’s  famous  “Peter  Pan,”  rumors  are 
prevalent  that  Charles  Dillingham  is  re- 
hearsing a New  York  company  for  a re- 
vival of  the  stage  play,  and  that  Marilyn 
Miller  is  to  have  the  role  in  it  which  was 


intention  of  building  a six-story 
across  the  street  from  the  new 
to  be  broken  in  six  weeks.  This 
seats  and  be  a structure  that  will 
on  which  it  is  to  be  built. 

made  famous  by  Maude  Adams.  The 
hand  of  Roy  Pomeroy,  who  parted  the 
waters  of  the  Red  Sea  in  DeMille’s  “The 
Ten  Commandm.ents,”  is  to  be  seen  in  the 
screen  version  of  “Peter  Pan,”  giving  to 
Brenon’s  direction  many  unique  and  artis- 
tic pictorial  effects. 

* * * 

Edward  Sutherland,  for  two  years  as- 
sistant director  with  Charles  Chaplin,  is 
to  direct  Thomas  Meighan  in  “Bed 
Rock,”  which  is  Tommy’s  next  vehicle. 
Eddie  is  25,  and  hence,  one  of  the 
youngest  directors  extant.  He  is  a 
nephew  of  Blanche  and  Frances  Ring, 
the  latter  being  Thomas  Meighan’s  wife. 

* * * 

Pola  Negri  is  taking  a brief  vacation 
after  finishing  “Forbidden  Paradise”  for 
Paramount  under  the  direction  of  Ernst 
Lubitsch,  and  her  next  vehicle,  just  an- 
nounced by  Jesse  L.  Lasky,  is  to  be  “East 
of  Suez,”  Somerset  Maughan’s  story. 

* * * 

Have  you  ever  seen  a photoplay  with- 
out a kiss  in  it?  If  so,  Roland  West 
wants  to  know  about  it,  for  he  claims  the 
distinction  of  producing  the  first  screen 
drama  sans  osculation.  The  picture  is 
“The  iMonster,”  with  Lon  Chaney  in  the 
lead,  and  Gertrude  Olmstead  the  unkissed 
leading  lady. 

* * * 

Film  folks  often  become  stars,  but  few 
get  to  be  “King.”  However,  Alonte  Blue 
made  the  grade.  He  tells  the  knock-kneed 
world  that  there  was  nothing  to  get 
"blue”  about  either  when  he  mounted  the 
throne  at  the  California  Raisin  Festival 
in  Fresno  with  Aliss  Doris  Snyder  of 
Aladera  as  his  queen. 

* * * 

California’s  first  film  star  to  arrive  by 
freight  took  exception  to  a tropical  storm 
being  “made”  on  the  Universal  lot,  and 
walked  out  of  the  picture — that  is,  she 
tore  her  way  out,  injuring  several  players 
in  making  her  hurried  exit.  Two  men 
who  were  in  her  path  were  taken  to  the 
hospital  for  treatment  and  Louise  Lor- 
raine narrowly  escaped  being  trampled. 

The  rampaging  “star”  is  Minnie,  the  48- 

year-old  pachyderm,  a recent  U acquisi- 
tion. * * * 

Not  satisfied  with  being  one  of  the 

screen’s  most  popular  stars,  Milton  Sills 
is  seeking  new  worlds  to  conquer.  He 
has  announced  his  intention  of  becoming 
a director.  His  present  contract  with 
First  National  has  a year  to  run,  after 
which  he  will  embark  on  his  new  artistic 
enterprise. 


Clarence  Brown,  popular  Universal  direc- 
tor who  is  in  New  York  for  material 
for  his  next  production.  He  has  just 
finished  “Smouldering  Fires”  for  Uni- 
versal with  Pauline  Frederick  starred. 

AIae  Marsh,  her  four-year-old  daughter 
Mary,  and  Aliss  Alarsh’s  mother,  brought 
their  six  months’  European  tour  to  an 
end  in  Hollywood  this  week.  She  brings 
back  word  that  Paris  is  a suburb  of 
Hollywood,  judging  from  the  faces  from 
filmland  she  saw  on  the  boulevards  of 
the  French  capital. 

* * * 

Airs.  Rosanna  Moore,  mother  of  Tom, 
Owen,  Matt  and  Joe  Moore,  passed  away 
last  week  at  her  home  in  Hollywood. 
She  was  born  in  Ireland,  had  been  in  the 
United  States  for  twenty-eight  years,  the 
last  eleven  of  which  were  spent  in  Holly- 
wood. — 

Ufa  to  Issue  Sixteen 

Features  During  Year 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7. — According  to 
its  latest  plans  Ufa,  the  big  association 
of  Continental  film  producing  units  will 
release  four  of  its  biggest  productions 
to  .American  exhibitors  at  once,  and  some 
dozen  others  during  the  next  year. 

“Siegfried,”  the  first  film  production 
of  the  love-legend  of  the  old  Norse  sagas 
from  w'hich  Wagner  drew  the  material 
for  the  librettos  of  his  Nibelung  Ring 
operas,  will  be  followed  by  “Kremhild’s 
Revenge.”  a sequel  to  “Siegfried.”  and 
by  “Cinderella,”  a filmization  of  the  old 
favorite  fairy  tale. 


Cuddy  Leaves  Saxe 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  Oct.  7.— Jack 
Cuddy,  publicity  director  for  the  Saxe 
theatres,  with  headquarters  in  Milwau- 
kee, has  resigned  and  has  been  suc- 
ceeded by  R.  E.  Riddick,  late  of  New 
York.  Cuddy  has  announced  that  he  is 
considering  one  offer  that  would  take 
him  to  New  York  and  another  from  Chi- 
cago. Riddick’s  connections  in  New 
York  have  been  with  Amsterdam  and 
Bratter,  Famous  Players  and  First  Na- 
tional. 


Stern  Joins  F.  B.  O. 

ALB.4NY,  N.  Y. — Herman  Stern,  for  eleven 
years  associated  with  Universal  and  a former 
division  manager  in  the  central  west  for  the  com- 
pany. has  succeeded  F.  L.  Davis  j as  manager  of 
the  F.  B.  O.  exchange  in  this,  city.  . ’ -j  ^ 
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PICTORIAL  SECTION 

of  Exhibitors  Herald 

Issue  of  October  18 


Stories  Told 
by 

the  Camera 


What  the  Pictures  Did  For  Me  — 
KNOCKED  COLD,  Neal  Burns— My  lat- 
est Christie  starring  vehicle  nearly  killed 
me.  Clever  cast— the  doctor  put  around 
my  head.  Story  is  simple— I called  the 
heavy  a liar  while  we  were  working.  1 
did  six  reels  and  flopped  dead  to  the 
world.  Bad  business.  I’m  in  poor  condi- 
tion. Neal  Burns,  Hollywood,  Calif. 


Three  Aces  and  a Queen — Slipping  away  from  the  bustle  and  excitement  of 
public  affairs  and  celebrations  tendered  them  upon  the  occasion  of  their 
arrival  in  Los  Angeles,  the  round-the-world  fliers  attended  a quiet,  informal 
dinner  given  them  by  Priscilla  Dean,  Producers  Distributing  Corp.  star,  at 
her  Beverly  Hills  home.  (Left  to  right)  Lieut.  Eric  Nelson,  Miss  Dean,  Lieut. 
Lowell  H.  Smith  and  Lieut.  Leigh  Wade. 


Banquet  of  Hollywood  Business  Men’s  Club  at  Christie  Studio — The  Christie  Film  Company  christened  its  huge  stage  Sep- 
tember 16,  1924,  with  a banquet  given  to  some  five  hundred  members  of  Hollywood  Business  Men’s  Club.  The  Christie 
brothers  have  been  prominently  associated  with  the  organization  since  its  inception  in  1911. 


44 


EXHIBITORS  HERALD 


October  18,  1924 


Copy  of  “Captain  Blood’s”  vessel  for  a house — Albert  E.  Smith, 
president  of  Vitagraph,  and  Jean  Paige,  his  wife,  posed  for 
this  before  “The  Arabella”  a combination  boat  house,  bath 
house  and  lounge  pavilion,  made  from  plans  and  data  gathered 
in  England  when  preparing  to  film  “Captain  Blood.” 


Producer  and  Author  Confer — Sol  Lesser  (left)  and 
president  of  Principal  Pictures  Corp.,  who  is  supervising 
production  of  Harold  Bell  Wright’s  story  “The  Mine 
With  the  Iron  Door”.  Mr.  Wright  is  the  gentleman  at 
the  right. 


Here’s  the  whole  Gang — Hal  Roach’s  “Our  Gang”  posed  this 
picture  for  their  director  Bob  McGowan.  “Sundown  Limited” 
is  their  latest  rib-tickler  and  all  six  of  the  gang  is  in  it  every 
minute. 


Mr.  and  Mrs.  Edward 
Newman,  owners  of  the 
Liberty  theatre,  Ton- 
asket,  Washington. 


Mr.  and  Mrs.  Richard  Kel- 
sey, owner  of  the  Ruby 
theatre,  Chelan,  Wash., 
enjoying  strawberries. 


Mr.  and  Mrs.  J.  A.  Mc- 
Millan, and  their  prize 
“pooch”  Jerry,  owners  of 
the  Congress  theatre,  Pa- 
louse,  Wash. 


Roy  H.  Hattrup,  owner  of 
the  Empress  theatre,  Che- 
qelah.  Wash.,  and  his  in- 
teresting family,  Buster 
and  Robert. 


Sydney  Chaplin,  star  of  “Charlie’s  Aunt”  with  an  exact 
copy  of  the  original  costume  first  used  thirty-three  years 
ago  when  this  famous  English  stage  farce  began  its  run, 
which  Chaplin  will  wear  in  the  picture  version.  Al^ 
Christie  (right)  the  producer  of  the  comedy. 
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Marguerite  de  la  Motte  who  played 
“Essie”  so  beautifully  in  “The  Clean 
Heart”  a Vitagraph  production.  She 
will  be  featured  in  “The  Beloved 
Brute”  another  Vitagraph  film. 

Right — An  unusual  pose  of  Cath- 
erine Jelks,  featured  in  Century- 
Universal  comedies. 


Jiggs  Does  His  Stuff  for  the  Jazz  Band— -Universal's  famous  wiiimpaiizee 
“Jiggs”  does  a few  fancy  steps  to  the  music  of  Ted  Henke:l’s  Cameo 
Orchestra,  on  the  Universal  lot,  Los  Angeles.  “Jiggs”  appears  particu- 
larly interested  in  the  saxophone  players,  preferring  their  doleful  notes. 


Hope  Hampton,  who  is  being  starred  in  the 
William  McHarg  story  “The  Price  of  a 
Party,”  being  produced  at  the  Howard  Esta- 
brook  studios  for  Associated  Exhibitors. 
Harrison  Ford  is  co-star  with  Miss  Hamp- 
ton. 


This  is  a scene  from  First  National’s  epic  drama  of  America — “Sun- 
down”~a  story  of  the  cattlemen,  driven  into  exile  from  their  native 
land.  150,000.  head,  of  cattle  were  used  and  twelve  cameras  “shot”  scenes 
of  the  stampede.  The  cast  includes  Bessie  Love,  Hobart  Bosworth, 
Charles  Murray,  Arthur  Hoyt  and  Roy  Stewart. 


Ben  Turpin,  Mack  Sennett’s  comedian,  went 
to  Mexico  on  a little  vacation  and  he  came 
back  looking  like  this.  He  learned  a lot  of 
new  Spanish  songs,  some  tricks  with  a guitar 
and  speaks  with  a Spanish  swagger. 
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Weve  printed  so  many  pretty  girl  pictures  we’re  giving 
you  a little  contrast  this  week.  Hence  the  appearance 
of  this  handsome  fellow  Ernest  Torrence,  who  is  soon  to 
be  seen  as  “Jim  Nabours”  in  Paramount’s  production 
“North  of  36” 


This  is  “Corporal  Casey’’  who  led  the  “Three  Bus- 
keteers’’  in  “The  Iron  Horse’’  otherwise  known  as  J. 
Farrell  MacDonald.  Mr.  MacDonald  scored  a distinct 
hit  in  the  big  Fox  production  in  a comedy  role. 


Dorothy  Farnum,  scenarioist,  who 
recently  adapted  “Beau  Brummell’’ 
and  “The  Lover  of  Camille’’  for 
Warner  Brothers. 


Anita  Stewart,  who  is  in  South  Sea 
Islands,  making  a picture  “Never  the 
Twain  Shall  Meet’’  for  Cosmopolitan 
Corporation. 


Dorothy  Devore,  who  plays  the 
title  role  in  ‘ The  Prairie  Wife’’ 
which  Hugo  Ballin  made  for 
Metro -Gold  wyn. 


LEFT — A Group  of  Fan- 
chon  and  Marco  girls  ap- 
pearing at  the  Pave  Real, 
San  Francisco’s  Little 
Club,  who  will  be  seen  in 
“The  Girl  on  the  Stairs’’ 
an  Elmer  Harris  produc- 
tion being  made  for  Pro- 
ducers Distributing  Corp. 
The  girls  are  said  to  be 
the  most  beautiful  in  Cali 
fornia  and  this  is  their 
first  appearance  in  pic- 
tures. 
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Lon  Chaney,  who  plays  the  title  role  in 
“He  Who  Gets  Slapped”  for  Metro-Gold- 
wyn,  demonstrates  his  versatility  by  repair- 
ing Victor  Seastrom’s  coat.  Mr.  Seastrom  is 
directing  the  adapted  stage  play. 


Walter  Lantz,  cartoonist  of  the  Bray  studios.  New  York,  and  his  new 
character  “Dinky  Doole”  with  “Weakheart”  the  Dinky  pup.  They  will 
appear  in  a new  series  “Dinky  Doole  the  Giant  Killer,”  which  Standard 
Cinema  Corp.  is  distributing  through  Selznick  Distributing  Co.  one  a 
month. 


Tennis  teas,  inaugurated  by  William  L.  Tilden,  tennis  champion,  are 
quite  the  fad  in  Hollywood.  From  left  to  right:  Donald  Strachan, 
Sandy  Weiner,  junior  tennis  champs.;  Bennie  Alexander,  film  actor, 
(kneeling);  William  Tilden,  Florence  Vidor,  Priscilla  Dean,  Producers 
Distributing  Corp.  star,  and  Arthur  Chapin. 


“Oh!  The  blonde  hussy!”  says  Colleen 
Moore,  when  John  Bowers  shows  up  with 
his  jet  black  hair  bleached  for  a scene  in 
the  First  National  picture  “So  Big”.  In  his 
next  play  his  hair  is  golden  blonde  and  it 
took  all  day  to  bleach  it  for  the  leading 
male  role. 


LEFT — Guy  Price,  dramatic  critic  of  Los 
Angeles  Herald,  doesn’t  take  any  chances 
with  actors  and  directors.  When  Lambert 
Hillyer,  director  of  “Idle  Tongues”  for 
Thomas  Ince,  invited  Price  to  the  set,  he 
brought  a gun  to  defend  his  criticism  of 
David  Torrence’s  work.  Percy  Marmont, 
Doris  Kenyon,  Claude  Gillingwater  (seated) 
and  Director  Hillyer  enjoy  the  scene. 
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Who  Is  Wealthiest  Production 
Manager?  Not  a Contest! 

This  Is  the  Story  of  a Man  From  New  York's  East  Side 
Together  With  Other  Broadway  Personalties 
By  JOHN  S.  SPARGO 

New  YORK,  October  7. — Who  is  the  wealthiest  production  manager 
in  the  motion  picture  industry?  We  are  going  to  tell  you  here,  but 
you  won’t  believe  it,  because  he  is  modest,  retiring,  looks  and  acts 
like  one  of  the  “common  people,”  and  won’t  say  anything  about  himself. 

Well,  here’s  his  name.  It’s  John  Jasper,  production  manager  for  Prin- 
cipal Pictures  Corporation.  Jasper  is  a product  of  the  East  Side  in  New 
York  and  is  proud  of  it.  He  was  born  in  Sullivan  street,  near  the  home  of 
A1  Smith,  governor  of  New  York. 


Recently  he  came  on  to  New  York 
from  the  Coast  and  received  a royal 
reception  from  his  old  friends  who  are 
proud  of  his  achievements.  From  Broad- 
way he  went  to 
Rochester  to  in- 
spect the  Eastman 
plant  and  then  he 
stole  back  to  the 
Coast.  But  little 
did  he  say  along 
film  row  in  New 
York.  He  didn’t 
even  write  any  fig- 
ures on  table 
cloths. 

Jasper  is  one  of 
the  most  pictur- 
esque characters  in 
the  production  end 
of  a picturesque 
industry.  Having 
made  his  “pile”  he  now  works  for  the  enjoy- 
ment of  it — which  means  that  he  works  sin- 
cerely and  earnestly.  He  still  is  a young 
man,  athletic  in  build,  rosy-cheeked,  clear  of 
eye.  His  first  business  venture  was  on  the 
high  seas.  He  became  a sailor  on  merchant 
vessels.  Then  he  went  out  to  Arizona  to 
hunt  gold.  Strangely  enough,  Sol  Lesser’s 
latest  picture,  Harold  Bell  Wright’s  “The 
Mine  With  the  Iron  Door,”  deals  with  gold 
prospecting  in  Arizona. 

Returning  to  New  York  with  a fair 
amount  of  the  “yellow  metal,”  Jasper  went 
into  the  contracting  business.  He  worked 
at  shipbuilding  with  Lewis  Nixon  and  then 
helped  Holland  build  the  first  submarine 
boat,  which,  by  the  way,  sank  every  time 
it  struck  out  and  had  to  be  hauled  up  with 
a derrick.  Next  he  went  West  and  again 
began  mining  gold. 

Fourteen  years  ago  he  entered  the  motion 
picture  business  with  the  old  General  and 
Mutual,  serving  as  production  manager. 
While  with  Mutual  he  met  Charles  Chaplin 
and  when  Chaplin  left  Mutual  Jasper  built 
his  studio  and  supervised  it.  He  next  pro- 
moted Hollywood  Studios,  Inc.,  and  built 
them;  also  the  studios  at  San  Mateo.  A 
few  years  ago  he  retired,  independently 
wealthy.  Sol  Lesser,  however,  induced  him 
to  return  to  business  and  he  went  with 
Principal  as  production  manager.  Regard- 
ing pictures  Mr.  Jasper  says: 

“Nobody  knows  anything  definite  about 
them.  In  the  old  days  we  would  make 
one  and  two  reelers  and  study  the  effect 
they  had  on  the  public.  Those  that  were 
popular  we  would  follow  up — and  then  the 
public  would  turn  right  against  what  it  had 
supported.  There  have  been  tremendous 
strides  in  the  production  end  of  the  busi- 
ness. We  ‘shot’  our  stuff  under  diffused 
daylight  in  the  old  days  because  we  had 
no  artificial  lights. 

“The  greatest  picture  I have  ever  seen 
filmed  is  ‘The  Mine  With  the  Iron  Door.’ 


We  worked  under  most  discouraging  condi- 
tions— heat,  high  altitudes — and  we  got 
marvelous  results.  We  spent  money,  not 
foolishly,  but  plentifully,  to  get  results.” 

* ♦ * 

Paul  N.  Lazarus,  one  of  the  most  popu- 
lar  men  in  the  industry,  startled  the  film 
world  last  week  by  announcing  his  retire- 
ment from  the  business.  Lazarus,  who  has 
been  president  of  the  newly  organized  Im- 
perial Pictures  Corporation,  has  resigned 
from  that  company  and  will  move  to  Berke- 
ley, Cal.,  where  he  will  re-enter  the  pub- 
lishing business,  which  he  left  about  eight 
years  ago  to  enter  the  motion  picture  field. 
Lazarus  will  immediately  take  charge  of  an 
important  chain  of  retail  shops  in  and 
around  San  Francisco. 

The  announcement  of  Lazarus’  successor 
with  Imperial  has  not  been  made,  but  the 
affairs  of  that  company  will  be  conducted 
by  Abe  Berman,  vice  president. 

» * * 

What  shall  the  Naked  Truth  be  this  sea- 
son ? 

That  is  the  burning  question  which  is 
engrossing  the  membership  of  the  Asso- 
ciated Motion  Picture  Advertisers,  Inc.  The 
annual  historic  affair  will  take  place  at  the 
Hotel  Astor  Saturday  evening,  February  7, 
next. 

The  members  of  the  A.  M.  P.  A.  are 
working  on  a questionnaire  sent  out  by 
President  A.  M.  Botsford  asking  for  sug- 
gestions and  some  are  already  coming  in. 

Among  other  things  the  early  returns 
indicate  that  the  coming  Naked  Truth  din- 
ner shall  be  like  “none  other  held  before; 
that  it  shall  not  be  a stag  affair,  but  rather 
a dinner-dance  along  the  lines  of  last  year’s 
highly  successful  function,”  though  of 
course  “different.” 

The  questionnaire  thus  far  received  by 
Botsford  indicate  a preference  for  a limited 
number  of  speakers  well  known  both  in  and 
out  of  the  industry.  The  suggestions  run 
all  the  way  from  stage  and  screen  stars  to 
presidential  candidates  and  film  magnates. 

Also,  a skit  or  two  seems  to  be  in  favor. 

One  member  advises  that  the  -coming 
Naked  Truth  dinner  “lay  off”  the  time-hon- 
ored custom  of  “panning”  screen  notables, 
while  another  enthusiastically  urges  “that 
the  ‘razzing’  which  has  made  our  annual 
affair  apart  from  anything  else  in  the  indus- 
try be  retained  as  far  as  is  practical.” 

Whatever  is  done,  the  truth  will  indubit- 
ably come  out,  according  to  President  Bots- 
ford. 

* * * 

Frederick  Wynne-Jones,  American  rep- 
resentative of  UFA,  Benny  Leonard,  pic- 
ture star,  etc.,  and  Ham  Beall,  West  Coast 
representative  of  Exhibitors  Herald,  were 
guests  of  the  A.  M.  P.  A.  at  the  regular 
weekly  luncheon  last  Thursday  at  Cafe 
Boulevard.  Jones  talked  entertainingly  of 


conditions  abroad  and  their  relation  to  the 
industry  here. 

Leonard  told  a number  of  amusing  stories 
about  his  early  days  as  a fighter  and  of  his 
experiences  as  a motion  picture  actor. 

“This  fighting  business  is  getting  sort  of 
rough,”  said  Benny,  “so  I’ve  decided  to  stay 
in  pictures.” 

flam  Beall  wasn’t  sure  whether  he  was 
there  as  a Wampas  or  as  a bridegroom  on 
his  honeymoon  trip,  so  he  simply  smiled, 
showing  all  his  teeth,  and  said  “Howdy.” 

* * * 

E.  Bruce  Johnson,  manager  of  the  for- 
eign department  of  First  National,  is  giving 
a dinner  next  Thursday  evening  at  the  Ritz 
Carlton  to  R.  B.  F.  Randolph,  prominent 
in  London  banking  circles  for  a number  of 
years  past  and  who  has  many  friends  among 
the  American  film  colony. 

Randolph  formerly  was  manager  of  the 
London  branch  of  the  Guarantee  Trust 
Company  and  in  that  position  frequently 
proved  himself  to  be  a friend  of  the  film 
industry.  He  has  recently  resigned  this 
position  to  accept  a more  important  one 
with  the  Anglo-California  Bank  of  San 
Francisco. 

* * * 

Announcement  was  made  last  week  that 
“The  Thief  of  Bagdad,”  Douglas  Fair- 
banks’ big  picture,  which  has  been  running 
for  more  than  half  a year  at  the  Liberty 
theatre,  would  close  on  October  18.  Ac- 
cording to  Harry  Buckley,  general  man- 
ager for  Fairbanks,  the  picture  has  to  date 
shown  to  more  paid  admissions  than  any 
other  picture  shown  in  a legitimate  theatre 
in  New  York  since  “The  Birth  of  a Na- 
tion.” 

While  the  other  pictures  have  run  a 
greater  number  of  performances,  the  runs 
were  in  houses  of  smaller  capacity,  the 
Liberty  being  a 1,300  seat  house. 

* * * 

One  of  the  social  highlights  of  the  week 
in  film  circles  was  a luncheon  at  the  Ritz 
Carlton  given  by  Samuel  Goldwyn  in 
honor  of  Montague  Glass.  The  provoca- 
tion was  the  exceptionally  successful  open- 
ing of  the  newest  Potash  & Perlmutter  pic- 
ture at  the  Strand  theatre.  Glass,  of  course, 
being  the  author  of  the  story  and  the  writer 
of  the  titles. 

Doc.  Giannini,  president  of  the  East  River 
National  Bank,  served  as  toastmaster  and 
the  speakers  were  Will  H.  Hays,  Richard 
A.  Rowland,  Arthur  Brisbane,  and  the 
author.  Many  others  at  the  speakers’  table 
were : 

Adolph  Zukor,  Richard  Rowland,  Jesse 
Lasky,  Harry  O.  Schwalbe,  Jules  Ekert 
Goodman,  Ray  Long,  editor  of  Costtiopoli- 
tan;  Jack  Wheeler,  editor  of  Liberty;  Paul 
Block,  editor  of  Pictorial  Review;  Court- 
land  Smith,  Edgar  Selwyn,  Walter  Wanger, 
J.  Robert  Rubin  and  E.  A.  Eschmann. 

Theatre  Lease  Bars 

Sunday  Performances 

(Special  from  F.  C.  H.) 

CRESCO,  lA.,  Oct.  7. — The  Cresco 
theatre  has  been  re-leased  to  Fred  Hinds 
for  a term  of  five  years.  Mr.  Hinds  has 
operated  the  house  during  the  past  three 
years.  The  building,  which  is  owned  by 
the  community,  was  erected  in  1915  at  a 
cost  of  $40,000.  Seating  capacity  is 
nearly  800.  A peculiarity  of  the  lease 
is  the  stipulation  that  there  will  be  no 
Sunday  shows.  The  population  of  Cresco 
is  3,200. 


Rex  Ingram  Sails 

{Special  from  F.  C.  H.) 

NEW’  YORK,  Oct.  7. — Rex  Ingram 
sailed  on  the  S.  S.  Paris  October  1 to 
produce  Blasco  Ibanez’  “Mare  Nostrum” 
in  France  and  Spain.  Alice  Terry  will 
join  him  later.  He  was  accompanied  by 
a large  production  and  technical  staff. 


John  Jasper 
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Sunday  Show  Lessens  Crime 


Theatre  Operates 
After  Opposition 
Defeats  Itself 

(Continued  from  page  31) 

The  fact  that  the  activities  of  reform- 
ers tear  down  rather  than  build  up  was 
a determining  factor  in  the  Sunday 
show  issue  in  an  Iowa  city.  The  exhib- 
itor explains  his  fight  in  this  manner: 

“July  6,  1934,  marked  the  reopening  of 

the  shows  in  after  being  closed 

for  two  years  and  three  months.  A re- 
form administration  gained  control  of  the 
town  in  1931  and  after  a fight  which 
lasted  fourteen  months  in  which  the  case 
was  carried  to  the  supreme  court,  a de- 
cision closed  the  shows.  The  fight  cost 
the  city  $3,000  and  the  writer  $1,800. 

“Conditions  in  the  town  went  from 
good  to  bad.  With  gravelled  roads  all 
around  and  with  nearly  all  surrounding 
towns  showing  on  Sunday,  people  left 
town  in  a body  on  Sund?”  The  Com- 
mercial Club  finally  woke  up  that  no 
Sunday  shows  were  driving  people  out 
of  town  for  that  and  other  trading.  They 
got  busy  with  the  council  (its  local  op- 
tion in  Iowa)  and  today  we  are  open 
again,” 

A similar  case  presented  itself  in  an 
Illinois  town.  An  exhibitor  from  that 
town  writes: 

“Up  until  about  five  years  ago  we  were 
not  permitted  to  open  Sunday  after- 
noons. We  put  it  up  to  the  city  dads  that 
a large  number  of  home  people  were 
going  to  nearby  towns  to  attend  shows 
and  as  a consequence  a large  amount  of 
money  was  being  taken  out  of  our  city. 

“Permission  was  readily  granted  with 
the  provision  that  the  theatres  would  not 
open  before  3 p.  m.  and  would  close 
promptly  at  5 p.  m.,  opening  again  at  6 
p.  m.  We  are  still  operating  on  this 
basis.” 

It  has  not  been  necessary,  however,  for 
all  theatre  men  to  obtain  permission  to 
show  on  Sunday.  To  illustrate  that: 

No  Complaints  Registered 

“We  have  been  very  successful  in  op- 
erating our  theatre  on  Sunday  nights.  We 
opened  up  about  eight  years  ago  without 
even  a permit,  but  there  were  no  com- 
plaints made  so  we  continued  doir-  busi- 
ness. 

“Our  Sunday  nights  have  increased 
since  we  first  opened  up,  but  to  close  our 
theatre  would  surely  be  a loss  of  business 
every  week  as  a good  many  people  come 
only  on  Sunday  night,  this  being  a night 
off  from  their  work  and  they  are  dressed 
up  to  go.  Of  course  there  are  a few  who 
are  patrons  of  our  sho  wwho  do  not  come 
are  patrons  of  our  show  who  do  not  come 
it,  but  these  few  we  usually  get  on  Mon- 
day night  on  the  same  program.  There- 
fore we  do  not  lose  them. 

“We  have  as  yet  had  no  kicks  on  run- 
ning Sunday  nights  and  I believe  it  is 
the  best  place  for  any  one  who  does  not 
go  to  church.  If  they  couldn’t  go  to  the 
movie  they  would  not  go  to  church  either, 
but  would  roam  around  the  streets.” 

An  unusual  case  is  presented  by  an  Ok- 
lahoma theatre  man.  He  writes: 

“The  town  council  passed  an  ordinance 
prohibiting  Sunday  shows  so  I opened 
and  placed  a contribution  box  at  the  door. 
I had  a good  attendance,  so  the  council 
repealed  the  old  ordinance  and  enacted 
one  prohibiting  Sunday  shows  with  ad- 


mission fee,  contribution  or  free,  placing 
thereon  a fine  of  $50  to  $150  for  violation. 

“I  had  an  officer  bring  charges  against 
me  and  fought  it  in  police  court,  the  re- 
sult being  the  case  was  thrown  out  on 
account  of  the  penalty  being  too  heavy 
for  a municipality  to  levy.  This  automati- 
cally repealed  the  ordinance,  leaving  us 
free  to  open  on  Sunday. 

“Incidentally,  it  developed  that  a town 
council  in  this  state,  and  maybe  in  other 
states,  has  no  authority  to  pass  any  or- 
dinance prohibiting  a thing  permitted  by 
state  laws.  On  the  other  hand,  a city  of 
the  first  class  does  have  this  authority.” 

Try  to  Prohibit  Vote 

Reformers  know  that  so  long  as  they 
can  keep  majority  opinion  from  express- 
ing itself  they  have  the  upper  hand.  That 
is  their  reason  for  opposing  a referendum 
on  the  Sunday  issue.  But  an  exhibitor 
operating  in  a Nebraska  town  succeeded 
in  having  the  question  placed  on  the 
ballot  despite  opposition  and  today  he  is 
showing  Sunday  programs.  He  writes: 

“The  theatre  had  been  closed  on 

Sunday  by  election  of  the  city  four  years 
before  I took  possession,  October  2,  1923, 
and  on  April  3,  1923,  by  a majority  of 
50  votes  was  opened.  At  this  election 
practically  every  voter  was  out.  Both 
factions  were  working  and  cars  were  out 
in  the  field  bringing  in  the  voters.  My 
strongest  opponent  was  the  M.  E.  church. 

“As  I was  a stranger  and  my  prede- 
cessor had  been  unable  in  the  four  years 
to  get  on  the  ballot,  they  contended  the 
issue  had  been  settled  once  and  resented 
my  bringing  it  up  again. 

“I  derived  a great  deal  of  help  from  the 
city  council,  especially  the  mayor,  who 


Buck  Jones,  popular  Fox  star,  in  two 
scenes  from  “Winner  Take  All,”  a 
Larry  Evans  story. 


Films  in  Church 
Aid  in  Overcoming 
Blue  Law  People 

called  a special  meeting  immediately  after 
the  election  and  arranged  everything  so 
we  were  able  to  open  the  first  week  in 
May  and  our  first  Sunday  show  was  free, 
which  created  a good  feeling,  and  we  have 
enjoyed  this  same  feeling  ever  since. 

“I  really  believe  that  every  town  could 
have  Sunday  shows  if  they  handled  the 
situation  properly.  Just  before  our  elec- 
tion those  opposed  called  a mass  meeting 
and  gave  me  a personal  invitation,  but  I 
declined,  telling  them  that  the  polls  were 
the  places  to  express  one’s  opinion,  so 
they  had  no  one  there  to  argue  with.” 

Opposition  “Kills”  Self 

“Several  years  ago,”  says  another  the- 
atre man  “I  opened  my  theatre  on  Sun- 
day but  the  opposition  feeling  was  so 
strong  that  it  was  not  profitable  to  run. 
We  could  not  get  the  crowds  so  we  closed 
the  Sunday  shows. 

“A  few  years  later  a progressive  min- 
ister in  our  town  decided  that  he  wanted 
a moving  picture  machine  in  his  church. 
Here  was  an  opportunity  to  educate  the 
people  of  this  vicinity  to  Sunday  shows. 
The  minister  came  to  me  for  assistance 
and  I gladly  gave  him  all  the  assistance 
I could.  I helped  him  install  the  ma- 
chine and  told  him  where  to  get  pictures, 
etc. 

“After  a few  weeks  of  these  shows  we 
opened  our  theatre  on  Sunday  and  we 
have  liad  a good  Sunday  business  ever 
since.  The  church  show  only  lasted  a 
few  weeks  and  then  closed  and  has  not 
been  reopened  to  this  day. 

“It’s  the  only  story  of  giving  the  calf 
enough  rope  and  it  will  hang  itself.  The 
opposition  killed  itself.” 

In  an  Indiana  town  the  Church  Feder- 
ation and  the  Klan  coordinated  their 
efforts  in  a fight  on  Sunday  opening. 
Just  how  they  lost  and  the  exhibitor  won 
is  told  in  the  following  report: 

“With  the  Church  Federation  backed 
by  the  Klan  making  a determined  effort 
to  close  the  Sunday  shows  we  went  to 
the  mayor  and  discussed  the  matter  with 
him.  He  gave  us  to  understand  that  his 
sympathy  was  with  the  theatres  inasmucn 
as  it  would  be  discrimination  to  close 
the  theatres  and  allow  the  various  other 
lines  of  business  to  operate.  We  felt  con- 
siderably safer  after  this  statement. 

“An  ordinance  was  drafted  by  the  at- 
torney for  the  Church  Federation.  This 
ordinance  would  have  placed  a city 
license  upon  the  theatre  with  said  license 
to  be  revoked  in  case  the  theatre  opened 
on  Sunday.  There  was  no  way  out  for 
us.  Our  only  fight  was  in  the  council 
with  the  hopes  that  we  could  overwhelm 
it  when  the  thing  came  to  a vote. 

“When  the  churches  started  their 
campaign  to  close  us  we  organized  a 
campaign  to  strike  back.  We  used  the 
stage  and  screen  to  present  our  claims. 
Our  campaign,  however,  was  dignified 
and  never  at  any  time  did  we  try  to  ‘run 
down’  the  Church  Federation’s  cam- 
paign. We  argued  from  the  standpoint 
of  discrimination.  We  know  that  we 
gained  many,  many  friends  who  finally 
saw  our  side  of  the  case  and  sympathized 
with  us. 

Mayor  Favors  Sunday  Show 

“On  the  night  of  the  final  vote  in  the 
council,  the  result  showed  a tie,  3 to  3. 
The  mayor  cast  the  deciding  vote  and 
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killed  the  ordinance.  The  fight  was  won. 

“Here  is  a curious  thing  about  this 
closing  campaign.  Business  was  un- 
usually good  during  the  entire  time  that 
It  was  going  on.  In  fact,  the  volume  of 
business  was  a distinct  surprise  to  us, 
especially  the  Sunday  attendance.  Just 
another  case  of  where  you  tell  the  peo- 
ple they  cannot  do  such  and  such  a 
thing  and  then  watch  ’em.” 

' Other  replies  to  the  question;  “If  you 
operate  on  Sunday  what  was  necessary 
to  obtain  the  permission  to  do  so?”  fol- 
low : 

“Work  to  keep  the  right  kind  of  city 
council”  . . . .“Showed  the  ones  hold- 
ing me  out  that  I could  not  make  it  go 
without  Sunday  shows”  ....  “Just 
run  good,  clean  pictures  and  as  a rule 
you  have  no  troubles”  ....  “Vote  of 
people”  ....  “Just  opened  on  Sun- 
day and  was  very  careful  what  kind  of 
pictures  we  used”  ....  “To  open  in  a 
small  town  successfully  an  exhibitor 
must  first  be  sure  he  has  the  backing  of 
the  majority  of  the  people  in  the  town 
then  the  other  fights  that  are  sure  to 
come  later  will  be  easily  won”  .... 
“Sanctioned  by  the  town  board  of  trus- 
tees” . . • .“By  cooperating  with  all 

churches,  schools,  lodges  and  city  coun- 
cil and  then  getting  a petition  signed  by 
all  who  were  interested”  . . . .“I  believe 
there  was  a tacit  understanding  with 
the  mayor  and  council.  This  has  been 
the  procedure  ever  since.  When  election 
time  comes  around  we  support  the  man 
who  is  fair-minded  on  this  proposition 
regardless  of  politics” 

“Had  to  secure  repeal  _ of  ordinance 
prohibiting  Sunday  shows”.  . . .“City 

council”  ....  “Standing  in  with  the 
critics,  running  a clean,  decent  place, 
running  Sunday  afternoons  at  hours 
.when  there  is  nothing  on  at  the 
churches”  . . . .“A  cheap  Chautauqua 

put  on  a lousy  show  one  Sunday,  so  fol- 
lowed the  next  Sunday  with  a high 
class  feature  and  cited  to  mayor  and 
other  officials”  . . . .“Get  the  town 
council  with  you  then  give  them  shows 
suitable  for  Sunday”  . . . .“Just  started 
showing.  There  never  had  been  a show 
here  on  Sund?v  before”  . . . .“Just 

opened.  Nothing  was  said”  . . . . 

■“Opened  a Sunday  show  and  the  church 
people  circulated  a petition  for  and 
against  the  for's  won”  . . . .“By  obtain- 
ing the  confidence  of  the  best  class  of 
citizens  and  showing  them  that  a picture 
show  is  a necessity  and  brings  business 
to  our  town”  . . . .“City  election” 
. . . . “We  didn’t  do  anything.  We 

just  started  to  show  Sundays  and  there 
was  nothing,  done.”,  ..  • 

“Lineup  City  Officials” 

“Just  opened  up.  Never  had  any  op- 
position except  personal  request  of  a 
ie^v  people”  ....  “Lineup  city  of- 
ficials and  keep  them  that -way” 

“Started  operating  Sundays  - during  ' the 
war  period”  . . . .“Did  not  need  any 

permission.  There  never  was  any  ob- 
jection raised  by  anyone”  . . . .“By 

starting  at  9 o’clock  so  as  not  to  inter- 
fere with  the  churches”  . . . .“Appealed 
to  the  city  council  that  they  were  driv- 
ing . the  young  people  to  the  city  for 
entertainment”  ....  “Collected  clergy 
to  office  of  - theatre  and  explained  our 
plans.  Of  . course  opposition  was  met  but 
greatly • overcome”  ....  “No  objection 
locally.  Most  people  favored  it,  very 
few  objected,  and  city  officials  were  also 
favorable”  ....  “Majoritv  are  in  favor 
of  Sunday  amusements”  . .“First 

Sunday  opening  was  accomplished  by 
devoting  25  per  cent  of  gross  receipts  to 
charity.  This  continued  for  about  one 
year  after  first  Sunday  date.” 

“No  objections  to  it  at  all”  . . . . 
“Nothing  other  than  getting  ready  o.  k. 
from  mayor”  ....  “No  permission  was 
necessary.  We  simply  operated  regard- 


Fake Tickets 
To  World  Series 

WASHINGTON,  D.  C.,  Oct.  7, 
— Nelson  B.  Bell,  in  charge  of  ad- 
vertising and  publicity  for  Harry 
M.  Crandall’s  fifteen  theatres,  took 
advantage  of  the  world  series  base- 
ball games  to  be  played  at  the  na- 
tional capital,  and  put  over  an  ef- 
fective bit  of  advertising. 

When  it  became  known  that  the 
world  series  would  be  played  in 
Washington  he  had  printed  a ticket 
six  inches  long  and  two  inches  vHde 
exactly  like  the  valuable  ducats  to 
the  big  game,  which  read:  “This 
entitles  the  holder  to  one  GRAND 
STAND  at  or  near  the  American 
League  baseball  park,  where,  if  he 
be  tall  enough  or  can  locate  a knot- 
hole, he  may  view  the  World’s  Se- 
ries Baseball  Games.” 

The  coupon  end  of  the  ticket  un- 
der Section  said,  “Try  and  find  it,” 
and  under  Row,  “Front,  if  vacant.” 
The  rain  check  end  announced 
“Rain  may  be  effectively  checked 
by  standing  under  nearest  um- 
brella.” On  the  reverse  side  the 
ticket  read: 

“You  may  not  witness  the  World 
Series,  but  you  can  see  the  World’s 
Best  Pictures  at  the  Crandall  The- 
atres.” 

About  25,000  of  the  bogus  tickets 
were  distributed  on  the  day  the  real 
reservations  were  sent  out. 


less,  of  what  one  thought  or  said”  .... 
“Nothing.  We  just  opened  and  no  ob- 
jection was  made”  ....  “Never  a word 
said”  ....  “Just  opened.  Had  a little 
criticism  from  ministers,  but  business 
men  with  us”  ....  “None.  No  objec- 
tion made  worth  notice”  ....  “Did 
not  need  permission  as  there  was  no  ob- 
jection” ....  “Our  opposition  was 
very  slight.  Mostly  from  M.  E.  church 
people”  ....  “Permission  of  town 
board”  ....  “Had  five  trials  in  city 
court  and  six  in  county  court  and  won 
them  all  and  they  finally  let  us  alone” 
. . . . “Town  council  decided  that  Sun- 
day shows  were  better  than  dancing 
pavilions  that  are  operating  at  nearby 
lakes”  ....  “Just  opened  up  and  never 
had  any  complaints”  ....  “I  was 
closed  and  our  city  council  sent  a com- 
mittee to  me  and  requested  me  to  open 
on  Sunday.” 

Petition  Wins  Case 

“A  jury  trial  composed  of  business 
men”  ....  “I  have  been  mayor  here 
for  twenty  years  and  our  town’s  people 
do  not  object  to  Sunday  shows”  .... 
“Watch  your  council  and  aldermen  and 
get  the  right  ones  in”  ....  “Elect  a 
mayor  in-  favor  of  Sunday  shows”  .... 
“Circulated  a petition  and  won  by  a big 
majority”  ....  “Nothing.  California 
is  more  or  less  still  a free  country” 
....  “Have  the  town  council  give  per- 
mit. Solicit  church  people  to  your  shows 
and  extend  free  admission  to  all  min- 
isters” ....  “Town  council  gave  the 
chief  of  police  the  power  to  regulate” 
....  “By  advertising  and  finally  pass- 
ing city  laws  to  that  effect”  ....  “I 
brought  it  up  at  a town  council  meeting 
and  they  gave  me  permission”  . . . . 

“Always  insisted  that  vast  majoritv  of 
people  wanted  it  and  kept  running.  Show 
to  a great  many  people  Sunday  p.  m. 
who  go  to  church  regularly  Sunday  a. 
m..  both  Catholic  and  Protestant”  .... 
“Four  years  ago  the  ministers  here  at- 
tempted to  have  a prohibitive  measure 
adopted  by  the  city  trustees.  I appeared 


in  person  and  resisted  such  action  and 
succeeded.  No  attempt  since.  Confine 
Sunday  programs  to  pictures  only” 

. . . . “I  appeared  before  the  city  coun- 
cil with  my  proposition  and  asked  that 
I be  permitted  to  give  Sunday  shows  as 
was  the  case  in  neighboring  towns” 

. . . . “Asked  no  permission.  Just 

opened  and  got  by”  ....  “Consent  of 
city  board”  ....  “I  asked  for  no  per- 
mission. I just  took  it”  ....  “Just 
opened  show  on  Sunday  and  have  never 
been  bothered”  ....  “Never  had  any 
complaint  excepting  from  a minister” 

. . . . “Vote  of  the  people”  .... 

“Nothing.  Just  went  to  it.  I pay  no 
attention  to  Purity  Clubs,  hypocrites, 
etc.” 

(Statistics  bearing  upon  the  Sunday 
show  situation  vdll  be  presented  next 
week.) 

Lasky  Says  West 

Coast  Production 

Outlook  is  Good 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7. — Enthusiastic 
over  producing  conditions  as  he  left  them 
in  Hollywood,  Jesse  L.  Lasky,  first  vice 
president  of  the  Famous  Players-Lasky 
Corporation,  returned  to  New  York  this 
week  and  immediately  plunged  into  the 
task  of  arranging  the  company’s  produc- 
tion schedule  for  the  late  winter  and 
spring  seasons.  Mr.  Lasky,  who  was  ac- 
companied East  by  Walter  Wanger,  gen- 
eral production  manager,  will  spend  the 
rest  of  the  winter  in  New  York. 

“Never  in  Better  Condition” 

“Despite  the  fact  that  we  have  practi- 
cally completed  one  of  the  most  ambi- 
tious production  schedules  in  the  history 
of  the  industry,”  said  Mr.  Lasky,  “the 
-Paramount  producing  department  was 
never  in  a better  condition  for  the  mak- 
ing of  a large  number  of  pictures  of  high 
quality.  We  now  have  nineteen  produc- 
ing units  at  work.  Both  the  Lasky 
studio  and  the  Long  Island  studio  are 
working  at  their  capacity,  and  the  extra- 
ordinary reception  which  the  public  has 
already  accorded  the  pictures  we  released 
earlier  this  season  will  be  deserved  by  the 
pictures  that  we  are  now  finishing  or  are 
about  to  produce. 

- “Before  1 left  I saw  most  of  the  Ernst 
Lubitsch-Pola  Negri  picture,  ‘Forbidden 
Paradise.’  This  production,  which  is  an 
adaptation  of  the  play  ‘The  Czarina,’  not 
only  will  show'Pola  Negri  at  her  best, 
but  also  has  enabled  Mr.  Lubitsch  to 
reach  new  heights  of  artistry.  ‘Forbidden 
Paradise’  contains  much  of  the  same  sort 
of  direction  which  made  ‘The  Marriage 
Circle’  such  an  unusual  picture,  and  it 
is  an  example  of  what  we  are  doing  for 
Miss  Negri. 

“Have  Followed  Policy”  ‘ . 

“By  that  I rhean  that  we  have  con- 
sistently followed  the  policy  of  giving 
Miss  Negri  as  great  a variety  of  directors 
as  possible.  Her  last  picture  was  done 
by  Dimitri  Buchowetzki.  The  next  one, 
which  will  be  W.  .Somerset  -Maugham’s 
play,  ‘East  of  Suez,’  a Broadway  success, 
last  season,  will  be  directed  by  Raoul 
Walsh,  who  directed  ‘The  Thief  of  Bag- 
dad.’ Following  that,  Sidney  Olcott  will 
direct  her  in  a picture  of  a distinctly 
American  theme. 

“When  I left  the  Lasky  studio  great 
preparations- were  going  forward  for  the 
production  of  .‘The  Devil’s  Cargo,’  - an 
extraordinary  story  which  will  make  what 
I think  the  most  unusual  picture  of  the 
year.  It  is  being  directed  by  Victor 
Fleming,  whose  ‘Empty  Hands’  is  scoring 
a big  success  throughout  the  country,  and 
for  it  Mr.  Fleming  has  assembled  an  un- 
usually strong  cast.  Wallace  Beery  has 
been  engaged. 
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oAMonthh  Section  T)evoted  to 
Qhe  StateTlights  ^ield 


The  Overhead  Evil  . . . The  Chadwick  Nine 
. . . Bud  Barsky’s  Pledge  to  the  Independent 
Market  . . . The  Johnny  Hines  Features  . . . 
Closing  the  Market  100  Per  Cent  . . . Ban- 
ner’s Contributions  to  the  Independent  Field 

These  and  other  subjects  are  discussed  this 
week  in  the  “Herald’s”  department  devoted  to 
the  interests  of  the  state  right  market. 
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Chadwick  Has  Strong  Lineup 


Chadwick  Obtains 
Stories  to  Assure 
Good  Productions 


Larry  Semon  Will 
Depict  Scarecrow 
in  Feature 


The  nine  pictures  being  released  bv 
Cliadwick  Pictures  Corporation  under  the 
unit  of  the  Chadwick  Nine  for  independ- 
ent exchange  men  and  for  their  exhibi- 
tors, is  one  of  the  strongest  lineups  ever 
released  on  the  Independent  market,  it 
is  claimed. 

It  has  been  the  effort  of  1.  E.  Chadwick 
and  his  organization  to  produce  box  office 
product  for  his  exchanges  and  for  the  ex- 
hibitors, and  to  that  end  no  effort  of  time 
nor  money  has  been  spared. 

Believing  with  Shakespeare  that  “The 
play’s  the  thing,”  the  Chadwick  organ- 
ization started  out  to  obtain  stories 
which  would  assure  good  pictures.  To 
do  this  was  no  easy  task  but  a resume  of 
the  productions  will  readily  convince  the 
most  skeptical  that  it  not  only  could  be 
but  was  accomplished. 

"Tire  Fire  Patrol”  is  from  the  old  stage 
I)lay  by  Harkins  and  Barber,  which  for 
generations  has  gladdened  the  hearts  of 
the  theatre-going  public  during  its  almost 
unprecedented  success  as  a stage  play. 

"The  Painted  Flapper”  was  likewise 
recruited  from  the  stage  it  having  been 
a successful  play  by  Alan  Pearl. 

“Meddling  Women”  and  “I  Am  the 
Man,”  the  first  two  productions  starring 
Lionel  Barrymore,  are  from  original 
stories  by  Ivan  Abramson,  long  known 
to  exhibitors  as  the  author-producer  of 
many  attractions.  In  these  two  produc- 
tions Mr.  Abramson  is  said  to  have  sur- 
passed any  of  his  previous  efforts,  and 
this  speaks  eloquently  of  their  standard. 

"Sunshine  of  Paradise  Alley”  is  well 
known  to  the  public.  It  was  written  by 
Denman  Thompson  and  it  is  said  that  it 
was  only  surpassed  in  popularity  by  that 
author’s  other  play.  “The  Old  Homstead.” 
It  has  played  for  many  years  to  count- 
less engagements  throughout  the  length 
and  breadth  of  the  eountry,  and  is  a story 
which  in  sweetness  and  genuine  human 
api^eal,  would  be  difficult  to  surpass. 

“The  Tom  Boy”  is  an  original  story 
selected  for  its  unusual  theme  and  treat- 
ment. It  is  now  in  production  with  Her- 
bert Rawlinson  and  Dorothy  Devore  in 
the  leading  roles. 

The  third  of  the  Lionel  Barrymore 
series  has  not  yet  been  announced  Init 
Chadwick  officials  state  that  it  will  prove 
one  of  the  picture  surprises  of  the  year. 

The  last  of  the  Chadwick  Nine,  “Ro- 
mance of  an  Actress,”  was  written  bj- 
Langdon  AIcCormack  whose  stage  and 
screen  success,  “The  Storm,”  places  him 
in  the  front  rank  of  modern  authors. 
“Romance  of  an  Actress”  is  said  by  those 
who  have  been  privileged  to  read  the 
scenario  to  be  the  best  work  of  this 
author. 

The  casts  and  directors  of  the  Chad- 
wick Nine  are  equal  to  the  best  and  sur- 
passed by  none,  it  is  claimed.  Hunt 
Stromberg,  producer  director  of  “The 
Fire  Patrol”  is  too  well  known  to  need 
comment.  He  has  been  responsible  for 
some  of  the  best  successes  in  the  produc- 
ing field,  and  “The  Fire  Patrol”  has  been 
pronounced  by  many  to  be  his  best  work. 
In  its  cast  are  such  genuine  box  office 
names  as  Anna  Q.  Nilsson,  Madge  Bel- 
lamy, Helen  Jerome  Eddy,  Spottiswoode 
Aitken,  Jack  Richardson,  Johnny  Harrou, 
Charlie  Murray,  Bull  Montana  and  Ches- 
ter Conklin. 

“The  Painted  Flapper”  was  directed  by 


Stars  of  Chadwick  productions.  Left  to  right;  Lionel  Barrymore,  star  of  “Meddling 
Women”;  Herbert  Rawlinson,  who  appears  in  “The  Tom  Boy”;  Dorothy  De- 
vore, who  appears  with  Rawlinson  in  “The  Tom  Boy,”  and  James  Kirkwood, 
featured  in  “The  Painted  Flapper.” 


“Empty  Hands”  is  a Banner  feature  pro- 
duced by  Ben  Verschleiser.  In  the  cast 
are  Lillian  Rich,  Clara  Bow,  John  Bow- 
ers and  Charles  Murray. 

John  Gorman,  who  in  this  production  is 
said  to  assume  his  place  among  the 
leaders  in  the  directorial  field. 

Here  agaiin  is  a stronr^  cast.  Such 
names  as  James  Kirkwood,  Pauline 
Garon,  Kathlyn  Williams.  Claire  Adams, 
Crawfurd  Kent,  Johnny  Harron,  spell 
success  for  almost  any  picture. 

Ivan  Abramson  directed  the  first  two 
Barrymores.  His  work  s])eaks  for  itself. 
In  “Meddling  Women”  Mr.  Abramson 
provided  a strong  supporting  cast  for 
Mr.  Barrymore  headed  by  Sigrid  Hohn- 
quist,  Dagmar  Godowsky,  Hugh  Thomp- 
son, Ida  Darling  and  Antonia  D’Algy; 
while  in  “I  Am  Tlie  Man”,  the  support 
■s  equally  strong.  In  this  picture  I.ionel 
Barrymore  has  in  his  support  .Seena 
Owen,  Flora  LeBreton,  Gaston  Glass. 


The  announcement  from  Chadwick  Pic- 
tures Corporation  that  Larry  Semon  is 
producing  “The  Wizard  of  Oz”  from  the 
famous  book  and 
stage  play,  has 
evoked  tremend- 
ous  interest 
among  those  who 
read  the  book  and 
saw  Fred  Stone  in 
his  stage  success. 

L.  Frank  Baum, 
the  author,  first 
published  “The 
Wizard  of  Oz”  in 
1 900.  The  inter- 
est in  the  book 
has  never  died 
out,  but  has  in- 
creased from  year  Larry  Sennon 

l(j  year  since  that 

lime,  necessitating  the  publication  of  a 
new  edition  annually.  It  is  said  that  it  is 
used  as  supplementary  reading  in  more 
than  half  of  the  public  schools  in  the 
United  States. 

Several  years  ago  a whole  page  of  col- 
ored “Wizard  of  Oz”  comics  was  syndi- 
cated throughout  the  country,  while  the 
“Wizard  of  Oz”  story  itself  ran  serially 
in  many  newspapers. 

At  the  present  time,  a Western  com- 
pany is  manufacturing  and  distributing  a 
series  of  “Oz”  dolls,  including  the  scare- 
crow, which  is  to  be  played  by  Larry 
Semon,  and  the  tin  woodman. 

In  1902,  “The  Wizard  of  Oz”  was  dra- 
matized and  produced  at  the  Grand  thea- 
tre, Chicago,  as  a musical  extravaganza, 
being  the  first  of  the  present-day  musical 
type  of  show.  After  a long  run  in  Chi- 
cago the  company  jumped  to  New  York, 
and  opened  at  the  old  Majestic  theatre, 
where  it  played  a long  engagement. 

When  the  show  was  produced,  Mont- 
gomery and  Stone  were  brought  over  from 
London  where  they  were  playing  in  mu- 
sical balls,  to  create  the  main  characters 
of  the  Scarecrow  and  the  Tin  Woodman. 
Montgomery  and  Stone  made  their  repu- 
tation in  this  show,  and  played  it  con- 
tinuously for  eight  years. 

After  Montgomery  and  Stone  closed 
their  New  York  run,  “The  Wizard”  was 
turned  over  to  Hurtig  and  Seamon,  who 
l)roduced  it  for  the  following  five  years 
at  popular  prices  throughout  the  LTnited 
States. 
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B.  O.  Quality  Is  Banner’s  Aim 


Banner  Has  Five 
Of  Its  Program 
Of  Eight  Filmed 

Among  the  younger  state  right  organ- 
izations which  are  by  way  of  establish- 
ing a record  for  production  quality  and 
sales  efficiency  is  Banner  Productions, 
Inc.,  of  which  George  H.  Davis  and  Sam- 
uel J.  Briskin  are  the  directing  heads. 
Although  in  operation  barely  si.x  months 
this  concern  has  set  a standard  of  attrac- 
tion values  and  box  office  excellence  in 
their  offerings,  which  is  a Noteworthy 
contribution  to  the  independent  field. 

The  concern  will  enter  upon  its  second 
half  year  of  existence  with  practically 
100  percent  territory  sold  on  both  its 
series  totalling  eight  attractions.  Five  of 
this  number  have  been  completed  and 
either  released  or  ready  for  distribution. 

Of  the  series  produced  by  Banner  in 
the  east,  under  the  direction  of  Burton 
King,  two  have  been  released  and  have 
won  wide  favor  with  exhibitors.  These 
are  “The  Truth  About  Women”  and 
“The  Man  Without  A Heart.”  The  third, 
“Those  Who  Judge,”  with  an  all  star 
cast  headed  by  Lou  Tellegen  and  Patsy 
Ruth  Miller,  has  just  been  completed  and 
will  be  placed  in  exchanges  in  November, 
while  the  fourth  and  last,  “Daughters 
Who  Pay,”  will  be  put  into  work  some 
time  next  month. 

On  the  Coast  Ben  Verschleiser  is  super- 
vising Banner  production  activities  and 
is  now  at  work  on  a picturization  of 
Frederic  Ormond’s  novel,  “The  Three 
Keys,”  which  has  been  selected  to  follow 
the  producer’s  initial  offering,  “Empty 
Hearts.” 


Samuel  Briskin,  vice  president  and  treas- 
urer of  Banner  Productions.  He  di- 
rects the  sales  activities  of  the  organi- 
zation. 


“Blood  and  Steel,”  an  Independent  Pic- 
tures Corporation  feature  costarring 
WUliam  Desmond  and  Helen  Holmes. 


Territory  Practically 
Sold  100  Per  Cent  on 
Banner* s Eight  Films 

With  territory  on  both  Banner  series,, 
the  Banner  Big  Four  and  Ben  Versch- 
leiser series,  practically  100  per  cent  sold, 
George  H.  Davis  and  Samuel  J.  Briskin 
are  highly  optimistic  over  the  outlook  for 
the  independent  field. 

“Book  Banner  pictures  and  make  thia 
your  banner  year,”  has  been  the  slogan 
on  which  they  have  established  their 
product,  which  has  been  consistently  of 
box  office  quality,  as  is  evidenced,  Mr. 
Davis  points  out,  by  the  notable  success 
won  by  Mr.  Briskin  in  his  sales  trip  to 
exchange  centers  all  over  the  country. 

Banner  is  releasing  two  series  of  four 
features  each.  The  Banner  Big  Four 
series,  directed  by  Burton  King,  includes 
“The  Truth  About  Women”,  starring 
Flope  Hampton  and  Lowell  Sherman  and 
“The  Man  Without  A Heart”  starring 
Kenneth  Harlan  and  Jane  Novak.  The 
third  of  this  series  is  “Those  Who 
Judge”.  Patsy  Ruth  M'iller,  Lou  Telle- 
gen, Flora  Le  Briton  and  Mary  Thurman, 
head  the  cast. 

The  fourth  and  last  of  the  Banner  Big 
Four  Series  will  be  “Daughters  Who 
Pay”. 

The  other  Banner  series  is  being  pro- 
duced by  Ben  Verschleiser  on  the  Coast. 
His  initial  offering,  “Empty  Hearts,” 
starring  Clara  Bow,  John  Bowers,  Lillian 
Rich,  Charles  Murray  and  a notable  cast 
has  attracted  much  attention  as  a feature 
of  unusual  pulling  power.  Mr.  Versch- 
leiser is  now  at  work  on  “The  Three 
Keys”.  Edward  Le  Saint  is  directing, 
with  Edith  Roberts,  Tack  Mulhall,  Vir- 
ginia Lee  Corbin,  Gaston  Glass,  Miss 
DuPont  and  Stuart  Holmes  as  the  prin- 
cipals in  the  cast. 


Davis  and  Briskin 
Are  Newcomers  in 
the  Film  Industry 

George  H.  Davis  and  Samuel  J.  Briskin, 
directing  heads  of  Banner  Productions 
Inc,,  one  of  the  most  successful  of  the 
younger  independent  producing  and  dis- 
tributing organizations,  are  comparatively 
newcomers  in  the  industry,  yet  they  have 
shown  many  old  timers  that  the  oppor- 
tunities for  establishing  and  maintaining 
a prosperous  and  going  business  in  the 
state  right  field  are  just  as  many  as  ever. 

Mr.  Davis  is  a veteran  showman,  and  a 
native  son  of  the  Golden  West,  having 
for  twenty-five  years  handled  all  the  Bei- 
asco  interests  on  the  Coast,  managing  the 
Central  and  the  Alcazar  theatres  in  San 
Francisco.  His  associate,  Mr.  Briskin,  is 
a New  York  boy,  having  received  his  ed- 
ucation in  the  public  schools  of  that  city 
and  Brooklyn,  and  New  York  Univer- 
sity. He  entered  business  life  as  an  ex- 
pert accountant.  It  was  while  engaged  in 
this  work  that  he  became  affiliated  with 
C.  B.  C.,  one  of  the  larger  independent 
film  distributing  organizations. 

Mr.  Davis  began  his  picture  activities^, 
when  in  1918  he  took  charge  of  the  CHT- 
cago  office  of  D.  W.  Griffith’s  “Hearts  of 
the  World,”  the  Middle  Western  rights 
' to  which  he  owned  with  Sol  Lesser. 

Mr.  Davis’  success  has  been  consistent, 
and  when  on  May  1 of  this  year.  Banner 
Productions,  Inc.,  was  formed  by  him  and 
Mr.  Briskin,  to  produce  and  distribute 
for  the  State  Right  Market,  those  who 
knew  them,  predicted  for  them  a success, 
which  has  since  been  theirs. 


George  H.  Davis,  president  of  Banner 
Productions,  who  devotes  his  attentions 
primarily  to  production  activities. 


LEE  6RADF0RD  CORPOR  ATI  ON 

ARTHUR  A.  LEE,  PRESIDErJT 
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HERE  ARE  THE  FACTS: 


Exhibitors  will  testify  that  the  promises 
we  made  for  “The  Fire  Patrol,”  the  first  of 
the  Chadwick  9 for  this  season,  were  more 
than  fulfilled.  By  the  testimony  of  the 
critics,  the-  public,  and  the  box-office,  “The 
Fire  Patrol”  took  its  place  among  the  great 
money-making  pictures  produced  by  the  in- 
dustry. 


The  promises  we  made  for  “The  Fire  Patrol”  we  repeat  with 
unbounded  enthusiasm  for  Lionel  Barrymore  in  “Meddling  Women,” 
for  “The  Painted  Flapper,”  with  James  Kirkwood  and  Pauline 
(iaron,  and  for  Lionel  Barrymore  in  “I  Am  the  Man” — pictures 
alread>^  completed  and  available  to  exhibitors. 


We  predict  that  these  pictures  and  the  rest  of  the  Chadwick 
Nine — “The  Tomboy,”  now  in  production;  “Sunshine  of  Paradise 
Alle)';”  the  third  Lionel  Barrymore  special;  “The  Street  Singer,” 
and  “Romance  of  an  Actress” — will  rank  among  the  great  box-ofhce 
money-getting  pictures. 

Prepare  your  dates  for  these  pictures  now— they  are  the  guar- 
antee for  your  continued  prosperity. 

Chadwick  Pictures  Corporation. 


ghe  Leading  Independent  dnl 


CHADWICK  PICTURES 
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EXHIBITORS 


HERE  ARE  THE  PICTURES : 


1.  “The  Fire  Patrol.” 

2.  Lionel  Barrymore  in  “Meddling  Women.” 

3.  “The  Painted  Flapper”  with  James  Kirkwood  and  Paul- 

ine Garon. 

4.  Lionel  Barrymore  in  “I  Am  the  Man.” 

5.  “The  Tom  Boy.” 

6.  “Sunshine  of  Paradise  Alley.” 

7.  Third  Lionel  Barrymore  Special  (title  to  be  announced). 

8.  “The  Street  Singer.” 

9.  “Romance  of  an  Actress.” 


SEE  THESE  EXCHANGES: 


First  Graphic  Exchanges,  Inc., 

B.  H.  Mills,  Manager, 

676  Broadway, 

Albany,  N.  Y. 

Southern  States  Film  Co., 

H.  D.  Hearn,  Manager, 

87  Walton  St.. 

Atlanta,  Ga. 

Independent  Films,  Inc., 

J.  A.  McConville,  Manager, 

10  Piedmont  St. 

Boston,  Mass. 

First  Graphic  Exchanges,  Inc., 

J.  Berkowitz,  Manager, 

257  Franklin  St., 

Buffalo,  N.  Y. 

Celebrated  Players  Film  Corp., 

J.  L.  Friedman,  President, 

810  S.  Wabash  Ave., 

Chicago,  HI. 

Standard  Film  Service  Co., 

N.  L.  Lefkowitz,  Manager, 
Broadway  Film  Bldg., 

Cincinnati.  Ohio. 

Standard  Film  Service  Co., 

L.  W.  Greenst^in,  Vice-President. 
617  Film  Bldg., 

Cleveland,  Ohio. 

Southern  States  Film  Co., 

M.  J.  Sparks,  Manager, 

302^2  So.  Harwood  St., 

Dallas,  Texas. 


Mountain  States  Film  Attractions, 
2104  Broadway, 

Denver,  Colo. 

Standard  Film  Service  Co., 

Bob  Rowland,  Manager, 

Joseph  Mack  Bldg., 

Detroit,  Mich. 

Celebrated  Players  Film  Corp., 

144  W.  Vermont  St., 

Indianapolis,  Ind. 

Independent  Film  Co,, 

117  West  17th  St., 

Kansas  City,  Mo. 

All-Star  Features  Distributors.  Inc., 
E.  A.  Benjamin, 

915  So.  Olive  St., 

Los  Angeles,  Cal. 

Celebrated  Players  Film  Corp., 

J.  S.  Grauman,  President, 

713  Wells  St., 

Milwaukee,  Wis. 

Southern  States  Film  Co., 

Fred  Martin,  Manager, 

616  Saratoga  St.. 

New  Orleans,  La. 

Commonwealth  Film  Corp., 

Samuel  Zierler,  President, 

729  7th  Ave., 

New  York  City. 


Liberty  Films,  Inc.,. 

1514  Davenport  St., 

Omaha,  Neb. 

Masterpiece  Film  Attractions, 

Ben  Amsterdam,  President, 

1329  Vine  St., 

Philadelphia,  Pa. 

Federated  Film  Exchange  Co., 
1018  Forbes  St.. 

Pittsburgh,  Pa. 

All-Star  Features  Distributors.  Inc. 
E.  R.  Williams,  Manager, 

209  Golden  Gate  Ave.. 

San  Francisco,  Cal. 

Columbia  Pictures  Corp., 

3317  Olive  St., 

St.  Louis,  Mo. 

Western  Film  Corp., 

2014  Third  Ave.. 

Seattle,  Wash. 

Trio  Productions, 

Max  Milder,  Manager, 

926  New  Jersey  Ave..  N.  W., 
Washington,  D.  C. 

Premier  Films,  Ltd., 

Harry  Kaufman.  Manager, 

15  Richmond  St.,  East. 

Toronto,  Canada. 


CORPORATION 

\nAchievemenr 


FOREIGN  RIGHTS  CONTROLLED  BY 

SIMMONDS-KANN  ENTERPRISES,/«c 

220  W£ST42"'ST.  N.Y.C. 
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Overhead  Is  Big  Evil:  Brandt 


Independents  Can 
Make  Picture  at 
Less  Cost:  Brandt 

By  JOE  BRANDT 

(Head  of  C.  B.  C.  Film  Sales  Corporation) 

There  is  no  great  secret  as  to  the  rea- 
son for  the  independents  claiming,  and  be- 
ing able  to  make  good  their  claims,  that 
they  can  make  pictures  more  economically 
than  the  national  distributor-producer. 
Overhead  is  the  answer.  And  that  word 
overhead  covers  all  of  the  evils  of  pro- 
duction and  means  more  to  the  e.xhibitor 
than  he  has  any  idea  of. 

The  independent  by  reason  of  his  cur- 
tailed market  is  forced  to  keep  his  over- 
head down  to  a basis  where  every  dollar 
spent  shows  on  the  screen  instead  of  be- 
ing dissipated  in  a thousand  directions. 

Tremendous  studio  properties  require 
an  army  of  employes,  and  that  army  piles 
up  an  overhead  each  day  that  would  stag- 
ger the>  average  e.xhibitor  if  he  knew'  what 
l^ercentage  of  the  cost  is  eaten  up  this 
way. 

The  independent  maintains  a studio  unit 
where  every  employe’s  effort  and  salary 
counts  for  something  on  the  screen,  and 
production  waste  is  kept  to  a minimum  be- 
cause every  independent  producer  is  either 
on  the  job  himself  or  someone  who  i-- 
linancially  interested  in  the  independent 
company  is  at  the  studio. 

\\  hile  it  is  true  that  the  stars  and  the 
directors  are  getting  more  money  than 
they  ever  thought  of  earning  in  the  earlier 
days,  the  rank  and  file  of  the  industry  are 
not  getting  much  more  than  they  did 
when  the  General  Film  Companj’  was 
king  and  the  independents  were  fighting 
the  battle  of  their  life. 

Where  have  these  mounting  costs  come 
irom?  “White  elephant"  studios,  expen- 
sive executive  staffs,  false  appetites  of  di- 
rectors to  spend  money  recklessly  regard- 
less of  the  ultimate  linancial  return  on  the 
pictures  they  make;  fortunes  spent  for 
stories  and  plays  that  are  rehashed  and 
distorted  by  e.xpensive  scenario  depart- 
ments that  must  tear  stories  to  pieces  in 
order  to  earn  their  salaries,  high-powered, 
high-costing  continuity  departments  whose 
efforts  are  often  thrown  into  the  discard 
when  the  director  sees  the  scripts,  techni- 
cal experts  who  burn  up  fortunes  in  over- 
dressing set>  and  creating  new  effects, 
which  from  the  dramatic  standpoint  mean 
nothing  to  the  picture.  These  are  a few 
of  the  frills  that  have  been  added  by  the 
bigger  producers  and  which  the  independ- 
ents could  not  afford  nor  have  the  in- 
clination to  use. 

The  independent  producing  organization 
is  so  closely  knitted  to  the  selling  force 
that  the  production  unit  knows  e.xactly 
what  the  real  income  on  a picture  is  and 
for  that  reason  keep  their  overhead  down 
to  a point  where  there  are  no  frills  or 
waste.  I doubt  if,  outside  of  a few  of 
the  e.xecutives,  the  general  staff  of  any 
national  producing  unit  knows  what  the 
actual  return  on  a picture  is.  and  if  they 
did  know  would  still  keep  to  the  rut  of 
spending  as  much  money  as  they  were 
allowed  in  order  to  satisfy  a personal 
gratification  of  seeing  on  the  screen  some 
pet  idea  or  effect  that  costs  thousands. 

The  exhibitors  owe  a dutj'  to  themselves 
and  a greater  duty  to  the  independents 
to  offer  sufficient  encouragement  to  the 
independent  producer  and  distributor  so 
that  the  field  will  be  more  generally  cov- 
ered and  the  revenue  received  by  the 
independents  sufficient  to  enable  them  to 


Scene  from  “The  Painted  Flapper,”  a 
Chadwrick  Pictures  Corporation  attrac- 
tion featuring  James  Kirkwood,  Pau- 
line Garon  and  Kathlyn  Williams. 

produce  a sufficient  number  of  pictures  of 
the  proper  calibre  to  become  one  of  the 
biggest,  if  not  the  biggest,  factors  in  the 
industry. 

The  independents  have  shown  their  abil- 
ity to  produce  a real  line  of  pictures  this 
season,  and  every  picture  made  represents 
the  careful  expenditure  of  money,  with- 
out stint  for  storj',  cost  or  direction,  bin 
expended  wisely  in  order  to  present  a 
picture  that  is  a bo.x  oftice  attraction  and 
a money  maker  for  the  exhibitor. 


Two  scenes  from  “Meddling  Women,” 
the  Chadwick  attraction  starring  Lionel 
Barrymore. 


Banner  Year  for 
C,  B.  C.  Is  Report 
From  Coast  Plant 

Reports  from  Waldorf  Studios,  Inc., 
the  West  Coast  studios  of  C.  B.  C.,  seem 
to  indicate  that  this  will  be  a banner  year 
for  this  company. 

Having  been  built 
up  out  of  the  ex- 
perience of  Joe 
Brandt  and  the 
brothers.  Jack 
and  Harry  Cohn, 
this  organization 
has  by  conserva- 
t i V e and  well 
planned  efforts 
come  up  to  the 
fore  in  the  ranks 
of  indepen  d e n t 
producers. 

Their  rise  has 
been  the  result  of 
a well  defined  plan 
of  action  carefully  thought  out  and  then 
closely  followed. 

“Motion  picture  production,"  says  jack 
Cohn,  “is  just  as  amenable  to  the  rules 
of  efficiency  as  any  factory  putting  out 
automobiles  or  weaving  textiles.  Orders 
on  hand  are  routed  through  the  factory 
in  such  a way  that  every  employe  and 
every  machine  is  producing  constantly. 
The  same  with  the  studio.  There  were  six- 
teen pictures  planned  for  production  for 
this  year  and  that  number  were  promised 
the  exhibitor  during  the  season.  No  wild 
talk  of  bang-up  productions,  no  mention 
of  stars  who  could  not  be  had.  Just  a 
quiet,  business-like,  orderly,  forward 
movement.  The  staff  of  directors  and 
producing  units  were  lined  up  like  so 
many  machines  and  the  work  for  each 
machine  laid  out. 

“The  alternation  of  directors  and  units 
was  planned  so  that  when  one  unit  was 
on  the  lot  shooting  exteriors  another  was 
using  the  studios.  Sets  and  scenes 
planned  so  that  there  would  be  no  idle 
time  on  the  part  of  anyone  coneerned 
with  production.” 

Of  course  the  plan  is  an  important  item 
in  the  success  of  any  studio,  but  the  other 
side  of  the  picture  is  the  personnel  which 
has  to  put  this  plan  in  execution.  Joe 
Brandt,  as  president  sitting  at  the  head  in 
the  East;  Jack  Cohn,  the  vice-president, 
alternating  between  the  East  and  the 
Coast,  and  at  present  on  the  Coast  assist- 
ing his  brother,  Harry,  who  is  production 
manager.  Jack  Cohn  took  charge  of  the 
Columbia  series  and  Harry  the  Perfection 
series.  Each  series  will  comprise  eight 
pictures.  The  directoral  staff  includes 
George  W.  Hill,  Henry  MacRae,  W. 
S.  Van  Dyke,  Reeves  Eason  and  Eaxl  C. 
Kenton,  who  will  direct  “A  Fool  and  His 
Money,”  a Columbia  picture. 

The  scenario  department  includes  Wal- 
ter Anthony  and  Douglas  Doty. 

Production  is  many  months  ahead  of 
schedule.  The  first  four  of  the  Perfection 
series  have  been  completed  and  issued. 
“Tainted  Money”  and  “Women  First" 
are  ready  to  be  released  and  the  remain- 
ing two  have  been  completed. 

In  the  Columbia  series  “The  Foolish 
Virgin,”  “The  Price  She  Paid”  and  “The 
Midnight  Express”  have  been  finished. 
“One  Glorious  Night”  is  nearly  so  and 
“A  Eool  and  His  Money”  is  in  produc- 
tion. 


Erie  C.  Kenton 


COLUMBIA 

PICTURES 


PRESENTS 


THE  FOOLISH 


VIRGIN 


BY 


THOMAS  DIXON 


FEATURING 


ELAINE 

HAMMER5TEIN 


A*  ‘ 


A good  picture  is  always  a 
^ successful  picture.  A 
successful  picture  has  three 
basic  elements  which  make 
for  Box  Office  results. 


In  THE  FOOLISH  VIRGIN  these  elements  are  com- 
bined in  their  proper  relation  to  make  an  incomparable 
production. 

STORY— Thomas  Dixon  wrote  THE  FOOLISH  VIR- 
GIN. The  published  novel  was  ready  by  millions  in  the 
course  of  its  National  Circulation. 


STARS — Miss  Hammerstein  has  a well  established, 
solid  public.  She  is  liked  by  all  for  her  work.  Robert 
Fraser,  called  the  screen's  greatest  lover  by  Pola  Negri, 
is  well  fitted  to  play  with  Elaine  Hammerstein  by  his 
acknowledged  successes  in  the  past. 

DIRECTOR — George  W.  Hill’s  reputation  for  fine  pic- 
tures is  built  on  the  sure  abilitv  to  harmonize  STORY 
and  STARS. 


CA.ST — Gladys  Brockwell,  Phyllis  Haver,  Lloyd  Whit- 
lock, Irene  Flunt,  Howard  Truesdell,  Jack  Henderson, 
Roscoe  Karns,  Oliver  Cross,  Ed  Borman  and  "Spec” 
O’Donnell. 


A COLUMBIA  PRODUCTION 


ROOM 
80  6 


16  0 0 


Broadway 
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FranklynFarnum  Series  Sold 


Goldburg  Closes 
Many  Territories 
on  Farnum  Films 

Independent  Pictures  Corporation, 
Jesse  J.  Goldburg,  president,  reports 
bookings  on  its  various  productions  that 
far  surpass  any  ever  noted  in  one  season 
in  the  history  of  the  concern.  The  Des- 
mond-Holmes,  Bill  Cody  and  Franklyn 
Farnum  series  have  all  received  prac- 
tically 100  per  cent  bookings. 

Among  the  e.xchanges  which  have  con- 
tracted for  the  four  completed  and  titled 
Bill  Cody  pictures  are; 

Dave  Sohmer  of  Biltmore  Pictures  for  Greater 
New  York  and  Northern  New  Jersey;  Harry  Segal 
of  Pioneer  Film  Company,  Boston  and  New  Haven, 
for  the  six  New  England  states:  Bob  Lynch  of  the 
American  Feature  Film  Company  for  Eastern 
Pennsylvania  and  Southern  New  Jersey;  Chas. 
Kranz  of  the  R.  G.  Hill  Enterprises  for  Western 
Pennsylvania  and  West  Virginia;  Jerry  Marks_  of 
Progress  Pictures  for  Delaware,  Maryland,  Vir- 
ginia and  District  of  Columbia;  Lee  Goldberg  of 
Big  Feature  Rights  Corporation  for  Kentucky  and 
Tennessee:  . M.  Louis  of  Louis  Films  for  Louisiana 
and  Mississippi;  Jack  Adams  of  Homestate  Film 
Company  for  Arkansas:  J.  W.  Williams  of  Inde- 
pendent Film  Service  Corporation  for  Texas  and 
Oklalroma;  Jim  Minter  of  A.  B.  C.  of  Detroit  for 
Michigan  c.\clusive  of  the  Northern  Peninsula; 
Sam  Ludwig  of  .\dventurc  Productions  for  Min- 
nesota, North  and  South  Dakota;  Joe  Freedman  of 
Celebrated  Players  for  Northern  Illinois,  and  Indi- 
■ana;  Floyd  St.  John  of  Cooperative  for  California, 
.\rizona,  Nevada  and  the  Hawaiian  Islands:  D.  C. 
Milward  of  Western  Film  Co.  for  Washington, 
Oregon,  Montana,  Northern  Idaho;  J.  M.  Ben- 
iamin of  Havana  Film  Co.  for  West  Indies:  A.  E. 
Thiele  of  Liberty  Films  for  Iowa  and  Nebraska. 

The  second  series  of  Franklyn  Farnum 
pictures  includes  all  the  above  change 
bookings  and  in  addition:  Shooker  of 
Shooker  Films  with  offices  in  Denver  for 
Colorado,  Utah,  Southern  Idaho,  Wyom- 
ing and  New  Mexico;  Berkowitz  and 
Mills  of  First  Graphic  Exchange  for 
Northern  N.  Y.;  Creole  Productions  for 
Louisiana  and  Mississippi;  C.  Edmunds 
of  Progress  Films  with  offices  in  Los 
.\ngeles  and  San  Francisco  for  Western 


Left  to  right:  William  James  Craft,  di- 
rector, and  Bud  Barsky,  producer,  of 
Barsky  Productions. 


■‘Meddling  Women,”  a Chadwick  attrac- 
tion starring  Lionel  Barrymore. 


M’ashington ; R.  .\le.xander  of  Columbia 
with  offices  m Pittsburgh  for  Pa.  and 
West  Virginia. 

The  above  concerns  also  have  con- 
tracted for  the  completed  Desmond- 
Holmes  pictures  and  the  following  have 
booked  special  productions  which  have 
been  made  by  Independent: 

Mid-West  Film  Company  of  Dallas 
with  offices  in  Oklahoma  City  and  Dal- 
las for  Te.xas  and  Oklahoma  has  taken 
"In  the  Spider’s  W'eb,’’  “What  Three 
Men  Wanter”  and  “Dangerous  Pleasure.” 
Louis  Film  Company  for  Louisiana  and 
Mississipiu  has  bought  “Shattered  Faith,” 
“In  the  Spider’s  Wen,”  “The  Offenders” 
and  “The  I\'ildcat.’’ 

Farnum’s  Next 

Franklyn  Farnum’s  next  picture  for  In- 
dependent, the  third  of  the  second  series 
of  eight,  will  strike  a new  note  in  Farnum 
productions.  While  the  theme  of  the 
story  is  Western  there  will  be  interwovpii 
through  it  a network  of  comedy  of  the 
enthusiastic,  spontaneous  kind  that  is 
naturally  a part  of  Farnum. 

Lease  Farnum  to  Ray  art 
Ray  Johnson  of  Rayart  has  closed  a 
contract  with  Jesse  J.  Goldbur"  on  Inde- 
pendent, whereby  the  services  of  Far- 
num shall  be  available  to  the  former  con- 
cern for  a series  of  Westerns. 

Harlan’s  Daughter  With  Farnum 
Marian  Harlan,  daughter  of  Otis  Har- 
lan, famous  screen  comedian,  has  been 
cast  in  the  ingenue  role  in  the  third  Far- 
num picture  for  Independent.  This  is 
Miss  Harlan’s  first  real  endeavor  in  an 
important  role  but  her  work  so  far  more 
than  justifies  her  selection. 

Hazel  Holt  Refues  Contract 
Hazel  Holt  the  19  year  old  star  who 
left  Berkley  University  to  make  pictures 
for  Jesse  J.  Goldburg,  on  the  strength  of 
her  work  as  co-star  with  Billy  Cody  in 
“The  Fighting  Sheriff,”  was  offered  a 
very  flattering  contract  with  one  of  the 
large  producing  companies.  Though  de- 
lighted with  the  offer.  Miss  Holt  has  re- 
fused to  accept. 


First  of  Ay  won^s 
Society  Pictures 
Now  Finished 

Important  to  the  independent  market 
and  to  the  industry  in  general  is  the  an- 
nouncement made  this  week  from  the 
offices  of  Nathan  Hirsch,  president  of 
Aywon  Film  Corporation,  that  “The  Law 
and  the  Lady,”  the  first  of  a series  of  six 
special  societ}^  stunt  productions,  has  been 
completed  and  is  ready  for  a screening. 

“The  Law  and  the  Lady”  is  a thrill- 
ing stunt  picture  from  an  original  story 
by  Lewis  .Allen  Browne.  Its  unique  thrills 
include  a jump  from  a hundred  foot  bridge 
into  a raging  river,  an  actual  climb  up  the 
front  of  a ten-story  New  York  apartment 
house,  a jump  in  a motor  cj’clc  over  a ten- 
foot  gulch,  and  many  others  too  numerous 
to  mention. 

The  picture  boasts  a cast  seldom,  if 
ever,  equaled  in  an  independent  produc- 
tion, says  Mr.  Hirsh.  It  includes  Len 
Leo,  a new  juvenile  lead,  Alice  Lake, 
Mary  Thurman,  Tyrone  Power,  Maurice 
Costello,  Henry  Sedley,  Cornelius  Keefe. 
Joe  Depew,  Tom  Blake  and  Joe  Burke. 

The  picture  ■w'as  produced  by  Marlbor- 
ough Productions,  Inc.,  of  which  Schuyler 
E.  Grey  is  the  active  head,  and  was  di- 
rected by  John  L.  IMcCutcheon. 


Charleston,  W.  Va. — .A  modern  theatre 
seating  1,500  and  erected  at  a cost  of 
.$150,000,  will  be  completed  here  in  Octo- 
ber with  the  completion  of  work  on  the 
new  playhouse  for  Midelburg  Bros.  & 
Hyman.  The  theatre  is  designed  by  the 
Carmichael  & Millspaugh  Company  of 
Columbus,  O. 


“Billy  the  Kid,”  a Franklyn  Farnum  pro- 
duction for  Independent  Pictures  Cor- 
poration. 
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/CENNETH  McDonald 

The  StCLr  Wt4h  The  MfUiion 
Dof/ar  Personafiiy 


GENO  CORRADO 

The  Screen's  Greatest 
Lo'ver- 


FRANfC  MERR/U 

The  Wor/d's  Champion 
Athlete 


ZCTm.  dAMES  CMTT 
Director 


DEPEND  ON 
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PRODUOTIOHS 

^ FORj, 


sJACiC  NELSON 
Director- 


l?EAL  50X  OFFICE  ATTI^CTIONS 


POPULAR  PfcruRes 

BUILT  FOR.  ENTERTAINMENT 

J Will  Be  Re  Leased  Tin's  Year 

'Tiftix  41)®  Best  Independent  Exidl[)anB( 
J In.  ‘Ybui*  <TerritorY  O 


'XXTatch  Tor  this  Oracle  Mar^ 


It  Stands  tor  Success/u-L 
Pictures,  Produced  under' 
the  Personal  Supervision  oP 
Bud  Barsldt/ 


6UD  6ARSt<y 

1442  BeadwoodDriye. 

Hoi/ywood,  Qa/if. 
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Chadwick  Devotes 
Unlimited  Energy 
to  Chadwick  Nine 


'■  t3‘'''>H5S.''~  '"'  ' — ^' , ..  ' 

A '^-'>r*^''-^--’;^  "14'-  / :■■ 


Bill  Cody  and  Hazel  Holt  in  “The  Fighting  Sheriff,”  one  of  Independent  Pictures 
Corporation’s  features  for  the  independent  market. 

Independent  Merchandising  Like 

Any  Other  Business,  States  Lee 

By  ARTHUR  A.  LEE 

lust  like  any  other  business,  state  right  marketing  of  pictures  is  a 
case  of  good  merchandise  plus  good  merchandising. 

I recently  made  an  extensive  tour  visiting  a number  of  states  right 
exchanges  in  various  centers,  and  found  that  in  every  case  the  state  right 
exchange  that  had  good  marketable  product  aufl  rendered  prompt  and 
efficient  service  was  enjoying  good  business. 


One  thing  to  remember  in  this  business 
is:  the  door  is  never  closed  to  good  pic- 
tures. The  public  are  not  interested  in 
any  particular  producer  or  group  of  pro- 
ducers. Wliether  a picture  comes  out  on 
the  state-risrlit  market,  or  otherwise,  if 


Another  Clean-Up  On  the  Way! 

C.  C.  BURR  Presents 

JOHNNY 

HINET^ 


1 


it  contains  the  elements  of  public  appeal 
it  will  be  shown  on  the  screen  through- 
out the  country.  Public  demand  de- 
termines the  exhibitor’s  bookings,  and 
every  exhibitor  wants  pictures  that  satisfy' 
this  demand.  That  they  are  finding  suit- 
able pictures  in  the  state  rights  exchanges 
is  proven  by  the  enormous  growth  in  the 
state  rights  business  during  the  past  year. 

It  cannot  be  denied  that  more  inde- 
pendent pictures  are  being  shown  to  the 
public,  and  by  the  best  class  of  theatres, 
than  ever  before;  because,  in  the  final 
analysis,  the  public  through  its  demand 
regulates  theatre  bookings.  It  is  for  this 
reason  that  the  state  rights  distributors 
may  count  upon  this  business  growing 

> car  after  year,  as  long  as  good  pictures 
are  always  available,  and  looking  back 
over  my  years  as  a state  rights  distribu- 
tor, I have  seen  a steady  improvement 
in  the  quality  of  pictures,  with  every 

> ear  a wider  distribution. 

I have  no  doubts  about  the  future  of 
this  business,  with  better  pictures  coming 
along  all  the  time,  and  the  independent 
c.xchanges  improving  their  organizations, 
their  service  and  efficiency,  the  outlook 
is  indeed  an  encouraging  one,  and  I look 
for  the  same  steady"  healthy  growth  that 
has  characterized  this  business  during 
the  past  year. 


Independent  Sales  Head 
Back  at  Home  Office 


^AcEARLY 

BIRD 

Produced  and  Distributed  By 

EAST  COAST  FILMS 

INCORPORATED 

C.  C.  BURR,  Managing  Dir.,  135  W.  44th  St.,  N.Y.,  N.Y. 

Foreign  Rights  to  Simmonds^’Kann  S ns,  Inc., 
220  W.  42nd  Street,  New  York  City 


Herbert  Kaufman,  sales  manager  for 
Independent  Pictures  Corp.,  claims  the 
honors  for  snappy  transcontinental  round 
trip  traveling.  Mr.  Kaufman  left  Holly- 
wood two  and  a half  weeks  ago  on  his 
tvay  to  New  York,  hopping  off  first  at 
Denver,  then  St.  Louis,  Dallas,  Atlanta, 
and  Washington.  He  met  with  success 
in  every  city  at  which  he  stopped  and 
arrived  in  New  York  on  Wednesday. 

Friday  night  he  started  Westward  again 
with  the  hope  of  reaching  Hollywood 
within  three  weeks,  that  time  being  con- 
sumed in  sales  stopovers  in  Cleveland, 
Chicago,  Detroit  and  other  of  the  mid- 
western  cities. 


Slogans  and  plirases  have  come  to  play 
a part  in  almost  ever\-  industry  in  Amer- 
.ca  today,  yet  it  is  seldom  that  three 
such  apt  slogans  have  been  found  as 
"Each  Production  an  Achievement,”  "A 
Trihute  to  the  Independent  Market,”  and 
"The  Leading  Independent  Unit,”  which 
have  been  applied  to  the  Chadwick  Nine 
being  released  on  the  independent  market 
hy  Chadwick  Pictures  Corporation. 

The  remarkable  success  claimed  for 
the  Chadwick  product  must  be  attributed 
entirely  to  I.  E.  Chadwick,  who  is  presi- 
dent of  the  corporation  which  bears  his 
name  and  who  has  devoted  unlimited 
time,  energy  and  money,  determined  that 
his  product  wdll  be  worthy  of  these  slo- 
gans. 

Mr.  Chadwick  is  eminently  qualified 
for  the  place  he  has  taken  in  the  produc- 
tion field  because  of  his  long  and  varied 
c.xperience  in  the  motion  picture  industry. 
He  knows  pictures  from  every  angle. 
He  is  intimately  acquainted  with  all  the 
infinite  detail  of  production.  He  knows 
the  exchange  man’s  angle,  for  he  is  him- 
self an  exchange  man  of  many  years' 
standing,  and  his  success  in  the  exchange 
field  fully  demonstrates  his  knowledge 
of  that  end  of  the  business. 

The  fact  that  he  has  been  able  to  com- 
liine  the  production  viewpoint  with  the 
exchange  and  exploitation  viewpoints 
successfully,  is  demonstrated  in  the  al- 
most 100  per  cent  of  the  territory  of  the 
United  States  and  Canada  and  sold  the 
rights  on  his  entire  output  in  the  short 
space  of  time  in  which  Chadwick  Pic- 
tures Corporation  has  been  in  existence. 

It  is  believed  that  this  feat  creates  a 
record  in  the  independent  field,  according 
to  the  Chadwick  offices.  Mr.  Chadwick 
attributes  it  entirely  to  the  fact  that  he 
has  created  a product  which  the  exchange 
man  and  exhibitor  both  want.  He  has  set 
out  with  a definite  idea  in  mind  and  he 
has  built  from  the  ground  up,  ' but 
surely,  until  he  has  completed  a perfect 
structure.  He  has  started  with  the  idea 
that  the  play  or  story  was  the  import- 
ant thing,  that  without  it  it  was  not  pos- 
sible to  secure  a hundred  per  cent  pro- 
duct. To  that  end  he  has  selected  nine 
productions,  every  one  of  which  his  or- 
ganization felt  was  ideally  suited  for 
screen  material.  Famous  authors,  old- 
time  stage  successes  and  original  stories, 
combine  to  make  what  Mr.  Chadwick 
helieves,  are  nine  ideal  screen  vehicles. 

Secondly,  the  next  step  in  the  program, 
he  has  selected  his  directors  and  pro- 
ducers with  the  utmost  care.  He  has 
secured  men  whose  past  reputations  as- 
sure a good  product. 

Thirdly,  he  has  exercised  infinite  care 
in  the  selection  of  the  casts  for  each  and 
every  picture.  A glance  over  the  names 
of  the  players  appearing  in  Chadwick 
nroductions  is  like  a look  through  the 
Blue  Book  of  the  Motion  Picture  Indus- 
try. 

In  “The  Fire  Patrol,”  the  first  release 
of  his  organization,  are  such  plavers  as 
Anna  Q.  Nilsson,  Madge  Bellamy,  Helen 
Terome  Eddy,  Johnny  Harron,  Bull 
Montana,  and  Charlie  Murray. 

In  “The  Painted  Flapper”  are  Jame.- 
Kirkwood.  Pauline  Garon.  Claire  Adams. 
Johnny  Harron,  Kathlyn  'Williams,  Crau- 
furd  Kent,  A1  Roscoe,  and  Hal  Cooley. 

In  “I  Am  The  Man,”  supporting  Lionel 
Barrymore,  are  Seena  Owen,  Gaston 
Glass.  Flora  LeBreton,  Joe  Striker,  and 
Martin  Faust. 
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Bar  sky  F orms  Producing  Unit 


Eighteen  Pictures 
To  Be  Offered  by 
Bud  Barsky  Firm 

It  sounds  like  George  Randolph  Ches- 
ter writing:  1.  J.  “Bud”  Barsky  Presents 
—but,  friends,  this  is  reality,  for  Irving  J. 
Barsky,  known  throughout  the  trade  as 
"Bud,”  is  the  head  of  the  Bud  Barsky 
Productions  of  Hollywood,  Cal.,  which  is 
not  strange  at  all,  as  this  sort  of  a thing 
has  long  been  looked  for  by  his  friends, 
who  often  wondered  why  this  has  not 
Inappened  before. 

"Bud”  Barsky  has  been  in  the  rnotion 
picture  business  almost  since  its  incep- 
tion, having  worked  his  way  through 
from  the  bottom  of  the  ladder.  Friends 
remember  him  as  a poster  boy,  shipping 
clerk,  booker,  salesman,  manager,  district 
manager,  owner  of  independent  exchanges, 
theatre  owner,  and  at  last  we  find  him 
at  the  head  of  his  own  producing  and  dis- 
tributing organization. 

So  much  for  the  introduction.  Not 
that  he  needed  any,  because  almost  every- 
body knows  “Bud”  Barsky.  So  we  will 
let  him  talk  for  himself: 

"Yes,  I am  a producer  and  distributor 
now  and  am  at  the  head  of  my  own  com- 
pany, the  ‘Bud’  Barsky  Productions  (for 
which  1 can  only  thank  my  friends,  as 
they  have  made  this  possible).  As  you 
all  know  by  now,  this  organization  ot 
mine  has  started  out  with  a very  am- 
bitious program. 

“We  are  this  year  making  and  distrib- 
uting eighteen  productions,  six  comedy 
dramas,  featuring  Kenneth  McDonalds, 
the  star  with  the  million-dollar  personal- 
ity, six  stunt  comedy  dramas,  teaturing 
Frank  Merrill,  the  champion  athlete  ol 
the  world,  and  six  society  dramas,  fea- 
turing Geno  Corrado,  the  screen’s  great- 
est lover. 

"The  first  of  these  productions  which 
are  now  completed  and  in  the  hands  ot 
my  distributors  are:  ‘A  Fighting  Heart,’ 
‘The  Pride  of  Sunshine  Altey,’  ‘Reckless 
Speed,’  ‘South  of  the  Equator,’  and  ‘The 
Idol  of  Paris,’  which  are  proclaimed  by 
all  those  that  have  viewed  them  as  the 
cream  of  today’s  independent  market,  and 
that  tells  the  tale. 

“It  has  always  been  my  ambition  to 
produce  and  distribute  the  best  pictures 
on  the  market,  and  if  my  friends  are  not 
kidding  me,  and  I believe  they’re  not, 
I have  achieved  this  ambition,  and  as  I 
have  faithfully  promised  my  friends,  1 
will  keep  on  making  better  and  better 
pictures  as  I go  along,  so  that  the  trade 
mark,  ‘A  Bud  Barsky  Production,’  will  be 
a guarantee  to  both  the  independent  dis- 
tributor and  theatre  owner  that  the  pro- 
Lction  bearing  this  trade  mark  is  clean, 
wholesome,  censor  proof  entertainment 
which  they  will  be  proud  to  sell  and 
show. 

“I  have  just  completed  a tour  of  all 
the  distribution  centers  in  the  United 
States  and  find  all  of  the  independent  ex- 
change men  enthusiastic  over  this  year’s 
business  outlook.  The  majority  of  exhib- 
itors have  come  to  realize  that  the  inde- 
pendent market  is  offering  them  .a  meri- 
torious line-up  of  product  and  are  now 
depending  on  this  product  to  build  up 
their  programs.  In  other  words,  the  ex- 
hibitors have  at.  last  given  this  product 
its  proper  place  as  the  backbone  of  the 
motion  picture  industry. 

“The  only  trouble  that  I find  with  inde- 


“Empty  Hearts”  was  produced  by  Ben 
Verschleiser  for  Banner  Productions. 
In  the  cast  are  John  Bowers,  Lillian 
Rich,  Joan  Standing  and  others. 


pendent  producer  and  distributor  is  that 
they  have  been  backward  and  bashful 
about  telling  the  world  that  they  have 
wonderful  pictures,  and  have  allowed  the 
national  producing  and  distributing  or- 
ganizations to  monopolize  the  advertising 
field.  Having  convinced  myself  that  this 
is  the  independents’  greatest  weakness,  it 
is  now  my  intention  to  go  in  for  an  exten- 
sive trade  paper  advertising  campaign  on 
my  company’s  productions.  The  plans 
for  this  campaign  are  now  being  formu- 
lated and  will  be  put  into  operation 
shortly.” 


Nathan  Hirsh,  president  of  Aywon 
Film  Corporation. 


Burr  Optimistic 
Over  New  Hines 
Special  Picture 

C.  C.  Burr,  producer  of  the  Johnny 
Hines  features,  is  radiating  keen  optimism 
over  the  latest  Hines  special,  “The  Early 
Bird,”  which  is  now  in  its  fifth  week  of 
production  at  the  Jackson  studio  in  New 
York  City.  The  smoothness  with  which 
the  picture  is  progressing,  coupled  with 
the  exceptional  acting  of  the  supporting 
cast  which  includes  Sigrid  Holmquist, 
Edmund  Breese,  Wyndam  Standing, 
Maude  Turner  Gordon,  Flora  Finch  and 
Bradley  Barker  has  been  more  than  a 
source  of  keen  satisfaction  to  Producer 
Burr,  who  has  made  the  studio  his  head- 
quarters since  the  beginning  of  produc- 
tion on  “The  Early  Bird.” 

With  almost  half  the  shooting  com- 
pleted Mr.  Burr’s  optimism  is  more  than 
justified  since  the  rush  prints  on  the 
completed  sequences  give  every  indication 
that  “The  Early  Bird”  will  in  all  prob- 
ability be  the  funniest  and  most  popular 
feature  production  Johnny  Hines  has  ever 
made.  Aside  from  the  story  sequence  the 
high  calibre  of  the  sets  and  the  unusual 
photographic  effects  obtained  bear  out 
Burr’s  statement  that  “The  Early  Bird” 
will  be  Johnny  Hines’  most  pretentious 
offering. 

It  is  Burr’s  intention  to  make  each  suc- 
ceeding Johnny  Hines  feature  a step  in 
advance  of  its  predecessor  and  the  fact 
that  “The  Early  Bird”  is  setting  a higher 
standard  than  the  unusually  successful 
“Speed  Spook”  which  has  recently  been 
released,  is  more  than  gratifying  to  the 
producer  and  star. 

The  technical  staff  surrounding  Flines 
in  “The  Early  Bird”  has  been  kept  intact 
since  Johnny  Hines  made  “Conductor 
1492”  and  “The  Speed  Spook.”  With 
Charles  Hines  directing  and  photography 
in  the  hands  of  Charles  Gilson  and  John 
Gilson,  the  combination  of  star,  director 
and  cameraman  has  been  provocative  of 
excellent  results.  The  story  of  “The  Early 
Bird”  was  written  by  Richard  Friel. 

Wilkerson  on  Tour 

Bill  Wilkerson  of  East  Coast  Films  left 
for  an  extensive  trip  this  week  in  behalf 
of  C.  C.  Burr’s  series  of  three  Johnny 
Hines  features,  “The  Speed  Spook,”  “The 
Early  Bird”  and  “'The  Crackerjack.” 
Wilkerson’s  itinerary  will  _ carry  him 
through  Pittsburgh,  Detroit,  Omaha, 
Kansas  City,  St.  Louis,  Atlanta  and  New 
Orleans,  where  in  all  probability  he  will 
close  pending  contracts  with  _ the  more 
important  exchanges  in  these  cities. 

Wilkerson’s  trip  came  as  a result  of 
the  desire  of  the  Middle  West  and  South- 
ern exchanges  to  definitely  close  for  this 
special  big  series  of  Johnny  Hines  fea- 
tures, which  has  justly  been  reported  to 
be  big  in  every  sense  of  the  word,  judg- 
ing from  the  calibre  and  box  office  possi- 
bilities of  “The  Speed  Spook”  which  was 
recently  completed  and  released.  The 
fact  that  this  particular  series  of  Johnny 
Hines  features  is  being  sold  on  a basis 
that  represents  probably  the  highest  price 
paid  to  date  on  a state  right  series  has 
been  no  deterrent  to  the  sales,  since  the 
leading  independent  exchanges  realize 
that  Producer  Burr  has  been  unsparing 
financially  to  make  “The  Speed  Spook,” 
“'The  Early  Bird”  and  “The  Crackerjack” 
box  office  attractions  of  power. 
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Selected  List  of  Pictures  for  Children’s  Book  Week 


Motion  Picture  Book  Week  and  Children’s  Book  Week,  November  9 to  15,  affords  exhibitors 
an  opportunity  for  tieups  with  libraries,  schools,  women’s  clubs,  bookstores,  etc.  A selected  list  of 
screen  adaptations  of  novels  has  just  been  issued  by  the  National  Committee  for  Better  Films  as  an 
aid  to  theatre  men  in  booking  their  programs  for  the  week. 


ASSOCIATED  EXHIBITORS 

ALICE  ADAMS,  Booth  Tarkhu/toti.  7, 
Florence  Vidor.  (C  lis) 

COURTSHIP  OF  MILES  STANDISH. 

THE,  Lonafelloic’.  9,  Charles  Ray.  (C  hs) 
DAVID  COPPERFIELD,  Charles  Dickens, 
7,  Buddy  Martin  and  all  star.  (C  hs) 
DESTROYING  ANGEL,  THE,  Louis 
Joseph  Vance.  6,  Leah  Baird.  (C) 

SILAS  MARNER,  George  Eliot,  7,  all  star. 
(C  hs) 

EDUCATIONAL 

.VDVENTURES  OF  SHERLOCK 
HOLMES,  THE,  A.  Conan  Doyle,  12  pic- 
tures, 2 reels  each.  (C) 

.VND  WOMEN  MUST  WEEP,  Charle.'< 
Kinoslei/  (“The  Three  Fishers”),  2,  (C  j) 
secrets  t)F  LIFE  SERIES— The  Ant. 
The  Fly,  The  Lady  Bird,  The  Spider,  In 
a Drop' of  Water,  etc.— pop (dfir  science.  1 
reel  each.  (C  j) 

FAMOUS  PLAYERS-LASKY 

.VROUND  THE  WORLD  WITH  THE 
SPEEJACKS,  Dale  Collins  (“Sea-tracks 
of  the.  Speejacks  ’round  the  Borld).  7, 

(C) 

BIG  BROTHER,  Bex  Beach.  7,  loin 
Moore.  (C) 

BREAKING  POINT,  THE,  Mary  Roberts 
Rinehart,  7,  Nita  Naldi.  (C) 

BURNING  SANDS,  Edxaard  iVeigall,  7, 
Wanda  Hawlev  and  Milton  Sills.  (C) 

C. VLL  OF  THE  C.ANA'ON,  THE  Zane 
Grey,  7,  Richard  Dix  and  all  star.  (C  hs) 

CHANGING  HUSB.VNDS.  Elizabeth  Alex- 
ander (“Roles”),  7,  Beatrice  Joy,  Ray- 
mond Griflith.  (B) 

CLARENCE,  Booth  Tarkinton.  7.  Wallace 
Reid  and  all  star.  (C) 

COVERED  WAGON,  THE,  Emerson 
Hough,  10,  all  star.  (B  hs) 

D. VWN  OF  A TOMORROW,  THE.  Fran- 
ces Hodgson  Burnett,  7,  Jacqueline  Lo- 
iran.  (C) 

DRUMS  OF  FATE.  THE,  Stephen  French 
Whitman  (“Sacrifice” ).  6,  Mary  Miles 

Minter.  (C) 

EBB  TIDE,  Robert  Loui."  Stevenson.  7, 
.lames  Kirkwood  and  Lila  Lee,  (C) 
EMPTA'  UX'SDS,  Arthur  Strinoer,  7,  Jack 
Holt  and  Norma  Shearer.  (B) 

ENEMA"  SEX,  THE,  Owen  Johnson  (“The 
Salamander” ).  8,  Betty  Compson.  (B  m) 
FIGHTING  COWARD,'tHE,  Booth  Tark- 
inqton.  7.  Cullen  I.andis  and  all  star. 
(C  hs) 

CiO-GETTER,  the,  Peter  B.  Kyne,  8,  T. 

Roy  Barnes  and  Seena  Owen.  (C  hs) 

HER  LOVE  STORA",  Mary  Roberts  Rine- 
hart (“The  Queen’s  Love  Story”),  7, 
Gloria  Swanson.  (B) 

HERITAGE  OF  THE  DESERT,  Zane 
Grey,  6,  Behe  Daniels.  (C  hs) 
HOMEW.ARD  BOUND,  Peter  B.  Eyn" 
(“The  Light  to  Leeward” ).  7.  Thomas 
Meighan.  (C) 

ICEBOUND,  Owen  Daids.  7,  Lois  Wilson 
and  Richard  Dix.  (C) 

.JAVA  HEAD,  Joseph  Hergesheimer.  8. 
Beatrice  Jov.  (C) 

LIGHT  TI^AT  F.VILED,  THE,  Rudyard 
Kipling.  7.  Percy  Marmont  and  Jacque- 
line I.ogan.  (C  hs) 

MANHANDLED.  Russell  Holman  and 
Arthur  Strinoer.  7,  Gloria  Swanson.  (B) 
MANSLAUGHTER,  Alice  Duer  Miller.  9, 
Thomas  Meighan  and  Beatrice  Jov.  (C) 
MHRTON  OF  THE  MOVIES,  Harry  Leon 
Wilson.  8.  Glenn  Hunter  and  A’iola  Dana. 
(A  ,i) 


I A Key  to 
List 

A — Pictures  available  for  first  run  [ 

theatres.  i 

! B — Pictures  which  have  had  their  : 

I first  run  and  which  have  been  re- 
leased less  than  three  months. 

: C — Pictures  released  three 

I months  or  more  ago  and  available  | 

j to  all  theatres.  j 

j PR — F’rerelease  pictures  which  | 

I \sill  be  having  special  runs  in  key  i 

i cities.  1 

J — For  the  family  audience  and 
for  boys  and  girls  of  grammar 
j school  age  up. 

' HS — For  the  familj'-  audience  and 

for  boys  and  girls  of  high  school 
age. 

Unmarked — F o r the  general 
audience  (neither  objectionable  nor 
especially  suitable  for  boys  and 
girls). 

M — For  mature  audiences  (these 
are  in  addition  to  pictures  in  pre- 
ceding classification  which  also  ap- 
peal to  mature  audiences). 


MONSIEUR  BEAUCAIRE,  Booth  Tark- 
ington,  10,  Rudolph  A^alentino  and  Bebe 
Daniels,  (B  hs) 

NE’ER  DO  WELL,  THE,  Rex  Beach,  8, 
Thomas  Meighan.  (C) 

PETER  THE  GREAT,  historical  sources. 

{>.  Emil  Jannings.  (C) 

PRODIGAL  DAUGHTERS,  Joseph  Hoek- 
ina.  (i,  Gloria  Swanson.  (C) 

RUGGLES  OF  RED  GAP,  Harry  Leon 
Wilson,  8,  Edward  Horton,  all  star.  (C) 
RL’STLE  OF  SILK,  THE,  Cosmo  Hamil- 
ton, 7,  Betty  Compson.  (C) 

S.VI.OMA"  JANE,  Bret  Harte,  7,  .Tacquelinc 
Losran.  (C) 

SIDE  SHOW  OF  LIFE,  THE,  William  J. 
Locke  (“The  Montebank” ),  8,  Ernest  Tor- 
rence. (B) 

SINNERS  IN  HEAA"EN,  Clive  Arden.  7, 
Bebe  Daniels  and  Richard  Dix.  (B) 
SPANISH  DANCER.  THE,  Adolphe  D’- 
Ennery  and  P.  S.  T.  Ttumanior  (“Don 
Caesar  de  Bazan”).  9.  Pola  Negri  and 
Antonio  Moreno.  (C) 

STEPHEN  STEPS  OUT.  Richard  Hard- 
ing Davis  (“The  Grand  Cross  of  the  Cres- 
cent”). 6,  Douglas  Fairbanks,  .Tr.  (C  hs) 
.STR.ANGER,  THE,  John  Galsworthy  (“The 
First  and  the  Last”).  7,  Betty  Compson 
and  Richard  Dix.  (C  m) 

TEN  COMMANDMENTS,  THE,  Henry 
MacMahon.  14,  Theodore  Roberts  and  all 
star.  (PR) 

TO  HAVE  AND  TO  HOLD,  Mary  John- 
ston, 7,  Bettv  Compson  and  Bert  I.vtell. 
(C  hs) 

TO  THE  LADIES,  George  S.  Kaufman  and 
Marc  Connelly,  6,  Edward  Horton,  Helen 
.lerome  Eddy  and  all  star.  (C  hs) 

TO  THH  LAST  MAN,  Zane  Grey,  7,  Rich- 
ard Dix  and  Lois  Wilson.  (C) 

TRAIL  OF  THE  LONESOME  PINE, 
THE,  John  Fox,  Jr..  6,  Mary  Miles 
iMinter.  (C  hs) 


TRIUMPH,  May  Edginton,  8,  l.eatrjce  Joy 
and  Rod  I. a Roeque.  (C  hs) 
WANDERER  OF  THE  WASTELAND, 
Zane  Grey,  7,  Jack  Holt.  (B) 

WEST  OF  THE  WATER  TOWER,  Homer 
Croy.  8,  Glenn  Hunter.  (C) 

WHEN  KNIGHTHOOD  WAS  IN 
FLOWER,  Charles  Major,  12,  Marion 
Davies  and  Lyn  Harding.  (C  hs) 

YOUNG  RA.TAH,  THE,  John  Ames 
Mitchell  (“Amos  Judd”),  G,  Rudolph 
Valentino.  (C  hs) 

Z.VZA,  Pierre  Bert.on  and  Charles  Simon.  7, 
Gloria  Swanson.  (C) 

FILM  BOOKING  OFFICES 

BELOVED  VAGABOND,  THE,  U . J. 

Locke,  6,  all  star.  (C  hs) 

C.VLI,  OF  HOME,  THE,  George.  Agnew 
Chamberlain  (“Home”),  0,  all  star.  (C) 
CANYON  OF  THE  FOOLS,  THE,  Rich- 
ard Mathews  Hallett,  6,  Harry  Carey.  (C) 
DANCER  OF  THE  NILE,  TIIE,  Blanche 
Taylor  Earle,  6.  (C  m) 

F.Vr'AL  MARRIAGE,  THE,  Alfred  Lord 
Tennyson  (“Enoch  Arden”),  5,  Lillian 
Gish  and  Wallace  Reid.  (C) 

FLYING  DUTCHMAN,  THE,  opera  by 
Wagner,  6.  (C  hs) 

GIRL  OF  THE  LIMBERLOST,  THE. 

Gene  Stratton  Porter,  6.  (C  j) 

OUR  MUTUAL  FRIEND,  Charles  Dick- 
ens, 8,  all  star.  (C  hs) 

SNOW  SHOE  TRAIL,  THE,  Edison  Mar- 
shall, 6,  Jane  Novak.  (C) 

THELM.\,  Marie  Corelli,  (J.  Jane  Novak. 
(C) 

TWO  KINDS  OF  WOMEN,  Jackson  Greg- 
ory (“.Tudith  of  Blue  Lake  Ranch”),  6, 
Pauline  Frederick.  (C  hs) 

FIRST  NATIONAL 

ABRAHAM  LINCOLN,  historU-al.  10, 
Gaorge  Billings,  (PR  j) 

.\I,L  FOR  A WOMAN,  French  Revolution 
historical  scrurces,  7,  all  .star.  (C  hs) 
.VSHES  OF  VENGEANCE,  H.  B.  Somer- 
ville. 10,  Norma  Talmadge.  (C) 

BOB  HAMPTON  OF  PLACER,  Randall 
Parrish,  7,  .James  Kirkwood  and  all  star. 
(C) 

BRIGH'r  SHAWL,  THE,  .Joseph  Herges- 
heimer, 8,  Richard  Barthelmess.  (C) 
CIRCUS  DAYS,  James  Otis  (“Toby  Ty- 
led’),  (i,  .Jackie  Coogan.  (C  j) 
CYTHEREA,  Joseph  Hergesheimer,  8, 
Lewis  Stone,  Alma  Rubens,  Irene  Rich. 
(C) 

DANGEROUS  MAID,  THE,  Elizabeth 
Ellis  (“Barbara  Winslow — Rebel”).  8, 
Constance  Talmadge.  (C  hs) 

DL’LCY,  George  Kaufman  and  Marc  Con- 
nelly, 7,  Constance  Talmadge.  (C  hs) 
ENCHANTED  COTTAGE,  THE,  A.  W. 
Pinero,  8,  Richard  Barthelmess  and  May 
McAvov.  (C  hs) 

ETERNAl,  CITY,  THE,  Hall  Caine,  8,  all 
star.  (C) 

FIGHTING  BLADE,  THE,  Beulah  Marie 
Dix,  9,  Richard  Barthelmess.  (C  hs) 
FLIRTING  WITH  LOVE,  Leroy  Scott 
(“Counterfeit” ),  7,  Colleen  Moore  and 
Conway  Tearle.  (A) 

FLOWING  GOLD,  Rex  Beach,  8,  all  star. 
(C  hs) 

KINDRED  OF  THE  DUST,  Peter  B. 

Kyne,  8,  Miriam  Cooper.  (C) 

LORNA  DOONE,  R.  D.  Blackmore,  7, 
Madge  Bellamy.  (C  hs) 

(Continued  on  page  TOJ 
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Theatre  Men  List  Novels  and 
Plays  Suitable  for  Producing 


For 

Producers 

The  titles  of  novels,  short  stories 
and  plays  listed  on  this  and  fol- 
lowing pages  have  been  sug- 
gested by  exhibitors  as  suitable 
for  screen  adaptation.  Installation 
of  this  new  service  in  the  “Her- 
ald” was  prompted  by  the  sug- 
gestion of  J.  L.  Harriman,  British 
theatre  man. 


ALGER  BOOKS,  By  Horatio  Alger 
(Photo  Phone  theatre,  Graford,  Tex., 
and  II.  B.  Duhbs,  Opera  House, 
Richwood,  0.) 

BEAU  RAND,  By  C.  A.  Seltzer  (Photo 
Phone  theatre,  Graford,  Tex.) 

BARRIERS  BURNED  AWAY  (T.  M. 
Elliott,  Sunset  theatre.  Charleston, 
W.  Va.  Mr.  Elliott  says:  “I  don’t 
remember  the  author,  but  it  was  a 
fine  story  of  a self-made  man.  I read 
it  several  years  ago.”} 

BILLIE’S  TOMBSTONE,  produced 
at  the  Burbank  theatre,  Los  Angeles, 
/w  1916.  ( James  Douglass,  New  Em- 
press theatre,  Springfield,  III.  Mr. 
Douglass  says:  “Would  make  a great 
farce  for  Harold  Lloyd  and  plot 
would  hold  gags.”) 

BROAD  HIGHWAY,  THE,  By  Geof- 
frey Earnol  (T.  W.  Wisner,  Oakland 
theatre,  Warwick,  N.  Y.) 

CAT  AND  THE  CANARY,  THE  (H. 
B.  Dubbs,  Opera  House,  Richwood, 
Ohio.) 

CAVIARE,  by  Grant  Richards  ( J.  L. 
Harriman,  New  Empress  Cinema 
Theatre  Company,  Nottingham,  Eng- 
land ). 

CONFESSIONS  OF  A CROOK,  pub- 
lished in  “True  Story  Magazine”  (M. 
Wizelman,  Liberty  theatre,  Wauke- 
gan, III.) 

CAN  A WOMAN  COME  BACK?  pub- 
lished in  “True  Story  Magazine”  (M. 
Wizelman,  Liberty  theatre,  Wauke- 
gan, III.) 

CROMPTONS,  By  Mary  J.  Holmes 
( G.  E.  Wendel,  Smithland  Opera 
House,  Smithland,  la.) 

DOVOVAN,  By  Edna  Lyall  (Edward 
Lawlor,  Harriet  theatre,  Hardin, 
Mont.) 

DANGER  AHEAD  (I.  E.  Craig, 
Royal  theatre,  Newark,  Ark.) 

ENCHANTED  CANYON,  THE,  by 
Honore  Willsie  (J.  L.  Harriman, 
{Continued  on  page  6p) 


English  Exhibitor  Urges 
New  Service  in  Herald 

Briton  Believes  Suggestion  Will  Aid  Producers  in 
Selecting  Material  for  Screen 

By  JAY  M.  SHRECK 

“Now  that  would  make  a great  picture!” 

The  theatre  men  and  patrons  who  have  made  that  remark  about  stories 
and  plays  they  have  read  and  seen  are  legion. 

But,  do  these  suggestions  of  potential  screen  material  ever  reach  the 
producers?  Generally  not.  Valuable  as  they  might  be  both  to  exhibitors 
and  to  producers,  it  is  seldom  that  they  are  submitted  for  consideration. 
The  reason  for  this  undoubtedly  has  been  the  lack  of  a medium  through 
which  such  suggestions  might  be  presented. 

J.  L.  Harriman,  New  Empress  Cinema  Theatre  Company,  Ltd.,  Not- 
tingham, England,  has  urged  that  the  “Herald”  remedy  this  condition  by 
opening  its  columns  to  theatre  men  who  might  care  to  avail  themselves  of 
the  opportunity  of  bringing  to  the  attention  of  producers  certain  stories 
and  plays  which  they  believe  suitable  for  production. 

In  August  the  “Herald”  received  from  Mr.  Harriman  the  following 
communication : 

“Hoto  often  after  reading  a good  novel  ice  say,  ‘That  would  make  a real  good 
film.’  If  you  were  to  publish  the  names  of  books  which  have  been  read  by  exhib- 
itors, and  their  names  sent  to  you  as  likely  subjects  for  films,  producers  might  find 
this  list  of  titles  a help.  They  certainly  need  help  from  somewhere.  This  is  only 
the  bare  idea  and  could  be  elaborated  upon  in  many  ways.  The  reader’s  name  and 
locality  would  have  to  appear  at  the  end  of  each  suggestion,” 

Amplifying  the  foregoing,  Mr.  Harriman  wrote  under  date  of  Septem- 
ber 16: 

“In  my  humble  opinion  I think  it  would  be  to  every  exhibitor’s  benefit  if  you 
would  start  a new  venture  in  your  service  columns.  In  this  particular  instance  the 
service  would  go  primarily  to  the  producer,  but  the  exhibitor  would  be  bound  to 
be  benefited  in  the  long  run.  My  idea  I give  below: 

“Personally,  I am  a big  reader  of  both  English  and  American  novels  and  many, 
many  times  after  having  finished  reading  a book  I have  put  it  down  and  said  to 
friend  wife,  ‘That  book  wotdd  make  a fine  film.’ 

“Such  a book  was  ‘The  Bough  Neck,’  by  R.  W.  Service,  I cannot  conceive  how 
a film  made  from  this  novel  could  be  anything  but  good,  or  very  good.  My  point  is 
that  lots  of  exhibitors  must  read  novels  and  feel  the  same  as  I do  about  some  of 
them.  Therefore,  why  not  organize  and  get  exhibitors  to  send  m a list  of  book  titles 
that  they  consider  would  make  good  material  for  film  plays? 

“If  numerous  exhibitors  sent  in  such  lists  names  of  certain  novels  would  be 
bound  to  appear  in  many  different  lists  and  producers  could  and  would  gain  much 
valuable  information  by  taking  stock  of  the  type  of  story  showmen  themsehtes 
chosen  as  suitable  for  film  adaptation.” 

This  week  Mr.  Hardman’s  suggestion  takes  concrete  form  as  the  fea- 
ture of  the  “Herald’s”  section  devoted  to  Motion  Picture  and  Children’s 
Book  Week,  which  will  be  observed  on  November  9 to  15. 

Titles  of  books  and  plays  submitted  in  the  future  will  be  published 
in  the  news  section  of  the  “Herald.” 

In  launching  this  new  service,  the  “Herald”  conducted  a survey  among 
theatre  men  of  the  country,  requesting  that  they  submit  titles  of  novels, 
short  stories  and  plays  which  they  considered  suitable  screen  material. 
Further,  they  were  asked  to  list  “the  best  screen  versions  of  novels”  and  to 
give  their  opinions  on  “the  picturized  versions  of  novels  and  stories  you 
have  read.” 


{Continued  on  next  page) 
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{Contiuueci  from  preceding  page) 

First  consideration  will  be  given  to  the 
replies  to  the  question:  “What  is  your 
opinion  of  the  picturized  versions  of 
novels  and  stories  3"ou  have  read?”  The 
name  of  the  exhibitor  appears  in  paren- 
thesis after  his  opinion. 

“Poor  as  a rule.  Producers  do  not 
follow  store'  close  enough.  Prefer  orig- 
inal film  stories"  (B.  I.  VanDyke,  Royal 
theatre,  Des  Moines,  la.)  . . . “I  think  it 
is  a fine  thing  if  they  don't  change  the 
name,  and  if  they  trv  to  follow  the  store- 
closer  than  some  of  them  do”.  (C.  E. 
Gee,  Maskell,  Neb.) ...  “Absolutely  100 
per  cent.  More  educative  than  any 
novel"  (Andreev  Y.  Doev,  Grand  theatre. 
Coleman,  .-\lberta,  Canada. )...  "Ending 
too  often  changed,  thereby  changing 
evhatever  idea  the  author  had”  (Hard- 
evick  Brothers,  Lyceum  theatre,  Clovis, 
N.  M.)...“In  too  many  cases  they  vary 
considerably  from  the  novel”  (F.  H. 
Staup,  Capitol  theatre,  Delphos,  O.) 

Calls  Them  Disappointing 

“Most  pictures  do  not  folloev  book 
enough”  (R.  H.  Nelson,  Isis  theatre,, 
Independence,  Ore.)... “As  a rule  the>' 
are  disappointing.”  (Union  theatre,  Port- 
land, Ore.)... “Too  often  they  vary  great- 
ly from  the  story  without  improving  it 
any  and  prove  very  disappointing.  Just  as 
an  example:  ‘Sherlock  Holmes’  ” (Louis 
A.  Van  Alstyne,  Quality  theatre,  Cullom. 
111.)... “As  a rule  interesting”  (James 
Douglas,  New  Empress  theatre.  Spring- 
field.  111.)... “I’ve  been  disappointed  nine 
times  out  of  ten  because  the  screen  vers- 
ion usually  has  so  many  changes — sup- 
posedly for  the  better — that  you  can 
hardly  recognize  the  original  story”  (E. 
Budnick,  First  National  Pictures,  Mil- 
waukee, Wis.L.'.“All  that  I can  remem- 
ber have  been  spoiled  for  the  reader  be- 
cause they  do  not  follow  the  book  close- 
ly enough”  (Herschel  Stuart,  Missouri 
theatre,  St.  Louis,  Mo.) 

“Some  of  them  are  very  good  while 
others  do  not  follow  the  original  novel” 
(D.  M.  Breitrick,  Auditorium,  Horton- 
ville,  Wis.)...“As  a rule  the  directors 
stick  too  closely  to  the  pages  of  the 
book  in  the  action  of  the  story  and  as  a 
result  often  give  some  insignificant  event 
a major  part  in  the  screen  version.  Action 
on  the  screen  seldom  comes  up  to  the 
written  description  of  same  in  book”  (C. 
C.  Johnson,  Amuse-LT  theatre,  Melville, 
La.j. . .“Pictures  do  not  follow  the  novels 
closely  enough”  (N.  M.  Emmons,  Eagle 
theatre.  Eagle  River,  Wis.)  . . . “Many  are 
not  altogether  like  the  story  hut  they 
all  drew  well  and  generally  satisfy  well 
enough”  (John  AI.  Williams,  Park  theatre, 
Glen  Rose,  Tex.) ..  .“Fairly  good.  Not  so. 
much  evil,  hut  dwell  more  on  good  and 
things  worth  while.  Think  drinking  should 
he  abolished  on  screen  altogether”  (H.  B. 
Dubbs,  Opera  House,  Richwood,  O.).  . . 
“About  a 50-.'30  proposition.  Some  are 
ruined  and  some  are  fine.  The  picture 
title  should  be  the  same  as  the  novel 
unless  the  story  has  been  altered  con- 
siderably” (H.  G.  Stettmund,  Jr.,  Odeon 
theatre.  Chandler,  Okla.) 

Exhibitors  have  shown  a keen  interest 
in  the  selection  of  screen  material,  many 
going  so  far  as  to  suggest  the  director 
and  the  featured  members  of  the  cast. 

Would  Make  “Pilgrim’s  Progress” 

J.  W,  Lumpkin,  Cupid  theatre.  Miles, 
Tex.,  is  of  the  opinion  that  “Over  the 
Hill”  should  he  produced  as  a thirty-reel 
serial.  while  James  Douglas.  New 
Empress  theatre,  Springfield,  111.,  sug- 
gests the  screening  of  “Pilgrim’s  Prog- 
ress” as  an  allegorical  story  “in  combin- 


ation with  a parallel  modern  story.”  Mr. 
Lumpkin  also  would  like  to  see  the  O.. 
Henrj'  stories  produced. 

In  the  March,  April  or  May  issue  of 
the  American  Magazine  there  was  pub- 
lished "Hearts  and  Fists.”  Krieghbaum 
Brothers,  Char-Bell  theatre,  Rochester, 
Ind.,  are  confident  this  would  make  a 
worth  while  motion  picture  with  either 
Milton  Sills  or  Frank  Mayo  in  the  stellar 
role.  These  exhibitors  also  urge  pro- 
ducers to  “make  all  features  not  to  ex- 
ceed six  reels.” 

A.  C.  Kadlowec,  Orpheum  theatre. 
Akron,  O.,  is  a bit  late  with  his  sugges- 
tion that  “ ‘The  Sorrows  of  Satan’  is  a 
story  that  offers  unlimited  possibilities  for 
spectacular  effects,  something  for  Cecil 
B.  De  Mille”.  Only  last  week  the 
Her.^ld  published  a story  to  the  effect 
that  the  rights  to  this  story  were  con- 
trolled by  Paramount  and  that  an  elab- 
orate production  was  planned.  It  may 
be  that  the  producers  wdll  heed  Mr.  Kad- 
low-ec’s  suggestion  and  place  the  storv 
in  the  hands  of  Mr.  DeMille. 

It  is  a coincidence  that  both  H.  B. 
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Dubbs,  Opera  House,  Richwood,  O.,  and 
the  manager  of  the  Photo  Phone  theatre, 
Graford,  Tex.,  suggest  production  of  th^ 
Horatio  Alger  books. 

“These  books  made  into  pictures  would 
be  big  box  office  attractions,  as  every 
boy  and  girl  has  read  them,”  says  the 
Photo  Phone  management.  “They  could 
be  made  into  a series  on  the  order  of 
‘Fighting  Blood’  or  ‘Leather  Pushers.’  ” 

H.  G.  Stettmund  says  that  the  Satur- 
day Evening  Post  stories  by  Octavus  Roy 
Cohen  are  popular  in  his  territory  (Okla- 
homa). “They  might  be  all  right  for 
short  length  stuff  if  black  face  charac- 
ters were  used,”  he  says.  “A  Negro  cast 
would  fail  to  get  over.” 

Take  Rap  at  Plan 

Of  the  many  responses  only  two  took 
exception  to  the  plan.  One  question- 
naire returned  from  New  York  City  by 
an  unidentified  writer  asks: 

“How  much  do  you  pay  for  this  infor- 
mation? Have  producers  no  brains?” 

G.  Cary,  Dixie  theatre,  Wynne,  Ark., 
says  that  he  doesn’t  have  time  to  rear], 
novels,  adding:  “Producers  pay  a large 
staff  large  salaries  for  such  work.” 

Mr.  Harriman’s  idea  was  that  in  inaug- 
urating such  a service  the  exhibitor  as 
well  as  the  producer  would  benefit. 

E.xhibitors’  opinions,  like  those  of 
patrons,  vary  on  the  merits  of  a produc- 
tion. This  is  shown  in  the  replies  to 
the  question:  “What  do  you  consider  the 
best  screen  versions  of  novels?”  Here  are 
the  answers: 

“If  Winter  Comes,”  “The  Virginian’’ 
and  “When  a M'an’s  a Man”  (Hardwick 
Brothers,  Lyceum  theatre,  Clovis,  N.  M.) 
...“The  Sea  Hawk,”  and  “The  Birth  of 
a Nation,”  adapted  from  “The  Clansmen” 
(James  Douglass,  New  Empress  theatre, 
Springfield,  111.)...  “The  Sea  Hawk,” 
“Monsieur  Beaucaire”  and  “Main  Street” 
(E.  Budnick,  First  National  Pictures, 
Milwaukee,  Wis.)... “The  Bond  Boy,” 
“Flaming  Youth,”  “St.  Elmo,”  “Masters 
of  Men,”  “The  White  Sister”  and  “Pen- 
rod”  (C.  C.  Johnson,  Amuse-U  theatre, 
Melville,  La.)... ‘The  Call  of  the  Wild” 
(N.  AI.  Emmons,  Eagle  theatre.  Eagle 
River,  Wis.)...  “The  Covered  Wagon” 
(M.  T.  Waugh,  Empress  theatre,  Grundy 
Center,  la.)...  “The  Call  of  the  Wild” 
( P.  K.  Gardner,  School  theatre,  Wyom- 
ing, la.)... “When  a Man’s  a Man,”  Zane 
Grey’s  later  ones,  “Girl  of  the  Limherlost’’ 
and  the  “Covered  Wagon”  (John  M.  Wil- 
liams, F'ark  theatre,  Glen  Rose,  Tex.)... 
“Daddy  Long  Legs”,  “Main  Street,” 
which  many  thought  was  better  than  the 
book.  There  are  many  good  versions 
but  cannot  recall  them.  “Black  Beauty” 
was  good.  The  added  horse  race  at  the 
end  improved  this  one  materially  (H.  G 
Stettmund,  Jr.,  Odeon  theatre.  Chandler, 
Okla. 

Declaring  that  he  takes  too  many 
motion  picture  trade  papers  to  spare  the 
time  to  read  stories,  R.  J.  Relf,  Star 
theatre.  Decorah,  la.,  offers  the  following 
comment : 

“You’ve  started  one  good  thing  in  this! 

“I  haven’t  read  much  fiction  in  the  past 
few  years,  but  most  any  one  of  the 
press  agents’  stories  about  the  films 
boosted  contains  a better  story  than  the: 
actual  film  does  itself. 

“I  even  think  that  some  of  the  patent 
medicine  booklets  or  installment  furni- 
ture advertisements  contain  better  mate- 
rial than  some  of  the  junk  stuff  shot  into 
film  and  called  ‘stories’  now  days.  That’s 
the  one  thing  that’s  killed  the  game — 
filthy,  risque,  dirty  plots.” 

.All  of  the  foregoing  has  been  merely 
supplementary  to  the  survey  itself,  the 
purpose  of  which  was  to  obtain  sugges- 
tions for  .=creen  material.  The  list  of 
stories  and  plays  which  exhibitors  be- 
lieve contain  screen  possibilities  is  pub- 
lished on  other  pages. 
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New  Empress  Cinema  Theatre  Com- 
pany, Nottingham,  England ). 

ENCHANTED  HILL,  THE,  By 
Peter  B.  Kyne,  published  in  “Cos- 
mopolitan Magazine”  (Frank  E. 
Sabi  n.  Majestic  theatre,  • Eureka, 
Mont.,  and  Hardwick  Brothers,  Ly- 
ceum theatre,  Clovis,  N.  M.) 

FAITH  GARTNEY’S  GIRLHOOD, 
By  A.  I).  T.  Whitney  (H.  B.  Dubbs, 
Opera  House,  Richwood,  0.) 

FACTORY  GIRL’S  ROMANCE,  A, 
now  running  serially  in  the  McF ad- 
den  publications  (N.  M.  Emmons, 
Eagle  theatre.  Eagle  River,  Wis.) 

FRECKLES,  By  Gene  Stratton  Porter 
( John  M.  Williams,  Park  theatre, 
Glen  Rose,  Tex.) 

FUR  CACHE,  THE,  By  Raymond 
Thompson,  published  in  “Rod  and 
Gun  Magazine”  for  September  (An- 
drew  Y.  Dow,  Grand  theatre,  Cole- 
man, Alberta,  Canada.) 

FLYING  U’S  LAST  STAND,  By  B. 
M.  Bower  ( G.  E.  Wendel,  Smithland 
Opera  House,  Smithland,  la.) 

GASPARDS  OF  PINE  CROFTS, 
THE,  By  Ralph  Connor  (H.  T.  Cue, 
Moorpark  theatre,  Moorpark,  Cal.) 

GENTLEMAN  FROM  MISSIS- 
SIPPI, THE  (Jno.  Wise  Smith, 
Idle  Hour  theatre.  Belle  Haven,  Va.) 

GHOST  ROAD,  THE,  By  G.  W.  Og- 
den, published  in  “Argosy”  in  1922 
(C.  C.  Johnson,  Amuse-V  theatre, 
Melville,  La.) 

GOLDEN  COCOON,  By  Ruth  Cross 
(E.  Budnik,  First  National  Pictures, 
Milwaukee,  Wis.) 

GOOD  INDIAN,  By  B.  M.  Bower  (C. 
E.  Gee,  Maskell,  Nebr.) 

GREEN  SPIDERS,  published  in  “Ar- 
gosy” in  1919  (C.  C.  Johnson, 
Amuse-U  theatre,  Melville,  La.) 

GREY,  ZANE,  NOVELS  (Herschel 
Stuart,  Missouri  theatre,  St.  Louis, 
Mo.) 

HONEST  SINNERS,  By  Charles 
Harrison  (W.  L.  Hamilton,  Mission 
theatre,  Dalhart,  Tex.) 

HUCKLEBERRY  FINN,  By  Mark 
Twain  (John  M.  Williams,  Park 
theatre,  Glen  Rose,  Tex.) 

HARVESTER  ( John  M.  Williams, 
Park  theatre,  Glen  Rose,  Tex.) 

HUMMING  BIRD,  THE,  played  by 
John  Drew  about  1902  (E.  J.  Lynch, 
LeClaire  theatre,  Moline,  III.) 

HAWKEYE,  THE,  By  Herbert  Quick 
(W.  T.  Waugh,  Empress  theatre, 
Grundy  Center,  la.) 

HEARTS  AND  FISTS,  published  in 
“American  Magazine”  in  either 
March,  April  or  May  (Kreighbaum 
Brothers,  Char-Bell  theatre,  Roches- 
ter, Ind.  They  say:  “Use  either 
Frank  Mayo  or  Milton  Sills  as  the 
male  star.”) 


ISHMAEL,  By  Mrs.  E.  D.  Southworth 
(N.  M.  Emmons,  Eagle  theatre.  Ea- 
gle River,  Wis.) 

IROQUOIS,  By  Hugh  Pendexter,  pub- 
lished in  “Adventure  Magazine” 
(Menjou  studios,  Hollywood,  Cal.) 

IT  IS  NEVER  TOO  LATE  TO 
MEND,  By  Charles  Reed,  English 
author  (Edward  Lawlor,  Harriet 
theatre,  Hardin,  Mont.) 

JUDITH  OF  BLUE  LAKE  RANCH, 
By  Jackson  Gregory  (F.  H.  Staup, 
Capitol  theatre,  Delphos,  0.) 

KILLER,  THE,  By  Arthur  Stringer, 
published  in  “Hearst’s  International” 
in  1924  (John  M.  Williams,  Park 
theatre,  Glen  Rose,  Tex.  Mr.  Wil- 
liams says:  “A  gem,  but  possibly  only 
a two  reeler.” ) 

LEIGHTON  HOMESTEAD,  THE, 
By  Mary  J.  Holmes  (H.  B.  Dubbs, 
Opera  House,  Richwood,  0.) 

MADAME  BUTTERFLY  (John  M. 
Williams,  Park  theatre,  Glen  Rose, 
Tex.  Mr.  Williams  believes  this 
could  be  produced  in  two  reels.) 

MAN  HIGHER  UP,  THE,  By  Henry 
Russell  Miller  (H.  T.  Cue,  Moorpark 
theatre,  Moorpark,  Cal.) 

MAN  WITHOUT  A COUNTRY, 
THE,  By  Edzoard  Everett  Hale  (E. 
J.  Lynch,  Le'Claire  theatre,  Moline, 
III.) 

MONSTER,  THE,  (I.  Golden,  Rivoli 
theatre.  East  Pittsburgh,  Pa.  Mr. 
Golden  says:  “I  saw  this  about  three 
years  ago.  I have  forgotten  the 
author.) 

MUMMY,  THE,  played  by  John  Drew 
about  1902  (E.  J.  Lynch,  LeClaire 
theatre,  Moline,  III.) 

MYSTERY  OF  THE  HARTLEY 
HOUSE,  THE,  By  Clifford  S.  Ray- 
mond (Mrs.  J.  W.  Curley,  National 
theatre,  Bridgeport,  Tex.  Mrs.  Cur- 
ley says:  “This  just  strikes  me  as 
being  a good  mystery  story.”) 

NEVER  THE  TWAIN  SHALL 
MEET,  By  Peter  B.  Kyne  (E.  A. 
Weber,  Palace  theatre,  Zwolle,'  La.) 

O.  HENRY  STORIES  (James  Doug- 
lass, New  Empress  theatre.  Spring- 
field,  III.) 

OLD  EDINBURGH,  Scottish  play  of 
the  days  of  body  snatching  ( Andrew 
Y.  Dow,  Grand  theatre,  Coleman, 
Alberta,  Canada.) 

ON  THE  OLD  FRONTIER,  By  W. 
0.  Johnson,  Amuse-U  theatre,  Mel- 
ville, La.) 

OVER  THE  HILL,  produced  in  thirty 
reel  serial  (J.  W.  Lumpkin,  Cupid 
theatre.  Miles,  Tex.) 

OWNER  OF  THE  LAZY  D,  THE, 
By  W.  P.  White  (C.  E.  Gee,  Maskell, 
Nebr.) 

PASSIONATE  ADVENTURE,  THE, 


By  Samuel  Merwin  (State  theatre. 
Midland,  Pa.) 

PILGRIM’S  PROGRESS,  By  John 
Bunyan,  produced  as  an  allegorical 
story  in  combination  with  a parallel 
modern  story  ( James  Douglass,  New 
Empress  theatre.  Spring  field , III.) 

PROFESSOR,  HOW  COULD  YOU, 
By  Harry  Leon  Wilson  (Louis  .4. 
J'an  Alstyne,  Quality  theatre,  Cul- 
lom.  III.) 

RAIN  (Herschel  Stuart,  Missouri  the- 
atre, St.  Louis,  Mo.) 

RAVEN,  THE,  By  Edgar  Allen  Poe 
(T.  M.  Elliott,  Sunset  theatre. 
Charleston,  W.  Va.  Mr.  Elliott  says: 
“I  saw  this  play  about  twenty  or 
twenty-five  years  ago  and  it  left  a 
lasting  impression.) 

RED  MIST,  THE,  By  Randall  Par- 
rish ( C.  C.  Johnson,  Amuse-U  the- 
atre, Melville,  La.) 

RIGHT  VOICE,  THE,  published  in 
the  “Saturday  Evening  Post,”  Sep- 
tember 13,  1924)  (Hardwick  Broth- 
ers, Lyceum  theatre,  Clovis,  N.  M.) 
RISE  AND  FALL  OF  SUSAN 
LENOX,  THE,  By  Reginald  Wright 
Kauffman  (Arthur  B.  Landry, 
Graphic  theatre,  Bangor,  Me.) 

ROBINSON  CRUSOE,  By  Daniel  De- 
Foe  (John  M.  Williams,  Park  the- 
atre, Glen  Rose,  Tex.) 

ROUGH  NECK,  THE,  By  Robert  W. 
Service  (J.  L.  Harriman,  New 
Empress  Cinema  Theatre  Company, 
Nottingham,  England.) 

SAILOR,  THE,  by  J.  C.  Snaith  (J.  L. 
Harriman,  New  Empress  Cinema 
Theatre  Company,  Nottingham,  Eng- 
land ). 

SAINTLY  HYPOCRITES,  By 
Charles  Harrison  (W.  L.  Hamilton, 
Mission  theatre,  Dalhart,  Tex.) 

SORROWS  OF  SATAN,  THE,  By 
Marie  Correlli  (A.  C.  Kadlowec,  Or- 
pheum  theatre,  Akron,  0.  Mr.  Kad- 
lowec says:  “This  story  offers  un- 
limited possibilities  for  spectacidar 
effects.  Something  for  Cecil  B.  De- 
Mille.”) 

SISTER  CARIE,  By  Theodore  Dreiser 
(N.  Wolf,  Chicago,  III.) 

SECOND  MATE,  THE,  By  H.  Bed- 
ford Jones  ( C.  C.  Johnson,  Amuse-U 
theatre,  Melville,  La.) 

SHOETREE,  THE,  By  Dana  Burnet 
(E.  .1.  Weber,  Palace  theatre, 

Zwolle,  La.) 

STEEL  PREFERRED,  published  sev- 
eral years  ago  in  The  Saturday  Eve- 
ning Post  (J.  L.  Harriman,  Next' 
Empress  Cinema  Theatre  Company , 
Nottingham , England ). 

(Additional  suggestions  by  exhibitors 
will  be  published  next  week). 
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MONEY,  MONEY,  MONEY,  Larry  Evans, 
6,  Katherine  MacDonald.  (C) 

OLIVER  TWIST,  Charles  Dickens,  8, 
Jackie  Coogan.  (C) 

OMAR  THE  TENTMAKER,  Richard 
Walton  Tally,  8,  Guy  Bates  Post.  (C) 
PENROD,  Booth  Tarkington,  8,  Wesley 


Barry.  (C  j) 

PENROD  AND  SAM,  Booth  Tarkington, 
7,  Ben  Alexander.  (C  j) 

PIIGRIMS  OF  THE  NIGHT,  E.  Phillips 
Oppenheim,  (‘‘Passersby” ),  6,  all  star. 

(C) 

PONJOLA,  Cynthia  Stockley,  7,  Anna  Q. 
Nilsson  and  James  Kirkwood.  (C) 


POTASH  AND  PERLMLTTTER,  Mon- 
tague Glass,  8,  Barney  Bernard  and  all 
star.  (C  hs) 

RIVER'S  END,  THE,  Jarnes  Oliver  Cur- 
wood,  6,  Lewis  Stone.  (C) 

SEA  HAWK,  THE,  Rafael  Sabatini.  12, 


Milton  Sills.  (PR) 

SECRETS,  Roger  Batchelder,  9,  Norma 
Talmadge.  (PR  hs) 

SON  OF  THE  SAHARA,  A,  Louise 
Gerard,  8,  Claire  Windsor  and  Bert 
Lytell.  (C) 

SONG  OF  LOVE,  THE,  Elizabeth  Mar- 
garet Peterson  (“Dtist  of  Desire”),  8, 
Norma  Talmadge.  (C) 
THITNDERGATE,  Sidney  Ilerschel  Small, 
7,  Owen  Moore.  (C) 

VOICE  FROM  THE  MINARET,  THE, 
Robert  Ilichens.  7,  Norma  Talmadge.  (C) 
WHEN  A MAN’S  A MAN,  Harold  Bell 
Wright,  7.  (C  hs) 

FOX  FILM  CORPORATION 
ALT  BABA  AND  THE  FORTY 
THIEVES,  Arabian  Nights,  5,  Gertie 
Messenger  and  Georgie  Stone.  (C) 
BLIZZARD,  THE,  Selma  Lagerlof  (“From 
a Swedish  Homest.ead” ),  7,  Einar  Llans- 
son.  (C  hs) 

BRASS  COMMANDMENTS,  Charles 
Alden  Seltzer,  b,  William  Farnum.  (C  hs) 
DANTE’S  INFERNO,  Dante  (“Divina 
Commedia” ),  7.  (A) 

EXII.ES,  THE,  Richard  Harding  Davis.  5, 
John  Gilbert.  (C) 

GENTLE  JUITA,  Booth  Tarkington.  6, 
Bessie  Love.  (C  hs) 

IF  I WERE  KING,  Justin  Huntley  Mc- 
Carthy, 8,  William  Farnum.  (C) 

IF  WINTER  COMES,  A.  S.  M.  Hutchin- 
son, 11,  Percy  Marmont.  (C) 

IRON  HORSE,  THE,  historical— develop- 
ment of  the  We.st,  12,  George  O’Brien  and 
all  star.  (PR  hs) 

JACK  AND  THE  BEANSTALK,  Grimm’s 
fairy  tale,  5.  (C  ,j) 

JUST  TONY,  Ma.v  Brand  (“AlcatrazP ),  5, 


Tom  Mix.  (C  hs) 

I.AMPLIGHTER,  THE,  Maria  Susanna 
Cummins,  6,  Shirley  Mason.  (C) 

LAST  OF  THE  DUANES,  THE,  Zane 
Grey.  7,  Tom  Mix.  (A) 

LAST  TRAII.,  THE,  Zane  Grey,  7,  all  star. 


LES  MISERABLES,  Victor  Hugo,  12, 
William  Farnum.  (C) 

LONE  STAR  RANGER,  THE,  Zane  Grey, 
6,  William  Farnum.  (C) 

MAN  WHO  CAME  BACK,  THE,  John 
Fleming  Wilson,  8,  Dorothy  Mackaill  and 
George  O’Brien.  (A) 

MEN  OF  ZANZIB.\R,  THE,  Richard 
Harding  Davis.  5,  William  Russell.  (C) 

MIXED  ^^ACES,  Roy  Norton.  -5,  William 
Russell.  (C  hs) 

PI  UNDERER,  THE,  Roy  Norton,  6. 
(C  hs) 

ST.  ELMO,  Augusta  J.  Evans,  6,  John  Gil- 
bert. (C) 

SHADOW  OF  THE  EAST,  THE,  Edith 
M.  Hull.  6,  Mildred  Harris  and  Frank 
Mayo.  (C) 

SHEPHERD  KING,  THE,  Wright  Lori- 
me.r  and  Arnold  Reeves,  9,  all  star.  (C  hs) 

SNOWDRIFT,  James  B.  Hendryx,  5, 
Charles  Jones.  (C) 


STAGE  ROMANCE,  A.  Alexander  Dumas 
(“Edmund  Kean”),  7,  William  Farnum. 

(C) 

TALE  OF  TWO  CITIES,  A,  Charles  Dick- 
ens, 7,  William  Farnum.  (C) 

THIS  FREEDOM,  A.  S.  M.  Hutchinson,  7, 
Fay  Compton  and  all  star.  (C) 
TREASURE  ISLAND,  Robert  Louis 
Stevenson,  6,  Francis  Carpenter  and  Vir- 
ginia Corbin.  (C) 

T R U X T O N KING,  George  Barr  Mc- 
Cutcheon.  6,  John  Gilbert.  (C  hs) 
VAGABOND  TRAIL,  THE,  George  Owen 
Baxter  (“Donnegan” ),  5,  Charles  Jones. 
(C  hs) 

WARRENS  OF  VIRGINIA,  THE,  George 
C.  Eggleston,  7,  Martha  Mansfield.  (Ahs) 
METRO-GOLDWYN 
ALL  THE  BROTHERS  WERE  VAL- 
IANT, Ben  Ames  Williams,  7,  Billie 
Dove.  (C) 

BANDOI.ERO,  Paul  Gwynne,  8.  (A) 

BOY  OF  FLANDERS,  A,  Ouida  (“A  Dog 
of  Flanders” ),  7,  Jackie  Coogan.  (C  j) 
BREAD,  Charles  G.  Norris,  7,  Mae  Busch 
and  all  star.  (C) 

BROTHERS  UNDER  THE  SKIN,  Peter 
B.  Kyne,  6,  Helene  Chadwick  and  Pat 
O’Malley.  (C) 

CHRISTIAN,  THE,  Hall  Caine,  9,  Richard 
Dix  and  Mae  Busch.  (C) 

DAY  OF  FAITH,  THE,  Arthur  Somers 
Roche,  7,  Eleanor  Boardman,  Raymond 
Griffith.  (C) 

ENEMIES  OF  WOMEN,  Vincente  Blasco 
Ibanez.  11,  Lionel  Barrymore,  Alma  Ru- 
bens. (C  m) 

FAMOUS  MRS.  FAIR,  THE,  James 
Forbes,  8,  all  star.  (C) 

FOG,  THE,  William  Dudley  Pelley,  7,  Mil- 
dred Harris  and  Cullen  I.andis.  (C) 
GREEN  GODDESS,  THE,  William  A rcher, 

8,  George  Arliss  and  Alice  Joyce.  (C) 
HEARTS  AFLAME,  Harold  Titus  (“Tim- 
ber”), 9,  Anna  Q.  Nilsson  and  Frank 
Keenan.  (C  hs) 

IN  THE  PALACE  OF  THE  KING,  F. 
Marion  Crawford,  8,  Blanche  Sweet  and 
all  star.  (C) 

JANICE  MEREDITH,  Paul  Leicester 
Ford,  12,  Marion  Davies.  (PR  j) 

LITTLE  OLD  NEW  YORK,  Rida  Johnson 
Young,  11,  Marion  Davies.  (C  j) 
MISSING  HUSBANDS,  Pierre  Benoit 
(“L’Atlantide” ),  7,  all  star.  (C) 

NAME  THE  MAN,  Hall  Caine  (“Master 
of  Man”),  8,  Conrad  Nagel.  (C  m) 
PRISONER  OF  ZEND  A,  THE,  Anthony 
Hope.  10,  all  star.  (C) 

QUINCY  ADAMS  SAWYER,  Charles  Fel- 
ton Pidgin,  8,  Blanche  Sweet  and  Lon 
Chaney.  (C  hs) 

RAGED  EDGE,  THE,  Harold  MacGrath, 
7,  Alfred  Lunt  and  Mimi  Palmeri.  (C) 
RECOIL,  Rex  Beach  (in  “Big  Brother  and 
Other  Stories”),  7,  Mahlon  Hamilton  and 
Betty  Blythe.  (C  m) 

REVE'lATION,  Mabel  Wagnall  (“A  Rose 
Bush  of  a Thousand  Years”),  9,  Viola 
Dana  and  Monte  Blue.  (C) 
SCARAMOUCHE,  Rafael  Sabatini.  10, 
Ramon  Novarro  and  Alice  Terry.  (C  hs) 
SHERLOCK  HOLMES,  A.  Conan  Doyle. 

9,  John  Barrymore.  (C  hs) 

SPOILERS,  THE,  Rex  Beach,  8,  Milton 

Sills  and  Anna  Q.  Nilsson.  (C  hs) 

SOUI-S  FOR  SALE,  Rupert  Hughes,  8,  all 
star.  (C) 

STRANGERS’  BANQUET,  THE,  Bonn 
Byrne,  7,  Claire  Windsor  and  all  star.  (C) 
STROKE  OF  MIDNIGHT,  THE,  Selma 
Lagerlof  (“The  Waggoner  of  Death”),  6, 
Victor  Seastrom.  (C) 

TESS,  OF  THE  D’URBERVILLES, 
Thomas  Hardy,  8,  Blanche  Sweet  and 
Conrad  Nagel.  (B) 

UNDER  THE  RED  ROBE,  Stanley  Wey- 
man,  11,  all  star.  (C  hs) 

Unseeing  eyes,  Arthur  stringer 
(“Snowblind”) , 10,  Lionel  Barrymore  and 
Seena  Owen.  (C) 


VANITY  FAIR,  William  Makepeace 
Thackeray,  8,  Mabel  Ballin.  (C) 

WHEN  ROMANCE  RIDES,  Zane  Grey 
(“Wildfire” ),  5,  all  star.  (C) 

WHERE  THE  PAVEMENT  ENDS,  John 
Russell,  7,  Alice  Terry  and  Ramon  No- 
yarro  (C) 

WHITE  SISTER,  THE,  F.  Marion  Craw- 
ford, 11,  Lillian  Gish.  (A  m) 

WHNE  OF  YOUTH,  THE,  Rachel  Croth- 
ers  (“Mary  the  Third”),  7,  all  star.  (Am) 
WOMEN  WHO  GIVE,  Sarah  Pratt  Mc- 
Lean Greene  (“Cape  Cod  Folks”),  8,  all 
star.  (C  i) 

YELLOW'mEN  AND  GOLD,  Gouverneur 
Morris,  *6,  Helene  Chadwick  and  Richard 
Dix.  (C  hs) 

YOLANDA,  Charles  Major,  10,  Marion 
Davies.  (A  j) 

PATHE  EXCHANGES 
CALL  OF  THE  WILD,  THE,  Jack  Lon- 
don, 8.  (C  hs) 

CHRONICLES  OF  AMERICA— Alexander 
Hamilton,  Henry  James  Ford  (“Washing- 
ton and  His  Collegues” ),  3 (B  j)  ; Colum- 
bus, Irving  Berdine  Rickman  (“The 
Spanish  Conqueror”),  4 (C  j);  Declara- 
tion of  Independence,  Carl  Becker  (“The 
Eve  of  the  Revolution” ) , 3 (C  hs)  ; Daniel 
Boone,  Constance  Lindsay  Skinner  (“Pio- 
neers of  the  Old  Southwest”),  3 (C  j); 
Dixie,  Nathaniel  IF.  Stephenson  (“The 
Days  of  the  Confederacy” ),  3 (B  j);  The 
Frontier  Woman,  Constance  Lindsay 
Skinner  (“Pioneers  of  the  Old,  South- 
west”), 3 (C  hs) ; The  Gateway  to  the 
West,  George  M.  Wrong  (“The  Conquest 
of  New  France”),  3 (C  hs)  ; Jamestown, 
Mary  Johnston  (“Pioneers  of  the  Old 
South”).  4 (C  j);  Peter  Stuyvesant, 
Maude  Wilder  Goodwin  (“The  Dutch  and 
English  on  the  Hudson”),  3 (C  j);  The 
Pilgrims,  Charles  M.  Andrews  (“The 
Fathers  of  New  England” ),  3 (C  hs) ; 
The  Puritans,  Charles  M.  Andrews  (“The 
Fathers  of  New  England”),  3 (B  j); 
Vincennes,  Frederic  Austin  Ogg  (“The 
Old  Northwest” ),  3 (C  hs)  ; Wolfe  and 
Montcalm,  George  M.  Wrong  (“The  Con- 
. quest  of  New  France” ),  3 (C  hs),  and 
Yorktown,  George  M.  Wrong  (“Washinn- 
ton  and  His  Comrades  in  Arms”),  3 (C 
hs). 

ISLE  OF  ZORDA.  THE,  Jules  Verne 
(“Mathias  Sandorf” ),  9,  all  star.  (C) 
MAUDE  MLTI.LER,  John  Greenleaf  Whit- 
tier, 2.  (C  i) 

VICAR  OF  WAKEFIELD,  THE,  Oliver 
Goldsmith,  7.  (C  hs) 

WITHOUT  BENEFIT  OF  CLERGY, 
Rudyard  Kipling,  6.  (Cm) 
PRODUCERS  DISTRIBUTING  CORP. 
BARBARA  FRIETCHIE,  Clyde  Fitch.  8, 
Florence  Vidor  and  Edmund  Lowe.  (A) 
DOWN  TO  THE  SEA  IN  SHIPS,  whaling 
literature,  12,  Raymond  McKee.  (C  hs) 
HEADLESS  HORSEMAN,  THE,  Wash- 
ingt.nn  Irving  (“Legend  of  Sleepy  Hol- 
low”), 7,  Will  Rogers.  (C  j) 

HER  OWN  FREE  WILL,  Ethel  M.  Dell. 

6,  Helene  Chadwick.  (C  m) 

HOOSIER  SCHOOLMASTER,  THE,  Ed- 
ward Eggleston,  6,  Henry  Hull  and  Jane 
Thomas.  (C  hs) 

NO  TRESPASSING,  Joseph  C.  Lincoln,  7, 
Irene  Castle.  (C) 

NOT  ONE  TO  SPARE,  Mrs.  E.  L.  Beers 
( poem ).  5.  (C  hs) 

SELZNICK  PICTURES 
BOHEMIAN  GIRL,  THE,  Balfe’s  opera. 

7,  Ivor  Novello  and  Gladys  Cooper.  (Chs) 
CRICKET  ON  THE  HEARTH,  THE, 

Charles  Dickens,  7,  Josef  Swickard  and 
Fritz!  Ridgeway.  (C  hs) 

MII.ADY,  Alexandre  Dumas  (“Twenty 
Years  After”),  8,  all  star.  (C) 

PRINCE  AND  THE  PAUPER,  THE, 
Mark  Twain,  6,  Tibi  Lubin.  (C  j) 
PRINCE  OF  A KING,  A,  Abbi'e  Farwell 
Brown  (“John  of  the  Woods”),  6,  Dinky 
Dean.  (C  j) 
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RIGHT  OF  THE  STRONGEST,  THE, 
Prances  N.  Oreene,  6,  Elmo  K.  Lincoln. 
(C  hs) 

RUPERT  OF  HENTZAU,  Anthony  Hope, 
9,  Bert  Lytell  and  all  star.  (C  hs) 
TIMOTHY’S  QUEST,  Kate  Douglas  Wig- 
gin,  6,  Master  Joseph  Depew.  (C) 

UNITED  ARTISTS 

AMERICA,  Robert  W.  Chambers,  14,  all 
star.  (A  hs) 

DISRAELI,  Louis  N.  Parker,  7,  George 
Arliss.  (C) 

DOROTHY  VERNON  OF  H A D D O N 
HALL,  Charles  Major,  10,  Mary  Pick- 
ford.  (C  hs) 

FAIR  LADY,  Rex  Beach  (“The  Net”),  7, 
all  star.  (C) 

GARRISON’S  FINISH,  W.  B.  M.  Fer- 
guson, 8,  Jack  Pickford.  (C  hs) 

IRON  TRAIL,  THE,  Rex  Beach,  7,  all  star. 
(C  hs) 

LITTLE  LORD  FAUNTLEROY,  Frances 
Hodgson  Burnett,  10,  Mary  Pickford. 
(C  j) 

LOVING  LIES,  Peter  B.  Kyne  (“Harbor 
Bar”),  7,  Monte  Blue.  (C  m) 
POLLYANNA,  Eleanor  Porter,  G,  Mary 
Pickford.  (C) 

RICHARD  THE  LION-HEARTED,  Sir 
Waltfir  Scott  (“The  Talisman”),  8,  Wal- 
lace Beery.  (C  hs) 

ROBIN  HOOD,  legend,  II  Douglas  Fair- 
banks. (C  j) 

SUZANNA,  R.  E.  Drago,  8,  Mabel  Nor- 
mand.  (C) 

TESS  OF  THE  STORM  COUNTRY, 
Grace  Miller  White,  10,  Mary  Pickford. 
(C  hs) 

THIEF  OF  BAGDAD,  THE,  Arabian 
Nights  and  Achmed  Abdullah,  14,  Douglas 
Fairbanks.  (PR  j) 

THREE  MUSKETEERS,  THE,  Alex- 
andre Dumas,  10,  Douglas  Fairbanks. 
(C  hs) 

UNIVERSAL 

ABYSMAL  BRUTE,  THE,  Jack  London, 
8,  Reginald  Denny.  (C  hs) 

ANOTHER  MAN’S  SHOES,  Victor 
Bridges,  5,  Herbert  Rawlinson.  (C) 
BOLTED  DOOR,  THE,  George  Gibbs,  5, 
Frank  Mayo.  (C) 

CHAPTER  IN  HER  LIFE,  A,  Clara 
Louise  Burnham  (“Jewel”),  6.  (C  j) 
CONFLICT,  THE,  Clarence  B.  Kelland,  7, 
Priscilla  Dean.  (C) 

DON  Q U I C K S H O T OF  THE  RIO 
GRANDE,  Stephen  Chalmers,  5,  Hoot 
Gibson.  (C) 

FAST  WORKER,  THE,  George  Barr  Mc- 
Cutcheon  (“Husbands  of  Edith”),  7,  Regi- 
nald Denny  and  Laura  La  Plante.  (A) 
FLAME  OF  LIFE,  THE,  Frances  Hodg- 
son Burnett  (“That  Lass  o’  Lowrie”),  7,  - 
Priscilla  Dean.  (C) 

FLIRT,  THE,  Booth  Tarkington,  8,  all  star. 
(C) 

FOOLS'  HIGHWAY,  Owen  Kildare  (“My 
Mamie  Rose”),  7,  Mary  Philbin.  (C) 
HANSEL  AND  GRETEL,  fairy  tale,  2, 
Baby  Peggy.  (C  j) 

HUNCHBACK  OF  NOTRE  DAME, 
THE,  Victor  Hugo,  12,  Lon  Chaney,  all 
star.  (C) 

JACK  AND  THE  BEANSTALK,  Gnmm’s 
fairy  t,ale,  2,  Baby  Peggy.  (C  j) 

K— THE  UNKNOWN,  Mary  Roberts  Rine- 
hart, 8,  Virginia  Valli  and  Percy  Mar- 
mont.  (PR) 

LADY  OF  QLTALITY,  A,  Frances  Hodg- 
son Burnett,  8,  Virginia  Valli  and  Milton 
Sills.  (C) 

I.ITTLE  RED  RIDING  HOOD,  fairy  tale, 
2,  Baby  Peggy.  (C  j) 


Two  scenes  from  the  V/arner  Bros,  com- 
edy-drama, “The  Dark  Swan,”  with 
Monte  Blue,  Marie  Prevost  and  Helene 
Chadwick. 

LONG  CHANCE,  THE,  Peter  B.  ICyne,  6, 
Henry  B.  Walthall.  (C) 

POWER  OF  A LIE,  THE,  Johanna  Boyer, 

6.  (C) 

PRISONER,  THE,  George  Barr  Mc- 
Cutcheon  (“Castle  Craneycrow” ),  5,  Her- 
bert Rawlinson.  (C) 

RAMBLIN’  KID,  THE,  Earl  Wayland 
Bowman,  6,  Hoot  Gibson.  (C  hs) 
RECKLESS  AGE,  THE,  Earl  Derr  Dig- 
gers (“Love  Insurance” ),  7,  Reginald 
Denny.  (B) 

RED  COLTRAGE,  Peter  B.  Kyne  (“The 
Sheriff  of  Cinebar”),  5,  Hoot  Gibson.  (C) 
SCARLET  CAR,  THE,  Richard  Harding 
Davis,  5,  Herbert  Rawlinson.  (C) 
TURMOIL,  THE,  Booth  Tarkington,  7,  all 
star.  (B) 

LTNDER  TWO  FLAGS,  Ouida,  8,  Priscilla 
Dean.  (C  hs) 

VITAGRAPH 

BLACK  BEAL^TY,  Anne  Sewell,  7,  Jean 
Paige.  (C  j) 

BORROWED  HCiSBANDS,  Mildred  R. 

Barbour,  7,  Florence  Vidor.  (C) 
CAPTAIN  BLOOD,  Rafael  Sabatini,  11, 
J.  Warren  Kerrigan.  (A  j) 

CLEAN  HEART,  THE,  A.  S.  M.  Hutchin- 
son, 8,  Percy  Marmont.  (A) 

CODE  OF  THE  WILDERNESS,  THE, 
Charles  Alden  Seltzer,  7.  (C) 

LITTLE  MINISTER,  THE,  James  M. 

Barrie,  6,  Alice  Calhoun.  (C  hs) 
MASTERS  OF  MEN,  Morgan  Robertson, 

7,  Earle  Williams  and  all  star.  (C  j) 

MY  MAN,  George  Randolph  Chester  (“A 

Tale  of  Red  Roses”),  7,  Dustin  Farnum 
and  Patsy  Ruth  Miller.  (C  hs) 


PRODIGAL  JUDGE,  THE,  Vamghan  Kes- 
ter,  8,  all  star.  (C) 

REST!  ESS  SOLTLS,  Richard  Harding 
Davis  (“Playing  Dead”),  5 Earle  Wil- 
liams. (C) 

SILVER  CAR,  THE,  Wyndham  Martyn, 
6,  Earle  Williams.  (C) 

SON  OF  WALLINGFORD,  THE,  George 
R.  and  Lillian  Chester,  8,  all  star.  C) 

WARNER  BROTHERS 

BABBITT,  Sinclair  Lewis,  8,  Willard  Louis. 

(B) 

BEAU  BRUMMEL,  Clyde  Fitch,  10,  John 
Barrymore.  (B) 

BEING  RESPECTABLE,  Grace  Flandrau, 

6,  Marie  Prevost  and  Monte  Blue.  (B) 
BRASS,  Charles  G.  Norris,  9,  Monte  Blue 

and  Marie  Prevost.  (C) 

DANGEROUS  ADVENTURE,  A,  Prances 
Guihan,  7,  Grace  Darmond.  (C) 
HEROES  OF  THE  STREET,  Lem  Parker, 

7,  Wesley  Barry.  (C  hs) 

LOVER  OF  CAMILLE,  THE,  Sacha 
Guitry  (“Deburau” ),  7,  Monte  Blue, 

Marie  Prevost.  (A) 

LOVERS’  LANE,  Clyde  Fitch,  6.  (B) 
LLTCRETIA  LOMBARD,  Kathleen  Norris, 
7.  Irene  Rich  and  Monte  Blue.  (C) 

MAIN  STREET,  Sinclair  Lewis,  7,  Monte 
Blue  and  Florence  Vidor.  (C  hs) 

RAGS  TO  RICHES,  Charles  A.  Taylor,  7, 
Wesley  Barry.  (C  hs) 

TENTH  WOMAN,  THE,  Harriet  T.  Corn- 
stock,  6,  all  star.  (A) 

MISCELLANEOUS 

AFTER  SIX  DAYS,  Old  Testament,  10. 

Artclass  Pictures  Corporation.  (C) 

BILL,  Anatole  France  (“Crainquebille” ) , 4, 
Maurice  Feraudy.  Red  Seal  Pictures 
Corporation.  (C  hs) 

CAPTAIN  JANUARY,  Laura  E.  Rich- 
ards. 6,  Babv  Peggy.  Principal  Pictures. 
(B  j) 

DARING  LOVE,  Albert  Payson  Terhune 
(“Driftwood” ),  6,  Elaine  Hammerstein. 
Truart  Pictures  Corporation.  (C) 

DAVID  GARRICK,  1.  Artclass  Pictures 
Corporation.  (C  hs) 

DESERT  SHEIK,  THE,  A Conan  Doyle 
(“The  Tragedy  of  the  Korosco” ).  6, 

Wanda  Hawley.  Truart  Pictures  Cor- 
poration. (C) 

DRUMS  OF  JEOPARDY,  Harold  Mac- 
Grath,  7,  Elaine  Hammerstein.  Truart 
Pictures  Corporation.  (C) 

GREAT  EXPECTATIONS,  Charles  Dick- 
ens, 6,  Buddy  Martin.  Nuart  Pictures 
(Hopp  Hadley).  (C  hs) 

HUNCHBACK  OF  NOTRE  DAME,  THE, 
Victor  Hugo,  1.  Artclass  Pictures  Cor- 
poration. (C  hs) 

KORYATOVICH,  legend  of  Koryatovich,  a 
Czechoslovak  hero  of  the  l)th  century, 

8.  Orient  Publishing  Company.  (C  hs) 
NAPOLEON  AND  JOSEPHINE,  his- 
torical, 10.  Napoleon  Films,  care  of  Pio- 
neer Films.  (C  hs) 

POISONED  PARADISE,  Robert  IF.  Ser- 
vice, 7.  B.  P.  Schulberg  Producers.  (C) 
SCROOGE,  Charles  Dickens,  (“Christmas 
Carol”),  1.  Artclass  Pictures  Corporation. 
(C  hs) 

SHADOWS,  Wilbur  Daniel  Steele  (“Ching,. 
Ching,  Chinaman!’),  6,  I.on  Chane}’.  B.  P. 
Schulberg  Producers.  (C) 

VIRGINIAN,  THE,  Owen  Wister,  8,  Ken- 
neth Harlan  and  Florence  Vidor.  B.  P. 
Schulberg  Producers.  (C  hs) 

LOST  TRIBE,  THE,  (New  Guiana),  travel 
literature,  7,  Aywon  Film  Corporation. 
(C  hs) 
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ILLUSTRATING  “WHAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS”  (Page  76) 


M.  Rosenthal,  Poll’s  Majestic  theatre,  Bridgeport,  Conn., 
writes  this  week  a detailed  account  of  the  exploitation  and 
advertising  used  for  “Feet  of  Clay,”  Paramount,  with  only 
three  days  in  which  to  prepare  the  campaign.  Seven  of  the 
newspaper  ads  used  are  reproduced  above. 

Perry  Spencer,  Howard  theatre,  Atlanta,  makes  good  his 
promise  this  week  and  sends  additional  details  of  that  theatre’s 
part  in  Atlanta’s  Greater  Movie  Season.  His  ad  for  “The 
Alaskan”  is  reproduced  above.  Other  illustrations  are  pub- 


p lished  upon  another  page. 

Frank  H.  Burns,  Orlando  Enterprises,  Inc.,  Orlando,  Fla., 
now  acting  as  managing  director  of  the  newly  opened  Palace 
in  Bradentown,  Fla.,  sends  without  comment  the  two  ads  repro- 
duced immediately  above. 

A triple  price  arrangement  in  force  at  the  Astor  theatre, 
St.  Paul,  is  explained  in  the  page  from  the  Astor  house  organ 
which  is  reproduced  above.  The  details  are  obtainable  from 
the  reproduction. 
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HOUSE  ORGAN  GROUP  GROWING 


MacLeod  and 
Burns  Agree 
To  Exchange 


H.  E.  JAMEYSON 


WhaPs  What 
And  All  That 
On  Jameyson 

He.  jameyson,  Miller  Theatrical 
• Enterprises,  Wichita,  Kans.,  whose 
likeness  reproduced  above  was  obtained 
after  a terrific  struggle,  admits  1894  and 
Denver  as  birth  date  and  place.  Further, 
he  would  let  you  see,  if  he  could  find  it, 
the  document  attesting  the  winning  of  a 
law  scholarship  which  didn’t  take.  His 
Cripple  Creek  boyhood,  he  says,  accounts  for 
this  bravery. 

But  the  intrepid  interrogator  was  not  to 
be  bluffed,  and  in  due  time  it  all  came  out 
— the  lure  of  the  celluloid,  his  accession  to 
Pathe’s  call  to  service,  and  Uncle  Sam’s,  and 
his  affiliation  with  Stanley  Chambers  when 
the  Palace  was  Wichita’s  proudest  play- 
house. Even  his  parting  with  Chambers, 
his  sojournings  in  Kansas  City,  Milwaukee, 
New  York,  and  his  return,  all  were  pa- 
tiently unearthed,  but  it  remains  for  us  to 
complete  the  story. 

“Jamey’’  (Wichita  calls  him  that)  not 
only  publishes  “The  Town  Crier’’  (which 
most  of  you  have  seen)  but  is  publisher 
also  of  “The  Idea”  (which  you  may  have 
missed) . “The  Idea”  is  a book  of  exhibitor 
advertising  and  exploitation  and  we  have 
seen  none  of  its  kind  half  so  good. 

Next  week — Leon  O.  Mumford! 


M.  MacLeod,  Wolverine  theatre, 
Saginaw,  Mich.,  and  Frank  H. 
Burns,  Orlando  Enterprises,  Inc., 
Orlando,  Fla.,  enter  their  names 
this  week  in  the  House  Organ  Ex- 
change, printed  upon  the  page  fol- 
lowing. 

The  circle  widens  steadily, 

Mr.  MacLeod  is  a newcomer  among  the 
theatre  publishers  who  cooperate  through 
The  Theatre.  He  writes: 

“Kindly  enter  my  name  in  the  list  of 
exhibitors  who  are  willing  to  exchange 
house  organs  each  week. 

“I  have  only  been  publishing  a house 
organ  for  the  past  few  weeks,  but  I am 
not  entirely  satisfied  with  it.  To  exchange 
with  other  exhibitors  would  be  of  great 
assistance  to  me,  as  I am  badly  in  need 
of  it.” 

E.  H.  Randall,  Liberty  theatre,  Condon. 
Ore.,  writes: 

“Please  accept  my  thanks  for  the  inter- 
est you  have  shown  in  the  house  organ 
movement,  as  I believe  that  if  it  is  fol- 
lowed up  it  will  be  productive  of  much 
good. 

“I  want  to  say  that  the  Herald  is  the 
one  trade  journal  that  has  the  welfare  of 
the  exhibitor  at  heart.  Your  ‘What  the 
Picture  Did  For  Me’  is  indispensable  and 
now  The  Theatre’s  house  organ  depart- 
ment will  be  another  big  boost  to  us. 

“I  am  mailing  copies  of  The  Liberty 
Theatre  News  to  all  who  have  requested 
them  and  hope  that  in  the  very  near  fu- 
ture we  will  have  the  exchange  estab- 
lished.” (Another  portion  of  Mr.  Randall’s 
letter  suggesting  a development  in- 
volving extensive  investigation  and  prep- 
aration will  be  published  when  this  has 
been  completed.) 

House  organ  copy  for  exhibitor  use  is 
published  upon  a subsequent  page.  The 
gentleman  who  writes  it  again  asks  that 
publishers  be  requested  to  send  issues 
regularly  in  order  that  he  may  have  a 
complete  file  of  each  paper  and  be  guided 
by  past  issues  in  preparing  material. 


M,  WRIGHT  last  week  began  publi- 
• cation  of  his  “Our  Stars”  series  in 
“The  Film  Mart”.  Florence  Vidor  and 
Ernest  Torrence  were  the  players  con- 
cerned in  the  compact  biographies  pre- 
sented. House  organ  publishers  will  find 
this  material,  as  they  do  the  other  film 
information  given  in  “The  Film  Mart”, 
extremely  useful  in  their  work.  _ The 
series  will  be  continued  in  future  issues 
of  the  “Herald” 
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CALENDAR  screen  date  strip  in  itse  by 
Jules  R.  Moss,  Logan  Square  theatre, 
Chicago. 


Gives  Dates 


With  Trailer 


On  Calendar 

THE  THEATRE,  Exhibitors  Her- 
ald.— Enclosed  please  find  some- 
thing new  in  a date  strip  for  the 
screen. 

This  is  the  first  time  this  has  been 
used  anywhere.  Pass  it  along. — 
JULES  R.  MOSS,  Logan  Square 
theatre,  Chicago,  111. 

Reproductions  of  Mr.  Moss’  enclosures 
are  presented  above  for  the  benefit  of  show- 
men who  use  film  trailers  in  announcing 
coming  attractions.  The  date  strips  are 
spliced  to  the  end  of  the  regular  type  of 
trailer. 

The  Logan  Square  is  one  of  the  Lubliner 
& Trinz  chain  of  theatres  in  Chicago. 


IpRED  S.  MEYER’S  Octol)er  issue  of 
the  Palace  Magazine,  Hamilton,  O.. 
contains  page  upon  page  of  material  of 
general  interest  to  house  organ  publish 
ers.  The  Golden  Jubilee  of  a Hamilton 
business  house  is  celebrated  in  splendid 
manner,  the  issue  being  dedicated  to  that 
event.  The  number  runs  80  pages  and 
cover.  The  Theatre’s  “There  Is  No 
Best”  copy  is  printed  on  the  masthead 
page.  The  issue  will  be  further  inspected 
in  this  department  later  on. 
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“Dumb's  the  bf^ord" 

A SATIRICAL  SERIAL 

By  J.  W.  BETTERSWORTH 

{Istrione  Theatre,  Jackson,  Miss.) 


PART  ONE 

THE  THEATRE, 

Exhibitors  Herald. 

Dear  Sir : 

Greetings ! 

May  the  grace  of  Allah  abide  with  you 
and  your  household  while  I sacrifice  nine 
spotless  he-goats  at  the  shrine  of  publicity. 
Etc.,  etc.,  or,  as  Antony  very  probably  said 
to  Cleopatra,  “That’s  a pretty  Howdydo.” 

Now  I do  not  intend  taking  up  any  of 
your  valuable  time  in  a mere  subterfuge  of 
silly  buffoonery  or  empty  prattling  of  this 
and  that,  but  I do  want  to  discuss  subjects 
which,  you  will  learn,  bear  a peculiar  sig- 
nificance to  that  time  honored  practice  of 
amusing  the  public  and  which  is  known 
throughout  the  western  hemisphere  as  “The 
Show  Game.” 

As  you  have  no  doubt  suspicioned,  I have 
been  serving  the  good  people  who  employ 
me  for  at  least  si.x  weeks,  and  with  this  in 
mind  I feel  that  I am  in  a position  to  dis- 
close intelligently  the  baffling  secrets  of  the 
industry  which  tend  to  intimidate  the  most 
competent  exhibitors  in  all  their  aggressive- 
ness and  business  integrity.  ( I might  add 
that  if  I were  a college  graduate  1 could 
tell  you  everything  about  this  fascinating 
occupation.) 

It  is  far  from  my  true  intent  to  find  fault 
with  the  functioning  of  the  industry,  but 
after  my  weeks  of  constant  observation  I 
cannot  help  but  believe  that  I have  found 
some  few  seemingly  unimportant  details 
that  can  be  improved  upon  without  casting 
any  reflections  upon  the  adv.  staff  of  the 


Distributing  Companies.  It  is  a field  in 
which  there  is  little  room  for  improvement, 
but  still  there  is  nothing  like  being  “First  in 
the  Field.”  (Whatever  that  means.) 

* * * 

I hate  to  say  this,  but  I feel  sure  that 
too  little  attention  is  given  to  the  posters 
and  their  relation  to  the  picture,  or,  in  other 
words,  the  message  which  the  Distributor 
wants  to  pass  to  the  public.  Could  there 
be  anything  more  droll  than  a one-sheet  in 
front  of  your  theatre  showing  a cowboy 
on  horseback  racing  madly  across  a trestle 
just  a few  feet  ahead  of  a roaring  express 
train?  It  may  be  all  for  the  best,  as 
Napoleon  said  at  Waterloo,  but  how  does  it 
register  with  the  people?  Are  they  con- 
cerned about  the  cowboy  or  do  they  won- 
der if  the  cameraman  is  far  out  of  harm’s 
way? 

They  know,  of  course,  that  the  horseman 
will  escape  possible  injury,  but  most  of  all 
they  are  in  doubt  about  the  well-being  of 
the  Director,  the  little  General  with  the 
Megaphone,  who  must  seclude  himself  from 
the  glaring  eye  of  the  camera  (as  direc- 
tors will  do)  and  whose  very  seclusion  is 
a never  ending  source  of  suspense  and 
agonizing  consternation  to  the  audience. 

So  think  of  what  a wonderful  thing  it 
would  be  (for  the  director)  to  have  the 
producer  distribute  posters  showing  the 
director  with  his  family  about  him.  read- 
ing the  Exhibitors  Herald  to  the  little  tots. 
And  in  a gaudy  panel  below  have  appro- 
priate copy  telling  how  well  the  family  was 
doing  and  whether  the  little  child-things 


ORIGINAL  poster  for  “Hold  Your  Nose  ” 
a J.  W.  Bettersworth  special  production. 


had  cut  their  teeth  or  not.  That,  my  good 
friend,  is  what  I think  the  people  want. 

* * * 

Another  example  of  what  I think  a 
powerful  patron-pulling  poster  should  be  is 
the  illustration  on  Benj.  Turpin  and  Tom 
Wilson  in  “Hold  Your  Nose.”  It  fills  a 
long-wanted  need  in  the  field  of  poster  im- 
pressions, that  has  been  so  fearfully  neg- 
lected. Until  now. 

One  could  tell  at  a glance  that  this  poster 
fairly  breathes  that  subtle  essence  of  society 
life,  its  clever  quips  and  peculiarities  so 
little  known  to  the  public.  The  scene  is 
taken  from  one  of  those  midnight  orgies 
where  youth  has  its  fling  and  the  good  die 
young.  It  takes  little  imagination  to  see 
that  the  young  blood  with  the  demijohn  on 
his  shoulder  is  torn  between  love  and  duty. 
His  love,  you  will  see,  is  to  drain  the  con- 
tents of  the  little  jug  and  sing  clever  ditties 
of  a sweet  girl  friend  named  Adeline,  but 
duty  and  his  debt  to  the  public  forces  him 
to  feel  that  he  ought  to  shoot  himself. 
You  may  well  believe  that  pictures  and 
posters  of  this  kind  will  bring  nothing  but 
praise  from  the  people. 

The  kind  old  darky  on  the  left  has  an 
important  role  here,  too.  You  can  almost 
hear  him,  between  fits  of  timid  laughter, 
remonstrating  with  his  Cap’n  Ben  in  his 
deep,  melodious  voice,  saying,  “B’Gorra, 
Massa,  you’all  am  going  to  ruddy  well  be 
the  hurtin  of  ye’self,  and  that  right  speedily 
withal !” 

There  are  many  features  here  that  I know 
will  not  need  my  explanation,  so  I will  leave 
this  particular  subject,  knowing  that  the  dis- 
tributors will  benefit  by  my  timely  insight 
into  the  unknown. 

* * * 

Since  I have  had  the  good  fortune  of 
exhibiting  Universal’s  series  of  “Fast  Step- 
pers.” I have  endeavored  to  show  my  true 
appreciation  by  an  appropriate  display  of 
my  Klever  Komic  Kutouts  in  a way  that 
would  increase  our  meagre  patronage. 

They  did. 

The  first  cutout  shown  (as  you  will 
notice)  bears  the  pathetic  portrait  of  an 
ostrich,  a rare  bird  in  itself,  and  therefore 
a source  of  interest  to  the  public.  I have 
always  tried  to  prepare  something  of  inter- 
est for  the  good  people  and  in  these  par- 
ticular instances  I might  say  that  I have 
been  very  successful.  But  again  I might 
not. 

However,  everyone  knows  that  an  ostrich 

(.Continued  on  page  78) 
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ILLUSTRATING  J.  W.  Bettersworth’s  account  of  an  exploitation  campaign  for  Universars 
series,  “The  Fast  Steppers."  You  Imust  read  it. 
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3.  “Between  FViends“  (Vitagraph)  6.  “Welcome  Stranger*^  (Producers  Dist.  Corp.) 

ILLUSTRATING  “WHAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS”  (Page  76) 


!•  Fifty  thousand  dollars  worth  of  ship  models  exploited 
“The  S ea  Hawk”  for  Rowland  and  Clark  in  Pittsburgh. 

2.  Stills  from  “Yolanda”  were  given  library  space  in  Cleve- 
land during  the  run  at  Loew’s  State  theatre. 

3.  An  elaborate  prologue  was  used  by  the  Forum,  Los 
Angeles,  in  behalf  of  “Between  Friends.” 


4.  Inner  and  outer  lobby  of  the  Empress,  Oklahoma  City, 
were  decorated  for  the  run  of  “The  Sea  H awk.” 

5.  “Welcome  Stranger”  girls  employed  by  the  State,  Pitts- 
burgh, carried  the  picture’s  message  far  and  wide. 

6.  Photo  shows  Pittsburgh  pedestrian  being  tagged 
(pinned,  rather)  by  “Welcome  Stranger”  girl. 
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Copy  Service 
For  Exhibitor 
House  Organs 

House  organ  or  newspaper 
publication  rights  to  this 
copy  is  granted  exhibitors  by 
the  “Herald”  herewith. 


OCTOBER 

CTOBER’S  bright  blue  weather!" 
. . . high  blue  skies  . . . scudding 
white  clouds  . . . swift-winging  birds  . . . 
brittle  sunshine  . . . quick  twilight  . . . 
rattle  of  falling  leaves  . . springing 
breeze  . . . home! 

Grate  fire  . . . crackling  logs  . . . pine 
smoke  . . . appetite  . . . impatience  . . . 
dinner ! 

Body  glow  . . . mental  peace  . . com- 
fort . . .the  evening  paper  . . . lazy  con- 
versation . . . the  clock  . . . too  early  for 
bed  . . . too  dark  for  a spin  . . . for  golf 
. . . tennis  . . . the  beach  is  closed  . . . 
just  the  time  to  go  to  the  show  . . . and 
just  the  show  to  ,go  to. 


LET’S  BE  FAIR 

Again  there  are  ugly  stories  about 
organized  baseball,  and  again  it  is 
whispered  or  shouted,  according  to  the 
character  of  the  critic,  that  baseball  is 
on  the  downgrade,  that  it  has  undermined 
from  within,  etc.,  etc.,  etc.  All  the  dire 
forecasts  that  marked  the  “Black  Sox" 
exposure  some  years  ago  are  being  made, 
and  no  doubt  they  will  prove  as  empty 
as  did  those  earlier  prognostications. 

One  or  two  players  do  not  represent 
a great  sport  like  baseball,  nor  one  or 
two  teams.  Any  great  institution  at- 
tracts barnacles  and  it  requires  constant 
care  to  be  rid  of  these  promptly  upon 
discovery.  That  the  responsible  parties 
in  this  instance  will  be  eliminated,  as 
they  were  before,  is  certain,  and  it  is 
equally  certain  that  baseball  will  continue, 
as  it  did  before,  the  great  American 
sport. 

Let’s  be  fair  about  the  thing.  Let’s 
not  condemn  baseball  for  the  shortcom- 
ings of  a few  baseball  players. 

EARNED  PROFITS 

P.^TRONS  continue  to  remark  about 
the  apparent  improvement  in  our 
picture  programs  during  recent  weeks. 
We  are  asked  again  and  again  how  we 
can  afford  to  give  better  shows  without 
charging  higher  prices  for  them. 

The  answer  is  a simple  one.  You  have 
been  faithful  in  your  attendance.  You  did 
not  desert  us  in  the  Summer  months  and 
you  did  not  grumble  when  your  ticket 
investment,  due  to  the  condition  of  the 
film  market  at  that  time,  did  not 
always  buy  you  entertainment  as  fine  as 
you  might  have  desired. 

The  improvement  you  have  noticed  is 
simply  the  profit  earned  by  your  ticket 
investment. 


DO  NOT  TIP 

PLEASE  do  not  “tip”  our  ushers.  They 
are  well  paid  (you  pay  them  when 
you  buy  your  ticket)  and  they  resent  the 
implication  embodied  in  your  well  inten- 
tioned  generosity.  Incidentally,  it  is  a 
rule  of  this  theatre  that  any  employee 
known  to  accept  special  remuneration  in 
return  for  service  which  it  is  his  business 
to  give  will  be  summarily  dismissed. 


Theatre  Bits 

ONCE  more,  with  your  indulgence, 
The  Theatre  will  ask  why  none  of 
the  good  showmen  who  preface  “Top- 
ics of  the  Day”  and  similar  subjects  with 
a reader  such  as  “Read  These  Topics  to 
the  Tune  of  So-and-So”  preface  their  fea- 
ture pictures  with  a reader  telling  the 
audience  the  title  of  the  theme  number. 
Why? 

Repetition  of  the  query  is  prompted  by 
the  experience  of  Jay  Shreck,  news  editor 
of  this  paper,  who  saw  “Monsieur  Beau- 
caire”  last  week  at  the  Pantheon  theatre 
and  inquired  of  four  usherettes  before 
learning  from  a fifth  member  of  the  house 
staff  that  the  haunting  theme  number 
played  was  “Red  Red  Rose.” 

Mr.  Shreck  is  a news  man  and  asking 
questions  is  no  novelty  to  him,  but  there 
are  many  in  every  audience  who  want  to 
know  this  thing  but  do  not  ask.  Why  not 
tell  ’em?  Who  will  do  it  first? 

Like  death,  vacation  comes  to  each  of 
us  sooner  or  later,  and  now,  some- 
what later,  it  is  our  turn.  “October’s 
bright  blue  weather”  looks  great  from  the 
office  window  and  we’re  going  out  to  see 
if  it’s  as  great  as  it  looks.  We’ll  be  out 
in  the  great  open  spaces  for  two  weeks 
and  possibly  out  there  under  that  big  blue 
canopy  we’ll  dig  up  a new  idea  or  two. 
If  The  Theatre  is  better  in  the  two  issues 
following  this  one  don’t  mention  it  or 
the  willing  brethren  who  have  volun- 
teered to  do  most  of  the  work  for  us  may 
get  our  job,  and  two  weeks  in  the  great 
open  spaces  are  enough  for  anybody. 

♦ 

Leon  O.  MUMFORD  is  to  be  psycho- 
analyzed by  the  scandal  man  on  The 
first  page  of  this  department  next  week. 
There’s  a kick  in  the  story.  After  Mum- 
ford — well,  have  you  sent  in  your  record 
yet? 


House  Organ 
Exchange 

E.  E.  BAIR,  State  theatre,  Uhrichs- 
ville,  O. 

FRANK  H.  BURNS,  Orlando  En- 
terprises, Inc.,  Orlando,  Fla. 

T.  L.  LITTLE,  Majestic  theatre, 
Camden,  S.  C. 

M.  MacLEOD,  Wolverine  theatre, 
Saginaw,  Mich. 

EARL  D.  MASSEY,  Texas  theatre, 
Killeen,  Texas. 

EDGAR  A.  MOSS,  Moss  Advertis- 
ing Agency,  Marion,  Ind. 

E.  H.  RANDALL,  Liberty  theatre, 
Condon,  Ore. 

S.  STIEFEL,  Roxboro  theatre, 
Philadelphia,  Pa. 

Entry  of  name  in  above  list  signifies 
■willingness  to  exchange  theatre  house  or- 
gans with  all  applicants.  (For  details  see 
preceding  page.) 


(Name)  . 
(Theatre) 
(City)  ... 
(State) 


What  Showmen 
Are  Doing  to 
Get  Business 

A phototype  survey  of  cur- 
rent exhibitor  business  ef- 
fort, with  pictures  upon  the 
accompanying  pages. 


THE  THEATRE,  Exhibitors  Herald. 
— I am  enclosing  a complete  newspaper 
campaign  used  this  week.  As  I only  saw 
the  picture  (“Feet  of  Clay”)  last  Wednes- 
day, it  only  gave  me  three  days  to  put  it 
across.  Perhaps  some  exhibitors  might  be 
interested  in  obtaining  a week’s  campaign 
that  has  proved  very  successful  in  this  city. 
(See  page  72.) 

The  open  letter  used  to  open  the  cam- 
paign was  set  up  by  the  printer  and  10,000 
were  distributed  throughout  the  city  the 
day  before  the  opening,  as  well  as  5,000 
cards.  For  the  lobby  a large  six-foot  clock 
was  painted  with  stills  from  the  picture 
where  the  hour  hands  are.  The  rest  of  the 
lobby  was  trimmed  to  fit  the  theme  of  the 
picture. 

On  “Three  Women”  we  staged  our  first 
Jazz  Week,  the  first  for  the  city  as  well 
as  the  theatre.  The  lobby  was  covered  with 
streamers,  toy  balloons,  Japanese  lanterns 
and  large  cutouts  of  music  notes  were  made 
to  read  “Jazz  Week.”  The  stage  was 
dressed  on  the  same  plan,  with  a large 
canopy  and  lanterns. 

For  two  weeks  in  advance  we  told  them 
that  Jazz  Week  was  coming  and  had  them 
all  worked  up.  The  prologue  was  an  ar- 
rangement of  the  different  vaudeville  acts 
in  a revue.  The  stage  setting  carefully 
blended  with  lights  to  make  an  attractive 
setting. — M.  Rosenthal,  Poli’s  Majestic 
theatre,  Bridgeport,  Conn. 

* H * 

TPIE  THEATRE,  Exhibitors  Herald. 
— As  per  my  promise  of  last  week,  I am 
enclosing  you  newspaper  proof  on  “The 
Alaskan.”  Also  you  will  find  enclosed  a 
photograph  of  the  hoys  with  the  five-foot 
cutout  letters  on  Greater  Movie  Season, 
who  paraded  in  the  Labor  Day  parade  here. 
You  will  also  find  photo  of  decorated  car 
that  was  entered  in  the  National  Defense 
Test  Day  parade  here.  (See  page  72  and 
adjoining  columns.) 

The  car  was  loaned  to  us  by  the  Flint 
Motor  Company  for  the  advertising,  and  it 
was  decorated  with  flags  and  a young  lady 
sat  in  the  back  seat  representing  Miss 
Columbia.  It  happened  that  we  were  play- 
ing D.  W.  Griffith’s  “America,”  so  the 
tie-up  was  very  appropriate. — Perry  Spen- 
cer, Howard  theatre,  Atlanta,  Ga. 

* * + 

THE  THEATRE,  Exhibitors  Herald. 
— I played  “The  Covered  Wagon”  in  Xenia, 
O.,  as  well  as  here,  to  unheard  of  business. 

It’s  a sixty  mile  trip  the  wagon  made 
from  here  to  Xenia  and  back.  George  Ray- 
wood,  Dan  McNutt  and  myself  are  in  the 
picture. — George  Rea,  Colonial  theatre, 
Washington  C.  H.,  O.  (See  adjoining 
columns.) 

* * * 

THE  THEATRE,  Exhibitors  Herald. 
— A short  time  ago  we  had  the  pleasure  of 
exhibiting  “The  Covered  Wagon.”  Needless 
to  say,  we  broke  all  house  records  on  this 
great  picture  and  gave  the  same  an  un- 
precedented run  of  four  days  in  this  village. 
The  picture  brought  increased  attendance 
each  succeeding  day. 

If  it  be  of  any  interest  to  your  publica- 
tion, I am  listing  below  our  advertising 
methods  used  on  this  picture  and  am  en- 


October  18,  1924 


EXHIBITORS  HERALD 


77 


lobby  of  George  Rea’s  Colonial,  Waish- 
ingtcn  C.  H.,  O.,  during  run  of  “The 
Covered  Wagon.” 


PERRY  SPENCER  this  •week  concludes 
his  story  about  Greater  Movie  Season  in 
Atlanta. 


closing  photographs  of  the  theatre  front. 
The  small  photo  was  taken  of  a miniature 
setting  which  was  placed  in  the  entrance 
and  which  can  be  seen  faintly  in  the  larger 
photo.  The  larger  photo  shows  the  banner 
which  was  painted  by  a local  artist.  To  the 
left  of  the  banner  was  another  thirty-foot 
banner  containing  the  title  and  showing 
dates.  (See  adjoining  columns.) 

We  used  24-sheets,  6-sheets,  t-sheets, 
photos,  250  window  cards,  insert  cards, 
3,000  heralds,  advertising  in  five  different 
village  newspapers,  covered  wagon  drawn 
through  the  streets,  large  truck  decorated 
with  banners  and  lithographs,  special 
printed  throw-aways,  tie-up  with  Victrola 
dealer  on  records,  miniature  covered  wagons 
in  show  windows  of  eight  merchants,  large 
oil  painting  of  buffalo  hunt  in  newspaper 
window,  front  page  notice  in  local  news- 
paper, and  Indian  heads  placed  in  the 
theatre  entrance. 

In  addition  to  the  above,  we  derived  the 


FRED  S.  MEYER’S  Palace  theatre,  Heim- 
ilton,  O.,  during  Paramount  Week,  with 
“Monsieur  Beaucaire”  in  the  lights. 


ONE  of  George  Rea’s  street  pieces  for 
“The  Covered  Wagon.’’  (Read  his  letter.) 


benefit  of  the  advertising  used  in  the 
Rochester  newspapers,  as  the  picture  was 
playing  at  the  Eastman  theatre  at  the  same 
time. 

We  spent  over  50  per  cent  of  the  cost  of 
this  picture  in  advertising  it,  Init  the  effort 
and  the  money  spent  were  well  worth  while. 
We  should  think  that  anyone,  anywhere, 
should  “clean  up’’  with  “The  Covered 
Wagon.” — William  G.  Ckoucher,  Crescent 
theatre,  Newark,  N.  Y. 

^ ^ ^ 

Frank  H,  Burns,  whose  name  is  entered 
in  the  House  Organ  Exchange  this  week, 
sends  some  of  the  ads  he  has  used  for  the 
Palace  theatre  at  Bradentown,  Fla.,  which 
theatre  he  recently  opened.  They  are  re- 
produced upon  page  72. 

* * * 

F'age  72  also  carries  reproduction  of  the 
third  page  from  the  house  organ  of  the 
Astor  theatre,  St.  Paul,  showing  announce- 
ment of  the  three-price  schedule  in  effect. 
Ten,  twenty-five  and  thirty-five  cents  are 
charged  during  successive  periods  each  day. 
* * 

Fifty  thousand  dollars  worth  of  ship 
models  were  borrowed  by  Rowland  and 
Clark  from  wealthy  residents  of  Pitts- 
burgh for  use  in  the  e.xploitation  of  “The 
Sea  Hawk”.  A photograph  does  scant 
justice  to  the  resultant  display. 

* * * 

The  Cleveland  public  library  put  forth 
special  effort  in  co-operation  with  the 
run  of  “Yolanda”  at  Loew’s  State  theatre, 


WILL  the  exhibitor  who  contributed  this 
“Covered  Wagon’’  display  please  identify 
it? 


GEORGE  REA’S  own  covered  wagon  that 
carried  “The  Covered  Wagon”  from  Wash- 
ington C.  H.,  O.,  to  Xenia.  (See  letter.) 


ILLUSTRATING  Perry  Spencer’s  letter 
detailing  the  exploitation  of  “America/* 
United  Artists. 


giving  space  to  a display  of  stills  from 
the  picture. 

* * 

F'rologues  that  apply  to  the  pictures 
jiresented  are  rare  indeed  these  days,  but 
the  Forum,  Los  Angeles,  staged  an  espec- 
ially pertinent  one  for  “Between  Friends”. 
A studio  setting  was  used,  the  players 
representing  characters  in  the  picture. 

* * * 

The  Empress,  Oklahoma  City,  has  a 
long  record  for  consistent  advertising 
and  lived  up  to  it  when  running  “The 
.Sea  Hawk”.  The  front  of  the  theatre  is 
shown  as  decorated.  Inner  and  outer 
loiibies  were  somewhat  differently  treated 
but  the  total  effect  was  strong. 

^ 

There  seems  to  be  nothing  whatever 
wrong  with  the  exploitation  given  “Wel- 
come Stranger”  by  the  State,  I’ittsburgh. 
Several  girls  were  employed  to  pin  “Wel- 


ILLUSTRATING  William  G.  Croucher’s 
letter  in  this  issue  relating  his  exploita- 
tion of  “The  Covered  Wagon.” 
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co.ne  Stranger”  buttons  upon  pedestrians, 
the  girls  being  uniformly  dressed  and 
suitably  identified.  Shouldn’t  wonder  if 
this  idea  would  be  widely  adopted. 

* * * 

Jean  Belasco,  who  recently  assumed 
managerial  directorship  of  the  Randolph 
theatre,  Chicago,  is  supplying  busy  State 
Street  crowds  with  World  Series  baseball 
scores  via  a huge  score  board  erected 
over  the  entrance.  It’s  stopping  ’em. 

* * * 

One  of  the  finest  advertising  campaigns 
yet  carried  out  on  any  picture,  was  put 
into  operation  by  George  Black,  of  the 
Queen's  Hall  in  Newcastle,  England,  in 
cooperation  with  Horace  Judge,  First 
National’s  English  publicity  man,  for 
Colleen  Moore’s  “Flaming  Youth”.  For 
several  weeks,  the  “Newcastle  Illustrated 
Chronicle”  carried  on,  in  conjunction  with 
the  Queen's  Hall,  a gigantic  “Bobbed 
Hair  Flapper  Competition”,  for  which 
prizes  of  ten  pounds,  five  pounds,  three 
pounds  and  copies  of  the  book  “Flaming 
Youth”  were  awarded  to  the  successful 
entrants. 

Photographs  of  the  bobbed  haired  star 
in  various  attitudes  were  published  day 
by  day,  readers  being  requested  to  send 
in  their  photographs  should  they  think 
they  resemble  Miss  Moore.  Columns  of 
editorials,  a long  series  of  teaser  adver- 
tisements, and  some  final  big  splashes 
brought  the  campaign  to  a close. 

The  copy  and  cuts  used  in  the  adver- 
tisements were  particularly  striking,  and 
e.xhibitor  Black  should  be  congratulated 
for  the  excellent  manner  in  which  he 
guaranteed  his  box-office  results  in 
advance.  The  picture  played  to  capacity 
business  during  its  entire  Newcastle  run. 

* * * 

The  competition  was  keen  in  Marion^ 
O.,  home  city  of  the  late  President  War- 
ren G.  Harding,  when  the  Marion  theatre 
showed  First  National’s  “Single  Wives”. 
Four  theatres  besides  the  Marion  were 
touting  “feature  bills”.  One  was  using 
oodles  of  newspaper  space  and  other  ad- 
vertising matter  to  let  the  people  of  the 
locality  know  about  its  show. 

And  loesides  there  was  a “Harvest 
Jubilee”  with  a “Fox  Trot  Contest" 
nightly  for  a week,  bidding  for  the 
patronage — and  the  cash  of  the  Marion 
county  population. 

The  Marion  slipped  in  “Single  Wives” 
with  Corinne  Griffith  and  Milton  Sills  for 
three  afternoons  and  three  nights,  and 
offered  it  with  a special  musical  score  by 
the  Marion  theatre  orchestra.  The 
Marion  features  its  musical  score  with 
its  motion  pictures. 

The  picture-loving  public  of  Marion 
and  surrounding  country,  may  have  taken 
in  all  of  the  “feature”  shows — and  the 
“Harvest  Jubilee” — but  be  that  as  it  may, 
the  Alarion  chalked  up  the  finest  kind  of 
a run. 

* * * 

.Arrangements  have  been  completed  for 
the  exploitation  of  “The  Ten  Command- 
ments” in  Australia  on  a scale  never  be- 
fore attempted  in  the  Antipodes  on  behalf 


of  a motion  picture  or  theatrical  produc- 
tion, beginning  in  October,  Joseph  H. 
Seidelman,  assistant  manager  of  the 
Foreign  department  of  the  Famous 
Player-Lasky  Corporation,  has  been 
advised. 

The  first  and  most  important  of  a 
series  of  four  premieres  for  the  Cecil 
B.  DeMille  Paramount  special  will  be 
held  in  the  new  P’rince  Edward  theatre 
in  Sydney,  one  of  the  largest  and  finest 
theatres  in  the  Southern  Hemisphere. 
Immediately  following  will  come  pre- 
mieres in  the  recently  completed  Capitol, 
theatre  in  Melbourne,  declared  to  be  one 
of  the  world’s  finest  theatres,  and  in  the 
Winter  Garden  theatre  at  Brisbane  and 
the  Prince  of  Wales  theatre  in  Perth. 

Managing  Director  John  W.  Hicks,  Jr., 
of  the  Famous-Lasky  Film  Service,  Ltd., 
has  made  elaborate  preparation  for  a sales 
and  exploitation  campaign  which 
will  outdo  anything  of  the  sort  hitherto 
attempted.  One  of  the  chariots  used  in 
the  filming  of  “The  Ten  Commandments” 
was  shipped  to  Sydney  some  weeks  ago., 
and  will  be  used  for  exploitation  purposes 
in  all  of  the  principal  cities  of  Australia. 

“Dumb’s  the 
Wordy  ” Says 
Bettersworth 

(Continued  from  page  74) 

is  very  swift,  and  that  the  picture,  “Fast 
Steppers,”  could  possibly  make  this  type  of 
bird  look  slow  is  cause  enough  to  make 
them  gasp.  So  at  the  bottom  of  each  cut- 
out I put  “Some  Speed.”  It  convinces 
them  then  and  there  remain  no  misleading 
doubts. 

The  greatest  impressions  in  the  world 
have  come  from  comparison,  and  for  that 
reason  alone  I have  depicted  a feline  cat 
(Sylvestus  Nabisco)  in  the  throes  of 
frenzied  speed  that  would  lead  one  to  be- 
lieve that  it  was  being  pursued,  frantically 
pursued,  by  some  vicious  mammal. 

There  can  be  no  doubt  but  what  there 
is  an  unlimited  volume  of  rapidity  involved 
here,  so  once  again  the  people  will  marvel 
that  the  Universal  production,  “F'ast  Step- 
pers,” can  approach  this  scene  for  speed. 

To  make  the  cutout  one  of  genuine  appeal 
I found  it  to  be  a capital  idea  to  take  a 
number  of  horse  hairs  and  glue  them  on 
the  muzzle  of  the  cat,  giving  it  a life-like 
appearance.  The  tail,  too,  can  be  treated 
in  this  manner,  but  I would  advise  that  the 
fuzzy  end  of  a ramrod  be  used  instead. 
The  effect  then  is  unquestionable. 

* * * 

I must  say  that  I was  a bit  too  eager 
to  have  the  horse  hair  whiskers  look  life- 
like, for  I could  not  help  overhearing  a very 
dear  friend  of  mine  remark  to  a bystander 
that,  “A  walrus  never,  never  had  no  legs.” 
I could  not  help  the  sense  of  pique  that 


surged  over  me  by  having  some  imbecile 
making  such  absurd  statements  about  my 
work  when  I well  knew  that  it  was  the 
“Cat’s  Whiskers.” 

Another  cutout  which  strikes  me  as  being 
a very  compelling  piece  of  adv.  material  is 
the  one  showing  a greyhound  leaping  ever 
onward  into  the  unknown  until  one  won- 
ders how  he  remains  on  the  board,  and 
the  effect  of  speed  is  somehow  multiplied 
by  slanting  the  lines  of  the  base. 

Greyhounds,  as  everyone  knows,  are  re- 
puted for  their  ability  to  move  through 
space  at  an  astounding  speed,  and  it  was 
indeed  a timely  thought  to  connect  this  train 
of  thought  with  “Fast  Steppers”  in  a way 
that  would  prompt  the  fickle  public  to  visit 
our  picture  parlors  in  pursuit  of  pleasure. 

The  cluster  of  cutouts,  which  I have  so 
thoughtfully  enclosed,  are  the  teasers  that 
brought  me  such  unheralded  success  in 
arousing  the  curiosity  of  the  entire  city. 
These  cutouts,  as  you  have  very  probably 
noticed,  bear  no  lettering ; but  even  the 
near-witted  personnel  of  our  little  city  could 
tell  that  they  were  “Fast  Steppers.”  And 
it  is  truly  evident  that  everyone’s  interest 
was  duly  aroused,  much  to  the  benefit  of 
our  box  office  receipts.  It  delighted  me 
very  much. 

Please  do  not  think  that  the  little  clouds 
of  dust  kicked  up  by  each  animal  repre- 
sented are  fictitious.  They  are  not.  The 
effect  is  obtained  by  pasting  light  reeds,  or 
straws,  on  the  base  of  the  cutout  and  then 
placing  small  tufts  of  cotton  on  their  re- 
spective ends.  The  appearance  is  very  de- 
ceiving, for  I saw  several  people  testing 
the  little  tufts  to  see  if  they  were  really 
dust.  I can  vouch  for  that. 

* * * 

The  other  illustration  may  seem  a bit 
commonplace  in  that  it  shows  a thorough- 
bred hurtling  a still  more  commonplace 
fence.  But  to  believe  this  is  misleading  (as 
Kid  McCoy  once  said),  because  one  little 
suspects  the  tender  words  of  encouragement 
that  the  brave  little  jockey  whispers  into 
the  ear  of  his  hardy  beast  as  he  thunders 
down  the  fairway  into  the  very  face  of  the 
water  hazard.  And  here  I must  add  that  it 
looks  like  anybody’s  race. 

It  is. 

There  was  a great  deal  of  impromptu 
psychology  in  the  way  I displayed  this  cut- 
out, because  I placed  it  in  the  lobby  so  that 
the  jockey  pointed  towards  the  entrance 
of  the  show.  You  can  well  see  the  appeal 
and  urge  this  little  fellow  seemed  to  mani- 
fest in  his  eagerness  to  reach  that  destina- 
tion. and  though  the  patrons  did  not  seem 
to  realize  the  true  theme  of  this  piece  of 
work,  I did  see  a few  of  them  purchase 
tickets. 

Last,  but  not  by  all  means  the  least,  of 
these  Klever  Komic  Kutouts  is  the  one  that 
reveals  the  true  speed  of  that  peerless  pub- 
lication, the  Exhibitors  Herald. 

However,  I feel  that  there  is  little  need 
of  trying  to  impress  the  countless  live-wire 
exhibitors  of  the  great  strides  this  youngster 
(if  you  could  call  him  such)  is  taking. 
In  fact,  the  little  rascal  is  stepping  it  off 
in  such  a steadfastness  of  purpose  that  we 
little  wonder  that  he  is  leading  the  field. 

(To  Be  Continued  Next  Week) 
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SHORT  SUBJECTS 


ONE  of  last  week’s  “What  the  Picture  Did  For  Me” 
reports  remarked  the  absence  of  certain  Our  Gang 
members  from  one  of  the  comedies.  “Moral the  re- 
port concludes,  “Stick  to  the  old  gang.” 

That  advice  is  so  good  that  it  need  not  be  enlarged 
upon.  When  a group  gains  the  following  that  follows 
Our  Gang,  the  group  is  infinitely  greater  than  the  sum 
of  its  individuals  and  infinitely  more  important.  Un- 
doubtedly the  Hal  Roach  who  gave  us  the  Gang  will 
see  that  its  personnel  is  preserved  if  it  is  humanly  pos- 
sible to  preserve  it,  for  Hal  Roach  is  a showman  to  his 
finger  tips. 

* * * 

A ESOP  and  Paul  Terry  have  had  their  say  about 
the  goose  that  laid  the  golden  egg  and  still  there 
are  signs  to  indicate  that  the  ancient  wisdom  which  is 
the  burden  of  the  fable  has  not  been  sufficiently  pub- 
licized. For  instance,  there  are  getting  to  be  so  many 
series  pictures  with  prize  ring  background  that  it 
seems  it  can  be  no  more  than  a matter  of  time  until 
there  will  be  an  abundant  oversupply  of  them.  In  that 
case,  unless  it  differs  from  all  other  cases,  there  will  be 
no  more  money  in  this  type  of  picture  and  another 
good  goose  will  have  bitten  the  dust. 

This,  as  stated,  for  instance  only.  Other  instances 
might  be  selected  with  equal  bearing  upon  the  point. 
It  is,  unfortunately,  a common  practice,  this  headlong 
rush  toward  oversupply,  and  perhaps  the  most  lament- 
able feature  of  it  is  that  not  even  the  parties  suffering 
most  keenly  seem  to  become  incensed  about  it. 

Imitation  among  comedians  is  quite  bad  enough, 
but  imitation  among  producers  seems  somehow  worse. 
And  the"  worst  thing  about  it  is  the  death  of  these 
geese  that  mean  so  much  to  the  exhibitor  and  to  all 
those  who  live  one  way  or  another  on  the  intake  of  his 
box  office. 

^ 

T TARRY  LANGDON’S  quickly  attained  and  consist- 
ently  held  place  in  the  sun  that  shines  upon  suc- 
cessful short  subject  comedians  continues  impressive 
to  those  who  seek  ways  and  means  to  advance  short 
subject  interests.  A new  type  of  comedian,  borrowing 
nothing  of  any  who  have  won  name  and  fame  before 
him,  Mr.  Langdon  demonstrates  with  each  new  com- 
edy the  value  of  fresh  material,  original  style  and  an 
unfamiliar  face. 

Mr.  Langdon  came  from  the  stage.  Why  not,  it  is 
reasonable  to  ask,  look  to  the  stage  for  other  new  tal- 


ent? Why  not  give  pictures  more  than  one  good  new 
comedian  a year?  The  market  will  stand  it,  easily. 

This  chain  of  thought  was  set  in  motion  during 
an  evening  borrowed  from  the  films  for  observation  of 
“Vogues  and  Frolics,”  a rather  wobbly  musical  comedy 
sustained  by  one  Jimmy  Savo,  a funny  fellow  who  relies 
scarcely  at  all  upon  words  for  his  punches.  If  his 
silent  comedy  should  prove  as  effective  via  the  camera 
he  might  be  expected  to  do  as  much  for  a wobbly  pic- 
ture program  as  he  does  for  the  wobbly  stage  produc- 
tion. 

T7IRST  exhibitor-to-exhibitor  information  relative  to 
the  new  F.  B.  O.  series,  “The  Go-Getters,”  is  con- 
veyed this  week  in  “What  the  Picture  Did  For  Me.” 
It  is  favorable  information,  promiseful  of  much.  Much 
is  to  be  expected,  of  course,  of  a series  combining  play- 
ers, etc.,  of  “Fighting  Blood”  and  “The  Telephone 
Girl.” 

If  subsequent  reports  bear  out  the  initial  one,  the 
logic  pointing  toward  conclusion  that  the  series  is  a 
great  and  greater  growing  addition  to  the  screen  form 
of  entertainment  is  strengthened  and  enriched.  Un- 
doubtedly there  will  be  many  more  series,  and  if  imi- 
tation is  avoided  everyone  will  be  glad  of  the  develop- 
ment. 

^ 

y^BRUPT  jump  from  the  climax  of  a heavy  feature 
into  the  introductory  scenes  of  a comedy,  which 
is  common  procedure  in  the  majority  of  theatres,  places 
the  short  subject  under  an  unwarranted  and  unneces- 
sary handicap.  Why  is  it  not  a better  idea  to  insert  at 
this  point  in  the  program  the  organ  solo,  if  one  is  given, 
or  some  other  item  of  the  non-screen  portion  of  the 
bill? 

H:  * * 

EVIEWERS  are  helpless  enough  when  reviewing 
feature  pictures,  but  how  much  more  so  when  re- 
viewing comedies.  And  reviews  are  useless  enough 
when  they  concern  feature  pictures,  but  how  much 
more  so  when  they  concern  comedies. 

Record  reveals  cases  of  exhibitors  booking  or  re- 
fusing to  book  feature  pictures  because  of  reviews  writ- 
ten about  them.  This  used  to  be  done  occasionally  in 
isolated  quarters.  Record  does  not  reveal  cases  of  ex- 
hibitors booking  comedies  by  review,  however,  so  per- 
haps the  reviews  of  them  are  not  worth  these  para- 
graphs after  all. 
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F.  B.  O.  Sees  Tieup  in  Scandal 


Johnson  Picture  Sponsors 
Honest  Baseball,  Says  Firm 

“Life's  Greatest  Game”  Is  Being  Released  Just  as  Press  of  Coun- 
try is  Publishing  in  Bold  Type  the  Expose  of 
Dishonesty  in  Major  League 

The  sensational  scandal  and  expose  of  dishonesty  and  crookedness 
discovered  in  major  league  baseball  creates  an  unparalleled  opportunity 
for  exhibitors  to  tie  up  all  the  tremendous  publicity  this  scandal  is  creating 
with  Emory  Johnson’s  F.  B.  O.  production,  “Life’s  Greatest  Game”  as  a 
picture,  and  to  prove  to  theatregoers  that  this  picture  is  a gigantic  factor 
in  the  fight  for  honest  baseball,  according  to  an  announcement  by  officials 
of  Film  Booking  offices. 

Will  Be  Greatest  Money  Maker,  Company  Believes 
With  the  newspapers  throughout  the  United  States  publishing  in  their 
boldest  type  the  new's  of  this  expose  and  scandal,  and  baseball  editorials 
being  written  by  the  most  prominent  and  brilliant  minds  of  the  day,  and 
■with  sensational  stories  about  the  baseball  scandal  occupying  the  greater 
portions  of  thousands  of  ne'wspapers,  which  are  read  by  more  than 
100,000,000  people  in  every  nook  and  corner  of  this  country,  “Life’s  Greatest 
Game,”  the  company  believes,  should  prove  the  greatest  moneymaker  any 
exhibitor  ever  booked  since  this  industry  began. 


Berman 

Predicts 

Most 

Prosperous 

Season 


HARRY  M.  BERMAN 

That  the  new  season,  launched  with  the 
beginning  of  autumn,  will  prove  the  most 
prosperous  F.  B.  O.  has  ever  had,  is  the 
opinion  of  Harry  M.  Berman,  sales  man- 
ager of  Film  Booking  Offices, 

“Our  offices  are  swamped  with  the 
bookings  pouring  in.  The  volume  of 
business  is  considerably  in  excess  of  that 
for  any  Fall  and  Winter  season  in  the 
history  of  F.  B.  O.”,  said  Mr.  Berman, 
who  is  one  of  the  best  known  and  ablest 
sales  managers  in  the  industry. 

“The  passing  of  the  hot  weather  has 
brought  hundreds  of  thousands  of  fans 
hurrying  back  to  the  cities  from  the 
beaches  and  mountains.  It  has  put  them 
in  a mood  for  theatregoing.  I find  from 
exhibitors’  and  salesmen’s  reports  an  un- 
usually strong  revival  of  interest  in  mo- 
tion pictures  throughout  the  United 
States.  Western  pictures  with  a punch 
are  taking  particular  hold,  and  there  is  an 
insistent  demand  from  exhibitors  for  good 
outdoor  productions.  That  is  why  we 
have  signed  Bob  Custer,  famous  western 
star,  to  make  a series  of  eight  special 
super- Westerns. 

“Our  new  series  of  Fred  Thomson  pro- 
ductions are  being  booked  heavily 
throughout  the  country.  ‘Vanity’s  Price, 
the  first  Gothic,  is  one  our  our  greatest 
money-makers.  ‘A  Girl  of  the  Limberlost’ 
Gene  Stratton-Porter’s  production,  was 
booked  for  three  solid  weeks  at  the  Mis- 
sion theatre,  Los  Angeles,  one  of  the 
largest  houses  in  the  country.  All  the 
Emory  Johnson  productions,  including 
‘The  Spirit  of  the  U.  S.  A.’  and  his  new 
picture,  ‘Life’s  Greatest  Game,’  which  re- 
{Continued  in  last  column) 


The  picture  is  being  released  at  ex- 
actly the  psychological  moment — the 
week  of  October  5 — and  it  played  at  B. 
S.  Moss’  Cameo  theatre,  New  York,  the 
week  of  September  28,  when  the  scandal 
broke  in  the  newspapers.  It  is  as  if  the 
picture  were  made  to  order  for  release 
during  one  of  the  greatest  baseball  scan- 
dals in  the  history  of  the  national  game. 

Every  man,  woman  and  child  in  the 
country  is  talking  about  the  baseball 
scandal,  about  Judge  Landis,  to  whom 


Scenes  from  “A  Miss  in  the  Dark,”  Num- 
ber 6 of  the  F.  B.  O.  “Go-Getters.” 
Alberta  Vaughn  has  the  leading  role. 


“Life’s  Greatest  Game”  is  dedicated,  and 
about  all  the  players,  and  with  these  un- 
paid exploiteers  in  every  field  in  the 
LTnited  States  publicizing  and  exploiting 
this  production,  there  is  no  reason  why 
it  should  not  prove  a boxoffice  mop-up 
for  the  wise  exhibitor  who  acts  quickly 
and  books  the  picture  while  the  scandal 
is  red-hot  and  sizzling. 

Scandal  Depicted  in  Film 

“Life’s  Greatest  Game”  actually  shows 
the  very  scandal  the  newspaper  headlines 
and  columns  are  shrieking.  The  attempt 
to  bribe  a big  leaguer  before  the  world’s 
series  is  one  of  the  most  dramatic  se- 
quences in  the  production. 

A special  four  page  section  has  been 
prepared  by  the  F.  B.  O.  publicity  de- 
partment for  insertion  in  the  twenty- 
four  page  press  book,  which  is  jammed 
full  of  novel,  new  and  snappy  advertising 
and  e.xploitation  ideas.  The  four  page 
special  insert  is  brimming  with  sugges- 
tions whereby  the  exhibitor  can  best  take 
advantage  of  the  baseball  scandal  and  ex- 
pose, and  pack  his  theatre  at  every  per- 
formance of  the  picture.  Special  adver- 
tising has  been  prepared  for  the  lobby 
of  theatres,  and  special  accessories  have 
been  purchased,  which  will  be  rushed  to 
the  theatres  playing  the  production. 

H,  M,  Berman  Predicts 
Most  Prosperous  Year 

{Continued  from  cohtmn  one) 

cently  played  to  capacity  at  B.  S.  Moss’ 
Cameo  theatre.  New  York  City,  are  excel- 
lent money-makers.  Exhibitors  through- 
out the  land  always  report  a record 
breaking  business  when  they  book  any  of 
the  Johnson  pictures.  Our  new  series. 
The  ‘Go-Getters’  prove  very  popular. 

“Picture  theatres  throughout  the  United 
States  report  excellent  business  on  all 
our  productions,  and  I predict  an  era  of 
unusual  prosperity,  not  only  for  F.  B.  O., 
but  for  the  exhibitors  who  book  attrac- 
tions with  particular  care  as  to  their  en- 
tertainment and  exploitation  qualities.” 
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I DIDN’T  read  “The  Altar  on  the  Hill,”  by  Mary 
Roberts  Rinehart — one  doesn’t  get  a chance  to  read 
everything-  nowadays — but  if  it’s  half  as  good  a 
story  as  Frank  Lloyd’s  screen  version,  “The  Silent 
Watcher,”  it  must  be  a humdinger  of  a story. 

Lloyd  is  rapidly  coming  to  the  front  as  one  of  our 
best  directors.  He  knows  the  camera’s  limitations  and 
seems  to  sense  every  tense  situation  and  puts  them  over 
without  striving  for  the  theatrical  effect. 

“The  Silent  Watcher”  is  timely  in  that  it  concerns 
politics.  It  is  mainly  a story  of  devotion  and  sacrifice 
with  Glenn  Hunter,  Bessie  Love  and  Hobart  Bos- 
worth  giving  the  necessary  touches  to  this  human  little 
yarn,  chockful  of  smiles  and  heart  throbs. 

* * * 

James  Craze’s  Latest 

Newspapers  said  James  Cruze  came  to  Chicago  last 
week  to  see  how  McVicker’s  audience  liked  his  “The 
City  That  Never  Sleeps.”  Rumor  said  he  came  to  see 
“Beggar  on  Horseback,”  a stage  play  which,  rumor 
adds,  he  will  make  into  a picture.  If  the  newspapers 
are  correct,  he  must  have  felt  well  repaid  for  his  visit, 
as  Chicago  theatregoers  liked  his  picture.  It  is  a good 
one. 

“The  City  That  Never  Sleeps”  is  the  picture  once 
titled  “The  Cafe  of  Fallen  Angels.”  The  new  title  fits 
the  picture  more  snugly  and  it  is  a snug  little  (not  so 
little  either)  production.  It  contains  one  great  per- 
formance, that  of  Louise  Dresser  as  mother  of  Virginia 
Lee  Corbin,  whose  “wild  young  thing”  impersonation 
is  but  slightly  less  exceptional.  The  story  is  about 
a saloon-keeper’s  daughter  whose  upbringing  entails 
sacrifice  and  heroism  on  the  part  of  her  widowed 
mother.  It’s  wholly  metropolitan  and  wholly  good. 
If  I were  Mr.  Cruze  I’d  be  glad  to  have  my  name  on  it. 

* * * 

“Fast  Worker”  is  Fast  Comedy 

Reginald  Denny  and  pretty  Laura  LaPlante  in 
“The  Fast  Worker”  tickled  your  humble  servant  im- 
mensely. The  story  from  which  it  is  adapted — “Hus- 
bands of  Edith” — was  written  by  George  Barr  McCut- 
cheon  and  is  in  this  author’s  happiest  vein.  The  story 
moves  right  along  from  the  moment  Denny  agrees  to 
substitute  for  his  friend  Roxbury  Adecroft,  and  so  skill- 
fully has  Director  Seiter  handled  the  delicate  scenes  in 
the  Pullman  car  and  at  the  fashionable  summer  hotel 
that  no  offense  can  be  taken  by  the  most  prudish. 

Lee  Moran  appears  also  in  the  role  of  a happy 
drunk  with  much  success.  The  auto  chase  at  the  end 
is  somewhat  overdone,  the  director  resorting  to  too 
much  trick  stuff.  In  slapstick  comedy  this  is  all  right 
but  it  has  no  place  in  a feature-length  comedy  of  the 
high  calibre  of  “The  Fast  Worker.” 

Buster  Keaton  Goes  to  Sea 

In  “The  Navigator”  Buster  Keaton  shows  you 
what  can  be  done  with  a first-rate  story,  a few  people 
and  good  direction.  In  my  estimation  this  is  Buster’s 
finest  piece  of  work.  Almost  all  of  the  action  is  car- 
ried out  by  two  people — Buster  Keaton  and  Kathrine 
McGuire — adrift  on  an  ocean  liner.  The  trouble  they 
have  finding  a safe  place  to  sleep,  finally  ending  up  in 


the  furnace  room,  each  using  empty  boilers  for  berths ; 
the  business  with  the  small  cannon ; the  fireworks 
fusillade  and  the  underseas  stuff  with  the  diving  suit 
are  well  conceived  and  carefully  executed.  An  unex- 
pected twist  at  the  end  where  a rising  submarine  res- 
cues them  puts  the  necessary  punch  in  the  picture. 
What  a lot  a good  orchestra  can  do  to  help  put  this 
comedy  over.  It  was  directed  by  Donald  Crisp,  who 
also  takes  part  in  a few  scenes. 

* * * 

“Lovers’  Lane”  Very  Ordinary 

Occasionally  Warner  Brothers  give  us  just  'an 
ordinary  picture — ordinary  in  theme,  acting  and  sets. 
Such  is  “Lovers’  Lane,”  adapted  from  an  old  Clyde 
Fitch  play.  While  this  is  well  acted,  by  a competent 
cast,  there  is  little  to  it  besides  the  dramatic  moment 
where  the  youngster  refuses  to  walk  after  the  operation 
and  the  villagers  turn  against  the  doctor.  The  child 
finally  screws  up  courage  enough,  however,  to  try  his 
legs  and  walks  across  the  room  to  his  mother.  Our  old 
friend  Robert  Ellis  is  the  physician  and  Gertrude  01m- 
stead  has  the  principal  feminine  role.  There  are  sev- 
eral comedy  touches  but  none  of  the  players  displays 
much  real  ability,  in  fact  they  were  not  given  much 
chance. 

^ jiC 

A Baseball  Story  with  Trimmings 

Emory  Johnson’s  latest  is  “Life’s  Greatest  Game,” 
in  which  he  takes  you  back  twenty  years  when  the 
styles  were  somewhat  different  but  baseball  was  as 
popular  as  it  is  today.  It  is  the  story  of  a wife  mis- 
judged by  her  husband  and  their  subsequent  reunion 
through  her  son.  The  baseball  angle  of  the  production  is 
the  most  interesting  and  Johnson  builds  up  to  a fine 
climax  in  the  last  reel  where  a big  game  depends  upon 
the  hero  and  he  wins. 

I enjoyed  every  moment  of  this  little  melodrama 
and  especially  the  work  of  Tom  Santschi,  Johnny 
Walker  and  Jane  Thomas.  Gertrude  Olmstead  played 
the  role  of  Johnnie’s  sweetheart  acceptably  and  David 
Kirby  was  splendid  as  the  villain.  The  scenes  in  and 
around  the  Polo  grounds.  New  York,  gave  the  picture 
the  necessary  baseball  atmosphere  and  the  introduc- 
tion of  Ex-Judge  Landis  and  others  was  a happy 
thought. 

jf:  ^ 

Andy  Gump  in  Politics 

“His  Hat  in  the  Ring’’  is  the  latest  of  the  Andy 
Gump-Universal  comedies  with  Joe  Murphy  and  Fay 
Tincher.  Scenes  at  the  Republican  convention  at 
Cleveland  are  used  judiciously  with  cut-backs  of  Andy 
making  an  impassioned  speech.  The  best  part  of  the 
comedy,  however,  is  the  trick  stuff  with  little  Chester 
hanging  to  the  ledge  of  a tall  building  and  Andy  trying 
to  rescue  him.  This  has  been  done  before  but  it  served 
to  give  this  epi- 
sode of  the  Andy 
Gump  series 
something  more 
exciting  than 
wordv  subtitles 
could  supply. 


"Brilliant  Special  Feature's 
in  Len^ih^  That 
you  Can  Flay 


Each  of  the  big  special  “feature  dlories”  in  the  new 
and  bigger  Pathe  Review  would  be  worth  while  re- 
leasing in  feature  length. 

Now  you  may  get  real  attractions  in  short  lengths, 
complete  in  not  more  than  five  or  six  numbers  of 
the  Review. 

Each  number  will  contain  not  one  ^ory,  but  several, 
each  a real  attraction. 


A of  the  Good  Thtng^f  in  the 

'Bigger  Pathe  'Rex^ieti^ 


**Who  Alvc  the  White  Indian^;?"* 

This  has  received  tremendous  newspaper  publicity. 
Taken  by  a staff  cameraman  with  the  American  Museum 
of  Natural  History  Expedition. 

**Hunting  Wild  A.nimal^  in  India"* 

Exciting,  new;  Taken  by  the  American  Museum  of 
Natural  History  Expedition. 

*"K.eep  Fir 

A fascinating  picture  taken  under  the  auspices  of  Dr. 
C.  Ward  Crampton,  formerly  head  of  the  Department 
of  Physical  Instruction,  New  York,  showing  how  you 
may  keep  your  health  by  simple  home  exercises. 


""Tracing  the  Origin  of  Man” 

Taken  by  the  famous  expedition  of  the  American  Mu- 
seum of  Natural  History  which  discovered  the  dinosaur’s 
eggs. 

American  Citie>s  in  "Pathecolor 

The  finest  colored  motion  pictures  with  subjects  that  will 
interest  all. 

Also  “The  Amateur  Cranker,”  “An  Aerial  Tour  of  Hawaii,” 
“Secrets  of  Nature,”  “The  Prettiest  Girl  I Know,”  etc.  etc. 


'Pathe  'Re'diebtf 


One  "Reel  F-Very  WeeK. 


Coming — Hi>s  Laie^sl,  'Rrighie^i  and  'Be^ 


Hot  Water 


'Released  J^o*0,  2 


Produced  by  Harold  Lloyd  Corporation 

A Padie  ftcture 

d) 


For  the  peppjr  Fall  day^s 
there  are  a lot  oj^  peppy 
ttii^o-reel  comedies  J-'rom 

HAL  "ROACH 

The  Spats; 

“Lost  Dog’';  The  family  of  battlers  try  to  get  away  with  it  in  a hotel  by 
hiding  a dog  in  their  room.  You  can  “try  this  on  the  dog’’  anywhere  and 
get  a thousand  laughs.  Oct.  5. 


Hoach  Star  Comedy; 

“The  Goofy  Age’’;  with  Glenn  Tryon;  did  you  ever  hear  of  a wedding  that 
started  in  a building  on  fire  and  ended  with  all  hands  on  a speeding  fire 
truck?  That’s  this,  fast  and  furious.  Oct.  12. 

Our  Gang; 

“Every  Man  For  Himself”;  the  wonderful  kids  start  a shoe-shining  estab- 
lishment and  then  build  up  a business.  A million  laughs.  Oct.  19. 

Arthur  Stone; 

“The  Sky  Plumber”;  the  farmer’s  hired  man  tries  his  hand  at  rain- 
making to  save  the  crops  in  a drought.  But  Noah  would  have  been  lost 
in  the  flood  that  followed.  Oct.  26. 


The  Spats; 

“Hot  Stuff”;  the  bellicose  boobs  install  a fire  department  of  their  own 
and  then  start  a fire  to  try  it  out.  It’s  a panic.  Nov.  2. 


'Roach  Star  Comedy; 

“Hot  Heels”;  with  James  Finlayson;  a mile-a-minute  slapstick  comedy 
with  oodles  of  gags.  Nov.  9. 


Our  Gang; 

“Fast  Company”;  the  gang  invades  a hotel  in  search  of  a little  healthful 
amusement.  They  find  it!  So  will  your  audience.  Nov.  16. 


Arthur  Stone; 

“Just  A Good  Guy”;  in  which  the  famous  vaudevillian  doubles  for  a 
mechanical  man.  But  there’s  nothing  mechanical  about  the  fun  that  follows. 
Nov.  23. 


Laughter  Insurance  for  October  and  fJo'Vember 


Pafh^comedy 


TRADE 


MARK 
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NEW  PICTURES 


Bandolero 


Distributor:  METRO-GOLD WYN 
Producer:  Louis  B.  Mayer 
Length : 8,000  feet 

DIRECTOR  TOM  TERRISS 

Author  Paul  Gwynne 

Adaptor  Tom  Terriss 

Cameraman  George  Peters 


PLAYERS 


Dorando  (the  Bandolero) 

Pedro  de  Cordoba 

Petra  (His  Daughter) Renee  Adoree 

Marquess  de  La  Torre 

Gustave  von  Seyffertitz 

Ramon  (His  Son) Manuel  Granado 

Padre  Dominguez Gordon  Begg 

Concha  Dorothy  Ruth 

Juan  (Farmer  Brigand) 

Arthur  Donaldson 

Maria  (His  Wife) Maria  Valray 

El  Tuerte  (The  (3ne  Eyed).. Jose  Rueda 
TYPE:  Spanish  romantic  adventure 
story. 

HIGHLIGHTS : Gorgeous  scenery 
. . . Scenes  at  the  biiHfight.  . . 

Vivid  representation  of  life  in  the 
Spanish  mountains.  . . Fight  in 

the  cave.  . . Accuracy  of  set- 

tings, costumes  and  deportment  of 
characters . . . Skillful  direction 

Acting  of  de  Cordoba, 
Adoree,  Seyffertitz  and  Granado. 

STORY : Doranda,  a young  captain  of 
the  Dragoons,  becomes  an  outlaw  in  or- 
der to  avenge  his  wife’s  death  by  the 
Marquess  de  la  Torre.  He  kidnaps  the 
Marquess’s  son,  who  falls  in  love  with 
Doranda’s  daughter.  Doranda,  now  a no- 
torious bandit-chief,  is  pardoned  by  the 
Marquess  who  controls  the  government 
and  who  believes  Doranda  will  help  him 
find  his  son.  When  he  recognizes 
Doranda  he  is  shocked,  and  later  at  the 
bull-fight,  learns  from  Doranda  that  the 
toreador  who  has  been  seriously  wounded 
because  of  his  order,  is  his  son.  Recov- 
ered, the  son  is  captured  by  a bandit 
chief,  from  whom  he  is  rescued  by 
Doranda,  who  dies  as  a result  of  the  fight, 
though  he  blesses  the  couple  and  makes 
his  peace  with  the  Marquess  before  he 
breathes  his  last. 


The  Desert  Outlaw 

Distributor:  FOX 
Producer:  William  Fox 
Length:  6 reels 

DIRECTOR  EDMUND  MORTIMER 

Author  Charles  Kenyon 

Adaptpr  Charles  Kenyon 

PLAYERS 

Sam  Langdon Buck  Jones 

May  Halloway Evelyn  Brent 

Doc  McChesney DeWitt  Jennings 

Tom  Hallo  way William  Ha3mes 

Black  Loomis Claude  Payton 

The  Sheriff William  Gould 

Mad  McTavish Bob  Klein 

TYPE:  Western  melodrama  with  love 
story  interwoven. 

HIGHLIGHTS : Mistaken  for  out- 


Two  interesting  scenes  from  “The  Prude’’ 
with  Evelyn  Brent,  an  F.  B.  O.  attrac- 
tion. 


la-w.  Buck  is  arrested  and  handcuffed 
Escape  on  “Silver,”  the 
luonder  horse.  . . Leaps  to  train 

from  horse.  . . Bursting  of  dam 

and  escape  of  couple. 

STORY : Sam  Langdon  saves  May 
Halloway  from  certain  death  from  run- 
away stage  coach.  To  save  her  brother 
Tom  the  girl  double-crosses  Sam  and  he 
is  arrested  for  robbery.  Handcuffed,  Sam 
escapes  from  Sheriff,  and  leaps  to  train. 
He  cuts  his  handcuffs  on  wheel  of  train. 
While  hiding  in  a mill  he  learns  May  is 


in  danger.  He  rides  to  her  rescue  and 
escapes  when  the  mill  dam  bursts,  sweep- 
ing the  crowd  away. 


Trouping  With  Ellen 

Distributor:  PRODUCERS  DIST. 
CORP. 

Producer:  Eastern  Productions,  Inc. 

Length:  6 reels 

DIRECTOR  T.  HAYES  HUNTER 

Author  Earl  Derr  Biggers 

Cameraman  Roy  Hunt 

PLAYERS 

Ellen  Llewellyn Helene  Chadwick 

Lil  Mary  Thurman 

Andy  Owens Gaston  Glass 

Tony  Winterslip Basil  Rathbone 

“The  Old  Man” Riley  Hatch 

Mabel  Llewellyn Zena  Keefe 

Mrs.  Llewellyn Kate  Blanke 

Mr.  Llewellyn Tyrone  Power 

Dave  Llewellyn John  Tansey 

Dan  Charles  McDonald 

Jack  Prentice Ernest  Hilliard 

Tony’s  Mother Jane  Jennings 

Tony’s  Grandmother Esther  Banks 

TYPE:  Story  of  the  stage  and  a young 
girl’s  love  affairs  with  rich  and  poor 

suitors. 

HIGHLIGHTS : Andy  sai'cs  Ellen, 
who  is  late  for  rehearsal. 

Andy's  jealousy  when  Ellen  enters 
T ony’s  car.  . . Accident  to 
Tony’s  car.  . . Life  at  Tony’s 
mother’s.  . . Ellen’s  return  to 

Andy. 

STORY : Ellen,  a chorus  girl,  is  late 
for  rehearsal  of  new  show,  but  is  saved 
from  “bawling  out”  by  Andy,  musical  di- 
rector. She  meets  Tony  Winterslip, 
wealthy,  who  showers  her  with  attention 
and  flowers.  Andy  proposes  but  is  re- 
fused. Following  a motor  accident  Ellen 
is  taken  sick  and  loses  her  iob.  Tony 
takes  her  to  his  mother’s,  but  grandma 
Winterslip  sees  Ellen  loves  Andy  and 
fixes  it  up. 


'/t 
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CHARLES  R.  ROGERS  prisents 

ERCYMARMONT 

ZASU  PITTS 

^RENAUD  HOFFMAN 

PICTUP.IZATION 

ADAPTED  SV  AL  COHN 
'PHOTOPLAY  MAGAZINE'  SCOry  by  FRANK  CONDON 
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Rose  of  Paris 

Distributor:  UNIVERSAL 
Producer:  Universal  Pictures  Corp. 

Length : 6,363  feet 

DIRECTOR  IRVING  CUMMINGS 

Author  Delly 

Adaptors Mellville  Brown,  Edward  T.  Lowe 

Cameraman  Charles  Stumar 

PLAYERS 

Mitsi  Mary  Philbin 

Christian  Robert  Cain 

Andre  du  Vallois John  Sainpolis 

Mme.  Bolomeff Rose  Dione 

Florine  du  Vallois Dorothy  Revier 

George  Der  Vroo Frank  Currier 

George  Cesare  Gravina 

TYPE:  Beautiful  girl  who  cannot  trace 
her  ancestry.  Unscrupulous  persons  try 
to  wreck  her  life  until  she  finds  happiness 
with  Christian,  her  sweetheart. 

HIGHLIGHTS:  Hitsi  is  adopted 
bx  a Ti'oinan  iHw  lodges  her  oz'cr  Paris 
cafe.  . . She  plans  to  get  Mitsi' s 

money  by  presenting  her  as  the  daugh- 
ter that  teas  disozened . . . Mitsi 

runs  azvay  . . Falls  in  love  zHth 

Christian.  The  adzvntiiress'  dozvnfall. 

STORY:  Mitsi  does  not  know  her  an- 
cestry and  is  taken  to  a cafe  by  the 
woman  who  adopts  her  from  the  convent. 
Her  grandfather  is  searching  for  her  and 
the  woman  exacts  money  from  him  for 
her  return.  Mitsi  runs  away  and  finds  a 
convent  friend.  She  falls  in  love  with 
Christian,  who  is  about  to  marry  an  ad- 
venturess. Mitsi’s  identity  is  disclosed 
and  she  marries  Christian. 


The  Painted  Lady 

Distributor:  FOX 


Producer:  William  Fox 


Length:  7 reels 


DIRECTOR  CHESTER  BENNETT 

Author  Larry  Evans 

Adaptor  Thomas  Dixon,  Jr. 


PLAYERS 

Luther  Smith George  O’Brien 

Violet  Dorothy  Mackaill 

Captain  Sutton Harry  T.  Morey 

Pearl  Thompson Lucille  Hutton 

Alice  Smith Lucille  Ricksen 

Mrs.  Smith Margaret  MeWade 

Carter  John  Miljan 

Roger  Lewis Frank  Elliott 

Matt  Logan Lucien  Littlefield 

TYPE:  Story  of  the  city  and  South 
Sea  islands,  of  a girl  who  sacrifices  her- 
self for  her  sister  but  finally  finds  happi- 
ness. 

HIGHLIGHTS : Violet  caught 


Glenn  Tyron  in  two  scenes  from  “The 

Goofy  Age,”  a Hal  Roach-Pathe  com- 
edy. 

zuhen  she  tries  to  save  Pearl, 
branded  as  a jail  bird.  . . Driven 

to  become  a painted  lady.  . . en- 

counter zvith  Sea  Jl'olf. 
Happiness  at  last  zvitli  Luther. 

STORY : Violet  hurries  to  save  her 
half-sister  Pearl  when  she  receives  a mes- 
sage that  Pearl  with  others  is  robbing  a 
house.  She  is  caught  and  sent  to  jail  for 
three  years  while  Pearl  escapes.  As  a 
governess  she  is  hounded  by  the  law  until 
finally  she  becomes  a “painted  lady.”  In 
a tour  of  the  South  Seas  on  a yacht  with 
wealthy  Roger  Lewis.  In  a storm  at  sea 
the  yacht  is  destroyed  and  Violet  is  picked 
up  by  a vessel,  falls  in  love  with  .Luther 
Smith  on  board  and  is  saved  from  the 
clutches  of  the  Sea  Wolf  by  Luther. 


Poison 

Distributor:  PHOTO  DRAMA  CO. 
Producer:  William  Steiner 
Length : 5 reels 

{State  Right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  picture  in  your  territory.) 
DIRECTOR  JAMES  CHAPIN 
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Author  Charles  A.  Hutchison 

Cameraman  Ernest  Miller 

PLAYERS 

Bob  Marston Charles  Hutchison 

Doris  Townsend Edith  Thornton 

Chief  of  Police  O’Brien.  ..  .John  O’Brien 

Joe  Tracey Frank  Hagney 

Roger  Harvey John  Henry 

Grace  Elliston Ethel  Stairt 

Gale  Preston Otto  Lederer 

Gordon Jack  Mathies 

TYPE:  Melodrama  based  on  the  boot- 
legging activities  of  society. 

HIGHLIGHTS:  Where  Boh  stops 
Doris  from  drinking.  . . Gang 

trailing  her.  . . Fight  betzveen 

Bob  and  Tracy. 

STORY : Bob  Marston,  a society  chap, 
is  assigned  to  run  down  a gang  of  boot- 
leggers who  are  flooding  the  city  with 
poison  whiskey.  Bob  is  loved  by  Doris 
Townsend,  who  pleads  with  him  to  give 
up  the  dangerous  task.  Gale  Preston,  a 
rich  society  man,  and  Roger  Harvey,  also 
a social  parasite,  are  the  real  heads  of  the 
gang.  The  gang  uses  Grace  Elliston  to 
spy  on  Bob.  Doris  becomes  jealous  of 
Bob  and  Grace  and  goes  to  Preston’s 
Club  with  Harvey.  They  tempt  her  to 
drink  poison,  but  she  is  rescued  by  Bob. 
After  much  trailing  and  accumulating  of 
evidence.  Bob  rounds  up  the  bootleggers 
and  finds  happiness  with  Doris. 


NEWSPICTURES 


i 


KINOGRAMS  NO.  5018:  Washington’s  army 
at  Valley  Forge,  Pa. — Skyscraper  church  opened 
in  Chicago — Gay  voyage  on  fantastic  ships,  Oak- 
land, Cal. — Millionaire  has  own  broadcasting 
station.  So.  Dartmouth,  Mass. — Bobby  Jones 
wins  golf  championship,  Marion,  Pa. — Duke  of 
York  “'pinch  hitting”  for  Prince  of  Wales,  Glas- 
gow— New  crop  of  cops  for  Los  Angeles — Col. 
Roosevelt  nominated  for  Governor  of  New  York — - 
Epinard  loses  to  Ladkin,  Aqueduct,  N.  Y. 

PATHE  NEWS  NO.  80:  Epinard  defeated 
second  time  at  Aqueduct,  N.  Y. — Salmon  stam- 
pede to  reach  spawning  ground.  Wrangle, 
Alaska — First  review  of  Germany’s  fleet  since 
1914,  Swinemunde,  Germany — Theodore  Roose- 
velt nominated  for  governor  of  New  York,  New 
York — Charles  Dawes  invades  Minnesota,  Red 
Wing,  Minn. — President  of  Mexico  poses  for 
Pathe  cameraman,  Mexico  City — North  China 
floods  make  thousands  homeless  ’Tientsin,  China — - 
Body  of  vice  consul  slain  in  Persia,  arrives 
in  Washington,  D.  C. — Ovation  given  world 
fliers  at  San  Diego,  Cal. 

PATHE  NEWS  NO.  81:  Capital  hai  Is  pen- 
nant winners,  Washington — Finished  acrobat 
nine  months  old.  Los  Angeles — Repairing  U. 
S.  S.  Richmond’s  radio,  on  Atlantic — Colored 
girls  compete  in  beauty  contest.  New  York — 
String  bean  3 feet  long,  weighs  10  lbs.  Denver, 
Colo. — Theodore  Roosevelt  formally  notified  of 
candidacy  for  Governor  of  New  York,  Oyster 
Bay,  N.  Y. — End  world  flight,  Seattle,  Wash. 

INTERNATIONAL  NEWS  NO.  81:  Giants 
and  Senators  win  big  league  pennants,  Washing- 
ton, D.  C. — Midland  Beach,  N.  Y.,  has  million 
dollar  fire — Rio  Grande  on  rampage,  Browns- 
ville, Texas — In  golden  coach  Dutch  Queen  rides 
to  parliament,  Hague,  Netherlands — World  fliers 
on  “extra  lap”  invade  clouds,  Seattle,  Wash. — 
Pres.  Coolidge  congratulates  Col.  Roosevelt  on 
nomination,  Washington,  D.  C. — First  bqth  in 
200  years'  for  beauties  of  Versailles,  France — 
Epinard  runs  second  at  Aqueduct,  N.  Y. 

INTERNATIONAL  NEWS  NO.  82:  Na- 
tional capital  goes  wild  over  baseball  triumph, 
Washington — Newest  flivver  weighs  250  lbs..  Day- 
ton,  O. — Teddy  Jr.,  Starts  battle  for  governor. 
Oyster  Bay,  N.  Y. — Cat  adopts  family  of  or- 
phan pups,  Powell,  Wyo. — Elevator  helps  sal- 
mon overcome  mountain  rapids.  Cascade  Mts., 
Wash. — Vast  army  of  Mohammedans  pay  fren- 
zied homage  to  martyrs  who  died  centuries 
ago,  Calcutta,  India — Floods  spread  havoc  along 
rail-way  lines,  Harrisburg,  Pa. 
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By  J.  M.  WRIGHT 

“The  Film  Mart"  is  written  with  a view  of  presenting  concisely  to  exhibitors  the  latest  news  of  production  and  distribution.  In  preparing  this  department, 
Mr.  Wright  has  in  mind  also  the  adaptability  of  the  news  presented  herein  for  use  in  house  organs  published  by  the  exhibitors  of  the  country,  and  also 
newspapers  who  look  to  their  local  exhibitor  for  bona  fide  and  accurate  news  for  their  motion  picture  departments. 


Pathe 

THE  SIX  THEATRES  in  Market  street, 
Philadelphia,  were  presenting  Pathe 
subjects  the  week  of  SeptemBer  29.  The 
sixteen  subjects  used  at  the  six  houses 
follow;  Stanley,  Ben  Turpin  in  “Three 
Foolish  Weeks,”  Pathe  Review  and 
News;  Karlton,  Our  Gang  in  "Jubilo,  Jr.” 
and  the  P'athe  special  "East  Is  East”; 
Victoria,  “Hard  Boiled  Tenderfoot”  and 
Pathe  News;  Earl,  “King  of  Wild 
Horses,”  Pathe  News,  Aesop’s  Eables  and 
Topics;  Palace,  Pathe  News  and  Topics, 
and  Keith’s,  Pathe  News,  Topics  and 
Aesop’s  Tables. 

+ + + 

HEADING  THE  Pathe  program  for  the 
week  of  October  19,  are  “Every  Man 
for  Himself,”  an  Our  Gang  comedy,  and 
the  second  chapter  of  the  serial,  “Ten 
Scars  Make  a Man.”  Other  releases  are 
“Riders  of  the  Purple  Cow,”  a two  reel 
Mack  Sennett  comedy  featuring  Ralph 
Graves,  and  “Sporting  Rhythm,”  a Grant- 
land  Rice  Sportlight. 

+ + + 

PATHE  ANNOUNCES  that  Harold 
Lloyd’s  new  picture,  “Hot  Water,” 
will  open  at  the  New  York  Strand  on 
October  26.  . . . Lloyd  is  in  receipt  of 
a letter  from  a prince  and  three  princesses 
of  Greece  congratulating  him  upon  the 
arrival  of  his  daughter,  Mildred  Gloria. 

Producers  Distributing  Corp. 

THREE  ATTRACTIONS  are  scheduled 
by  Producers  Distributing  Corporation 
for  distribution  this  month.  “Trouping 
With  Ellen,”  made  by  Eastern  Produc- 
tions with  Helene  Chadwick  in  the  stellar 
role,  was  released  on  October  5.  “The 
House  of  Youth,”  starring  Jacqueline 
Logan,  and  made  by  Regal,  will  be  pub- 
lished on  October  19,  and  “Barbara 
Frietchfe,”  the  big  Ince  special  with 
Florence  Vidor,  is  scheduled  for  October 
26.  + + + 

SUCH  PHRASES  as  “worthwhile,” 
“Florence  Vidor  and  Edmund  Lowe  are 
glamorous  actors,”  “a  softly  moving 
sweet  romance,”  “both  dramatic  and 
patriotic,”  “Lambert  Hillyer  . . . has 

not  failed  to  get  every  ounce  of  drama 
out  of  the  play”,  “a  fine  and  glowing 
romantic  drama,”  and  “pleasant  enter- 
tainment” were  used  by  reviewers  on 
New  York  papers  to  describe  “Barbara 


Frietchie,”  which  had  its  premiere  at  the 
new  Piccadilly  theatre  on  Broadway. 

Universal 

UNIVERSAL  announces  the  release  of 
“The  Town  Hall  Tonight,”  No.  8 in 
the  “Fight  and  Win”  series  starring  Jack 
Dempsey.  This  is  declared  to  be  the 
best  of  the  group  thus  far.  . . . Among 
the  other  current  short  subject  publica- 
tions is  the  novelty,  “Hello  Frisco,”  fea- 
turing Slim  Summerville  and  Bobby 
Dunn.  This  was  produced  during  the 
recent  “Movie  Week”  celebration  in  San 
Francisco.  + + + 

BABY  PEGGY’S  latest  Jewel  release  is 
“The  Family  Secret,”  directed  by  Wil- 
liam Seiter.  It  is  an  adaptation  by  Lois 
Zellner’s  of  “Edith’s  Burglar,”  by  Frances 
Hodgson  Burnett.  . . . LTniversal  has 

purchased  the  screen  rights  to  Max 
Brand’s  “Dark  Rosaleen,”  as  a vehicle  for 
Hoot  Gibson.  . . . Charles  Le  Clerc,  of 
Llniversal’s  costume  department,  has  gone 
to  Europe  to  purchase  costumes  used  in 
the  presentations  of  the  opera,  “Faust,” 
in  the  period  about  1890.  These  will  be 
used  in  the  forthcoming  production, 
of  “Phantom  of  the  Opera,”  with  Lon 
Chaney.  + + + 

CAMERA  WORK  has  been  completed 
on  “Jazz  P'arents,”  William  Seiter’s 
production  featuring  May  McAvoy  and 


Jack  Mulhall.  . . . Katlileen  Norris  has 
written  Universal  officials  that  “1  am  de- 
lighted” with  the  company’s  production  • 
of  her  story,  “Butterlly.” 

Warner  Brothers 

VIC  POTEL,  one  of  the  veteran  actors 
of  the  screen,  has  been  cast  in  Warner 
Brothers  “A  Lost  Lady”,  by  Willa 
Cather.  During  Potel’s  fifteen  years  on 
the  screen  he  has  appeared  in  support 
of  practically  every  star.  ...  In  his 
contract  with  Warners,  Lee  Duncan, 
trainer  of  Rin-Tin-Tin,  guarantees  that 
the  dog  will  perform  new  thrills  in  each 
picture.  In  "Where  the  North  Begins” 
the  leap  through  a second  story  window 
was  the  dog’s  big  moment.  Swimming 
a torrential  stream  is  the  thrill  in  “Find 
Your  Man”,  and  in  “The  Lighthouse  by 
the  Sea”,  soon  to  be  released,  the  dog 
rescues  his  master  from  drowning  by 
towing  him  through  the  ocean  breakers. 

+ + + 

WILLARD  LOUIS,  who  will  play  the 
role  of  an  old  time  drummer  in  “How 
Baxter  Butted  In,”  is  now  assembling  his 
wardrobe.  The  salesman  of  former  days 
wore  flashy  clothes  of  every  description 
and  for  that  reason  the  foregoing  state- 
ment is  significant.  . . . Millard  Webb 
has  finished  camera  work  on  “The  Dark 
Swan,”  with  Helene  Chadwick,  Marie 
Prevost  and  Monte  Blue  in  the  cast. 
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United  Artists 

“ ‘AMERICA’  is  more  than  a patriotic 
picture.  It  offers  genuine  stimulus  tq 
high  and  fine  feeling  in  every  relationship 
of  life.”  That  is  an  excerpt  from  a letter 
received  by  United  Artists  from  Ernest 
L.  Crandall,  director  of  lectures  and 
visual  instruction  of  the  New  York  City 
board  of  education.  . . . Mr.  Crandall 

further  states  that  the  picture  “is  in 
every  sense  the  type  needed  by  our  young 
people  particularly  in  this  cynical  and 
materialistic  age.” 

+ + + 

R.  LINN,  manager  of  the  Virginia 
theatre,  Fairmount,  W.  Va.,  sold 
“America”  to  the  citizens  of  his  city  by 
proclaiming  the  period  during  the  en- 
gagement, “Patriotic  Week.”  The 
phrase  was  carried  prominently  in  all 
advertising.  He  sold  the  idea  particu- 
larly to  ministers,  Sunday  school  super- 
• intendents,  public  officials,  school  offic- 
ials, fraternal  organizations,  and  welfare 
workers. 

Principal  Pictures 

IRVING  M.  LESSER  states  that  all 
records  for  advance  bookings  have 
been  broken  by  those  on  * Harold  Bell 
Wright’s  “The  Mine  with  the  Iron  Door,” 
which  Same  Wood  directed.  The  vice 
president  of  the  Principal  says  that  up  to 
the  present  time  the  picture  has  been 
set  for  first  runs  in  all  of  the  key  centers 
and  on  every  big  circuit. 

+ + + 

HARRY  WEIL,  who  will  assist  Sam 
Wood  in  the  direction  of  “The  Re- 
creation of  Brian  Kent,”  is  now  in  search 
of  locations  for  that  production.  ZaSu 
Pitts  and  Mary  Carr  has  been  engaged 
as  members  of  the  cast.  In  this  picture 
it  is  said  that  Mrs.  Carr  returns  to  the 
type  of  role  that  won  her  success  in 
“Over  the  Hill.” 

Paramount 

ROD  LA  ROCQUE,  Vera  Reynolds  and 
Theodore  Kosloff  have  been  definitely 
selected  by  Cecil  B.  DeMille  for  the  cast 
of  “The  Golden  Bed,”  Jeanie  Macpher- 
son’s  adaptation  of  Wallace  Irwin’s  novel 
. . . . Esther  Ralston  has  been  given 

a long  term  contract  by  Paramount.  She 
is  now  playing  a role  in  “Peter  Pan” 
....  Margaret  Tuttle,  author  of  “Feet 
of  Clay,”  has  written  to  Cecil  B.  De- 
M’ille  expressing  her  delight  over  the 
manner  in  which  he  has  picturized  the 
story. 

+ + + 

JAMES  CRUZE  has  completed  “The 
Garden  of  Weeds”,  with  Betty  Comp- 
son  as  the  star.  The  picture  is  an  adap- 
tation of  the  play  by  Leon  Gordon  and 

Deris  Marquette “Bed  of  Rock”. 

Thomas  Meighan’s  vehicle  to  follow 
“Tongues  of  Flame,”  will  be  directed  by 


Edward  Sutherland.  ....  Allan  Dwan 
has  commenced  production  on  “Argentine 
Love,”  with  Bebe  Daniels  and  Ricardo 
Cortez  in  the  leading  roles. 

+ + + 

EDNA  MURPHY  has  been  chosen  for 
an  important  role  in  Richard  Dix’s 
newest  Paramount  attraction,  “A  Man 
Must  Live”  . . . Paramount  announces 
that  through  the  assistance  of  the  French 
government  many  of  the  existing  articles 
of  dress,  jewelry  and  toilette  which  were 
the  personal  properties  of  Napoleon 
Bonaparte,  Empress  Josephine  and 
Empress  Marie  Louis,  are  being  used  in 
“Madame  Sans-Gene,”  starring  Gloria 
Swanson. 

Century 

WANDA  HAWLEY  will  appear  in  two 
of  the  five  subjects  Century  will  pub- 
lish during  October.  “Snappy  Eyes,” 
first  of  the  two,  was  issued  on  October  1. 
The  second,  “Some  Tomboy,”  goes  into 
the  theatres  on  October  23.  Buddy  Mess- 
inger  stars  in  “What  an  Eye,”  issued 
October  8,  and  “Here  He  Comes,”  re- 
leased October  29.  The  fifth  comedy, 
which  will  be  published  on  October  15, 
is  “Sahara  Blues,”  with  an  all  star  cast. 

+ + + 

YVONNE  HOWELL,  daughter  of  the 
comedienne,  Alice  Howell,  has  joined 
the  Century  Follies  Girls.  Her  first  ap- 
pearance with  this  group  will  be  in  “Be 
Yourself.”  . . .A  feature  of  “Be  Your- 
self” will  be  the  beautiful  costumes  worn 
by  the  Century  beauties.  . . . Bert 

Roach,  known  for  his  portrayal  of  the 
hobo,  has  moved  his  makeup  box  to  the 
Century  lot. 

Christie 

AL  CHRISTIE  is  assembling  members 
of  the  cast  who  will  support  Sydney 
Chaplin  in  “Charley’s  Aunt,”  the  adapta- 
tion of  the  famous  English  play.  Chap- 
lin has  been  at  the  comedy  studios  daily 
fitting  costumes  and  trying  out  cork- 
screw curls,  lace  mitts  and  the  time  hon- 
ored trappings  of  the  perennial  “aunt  from 
Brazil  where  the  nuts  come  from.”  One 
of  the  original  costumes  used  in  the  Eng- 
lish attraction  will  be  worn  by  the  star. 

Associated  Exhibitors 

CAMERA  WORK  has  started  on  “The 
Greatest  Thing,”  which  Lewis  Moomaw 
is  producing  for  Associated  Exhibitors. 
Ray  Thompson,  Tom  Moore,  Madge  Bel- 
lamy, ZaSu  Pitts,  Chester  Conklin,  Mary 
Alden,  Claire  DeLorez,  Jean  Herfholt, 
Frankie  Darrow  and  Tom  Gallery  are 
members  of  the  cast.  The  picture  is 
being  produced  by  Mr.  Moomaw,  who 
directed  “The  Chechaheos,”  in  Portland, 
Ore.,  and  environs. 

+ + + 

DESPITE  STORMS,  Douglas  Mac- 


Lean’s  “The  Yankee  Consul”  “amazed 
me  in  volume  of  business”  done,  Willard 

C.  Patterson,  Metropolitan  theatre,  At- 
lanta, Ga.,  wired  General  Manager 
Woody  of  Associated.  . . . MacLean’s 
“Never  Say  Die”  is  playing  the  entire 
Loew  circuit  in  New  "^ork. 

First  National 

THE  RUN  OF  “Abraham  Lincoln”  at 
the  Tremont  Temple,  Boston,  has  been 
extended  two  weeks,  giving  it  a ten  weeks’ 
engagement  in  that  city.  . . . The  Na- 
thanson  circuit  in  Canada  has  closed  for 
“The  Sea  Hawk”  on  contract  terms 
based  on  the  results  of  the  Regent  show- 
ing in  Toronto.  . . . Following  “The  Si- 
lent Watcher,”  from  Mary  Robert  Rine- 
hart’s “The  Altar  on  the  Hill,”  Frank 
Lloyd  will  make  “Judgment,’  b'''  May 
Edginton  for  First  National. 

+ + + 

THE  SALES  FORCE  of  First  National 
assembled,  under  the  direction  of  As- 
sistant General  Manager  A.  W.  Smith, 
Jr.,  to  handle  the  company’s  big  five,  is 
now  concentrating  its  efforts  on  the 
Western  epic,  “Sundown”  . . . “Sun- 

down” will  be  released  on  October  26,  and 
that  day  has  been  proclaimed  “National 
‘Sundown’  Day”  by  the  First  National 
department  of  distribution.  . . . Irving 

Cummings,  who  was  a popular  actor  be- 
fore taking  up  directorial  work,  will  play 
in  a few  scenes  in  his  forthcoming  First 
National  attraction,  “As  Man  Desires,” 
from  Gene  Wright’s  novel  of  India,  “Pan- 
dora La  Croix.” 

+ + ■!■ 

FRANK  LLOYD  has  hit  another  bull's 
eye  in  “The  Silent  Watcher,”  accord- 
ing to  First  National  officials  who  have 
seen  the  subject.  The  story’s  locale  is 
New  York  and  it  concerns  an  everyday 
young  married  couple.  . . . Glenn  Hun- 
ter and  Bessie  Love  are  featured  in  the 
new  Lloyd  opus.  June  Mathis  has 
written  “Bobbed  Hair”  as  a stellar  vehi- 
cle for  Colleen  Moore.  . . . Two  box  of- 
fices were  necessary  to  handle  the  crowds 
at  the  Circle  theatre,  Indianapolis,  during 
the  showing  of  “The  Sea  Hawk.” 

Educational 

IN  DISCARDING  his  baggy  overalls 
and  trick  hat  Larry  Semon  has  added 
about  “50  per  cent  to  the  effectiveness  of 
his  work,”  according  to  the  Washington, 

D.  C.,  Times,  in  commenting  upon  his 
first  two  reeler  for  Educational,  “Her  Boy 
Friend.”  Educational  reports  that  the 
Semon  product  has  met  with  an  en- 
thusiasm beyond  its  expectations.  . . . 
The  second  of  the  Semon  subjects  has 
been  titled  “Kid  Speed,”  which  features 
an  exciting  auto  race. 

+ + + 

THE  SWEDISH  etcher  and  painter, 
Eric  Torgerson,  has  chosen  the  follow- 
ing five  girls  as  having,  in  his  estimation, 
the  nearest  approach  to  the  “form  di- 
vine”: Duane  Thompson,  leading  wom- 
an for  Walter  Hiers;  Anne  Cornwall  and 
Marion  Harlan  of  the  Bobby  Vernon 
unit,  and  Billye  Beck  and  Kathleen  Myers, 
who  are  aopearing  in  Christie  comedies. 

. . . A1  St.  John’s  new  Tuxedo  comedy 
has  been  titled  “Stupid  but  Brave.”  . . . 
“Slim  Chance”  is  the  second  of  the 
Walter  Hiers  series. 

F.  B.  O. 

CHARLES  KURTZMAN,  publicity  di- 
rector of  the  California  theatre,  San 
Francisco,  and  Sid  Goldman,  manager  of 
the  F.  B.  O.  exchange  in  that  city,  are 
credited  with  putting  over  an  advertising 
stunt  on  “Vanity’s  Price,”  which  has  be- 
come practically  national  in  scope.  The 
picture  is  based  upon  the  Steinbach  treat- 
ment of  glandular  revivification.  Kurtz- 
man  was  given  a full  page  in  the  San 
Francisco  Call  on  a story  on  rejuvenation 
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by  Dr.  Clayton  Wheeler,  and  the  same 
full  page  was  carried  in  the  Chicago  Her- 
ald and  Examiner. 

+ + + 

“VANITY’S  PRICE,”  according  to  F. 

B.  O.,  has  been  enthusiastically  re- 
ceived in  the  key  centers  in  which  it  has 
shown.  It  is  the  first  of  the  Gothic  at- 
tractions for  the  company.  Gothic’s  next 
important  offering  will  be  “Paris  After 
Dark,”  by  Emil  Forst.  . . . C.  Gardner 
Sullivan  has  completed  his  production  of 
“Cheap  Kisses,”  with  a cast  including 
Cullen  Landis,  Lillian  Rich,  Vera  Rey- 
nolds, Louise  Dresser  and  others. 

+ + + 

A PATRIOTIC  demo  nstration,  arranged 
by  Jack  Rankin,  marked  the  opening 
of  “The  Spirit  of  the  U.  S.  A.”  at  the  Mis- 
sion theatre,  Los  Angeles.  . . . F.  B.  O. 
believes  that  in  “The  Prude,”  starring 
Evelyn  Brent,  it  has  a new  Valentino  in 
Pierre  Gendron.  . . . “Obey  the  Law,” 
by  H.  H.  Van  Loan,  has  been  purchased 
by  Harry  Garson  as  a vehicle  for  “Lefty” 
Flynn.  ...  A special  showing  of  “Life’s 
Greatest  Game”  for  New  York  and  New 
Jersey  exhibitors  was  held  at  Loew’s 
New  York  Roof. 

Fox 

“HEARTS  OF  OAK,”  by  J ames  A. 

Hearne,  heads  the  list  of  Fox  releases 
for  the  week  of  October  5.  John  Ford, 
director  of  “The  Iron  Horse,”  also  han- 
dled the  megaphone  on  this  new  special. 
In  the  cast  are  Hobart  Bosworth,  Pauline 
Starke,  Frances  Teague  and  others.  . . . 
Second  on  the  week’s  releases  is  “The 
Great  Diamond  Mystery,”  Shirley  Ma- 
son’s second  starring  attraction  of  the 
season. 

+ + + 

ROBERT  AGNEW  and  Mildred  June 
have- 'been  selected  to  head  the  cast  of 
“Troubles  of  a Bride,”  which  Thomas 
Buckingham  will  direct.  The  story  is  a 
collaboration  by  the  director  and  John 
Stone  and  is  said  to  present  many  mo- 
ments of  fine  comedy. 

+ + + 

AN  EARLY  FALL  publication  date  will 
be  set  for  “Darwin  Was  Right,”  the 
special  featuring  Max,  Moritz  and  Pep. 
Those  who  have  seen  the  subject  say  that 
it  presents  six  reels  of  pace-setting,  laugh- 
provoking  comedy.  Lewis  Seiler  di- 
rected the  picture  from  an  original  story 
by  Edward  Moran.  It  is  offered  with 
apologies  to  P.  T.  Barnum.  In  the  cast 
are  George  O’Hara,  Neil  Brantley,  Stan- 
ley Blystone,  Dan  Mason,  Lon  Poff,  Bud 
Jamison,  Myrtle  Sterling,  Nora  Cecil  and 
David  Kirby. 

+ + + 

Schulberg  Productions 

ONE  OF  THE  biggest  pictures  planned 
by  B.  P.  Schulberg  this  season  will  be 
started  when  George  Agnew  Chamber- 
lain’s widely  read  novel,  “White  Man,” 
vvill  be  put  into  production  for  publica- 
tion as  a F'referred  picture.  Mr.  Schul- 
berg believes  that  this  story’s  strong 
plot  and  unique  settings  will  place  it  en- 
tirely apart  from  ordinary  run  of  films. 
The  novel  opens  on  the  Riviera  with  a 
society  flash  but  early  in  the  plot  the 
locale  changes  as  the  story  becomes  an 
outdoor  one  with  the  action  laid  in  the 
African  jungles.  In  these  sequences  wild 
animals  will  be  seen  against  settings  of 
natural  beauty  which  have  already  been 
chosen  by  a special  staff  of  location  ex- 
perts. For  the  cast,  Mr.  Schulberg  is 
collecting  an  array  of  prominent  players 
whose  names  will  add  box-office  value  to 
the  remarkable  story. 

Olga  Printzlau  has  put  the  finishing 
touches  on  the  adaptation.  Camera  work 
is  scheduled  to  start  immediately. 


LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion  on 
matters  of  current  interest.  Brevity 
adds  forcefulness  to  any  statement. 
Unsigned  letters  will  not  be 
printed. 


Boosting  the  Independents 

GRANVILLE,  N.  Y.  — To  the  Edi- 
tor; For  the  benefit  of  exhibitors  in  Al- 
bany territory,  who  are  opposed  to  being 
compelled  to  book  a dozen  or  more  pic- 
tures in  order  to  get  a few  that  they  de- 
sire, or  who  would  rather  run  their  the- 
atres without  being  told  that  they  must 
book  100  per  cent  in  order  to  secure  cer- 
tain pictures  that  have  proven  good  draw- 
ing cards  in  the  past,  I can,  and  do,  rec- 
ommend the  following  distributors  and 
some  of  the  pictures  I have  shown  from 
them : 

Bond  Photoplay  Corporation,  67G 
Broadway,  Albany,  a splendid  concern 
to  deal  with,  service  okay,  pictures  in  fine 
condition,  prices  right,  and  pictures  good, 
and  an  exhibitor  may  purchase  one  or 
more  as  he  sees  fit.  Some  of  the  pictures 
I have  purchased  from  this  concern,  at  fair 
prices,  and  found  very  satisfactory  are  as 
follows:  “The  Virginian,”  “Mbthers-in- 

law,”  “Poor  Men’s  Wives,”  “The  Broken 
Wing,”  “Don’t  Marry  for  Money,’  “April 
Showers,”  “Rich  Men’s  Wives,”  “May- 
time” and  “Thorns  and  Orange  Blossoms.” 

Merit  Film  Corporation,  now  First 
Graphic  Exchanges,  076  Broadway,  Al- 
bany, another  splendid  concern  to  do 
business  with,  service  okay,  pictures  in 
fine  condition,  prices  right  and  you  don’t 
have  to  sign  up  for  pictures  you  don’t 
want.  By  following  the  reports  under 
“What  the  Picture  Did  for  Me”  in  Ex- 
hibitors Herald,  you  can  tell  what  pic- 
tures are  okay  and  eliminate  those  that 
you  do  not  think  suitable.  Some  that  I 
have  shown  from  this  concern  and  which 
I found  okay,  and  gave  good  satisfaction 
are;  “The  Broken  Violin,”  “The  Little 
Red  School  House,”  “Deserted  at  the 
Altar,”  “One-eighth  Apache,”  “A.  Motion 
to  Adjourn,”  “Chain  Lightning,”  and  sev- 
eral others. 

Renown  Pictures,  Inc.,  729  7th  avenue. 
New  York  City,  is  another  concern  that 
I find  satisfactory  to  deal  with.  This  con- 
cern has  some  good  pictures  such  as  the 
Richard  Talmadge  subjects,  all  of  them 
good  stunt  pictures,  and  there  are  also 


some  other  good  ones,  which  can  be  dis- 
covered in  Exhibitors  Herald  under 
Truart  releases  (state  rights).  This  con- 
cern has  some  which  I also  booked  and 
found  not  satisfactory  such  as  “Tansy,” 
and  “Bargains,”  but  I picked  them  and 
that’s  liable  to  happen  with  any  concern. 

Advance  Pictures,  Inc.,  Syracuse,  N.  Y., 
is  another  concern  that  deals  fairly  and 
you  can  buy  one  or  more  pictures  from 
the  above  concern  at  right  prices.  Serv- 
ice okay  and  films  in  fine  condition,  but 
the  subjects  are  mostly  Western.  I had 
“Ten  Nights  in  a Barroom”  from  Ad- 
vance at  a fair  price  and  it  drew  better 
and  gave  better  satisfaction  than  some  of 
the  socalled  superspecials  for  which  I had 
to  pay  several  times  as  much. 

There  are  other  splendid  concerns  dis- 
tributing in  this  vicinity  with  which  I do 
business,  but  I specifically  mention  the 
above  four,  because  they  are  what  I un- 
derstand is  meant  by  independent  dis- 
tributors. 

In  the  past,  I dealt  for  years  with  one 
of  the  so-called  independent  distributors 
that  makes  its  own  pictures,  but  when 
their  demands  became  so  arrogant,  I de- 
termined to  discontinue  business  with  this 
concern,  though  its  pictures  had  proven 
to  be  very  good  drawing  cards  and  I 
thought  I could  not  get  along  without 
them.  But  after  changing,  and  it’s  now 
over  a year  since  I did,  I do  just  as  well 
if  not  better,  and  my  patrons  never  ask 
me  for  such  and  such  a star,  which  sim- 
ply goes  to  show  that  the  average  so- 
called  star  is  only  kept  popular  because 
the  small  town  exhibitor  keeps  him  so. 
I have  found  it  to  be  the  case  that  almost 
without  exception,  the  socalled  stars,  if 
their  pictures  are  discontinued  for  a few 
months,  soon  lose  their  popularity,  pro- 
viding an  exhibitor  is  discriminating  and 
on  to  his  job  in  the  selection  of  his  pic- 
tures and  adheres  to  the  conviction  that 
“the  play’s  the  thing.” — Adolph  Kohn, 
Pastime  theatre,  Granville,  N.  Y. 

* * * 

Empress  Theatre  Month 

SPRINGFIELD,  ILL.— To  the  Edi- 
tor; This  is  a very  important  announce- 
ment and  deserves  wide  publicity,  as  it  is 
of  great  importance  to  fellow  exhibitors. 
This  theatre,  the  New  Empress,  of 
Springfield,  Illinois,  has  been  honored  by 
practically  all  of  the  distributing  concerns 
by  allowing  us  to  stage  various  social 
events  such  as  “Paramount  Week,” 
“Jimmy  Grainger  Week,”  “Universal 
Week,”  etc.,  and  due  to  different  contests 
among  exchanges  and  salesmen,  various 
days  have  been  set  aside  during  which, 
in  honor  of  a certain  exchange  or  sales- 
men, we  exhibited  certain  pictures.  And 
we  paid  top  prices  for  these  pictures. 
Some  of  these  social  events  occurred  dur- 
ing the  summer,  and  we  gave  the  party 
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expecting  the  public  to  assist  us  in  financ- 
ing it.  While  I can  scarcely  say  the 
functions  were  not  a huge  success,  inas- 
much as  the  exchanges  got  their  money 
O.  K.,  yet  in  many  instances  the  audience 
was  composed,  for  the  most  part,  of  my- 
self and  family,  which  unfortunately  is 
small. 

Now  my  great  (?)  scheme  for  this 
theatre,  and  for  my  fellow  exhibitors  who 
care  to  follow  in  my  footsteps  is  this: 
October,  with  cool  weather,  promises  to 
be  a good  month  for  getting  the  public 
to  come  out.  So  I am  going  to  set  aside 
the  month  of  October  as  New  Empress 
Theatre  Month.  I am  going  to  invite  all 
the  picture  distributors  to  help  me  make 
New  Empress  month  a huge  success  by 
giving  me  my  pictures  at  half  price  dur- 
ing this  month. 

I’ll  send  you  later  the  complete  list  of 
distributors  who  accept  my  kind  invita- 
tion. Oh,  yes,  I think  you'll  have  space 
to  print  the  list  alright.  Remember,  Oc- 
tober is  New  Empress  Theatre  Month. — ■ 
James  Douglass,  New  Empress  theatre, 
Springfield,  111. 

An  Unusual  Endorsement 

ASHEVILLE.  N.  C.— To  the  Editor: 
My  magazines  came  O.  K.  and  I thank 
you.  Have  enjoyed  them  immensely. 

Would  you  permit  me  to  call  two  pic- 
tures to  the  attention  of  the  exhibitors 
who  have  not  yet  run  them?  They  are 
Norma  Talmadge’s  “Secrets.”  This  is  an 
impressive  address,  not  merely  a picture, 
that  all  club  women,  social  workers,  and 
the  Y.  M.  C.  A.  Secretaries,  Salvation 
Army  Workers  and  the  Alinistry  should 
attend.  Then  go  to  their  respective  places 
and  send  all  their  flock.  The  clean  and 
true  love  affair  will  do  even  the  censors 
good  to  see,  and  her  devotion  to  her  fam- 
ily and  husband,  in  spite  of  his  sins,  is 
too  good  a lesson  to  miss.  The  country 
needs  that  very  type  of  sermon.  Miss 
Talmadge  must  be  of  the  Dr.  Talmadge 
stock.  Should  there  be  a question  as  to 
who  is  recommending  it,  let  me  tell  you 
without  blowing  my  own  horn;  not  all  at 
once,  of  course,  but  I have  been  a Metho- 
dist Steward,  Epworth  League  President, 
Pulpit  Substitute,  Superintendent  of 
Presbyterian  Sunday  School,  Bible  Class 
Teacher  and  Secretary  of  the  Y.  M.  C.  A. 

And  DeMille’s  “Feet  of  Clay.”  Call  in 
the  dollar  grinders,  the  business  men. 
They  cannot  take  their  money  bags  with 
them.  Even  trivial  things  must  be  left 
behind,  as  was  shown  by  the  child’s  doll. 
We  write  our  own  reward.  And  it  is  a 
powerful  lesson  to  the  young  not  to  end 
their  own  lives.  The  homebreaker  will  do 
well  to  see  it  also.  Gosh,  the  good  points 
the  publicity  men  let  go  unsung!  Then 
wonder  why  the  people  do  not  come.  If 
you  are  going  to  run  these  pictures  for 
several  days  give  a light  tea  to  the  club 
women  and  show  them  the  picture.  Call 


their  attention  to  what  you  want  them  to 
see.  Otherwise  they  will  see  only  the 
clothes  and  faults.  They  beat  the  news- 
papers for  advertisement.  The  ministerial 
association  in  every  city  ought  to  go  in 
a body  to  see  both  of  these  offerings. — 
J.  J.  Enloe,  Y.  AL  C.  a.  theatre,  Ashe- 
ville, N.  C. 

How  to  Fight  Tent  Shows. 

LENORA,  KANS. — To  the  Editor: 
I don  t want  to  appear  tiresome  by  harp- 
ing on  an  old  subject,  but  it  appears  lo 
me  that  there  is  one  bet  that  the  ex- 
hibitor is  overlooking  very  sadly  to  the 
detriment  ot  his  business  and  hank  ac- 
count. 

Foreign  competition  is  brought  in  by 
the  would  be  Dramatic  Stock  Companies, 
Larnivals,  One-horse  Circuses,  and  jip 
shows  oi  all  kinds  under  canvas.  i 
believe  that  it  is  time  that  every  exhibitor 
took  steps  to  protect  himselt  from  this 
uniair  competition  (Untair  is  the  correct 
term  for  it,  as  the  tent  show  pays  no 
taxes  m your  town  or  m any  other  town, 
jips  the  people  for  all  he  can,  takes  all 
the  spare  change  out  of  the  community 
and  ninety-nine  cases  out  of  one-hundred 
gives  them  nothing  for  their  money,  hurt^ 
your  business  not  only  for  that  particular 
night  or  week,  whichever  it  may  be,  but 
hurts  your  business  for  days  and  weeks 
afterward),  emphatically  an  unfair  com- 
petition. 

I know  of  one  instance  not  long  ago 
where  a town  had  an  ordinance  calling 
for  $15.00  a day  license  for  a tent  show. 
A crumby  “Ule  Olsen”  show  aggrega- 
tion came  along  and  the  spineless  excuse 
of  a city  clerk  issued  them  a license  for 
$5.00  and  let  them  in  on  Saturday  night. 
His  town  has  only  a population  of  about 
two  hundred.  The  exhibitor  depends  to 
a great  extent  on  the  surrounding  coun- 
try for  his  business.  Country  people  in 
particular  fall  for  all  fake  shows. 

The  e.xhibitor  in  question  was  helpless 
and  was  not  able  to  get  the  city  adminis- 
tration to  revoke  the  license  and  did  not 
care  to  go  into  court  and  get  out  an  in- 
junction to  revoke  the  license.  Well  he 
took  the  only  way  open  and  gave  them  a 
free  show  and  held  most  of  his  regular 
customers,  but  what  did  that  get  him? 

I sincerely  believe  that  if  we  go  at  it 
properly  that  we  can  get  ordinances 
passed  in  every  town  governing  tent 
shows.  In  the  case  of  this  town,  by 
close  association  with  the  Commercial 
Club  and  a little  diplomacy  with  the 
City  Council,  I succeeded  in  getting  an 
ordinance  passed  requiring  tent  shows. 
Carnivals  and  Skating  rinks,  under  can- 
vas or  out  of  doors,  to  pay  from  $50  to 
$100  a day  license.  I got  a lawyer  to 
draft  this  ordinance  the  way  I wanted  it 
and  slipped  it  to  the  City  Clerk  and  it 
went  through  without  any  trouble.— C. 
H.  Bills,  Opera  House,  Lenora,  Kans. 
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The  most  striking  and  original 
story  in  motion  picture  history 


^ FRANK  E.  WOODS 

Production 

DIRECTED  BY  JOHN  G.  ADOLFI 


Season  1924-25  Thirty  First  Ran  Pictures 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  Personal.” 


OUR  Bay  City,  Mich.,  correspondent 
comes  to  bat  this  week  with  some 
interesting  items.  For  instance: 

* * * 

“Floyd  E.  Ackerman,  manager  of  the 
Washington  theatre.  Bay  City,  was  united 
in  the  holy  bonds  of  matrimony  to  Miss 
Ruth  Gilbey  of  Crown  Point,  Ind.,  on 
Wednesday,  October  1.  Aliss  Gilbey  for- 
merly was  organist  at  the  Orpheum  thea- 
tre, Bay  City.” 

* * * 

Now  all  together,  boys:  “Congratula- 
tions to  the  groom  and  best  o’  luck  to  the 
bride.”  Our  Bay  City  correspondent  fur- 
ther reports: 

* * * 

“W.  C.  Watson,  general  manager  of 
Wenonah  Amusement  Company  of  Bay 
City,  operating  the  Regent,  Washington, 
Wenonah  and  Columbus  theatres,  expects 
to  open  his  new  West  Side  house  on  or 
about  October  10.” 

♦ * * 

We  all  wish  Air,  Watson  success  in  his 
new  venture.  Still  another  piece  of  news 
comes  from  Bay  City.  Here  is  what  our 
correspondent  writes: 

* H=  + 


“H.  Frederick  Fuller  of  Chicago  is 
now  playing  the  organ  at  the  Orpheum 
theatre.  Bay  City.  Prior  to  coming  to 
Bay  City,  Mr.  Fuller  had  been  playing 
the  organ  in  Aladison,  Wis.” 

* * * 


Our  thanks  to  the  Bay  City  correspond- 
ent. 


♦ * * 


In  this  column  in  the  September  27 
issue  of  the  Herald  we  published  an  item 
about  the  Third  street  theatre,  Easton, 
Pa.,  but  were  unable  to  credit  the  story, 
as  our  correspondent  did  not  identify 
himself.  Since  then  we  have  been  advised 
that  it  was  Carlisle  A.  Anglemire,  Naz- 
areth, Pa.  Says  Mr.  Anglemire:  “I  sent 
the  news  about  the  installation  of  the 
Simplex  machines  and  enclosed  it  with 
some  reports  for  the  ‘What  the  Picture 
Did  for  Me’  department.”  Thanks  for 
the  item,  Mr.  Anglemire,  and  let  us  hear 
from  you  again. 

* * * 

We  have  just  received  a clipping  from 
the  “Buchanan  (Mich.)  Record”  contain- 
ing a bit  of  interesting  news  about  our 
friend,  P.  A.  Graffort.  It  reads: 

“Beginning  Monday,  September  15,  P. 
A.  Graffort  assumed  sole  control  and 
ownership  of  the  Princess  theatre,  the 
firm  of  Whitman  & Graffort  having  been 
dissolved  on  that  date,  Mrs.  Whitman 
retiring.  Air.  Graffort  announces  his  in- 
tention of  conducting  the  business  in  such 
a manner  that  will  continue  to  meet  with 
the  approval  of  the  amusement  loving 
public  and  will  increase  the  service  wher- 
ever possible.” 

♦ * * 

Ed  F.  Galligan,  popular  Middle  West 
theatre  man,  has  deserted  the  Hoosier 
state  where  he  has  been  connected  with 
the  Frank  J.  Rembusch  circuit,  and  has 
joined  the  William  B.  Gray  chain  in 
Maine  and  New  Hampshire.  Our  parting 
word  is:  “Knock  ’em  cold  in  New  Eng- 
land, Ed.” 
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“What  the  Picture  Did  For  Me  ’ 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  192  4 


This  is  the  original  exhibitors’  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

**What  the  Picture  Did  for  Me”  is  the  one  genuine  source  of  exhibitor-written  box 
office  information. 

Address:  **What  the  Picture  Did  for  Me,”  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

Kacing*  ZiTick,  with  Monte  Banks. — Here 
is  a picture  that  is  way  above  the  ordinary. 
I consider  it  in  a class  with  ‘‘Safety  Last.” 
It  has  plenty  of  thrills  and  lots  of  comedy. 
Pleased  a fairly  good  crowd.  Increased 
business  second  day.  Six  reels. — A1  Powell, 
Highland  theatre,  Guthrie,  Okla. 

The  Yankee  Consul. — Nice  clean  comedy- 
drama  and,  although  business  was  not  big, 
the  people  liked  the  picture  very  much. 
MacLean’s  comedies  very  clean  and  worth 
while.  More  power  to  him. — H.  S.  Rob- 
bins, Robinhood  theatre.  Grand  Haven, 
Mich. 

The  Yankee  Consul,  with  Douglas  Mac- 
Lean. — Good  comedy-drama  of  just  average 
worth.  Did  not  draw  for  me.  No  knock- 
out, as  Pathe  tried  to  tell  you.  Six  reels. 
— Badger  theatre,  Reedsburg,  Wis. 

Going  Up,  with  Douglas  MacLean. — 
Good  entertainment,  if  you  get  the  whole 
show.  Our  print  was  cut  terribie.  Business 
not  so  good  on  account  of  other  attractions. 
Seven  reels. — E.  E.  Galley,  Crystal  thea- 
tre, Wayne,  Neb. — General  patronage. 

F.  B.  O. 

American  Manners,  with  Richard  Tal- 
madge. — A good  picture.  Dick  sure  shows 
what  he  is  made  of.  He  pulled  some  great 
stunts  in  this  picture.  This  star  is  well 
liked  here.  Drew  good  business. — C.  B. 
Marks,  Rex  theatre,  Albion,  Neb. — General 
patronage. 

The  Spirit  of  the  U.  S.  A.,  with  Johnnie 
Walker. — Used  this  one  on  Saturday.  Busi- 
ness extra  and  gave  general  satisfac- 
tion. This  is  a very  good  offering.  Cast 
good.  Price  right  and  film  in  best  condi- 
tion, and  will  make  some  real  money  for 
all  you  boys  in  the  small  towns.  Buy  it, 
advertise  it  good,  it  will  stand  a little  raise 
and  you  will  have  no  kicks  on  it.  Eight 
reel.3. — P.  W.  Quinlin,  Ideal  theatre,  Cha- 
teaugay,  N.  Y. — Small  town  patronage. 

Tho  Spirit  of  the  U.  S.  A.,  with  Johnnie 
Walker. — Showed  this  picture  to  a crowded 
house  on  a Saturday  under  unfavorable 
weather  conditions.  Pleased  100  per  cent. 
Exhibitors,  by  all  means,  get  this  one.  It 
is  a winner.  It  is  through  the  information 
gathered  from  this  paper’s  pages  that  we 
are  able  to  select,  as  we  have  so  far,  so 
many  good  pictures  for  our  movies.  Eight 


Ticket  Sale 
For  Week  Is 
74.7%  Good 

Business  is  74.7%  good,  ac- 
cording to  exhibitors’  box  of- 
fice reports  printed  in  this 
issue. 


reels. — Ebbeson  & Johnson,  S.  of  N.  the- 
atre, Ambrose,  N.  D. 

On  Time,  with  Richard  Talmadge. — 
If  you  want  lots  of  action  and  stunts,  with 
light  story,  get  this  one.  Okay  for  a 
change  and  my  patrons  all  liked  this  one. 
Had  best  Wednesday  night  crowd  ever. 
Film  good,  and  small  towns  can  sure  buy 
this  one  right.  F.  B.  O.  seems  to  appre- 
ciate the  small  town  difficulties.  Five  reels. 


— H.  G.  Selk,  Selk  theatre,  Scotia,  Neb. — - 
Small  town  patronage. 

On  Time,  with  Richard  Talmadge. — ■ 
Lots  of  action  but,  as  one  of  my  men  re- 
marked, ‘‘about  as  much  story  and  plot  as  a 
football  game.”  Will  please,  however,  be- 
cause Dick  is  there  when  it  comes  to 
action  and  thrilling  stunts.  Five  reels. — ■ 
Rex  P.  Barrett,  Cozy  theatre,  Columbia, 
Mo. — Small  town  patronage. 

On  Time,  with  Richard  Talmadge.— 
Good  Saturday  night  program  picture  with 
lots  of  action.  Six  reels. — Carlin  & Son, 
Carlin’s  Opera  House,  Spalding,  Neb. 

The  righting  Sap,  with  Fred  Thomson. — 
Just  a fair  Western  program  picture. 
Print  in  fairly  good  condition.  Five  reels. 
— L.  Deyo,  Miers  theatre,  Schoharie,  N.  Y. 
— General  patronage. 

The  Fighting  Sap,  with  Fred  Thomson. — ■ 
Another  dandy.  You  can’t  go  wrong  on  the 
Thomsons.  Five  reels. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Neb. 

The  Fighting  Sap,  with  Fred  Thomson. — 
Thomson’s  best  to  date,  and  one  that 
pleased  all  who  came,  and  more  came  than 
usual,  as  is  the  case  always  when  Thomson 
is  on  the  boards.  This  boy  has  Mix,  Jones 
and  Gibson  run  off  the  lot  since  they  forgot 
how  to  make  Westerns,  and  if  their  mem- 
ory or  that  of  their  producers  does  not 
return  it  will  be  all  Thomson  in  the  West- 
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HOUSE YOUTH” 

from  the  novel  by  MAUDE  RADFORD  WARREN 


ADAPTED  BY  C.  GARDNER  SULLIVAN 
^ DIRECTED  BY  RALPH  INCE 
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ACCOLA,  E.  C 184 

ADAMS,  R.  W 19 

AIJ.F.N,  C 8 

ALGUIRE,  Mrs.  C.  C 54 

ANDERSON,  C V 116 

ANDERSON,  J A 143 

ANDERSON,  R.  L. 85 

ANDRESEN,  J.  W 104 

ANGEO-,  H.  H 130 

ARMENTROUT,  R.  72 

ARMISTEAD,  E.  A 66 

ASHWORTH  & BARTERS....  180 

BABIN,  M.  J 7 

BAILEY,  J 159 

BAKER,  a C.  195 

BARBER,  C.  E 87 

BARTLETT  & SON,  C.  W 103 

BAYS,  E.  C 170 

BEILL,  Mrs.  L.  22 

BERGER,  S.  A 37 

BICKEL,  J.  C 108 

BIGGS,  W.  T 207 

BIERWIRTH,  H.  C 62 

BILLS.  C.  H 88 

BINOINS,  H.  H 133 

BIPRELLA  P 215 

BOD  WELL,  M.  F 141 

BOLLMAN,  V.  G. I 

BREITRICK,  D.  M 193 

BRENNER,  W.  H, 10 

BROADUS,  J.  N 177 

BROWN,  C.  U 42 

BROWNE,  F.  L. 39 

BURSON,  L.  A. 158 

BYERLY,  C.  M 43 

BYERLY,  S.  L. 30 

BYRNE,  E,  E 147 

CAIRNS.  J 23 

CARTER,  Mrs.  L.  M 55 

CAUSEY.  H.  70 

CHAPMAN  & EVANS 210 

CLARK,  W.  M 105 

COLLINS.  E.  N 101 

CRAIG,  M.  T 186 

CRAIG,  W.  E. 152 

CREAL.  W.  H. 4 

cronkhite:,  c.  c 89 

CROSBY  & SCHWIERSKE 44 

DASPIT,  H 31 

DeBAGGIO,  H 40 

DeMORDANT,  P 76 

DEYO.  L 174 

DINSMORE  & SON 90 

DOLWING,  R.  L. 41 

DURBIN,  P.  J 127 

EAGAN,  H.  J 112 

ELLIOTT.  E.  H 63 

ENLOE,  J.  J 134 

ESTEE,  P.  G. 24 

EULER.  J.  R 26 

FARNSWORTH,  R 110 

FARRAR,  S 206 

FAWKS,  E.  L. 219 

FAY,  L.  M 262 


“Herald  Only  " Club 

"Because  the  'Herald'  was  the  pioneer  in  this  field,  and  because 
we  will  have  a better  journal  to  which  to  turn  for  guidance  if  we 
solidly  contribute  to  the  same  one,  just  as  long  as  the  ’Herald^ 
keeps  up  its  high  standard  of  serznce  I shall  unite  solely  for  this 
magazine." — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 


FAYTLE,  M.  F. 163 

FOSTER.  M.  P 73 

FOX,  Mr.  and  Mrs.  E 64 

FREEMAN,  F.  !_ 81 

GAILEY,  E.  E. 94 

GARDNER.  B.  B 214 

GARDNER,  J.  M 213 

GAUDING,  H.  W....,., 45 

GETTING,  R.  C. 201 

GIACOMA  BROS 199 

GRAY,  1,  EL 135 

GREEN,  S 168 

GUERIN,  W.  R 82 

HARRIS,  F.  N 77 

HARRISON.  M.  169 

HARTMAN,  C.  M 154 

HAWKINS,  J.  W 200 

HELD,  P.  G.  32 

HESS,  U S 95 

HICKMAN,  R.  W 83 

HILLYER,  M 137 

HILTON,  O.  A.  B 28 

HINDS,  F.  a 11 

HINDSt,  W 173 

HOADLEY.  E.  C 197 

HOFFMAN.  P.  B 114 

HOPKINSON,  JR.,  F.  S 131 

HORN  & MORGAN 58 

HORNUNG,  A.  56 

HOUSEY,  J.  A 198 

HUESTIS,  B.  E 106 

HUMPHREY,  W.  H 212 

HUTCHISON.  R.  0 194 

IHDE,  S.  G 46 

JENKINS.  J.  C 3 

JENSEN  BROS Ill 

JESSEEL  Mr.  and  Mrs.  T.  R...  47 

JOHNSON.  F.  L. 205 

JOHNSON.  O.  W 78 

JUDGE  & WOOLSEY 164 

KATZENBACH,  E.  L 218 

KENNEASTER,  J.  S 172 

KHATTAR.  G 51 

KIMBRO,  Mrs.  W.  M 211 

KING.  L.  G 209 

KINGERY.  R.  H 123 

KIRKMAN,  W.  G. 190 

KOBORG.  C.  W 188 

KOCH.  G.  H 165 


KOOKER,  D.  A 52 

KOOPMAN,  J 132 

KOTTAS,  E.  V 150 

KRAUTH,  P 149 

KUDLACEK.  J.  J 67 

LAMBERT,  O.  W 148 

LANGACHER,  C.  W 59 

LEEK,  L.  N 196 

LOWEXL,  B.  S 86 

LUNA,  E.  D 96 

LYMAN,  C.  H. 128 

LYNCH.  C.  H. 71 

MacPHERSON,  O.  E 117 

MA1J>HURS.  C 178 

MARTIN.  H.  G 48 

McCORMICK,  B.  P 49 

McCOY,  H.  C 192 

MEECE  & HA1.£  121 

MENDENHALL.,  C A. 12 

MEYER,  F.  S 2 

MILES,  A.  N 13 

M11.LF.R.  C.  EL 166 

MILLER,  C.  R 14 

MILLER.  L.  A. 145 

MILLWARD,  V 102 

MITCHELL,  R.  E 221 

MOORE,  L.  R 74 

MOOREL  Mrs.  J.  W 25 

MOOREL  P 124 

MORGAN.  A.  M 136 

MORRIS.  P.  E 126 

MOULTON,  C.  H 68 

MUNSON,  C 122 

MUSSON.  W.  H 50 

NEIS,  A.  R 125 

NICKELX,  C.  W 216 

NORTON.  B 182 

O’HARA,  F.  J 80 

OLXER,  1..  139 

O’NEIL,  E.  J 109 

O’TOOLE,  A.  B 176 

OTTEN,  H.  J 197 

PARKS,  O.  E 60 

PARTRICK,  H.  E 204 

PATRICK.  W.  D 97 

PEITZ,  P.  B 115 

PERRY,  F 156 

PFEIFFER,  R 113 


PFLUGER,  H.  H.  171 

PHIlilPS,  D.  H.  107 

PILLIOD.  L.  A. 33 

PORTELL,  J.  G 69 

POWERS.  C.  H 20 

PRICE,  A.  J 208 

RADTKE,  T.  W 220 

RAND,  P 5 

REA,  G.  A 1 

REDISKEL  G.  F 34 

REEVE,  H 203 

RESTIVO,  J 167 

REYNOLDS,  E.  J 91 

REYNOLDS,  J.  M 179 

RICE,  R.  B 191 

RILEY,  R.  R 38 

RITTER,  G.  J 75 

RIVA.  Mrs.  C.  A 15 

RODGERS,  F.  C 144 

ROSSER,  R.  P 161 

ROYSTER,  M 175 

RYAN,  C.  H 57 

SABIN,  F.  E 16 

SAMPLE,  F.  R 61 

SAUNDERS,  E 129 

SCHMIDT,  J.  W 92 

SELK,  H.  G. 138 

SHOUF,  W.  J 189 

SHOYER,  Dr.  M.  183 

SILVER  & SON,  W.  H 120 

SIMPSON,  C.  H 157 

SITTON  & SON,  A.  P 151 

SMITH,  Mrs.  R,  B 142 

SMITH,  R.  W 217 

SPAIN  HOUR.  C.  A 100 

STANTON,  M.  27 

STARKEY.  G.  C 17 

STEEL.,  A 98 

STETTMUND.H.  G.  6 

STEVENSON,  G.  160 

SUSZYCKl,  A.  A 99 

SWARTOUT.  E.  W 35 

TALBERT,  J.  H. 162 

THOMPSON.  H.  P 21 

TILLER,  J 29 

TOPE,  G.  W 119 

VAN  AI.STYNE,  U A.  187 

VAN  NOY,  H 36 

VAN  STRAIT,  W.  J 118 

VAUGHAN.  G.  S3 

VEATCH,  A.  L 65 

VETTER.  E.  H 153 

WENGER,  R.  S 181 

WERNER,  A.  C.  146 

WETZ,  J.  H 140 

WHARTON,  E.  L 79 

WILCOX,  L-  M 185 

WHITE,  D.  A. 84 

WILLIAMS,  E.  J 146 

WILLIAMS,  J.  M 93 

WILLIAMSON.  A.  E. 155 

WNTERBOTTOM.  W 18 


erns.  Five  reels. — W.  W,  White,  Gay  & 
Jefferson  theatre,  Newport  & Jefferson  City, 
Tenn. 

Untamed  Youth,  with  Derelys  Perdue. — 
Just  fair.  Derelys  as  the  Gypsy  maid  is 
very  charming.  As  a,  whole,  the  picture 
will  please  and  you  won’t  need  a strong 
comedy  to  put  it  over.  Okay  for  me,  mid- 
week show.  Five  reels. — H.  G.  Selk,  Selk 
theatre,  Scotia,  Neb. — Small  town  patron- 
age. 

North  of  Nevada,  with  Fred  Thomson. — 
Excellent.  My  patrons  are  eating  these  up. 
Each  Thomson  picture  draws  better  than 
the  previous  one.  Everyone  is  talking 
about  Silver  King  and  of  course  Thomson 
is  getting  his  share  of  praise.  I'll  bet  the 


next  series  is  higher.  I endorse  these 
Thomsons  100  per  cent.  So  do  my  patrons. 
Five  reels. — H.  G.  Selk.  Selk  theatre,  Sco- 
tia. Neb. — Small  town  patronage. 

The  Girl  of  the  laimberlost,  with  Gloria 
Grey. — This  was  a good  picture  and  coupled 
with  some  novel  exploitation,  we  did  very 
good  business  with  it. — Jay  Brown.  Texas 
theatre.  Austin.  Texas. — Neighborhood  and 
college  patronage. 

The  Silent  Stranger,  with  Fred  Thomson. 
- — Have  seen  so  many  good  reports  that  I 
can  only  add  my  endorsement.  Everybody 
pleased  and  they  did  not  hesitate  to  voice 
their  sentiments.  If  you  want  a different 
kind  of  Western,  and  at  a real  bargain,  buy 
these.  Silver  King  is  sensational.  Film 


okay.  Five  reels. — H.  G.  Selk,  Selk  theatre, 
Scotia,  Neb. — Small  town  patronage. 

The  'WTiite  Sin,  with  Madge  Bellamy. — 
Another  F.  B.  O.  that  went  over  good  with 
my  patrons.  This  sure  should  please  the 
average  motion  picture  audience.  All  who 
had  anything  to  say  about  this  one  praised 
it.  Did  not  hear  one  knock.  This  little 
star  is  well  liked  by  all  my  patrons.  This 
is  a good  clean  picture  and  one  you  should 
not  be  afraid  to  play  to  any  audience.  I 
will  say  that  F.  B.  O.  has  sure  been  giving 
me  some  good  productions,  and  at  the  right 
price.  Used  this  one  with  “The  Telephone 
Girl,”  and  played  it  on  Saturday  night.  Six 
reels. — Charles  E.  Barber,  Electric  theatre, 
Tilden,  111. 

Galloping  Gallagher,  with  Fred  Thomson. 
— Our  first  Thomson  and  a good  one,  with 
plenty  of  action  and  good  story.  Well 
acted,  but  where  do  they  all  get  this  “bet- 
ter than  Mix”  stuff.  The  pictures  that  Mix 
made  a few  years  ago,  of  this  same  type, 
were  just  as  good  as  this,  some  of  them 
better,  and  Silver  King,  although  very 
good,  has  nothing  on  Tony.  It  is  not  fair 
to  compare  these  westerns  to  the  Mix  so- 
ciety stuff.  If  we  start  it,  those  that  like 
other  types  of  pictures  will  start  to  razz 
all  Western ' stars.  Five  reels. — Rob.  L. 
Anderson,  Olympic  theatre.  Forks,  Wash. — 
Small  town  patronage. 

Galloping  Gallagher,  with  Fred  Thomson, 
— A very  good  Western  action  picture,  but 
it  brought  us  the  lowest  day’s  business  in 
the  six.  Our  crowd  does  not  seem  to  know 
him  yet. — Ben  L.  Morris,  Olympic  theatre, 
Bellaire,  Ohio. 

The  Pair  Cheat,  with  Dorothy  Mackaill.- — ■ 
Can’t  rave  over  this  one,  but  it  will  please 
75  per  cent.  A good  comedy  should  please 
the  other  25  per  cent.  Dorothy  really  a 
clever  little  actress,  which  helps  put  pic- 
ture over.  Would  class  this  one  good. 
Film  not  so  good.  Six  reels. — H.  G.  Selk, 
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Selk  theatre,  Scotia,  Neb. — Small  town  pat- 
ronage. 

The  Dangerous  Coward,  with  Fred  Thom- 
son.— Can’t  be  beat.  Thrills,  action,  com- 
edy, everything  you  need.  This  guy  and 
his  horse,  “Silver  King,”  take  the  prize. 
My  patrons  say  so.  If  you  need  westerns, 
or  if  you  don’t  need  ’em,  get  these  pic- 
tures. They’ll  please  and  then  some.  Busi- 
ness good.  Always  is  on  Fred’s  pictures. 
Five  reels. — Rex  P.  Barrett,  Cozy  theatre, 
Columbia,  Mo. — Small  town  patronage. 

The  Dangerous  Coward,  with  Fred  Thom- 
son.— This  is  another  dandy  Western  with 
a good  story.  There  is  a fine  four-round 
scrap  in  this,  but  the  edge  was  taken  off 
it  somewhat  due  to  the  fact  that  I showed 
a round  of  “Fighting  Blood”  ahead  of  it. 
Silver  King  is  extra  good  in  this.  He  does 
a shimmy  and  winks  an  eye  at  Fred. 
Thomson  makes  a flying  mount  like  Hoot 
used  to  make  before  they  tried  to  make  a 
Valentino  out  of  him.  Only  one  more  of 
these  left  to  run.  Due  to  the  good  reports 
us  yokels  out  in  the  sticks  have  been  send- 
ing in  on  this  series,  F.  B.  O.  will,  no 
doubt,  reduce  the  rental  on  the  next  series 
by  at  least  50  per  cent,  I say,  they  ought 
too,  but  they  won’t.  Five  reels. — William 
E.  Tragsdorf,  Trags  theatre,  Neillsville, 
Wis. — Small  town  patronage. 

Phuiitom  Justice,  with  Rod  LaRocque. — 
Very  good  entertainment.  Has  a peculiar 
ending  which  may  not  satisfy  so  well. 
However,  I heard  no  kicks.  After  taking 
gas  to  have  a tooth  extracted,  LaRocque 
wakes  up  in  the  last  reel  and  finds  that  all 
his  trials  and  tribulations  have  been  a 
dream.  Six  reels. — H.  G.  Selk,  Selk  the- 
atre, Scotia,  Neb. — Small  town  patronage. 

Haldane  of  the  Secret  Service,  with  a 
special  cast. — A poor  picture  for  entertain- 
ment value.  Also  the  acting  is  poor.  Had 
no  favorable  comments.  If  it  was  not  for 
“Fighting  Blood,”  which  I showed  with  the 
above,  the  show  would  have  been  a failure. 
Six  reels. — Theodore  W.  Radtke,  Lucky 
theatre,  Mansfield,  Wash. 

Blow  Your  Own  Horn,  with  a special 
cast. — Rather  a weak  sister.  Light  story, 
a few  thrills,  and  the  hero’s  kid  brother 
only  redeeming  features.  Print  good.  Six 
reels. — H.  G.  Selk,  Selk  theatre,  Scotia, 
Neb, — Small  town  patronage. 

Itching  Falms,  with  a special  cast, — A 
good  comedy  drama  that  pleased.  A big 
surprise  in  last  reel,  a climax,  interesting 
all  through.  Had  good  print  and  pleased 
all.  Six  reels. — George  Eberwine,  Audi- 
torium theatre,  Marblehead,  Ohio. — Small 
town  patronage. 

Bights  Out,  with  a special  cast. — Quite 
interesting  throughout.  A crook  drama  in 
which  High  Shine  Joe  wins  the  honors. 
Not  a big  picture,  but  neither  is  the  price. 
Had  several  comments.  Film  okay.  Seven 
reels. — H.  G.  Selk,  Selk  theatre,  Scotia, 
Neb. — Small  town  patronage. 

Bights  Out,  with  a special  cast. — This  is 
a dandy  program  picture.  There  is  enough 
action,  comedy  and  mystery  in  this  to  hold 
their  attention  to  the  last  dicker.  Seven 
reels, — William  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

Thelma,,  with  Jane  Novak. — Pleased  a 
good  crowd.  Good  cast,  well  directed.  Fine 
photography,  some  very  pretty  scenery. 
Story  just  average,  but  pleasing  entertain- 
ment for  the  majority.  Six  reels. — Y.  M. 
C.  A.  theatre,  Morenci,  Ariz. — General  pat- 
ronage. 

Westbound  Blmited,  with  Ralph  Lewis. — 
A splendid  picture.  ’The  kind  that  will  not 
make  you  feel  embarrassed  to  face  your 
audience  as  they  go  out.  Received  many 
complimentary  remarks. — Geo.  Eberwine, 
Auditorium  theatre.  Marble  Head,  Ohio. — 
Small  town  patronage. 

Westbound  Bimited,  with  Ralph  Lewis. — 
A picture  that  will  please  all.  Star  is  well 
liked  here.  Seven  reels., — O.  E.  MacPherson, 
New  Kendrick  theatre,  Kendrick,  Idaho. 

Divorce,  with  Jane  Novak. — This  is  splen- 
did program  picture  and  has  a good  moral 
to  it.  While  we  did  not  make  expenses,  it 
was  no  fault  of  the  picture.  Six  reels, — 
O.  E.  MacPherson,  New  Kendrick  theatre, 
Kendrick,  Idaho. 

The  Third  Alarm,  with  Ralph  Lewis.— 
A fine  family  picture.  Pine  story.  Well 
produced.  Full  of  heart  interest  and  thrills 
galore.  Pleased  all  who  saw  it. — George 


Tlie  Contributor  s Column 


Ask  the  Postman 

“You  ought  to  have  it  now.” 

That  is  a blanket  reply  to  all  who  have  written  to  ask  when  the 
BOX  OFFICE  RECORD  would  be  received. 

Your  copy  of  the  RECORD  went  into  the  mails  in  time  for  you 
to  receive  it  well  ahead  of  this  issue  of  the  HERALD. 

If  you  have  not  got  it  ASK  THE  POSTMAN  about  it. 

If  the  postman  hasn’t  got  it  ASK  US. 


Welcome  Weakley  and  Walden 

We  haven’t  taken  any  trade  magazine  but  the  Herald  for  tliree  or  four 
years  and  you  can  enter  Weakley  and  Walden,  owner  and  manager  of  the 
Odeon,  on  the  roster  of  the  “Herald  Only”  Club.  Just  been  too  busy  or  some- 
thing to  mention  it,  but  now  we  feel  you  need  to  know  our  position. 

Mr.  Walden  gets  more  time  for  reading  the  Herald  than  the  writer  and  I 
call  the  bo.x  office  reports  his  Bible. — C.  D.  Weakley,  Odeon  thaetre,  Hardin,  Mo. 


J.  L.  HARRIMAN,  New  Empress  theatre,  Nottingham,  England,  also  be- 
comes a “Herald  Only”  Club  member  this  week.  Now  it’s  an  international 
organization! 


Eberwine,  Auditorium  theatre,  Marblehead, 
Ohio. — Small  town  patronage. 

The  Mailman,  with  Ralph  Lewis. — This 
was  a very  interesting  picture  that  fell 
fiat  at  the  box  office.  The  only  thing  wrong 
with  it  is  the  name,  and  our  patrons  could 
not  see  anything  to  the  advertising.  We 
advertised  this  one  heavy,  but  could  not 
get  them  in.  No  fault  of  picture.  Seven 
reels. — O.  E.  MacPherson,  New  Kendrick 
theatre,  Kendrick,  Idaho. 

First  National 

Flirting  with  Bove,  with  Colleen  Moore. — 
A production  that  is  well  made  and  should 
be  something  worthwhile,  but  it  seems  to 
be  one  of  those  kind  of  photo  plays  that 
you  find  your  patrons  shifting  from  one 
side  to  the  other  in  their  seats  and  many 
leaving  the  theatre.  Colleen  Moore  does 
most  excellent  work.  Also,  Conway  Tearle 
plays  up  to  the  part  in  fine  style.  Business 
unsatisfactory  during  run.  Seven  reels. — 
W.  H.  Brenner,  Cozy  theatre,  Winchester, 
Ind. 

The  Goldfish,  with  Constance  Talmadge. 
— First  half  went  over  nicely,  but  latter 
part  appeared  to  fall  with  the  proverbial 
dull  thud.  Seven  reels. — Henry  W.  Gauding, 
Lincoln  theatre,  Pittsburgh,  Pa. — Neighbor- 
hood patronage. 

The  Goldfish,  with  Constance  Talmadge. 
— Personally,  I thought  this  was  pretty 
good,  but  by  snooping  around  I found  I 
was  in  the  minority.  A big  bunch  of  Hoot- 
Jones  fans  walked  out  on  it.  A number  of 
pretty  closeups  of  Connie.  Thought  it 
would  please  the  women  folks,  but  for 


some  reason  they  didn’t  think  well  of  it. 
One  thing  I will  say  in  favor  of  it  any- 
way, and  that  is,  it  is  better  than  ”Dulcy,” 
which,  perhaps,  isn’t  much  of  a boost,  but 
helps  some.  The  cast  is  good,  and  I still 
can’t  figure  out  why  they  did  not  like  it. 
Seven  reels. — William  E.  Tragsdorf,  Trags. 
theatre,  Neillsville,  Wis. — Small  town  pat- 
ronage. 

Single  Wives,  with  Corinne  Griffith. — 
Good  supportin,g  cast,  which  includes  Mil- 
ton  Sills,  Lou  Tellegen,  Kathlyn  Williams, 
Henry  Walthall  and  Phyllis  Haver.  A 
neglected  wife  story.  Not  as  good  as 
"Lilies  of  the  Field.”  Star,  as  usual, 
wears  some  smart  clothes.  Herbert  Bren- 
on’s  direction  O.  K.  Average  business. 
Eight  reels. — Chas.  H.  Ryan,  Milford  the- 
atre, Chicago,  111. — Neighborhood  patronage. 

The  Girl  in  the  Bimousine,  with  Larry 
Semon. — Slapstick  comedy  that  seemed  to 
please,  as  it  got  many  laughs. — Henry  W. 
Gauding,  Lincoln  theatre,  Pittsburgh,  Pa. — 
Neighborhood  patronage. 

Cytherea,  with  Alma  Rubens. — Personally 
I thought  this  was  good,  but  no  one  else 
liked  it  at  all,  so  you  see  what  good  it 
did  me.  Irene  Rich  as  the  mother,  Lewis 
Stone  as  the  husband,  Alma  Rubens  as 
Cytherea.  Beautiful  scenes.  Do  not  raise 
admission.  Eight  reels. — Paul  J.  Durbin, 
Majestic  theatre.  Perry,  111. — Small  town 
patronage. 

The  Ferfect  Flapper,  with  Colleen  Moore. 
— Very  fine  picture  and  business  was  very 
good.  Picture  well  liked. — H.  S.  Robbins, 
Robinhood  theatre.  Grand  Haven,  Mich. 

Bilies  of  the  Field,  with  Corinne  Grif- 
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Between  N1 

By  “A.  F.  T.  W.’ 

[e  an'  You 

Things  That  Puzzle  Us 

The  “H”  in  Col.  William  H.  Creal's  name. 

The  absence  of  J.  C.  J.’s  annual  fish  story. 

Who’s  coming  back?  Why  don’t  he  come  back? 

The  identity  of  the  chap  who  said  Granpa  Jenkins  would  get  our 
goat. 

The  burglar  person  who  swiped  Fred  Meyer’s  jools. 

Why  George  Rea  failed  to  add  No.  11  (Never  fail  to  read  the 
' Her.vld)  to  his  10  point  policy  platform. 

Why  Miller  Stanton  advises  us  to  wait  until  November  to  play 
1 “Anna  Christie’’. 

I Bill  Tragsdorf  sez  a lot  of  excess  footage  could  have  been  used  to  better 

[ advantage  in  “Galloping  Gallagher”  if  it  had  simply  shown  Fred  riding  Silver 
King  up  and  down  the  road.  Reminds  us  that  Fred  and  Silver  King  would  be 
handy  to  have  on  hand  to  ride  up  and  down  three  or  four  reels  of  some  of  those 
, long  drawn  out  9 to  11  part  agony  contests  we  hafta  foist  onto  our  inpocent 
1 patrons  every  now  and  then. 


Mrs.  M.  Carter  sez  her  patrons  called  “His  Forgotten  Wife”  one  of  the 
best  in  a long  time.  The  lady  asks  what  more  could  an  exhibitor  wan.t  to  hear? 
Well,  nuthin’  much,  ’ceptin’  the  tintinnabulation  of  the  “tin”  tinkling  its  way 
into  the  box  office. 


H.  C.  McChesney  sez  “Phantom  Justice”  is  a good  picture,  but  devoid  of 
drawing  power.  Sort  of  a good  bad  picture. 


C.  L.  Brown  sez  “Alimony”  pleased  about  fifty-fifty.  If  this  were  true  of 
alimony  in  real  life,  the  courts  wouldn’t  have  so  many  squabbles  to  decide. 


James  Douglass  sez  Fred  Tlujmpson  shines  forth  like  a lighthouse  on  a 
dark  and  dreary  coast.  Yea!  A coast  strewn  with  the  wreckage  of  exhibs 
who  tried  to  put  over  Hootanbuck’s  buckless  and  bootless  pictures.  But  now. 
Buck  and  Hoot  have  seen  the  light.  They're  back  in  the  saddle  again. 


R.  W.  Hickman  sez  he  got  in  bad  because  he  displayed  Patsy  Ruth  in  a 
red  bathing  suit.  Hicky,  yuh  should  have  tried  a green  suit.  Mebbe  that  would 
pacify  ’em.  Red’s  a kind  of  “fightin’  mad”  color  to  some  people. 


W.  H.  Brenner  sez  folks  don’t  mind  standing  right  up  to  his  face  and  telling 
him  they  don’t  like  sea  pictures.  We’ve  gotta  lot  of  those  kinda  fans  too.  But 
they  don’t  stop  at  sea  pictures.  No.  sir!  Jus’  when  we’re  showin’  a crackin’ 
good  picture  an’  we're  sure  everybody  is  tickled  glorious,  up  will  step  a few  o’ 
these  “tell-it-to-your-face”  folks  an’  glum  up  our  whole  works  for  us  by  sayin’ 
what  a particularly,  atrociously,  punk  picture  we  got  tonight  an’  are  you  ever 
gonna  have  a good  picture  in  this  joint,  hey?  Ain’t  it  an’  orful  life,  fellas? 


John  W.  Hawkins  sez  “The  Bedroom  Window”  is  a misleading  title,  and 
doesn’t  help  the  picture  to  draw  business.  Probably  reminds  folks  of  those  long 
drawn  out  plays;  the  kind  you  sleep  through. 


Awful  scandal  down  in  Springfield!  Gloria  Swanson  has  been  keeping 
prominent  exhib  all  summer!  The  guiltj'  man  admits  it  himself!  Shocking  isn’t 
it?  Who’d  believe  it  of  a man  like  James  Douglass!  But — stop! — it  ain’t  so 
scandalous  after  all.  James  merely  means  that  Gloria’s  pictures  always  draw 
good  for  him.  Excuse  please,  James! 
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fith. — A wonderful  picture  from  all  angles. 
It’ll  make  you  weep  if  any  picture  ever  did. 
Book  it,  it’s  worthy  of  a raise  in  admis- 
sion, and  your  people  will  praise  it  and 
thank  you  for  showing  it.  It’s  a great 
society  play  that  you  don’t  tire  of.  Miss 
Griffith  is  dandy  in  this.  Story  is  real. 
Nine  reels. — Paul  J.  Durbin,  Majestic  the- 
atre, Perry,  111. — Small  town  patronage. 

Iiilies  of  the  Field,  with  Corinne  Grif- 
fith.— Pleased  most  of  our  patrons.  Two 
reels  could  have  been  eliminated  without 
injuring  the  production.  Seven  reels  suf- 
ficient for  most  stories.  Why  continue  giv- 
ing, 9,  10  and  12  reel  features  when  not 
wanted  by  exhibitors?  Nine  reels. — Henry 
W.  Gauding,  Lincoln  theatre,  Pittsburgh, 
Pa. — Neighborhood  patronage. 

When  a Man’s  a Man,  with  John  Bowers. 
— Well  produced  and  capably  acted.  Gave 
satisfaction.  Seven  reels. — Henry  W.  Gau- 
dJng,  Lincoln  theatre,  Pittsburgh,  Pa. — 
Neighborhood  patronage. 

Ashes  of  Vengeance,  with  Norma  Tal- 
madge. — This  is  one  of  those  ancient  his- 
tory affairs  which  should,  no  doubt,  be 
rated  as  an  artistic  success,  and  a flop  at 
the  box  office.  A few  of  the  highbrows 
dropped  in,  but  the  regular  fans  looked  at 
the  paper  and  were  not  enticed.  This  is  a 
big  picture,  and  if  your  people  like  costume 
pictures,  feed  ’em  this  one.  So  far  as  I am 
concerned,  they  need  waste  no  more  time 
or  film  in  grinding  out  any  more  costume 
pictures,  regardless  of  who  the  star  may  be. 
Ten  reels. — William  E.  Tragsdorf,  Trags 
theatre,  Neillsville,  Wis. — Small  town  pat- 
ronage. 

Her  Temporary  Hnshand,  with  Sylvia 
Breamer. — Real  entertainment.  Comedy  in 
some  places  rather  drawn  out,  but  I have 
not  heard  so  much  laughter  in  a long  time. 
Seven  reels.  Drew  well  the  second  night. 
— Ralph  R.  Gribble,  Grand  theatre.  New 
Hamburg,  Ont,,  Can. 

Her  Temporary  Husband,  with  Sylvia 
Breamer. — Just  as  good  as  “Girl  Shy”  as 
far  as  entertainment  goes.  Different,  but 
just  as  good.  Good  comments. — A.  F. 
Jenkins,  Community  theatre,  David  City, 
Neb. 

Her  Temporary  Husband,  with  Sylvia 
Breamer. — A farce  comedy  that  is  a knock- 
out. The  crowd  went  wild  over  parts  of 
it,  and  all  went  away  happy.  Fine  com- 
ments. Seven  reels. — Y.  M.  C.  A.  theatre, 
Morenci,  Ariz. — General  patronage. 

Flowing  G-old,  with  Milton  Sills. — What 
turned  out,  liked  it,  but  I have  to  run 
them  right  new  in  order  to  get  my  people 
in,  or  they  drive  to  Milwaukee.  It’s  run 
new  pictures,  or  close  up,  I have  all  new 
ones  set  in  from  now  on.  Nine  reels. — 
Aug.  Berkholtz,  Mermac  theatre.  West 
Bend,  Wis. 

Fonjola,  with  Anna  Q.  Nilsson. — Good 
drama.  Well  acted.  Pleased.  Did  not 
draw  well. — Ralph  R,  Gribble,  Grand  the- 
atre, New  Hamburg,  Ont.,  Can. 

Fonjola,  with  Anna  Q.  Nilsson. — I received 
many  favorable  comments  on  this  one.  It 
is  a splendid  picture.  Eight  reels. — O.  E. 
MacPherson,  New  Kendrick  theatre.  Ken- 
drick, Idaho. 

Fonjola,  with  Anna  Q.  Nilsson. — Very 
good.  Good  comments. — A.  F.  Jenkins, 
Community  theatre,  David  City,  Neb. 

Fonjola,  with  Anna  Q.  Nilsson. — Very 
good  and,  while  it  did  not  please  everyone, 
it  is  above  the  average  program.  Seven 
reels. — H.  J.  Eagan,  American  theatre.  Wau- 
toma,  Wis. — Small  town  patronage. 

Flaming  Youth,  with  Colleen  Moore. — 
Good  picture. — O.  E.  MacPherson,  New 
Kendrick  theatre,  Kendrick,  Idaho. 

Flaming  Youth,  with  Colleen  Moore. — - 
Very  good  picture  that  did  not  set  the 
people  crazy.  We’ve  seen  better.  However, 
we  think  it  is  fair.  Just  medium  business. 
Rental  too  high.  Nine  reels. — E.  E.  Gailey, 
Crystal  theatre,  Wayne,  Neb. — General  pat- 
ronage. 

Hurricane’s  Gal,  with  Dorothy  Phillips. — ■ 
Very  good  picture.  Plenty  of  action.  Film 
in  good  shape.  Patrons  well  satisfied.  Cheap 
rental.  O.  K,  (Town  of  1,200,  but  no 
show  town.  Too  religious.)  Seven  reels. — 
J.  Hollenbak,  Liberty  theatre,  Lynden, 
Wash. — Small  town  patronage. 

Mighty  Lak’  a Rose,  with  Dorothy  Mack- 
aili. — A picture  that  pleased  all.  Seemed 
rather  far  fetched  to  me  and  wishy-washy. 


October  18,  1924 


EXHIBITORS  HERALD 


93 


but  drew  extra  both  nights. — Ralph  R. 
Gribble,  Grand  theatre,  New  Hamburg, 
Ont.,  Ckn. 

The  Ag-e  of  Desire,  with  a special  cast. — 
Very  good  heart  interest  program. — A.  F. 
Jenkins,  Community  theatre,  David  City, 
Neb. 

The  Voice  from  the  Minaret,  with  Norma 
Talmadge. — A big  house  full  of  patrons  said 
this  was  fine.  Norma  Talmadge  splendid 
in  her  character.  She  is  hard  to  beat. — 
E.  W.  Swarthout,  Palace  theatre,  Aurora, 
Ind. — General  patronage. 

Children  of  the  Dust,  with  Johnnie 
Walker.— A very  pleasing  picture.  Drew 
fairly  well. — Ralph  R.  Gribble,  Grand  the- 
atre, New  Hamburg,  Ont.,  Can. 

The  Sunshine  Trail,  with  Douglas  Mac- 
Lean. — Fair  comedy  drama.  Mostly  com- 
edy. Not  as  good  as  most  of  his,  but  fair. 
■ — ^Ralph  R.  Gribble,  Grand  theatre.  New 
Hamburg,  Ont.,  Can. 

Black  Onen,  with  Corinne  Griffith. — This 
is  a pretty  good  picture  all  the  way  till 
you  reach  the  end,  which  sends  you  home 
with  a sour  taste  in  your  mouth.  Nine 
reels. — O.  E.  MacPherson,  New  Kendrick 
theatre,  Kendrick,  Idaho. 

The  Girl  in  the  Taxi,  with  Mr.  and  Mrs. 
Carter  DeHaven. — Just  fair.  Had  a few 
kicks  and  no  comments.  No  drawing  card. 
Six  reels.— C.  A.  Linsley,  Opera  House, 
Soldier  Summit,  Utah. 

The  Hottentot,  with  Douglas  Fairbanks. 
— A good  comedy,  verging  on  slapstick 
very  closely  in  some  places.  Seemed  to 
please  all. — Ralph  R.  Gribble,  Grand  the- 
atre, New  Hamburg,  Ont.,  Can. 

F ox 

Against  All  Odds,  with  Buck  Jones. — A 
real  good  Western  feature.  It  drew  and 
pleased  a good  crowd.  Print  in  fine  condi- 
tion. Pox  has  done  a good  thing  by  putting 
Jones  in  real  Westerns  and  advertising  him 
as  Buck.  Five  reels. — L.  Deyo,  Miers  the- 
atre, Schoharie,  N.  Y. — General  patronage. 

The  Arizona  Express,  with  a speciai  cast. 
— Full  of  cheap  excitement.  Good  Satur- 
day night  show  if  you’re  half  shot.  Just 
what  the  idea  is  in  calling  it  the  “Arizona 
Express”  gets  us.  If  we  had  such  an  ex- 
press train  in  Arizona  we’d  wreck  it. 
Seven  reels. — Giacoma  Brothers,  Crystal 
theatre.  Tombstone,  Ariz. 

North  of  Hudson  Bay,  with  Tom  Mix. — 
A very  good  program  picture,  but  it  is 
not  the  special  that  Fox  would  try  to  make 
you  think  it  is.  Mix  is  a little  out  c|?  his 
class  here.  His  place  is  in  Westerns  and 
that  is  what  he  should  always  play  in  or 
he  will  become  another  dead  issue  like  Will 
Hart.  If  Mix  and  Tony  don’t  pep  up  a 
little  I am  afraid  they  will  have  to  take 
a back  seat.  The  public  will  not  appreci- 
ate him  in  anything  except  good  Westerns. 
Film  only  in  fair  condition.  Six  reels. — 
Marion  Bodwell,  Paramount  theatre,  Wy- 
oming, 111. 

The  Pltinderer,  with  Frank  Mayo. — A 
very  good  picture  of  its  kind  and  will  go 
good  in  mining  localities.  Six  reels. — Gia- 
coma Brothers,  Crystal  theatre.  Tombstone, 
Ariz. 

The  Plunderer,  with  Frank  Mayo. — I con- 
sidered this  to  be  a very  good  program 
picture,  although  it  is  not  the  special  that 
I bought  it  for,  but  nevertheless  it  fills 
the  program  very  well  for  a Saturday  night 
show.  It  really  was  much  better  than  we 
expected.  The  best  of  the  Fox  pictures 
this  year  are  nothing  to  brag  about.  They 
used  Mix  and  Tony  to  sell  this  last  year’s 
product,  but  I am  afraid  that  it  will  take 
more  than  Mix  and  Tony  this  year  unless 
they  put  out  better  stuff  than  they  have  in 
the  past.  Print  in  good  condition.  Patron- 
age fair.  Six  reels. — Marion  F.  Bodwell, 
Paramount  theatre,  Wyoming,  111. 

Ziadies  to  Board,  with  Tom  Mix. — 
Passably  fair,  although  I like  Mix  in 
straight  Western  pictures  better.  Comedy 
situations  very  good.  Pleased  eighty  per 
cent,  to  a good  box  ofHoe.  Prints  from 
Fox  are  not  always  what  they  should  be. 
Six  reels. — W.  J.  Petri,  Columbian  theatre, 
Seattle,  Wash. 

Xiadles  to  Board,  with  Tom  Mix. — 
Our  best  Mix  drawing  card.  Went  over 
the  top  and  as  a comedy  drama  delighted 


Just  Between  Me  an'  You 


THE  FABLE  OF  THE  AVERAGE  PICTURE 

Once  there  Was  a Very  great  man.  He  Published  a motion  picture  Trade 
journal.  And  after  the  xcitement  incidental  to  the  establishment  of  his  Trade 
journal  died  Down,  he  set  Himself  to  thinking  of  ways  and  Means  to  keep 
xhibitors  interested  in  his  paper.  So  he  Caused  his  Force,  consisting  of  One 
copy  man,  one  Stenographer  and  One  janitor  to  be  Assembled  before  him. 

He  said,  “We  need  More  pep  in  Our  Journal.  We  will  Publish  Reviews  on 
pictures  to  keep  Exhibitors  interested.  AU  of  You  get  Busy;  Go  Out  an4  see 
some  pictures  and  then  Write  your  Opinion  of  them.” 

So  they  aU  Hied  themselves  Out  and  Soon  returned  with  Many  ideas  and 
other  Things  clogging  up  their  brain  Cabinets.  The  Publisher  made  Merry 
with  them  and  Inquired  about  Results,  The  copy  Man,  and  the  Stenographer 
entertained  him  with  Much  chatter.  But  the  Janitor  man  was  Gloomily  silent. 

“Speak  up,  Jan,”  said  the  Very  great  man.  “Give  me  your  picture  Dope.” 

“Boss  man.  Ah  jes’  natcherly  fergits  whut  Ah  done  sawed  at  that  theatre,” 
replied  the  Janitor  man.  “Ah’m  scared  Ah  can’t  write  any  uv  them  revuuses,” 

The  Very  great  man,  Pondered  a moment.  “Oh!  Well!  Don’t  feel  Bad 
about  it,  Jan.  We’ll  fix  it.  If  you’ve  Forgotten  What  the  picture  was  all  About, 
just  say  it  was  an  Average  picture  and  let  it  go.  That’ll  get  By  allright  with 
Exhibits  and  establishes  a good  Alibi  with  us  in  case  the  picture  Turns  Out  to 
be  a Flop.  Exhibs  don’t  know  what  an  Average  picture  is  Any  more  than  we 
Do,  so  we’re  Perfectly  Safe.” 

“ ’N,  now,  Willie,  git  off  to  bed  an’  don’t  bother  me  with  any  more  foolish 
question^.  I’m  busy  tryin’  tuh  figger  out  why  is  Some  Trade  papers. 

’N  that’ll  be  about  all.  — A.  F.  T.  W. 

THIS  WEEK’S  SOCIETY  SCANDAL 

See  where  Gov.  Bryan  of  Nebraska  sez  he’s  too  busy  with  affairs  in  his 
home  state  to  git  out  an’  ballyhoo  us  Democrats  for  votes.  An’  whaddaya  sup- 
pose is  keepin’  His  Nebrasky  Highness  so  all-fired  busy?  We  dunno,  but  we 
kin  guess.  Is  it  becuz  Granpa  Jenkins  is  tearing  up  the  turf  in  Nebraska’s  best 
lil’  golf  grounds  while  he  learns  to  putt  an’  drive?  Or  is  it  “drive  and  putt”? 

With  one  poor  unfortunate  state  havin’  three  such  precious  personalities  as 
J.  C.,  Bill  Creal  an’  E.  E.  Gailey  wuthin  its  borders — no  wonder  the  Hon.  gov. 
is  scared  to  leave  his  pet  state.  Hey? 


THE  MAN  LIFE  PASSED  BY — the  exhib  on  an  off  night  when  everybody 
looks  over  the  lobby  display  and  then  keeps  on  going. 

HAPPINESS — trottinig  out  the  “S.  R.  O.”  sign  after  its  six  months’  rest. 

AGAINST  ALL  ODDS — small  town  exhib  bucking  the  multitudinous  summer 
attractions. 

THE  PLUNDERER — a hi-jacking  fillum  salesman. 

THREE  MILES  OUT — where  you  wished  you  were  the  night  you  ran  that 
awful  flop. 

THE  MAIL  MAN — the  man  who  fills  your  waste  paper  basket. 

A SELF-MADE  FAILURE — second  rate  movie  stars. 

BEING  RESPECTABLE — and  run  a movie  show,  too? 


all. — Ben  L.  Morris,  Temple  theatre,  Bel- 
lalre,  Ohio. 

Byes  of  the  Porest,  with  Tom  Mix. — • 

A typical  Mix  picture  that  pleased  all. 

Five  reels.  Buy  it  right  and  make  a profit. 
— -Lawrence  H.  Goux,  Antlers  theatre, 

Roseburg,  Ore. 

Byes  of  the  Forest,  with  Tom  Mix. — 

Went  over  fine  and  drew  well.  Mix  is  a 
money-getter  as  a rule.  Plenty  action. 


stunts,  and  thrills.  Five  reels. — Frank 
Sabin,  Majestic  theatre.  Eureka,  Mont. — ■ 
Small  town  patronage. 

The  Eleventh  Hour,  with  Buck  Jones. — 
A hair  raising  melodrama.  Good  for  Sat- 
urday night. — A.  F.  Jenkins,  Community 
theatre,  David  City,  Neb. 

The  Governor’s  Bady,  with  a special  cast. 
• — Too  long.  Would  have  made  an  inter- 
esting five  reeler.  Worth  about  half  of 
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price  paid  for  same.  Eight  reels. — Law- 
rence A.  Goux,  Antlers,  Roseburg,  Ore. 

The  Governor’s  liady,  with  Bessie  Love. 
— Patrons  were  satisfied  with  this  picture 
but  it  lacks  drawing  power.  Played  one 
day  only,  to  less  than  normal  business. — 
John  W.  Hawkins,  Capitol  theatre.  New 
Bedford,  Mass. — General  patronage. 

The  Silent  Command,  with  a special  cast. 
— After  reading  reports  in  the  “Herald” 
from  other  places  where  this  picture  had 
been  shown,  I really  thought  I had  some- 
thing worthwhile,  but  to  my  surprise  I 
found  it  to  be  just  a common  ordinary 
program  picture  and  a poor  one  at  that. 
The  Fox  pictures  lack  the  punch  this  year. 
Showed  it  on  a Sunday  night  and  I was 
afraid  to  meet  my  patrons  after  the  show 
was  over.  Several  got  up  and  left  the 
theatre  before  the  show  was  over.  It  may 
be  all  right  to  show  where  they  don’t  ex- 
pect too  much,  but  be  sure  to  put  on  a 
good  comedy  with  it  to  cheer  them  up  a 
little  after  it  is  all  over.  Film  in  very 
poor  condition.  Eight  reels. — Marion  F. 
Bodwell,  F'aramount  theatre,  Wyoming,  111. 

If  Winter  Comes,  with  Percy  Marmont. — 
A very  heavy  drama  in  twelve  reels.  Well 
acted,  but  very  tiresome  and  long  drawn 
out.  Some  liked  it. — A.  F.  Jenkins,  Com- 
munity theatre,  David  City,  Neb. 

St.  Elmo,  with  John  Gilbert. — A good 
picture.  Will  please  any  audience  if  ad- 
mission is  right.  I charged  20-10  cents 
and  people  were  satisfied. — Bert  Silver,  Sil- 
ver Family  theatre,  Greenville,  Mich. 

Metro  Goldwyn 

Iiittle  Robinson  Crusoe,  with  Jackie  Coo- 
gan. — Fine,  and  then  some.  Without  a doubt 
the  b?st  thing  this  little  star  has  done  yet. 
Played  to  extra  large  business  two  days. 
Praised  by  everybody.  Story  excellent  and 
Jackie  sure  puts  it  over.  Six  reels. — C.  B. 
Marks,  Rex  theatre,  Albion,  Neb. 

Little  Robinson  Crusoe,  with  Jackie  Coo- 
gan. — Great.  Just  the  type  for  the  small 
town.  Pleased  100  per  cent.  More  power 
to  Willard  Mack. — H.  S.  Robbins,  Robin- 
hood  theatre.  Grand  Haven,  Mich. 

Little  Robinson  Crusoe,  with  Jackie  Coo- 
gan. — This  is  not  the  best  picture  Jackie 
has  ever  made,  nor  is  it  the  worst.  I 
would  class  it  fifty-fifty.  Some  liked  it, 
others  didn’t.  People  don’t  seem  to  turn 
out  to  see  Jackie  like  they  used  to.  Pos- 
sibly they  haven’t  forgotten  “Long  Live 
the  King.”  Print  excellent.  Six  reels. — • 


W.  E.  Elkin,  Temple  theatre,  Aberdeen, 
Miss. — Neighborhood  patronage. 

The  Arab,  a Rex  Ingram  production. — 
An  excellent  production  of  Edgar  Selwyn’s 
play  with  real  desert  stuff.  Pleased  every- 
body, but  business  was  below  normal.  Per- 
sonally, I enjoyed  the  picture,  although  it 
does  not  compare  with  other  Ingram  pro- 
ductions.— John  W.  Hawkins,  Capitol  the- 
atre, New  Bedford,  Mass. — General  patron- 
age. 

The  Arab,  a Rex  Ingram  production. — 
Fine  picture  to  sleep  through,  and  was 
not  well  received. — H.  S.  Robbins,  Robin- 
hood  theatre.  Grand  Haven,  Mich. 

The  Arab,  a Rex  Ingram  production. — 
I think  it  is  a good  production.  Story 
good,  and  I found  it  well  liked  here.  Eight 
reels. — Aug.  Berkholtz,  Mermac  theatre. 
West  Bend,  Wis. 

la  the  Palace  of  the  King,  with  a special 
cast. — Just  a costume  spectacle.  Rather 
empty  and  draggy.  Some  folks  as’Ked  me 
in  the  fifth  reel  how  much  more  there  was 
of  the  feature.  Lay  off  this  unless  you  are 
a gambler.  Eight  reels. — W.  J.  Petri, 
Columbian  theatre,  Seattle,  Wash. 

Happiness,  with  Laurette  Taylor. — Very 
good.  Unusual  story  and  actin.g.  Failed 
to  draw  for  some  reason.  Eight  reels. — 
S.  G.  Harsh,  Princess  theatre,  Mapleton, 
la. — Small  town  patronage. 

Happiness,  with  Laurette  Taylor. — A good 
picture,  but  eight  reels  is  too  many  for 
this.  Should  have  been  about  six.  Eight 
reels. — J.  S.  Andresen,  Rialto  theatre, 
Cozad,  Neb. 

Sherlock,  Jr.,  with  Buster  Keaton. — 
Thoroughly  enjoyed  by  the  majority. 
More  action  than  “Our  Hospitality”  and 
produced  more  hearty  laughs.  A little 
short  for  main  part  of  program,  but  makes 
a dandy  combination  with  short  feature. 
Five  reels. — Y.  M.  C.  A.  theatre,  Morenci, 
Ariz. — General  patronage. 

Three  Weeks,  with  Aileen  Pringle. — - 
Did  not  draw  and  those  who  did  come  did 
not  like  it.  For  poor  pictures,  Goldwyn 
takes  the  prize. — Badger  theatre,  Reeds- 
burg,  Wis. 

Three  Weeks,  with  Aileen  Pringle. — 
Wonderful  photography,  good  acting,  but 
too  suggestive.  Some  liked  it:  some  didn’t. 
— A.  F.  Jenkins,  Community  theatre,  David 
City,  Neb. 

The  Recoil,  with  Betty  Blythe. — Un- 
doubtedly one  of  the  best  pictures  of  the 
year.  Many  of  3ny  patrons  said  it  was 
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the  best  we  had  ever  played,  and  we  play 
all  worth  while,  and  that’s  going  some. 
Metro  has  good  service  and  are  not  as  big 
holdups  as  some  of  the  others.  Eight 
reels. — W.  W.  White,  Gay  & Jefferson  the- 
atres, Newport  and  Jefferson  City,  Tenn. 

Don’t  Doubt  Your  Husbands,  with  Viola 
Dana. — This  is  a good  comedy-drama  of 
married  life.  They  got  more  laughs  out 
of  this  one  than  a Ben  Turpin  comedy. 
They  like  Viola  Dana.  Seven  reels. — W.  F. 
Gibson,  Palace  theatre.  Grand  Salene, 
Texas. — Small  town  patronage. 

The  Uninvited  Guest,  with  Jean  Tolley. — 
Very  good  picture.  One  reel  of  beautiful 
color  photography.  Good  program.  Seven 
reels. — Badger  theatre,  Reedsburg,  Wis. 

The  Great  "White  Way,  with  Anita  Stew- 
art.— A good  picture  from  all  angles — from 
b'-'x  office,  audience  and  production  stand- 
point. Paid  too  much  for  same  or  would 
have  made  a good  profit. — Lawrence  A. 
Goux,  Antlers  theatre,  Roseburg,  Ore. 

The  Great  White  Way,  with  Anita  Stew- 
art.— The  best  one  ever  had  of  this  star. 
Good  entertainment. — A.  F.  Jenkins,  Com- 
munity theatre,  David  City,  Neb. 

The  Eternal  Three,  a Marshall  Neilan 
production. — Fair  program  picture.  Seven 
reels. — Giacoma  Brothers,  Crystal  theatre. 
Tombstone,  -4riz. 

Scaramouche,  a Rex  Ingram  production. 
— Wonderful  production  in  every  way.  A 
big  picture.  Failed  to  draw  me  as  good  a 
house  as  a one-thir3  as  high  priced  a pic- 
ture the  Sunday  before.  More  people 
walked  out  than  in  the  past  six  months 
together.  No  fault  of  picture,  but  costume 
stuff  doesn’t  go  here  it  seems.  Ten  reels. — 
S.  G.  Harsh,  Princess  theatre,  Mapleton,  la. 
— Small  town  patronage. 

A Boy  of  Flanders,  with  Jackie  Coogan. 
— Picture  fine  and  suited  to  the  star.  Drew 
better  than  average  and  pleased.  Seven 
reels. — H.  M.  Johnson,  Lois  theatre,  Top- 
penish.  Wash. — Small  town  patronage. 

Enemies  of  Women,  with  a special  cast. 
— A truly  wonderful  production  that 
pleased  the  better  class  of  trade.  Western 
fans  didn’t  like  this  one.  Nevertheless  we 
received  many  favorable  comments  on  it. 
Eleven  reels. — Gunther  and  Metzger,  Palace 
theatre,  Syracuse,  Neb. — Small  town  pat- 
ronage. 

Held  to  Answer,  with  House  Peters. — - 
A lot  said  this  was  poor.  I thought  it 
good  and  so  did  my  patrons.  Story  good, 
photography  good,  and  acting  fine.  Five 
reels. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont.,  Can. 

Held  to  Answer,  with  House  Peters. — - 
A picture  you  can’t  condemn  nor  praise. 
Just  average  program.  Gets  by  and  that’s 
all.  Six  reels. — Badger  theatre,  Reedsburg, 
Wis. 

Wild  Oranges,  with  Frank  Mayo. — A 
dandy  good  picture  and  one  different  than 
most  of  them.  Has  only  five  characters, 
but  all  good.  One  of  the  best  fights  I ever 
saw.  Everybody  liked  this  picture.  Seven 
reels. — J.  M.  Reynolds,  Elwood  Opera 
House,  Elwfbod,  Neb. 

Thy  Hame  Is  Woman,  with  Barbara  La- 
Marr. — Very  good  picture.  Kept  you  guess- 
ing all  the  while.  Well  produced.  Good 
entertainment  and  pleased  a big  Sunday 
night  house.  Seven  reels. — H M.  Johnson, 
Lois  theatre,  Toppenish,  Wash. — Small 
town  patronage. 

Porget-BIe-Not,  with  Bessie  Love. — I 
class  this  as  a real  good  picture  that 
should  please  the  big  majority  who  see  it. 
Seven  reels. — Adolph  Kohn,  Pastime  the- 
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atre,  Granville,  N.  Y. — Small  town  patron- 
age. 

friTtiTtia,  with  Helene  Chadwick. — A fair 
picture.  Pleased  the  ladies.  Young  fel- 
lows said  too  much  love  stuff.  Six  reels. — 
Ralph  R.  Gribble,  Grand  theatre,  New  Ham- 
burg, Ont.,  Can. 

Our  Hospitality,  with  Buster  Keaton. — It 
is  needless  to  say  that  this  is  O.  K.,  as 
we  all  know  Keaton  is  good.  The  train 
in  this  picture  is  good  and  that  goes  a 
long  way  to  putting  it  over.  Seven  reels. 
— J.  M.  Reynolds,  Elwood  Opera  House,  El- 
wood,  Neb. 

The  love  Piker,  with  Anita  Stewart. — A 
very  niec  picture  that  drew  a very  small 
crowd,  and  pleased  all  who  came.  Seven 
reels. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont.,  Can. 

The  l^ove  Piker,  wtih  Anita  Stewart. — A 
fair  picture,  but  you  will  hear  no  more 
about  it  after  the  last  night. — Ralph  R. 
Gribble,  Grand  theatre.  New  Hamburg,  Ont., 
Can. — General  patronage. 

Quincy  Adams  Sawyer,  with  John  Bow- 
ers.— Very  satisfactory.  Held  attention 
throughout.  Eight  reels. — W.  L.  Douglas, 
Strand  theatre,  Newman  Grove,  Neb. — • 
Small  town  patronage. 

Grand  Larceny,  with  a special  cast. — Rot- 
ten or  worse.  Five  reels. — Ralph  R.  Grib- 
ble, Grand  theatre,  New  Hamburg,  Ont., 
Can. 

The  Pour  Horsemen,  a Rex  Ingram  pro- 
duction.— Ran  several  years  ago.  This  is 
the  “Birth’s”  twin  brother.  A perfect  pic- 
ture, full  of  small  details  that  enhanced  it's 
value.  Although  a perfect  picture  in  my 
estimation  I can  see  that  it  might  not  get 
over  for  audiences  that  refuse  to  be  enter- 
tained by  war  stuff.  Why  not  re-issue  it, 
Metro? — W.  O.  Stevens,  Apollo  theatre, 
Princeton,  111. 

Paramount 

The  Alaskan,  with  Thomas  Meighan. — 
“The  Alaskan,”  Paramount,  Thomas  Mei- 
ghan and  James  Oliver  Curwood,  are  four 
names  that  spell  “dollars”  at  the  box  of- 
fice. One  of  the  greatest  combinations  we 
have  had.  An  action  picture  amid  the  most 
beautiful  mountain  scenery.  It  is  a little 
too  rough  for  the  followers  of  Thomas 
Meighan  and  would  have  suited  Tom  Mix 
better.  MeigTTan’s  friends  did  not  take  to 
the  Indians  and  that  eye-gouging  fight.  It 
broke  our  attendance  record  at  an  advanced 
price. — Ben  L.  Morris,  Temple  theatre,  Bel- 
laire,  Ohio. 

The  Alaskan,  with  Thomas  Meighan. — • 
Fine  picture  and  we  did  a fine  business. 
The  reviews  panned  it  in  spots.  They 
don’t  make  good  unless  they  make  bad. 
On  outdoor  pictures.  Paramount  starts 
where  the  others  leave  off.  Scenically  it 
has  never  been  surpassed.  Bought  right? 
Certainly!  Six  reels. — Clark  & Edwards, 
Palace  theatre,  Ashland,  Ohio. — General 
patronage. 

Manhandled,  with  Gloria  Swanson. — One 
of  the  best  pictures  we  have  ever  had  the 
pleasure  of  playing. — William  Croucher, 
Crescent  theatre,  Newark,  N.  Y. 

Unguarded  Women,  with  Richard  Dix 
and  Bebe  Daniels. — Fair  to  good  picture. 
Bebe  did  not  look  natural  and  Dix  was  too 
fat,  was  one  complaint  I had.  Six  reels. — 
S.  G.  Harsh,  Princess  theatre,  Mapleton, 
la. — Small  town  patronage. 

The  Man  Who  Fights  Alone,  with  William 
Farnum. — A pretty  good  picture.  Not  as 
fast  and  furious  as  the  Farnums  of  old, 
but  it  was  well  acted  and  pleased. — Ben  L. 
Morris,  Temple  theatre,  Bellaire,  Ohio. 

The  Man  Who  Fights  Alcne,  with  'William 
Farnum. — Very  misleading  title.  Not  a 
Saturday  night  picture  for  small  towns. 
No  action. — William  Croucher,  Crescent 
theatre,  Newark,  N.  Y. 

Changing  Husbands,  with  Beatrice  Joy. — 
Very  pleasing  little  picture.  One  of  the 
best  program  offerings  for  a long  time.  It’s 
lots  better  than  it  sounds.  Seven  reels. — 
S.  G.  Harsh,  Princess  theatre,  Mapleton, 
la. — Small  town  patronage. 

Monsieur  Beaucaire,  with  Rudolph  Valen- 
tino.— Where  Valentino  is  noted  this  pic- 
ture will  go  over.  But  they  want  him  in 
something  besides  costume  plays.  Women 
like  Rudolph  Valentino.  Ten  reels. — Aug. 


After  viewing  these  scenes  one  would  say 
that  “Rough  and  Ready”  was  a fitting 
title  for  this  Educational — Mermaid 
comedy  starring  Lige  Conley. 

Berkholtz,  Mermac  theatre.  West  Bend, 
Wis. 

The  Covered  Wagon,  a James  Cruze  pro- 
duction.— Greatest  box  office  show  I ever 
had.  Paid  what  I thought  was  a big  price, 
but  made  the  most  money  I ever  made  on 
any  picture.  Ran  it  three  nights.  Patrons 
pleased.  Ten  reels. — J.  A.  Boiler,  Picture- 
land  theatre,  Naples,  N.  Y. 

The  Covered  Wagon,  a James  Cruze  pro- 
duction.— A great  big  picture.  Most  satis- 
factory and  best  paying  picture  I ever 
played.  I can’t  find  one  fault  with  it,  and 
can’t  see  how  any  exhibitor  can.  I played 
it  three  days  and  could  have  played  it 
three  more.  The  admission  on  big  pictures 
should  be  kept  within  the  reach  of  the 
poor  people  and  they  will  patronize  them. 
— Bert  Silver,  Silver  Family  theatre,  Green- 
ville, Mich. 

The  Covered  Wagon,  a James  Cruze  pro- 
duction.— Wonderful.  Broke  house  records. 
Four  days’  run. — William  Croucher,  Cres- 
cent theatre,  Newark,  N.  Y. 

The  Sideshow  of  Life,  with  Ernest  Tor- 
rence.— A real  feature.  Should  go  good 
anywhere.  7,511  feet. — Aug.  Berkholtz, 
Mermac  theatre,  West  Bend,  Wis. 

The  Bnemy  Sex,  with  Betty  Compson. — 
Not  so  good.  Too  much  raw  meat,  wild 
women  and  liquor.  Once  in  a while  you 
get  fed  up  on  this  type  of  picture.  Five 


reels. — Clark  & Edwards,  Palace  theatre. 
Ashland,  Ohio. — General  patronage. 

The  Guilty  One,  with  Agnes  Ayres. — A 
fair  picture,  but  it  didn’t  draw. — Jay 
Brown,  Texas  theatre,  Austin,  Texas. — 
Neighborhood  and  college  patronage. 

A Society  Scandal,  with  Gloria  Swanson. 
— Not  a very  strong  picture  and  business 
was  slow.  Not  a small  town  success. — 
H.  S.  Robbins,  Robinhood  theatre.  Grand 
Haven,  Mich. 

The  Bedroom  Window,  with  a special  cast. 
— Don’t  be  afraid  of  this.  Nothing  sensa- 
tional, as  you  may  think  by  the  title.  .lust 
a nice  comedy-drama. — Ralph  R.  Gribble, 
Grand  theatre.  New  Hamburg,  Ont.,  Can. 

Tiger  Love,  with  Estelle  Taylor. — ■ 
Pleased  well  and  drew  better  than  average. 
Estelle  Taylor  does  some  really  fine  acting. 
Plot  not  original,  but  has  a new  twist. 
Play  it  and  boost  it.  Six  reels. — Al.  Powell, 
Highland  theatre,  Guthrie.  Okla. 

Tiger  Love,  with  Estelle  Taylor. — 
A program  picture  that  proved  fairly  good 
entertainment  to  our  audience.  Moreno  and 
Taylor  both  played  their  parts  well.  Pic- 
ture did  not  draw  very  well.  In  fact,  we 
did  not  pay  expenses.  The  competition 
house  did  not  have  as  good  a show  but 
he  charges  10  cents,  where  we  charge  15 
and  10,  so  that  makes  a difference.  Six 
reels. — C.  A.  Anglemire,  Y.  theatre,  Naz- 
areth, Pa. 

The  Code  of  the  Sea,  with  Jacqueline 
Bogan. — A fine  picture  with  some  of  the 
finest  sea  scenes  I have  ever  seen.  The 
storm  is  a wonder. — Ralph  R.  Gribble, 
Grand  theatre.  New  Hamburg,  Ont.,  Can. 

The  Code  of  the  Sea,  with  Jacqueline 
Bogan. — This  was  an  excellent  picture,  but 
these  stars  do  not  draw  for  us  and  we  did 
rotten  business.  Six  reels. — Jay  Brown, 
Texas  theatre,  Austin,  Texas. — Neighbor- 
hood and  college  patronage. 

The  Stranger,  with  Betty  Compson. — 
Poor  business.  Did  not  draw  better,  nor 
worse,  than  any  other  seven  reels  of  film. 
Can’t  give  this  much. — Badger  theatre, 
Reedsburg,  "Wis. 

The  Stranger,  with  Betty  Compson. — • 
Rather  interesting  and  well  played  drama. 
Excellent  work  by  Tully  Marshall.  Seven 
reels. — Henry  W.  Gauding,  Bincoln  theatre, 
Pittsburgh.  Pa. — Neighborhood  patronage. 

The  Stranger,  with  Betty  Compson. — 
A mighty  good  feature.  It  does  not  move 
very  rapidly.  The  acting  is  good,  and  the 
Paramount  class  is  stamped  all  over  it. 
We  did  very  poor  business  on  it.  It  did 
not  seem  to  draw.  Seven  reels. — C.  A. 
Anglemire,  Y.  theatre,  Nazareth,  Pa. 

Icebound,  with  Bois  Wilson. — This  was 
only  a fair  picture,  so  patrons  said,  and  we 
did  only  fair  business. — Jay  Brown,  Texas 
theatre,  Austin,  Texas. — Neighborhood  and 
college  patronage. 

Icebound,  with  Richard  Dix  and  Bois 
Wilson. — Went  over  well.  Dix  not  in  his 
usual  place  and  didn’t  please  the  flappers, 
but  all  the  rest  liked  the  picture. — Ralph 
R.  Gribble,  Grand  theatre,  New  Hamburg, 
Ont.,  Can. — General  patronage. 

Flaming  Barriers,  with  Jacqueline  Bo- 
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gan. — Very  good  entertainment,  and  should 
please  most  all.  Business  very  good.  Six 
reels. — E.  E.  Galley,  Crystal  theatre, 
Wayne,  Neh. — General  patronage. 

naming  Barriers,  with  Jacqueline  Lo- 
gan.— Here  is  a picture  for  you  small  town 
exhibitors.  It  sure  got  the  kids.  It  is  an 
excellent  audience  picture.  We  had  fine 
attendance  on  this  show.  One  of  the  best 
Paramount  shows  we  have  had  since  “The 
Call  of  the  Canyon.”  Six  reels. — C.  A. 
Anglemire,  T.  theatre,  Nazareth,  Pa. 

Flaming  Barriers,  with  Jacqueline  Lo- 
gan.— Not  bad.  Very  improbable  story,  but 
good  cast  put  it  over  fine.  Hiers  brought 
many  laughs.  Six  reels. — Ralph  R.  Gribble, 
Grand  theatre.  New  Hamburg,  Ont.,  Can. 

The  Heritage  of  the  Desert,  with  Bebe 
Daniels. — The  best  Paramount  picture  that 
I have  played.  It  is  a mighty  fine  Western. 
Pleased  a good  crowd  and  drew  good  on 
second  day.  Play  it.  Good  for  Sunday. 
Six  reels. — A1  Powell,  Highland,  Guthrie, 
Okla. 

The  Heritage  of  the  Desert,  with  Bebe 
Daniels. — A very  fine  picture  giving  excel- 
lent satisfaction.  Seven  reels. — Giacoma 
Brothers,  Crystal  theatre.  Tombstone,  Ariz. 

Don’t  Call  It  Love,  with  Nita  Naldi. — 
Worst  Paramount  this  year.  Rotten. 
Naldi  should  be  retired  and  Agnes  Ayres 
with  her.  Waste  of  film.  Producers  should 
be  shot  for  making  it  and  exhibitors  for 
showing  it.  Seven  reels. — S.  G.  Harsh, 
Princess  theatre,  Mapleton,  la. — Small  town 
patronage. 

His  Children’s  Children,  with  Bebe  Dan- 
iels.— Good.  Some  comedy.  Mostly  drama. 
Will  please  at  regular  prices. — Ralph  R. 
Gribble,  Grand  theatre.  New  Hamburg, 
Ont.,  Can. 

His  Children’s  Children,  with  Bebe  Dan- 
iels.— A good  picture  with  good  moral  tone. 
Eight  full  reels. — Olen  Reynolds,  Pearl  the- 
atre, Hymera,  Ind. — Small  town  patronage. 

The  Moral  Sinner,  with  Dorothy  Dalton. 
— This  one  certainly  was  rotten  and  we  did 
poor  business,  partly  due  to  election. — Jay 
Brown,  Texas  theatre,  Austin,  Texas. — 
Neighborhood  and  college  patronage. 

The  Moral  Sinner,  with  Dorothy  Dalton. 
— Played  to  a big  Saturday  crowd.  Give 
Dorothy  a good  story  and  she  would  be 
all  right.  Didn’t  please  many.  Eight 
reels. — W.  F.  Gibson,  Palace  theatre.  Grand 
Saline,  Texas. — Small  town  patronage. 

The  Moral  Sinner,  with  Dorothy  Dalton. 
— Not  very  good.  Seems  draggy  and  life- 
less. Did  not  please. — Ralph  R.  Gribble, 
Grand  theatre.  New  Hamburg,  Ont.,  Can. 

The  Moral  Sinner,  with  Dorothy  Dalton. 
— A fair  program  show  and  that  is  all. 
Dalton  is  fairly  well  liked  in  this  town. 
The  print  we  received  was  very  dark  and 
did  not  screen  well  for  us.  Attendance  was 
good.  Six  reels. — C.  A.  Anglemire,  Y.  the- 
atre, Nazareth,  Pa, 

The  Moral  Sinner,  with  Dorothy  Dalton. 
— Nothing  to  it.  Not  much  of  a picture. 
Six  reels. — S.  G.  Harsh,  Princess  theatre, 
Mapleton,  la. — Small  town  patronage. 

The  Humming  Bird,  with  Gloria  Swanson. 
— Very  fine.  Will  please,  even  if  price  is 


advanced.  It  is  a real  special.  Drew  well. 
— Ralph  R.  Gribble,  Grand  theatre,  New 
Hamburg,  Ont,,  Can. 

The  Humming  Bird,  with  Gloria  Swanson. 
— Very  good.  Everyone  here  seemed  to 
like  it.  Eight  reels. — S.  G.  Harsh,  Princess 
theatre,  Mapleton,  la. — Small  town  patron- 
age. 

Fied  Fiper  Malone,  with  Thomas  Meighan. 
— A pretty  good  show.  Meighan  stories  are 
ail  on  the  same  order.  Eight  reels.— Olen 
Reynolds,  Pearl  theatre,  Plymera,  Ind. — 
Small  town  patronage. 

To  the  Ladies,  with  Theodore  Roberts. — 
A nice  comedy.  Brought  a lot  of  laughs. 
Roberts  very  good,  but  he  always  is.  Long 
may  he  last. — Ralph  R.  Gribble,  Grand 
theatre.  New  Hamburg,  Ont.,  Can. 

The  Call  of  the  Canyon,  with  Lois  Wil- 
son.— Flayed  two  days.  An  excellent  fea- 
ture from  Paramount  that  drew  good 
houses.  Seemed  to  please  everybody.  Print 
was  not  as  good  as  the  average  Paramount 
print.  Seven  reels. — C.  A.  Anglemire,  Y. 
theatre,  Nazareth,  Pa. 

To  the  Last  Man,  with  Richard  Dix. — 
As  other  reports  say,  this  is  a very  bloody 
picture.  They  kill  ’em  all  off  ’til  one  man 
and  one  woman  is  left.  Nevertheless,  it  is 
a good  picture  and  pleased.  Seven  reels. — 
Ralph  R.  Gribble,  Grand  theatre.  New 
Hamburg,  Ont.,  Can. 

The  Dawn  of  a Tomorrow,  with  Jacque- 
line Logan. — A very  good  program  picture 
that  proved  to  be  interesting  from  the 
start  to  finish.  A very  good  plot  and  the 
star  does  some  very  good  work  in  this 
picture.  Film  in  A-1  condition.  Seven 
reels. — Marion  F.  Bodwell.  Paramount  the- 
atre, Wyoming,  111. 

The  Silent  Partner,  with  Owen  Moore. — 
A good  program.  Seemed  to  please.  Six 
reels. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont.,  Can. 

The  Marriage  Maker,  with  Agnes  Ayres. 
— This  was  one  of  the  worst  pictures,  and 
the  poorest  drawing  card,  we  ever  ran. 
No  one  liked  it  and  many  w'alked  out. — 
Jay  Brown,  Texas  theatre,  Austin,  Texas. 
— Neighborhood  and  college  patronage. 

Bluif,  with  Agnes  Ayres. — Pretty  nice 
picture.  The  supporting  cast  could  have 
been  better.  Moreno  good.  Also  Ayres. 
Six  reels. — W.  F.  Gibson,  Palace  theatre. 
Grand  Saline,  Texas, — Small  town  patron- 
age. 

Bluff,  with  Agnes  Ayres. — Another  Par- 
amount that  spells  nothing.  Fifty  per 
cent  of  Paramount  mean  nothing  in  small 
town.  Six  reels. — Lawmence  A.  Goux,  Ant- 
lers theatre,  Roseburg,  Ore, 

Bluff,  with  Agnes  Ayres. — A wonderful 
little  picture.  Better  than  some  of  the 
specials  that  we  have  shown.  Pleased  one 
hundred  per  cent.  Had  many  favorable 
comments  on  this  one.  After  you  show 
this  you  won’t  have  to  dodge  them  when 
they  are  passing  out.  Six  reels. — Marlon  F. 
Bodwell,  Paramount  theatre,  Wyoming,  111. 

Hollywood,  with  a special  cast. — A lemon 
as  far  as  box  office  was  concerned  and 
did  not  please.  Story  not  up  to  much.  I 
lost  money,  although  bought  it  right  and 


it  may  go  well  in  some  places.  Eight 
reels. — Ralph  R.  Gribble,  Grand  theatre. 
New  Hamburg,  Ont.,  Can. 

The  Fighting  Goward,  with  Cullen  Lan- 
dis.— Dandy  picture.  Cullen  Landis  good 
as  always.  Mississippi  river  setting  with 
southern  atmosphere  pleasing.  Plenty  of 
comey.  Six  reels. — H.  M.  Johnson,  Lois 
theatre,  Toppenish,  Wash. — Small  town  pat- 
ronage. 

The  Fighting  Coward,  with  Cullen  Lan- 
dis.— An  excellent  Saturday  night  show  for 
us.  Seemed  to  please  everybody,  young 
and  old.  The  work  of  Landis  and  Torrence 
was  worth  the  price  of  admission  alone. 
Seven  reels. — C.  A.  Anglemire,  Y.  theatre, 
Nazareth,  Pa. 

■West  of  the  Water  Tower,  with  Glenn 
Hunter. — Not  a fast  picture — rather  draggy 
on  first  few  reels,  but  gets  Interesting 
later  and  carries  a big  moral.  I was  really 
ready  to  pan  it,  when  it  began  to  get  in- 
teresting. Drew  very  poorly.  Eight  reels. 
— Ralph  R.  Gribble,  Grand  theatre.  New 
Hamburg,  Ont.,  Can. 

West  of  the  Water  Tower,  with  Glenn 
Hunter. — If  in  real  life  people  would  act 
as  did  the  characters  in  this  story,  they 
would  be  sent  to  a home  for  the  feeble- 
minded. The  principals  were  all  right,  all 
dressed  up,  but  nowhere  to  go,  and  nothing 
to  do  when  they  got  there.  Eight  reels — ■ 
four  would  have  been  more  than  sufficient. 
— Henry  W.  Gauding,  Lincoln  theatre,  Pitts- 
burgh, Pa. — Neighborhood  patronage. 

West  of  the  Water  Tower,  with  Glenn 
Hunter. — A fairly  pleasing  program  show. 
Hunter  w’as  a new  one  in  our  house.  It 
rained  quite  hard  during  the  evening  and 
we  had  very  poor  attendance,  due  to  rain. 
I can’t  judge  its  drawing  power.  Eight 
reels. — C.  A.  Anglemire,  Y.  theatre,  Naz- 
areth, Pa. 

Mr.  Billings  Spends  His  Dime,  with  Wal- 
ter Hiers. — We  enjoyed  this  to  an  extent, 
but  it  was  not  Hiers  as  much  as  the  bal- 
ance of  the  cast.  Fawcett  and  Hiers  were 
good,  but  it  looks  like  hard  work  for  Wal- 
ter. Try  it;  you  will  get  by.  Six  reels. — • 
Bricker  & Green,  Gem  theatre.  Green 
River,  Utah. 

Singer  Jim  McKee,  with  William  S.  Hart. 
— I thought  it  was  rotten.  Some  of  my 
best  patrons  said  it  was  the  best  that 
they  ever  saw.  So  that’s  that.  Seven  reels. 
— S.  G.  Harsh,  Princess  theatre,  Mapleton, 
la. — Small  town  patronage. 

Dark  Secrets,  with  Dorothy  Dalton. — 
Dalton  good  in  this,  but  Joe  Reuben  was 
great  as  the  Hindu  doctor.  Consider  this 
good  in  every  way  and  real  entertainment 
and  drew  fairly  well  for  us.  Six  reels. — 
Bricker  & Green,  Gem  theatre.  Green  River, 
Utah. 

Children  of  Jazz,  with  Eileen  Percy. — A 
program  show.  It  had  such  a different 
twist  in  it  that  our  audience  was  surprised. 
I would  like  to  get  hold  of  the  ?X!  fool, 
ham  operator  that  punched  the  end  of  this 
show  full  of  punch  marks  for  changeovers. 
Six  reels. — C.  A.  Anglemire,  Y,  theatre, 
Nazareth,  Pa. 

The  Go-Getter,  with  T.  Roy  Barnes. — 
Barnes  very  fine.  Picture  pleased  all  and 
many  said  to  get  some  more  of  this  type. 
A little  long,  still  it  does  not  drag.  Eight 
reels. — Bricker  & Green,  Gem  theatre. 
Green  River,  Utah. 

Grumpy,  with  Theodore  Roberts. — Good 
picture,  but  too  dead  for  this  town.  People 
here  like  action  pictures.  Reel  7 in  poor 
condition.  Seven  reels. — W.  J.  Hollenbak, 
Liberty  theatre,  Lynden,  Wash. — Small 
town  patronage. 

Grumpy,  with  Theodore  Roberts. — Mys- 
tery-romance. Roberts  does  his  usual  good 
work.  There  is  no  action  and  not  much 
comedy,  and  settings  are  all  inside,  so  for  a 
Saturday  night  crowd  it  moved  too  slow 
to  suit  generally.  It  is  a good  show,  never- 
theless. Seven  reels. — H,  J.  Eagan,  Amer- 
ican theatre,  Wautoma,  Wls. — Small  town 
patronage. 

Fog  Bound,  with  Dorothy  Dalton. — Best 
Dalton  we  have  had  in  a long  time.  Powell 
fine,  and  the  photography  of  Florida  was 
a winner.  Can  use  more  like  this  and 
recommend  it.  Drew  the  best  in  the  week 
and  ran  it  Sunday.  Six  reels. — Bricker  & 
Green,  Gem  theatre.  Green  River,  Utah. 

Big  Brother,  with  Tom  Moore. — A good 
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picture  but,  due  to  lack  of  a big  star,  the 
picture  did  not  draw  for  me. — Jay  Brown, 
Texas  theatre,  Austin,  Texas. — Neighbor- 
hood and  college  patronage. 

Big  Brotli®r,  with  Tom  Moore. — A picture 
which  pleased  all.  Drew  well.  Tom  Moore 
sure  was  good;  also  the  boy. — Ralph  R. 
Gribble,  Grand  theatre,  New  Hamburg, 
Ont.,  Can. 

Big  Brother,  with  Tom  Moore. — A show 
that  pleased  almost  everyone.  It  is  rather 
rough  in  spots  and  is  rather  strong  in 
spots  for  children.  Did  not  draw  very  well 
for  us.  Seven  reels. — C.  A.  Anglemire,  Y. 
theatre,  Nazareth,  Pa. 

Drums  of  Bate,  with  Mary  Miles  Mlnter. 
— Rather  better  than  we  expected  and 
found  some  good  shots  and  good  cast. 
Think  it  should  please  any  audience.  We 
don't  care  especially  for  Mlnter  but  she 
did  well  In  this  and  we  have  no  kick. 
Six  reels. — Bricker  & Green,  Gem  theatre, 
Green  River,  Utah. 

The  White  Flower,  with  Betty  Compson. 
— Only  fair  program  picture.  Nothing  hig. 
Pleased  about  50  per  cent. — George  Eber- 
wine.  Auditorium  theatre,  Marblehead, 
Ohio. — Small  town  patronage. 

The  isrth  Commandment,  with  Colleen 
Moore. — Good,  but  a little  too  long.  Had 
competition  from  a Chautauqua  that  had  a 
guarantee,  so  we  had  a $7.20  house.  This 
is  a good  feature  and  should  please  any- 
where. Eight  reels. — Bricker  & Green,  Gem 
theatre,  Green  River,  Utah. 

Zaza,  with  Gloria  Swanson. — Patrons  did 
not  like  this  one  as  well  as  previous  Swan- 
son pictures,  but  box  office  reports  were 
good  and  we  always  get  a good  print  from 
the  Dallas  Paramount  exchange.  Eight 
reels. — Jay  Brown,  Texas  theatre,  Austin, 
Texas. — Neighborhood  and  college  patron- 
age. 

Zaza,  with  Gloria  Swanson. — I never 
could  see  this  Swanson  person  with  a 96- 
inoh  telescope,  and  from  the  attendance  I 
judge  there  are  plenty  of  others  in  the 
same  boat.  The  picture  is  high  class,  and 
the  settings  very  artistic  and  beautiful. 
Seven  reels. — William  E,  Tragsdorf,  Trags 
theatre,  Neillsville,  Wls. — Small  town  pat- 
ronage. 

The  Spanish  Dancer,  with  Pola  Negri. — 
A good  picture  but  only  fair  business. — 
Jay  Brown,  Texas  theatre,  Austin,  Texas. 
— Neighborhood  and  college  patronage. 

Wild  Bill  Hlckok,  with  William  S.  Hart. 
— Good  night.  Bill!  Hope  “Singer  Jim  Mc- 
Kee” is  no  worse  than  this. — Ralph  R. 
Gribble,  Grand  theatre.  New  Hamburg, 
Ont.,  Can. 

Wild  Bin  Hiotok,  with  William  S.  Hart. 
— This  is  without  a doubt  the  poorest  pic- 
ture that  we  have  ever  shown  here  for 
some  time.  Bill  will  certainly  have  to  get 
someone  else  to  write  his  stories  or  he  will 
have  to  sit  back  and  take  it  easy.  A few 
more  like  this  and  he  will  be  dead  the 
world  over.  I would  not  run  another  one 
of  his  pictures  here  if  they  would  give  me 
the  picture  for  nothing.  My  people  all  said 
rotten,  and  I certainly  do  agree  with  them. 
You  had  better  pay  for  this  one  and  let 
them  leave  it  on  the  shelf.  Six  reels. — 
Marion  P.  Bodwell,  Paramount  theatre, 
Wyoming,  111. 

Woman  Froof,  with  Thomas  Meighan. — 
This  was  an  excellent  picture,  and  we  did 
fair  business  the  first  night  and  the  first 
nighters  must  have  told  friends,  because 
we  had  a packed  house  the  second  inght. 
— Jay  Brown,  Texas  theatre,  Austin,  Texas. 

■ — Neighborhood  and  college  patronage. 

Lawful  Larceny,  with  Hope  Hampton. — 
A mighty  nice  program  picture  played  to  a 
fair  house.  It  Is  a little  different  and  for 
that  reason  made  a hit  and  brought  some 
favorable  comments. — Paul  B.  Hoffman,  Le- 
gion theatre,  Holyrood,  Kan. — Small  town 
patronage. 

Lawful  Larceny,  with  Hope  Hampton. — 
A good  society  type  of  picture.  Well  acted 
and  beautiful  settings  that  are  very  elab- 
orate. Watch  the  fifth  reel,  with  the  hula 
dance,  as  it  may  not  go  in  very  particular 
houses.  Six  reels. — C.  A.  Anglemirev  Y. 
theatre,  Nazareth,  Fa. 

Th©  Frida  of  Falomar,  with  a special 
cast. — Fine.  What  it  should  be  In  every 
way.  Had  many  very  favorable  comments. 


Percy  Marmont  is  said  to  give  one  of 
his  finest  portrayals  in  Vitagraph’s 
“The  Clean  Heart”.  Marguerite  de  la 
Motte’s  work  also  has  been  praised 
highly. 

Eight  reels. — W.  L.  Douglas,  Strand  the- 
atre, Newman  Grove,  Neb. — Small  town 
patronage. 

Only  38,  with  Elliott  Dexter. — This  pic- 
ture is  a trifle  old,  but  it  pleased  one 
hundred  per  cent.  Had  many  good  com- 
ments on  this  one.  Here  is  a good  picture 
that  you  can  buy  right  and  make  yourself 
some  money  on  it.  Film  in  good  condition. 
Seven  reels. — Marlon  F.  Bodwell,  Par- 
amount theatre,  Wyoming,  111. 

The  Woman  with  Four  Faces,  with  Betty 
Compson. — Very  good  in  every  way.  So 
much  better  than  the  name  would  imply. 
Six  reels. — W.  L.  Douglas,  Strand  theatre, 
Newman  Grove,  Neb. — Small  town  patron- 
age. 

Buggies  of  Bed  Gap,  with  Ernest  Tor- 
rence.— Although  this  was  an  excellent 
picture,  we  did  only  fair  business,  but  most 
of  those  w’ho  sarv  it  liked  it.  Eight  reels. 
— Jay  Brown,  Texas  theatre,  Austin,  Texas. 
— Neighborhood  and  college  patronage. 

Buggies  of  Bed  Gap,  with  Ernest  Tor- 
rence.— A dandy  picture.  Torrence,  as 
usual,  fine.  Good  for  any  class.  Film  in 
poor  condition. — Ralph  R.  Gribble,  Grand 
theatre.  New  Hamburg,  Ont.,  Can. 

The  Next  Comer,  with  Lon  Chaney. — 
Good  business  the  first  night,  but  the  sec- 


ond night  was  an  awful  flop. — Jay  Brown, 
Texas  theatre,  Austin,  Texas. — Neighbor- 
hood and  college  patronage. 

The  Next  Ooruer,  with  Lon  Chaney. — 
A very  good  drama.  Well  acted.  Rather 
unusual  story  and  it  pleased. — Ralph  R. 
Gribble,  Grand  theatre.  New  Hamburg, 
Ont.,  Can. 

The  Next  Comer,  with  Lon  Chaney. — 
Can’t  say  anything  for  this  one. — Badger 
theatre,  Reedsburg,  Wis. 

The  Cheat,  with  Pola  Negri. — Star  does 
not  draw  very  well  for  us  and  business 
was  only  fair.  Eight  reels. — Jay  Brown, 
Texas  theatre,  Austin,  Texas. — Neighbor- 
hood and  college  patronage. 

The  Cheat,  with  Pola  Negri. — First  of 
Pola  here  and  drew  well  and  pleased  all. 
Seven  reels. — Ralph  R.  Gribble,  Grand  the- 
atre, New  Hamburg,  Ont.,  Can. 

The  Cheat,  with  Pola  Negri. — Pola  Negri 
always  a flop  from  box  office  standpoint. 
Well  produced.  Story  poor — waste  of  film. 
Seven  reels. — Lawrence  A.  Goux,  Antlers 
theatre,  Roseburg,  Ore. 

Adam  and  Bva,  with  Marion  Davies. — 
A good  pro.gram  picture.  The  star  is  the 
drawing  power  in  this  picture,  as  the  fea- 
ture in  itself  is  not  a special  by  any  means. 
Seven  reels. — George  Eberwine,  Auditorium' 
theatre,  Marblehead,  Ohio. — Small  town  pat- 
ronage. 

After  the  Show,  with  Jack  Holt. — An  old 
Paramount,  but  we  received  a print  in  good 
condition  from  the  Wilkes-Barre  exchange. 
The  show  proved  to  be  fairly  good  enter- 
tainment for  our  audience.  The  attendance 
was  fair.  Business  is  starting  to  pick  up 
with  the  Pall  season.  You  can  usually  get 
a square  deal  from  Faramount.  Seven 
reels. — C.  A.  Anglemire,  Y.  theatre,  Naz- 
areth, Pa. 

Breed  of  Men,  with  Wm.  S.  Hart. — Here 
is  one  of  Hart’s  reissues  that  is  a good 
picture.  Have  played  five  of  these  and 
this  is  best  one  yet.  Five  reels. — Rex  P. 
Barrett,  Cozy  theatre,  Columbia,  Mo. — 
Small  town  patronage. 

Pathe 

The  Way  of  a Man,  with  a special  cast. 
— Showed  this  feature  about  six  weeks  after 
I had  shown  the  last  episode  of  the  serial 
by  the  same  name,  I was  afraid  that  the 
picture  would  not  go  over,  because  I 
thought  that  no  on©  would  want  to  see  it 
in  feature  form  after  seeing  it  in  a serial. 
I want  all  you  exhibitors  to  know  that  I 
broke  all  the  house  records  with  this  pic- 
ture. Hot  weather,  in.  the  month  of  August. 
Don’t  know  where  they  all  came  from,  but 
we  could  not  take  car©  of  the  crowd.  Peo- 
ple were  standing  all  over  the  house. 
Some  said  'they  would  rather  stand  up 
than  to  miss  the  picture.  Boys,  buy  this 
and  advertise  Emerson.  Hough’s  name  and 
you’ll  pack  ’em  in.  It’s  a money  getter. 
Don’t  pass  it  up.  You’re  bound  -to  make 
money  on  it.  The  films  were  in  perfect 
condition.  If  it’s  a box  office  attraction 
you’re  looking  for,  this  is  what  you  -want. 
Seven  reels. — Marion  F.  Bodwell,  Par- 
amount theatre,  Wyoming,  111. 

The  Way  of  a Kan,  with  a special  cast. 
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— An  epic  of  the  West  in  all  its  glory,  the 
days  of  ’49.  Some  said  it  was  as  good  as 
“The  Covered  Wagon."  I say  so,  too.  You 
will  have  to  raise  admission,  as  film  ex- 
penses are  a little  high.  Seven  reels. — Paul 
J.  Durbin,  Majestic  theatre.  Perry,  111. — 
Small  town  patronage. 

Girl  Shy,  with  Harold  Lloyd. — Good  en- 
tertainment. Paid  too  much  for  it  and 
had  to  charge  40  cents  admission,  and  my 
patrons  are  still  ragging  me  about  it. — 
A.  F.  Jenkins,  Community  theatre,  David 
City,  Neb. 

The  King  of  Wild  Horses,  with  Rex, — 
The  kind  of  a picture  a fellow  likes  to  work 
hard  on  and  then  see  the  crowd  come  and 
be  pleased.  Get  it  and  boost  it  stron.g,  for 
this  picture  creates  talk  and  will  hold  up 
for  a run. — F.  W.  McManns,  Barnes  theatre, 
Fillmore,  Cal. 

Why  Worry,  with  Harold  Lloyd. — It’s 
funny.  As  good  as  many  of  his  former 
comedies  and  better  than  most.  Six  reels. 
— Ralph  R.  Gribble,  Grand  theatre.  New 
Hamburg,  Ont.,  Can. — General  patronage. 

Safety  Last,  with  Harold  Lloyd. — Ran  ■ 
this  on  Friday  to  a very  good  business. 
All  our  patrons  were  well  pleased.  It  is 
what  I would  call  a very  good  comedy. 

I ran  Pathe  News  with  it.  Made  an  extra 
good  show.  Pictures  of  this  kind  draw 
well.  AH  pleased.  Everyone  is  an  eve- 
ning of  laughter  and  that’s  what  they  want. 
Seven  reels. — P.  Quinlin,  Ideal  theatre,  Cha- 
teaugay,  N.  Y. — Small  town  patronage. 

The  Call  of  the  Wild,  with  Buck. — A fine 
picture  and  will  please.  Sure  pleased  my 
audience.  Film  in  fair  condition,  but  the 
reels  were  so  bad  I could  hardly  run  some 
of  them.  Seven  reels. — W.  A.  Doerschlag, 
Strand  theatre.  Ransom.  Kan. — Small  town 
patronage. 

Preferred 

Poisoned  Faxadise,  with  a special  cast. — 
Some  fumbles  here,  and  I am  not  in  posi- 
tion to  say  what  is  the  trouble,  for  the 
actors  were  all  a hundred  per  cent  in  tlieir 
parts.  The  thing  rises  to  the  worst  cli- 
maxes you  have  even  seen  in  a feature 
picture.  In  fact  some  of  the  stuff  pulled 
in  this  would  not  get  by  in  a serial.  Busi- 
ness very  unsatisfactory.  Seven  reels. — 
W.  H.  Brenner,  Cozy  theatre,  Winchester, 
Ind. 

Mothers- in-L  aw,  with  Ruth  Clifford. — A 


picture  that  pleased  the  majority.  Presi- 
dent Coolidge’s  mother-in-law,  Mrs.  Good- 
hues’,  endorsement  of  the  picture  was  a 
big  help  at  the  box  office.  But  do  not 
pay  too  much  for  it.  Seven  reels. — Ear- 
hart  & Lutz,  Opera  House.  Bellville  and 
Lexington,  Ohio. 

The  Broken  Wing,  with  Kenneth  Harlan. 
— A real  good  program  picture  that  gave 
good  satisfaction  here.  Six  reels. — Adolph 
Kohn,  Pastime  theatre,  Granville,  N.  Y. — 
Small  town  patronage. 

Poor  Men’s  Wives,  with  Barbara  La- 
Marr. — Barbara  LaMarr  is  wonderful  in 
this  picture  and  always  easy  to  look  at. 
The  two  twins  (Muriel  McCormac  and 
Mickie  McBan)  can’t  be  beat  for  child  act- 
ing. Don’t  see  how  they  can  train  ’em 
so  young.  Seven  reels. — Earhart  & Lutz, 
Opera  House,  Lexington  and  Bellville, 
Ohio. — Small  town  patronage. 

The  Virginian,  with  Kenneth  Harlan. — 
A real,  real  good  picture  that  will  please 
the  majority  and  can  be  bought  at  live  and 
let  live  prices.  Eight  reels. — Adolph  Kohn, 
Pastime  theatre,  Granville,  N.  Y. — Small 
town  patronage. 

Prod.  Dist.  Corp. 

Hold  Your  Breath,  with  Dorothy  Devore. 
— Here’s  one  that  will  please  and  then 
some.  I liked  it  better  than  “Safety  Last.” 
which  is  a similar  picture.  Business  good 
and  audience  enthusiastic.  Picture  a little 
slow  at  first,  but  Oh!  boys,  when  the 
action  on  the  building  starts  it  is  action! 
Kept  the  house  in  an  uproar.  A series  of 
outbursts  of  lairghter  punctuated  by  gasps 
at  the  thrills.  Six  reels. — Rex  P.  Barrett, 
Cozy  theatre,  Columijia,  Mo. — Small  town 
patronage. 

Hold  Your  Breath,  with  Dorothy  Devore. 
— A good  comedy.  Reminds  one  of  Lloyd 
in  “Safety  Last.”  An  hour’s  entertain- 
ment. Some,  of  my  older  patrons  did  not 
care  much  for  it.  Don’t  promise  too  much 
in  boosting  it.  With  a more  popular  star  it 
would  have  the  drawing  power  it  now  lacks 
to  make  it  a big  picture.  Six  reels. — Chas. 
H.  Ryan.  Milford  theatre,  Chicago,  111. — 
Neighborhood  patronage. 

Another  Scandal,  with  Lois  Wilson. — 
'riiis  is  a pretty  spicy  show.  Eight  reels. 
— Olen  Reynolds,  Pearl  theati'e,  Hymera. 
Ind. — Small  town  patronage. 

Wandering  Husbands,  with  James  Kirk- 
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wood  and  Lila  Lee. — A nice  little  program 
picture  which  seemed  to  please  everyone. 
Both  Kirkwood  and  Lee  very  good  in  this. 
Seven  reels. — William  E.  Tragsdorf,  Trags 
theatre,  Neillsville,  Wis. — Small  town  pat- 
ronage. 

The  Legend  of  Hollywood,  with  Pe  hv 
Marmont. — Not  liked  by  our  audience.  Pic- 
ture too  sad  and  dramatic.  People  want 
live  pictures  these  days. — I,  T.  Brisco, 
Princess  theatre,  Elwood,  Ind. — General 
patronage. 

The  Night  Hawk,  with  Harry  Carey. — 
Very  good.  Pleased  eighty-five  per  cent. 
Put  a good  comedy  on  with  this  if  you 
want  an  extra  good  show.  Five  reels. — 
Geo.  Khattar,  Khattar’s  theatre,  Sydney. 
N.  S.,  Canada. 

The  Lightning  Bider,  with  Harry  Carey. 
— Very  good.  Everyone  liked  it. — W.  F. 
Warneford,  Gem  theatre,  Lawrenceburg, 
Ind. 

The  Lightning  Bidsr,  with  Harry  Carey. 
— Pretty  good  Western  type  of  picture. 
Six  reels. — Olen  Reynolds,  Pearl  theatre, 
Hymera,  Ind. 

Pure  Grit,  with  Roy  Stewart. — A nice 
little  program  picture  that  pleased  usual 
Summer  crowd.  Universal  prints  are  al- 
ways A-1  out  of  Omaha.  We  have  yet  to 
receive  a bad  one.  Business  at  this  time 
of  year  not  so  good.  Five  reels. — Gunther 
and  Metzger,  Palace  theatre,  Syracuse,  Neb, 
— Small  town  patronage. 

Puritan  Passions,  with  a special  cast. — 
Picture  is  the  bunk.  Patrons  walked  out 
on  same.  Told  my  wife,  who  is  cashier, 
“The  Bunk.”  I never  had  so  many  people 
complaining  on  a picture  as  this  one.  Paid 
$5.00  too  much  for  same.  Six  reels. — 
Julius  Hollenbak,  Liberty  theatre,  Lynden, 
Wash. 

Puritan  Passions,  with  a special  cast. — 
Not  well  liked  by  patrons.  Consequently 
poor  business. — W.  F.  Warneford,  Gem 
theatre,  Lawrenceburg,  Ind. 

Down  Home,  with  a special  cast. — Not 
even  a good  program  picture,  and  of  the 
seven  pictures  on  our  contract  to  date,  five 
have  been  substituted.  To  make  it  worse, 
we  had  a full  house.  Seven  reels. — Paul  B. 
Hoffman,  Legion  theatre,  Holyrood,  Kan. — 
Small  town  patronage. 

Michael  O’Halloran,  with  a special  cast. 
— A splendid  program  picture. — Bert  Silver, 
Silver  Family  theatre,  Greenville,  Mich. 

Michael  O’Halloran,  with  a special  cast. 
— The  best  kid  picture  that  I have  played 
in  a long  time.  You  will  make  no  mistake 
in  this  one. — Mack  Behrendt,  Grand  theatre, 
Elyria,  Ohio. 

The  Man  from  Glengary,  with  a special 
cast. — A mighty  nice  program  picture  that 
pleased  a fine  house.  A good  clean  little 
bill  that  can  be  run  at  any  time.  Six 
reels. — Paul  B.  Hoffman,  Legion  the.atre, 
Holyrood,  Kan. — Small  town  patronage. 

Selznick 

Flapper  Wives,  with  May  Allison. — Just 
an  average  program.  Fairly  pleasing. 
Seven  reels. — Olen  Reynolds,  Pearl  theatre, 
Hymera,  Ind. — Small  town  patronage. 

Daughters  of  Today,  with  Patsy  Ruth 
Miller. — A very  good  drawing  card.  How- 
ever, picks  on  the  poor  colleges  as  the  in- 
stitutions which  are  responsible  for  the 
downfall  of  our  youth.  It  would  be  inter- 
esting to  know  which  university  the 
director  attended. — William  Croucher,  Cres- 
cent theatre,  Newark,  N.  Y. 

Twenty  Dollars  a Week,  with  George  Ar- 
(Continued  on  page  102) 
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Mark  it  dowir  tiiTy’^r  cuff  . . . Paste  it  in  your  hat  . . . This  announce- 
ment means  M-O-N-E-Y  to  you  — gobs  of  real  jack,  because  we’re  bringing 
something  absolutely  brand  new  to  the  picture  business. 

The  famous  character  BOB  CUSTER,  in  a series  of  TEXAS  RANGER 
stories  just  packed  to  the  hilt  with  sure  fire  high  pressure  Western  stuff  that 
packs  theatres.  There  will  be  8 of  them.  Eight  sure  fire  winners  with  big 
stories  — big  time  action,  wild  riding,  dare  devil  stunts,  to  stand  your  people 
up  side  down  . . . We  promise  you  8 crackerjack  productions  and  our  big  tip 
to  you  is  — “SPEAK  TO  YOUR  F.  B.  O.  SALESMAN  NOWr  Watch  for 
No.  1 to  be  announced  shortly. 

Distributed  by 

FILM  BOOKING  OFFICES  OF  AMERICA,  INC. 

723  Seventh  Ave. — New  York  City — Exchanges  Everywhere 
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llss. — Not  quite  us  good  as  tlie  otlier 
George  Arliss  shows.  Six  reels. — Olen 
Reynolds,  Pearl  theatre,  Hymera,  Ind. — 
Small  town  patronage. 

Quicksand,  with  a special  cast. — For 
action,  this  one  is  all  there.  The  audience 
we  had  ate  it  up  and  kept  up  so  much 
noise  that  we  had  to  stop  the  show  twice  to 
get  them  quiet.  Print  good.  Six  reels. — 
W.  E.  Elkin.  Temple  theatre,  Aberdeen, 
AIlss. — Neighborhood  patronage. 

My  Old  Kentucky  Home,  with  Monte 
Blue. — This  was  a splendid  picture  and  was 
well  liked  by  everyone.  We  received  one 
of  the  w'orst  prints  that  was  ever  sent  out 
of  an  exchange.  It  was  terrible.  Eight 
reels. — O.  E MacFherson,  New  Kendrick 
theatre,  Kendrick,  Idaho. 

Defying  Destiny,  with  Irene  Rich. — I re- 
ceived on  this  one  more  nice  compliments 
than  on  any  picture  we  have  had  for  a 
long  time.  Print  good.  Five  reels. — W7  E. 
Elkin,  Temple  theatre,  Aberdeen,  Miss. — 
Neighborhood  patronage. 


United  Artists 

America,  a D.  W.  Griffith  production. — 
Have  just  finished  a four  days’  run  and  I 
want  to  tell  all  exhibitors  that  it  is  the 
biggest  and  best  picture  of  the  day.  I 
have  never  seen  any  picture  that  would 
•any  ways  come  up  to  it.  Book  it  and  get 
your  schools  interested  in  it.  It  is  a pic- 
ture for  every  American  to  see.  They  all 
go  away  boosting  it.  You  can't  go  wrong 
in  booking  this  picture. — T.  N.  Magruder, 
Elite  theatre,  lola,  Kan. 

America,  a D.  W.  Griffith  production. — 
In  a class  with  "Birth  of  a Nation.”  It 
'took  well  here  and  did  only  a fair  business. 
iDid  not  make  money  on  it.  Play  it  in  with 
tjchool  and  everything  else.  But  the  picture 


“Hearts  of  Oak,”  James  A.  Herne’s  fa- 
mous melodrama,  has  reached  the 
screen  via  the  Fox  studios.  Hobart 
Bosworth  and  Pauline  Starke  are  fea- 
tured. 


is  very  good.  Ten  reels. — Aug.  Berkholtz, 
Mermac  theatre.  West  Bend,  Wis. 

America,  a D.  W.  Griffith  production. — 
Well  made  historical’  picture,  but  does  not 
compare  with  “Birth  of  a Nation”  in  any 
way.  Battle  scenes  not  so  good.  Music 
inferior  to  “Nation”  music  (the  latter  was 
beautiful).  I might  add  that  the  picture 
lacks  diminutive  punches  which  were  in 
evidence  in  the  “Nation.”  Very  little  com- 
edy relief.  In  the  “Nation”  picture  we 
had  small  punches  all  through,  such  as 
where  the  guard  sighs  at  the  Gish  girl  as 
she  enters  the  hospital,  and  many  other 
such  things  that  help  a picture  get  over. 
It  is  a good  picture  and  I’m  not  trying  to 
pan  it,  but  it’s  not  an  average  picure,  for 
it'  lacks  details  thrown  in  to  hold  the 
patron’s  interest. — W.  O.  Stevens,  Apollo 
theatre,  Princeton,  111. 

No  More  "Women,  w’ith  a special  cast. — A 
fair  audience  well  pleased.  Seven  reels. — 
J.  W.  Lumpkin,  Cupid  theatre,  Miles.  Texas. 

One  Exciting-  Night,  a D.  W.  Griffith  pro- 
duction.— A mystery,  picture  that  pleased 
the  best  of  any  picture  we  have  shown  in 
a long  time.  A little  old,  but  print  was 
good. — American  Legion  theatre.  Broad- 
lands,  111. — Small  town  patronage. 

The  Iron  Trail,  with  a special  cast. — 
Drew  fair  crowd.  All  liked  it.  Seven  reels. 

• — J.  W.  Lumpkin,  Cupid  theatre.  Miles. 
Texas. 

Orphans  of  the  Storm,  a D.  W.  Griffith 
production. — This  is  a splendid  big  produc- 
tion and  can  be  bought  now  at  live  and 
let  live  prices.  It  pleased  fine  here,  and  I 
am  glad  I played  it.  Comments  favorable. 
Twelve  reels. — Adolph  Kohn,  Pastime  the- 
atre, Granville,  N.  T. — Small  town  patron- 
age. 

Orphans  of  the  Storm,  a D.  W.  Griffith 
production.— This  was  certainly  a good  pic- 
ture and  we  did  the  best  business  of  the 
summer  witii  it.  The  print  was  bad,  but 
the  price  was  right  and  we  made  good 
money.  Not  a kick  was  heard.  Ten  reels. 
— Jay  Brown,  Texas  theatre,  Austin, 
Texas. — Neighborhood  and  college  patron- 
age. 

Bosita,  with  Mary  Pickford. — .t  dandv 
picture,  lots  of  mob  scenes,  plenty  of  big 
sets.  Mary  does  some  excellent  work  in 
a character  that  is  different  from  lier  usual 
work.  Pleased  here  well.  Business  good 
at  advanced  admissions.  Nine  reels. — Rex 
P.  Barrett,  Cozy  theatre,  Columbia,  Mo. — 
Small  town  patronage. 

Through  the  Back  Door,  with  Mary  Pick- 
ford. — Best  house  this  Summer.  The  11x14 
photos  pulled  them  in.  They’re  great.  All 
pleased.  Seven  reels. — J.  W.  Lumpkin, 
Cupid  theatre.  Miles,  Texas, 

Dream  Street,  a D.  W.  Griffith  production. 
— Didn’t  please  or  draw  as  some  of  the 
others.  Too  long  for  hot  weather.  Nine 
reels. — J.  W.  Lumpkin,  Cupid  theatre.  Miles, 
Texas. 

The  Glorious  Adventure,  with  Diana 
Manners. — Fair  crowd,  but  wasn’t  received 
with  much  enthusiasm.  Boosted  the  Prisma 
colors,  which  were  unusual  and  got  me  by. 
Seven  reels. — J.  W.  Lumpkin,  Cupid  the- 
atre, Miles,  Texas. 

Garrison’s  Finish,  with  Jack  Pickford. — 
Next  to  “Through  the  Back  Door.” 
Usually  from  5 to  20  start  leaving  before 
the  end,  but  everyone  stayed  on  this  and 
kept  laughing.  Sure  makes  a fellow  feel 
good  to  see  this  instead  of  them  looking 
like  they’d  been  to  a funeral.  Eight  reels. 
— J.  W.  Lumpkin,  Cupid  theatre,  Miles, 
Texas. 

A Tailor  Made  Man,  w'ith  Charles  Ray. — 
They  liked  it.  Some  said  too  long;  some 
not  long  enough.  Above  average  attend- 
ance. Nine  reels. — J.  W.  Lumpkin,  Cupid 
theatre.  Miles,  Texas. 

The  Molly  Coddle,  with  Douglas  Fair- 
banks.— A little  above  average  attendance. 
Pleased  all.  Six  reels. — J.  W.  Lumpkin, 
Cupid  theatre.  Miles,  Texas. 

UniverscJ 

■Wine,  with  Clara  Bow. — For  adult  pat- 
ronage. Not  much  body  to  the  story.  Pic- 
tures wild  youth  in  this  age  of  jazz.  Not 
one  of  the  ten  best  pictures  of  the  year. 


Tom  Wilson  and  Matt  Moore  in  the 
F.  B.  O.  comedy  feature,  “Fools  in  the 
Dark.” 


star  not  well  known  enough  to  feature  in 
this  picture.  As  a box  office  attraction  it  is 
only  fair.  Seven  reels. — Chas.  H.  Ityan, 
Milford  tlieatre,  ('hicago.  111. — Neighborhood 
patronage. 

The  Fighting  American,  W'ith  a .special 
cast. — The  title  is  catchy  and  will  brin.g 
them  in.  However,  it  fools  a lot  of  folks, 
becaiise  they  expect  something  altogether 
different.  Picture  is  good  and  fairly  inter- 
esting, but  story  and  stunts  seem  very 
improbable.  Fair  business.  Don't  over- 
estimate tiiis  one.  .Six  reels. — W.  ,1.  I’etri, 
Columbian  theatre,  Seattle,  Wash. 

Big  Timber,  with  William  Desmond. — .\ 
nice  little  iirogram  picture.  Good  scenes  of 
log  jams  and  forest  tires.  Drew  good.  Well 
liked.  Fist  fight  almost  equals  fight  in 
“The  Spoilers.”  Five  reels. — C.  B.  Marks, 
Rex  theatre,  .\lbion.  Neb. 

The  Galloping  Ace,  with  Jack  Hoxie. — 
One  of  Hoxie’s  best.  A pleasing  Western 
picture.  Five  reels. — Olen  Reynolds,  Pearl 
theatre,  Hymera,  Ind. — Small  town  pat- 
ronage. 

Fighting  Fury,  with  Jack  Hoxie. — An  old 
time  Western  that  should  be  taken  off  the 
market.  There  are  more  people  killed  in 
this  than  in  the  World  War.  Blood  and 
thunder  all  the  way  through.  I like  plenty 
of  action,  but  leave  out  killing.  Did  not 
please. — C.  B.  Marks,  Rex  theatre,  Albion, 
Neb. — General  patronage. 

The  Sawdust  Trail,  with  Hoot  Gibson. — • 
This  gave  satisfaction.  Has  some  good 
comedy  touches.  Six  reels. — Henry  W. 
Gauding,  Lincoln  theatre,  Pittsburgh,  Pa. 

The  Sawdust  Trail,  with  Hoot  Gibson. — 
Oh,  Boy!  What  a picture.  Comedy,  lots  of 
good  clean  action.  I think  this  is  by  far 
the  best  Gibson  has  done  yet.  Played  Fri- 
day and  Saturday  to  good ' business.  The 
women  liked  it,  also  the  men.  Pleased  all 
classes.  Six  reels. — C.  B.  Marks,  Rex  the- 
atre, Albion,  Neb. 

The  Signal  Tower,  with  Virginia  Valli. — 
Very  satisfactory.  Good  story,  good  star, 
excellent  support,  in  fact  everything  that 
makes  a picture.  Don’t  be  afraid  of  this 
one,  and  step  on  it.  Good  payer.  Seven 
reels. — W.  J.  Petri,  Columbiaii  theatre, 
.Seattle,  Wash. 

The  Signal  Tower,  with  Virginia  Valli. — 
We  were  so  impressed  with  this  picture 
that  we  booked  it  for  a week.  We  stick 
to  it  that  the  picture  is  wonderful,  but 
business  was  about  fifty  per  cent  of  what 
we  expected.  Comments  were  divided. 
Some  patrons  couldn’t  praise  the  attraction 


Directed  by 

Tod.  Browning 

Made  at  the  F.JB.  O. 
Studios,  Holly  wood, Xalif. 

^ 
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True  Talk  No.  12 


By  John  B.  Rock 

General  Manager,  Vitagraph,  Inc. 


October  18 — 

‘■The  Clean  Heart," 
by  A.  S.  IM.  HiUchinson, 
is  a simple  story  of  life  s 
drama  ; of  a man’s  battle 
against  the  most  devil- 
ish of  all  enemies,  selfish- 
ness. 

Selfishness  makes  men 
cruel.  These  cruelties 
are  dramatically  de- 
picted in  “The  Clean 
Heart";  they  ^vring  the 
hearts  of  the  audience. 

I want  e\'er}bod}'  to 
see  it. 

“The  Clean  Heart" 
or 

"4"he  Cruelties  of  Life" 

Get  me? 


enough.  Others  were  just  as  emphatic  the 
other  way.. — John  W.  Hawkins,  Capitol  the- 
atre, New  Bedford,  Mass. — General  patron- 
age. 

The  Night  Message,  with  a special  cast. 
— I'd  advise  you  to  lay  off  this  one.  Old 
stuff,  very  obvious  from  beginning,  and 
you’ll  invite  kicks  from  your  patrons.  Five 
leels. — Frank  Sabin,  Majestic  theatre.  Eu- 
reka, Mont. — Small  town  patronage. 

Excitement,  with  Laura  LaPlante. — Fair 
program  picture.  Star  excellent. — I.  T. 
Brisco,  Princess  theatre,  Elwood,  Ind. — 
General  patronage. 

Excitement,  with  Laura  LaPlante. — If 
my  fellow  exhibitors  are  looking  for  a pic- 
ture that  is  different,  would  advise  their 
booking  “Excitement.”  It  is  five  reels  of 
side-splitting,  wholesome  comedy.  Person- 
ally, I think  it  excels  “The  Hottentot”  in 
comical  situations.  Five  reels. — Dorothy 
B.  Strauss,  Bonita  theatre,  Copperhill,  Tenn. 

Excitement,  with  Laura  LaPlante. — This 
is  a good  little  picture  and  went  over  O.K. 
here  during  our  “Fall  Festival.”  Has  a lit- 
tle of  everything  in  it.  Lots  of  thrills  and 
plenty  of  comedy.  Five  reels. — J.  M.  Rey- 
nolds, Elwood  Opera  House,  Elwood,  Neb. 

Riders  Up,  with  a special  cast. — Person- 
ally, I didn’t  care  much  for  this  picture, 
and  I guess  the  rest  were  about  like  me. 
as  no  one  patted  me  on  the  back  and  told 
me,  “It  was  a good  picture.”  It  might 
.go  good  with  you.  though.  Five  reels. — J. 
M.  Reynold.s.  Elwood  Opera  House,  Elwood. 
Neb. 

Tlte  Breathless  Moment,  with  William 
Desmond. — A very  good  program  picture. 
However,  by  way  of  a little  criticism,  won- 
der if  any  other  exhibitor  noticed  some- 
thing that  amused  me  greatly.  Little  child 
lying  in  bed  with  hands,  which  have  been 
badly  burned,  bandaged,  and  whose  father 
greets  child,  shaking  his  hand,  the  child 
smiling  in  great  glee,  despite  the  burns  and 
father’s  pressure.  Five  reels. — Dorothy  B. 
Strauss,  Bonita  theatre,  Copperhill,  Tenn. 

Forty  Horse  Hawkins,  with  Hoot  Gibson. 
— A very  good  comedy-drama,  but  not  for 
Hoot.  If  he  is  to  continue  in  this  type  of 
picture,  then  they  should  change  his  stage 
name  to  Percy  Gibson.  More  appropriate. 
Six  reels. — W.  W.  White,  Gay  & Jefferson 
theatres,  Newport  and  Jefferson  City.  Tenn. 

Stolen  Secrets,  with  Herbert  Rawlinson. 
— Clever  story  made  into  good  entertain- 
ment. Surprise  ending.  Okay  for  program. 
Five  reels. — Frank  Sabin.  Majestic  theatre. 
Eureka.  Mont. — Small  town  patronage. 

Sawdust,  with  Gladys  Walton. — This  pic- 
ture was  well  liked  by  all.  Five  reels. — 
O.  E.  MaePherson,  New  Kendrick  theatre, 
Kendrick,  Idaho. 

The  'Whispered  Name,  with  a special  oast. 
— Mediocre  picture;  not  rotten,  but  far  from 
good.  Business  light.  Five  reels. — Rex  P. 
Barrett,  Cozy  theatre,  Columbia.  Mo. — Small 
town  patronage. 

Legally  Bead,  with  Milton  Sills — Several 
of  my  patrons  said  that  was  one  of  the 
best  picture.?  that  we  had  given  them  in 
a long  time.  It  was  good  and  one  that 
you  can  step  on.  It  is  interesting  from 
start  to  finish.  Star  well  liked  here.  Six 
reels. — O.  E.  MaePherson,  New  Kendrick 
theatre,  Kendrick,  Idaho. 

McG-uire  of  the  Mounted,  with  William 
Desmond. — Did  not  see  this,  but  those  who 
did  said  it  was  good.  Five  reels. — Robt. 
L.  Anderson,  Olympic  theatre,  Forks.  Wash. 
— Small  town  patronage. 

The  Red  "Warning,  with  .Tack  Hoxie. — A 
good  Western.  A little  better  than  the 
average.  Get  it — you’ll  like  it.  Five 
reels. — J.  M.  Reynolds,  Elwood  Opera 
House,  Elwood,  Neb. 

Nobody’s  Bride,  with  Herbert  Rawlinson. 
Good  program  picture.  Five  reels. — O.  E. 
MaePherson,  New  Kendrick  theatre,  Kend- 
rick, Idaho. 

Ridgeway  of  Montana,  with  .Tack  Hoxie. 

A good  Western  program.  Gave  satisfac- 
tion.— Bert  Silver,  Sliver  Family  theatre, 
Greenville,  Mich. 

The  Flame  of  Life,  with  Priscilla  Dean. 
This  picture  is  a little  old,  but  as  we  had 
not  showed  it,  thought  we  would  play  it. 
and  will  say  that  I am  glad  we  did,  as  it 
played  to  two  good  houses  for  two  nights. 
The  mine  fire  scene  and  the  water  scene 


Hobart  Henley,  well  known  director,  is 

back  in  harness  again  as  an  actor,  in 
the  Metro-Golwyn  production,  “Mrs. 
Paramor.” 

in  the  mine  are  great,  and,  unless  your 
audience  are  all  ivory  heads,  it  should 
please.  Acting  is  good  and  story  fair,  and 
different  in  a wey  from  the  ordinary.  Play 
it,  as  price  is  okay  and  film  good.  Seven 
reels. — C V.  Anderson,  Oak  theatre,  Oak- 
dale, Neb. 

Hook  and  Ladder,  with  Hoot  Gibson. — • 
Used  this  on  Saturday  night  and  went  over 
very  well.  Personally,  I didn’t  like  it  as 
well  as  others  of  this  star,  but  my  rural 
patrons  seemed  to.  Six  reels. — W.  L. 
Douglas,  Strand  theatre,  Newman  Grove, 
Neb. — Small  town  patronage. 

Vitagraph 

Let  Not  Man  Fut  Asunder,  with  Lou  Tel- 
legen. — Picture  good.  However,  our  pa- 
trons don’t  seem  to  take  to  this  sort  of 
stuff.  Goes  over  their  heads,  and  the  title 
has  no  box  office  value  unless  heavily  ex- 
ploited. Print  good.  Seven  reels. — W.  J. 
Petri,  Columbian  theatre,  Seattle,  Wash. 

Let  Not  Man  Fut  Asunder,  with  Lou  Tel- 
legen. — Ran  it  on  Sunday  to  a big  house. 
I would  consider  this  one  a good  program 
picture  but  not  the  special  they  claim.  Too 
high  in  price.  If  you  buy  it  for  a special 
you  will  be  disappointed.  If  you  buy  it 
for  a program  at  a program  price,  you  will 
be  pleased.  Suit  yourself.  Eight  reels. — • 
P.  W.  Quinlin,  Ideal  theatre,  Chateaugay, 
N.  Y. — Small  town  patronage. 

Code  of  the  ‘Wilderness,  with  a special 
cast. — Fair  program  Western,  although  not 
exciting  enough  for  this  type  of  picture. 
Pleased  about  fifty  per  cent  to  fair  busi- 
ness. Excellent  print.  Seven  reels. — W.  J. 
Petri,  Columbian  theatre,  Seattle,  Wash. 

Code  of  the  Wilderness,  with  a special 
cast. — Very  good  clean  thrilling  Western 
picture.  The  best  Western  program  we 
have  ever  run.  Has  an  extra  good  cast, 
and  is  a real  peppy,  outdoor  story.  Pleased 
•100  per  cent. — A.  C.  Willardson,  Victory 
theatre,  Salina,  Utah. 

Between  Friends,  with  Anna  Q.  Nilsson. 
A well  directed  picture  with  a good  sup- 
porting cast.  Holds  your  interest  from  be- 
ginning to  end.  Played  to  capacity  and 
well  liked  by  my  patrons. — J.  H.  Phillips, 
Photoplay  theatre.  Third  avenue  and  Nine- 
ty-eighth street.  New  York,  N.  T. 

The  Love  Bandit,  with  Doris  Kenyon, — 
Nice  picture  of  lumber  camp  story.  Excel- 
lent scenes.  Lots  of  rivalry  between  the 
lumber  companies,  result — plenty  of  fights. 
Gave  general  satisfaction  here.  Film  okay. 
Six  reels. — H.  G.  Selk,  Selk  theatre,  Scotia, 
Neb. — Small  town  patronage. 

The  Love  Bandit,  with  Doris'  Kenyon. — 


Oh  Boy 

what  action! 

In  some  parts  the  story 
travels  so  fast  you  think 
the  film  is  going  to  burst 
into  flame  in  the  machine 

That*s  Action 
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Jackie  Coogan,  Tom  Santchi  and  Gloria 
Grey  in  two  scenes  from  “Little  Rob- 
inson Crusoe,”  a Metro-Goldwyn  pro- 
duction. 

This  is  a real  good  picture.  One  that  will 
please  the  majority  of  any  audience.  Not 
a special  but  a dandy  program.  Films  good. 
Six  reels. — W.  A.  Doerschlag,  Strand  thea- 
tre, Ransom,  Kan. — Small  town  patronage. 

The  Man  From  Brodney’s,  with  J.  tVar- 
ren  Kerrigan. — A dandy  picture  in  every 
way.  Pleased  95  per  cent.  Played  Larry 
Semon  in  “Risks  and  Roughnecks,”  which 
made  the  show  please  a hundred  per  cent. 
Don’t  raise  your  juices.  Eight  reels. — Geo. 
Khattar,  Khattar’s  theatre,  Sydney,  X.  S. 
Canada. 

On  the  Bajiks  of  the  Wabash,  with  Mary 
Carr. — Some  fellow's  didn’t  see  fit  to  give 
this  one  much.  How'ever,  I found  it  a very 
fine  feature.  Numerous  thrilling  situations, 
some  fine  comedy  relief.  The  flood  scene 
is  okay.  I had  many  compliments  and  good 
business.  Film  okay,  as  was  the  price. 
Seven  reels. — H.  G.  Selk,  Selk  theatre,  Sco- 
tia. Neb. — Small  tow-n  patronage. 

On  the  Banks  of  the  Wabash,  with  Mary 
Carr. — A fine  picture.  One  that  should 
please  all.  Fine  flood  and  fire  scene.  Seven 
reels. — 'J.  W.  Andresen,  Rialto  theatre,  Co- 
zad.  Neb. 

On  the  Banks  of  the  Wabash,  with  Mary 
Carr. — Vitagraph  has  a real  picture  in  this 
one.  For  an  audience  picture  appealing  to 
all  types  of  fans,  “On  the  Banks  of  the 
Wabash”  registered  100  per  cent.  Not  one 
patron  w'as  dissatisfied.  Drew  better  sec- 
ond night.  Seven  reels. — Gunther  and 
Metzger,  Palace  theatre,  Syracuse,  Neb. — 
Small  town  patronage. 

Masters  of  Men,  with  Cullen  Landis. — - 
Good  picture.  Reel  1 in  poor  condition. 
Paid  too  much  for  same.  Half  price  would 
be  all  right.  Fair  business.  Seven  reels. 
— ^Julius  Hollenbak,  Liberty  theatre,  Lyn- 
den,.  Wash. 

Masters  of  Men,  with  Cullen  Landis. — 
This  picture  will  please  any  audience. 
Would  say  just  a bit  better  than  a pro- 
gram picture.  Played  this  one  for  benefit 
of  fire,  department,  but  even  at  that  it  was 
hard  to  get  them  in.  No  fault  of  picture. 
Seven  reels. — C.  A.  Linsley,  Opera  House, 
Soldier  Summit,  Utah. — Railroad  patronage. 

Iioyal  liives,  with  Mary  Carr. — Don’t 
bump  your  price  on  this.  Nine  reels, — 
Ralph  R.  Gribble,  Grand  theatre.  New  Ham- 
burg, Ont.,  Can. 

The  Midnight  Alarm,  with  Cullin  Landis. 
— Am  late  playing  this,  but  the  picture  sat- 


isfied those  who  came.  Had  medicine  show 
competition.  Talk  about  hokum  in  “The- 
Midnight  Alarm,”  what  about  the  hokum 
medicine  show's  and  how  they  fall  for  it. 
Seems  like  that  is  what  they  w'ant.  Seven 
reels. — H.  G.  Selk,  Selk  theatre,  Scotia, 
Neb. — Small  town  patronage. 

The  Midnight  Alarm,  with  Cullen  Landis. 
— Very  good,  but  I lost  a lot  of  money  on 
it.  Pleased  those  few’  who  did  take  a 
chance.  Seems  like  they  are  off  Vitagraph 
stuff.  I don’t  exactly  know  why.  Seven 
reels. — Paul  J.  Durbin,  Majestic  theatre, 
Perry,  111. — Small  tow'n  patronage. 

The  Leavenworth  Case,  with  Seena  Owen. 
— Fairly  good  mystery  story,  but  when  it 
is  over  you’ll  not  hear  any  more  about  it. 
— Ralph  R.  Gribble,  Grand  theatre.  New 
Hamburg,  Ont.,  Can. 

The  Ninety  and  Nine,  with  Colleen  Moore. 
— Melo  of  the  first  water.  Will  get  over 
big  w'lth  the  mob.  Your  discriminating  few 
W’ill  sniff  W'hen  they  leave  (jjerhajjs  due  to 
smoke  from  the  forest  fire.) — Prank  Sabin, 
Majestic  theatre.  Eureka,  Mont. — Small 
town  patronage. 

Pioneer  Trails,  with  Cullen  Landis. — 
Very  satisfactory.  Not  a big  special,  but 
excellent  for  small  town.  Pleased  100  per 
cent  here.  Constant  action,  fine  scenery, 
some  comedy.  Film  in  good  condition. 
Seven  reels. — H.  G.  Selk,  Selk  theatre,  Sco- 
tia, Neb. — Small  town  patronage. 

Pioneer  Trails,  w’ith  Cullen  Landis. — A 
real  good  picture.  Played  it  on  same  nights 
that  “Tlie  Covered  Wa.gon”  was  shown  at 
opposition  house  and  it  jdeased  and  drew 
well.  Paper  on  same,  especially  the  six- 
sheets'.  very  good  where  action  is  w’anted. 
Seven  reels. — Adolph  Kohn.  Pastime  thea- 
tre, Granville,  N.  Y. — .Small  tow'n  patron- 
age. 

Pioneer  Trails,  w'itli  Cullen  Landis. — T.it- 
tle  old,  but  good  Friday  and  Saturday  jiic- 
ture,  as  business  w’as  fine. — H.  S.  Robbins. 
Robinhood  theatre.  Grand  Haven,  Mich. 

Where  Men  Are  Men,  with  William  Dun- 
can.— good  jtrogram  picture  that  can  be 
bought  right.  No  kicks  on  this  one.  Five 
reels. — C.  A.  Linsley,  Opera  House.  Soldier 
Summit.  Utah. — Railroad  jjatronage. 

A Woman’s  Sacrifice,  with  Corinne  Grif- 
fith.— Acting  good.  Nice  scenery,  but  these 
sex  pictures  are  no  good  for  the  average 
theatre.  Film  fair.  Five  reels. — W.  A. 
Doerschlag,  Strand  theatre.  Ransom,  Kan. — 
Small  town  patronage. 


Ben  Lyon  and  Eleanor  Boardman  in  two 
dramatic  scenes  from  “Wine  of  Youth,” 
a Metro-Goldwyn-Mayer  production. 


Two  scenes  from  “Reckless  Romance,” 
an  A1  Christie  feature  comedy  with  T. 
Roy  Barnes,  Harry  Myers,  Wanda 
Hawley,  Sylvia  Breamer,  Tully  Mar- 
shall and  others,  for  Producers  Distrib- 
uting Corp. 


Warner  Brothers 

Broadway  After  Bark,  with  Adolphe 
MenjouT — Very  satisfactory  all  the  way 
through.  Picture  pleased  everybody  that 
saw  it,  to  good  business.  Seven  reels. — W. 
.1.  Petri,  Columbian  theatre,  Seattle,  Wash. 

The  Marriage  Circle,  with  a special  cast. 
— This  one  was'  a jam  up  good  show  and 
we  did  very  satisfactory  business.  Eight 
reels. — Jay  Brown,  Texas  theatre,  Austin. 
Tex. — X’eighborhood  and  college  patronage. 

The  Marriage  Circle,  with  a special  cast. 
— This  is  a top  notcher.  Had  several  come 
liack  the  second  night.  Warner  Bros,  sure 
have  some  great  stuff,  and  they  don’t  hold 
you  up  for  it  either.  If  they  keep  sending 
us  as  good  pictures  as  they  have  done  in 
the  past,  we  won’t  be  able  to  show  any 
other  productions.  Service  out  of  Seattle 
exchange  beats  anything  we  ever  got.  Nine 
reels. — O.  E.  MaePherson,  New  Kendrick 
theatre,  Kendrick,  Idaho. 

Beau  Brummel,  with  .lohn  Barrymore. — 
.\nother  costume  jjicture.  Acting  and  story 
wonderful.  Box  office  value  none.  No  ac- 
tion or  thrills,  nuff  sed.  Nine  reels. — W.  J. 
I’etri,  Columbian  theatre,  Seattle,  Wash. 

Little  Johnny  Jones,  with  Johnny  Hines. 
— A good  program  picture.  Bought  at  fair 
j)rice,  will  satisfy.  Six  reels'.  Warner 
Brothers’  product  good  and  consistent. — L. 
A.  Goux,  Antlers  theatre,  Roseburg,  Ore.^ — 
“Best  city  of  5,000.” 

The  Country  Kid,  with  Wesley  Barry. — 
A good  program  picture,  but  not  a special. 
— Bert  Silver,  .Silver  Family  theatre,  Green- 
ville, Mich. 

Heroes  of  the  Street,  with  Wesley  Barry. 
— A good  picture  that  seemed  to  please. 
Star  and  cast  good.  Six  reels. — J.  W.  An- 
dresen, Rialto  theatre,  Cozad,  Neb. 

The  Little  Church  Around  the  Comer, 
with  Claire  Windsor. — Very  good  Indeed. 
Played  one  day;  sorry  we  didn’t  play  it 
longer.  Good  comments'.  One  hundred  per 
cent  entertainment. — A.  J.  Jenkins,  Commu- 
nity theatre,  David  City,  Neb. 

The  Beautiful  and  Damned,  with  Marie 
Prevost. — We  made  some  jack  on  this  pic- 
ture and  it  went  over  good.  Personally  I 
do  not  care  for  a picture  which  carries  so 
much  stuff  along  the  booze  party  line. 
Seven  reels. — O.  E.  MaePherson,  New  Ken- 
drick theatre,  Kendrick,  Idaho. 

Conductor  1492,  with  Johnny  Hines. — 
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Harry  .Langdon,  the  Sennett  comedian  in 
two  bits  of  action  from  his  latest  Pathe 
comedy,  “The  Hansom  Cabman.” 

This  wa.s  a very  good  comedy  and  the  fe^t 
who  saw  it  liked  it. — Jay  Brown,  Texas 
theatre,  Austin,  Texas. — Neighborhood 
and  college  patronage. 

Serials 

Into  the  Net  (Pathe),  with  Jack  Mulhall. 
— ’Have  shown  six  episodes.  Interesting 
plot  does  not  contain  so  many  asburd  situ- 
ations as  the  average  serial.  Two  reels. — 
Henry  W.  Gauding,  Lincoln  theatre,  Pitts- 
burgh, Pa. — Neighborhood  patronage. 

The  Jungle  Goddess,  with  a special  cast. — 
Free  show,  first  program;  second  show  to 
two  full  houses.  Still  showing  to  a full 
house  with  two-reel  Western  and  two-reel 
comedy.  1.5  and  30  cents.  Episode  three, 
best  since  “Lost  City.”  and  believe  it’s  go- 
ing to  beat  it. — .1.  W.  Lumpkin,  Cupid  thea- 
tre, Miles,  Texas'. 

teatherstocking  (Pathe),  with  a special 
cast. — Have  used  nine  episodes  and  it  held 
up  very  good.  It  is  Indian  fighting  from 
beginning  to  end.  Plenty  of  action.  Com- 
plete serial  made  in  same  spot  with  same 
sets  each  week,  but  consider  it  a good 
serial  and  worth  playing. — A1  Powell,  High- 
land theatre,  Guthrie,  Okla. 

The  Timber  Queen  (Pathe),  with  Ruth 
Roland. — After  avoiding  serials  a long  time, 
we  are  trying  this'  one.  First  episode  is 
good.  Hid  not  have  much  of  a crowd,  but 
that  may  have  been  due  to  a threatening 
rain.  We  will  report  on  the  serial  as  it 
runs.  Three  reels. — C.  E.  Hopkins,  Hop- 
kins theatre.  Cotter,  Ark. — Small  town  pat- 
ronage. 

Short  Subjects 

NBUCATIONAI. 

About  Face,  with  Johnny  Fox,  Jr. — An 
excellent  comedy  for  kids  which  was  acted 
by  kids.  This  was  our  second.  Very  good 


juvenile  comedies  from  Educational.  Al- 
ways get  good  prints  from  Electric  Theatre 
Supply  Co.,  in  Philadelphia.  Two  reels — 
C.  A.  Anglemire,  Y.  theatre,  Nazareth,  Pa. 

Busy  Buddies,  with  Neal  Burns. — Oh,  boy! 
This  is  an  excellent  Christie  comedy.  It 
has  laughter  in  every  ten  feet  for  two 
reels.  One  of  the  best  Christies  that  we 
have  had  for  quite  some  time.  Two  reels. 
— C.  A.  Anglemire,  Y theatre,  Nazareth,  Pa. 

Faster  Bouuets. — Pretty  good  comedy. 
Two  reels. — Ralph  R.  Gribble,  Grand  thea- 
tre, New  Hamburg,  Ont.,  Can. — General  pat- 
ronage. 

Family  Life,  with  Lige  Conley. — An  hon- 
est-to-gosh  comedy.  You  can  be  assured  of 
a good  comedy  under  the  Mermaid  brand 
name.  They  always  have  some  new  slap- 
stick gags  in  them  that  will  bring  laughs 
from  your  audience.  Two  reels. — C.  A.  An- 
glemire, Y.  theatre,  Nazareth,  Pa. 

Getting  Gertie’s  Goat,  with  Dorothy  De- 
vore.— A humdinger  of  a Christie  comedy. 
It  brought  plenty  of  laughs  from  young  ami 
old.  Two  reels. — C.  A.  Anglemire,  Y.  thea- 
tre, Nazareth,  Pa. 

Good  News,  with  Cliff  Bowes, — An  excel- 
lent Cameo  comedy.  It  had  some  good 
laugh  makers  in  it.  One  reel. — C.  A.  An- 
glemire, Y.  theatre,  Nazareth,  Pa. 

Head  On,  with  Cliff  Bowes'. — Some  good 
stunts  in  this  one  with  an  automobile  and 
a motorcycle.  A good  Cameo  comedy.  One 
j-eel. — C.  A.  Anglemire,  Y.  theatre,  Naza- 
reth. Pa. 

High  Life,  with  Ijige  Conley. — A Mermaid 
comedy.  Good.  The  Mermaids  seem  very 
strong  in  this  group.  Two  reels. — Ralph 
R.  Gribble,  Grand  theatre.  New  Hamburg, 
Ont.,  Can. 

Kick  Out,  with  Lige  Conley. — Never  in  all 
my  life  have  I seen  a better  comedy.  There 
is  more  action  in  ten  feet  of  this  comedy 
than  the  average  comedy  has  in  two  thou- 
sand feet.  I would  say  this  is  KfO  per 
cent  if  your  patrons  like  to  laugh.  Print 
jierfect.  Two  reels. — W.  E.  Elkin,  Temple 
theatre,  Aberdeen,  Mis's. — Neighborhood 
patronage. 

Midnight  Blues,  with  Lige  Conley. — A 
good  comedy.  Sure  had  the  kids  wild.  Two 
reels. — J.  W.  Andresen,  Rialto  theatre,  Co- 
zad.  Neb. 

Navy  Blue,  with  Dorothy  Devore. — Chris- 
tie comedies  seem  to  be  sliding  and  this  is 
the  worst  to  date.  Looks  like  navy  recruit- 
ing propaganda.  Hardly  a laugh  all  through. 
Two  reels. — Ralph  H.  Gribble,  Grand  thea- 
tre, New  Hamburg,  Ont.,  Can. 

The  Optimist,  with  IJoyd  Hamilton. — You 
were  better  in  this.  Ham,  and  I must  ad- 
mit it’s  a fair  comedy,  even  if  I don’t 
love  you.  Two  reels.  Ralph  R.  Gribble, 
Grand  theatre.  New  Hamburg,  Ont.,  Can. 

Pardon  TIs,  with  Cliff  Bowes. — A little  be- 
low the  average  set  for  Cameo  Comedies 
from  Educational.  Did  not  bring  any  real 
laughs  from  our  audience.  Not  so  good. 
One  reel. — C.  A.  Anglemire,  Y.  theatre,  Naz- 
areth, Pa. 

The  Fest  of  the  Storm  Country,  with 
Louise  Fazenda. — Some  comedy.  If  you  want 
to  give  your  patrons  a laugh,  get  this  one. 
Two  reels. — J.  W.  Andresen,  Rialto  theatre, 
Cozad,  Neb. 

Pigskin,  with  Lige  Conley. — A comedy 
dealing  with  football  days.  Has  some  good 
stuff,  but  Educational  has  made  a lot  of 
funnier  ones.  Two  reels. — John  W.  Haw- 
kins, Capitol  theatre.  New  Bedford,  Mass, — ■ 
General  patronage. 

Reno  or  Bust,  with  Bobby  Vernon. — A 
good  comedy  from  Christie.  As  good  as 
the  average  Christie  comedy.  We  are  well 
pleased  with  the  Christie  comedies  put  out 


Universal  presents  Jack  Mulhall  and  May 
McAvoy  in  “Jazz  Parents,”  a William 

Seiter  production. 

in  the  past  year.  Two  reels. — C.  A.  Angle- 
mire. Y.  theatre,  Nazareth,  Pa. 

Safe  and  Sane,  with  .Timmie  Adams. — An 
average  Christie  comedy.  It  brought  some 
good  hearty  laughs,  so  we  were  satisfied 
with  it.  Two  reels.— C.  A.  Anglemire,  Y. 
theatre,  Nazareth,  ■ Pa. 

Turn  About,  with  Cliff  Bowes. — A very 
pofir  Cameo  comedy.  The  stunts  pulled  in 
tills  were  moth  eaten  for  wear.  They  should 
try  and  work  uji  some  new  gags.  One  real. 
— C.  A.  Anglemire,  Y.  theatre,  Nazareth,  Pa. 

Uncle  Sam,  with  Lee  Moran. — A Mermaid 
comedy.  Here  is  a good  one.  Brownie,  the 
old  Century  dog,  is  riglit  there.  They’ll 
sure  laugh  at  this.  Two  reels. — Ralph  R. 
Grilible,  Grand  theatre.  New  Hamburg,  Ont., 
Can. 

film  BOOKING  OFFICBS 

Fighting  Blood,  with  George  O'Hara. — On 
the  second  series,  and  they  are  going  better 
than  the  first  series.  The  caster  who  picked 
out  the  blonde  in  this  series  never  could 
get  a job  with  Mack  Sennett  or  Flo  Zieg- 
feld.  I’ll  tell  him  that.  Two  reels. — Wil- 
liam E.  Tragsdorf,  Trags  theatre,  Neills- 
ville,  Wis. — Small  town  patronage. 

Fighting  Blood,  with  George  O'Hara.- — 
Second  series.  The  best  two  reel  subjects 
on  the  market  today,  bar  none.  Even  bet- 
ter than  the  “Fight  and  Win”  series  star- 
ring Jack  Dempsey.  The  only  thing  is, 
don't  pay  too  much  for  ’em.  Two  reels. — 
Geo.  Khattar,  Kliattar’s  theatre,  Sydney,  N. 
S..  Canada. 

Fighting  Blood,  with  George  O’Hara — A 
very  good  series  of  twelve  two-reel  sub- 
jects that  pleased  fine  here.  The  second 
series  of  twelve  were  not  quite  as  good  and 
did  not  draw  as  well,  though  they  pleased 
those  who  s'aw  them.  Two  reels  each. — 
Adolph  Kohn,  Pastime  theatre,  Granville, 
N.  Y. 

Fighting  Blood,  with  George  O’Hara — 
{Continued  on  page  iie) 


FOX  ED  U CATI O N AC 

entertainments 


Terrifk  Bornhshdl 

On  the  very  eve  of  the  greatest  world’s  si 
the  heart  out  of  players  - managers  - exci 
our  great  National  game  because  they  I 

IS 

Can  baseball  players  be  bribed?  On  every  street  corner^ 
the  land — in  every  office — in  every  public  place — on  mi 
the  hour  with  millions  demanding 

MUVi  THE  CROOK) 

On  thousands  of  front  pages  in  newspapers  screams  This  i! 
of  people  will  talk  about  this  sensation  in  our  great  Natioiii 
an  unparalleled  opportunity  to  take  advantage  of  focus  aiil 
SON’S  Mighty  Baseball  Epic  of  the  screen — The  FIRSTS^ 


Which  actually  shows  tremendous^ 
has  just  happened  in  baseball  — tli 


Explodes  in  bseball 

|es  comes  this  terrific  sensation  tearing 
kives  - stunning  millions  of  fans  who  love 
lieve  it  clean  - Millions  are  now  asking 

m THE  LE¥EL? 

i 

\ every  home  throughout  the  entire  length  and  breadth  of 
Ills  of  tongues  it  is  the  red  hot  super  sensational  subject  of 

MIT  Of  BAfEBALL 

j^dal  News — ^it  will  be  alive  for  months — All  winter  millions 
i^me.  What  a break  for  thousands  of  Exhibitors — what 
Attention  on  and  absolutely  MOP  UP  with  EMORY  JOHN- 
id  only  OFFICIAL  BASEBALL  CLASSIC  ever  made 

lESTCAMr 

Iramatic  scenes  the  very  thing  that 
[attempted  bribery  of  big  leaguers.  (See  Next  Page) 


It  shows  the  secret  offer  of  thousands  of  dollars  b 
It  shows  the  ways  and  means  employed  by  tb 
sports  - ■ scenes  and  action  that  are 


POSITIVELY 


All  absolutely  true-to-life  - - exactly  what  thousanc 
al  head  lines  - - that’s  what  your  fans  will  see  whe 
melodrama 


1^, 


UFESGRE 


the  most  pulse  quickening-most  thrilling  melodra 
baseball  scandal  and  its  exposures,  but  addition 
as  much  as  for  the  men 


All  Winter  long  this  sc 


Millions  will  talk  about  it  - - the  newspapers  will  be  full  of  i' 
outstanding  lucky  break  of  years  for  exhibitors.  Don’t  lo 
booking.  Sensational  posters-sensational  accessories  alrea<' 


FILM  BOOKING  OFFICES  .f  AMERIC 


i! 


je  gambler  to  a big  leaguer  to  throw  a big  game  - - 
ooks  to  contaminate  the  finest  of  our  National 


newspapers  are  now  screaming  about  in  sensation- 
)U  spring  this  most  amazing  most  timely  super 

[ESTCAMr 

liwORY  JOHNSON  ever  made  and  not  alone  the 
|tiart  throbbing  melodrama  for  women  and  children 


adal  will  grow  and  grow 

jtfiousands  of  columns  will  be  spilled  on  it It’s  the  one 

^ second -Run  to  the  nearest  Telegraph  Office  and  wire  your 

li^hed  to  our  34  exchanges.  ACT  NOW. 

1 
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Tom  Santchi  and  support  in  two  scenes 
from  “Life’s  Greatest  Game,”  a base- 
ball story  directed  by  Emory  Johnson 
for  F.  B.  O. 


Second  series  is  holding  up  fine  and  believe 
it  is  better  than  the  first.  Two  reels — Wil- 
liam E,  Tragsdorf,  Trags  theatre,  Neills- 
ville,  Wls. — Small  town  patronage. 

Getting  Going. — First  of  the  “Go-Getters” 
series  and  it  proved  to  be  a whirlwind. 
Done  like  a super  feature  and  in  two  laugh- 
ing whirlwind  reels. — Ben.  L.  Morris,  Olym- 
pic theatre,  Ballaire,  Ohio. 

FOX 

Arabia's  Last  Alarm  and  Be  Yourself. — 

Many  comments.  Kept  them  roaring.  That 
means  "good”  to  me.  For  slapstick  comedy 
it  is  hard  to  beat  Fox.  Two  reel  comedies. 
— -H.  M.  Johnson.  Lois  theatre,  Toppenish, 
AVash. — Small  town  patronage. 

He’s  My  Pal. — Our  last  Imperial  comedy 
of  the  three  monkeys.  These  were  all  good 
comedies.  Two  reels. — Olen  Reynolds.  Pearl 
theatre,  Hymera,  Ind. — Small  town  patron- 
age. 

The  Two  Johns,  an  Imperial  comedy.- — 
A real  laugh  getter.  Had  them  all  laugh- 
ing on  this  one.  Two  reels. — J.  AV.  Andre- 
sen.  Rialto  theatre,  Cozad.  Neb. 

FATHB 

Aesop's  Fables. — Alost  of  these  are  clever 
and  attract  favorable  attention.  Cartoonist 
Terry  certainly  has  a great  fund  of  origi- 
nal ideas.  One  reel. — Henry  AA’.  Gauding, 
Lincoln  theatre,  Pittsburgh,  La. — Neighbor- 
hood patronage. 

Indian  Frontier  Series. — Good  subjects, 
and  the  kids  go  wild  over  them  on  Friday 
night.  On  my  third  now  and  going  stronger 
all  the  time.  Priced  right.  Manager  Lynch 
of  Pathe  Exchange,  Seattle,  is  one  of  the 
finest  men  to  do  business  with,  because  he 
actually  puts  his  shoulder  to  the  exhibit- 
or’s wheel  and  helps  him  heart  and  soul. 
More  power  to  men  like  Mr.  Lynch.  Two 
reels. — J.  Petro,  Columbian  theatre,  Seattle, 
AA’ash. 

Our  Gang  Comedies. — These  two-part 
comedies  are  mostly  all  very  good.  Create 


Norma  Talmadge’s  next  First  National 
production  will  be  “The  Only  Woman,” 
and  she  will  have  in  support  Eugene 
O’Brien  and  an  all  star  cast. 


reels. — Chas.  H.  Ryan,  Milford  theatre,  Chi- 
cago, 111. — Neighborhood  patronage. 

Saturday  Morning,  with  Our  Gang.- — Not 
extra  funny,  but  true  to  life  and  good  en- 
tertainment. Two  reels. — Robt.  L.  Ander- 
son, Olympic  theatre.  Forks,  Wash. — Small 
town  patronage. 

Sundown  Limited,  with  Our  Gang. — The 
parents  tell  the  gang  not  to  get  in  any 
danger,  so,  of  course,  they  beat  it  for  the 
railroad  yards.  They  proceed  to  build  and 
operate  a railroad  of  their  own  which  is  as 
funny,  if  not  more  so,  than  Buster’s  in 
“Our  Hospitality.”  Of  all  the  Gangs,  I be- 
lieve this  is  the  best.  Two  reels. — William 
E.  Tragsdorf,  Trags  theatre,  Neillsville, 
AVis. — Small  town  patronage. 

365  Days  (Pathe),  with  Snub  Pollard. — A 
first  class  comedy  that  pleased  all  classes. 
Two  reels.- — C.  E.  Hopkins,  Hopkins  thea- 
tre, Cotter  Ark. — Small  town  patronage. 

UNIVBBSAL 

The  Fast  Steppers,  with  Billy  Sullivan. — 
Good  two  reel  subjects. — Adolph  Kohn,  Pas- 
time theatre,  Granville,  N.  Y. 

Fight  and  Win,  with  Jack  Dempsey.— 
Have  shown  about  six  of  these.  The  major- 
ity are  interesting,  but  no  better  than  the 
first  series,  Denny  in  “Leather  Pushers,” 
However,  Dempsey’s  acting  is  better  than 
most  people  expected  to  see.  Two  reels. — 
Henry  W.  Gauding,  Lincoln  theatre,  Pitts- 
burgh, Pa. — Neighborhood  patronage. 

Fight  ard  Win,  with  Jack  Dempsey. — I 
sure  was  fooled  on  these.  Thought  they 
were  going  to  knock  the  dear  public  for  a 
goal,  while  they  are  not  doing  what  even 
a serial  will  do  for  me.  Paid  three  times 
too  much  money  for  them.  Story  and  con- 
tinuity Al.  Two  reels. — W.  J.  Petri,  Colum- 
bian theatre,  Seattle,  Wash. 

Fight  and  Win,  with  Jack  Dempsey. — 
Have  shown  two  and  they  don’t  please.  No 
story  Interest.  Acting  no  good.  Hope  they 
get  better.  Two  reels. — W.  F.  Gibson,  Pal- 


more  laughter  here  than  most  comedies. 
Two  reels. — Adolph  Kohn,  Pastime  theatre, 
Granville,  N.  Y. 

Screen  Snapshots. — No.  2 is  the  first  of 
the  snapshots  we  have  run,  and  it  failed 
to  score. — C.  E.  Hopkins,  Hopkins  theatre. 
Cotter,  Ark. — Small  town  patronage. 

The  Dare  Devil,  with  Ben  Turpin. — If 
they  like  slapstick,  this  ought  to  please. 
Two  reels. — AAGlliam  E.  Tragsdorf,  Trags 
theatre,  Neillsville,  Wis. — Small  town  pat- 
ronage. 

Down  to  the  Sea  in  Shoes. — About  90  per 
cent  fake  stuff  that  pleased  very  well. 
Mostly  new  stunts.  Got  an  average  amount 
of  laughs.  The  title  is  based  on  inflated 
shoes  that  enable  the  actors  to  walk  on 
water.  Two  reels. — Robt  L.  Anderson. 
Olympic  theatre.  Porks,  AVash. — -Small  town 
patronage. 

The  Drifter,  with  Leo  Maloney. — A high 
class  AA’estern,  pleasing  in  every  respect. 
Two  reels. — C.  E.  Hopkins,  Hopkins  theatre. 
Cotter,  Ark. — Small  town  patronage. 

Good  Old  College  Days,  an  Aesop  Fable. 
— This  is  the  first  of  the  Aesop’s  Fables  that 
we  have  run  and  it  scored  a home  run. 
Hope  the  rest  of  them  will  get  into  the 
same  class.  One  reel. — C.  E.  Hopkins,  Hop- 
kins theatre.  Cotter,  Ark. — Small  town  pat- 
ronage. 

High  Society,  with  Our  Gang — Will 

please  the  followers  of  Our  Gang.  Two 
reels. — AA’illiam  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  AA’is. — Small  town  patronage. 

Hoof  Beats,  a Sportlight. — This  is  an  ex- 
tra good  one  and  shows  the  development 
of  a race  horse  from  infancy  to  the  win- 
ning of  a big  race.  These  Sportlights  are 
all  good  and  will  fit  in  with  any  kind  of  a 
program  on  any  night  of  the  week.  One 
reel. — William  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

Borneo  and  Juliet,  with  Ben  Turpin. — 
Received  more  laughs  than  the  previous 
two  Turpin  comedies.  Good  enough  to 
brace  up  a weak  program  feature.  Two 


Pauline  Frederick,  Malcolm  McGregor, 
Laura  LaPlante,  Wanda  Hawley  and 
Tully  Marshall  in  two  scenes  from 
“Smouldering  Fires,”  a new  Universal 
production  directed  by  Clarence  Brown. 
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^ 4,7  guard 


Cooks’ 


Here  are 

the 

ugst  kxunnt- 

best  loved' 

yiidest 

Qjjocrtised- 


oU  die  vtorld 


These  4 Stars  cleaned  up  for  Thousands  of  Exhibitors  in  the  “FIGHTING 

BLOOD”  and  “TELEPHONE  GIRL”  Series Now  you  get  them  again 

in  their  Biggest  Winners— “THE  GO-GETTERS” 

Distributed  by 

Film  Booking  Offices  of  America,  Inc. — 723  Seventh  Ave. — New  York,  N.  Y. 

Sales  Office,  United  Kingdom:  R>C  Picture  Corp. 

29-27  D’Arblay  St.,  Wardour  St.,  London,  W.  1,  England 
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EACH  PICTURE 
IS  SOMEONE’S 
NEXT  BOOKING 

You  fellows  who  read  these  re- 
ports and  gain  a lot  of  good  infor- 
mation from  them  and  never  send 
in  any  yourself,  do  you  think  you 
are  doing  right  by  your  brother  ex- 
hibitors ? 

There  are  times  when  a report  on 
a picture  will  save  another  exhibitor 
a lot  of  grief,  and  other  times  will 
make  him  more  money.  All  you 
have  to  do  is  to  give  your  honest 
opinion  on  every  picture  that  you 
run.  Surely  that  isn’t  too  much 
work  for  any  one. 

Boys,  let’s  get  together  and  be 
100  per  cent  in  writing  up  every 
picture  that  we  rim.  — ALEX 
STEEL,  Princess-Strand  theatres, 
Farmington,  111. 

— Reprinted  from  the  HERALD 
dated  March  15,  I92d. 

Title 

Star 

Producer 

Report 


Exhibitor 
Theatre . . 
Clientele. 


City. 

State 


ace  theatre.  Grand  Saline,  Texas. — Small 
town  patronage. 

The  Leather  Pushers,  with  Billy  Sullivan. 
— These  are  good  two  reelers',  but  I don’t 
think  as  good  as  the  first  series.  Glad 
they  are  through  as  they  had  no  further 
drawing  power.  Two  reels. — Adolph  Kohn, 
Pastime  theatre,  Granville,  N.  Y. 

A Pigskin  Hero,  with  Eddie  Lyons. — 
Very  good  and  drew  good  crowd  for  two 
nights.  The  football  game  is  very  funny. 
Vill  please  your  crowd.  Film  good.  One 
reel. — C.  V.  Anderson,  Oak  theatre,  Oak- 
dale, Neb. 

VITAGBAPH 

Bahes  and  Boohs,  with  Larry  Semon. — A 
very  good  comedy.  Gets  the  laughs.  One 
reel. — \V.  A.  Doerschlag,  Strand  theatre, 
Ransom,  Kan. — Small  town  patronage. 

The  Detective,  with  Timmy  Aubrey. — ■ 
.Tust  another  slapstick.  Gets  a few  laughs, 
but  these  Aubrey  comedies  have  too  much 
of  the  same  kind  of  action  throughout. 
When  you  see  one,  you  see  the  same  old 
stuff  in  the  rest.  'Two  reels. — W.  A.  Doer- 
s'chlag.  Strand  theatre,  Ransom,  Kan. — 
Small  town  patronage. 

Risks  and  Roughnecks,  with  Larry 
Semon. — A real  fun  maker.  Pleased  a 
liundred  per  cent.  If  you  want  to  make 
’em  laugh  get  Larry’s  picture;  he’ll  do  the 
rest.  One  reel. — Geo.  Khattar,  Khattar’s 
theatre,  Sydney,  N,  S.,  Canada, 

STATE  RIGHTS 

Felix  at  the  Fair  ,( Sullivan). — Felix 
pleases  our  crowd,  especially  the  kids,  but 
this  is  the  poorest  one  we  have  had  yet. 
One  reel. — C.  E.  Hopkins,  Hopkins  theatre. 
Cotter.  Ark. — Small  town  patronage. 

When  You  Are  Dry  (Reelcraft). — A dandy 
comedy.  T’rint  in  good  condition.  Two 
reels. — 1>.  Deyo,  Miers  theatre,  Schoharie, 
X.  y. — General  patronage. 

State  Rights 

The  Battling  Pool,  with  Eva  Novak. — 
^'ery  good  for  its'  kind.  Lots  of  pep,  and 
action.  Real  fight.  Ringside  seats.  You 
can  advertise  on  this  one.  Five  reels. — 
Aug.  Berkholtz,  Merinac  theatre.  West 
Bend,  Wis. 

The  Crow’s  Nest,  with  .Tack  Hoxie. — Just 
an  ordinary  Western.  Nothing  particularly 
wrong  with  it,  but  it  .iust  doesn’t  have  the 
appeal.  Five  reels. — C.  E.  Hopkins,  Hop- 
kins theatre.  Cotter,  Ark. — Small  town  pat- 
ronage. 

Danger  Ahead  (Truart),  with  Richard 
Talmadge. — A good  program  picture  that 
pleased  here.  Five  reels. — Adolph  Kohn, 
Pastime  theatre,  Granville,  N.  Y. — Small 
town  patronage. 

Deserted  at  the  Altar,  with  Bessie  Love. 
— This  is  a splendid  picture  and  had  many 
favorable  comments  on  it  from  my  patrons. 
A dandy  drawing  title  and  small  town  ex- 
hibitors can  make  money  on  it,  if  they  go 
after  same.  Six  reels. — Adolph  Kohn,  Pas- 
time theatre,  Granville,  N.  Y. — Small  town 
patronage. 

Don’t  Marry  For  Money,  with  House 
Peters. — I consider  this  a real  good  pro- 
gram picture  that  will  please  the  majority 
who  see  it.  Some  colored  photography  in 
which  various'  gowns  are  displayed  that 
will  appeal  especially  to  the  women  fans. 
Six  reels. — 'Adolph  Kohn.  Pastime  theatre, 
Granville,  N.  Y. 

Left  Hand  Brand  (Steiner),  with  Neal 
Hart. — Good  Western.  Plenty  of  action. 
Pretty’  scenes,  good  acting.  Neal  Hart 
fairly  popular.  Five  reels. — A1  Powell, 
Highland  theatre.  Guthrie,  Okla. 

The  Perfect  Alibi  (Steiner),  with  Leo 
Maloney. — A dandy  Western  feature.  Print 
in  good  condition.  Five  reels. — L.  Deyo, 
Miers  theatre,  Schoharie,  N.  Y. — General 
patronage. 

Taking  Chances  (Goldstone),  with  Rich- 
ard Talmadge. — If  your  patrons  like  stunt 
pictures,  these  Talmadges  will  fill  the  bill. 
Print  in  poor  shape.  Five  reels'. — William 
E.  Tragsdorf,  Trags  theatre,  Neillsville. 
Wis. — Small  town  patronage. 

Three  o’clock  in  the  Morning,  with  spe- 
cial cast. — A good  picture  for  a Saturday 
night  in  a small  town.  Not  a knockout  or 


Charles  Ray  and  support  in  two  scenes 
from  his  latest  Pathe  production, 
“Dynamite  Smith.”  Wallace  Beery  is 
the  villain  of  the  piece. 

super,  however. — W.  O.  Stevens,  Apollo  the- 
atre, Princeton,  111. 

A Western  Musketeer  (Truarti.  with  Leo 
Maloney. — A good  little  program  picture. 
Five  reels. — Adolph  Kohn,  Pastime  theatre, 
Granville.  N.  Y. — Small  town  patronage. 

What’s  Wrong  With  the  Women? 
(Equity),  with  a special  cast. — Replying  to 
this  title,  would  say,  “Nothing,”  of  course. 
However,  a good  drawing  card,  due  largely 
to  title  of  picture.  The  entire  feature 
pleases  the  men,  while  the  ending  is  indeed 
very  satisfactory  to  the  fair  sex.  Seven 
reels. — Dorothy  B.  Strauss,  Bonita  theatre, 
Copperhill,  Tenn. 

Family  Fits,  with  Cliff  Bowes. — As  good 
as  the  average  Cameo  comedies.  They  are 
the  best  one  reelers  we  have  had  from 
any  company  in  a long  while.  Our  patron- 
age seems  to  enjoy  them.  One  reel. — C.  A. 
Anglemire,  Y.  theatre,  Nazareth.  Pa. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00 


EQUIPMENT  FOR  SALE 

FOR  SALE:  One  Robbins  Meyers  16  incii 
E.xhaust  Fan;  One  U.  T.  K.  16  inch  Oscillat- 
ing wall  fan;  both  110  volt,  60  cycle  phase  A. 
C.  current.  Both  new ; used  less  than  three 
weeks.  $45.00  cash  takes  both.  Address  H. 
M.  Retz,  Strand  tlieatre,  Laniont,  Iowa. 


FOR  SALE:  Six  Simplex  Motor  driven  com- 
plete factory  rebuilt  and  overhauled.  One  year 
guaranteed  at  big  bargain  prices.  Will  sell  for 
cash  or  will  take  in  your  old  machines  and 
allow  you  a good  price.  We  also  have  all 
kinds  of  New  and  used  fans.  Tell  us  your 
needs.  Western  Feature  Films,  738  So.  Wabash 
Ave.,  Chicago,  111. 


MUSICIANS  AVAILABLE 

CONCERT  THEATRE  Organist  now  playing 
Wurlitzer  Hope-Jones  desires  to  make  a change. 
Would  like  to  hear  from  Theatre  Managers  de- 
siring the  services  of  a modern  picture  performer 
of  the  highest  caliber.  Excellent  references  -fur- 
nished upon  request.  Nothing  considered  after 
November  1st.  Address,  Organist,  442  H.  St., 
N.  AV.,  Washington,  D.  C. 
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"VNTe’ve  qviit 


We  have  come  to  the  conclusion  that  there  isn’t  one  man  in  all  the 
motion  picture  business  who  can  tell  just  what  a feature  picture  will  do. 
And,  as  far  as  we’re  concerned — 

We’ve  quit  guessing. 

We  arrived  at  this  conclusion  after  receiving  dozens  of  letters  from  Ex- 
hibitors and  reports  from  our  Branches  on  the  unusual  results  secured  on 
Gene  Stratton-Porter’s  “A  GIRL  OF  THE  LIMBERLOST.” 

At  the  time  we  took  on  this  feature  for  distribution,  we  believed  it  would 
make  money  for  exhibitors,  because  of  the  reputation  of  Gene  Stratton-Porter 
as  the  greatest  woman  fiction  writer  of  our  country,  and  because  “A  GIRI> 
OF  THE  LIMBERLOST”  was  one  of  her  outstanding  fiction  successes,  of 
which  more  than  2,000,000  copies  of  the  book  have  been  printed,  sold  and 
read  by  more  than  5 persons  per  book,  or  by  more  than  10,000,000  people. 

Within  the  last  three  weeks,  letters,  telegrams  and  reports  from  dozens  of 
Exhibitors  prove  conclusively  that  “A  GIRL  OF  THE  LIMBERLOST”  is 
the  surprise  picture  of  the  year. 

At  the  Colorado  Theatre  in  Denver  it  played  to  more  money  in  dollars 
and  cents  than  “Dorothy  Vernon  of  Haddon  Hall,”  the  receipts  for  the 
week  being  over  $12,000. 

In  Everett,  Washington,  “A  G I RL  O F T H E LIMBERLOST” 
outstripped  one  of  the  best  pictures  of  the  season  in  amount  of  money  taken. 

In  Los  Angeles,  this  picture  played  3 solid  weeks  at  the  Mission  Theatre. 

The  New  York  Daily  News  said — “If  you’ve  read  the  book,  go  see  the 
picture, — if  you  haven’t  read  it,  go  see  it  anyway.”  . . . The  Motion  Pic- 
ture Journal  said — “Thousands  have  enjoyed  the  book,  ‘A  GIRL  OF  THE 
LIMBERLOST’ — more  thousands  will  enjoy  the  picture  — has  exceptional 
appeal — entertainment  away  above  the  average, — a real  drawing  card  for  all 
theatres.” 

The  Court  Theatre,  Huntington,  Tenn.,  said — “Our  people  have  talked 
more  about  ‘A  GIRL  OF  THE  LIMBERLOST’  than  any  we  have  had  in 
months, — Don‘t  fail  to  book  this  picture.” 

The  Liberty  Theatre,  Port  Orchard,  Wash.,  said — “This  picture  will  bring 
the  exhibitor  more  profit  than  any  of  the  Lloyds  ever  put  out,  because  F.B.O. 
does  not  expect  most  of  your  receipts — played  capacity — picture  has  splendid 
appeal.” 

We  can  show  you  dozens  of  such  reports.  Book  this  picture — boost  it. 
Use  the  advertising  matter  we’ve  prepared  and  you’ll  make  real  money — 
R-E-A-L  money — and  you’ll  get  the  surprise  of  the  season  besides. 

FILM  BOOKING  OFFICES 

of  America,  Incorporated 
723  Seventh  Avenue,  New  York  City  Exchanges  Everywhere 


116 


EXHIBITORS  HERALD 


October  18,  1924 


LOW  CAR  FARE  IN 
INDIANAPOLIS  IS 
AID  TO  THEATRES 

Allison  Coupon  Company  Has 
Been  Reorganized 

(Special  to  Exhibitors  Herald) 

INDIANAPOLIS,  IND.,  Oct.  7.— 
Announcement  has  been  made  by  the 
Indianapolis  & Cincinnati  Traction  Com- 
IKiny,  that  the  company  will  restore  the 
low  fare  night  theatre  rates  to  Indian- 
apolis. The  innovation  of  an  unusually 
low  rate  of  fare  for  night  travel  created 
a good  deal  of  comment  last  year  and 
several  other  electric  railway  companies 
aflopted  it.  The  announcement  from  the 
company  states  that  if  the  rates  are  well 
received  and  used  by  the  public  they  will 
he  continued  throughout  the  winter.  It 
is  thought  that  this  new  rate  will  aid 
theatre  business. 

♦ * * 

A reorganization  of  the  nianagenient  of 
the  Allison  Coupon  Company  of  Indian- 
apolis, was  effected  at  the  annual  meet- 
ing of  the  stockholders,  whereby  M.  J. 
.\llison  was  elected  president,  James  A. 
.\llison,  secretary,  J.  S.  Berryhill,  treas- 
urer, and  John  H.  Allison,  general  man- 
ager. John  H.  Allison  recently  had 
charge  of  the  sales  department  of  the 
company.  New  machinery  has  been 
added,  and  the  interior  of  the  factory 
has  been  rearranged,  which  will  increase 
the  output  of  product. 

♦ * * 

Lyric  Theatre  Company,  Winchester, 
Ind.,  has  been  incorporated  with  a capi- 
tal of  $500  to  operate  a playhouse.  The 
directors  are  J.  Vining  Taylor,  Charles 
H.  Davis,  -Arthur  J.  Laye  and  Kora  H. 
Davis. 

♦ ♦ * 

new  policy  to  go  into  effect  at  the 
< irand,  Terre  Haute,  Ind.,  will  call  for 
triple  bill  of  musical  comedy,  vaudeville 
and  high  class  photoplays. 

* * * 

Jesse  W.  Sanders,  Mattoon,  111.,  has 

purchased  the  equipment  and  fixtures  and 
has  leased  for  a term  of  years  from  Jesse 
Ilolwager,  the  Sun  theatre  in  South  Jef- 
ferson street,  Madison,  Ind.  Mr.  Hol- 
wager  purchased  the  theatre  when  Dr. 
Winn  sold  out  some  months  ago  hut  has 
never  re-opened  the  amusement  place. 

.\fter  remodelling  and  changes  at  the 
Sun,  Mr.  Ilolwager  will  open  the  theatre 
under  his  own  management. 

$50,000  Will  Be  Spe^it 
In  Remodeling  Randolph 

Jean  Belasco.  new  managing  director 
of  Universal’s  Randolph  theatre,  Chicago, 
has  under  way  a $50,000  remodeling  pro- 
gram. Work  is  proceeding  over  the  State 
street  entrance  where  a new  marquee  will 
be  installed. 

Belasco  also  promises  one  of  the  larg- 
est electric  signs  in  the  city  for  the 
house,  in  addition  to  other  new  light- 
ing effects. 


Balaban  Manager 
Of  Riviera,  Weds 

It  took  David  Balaban,  manager 
of  the  Riviera  theatre  and  a mem- 
ber of  the  firm  of  Balaban  & Katz, 
Chicago,  and  Miss  Katherine  Katz 
just  forty-eight  hours  to  decide  to 
merge  their  interests  in  a new  firm 
of  Balaban  & Katz.  Of  course,  the 
two  firms  will  not  conflict  as  the 
former  is  a theatre  concern  and  the 
latter  a marital  combine. 

Mr.  Balaban  and  Miss  Katz  were 
married  last  week  at  Crown  Point 
two  days  after  they  had  met  at 
Charlevoix,  Mich.  Following  the 
ceremony  at  the  Indiana  city,  the 
service  was  repeated  by  Rabbi 
Louis  Mann  at  Sinai  Temple. 

Hollywood  and  Honolulu  are  in- 
cluded in  the  itinerary  of  the 
couple’s  honeymoon. 


Downtown  Business  in 
St.  Louis  Is  Improving 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  Oct.  7— William 
Goldman  who  recently  took  over  the 
Rivoli  theatre,  operating  it  as  a first  run 
house,  playing  day  and  date  with  his 
Kings  theatre,  declares  that  down  town 
St.  Louis  night  life  is  rapidly  coming 
back.  He  attributes  the  rejuvenation  to 
the  opening  of  Marcus  Loew’s  State 
theatre,  and  the  Rivoli,  which  are  pre- 
senting to  the  public  programs  that  com- 
pare favorably  with  the  best  that  Grand 
boulevard  is  able  to  offer. 

Goldman,  a showman  of  many  years  of 
experience  expressed  the  belief  that  the 
come  back  of  down  town  St.  Louis  is 
not  due  to  a whim  of  Fate  but  should  be 
permanent.  He  states  that  the  people  of 
the  city  want  to  come  downtown  at 
night,  and  that  it  was  only  due  to  the 
lack  of  proper  accommodations  and  qual- 
ity shows  that  they  declined  to  do  so  in 
the  recent  past. 


Delmonte  Theatre  of 

St.  Louis  Cuts  Prices 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  Oct.  7.— Fred  L. 
Cornwell,  owner  of  the  Delmonte  theatre, 
St.  Louis,  has  announced  a reduction  in 
the  price  schedules,  the  top  being  cut 
from  65  cents  to  50  cents.  This  meets 
the  competition  of  William  Goldman’s 
Kings  theatre,  which  declined  to  advance 
its  prices  when  the  Delmonte,  Missouri 
and  Grand  Central  raised  a few  weeks 
ago.  ^ „ 

In  his  newspaper  announcements  Corn- 
well  states  that  the  higher  price  schedule 
was  a burden  on  the  picture-going  public 
and  the  Delmonte  set  out  at  once  to 
remedy  the  situation  as  quickly  as 
possible. 


EXECUTIVE  BODY 
WILL  COMPLETE 
KANSAS  MERGER 

Capitol  Enterprises  Acquires 
Four  Nezv  Theatres 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  Oct.  7.— With 
a meeting  soon  of  the  executive  board, 
the  constitution  and  by-laws  and  organ- 
ization committees  of  the  M.  P.  T.  O. 
Kansas  and  Missouri,  the  details  of 
merging  the  joint  body  will  have  been 
completed. 

At  the  headquarters  this  week  state- 
ments of  dues  are  being  mailed  out  and 
the  preliminaries  to  employing  one  or 
two  men  to  go  out  into  the  territory  and 
“sell”  the  organization  to  exhibitors  are 
being  completed.  The  goal  is  875  paid 
up  members.  The  merging  of  the  funds 
of  the  M.  P.  T.  O.  Kansas,  Western 
Missouri  and  Kansas  City,  Mo.,  also  is 
a detailed  task  which  is  causing  wrinkles 
in  the  brow  of  C.  E.  Cook,  business 
manager. 

No  radical  change  in  the  by-laws  will 
be  necessary. 

* * * 

It  was  necessary  to  arrange  a new 
opening  hour  at  the  Newman  theatre  last 
week  for  the  showing  of  “Feet  of  Clay”, 
Cecil  B.  DeMille’s  production.  The  open- 
ing hour  Sunday  morning  was  10:45 
o’clock  with  the  week-day  opening  at 
9:15  o’clock.  Auxiliary  features  also 
were  limited  because  of  the  length  of  the 
feature.  The  overture,  arranged  by  Leo 
Forbstein,  orchestra  leader,  not  only  drew 
praise  from  patrons,  but  was  worth  a 
special  story  in  daily  newspapers.  The 
overtures,  called  “Herbertania,”  was  ar- 
ranged from  some  of  the  best  known  of 
Victor  Herbert’s  music,  including  “Rose 
of  Algeria,”  “The  Velvet  Lady”,  “Pan- 
americana”,  “Century  Girl”,  “Natoma”, 
“March  of  Toys”  and  “Kiss  Me  Again”. 

* * * 

Four  new  Kansas  theatres  have  been 
acquired  by  Capitol  Enterprises  of  Kan- 
sas City,  Mo.,  making  twenty-four  houses 
now  under  the  control  of  that  organiza- 
tion. The  new  theatres  are  Hetrick, 
Peoples’  and  Main  street  at  Chanute, 
Kans.,  and  the  Wareham  at  Manhattan, 
Kans.  The  company  also  is  building  a 
large  first  run  house  in  Lincoln,  Neb. 
Samuel  L.  Harding  of  Kansas  City  is 
president  of  the  company. 

4=  4:  * 

Since  returning  from  the  quarterly 
executive  meeting  of  the  Warner  Brothers 
in  New  York  City,  A1  Kahn,  president 
■ of  Film  Classic,  Inc.,  Kansas  City,  sees 
nothing  but  a great  winter  ahead.  So 
enthusiastic  is  he  that  he  lost  no  time  in 
rushing  out  into  the  territory  himself. 

He  ^ 

R.  C.  Gary  of  the  publicity  department 
of  Paramount,  has  resigned  to  succeed 
Jean  Belasco,  former  Universal  exploiter 
in  the  Kansas  City  territory,  whose  good 
work  earned  him  the  position  as  man- 
ager of  the  Randolph  theatre,  Chicago. 


October  18,  1924 


EXHIBITORS  HERALD 


117 


! CHICAGO  PERSONALITIES } 

J.  R.  i 


! 


Clarence  brown,  Universal  direc- 
tor, arrived  in  Chicago  on  Sunday  on 
the  Santa  Fe  Limited  and  left  on  the  Cen- 
tury for  New  York  where  he  will  take  in 
a few  Broadway  attractions  and  rest  up. 
He  recently  produced  “The  Signal  Tower” 
and  “Butterfly”  two  Universal  Jewel  pic- 
tures. 

* H=  =!< 

The  many  friends  of  S.  L.  Merkley,  for- 
mer office  manager  of  Metropolitan,  were 
glad-handing  that  young  man  who  is  back 
from  a hospital  at  Ann  Arbor,  Mich. 

* * * 

“Dick”  Healy  is  branching  out  again.  On 
Saturday  he  closed  a deal  whereby  he  ac- 
quired the  Garfield  theatre,  at  5527  South 
Halsted  street,  from  Sam  Ramonovich.  Mr. 
Healy  recently  sold  two  houses  to  Louis 
Laemmle,  but  retained  the  Home  theatre, 
5035  South  Halsted  street.  He  plans  exten- 
sive improvements  in  the  theatre  and  build- 
ing which  he  purchased  also. 

>(c 

The  Parkway  theatre.  Twenty-second  and 
California,  has  been  renamed  the  New  West- 
ern and  reopened  Saturday.  This  belongs 
to  the  Coston,  Silverman  and  Jacobson 
chain. 

* * 

Harry  Lusgarden  has  been  made  man- 
ager of  the  Convent  Garden,  and  E.  S.  Row- 
ley  of  the  Crawford  theatre,  both  Lubliner 
& Trinz  houses. 

* * * 

The  Karakinos  brothers  have  taken  over 
the  Hgrding  theatre,  in  East  75th  street. 

* * * 

Oscar  Houser  of  Jefferson  theatre,  Go- 
shen, Ind.,  was  a caller  on  Film  Row  last 
week. 

* * * 


Walter  Codington  has  sold  his  Home 
theatre  at  Rantoul,  111.,  to  his  daughter. 


Walter  Hiers  in  two  scenes  from  his  first 
Educational-Hiers  comedy,  “Short 
Chang  e,”  which  was  directed  by 
Archie  Mayo. 


Charlie  Pyle  is  doing  the  booking  for  the 
house. 

* * 

W.  T.  Pearce  and  son,  of  the  Peerless 
theatre,  Kewanee,  111.,  were  in  town  last 
week  and  arranged  to  play  the  big  First 
National  specials. 

sii  ^ 

PIarry  D.  Charnes,  nov.'  traveling  for 
Universal  as  special  short  subject  represen- 
tative, made  Chicago. 

* * ^ 

Harris  P.  Wolfberg  returned  on  Friday 
from  a business  trip  to  the  home  office  of 
Lhiiversal. 

* * * 

Frank  Smith  has  purchased  the  Audito- 
rium theatre,  Erie,  111.,  from  Messrs.  Gus- 
tine  and  Rausch. 

« * * 

F.  McConnell  of  the  Orpheum  theatre, 
Quincy,  111.,  was  in  Chicago  last  Wednes- 
day booking  vaudeville  and  pictures  for  his 
house. 

* * 

Speaking  of  vaudeville  the  S.  J.  Gregory 
Company  is  now  playing  four  days  of  vau- 
deville in  their  new  Parthenon  theatre,  Ber- 
wyn. The  bill  changes  Thursday  and  Sun- 
day. 

* * * 

Clayton  Bond,  First  National  manager, 
is  convalescing  from  an  attack  of  rheu- 
matism at  his  home. 

* * 

Universal  exchange  has  had  a corps  of 
carpenters  working  two  weeks  rearranging 
the  office.  The  billing  department  is  now 
in  the  front  and  the  sales  rooms  are  in  the 
rear  of  the  first  floor. 

♦ * * 

Jack  Edwards,  Universal  exploiter,  has 
returned  from  Peoria,  where  he  put  on 
a big  campaign  for  “The  Hunchback.” 

* * * 

C.  W.  Bunn,  special  representative  of 
super-specials  First  National,  was  in  Chi- 
cago last  week.  He  left  on  Thursday  for 
Detroit. 

* * * 

Al  Sobler,  First  National  Advertising  e.x- 
pert  is  mopping  his  brow  after  putting  over 
a big  sales  campaign  for  “The  Sea  Hawk” 
at  the  Virginia  theatre.  Champaign.  He 
likewise  worked  up  a lot  of  enthusiasm  for 
the  same  picture  at  Peoria,  where  it  played 
a two  weeks’  engagement  at  the  Columbia. 
>i<  * 

The  new  Pontiac,  111.,  theatre,  owned  and 
operated  by  Hal  Opperman,  will  open  about 
Novemlfcr  1.  It  is  modern  in  every  respect 
and  contains  800  seats. 

* * * 

Herman  Robbins,  general  manager  of 
National  Screen  Service,  stopped  over  in 
Chicago  en  route  to  Minneapolis  and  the 
West  Coast. 

* * * 

I.  Maynard  Schwartz,  manager  of 
Educational  exchange,  held  a trading  show- 
ing of  his  new  series  of  two  reelers,  “Fly- 
ing Fists,”  in  which  Benny  Leonard  stars. 
Many  exhibitors  attended  the  Wednesday 
show. 

* 4: 

Ed  Langley,  art  director  for  Douglas 
Fairbanks,  called  on  his  old  pal  Bill  Orr 
last  week.  Mr.  Langley  is  here  lecturing 
on  picture  construction  before  the  board  of 
education. 

* * * 

John  C.  Ragland,  vice  president  and 


Two  scenes  from  “A  Deep  Sea  Panic,”  a 
William  Fox  Imperial  comedy. 

general  manager  Arthur  S.  Kane  produc- 
tions, was  in  town  last  Tuesday  and  left 
for  Toronto. 

iji  * * 

The  Monroe  theatre.  Fox’s  downtown 
Chicago  house,  is  playing  “Honor  Among 
Men”  this  week.  Incidentally  Manager 
Abe  Cohen  has  one  of  the  snappiest 
lobbies  in  town  advertising  current  and 
coming  attractions.  It  is  decorated  with 
iieautiful  oil  paintings  done  in  vivid  colors 
and  attracts  plenty  of  attention. 

* * * 

Florence  Vidor,  star  of  “The  Mirage,” 
“Barbara  Frietchie”  and  other  Producers 
Distributing  Corp.  productions,  accompanied 
by  Kathryn  Bennett,  sister  of  Enid  Bennett, 
paused  here  between  trains  on  Wednesday. 
They  were  going  to  New  York  to  see  some 
shows  and  buy  some  clothes. 

* * * 

Lubliner  & Trinz  added  the  Windsor 
theatre,  on  North  Clark  street  and  the 
Dearborn  on  Division  street,  to  their  chain 
of  houses  last  week.  The  Windsor  is  well 
equipped  with  a large  stage  and  screen  and 
is  being  redecorated  and  refurnished.  This 
makes  a total  of  nineteen  theatres  for  L.  & 
T.  in  the  city,  with  three  more  in  course 
of  construction. 

■|!  * * 

Jean  Belasco,  new  manager  of  the  Ran- 
dolph theatre,  entertained  The  Herald  edi- 
torial staff  last  Thursday  evening  by  tak- 
ing them  to  “Vogues  and  Frolics”  at  the 
Apollo.  The  show  was  much  enjoyed  and 
Jean  proved  a genial  host. 

* * * 

Clyde  Eckart,  assistant  to  the  general 
manager  of  Fox  Film  Corp.,  was  in  town 
last  week.  Several  changes  in  the  local 
office  were  announced  before  he  departed 
for  Omaha.  Matt  Cavanaugh,  who  has  been 
assistant  manager  for  two  years,  goes  to 
Milwaukee  as  special  representative.  He  is 
succeeded  by  Harold  Loeb,  former  sales- 
man, Joe  Lyon  who  has  been  traveling  the 
Indiana  territory  is  back  in  the  city.  L.  V. 
Kuttnauer  has  the  Indiana  territory  to 
Omaha  as  salesman,  and  Miss  Selma  Hack- 
man  is  made  correspondence  manager. 
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Foreign  Revenue  to  Increase 


Abrams  Says  It  Will  Equal 
U.  S.  Receipts  in  Few  Years 

United  Artists’  President  Bases  Prediction  on  the  Greatly 
Improved  Condition  in  Europe — Many  New  Theatres 
Are  Now  Being  Erected  in  England 

By  JOHN  S.  SPARGO 

NEW  YORK,  October  7. — “Within  the  next  year  and  a half  the  revenue  re- 
ceived from  American  pictures  in  the  foreign  market  will  equal  that  of  the  pres- 
ent American  market.” 

This  statement  was  made  last  week  by  Hiram  Abrams,  head  of  United  Artists, 
after  his  return  from  a trip  abroad  during  which  he  made  an  intensive  investi- 
gation of  motion  picture  conditions. 

“No  doubt  many  producers  and  distributors  will  take  issue  with  me  but  I 
am  confident  that  eighteen  months  from  now  we  will  find  that  my  summary  of 
the  situation  is  correct  or  very  nearly  so.” 


Mr.  Abrams  bases  bis  cal- 
culations on  the  greatly  im- 
proved conditions  he  found 
on  his  recent  trip. 

The  greatest  forward  step 
he  found  is  being  made  by 
England  where  many  new 
theatres,  up-to-date  and  suit- 
able for  the  showing  of  big 
pictures  are  being  built. 

Germany,  he  declares,  is 
coming  very  fast  and  in  a year 
the  business  from  that  coun- 
try will  be  as  great  as  Amer- 
ican distributors  are  now  get- 
ting out  of  England.  In  fact, 
he  says  that  it  has  almost 
reached  that  point  now. 

New  Houses  in  Austria 

Russia  and  Poland  and  all 
of  Central  Europe,  Mr. 
Abrams  says,  provides  a great 
market  for  American  pictures 
and  American  distributors  are 
just  beginning  to  realize  the 
amount  of  business  possible 
from  these  countries.  Aus- 
tralia, too,  is  building  many 
new  theatres  and  as  in  Great 
Britain,  there  is  plenty  of 
money  obtainable  for  this 
purpose  as  the  financial  peo- 
ple have  at  last  awakened  to 
the  fact  that  the  exhibiting 
end  of  the  motion  picture  in- 
— dustry  is  a bona  fide,  legiti- 
mate business. 

“The  Dakes  plan  has  done  much 
for  business  conditions  and  I am 
convinced  - it  will  prove  the  salva- 
tion of  Europe.  Eweryone  to  whom 
T talked  over  there  is  very  en- 
thusiastic over  it.” 

E.  Bruce  Johnson,  foreign  man- 


ager of  First  National,^  recently 
returned  from  a long  business  trip 
abroad,  sees  better  conditions  but 
is  not  so  optimistic  as  Mr.  Abrams. 
Said  he ; 

“On  the  average,  American  con- 
cerns today  rate  their  foreign  busi- 
ness at  about  20  per  cent  of  the 
whole.  I am  enthusiastic  over 
conditions  abroad  but  we  are  a 
long  ways  from  the  point  of  get- 
ting anywhere  near  the  revenue 
from  the  foreign  market  we  do 
from  the  domestic. 

“When  one  considers  that  the 
motion  picture  business  in  foreign 
countries  has  not  been  developed 
to  the  tine  stage  in  which  it  exists 
in  the  United  States,  the  conclu- 
sion must  be  evident  that  that 
development  is  going  to  take  place 
and  is  taking  place  as  it  was 
prevented  by  the  World  War  and 
po.st-war  conditions  and  that  when 
it  does  take  place  it  is  going  to 
proceed  more  rapidly  than  any 
further  development  in  the  United 
States  because  the  United  States 
has  advanced  so  far  in  the  de- 
velopment of  the  motion  picture 
that  one  must  naturally  and  logi- 
cally conclude  that  the  foreign  per- 
centage is  going  to  increase. 

“Just  at  what  percentage  it  is 
very  hard  to  say,  although  I do  not 
believe  that  the  time  will  ever 
come  when  the  total  foreign  busi- 
ness will  equal  the  business  of  the 
United  States,  and  I base  that  lat- 
ter statement  entirely  upon  econ- 
omic conditions  and  the  possi- 
bility of  the  advancement  of 
economic  conditions  in  foreign 
countries,  and  also  with  regard  to 
the  constitution  of  their  popula- 
tions. 

Cites  Proof  for  Belief 

“Take  South  America,  for  in- 
stance, where  nine-tenths  of  them 
are  simply  peons,  by  the  widest 
stretch  of  imagination  one  could 
not  say  that  in  our  lifetimes  South 
America  ever  would  have  the  mo- 
tion picture  public  that  the  United 
States  has  per  person,  or  any- 


Vvhere  near  it,  because  there  is 
no  chance  for  the  big  mass  of 
the  population  there  to  obtain  the 
earning  power  or  canacitv  for 
spending  or  education  that  the  av- 
erage person  in  the  United  States 
has.  Ne'ther  in  Europe  is  there 
any  likelihood  of  the  wage  earner 
ever  reaching  the  high  standard 
of  the  American  wage  earner,  and 
generally  speaking,  it  is  the  pros- 
perity of  the  wage  earner,  the 
average  person,  that  has  made 
prosperity  for  the  motion  picture 
business. 

“American  motion  pictures  have 
so  successfully  captured  world 
markets  that  they  aroused  an  in- 
tense jealousy  and  antagonism  on 
the  part  of  foreign  producers,  and 
foreign  producers  are  moving  hea- 
ven and  '^arth,  not  so  much  to 
compete  on  legitimate  lines  with 
American  motion  pictures,  but  to 
bar  them  out  by  artificial  walls'. 

“Today  in  Germany,  which 
should  become  one  of  our  most 
prosperous  fot^eign  markets,  we 
face  a very  serious  situation.  We 
are  today  in  Germany,  not  only 
limited  to  the  number  of  motion 
pictures  that  we  can  export  to 
Germany,  but  there  is  in  addition 
a plan  on  foot  which  seems  likelv 
to  go  through  whereby  we  will 
be  still  further  limited.  That  plan 
provides  that  the  only  firm  that 
can  import  foreign  pictures  into 
Germany  must  be  a firm  that  last 
year  distri!)uted  German  motion 
pictures  and  that  it  can  only  im- 
port a number  equal  to  the  num- 
ber of  German  pictures'  that  it 
distributed  last  year.  Last  year 
there  v.’cre  roughly  140  German 
pictures  distributed  in  Germany, 
and  there  were  roughly  320  foreign 
pictures  imported  into  Germany. 
If  this  plan  goes  through,  it  means 
that  this  year  producers  and  dis- 
tributors outside  of  Germany  will 
not  only  not  be  permitted  to  ex- 
port to  Germany  the  same  num- 
ber of  pictures  or  more  than  they 
exported  last  vear,  viz : 320,  but 
that  they  will  be  reduced  to  140.” 


H.  Dialmant  Berger 


Predicts  Crisis 
In  Film  Making 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  7.— 
There  exists  throughout  the 
world  today  a crisis  iii  film 
production,  according  to  H. 
Diamant  Berger,  French  pro- 
ducer, who  is  in  the  United 
States  conferring  with  his 
American  associate,  Oscar  A. 
Price. 

“The  responsibility  for  this  cri- 
sis,” he  says,”  can  be  traced  to 
America.  Abroad  conditions  are 
not  yet  back  to  their  former  lead- 
ing place  following  the  war,  but 
here  your  rich  companies  could  work 
in  a real  way.  They  produce  films 
just  as  Mr.  Ford  produces  auto- 
mobiles. Except  for  certain  great 
specials,  all  American  pictures  can 
be  mixed  together.  The  beginning 
of  one,  the  middle  of  another  and 
the  end  of  a third  can  be  put 
together  to  form  a new  film.  Art, 
intelligence,  ideas,  inventiveness 
seem  to  be  forgotten  for  the  mo- 
ment. 

“In  Paris,  when  I spoke  to  Am- 
erican motion  picture  people,  they 
declared  that  the  American  exhibi- 
tors are  responsible  for  this.  They 
say  the  exhibitors  supply  their  pa- 
trons with  what  they  desire.  I 
cannot  believe  this  to  be  true. 
Motion  picture  patrons^  do  not  ask 
anything  except  to  enjoy  the  pic- 
ture and  if  vou  keep  the  respect 
of  their  int'^hip^ence,  I cannot  see 
how  they  will  punish  you.” 

H Diamant  Berger  has  brought 
with  him  two  productions : One,  a 
story  of  the  English  revolution, 
and  the  other,  “Fronde,”  which  has 
as  its  background  the  Cathedral 
of  Xotre  Dame  in  1648. 
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The  Herald 
Survey 

In  conducting  its  survey,  in 
conjunction  with  First  Na- 
tional, among  foreign  ex- 
hibitors, the  HERALD 
submitted  the  following 
questionnaire  to  European 
theatre  owners'. 

1.  What  do  you  like  most 

about  American  pictures  ? ■ 

2.  What  do  you  dislike 
most  about  American  pic- 
tures? 

j 

3.  Are  they  accurate  in 
detail  as  regards  the  people 
and  customs  of  your  coun- 
try ? 

4.  What  kind  of  stories  do  | 

your  patrons  appear  to  ap-  | 
preciate  most  ? [ 

I 

5.  Do  the  average  Amer-  | 

lean  films  tend  to  increase  I 
understanding  and  good  fel-  | 
lowship  between  your  people  1 
and  America  ? j 

6.  Do  you  believe  Ameri- 
can films  are  becoming  more 
‘'mtemationaJ,”  having  a 
larger  appeal  to  all  sorts  of 
people  all  over  the  world? 

7.  What  method  of  exploi- 
tation in  the  way  of  display 
advertising  do  you  use»  if 
any  ? 

S.  Are  the  pictures  pre- 
sented in  your  theatre  mere- 
ly as  films  or  are  there  spe- 
cial features  iii  the  way  of 
prologues  and  special  music 
to  give  the  patrons  other  in- 
terests than  those  obtained 
only  in  the  films? 

9.  Have  you  a censorship 
of  pictures?  Do  you  think  rl 
serves  the  public  welfare? 

10.  What  percentage  of 
American  films  do  you  use 
cdjrpared  with  those  pro- 
duced in  your  own  country? 

11.  What  is  the  attitude  of 
the  newspaper  critics  in  re- 
gard to  American  pictures  as 
compared  with  the  home 
product  ? 

12.  Are  the  people  you 
serve,  who  are  termed  in 
the  United  States,  “film 
fans,”  following  the  careers 
of  various  actors  and  ac- 
tresses and  taking  an  inter- 
est and  critical  view  of  their 
acting  as  shown  in  various 
pictures  ? 

13.  What  do  you  consider 
the  Hve  best  American 
pictures  shown  in  your  the- 
atre during  the  past  year? 
And  why  do  you  consider 
them  so? 

14.  Who  are  the  favorite 
American  actors  and  ac- 
tress^ in  your  country? 

15.  Are  the  criticisms  of 
pictures  in  the  trade  smd  lay 
press  an  iniluence  to  you  in 
buying  films? 


A Studio  in  the  Orient 


Foreign  Customs  Improperly 
Depicted  in  American  Films 

Danish  Exhibitor  Says  International  Value  of  Pictures  Made 
in  United  States  Suffers  When  Due  Consideration  Is 
Not  Taken  of  Feelings  of  Various  Nations 


Editor's  Note:  This  inonth’s  article,  vehieh  presents  ansivers  to  questions  found  cisezehere  on 
this  page,  conics  from  Sophiis  Madsen,  leading  Danish  shozcinon,  zeho  is  telling  through  the  pages 
of  Exhibitors  Herald,  the  story  of  the  American  film  in  Copenhagen.  In  conducting  this  ques- 
lionnaire  through  the  cooperation  of  the  foreign  depart ment  of  first  National,  questionnaires  lurae 
been  distributed  to  the  leading  exhibitors  in  ez'c'ry  important  motion  picture  center  in  an  endeavor 
to  shed  more  light  on  what  becomes  of  pictures  produced  in  the  United  States  after  they  have 
reached  these  z’arious  countries  for  presentation.  'fhese  articles  appear  each  month  in  this  de- 
partment. 

By 


COPENHAGEN,  Au- 
gust .15. — Many  in  the  mo- 
tion picture  industry  in 
America  little  realize  what 
a great  country  we  have 
for  the  development  of  the 
American  film.  Few  know 
what  the  American  film 
has  clone  for  the  Danish 
public  from  commercial 
and  entertainment  stand- 
points.  Few  know  that  the 
American  film  even  comes  to 
oiir  land.  Tt  is  with  this  in 
mind  that  I am  happy  at  the 
thought  of  being  able  to  tell, 
through  the  pages  of  the 
Exhibitors  Herald,  some  few 
things  concerning  American 
films  after  they  have  readied 
the  shores  of  Denmark. 

The  questionnaire  which 
has  just  come  to  me  from  the 
First  National  office  asks  me, 
without  a doubt,  every  ques- 
tion necessary  for  me  to  make 
clear  alT  that  I have  to  say, 
by  answering  them  in  se- 
quence. 

Number  One 

To  number  one,  I would 
reply  that  the  perfect  photog- 
raph3q  the.,  well  balanced  act- 
ing and  the  high  standing  of 
art  in  the  majority  of  the 
American  films  are  the  three 
important  factors  which  first 
enter  my  mind  in  telling  why 
j'our  pictures  are  most  ap- 
preciated. 

Number  Two 

As  to  question  numher  two, 
the  film  of  today  is  seen  by 
all  classes  and  all  nations  and 
the  international  value  of  a 
film  suffers  considerably  when 
due  consideration  is  not  taken 


SOPHUS  MADSEN 


of  the  feelings  of  the  differ- 
ent nations.  Take  for  instance, 
the  Japanese  or  the  Mexican, 
your  films  seldom  represent 
them  as  honorable  characters. 
As  to  the  Englishman  and  the 
Frenchman,  they  are  depicted 
as  insidious,  laughable  crea- 
tures. A Scandinavian  is  gen- 
erally seen  as  the  good  na- 


turcil  fool,  etc.  Why  is  it 
that  the  American  pro- 

ducer cannot  go  more 
carefully  into  the  matter 
of  characterization?  As  I 
understand,  there  are  re- 
search  departments  for 
just  such  work,  so  there 

is  little  reason  why  there 
should  not  be  a decided 
duplicity  found  in  the  make- 
up of  these  various  characters. 

Number  Three 

I have  partially  answered 
question  number  three  in  the 
one  foregoing,  however,  a 
word  or  two  further  will  do 
no  harm.  There  are  so  few 
inctures  of  American  origin 
showing  Danish  or  Scandi- 
navian customs  that  I am  not 
in  a position  to  answer  fully. 

1 only  remember  that  some 

years  ago  a number  of  Ibsen’s 
stories  were  produced  by 
American  companies,  but  they 
were  totally  impossible  for 
jniblic  showing  here.  They 
did  not  for  one  moment  rep- 
resent truthfully  the  life  of 
the  Scandinavian.  To  show 
these,  would  have  meant  total 
oblivion  for  American  pic- 
tures forever. 

However,  lately  I had  the 
pleasure  of  seeing  “A  n n a 
Christie.”  the  first  part  of 
which  takes  place  in  Sweden, 
and  that  was  perfect  in  detail. 

Number  Four 

Tt  seems  there  are  no  par- 
ticular kind  of  stories  that 
have  woo  more  favor  than 
others  among'  our  patrons.  A 
picture  that  lias  a good  log- 
ical story  with  a thought 
(Continued  on  Page  T20) 
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ABOVE:  Australasian  ParaJ.nount  sales  force  in  cinnuaL  convention 
at  Sydney.  John  W.  Hicks,  Jr.,  managing  director,  is  seated  in 
tl-e  center. 

RIGHT:  New  Capitol  theatre  at  Melbourne,  one  of  world’s  finest 
houses,  opens  this  month  with  “The  Ten  Command).nisnts.“ 
LEFT:  Home  office  of  Famous  Lasky  Film  Service  in  Sydney, 
Paramount  distributors  in  New  Zealand,  Siam,  Straits  Settlements 
and  Dutch  East  Indies. 


Producing  in  Europe 
Is  Justified  by  Loew 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  October  7 .■ — -The  tendency  of  Amer- 
ican producers  to  film  big  pictures  on  their  actual  for- 
eign locales,  which  is  receiving  decided  impetus  from 
Metro-Goldwyn’s  policy  in  this  regard,  is  justified  by 
Marcus  Loew,  president  of  Metro-Goldwyn,  in  an  ex- 
clusive interview  this  week. 


“Seven  productions  m a d e 
or  distributed  by  Metro-Gold- 
wyn this  season  will  have 
been  filmed  abroad,”  said  Mr. 
Loew,  “while  the  average 
number  of  foreign-produced 
pictures  by  other  companies 
is  one  at  the  most. 

“Fred  Niblo  is  rushing 
work  ahead  on  ‘Ben  Hur,’ 
which  will  be  considerably 
over  a year  in  the  making  in 
Rome.  Henry  King’s  Inspi- 
ration production  of  ‘Romola,’ 
starring  Lillian  Gish  and 
featuring  Dorothy  Gish,  was 
a year  being  made  in  Italy. 
Rex  Ingram  has  just  taken 
his  production  unit  to  France 
and  Spain  to  film  the  Blasco 
Ibanez  novel,  ‘Mare  Nos- 
trum.’ Mr.  Ingram’s  recent 
production  for  us,  ‘The  Arab,' 
was  filmed  in  Paris  and  in 
North  Africa.  Marshall  Nei- 
lan  recently  returned  from 
filming  a large  part  of  ‘The 
Sporting  Venus’  in  France 
and  England,  and  Mr.  Nei- 
lan’s  first  production  this  sea- 
son of  ‘Tess  of  the  D’Urber- 
villes’  was  also  filmed  in  Eng- 
land. Then  there  is  Tom  Ter- 
ris’s  production  of  “The  Ban- 
dolero,’ which  was  shot  for 
the  most  part  in  Spain. 

Filming  Costs  Less 

“There  is  just  one  answer  to 
this,*'  Mr,  Loew  stated,  “and  that 
is  that  productions  having  Euro- 
pean locales  can  he  filmed  in  their 
actual  setting  more  artistically, 
without  a doubt,  and  often  at  less 
cost  than  they  could  be  filmed  over 
here. 

“It  would  be  a practical  impos- 
sibility for  Fred  Niblo  to  engage 
as  many  thousands  of  extras  as  he 
is  using  in  *Ben  Hur’ — a number 
of  extras  never  equalled  before  in 


any  production — at  $10  a day.  Con- 
sidering that  ‘Ben  Hur’  is  requiring 
a longer  period  to  produce  than  any 
pioduction  I have  known  of,  and 
that  literally  thousands  of  extras 
appear  in  the  greater  part  of  the 
production,  this  item  of  expense 
alone  would  be  staggering.  While 
it  is  only  one  item  in  the  cost  of 
‘Hen  Hur,’  it  is  nevertheless  impor- 
tant enough  a consideration  to  justify 
our  favoring  the  production  of  such 
a spectacle  abroad  where  salaries 
and  other  costs  are  cheaper, 

“Similarly  with  the  ‘Ben  Hur’ 
sets,  nothing  approaching  which 
have  ever  been  built  for  pictures. 
The  Joppa  Gate,  the  Circus  Max- 
imus, such  sets  as  these  are  the 
largest  erected  in  screen  history. 
Anyone  in  the  industry  acquainted 
w'ith  building  cosis  does  not  require 
imagination  to  picture  the  fabulous 
expense  of  erecting  those  sets  over 
here.  It  would  simply  be  prohib- 
itive. 

“Henry  King’s  production  of 
‘Romola’  likewise  has  some  of  the 
largest  sets  built  for  a motion  pic- 
ture. While  in  Italy,  I saw  the 
Florentine  town  that  Mr.  King 
built  for  this  inspiration  production 
which  Metro-Goldwvn  will  dis- 
tribute. Building  that  massive  set 
over  here  would  not  be  possible, 
the  expense  would  hardlv  justify  it. 

“Rex  Ingram  is  satisfied  that 
he  can  make  a spectacle  of  the 
magnitude  of  ‘Mare  Nostrum’  more 
perfect  artistically,  and  at  smaller 
expense,  than  he  can  in  this  coun- 
try. Here  I wish  it  to  be  known 
that  Mr.  Ingram,  who  has  entire 
free  rein  of  the  production,  plans 
to  make  ‘Mare  Nostrum’  on  a scale 
as-  great  as  ‘The  Four  Horsemen 
of  the  Apocalypse.’  We  consider 
it  one  of  the  biggest  productions 
that  our  company  will  have  released. 

Represents  an  Art 

“I  have  considered  the  advan- 
tage of  making  foreign-locale  pic- 
tures abroad  purely  from  the  view- 
point of  economy,  as  though  that 
could  ever  be  separated  from  the 
consideration  of  artistry.  Whatever 
it  may  cost  to  attain  the  highest 
degree  of  artistic  perfection  in  out 
pictures’,  I consider  that  cost  cheap. 
In  spite  of  criticism  of  the  motion 
picture  in  some  quarters  still, 
T believe  that  most  people  realize 


and  appreciate  the  fact  that  the 
screen  represents  a distinctive  and 
complete  art. 

“When  a company  attains  the 
magnitude,  the  leadership  of  Metro- 
Goldwyn-Mayer  in  the  picture  in- 
dustry, it  realizes  better  than  ever 
before  that  the  motion  picture  is  as 
much  an  art  as  it  is  a business,  and 
that  it  is  incumbent  upon  us  to 
lurther  its  prestige  as  an  art. 

“That  is  why  we  are  sparing  no 
effort  to  make  such  a production  as 
‘Ben  Hur,’  the  finest,  most  beautiful, 
inspiring  film  that  has  ever  been 
made.  That  is  why  we  are  pic- 
turing foreign  stories  in  the  actual 
regions  described  by  their  authors, 
and  are  encouraging  our  producers 
to  do  so.  We  want  them  to  oe  as 
nearly  perfect  as  it  is’  humanly  pos- 
sible for  them  to  be,  and  accurate, 
faithful  detail  in  setting  is  an  im- 
portant factor  in  making  produc- 
tions artistically  ideal. 

“No  studio  could  duplicate  the 
scenes  in  ‘The  Sporting  Venus’  as 
Marshall  Neilan  filmed  them  on 
location,  instead  of  on  the  set.  In 
‘The  Bandolero’  Tom  Terriss  has 
secured  many  of  the  most  beautiful 
scenes  any  picture  has  had.  Ilis 
whole  production  has  absorbed  the 
atmosphere  of  Spain,  and  it  reflects 
this  accuracy  of  setting  in  every 
scene. 

“I  am  personally  satisfied  that 
our  policy  in  this  respect  is  the 
one  which  will  be  universally  ac- 
cepted by  American  producers,  for 
the  reasons  I have  explained.  It 
has  satisfied  us,  and  in  every  case 
where  the  opportunity  occurs  we 
shall  continue  to  follow  it.  Circum- 
stances may  arise  which  will  alter 
the  favorable  aspect  of  conditions 
as  they  now  are,  but  this  I con- 
«iider  extremely  unprobable.  For 
the  present  our  course  in  producing 
European  stories  where  they  should 
be  produced  has  brought  results' 
which  justify  our  policy.” 


Depict  Foreign 
Life  Improperly 
Complains  Dane 

{Continued  from  page  iig) 
piven  to  entertainment  value 
and  is  well  produced  will 
meet  with  unlimited  success  here. 
We  have  more  or  less  the  same 
temperament  as  the  people  of  your 
country.  We  want  entertainment, 
a thrill,  a sentimental  cry  or  a good 
broad  laugh.  The  only  thing  that 
does  not  go  is  stories  dealing  with 
exclusively  American  themes'  such 
as  prohibition,  American  politics. 
Wall  Street  brokers,  etc. 

Number  Five 

To  number  five  I’ll  say,  “yes.” 
As  a matter  of  fact  I believe  the 
moving  pictures  are  doing  more  to 
make  the  Atlantic  seem  like  a pond 
than  any  other  medium.  Cinema, 
by  far,  outstrips  literature,  news- 
papers or  anything  else  of  the  kind 


ill  the  way  of  propaganda.  The 
players  in  American  films  are  ac- 
cepted by  our  laymen  as  their  own. 
Douglas  Fairbanks,  Mary  Pickford, 
Milton  Sills',  Richard  Barthelmess, 
Norma  Talmadge  and  Colleen 
Moore  are  hardly  looked  upon  as 
foreign  to  the  Danish  people. 
America  is  today,  thanks  to  the 
motion  picture,  the  best  known  for- 
eign country  to  the  average  Dane. 
He  gets  his  business  ideas,  his 
clothes,  his  views  of  life  from  your 
American  pictures  and  he  likes  it. 
He  likes  America,  its  people  and 
customs'. 

Number  Six 

As  has  lately  been  the  case,  the 
American  producer  in  order  to 
make  an  international  picture  has 
turned  toward  the  international 
author.  Here  is  one  solution  of 
the  problem  of  making  pictures 
suit  the  world.  There  are  others, 
of  course,  but  the  names  of  Dick- 
ens, Twain,  Kipling  and  Hugo  sug- 
gest to  me  the  way  for  the  Amer- 
ican producer  to  increase  his  foreign 
revenue  considerably.  But  this  is 
getting  off  the  track,  I will  say,  yes 
to  number  six.  With  a few  yearly 
exceptions,  all  American  pictures 
are  more  or  less  of  an  international 
appeal.  It  is  becoming  more  and 
more  evident  that  all  producers  are 
striving  for  this  one  particular  end. 

Number  Seven 

As  to  exploitation  methods,  we 
follow  pretty  regularly  the  stunts 
put  on  by  the  Americans.  With 
the  changing  of  the  reading  matter, 
your  posters  and  photos  are  used 
largely  here  in  outdoor  and  lobby 
displays.  There  are  some  cases 
where  even  the  English  titles  are 
left  on  these  posters.  Newspaper 
advertising  is  also  used  quite  exten- 
sively here. 

Number  Eight 

The  matter  of  prologues  to  pic- 
tures is  probably  the  only  thing 
lacking  in  Denmark  to  make  an 
American  feel  right  at  home  in  our 
theatres.  At  the  Palads  we  have 
one  performance  nightly  which 
starts  at  eight  o’clock.  The  pro- 
gram consists  of  a news  reel,  a 
comedy  and  a feature  picture.  We 
have,  as  all  first  run  houses  have, 
paid  particular  attention  to  the 
musical  program.  The  Palads  or- 
chestra comprises  thirty  able  mu- 
sicians who  play  a selected  over- 
ture and  continue  through  the 
screenings.  We  are  forced  to  omit 
prologues  on  account  of  govern- 
ment regulations. 

At  a few  of  the  cheaper  houses, 
they  give  variety  turns,  but  other- 
wise it  is  a question  of  merely  run- 
ning films  with  musical  accompani- 
ment. 

Number  Nine 

Now  as  to  censorship.  There  is 
a Board  of  Censors  in  Denmark 
who  watch  carefully  each  and  every 
picture  scheduled  for  public  show- 
ing. They  can  permit  a picture  to 
go  forth  untouched,  permit  it  re- 
leased for  adults  only,  or  prohibit  it 
entirely.  They  can  also  suggest 
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Type  of  temporally  theatre  being  erected  in  Tokyo.  Horace  T.  Clarke 
cf  First  National,  tells  of  the  theatre  situation  in  the  Orient  in  his 
article  on  this  page. 


Horace  T.  Clark,  Oriented  representative  for  First  National,  and 
Mrs.  Clarke  at  the  Makino  studi*o  at  Kyoto.  Mr.  Clarke  discusses 
conditions  abroad  on  this  page. 


Publicity  Bunk  Hurts 
Foreign  Sales:— Clarke 

By  HORACE  T,  CLARKE 

{Oriental  Representative  of  First  Nationaf) 

NEW  YORK,  October  7. — In  looking  back  over 
the  field  out  of  which  I have  just  come,  with  the  idea 
of  putting  on  paper  my  observations  of  motion  picture 
conditions  in  the  Orient,  I turn  my  attention  to  the 
two  most  important  countries  there,  namely,  China 
and  Japan. 


cutting  that  would  permit  an  other- 
wise prohibited  picture  to  be  shown. 

There  is  no  doubt  that  the  pub- 
lic and  the  trade  appreciate  the 
worth  of  a censorship  as  lenient  as 
ours,  for  it  prevents  any  kind  of 
speculation  in  bad  taste,  and  does 
much  to  increase  the  standard  of 
the  motion  picture. 

Number  Ten 

Denmark  produces'  about  ten  pic- 
tures a year  and  it  is  needless  to 
say  they  meet  with  great  favor. 
However,  in  comparison  to  foreign 
pictures,  Denmark’s  home  product 
is  greatly  subordinated.  I should 
estimate  that  America  delivers 
about  ninety  per  cent  of  all  foreign 
pictures,  which  means  about  250 
features  a year. 

Number  Eleven 

As  I said  before,  there  is  really 
very  little  distinction  between  your 
pictures'  and  our  own,  because  our 
public  has  accepted  American  films 
as  theirs  and  so,  for  this  reason,  it 
is  rather  difficult  to  answer  ques- 
tion number  eleven.  It  is  quite  hu- 
man nature  that  a critic  should 
favor  his  home  product  and  this  is 
done  if  for  no  other  reason  than  to 
stimulate  our  market,  but,  on  the 
whole,  I am  convinced  beyond  a 
doubt  that  the  criticisms  appearing 
in  our  newspapers'  on  American  pic- 
tures are  the  products  of  fair 
judgment,  done  by  capable  men 
who  hold  a great  regard  for  Amer- 
ica’s part  in  elevating  the  film. 

Number  Twelve  * 

The  people  of  this  country  fol- 
low with  great  interest  the  lives 
of  American  actors  and  actresses. 
Any  newspaper  stories  relating  to 
their  forthcoming  productions,  their 
home  life  and  photographs  repro- 
duced there  are  eagerly  sought  by 
the  Danish  “film  fans.”  I am  also 
quite  S’ure  that  in  the  mail  received 
by  American  players  from  their 
admirers,  one  could  find  a great 
number  with  the  Danish  postmark. 

Number  Thirteen 

I am  sorry  to  be  limited  to 
name,  to  but  five  of  the  best  pic- 
tures shown  here  in  the  past  season, 
but  since  that  is  all  called  for,  I 
shall  try  my  best  to  list  thetn 
without  precedent : “Robinhood,” 

“Oliver  ’Twist,”  Ashes  of  Venge- 
ance,” “Merry  Go  Round”  and 
“Flaming  Youth.”  I consider  these 
all  outstanding  releases  as  regards 
stories,  acting,  cast  and  producer. 
I sincerely  hope  that  America  can 
continue  to  give  us  such  material. 

Number  Fourteen 

As  to  the  American  players  en- 
joying the  most  popularity  over 
here,  I feel  capable  of  listing  a 
number  in  order  of  their  popularity; 
Milton  Sills',  Norma  Talmadge, 
Douglas  Fairbanks,  Rudolph  Valen- 
tino, Richard  Barthelmess,  Harold 
Lloyd,  Colleen  Moore,  the  Gish 
sisters,  Constance  Talmadge,  Con- 
way Tearle  and  Tom  Mix.  Of 
course,  I can  do  nothing  but  name 
them  according  to  the  present  feel- 
ing. It  is  possible  that  by  the  time 
this  reaches  America,  the  order  will 
have  changed  a bit,  because  in  Den- 
mark the  story  means  very  much 
and  it  can  either  make  or  break  a 
player. 

Number  Fifteen 

And  now,  your  final  question : 
Reviews'  cannot  ruin  a good  picture 
even  though  the  criticism  is  bad, 
and  so  we  do  little  picking  of  films 
until  we  have  seen  them.  This  is 
more  or  less  the  way  the  public 
looks  at  the  question. 


After  traveling  .some  3.5,000 
miles  through  India,  Burma, 
Ceylon,  Dutch  East  Indies 
and  the  Philippines,  I turned 
toward  China  and  Japan.  I 
found  conditions  in  China 
greatly  improved  and  never 
before  have  such  prices  been 
gotten  for  America!  pictures. 
As  an  example.  First  National 
received  for  “The  Sea  Hawk” 
for  China  alone,  $3,500  in  ex- 
cess of  the  price  paid  for 
“The  Four  Horsemen,” 
which,  it  seems  to  me,  sets  a 
new  sales  record  which  will 
not  be  surpassed  for  some 
years  to  come. 

Very  little  development  in 
the  building  of  theatres  out- 
side of  the  treaty  ports  has 
been  accomplished,  but  plans 
are  materializing  for  the 
building  of  picture  bouses 
outside  the  treaty  ports  in 
which  will  be  housed  Chi- 
nese - made  productions.  A 
tremendous  amount  of  inter- 
est has  been  shown  by  the 
Chinese  in  Chinese-made  pro- 
ductions of  recent  date.  An 
effort  is  being  made  to  go 
into  the  production  of  Chi- 
nese-made pictures  on  a large 
scale  in  view  of  their  popu- 
larity. 

Another  interesting  development 
in  the  picture  bus'iness  in  China  is 
that  Chinese  attendance  in  theatres 
has  increased  considerably  during 
tbe  past  two  years.  This  is  an  im- 
portant point,  inasmuch  as  tbe 
real  success  of  the  picture  industry 
in  China  is  dependent  on  the  pat- 
ronage of  the  Chinese  themselves', 
as  the  foreign  patronage  is  quite 
infinitesimal  as  compared  with  the 
Chinese  patronage. 

Setback  Temporary 

Conditions  generally  in  China 
have  received  a temporary  setback 
owing  to  the  recent  floods  in  Tient- 
sin and  Northern  China  and  the 
present  war.  However,  the  opinion 
is  that  the  opposing  factions  will 
soon  straighten  out  their  differ- 


ences of  opinion  and  get  back  on  a 
peace  basis. 

The  Talmadge  sisters,  Jackie 
Coogan,  Richard  Barthelmess,  Mil- 
ton  Sills,  Harold  Lloyd,  Douglas 
Fairbanks,  the  Gish  sisters  and 
Charles  Chaplin  are  among  the 
most  popular  stars  in  China  and 
when  the  recent  Barbara  La  Marr, 
Corinne  Griffith  and  Colleen  Moore 
productions  have  been  released  in 
that  territory,  they  undoubtedly 
will  prove  very  popular.  The  de- 
mand for  the  serial  type  of  picture 
outside  of  the  Chinese  houses'  is 
dead.  The  pictures  most  popular 
are  the  big  spectacular  productions 
featuring  popular  stars. 

There  is  a censorship  board  in 
tbe  British  possession  of  Hongkong, 
but  no  censorship  of  films  in 
China. 

The  prices  of  admission  through- 
out China  vary  from  75  American 
cents  to  25  American  cents. 

The  length  of  the  average  pro- 
gram released  is  about  eight  to  ten 
thousand  feet. 

Three  very  fine  theatres  have 
been  built  in  China,  namely.  The 

Empire  in  Tientsin,  Carlton  in 
Shanghai  and  Queens  in  Hong- 
kong. All  have  large  seating  ca- 
pacities and  are  thoroughly  up-to- 
date  in  construction. 

A liberal  amount  of  space  is'  taken 
in  the  newspapers  for  advertising 
and  the  newspapers  in  turn  devote  a 
quite  a good  deal  of  space  to  pic- 
ture new.s'. 

The  Japanese  exhibitors  have 
made  remarkable  progress  in  re- 
building those  theatres  which  were 
destroved  in  the  recent  earthquake. 
The  buildings  are  constructed  of 

wood  and  are  of  a temporary  nature 
as  the  _ Japanese  reconstruction 
hoard  will  not  is'sue  building  per- 
mits for  permanent  buildings  for 

the  next  two  years. 

Only  Two  Buyers 

There  are  a number  of  American 
companies  now  distributing  their 
own  productions  in  Japan  and  there 
are  now  only  two  possible  buyers 
of  American  productions.  Independ- 
ent exhibitors  are  renting  from  the 
American  organization  and  it  is 
only  a question  of  time  when  those 
concerns  which  are  now  buying 
their  films  will  be  renting  pictures'. 
In  other  words,  Japan  will  change 
from  a buver’s  market  to  a renter’s 
market.  The  renting  of  films  will 
be  controlled  _ by  the  distributiys 
and  the  exhibiting  of  pictures  will 
be  controlled  by  the  Japanese  ex- 
hibitors exhibiting  them.  There  is 
no  question  but  that  the  foreign 
revenue  of  American  productions 
C.T1  be  boosted  In  foreign  parts. 

The  foreign  department  executive 


who  has  a general  knowledge  of  pic- 
ture conditions  will  admit  that, 
while  a tremendous  amount  of 
effort  has  been  devoted  to  the 
construction  and  development  of 
every  branch  of  the  industry  domes- 
tically, the  latent  potentialities  of 
the  foreign  market  have  been  treated 
until  quite  recently  as  so  called 
"velvet”  for  and  by  the  producer 
with  the  consequent  result  that  even 
tbe  largest  foreign  territories  have 
not  been  treated  as  seriously  as 
they  were  entitled  to  be  by  many 
of  the  American  producers. 

I repeat  producers  for  they  are 
mainly  to  blame.  A very  large  per- 
centage of  productions  have  been 
made  with  a total  disregard  for 
foreign  revenue  possibilities.  Ultra- 
American  themes  have  so  often  been 
used  when  building  or  adapting  the 
stories  for  film  production,  to  say 
nothing  of  the  very  free  use  of 
American  slang  in  the  titling  of 
pictures  which  is  beyond  the  com- 
prehension of  English  speaking 
peoples  outside  of  America  and 
quite  generally  obnoxious  to  them. 

While  the  drawing  power  of  the 
stars  can  always  be  considered  a big 
feature  in  the  success  of  an  Amer- 
ican picture  in  foreign  territories,  at 
the  same  time,  if  one  of  our  le.ad- 
ing  American  stars  is  featured  in  a 
succession  of  poor  and  unsuitable 
stories  for  foreign  territories,  their 
popularity  will  immediately  slump 
to  zero  and  stay  there.  Such  pic- 
tures as'  “Tol’able  David,”  "'The 
Hottentot,”  “Anna  Christie,”  "Dan- 
gerous Age,”  “Flaming  Youth” 
and  the  Norma  Talmadge,  Jackie 
Coogan  and  Strongheart  produc- 
tions have  been  universally  popular 
whenever  and  wherever  shown. 

Cites  Popular  Stars 

I mention  First  National  pictures 
for  the  reason  that  I am  more 
familiar  with  them  than  I am  with 
outside  productions.  As  to  the 
forthcoming  First  National  release, 
the  Corinne  Griffith,  Barbara  La 
Marr  and  Colleen  Moore  series  will 
be  tremendously  successful  on  ac- 
count of  the  fact  that  each  of  these 
stars  have  built  up  a strong  demand 
for  their  pictures  in  foreign  terri- 
tories. “'The  Sea  Hawk,”  from  a 
foreign  market  point  of  view,  will 
undoubtedly  be  one  of  the  greatest 
successes  ever  released  in  foreign 
territories  owing  to  the  interna- 
tional type  of  story  which  has  been 
used  for  this  production  and  its 
consequent  universal  audience  ap- 
peal. Wherever  I went,  people 
were  discussing  the  picture.  For 
instance,  tbe  Chinese,  Japanese  and 
Dutch  newspapers  have  for  some 
time  past  been  running  stories  on 
various  angles  of  the  production. 

.Another  setback  which  the  Amer- 
ican distributing  organization  in  for- 
eign countries  has  had  to  contend 
with  is  the  nonsense  which  so  often 
is  unfortunately  published  with  re- 
gard to  the  millions  of  dollars  spent 
on  the  making  of  pictures  and  their 
grossly  exaggerated  box  office  re- 
ceipts'. The  foreign  buyer  or  ex- 
hibitor does  not  realize  that  these 
movie  millions  are  largely  fantastic 
and  generally  the  ravings  of  some 
over-enthusiastic  producer  who  im- 
agines he  has  the  greatest  box 
office  hit  ever  presented  to  an  ad- 
miring public.  Therefore,  he  ex- 
pects to  receive  the  picture  as  a gift 
on  the  theory  that  the  producer  has 
already  been  well  recompensed  for 
his  original  investment  through 
American  box  office  receipts. 
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Center  view  facing  orchestra 


The 

Piccadilly 

New  York's 
Newest 
Broadway 
Theatre 


The  woman’s  rest  room 


A view  of  the  front 


View  from  orchestra  platform  The  projection  room 
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THEATRE  CONSTRUCTION 
AND  EQJJIPMENT 


The  NEW  PICCADILLY^^ 

Auspicious  Opening  is  Accorded  Beautiful  Broadway  Playhouse 

Opened  by  Lee  A.  Ochs 


JOHN  HAMMOND 
Organist  at  Piccadilly  theatre 


Piccadilly  Organist 
Discusses  Present 
Day  Music 

By  JOHN  HAMMOND 

(Organist,  Piccadilly  theatre) 

ONE  of  the  most  interesting  develop- 
ments in  art  is  to  be  discerned  in  the 
progress  of  the;s3'nchronizaticn  of  motion 
pictures  and  music — an  art  which  is  prac- 
tically the  exclusive  property  of 
America.  ' 

In  this  country,  where  the  motion  pic- 
ture industry  ranks  fifth  in  national  im- 
portance, it  is  only  natural  that  the  aufc>. 
of  music,  in  its  relation  to  proper  cinerna 
presentation,  should  be  accepted  as  it  is. 

It  is  a far  cry  back  to  the  days  of  the 
tin  piano,  which  has  been  supplanted, 
even  in  many  remote  townships,  by  the 
organ — an  instrument  early  recognized 
as  aflording  ideal  accompaniment  to  the 
silent  drama. 

To  say  that  we  are  experiencing  a new 
era  of  music  in  motion  nir+uros  is  but  to 
(Continnd  on  page  126) 


New  YORK’S  latest  motion  picture 
palace,  the  Piccadilly,  located  at 
Broadway  and  Fifty-first  Street,  repre- 
sents the  latest  concepts  in  motion  pic- 
ture theatre  construction  and  equipment. 

The  Piccadilly  theatre  was  i)lanned  and 
founded  by  Lee  A.  Ochs,  managing  di- 
rector, who  recognized  the  possibilities 
attending  the  erection  of  a new  first  run 
house,  embodying  all  the  improvements 
effected  during  the  past  four  years. 

Mr.  Ochs  chose  as  the  site  of  his  new 
project  a lot  running  from  Broadw'ay 
through  to  Seventh  Avenue,  a distance  of 
170  feet  W’ith  frontage  on  both  thorougii- 
fares  of  sixty  feet.  Despite  the  narrow 
width  of  the  lot,  the  architects,  Messrs. 
Scbloss  and  Orlando,  succeeding  in  build- 
ing a theatre  comfortably  and  conveni- 
ently accommodating  1,500  persons,  the 
seating  installation  having  been  made  by 
the  American  Seating  Comijany. 

* * * 

In  the  early  stages  of  excavating  for 
the  foundations  of  tlie  Broadway  end, 
rock  was  encountered  running  east  from 
Broadway,  a distance  of  over  seventy 
feet.  Nothwithstanding  this  unexpected 
impediment  and  tlie  added  fact  that  the 
control  of  one  of  the  Seventh  Avenue 
buildings  could  not  be  obtained  until 
after  construction  was  tw'o  months  under 
way,  the  contractors  completed  the  thea- 
tre within  the  period  of  their  guarantee. 

This  result  was  accomplished  only 
through  the  unselfish  cooperation  of  the 
architect,  owner’s  organization  and  the 
various  subcontractors. 

ff'be  imposing  new  structure  is  the  most 
northern  motion  picture  sentinel  of  the 
Great  White  Way  and  commands  atten- 
tion from  Columbus  Circle  looking  south 
and  from  Times  Square  looking  north 
from  which  points  the  main  sign,  and 
bearing  the  name  of  the  theatre,  is  easily 

visible.  . 

The  main  sign  is  illuminated  at  night 
by  means  of  a duel  “Ople.x”  lighting  sys- 
tem which  permits  the  advantage  of  both 
direct  and  indirect  effects  of  visibility. 
The  same  features  apply  to  the  annoum;- 
ing  signs.  Across  the  front  of  the  broad 
marquise  the  name  of  the  theatre  is  re- 
peated, while  on  either  side  of  the  mar- 
quise the  names  of  the  current  attrac- 
tions are  carried.  The  entire  set  of  ultra- 
modern signs  was  supplied  by  Messrs. 
Murphys  and  Erode  of  New  York. 


The  front  elevation  of  the  building  is 
of  modern  architectural  design  but  con- 
forms as  closely  as  practicable  with  Eng- 
lish periods.  The  exterior  base  is  of 
granite  with  the  upper  sections  of  arcni- 


LEE  A.  OCHS 

Managing  Director  of  Piccadilly 


tectural  terra-cotta  made  from  especially 
designed  models. 

On  either  side  of  tlie  theatre  entrance, 
small  stores  have  been  built  w’hich  afford 
an  excellent  location  for  the  merchandis- 
ing of  products  of  the  better  class. 

1 he  ticket  booth  has  been  planned  to 
accommodate  three  ticket  sellers  and  is 
built  of  Alps  Green  Marble  with  frames 
of  ornamental  bronze.  The  booth  has 
special  radiator  grills  for  proper  heating, 
and  to  assume  even  and  proper  ventilation 
contains  adjustable  outlets. 

The  vestibule  is  constructed  of  terra- 
cota  with  terrazzo  floors  and  -the  lobby 
beyond  is  carried  out  in  ornamental 
[blaster,  marble  radiator  casings  with 
bronze  grilles,  marble  basfe'i  and  border 
and  terrazzo  floor.  The  side  walls  are 
covered  with  display  cases  and  mirrors 
finished  in  antique  gold  upon  an  electro- 
bronze base. 

d’he  lighting  fixtures  in  the  lobby  are 
of  crystal  and  bronze  construction  and 
w^ere  imported  from  England  where  they 
were  made  up  from  designs  sent  abroad 
by  Messrs.  Black  and  Boyd  who  have 
supplied  all  the  fixtures  throughout  the 
theatre. 

The  Promenade  is  distinctly  Tudor  in 
flavor  that  is  at  once  felt  in  the  authentic 
fireplace  of  that  historical  period.  This 

{Continued  on  page  128') 
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LEE  A.  OCHS 

Selects  the 

& Qolton  Organ 

for  his 

Piccadilly ‘Thedtre,  Proadu'ay,  PdfY. 

. OCHS,  President  and  Managing  Director  of 
the  Piccadilly  Theatre,  is  a pioneer  exhibitor; 
served  as  President  of  the  New  York  City  and 
State  branches  of  the  Motion  Picture  Exhibitors’ 
I.eague  and  also  as  President  of  the  National 
Organization  for  two  years. 

YhCarr  & Qolton 
America’s  Finest  Organ  for 
Broadway’s  Theatre  Beautiful 


^ What  more  fitting  testimonial 
tor  the  PhUatT  (folton  Organ  than 
to  be  chosen  as  one  of  the  feature 
attractions  for  the  Piccadilly 
4’heatre? 

5 In  addition  to  its  wonderful  abil- 
ity for  musical  interpretation,  the 


PhCarr  (folton  Organ  is  a vision 
of  beauty. 

5 With  this  instrument  the  organist 
can  give  a perfect  rendition  of  every 
orchestral  tone  element  to  express 
the  sentiment  of  any  motion  pic- 
ture as  well  as  solo  selections. 


> 
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Paul  Forster, 
Associate 
Organist 


^-Manual  Console  of  Piccadilly  Organ 


folin  F.  Hammond, 
S.  r.  (). 
Organist 


The  Importance  of  an  Organ 
Solo  as  a Feature  Attraction 


5 Exhibitors  everywhere  appreciate  that  organ  solos  in  connection  witli 
motion  pictures  are  the  magnet  that  attract  patrons.  5 David  Mark  and 
John  J.  Colton  produce  only  artistic  instruments,  in  which  the  internal 
structure  and  voicing  are  planned  with  the  correct  relation  to  the  acoustic 
requirements.  5 All  details  in  relation  to  these  requirements  are  under 
their  personal  supervision.  They  do  not  build  stock  organs  — every  one  is 
designed  for  the  particular  building  in  which  it  is  to  be  installed. 


David  Man- 
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Lopez  Baton  Will 
Guide  Piccadilly 
Orchestra 

The  motion  picture  has  drafted  an- 
other valuable  recruit  into  its  service 
in  the  person  of  Vincent  Lopez,  melody 
expert,  whose  baton  will  guide  the  or- 
chestra of  Lee  Ochs’  new  Piccadilly 
theatre  which  held  its  gala  opening  last 
week  as  Broadway’s  newest  film  palace. 

The  opinions  of  Mr.  Lopez  concerning 
the  relation  of  music  to  the  photoplay 
cannot  but  be  of  paramount  interest  to 
exhibitors  everywhere.  This  celebrated 
exponent  of  barmony  summarizes  his 
conception  of  the  orchestra’s  place  in 
picture  presentation  by  saying  that  the 
screen  is  the  most  modern  medium  of 
expression  and  can  find  its  greatest  aid 
in  the  accompaniment  of  modern  music. 

It  is  because  Lopez  is  a past  master 
in  modern  music  that  his  advent  into 
New  York’s  new  first  run  theatre  is  of 
utmost  importance. 

^ * 

"The  motion  picture,”  says  Mr.  Lopez, 
"is  the  humanizing  of  life’s  drama  to  in- 
terest the  masses.  Modern  music  — of 
which  jazz  is  only'  a part — is  the  human- 
izing of  the  classics  to  make  them  com- 
prehensive to  every'one.  In  interlocking 
the  two  at  the  Piccadilly,  Mr.  Ochs  and 
I anticipate  for  the  theatre  a popularity 
exceeding  that  of  any  house  on  Broad- 
way. 

"True,  I have  never  before  played  for 
motion  pictures,  but  the  showmanship  I 
have  learned  on  the  American  stage  has 
given  me  a thorough  knowledge  of  audi- 
ence psy'diology.  Its  application  from 
the  orchestra  pit  is  exactly'  the  same  as 


VINCENT  LOPEZ 

Director  of  Piccadilly  orchestra. 


its  application  from  behind  the  footlights. 

"Alusic’s  relation  to  films  is,  we  know, 
of  great  subtlety.  Tbe  mood  of  the  dra- 
matic situations,  of  the  characters  on  the 
screen,  can  be  immeasurably  emphasized 
by  the  proper  accompaniment. 

“To  this  end,  I will  give  careful  ad- 
vance study  to  the  productions  booked 
for  the  new  theatre.  It  is  my  intention 
to  sketch  personall''  every'  .orchestration 
used  before  it  is  turned  over  to  tbe  ar- 
ranging experts.” 

"The  orchestra  leader  in  film  presen- 
tation fills,  I believe,  as  significant  a place 


in  the  final  success  of  the  picture  drama 
rector  who  makes  the  production,  obtains 
as  the  director  in  the  studio.  The  di- 
on  the  story  the  most  sympathetic  grasp 
possible.  He  imbues  the  players  with 
the  same  appreciation  of  its  meaning  and 
the  extent  to  which  he  is  able  to  do  so 
is  responsible  for  the  ultimate  perfection 
of  the  picture.” 

“When  the  orchestra  leader  looks  at 
the  finished  print,  he  finds  it  complete 
from  a pictorial  standpoint.  It  is  his 
concern,  however,  to  supply  the  audi- 
tory accompaniment  without  which  the 
film  is  lifeless  and  unreal.  He  seizes  the 
essential  significance  of  the  picture’s 
theme  and  cues  it  with  proper  composi- 
tions. Then  just  as  the  director  fiilled 
the  emotions  of  h.is  actors  with  the  mean- 
ing of  the  storv,  so  does  the  orchestra 
leader  transfer  his  interpretation  of  it  to 
his  musicians. 

"It  has  been  a cause  of  satisfaction  to 
me  that  Mr.  Ochs  has  championed  the 
cause  of  the  organ  as  he  has  done.  John 
Hammond  is  a fine  artist  and  will,  I am 
sure,  be  of  great  assistance  to  the  Picca- 
dilly orchestra,  besides  popularizing  the 
organ  as  an  excellent  means  of  musical 
e.xnrcssinn.” 

Mr.  Ochs  will  utilize  Vincent  Lopez’ 
knowledge  of  showmanship  and  stage 
effects  by  giving  him  personal  charge  of 
presentations  at  the  Piccadilly.  For  the 
benefit  of  those  who,  because  of  distance, 
canot  hear  Lopez  and  his  orchestra  at 
the  theatre,  his  music  will  be  broadcast 
three  times  each  week  from  the  up-to- 
date  broadcasting  studio  which  is  among 
the  many  features  of  w'hich  the  Picca- 
dilly itoasts. 

Piccadilly  Organist 
Discusses  Present 
Day  Music 

(CoiichitirJ  from  (’age  rs}) 

re-express  the  oidnion  of  the  majority  of 
probing  and  far-sighted  minds. 

* * * 

The  research  work  of  the  recent  past 
points,  in  my  opinion,  to  the  important 
need  of  proper  development  along  psy- 
chological lines.  After  all,  motion  picture 
audiences  are  the  primary  consider- 
ation. It  is  for  them  that  all  this  experi- 
mentation is  being  carried  on.  It  is  to 
their  psychology  that  we  must  cater.  Our 
present  day  audiences  are  more  capable 
of  recognizing  true  art  than  in  the  past, 
and  so  they  are  dissatisfied  with  com- 
nu  ni'il.ace  past  practices. 

For  exami)lc,  music  that  points  too 
obviously  to  what  is  going  on  upon  the 
screen,  will  not  be  condoned  by  tbe  pic- 
ture patron  of  today.  ( )ne’s  intellect  rebels 
at  tbe  old  type  of  action  music  v\hich 
used  to  be  in  vogue  when  heroines  were 
about  to  be  mercilessly  burled  from  cliffs, 
or  villains  were  about  to  blot  out  the 
precious  lives  of  heroes.  Emotions  are 
now  appealed  to  in  a less  obvious  and  at 
the  same  time  more  satisfactory  way. 

* * * 

.Yt  the  present  time  professional  or- 
ganists advance  the  claim  that  percus- 
sion effects  and  traps  have  no  place  on 
an  organ.  There  are  two  reasons,  I be- 
lieve, that  iirompt  such  a statement.  First 
of  all,  the  organ  has,  to  a great  extent, 
been  regarded  as  a sacred  instrument; 
and,  secondly,  organists  have  never  at- 
tained to  a mastery'  of  percussion  instru- 
ments as  applied  to  the  organ. 

The  ultra-modern  theatre  organ  sucii 
as  the  Marr  & Colton  at  the  Piccadilly', 
is  capable  of  conveying  percussion  effects 
as  satisfactorily  as  those  produced  in  an 
orchestra — and  there  is  no  logical  reason 
why  this  should  not  be  so. 
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At  World's  Premiere  at  Broadway's 
Newest  Motion  Picture  Palace  “THE 
PICCADILLY  THEATRE" 


Thomas  H.  Ince’s  Great  Production 

“BARBARA  FRIETCHIE ’’ 

With  Florence  Vidor  and  Edmund  Lowe 
Directed  by  Lambert  Hillyer 

received  the  following  unanimous  praise  from  the 

New  York  critics: 


“Florence  Vidor  and  Edmund  Lowe  are  glam- 
orous lovers  who  carry  you  away  with  their  sincere 
acting.” — MILDRED  SPAIN,  Daily  News. 

“A  picture  produced  with  charm  and  clever  re- 
straint.”— N.  Y.  Times. 

“It  is  both  dramatic  and  patriotic.  Lambert 
Hillyer,  who  has  lately  come  to  the  front  as  a di- 
rector worthy  of  our  most  earnest  consideration, 
has  not  failed  to  get  every  ounce  of  drama  out  of 
the  play.”  — LOUELLA  PARSONS,  N.  Y. 
American. 

“A  fine  and  glowing  romantic  drama,  woven  in 
bright  colors  over  a background  of  Civil  War.” — 
QUINN  MARTIN,  N.  Y.  World. 

“Roaring  cannon,  marching  and  countermarch- 
ing troops,  wild  cavalry  dashes  and  the  spirit  of 
Dixie  au  naturel,  romance  under  fire — these  fam- 
iliar ingredients  of  a Civil  War  story  are  stirred  by 


Thos.  H.  Ince  until  they  jell  and  the  resulting  con- 
fection is  ‘Barbara  Frietchie.’  ” — N.  Y.  Evening 
Post. 

“If  there  ever  was  a costume  play  built  for  the 
single  purpose  of  pleasing  the  average  fan  this  is  it. 
The  Piccadilly  audience  most  heartily  gave  vent  to 
their  pleasure  by  interrupting  the  scenes  with  gen- 
uine applause.” — SAM  COMLY,  N.  Y.  Morning 
Telegraph. 

“There  are  several  patriotic  and  thrilling  war 
scenes,  splendid  acting  throughout,  beautiful  South- 
ern settings,  a good  cast  and  an  appealing  love 
story.” — ROSE  PELSWICK,  Evening  Journal. 

“Many  scenes  in  ‘Barbara  Frietchie’  reminded 
one  of  Griffith’s  ‘Birth  of  a Nation,’  and  the  picture 
as  a whole  is  a creditable  job.  The  thrilling  battle 
scenes  and  the  unusually  good  acting  make  it  very 
enjoyable.” — N.  Y.  Sun. 


This  magnificent  production  being  released  to  finest  theatres  by 

PRODUCERS  DISTRIBUTING  CORPORATION 


Foreign  Distributor:  Wm.  Vogel  Distributing  Corp. 
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The  NEW  PICCADILLY 

{Continued  from  page  I2g) 


room  has  a marijle  base  and  border,  genu- 
ine walnut  wainscoting,  ornamental 
plaster  barrel  ceiling  of  strong  Adam  in- 
fluence, and  lighting  fixtures  made  trom 
original  models  discovered  in  an  old  man- 
.=ion  near  Devonshire.  The  floor  has 
been  recessed  to  permit  the  use  of  a high 
pile  rug,  one  of  the  largest  ever  made, 
especially  designed  and  woven. 

^ 

The  stairs  leading  to  the  executive  offi- 
ces and  stadium  are  constructed  with  gen- 
uine Caen  stone  treads,  red  Levanto  ris- 
ers and  railings  of  hand-wrought  iron. 

The  spirit  of  old  England  is  strikingly 
carried  out  in  the  architectural  and  deco- 
rative features  of  the  main  lounge  of  the 
I’iccadilly.  Descending  the  marble  tread 
stairs  from  the  Promenade,  the  theatre 
patron  is  at  once  transported  into  an  at- 
mosphere created  by  the  artisans  to  whom 
this  important  work  was  entrusted. 

John  Hutaff,  one  of  America’s  leaders 
in  the  evolution  of  the  decorative  arts, 
has  produced  a Tudor-Gothic  interior  of 
particular  charm.  The  lounge  is  a replica 
of  the  hall  of  an  old  English  Manor 
House.  The  unevenly  laid  floor  of 
Quarry  English  slate,  panelled  and  an- 
tique plaster  walls,  together  with  the  dec- 
orated beam  ceiling,  afford  an  authentic 
background  for  the  William  and  Mary 
chairs  and  Elizabethan  and  Jacolrean  ta- 
bles and  side  tables. 

The  character  of  the  indivklual  pieces 
conveys  the  impression  one  finds  today  in 
traditional  English  mansions  where  the 
furniture  has  been  handed  down  from 
generation  to  generation. 

The  ladies’  retiring  room  brings  to 
mind  the  dainty  boudoirs  of  the  18th  Cen- 
tury. The  furniture  reflects  the  transi- 
tion which  was  then  going  on  and  which 
brought  forth  the  light,  graceful  designs 
of  such  renowned  craftsmen  as  Sheraton, 
Hepplewhite  and  Chippendale. 

The  men’s  smoking  room,  with  its  spe- 
cially imported  slate  floor,  it  a vivid  re- 
minder of  the  smart  English  Clubs  of  the 
past  century,  where  the  gentry  were  ac- 
customed to  recline  in  great  leather 
chairs  to  discuss  the  current  plays  and 
players. 

Comfort  and  art  have  been  closely  al- 
lied and  this  entire  section  of  the  theatre 
has  been  made  as  attractive  as  can  be  pro- 
duced by  the  master  craftsmen  of  today. 

Special  attention  has  been  paid  to 
plumbing  fixtures  and  appurtenances  in 
both  the  ladies’  and  men’s  rooms. 

* * * 

A new  and  ingenious  device  for  the 
supply  of  ice  water  has  been  installed  in 
the  main  lounge.  The  two  fountains  are 
made  of  polychromed  terra  cotta  de- 
signed from  early  casts  of  the  head  of 
the  Lion  of  Saint  Mark.  The  influence  of 
the  Gargoyles  of  France  upon  English 
cathedral  ornamentation  has  been  uti- 
lized and  the  water  is  made  to  gush  from 
the  mouth  of  the  lions. 

In  the  basement  of  the  theatre  special 
provision  has  been  made  for  the  comfort 
and  welfare  of  the  staff  of  ushers  where 
a spacious  and  well  ventilated  room,  min- 
utely equipped,  has  been  built. 

Directly  off  the  Lounge  foj'er,  the  ar- 
chitects have  placed  the  Matron’s  Room, 
which  was  planned  by  the  management  to 
provide  a space  where  light  luncheons  or 
afternoon  tea  could  be  prepared  on  spe- 
cial occasions  for  the  theatre  patrons. 

The  Seventh  Avenue  basement  contains 
the  heating  plant,  musicians’  rest,  locker 


and  toilet  rooms,  organ  blower  room, 
vacuum  cleaning  house,  fire  pump  rooms, 
engineer’s  toilet,  etc.,  all  of  which  repre- 
sent the  last  word  in  mechanical  and  elec- 
trical design. 

The  basement  also  contains  the  organ 
console  and  orchestra  lift  pits  in  which 
the  machinery  for  this  novel  and  effective 
means  of  transportation  is  located. 

One  of  the  most  interesting  features  of 
the  theatre  is  the  orchestra  pit  which  is 
in  reality  a combination  of  tw'O  electrically 
operated  elevators.  The  portion  designed 
to  accommodate  the  musicians  is  a sepa- 
rate and  distinct  unit  from  the  section 
upon  which  the  console  of  the  great  or- 
gan is  built. 

The  advantage  of  this  arrangement, 
particularly  adapted  and  suited  to  mo- 
tion picture  theatres,  is  at  once  apparent. 
Either  platform  can  be  raised  or  low'ered 
as  the  occasion  arises,  or,  both  can  be 
operated  in  unison  if  it  is  desired  that 
the  organ  and  orchestra  join  in  the  ren- 
dition of  musical  numbers. 

In  addition  to  the  element  of  con- 
venience, there  is  architecturally  a dis- 
tinct conservation  of  space  and  the  an- 
noyance to  the  public  of  a general  e.xodus 
of  musicians  is  obviated. 

* 4'  * 

In  lien  of  the  original  orchestra  pit, 
the  owners  have  provided  automatic  push 
buttons  under  both  independent  and  au- 
tomatic control  for  the  elevation  of  the 
platforms.  The  button  regulating  the  or- 
gan console  lift  has  been  placed  at  tnc 
left  of  the  keyboard,  in  easy  reach  of  the 
organist.  The  control  button  for  the 
orchestra  lift  is  located  at  the  top  of  a 
specially  designed  ornamental  pedestal 
directly  at  the  left  of  the  orchestra  lead- 
er’s position. 

The  Marr  and  Colton  Organ  is  the  spe- 
cially designed  product  of  this  pioneer 
firm.  In  building  this  instrument  tlie 
manufacturers  have  included  every  device 
for  the  proper  accompaniment  of  motion 
pictures,  and  what  is  equally  as  impor- 
tant, have  provided  a number  of  innova- 
tions for  the  production  of  tonal  and  per- 
cussion effects  which  arc  suited  to  every 
reciuirement  of  classical  and  popular 
musical  expression. 

In  addition  to  the  main  organ,  which  is 
technically  described  elsewhere  in  this 
suiiplement,  an  echo  organ  has  been  in- 
stalled in  the  rear  of  the  theatre  permit- 
ting far  tonal  effects  to  be  refracted 
throughout  the  accoustically  perfect  au- 
ditorium. 

The  auditorium  is  a radical  departure 
from  generally  prevailing  designs,  hav- 
ing been  constructed  on  the  stadium  plan 
which  means  that  the  balcony  is  a direct 
continuation  of  the  orchestra  section,  en- 
abling each  and  every  person  present  dur- 
ing a performance  to  enjoy  an  unob- 
structed view  of  the  stage  and  screen,  and 
eliminating  the  disagreeable  position  of 
being  seated  under  the  suspended  portion 
of  a theatre,  such  as  balconies  and  gal- 
leries. 

The  auditorium  walls  and  ceiling,  botli 
in  the  orchestra  and  the  stadium,  are 
constructed  of  ornamental  plaster.  The 
floors  are  cement  as  well  as  the  stairs  and 
the  architecture  of  England  has  been  ex- 
tensively employed  to  bring  aliout  the 
desired  effect. 

A huge  crystal  chandelier  adorns  the 
ceiling,  in  the  center  of  the  auditorium, 
suspended  in  the  center  of  a forty-foot 
dome,  around  the  edge  of  which  are  ar- 
ranged in  coves,  hidden  from  sight,  some 


hundreds  of  red,  white,  blue  and  amber 
lamps  with  specially  designed  reflectors 
to  achieve  the  desired  lighting  results. 

Intermediate  baby  spotlights,  in  four 
alternating  colors,  are  also  provided  to 
light  up  the  orchestra  pit  for  special  solo 
numbers  by  the  inividual  artists  of  Vin- 
cent Lopez's  Piccadilly  Orchestra,  and 
Mr.  John  Hammond,  who  is  in  charge  of 
the  Marr  and  Colton  Organ. 

Additional  lighting  effects  have  been 
pro\-ided  for  orchestra  ensemble  num- 
bers. 

^ ^ ^ 

With  such  e.xtensive  lighting  facilities 
as  the  I’iccadilly  possesses  all  portions  of 
the  auditorium  can  be  bathed  in  changing 
lights,  which  reflected  from  the  golden 
dome  and  the  crystal  chandelier  produce 
an  effect  said  never  before  to  have  been 
accomplished  in  any  American  theatre. 

The  color  scheme  of  the  auditorium  is 
carried  out  in  predominating  tones  of 
blue  and  gold  and  recessional  notes  of  yel- 
lows, taupes  and  grays  with  reciprocal 
and  contrasting  high-lights  of  various 
hues. 

In  the  paneled  sections  of  the  audi- 
torium walls  The  Rambush  Decorating 
Company  have  had  executed  through  one 
of  the  most  widely  known  painters,  Mr. 
Lief  Neandross,  a series  of  ten  magnifi- 
cent mural  paintings.  Before  beginning 
his  commissioned  work,  Mr.  Neandross, 
who  is  the  son  of  the  immortal  sculptor, 
Sigurd  Neandross,  who  modeled  the  lasr 
bust  of  Theodore  Roosevelt  and  the  busts 
of  prominent  Americans  and  Europeans 
such  as  Chauncey  M.  Dejjcw,  General 
Goethals,  the  late  Kaiser  Wilhelm  of 
Germany  and  the  various  other  crowned 
heads  of  European  countries.  Before  oc- 
ginning  his  commissioned  work  on  the 
murals  of  the  theatre.  Lief  Neandross 
made  a special  trip  to  Europe,  for  the  pur- 
pose of  gathering  authentic  material  of 
Piccadilly  as  it  was  in  the  middle  of  the 
nineteenth  century.  Upon  his  return,  the 
artist  decided  upon  the  use  of  soft  tones 
of  putty,  cream,  green,  and  blue  as  the 
colors  scheme  of  the  monotone  prints 
which  he  executed  upon  canvas.  The 
topics  of  his  choosing  were  a number  of 
informal  scenes  depicting  the  customs, 
manners,  and  fashioits  of  the  England  of 
l8o().  In  addition  to  this  pleasing  series 
of  murals,  Mr.  Neandross  planned  and 
executed  the  colorful  painting  in  the  cove 
of  the  proscenium  arch  which  is  a strik- 
ing allegory  of  the  purpose  and  policy  of 
the  founders  of  the  Piccadilly  theatre. 
The  scenes  shows  the  garden  of  a great 
English  mansion  at  the  period  corre- 
sponding to  the  reign  of  Louis  XVI  when 
the  influence  of  France  with  its  grandeur 
and  pomp  was  reflected  in  the  modes  ot 
English  nobility.  The  gentlemen  and  la- 
dies are  standing  in  little  groups,  raptur- 
ously listening  to  the  sweet  notes  of  mus- 
ical instruments  and  obviously  enjoying 
tbe  entertainment  amid  regal  surround- 
ings. 

.A^long  the  main  entrance  hall  of  the  au- 
ditorium is  the  office  of  the  house  man- 
ager while  the  corresponding  hall  on  the 
opposite  side  contains  the  entrance  to  the 
hospital  which  has  been  provided  by  the 
management  with  every  necessary  ap- 
pointment for  safeguarding  the  well-being 
of  the  iiatrons  of  the  theatre. 

Above  the  auditorium  is  located  the 
broadcasting  studio  and  private  screening 
room  which  is  commodiously  furnished 
and  equipped  with  microphones,  screen 
and  projection  space. 

Three  times  each  week  Mr.  Lopez  and 
his  Piccadilly  orchestra,  the  largest  he  has 
ever  assembled  under  his  baton,  will 
broadcast  a concert  directly  from  the  the- 
atre. In  addition  to  this  feature,  John 
Hammond,  America’s  leading  theatre  or- 
ganist will  give  an  equal  number  of 
weekly  recitals  on  the  great  organ,  be- 

iConiiiwicd  on  page  750) 


October  18,  1924 
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The  film  that  carries  quality 
from  studio  to  screen — 

EASTMAN 
POSITIVE  FILM 

— has  the  identification  “Eastman” 
“Kodak”  in  black  letters  in  the 
transparent  margin.  Look  for  it. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 


130 


EXHIBITORS  HERALD 


October  18,  1924 


View  of  the  factory  of  the  Marr  & Colton  Company,  Rochester,  N.  Y.,  as  it 
looks  today.  Inset  shows  first  plant  of  company  nine  years  ago. 


Organ  Firm  Grew  from  Small  Factory  to 
Present  Size  in  Nine  Years 


IT  IS  interesting  to  know  that  the 
Alarr  & Colton  Company  was  organ- 
ized at  Warsaw,  N.  Y.,  in  1915,  nine 
years  ago,  by  David  Marr  and  John  J. 
Colton.  Starting  in  a small  way,  in  an 
old  brick  building  not  much  larger  than 
a garage,  the  company  has  developed  an 
organization  of  organ  craftsmen  that  are 
recognized  in  the  organ  field  for  the  high 
quality  of  instruments.  Today  its  instru- 
ments are  installed  in  theatres,  churches, 
lodges  and  public  auditoriums  throughout 
the  entire  United  States. 

* ^ 

Both  Air.  Alarr  and  Mr.  Colton  have 
devoted  their  entire  lives  to  the  develop- 
ment of  the  organ  as  the  instrument  for 
the  motion  picture  theatre,  and  many 
of  the  new  features  in  organ  construc- 
tion may  be  credited  to  these  men.  David 
Alarr  started  with  the  Ilope-Jones  Elec- 
tric Organ  Co.,  Birkenhead,  England,  in 
1892.  After  a number  of  years  with  this 
concern  he  was  later  associated  with  Nor- 
man Brothers  & Beard,  Norwich,  Eng- 
land, builders  of  the  famous  cathedral 


John  J.  Colton 


organs.  Mr.  Alarr  then  came  to  the 
United  States  and  joined  Hope-Jones  & 
Harrison,  of  Watsessing,  N.  J.,  and  later 
was  connected  with  Ernest  AI.  Skinner 
Company  of  Boston,  Mass.  Mr.  Marr 
was  also  at  one  time  Pacific  coast  repre- 


sentative of  the  Hope-Jones  Organ  Co., 
Elmira,  N.  Y.  In  1910  Mr.  Marr  joined 
the  Wurlitzer  organization  with  Hope- 
Jones  and  upon  the  death  of  Hope-Jones 
left  the  Wurlitzer  company  and,  with 
Mr.  John  J.  Colton,  who  was  also  con- 
nected with  the  Wurlitzer  company, 
formed  the  Alarr  & Colton  Company,  a 
partnership  consisting  of  Mr.  Marr  and 
Air.  Colton. 

During  Air.  Alarr’s  association  with  the 
late  Robert  Hope-Jones,  famous  organ 


David  Marr 


building  genius,  he  assisted  Air.  Hope- 
Jones  in  many  of  his  patents.  Air.  Marr 
also  acted  in  an  executive  capacity  for 
Air.  Hope-Jones  in  several  of  his  com- 
panies. 

John  J.  Colton  started  with  the  Hope- 
Jones  Organ  Co.  at  Elmira,  N.  Y.,  in 
1908  and  specialized  in  voicing  under  Air. 
Hope-Jones,  who  was  recognized  as  an 
authority  on  the  tonal  construction  of 
the  organ.  Al'r.  Colton  joined  the  Wur- 
litzer company  with  Hope-Jones  in  1910, 
and  upon  his  death  joined  with  Air.  Alarr 
in  organizing  the  Alarr  & Colton  Com- 
pany. 

* * 

The  Alarr  & Colton  Company  started 
in  1915  in  a very  small  factory  building. 
In  1916  a new  factory  building  was  con- 
structed. The  second  factory  was  built 


in  1920  and  in  192'1  the  building  was 
doubled  in  size.  Another  addition  is  be- 
ing added  to  the  present  plant  to  take 
care  of  increasing  production  demand. 

The  present  Alarr  & Colton  plant  has 
every  modern  convenience  and  labor-sav- 
ing devices.  The  company  has  branches 
and  representatives  in  New  York  City, 
Buffalo,  Rochester,  Philadelphia,  Detroit, 
Indianapolis,  Portland,  Pittsburgh  and 
Los  -Angeles,  Cal. 

Auspicious  Opening 
Accorded  New 
Piccadilly 

(.Continued  from  page  uS) 

sides  a special  recital  on  Sunday  from 
12:30  to  1:30  p.  m.  for  the  benefit  of  his 
many  admirers  throughout  the  country. 

.At  the  demand  of  the  managing  direc- 
tor, Lee  A.  Ochs,  the  architects  have 
made  special  provision  for  the  safeguard- 
ing of  Piccadilly  patrons  by  the  utiliza- 
tion of  unusually  wide  exits  and  the  lat- 
est fire  prevention  appliances. 

The  ventilating  systems  which  have 
been  designed  and  constructed  for  cool- 
ing and  ventilating  all  parts  of  the  the- 
atre are  of  the  most  modern  manufac- 
ture. 

The  cleaning  of  all  parts  of  the  house 
will  be  taken  care  of  by  means  of  auto- 
matically controlled  vacuum  cleaning  ap- 
paratus with  outlets  located  to  insure  the 
rapid  cleaning  of  the  house  at  all  times 
of  the  daj'  or  night. 

The  electric  lights  and  power  plants  for 
furnishing  of  current  for  general  and 
special  illumination  including  sign  and 
marquis  lighting  are  the  last  word  in  de- 
sign and  equipment. 

The  mezzanine  floor  formed  by  the 
space  between  the  lobby  ceiling  and  the 
Broadway  front  of  the  Stadium  contains 
the  executive  offices  of  the  Piccadilly 
Holding  Corporation  and  have  been 
planned  to  provide  commodius  quarters 
tor  the  offices  and  executive  staffs.  The 
rooms  of  the  managing  director,  Lee  A. 
Ochs,  are  panelled  with  fine  grained 
brown  mahogany  and  elaborately  fur- 
nished. Every  appointment  has  been 
carefully  thought  out,  even  a shower  bath 
has  been  installed.  Next  to  the  manag- 
ing director’s  suite  is  the  office  of  the 
manager,  Mr.  Gerald  T.  Gallagher,  and 
across  the  hallway  an  office  for  the  pro- 
duction manager,  B.  A.  Rolfe,  has  been 
provided.  The  other  rooms  on  the  floors 
are  for  the  accounting  department,  secre- 
tarial offices  and  lavatories. 


Selwyn  Theatre,  Chicago 


The  Nation’s  Rialto 

The  thousands  of  representative  theatres  that  have  been  furnished  with 
comfortable,  durable  seating  by  the  American  Seating  Company  comprise  in 
a very  true  sense  the  Nation’s  Rialto.  They  include  not  only  America’s  largest 
individual  theatres  and  auditoriums  but  entire  circuits,  large  and  small,  as 
well.  The  stamp  of  national  approval  is  upon  American  Seating  Company 
Theatre  Chairs. 


B.  F.  Keith’s  Hippodrome,  New  York  City 


Famous  Players-Lasky  Metropolitan  Theatre,  Los  Angeles 


American  Seating  Company 

NEW  YORK  CHICAGO  BOSTON  PHILADELPHIA 

114  W.  41st  St.  12  E.  Jackson  Blvd.  65-D  Canal  St.  1211-H  Chestnut  St. 


The 


Hal  'Ttoac 


presents 


'Baiiling  Orioles 


baith  Glenn  Try  on 

A.  Feature 


A Mile  a Minute  Comedy,  With  a Thrill 
or  a Laugh  E-Very  Second 

You’ve  heard  of  the  days  when  men  played  ball  with  their  faces 
covered  with  alfalfa,  through  which  the  wind  whistled  with  a merry 
tune. 

The  Battling  Orioles  were  the  scrappiest  team  of  that  time,  and  they 
used  their  whiskers  to  choke  the  umpire  into  submission.  As  time 
passed  they  quit  baseball,  became  wealthy  clubmen,  and  were  bored 
with  life.  They  thought  fighting  vulgar,  and  loud  voices  a crime. 

But  a boy  and  girl  woke  them  up.  They  found  to  their  surprise  that 
once  a fighter,  always  a fighter,  and  what  a come-back  they  staged! 
Laugh  chases  thrill  and  thrill  ousts  laughter. 

It’s  a bear! 

Pafh^picture 


leginning 


“The  Exhibitor’s 
Place  in  the  Sun” 


By  Sydney  S.  Cohen 
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The  Red  Lily”  pulled 
more  than  ^56,000  at 
the  Capitol  last  week’ 

-Variety  iSct.& 

Ffcd  Nil3lo*S  production,  of  his 
Okun  story  u/ith  RdttlOTl  NOVUri^O, 

Enid  Bennett , M^llace  Beery 

Produced bu  Louis  Mayer 
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Enurs4'ei  iisomf.ciasa  mattgr,  Augnsi  so,  1917,  at  ths  Pott  Oficr  at  Chicago^  111.,  undef  tht  act  of  liar  eh  3.  1879. 


OCTOBER,  25,  1924 
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VIRGINIA  VALU 

in 

lleSIGNALTOWER 


From  the  story  by  l/liADSWORTH  CAMP 
Ujiih  ROCKLIFFE  FELLOWESand  WALLACE  BEERY 

A CLARENCE  BROWN  PRODUCTION 


Released  August'S rd 

REGINALD  DENNY. 


llicRECKLESS  AGE 

from  novel  EARL  DERR  RIGGERS*  Relensetl  Aug,l7ik 

A HARRY  POLLARD  PRODUCTION 


WINE  by  William  Mac  Harg 
with  CLARA  BOW 


Direcfedby  LOUIS  OASNIER 

RelfiA&ed  AUGUST^ht 


The  SIGNAL  TOWER 


“Will  pack  any  house  in  the  country.” 

ANTLERS  THEATRE,  Roseburg,  Ore. 
“Largest  business  in  many  months!” 

ISIS  THEATRE,  Grand  Rapids,  Mich. 


The  RECKLESS  AGE 


“Crowds  completely  filled  lobby  and  sidewalk.” 

RIALTO  THEATRE,  Houston,  Tex. 
“Should  be  booked  by  all  live  exhibitors.” 

CAUGHREN  THEATRE,  Sauk  Centre,  Minn. 

WINE 

“The  best  audience  picture  this  year!” 

DYE-FORD  & ROGERS  ENTERPRISES,  INC. 

Wichita  Falls,  Kan. 

“One  of  the  outstanding  big  successes  of  the  year.” 
ASCHER’S  MERRILL  THEATRE,  Milwaukee,  Wis. 


r 


ill 


■1 


I FORREST  STANLEY,  HUNTLY  GORDON,  MYRTLE  STEDMAM  '= 

I ROBERT  A6NEW  WALTER  LONG 


The  TURMOIL 


“One  of  the  best  attractions  of  the  season.” 

CHICAGO  DAILY  JOURPj 
“Sure-fire  box  office  asset  for  any  theatre.”  j 

EXHIBITORS  HER/ 


TAe  FAMILY  SECRET 


“You’ll  laugh!  You’ll  wipe  away  a tear!  Yc| 

thrill!”  I 

MILWAUKEE  (WIS.)  NE 

“Everything  delighted  them.” 

N.  Y.  DAILY  NE 

BUTTERFLY 

“Played  to  capacity  business  all  week.” 

KING’S  THEATRE,  St.  Louis,  Mo. 
“It  is  strong  and  should  have  a pull  at  the 
cffice.”  FILM  DA 


Ihe  TURMOIL 


Adepied/rom  BOOTH  TARKINGTON  S gmet  rio\/el\ 

HACKATHORN^ 

ELEANOR  BOARDMAN'EILEEN  PERCf- PAULINE  CARON 
WINTER  HALL'EDWARD  HEARN  ■ BeleaeedS£P.  I4ti 


A HOBART  HENLEY  PRODUCTION 


llieFAMILY  SECRET 


Adapted fromibe  Siagesucces  "The Burglar" by 
Augiisfus  Thomas  andihe  novel  "Edifha's  Burglar  \ 
by  FRANCES  HODGSON  BURNETT  \ 
Jeaiuring  BABY  PEGGY  . 

EDWARD  EARLE* GLADYS  HULETTE-  FRANK  CURRIEl| 
Directed  by  WiWlam  Seiter^ — Released  SEP.28tl 


BUTTERFLY 


/rom  ihe popularnovel  by  KATHLEEN NORH/Sl 

with  a great  cast  headed  by ; ' 

LAURA  LA  PLANTE  ♦ RUTH  CLIFFORD  | 
fcsJ^ORMAN  KERRY^KENNETH  HARLAN  Jt 

^ A CLARENCE  BROWN  PRODUCTION 
Released  OCT.  12th  ^ 


UNIVERSAL 


hepuMes' 

lll■llllll■l^B 


declares  Jl.J.Mdninq 
f^Jischers Merrill  Iheatn 
J\Xilwaukee,\^i$. 
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The  FAST  WORKER 

Sure-fire  sensation — business  extremely  gratify- 


Iff 


HERBERT  L.  ROTHSCHILD  ENT’M’NT,  INC. 

San  Francisco',  Cal. 

3ne  of  the  biggest  comedy  hits  of  the  season.” 

N.  Y.  MORNING  TELEGRAPH 

The  ROSE  OF  PARIS 

\I1  the  recognized  elements  of  appeal — ^They’ll  like 

FILM  DAILY 

Should  attract  them.  Succeeds  in  generating 
ppeal.”  MOTION  PICTURE  NEWS 

K— TAe  UNKNOWN 

Should  prove  a profitable  investment  for  any  ex- 
ibitor.”  EXHIBITORS  TRADE  REVIEW 

Has  definite  appeal.  Will  draw  in  most  any  com- 
lunity.”  MOTION  PICTURE  NEWS 


REGINALD  DENNY 

and  LAURA  LA  PLANTE/n 

:i(ie  FAST  WORKER 

Based ona  novel  by  GEOMRRMcCUTCHEON 

Bkectedbi/  William  Seiter<‘  Peliased  0ctober26iti 

MARY  PHILBIN 

:ilteRO$E  of  PARIS 

fwnidnovel byDELLY'^  Released  Nov9^ 

Ahl  IRVWe  CUMMINGS  PRODUCTION 

VIRGINIA  VALLI 

U,lfli  PERCY  MARMONT 

iK-lheUNKNOWN 

fma  meltij  Miry  Roberh  Rmchart 

A HAmV  POLLARD  MODU^rtm 
^Released 


lOVEANDClORY 


u,m  CHARLES  DEROCHE-WALLACE 
MiaOONALD  and  MADGE  BELLAMY 

Aam  -tke  fovet  Wb  Afc  French" bif 
Robert  Davis  and  Perley  Poore  Sheehan 

A RUPERT  JULIAN  PRODUCTION 

Released  Dec  err)  her  7^ 

MAm  PHILBIN/h 
OlieCAIETY  GIRL 

.from '' The  Inheritors  'by  J.A.R.  Wyhe 

A KING  BACGOT  PRODUCTION 

» Released  December 

HOUSE  PETERS 

/>>7/ie TORNADO  , 

-5^  Lincoln  J-Carfer 

^ A hind  Baddof  Production 
w ^Released Jan^tt 
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LOVE  and  GLORY 

“No  doubt  but  that  it  will  make  a lot  of  money.” 

LOS  ANGELES  TIMES 

“Warranted  to  thrill  the  most  blase  spectator.” 

EXHIBITORS  TRADE  REVIEW 

The  GAIETY  GIRL 

“Sure  to  find  favor — a good  box-office  attraction.” 

EXHIBITORS  TRADE  REVIEW. 

“Should  find  a welcome  in  the  majority  of  theatres.” 

MOVING  PICTURE  WORLD 

The  TORNADO 

“Consider  it  not  one  of  the  biggest  melodramas  ever 
made  but  THE  biggest.  You  can  go  the  limit 
on  this  one.  Another  master  stroke  in  pro- 
duction.” CAMEO  THEATRE,  Los  Angeles,  Cal. 


EXHIBITORS  HERALD 


October  25,  1924 


thundering youw  wa\ 
smash  all  hex  office  n 


starring 


WilliamDesm 
Meen  Sedgwick 

mmmsA£s  mu>  rmdW^ 


October  25,  1924 


EXHIBITORS  HERAIH) 
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EXHIBITORS  HERALD 


October  25,  1924 


- - - - commencing  on  page  25  of  this  issue  is  the 
first  of  a series  of  articles  by  Mr.  Sydney  S.  Cohen, 
which  voices  in  clear  and  far- carrying  tones  the 
aims,  ambitions — and  grievances  of  motion  picture 
theatre  owners. 

to  miss  a single  article  in  this  series  will 

mean  that  you  will  fall  out  of  step  with  the  march 
of  progress  of  this  industry. 


you  have  been  notified — so  you^ll  have  only 

yourself  to  blame  if  you  miss  this  great  series. 


GLORIA  SWANSON 

OS  she  appears  hi 

"HER  LOVE  STORY  ” 

A PARAMOUNT  PICTURE 


1 

p 

famous  ^orty  Picture 
(The  firet  was’Manhandled') 

ALSO  AN  ALLAN  DWAN  PRODUCTION 


'"a  ^ "" 

'•-.t.i  j rl 


GLORIA 

SWANSON 


H 


IN 


HER  LOW 
STORY  ” 

AN  ALLAN  DWAN  PRODUCTION 
By  Mary  Roberts  Rinehart  Screen  play  by  Frank  Tuttle 

Her  love  story”  is  one  more  example  of  the  amazing 
versatility  and  genius  of  the  new  Gloria  Swanson.  It  is 
like  “The  Humming  Bird”  and  “Manhandled”  in  this  respect 
only— it  will  make  new  Swanson  records  for  crowds  and  cash. 

A gorgeous  production  of  the  famous  Cosmopolitan  Magazine 
serial  by  a celebrated  author,  directed  by  Allan  Dwan  who  made 
Manhandled”  and  “A  Society  Scandal”,  here  is  a romance  that 
scales  the  peak  of  entertainment. 

A PARAMOUNT  PICTURE 


MOTHER 


Tht  PAINTED 
LADY 

Story  by  Larry  Evans 
A Chester  Bennett  Proiluction 


^»»&v9Ei£ffln3liKllnil^ 


mgssSSSSSW^^ 


HEARTS 
o/'OAtC 

allies  A.  Herne’s  Melodrama 
A John  Ford  Production 


"'^imnlTIMxi  in 

The  LAST  of 
the  DUANES 

From  Zane  Grey’s  Novel 
A Lynn  Reynolds  Production 


DAUGHTERS 
of  the  NIGHT 

Story  hy  Willard  Robertson 
An  Elmer  CLfton  Production 


NOW  READY  TO  PACR 
. 'EM  IN  EVERYWHERE 


-M 


^t’S  a ^ ra  yi  d 
avyay 

^Tvd  It’s  sure 
. to  pay/ 

i.  ^ . 


IT  IS 

THE  LAW 

IHmci  i,.  Rices  Play  E rom  Haytlen  Talbot’s 
Story.  A J.  (Jordon  Kdwards  Production. 

i 1 A i j » ; 

Cv J c — /O  (TVj  Q^yo’ C\__j  ^ C\j?  CAsj? 


Booking  Right 
NOW! 

All  eight 

Of  these  new,  hig — 
William  Fox  jiroduc- 
tions — 

No  American  exhihi- 
tor — 

Not  one,  shouhl 
miss — 

Playing  a one  of — 
These  winners! 

By  hooking  all  8 — 
All  exhibitors  will 
be — 

Sure  of  making 
money — 

Eight  times! 

.lust  think — 

Eight  times  the  ca- 
pacity- 

Of  your  house  to  earn 
profits — 

Figure  it  up  ami  see 
if — 

You  can  alTord  to — 
Miss  this  8! 

Booking  Right 
NOW! 


"ytm  Tnijc  In 

OHYOU 

TONY! 

Story  by  Don  W.  Lee 
A J.  G.  Blystone  Production 


7/tcCYCLONE 

RIDER 

Lincoln  J.  Carter  s Thriller 
A Thomas  Buckingham  Production 


T^eWARRENS 
0/ VIRGINIA 

From  David  Relasco’s  Play  by  \Vm.  C. 
DeMille.  An  Elmer  Clifton  Production. 

I I i j 1 j I 

CTNq  c,.xO  CVj>  c,y*0  CNq  GVj?  c-.-AD  C’N.j 


CORPORATION 


c>rO  SMILE  WITH  O'BRIEN  ^ IT'S  A BOX  OFFICE  MAGNET 


I 


i 


BUCK 

JONES 


SHIRLEY 

MASON 


EDMUND 

LOWE 

ui 

The  Brass 
Bowl 

From  Louis  Joseph 
\ a lice's  Novel 

A IMASTERPIECE 

IN  MYSTERY! 

A ROMANCE  AMID 
THRILLING 
DANGERS! 


Ti^ManW^o 
Played  Square 

WILLIAM  FOX 

STAR  SERIES  ATTRACTIONS 

cTVow  Tieady 

EVERY  ONE  IS  THE  PICTI  RE  YOUR  PATRONS  WILL 
WANT  TO  SEE! 

-MONEY-GETTERS  ALL— EACH  DESIGNED 
AND  BUILT  TO  WIN! 


WILLIAM  FOX 

SHORT  SUBJECTS 

FOJL  IMMEDIATE  PL  Af  DATES 


My  Husband  s 
Wives 

Story  by 
Barbara  LeMarr 

Directed  by 
Maurice  Elvey 

A NOVELTY  IN 
MATRIMONIAL 
COMPLICATIONS! 


RICHARD  HARDING  DAVIS’ 

SERIES  OF 

VAN  BIBBER. 

FUNNY  STORIES 

Eiglit  of  them!  Not  slap-stick 
comedy,  but  comedy-drama  replete 
ivitb  tlirills  and  laughs. 

IMPERIAL 

COMEDIES 

Seventeen  of  them!  And  every 
one  better  than  ever — all  made  to 
make  ’em  roar. 

SUNSHINE 

COMEDIES 

Twenty  of  them!  The  bright- 
est series  of  fun-films  you 
ever  saw.  All  golden  op- 
portunities! 


MONKEY 

COMEDIES 

Seven  of  them!  The  funniest 
short  specials  in  the  screen’s 
history. 

FOX  NEWS 

ISSUED  TWICE  A WEEK 
BEST  ON  EARTH 
COVERS  THE  WORLD 

FOX  EDUCATIONAL 
EMTERDVINMENT 

Twenty-six  of  them.  More 
varied  and  more  entertain- 
ing than  any  previous  series. 
They  sure  round  out  a pro- 


gram ; 


FOX  FILM  COlUPOIAATION 


TH05.  B.  DrOCKS.  INC.,  N Y. 


October  25,  1924 
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Huge  crowds  of 
movie  aspir- 
ants enter  Los  An- 
geles Examiner 
Contest,  Los  Ange- 
les, Cal. 


The  World’s  Series 
—right  off  the  tat! 

The  biggest  sporting  event  of  the 
season,  the  World’s  Series  baseball 
games,  has  been  thoroughly  cov- 
ered. Closeup  shots  of  the  star 
players,  the  exciting  plays  and 
cheering  thousands. 

Just  one  of  the  big  events  of  the  day 
that  you’re  sure  to  find — right  off  the 
hat — in  International  News,  twice  a 
week,  week  in  and  week  out.  Never 
miss  a big  event;  get  the  big,  exclusive 
scoops  at  no  extra  cost  in  the  world’s 
greatest  news  reel  service. 


Intend 


Released  thru 

UNIVERSAL 


Anti-aircraft  artil- 
lery, tanks  and  planes 
in  big  war  exhibition  at 
the  army  proving  grounds, 
Aberdeen,  Md.  Giant  railway 
guns  with  range  of  31  miles 
throwing  projectiles  weigh- 
ing 2,340  pounds  play  big 
part. 


CLOSE  plays  in  the  ex- 
citing World’s  Series 
between  the  Washington 
Senators  and  the  New 
York  Giants  shown  and 
described  in  detail.  (A) 
shows  Bucky  Harris, 
f Wash.,  safe  at  third;  (B) 
Young,  N.  Y.,  doubled  up 
at  second  on  Kelly’s  in- 
field hit;  (C)  Jackson, 
N.  Y,,  safe  at  first. 


Mr.  William  Fox  Is  a Showman. 
Fox  Theatres  in  New  York  City 
Booked 


THE  CLEAN  HEART 

OR 

THE  CRUELTIES  OF  LIFE 

By  A.  S.  M.  HUTCHINSON 

WITH 

PERCY  MARMONT  MARGUERITE  DE  LA  MOTTE 

OTIS  HARLAN 


J.  STUART  BLACKTON  PRODUCTION 
A VITAGRAPH  PICTURE 


Member  of  the  Motion  Picture  Producers 
and  Distributors  of  America,  Inc. 

Will  H.  Hays,  President 


JOHN  B.  ROCK 

GENERAL  MANAGER 


October  25,  1924 
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or  Twenty-Seven  Years) 


Vitagraph  has  made  it  possible 

for  twenty  million  newspaper  readers 

to  know  Rafael  Sabatini’s  greatest  novel 

CAPTAIN  BLOOD 

J.  Warren  Kerrigan  as  Captain  Peter  Blood 

BOOK  NOW!  DATES  CLOSING! 

JOHN  B.  ROCK 

GENERAL  MANAGER 

**One  of  the  greatest  films  since  * The  Birth  of  a Nation.*  ** 

—NEW  YORK  BULLETIN 


REG.  U 9.  PAT.  OFF. 


EXHIBITORS 

HERALD 


—is  the  only  national  motion 
picture  trade  paper  which, 
during  the  past  three  years, 
has  shown  a substantial  and 
unfaltering  increase,  year  by 
year,  in  the  volume  of  adver- 
tising published — 

EXHIBITORS 

HERALD 


The  Beloved  Brute 


By  KENNETH  PERKINS 


’Member  ;the  ol’  fashioned 
wagon  show  an’  that  day  we 
stayed  up  all  night  to  see  the 
circus  come  to  town  ? 

Oh,  boy!  x" 

/ 

An’  the  champion  strong 
man,  who  downed  big  Jack 
Dalton,  the  best  wrestler  in 
our  town,  in  two  minutes  flat ?n 


THE  CAST 


Marguerite  de  la  Motte 
Victor  McLagien 
William  Russell 
Mary  Alden 
Stuart  Holmes 


3 


Well,  it’s  All  Here  in  this 

J.  STUART  BLACKTON  PRODUCTION 


With  a marvelous  human  interest  love  story! 


ALBERT  E.  SMITH  president 

Member  of  the  Motion  Picture  Producers  and  Distributers  of  A merica,  Inc. 


Reg.  U.  S.  Pat.  Office/ 


But  Never  Has  B.P.  Schulber^^ 
Produced  a Monej-Maker  Lil\e  — 

J GASNIER^  Pvoduction 

The  BREATH 
of  SCANDAL 

By  Sdwin  Bdlm&r  - - ~ Scenario  hy  Sue  ILns til 


(J  G Bachmann  . ^rj^asurer  l6-‘>0  Broadway  .riewYorh^ 

rcftticN  oiMOjauToas  > expost  «>io  impcstt  fio*  co. 


Betty  Blythe,  LouTellegen, 
Patsy  Ruth  Miller, 
Forrest  Stanley,  Jack  Mulhall, 
Myrtle  Stedman,  Phyllis  Haver 
Frank  Leikh,  Charles  Clary 


Preferred  f^ctures 

Distributed  by 

S.P  Schulberg  Productinns.  Inc. 


October  25,  1924 
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AL  CHRISTIES 


Tully  Marshall 


Sylvia  Breamer 


Wanda  Hawley 


From  the  New  York  Stage  Success 

“What’s  Your  Wife  Doing?’ 

By  i 

Herbert  Hall  Winslow  and  Emil  Nyitray  ii 


Adapted  for  the  screen  by 
F.  McGrew  Willis 

Directed  by 
Scott  Sidney 


Harry  Myers 


October  25,  1924 


EXHIBITORS  HERALD 
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g'reat  laughing  feature 


I A’  riot  of  fun — an  avalanche  of  humor — 
! a super  box-office  special  with  a super 
cast  including : 

i 

Harry  Myers,  T.  Roy  Barnes,  Wanda  Hawley, 

Tully  Marshall,  Sylvia  Breamer,  Lincoln  Plumer, 

Jack  Duffy  and  Morgan  Wallace. 

For  Release  in  November — Now  Booking 

I 


oy  Barnes 


RECEIVED  AT 


MARCUS  LO£W 


LOS  ARG.  CAL.  OCT.  6 . 


WJB  IMUGURATED  METRO  GOLDWYR  WEJE£  TODAY  BY  BREAXIRG  ALL  RECORDS  WITH 
BUSTER  EBATOH  IH  THE  HAVIGATOR  STOP  I HEVER  EXPECTED  THE  SHERLOCK  JR 
RECORD  TO  BE  EQUALED  BUT  MVIGATOR  TOPPED  IT  BY  OVER  HIHETEEH  HUNDRED 
PEOPLE  IH  OHB  DAY  STOP  NAVIGATOR  ONE  LONG  ROAR  THEY  NEVER  STOP  LAUGHING 
GIVE  US  MORE  LIKE  THIS  CONGRATULATIONS  AND  REGARDS 


CLASS  OF  SERVICE 

SYMBOL 

Telegram 

Day  Letter 

Blue 

Nlglit  Message 

NAe 

Ni^l  Letter 

NL 

If  lume  of  these  three  symbols 
appears  after  the  check  (nuiiib^  of 
words)  Ibis  Is  a telegram.  Other- 
wise its  character  is  indicated  by  the 
symbol  appearing  after  the  check. 

.NEWCOMB  CARLTON,  PRESIDENT 


UNION 

AM 

GEORGE  W.  E.  ATKINS.  FIRST  VICE-PRESIDENT 


Form  1204 


CUSS  OF  SERVICE 

SYMBOL 

Telegram 

Day  Letter 

Blue. 

Night  Message 

Nile  . 

Night  L^er 

NL 

If  none  of  these  three  symbols' 

sppmaafter  the  check  (number  of 
words)  this  is  a teiegrain.  Otfasi- 
wise  its  character  is  indieat«l  by  the 
symbol  appearing  after  the  cheek.' 

HARRY  C ARTHUR  JR 
STATE  THEATRE 


Buster 

KEATO 


The  Funniest 
Moneyiest 
Picture 
Ever  Made 


Playing  at 
the  Capitolf 
New  York, 
This  Week 


Directed  by 

DONALD  CRISP 


Story  hy 

|EAN  HAVEZ,  JOSEPH  MITCHELL, 
CLYDE  BRUCKMAN 


Picture 


From  Coast  to  Coast 


CLASS  OF  SERVICE 

SYMBOL 

Telmram 

Day  Latter 

Blue 

Night  Message 

Nite 

Night  Letter 

N L 

If  none  of  these  three  symbols 
appears  dier  the  check  (number  of 
W(^s)  ttiis  Is  a telegram.  Other- 
wise its  character  is  indicated  by  the 
symbol  appearing  after  the  check. 

WESTER  UNION 


AM 


NEWCOMB  CARLTON.  PRESIDENT 


GEORGE  W.  E.  ATKINS,  FIRST  vice-president 


Fonn  1204 


CLASS  OF  SERVICE 

SYMBOL 

Telegram 

Day  Letter 

Bluo 

Night  Message 

Nito 

Night  LeHer 

N L 

If  none  of  these  three  symbols 
appears  after  the  check  (number  of 
words!  this  lao  telegram.  Other- 
wise its  character  Is  indicated  by  the 
symbol  appearing  after  the  check. 

RECEIVED  AT 

MARCUS  LOEW  LOS  ANG.  CAL.  4 


HIS  HOUR  TREMENDOUS  SUCCESS  AT  STATE  THEATRE  IN  SBITE  OR  HOTTEST 
WEATHER  IN  TWO  YEARS  STOP  BUSINESS  BUILT  EVERY  DAY  STRONGEST 
POSSIBLE  PROOF  PICTURE  WELL  LIKED  BY  PUBLIC  STOP  WILL  IMMEDIATELY 
PLAY  ENTIRE  WEST  COAST  CIRCUIT  STOP  MY  CONGRATULATIONS  ON  THIS 
PRODUCTION  AND  ENTIRE  PRODUCT  SO  PAR  THIS  SEASON  EVERY  ONE  OP  THEM  i 
HAS  BEEN  EXCELLENT  AND  PROVED  REAL  BOX  OFFICE  ATTRACTIONS  REGARDS 


HARRY  C.  ARTHUR  JR. 


it 


about  the  shieks  that 
Valentino  made  famous, 
John.  Gilbert,  makes  them 
all  look  like  imitations. 
It’s  a money  maker.” 

N.  Y,  American 

” ‘Hi*  Hour,’Elinor  Glyn’s 
best  film  yam  . . . Should 
furnish  a forgetful  hour  for 
a great  many  people  . . . 
It  is  so  much  better  than 
‘Three  Weeks’  . . . John 
Gilbert  is  a fascinating 
hero,  one  who  makes  each 
woman  in  the  theatre 
wish  that  she  was  in  the 
heroin’ es  slippers  . . . He 
has  ‘It,’  that  quality  which 
Elinor  Glyn  makes  a spe- 
cialty  of  having  in  her 
heroes.” 

Hera  Id'Tribune 

‘‘Thousands  of  movie' 
goers  braved  the  crush  at 
the  Capitol . . . ‘His  Hour’ 
will  take  hold  in  any  thea- 
tre it  is  shown  in  . . . 
Women  will  find  John 
Gilbert  as  the  dashing 
Prince,  simply  adorable.” 

N.  Y.  Eve.  World 

“Caveman  love  . , . New 
Elinor  Glyn  picture  throbs 


Information  Concerning  Ter- 
ritorial Rights  Outside  of  the 
United  States  and  Canada  Can 
Be  Obtained  from  Foreign 
Dept.,  1540  Bway.,  N.  Y.  C. 


with  tempestuous  romance 
. . . Caveman  love  crashes 
to  the  fore  at  the  Capitol 
this  week,  where  Elinor 
Glyn’s  latest  heart-throb 
picture,‘His  HouP  divulges 
how  it’s  done  . . . This  is 
the  best  Elinor  Glyn  pic- 
ture ever  made.” 

Daily  Mirror 

“In  acting,  directing,  and 
general  excellence  of  pro- 
duction it  would  be  diffi- 
cult to  find  a better  picture 
. . John  Gilbert’s  is  one  of 
the  outstanding  perform- 
ances of  the  year.” 

N.  Y.  Eve.  Post 


“The  Prince,  as  played  by 
John  Gilbert,  has  a dash 
about  him.  Feminine 
hearts  will  find  this  fellow 
‘simply  adorable’.” 

Morning  Telegraph 

“You  most  certainly  never 
will  be  caught  napping 
when  the  ‘big  scenes’  of  the 
Glyn  movies  come  along. 
For  Mme.  Glyft’s  ‘big 
scenes’  are  ever  so  much 
bigger  than  anybody  else’s.” 

N.  Y.  Eve.  Sun 


CCiHoi 

production  of  her  own  story 


UIS  UOUR 


directed  by 


King  Vidor 

AILEEN  PRINGLE,  JOHN  GILBERT 

Produced  by  Louis  B.  Mayer 


h/dawn 
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“‘Dorothy  Vernon  of  Haddon  Hall’  is  unquestion- 
ably Mary  Pickford’s  best  picture.  Not  only  is  the 
most  pretentious  photo  play  that  she  has  ever 
made,  it  is  the  most  beautiful  and  the  most  appeal- 
ing”, Karl  K.  Kitchen,  critic  for  the  New  York 
World  and  Cleveland  Plain  Dealer. 


Now  Booking 

UNITED  ARTISTS  CORPORATION 

TAary  Pickford  Charles'  Chaplin 

JCouglaw  'JairbankjJ'  -D.  W.  Qriffith 

‘'hUram  Obromo',  President 


J 


DOROCHY 


veRnoi? 


of  HftDDOn  HRLL 


the  I'omantic  novel  by  Charles  'yTLajor  ~ ' Gdapted  by  ^^\lUaldemar  'youiT^ 

ft  mftRSHftLL  neiLbR  PRODUC&IOPj 

J^hotc^raphy  by  Charles  flojhei' 


D.WXRIFFITH 

presentx 

Akieiii#^A 
B I 

0 fhi'illind  xioi'y  of  Cove  and  J2omance 

by  ROBERT  W.  CHAHBERJ* 

‘‘Here  is  the  greatest  story  that  has 
ever  been  put  on  the  screen”  says 
Harriet  Unterhill  in  the  New  York 
Tribune,  and  F.  H.  Cushman,  of  the 
Boston  Telegram  says,  “ ‘America’  is 
the  best  work  of  Mr.  Griffith”. 

Now  Booking 

UNITED  ARTISTS  CORPORATION 

IMary  Pickford  Charlex  Chaplin 

JDougiav  Jai/'bankjV'  D-  W.  Qriffith 

^^iram  Obramv,  President 


\ 
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Chicago,  the  practical  center  of  | 
America,  gives  to  the  HERALD,  | 
publishing  here,  an  invaluable  | 
advantage  over  publications  published  | 
elsewhere  in  the  United  States.  | 

Distribution  out  of  Chicago  permits  of  | 
immediate  through-train  shipment  of  | 
copies  direct  to  every  section  of  the  | 
country.  | 

This  means  quick  and  prompt  service  | 
for  subscribers  everywhere — | 

— it  is  just  one  more  influ encejworking  j 
to  keep  the  HERALD  the  most  valu-  j 
able  publication  to  the  theatre  owners  | 
of  America.  I 


Publishing 
In  Chicago 


PLOUbn'ce  fl”'*'*'® 

'««T  national  att« 

^iUiCTTnxr 


thetl^ill  reach 


wotrmn 


Members  jf  Motion  Picture  Producers  mi  Distributors  of  America  Inc.i-~WQS  Hays  Pmuient 


the  glreatest  praise  thc^ 
ever  heard  in  l§^^ars  / 


Leadei'Ship 

and 

Reason 

•^2 


A.L  RAy  ROCKETT  present 

ABRAHAM  UNCOLN 


Scenario  by  FRANCES  MARION 


Directed  by  PHILIP  ROSEN 

■>>J  M*d»cm  *yTTxx  Mew  Ifatli  P 


STANDING  ROOM  ONLY^the  war  cr) 


of  a FIRST  NATIONAL  CONTRACT  ownei. 


Members  ^ Motion  Picture  Producers  and  Distributors  of  America  Inc.~Will  Hays  President 
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What  Exhibitors 
Want  in  Pictures 

At  the  suggestion  of  Mr.  J.  L.  Harri- 
man  of  the  New  Empress  Cinema, 
Nottingham,  England,  the  Herald 
published  last  week  a survey  of  ex- 
hibitor thought  on  the  subject  of  what 
books  and  plays  should  be  done  into 
pictures.  The  article  is  one  that  will 
be  carefully  eonsidered  by  producers 
and  producing  executives  because  the 
objective  of  pleasing  and  satisfying 
the  theatre  man  is  always  kept  in  view 
when  production  plans  are  under  con- 
sideration. 

The  suggestions  made  by  exhibitors 
comprise  an  interesting  contribution. 

Obviously,  what  the  theatre  man 
wants  is  good,  sound,  interest-compel- 
ling stories.  He  does  not  seem  to  lean 
toward  novelty  or  unusual  pictures  but 
rather  prefers  stories  that  are  based  on 
the  fundamentals  of  suspense,  interest, 
adventure  and  romance.  The  fairly 
light,  popular  tale  is  the  one  he  argues 
for. 

In  the  initial  list  of  suggestions 
printed  last  week  “Broadway  plays” 
escape  with  but  a single  notice.  Mr. 
Herschel  Stuart  of  St.  Louis  would 
like  to  picturize  “Rain”  and,  in  that 
ambition,  it  might  be  noted  that  Mr. 
Stuart  is  joined  by  practically  every 
active  producer  of  pictures  but  the 
owners  of  “Rain”  still  insist  upon  some 
fanciful  figure  for  the  rights  that  re- 
moves it  from  the  realm  of  commercial 
practicality. 

Only  two  suggestions  that  might  be 
fitted  under  the  head  of  “classics”  ap- 
pear: One  is  Bunyan’s,  “Pilgrim’s 
Progress”  and  the  other  is  “The  Raven” 
by  Edgar  Allen  Poe.  There  are  a 
few  others  that  approach  the  status  of 
standard  works  but,  in  the  main,  the 


suggestions  follow  along  the  path  of 
popular  fiction. 

There  may  be,  in  this  list  and  in  the 
others  that  will  follow,  recommenda- 
tions that  will  lead  to  concrete  results. 
Aside  from  this,  however,  an  excellent 
accomplishment  is  bound  to  be  achieved 
if  this  discussion  brings  about  a more 
active  participation  on  the  part  of  ex- 
hibitors in  the  eternal  quest  for  better, 
more  popular  and  more  satisfying  liter- 
ary material  for  pictures. 

No  one  knows  better  than  the  exhibi- 
tor the  importance  of  the  right  kind  of 
stories.  The  selection  of  stories  is,  of 
course,  in  the  main  the  job  of  the  pro- 
ducer but  as  the  exhibitor  is  vitally  in- 
terested in  the  outcome  it  is  proper 
that  he  should  keep  the  matter  in  his 
thoughts  and  that  he  should  have  some- 
thing to  say. 

We  believe  that  great  good  can  come 
from  an  active  interest  on  the  part  of 
exhibitors  in  attempting  to  assist  in  the 
search  for  good  story  material.  His  is 
not  an  amateur  viewpoint  because  in 
reality  he  is  in  possession  of  informa- 
tion, gained  from  the  box  office  and 
from  his  immediate  contact  with  his 
patrons,  that  enables  him  to  pass  more 
expertly  than  the  producer  on  various 
phases  of  the  question. 

We  know  that  the  exhibitor’s  recom- 
mendations on  stories  to  be  made  are 
welcome  in  every  producing  office  and 
we  hope  that  they  will  be  regularly 
forthcoming. 

* 4f  * 

“Box  Office  Record” 

— A Genuine  Service 

Another  issue  of  The  Bo.x  Office 
Record,  the  September,  1924),  number, 
is  now  in  tlie  hands  of  the  trade. 

We  are  proud  of  this  publication  and 
confident  of  the  unparalleled  service 
that  it  is  rendering. 


The  Box  Office  Record  is  a 
unique  institution— there  is  nothing 
that  is  aimed  or  can  be  aimed  to  dupli- 
cate its  function.  Consisting  of  a re- 
sume of  many  thousands  of  exhibitor: 
reports  on  pictures,  it  stands  as  the 
solitary  lighthouse  marking  safe  pas- 
sage to  the  harbor  of  exact  information 
on  box  office  values  of  pictures. 

There  is  no  lack  of  opinions  on  pic- 
ture values ; but  where  else  is  there  to 
look  for  the  indisputable  facts  based  on 
actual  performance  tests? 

* * * 

Abrams’  Forecast 
On  Foreign  Revenue 

Mr.  Hiram  Abrams,  lately  returned 
from  a first-hand  study  of  foreign  trade 
conditions,  makes  this  astonishing  as- 
sertion : 

“Within  the  next  year  and  one-half 
the  revenue  received  from  American 
pictures  in  the  foreign  market  will 
equal  that  of  the  present  American 
market.” 

Even  though  we  make  allowances  for 
what  might  be  an  excessive  optimism 
tliat  might  have  been  generated  by  the 
foreign  contacts  from  which  he  has 
just  returned,  there  still  remains  in  Mr. 
Abrams’  statement  enough  to  be  a 
severe — though  not  unpleasant — shock 
for  the  American  trade. 

It  must  be  remembered  that  coming 
from  Mr.  Abrams  this  statement  origi- 
nates with  a veteran  in  motion  picture 
marketing  who  has  had  long  and  ex- 
tensive experience  in  world  distribution. 
Its  importance  and  reasonableness, 
therefore,  must  be  reckoned  with. 

It  is  to  be  earnestly  hoped  that  Mr. 
Abrams’  forecast  will  materalize  be- 
cause, if  it  does,  it  will  bring  about  a 
greater  prosperity  than  can  be  en- 
visioned as  coming  about  in  any  other 
way. 


by:  J.  ClLLigiey 
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Re -Takes 


WELL,  the  Prince  of  Wales  was  in 
town  today  (Monday)  and  I un- 
derstand had  a great  time  picking 
his  way  through  the  loop.  He  didn’t 
have  any  trouble  finding  the  stock  yards 
though.  His  nose  knows. 

* * 

A headline  in  one  of  the  trade  papers 
says  “Feet  of  Clay  strong.”  And  that’s 
not  the  only  kind  that’s  strong.  The 
fellah  next  to  me  when  I saw  the  picture 
had  ’em  also  a garlic  breath. 

* + 

They’re  going  to  give  New  York  hell 
this  season.  Fox  has  “Dante’s  Inferno” 
and  an  Italian  importation  is  due  to  open 
up  there  soon  with  a hades  picture. 

* * * 

Hail  Christopher  Columbus 

We  celebrated  Monday,  the  13th,  this 
year  to  honor  the  memory  of  the  man 
who  saw  America  first. 

* * * 

The  Chinese  War 

Hope  that  Chinese  ,yar  doesn’t  last 

much  longer.  We’ll  all  get  dislocated 
jaws  trying  to  pronounce  those  queer 
towns. 

* * 

Most  of  ’em  sound  like  cross-word 
puzzles.  I see  the  Jeho  front  is  bending 
and  the  same  day  Chingone  was  cap- 
tured. General  One  Lung  was  in  com- 
mand, but  did  a good  job  despite  his  a) 
fliction. 

* * * 

The  Mukrun  troops  are  wading  right 
through  the  Mah  Chang  forces  accord- 
ing to  late  advices. 

* * * 

Speaking  of  Roughs 
When  one  of  these  diamonds-in-the- 
rough  gets  his  golf  ball  in  the  rough  it’s 
no  place  for  a lady  on  the  links. 

* * * 

Hope  He  Gets  His  Feet  Wet 

Pete  Smith,  who  writes  pieces  for  the 
papers,  sez  “Conway  Tearle  yearns  for 
the  swish  and  prick  of  the  snow  swirling 
against  his  face,  making  one  blink  and 
grope  one’s  way  against  a Nor’wester,” 
etc.,  etc.  What  er  you  been  drinking 
Pete  to  write  such  stuff  this  lovely  Fall 
weather? 

* * * 

Light  Occupations 

1 see  they’ve  been  taking  a straw  vote 
on  the  Presidential  candidates  down  New 
York  way.  The  trouble  with  straw  is  it 
doesn’t  weigh  very  much  and  neither  do 
straw  votes. 

* * + 

Ritz  Is  Right 

When  J.  D.  Williams  named  his  com- 
pany the  Ritz-Carleton  everyone  thought 
the  title  a little  too  Ritzey,  but  now  that 
he’s  signed  up  Harold  Lloyd  and  that 
other  well  known  actor,  Valentino, 
they’ve  changed  their  minds. 

* * * 

Bill’s  on  Vacation 

If  you  see  a cloud  of  dust  coming 
down  the  road  through  Iowa,  don’t  get 
scared.  It  isn’t  a cyclone.  It’s  our 
Theatre  department  editor,  W.  R.  W.  in 
his  Super-Six. 

* * 5^ 

Welcome  to  the  Staff 

Sydney  S.  Cohen,  who  knows  all  about 
exhibitors’  problems — said  to  be  numerous 
at  this  time  o’  the  year — ^is  giving  a little 
first-hand  advice  in  this  here  number  of  the 
Herald.  Look  it  up. 

— J.  R.  M. 


October  25,  1924 


EXHIBITORS  HERALD 

THE  EXHIBITOR’S  PLACE 

IN  THE  SUN 


25 


E 


VER  since  the  motion 
picture  ceased  to  be  an 
experimental  toy  and 
became  a commercial  com- 
modity, the  theatre  owner,  or 
as  he  was  then  most  ineptly 
called,  “exhibitor,”  has  been 
on  the  defensive.  After 
something  like  a quarter  of  a 
century  he  still  is  on  the  de- 
fensive. His  position  is  still 
unsafe  and  his  investments 
without  substantial  protection 
or  business  insurance. 

An  occasional  wave  of  pros- 
perity may  make  him  forget, 
a strong  organization  may 
ease  his  mind,  but  the  slight- 
est reflection  will  quickly  con- 
vince him  of  the  need  of  eternal  vigi- 
lance. He  is  like  a man  in  a haunted 
house  or  one  whose  habitation  lies  in 
a region  periodically  swept  by  cyclones 
and  tornadoes. 

The  salesman  with  whom  he  ven- 
tures to  differ  in  his  appraisal  of  pic- 
ture values  is  likely  to  hint  that  the 
“Supermost  Producing  Company” 
will  soon  “build”  in  his  territory. 
This  is  a threat,  of  course,  and  not 
always  an  empty  one.  Another 
day  he  may  read  a paragraph  in 
the  trade  papers  announcing  that 
the  “Miraculous  Picture  Company” 
will  presently  merge  with  the  “Mar- 
velous Film  Company”  to  save  ex- 
penses. Experience  has  taught  him 
to  expect  a raise  in  film  rentals  as 
part  of  the  program  of  consolida- 
tion and  “economy.”  It  is  true  that 
occasionally  the  ever  watchful  pub- 
licity department  of  the  merging  in- 
terests discovers  a theatre  owner, 
who  possibly  in  good  faith,  heralds 
the  merger  as  a blessing  to  the  in- 
dustry in  general  and  to  the  theatre 
owner  in  particular.  The  language 
of  the  statement  put  into  the  mouth 


by 


I 


of  the  innocent  theatre  owner  gen- 
erally makes  it  plain  enough  that  it 
.saw  the  light  of  day  on  the  typewriter 
of  a conscientious  and  hardworking 
press  agent.  I think  it  is  perfectly 
safe  to  offer  a most  substantial  reward 
for  the  discovery  of  an  actual  benefit 
conferred  on  a theatre  owner  by  the 

A Pawn  on  the 
Chessboard 

. .in  the  calculations  of  the  big 
men  engineering  mergers  and  similar 
maneuvers,  planning  additional  revenue 
out  of  the  same  territory,  the  theatre 
owner  is  nothing  but  a pawn  on  the 
chessboard.” 

In  that  manner,  Sydney  S.  Cohen,  for 
four  years  president  of  the  Motion  Pic- 
ture Theatre  Owners  of  America,  intro- 
duces the  series  of  articles  which  he  is 
writing  exclusively  for  “Exhibitors  Her- 
ald.” 

Mr.  Cohen’s  articles  will  deal  with  real 
facts  of  the  industry,  with  especial  refer- 
ence to — 

“THE  EXHIBITOR’S 
PLACE  IN  THE  SUN” 

The  second  article  of  the  series  will  be 

published  in  next  week’s  issue. 


merger  and  consolidation  of 
any  producing  or  distributing 
interests.  The  reward  will 
never  be  claimed. 

* * * 

N the  calculations  of  the 
big  men  engineering  merg- 
ers and  similar  maneuvers, 
planning  additional  revenues 
out  of  the  same  territory,  the 
theatre  owner  is  nothing  but 
a pawn  on  the  chessboard.  He 
may  be  moved  from  a posi- 
tion of  safety  into  a situation 
of  danger.  The  black  cloud 
again  appears  above  his  thea- 
tre and  his  investment  seems 
in  jeopardy.  In  other  words, 
he  is  again  on  the  defensive. 
I purpose  to  look  into  the  underly- 
ing causes  of  these  unsound  and  un- 
stable conditions  and  to  trace,  if  pos- 
sible, the  reason  for  the  theatre  own- 
er’s apparent  helplessness. 

If  the  theatre  owner  has  not  as  yet 
achieved  his  “place  in  the  Sun,”  a 
discussion  of  the  impediments  that 
intercept  the  rays  of  the  kindly 
planet  can  only  result  in  good.  It 
cannot  be  my  purpose  to  moralize 
or  dramatize  here.  Nor  do  I want 
to  write  a scenario,  in  which  the 
good  is  all  on  one  side  and  the 
melodramatic  horrors  all  on  the 
other.  The  remark  of  a famous  sen- 
ator that  the  “general  run  of  man- 
kind are  as  much  alike  as  a brood 
of  chickens,”  is  undeniably  true. 
The  theatre  owners  are  no  excep- 
tion. Except  for  their  patience  and 
humility,  theatre  owners  have  no 
more  claim  to  be  canonized  than  the 
average  human  being. 

I am  well  aware  that  every  field 
in  the  commercial  world  is  a scene 
of  battle,  of  a clash  between  forces 
contending  for  mastery.  It  is  the 
old  story  of  the  iron  pots  and  the 
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earthen  pots  traveling  together — the 
earthen  pot  only  escapes  by  the  rarest 
of  luck.  In  every  branch  of  trade  and 
commerce,  however,  the  position  of 
the  buyer  is  justly  considered  one  of 
strength.  The  needs  and  frequently 
even  the  whims  of  buyers  are  care- 
fully catered  to.  Although  the  thea- 
tre owner  is  the  great  buyer  in  the 
motion  picture  industry,  he  is,  as  I 
remarked  above,  always  on  the  de- 
fensive and  enjoys  little  consideration. 
The  habit  of  “knuckling  under’’  to  the 
producer  and  distributor  has  become 
something  of  a habit  with  the  average 
theatre  owner.  Indeed,  the  whole  sit- 
uation in  the  early  days  made  such  a 
habit  practically  a matter  of  necessity. 

* * * 

An  interesting  study  in  contrast 
is  presented  in  the  case  of  the 
exhibitor  (theatre  owner)  of,  say 
1904-1908  and  the  exhibitor  of  1924. 
In  that  bygone  day,  the  theatre  itself 
was  of  the  crudest  description.  It 
was  usually  merely  a vacant  store, 
sometimes  so  small  that  less  than  100 
chairs  could  be  crowded  into  its  in- 
terior— these  chairs  simple  wooden 
ones  nailed  together  in  rows.  No  at- 
tempts were  made  at  decoration  or 
towards  relieving  the  bareness  of 
things.  The  booth  was  scarcely  fire- 
proof, the  operator  frequently  anyone 
who  could  turn  the  crank,  for  all  pro- 
jection machines  were  hand-driven  in 
that  day.  The  musical  accompaniment 
to  the  pictures  was  provided  by  a 
piano,  usually  presided  over  by  a 
“combination,”  i.  e.,  a man  or  woman 
capable  of  singing  illustrated  songs  in 
addition  to  the  piano  playing. 

The  theatre  owner  took  what  the 
various  exchanges  gave  him,  having  so 
little  voice  in  the  matter  that  he  usu- 
ally had  to  “repeat”  on  himself  at 
least  three  or  four  times  in  the  space 
of  a few  weeks  or  months.  The  or- 
dinary show  was  from  two  to  four 
single  reels  in  length ; the  theatre 
owner  never  knew  what  he  was  get-  • 
ting  for  a given  day’s  show  until  he 
actually  had  the  reels  in  his  possession. 
At  some  of  the  larger  exchanges  he 
meekly  approached  the  film  distribut- 
ing clerk  and  asked  “71st  Street’s” 
show^ — for  in  those  days  few  theatres 
boasted  of  names  and  were  simply  des- 
ignated by  their  street  location — if  he 
was  dissatisfied  with  the  reels  given 
him  or  if  they  were  “repeats,”  he  was 
told  “that’s  all  there  is,  there  isn’t  any 
more,”  and  so  perforce  took  his  de- 
parture as  best  he  could.  At  other 
exchanges,  if  the  exhibitor  was  enter- 
prising enough  to  get  up  early,  he 
could  look  at  some  piles  of  reels — 
sometimes  in  safes,  sometimes  simply 
on  tables — and  request  this,  that  or 
the  other  subject.  This  mode  of  dis- 
tributing, like  kissing,  went  largely  by 
favor;  and  if  the  theatre  owner  stood 


in  well  with  the  exchange  owner  or 
clerk  he  could  get  what  he  requested 
— at  a slight  advance  in  price. 

* * * 

IT  was  not  until  1909  that  certain 
bookers  in  George  Kleine’s  ex- 
changes gave  out  zvritten  programs  of 
the  following  day’s  bookings  to  each 
theatre  owner.  This  was  considered 
almost  a revolutionary  step,  and  re- 
sulted in  a gradual  and  general  adop- 
tion of  the  same  plan  on  the  part  of 
other  exchanges. 

This  absolute  lack  of  system  in  ex- 
change operation  naturally  resulted  in 
creating  a chaotic  state  of  mind  in  the 
theatre  owner,  which  state  of  mind 
made  him  susceptible  to  the  “bull- 
dozing” methods  of  those  days.  There 
were  no  salesmen  then,  so  this 
could  not  be  laid  to  their  door.  Thea- 
tre owners  shopped  around,  having 
exchanges  recommended  to  them  by 
others  or  discovering  them  for  them- 
selves. From  1909  to  1912  exchanges 
were  more  like  business  offices  than 
in  the  earliest  days,  and  office  man- 
agers and  semi-occasionally  “special 
representatives”  visited  theatres  which 
were  not  on  the  exchange’s  books ; 
but  it  was  not  until  1913  that  regular 
salesmen  were  generally  employed — 
and  they  were  called  “solicitors.” 

To  understand  present  conditions 
and  grasp  the  reason  why  the  theatre 
owner’s  “place  in  the  Sun”  is  still 
more  of  a dream  than  a reality,  it  be- 
hooves us  to  go  back  to  first  causes. 
Tins  industry  came  into  being  as  an 
invention  or,  if  you  please,  as  a group 
of  inventions.  Inventions  are  legal 
monopolies,  well  protected  by  the 
state.  When  the  various  inventions 
upon  which  the  motion  picture  indus- 
try rests  were  taken  into  court  and 
subjected  to  judicial  analysis,  it  be- 
came apparent  that  a good  many  of 
the  alleged  inventions  were  not  pat- 
entable. Consequently,  the  monopoly 
founded  upon  these  inventions  was 
formally  dissolved  by  law.  Evidently, 
legal  decrees  do  not  kill  traditions. 
The  logical  consequence  of  the  monop- 
oly’s destruction  should  have  been  the 
open  market.  This  open  market  ac- 
tually did  exist  in  our  industry.  In 
1904,  1905,  1906  and  1907,  no  pro- 
ducer had  any  thought  of  leasing  his 
pictures  or  of  distributing  them  to  the 
theatre  owner.  Pictures  were  made 
by  the  producers  -and  sold  to  the  ex- 
changes that  were  financed  by  capital 
entirely  independent  of  the  producers. 
The  very  producers  who  afterward 
joined  in  the  monopoly,  solicited  the 
patronage  of  these  independent  ex- 
changes and  every  print  was  sold  out- 
right. Later,  as  we  all  know,  the  Mo- 
tion Picture  Patents  Company  de- 
stroyed these  independent  exchanges, 
one  by  one  and  set  up  a system  of 
licenses  to  control  or  attempt  to  con- 


trol both  the  distributor  and  the  thea- 
tre owner. 

You  may  say  that  this  is  a thing  of 
the  past.  Historically  it  is,  but  the 
spirit  of  monopoly  still  lives.  Hence, 
all  our  business  dealings  are  overlaid 
with  a policy  of  compulsion  and  an 
atmosphere  of  greed.  The  milking 
processes  as  applied  in  this  industry 
to  the  buyer,  find  no  parallel  in  any 
other  legitimate  industry. 

While  the  motion  picture  industry 
in  many  respects  is  wholly  different 
from  other  commercial  activities,  the 
business  ethics — meaning  the  equitable 
dealing  between  wholesaler  and  re- 
tailer— should  conform  to  the  gener- 
ally accepted  rules  of  fair  play  and  eco- 
nomic soundness.  In  our  industry  the 
producing  elements  are  ever  reaching 
out  for  control  and  possession  of  our 
theatres,  or  else  they  attempt  to  ob- 
tain a larger  share  of  the  theatre  own- 
er’s earnings  than  they  are  justly  en- 
titled to. 

* * * 

A THEATRE  owner  because  of 
the  hazardous  nature  of  his  busi- 
ness, the  large  financial  investment  and 
the  great  effort  put  forth,  is  entitled  to 
a fair  opportunity  for  a return  on  his 
money  and  his  enterprise.  In  many 
cases  even  this  opportunity  has  been 
denied  to  him. 

Considering  that  his  work  calls  for 
constant  effort,  that  his  hours  are 
twenty-four  in  the  day,  even  without 
daylight  saving,  and  that  his  week 
knows  no  vacation  day,  he  surely  is 
entitled  to  a better  return  on  his  in- 
vestment than  a scant  livelihood.  Un- 
fortunately, some  of  them  find  it  hard 
to  even  get  that. 

In  other  words,  our  industry  is  full 
of  that  illegitimate  pressure  or  foul- 
play,  for  which  the  French  employ  the 
term  “sabotage.”  “Sabotage”  means 
literally,  kicking  with  the  feet,  or  as 
we  would  say  “hitting  below  the  belt.” 
There  are  various  forms  of  applying 
this  illegitimate  pressure  to  the  thea- 
tre owner,  who  is  guilty  of  no  crime 
other  than  trying  to  run  his  business 
in  the  way  he  thinks  best. 

This  practice  of  “doing”  the  theatre 
owner  is  so  alien  to  our  usual  Ameri- 
can business  methods,  that  a new  word 
had  to  be  invented  to  express  the  op- 
eration. The  word  “gyping”  has  been 
coined  and  possibly  it  is  the  best  trans- 
lation of  same.  I think  quite  likely 
that  eventually  this  word  with  its  fine 
shade  of  meaning  may  attain  the  dig- 
nity of  a place  in  the  dictionary. 

These  lines  represent  an  attempt  at 
a survey  of  general  conditions.  In  my 
next  article  I shall  begin  to  enumerate 
the  specific  grievances  from  which 
the  theatre  owner  suffers.  I shall  do 
nothing  but  catalog  the  facts,  all  of 
which  are  well  known  to  every  branch 
of  the  industry. 
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Leaves 


A1  Lichtman,  who  because  of  ill  health 
has  resigned  as  general  manager  of 
Universal.  No  announcement  as  to  his 
successor  has  as  yet  been  made  by  the 
producing-distributing  organization. 

St,  Louis  Exchanges 
Resume  Trailer  Service 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  Mo.,  Oct.  14. — The  recent 
resolution  of  the  Motion  Picture  Exhibi- 
tors League  of  Eastern  Missouri  and 
South  Illinois  protesting  against  the  dis- 
continuance of  trailer  service  on  the  part 
of  the  leading  exchanges  in  the  St.  Louis 
district  has  already  had  excellent  results, 
and  during  the  past  few  weeks  several  of 
the  leading  exchanges  have  restored  the 
service  and  it  is  said  that  others  will 
shortly  do  so. 

Joseph  Walsh,  secretary  of  the  exhibi- 
tors’ St.  Louis  organization,  stated  that 
the  theatre-owners  throughout  the  St. 
Louis  territory  would  be  urged  to  co- 
operate with  the  exchanges  furnishing 
such  service  gratis  to  exhibitors  and  to 
see  that  the  trailers  are  returned  to  the 
exchanges  as  promptly  as  are  feature  and 
short  length  pictures. 

Forty  Salesman  Put  on 
By  Selznick  Exchanges 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  14. — The  sales 
force  of  Selznick  Distributing  Corpora- 
tion has  been  increased  within  the  past 
fortnight  by  the  addition  of  forty  men 
throughout  its  exchanges,  bringing  its 
sales  organization  to  the  largest  propor- 
tions in  its  history. 

The  enlarged  personnel  of  the  selling 
branch  of  the  Selznick  organization  is 
made  necessary,  according  to  the  Selznick 
offices,  by  the  greatly  increased  flow  of 
product  which  has  either  already  been 
acquired,  or  plans  for  the  acquisition  of 
which  are  near  completion. 


A1  Lichtman  Resigns  Post 
As  General  Manager  of  “U” 

111  Health  Is  Given  as  Cause  of  Leaving  Universal 
Organization— Had  Not  Been  at  His  Desk 
For  the  Past  Six  Weeks 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  October  14. — The  following  statement  was  issued  from 
the  Universal  offices  Monday:  “Owing  to  the  state  of  his  health  and  a 
partial  breakdown  from  which  he  has  failed  to  recover,  Mr.  A1  Lichtman, 
whose  contract  as  general  manager  of  Universal  Exchanges  has  just  ex- 
pired has  decided  to  give  up  business  entirely  until  he  is  in  better 
physical  condition.  He  has  been  unable  to  be  in  his  office  and  for  the  last 
six  weeks  has  been  under  the  care  of  physicians  who  have  ordered  him  to 
take  a complete  rest. 

Express  Regret  at  His  Leaving 

“The  entire  Universal  organization  is  sorry  to  see  him  go.  It  is 
particularly  unfortunate  that  his  illness  should  have  come  just  at  this 
time  when  Universal  Exchanges  are  celebrating  Lichtman  month.  It  is 
understood  when  Mr.  Lichtman  fully  recovers  that  he  will  go  into  the 


production  end  of  the  business.” 

No  announcement  as  to  who  will  take 
Mr.  Lichtman’s  place  has  yet  been  made. 
It  is  probable  that  his  successor  will  be 
named  in  a few  days. 

In  Business  Fifteen  Years 

A1  Lichtman  has  ben  a conspicuous 
figure  in  motion  picture  distribution  and 
a leading  exchange  executive  for  nearly 
fifteen  years.  He  pioneered  in  several  of 
the  early  distribution  enterprises  and  can 
lay  claim  to  a wide  and  varied  experience 
in  all  matters  affecting  film  distribution. 

In  the  early  days  of  the  Famous  Play- 
ers Film  Company  he  became  associated 
with  Adolph  Zukor  and  in  the  develop- 
ment of  Mr.  Zukor’s  interest  in  Para- 
mount Pictures  Corporation  and  latterly 
in  Famous  Players-Lasky  Corporation  he 
became  general  manager  of  the  depart- 
ment of  distribution.  He  remained  in  that 
capacity  through  many  of  the  big  years 
of  progress  of  that  organization. 

Leaves  Paramount  for  A.  P. 

Upon  leaving  Famous  Players  in  1920 


STORIES  EXHIBITORS 
WANT  FILMED  ^ 


Exhibitors  who  have  read  stories  or  seen  plays 
which  they  believe  suitable  for  motion  picture 
production  are  urged  to  send  their  suggestions  to 
this  department.  Suggestions  from  patrons,  for- 
warded to  this  department  by  the  theatre  owners, 
also  will  be  printed. 

SACKCLOTH  AND  SCARLET,  By 

George  Gibbs  (E.  A.  Weber,  Palace 
theatre,  Zwolle,  La.) 

SKYLINE  OF  SPRUCE,  THE,  By  Vir- 
ginia T.  Van  Dewater  (R.  N.  Nelson, 
Isis  theatre,  Independence,  Ore.) 
TREASURE  ISLAND,  By  Robert  Louis 
Stevenson  (John  M.  Williams,  Park 
theatre,  Glen  Rose,  Tex.) 

TOLD  IN  THE  HI.LLS,  By  Marah 
Ellis  Ryan  (G.  E.  Wendel,  Smithland 
Opera  House,  Smithland,  la. 

WEST,  By  C.  A.  Seltzer  (Photo  Phone 
theatre,  Graford,  Tex.) 

WHISTLING  GIRL,  published  in  “Ar- 
gosy” in  1921  (C.  C.  Johnson,  Amuse-U 
theatre,  Melville,  La.) 

WILDERNESS  TRAIL,  THE,  By  A. 
A.  Altsheler  (C.  C.  Johnson,  Amuse-U 
theatre,  Melville,  La.) 

WINNING  OF  BARBARBA  WORTH, 
THE,  By  Harold  Bell  Wright  (Edward 
Lawlor,  Harriet  theatre,  Hardin,  Mont.) 


he  became  general  manager  of  the  Asso- 
ciated Producers,  Inc.,  and  continued  with 
that  organization  until  its  product  was 
transferred  for  distribution  to  First  Na- 
tional. He  next  appeared  as  head  of  the 
A1  Lichtman  Corporation  in  association 
with  B.  P.  Schulberg  and  J.  C.  Bachmann. 
After  severing  his  connection  with  that 
company,  which  had  been  renamed  Pre- 
ferred Pictures,  Inc.,  he  joined  Universal 
as  head  of  the  distributing  department. 

Prepare  to  Entertain 

Sagal  on  Coast  Visit 

By  GLENN  HARPER 

LOS  ANGELES,  CAL.,  Oct.  14.— Ex- 
tensive preparations  are  being  made  for 
the  entertainment  of  L.  M.  Sagal,  national 
treasurer  of  the  M.  P.  T.  O.  A.  upon  his 
visit  to  Los  Angeles  the  latter  part  of 
October. 

Luncheon  engagements  at  various 
studios  will  be  followed  by  a banquet  at 
the  Biltmore  hotel  which  will  be  attended 
by  exhibitors  from  all  parts  of  Southern 
California,  as  well  as  prominent  studio 
officials.  Mr.  Sagal  will  be  accompanied 
by  his  daughter. 

Sails  Home  for  Golden 
Jubilee  of  His  Parents 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  14.— E.  Oswald 
Brooks,  Pathe  serial  manager,  has  left 
New  York  aboard  the  S.  S.  Homeric  for 
a flying  three  weeks  trip  to  England  to 
be  on  hand  at  the  golden  wedding  anni- 
versary celebration  of  his  parents.  He 
will  return  to  his  desk  at  the  Pathe  home 
office  about  November  3rd. 


Harry  Ennis  Dies 

^St>ecial  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  14. — Harry  Ennis, 
publicity  director  fox  Weiss  Brothers, 
and  brother  of  Bert  Ennis,  head  of  the 
advertising  department  of  Sawyer  and 
Lubin,  died  Sunday  night  following  an 
operation  for  appendicitis.  The  funeral 
will  be  held  Thursday.  Mr.  Ennis  was 
44  years  of  age. 
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XTZW  YORK— /o/i»  B.  Rock  “piercear- 
iN  rowed"  down  to  Atlantic  City  to  see  how 
the  First  National  boys  perform  when  they 
get  together.  . . . Ccirl  Bociuuilc , back  from 
Germany,  lunched  at  the  Astor  the  day 
after  his  arrival  and  ordered  in  English. 

. Marcus  Locw  left  Saturday  for  a two 
months’  trip  to  the  Coast.  . . . Harvey 
Day  went  to  the  third  world  series  game 
rooting  strongly  for  Pittsburg.  . . . Gordon 
White,  of  Educational,  was  on  the  hos- 
pital list  last  week.  . . . J.  D.  ll' illiains  is 
back  looking  chipper  over  the  Valentmo- 
Lloyd-Paramount  deal.  . . • Eddie  Boiuis 
says  he  knows  a publicity  man  who  was 
formerly  a school  teacher  but  has  no  class 
now.  . . . Vivian  Moses  fed  hungry  trade 
paper  men  Friday  at  Beefsteak  Charlies 
and  guess  what  they  are.  . . . Lou  Jacob- 
son paid  excess  baggage  on  his  luggage  to 
Atlantic  City.  . . . Sid  Graitman  arrived 
Friday  on  the  Berangaria.  . . . Larry  IVein- 
gartcn  and  Hal  Hozve  went  to  the  boat  to 
meet  Grauman.  waited  four  hours  and  got 
a hand-wave  from  the  traveler.  . . . Eddie 
Eschinann  says  Eschmann  month  is  going 
over  with  a bang,  but  look  who  it  was 
named  for.  . . . Lou  Guiinond  left  Satur- 
day for  Cincinnati  to  visit  his  father.  . . . 
Joe  Doolittle  said  it  was  news  to  him  that 
publicitv  men  have  fathers.  . . . Jack 
Meador  closed  his  office  at  noon  on  Yom 
Kippur  and  declared  a half  holiday.  . . . 
/.  C.  Bachmann  is  on  a western  trip  which 
w-ill  take  him  to  the  coast  to  see  Benny 
Schulbcrg.  . . . Burr  Price  has  worn  out 
a couple  of  pairs  of  cheaters  hunting  a 
story  for  Distinctive  Pictures  to  make.  . . . 
Bill  Johnston  says  he  talked  to  an  exhibitor 
who  looked  worried  and  why.  . . . Dr. 
Shallenberger  thought  well  of  the  Giants 
in  the  World  Series  and  is  now  paying  on. 

. . Morrie  Ryskind  says  he  will  not  enter 
the  competition  for  Dr.  Riesenfeld’s  gold 
medal  as  he  wants  it  to  be  a competition. 
. . . Herb  Crooker  has  quit  the  Telegraph 
to  become  a regular  editor.  . . John 
Payette,  G.  M.  of  Harry  Crandall’s  \yash- 
ington  theatres,  made  a business  trip  to 
New  York  at  the  same  time  some  of  his 
fellow  townsmen  were  attending  to  some 
matters  at  the  Polo  Grounds.  . . . Sid^ncy 
Cohen,  of  the  West  Coast,  is  in  New  York 
as  is  also  Svdney  Cohen  of  the  East  Coast. 
. . . Ned  Waybuni  will  stage  the  Loew- 
Metro-Goldwyn  ball  at  the  Astor  on  Novem- 
ber 1.  ..  . Eddie  Eckles  has  resigned  from 
Exhibitors  Trade  Review  and  gone  to  the 
coast  for  Metro-Goldwyn.  . . . Julius  and 
Abe  Stern,  world  travelers,  have  split  up, 
Julius  going  to  Hollywood  and  Abe  re- 
maining to  look  after  the  New  York  end 
of  Century  Comedies.  . . . Ben  Abrams  had 
his  trunk  packed  for  a week  while  he 
looked  up  the  date  of  the  F.  N.  sessions 
at  Atlantic  City.  . . . Sam  Goldwyn  is  think- 
ing of  Ziegfelding  his  “Potash  & Perl- 
mutter’’  by  getting  out  one  each  year.  . . . 
Sam  Warner  says  the  bobbed  hair  rumors 
alxjut  him  and  his  brothers  are  due  to 
the  fact  that  they  have  bought  a story  of 
that  name.  . . . Bill  Atkinson,  back  from 
Europe,  says  the  Huntin.g  Room  looks 
pretty  good  as  a lunching  place.  ...  Harry 
Schwalbe  misses  the  usual  ante-First  Na- 
tional meeting  rumor  about  him  and  his 

job Inhn  McCormick  spent  a few  days 

in  New  York  before  the  Atlantic  City 
meeting.  . . . Joe  Plunkett  says  a little 
thing  like  an  injunction  threat  couldn’t 
head  him  off  from  opening  “Tarnish”.  . . . 
Sol  Lesser  doesn’t  like  Dick  Rowland’s  no- 
tion of  transferring  First  Nationad  pro- 
duction to  the  East. — SPARGO. 


Alberta  Vaughn  as  she  ap- 
pears in  No.  6,  of  the  “Go- 
Getters*'  series  which  Film 
Booking  Offices  is  producing 
and  distributing. 


A 

Little 

Fun 

on 

the 

Program 


Lige  Conley  in  a scene  frcim  “Fast  and 
Furio^ls,**  an  Educational-Mermaid  sub- 
ject. 


A1  Alt,  Hilliard  Karr  andi  Jack  Earle 
are  featured  in  Century's  “Sahara 
Blues.** 


“Stolen  Sweeties,**  one  of  the  series  of 
Monkey  comedies  produced  by  Fox. 


“The  Hansom  Cabman**  is  a current 
Harry  Langdon  ccmiedy  subject  for 
Pathe. 


Walter  Hiers  in  “Short  Change,**  his 
first  stellar  comedy  for  EducationaL 


“A  Deep  Sea  Panic**  is  the  title  of  the 
newest  Imperial  comedy  made  by  Fox. 
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SID  GRAUMAN 


Grauman  Announces 
Ambitious  Program 
on  Return  to  U,  S. 

(Special  to  Exhibitors  Herald^ 

NEW  YORK,  Oct.  14. — Plans  for  the 
purchase  of  a New  York  playhouse  to 
be  remodelled  into  an  Egyptian  theatre 
similar  to  his  far  famed  Hollywood  in- 
stitution, the  building  of  a new  theatre 
in  Hollywood,  and  the  formation  of  a 
production  unit  to  make  a big  screen 
spectacle  abroad  were  announced  by  Sid 
Grauman,  the  Pacific  Coast  showman 
when  he  stepped  from  the  gang  plank  of 
the  Berengaria  after  several  weeks  tour 
of  England  and  the  continent. 

Graum«n  will  personally  supervise  the 
making  of  the  European  spectacle,  it  is 
said.  His  prologues  for  “The  Ten  Com- 
mandments,” “Robin  Hood,”  “The 
Covered  Wagon”  and  “The  Thief  of  Bag- 
dad,” which  is  now  running  at  his  Holly- 
wood Egyptian  theatre  have  attracted  in- 
ternational comment  for  their  spectacular 
beauty. 

Before  concentrating  his  energies  on 
his  Hollywood  theatre,  Grauman  was 
associated  with  Famous  Players-Lasky  in 
the  building  of  three  big  Los  Angeles 
houses,  of  which  he  was  managing  direc- 
tor. His  mother  Mrs.  D.  J.  Grauman 
made  the  European  trip  with  him. 

Tacoma  Houses  Close 

Up  During  Epidemic 

(Special  to  Exhibitors  Herald) 

TACOMA,  WASH.,  Oct.  14.— All  the- 
atres in  this  city,  with  the  exception  of 
seven  down  town  houses  were  closed 
temporarily  because  of  a poliomyelitis 
epidemic.  Previously  minors  had  been 
barred  from  all  amusement  places. 

The  theatres  remaining  open  were  the 
Pantages,  Tacoma,  Rialto,  Colonial,  Blue 
Mouse,  Liberty,  Shall  Bijou  and  Palace. 
The  closing  action  followed  a meeting 
with  city  health  officials  at  which  twenty- 
three  members  of  the  Tacoma  Managers 
Association  were  present.  While  the  city 
hesitated  to  discriminate  and  was  for 
closing  all  theatres  the  exhibitors  agreed 
among  themselves  that  inasmuch  as 
downtown  theatres  were  not  centers  for 
minors  to  any  great  extent  these  should 
be  permitted  to  remain  open. 


Bankers  Cannot  Ignore  Film 
Industry,  Declares  Von  Elm 

President  of  Guaranty  Trust  Company  Deplores  Man- 
ner in  Which  Press  Injures  Screen  by  Broad- 
casting “Sins  of  the  Few” 


(Special  to  Exhibitors  Herald) 

NEW  YORK,  October  14. — The  banking  fraternity  is  coming  to 
realize  and  appreciate  the  stability  of  the  motion  picture  industry.  And 
because  of  the  progress  that  has  been  made,  prominent  New  York  bankers 
and  trust  company  officials  are  of  the  opinion  that  the  film  industry  can 
no  longer  be  neglected. 

Statement  of  this  fact  was  made  at  a dinner  given  last  Thursday  night 
at  the  Ritz-Carlton  by  First  National,  in  honor  of  R.  B.  F.  Randolph,  who 
for  the  last  four  years  has  been  manager  of  the  London  branch  of  the 
Guaranty  Trust  Company.  He  has  resigned  to  accept  the  vice-presidency 
of  the  Anglo-California  Bank,  San  Francisco. 

Discuss  International  Financing  of  Pictures 

Personages  in  both  the  banking  world  and  the  film  world  were  in 
attendance.  During  the  evening  the  various  speakers  discussed  the  inter- 
national financing  of  motion  pictures.  Dealing  with  this  subject  were 
Mr.  Randolph,  Charles  Sabin,  president.  Guaranty  Trust  Company;  Dr. 
A.  H.  Giannini,  president.  East  River  National  Bank  and  Bank  of  Italy; 
H.  C.  Von  Elm,  vice-president.  Manufacturers  Trust  Company,  and  P.  J. 
Brady,  president.  Federation  Bank  of  New  York.  President  Robert  Lieber 
of  the  First  National  was  toastmaster. 


Never  before  lias  a group  of  big 
bankers  lieen  so  frankly  outspoken  in 
their  recognition  of  the  power,  influence 
and  value  of  the  screen. 

They  acknowledged  that  no  longer 
could  the  motion  picture  industry  be 
looked  upon  as  an  accident  or  a gamble 
and  that  it  is  a thing  that  belongs  in 
the  business  life  of  America. 

“The  motion  picture  industry  can’t  be 
neglected  as  it  has  been  in  the  past,” 
said  Mr,  Von  Elm.  “And  I think  that 
the  banks  as  a whole  have  realized  the 
tremendous  strides  that  have  been  made 
by  it.  An  industry  in  which  a billion 
and  a half  dollars  is  invested  and  which 
draws  to  the  theatres  of  the  world  fifty 
million  people  a week  is  something  that 
the  banking  world  cannot  ignore.  I am 
glad  to  see  that  the  banks  have  acknowl- 
edged that.  In  all  of  my  bank’s  dealings 
with  that  great  industry  we  haven’t  had 
any  losses.  That  is  something  that  can- 
not be  said  for  other  business  enter- 
prises.” 

Deplores  Press  Attitude 

Mr.  Sabin  told  how  impressed  he  was 
when  he  spent  a day  in  Hollywood  last 
winter  with  Douglas  Fairbanks  and  ob- 
served conditions  in  the  producing  center. 
The  head  of  the  Guaranty  Trust  deplored 
the  way  in  which  certain  newspapers  in- 
jured the  motion  picture  industry. 

“It  is  very  unfair  when  we  read  of 
nothing  but  scandals  about  film  people 
in  the  papers,”  he  said.  “I  have  found 
motion  picture  people  to  be  decent,  hard 
working  and  industrious.  It  is  a shame 
that  all  should  have  to  suffer  for  the  sins 
of  the  few.  The  motion  pictures  business 
is  a great  industry.  I don’t  know  of  any 
industry  which  reaches  so  many  people, 
or  that  has  so  much  influence.  The  mo- 
tion picture  educates,  entertains  and 
amuses.  It  goes  all  over  the  world  and 
it  is  doing  a great  work.” 

Mr.  Randolph,  the  honor  guest,  related 
his  experiences  abroad  in  the  financing 
of  film  enterprises.  He  mentioned  par- 
ticularly “the  big  job  that  First  National 
is  doing  to  build  up  the  motion  picture 
industry  over  seas.” 

Conditions  in  England  are  getting  bet- 
ter,” he  said,  “but  the  great  trouble  is  the 


shortage  of  good  theatres  in  which  to 
show  pictures.  Another  bad  fault  is  the 
practice  of  many  English  exhibitors  of 
showing  pictures  that  are  from  ten  to 
fifteen  years  old.  When  people  see  pic- 
tures showing  the  men  wearing  peg  top 
pants  and  the  women  with  long  hair  and 
hobble  skirts  they  don’t  like  it.” 

Wants  Propaganda  Barred 


Mr.  Brady  made  a plea  to  the  motion 
picture  men  present  to  keep  any  propa- 
ganda unfavorable  to  the  labor  class  out 
of  the  films.  “Unless  the  working  man 
is  getting  decent  wages  and  working 
hours  he  and  his  family  cannot  go  to  the 
movies,”  he  said. 

“Propaganda  has  no  place  in  our  field,” 
replied  Mr.  Lieber.  “We’re  in  the  amuse- 
ment business,  that’s  all.” 

Captain  E.  S.  Davis  and  1.  Davis,  big 
London  exhibitors,  were  introduced  by 
Mr.  Lieber  and  made  short  talks.  1.  Davis 
made  the  claim  that  “the  motion  picture 
is  the  biggest  single  achievement  in  the 
history  of  the  world.  “People  live  for- 
ever on  the  screen,”  he  said. 


Those  present  at  the  dinner,  which  was  served 
in  the  Pall  Mall  room  of  the  Ritz-Carlton,  were: 


Will  Hays, 

Robert  Lieber. 

TI.  O.  Schwalbe, 

R.  A.  Rowland 
S.  Pinkerton, 

E.  B.  Johnson. 

Louis  Brock, 

K.  A.  Eschniann, 
Herman  Bruenner, 
.Samuel  Spring 
Harry  T.  Nolan, 
Dario  Faralla, 

Mark  Kellogg, 
Lynde  Denig, 

Joseph  M.  Schetick, 
Irving  M.  I,esser, 
Charles  Steele, 
Claude  Culmer, 
Horace  T.  Clarke, 
Arthur  W.  Kelley, 
John  McCormick, 
Henrique  Blunt, 
Francisco  Serrador, 


Robert  E.  Welsh, 
William  A.  Johnston, 
John  S.  .Spargo 
Josenh  Dannenberg, 
Willard  Howe, 

Dr.  A,  H.  Giannini, 
Charles  H.  Sabin, 
Peter  J.  Brady, 
Thomas  H.  Ince, 
Colvin  Brown. 

W.  R.  Rothacker, 
Felix  Feist, 

F.  W.  M.  Hall, 

E.  M.  Asher, 
William  Gill, 

Sam  Conley, 

William  J.  Morgan, 
L.  W.  Perrin, 

H.  C.  Von  Elm, 

I.  B.  Hopper, 

Capt.  E.  S.  Davis. 
Mr.  I.  Davis, 

A.  W.  Smith, 


Joseph  Dannenberg,  editor  of  Film 
Daily,  and  Francisco  Serrador,  a leading 
exhibitor  of  South  America,  were  otl'ver 
speakers.  


Smalley  Adds  to  Circuit 

ALBANY,  N.  Y. — William  Smalley,  wh®se 
chain  of  motion  picture  theatres  in  New  York 
state  is  on  the  gain,  has  added  Sheldon  Opera 
House  of  Hamilton  to  his  list  of  theatres. 
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Dynamite  Smith 


Financing  Company  Is 
Organized  by  Johnston 
of  Rayart  Productions 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  14. — Among  recent 
incorporations  in  Albany  is  Rayart  Syn- 
dicate Corporation,  organized  by  W.  Ray 
Johnston,  president  of  Rayart  Pictures 
Corporation,  for  the  purpose  of  assisting 
independent  producers  in  financing.  The 
new  finance  organization  is  to  be  oper- 
ated on  a strictly  banking  basis.  Con- 
cerning its  operation  Mr.  Johnston  said: 

“For  many  years  I have  watched  the 
struggles  of  the  smaller  independent  pro- 
ducer and  have  analyzed  his  ups  and 
downs  until  I have  convinced  myself  that 
the  main  trouble  he  is  up  against  is  not 
in  quality  of  production  but  in  financing 
his  productions  consistently.  Close  in- 
vestigation brings  to  light  the  fact  that  a 
great  many  producers,  national  as  well  as 
independent,  are  paying  tremendous 
bonuses  for  short  time  use  of  money. 

“It  is  for  this  reason  that  I have  organ- 
ized a finance  unit  to  be  known  as  the 
Rayart  Syndicate  Corporation,  and 
through  which  we  plan  to  finance  good 
productions  for  publication  only  through 
the  independent  market.  For  the  present, 
the  financing  will  be  confined  to  produc- 
ers who  have  ideas  or  production  plans 
that  fit  in  with  the  releasing  program  of 
the  Rayart  Pictures  Corporation.  The 
new  finance  organization  will  be  operated 
on  a strictly  banking  basis  and  not  on  the 
bonus  plan.” 

Will  Query  Candidates 

on  Blue  Law  Stand 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  Oct.  14. — The  Motion 
Picture  Theatre  Owners  of  Missouri  are 
not  going  to  take  any  chances  with  the 
reform  element  at  the  next  session  of  the 
legislature  and  during  the  course  of  the 
next  few  weeks  a questionnaire  will  be 
sent  to  every  candidate  for  the  state  sen- 
ate and  the  house  of  representatives  to 
put  them  on  record  as  to  Sunday  closing, 
censorship  and  other  legislation  affecting 
motion  picture  theatres. 

The  theatre  owners  of  the  state  are  not 
attempting  to  dominate  its  political  af- 
fairs, but  they  most  certainly  intend  to 
use  their  screen  and  their  franchise  as 
voters  to  protect  their  investments  from 
unwarranted  attacks  by  “reformers”  and 
fanatics.  The  questionnaire  will  place 
each  and  every  man  seeking  a state  office 
squarely  on  record. 

Children  Guests  at 

Theatre  Candy  Party 

[Public  Relations] 

ST.  LOUIS,  MO.,  Oct.  14.— Herschel 
Stuart,  manager  of  the  Missouri  theatre 
here,  was  host  to  some  5,000  kiddies  at 
a candy  party  given  at  the  big  show 
house  on  the  morning  of  Saturday,  Octo- 
ber 11.  A special  detail  of  police  was 
needed  to  keep  the  street  clear  prior  to 
the  opening  of  the  theatre’s  doors. 

The  special  show  was  part  of  the 
“Sweetest  Day”  celebration  in  St.  Louis 
staged  by  candy  jobbers,  wholesalers  and 
dealers  to  exploit  the  sale  of  candy 
throughout  the  city.  Each  child  attend- 
ing the  show  was  given  a box  of  candy. 
The  feature  picture  shown  was  Zane 
Grey’s  “The  Border  Legion.”  There  was 
also  an  amusing  Mack  Sennett  comedy. 
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Fifth  Anniversary  of 
Brooklyn  Mark  Strand 
Theatre  Is  Celebrated 


(Special  to  Exhibitors  Herald) 

NEW  YORK,  October  14. — The  Brook- 
lyn Mark  Strand  theatre,  Fulton  street 
and  Rockwell  Place,  has  been  open  to  the 
public  five  years 
and  the  occasion 
was  made  a gala 
event  by  Manag- 
ing Director  Ed- 
ward L.  Hyman, 
who  had  prepared 
a pretentious  pro- 
g r a m for  the 
birthday  party. 

During  the  five 
years  of  its  career, 
the  Brooklyn 
Mark  Strand  has 
supplied  varied 
and  high  class 
entertainment  to 
an  average  of  50,- 


Edward  L.  Hyman 


000  people  weekly,  causing  the  theatre  to 
be  nationally  known  and  regarded  as  one 
of  the  foremost  amusement  institutions 
of  its  kind  in  this  country. 

The  Brooklyn  Mark  Strand  is  a sister 
house  of  the  far  famed  Mark  Strand  thea- 
tre at  Broadway  and  Forty-seventh  street. 
New  York,  and  is  one  of  an  extensive 
chain  founded  by  the  late  Mitchell  Mark 
and  his  brother,  Moe  Mark.  The  latter, 
now  president  and  general  manager,  takes 
a personal  interest  in  his  holdings,  and 
the  Brooklyn  theatre  is  one  of  his  favor- 
ites. Edward  L.  Hyman,  managing  direc- 
tor, has  been  at  the  helm  practically  since 
the  opening  five  years  ago. 


Exhibitor  Leaves 
Bulk  of  $100 ,000 

Estate  to  Partner 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO..,  Oct.  14.— 
Three  untimely  deaths  sent  grief  to  the 
hearts  of  Kansas  City’s  movie  row  last 
week.  Ernest  E.  Richards,  a pioneer  in 
the  industry  and  part  owner  of  the  Rich- 
lynn  Amusement  Company,  which  oper- 
ates the  Twelfth  Street  theatre,  was 
found  dead  in  his  bed  Wednesday,  a vic- 
tim of  heart  disease.  He  was  60  years 
old.  Most  of  his  estate,  valued  at  $100,- 
000,  was  left  to  his  business  partner, 
Nugent  J.  Flynn. 

William  Meyn,  father  of  Fred  Meyn, 
another  pioneer  in  the  Kansas  City  terri- 
tory, died  at  his  home  following  a com- 
paratively brief  illness.  He  operated  the 
Phototorium  in  Kansas  City,  Kas. 

“Junior”  Hinton,  small  daughter  of 
George  Hinton,  former  Hodkinson 
branch  manager  at  Kansas  City  and  now 
a Paramount  representative,  left  a grief- 
stricken  father  and  mother,  death  unex- 
pectedly taking  her. 

Laemmle  Heads  Film 

Branch  of  Red  Cross 

(Speci^al  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  14. — Carl  Laemmle, 
president  of  Universal,  heads  as  volun- 
teer roll  call  chairman  a special  motion 
pictures  group  to  enlist  maximum  re- 
sponse throughout  the  motion  picture  in- 
dustry of  New  York  City  to  the  annual 
Red  Cross  Roll  Call  opening  November 
11,  Armistice  Day. 

The  rnotion  pictures  group  is  one  of 
the  first  of  75  groups  formed  under  a plan 
of  dividing  the  city  into  various  indus- 
trial, banking,  mercantile  and  professional 
groups  which  will  carry  the  roll  call  ap- 
peal into  every  branch  of  industry. 


$1,500,000  in  Legal  Costs 
Saved  Through  Arbitration 


Arbitration  Society  Resolutions  Praise  Hays  for  Sub- 
stitution of  Arbitration  for  Litigation  in 
Settlement  of  Controversies 


(Special  to  Exhibitors  Herald) 

NEW  YORK,  October  14. — Will  H.  Hays,  president  of  the  Motion 
Picture  Producers  & Distributors  of  America,  addressed  the  Arbitration 
Society  of  America  last  Thursday  and  acquainted  them  with  the  workings 
of  arbitration  now  in  the  motion  picture  industry. 

In  addition  to  many  members  of  the  Arbitration  Society,  the  following 
members  of  Mr.  Hays’  association  were  present  by  invitation : Adolph 
Zukor,  Earl  W.  Hammons,  H.  O.  Schwalbe,  Saul  Rogers,  F.  C.  Munroe, 
R.  H.  Cochrane,  John  B.  Rock,  A.  Warner,  and  W.  E.  Atkinson. 

6,000  Cases  Adjusted  During  Twelve-Month  Period 

Among  the  facts  told  the  Arbitration  Society  by  Mr.  Hays  was  that 
arbitration  had  now  been  in  successful  operation  for  more  than  a year 
in  the  thirty-two  key  cities  where  motion  pictures  are  distributed.  During 
the  first  twelve  months  in  which  this  plan  was  used  more  than  6,000  cases 
were  adjusted  amicably  by  arbitration  boards  composed  of  laymen  con- 
nected with  the  picture  industry  and  only  two  cases  are  pending  in  the 
courts. 


Besides  these  6,000  cases  which  were 
actually  decided  by  the  arbitration  boards, 
there  were  perhaps  30,000  smaller  differ- 
ences settled  because  of  the  existence  of 
the  arbitration  boards.  It  is  estimated 
that  more  than  $1,500,000  was  saved  in 
legal  fees  and  costs  during  that  year.  A 
great  amount  of  time  was  also  saved  and 
a vastly  increased  good  will  established 
between  the  various  elements  of  the  mo- 
tion picture  industry. 

Present  Resolutions 
At  the  close  of  the  meeting  Mr.  Hays 
was  presented  with  a handsomely  en- 
grossed set  of  resolutions  passed  by  the 
Arbitration  Society  in  recognition  of  his 
substitution  of  arbitration  for  litigation 
in  the  settlement  of  business  controversies 
between  the  distributors  and  exhibitors. 
The  presentation  committee  from  the 
Arbitration  Society  was  headed  by  former 
Judge*  Moses  H.  Grossman,  executive 
head  of  that  organization,  and  included 
Justice  Charles  L.  Guy,  Robert  Grier 
Cooke,  president.  Fifth  Avenue  Associa- 
tion, Julian  Goldman,  Henry  Ives  Cobb, 
Charles  T.  Root,  Charles  E.  Heitman 
and  J.  W.  Slaghty. 

Following  is  the  resolution: 

Whereas,  The  Arbitration  Society  of 
America  is  indebted  to  Will  H.  Hays, 
president  of  the  Motion  Picture  Producers 
& Distributors  of  America,  for  signal  co- 
operation in  demonstrating  the  great 
practical  value  of  arbitration  to  business 
men  in  the  lawful  determination  of  their 
controversies  and  differences;  and 
Whereas,  American  business  as  a whole, 
owes  a debt  of  lasting  gratitude  to  Mr. 
Hays  for  the  convincing  proof  of  the 
efficacy  of  arbitration  as  furnished  by  the 
striking  achievements  of  the  past  year, 
under  his  dynamic  direction,  in  the  motion 
picture  industry  achievements  which  em- 
body : 

First,  the  saving  to  motion  picture 
distributors  and  exhibitors  of  more 
than  a million  and  a half  of  dollars. 

Second,  the  full  and  legal  settle- 
ment of  more  than  thirty  thousand 
individual  controversies  in  a single 
year  with  only  two  cases  now  pend- 
ing in  the  law  courts  of  the  country, 
marking  the  practical  eliminiation  of 
the  costly  evil  of  litigation  from  this 
youngest  among  the  giant  industries 
of  America. 

Third,  the  development  of  a 
clearer  understanding  and  a better 


feeling  among  its  members  through- 
out the  nation. 

Be  It  Therefore  Resovled,  that  we,  the 
governors  of  the  Arbitration  Society  of 
America  extend  to  Will  H.  Hays  our 
cordial  congratulations  upon  this,  his  out- 
standing achievement  in  the  cause  of 
justice,  which  not  only  attests  the  rare 
force  and  efficiency  of  his  leadership  in 
the  motion  picture  field,  but  stands  as  a 
beacon  lighting  the  way  for  all  other 
trades  and  industries. 

Be  It  Resolved,  that  in  paying  this 
tribute  to  Will  H.  Hays,  we  couple  with 
it  an  official  expression  of  the  happiness 
we  feel  that  the  Arbitration  Society  of 
America  supplied  the  inspiration  which 
Mr.  Hays  has  fructified  into  a reality  of 
enormous  practical  value  to  the  motion 
picture  industry,  and  of  still  greater  im- 
portance as  an  impressive  example  to  the 
whole  business  community  directly  and 
vitally  concerned,  as  it  is,  in  the  economic 
waste  and  embittered  human  relationship 
caused  by  needless  litigation. 

Music  Publisher  Sues 

St,  Louis  Exhibitors 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  Oct.  14. — Suit  has 
been  filed  in  the  United  States  District 
Court  at  East  St.  Louis,  111.,  by  Irving 
Berlin,  Inc.^  against  Fred  Leber,  former 
city  commissioner,  and  Harry  Redmon, 
owners  of  the  Majestic  theatre.  East  St. 
Louis,  charging  violation  of  the  copyright 
laws  and  seeking  damages  for  playing 
“Lazy,”  a musical  composition  of  Berlin’s. 

The  theatre  orchestra,  it  is  charged, 
played  the  piece  as  an  accompaniment  to 
a soloist  without  obtaining  permission  to 
do  so. 


Canada  Exhibitor  Dies 

(Special  to  Exhibitors  Herald) 

WINNIPEG,  MANITOBA,  Oct.  14.— 
A well-known  exchange  man  and  exhibi- 
tor of  Western  Canada  passed  away  Octo- 
ber 8 in  the  sudden  death  here  of  R.  W. 
Helnier.  Interment  took  place  the  fol- 
lowing Friday  at  Elwood  Cemetery.  Mr. 
Helmer  has  been  closely  identified  with 
the  picture  industry  in  the  Canadian  west 
for  more  than  a decade. 
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Celebrate  Sixth 
Year  of  Fox  News; 
Staff  Over  1,000 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  14. — Fox  News 
was  six  years  old  last  week.  Publication 
of  Vol.  6,  No.  1 marked  the  occasion,  and 
also  an  important  milestone  in  motion 
picture  journalism. 

Afore  than  1,000  Fox  News  cameramen 
are  operating  throughout  the  world. 
There  are  400  staff  men  and  correspond- 
ents covering  the  United  States;  more 
than  a score  in  Canada  and  other  trained 
men  following  important  news  events  in 
Hawaii,  the  Philippines  and  the  Panama 
Canal  Zone.  In  every  state  in  the  Union 
and  from  the  Gulf  of  Alexico  to  Alaska, 
Fox  cameramen  are  stationed. 

There’s  a rich  flavor  of  romance  and 
high  adventure  about  the  vast  picture 
news  gathering  organization  in  foreign 
fields.  Fox  News  cameramen  are  located 
at  35  capitals  and  principal  cities  of  Eu- 
rope. Fox  News  is  represented  in  every 
European  country  except  Soviet  Russia. 
Cameramen  are  active  throughout  Cen- 
tral and  South  America,  Australia,  New 
Zealand  and  Africa,  as  well  as  in  the  Near 
East  and  Far  East  and  other  places. 

In  Japan  alone  there  are  10  Fox  News 
cameramen.  In  the  territory  where  the 
Chinese  Civil  War  is  now  raging  around 
Shanghai  there  are  Fox  News  reporters 
with  both  sides.  Reinforcements  were 
rushed  up  from  Ceylon  and  the  South 
Sea  Islands  to  cover  the  rebellion.  An- 
other cameraman  is  leading  an  exploring 
expedition  through  Alongolia  to  Tibett,  as 
if  there  weren’t  a war  on  in  China. 

It  is  estimated  that  the  national  edition 
and  the  special  editions  issued  for  foreign 
countries  are  seen  every  week  by  more 
than  40,000,000  people. 


St,  Louis  League  Aids 
in  Hospital  Campaign 

[Public  Relations] 

ST.  LOUIS,  AIO.,  Oct.  14. — The  AIo- 
tion  Picture  Exhibitors  League  of  St. 
Louis  has  swung  in  behind  the  drive  to 
raise  $1,500,000  for  the  Sisters  of  St.  Alary, 
who  operate  the  St.  Alary’s  Infirmary, 
Alount  St.  Rose  Tuberculosis  Sanitarium 
and  St.  Alary’s  Hospital,  so  that  they  can 
place  their  institutions  on  an  absolutely 
free  basis  for  the  benefit  of  the  sick  and 
poor  of  the  city  regardless  of  creed,  race 
or  color. 

Arrangements  have  been  made  for 
speeches  in  all  of  the  leading  theatres  of 
the  city,  while  many  of  the  houses  plan 
to  run  “slides”  telling  of  the  plans  to 
finance  the  hospitals  through  the  sale  of 
five-year  endowment  insurance  policies 
naming  the  sisters  as  beneficiaries. 

This  is  but  another  striking  example  of 
how  the  theatre  owners  of  St.  Louis  take  an 
active  interest  in  the  city’s  affairs.  Time 
after  time  they  have  gone  to  the  front 
for  big  civic  m.ovements,  etc.,  and  been 
potent  factors  in  bettering  living  condi- 
tions throughout  the  city. 


Bader  With  La  Follette 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  14. — David  Bad»r, 
former  publicist  for  Baby  Peggy,  and 
John  Aleyers,  late  of  the  Goldwyn  forces, 
have  been  chosen  by  Robert  M.  La 
Follette  to  handle  the  entire  publicity 
campaign  covering  the  theatrical  and  mo- 
tion picture  industries. 
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Twenty  Houses  Involved  in 
Two  Big  Deals  in  St.  Louis 

William  Goldman  Takes  Over  Harry  Koplar’s  Half 
Interest  in  St.  Louis  Amusement  Company, 
a Skouras  Brothers  Enterprise 

{Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  October  14. — Two  big  deals  affecting  the  ownership 
of  twenty  motion  picture  houses  in  St.  Louis  were  completed  last  week, 
according  to  announcements  made  by  interested  parties.  In  one  trans- 
action complete  ownership  of  five  motion  picture  houses  in  South  St.  Louis 
changed  hands,  while  in  the  other  a half  interest  in  fifteen  leading  neighbor- 
hood houses  scattered  throughout  the  city  was  transferred,  but  the  con- 
sideration in  this  deal  was  not  revealed. 

Goldman  Buys  Koplar’s  Amusement  Interests 
William  Goldman,  present  owner  of  the  Kings  theatre.  King  highway 
near  Delmar  boulevard ; the  Queens,  Euclid  and  Moffitt  avenues,  and  the 
Rivoli,  Sixth  street  near  Olive,  a downtown  house,  announced  that  effective 
on  November  1st,  he  would  take  over  Harry  Koplar’s  half  interest  in  the 
St.  Louis  Amusement  Company’s  fifteen  houses. 


McKean,  Manager  for 
F,  B,  O,,  Hurt  When 
Auto  Runs  in  Ditch 

By  CHAS.  E.  BARBER 

TILDEN,  ILL.,  Oct.  14.— To  The  Edi- 
tor; Friends  of  Thos.  McKean,  local 
branch  manager  of  the  St.  Louis,  Mo., 
office  of  the  Film  Booking  Offices  of  Amer- 
ica will  regret  to  learn  of  him  being  in  the 
hospital  at  DuQuoin,  111.,  with  a broken 
knee  cap  and  several  other  injuries,  but 
nothing  very  serious.  Mr.  McKean  had 
been  attending  to  business  in  Southern  Illi- 
nois getting  playing  dates  for  the  months  of 
October  and  November  for  Film  Booking 
Offices,  and  while  in  DuQuoin  had  been  at- 
tending the  State  fair  in  that  city.  Mr. 
McKean  and  some  friends  were  returning 
from  the  fair  that  night.  The  driver  in 
the  car  which  Mr.  McKean  was  riding  in 
was  blinded  from  the  glare  of  the  lights 
of  an  approaching  car.  Being  unable  to 
see  clearly  he  got  off  the  edge  of  the  pave- 
ment and  in  trying  to  get  back  the  car 
turned  over  three  times. 

I received  word  of  the  accident  when  I 
went  to  the  hotel  to  call  on  Mr.  McKean. 
Hurrying  to  the  hospital  I inquired  if  I 
could  see  him  and  was  told  by  the  nurse 
I would  have  to  wait  a few  minutes.  After 
waiting  about  twenty  minutes  I was  ad- 
mitted and  found  him  smiling  and  resting 
very  easy.  He  informed  me  there  was 
nothing  very  serious  outside  of  the  broken 
knee  cap,  but  what  was  bothering  him 
mostly  was  that  he  was  going  to  be  con- 
fined to  the  hospital  for  several  weeks 
and  would  not  be  able  to  return  to  his 
office. 

But  what  impressed  me  mostly  was  the 
grit  he  had,  as  I had  not  been  in  the  hos- 
pital five  minutes  when  he  was  trying  to 
sell  me  some  pictures  to  be  used  this  month 
and  next.  I say  hats  off  to  a manager  of 
this  kind  and  give  him  what  support  we 
can. 


Conditions  Virtually 
Normal  Is  Finding  of 
Vitagraph  Executive 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  14. — Business  con- 
ditions, according  to  Edward  Auger,  as- 
sistant general  manager  of  Vitagraph,  are 
more  nearly  normal  than  at  any  time  since 
before  the  outbreak  of  the  world  war,  he 
declared  on  his  return  to  New  York  from 
a six  weeks’  trip  covering  Canada  and  the 
Western  and  Southern  Pacific  coast  re- 
gions. 

Among  the  cities  visited  by  Mr.  Auger 
were  Chicago,  Minneapolis,  Winnipeg, 
Seattle,  Tacoma,  Portland,  San  Francisco, 
Los  Angeles,  Salt  Lake  City,  Denver, 
Omaha,  Kansas  City,  St.  Louis,  Okla- 
homa City,  Dallas,  New  Orleans,  Atlanta, 
Washington,  Pittsburgh  and  Philadelphia. 

“This  return  to  prosperity  is  reflected 
in  the  picture  industry.  The  people  have 
now  more  money  to  spend  on  diversions 
than  for  a long  time  past,  and  the  man- 
agers of  film  houses  are  receiving  their 
full  share  of  the  expenditure,”  Mr.  Auger 
declared. 


Brouse  Back  on  Job 

(Special  to  Exhibitors  Herald) 

OTTAWA,  ONT.,  Oct.  14.  — B e r t 
Brouse,  youthful  manager  of  the  Im- 
perial theatre,  one  of  the  largest  houses  of 
Ottawa,  has  recovered  from  an  operation 
which  kept  him  away  from  managerial 
duties  for  some  days.  Mr.  Brouse  is  the 
son  of  the  late  Harry  Brouse,  an  out- 
standing figure  of  the  picture  business  in 
Canada  for  years. 


Koplar,  who  is  a close  personal  friend 
of  Goldman,  confirmed  the  transaction,  but 
neither  Goldman  nor  Koplar  would  reveal 
the  consideration  in  the  transfer.  As  the 
deal  will  not  go  into  effect  for  several 
days  the  stock  held  by  Koplar  has  not 
been  transferred  to  Goldman  on  the 
books  of  the  company. 

The  other  half  interest  in  St.  Louis 
Amusement  Company  is  owned  by  Skouras 
Brothers  and  associates,  who  control  the 
lioard  of  directors  of  the  company.  No 
change  in  the  policies  of  the  theatres  will 
be  made  as  a result  of  the  Koplar-Goldman 
deal. 

Property  Worth  Million 

The  theatres  affected  represent  an  invest- 
ment well  in  excess  of  $1,000,000  so  a deal 
involving  a half  interest  in  the  houses  nom- 
inally would  be  upwards  of  $500,000.  How 
much  cash  changed  hands  in  the  sale  has 
not  been  made  known,  however. 

The  houses  are  Tivoli,  Pershing  (now 
under  lease  to  the  Woodward  Players,  a 
dramatic  stock  organization),  Pageant, 
Shaw,  Arsenal,  Shenandoah,  Manchester, 
Arco,  Lafayette,  Gravois,  Moffit,  Lindell, 
North  Grand,  Novelty  and  Grand-Florisant. 

In  the  big  South  St.  Louis  deal  Fred 
Wehrenberg,  owner  of  the  Cherokee  the- 
atre, Cherokee  street,  near  Iowa  avenue, 
and  the  Melba,  Grand  boulevard  at  Miami 
street,  purchased  from  Fred  Hoelzer  the 
Ivory  theatre,  7712  Ivory  avenue,  a 600  seat 
house ; the  new  Michigan,  Michigan  avenue 
and  Koeln  street  a 1,200  seat  house  now 
under  construction,  which  when  completed 
will  represent  an  investment  of  more  than 
$100,000;  the  Lidel,  6919  South  Broadway, 
550  seats ; the  Marguerite,  7300  Virginia 
avenue,  590  seats,  and  Manion’s  Summer 
theatre,  600  seats. 

This  deal  was  on  a basis  of  more  than 
$200,000  while  Wehrenberg  will  pay  the  cost 
of  completing  the  Michigan  theatre  which 
he  plans  to  open  on  Thanksgiving  day. 

Plans  New  Theatre 

In  addition  Wehrenberg  announced  that 
he  would  shortly  break  ground  for  his 
new  2,000  seat  Meramac  theatre  to  be 
erected  in  Grand  Boulevard  just  north  of 
Meramac  street.  Contracts  for  this  house 
have  been  tentatively  awarded  while  the 
ground  was  purchased  several  months  ago. 
It  will  cost  upwards  of  $200,000. 

With  his  new  houses  Wehrenberg  now 
dominates  the  South  St.  Louis  exhibition 
field.  It  is  rumored  that  he  has  feelers 
out  for  other  houses.  He  also  has  purchased 
ground  at  Grand  boulevard  and  Bates 
street  for  a theatre  to  be  erected  some 


time  in  the  future.  This  site  is  in  a new 
residential  district  and  should  be  a valu- 
able location  for  a picture  house  five  or 
ten  years  from  now. 

Goldman  in  commenting  on  his  trans- 
action with  Koplar  stated  that  his  chief 
interest  was  to  strengthen  his  purchasing 
powe£  in  obtaining  first  run  pictures  for 
his  Kings  and  Rivoli  theatres.  He  said  he 
contemplated  no  attempt  to  change  the  poli- 
cies of  the  St.  Louis  Amusement  houses, 
but  would  take  an  active  interest  in  the 
houses. 

Persons  close  to  the  Skouras  interests 
state  they  were  pleased  with  the  transac- 
tion whereby  Goldman  would  replace  Kop- 
lar in  the  affairs  of  the  company. 

Barbara  Frietchie** 

Has  Big  Key  Booking 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  14. — The  bookings  on 
“Barbara  Frietchie,”  American  historical 
romance  made  by  Thos.  H.  Ince  and  is- 
sued through  Producers  Distributing  Cor- 
poration has  already  reached  98  per  cent  in 
key  cities  through  the  country,  according  to 
a statement  from  the  sales  executives  of  the 
corporation. 

One  of  the  latest  contracts  was  that  closed 
by  Manager  W.  G.  Humphries  of  Philadel- 
phia branch,  with  the  new  Fox  theatre,  Phil- 
adelphia, which  provides  for  a minimum 
run  of  two  weeks. 

Abandon  Plan  to  Start 
System  of  Distribution 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  14. — Plans  for  the 
Independent  Motion  Picture  Producers  and 
Distributors  Association  to  launch  a co-op- 
erative distribution  system  have  been 
abandoned. 

Following  reports  from  many  parts  of  the 
country,  it  was  decided  that  conditions  had 
so  greatly  improved  that  there  was  no 
longer  a need  to  enter  distribution. 


Sign  Ayres  for  Three 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  14. — Agnes  Ayres 
has  been  signed  to  a contract  calling  for 
a series  of  three  pictures  for  the  Peninsula 
Studios  of  San  Mateo,  Calif.,  to  be  issued 
through  Producers  Distributing  Corpora- 
tion. 
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The  Navigator 


This  Metro-Gcld- 
wyn  picture  is 
said  to  be  the  best 
thing  Buster  Kea- 
ton has  done  in 
several  years. 


Many  Tieups  in 
Exhibitor  Guide 
on  Keaton  Film 

The  Metro-Goldwyn  exploitation  depart- 
ment is  continually  creating  new  ideas  and 
methods  for  proper  promotional  treatment 
of  their  pictures. 

For  the  past  year,  hundreds  of  compli- 
mentary letters  have  been  received  from 
exhibitors  on  the  “Exploitation  Yellow  Sup- 
plement,” but  not  content  with  the  success 
of  this  business-building  exploitation  guide, 
a new  innovation  has  been  created  by  Eddie 
Bonus,  director  of  exploitation,  and  his  as- 
sistant, William  R.  Ferguson.  These  are 
issued  in  broadside  form,  titled  “The  Show- 
man's Guide,’’  and  mailed  direct  to  the  ex- 
hibitor, far  in  advance  of  the  release  date. 

“The  Showman’s  Guide”  on  Buster  Kea- 
ton in  “The  Navigator”  has  just  been  fin- 
ished, and  contains  numerous  practical  aids 
for  both  the  small  town  and  big  first  run 
exhibitors.  The  first  page  includes  humor- 
ous copy  informing  citizens  how  to  make 
out  their  income  tax  report. 

On  the  second  page  is  shown  the  actual 
pattern  of  the  Buster  Keaton  sailor  hat,  an 
exploitation  smash  which  will  prove  most 
helpful  to  exhibitors. 

The  novelty  cooperative  window  card  out 
is  a cracker-jack  accessory  that  will  en- 
able exhibitors  to  get  their  announcements 
on  Buster  Keaton’s  pictures  in'  every  store 
window  in  their  city. 

The  nautical  lingo  questionnaire  for 
navigators,  and  laugh-ometer  and  navy  cut- 
plug  tobacco  tieup,  are  excellent  ideas  con- 
tained on  the  second  page. 

The  third  page  offers  the  Life  Savers 
mint  tieup.  Half  a million  of  these  candy 
mints  are  given  gratis  to  exhibitors,  to- 
gether with  envelope  container  and  cut  illus- 
trations. 

It  tells  the  exhibitors  not  to  overlook 
the  Victor  record  tieup  possibilities  on 
nautical  selections.  One-half  page  is  given 
over  to  cooperative  still  service,  with  sug- 
gested card  copy,  and  additional  captions. 

The  fourth  page  contains  a great  na- 
tional tieup.  It  is  called  “Nation-wide 
Buster  Keaton  Harmonica  Contest”  and  ad- 
\ises  the  exhibitor  to  hold  one  in  his  city 
during  the  showing  of  “The  Navigator.” 
Attractive  six-column  illustration  contains 
five  tieup  photos  of  Buster  Keaton  playing 
five  different  makes  of  the  Hohner  har- 
monica. 

Several  columns  are  given  over  to  these 
contests  which  have  already  been  put  over 
successfully  in  big  cities  throughout  the 
country. 

An  unusually  clever  idea  for  building  up 
matinee  business  is  the  Metro-Goldwyn  star 
bracelet,  which  contains  twelve  medallions 
of  various  Metro-Goldwyn  stars.  The  worth 
of  this  exploitation  accessory  is  doubled  by 
the  nominal  cost  of  this  article. 

iMany  other  good  suggestions  are  given. 

Piccadilly  Will  Be 

Warner  Bros.  House 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  14. — Lee  Och’s 
new  Piccadilly  theatre  on  Broadway  will 
be  a Warner  Brothers  house,  it  has  been 
announced.  A deal  has  been  arranged 
under  which  the  company’s  pictures  will 
have  right  of  way  and  following  the 
shovv'ing  of  “SunLwn”  and  “Welcome 
■Stranger”  the  Warner  production  “Du- 
murau”  and  other  Warner  pictures  will 
follow. 

The  Warner  Bros,  name  is  to  be  fea- 
tured conspicuously  in  the  exterior  elec- 
trical signs  of  the  theatre. 
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Alhambra,  CaL  Puts 
License  Fees  on  Tent 
and  Traveling  Shows 

By  GLENN  HARPER 

LOS  ANGELES,  CAL.,  Oct.  14. — The 
Motion  Picture  Theatres  Owners  of 
Southern  California  appeared  before  the 
city  council  of  Alhambra,  Cal.,  last  week 
and  succeeded  in  having  an  ordinance 
adopted  b}^  the  council  which  places  fu- 
ture licenses  for  tent  shows,  carnivals 
and  circuses  as  follows : 

Eor  circuses  a flat  license  of  $300  per 
the  first  day  and  $75  per  day  thereafter. 

For  Circuses  a flat  license  of  $300  per 
day. 

Those  appearing  before  the  Council  in 
behalf  of  the  Motion  Picture  Theatre 
Owners  were:  O.  W.  Lewis,  Prop.  Al- 
hambra theatre,  Alhambra,  Cal.;  Glenn 
Harper,  Sec’y  M.  P.  T.  O.  of  Southern 
Cal.;  Seymour  & lasigi,  Attorneys  for 
M.  P.  T.  O.  of  So.  Cal.;  A.  P.  Michael 
Narlian,  Secretary  Film  Board  of  Trade 
of  L.  A.  and  L.  Thierkauf,  President, 
Film  Board  of  Trade  of  L.  A. 

The  matter  was  brought  before  the  city 
council  the  day  following  the  issue  of  a 
tent  show  license  to  the  Golden  Gate 
Dramatic  Stock  Company.  The  Golden 
Gate  Stock  Company  had  rented  a lot 
directly  opposite  the  Alhambra  theatre  and 
would  have  undoubtedly  played  an  en- 
gagement of  several  months  but  for  the 
action  of  the  M.  P.  T.  O.  The  present 
license  fee  in  Alhambra  is  $2  per  day 
for  tent  shows  of  all  kinds. 


George  Samuels  Making 
Sales  Drive  on  First 
of  Creative  Pictures 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  14. — George  Sam- 
uels, president  of  the  George  Samuels 
Distributing  Company  has  left  for  a tour 
of  New  England  in 
behalf  of  territorial 
sales  for  his  first 
Creative  production, 

“Those  Who  Dare.” 

“Those  Who 
Dare,”  will  be  sold 
on  the  state  right 
market  by  the  Sam- 
u e 1 s organization. 

The  all-star  cast  in- 
cludes John  Bowers, 

Edward  Burns,  Mar- 
gurite  De  La  Motte,  Sheldon  Lewis, 
Martha  Marshall,  Cesar  Gravina  and 
Joseph  Dowling  directed  by  Jack 
O’Brien.  Mr.  Samuels  has  sold  North- 
vvestern  New  Jersey  and  New  York  ter- 
ritory to  M.  H.  Hofifman  of  Renown 
Pictures  Corporation. 

For  35  years  Mr.  Samuels  has  been 
prominent  in  the  amusement  world.  For 
the  past  16  years  he  has  devoted  his  time 
to  the  picture  industry.  He  is  a pioneer 
of  the  lecture  motion  picture. 


George  Sammuels 


Al  Rocket  Becomes 

Rowland* s Assistant 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  14. — H.  H.  Bruner, 
who  has  been  assistant  to  Richard  A. 
Rowland,  general  manager  of  First  Na- 
tional, has  joined  Earl  Hudson  in  the 
production  end  of  the  company.  Al 
Rockett,  one  of  the  producers  of  “Abra- 
ham Lincoln,”  becomes  Mr.  Rowland’s 
assistant. 


“Average  Picture”  Defender 
Agrees  “It  Cannot  Be  Done” 

Exhibitor  Judges  Convince  Stevens — Letter  Makes 
Decision  Unanimous — Service 
Admits  He’s  Good 


By  T.  O.  SERVICE 

W.  O.  Stevens,  Princeton,  111.,  exhibitor  who  defined  “average  picture” 
for  me  in  response  to  my  published  offer  to  print  a plush  edition  of  the 
Herald  if  a demonstrably  accurate  definition  were  received,  agrees  that 
it  cannot  be  done.  This  forces  me  to  bow  as  gracefully  as  possible  and 
admit  I’m  good,  especially  since  the  “trained  reviewers”  of  the  trade 
press  have  quit  using  the  phrase. 

Letters  From  Exhibitors  Convinced  Stevens 


Mr.  Stevens  was  convinced  by  the  letters  from  exhibitors,  appointed 
by  himself  to  pass  judgment  upon  his  definition,  printed  in  a recent  issue. 
He  states  that  he  misunderstood  me  in  the  first  place  and  that  they 
misunderstood  him  in  the  second  place,  which  is  not  unnatural  when  you 
consider  that  reviews  create  more  misunderstanding,  deliberately  and  other- 
wise, than  any  other  modern  form  of  frenzied  fiction.  That  was  my  point 
in  the  beginning. 


Mr.  Stevens  writes: 

“I  had  a good  laugh  out  of  page  31  of 
this  week’s  issue,  as  I see  where  I mis- 
understood you  and  I also  see  where  some 
of  your  readers  misunderstood  me.  First, 
I notice  that  Mr.  Sitton  claims  I am  try- 
ing to  class  myself  with  Mr.  Griffith  and 
Mr.  Ince,  which  is  not  the  case. 

Hat  Off  to  Directors 

“When  it  comes  to  directing  pictures, 
my  hat  is  off  at  all  times  to  these  gentle- 
men, especially  D.  W.  If,  however,  they 
maintain  that  pictures  like  ‘Broken  Blos- 
soms’ are  something  to  crow  about  and 
that  pictures  of  that  type  are  what  the 
people  want,  then  I say  without  fear  of 
intelligent  contradiction  that  I consider 
myself  a better  judge  of  what  the  average 
audience  wants  than  they,  and  there  are 
many  other  exhibitors  so  qualified.  Are 
we  running  our  business  to  make  money? 
And  if  such  is  the  case,  should  we  give 
them  what  they  want  or  what  suits  our 
artistic  ideals? 

“I  also  had  a good  laugh  when  I read 
Mr.  Sitton’s  question,  ‘If  “The  Birth  of 
a Nation”  is  an  average  picture,  pray  tell 
us  what  is  above  the  average?’  Atta  Boy, 
Sitton,  you  sure  got  the  drop  on  me  that 
time.  The  answer  to  your  question  is  that 
any  company  will  step  some  to  beat  the 
old  ‘Birth’  as  a piece  of  entertainment 
for  the  average  audience. 

Question  One  of  Averages 

“Where  I was  wrong  was  in  saying  it 
was  an  average  picture.  I should  have 
said  it  would  get  over  with  an  average 
audience.  After  all,  the  situation  narrows 
down  to  the  meaning  of  ‘average  audience 
and  average  theatre.’ 

“I  maintain  that  it  is  not  necessary  to 
turn  out  a super  in  order  that  it  will 
please  90  per  cent  of  any  audience  in  90 
per  cent  of  the  theatres  in  this  country. 
We  are  all  human  beings,  after  all,  and 
certain  types  of  stories  appeal  to  us  all 
and  these  are  the  kind  I mean  when  I say 
average,  and  I say  this  without  respect  to 
the  cost  of  the  production. 

“I  have  played  pictures  that  cost  me  $30 
that  pleased  the  audience  better  than 
many  so-called  supers.  There  is  more 
uninteresting  junk  on  the  market  today, 
considering  the  general  advancement  the 
business  has  made,  than  there  was  ten 
years  ago. 

“In  closing  I will  say  that  if  you  mean 


an  average  picture  to  be  one  that  will 
just  get. by,  I will  pass  the  buck  and  say 
it  can’t  be  defined.  I was  taking  a differ- 
ent viewpoint.” 

And  That’s  That 

So  far  as  I’m  concerned,  that  settles 
the  matter  of  the  “average  picture”  myth. 
We  might  go  on  with  the  matter  of  the 
average  theatre,  if  any,  and  that  of  the 
average  audience,  also,  if  any,  for  I in- 
vited definition  of  these,  too,  in  my  orig- 
inal denial  of  the  film  reviewer’s  trite 
trilogy.  If  anyone’s  interested  in  these, 
the  offer  still  stands,  but  as  I see  it  the 
answer  to  one  is  the  answer  to  all  three. 

Weinberger  Made  Sales 
Manager  of  Schulberg 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  14.— Mack  D. 
Weinberger  has  been  appointed  sales 
manager  of  B.  P.  Schulberg  productions 
it  is  announced 
by  J.  G.  Back- 
man,  head  of  dis- 
tribution. 

Mr.  Weinberg- 
er is  one  of  the 
best  known  sales 
figures  in  the  in- 
dustry, through 
long  association 
with  the  D.  W. 

Griffith  organiza- 
tion, Associated 
Exhibitors  and 
other  distributors, 
as  exchange  man- 
ager, special  rep-  Mack  D.  Weinberger 
resentative  and 

director  of  sales.  He  enters  upon  his 
new  duties  in  a strongly  optimistic  frame 
of  mind  having  just  completed  a tour  of 
the  principal  exchange  centers  of  the 
country  in  the  interests  of  the  D.  W. 
Griffith  Service. 

“You  never  have  to  worry  in  this  busi- 
ness if  you  have  the  pictures.  The  pic- 
tures answer  all  problems,”  says  Mr. 
Weinberger. 


Film  Board  Gives  Dance 

ALBANY,  N.  Y.— The  first  dance  to  be  given 
by  the  Albany  Film  Board  of  Trade  will  be  held 
at  the  Hotel  Ten  Eyck  in  this’  city  on  November 
10.  Samuel  Burns  is  chairman  of  the  entertain- 
ment  committee  with  Julius  Singer,  G.  A.  Wood- 
ard and  Herman  Stern,  is  busily  engaged  in  ar- 
ranging the  details. 
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Corinne  Griffith  P roductions  to 
Be  Made  in  Hollywood 

E.  M.  Asher  Transfers  Company  from  Manhattan — Rumors 
of  Big  Mergers  Disturb  Film  Colony 
By  HARRY  HAMMOND  BEALL 

Hollywood,  October  14.— Persistent  rumors  that  refuse  to  be 
stilled  by  denials,  continue  to  rumble  through  the  film  capital, 
presaging  a big  film  combine.  These  rumors,  coming  from  many 
sources,  hint  that  Joseph  M.  Schenck  interests  are  to  be  merged  with  those 
of  Metro-Goldwyn-Mayer. 


PLANS  for  tilming  Corinne  Griffith  pro- 
ductions in  Aevv  York  have  been  can- 
celled and  Aiiss  Griffith  will  return  to  Los 
Angeles  soon  to  start  work  on  a new  pic- 
ture, according  to  announcement  reaching 
here  irom  E.  M.  Asher,  vice-president  of 
Corinne  Griffith  Productions  company,  now 
in  the  East.  Asher  was  to  have  made 
"Declasse,”  the  most  ambitious  of  Miss 
Griffith's  productions  in  Manhattan,  but 
has  changed  his  plans,  giving  as  his  reason 
better  producing  conditions  here  than  in 
the  East. 

* * * 

Counteracting  the  move  of  Asher,  Earl 
Hudson  has  just  left  for  New  York  and 
two  producing  units  are  to  follow  him  to 
make  two  pictures  in  the  East.  Included 
in  the  cinema  celebrities  who  are  to  depart 
are  Milton  Sills  and  Doris  Kenyon,  to  be 
co-featured  in  "The  Interpreter’s  House,” 
which  Lambert  Hillyer  will  direct.  Ben 
Lyon  goes  to  play  the  male  lead  in  “The 
One-Way  Street,”  which  John  Francis  Dil- 
lon is  to  direct. 

=1:  + 

June  is  losing  its  prestige  as  the  wedding 
month,  especially  in  the  film  capital.  Cupid 
seems  to  operate  in  all  seasons  here,  in- 
spired perhaps  by  the  balmy  climate  which 
the  Golden  State  possesses.  Newest  among 
those  who  have  gone  into  double  harness 
are  Kenneth  Harlan  and  Marie  Prevost. 
Shirley  Mason  as  maid  of  honor  and  Robert 
Vignola  as*  best  man,  aided  Joseph  Valen- 
tine, one  of  the  popular  cameramen  of  the 
Fox  lot,  and  Miss  Theresa  Coords  of  New 
York,  in  their  jump  into  the  matrimonial 
sea  this  week. 

* * * 

Ylrs.  Harry  “Snub”  Pollard,  wife  of  the 
screen  comedian,  was  seriously  injured  and 
the  actor’s  mother  painfully  bruised  when 
their  car,  driven  by  Pollard,  crashed  into  a 
bridge  and  overturned  near  Santa  Maria. 
Pollard  declares  another  machine  crowded 
him  off  the  road.  The  actor  was  unhurt. 

» * * 

Ronald  Coleman,  who  has  had  a meteoric 
rise  in  filmdom  in  the  last  year  because  of 
his  work  in  “The  White  Sister,”  “Tarnish” 
and  “Romola,”  has  been  signed  to  play  the 
leading  role  opposite  Blanche  Sweet  in  “The 
Sporting  Venus.”  Colemarf-  was  borrowed 
from  Samuel  Goldwyn  by  Yletro-Goldwyn- 
Mayer  for  this  part  in  Marshall  Neilan’s 
production  and  begins  work  at  once. 

* * 

W’arner  Brothers  have  just  signed  John 
Patrick,  former  musical  comedy  star,  who 
gained  renown  with  Colleen  Yloore  in 

“Flaming  Youth,”  to  do  juvenile  lead 
roles  in  Warner  classics  of  the  screen. 

* * 4: 

James  A.  Page,  who  has  been  a star  on 
the  English  speaking  stage  for  many  years, 
has  come  to  Hollywood  to  play  one  of  the 
big  roles  in  the  film  production  of  “Char- 
ley’s Aunt,”  which  Christie  will  begin  pro- 
ducing shortly. 

* * * 

Harry  Carey  has  filed  attachment  pro- 

ceedings against  the  Stellar  Productions, 
Inc.,  asking  $10,000  for  breach  of  contract. 


Carey  avers  that  the  defendants  entered  into 
a contract  with  him  last  August,  which 
extended  a previous  contract,  and  in  which 
the  actor  agreed  to  star  in  six  pictures  at 
a salary  of  $60,000  and  25  per  cent  of  the 
gross  profits  realized  on  the  sale  of  the 
pictures. 

* * 

Sid  Grauman  has  done  Europe  to  his 
satisfaction  and  is  enroute  to  Hollywood. 
His  trip  combined  both  business  and  pleas- 
ure and  while  abroad  he  had  several  con- 
ferences with  European  bankers  and  theatre 
men  regarding  the  establishment  of  a de 
luxe  chain  of  motion  pictures  in  the  capitals 
of  the  Old  World. 

* ♦ * 

Hector  Sarno,  screen  character  man  for 
fifteen  years,  has  just  had  his  first  screen 
kis.s.  Viola  Dana  was  the  victim — or,  was 
it  the  beneficiary?  It  happened  on  First 
National’s  “As  Ylan  Desires.”  Hector  is 
a Tahiti  fisherman;  Viola  an  impish  danc- 
ing girl. 

* * * 

Two  motion  picture  polo  teams  have  been 
organized  in  Hollywood  hy  Captain  Carey 
Harrison,  former  Lh  S.  Army  officer,  who 
recently  played  with  Svend  Gade  at  C^ni- 
versal  City.  They  will  specialize  in  staging 
polo  scenes  for  motion  nictures.  as  hereto- 
fore it  has  been  impossible  to  obtain  actors 
who  also  could  stage  a real  polo  match.  The 
personnel  of  the  two  teams  is  made  up  of 
former  .Ymerican  and  British  officers. 

* * * 

Reginald  Denny,  Universal’s  athletic 
star,  has  purchased  an  airplane  and  is  busy 
assembling  it.  He  does  all  his  own  work 
at  Clover  Field.  Denny  was  a member  of 
the  Royal  Air  Force  during  the  war,  and  is 
cciually  at  home  in  the  air  and  in  the  ma- 
chinists’ pit. 

Southern  California 

Pays  Pledge  in  Full 

By  GLENN  HARPER 

LOS  ANGELES,  CAL.,  Oct.  14.— The 
AI.  P.  T.  O.  of  Southern  California  has 
paid  into  the  national  treasury  of  the 
AI.  P.  T.  O.  A.  their  pledge  of  $3,500 
made  at  the  Boston  convention.  West 
Coast  Theatres,  Inc.,  Turner  & Dahnken, 
Langlev,  Hollywood  Theatres,  Inc.,  and 
Gore  Bros.,  Inc.,  all  contributed  a full 
100  per  cent  membership  for  all  their 
theatres. 

This  makes  the  fifth  consecutive  year 
that  Southern  California  has  paid  all  their 
obligations  to  the  national  organization, 
and  unlike  some  other  states  that  could 
be  mentioned.  Southern  California  is 
happy  in  the  thought  that  perhaps  we  are 
helping  some  other  states  not  so  fortu- 
nate. 


Observes  Third  Birthday 

HAMILTON,  ONT. — Special  theatre  decora- 
tions and  souvenir  programs  were  used  by 
Manager  George  Stroud  of  the  Pantages  the- 
atre here  in  the  celebration  of  the  theatre’s'  third 
anniversary  during  the  week  of  October  6. 


Ontario  Province 
Will  Make  Films; 
Studio  Is  Opened 

I special  to  Exhibitors  Herald) 

TRENTON,  ONT.,  Oct.  14.— The  On- 
tario Provincial  Government’s  “Holly- 
wood” here  was  formally  dedicated  and 
opened  last  Thursday  by  Hon.  W.  H. 
Price,  K.  C.,  Toronto,  provincial  treas- 
urer. The  Government’s  picture  studio 
was  thrown  open  to  the  public  after  a 
parade  to  the  grounds  by  1,500  school 
children  of  Trenton.  The  dedication  of 
the  plant  was  solemnized  by  a brief 
service  by  Canon  Armstrong.  During 
his  dedication  address.  Col.  Price,  who 
has  direct  supervision  of  film  censorship 
and  theatre  control  in  Ontario  in  his  de- 
partment, described  the  picture  work 
which  the  Provincial  Government 
had  undertaken  and  announced  that  the 
Government  would  go  beyond  the  edu- 
cational, industrial  and  scenic  one-reelers 
in  the  production  of  comprehensive  his- 
torical five-reel  features  having  a 
dramatic  strain.  G.  E.  Patton  was  in- 
troduced as  the  manager  of  the  Ontario 
government’s  studio,  this  being  the  sec- 
ond of  its  kind  in  Canada,  the  original 
being  tlie  Canadian  Government  studio 
at  Ottawa  which  has  been  successfully 
operated  for  five  years.  W.  H.  Ireland, 
member  of  the  Ontario  legislature,  also 
spoke. 

The  Ontario  studio,  which  is  a one- 
story  tile  structure  having  laboratories 
and  all  facilities  for  picture  production, 
was  obtained  by  the  government  at  a 
very  low  price,  $29,000.  For  a time  this 
property  had  been  owned  and  used  by  the 
defunct  Adanac  Film  Company,  Limited, 
for  the  making  of  comedies  and  other 
pictures.  One  important  feature  had  been 
made  there  several  years  ago  with 
Tyrone  Power  as  the  star. 

New  Jersey  Directors 

Hold  Meet  at  Salem 

(Special  to  Exhibitors  Herald) 

SALEAI,  N.  J.,  Oct.  14. — The  Board  of 
Directors  of  the  Motion  Picture  Theatre 
Ov,;ners  of  New  Jersey  met  here  on 
Thursday  last  week.  Besides  the  Direc- 
tors, there  was  a full  representation  of 
Salem  Count”  theatre  owners,  including 
William  C.  Flunt,  Wildwood;  Frank  Platt, 
Salem;  A.  P.  Clark,  Pitman  and  Richard 
Severger,  Pensgrove.  The  theatre  owners 
were  the  giusts  of  Arthur  B.  Smith  of 
Salem.  Following  an  excellent  Southern 
dinner,  the  meeting  was  called  to  order, 
Air.  Smith  presiding. 

Among  the  Directors  in  attendance 
w'ere  — President  Joseph  M.  Seider, 
Treasurer  William  Keegan,  Arthur  B. 
Smith,  Benjamin  Schindler,  1.  M.  Hirsh- 
blond.  William  C.  Hunt,  Wildwood, 
president  of  the  Hunt  Circuit,  w’as  elected 
to  the  board  to  succeed  Si  Fabian.  Leon 
Rosenblatt,  Bayonne,  was  elected  to  suc- 
ceed D.  J.  Hennessey.  The  next  meet- 
ing will  be  held  at  the  Hotel  Robert 
Treat  in  Newark — as  guests  of  the  Essex 
County  Theatre  Owners,  on  Novem- 
ber 12. 


Schnitzer  Offto  Coast 

(Special  to  Exhibitors  Herald) 

NEW  A’ORK,  Oct.  14.— J.  1.  Schnitzer, 
vice-president  and  general  manager  of 
Film  Booking  Offices,  has  left  for  a three- 
month  sojourn  in  Hollywood,  where  he 
w'ill  confer  with  B.  P.  Fineman,  produc- 
tion manager,  regarding  winter  and  early 
spring  product. 
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Manager  of  the  Senators  Gets  Key  to  City — District  Commissioner  Rouldof 
of  Washington,  D.  C.,  presenting  Stanley  Harris,  manager  of  the  Wash- 
ington baseball  team  with  key  to  the  Capital.  President  Coolidge  at  left. 
International  News  No.  82,  distributed  through  Universal,  carried  scenes 
of  the  event. 


Charming  Pittsburgh  ladies  present  patrons 
of  the  State  and  Liberty  theatres,  with  but- 
tons for  Coolidge,  Davis  or  LaFollette,  to- 
gether with  a ballot  advertising  the  D.  W. 
Griffith  production  “America”  which  played 
the  Rowland  & Clark  houses. 


BELOW — Earl  Hudson  (left),  supervisor  of 
First  National  productions,  Fred  Stanley 
(centre),  publicity  director,  and  Arthur  Stat- 
ter  (right),  scenario  writer,  and  the  fine 
catch  the  three  made  on  a recent  Sunday 
fishing  trip  on  the  Pacific. 


Eileen  Percy  Meets 
Buffalo’s  Mayor  — At 
the  opening  of  the  Selz- 
nick  picture  “Missing 
Daughters.”  (Left  to 
right)  Mayor  Schwab 
of  Buffalo;  Eileen 
Percy,  Mrs.  Roy  Bur- 
bank, director’s  wife, 
Frank  G.  Conklin,  rep- 
resenting the  producer, 
and  R.  C.  Fox  of  Selz- 
nick  sales  force. 


LEFT  — Alberta 
Vaughn,  who  is  doing 
so  much  toward  making 
“The  Go-Getters”  inter- 
esting for  F.  B.  O.  cus- 
tomers. 


Ri  ' 
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Dan  Sutherland, 
Fairview  theatre, 
Vancouver,  B.  C. 


Joe  DeLuca,  Mgr. 
Maple  Leaf,  Van- 
couver, B.  C. 


A Few 
Of  Our 
Vancouver 
Friends 

{Photos  by 
H.  E.  N.j 


G.  C o r r i V e a u,  J.  W.  Prest,  Em- 

M g r . Kitsilano  pire  theatre,  N. 

Vancouver,  B.  C.  Vancouver,  B.  C. 


George  Pantages, 
Pantages  theatre, 
Vancouver,  B.  C. 


John  W.  Rushton, 
Royal  theatre. 
West  Minister, 
B.  C. 


J.  R.  Muir  (left)  dist.  man- 
ager Famous  Players- 
Lasky,  Vancouver,  (right) 
William  Hansher,  branch 
manager. 


Mrs.  A.  Graham, 
Star  theatre,  Van- 
couver, B.  C. 


Hector  Quagliotti, 
Colonial  theatre, 
Vancouver,  B.  C. 


John  Gilbert,  featured  in  Metro- 
Goldwyn  pictures,  and  Mrs.  Gil- 
bert, better  known  as  Leatrice 
Joy. 


Tom  Moore  and  Bebe  Daniels  appear- 
ing in  “Dangerous  Money,”  a Para- 
mount picture,  doing  impersonations. 
Bebe  is  an  Elkess. 


Watterson  R.  Rothacker,  on  the  steps 
of  Hollywood  Rothacker-Aller  labor- 
atory, on  his  recent  trip  to  the  Coast. 
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Tony  Moreno,  the  featured  player  in  Joseph  M.  Schenck-First  National 
productions,  with  his  prize-winning  horse  recently  imported  from  Spain. 
BELOW — Bob  Custer,  new  Independent  Pictures  Corp.  star,  in  a series 
of  F.  B.  O.  productions  called  “Texas  Ranger”  series. 


Los  Angeles  policemen  loading  $2,000,000  in 
First  National  films  on  train. 


George  B.  Seitz,  Pathe  serial  director,  Allene  Ray  and  Marie  Murray,  pose 
with  the  stable  boys  while  making  a new  race  track  serial. 


Hobart  Bosworth,  his  wife  and  son.  Mr.  Bosworth 
has  just  completed  work  in  First  National’s  produc- 
tions “Sundown”  and  “Silent  Watcher.” 

RIGHT — The  \Vest  is  AVild  when  Jack  Dempsey  and 
his  director  Clifford  Smith,  cut  loose  on  the  Universal 
lot. 
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Jackie  Coogan  Ends  His  Near 
East  Relief  Crusade 

Delivers  $J ,000,000  Cargo  of  Food  in  Athens,  Greece — 
Samuel  Goldwyn  Talks  at  A.  M.  P.  A.  Dinner 

By  JOHN  S.  SPARGO 

New  YORK,  October  14. — It  is  a long  time  since  Larry  Weingarten, 
the  boy  wonder  of  press  agentry,  qualified  as  a regular,  but  he  has 
qualified  again  and  in  a big  way. 

On  March  19  of  this  year,  Weingarten,  who  is  now  publicity  head  of 
the  Jackie  Coogan  Productions  sent  broadcast  throughout  the  country  a 
story  to  the  effect  that  his  star  had  been  selected  and  invited  by  officials 
of  the  Near  East  Relief  to  head  a “Modern  Children’s  Crusade”  for  the 
purpose  of  raising  a million  dollar  cargo  of  milk  and  clothing  for  the 
destitute  orphans  in  the  distressed  areas  of  the  Levant. 


JA(,'KIE,  who  typified  the  true  Amer- 
ican boy,  was  asked  through  his  par- 
ents to  give  up  six  months  of  his  valuable 
production  time 
to  go  on  this  Cru- 
sade and  deliver 
in  Athens,  Greece, 
the  fruits  of  the 
Crusade.  T h c 
Coogans  agr  e e d 
providing  that 
they  should  pay 
all  of  the  ex- 
penses of  the  long 
trip  from  Los  An- 
geles to  Greece. 

It  was  a big  sacri- 
fice, but  they 
wanted  their  boy 
to  see  and  realize 
the  unfortunate 
position  of  thousands  of  little  children  of 
his  own  age  so  that  he  would  appreciate 
more  his  fortunate  position. 

The  publication  of  the  first  story  of 
the  Crusade  brought  forth  much  caustic 
editorial  comment.  Some  questioned  the 
veracity  of  the  early  statements — others 
declared  that  Jackie  would  never  go 
through  with  the  mission  and  that  it  was 
another  scheme  to  get  wide  publicity  for 
the  little  star. 

On  October  six,  seven  months  later, 
Jackie  Coogan  arrived  at  the  Zappeoon 
Orphanage  in  Athens,  Greece,  and  de- 
livered to  Near  East  Relief  officials  the 
bills  of  lading  for  the  $1,000,037  cargo  he 
had  raised  in  his  Campaign  of  -America. 
Jackie  was  decorated  with  the  Order  of 
George,  the  highest  order  that  the  Greek 
government  has  to  offer  for  humanitarian 
service. 

Thus  did  Jackie  Coogan  keep  faith,  and 
in  doing  so  performed  one  of  the  great- 
est services  to  humanity  on  record.  70,- 
000  orphans  in  the  near  eastern  countries 
can  thank  their  little  American  cousin  for 
prolonging  their  lives,  and  for  bringing 
them  new  hope  from  America,  the  land 
of  Promise.  Jackie  Coogan  has  made 
70,000  friends  for  America  and  has  proved 
that  the  motion  picture  industry,  if  called 
upon  to  render  genuine  service,  no  mat- 
ter what  the  sacrifice,  in  dollars  and 
cents,  is  ever  ready  to  perform. 

All  of  which  is  one  of  the  best  press 
agent  stunts  ever  put  over  and  puts  the 
boy  press  agent  in  a class  with  Harry 
Reichenback  and  P.  T.  B. 

* * ♦ 

Samuel  Goldwyn,  guest  of  honor  at  the 
.A.  M.  P.  .A.  luncheon  last  Thursday  paid 
Jiigh  tribute  to  the  independent  producer 
and  incidentally  gave  some  interesting  high- 
lights on  the  film  industry  since  the  day 
he  began  as  an  independent. 

“The  independent  producer  is  the  life- 
blood of  the  picture  industry,”  said  Mr. 


Goldwyn.  "He  gives  bigger  opportunities 
to  the  artist,  the  writer,  to  the  director 
and  acts  always  as  a stimulant  in  the 
making  of  productions.  He  must  have 
courage  and  daring  and  be  willing  to 
gamble  with  his  ideas  and  money  in  order 
to  put  his  ideas  into  good  pictures.” 

Mr.  Goldwyn  related  how  he  and  Jesse 
Lasky,  twelve  years  ago  went  almost  hat 
in  hand  asking  for  their  first  release  from 
General  Film,  after  having  signed  up  Cecil 
B.  DeAIille  to  make  their  first  picture.  Mr. 
DeMille,  at  that  time,  was  a well-known 
stage  director.  Mr.  Goldwyn  told  how  Mr. 
Kennedy,  general  manager  of  the  General 
Film  laughed  when  Mr.  Goldwyn  mentioned 
five  reel  pictures  as  the  coming  standard, 
his  idea  being  that  two  reel  features  would 
always  be  the  limit  of  picture  making. 

“In  making  pictures,”  said  Mr.  Goldwyn, 
“I  always  aim  at  one  thing  and  that  is 
to  please  myself.  I feel  that  if  I do  that 
I will  strike  the  responsive  chords.  All 
independent  producers  work  on  the  same 
method  of  those  who  benefit  from  inde- 
pendent stimulation  are  the  public,  who  see 
better  pictures,  bigger  pictures,  as  evidenced 
by  ‘The  Ten  Commandments,’  ‘The  Covered 
Wagon’  and  ‘Thief  of  Bagdad.’  ” 

Walter  Wanger,  production  manager  of 
Famous  Players-Lasky  also  spoke  and 
stressed  the  necessity  of  bringing  the  ad- 
vertising and  publicity  man  into  the  councils 
of  the  production  department. 

♦ * • 

A merry  war  threatened  last  week  over 
the  showing  of  Samuel  Goldwyn’s  “Tar- 
nish,” which  opened  at  the  Strand  theatre, 
Sunday  night.  John  Cromwell,  Inc.,  pro- 
ducers of  the  stage  play  served  notice  on 
Samuel  Goldwyn  last  week  that  the  picture 
was  not  to  be  shown  until  October  15th. 

Nathan  Vidaver,  attorney  for  the  Crom- 
well interests,  from  whom  Mr.  Goldyvyn 
bought  the  picture  rights  of  “Tarnish” 
served  official  notice  on  Mr.  Goldwyn  last 
Thursday  with  the  threat  of  an  injunction 
suit  if  the  Strand  went  ahead  with  the 
plans  of  showing  the  picture. 

Nathan  Burkan,  for  Air.  Goldwyn  and 
Joseph  Plunkett,  manager  of  the  Strand 
theatre  informed  Air.  Vidaver  that  the 

picture  would  open  as  advertised  and  in- 

vited him  to  bring  on  his  injunction  suit 
if  he  didn’t  like  it. 

The  picture  opened  as  billed. 

* * * 

Here  is  a new  use  for  motion  pictures : 

A new  target  range  that  will  enable 
police  to  develop  their  skill  in  shooting  at 
moving  figures  has  been  installed  in  the 
gymnasium  at  Police  Headquarters  and 

will  be  put  into  operation  soon. 

The  “animated  target”  which  will  be 
used  by  rookies  in  the  Police  Training 
School  and  by  patrolmen  in  shooting  prac- 
tice, consists  of  a motion  picture  machine 


which  projects  moving  men  and  automo- 
biles on  a screen.  These  moving  objects 
are  the  targets  for  the  marksmen.  When 
a shot  is  fired  the  movement  stops  for  an 
instant,  showing^  light  through  the  hole 
made  by  the  bullet,  indicating  where  it 
took  effect. 

Some  unkind  person  may  make  the  sug- 
gestion to  the  Police  Department  that  in 
lieu  of  motion  pictures  certain  actors  be 
used  to  appear  in  person. 

♦ * 

The  Broadway  Cheese  Club  tendered  a 
farewell  stage  dinner  to  Arthur  Zellner 
Friday  night  at  the  Tavern  in  West  48th 
Street.  Arthur  has  been  in  New  York 
since  last  April  exploiting  “The  Thief  of 
Bagdad”  for  Doug.  Fairbanks  at  the  Liberty 
theatre.  His  many  friends  heard  he  was 
to  leave  for  the  coast  at  the  end  of  the 
run  and  a quick  party  was  organized. 
Eddie  Cantor,  Ed.  Wynn,  four  Mar.x 
Brothers,  Louis  John  Bartles,  Ted  Lewis 
and  many  celebrities  were  on  hand  to  en- 
tertain. 

* * * 

1.  1.  Alt.vian  representing  Louis  B.  Mayer 
in  New  York  startled  Broadway  this  week 
by  appearing  in  his  new  Loew-Metro-Gold- 
wyn-First  National  moustache  with  a Cecil 
B.  DeMille  trimming. 

* * * 

• Marc  Lachmann,  Metro-Goldwyn,  ex- 
presses a desire  to  get  back  to  London.  It 
was  just  a year  ago  this  time  he  sailed 
for  London  for  Universal  to  exploit  “The 
Hunchback”  in  the  British  metropolis.  He 
says  he  is  anxious  to  have  a few  noonday 
sessions  at  the  Queens  Hotel  with  the  West 
End  theatrical  managers  of  London. 

♦ * * 

Harry  Hershfield,  creator  of  “Abie  the 
Agent,”  movie  actor,  monologist,  prince  of 
good  fellows  and  caretaker  of  the  Cheqse 
Club  again  claims  “Janice  Meridith”  is  a 
great  picture.  W.  R.  Hearst  please  note. 

Kate  Lester  Dies  of 

Burns  in  Explosion 

(Special  to  Exhibitors  Herald) 


LOS  ANGELES,  Oct.  14.— Kate  Les- 
ter, prominent  screen  actress,  died  in  this 
city  Sunday  of  burns  received  when  a 


KATE  LESTER 


gas  heater  in  her  dressing  room  at  Uni- 
versal City  exploded. 

Miss  Lester  is  well  known  for  her  char- 
acter work,  having  appeared  in  many  big 
productions  having  frequently  been  cast 
as  a wealthy  society  mother  and  having 
portrayed  other  roles  demanding  exacting 
interpretation. 
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Presentation  of  the  Brst  Paramount  picture  in  the  beautiful  new  Tuschinski  theatre,  Am<sterdani,  Hol- 
land. Pola  Negri  in  “Shadows  of  Paris”  was  shown.  In  background  are  a number  of  Paramount 
ofhdials  including  E.  £.  Shauer,  director  of  the  foreign  departiment. 

Many  New  Theatres  Is  Big 
Need  Abroad,  States  Shauer 

Laemmle  Says  German  Directors  Are  Unable  to 
Grasp  “What  the  Public  Wants,  Therefore 
American  Productions  Predominate 


Report  Big  Success 
During  Campaign  on 
Metro- Goldwyn  Weeks 

(Special  to  E.rhibitors  Herald) 

NEW  YORK,  Oct.  14. — With  only 
four  more  days  remaining  during  the 
period  of  “Metro-Goldwyn  Weeks”  which 
started  October  5,  reports  available  indi- 
cate that  the  celebration  will  stack  up  as 
the  most  successful  ever  launched  by  the 
company. 

James  R.  Grainger  and  Edward  M. 
Saunders,  sales  heads  of  Metro-Goldwyn, 
state  that  the  sales  drive  which  reached 
its  greatest  intensity  last  week  has  already 
produced  even  bigger  results  than  were 
expected.  Mr.  Grainger  has  just  returned 
to  New  York  from  a trip  through  the 
Eastern  territory,  and  stated  he  was  more 
than  satisfied  with  the  showing  made  by 
the  sales  organization. 

One  of  the  new  contracts  negotiated  by 
Mr.  Grainger  is  with  Frank  Durkee,  presi- 
dent .of  the  Maryland  Motion  Picture 
Theatre  Owners,  for  100  per  cent  Metro- 
Goldwyn  product  in  Mr.  Durkee’s  circuit 
of  five  theatres  in  Baltimore. 

Mr.  Saunders  is  now  on  an  extended 
trip  through  the  western  territory.  Paul 
Burger,  division  manager  of  the  western 
sales  division  in  the  United  States  and 
Canada,  is  also  on  a sales  trip  through 
his  territory. 

Atlantic  City  Is  Scene 
of  First  National  Meet 

(Special  to  Exhibitors  Herald) 

ATLANTIC  CITY,  N.  J.,  Oct.  14.— 
Franchise  holders,  officials  and  executives 
of  first  National  Pictures,  Inc.,  are  gath- 
ered at  the  Ritz-Carlton  hotel  here  for 
the  regular  annual  meeting  of  the  com- 
pany which  opened  yesterday. 

In  addition  to  those  who  were  on  hand 
yesterday  morning  another  delegation 
from  the  home  office  of  the  company 
which  had  left  New  York  on  Monday 
joined  the  gathering. 


A view  of  the  Pciramount  exchange  opened  at 
Aunsterdam,  Holland  with  M.  Pezarro  in  charge. 
On  the  steps  (left  to  right)  are  M.  Letsch,  Brus- 
sels and  Holland  office;  Adolphe  Osso,  general 
Itnanager  of  Paris  office;  Henman  Webber^  West 
Coast  district  manager;  John  C.  Graham,  manag- 
ing director,  British  Paramount  organizations; 
H.  J.  Lorber,  special  representative;  Ike  Blumen- 
thal,  special  representative;  M.  Pezarro  and  E,  E. 
Shauer,  director  of  foreign  department. 


By  CARL  LAEMMLE 

The  president  of  Universal  Pictures  Cor- 
poration has  just  returned  after  spending 
three  months  in  the  European  held. 

NEW  YORK,  Oct.  14. — American  motion 
pictures  are  popular  all  over  the  world  and 
they  still  hold  the  lead  in  the  European 
countries  that  I have  visited,  even  in  spite 
of  the  had  subtitle  translations.  Very  likely 
European  pictures  suffer  as  much  from  bad 
translations  as  American  pictures,  so  that 
puts  everything  on  an  even  footing  and 
emphasizes  the  need  of  a universal  lan- 
guage, 

(Last  week  the  Herald  published  a story 
that  Mr.  Laemmle  had  broached  the  sub- 
ject of  a universal  language  to  Ramsey  Mac- 
Donald, prime  minister  of  England.  The 
Universal  chief  believes  that  a universal 
language  would  tend  to  improve  business 
conditions  abroad  and  insofar  as  the  motion 
picture  industry  is  concerned  it  would 
eliminate  the  translation  of  subtitles.) 

The  European  producers  are  making 
every  effort  to  capture  the  world  market. 
There  are  more  signs  of  that  than  ever 
before.  This  is  particularly  true  of  Ger- 
many. But  up  to  the  present  they  seem  not 
to  have  caught  the  indefinable  something 
that  audiences  all  over  the  world  see  and 
admire  in  American  pictures. 

What  this  quality  is  I cannot  say  myself, 
except  to  call  it  “Americanism.”  Surely  we 
have  no  better  actors  than  Europe  can  pro- 
duce. IMy  opinion  is  that  the  European 
producers  have  not  made  it  their  business 
to  study  their  market.  By  that  I mean  that 
they  are  inclined  to  make  audiences  take 
what  they  want  to  give  them,  rather  than 
make  the  kind  of  pictures  that  audiences 
like.  Then,  too,  things  in  Europe  go  by 
precedent  and  precedence  to  a large  de- 
gree. There  is  much  deference  to  rank. 
Consequently  when  some  exalted  director- 
general  of  a studio  decides  that  a certain 
(Concluded  on  Col.  i,  page  41) 


By  E.  E.  SHAUER 

The  director  of  Paramount’s  foreign  de- 
partment has  just  returned  from  a four 
months  tour  of  IVestcrn  Europe. 

NEW  YORK,  Oct.  14. — I have  never 
been  so  encouraged  over  the  situation 
abroad  as  this  year  and  I feel  certain  the 
coming  year  will  witness  a consistent  and 
steady  improvement  in  the  business  en- 
joyed by  the  theatres  in  nearly  every 
country  in  Europe.  The  opening  of  the 
Plaza  theatre  in  London,  Paramount’s 
first  European  theatre,  undoubtedly  will 
have  a tremendous  influence  in  giving  im- 
petus to  the  movement  fo?  the  erection  of 
badly  needed  theatres  of  the  better  class 
throughout  all  Europe.  This  will  mark 
the  opening  of  the  first  real  exponent  of 
American  presentation  in  Europe. 

The  greatest  need  of  the  European  film 
industry  today  is  many  new  theatres  of 
the  highest  class  in  which  the  dawning 
interest  in  proper  presentation  and  ex- 
ploitation can  receive  a much  greater  im- 
petus than  is  possible  under  present  con- 
ditions. This,  in  my. opinion,  will  increase 
the  rental  business  in  Europe  to  a scale 
where  it  will  compare  most  favorably  with 
the  business  being  done  in  the  United 
States. 

Paris  Needs  Houses 

Perhaps  the  ne.xt  development  of  im- 
portance will  be  the  construction  of  new 
theatres  of  the  better  class  in  Paris.  Sev- 
eral prominent  American  film  men  have 
been  mentioned  as  interested  in  such  proj- 
ects, and  when  that  time  comes  we  are 
going  to  see  a new  era  in  France  which 
will  affect  most  favorably  the  business  of 
the  leading  American  producers  and 
showmen. 

We  now  have  a boulevard  first  run 
Paramount  house  in  Paris  and  our  French 
organization,  which  has  jurisdiction  over 
(Continued  on  Col.  S>  pt^QC  4D 
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German  Directors 
Unable  to  Grasp 
Demand  of  Public 

iContinued  from  page  41) 

Story  will  make  a picture,  he  calls  in  his 
subordinates  one  by  one  and  asks  their 
opinion  on  it.  And  the  consequence  of  that 
is  that  the  director-general  gets  a fine  “yess- 
ing”  all  down  the  line. 

Would  Cease  Agitation 

Lately,  in  some  of  the  trade  papers  and 
elsewhere,  there  has  been  some  agitation  in 
favor  of  exclusion  of  foreign  films  from 
certain  states,  or  a limit  of  importations  so 
as  to  give  the  home  market  a chance.  If 
they  only  knew  how  gladly  the  outside 
world  would  buy  their  films,  if  they  pro- 
duced the  right  kind,  they  would  cease 
agitating  against  foreign  pictures  and  get 
their  share  of  the  business.  There  is 
no  jealousy  on  the  part  of  American  pro- 
ducers toward  European  pictures.  One  of 
my  objects  in  visiting  Europe  every  year 
is  to  buy  good  pictures. 

But  such  pictures  are  few  and  far  be- 
tween. After  looking  at  dozens  of  them 
this  summer,  I am  coming  back  to  America 
empty  handed,  so  far  as  pictures  are  con- 
cerned. I saw  only  one  that  was  really 
worth  while,  and  the  reason  I did  not  buy 
it  for  America  was  because  the  high  con- 
tracting parties  were  in  America  when  I 
was  in  Germany.  I refer  to  a screen  mas- 
terpiece entitled  “Siegfried”  or  “Die 
Niebelungen.” 

By  far  the  greater  activity  in  European 
film  circles  is  in  Germany,  and  most  of  that 
is  centered  in  Berlin.  English,  French  and 
Italian  production  is  taking  place  to  some 
extent,  but  is  small  in  comparison  to  the 
German  and  American  output.  In  Berlin 
there  are  at  least  a dozen  well  equipped 
studios,  some  of  them  as  large  as  any  we 
have  in  America,  excepting  Universal  City. 
Berlin  is  the  central  city  of  the  continent 
for  acting  talent.  There  are  many  illus- 
trious thespians  there,  working  both  on  the 
stage  and  screen,  for  big  money.  Some  of 
them  get  so  much  money  that  they  spurn 
offers  to  come  to  America. 

Fail  to  Grasp  It 

But  with  all  their  equipment,  and  with 
all  their  high  -grade  talent,  the  German 
production  directors  do  not  seem  to  be  able 
to  recognize  and  grasp  that  indefinable 
something  that  we  in  America  know  as 
“what  the  public  wants.”  Consequently  the 
American  product  dominates  not  only  Ger- 
many but  the  entire  continent,  and  England 
as  well.  To  American  ears,  this  will  per- 
haps sound  very  nice,  but  that  does  not 
mean  that  American  producers  can  rest  on 
their  oars  for  long.  The  German  pro- 
ducers are  determined  to  find  out  that 
formula  of  successful  pictures,  and  eventu- 
ally they  will  find  out,  and  give  the  Amer- 
ican producers  some  pretty  sharp  competi- 
tion, some  of  their  biggest  officials  have  been 
in  America  studying  the  field,  and  more 
officials  are  coming.  They  are  determined 
to  get  their  share  of  the  business  and  they 
probably  will. 

For  my  part,  1 wish  them  success.  The 
picture  business  is  big  enough  for  all.  There 
are  not  enough  really  good  pictures  being 
made  in  the  world,  in  comparison  to  the 
mediocre.  And  if  Germany  can  send  us 
more  pictures  of  the  same  quality  as  “Die 
Niebelungen”  they  will  find  a ready  mar- 
ket, not  only  in  America  but  throughout 
the  world.  That  goes  also  for  England. 
France  and  Italy,  and  for  Scandinavia  as 
well,  because  the  Scandinavians  are  up  and 
doing  in  picture  work,  and  are  bound  to  be 
heard  from  in  the  not  far  distant  future. 


A farewell  luncheon  aboard  the  20th  Cen- 
tury. The  train  was  backed  into  the 
Grand  Central  station  ahead  of  time 
for  the  farewell  luncheon  arranged  by 
Jacqueline  Logan  for  her  friends.  Jack 
Donahue  of  the  “Be  Yourself”  company 
is  pimching  the  tickets  of  Queenie 
Smith,  Miss  Logan  and  Ann  Penning- 
ton. Photo  by  International  News 
Reel. 

Dines  Friends  on 
20th  Century  as 
Publicity  Stunt 

(Special  to  Exhibitors  Herald) 

NEW  YORK.  Oct.  14. — An  unusual  ex- 
ploitation stunt  was  put  over  last  Friday 
on  the  departure  of  Jacqueline  Logan  for 
the  Coast  to  start  work  in  “Off  the  -High- 
way” on  the  Thomas  H.  Ince  lot.  Produc- 
ers Distributing  Corporation  will  handle  the 
feature. 

A luncheon  was  given  by  Miss  Logan  to 
stars  of  the  stage  and  screen  and  to  news- 
paper men  and  women  aboard  the  Twenti- 
eth Century,  the  crack  train  between  New 
York  and  Chicago. 

In  order  that  the  luncheon  might  be  held, 
the  train  was  backed  into  the  sheds  an  hour 
before  its  scheduled  time.  It  was  said  that 
this  was  the  first  time  the  New  York  Cen- 
tral officials  had  granted  such  a request. 
Miles  Bronson,  maanger  of  the  Grand  Cen- 
tral Terminal,  said  that  he  had  never  been 
called  upon  before  to  provide  such  a serv- 
ice. 

Handling  the  exploitation  stunt  were  the 
New  York  office  of  Thomas  H.  Ince,  the 
publicity  staff  of  Producers  Distributing 
Corporation  and  Pitt  P.  Hand,  New  York 
Central  publicity  director. 

A reception  was  held  first  in  the  observa- 
tion car.  Luncheon  followed  in  the  dining 
car  with  a stringed  orchestra  furnishing  the 
entertainment. 

Among  those  present  were  Will  H.  Hays,  Ar- 
thur Brisbane,  Frank  A.  Munsey,  James  M. 
Quirk,  John  C.  Flinn,  Paul  C.  Mooney,  F.  C. 
Munroe,  Raymond  Pawley,  Quinn  Martin,  Anne 
Pennington,  Jack  Lait,  Harriett  Underhill,  Lou- 
el'a  Parsons,  Rose  Pelswick,  Mildred  Spain, 
Charles  Gatchell,  Anne  Austin,  Florence  Osborne, 
Pearl  Eaton,  Don  Donaldson,  Miles  Bronson, 
Dorothy  Herzog,  John  Cohen,  F.  W.  Hall,  Sam 
Comly,  Herbert  Baird  Swope,  Philip  Payne,  Chas. 
Giegerich,  George  Harvey  and  George  Gerhard. 


Heads  Southern  Exchange 

NEW  ORLEANS. — Guy  C.  Brown  has  been 
anpointed  manager  of  New  Orleans  Exchange  of 
Producer«^  Distributing  Corporation,  succeeding 
A.  M.  Harris,  resigned. 


Many  New  Theatres 
Wanted  in  Europe 
Says  E,  E,  Shauer 

{Continued  from  page  41) 

France,  Belgium,  Holland,  Switzerland, 
Italy,  North  Africa,  Greece,  Turkey  and 
Asia  Minor,  is  today  doing  a business 
which  has  shattered  every  record  and 
which  will  show  a further  increase  of  50 
per  cent  during  the  coming  year.  We 
have  just  opened  our  first  office  in  Hol- 
land in  the  city  of  Amsterdam.  Already 
Paramount’s  business  has  increased  tre- 
mendously there.  The  outstanding  devel- 
opment of  the  new  year  in  Holland  was 
the  presentation  of  Pola  Negri’s  “Shadows 
of  Paris,”  on  September  19,  in  the  Tu- 
chinski  theatre  in  Amsterdam. 

The  situation  in  Germany  insofar  as 
the  Famous  Players-Lasky  Corporation 
is  concerned  is  so  encouraging  as  to  make 
it  difficult  for  me  to  restrain  my  opfimism 
within  conservative  bounds.  The  pre- 
sentation of  “The  Ten  Commandments” 
at  the  Schauspielhaus  at  prices  ranging 
from  $1.25  to  a $5  top  has  aroused  a tre- 
mendous public  interest  in  the  highest 
grade  American  pictures.  This  has  stirred 
the  German  producers  to  fight  more 
strenuously  the  introduction  of  American 
pictures  and  they  are  now  engaged  in  a 
movement  to  obtain  the  alteration  of  the 
present  “Kontingent”  system  which  will 
still  further  embargo  American  pictures 
in  case  they  are  succesful. 

Opens  Rome  Office 

In  view  of  the  tremendous  increase  in 
Paramount’s  European  business  it  has 
been  found  necessary  to  extend  our  distri- 
bution system  to  include  a new  office  in 
Rome.  Among  the  first  of  our  pictures 
to  be  presented  in  Italy  will  the  “The  Ten 
Commandments,”  “The  Covered  Wagon,” 
and  “Monsieur  Beaucaire.” 

The  film  trade  in  Central  Europe  is 
also  on  the  threshold  of  better  days  and 
there  is  a possibility  that  we  shall  soon 
find  it  necessary  to  open  new  exchanges 
for  the  better  distribution  of  Paramount 
Pictures  in  a number  of  these  countries. 
The  film  business  in  Poland  today  is  very 
good  considering  general  conditions  and 
there  is  every  prospect  that  we  shall  en- 
joy a highly  satisfactory  increase  in  busi- 
ness from  not  only  Poland  but  from 
Czecho-Slovakia,  Austria,  Hungary,  Jugo- 
Slovakia  and  Roumania  as  well. 

One  of  the  principal  objects  of  my  visit 
to  Europe  was  to  bring  about  a closer 
coordination  of  releasing  schedules  and 
the  promotion  of  greater  efficiency  in  the 
distribution  of  Paramount  Pictures.  To 
that  end  I formed  a European  advisory 
board  consisting  of  the  heads  of  our 
various  releasing  organizations. 

Generally  the  outlook  for  Paramount’s 
foreign  business  was  never  so  good  and 
the  year  1924-25  will  witness  an  increase 
of  33%  per  cent  in  our  export  business 
unless  all  of  the  many  excellent  signs  fail. 


Circuit  Will  Build 

Theatre  in  Portland 

(Special  to  Exhibitors  Herald) 

PORTLAND,  ORE.,  Oct.  14.— A theatre 
costing  $1,500,000  is  to  be  erected  in  Port- 
land by  the  Jensen  Investment  Company, 
which  is  affiliated  with  Jensen  & Von  Her- 
berg,  operators  of  a chain  of  theatres  in 
the  Northwest. 

Plans  are  now  being  drawn,  according  to 
C.  S.  Jensen.  Property  has  been  acquired 
from  the  Fleischner  estate. 
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Organization  to  Assist  Only 
Members,  Is  Nebraska  Edict 

Midwest  State  Votes  Against  Percentage  Booking 
and  Non -Theatrical  Service— Williams  Is 
Reelected  President  of  League 

OMAHA,  NEB.,  October  14. — In  order  to  receive  the  benefits  of 
organization  in  Nebraska,  an  exhibitor  must  be  a bonafide  member  of  the 
Motion  Picture  Theatre  Owners  of  Nebraska  and  Western  Iowa,  and  he 
must  contribute  to  the  association  either  in  cash  for  dues  or  by  running 
slide  advertising. 

This  edict  was  issued  in  the  form  of  a resolution  adopted  at  the  two- 
day  convention  held  here  last  week. 

Will  Not  Represent  Non-Members  in  Arbitration 

Prompting  adoption  of  the  resolution  is  the  fact  that  the  organization 
feels  that  it  has  done  and  is  doing  an  important  work  for  theatre  owners  of 
the  territory  and  it  believes  that  its  president  should  no  longer  be  burdened 
with  the  troubles  of  non-members,  and  that  the  chief  executive  should 
refuse  to  represent  non-members  before  the  board  of  arbitration. 


President  C.  E.  Williams  draws  a nomi- 
nal salary  from  the  association,  and,  ac- 
cording to  the  members,  decidedly  earns  all 
he  gets,  so  that 
they  want  his  ef- 
forts confined  in 
the  future  to  help- 
ing only  those  who 
are  members  or 
who  have  contrib- 
uted to  the  sup- 
port of  the  organ- 
ization. 

Neither  is  any 
exhibitor  to  have 
a voice  or  a vote  in 
any  of  the  future 
meetings  of  the  as- 
sociation until  he 
joins  that  organ-  j.  e.  Kirk 

ization. 

The  convention  went  on  record  in  oppo- 
sition to  percentage  booking  and  the  selling 
of  films  to  non-theatrical  institutions. 

To  Act  Against  Injustices 

It  was  suggested  that  in  cases  where  serv- 
ice is  rendered  to  non-theatricals,  the  the- 
atre owners  should  report  the  case  to  the 
association,  and  that  all  brother  exhibitors 
would  then  be  notified  of  the  name  of  the 
exchange  furnishing  films  to  such  compe- 
tion.  _ . ■ 

In  the  future  when  it  has  been  decided 
by  the  executive  board  that  an  exchange 
has  done  an  injustice  to  any  member,  the 
association  is  to  notify  other  members,  ac- 
cording to  another  resolution  adopted. 

The  convention  also  opposed  the  trailer 
service  “as  now  being  handled  by  _ the  Na- 
tional Screen  Service.”  The  opposition  was 
based  on  the  price  and  on  the  belief  that 
trailers  are  not  needed  on  all  pictures. 
They  requested  that  all  companies  furnish 
trailers  through  their  own  exchanges  on 
their  special  productions  as  formerly.  _ 

During  discussion  of  the  elimination  of 
the  federal  admission  tax  the  fear  was  ex- 
pressed that  a state  tax  might  be  forced 
upon  the  exhibitors  in  Nebraska  if  they  do 
not  band  themselves  together  solidly  and 
prepare  ably  for  the  fight  in  the  legislature. 
It  was  pointed  out  that  preparations  must 
be  made  to  oppose  any  such  action  in  the 
legislature. 

Contribute  Tax  Saving 

Members  present  showed  their  appreci- 
atiion  of  the  fight  association  made  for  the 
elimination  of  the  admission  and  seat  taxes 
by  contributing  half  of  the  amount  of  what 
the  seat  tax  would  have  been  up  to  conven- 
tion time  had  it  not  been  eliminated.  In 
many  cases  these  checks  amounted  to  as 
much  as  $50  for  a single  theatre,  and  the 


exhibitors  freely  donated  this  amount  to  the 
association. 

Officers  elected  follow : 

C.  E.  Williams,  Omaha,  re-elected  presi- 
dent. 

H.  F.  Kennedy,  Broken  Bow,  vice-presi- 
dent. 

J.  E.  Kirk,  Omaha,  secretary. 

George  H.  McArdle,  Omaha,  treasurer. 

The  following  are  the  members  of  the 
new  executive  committee: 

H.  F.  Kennedy,  Broken  Bow,  Neb. ; Blaine 
Cook,  Beatrice,  Neb.;  J.  C.  Jenkins,  Neligh, 
Neb. ; H.  A.  Larson,  Oakland,  Neb. ; W.  H. 
Creal,  Omaha;  A.  Burrus,  Crete,  Neb.;  J. 
E.  Schoonover,  Aurora,  Neb. ; R.  B. 
Thomas,  Fremont,  Neb. ; William  Hawley, 
North  Platte,  Neb. ; W.  H.  Ostenburgh, 
Scottsbluff,  Neb. ; Charles  Prokop,  Wahoo, 
Neb. ; Elmer  E.  Galley,  Wayne,  Neb. ; R.  W. 
Small,  Wymore,  Neb. ; Lou  Heal,  Superior, 
Neb.;  W.  A.  Bowker,  Onawa,  la.;  B.  B. 
Holdrege,  Shenandoah,  la. ; P.  A.  Schlum- 
berger,  Denison,  la.;  Max  Drefke,  Cherokee, 
Iowa. 

Following  are  the  resolutions  adopted : 

RESOLVED  that  our  president  and  his  office 
be  not  burdened  with  the  troubles  of  exhibitors 
who  are  not  members  of  our  organization  and 
that  he  refuse  to  represent  them  with  the  board 
of  arbitration  or  otherwise  if  they  do  not  con* 
tribute  to  our  organization  either  in  cash  for  dues 
or  in  running  advertising  when  they  have  had 
an  opportunity  to  join. 

RESOLVED  that  in  all  future  meetings  no 
exhibitor  shall  have  a voice  or  vote  if  he  is  not 
a bonafide  member. 

RESOLVED  that  the  playing  of  pictures  on 
percentage  is  a bad  practice  and  should  be  dis- 
couraged. 

RESOLVED  that  this  convention  is  strenu- 
ously opposed  to  the  furnishing  of  pictures  to 
non-theatrical  institutions  in  towns  where  theatre 
owners  are  members  of  this  organization,  and 

BE  IT  FURTHER  RESOLVED  that  in  such 
cases  exhibitor  should  report  to  the  M.  P.  T.  O.  A. 
office  and  all  brother  exhibitors  will  be  notified 
of  name  of  offending  exchange,  and 

BE  IT  FURTHER  RESOLVED  that  when  it 
has  been  decided  by  members  of  the  executive 
board  of  the  M.  P.  T.  O.  A.  that  an  injustice 
has'  been  done  to  an  exhibitor  member  by  a dis- 
tributor that  the  other  members  of  our  organiza- 
tion should  be  notified  by  the  executive  of  the 
association  that  such  an  injustice  has  been  done. 

RESOLVED  that  the  M.  P.  T.  O.  of  Nebraska 
and  Western  Iowa  are  opposed  to  the  trailer 
service  as  now  being  handled  by  th^  National 
Screen  Service,  for  the  reason  that  the  price  is 
too  high  and  that  trailers  are  not  needed  on  all 
pictures.  We,  therefore,  request  that  all  com- 
panies furni.sh  ^ trailers  through  their  own  ex- 
changes on  their  special  productions  as  formerly. 

Among  Those  Present 

Fiftv-six  members  from  both  Nebraska 
and  Western  Iowa  were  in  attendance. 
Those  who  registered  follow: 

B.  B.  Holdridge,  Shenandoah,  la.;  H.  Simons, 
Shenandoah,  la.;  C.  E.  Byars,  Valley,  Neb.;  Ed. 
L.  Wegener,  Lyric  theatre,  Valley  Junction,  la.; 
Tom  Brown,  Iowa  City,  la. : A.  C.  Dunkel,  Iowa 
City,  la.;  J,  H.  Bredin,  Omaha,  Neb.;  H.  F. 


Kennedy,  Broken  Bow,  Neb.;  Frank  N.  Hotiston, 
Tekamah,  Neb.;  F.  J.  O’Hara,  Elgin,  Neb.;  Mr. 
and  Mrs.  H.  H.  Cruickshank,  Wakefield,  Neb.; 
Geo.  H.  McArdle,  Omaha;  J.  M.  Reynolds,  EI- 
wood.  Neb.;  Mr.  and  Mrs.  H.  O.  Peterson, 
Genoa,  Neb. ; Mr.  and  Mrs.  J.  J.  Hoffman,  Plain- 
view,  Neb.;  Walter  H.  Creal,  Omaha;  Fritz  Sim- 
mons, Omaha;  M.  L.  Healey,  Omaha;  Max 
Drefke,  Cherokee,  Iowa;  Benjamin  Harding, 
Council  Bluffs,  Iowa;  Mr.  and  Mrs.  M.  H.  Gar- 
vin, Holdrege,  Neb.;  H.  A.  Larson,  Oakland, 
Neb.;  J.  C.  Miller,  Otoe,  Neb._;  William  H.  Creal, 
Omaha;  Blaine  Cook,  Beatrice,  Neb.;  R.  W. 
Small,  Wymore,  Neb.;  J.  E.  Kirk,  Omaha;  J,  H. 
Ebers'ole,  Avoca,  la.;  J.  Grabenstein,  Eustis, 
Neb.;  L.  M.  Green,  Tecumseh,  Neb.;  Mr.  and 
Mrs.  Elmer  Gailey,  Wayne,  Neb. ; I.  C.  Hon, 
Waterloo,  Neb.;  Henry  F.  Hower,  Omaha;  C. 
H.  Lyman,  Spencer,  Neb.;  Ben.  H.  Fletcher, 
Omaha;  E.  C.  Preston,  Red  Cloud,  Neb.;  A. 
Burrus,  Crete,  Neb.;  Louis  Epstein,  Omaha; 
Sam  Enstein,  Omaha;  J.  Douglas,  Pierce,  Neb.; 
Fred  W.  Anderson,  Coleridge,  Neb.;  Mrs.  R.  W. 
Steen,  Atlantic,  la. ; Charles'  Prokop,  Wahoo, 
Neb.;  M.  Biemond,  Loup  City;  W.  A.  Bow- 
ker, Onawa,  la. ; J.  F.  Vantasell,  Clar- 
inda,  Ta. ; Marie  Douglas.  Pierce,  Neb.;  Charles 
Nepodal,  Omaha;  G.  H.  Dennis,  Weeping  Water, 
Neb.;  Geo.  Adams,  Omaha;  A.  C.  Smead,  Council 
Bluffs,  la.;  Chas.  Graham.  Hazard,  Neb.;  Fred 
Baker,  Homer,  Neb. ; R.  S.  Lewis,  Gothenburg, 
Neb.:  W.  H.  Ostenburgh,  Scottsbluff,  Neb.; 
Floyd  Wolfe,  Lunch,  Neb. 


Collins  Elected 
Arkansas  Chief 
for  Third  Term 

By  O.  C.  HAUBER 

JONESBORO,  ARK.,  Oct.  14.— Members 
of  the  Motion  Picture  Theatre  Owners  of 
Arkansas,  at  a meeting  held  at  Little  Rock 
October  5 and  6 re-elected  Eli  Whitney  Col- 
lins of  Jonesboro  for  a third  term  despite 
his  protest  that  he  was  not  a candidate  and 
did  not  wish  to  again  assume  the  burden. 
All  officers  that  have  served  during  the 
two  preceding  Collins  administrations  were 
re-elected. 

They  are:  Vice-president  H.  D.  Wharton, 
Warren ; secretary  and  treasurer  O.  C.  Hauber. 
Pine  Bluff;  directors,  A.  C.  Lick,  Fort  Smith; 
Sydney  Nutt,  Hot  Springs;  John  Collins,  Para- 
gould;  W.  L.  Landers,  Batesville;  E.  C.  Robert- 
son, Fayetteville;  D.  E.  Fitton,  Harrison;  Wal- 
ter Raney,  McCrory  and  E.  H.  Butler,  Russell- 
ville. 

H.  A.  Cole,  president  of  the  M.  P.  T.  O.  Texas 
was  an  honored  guest,  addressing  the  convention 
in  a highly  constructive  manner.  Col.  Cole 
numbers  almost  all  Arkansas  exhibitors  among 
his  personal  friends.  He  is  always  warmly  wel- 
comed. 

The  Little  Rock-Memphis  board  of  arbitration 
was  endorsed  by  the  convention.  W.  L.  Mack, 
Jonesboro,  Ark.,  Tom  Young,  of  Dyersberg,  Tenn., 
and  Homer  Williams  of  Grenad,  Miss.,  are  the 
exhibitor  members  of  the  board. 

Tom  Young  was  present  to  ask  that  those  in- 
dependent exhibitors  in  his  state  where  no  organ- 
ization now  existed  be  permitted  to  affiliate  with 
Arkansas.  A committee  consisting  of  John  Col- 
lins, Sydney  Nutt  and  C.  A.  Lick  was  appointed 
to  take  this  under  consideration. 

November  17  has  been  set  aside  as  Motion  Pic- 
ture Day.  All  delegates  pledged  themselves  to 
pay  dues  to  the  M.  P.  T.  O.  A.  and  a rousing 
endorsement  was  given  the  efforts  of  President 
M.  J.  O’Toole. 


O* Toole  in  Doubt  as 

to  Part  on  Committees 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  14. — According  to 
M.  J.  O’Toole,  head  of  the  M.  P.  T.  O. 
A.  there  seems  to  be  some  doubt  as  to 
whether  his  organization  will  be  repre- 
sented on  the  committee  which  will  han- 
dle suggestions  with  regard  to  possible 
changes  in  the  uniform  contract. 

Mr.  O’Toole  declares  he  has  only  heard 
some  vague  reports  on  the  matter  and 
doesn’t  know  if  the  league  will  be  a party 
to  the  contract  committee. 


Cope  Dies  in  South 

(Special  to  Exhibitors  Herald) 

CARTERSVILLE,  GA.,  Oct.  14.— 
The  South  has  lost  one  of  its  youngest 
and  most  enterprising  exhibitors  in  the 
death  of  Harry  G.  Cope,  who  had  oper- 
ated a theatre  for  several  years. 


Left  to  ri^ht:  Mrs.  Harry  C.  Arthur,  Mrs,  M.  Gore,  Mrs.  Joe 
Goldberg,  Betty  Blythe,  Mayor  Albert  EJkus,  Priscilla  Dean,  Jane 
Novak  and  Renee  Ada-ee  at  opening  of  the  Senator  theatre. 


View  of  the  auditorium  and  stage.  The  prosceniuim  opening  is  42 
feet,  while  the  entire  width  of  the  stage  and  building  is  90  feet. 
The  new  Senator  has  a seating  capacity  of  2,100. 


The  inner  lobby  of  the  Senator  has  a twelve  step  downward  approach  to  the  orchestra 
floor  and  a thirteen  step  approach  to  the  b^cony. 


The 

SENATOR 

West  Coast  Theatres 
New  House 
in 

Sacramento 


A cozy  comer  in  the  new  Senator  theatre,  which  opened  on  September  29,  at  Sacramento,  Cal.  Story  of  premiere  is  printed!  on  page  1 of 

“The  Theatre.** 
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Q^Aj^tpartmmt  of  Practical  Showmanship 


PREMIERE 


LEON  O.  MUMFORD 

Mumford  Ran 
First  * Movie’ 


on  Broadway 

"D  EMEMBER  the  Gans-Nelson  fight? 

(A  fight  was  a fight  then.)  Well, 
maybe  you  remember  the  pictures  of  it. 
Anyway,  way  back  then  Leon  O.  Mum- 
ford broke  into  the  picture  business. 
Here’s  liow  come,  as  dug  up  from  the 
mouldy  records  by  our' tireless  transcriber. 

Interes.t  in  the  yfight  was  so  keen  that 
Archie  L.  Shepard  put  out  28  road  com- 
panies with  the  films,  and  it  was  in  charge 
of  one  of  these  that  Leon  Mumford  came 
to  Newark  first  as  an  exhibitor.  He  didn’t 


stay,  that  time,  but  he  began  to  get  ac- 
quainted. 

He  went  back  to  New  York  and  took 
the  Manhattan  theatre  (where  Gimbel 
Brothers’  stands)  at  the  conclusion  of 
Minnie  Maddern  Fisk’s  1906-7  season, 
opening  it  as  a motion  picture  theatre,  the 
first  on  Broadway,  according  to  the  evi- 
dence at  hand. 

Newark  had  its  hold  on  him,  however, 
and  he  went  back,  to  make  a theatre  rec- 
ord too  long  for  this  chronicle  but  tight 
with  interest.  His  recent  move  from  the 
Tivoli  to  the  Castle  was  narrated  in  these 
columns  a bit  ago. 


IS  HISTORY  MAKING 

. 1.  ' 

Opening  of  New  West  Coast 

Theatre  in  Sacramento,  Cal., 
Represents  Advertising  Feat 

West  Coast  Theatres  new  Senator  at  Sacramento,  Cal.,  has  opened,  and 
eye-witness  accounts  stamp  the  premiere  as  history  making.  It  must  have 
been  a feat  in  exploitation  that  attracted  more  than  5,000  persons  to  the 
theatre  to  stand  “in  the  line  which  extended  around  an  entire  city  block  and 
as  far  as  one  could  see  in  all  directions”  for  hours  before  the  box  office 
was  opened. 

' September  29,  the  day  of  the  opening,  had  been  proclaimed  “one  of  gala  festivity 
in  celebration  of  noteworthy  event.”  That  was  the  first  strategical  move  on  the  part 
' of  the  theatre  management.  Next,  coming  from  Hollywood  were  a dozen  or  more 
stars,  an  attraction  in  itself. 

Persons  from  every  walk  of  life,  including  bankers,  city  and  state  officials,  exhibit- 
ors, exchange  men,  all  cooperated  in  making  the  event  one  long  to  be  remembered  in 
the  California  capital. 

Although  the  doors  did  not  open  until  6:30  p.m.,  crowds  began  gathering  at 
1 o’clock.  Traffic  was  blockaded  in  the  environs  of  the  theatre.  For  the  thousands 
. who  failed  to  see  the  first  performance  a second  was  given,  and  at  both  the  screen 
stars  appeared  in  person  with  Charles  Murray  as  master  of  ceremonies. 

In  addition  to  Murray,  Ward  Crane,  Russell  Simpson,  Jane  Novak,  Walter  Hiers, 
Renee  Adoree,  Sidney  Chaplin,  Betty  Blythe,  Priscilla  Dean,  Jack  Mulhall,  Bryant 
Washburn  and  Ben  Turpin  were  in  attendance. 

Mayor  Albert  Elkus  accepted  the  theatre  on  behalf  of  the  city,  while  George  W. 
Peltier,  prominent  banker  and  president  of  the  corporation  which  erected  the  struc- 
ture, presented  the  keys  of  the  house  to  Sol  Lesser,  vice  president  of  West  Coast 
Theatres. 

Other  officials  of  the  West  Coast  circuit  are  M.  Gore,  president;  Adolph  Ramish, 
treasurer;  A.  L.  Gore,  secretary;  Harry  C.  Arthur,  Jr.  general  manager,  and  A.  M. 
Bowles,  general  manager  of  the  Northern  division. 

I.  F.  Morris  is  managing  director  of  the  house  and  H.  W.  Sherburne  is  house 
manager.  Frank  L.  Browne,  manager  of  the  Liberty,  Long  Beach,  Cal.,  handled  the 
entire  publicity  and  exploitation  campaign  for  the  premiere. 


Mayor  Albert  Elkus  of  Sacramento,  greets  soreen  players  andi  West  Coast  Theatres  officials 
on  arrivtU  from  Los  Anseles  for  openinsr  of  Senator  theatre.  Left  to  right:  Mrs.  Harry  C.  Arthur, 
Mrs.  FVank  L.  Browne,  Frank  L.  Browne,  Ralph  Grunauer,  assistant  general  manager  of  West 
Coast  Theatres;  Bud  Lollier,  auditor;  M.  C.  Gore,  president;  Harry  C.  Arthur,  general  manager; 
Russell  SUnpson,  Mayor  Ellkus,  S<d  Lesser,  vice-president  of  the  theatre  cotmpany;  Ben  Turpin, 
Bryant  Washburn.  Betty  Blsrthe,  Renee  Adoree,  Norman  Manning,  Charles  Murray,  Mrs.  Jack 
Mulhall  and  Jack  Mulhall. 
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Copy  Service 
For  Exhibitor 
House  Organs 

House  organ  or  newspaper 
publication  rights  to  this 
copy  is  granted  exhibitors  by 
the  “Herald”  herewith. 


(NOTE:  The  following  editorial  copy 
units,  published  originally  in  previous  issues, 
are  reprinted  for  the  benefit  of  exhibitors 
recently  becoming  interested  in  house  organ 
publication.) 

OUR  RESPONSIBILITY 

IT  is  not  customary  to  think  of  the 
theatre  as  an  institution  with  a re- 
sponsibility, but  history  shows  that 
amusements  without  responsibility  have 
passed  after  brief  popularity  into  the  dis- 
card. This  theatre  endures  for  the  fun- 
damental reason  that  its  directors  realize 
a definite  responsibility  to  the  citizens  of 
this  community. 

Man  takes  good  care  of  himself  when 
he  is  busy.  In  his  working  hours  he  has 
no  time  nor  inclination  for  “mischief.” 
It  is  in  his  hours  of  relaxation,  when  the 
reaction  from  sustained  effort  has  set  in, 
that  he  lets  down  the  bars  momentarily 
and  finds  occupation  for  “idle  hands.”  It 
is  then  that  the  community  needs  good, 
wholesome  entertainment. 

This  theatre  assumes  responsibility  for 
tbe  citizen  wdthin  its  portals.  It  gives 
him  pleasant  relaxation,  stimulating  men- 
tal occupation,  inspiration.  It  sends  him 
away  a better  man  for  his  visit  and  a 
happier  one.  He  goes  back  to  his  work 
with  freshened  vigor  and  renewed  deter- 
mination to  succeed. 

This,  in  part,  is  our  responsibility. 


PUBLIC  SERVICE 

PUBLIC  service  is  commonly  consid- 
ered a thankless  undertaking,  but  we 
do  not  find  it  so.  On  the  contrary,  the 
reaction  of  the  community  to  our  efforts 
in  its  behalf  has  been  a source  of  con- 
stant gratification  to  us  since  the  day  we 
began  operations  as  an  institution  of  en- 
tertainment and  enlightenment. 

We  like  to  believe  that  our  efforts  to 
serve  this  community  as  a public  institu- 
tion have  succeeded  because  of  our  high 
ideals  with  respect  to  program  selection 
and  presentation.  We  know  definitely 
that  we  never  have  exhibited  a program 
“over  the  heads”  of  our  clientele  and  we 
have  regretted  sincerely  the  circum- 
stances compelling  a momentary  drop  be- 
low standard. 

In  word  and  patronage  you  have  indi- 
cated plainly  your  appreciation  of  our 
efforts  to  serve  you,  and  we  trace  the 
effect  of  that  service  further  in  the  high 
morale  and  spotless  civic  record  of  the 
community.  We  are  grateful  for  the 
privilege  of  having  a part  in  bringing 
about  this  condition. 


PICTURE  PREFERENCES 

PICTURE  preferences  vary.  You  may 
like  domestic  drama,  your  neighbor 
on  the  right  may  prefer  western  melo- 
drama, while  your  neighbor  on  the  left 
is  happiest  when  watching  the  Northwest 
Mounted  Police  track  the  burly  villain 
to  his  lair.  Trying  to  select  a picture 
program  on  purely  typical  • qualifications 
to  please  all  patrons  of  this  theatre  would 
be  a complex  task  indeed. 

Principles,  however,  do  not  vary.  A 


YN  the  interests  of  the  service  and  so 
^ that  utmost  efficiency  may  be  at- 
tained, exhibitors  usingr  theatre  copy 
provided  by  this  department  are  re- 
quested to  submit  specimens  of  all 
published  material  containinif  salme.  If 
for  any  reason  reproduction  is  not  de- 
sired, such  contributions  will  be  re- 
garded as  confidential. 


thing  is  right  or  wrong,  good  or  bad, 
whether  the  scene  be  Trenton,  N.  J.,  or 
Timbuctoo.  You  approve  or  you  do  not 
approve,  and  your  neighbors  on  both 
sides  agree  with  you. 

The  management  of  this  theatre,  there- 
fore, books  pictures  by  principle.  It 
books  the  best  entertainment  available, 
so  long  as  it  is  clean,  constructive  and 
fundamentally  worthy.  It  has  exhibited 
at  no  time  the  slightly  off  color  catch- 
penny type  of  attraction  that  draws  a 
big  momentary  support  from  the  rabble 
while  depriving  the  representative  citi- 
zen of  his  entertainment.  We  are  re- 
warded by  your  sustained  support  and 
the  enviable  place  in  the  community  you 
have  granted  our  enterprise. 


MASSES  AND  CLASSES 

PERSONS  engaged  in  the  motion  pic- 
ture business  frequently  ask  us,  “What 
class  of  trade  do  you  cater  to?”  That 
is  one  of  the  stock  questions  of  the 
trade,  but  our  answer  is  not  a stock 
answer.  Other  theatre  owners  tell  us  of 
the  methods  by  which  they  seek  to  at- 
tract “the  masses”  or  “the  classes”  and 
their  reasons  for  doing  so.  We  cannot 
fathom  their  logic  and  they  seem  not  to 
care  particularly  for  ours. 

As  a matter  of  fact  we  “cater”  to  the 
individual  who  likes  good  motion  picture 
entertainment.  We  are  not  the  least  bit 
interested  as  to  whether  he  comes  to  the 
theatre  in  overalls  or  is  set  down  at  the 
door  by  a liveried  footman. 

Curiously,  pursuit  of  this  policy  with- 
out deviation  has  produced  for  this  thea- 
tre a clientele  representative  of  the  whole 
community,  which  in  turn  represents  the 
whole  of  humanity.  We  believe  that  is 
why  patrons  sometimes  tell  us,  “We  pre- 
fer your  theatre  because  everything  seems 
so  natural,  so  real,  and  everybody  seems 
so  congenial.” 


House  Organ 
Exchange 

E.  E.  BAIR,  State  theatre,  Uhrichs- 
ville,  O. 

FRANK  H.  BURNS,  Orlando  En- 
terprises, Inc.,  Orlando,  Fla. 

T.  L.  LITTLE,  Majestic  theatre, 
Camden,  S.  C. 

M.  MacLEOD,  Wolverine  theatre, 
Saginaw,  Mich. 

EARL  D.  MASSEY,  Texas  theatre, 
Killeen,  Texas. 

EDGAR  A.  MOSS,  Moss  Advertis- 
ing Agency,  Marion,  Ind. 

E.  H.  RANDALL,  Liberty  theatre, 
Condon,  Ore. 

S.  STIEFEL,  Roxboro  theatre, 
Philadelphia,  Pa. 

Entry  of  name  in  above  list  signifies 
willingness  to  exchange  theatre  house  or- 
gans with  all  applicants. 


(Name)  . 
(Theatre) 
(City)  . . 
(State) 


What  Showmen 
Are  Doing  to 
Get  Business 

A phototype  survey  of  cur- 
rent exhibitor  business  ef- 
fort, with  pictures  upon  the 
accompanying  pages. 


Near  a railroad  station  in  Beaumont, 
Texas,  a lonely  but  picturesque  Arab 
recently  pitched  his  tent  and  made  him- 
self and  tent  conspicuous.  Those  who 
were  made  curious  found  upon  investi- 
gation that  his  business  was  the  exploi- 
tation of  “The  Arab”  for  the  Tivoli 
theatre.  The  encampment  is  shown  in  a 
photograph  reproduced  this  week. 

♦ ♦ * 

In  distant  Dublin,  Ireland,  Exploitation 
is  not  greatly  unlike  it  is  in  near  Gotham, 
Chicago  or  elsewhere.  Playing  “The 
Eternal  City,”  the  Metropole  theatre 
used  the  24-sheet  to  construct  a float 
which  was  drawn  about  the  streets  by 
horses.  “It’s  a small  world,  after  all.” 

* * * 

The  Empress,  Oklahoma  City,  men- 
tioned last  week  in  this  column  for  its 
lobby  display  on  “The  Sea  Hawk”,  used 
also  for  that  picture  an  impressive  board 
only  partially  occupied  by  the  24-sheet. 
The  board  has  a number  of  interesting 
features  which  are  conveniently  studied 
from  the  photograph. 

♦ * * 

Just  what  “The  Last  of  the  Duanes” 
has  to  do  with  the  sporting  goods  may 
be  a bit  obscure,  but  there’s  nothing, 
obscure  about  Tom  Mix’s  hat  and  that 
explains  the  exploitation  of  that  picture 
by  the  Terminal  theatre,  Newark, 
through  a display  in  a sporting  goods 
store  window.  Tom’s  hat  would  be 
recognized  aijywhere. 

♦ * * 

Paramount  is  circuiting  a covered 
wagon  through  the  Southwest,  stopping 
it  at  theatres  where  “The  Covered 
Wagon”  is  exhibiting.  The  vehicle  had 
covered  something  like  three  thousand 
m.iles  (if  memory  serves)  when  the 
photograph  reproduced  this  week  was 
taken.  Similar  undertakings  in  other 
territories  are  in  contemplation. 

♦ * * 

“Peter  Pan”  is  not  yet  made,  of  course, 
but  Peter  Pan  clothes  are  being  adver- 
tised already  in  connection  with  the  title 
of  the  picture.  A display  shown  this 
week  was  installed  by  the  manufacturers 
of  clothes  when  the  clothing  dealers  con- 
vened in  New  York  a short  while  back. 
As  previously  detailed,  the  makers  of 
these  clothes,  as  well  as  other  national- 
concerns,  are  cooperating  with  Para- 
mount in  getting  a running  start  for  the 
“Peter  Pan”  exploitation  campaign. 

* * * 

Through  the  cooperation  of  the  Y.  M. 
C.  A.,  the  Aldine  theatre,  Lancaster,  Pa., 
conducted  a “Keep  Physically  Fit”  cam- 
paign as  exploitation  for  Universal’s 
“Fight  and  Win”  series  starring  Jack 
Dempsey.  A1  Feinman,  “U”  exploiteer, 
aided  the  Aldine  management  in  the 
campaign. 
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1.  “The  WTiite  Moth”  (First  National) 


4.  “Sinners  in  Heaven”  (Paramount) 


llt'WhendMdn'saMdii 

C/'^REGENT 


2.  “When  a Man’s  a Man”  (First  National) 


5.  Tdlmi  Mix  Westerns  (Fox) 


3.  “Yolanda”  (Metro  Goldwyn) 


1.  Three  persons  completed  this  prologue  for  “The  White 
Moth”  at  the  Luxor  theatre,  New  York. 

2.  Action  float  for  “When  a Man’s  a Man,”  used  by  the 
Regent  theatre,  Sudbury,  Ont.,  Canada. 

3.  Irving  Sinclair,  artist,  painted  eight  oils  for  the  War- 
field,  San  Francisco,  advertising  “Yolanda.” 


6.  “The  Sea  Hawk”  (First  National) 


4.  Edward  L.  Hyman’s  prologue  for  “Sinners  in  Heaven,” 
at  the  Mark  Strand  theatre,  Brooklyn. 

5.  Charles  Peterson,  Windsor  theatre,  Hampton,  la.,  ex- 
ploiting a Tom  Mix  Fox  production  in  person. 

6.  Art  Director  B.  F.  Caldwell  of  the  Circle,  Indianapolis, 
painting  huge  posters  for  “The  Sea  Hawk.” 


48 


EXHIBITORS  HERALD 


October  25,  1924 


J.  W.  BETTERSWORTH*S  maiminotK  cutout  display  for  “Little  Robinson  Crusoe,'*  described' 
in  his  story  this  week.  (Mr.  Bettersworth  is  the  figure  at  the  right.) 

“Dumb’s  the  IDord” 

A SATIRICAL  SERIAL  • 

By  J.  W.  BETTERSWORTH 

{Istrione  Theatre,  Jackson,  Miss.) 


PART  rivo 

ON  second  thought  I have  decided  not 
to  send  you  the  hand-painted  poster 
which  I fully  intended  designing  especially 
for  your  department,  for  I realize  that  no 
sooner  would  the  producers  see  the  flaming 
placard  than  I would  be  swamped  with 
orders  from  all  parts  of  the  country.  And 
you  know  how  I would  hate  to  disappoint 
them. 

I feel  that  the  less  I say  about  the  matter, 
the  better  it  will  be  for  all  concerned,  so 
I will  say  nothing  more  about  it. 

Nothing. 

At  present  writing  I have  not  been  for- 
tunate enough  to  present  “Little  Robinson 
Crusoe”  to  the  public,  but  already  I have 
planned  a slam  knockout  of  a campaign 
which  will  even  dwarf  my  recent  efforts  on 
that  big  production,  “Who’s  Your  Hus- 
band’s Girl  Friend  Now?” 

Of  course,  I feel  that  I cannot  jeopardize 
my  position  by  revealing  all  of  my  prep- 
arations, but  as  a suggestion  I will  say 
that  I will  more  than  likely  show  it  on 
Friday.  Does  that  mean  anything  to  you  ? 
To  my  fertile  brain  the  showing  of  “Little 
Robinson  Crusoe”  cn  Friday  meant  but 
one  thing,  “I  must  make  a cutout.”  The 
idea  itself  is  a clever  one,  for  there  are  few 
exhibitors  who  would  have  thought  of  that 
I do  not  believe  they  would  bother 
with  it. 

With  this  thought  to  guide  me  (I  made 
a mental  note  of  it  in  case  my  many  duties 
would  cause  me  to  overlook  it),  I began 
the  severe  concentration  which  comes  to 
me  just  prior  to  making  a cutout. 

My  next  thought  was  this,  “I  wanted  the 
people  to  see  ‘Little  Robinson  Crusoe’  on 
Friday,”  and  I asked  myself  repeatedly, 
“Why  couldn’t  I let  them  see  it?”  And, 
after  thinking  the  matter  over  for  some 
time.  I decided  that  I could.  I was  positive 
of  it. 

So  I set  about  my  work  with  a right 


hearty  will,  and  before  long  I had  a mam- 
moth cutout  at  rest  cn  the  roof  of  the 
theatre,  a piece  of  work  that  I believe  will 
cause  the  people  to  stop  in  midair  and  won- 
der what  it’s  all  about.  The  sketch  I have 
sent  you  will  show  you  that  “Little  Robinson 
Crusoe”  is  really  on  Friday,  and  after  a 
careful  study  you  will  see  that  I am  right. 
The  little  fellow  on  the  right  is  none  other 
than  myself,  and  the  only  excuse  for  my 
being  there  is  to  show  you  the  size  of  the 
cutout  compared  to  the  size  of  a human 
man. 

* * =;< 

As  my  time  is  limited,  I feel  that  I 
must  bring  this  letter  to  a close,  even  if 
my  conscience  tells  me  of  the  many  cries 
of  “No,  No.  Go  on.  go  on,.”  Still  my  duty 
to  the  exhibitors  tells  me  to  add  a few  more 
paragraphs.  If  I do  say  so  myself,  I claim 
to  be  the  originator  of  another  angle  of 
exploitation  which  I think  will  no  doubt 
be  considered  a very  good  thing  in  the 
picture  business. 

It  is  a very  simple  trick  and  one  that  I 
am  sure  will  meet  with  success  if  properly 
used.  I might  add  that  the  misuse  of  any 
of  my  ideas  will  only  result  in  misfortune 
for  the  exhibitor. 

Now  my  idea  is  this:  Not  long  ago  I 
had  Bebe  Daniels  booked  for  Friday  and 
Saturday  and.  as  usual,  I was  at  loss  to 
know  what  kind  of  really  different  ex- 
ploitation I should  use,  for  I have  found 
that  it  is  not  a very  good  thing  to  use  the 
same  stunts  for  every  picture. 

So,  relying  entirely  upon  my  own  re- 
sources fl  hope  that  you  will  not  think 
that  I had  assistance  in  working  this  out) 
I exhibited  a huge  sign  on  the  front  of  our 
theatre  with  a large  picture  of  Miss  Daniels 
and  with  a simple  statement  like  this  (a 
simple  statement  gets  them  every  time)  : 
“Bebe  Daniei.s  Is  Not  On  Today.”  That 
was  on  Monday ! 

Now  just  imagine  the  panic  those  few 
words  started  The  people  were  amazed, 


or  I might  say  dumbfounded,  by  the  mag- 
nitude of  it.  They  could  not  seem  to  grasp 
it.  And,  as  I fully  expected,  everyone  was 
at  loss  to  know  when  she  was  on. 

Right  here  I want  to  impress  you  with 
the  articulate  beauty  of  this  arresting  con- 
ception of  modern  adv.,  for  the  people,  on 
seeing  that  their  favorite  star  was  not  on 
that  day,  readily  came  to  the  conclusion 
that  it  would  be  impossible  to  see  her  at 
that  time.  They  were  sure  of  that.  So 
you  can  see  that  it  created  a desire  that 
would  have  to  be  satisfied. 

The  idea  served  a two-fold  purpose  in 
that  the  curiosity  of  the  patrons,  once 
aroused,  I was  flooded  with  inquiries  about 
the  picture  featuring  Miss  Daniels  and 
therefore  giving  me  ample  opportunity  to 
tell  them  about  Monday’s  picture,  it’s  soul 
stirring  pathos  and  heart  appeal  (for  text 
I always  read  to  them  from  a press  sheet), 
how  the  star  barely  escaped  death  while  on 
location,  and  the  many  virtues  of  the  direc- 
tor. Never  forget  to  remind  them  of  the 
home  life  and  clean  living  of  the  directors. 
It  hits  them  where  they  live.  They  cannot 
escape  it. 

After  this  I always  thank  them  for  their 
kind  attention  and  remind  them  to  see 
Miss  Daniels  on  Friday  or  Saturday.  So 
when  the  adv.  solicitor  comes  around  I 
heartily  bid  him  go  jump  in  the  lake. 

* * ♦ 

Very  often  I give  our  female  patrons  a 
treat  by  suddenly  appearing  on  the  main 
floor.  They  seem  to  find  no  end  of  satis- 
faction in  taking  me  by  the  hand  (or  collar) 
and  asking,  “Where  in  the  world  did  you 
get  that  picture?”  I cannot  see  for  the 
life  of  me  why  they  ask  the  same  question 
every  time  they  see  me 

Sometimes  I believe  that  they  do  it  just 
in  a spirit  of  good-natured  fun,  for  they 
are  all  well  familiar  with  my  quick  -vyit 
and  clever  repartee.  When  they  ask  me  t^e 
above  question  I always  stagger  them  by 
saying,  “Really,  madam,  I cannot  think.” 
And  for  some  reason  (why,  I do  not  knoty) 
this  never  fails  to  cause  an  uproar  of  silly 
laughter  and  very  often  I have  heard  them 
remark,  “Mr.  Bettersworth,  I believe  you 
are  right.” 

When  they  tell  me  that  I am  very  happy. 
* * * 

The  next  stunt  which  I intend  using  will 
be  devoted  entirely  to  Paramount’s  “The 
Ten  Commandments,”  if  they  will  ever  re- 
lease it.  It  is  what  I would  consider  a very 
good  stunt — one  that  will  cause  some  little 
comment  and  favorable  excitement. 

When  the  time  arrives  when  it  shall  be- 
come my  duty  to  tell  the  people  of  this 
wonderful  attraction  I will  straight\yay 
lease  (meaning  borrow)  a large  steam 
roller  and  decorate  it  in  such  a unique 
way  that  there  will  be  no  chance  of  its 
message  being  misunderstood.  Think  of 
the  shouts  of  laughter  and  the  merry 
“Hurrahs”  of  the  throngs  as  they  see  this 
huge  implement  of  progress  wending  its 
way  down  the  main  thoroughfare  bearing 
the  original  Ten  (10)  Commandments,  let- 
tered in  Hebrew  upon  its  roller. 

Here,  my  dear  sir,  their  interest  will 
quicken,  for  to  appreciate  the  peculiar  sig- 
nificance of  these  ancient  characters  one 
must  look  close  lest  they  miss  the  true 
messages  which  they  will  seem  to  realize  is 
meant  for  them.  They  cannot  resist  it. 

Now  can  you  picture  me  placidly  rubbing 
my  hands  together  and  at  odd  times  strok- 
ing my  beard  as  the  multitude  follows  this 
Argonaut  of  advanced  Adv.  far  into  the 
maze  of  traffic,  bending  over  the  strange 
letters  in  mock  study,  while  atop  the  vehicle 
the  conductor  chants  a weird  “Oi,  Oi,  Oi,” 
the  Hebrew  folk  song  of  long  ago?  Can 
you  doubt  me  when  I say  that  this  is  the 
kind  of  publicity  that  live  exhibitors  will 
do  well  to  emulate? 

No. 

(To  Be  Concluded  Next  Week) 
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This  article  is  not  about  short  subjects,  but  it  is  the 
statement  of  a producer  of  them.  Mr.  Christie  gives  an  in- 
teresting discussion  of  the'  problems  of  producing  and  c.v- 
hibiting. 

The  California  Federation  of  Women’s  Clubs  have 
undertaken  a comprehensive  movement  to  aid  the 
producers  of  motion  pictures  through  giving  wide- 
spread publicity  to  their  large  membership  on  the  best 
pictures  and  through  regular  conferences  trying  to 
show  the  producers  that  they  will  work  actively  to  make 
the  highest  class  of  films  pay  at  the  box  office. 

Charles  H.  Christie  addressed  one  of  these  con- 
ferences in  Los  Angeles  last  week  attended  by  the  rep- 
resentatives of  the  various  clubs  reaching  a member- 
ship of  many  thousand.  This  is  one  of  a series  of  meet- 
ings in  which  points  will  be  brought  out  as  to  how  this 
work  can  be  carried  on,  not  only  through  the  California 
Federation  but  in  other  centers  where  club  women  are 
taking  a keen  interest  in  boosting  better  films. 

Since  it  will  be  of  interest  to  exhibitors  in  general 
to  know  of  the  points  to  be  brought  to  the  attention  of 
various  club  women’s  organizations,  a few  of  the  high- 
lights of  Mr.  Christie’s  address  are  given  herewith : 

fcwTT  is  especially  important  to  the  industry  that  the 
JL  California  Federation  has  taken  up  the  work  of 
encouraging  better  films,  for  since  Los  Angeles  and 
Hollywood  will  always  be  the  largest  center  of  produc- 
tion, the  federation  here  has  an  unusual  opportunity  to 
make  the  desires  of  its  membership  heard  by  our  lead- 
ing motion  picture  producers. 

“The  effect  of  the  recommendation  of  the  best  pic- 
tures can  be  given  an  ever-widening  “sphere  of  influence 
much  broader  even  than  your  own  membership.  There 
are  thousands  of  people  in  every  community  who  are 
intensely  interested  in  hearing  the  results  of  your  pre- 
view showings  and  the  reports  of  your  motion  picture 
committees,  and  these  results  should  be  given  news- 
paper publicity  which  will  be  copied  far  and  wide. 

“You  recognize  already  that  criticism  of  bad  things 
in  pictures  can  be  very  unfair,  just  as  it  would  be  un- 
fair to  criticize  an  individual  word  in  the  sermon  of  a 
minister  of  the  gospel,  were  it  not  spoken  in  connection 
which  justifies  its  use  ; and  so  your  plan  of  boosting  the 
good  pictures  at  the  box  office  is  the  only  plan  which 
will  help  the  industry  to  progress  to  its  goal  of  making 
the  best  pictures  pay. 

“Theatre  managers,  especially  in  the  larger  cities, 
only  gauge  the  popularity  of  pictures  by  the  cash  in  the 
box  office.  In  a city  conditions  are  much  different  from 


small  towns  where  the  owner  of  the  theatre  very  fre- 
quently knows  the  majority  of  his  customers  personally 
and  hears  their  comments  after  each  picture  he  shows. 
Cut  the  big  city  manager  or  owner  is  just  as  keenly  in- 
terested in  knowing  when  he  has  shown  something  of 
particular  merit  which  has  been  appreciated.  He  should 
be  encouraged  by  comment  or  by  brief  letters,  and  best 
of  all  by  attendance. 

fck'T^HEATRE  owners  more  than  ever  before  have  a 
i great  conception  of  public  service  work.  Just 
recently  the  screens  of  America  were  mobilized  in  the 
aid  of  Defense  Day.  Now  the  Motion  Picture  Theatre 
Owners  of  America  members  are  working  in  an  effort 
to  get  out  the  vote.  Some  of  the  leading  circuits  are 
beginning  to  make  their  houses  genuine  community  in- 
stitutions. 

“We  know  from  fourteen  years  of  experience  that 
clean  comedies,  for  instance,  can  be  made  to  pay.  The 
producing  forces  in  general  know  from  experience  that 
any  business  which  exerts  a directing  influence  upon 
the  character  of  growing  generations  can  find  self 
preservation  only  by  winning  public  confidence  and 
respect.  It  has  been  said  that  eighty  percent  of  the 
revenue  from  the  box  office  comes  from  the  small  the- 
atres “around  the  corner”  and  that  is  where  the  family 
trade  must  be  catered  to.  Producers  recognize  that 
fact  more  than  ever  before  and  have  business  acumen 
enough  too  give  the  pictures  which  will  not  offend  that 
audience.  In  catering  to  that  audience  with  clean  en- 
tertainment they  are  at  the  same  time  exerting  an  edu- 
cational force,  because  the  educational  value  comes  not 
always  through  pictures  which  are  labelled  “educa- 
tional” but  wbich  are  built  primarily  to  entertain. 

ww'^^OTION  picture  producers  are  more  than  ever 
iY  JL  a unified  body  to  build  pictures  which  will  pay 
best  in  the  long  run.  Many  things  have  had  to  be  done 
in  a business  way  to  stabilize  the  industry.  One  of  the 
gigantic  things  which  the  industry  has  done  is,  through 
its  boards  of  arbitration,  to  make  it  much,  easier  to 
settle  possible  differences  between  distributors  and  the 
exhibitor,  to  make  contracts  and  selling  more  business- 
like than  in  past  years,  so  that  now,  once  the  picture 
or  series  of  pictures  are  sold  to  a theatre,  there  is  less 
likelihood  of  difficulty  arising,  and  the  producing  or- 
ganization can  give  more  of  its  time  and  energy  to  the 
creation  of  the  kind  of  good  pictures  which  will  be  a 
credit  to  the  industry  and  uphold  the  ideal  which  has 
been  set  by  the  Hays  organization  of  ‘maintaining  the 
highest  moral  and  artistic  standards  of  motion  picture 
profluction.’  ” 
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IN  browsing  around  the  theatres  last  week  we  ran 
upon  a rare  treat  in  a two-reeler  at  the  McVick- 
er’s  theatre,  Chicago.  It  was  the  fourth  thing 
on  the  program  and  was  called  “ ‘Bill’,  a Character 
Study.”  Didn’t  catch  the  maker’s  name  nor  the  names 
of  those  who  had  a part  in  making  it,  but  that  doesn’t 
matter  as  it  was  made  in  France,  with  French  players 
and  street  scenes.  The  thing  that  strikes  you  though  is 
its  simplicity  and  appeal.  The  story  is  about  an  old 
vegetable  peddler  who  has  an  altercation  with  a police- 
man and  is  put  in  jail  for  three  rveeks.  When  he  is 
discharged  his  trade  has  left  him,  and  he  tries  to  get 
sentenced  to  jail  again  by  calling  a cop  a fathead,  as 
before.  It  doesn’t  work,  however,  and  when  he  seeks 
death  in  the  river  a street  urchin  saves  him,  feeds  him 
and  all  ends  well.  I liked  it  immensely  and  noticed  my 
neighbors  did  too. 

Jf?  * * 

“Beautiful  Scenery  in  “The  Alaskan” 

“The  Alaskan”  is,  scenically,  perfect.  The  atmos- 
phere of  this  James  Oliver  Curwood  tale  of  the  North- 
west couldn’t  be  improved  upon.  However,  the  Tommy 
Meighan  fans,  which  number  a great  many  of  the 
gentler  sex,  didn’t  seem  to  take  to  this  stor  y of  the 
struggles  of  a young  land  owner  against  a bunch  of 
despoiling  politicians.  The  story  concerns  a man  who 
conducts  a stiff  fight  against  a crooked  syndicate.  The 
love  interest  is  furnished  by  a young  lady,  married,  who, 
to  escape  her  cruel  husband,  flees  to  Alaska  and  there 
is  befriended  by  the  man  whom  her  husband  is  trying 
to  ruin  financially.  There  is  a terrific  fight  near  the 
end  on  a ledge,  near  a waterfall,  between  Tom  and  the 
villain,  and  previous  to  this  a “last  stand”  in  a cabin, 
which  is  quite  thrilling,  but  the  incidents  leading  up  to 
this  seemed  to  drag,  and  it  was  mostly  scenery.  Give 
Tom  Meighan  something  to  do  and  he’ll  deliver,  but 
he  must  do  more  than  sit  astride  a horse  and  look  over 
the  foothills. 

* * 

Mythical  Kingdom  Romance 

When  Richard  Harding  Davis  wrote  “The  King’s 
Jackal,”  stories  of  mythical  kingdoms  and  fights  for 
thrones  were  quite  popular.  Since  then,  though,  the 
king  business  has  slipped  and  these  romances  between 
princes  and  beautiful  American  girls  do  not  ring  so 
true.  Why  it  was  thought  necessary  to  change  the  title 
of  “The  King’s  Jackal”  to  “Honor  Among  Men,”  or 
why  William  Fox  thought  it  would  make  a good  star- 
ring vehicle  for  Edmund  Lowe,  isn’t  quite  clear  to  me. 
The  author’s  name  should  be  worth  something  and  his 
story  was  widely  read.  Then,  too,  the  director  does 
not  seem  to  have  caught  the  Davis  spirit  of  romance 
in  transferring  it  to  the  screen.  Better  luck  next  time 
for  Mr.  Lowe.  I understand  he  was  chosen  for  this 
one  because  of  his  work  in  “The  Fool.”  But  he  didn’t 
have  a chance  here. 


“Girls  Men  Forget”  Pleasing 

There’s  a little  state  right  feature,  a Maurice  Camp- 
bell production — “Girls  Men  Forget”  that  will  be  found 
good  entertainment.  It  was  adapted  from  a magazine 
story  “The  Girl  Who  Was  the  Life  of  the  Party”  by 
Fannie  Kilbourn,  and  concerns  a fascinating  little  small 
town  girl  who  was  “the  life  of  every  party”  but  had  to 
change  her  tactics  when  she  discovered  that  the  eligible 
young  men  of  the  town  were  slipping  away  from  her. 
Not  much  of  a story,  you  may  think,  and  it  isn’t  but 
Director  Campbell  has  done  surprisingly  well  with  it, 
helped  to  a considerable  extent  by  Patsy  Ruth  Miller 
and  a few  other  well  chosen  players.  It  is  comedy- 
drama  of  the  lightest  type,  but  well  done  and  tech- 
nically a very  pleasing  production.  Principal  pictures 
is  issuing  it  in  six  reels.  It  contains  a good  lesson  for 
the  flappers. 

* * * 

Hope  Hampton  Has  Real  Role  Here 

In  “The  Price  of  a Party,”  which  I saw  last  week, 
Hope  Flampton  is  given  an  opportunity  to  do  some 
real  acting  and  I’m  here  to  tell  you  Howard  Estabrook 
has  done  the  best  by  our  Hope.  With  a small  but 
competent  cast,  several  well  designed  sets  and  a good 
cameraman  and  director.  Producer  Estabrook  has  made 
a pleasing  little  screen  play  of  New  York  life.  Harrison 
Eord  is  in  it,  so  is  pretty  little  Mary  Astor,  but  the  boy 
who  does  the  real  supporting  is  Arthur  Edmund  Carew. 
I liked  Dagmar  Godowsky  too.  She’s  so  often  miscast. 
' ^ ^ 

Mae  Murray’s  Best  to  Date 

“Circe,  the  Enchantress”  is  the  sort  of  thing  Mae 
Murray  does  best.  She  should  have  made  “Zaza.”  She’s 
that  type,  and  in  the  present  opus,  written  by  Vincente 
Blasco  Ibanez,  she  strikes  her  stride  and  holds  it.  No 
expense  was  spared  on  beautiful  settings,  beautiful 
clothes  and  the  lighting  effects  are  restful  and  pleasing 
to  the  eye.  A feature  I liked  about  the  picture  was  the 
scarcity  of  subtitles.  In  the  latter  half  of  the  picture 
very  few  were  used  but  the  action  moved  right  along 
and  held  your  attention.  James  Kirkwood  was  splendid 
as  the  doctor  and  Charlie  Gerard  capital  as  Ballard, 
who  wins  Cecilie’s  all  in  one  of  the  most  exciting  crap 
games  you  ever  saw.  The  finish  is  “The  Miracle  Man” 
stunt  done  over  again.  Cecilie,  paralyzed  when  struck 
by  an  auto,  walks  into  the  doctor’s  arms  after  her 
physician  had  pronounced  her  case  hopeless.  A fine 
bit  of  acting  here.  It’s  a jazzy,  cock-tail  shaking  pic- 
ture for  the  most  part,  the  modern  story  told  here 
running  parallel 
to  the  Circe  tale 
of  old,  with  Miss 
Murray  wearing 
many  bizarre 
gowns  in  several 
unique  dances. 


tom 


SSOCIATED  EXHIBITORS  offers  32  First  class  features  for 
1924-1925. 

Associated  Exhibitors  is  independent  in  all  that  the  name 
implies.  You  don’t  have  to  buy  all  to  get  a few.  You  may  buy  one, 
two,  a series  or  all  32  just  as  you  wish.  All  Associated  pictures  are 
offered  on  a true  Selective  basis, — the  way  that  is  fair  to  all. 


Sa.'iJe  open  time yor  the  J^olto^ing: 

2 Harold  Lloyd  New  Eeature  Comedies  (Pathe- 
pictures,  Associated  Exhibitors,  Selling  Agents) 

4 Charles  Ray  (Presented  by  Thomas  H.  Ince)  (Pathe- 
pictures.  Associated  Exhibitors,  Selling  Agents) 

4 Hal  Roach  Eeatures  (Pathepictures,  Associated  Ex- 
hibitors, Selling  Agents) 

4 Douglas  McLean 
4 Howard  Estabrook 
4 Arthur  Beck 
4 Lewis  Moomaw 
6 Specials 


Titles  and  descriptions  of  the  first  six  follow; 
Watch  for  further  announcements! 


Cited  Ejchtbtfors 


Arthur  S.  Kane,  President 


Physical  Distributors 
Pathe  Exchange,  Inc. 


Foreign  Representative 
Sidney  Garrett 


A Pippin  of  a Rib-Ticklci'-  J^sJin^elJs'  Sxpress 
"Worlds  Preniier  Showing 
Metro- ^oldwyns  Calif  or  mo. 


More  thrills  than 

“Going  Up” 


Faster  than 

“The  Yankee  Consul” 


Goes  them  one 
better  in  laughs” 

— M.  P.  News 


A^^ociafed  Ejchibitor^ 

Arthur  S.  Kane,  President 

Physical  Distributors  Foreign  Representative; 

Pathe  Exchange,  Inc.  Sidney  GARRETti 


The  funniest  romance  ever  screened  with  the  fastest 
working  bridegroom  who  ever  slipped  a ring  over 

a beautiful  girl’s  willing  finger 

and  the  thrillingest  joy-ride  in  a sea-going 

hack. 

From  William  Collier’s  Greatest  Comedy  Success. 

Directed  by  George  J.  Crone  with  Lillian  Rich  and  Helen 
Ferguson  the  cast  of  fun  makers. 


I 


I 

i 

j 

i 
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The  Price 


o 


From  the  Cosmopolitan  Magazine  sto^  by  'Williani  Mac  Harl 
Adapted  For  the  screen  by  Charles  Torrest  Roebuck 

with  Hope  Hampton  Haii'ison  Ford 
Ma^  Astcn**  Arthr-  Edtoiuid  Carew^ 
Dammar  Godows^^ 


"A/  a price!** 


Money  and  pleasure  can  always  be 
had, — at  a price.  The  price  that  a man 
must  pay  differs  from  that  a woman  must 
pay. 

She  wanted  money;  for  that  she  had 
to  pay  the  price  of  her  freedom  to  love 
the  man  of  her  choice.  Her  sister  wanted 
pleasure,  life,  laughter,  gayety;  and  she 


shuddered  at  the  price  her  sister  must  pay. 

How,  in  spite  of  her  bargain,  could  she 
hold  the  man  she  loved?  And  how,  in  spite* 
of  the  same  bargain,  could  she  save  her 
sister  from  her  folly? 

There  are  a dozen  fascinating  angles  to 
this  story;  and  in  cast  and  production  it’s 
quality  all  the  way  through. 


Directe4  by 

Charles  Ciblyn 


Encore 


A^^socicited 

EfXhibi'tor^s 

Arthur  S.  Kane,  President 

Physical  Distributors 

Pathe  Exchange,  Inc. 


Foreign  Representative  j 

Sidney  Garrett  | 


Associated  Esdubitovs 

Arthur  S.  Kanc^  president 

Pi'csents 


(Adapted  from  the  Saturday  Evening  Post  stoiy 
'The  Tropic  of  Capricorn  by  Rjchai'd  Connell ) 

with 

Moore,  Maj'y  Can-/  Ralph  Lewis,, 
Marghei  De  La  Motte 

c/?  Paul  Schofield  production  Directed  by  Wm.  R..Howai'd 


2)o£--  height  r^aKs  a hero? 

Mullaney  was  a probationer  in  the 
Police  Department  and  two  inches  short 
of  the  required  height.  The  Commis- 
sioner was  a stickler  on  qualifications, 
so  Mullaney  was  refused  his  shield. 

He  was  on  patrol  for  the  last  time, 
broken-hearted  because  his  job  and  his 
girl  had  suddenly  become  out  of  reach. 


What  happened  to  make  the  Commis- 
sioner change  his  mind  and  tell  him  he 
was  proud  of  him?  What  did  he  do  that 
outweighed  the  examination  he  didn’t 
pass,  the  two  inches  he  lacked  in  height? 

Here’s  a real  police  story,  with  all  sorts 
of  tie-ups;  with  thrill  and  human  interest 
and  pathos  that  will  get  under  your  skin. 


E^jehihiiors 

Arthur  S.  Kane,  President 

Physical  Distributor 
Pathe  Exchange,  Inc. 


BBS 


Foreign  Representative 
Sidney  Garrett 


with  Qlcnn  Tiyoij 


^abe  *Rufh  With  Whiskers ! 


Imagine 

In  the  old  days  of  baseball  the  stars 
had  their  maps  covered  with  excelsior; 
full  beards,  goatees,  moustaches  and  side- 
burns were  all  the  rage.  Those  were  the 
days  when  the  Battling  Orioles  could  fight 
as  well  as  they  could  play,  and  they  could 
sure  play  ball.  Umpires  worked  in  relays, 
then. 


They  got  old  and  rich.  And  the  older 
and  richer  they  got,  the  more  they  shud- 
dered at  the  rough-necks  they  used  to  be. 

Something  waked  them  up.  With  yells 
of  joy  these  foppish  old  ruins  waded  into 
the  toughest  gang,  the  hardest  fighters  in 
town.  You  think  you  have  seen  fights. 
Just  see  this  one! 


An  honest  to  goodness  no'Oettjr,  k&fith  laughter 
and  thrills  combined 


\ 

\ 


Pafh^picture 

T?T 

obtainable  through 

Associated  Ejchibitors 

Arthur  S.  Kane,  President 


Physical  Distributors 
Bathe  Exchange,  Inc. 


“Dynamite  Smith"’  is  the  first  of  the 
new  Charles  Ray  pictures  presented  by 
Thomas  H.  Ince. 

Mr.  Ince  has  never  been  sponsor  for 
a poor  or  just  fair  picture  and  he 
never  will  be. 

“Dynamite  Smith”  presents  absolute 
proof  of  what  Ince’s  genius  can  do. 
It  shows  that  Charles  Ray  under  his 
supervision,  is  supreme  in  his  own  par- 


ticular field,  and  that  his  name  will  be 
one  to  conjure  with  at  the  box  offices 
of  the  nation. 

“Dynamite  Smith”  is  a picture  that 
Mr.  Ince  is  proud  of;  it  is  a picture  we 
are  proud  to  offer;  it  is  one  that  you 
will  be  proud  to  show  in  your  theatre. 

It  has  everything  that  makes  a 
picture  really  great. 


Pafl'i^picture 


Obtainable  through 


^dcicLted  E,j>chibttGr4: 

Arthur  S.  Kane,  President  <— -= 


nhosHJnce 


presents 


Chailes 

[lyiiatiitte  &iudi 

hij  C.  Gardner  Sullivan 

^ with 

Wallace  Beerjr  Jacqueline  Lo^n 
und  Bessie  Love 

Direction  by  Ralph  Jnce 


Physical  Distributors 
Pathe  Exchange,  Inc. 
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Sundown 

Distributor:  FIRST  NATIONAL 
Producer:  First  National 
Length : 9 reels 

DIRECTORS LAURENCE  TRIMBLE 

and  HARRY  O.  HOYT 

Author Earl  Hudson 

Adaptor.  .. Frances  Marion  and  Kenneth  B.  Clark 

PLAYERS 

Ellen  Crawley Bessie  Love 

Crawley Arthur  Hoyt 

John  Brent Hobart  Bosworth 

Hugh Roy  Stewart 

Pat  Meech • . , . . Charles  Murray 

Jim  Burke Jere  Austen 

Wm.  Dickson Bernard  Randall 

Joe  Patton Charles  B.  Crockett 

TYPE:  Story  of  the  Western  plains  of 
the  fight  of  the  cattlemen  against  the  on- 
coming homesteader. 

HIGHLIGHTS : Stampede  of  cat- 
tle crashing  damn  the  homesteader’s 
cabin.  . . . Fire  on  the  prairie.  . . . 
Blocking  of  transcontinental  railway 
train  by  huge  herd  of  cattle.  . . . Per- 
formance of  Bessie  Love,  Hobart 
Bosworth  and  Gharles  Murray. 

Story:  Ellen  Crawley  with  her  father, 
her  brother  and  sister  live  in  a New  York 
tenement.  The  Crawleys  decide  to  go 
west.  En  route  they  meet  John  Brent 
and  his  son.  The  Brents  drive  their  cattle 
over  the  line  into  Mexico  when  the  banks 
refuse  them  money.  The  stampeding  cat- 
tle destroy  the  Crawley  cabin.  At  last 
they  arrive  in  Mexico  and  it  is  “Sundown” 
for  the  cattlemen. 


Empty  Hearts 

Distributor:  STATE  RIGHTS 
Producer : Banner  Productions 
Length : 6 reels 

(State  Right  picture.  Write  E.rhibitors  Herald 
for  exchange  handling  in  your  territory.) 

DIRECTOR AL  SANTELL 

Author  Evelyn  Campbell 

Adaptor  Adele  Buffington 

Cameraman  Ernest  Haller 


PLAYERS 

Milt  Kimberlin John  Bowers 

Joe  Delorme Charles  Murray 

Frank  Gorman John  Milgan 

Rosalie Clara  Bow 

Madeline Lillian  Rich 


TYPE:  Domestic  drama  with  touch  of 
cabaret  life  and  the  unhappiness  of  a man 
who  marries  twice. 

HIGHLIGHTS : Elaborate  cabaret 
scenes.  . . Marriage  of  Milt  fol- 
lowing loss  of  Rosalie.  . . Do- 
mestic unhappiness.  . . Desertion 

of  wife.,  . . Blackmailer  exposed. 

. . Happy  reunion. 

STORY : Milt  Kimberlin  marries  Ros- 
alie, a cabaret  girl.  His  luck  changes 
and  the  family  is  reduced  to  poverty  be- 
fore Rosalie  dies.  Then  luck  changes 
and  he  becomes  the  richest  man  in  town. 
He  marries  Madeline  but  continually 
thinks  of  Rosalie.  A letter  is  found  which 
seeks  to  show  Rosalie  was  untrue.  The 
writer  of  the  letter  is  exposed  and  Milt 
and  Madeline  are  reunited. 


Lovers’  Lane 

Distributor:  WARNER  BROS. 
Producer:  Warner  Bros. 
Length:  6 reels 


DIRECTOR PHIL  ROSEN 

Author  Clyde  Fitch 

Adaptor  Dorothy  Farnum 

Cameraman  Charles  Von  Enger 


PLAYERS 

Dr.  Tom  Singleton Robert  Ellis 

Mary  Larkin Gertrude  Olmstead 

Herbert  Woodbridge Crauford  Kent 

Aunt  Mattie Kate  Toncray 

Dr.  Stone George  Periolat 

Rev.  Singleton Norval  McGregor 

Mrs.  Woodbridge Frances  Dale 

Dick  Woodbridge Bruce  Guerin 

Aunt  Melissy Ethel  Wales 

Simplicity  Maxine  Hicks 

Uncle  Bill Charles  A.  Sellon 

Miss  Mealy Aileen  Manning 

Mrs.  Stone Dorothy  Vernon 

TYPE:  Rural  comedy-drama  of  “Main 
Street”  folks  and  the  girl  who  seeks  ex- 
citement in  the  big  city. 

HIGHLIGHTS:  Desertion  of  her 
tozmi  szaeetheart  by  Mary. 

Attempt  of  Dr.  Singleton  to  cure  little 
boy.  . . The  boy  zvalks . 

Expose  of  Woodbridge . . . Work 

of  Gertrude  Olmstead  and  Robt.  Ellis. 

STORY : Mary  .Larkin  leaves  her  home 
town  for  the  bright  lights  when  she  can- 
not reconcile  herself  to  becoming  the  wife 
of  a country  doctor,  but  when  she  returns 
with  Herbert  Woodbridge  she  discovers 
he  is  the  husband  of  a woman  deserted 
in  the  village,  and  whose  child  Dr.  Single- 
ton  is  treating.  The  Doctor  effects  a cure 
through  Mary’s  assistance  and  she  finds 
happiness  with  the  physician. 


Prints  in  All  Exchanges — Now  Booking 
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CHARLES  R. ROGERS  pREtorrs 
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ZASU  PITTS 


'^RENAUD  HOFFMAN 
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Another  Man's  Wife 

Distributor:  PRODUCERS  DIST. 
CORP. 

Producer : Regal  Pictures,  Inc. 
Length:  6 reels 


DIRECTOR  BRUCE  MITCHELL 

Author  Elliot  Clawson 

Cameraman  Steve  Norton 


PLAYERS 

John  Brand James  Kirkwood 

Helen  Brand Lila  ,Lee 

Philip  Cochran Matt  Moore 

Captain  Wolf Wallace  Beery 

Andre  Loughlin Donald  McDonald 

Members  of  the  Barge  Crew 

Chester  Conklin,  Ralph  Yearsley 

The  Dancer  Zena  Keefe 

The  Stewardess Kate  Price 

Chief  Stoker Fred  Kohler 

Cafe  Proprietor Russell  Powell 

TYPE:  Story  of  a man’s  jealousy  with 
scenes  laid  in  Mexico  and  upon  the  open 
sea. 

HIGHLIGHTS : Brand's  search 

for  his  zHfe.  . . Attack  on  Brand 

in  cafe.  . . JTreck  of  z'csscl  col- 

liding zinth  liquor  barge, 
reconciliation  of  Brand  and  his  zvife. 

STORY:  John  Brand  goes  to  Mexico 
in  pursuit  of  his  wife  whom  he  believes 
unfaithful.  In  a brawl  in  a saloon  Brand 
is  knocked  cut  and  taken  aboard  the  S.  S. 
Alexandria  on  which  his  wife  is  leaving 
Mexico.  The  vessel  is  wrecked  by  a liqu- 
or barge  and  Brand  learns  that  his  wife 
has  not  been  unfaithful.  He  saves  her 
from  the  brutal  captain  of  the  barge  and 
the  arrest  of  the  captain  of  the  liquor 
barge  follows. 


The  Fast  Worker 

Distributor:  UNIVERSAL 
Producer:  Universal  Pictures  Corp. 

Length : 7 reels 

DIRECTOR WILLIAM  A.  SEITER 

Author George  Barr  McCutcheon 

Adaptor Beatrice  Van  and  Raymond  Schrock 

Cameraman Ben  Reynolds 

PLAYERS 

Terry  Brock Reginald  Denny 

Constance  Fowler Laura  La  Plante 

Edith  Medcroft Ethel  Grey  Terry 

Roxbury  Afedcroft Richard  Tucker 

Toddles Muriel  Frances  Dana 

Freddie Lee  Moran 

Mrs.  Rodney ..Margaret  Campbell 

“Kath”  Rodney Betty  Morrison 

TYPE:  Society  comedy-drama  with 
thrilling  auto  chase  at  end.  Adapted  from 
the  story  “Husbands  of  Edith.” 

H IGHLIGHTS : Brock  posing  as 
husband  of  friend's  family.  . . . Tod- 
dles exacts  a promise.  . . . Callers 
arriz'c.  . . . Arrest  of  Brock..  . . . 


His  rescue  by  friends.  . . . Elopement 
zeith  Connie. 

Story:  Roxbury  Medcroft,  who  wants 
to  make  his  business  rivals  believe  he  is 
in  California  while  he  is  working  quietly 
in  Washington,  persuades  his  friend  Terry 
Brock,  a bachelor,  to  go  to  Los  Angeles 
with  his  wife  and  family.  Terry  meets 
and  falls  in  love  with  Connie,  Mrs.  Brock’s 
sister,  and  a near  scandal  is  averted  when 
Roxbury  returns  to  his  family  after  put- 
ting over  the  deal. 


The  Offenders 

Distributor:  INDEPENDENT 
PICTURES 

Producer : Independent  Pictures 
Corp. 

Length:  4,222  feet 

{State  right  picture.  Write  Exhibitors  Herald  for 
exchange  handling  picture  in  your  territory) 

DIRECTOR  NOT  GIVEN 

Author  Katherine  Eggleston 

Cameraman  Fenwick  L.  Holmes 

PLAYERS 

The  girl  Margery  Wilson 

Tim  Percy  Helton 

Dave  Stanley  Walpole 

TYPE:  A drama  of  youth  and  love, 
adapted  from  a Munsey  Magazine  story 
H IGHLIGHTS : Crooked  bank 
cashier.  . . . Tim  secs  stabbing.  . . . 
Margery  is  accused.  . . . Villagers 
seek  revenge  on  her.  . . . Dave  res- 
cues Margery.  . . . Airplane  honey- 
moon. 

Story:  Margery  is  kidnaped  and  abused 
by  Dan,  ex-convict.  Dan  turns  spoils 
over  to  bank  cashier  who  is  crooked. 
Margery’s  only  friend  Tim,  a crippled 
half-wit,  sees  bank  cashier  and  Dan  fight 
over  loot,  in  which  Dan  is  stabbed.  Mar- 
gery is  accused  of  crime  but  Dave,  her 
sweetheart,  comes  to  her  rescue  and  after 
throwing  cashier  over  cliff,  witnesses 
healing  of  little  Tim.  They  sail  away  on 
an  airplane  honeymoon. 


Honor  Among  Men 

Distributor:  FOX 
Producer:  William  Fox 
Length : 6 reels 


DIRECTOR DENISON  CLIFT 

Author Richard  Harding  Davis 


PLAYERS 


Prince  Kaloney Edmund  Lowe 

Patricia  Carson Claire  Adams 

King  Louis Sheldon  Lewis 

Countess  Zara  DeW  inter ...  Diana  Miller 

Colonel  Erhaupt Fred  Becker 

Baron  Barrat Paul  Weigel 

Renauld  Frank  Leigh 

Nichols  Hector  Sarno 


Prints  in  All  Exchanges — Now  Booking 


PRODUCERS  DISTRIBUTING  CORPORATION 


THE  WISEVIRCIN 


STAftRiNG 


Patsy  Duth 
Miller 


AND 


Matt 

Moore 
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Count  De Winter Fred  Malatesta 

Little  Crown  Prince ...  Walter  Wilkinson 

TYPE:  Story  of  a mythical  kingdom, 
adapted  from  Richard  Harding  Davis’ 
story  “The  King’s  Jackal.” 

HIGHLIGHTS : Kaloney  swears 
allegiance  to  his  king.  . . . King 
Louis’s  hilarious  mode  of  living.  . . , 
Aid  offered  to  fallen  monarch  by 
Patria.  . . . Discovery  of  plot  to  stage 

fake  revolution Little  Crown 

Prince  is  restored. 

STORY:  Prince  Kaloney,  loyal  fol- 
lower of  deposed  King  Louis  of  Messina, 
endeavors  to  raise  money  to  restore  the 
King.  The  King  uses  his  faithfulness  and 
others  to  obtain  money  for  his  extrava- 
gances. He  plans  a fake  revolution,  which, 
is  about  to  be  financed  by  Patricia  Car- 
son,  an  American  girl,  in  love  with 
Kaloney.  The  trickery  is  discovered  ia 
time  and  the  King  exposed. 


NEWSPICTURES 


PATHE  NEWS  No.  82:  California  Indians 
visit  U.  S.  Battleship,  San  Francisco — Speed 
kings  compete  for  Pulitzer  air  trophy,  Dayton,  O. 
— ZR-3  crosses  Germany  in  33  hours,  Berlin — 
Aramanda  maneuvers  in  fireworks,  Oakland,  Cal. 
— Test  nation’s  newest  defense  weapons,  Aber~ 
deen,  Md. — Side  lights  on  World  series,  Wash- 
ington and  New  York. 

PATHE  NEWS  No.  83;  Last  game  of  World 
series,  Washington,  D.  C. — Girls  swim  around 
Seal  Rocks,  San  Francisco — Pekisko,  Canada, 
where  Prince  of  Wales  retired  from  society  life — 
Open  causeway  across  Straits  of  Johore,  Straights 
Settlement — 1927  and  1928  fight  to  last  ditch,. 
Manhattan  College,  New  York — Police  force  to 
curb  riots,  Shanghai,  China — Shenandoah  off  on 
LOOO  mile  flight,  Lakehurst,  N.  J. 

FOX  NEWS  No.  1,  Vol.  6:  (This  is  the 
beginning  of  sixth  year  of  Fox  News  reel.) 
Around  the  world  filers  land  where  trip  began,. 
Santa  Monica,  Cal. — Eyes  on  nation  on  (gov- 
ernorship race.  New  York — Bobby  Jones  beats 
George  von  Elm,  at  Philadelphia — New  660  foot 
steel  span  across  Niagara — Prince  of  Wales  in 
Canada,  Montreal — Yale  sophomore  give  snake 
dance,  New  Haven,  Conn. — Throngs  see  Ladkin. 
defeat  Epinard,  Aqueduct — Horsemen  of  State's 
police  give  exhibition,  Syracuse,  N.  Y. 

FOX  NEWS  No.  2;  West  harvests  large 
beet  sugar  crop,  Billings,  Mont. — Dick  Trezise, 
44  years  an  engineer,  bids  farewell  to  his  iron 
horse,  Newton,  N.  J. — 50,000  greet  around  world 
filers  at  Seattle,  Wash. — Smith  and  Roosevelt, 
begin  campaign  in  New  York — War  airplanes  get 
their  wings  clipped,  Henley,  Eng. — 120,000,000 
hot  dogs  consumed.  Coney  Island,  N.  Y. — Musical 
shows  along  Broadway — 100,000  persons  line  shore 
to  see  Middle  West’s  fastest  motor  boats,  Cin- 
cinnati. 

FOX  NEWS  No.  3:  Cow  gives  47  quarts 
milk  daily,  Milwaukee,  Wis. — Catholic  Univers- 
ity’s new  stadium  opened,  Washington,  D.  C. — 
Herring  fishing  at  Shetland  Islands — Germany 
holds  her  first  naval  review  since  1914,  in  Baltic 
Sea — Flocks  of  turkeys  grow  fat  at  Beatty,  Ore 
• — Prince  of  Wales  arrives  at  ranch,  Pekiski, 
Canada. — Gen  Patrick,  chief  of  air  service,  sees- 
fastest  planes  at  Dayton,  O. — Perfect  backs,  Nevv 
York  City — President  Coolidge  and  Cabinet  see 
Giants  win  first  baseball  game,  4-3,  at  Washing- 
ton. 

KINOGRAMS  No.  5020:  Race  for  Pulitzer  Cup* 
at  Dayton,  O. — Steamer  hurled  on  rocks,  Sama 
Cruz,  Cal. — Man  cHmbs  Tribune’s  flagpole,  Chi- 
cago— Fire  and  smoke  mark  army  show,  Aber- 
deen. Md. — Does  100  miles  an  hour  for  200  miles,. 
Brooklands,  Eng. — U.  S.  and  Canada  in  auto 
polo  tangle,  Trenton,  N.  J. — Straw  hats  flourish 
late  on  West  coast.  Redwood,  Cal. — World  series- 
on,  Washington,  D.  C. — Harvard’s  eleven  defeats 
Virginia  at  Cambridge. 

KINOGRAMS  No.  5021  : Senators  and  Giants- 
with  count  tied  at  three  victories,  clash,  Wash- 
ington-— British  Columbia  cities  give  Prince  of. 
Wales  rousing  welcome,  Vancouver. — Missoiiri. 
dedicates  $5,000,000  capitol,  Jefferson  City — Wade 
across  Niagara  Falls,  N.  Y.^ — Shoots  elks  in 
dosed  season,  Big  Basin,  Cal. — No  fire  but  fire- 
man have  busy  afternoon.  New  York — Swim- 
ming champion  wins  again,  San  Francisco — An- 
cient rite  for  736th  Lord  Mayor  of  London — 
McElwyn  wins  Ky.  futurity,  Lexington,  Ky. — 
Society  turns  out  to  hors'e  show,  Bryn  Mawr, 
Pa. — Salvation  Army  marks  spot  of  first  meeting, 
Philadelphia — Kiddie  parade  in  Oakland,  Cal. 

INTERNATIONAL  NEWS  No.  83:  Death 
rides  with  flyers  at  Dayton,  O. — Hunting  the- 
most  beautiful  “extra”  girl,  Hollywood — Champion 
cow  found  at  Milwaukee,  Wis. — Chariots  and 
sulkies  in  rival  race,  Brockton,  Mass. — Two  jump* 
from  bombing  plane,  Aberdeen,  Md. — President; 
thrilled  at  baseball  game,  Washington. 
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By  J.  M.  WRIGHT 

"The  Film  Mart"  is  written  with  a view  of  presenting  concisely  to  exhibitors  the  latest  news  of  production  and  distribution.  In  preparing  this  department, 
Mr.  Wright  has  in  mind  also  the  adaptability  of  the  news  presented  herein  for  use_  in  house  organs  published  by  the  exhibitors  of  the  country,  and  also 
newspapers  who  look  to  their  local  exhibitor  for  bona  fide  and  accurate  news  for  their  motion  picture  departments. 


Pathe 

PATHE  program  carries  an  unusually 
large  array  of  pictures  for  the  week 
of  October  26.  The  most  important  of 
the  pictures  for  the  week  is  the  Hal 
Roach  feature-length  comedy-drama,  fea- 
turing Glenn  Tryon  and  Blanche  Mehaffet 
entitled  “The  Battling  Orioles.”  The 
story  was  written  by  Hal  Roach  and 
directed  by  Ted  Wilde  and  Fred  L.  Guiol. 
Prominent  in  the  cast  are  Noah  Young, 
John  Prince,  Sam  Lufkin  and  Robert 
Page.  “On  Leave  of  Absence”  is  the 
first  of  a series  of  four  two-reel  dramatic 
subjects  to  be  issued  under  the  running 
title  of  “True  Detective  Stories.”  Three 
comedies  are  also  listed  on  the  Pathe  pro- 
gram. The  first  is  a Mack  Sennett-Ben 
Turpin  comedy  entitled  “The  Reel  Vir- 
ginian,” a burlesque  of  the  famous  stage 
play.  The  production  was  directed  by 
Reggie  Morris  and  Ed  Kennedy  from  a 
story  by  Arthur  Ripley  and  Frank  Capra. 
The  cast  carries  such  well  known  screen 
names  as  Alice  Day,  Christian  J.  Frank, 
Sam  Allen  and  Fred  KoVert.  The  com- 
edy was  made  under  the  supervision  of 
F.  Richard  Jones.  Hal  Roach  has  two 
comedies  on  the  program  for  the  week. 
The  first  is  in  two  reels  featuring  Arthur 
Stoen  under  the  title  of  “The  Sky 
Plumber.”  “Bungalow  Boobs”  is  a 
Charley  Chase  comedy  in  one  reel.  The 
week  marks  the  publication  of  the  third 
chapter  of  the  Pathe  serial  “Ten  Scars 
Make  a Man,”  featuring  Allene  Ray.  The 
title  of  the  third  chapter  is  “Westward 
Bound.”  Pathe  Review  No.  43  carries 
three  interesting  subjects.  “Monkey 
Business,”  an  animated  cartoon  comedy 
of  the  “Aesop’s  Film  Fables,”  Topics  of 
the  Day  No.  43  and  Pathe  News  Nos. 
8P-  and  89  complete  the  program  for  the 
week. 

Principal  Pictures 

HARRY  WEIL,  for  many  years  produc- 
tion manager,  and  assistant  to  Frank 
Lloyd  in  the  filming  of  his  many  suc- 
cesses, has  been  engaged  by  Principal 
Pictures  to  assist  on  the  next  Sam  Wood 
production.  This  is  to  be  “The  Re-Cre- 
ation of  Brian  Kent,”  which  Mary  Alice 
Scully  and  Arthur  Statter  are  adapting 
from  Harold  Bell  Wright’s  popular  story. 


Weil  resumes  his  relationship  with  Prin- 
cipal after  an  absence  of  over  a year.  On 
the  occasion  of  his  previous  connection 
with  the  Lesser  forces,  Weil  assisted  in 
the  direction  of  “Oliver  Twist”  and  “Cir- 
cus Days.”  He  is  at  present  busily  en- 
gaged in  searching  for  location  sites  suit- 
able for  the  filming  of  the  new  story, 
which  Director  Sam  Wood  is  now  casting. 

Producers  Distributing  Corp. 

COINCIDENT  with  the  publication  in 
December  of  the  Priscilla  Dean  starring 
production  “A  Cafe  in  Cairo,”  Isola  For- 
rester, author  of  the  story,  will  publish  the 
first  edition  of  her  work.  It  is  reported 
that  publication  of  the  book  was  held  up 
so  that  advantage  might  be  taken  of  the 
motion  picture  tie-up. 

+ + + 

PAUL  POWELL  has  been  engaged  by 
Frank  Woods  to  direct  his  next  produc- 
tion, “On  the  Shelf,”  for  Producers  Dis- 
tributing Corporation.  . . . Harry  Carey 
has  started  work  on  “Soft  Shoes,”  his 
sixth  Hunt  Stromberg  production.  Lloyd 
Ingraham  is  directing  the  western  star 
and  Lillian  Rich  plays  the  leading  fem- 
inine role. 

+ + + 

LEE  OCHS,  whose  new  Piccadilly  thea- 
tre on  Broadway  has  been  the  center 
of  attraction  lately,  has  extended  the  run 
of  “Barbara  Frietchie”  for  a second  week. 


It  was  the  opening  attraction  at  the  Pic- 
cadilly and,  according  to  reports,  did  a 
splendid  business.  Florence  Vidor  stars 
in  it.  “Welcome  Stranger,”  the  Aaron 
Hoffman  play  in  which  Miss  Vidor  also 
stars,  has  likewise  been  booked  for  the 
Piccadilly. 

Paramount 

THE  CAST  for  William  De  Mille’s  pro- 
duction of  “Locked  Doors”  by  Clara 
Beranger  has  been  completed.  Betty 
Compson,  Theodore  Roberts,  Robert  Ede- 
son  and  Kathlyn  Williams  will  be  fea- 
tured. .■  . . Because  of  his  success  in 
directing  Zane  Grey’s  “The  Border  Le- 
gion,” William  Howard  has  been  assigned 
to  direct  “The  Code  of  the  Sea,”  the  sixth 
Zane  Grey  production  to  be  made  by 
Paramount  in  two  years. 

+ + + 

BEBE  DANIELS’  first  starring  picture, 
“Dangerous  Money,”  filmed  at  the  Par- 
amount Long  Island  studios,  is  now  being 
edited  and  titled  by  Julien  Josephson. 
. . . Elaborate  preparations  are  being 

made  at  the  Paramount  plant  in  the  east 
for  Sidney  Olcott’s  new  production,  “Sa- 
lome of  the  Tenements,”  which  will  be 
started  next  month. 

+ + + 

ANOTHER  PICTURE  is  already  wait- 
ing for  Thomas  Meighan  as  soon  as  he 
completes  “Tongues  of  Flame,”  the  pro- 
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duc'ti'on  on  which  he  is  now  working.  Fol- 
lowing this  he  will  appear  in  “’Bed  Rock,” 
which  Edward  Sutherland  will  direct.  . . . 
Dorothy  Walters,  character  actress  on  the 
stage  and  screen,  has  been  chosen  for  an 
important  role  in  Richard  Dix's  newest 
Paramount  picture,  “A  Man  Must  Live.” 

First  National 

‘‘THE  ONLY  WOMAN,”  Norma  Tal- 
madge’s  newest  photoplay,  had  its 
world  premiere  as  the  opening  attraction 
of  the  beautiful  new  Senator  theatre  of 
West  Coast  ^Theatres,  Inc.,  at  Sacramento, 
Cal.  The  affair  was  quite  an  event,  many 
screen  celebrities  journeying  from  Los 
Angeles  in  Sol  Lesser's  special  train  to 
appear  on  the  stage  at  the  opening  per- 
formance. The  new  Talmadge  picture  is 
adapted  from  Martin  Brown’s  stage  suc- 
cess. 

+ + + 

TWO  NEW  First  National  productions 
have  been  booked  by  Lee  Ochs  for  his 
new  Piccadilly  theatre  on  Broadway. 
“Sundown,”  the  epic  of  the  cattle  ranges 
written  by  Earl  Hudson,  will  be  shown 
for  two  weeks  starting  November  1.  The 
other  attraction  is  “Madonna  of  the 
Streets”  from  W.  B.  Maxwell’s  novel. 

+ + + 

CORINNE  GRIFFITH,  having  com- 
pleted her  new  First  National  picture 
tentatively  called  “Wilderness,”  has  gone 
to  New  York  to  buy  clothes  and  make 
other  preparations  for  her  next  produc- 
tion which  will  be  “Declasse,”  the  Zoe 
Akins  stage  play.  . . . Film  rights  have 
been  acquired  by  First  National  to  the 
stage  play  “The  Far  Cry,”  one  of  the 
current  season’s  Broadway  successes.  . . . 
“Sandra,”  the  Sawyer-Lubin  production 
starring  Barbara  La  Marr,  will  be  pub- 
lished by  First  National  November  10. 

Fox 

FOR  THE  week  of  October  12  Fo.x  will 
issue  its  screen  version  of  David  Belas- 
co’s  success  “The  Warrens  of  Virginia,” 
as  well  as  other  subjects,  including  “The 
Age  of  Oil,”  an  Educational  Entertain- 
ment, and  “The  Race,”  a Van  Bibber 
comedy.  Elmer  Clifton  of  “Down  to  the 
Sea  in  Ships”  fame,  directed  “The  War- 
rens of  Virginia.” 

+ + + 

“THE  IRON  HORSE,”  Fox  special  pro- 
duction, has  entered  on  its  seventh  week 
at  the  New  York  Lyric.  It  is  playing  two 
performances  daily  at  $2.20  top.  . . . 

“Dante’s  Inferno,”  another  big  Fox  pic- 
ture, is  playing  an  indefinite  engagement 
at  the  Central  theatre.  New  York. 

+ + + 

“PURCHASED  WOAIEN,”  adapted 
from  “Gerald  Cranston’s  Lady”  by 
Gilbert  Frankau,  has  been  completed  at 
the  Fox  studios  on  the  West  Coast.  It  is 
said  that  while  no  definite  publication  date 


has  as  yet  been  set  it  will  reach  theatres 
some  time  between  October  15  and  the 
first  of  December.  Emmett  Flynn  di- 
rected it  and  the  cast  includes  Alma  Ru- 
bens, James  Kirkwood,  Walter  McGrail, 
Marguerite  De  La  Motte  and  others. 

F.  B.  O. 

HERE  ARE  the  new  titles  of  four  im- 
portant F.  B.  O.  productions:  “Paris 
After  Dark”  will  be  called  “Parisian 
Nights”;  Evelyn  Brent’s  first  starring  pic- 
ture has  been  changed  from  “The  Prude” 
to  “'The  Dangerous  Flirt”;  “Sold  for 
Cash”  is  the  new  title  of  the  Associated 
.^.rts  Corporation  production  formerly 
called  “Hard  Cash,”  and  “The  Millionaire 
Cowboy”  is  the  title  of  the  Maurice  B. 
Flynn  picture  formerly  called  “The 
Stranger  from  Nowhere.” 

+ + + 

EMORY  JOHNSON,  whose  latest  pro- 
duction, “Life’s  Greatest  Game,”  is 
playing  an  indefinite  engagement  at  B.  S. 
Moss’  Cameo  theatre.  New  York,  is  said 
to  be  considering  a big  sea  story  as  his 
next  picture  for  F.  B.  O.  . . . Maurice 
Flynn’s  second  picture  following  “The 
Millionaire  Cowboy”  will  be  “The  No  Gun 
Man,”  an  original  story  by  Paul  Ganglin 
and  Dorothy  Arzner.  Harry  Garson  will 
direct  it. 

+ + + 

“TRIGGER-FINGERS”  is  the  title  of 
the  first  of  the  Texas  Ranger  series 
starring  Bob  Custer  wdiich  Independent 
Pictures  Corporation  is  making  for  F.  B. 
O.  distribution.  This  story,  by  the  way, 
is  said  to  have  been  w'ritten  especially  for 
Douglas  Fairbanks  and  repurchased  for 
Custer.  Custer,  incidentally,  is  the  pos- 
sessor of  a fine  horse  which  will  play  an 
important  part  in  this  and  other  of  his 
pictures.  Reeves  Eason  will  direct. 

Metro-Goldwyn-Mayer 

THE  NEW  Marion  Davies  starring  Cos- 
mopolitan production  “Janice  Mere- 
dith,” which  E.  Mason  Hopper  directed 
from  the  story  by  Paul  Leicester  Ford, 
will  be  issued  by  Metro-Goldwyn  October 
27.  In  the  meantime  the  current  Davies 
attraction,  “Yolanda,”  from  Charles  Ma- 
jor’s story  is  said  to  be  earning  the 
plaudits  of  audiences  at  important  thea- 
tres throughout  the  country.  . . . Eric 
\^on  Stroheim  and  Benjamin  Glazer  have 
completed  the  script  of  “The  Merry 
Widow',”  the  Lehar  operetta  in  which  Mae 
Murray  will  star. 

+ + + 

“KINGS  IN  EXILE,”  well  known  novel 
by  Alphonse  Daudet,  has  been  chosen 
as  Victor  Seastrom’s  next  production  for 
M-G-M.  . . . Conrad  Nagel  and  Norma 
Shearer  will  play  the  leading  roles  in 
“Excuse  Ale,”  Rupert  Hughes’  stage  suc- 
cess which  is  ready  to  go  into  production. 

. . . T.  Roy  Barnes  and  Snitz  Edwards 


have  been  added  to  the  cast  of  Buster 
Keaton’s  feature  comedy,  ‘‘Seven 
Chances.” 

+ + + 

“ROMOLA,”  Henry  King’s  production 
made  by  Inspiration  Pictures  with  Lil- 
lian Gish  starred  and  Dorothy  Gish  in  a 
featured  role,  will  be  issued  by  Metro- 
Goldwyn  under  a deal  closed  by  Marcus 
Loew'  and  Charles  H.  Duell,  Jr.,  president 
of  Inspiration.  . . . Harry  Rapf  is  super- 
vising eight  of  the  seventeen  productions 
now  being  made  shortly  to  be  started  by 
Metro-Goldwyn.  Rapf  is  supervising  Ho- 
bart Henley’s  “So  This  Is  Marriage”  and 
“The  Square  Peg”;  Chester  Eranklin’s 
“The  Silent  Accuser”;  Monta  Bell’s  “The 
Snob”  and  “The  Charity  Ball”;  Frank 
Borzage’s  “The  Wife”;  Robert  'Yignola’s 
“The  Sumrnons,”  and  Marshall  Neilan’s 
“The  Sporting  Venus.” 

Schulberg  Productions 

THE  WESTERN  premier  of  B.  P. 

Schulberg’s  Preferred  picture,  “The 
Breath  of  Scandal,”  wu’ll  take  place  when 
the  feature  opens,  at  the  California  thea- 
tre in  San  Francisco  for  an  indefinite  run. 
Gasnier  directed  this  production  which 
features  Betty  Blythe,  Lou  Tellegen,  Patsy 
Ruth  Miller,  Forrest  Stanley,  Jack  Mul- 
hall,  Alyrtle  Stedman,  Phyllis  Haver, 
Charles  Clary  and  Frank  Leigh.  ...  A 
fine  box  office  cast  has  been  selected  by 
Schulberg  for  his  forthcoming  picture, 
“White  Man,”  now  being  directed  by  Gas- 
nier. The  drawing  power  of  George 
.'Agnew  Chamberlain’s  novel  will  be  fur- 
ther enhanced  by  the  fact  that  this  film 
will  bring  .Alice  Joyce  back  to  American 
motion  picture  production.  In  the  sup- 
porting cast  are  Kenneth  Harlan,  star  of 
“The  Virginian,”  “Butterfly”  and  other 
recent  successes,  and  Walter  Long,  fea- 
tured recently  in  “Wine.” 

Universal 

“THE  PLASTIC  AGE,”  by  Percy  Marks, 
one  of  the  season’s  best  sellers,  has  been 
purchased  by  Universal  for  screen  produc- 
tion. It  will  be  made  and  issued  some 
time  next  year.  . . . “The  Great  Miracle” 
has  been  selected  as  the  title  for  the  Uni- 
versal-Jewel production  formerly  called 
“The  Miracle”  and  “The  Stairway  of 
Hope.”  It  is  an  Edward  Laemmle  pro- 
duction of  Clarence  Budington  Kelland’s 
story,  “Miracle.” 

+ + + 

KING  BAGGOT  has  finished  cutting 
■ “The  Tornado,”  a Jewel  publication  in 
which  House  Peters  stars.  It  is  a screen 
adaptation  of  Lincoln  J.  Carter’s  famous 
melodrama  of  the  same  name  and  Uni- 
versal will  issue  it  January  4.  ...  A 
new  Hoot  Gibson  picture,  “Hit  and  Run,” 
a western  baseball  story  is  being  issued 
by  Universal.  This  is  Hoot’s  second  pic- 
ture on  the  Fall  program  and  its  publica- 
tion at  this  time  is  especially  noteworthy 
in  view  of  the  great  interest  in  the  base- 
ball struggle  just  ended. 

+ + + 

GIGANTIC  “props”  and  settings  for 
grand  operas  have  been  installed  in  the 
catacombs  and  caves  constructed  at  Uni- 
versal City  for  “The  Phantom  of  the 
Opera,”  Lon  Chaney’s  forthcoming  suc- 
cessor to  “The  Hunchback  of  Notre 
Dame,”  to  be  directed  by  Rupert  Julian 
on  what  is  said  to  be  the  largest  set  of 
scenes  in  the  industry.  Work  has  been 
practically  completed  on  the  first  of  these 
settings,  representing  the  cellars  and  cata- 
combs under  the  Grand  Opera  House  of 
Paris,  where  properties  for  more  than 
three  hundred  operas  are  stored. 

Vitagraph 

PRODUCTION  has  been  started  by  J. 

Stuart  Blackton  of  L.  V.  Jefferson’s 
colorful  novel  of  Paris  life,  “The  Pearls 
of  the  Madonna.”  . . . “Greater  Than 
Marriage,”  the  first  of  several  productions 
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which  Victor  Hugo  Halperin  is  making 
for  Vitagraph,  was  screened  for  officials 
of  the  company  recently.  It  is  an  adapta- 
tion of  Louis  Joseph  Vance’s  “Joan 
Thursday”  with  Marjorie  Daw  in  the  role 
of  Joan. 

+ + + 

WORK  ON  “Fear-Bound,”  a Smith- 
Nigh  production  for  Vitagraph,  is  under 
way.  Will  Nigh,  besides  being  author  of 
the  piece,  is  also  its  producer  and  star. 
Marjorie  Daw  and  Niles  Welch  have  fea- 
tured roles.  . . . Production  work  on 

“The  Beloved  Brute,”  which  Vitagraph 
will  issue  this  fall,  has  been  completed. 
The  picture  is  from  the  Kenneth  Perkins 
novel  of  the  same  name.  Victor  McLag- 
len,  British  star.  Marguerite  de  la  Motte 
and  others  are  in  the  cast. 

+ + + 

SIX  SOLID  weeks  of  Vitagraph  produc- 
tions— this  is  the  program  in  store  for 
patrons  of  the  Mission  theatre,  in  Los 
Angeles.  On  October  6,  “Behold  This 
Woman”  began  a week’s  run.  It  was  fol- 
lowed by  “Borrowed  Husbands.”  When 
this  engagement  is  concluded,  there  will 
follow  in  turn,  each  for  a week,  “The 
Code  of  the  Wilderness,”  “Clean  Heart” 
or  “The  Cruelties  of  Life,”  “The  Beloved 
Brute”  and  “Greater  Than  Marriage”. 

Christie 

JAMES  A.  PAGE,  who  has  been  a star 
on  the  English  speaking  stage  for  many 
years,  will  arrive  in  Hollywood  to  play 
one  of  the  big  roles  in  the  film  production 
of  “Charley’s  Aunt,”  which  the  Christie 
Company  will  launch  within  the  next  ten 
days.  Mr.  Page  has  been  brought  over 
from  London,  where  he  has  been  playing 
in  the  stage  version  of  the  famous  old 
farce  comedy,  to  play  the  role  of  Spet- 
tigue,  the  crabbed  old  character,  in  the 
film.  When  A1  Christie  was  in  London 
recently  he  saw  Mr.  Page,  and  also  in 
conference  with  Mrs.  Brandon  Thomas, 
wife  of  the  author,  decided  that  Mr.  Page 
would  make  an  admirable  Spettigue  in 
the  picture  production.  The  final  writing 
of  the  script  for  “Charley’s  Aunt”  took 
place  on  the  yacht  Apache  last  week  when 
A1  Christie,  Director  Scott  Sidney,  E. 
McGrew  Willis,  Joseph  Farnham,  Frank 
R.  Conklin  and  other  writers  assembled 
for  the  last  conference  on  the  scenario. 
Sets  are  being  erected  at  the  Christie  stu- 
dio and  the  casting  of  the  picture  will  be 
completed  soon. 

Associated  Exhibitors 

“SKY  HIGH”  is  the  title  of  the  new 
production  on  which  Douglas  MacLean 
is  now  working.  Anne  Cornwall,  former 
Christie  comedy  girl,  has  been  cast  op- 
posite MacLean.  This  is  MacLean’s 
fourth  independent  production,  others 
having  been  “Going  Up,”  “The  Yankee 
Consul”  and  “Never  Say  Die,”  which  at 
present  is  said  to  be  setting  records 
throughout  the  country.  This  is  an  adap- 
tation of  William  Collier’s  stage  comedy 
success  and  has,  among  other  important 
bookings,  been  booked  over  the  entire 
Loew  circuit.  Associated  Exhibitors  will 
publish  the  new  MacLean  vehicle. 

C.  B.  C. 

TEN  FEATURE  productions  have  been 
sold  by  C.  B.  C.  Film  Sales  Corporation 
to  Greater  Features,  Inc.,  of  Seattle.  They 
are  “Innocence,”  “The  Marriage  Market,” 
“Forgive  and  Forget,”  “Discontented 
Husbands,”  “Yesterday’s  Wife.”  “Pal  O’ 
Mine,”  “Taffic  in  Hearts,”  “Her  Acci- 
dental Husband,”  “Why  Women  Re- 
marry” and  “The  Barefoot  Boy.” 

+ + + 

“THE  MIDNIGHT  EXPRESS,”  third 
of  the  Columbia  Pictures  in  the  series 
of  eight,  has  been  completed.  Elaine 


Hammerstein  features  in  it.  George  W. 
Hill  directed.  . . . “The  Beautiful  Sin- 
ner,” fourth  in  the  series  of  Perfection 
Productions,  is  now  ready  for  publication. 
Eva  Novak  and  William  Fairbanks  fea- 
ture in  it.  The  fifth  production  in  this 
series  is  “Women  First.”  It  has  been 
completed  and  is  being  edited.  The  same 
stars  have  the  leading  roles  in  this  story 
which  is  laid  in  Kentucky. 

Century 

JULIUS  STERN,  who  with  his  brother 
Abe  Stern  has  been  abroad  for  some 
time,  has  left  New  York  for  the  coast, 
where  he  will  get  back  into  the  harness 
again  supervising  production  for  the  next 
year.  Abe  Stern  will  remain  in  New  York 
in  the  interests  of  distribution. 

+ + + 

“THE  WOOLY  WEST”  is  Buddy  Mes- 
singer’s  next  starring  vehicle.  It  is  un- 
der way  with  Edward  I.  Luddy  directing 
and  is  scheduled  on  Century’s  1925  pro- 
gram. . . . Century’s  “Sahara  Blues,” 

issued  October  15,  boasts  a cast  that  is 
to  be  reckoned  with  as  the  names  of 
the  following  players  in  it  indicate:  A1 
Alt,  Hilliard  Karr,  Jack  Earle,  Bartine 
Burkett  and  the  Century  Follies  Girls. 
Not  only  is  the  cast  one  of  prominence 
but  the  story  is  said  to  stack  up  as  one 
of  the  best  that  has  ever  come  from  the 
Century  studios.  . . . “Harem  Fol- 

lies” is  the  new  name  given  the  Bert 
Roach  starring  two  reeler  formerly  called 
“Be  Yourself.” 

Educational 

FINE  ARTS  STUDIOS  in  Los  Angeles 
is  a beehive  of  activity  with  three  addi- 
tional companies  making  comedies  in  or- 
der that  the  full  schedule  of  eighteen 
Jack  White  productions  for  Educational 
may  be  completed  on  time.  Lige  Conley 
heads  one  company,  supported  by  Joan 
Aleredith.  Ruth  Hiatt,  whom  it  will  be 
remembered  was  selected  by  the  Wampas 
as  one  of  the  “Baby  Stars”  of  1924,  is 
heading  another  company,  while  the  third 
unit  is  starring  Ned  Sparks,  famed  in 
vaudeville  as  well  as  pictures.  Directing 
the  three  companies  are  Norman  Taurog, 
Lloyd  Bacon  and  Arvid  Gillstrom. 

+ + + 

“CRUSHED,”  Lloyd  Hamilton’s  second 
comedy  in  the  series  of  six  for  Edu- 
cational is  rapidly  being  completed.  Doro- 
thy Seastrom  is  Lloyd’s  leading  lady 
while  Fred  Hibbard  is  wielding  the  meg- 
aphone. . . Add  to  the  list  of  casualties 
the  names  of  Eddie  Baker  and  Jimmie 
Adams.  While  making  some  flood  scenes 
in  “Why  Hurry”  the  comedians  were  put 
down  for  the  count  of  ten  or  more  when 


a door  loosed  from  its  moorings  and 
walloped  them  on  their  respective  heads. 

Gerson  Pictures  Corp. 

THE  FIRST  of  the  series  of  eight  pro- 
ductions to  be  offered  on  the  independ- 
ent market  by  Gerson  Pictures  Corpora- 
tion is  under  way  at  the  San  Francisco 
studios  of  the  producer.  This  production 
will  star  Richard  Holt  and  is  being  made 
under  the  direction  of  Duke  Worne.  The 
story  from  which  the  first  picture  is  being 
made  is  entitled  “Ten  Days,”  by  Arthur 
Hoerl,  who,  in  addition  . to  being  well 
known  as  an  advertising  director,  has 
been  for  a long  time  in  charge  of  editorial 
work  for  Truart  Films. 

Gotham  Productions 

SAM  SAX,  president  and  general  man- 
ager of  Lumas  Film  Corporation,  dis- 
tributors of  Gotham  Productions,  an- 
nounces that  the  third  of  the  series, 
“Women  and  Gold,”  is  now  in  produc- 
tion at  the  Hollywood  Studios,  under  the 
direction  of  James  P.  Hogan.  An  all  star 
cast  has  been  engaged  headed  by  Frank 
Mayo  and  Sylvia  Breamer. 

Henry  Ginsberg 

BENNY  LEONARD,  lightweight  cham- 
pion, is  busy  at  the  studios  again  where 
he  is  making  the  final  three  of  his  series 
of  six  pictures  which  are  being  issued  by 
Henry  Ginsberg  under  the  title  “Flying 
Fists.”  The  Leonard  films  will  show  at 
the  New  York  Rivoli  and  Rialto,  one  a 
week,  it  is  announced. 

Independent  Pictures  Corp. 

ETHEL  SHANNON  is  playing  a co-star 
part  with  Franklyn  Farnum  in  the  sec- 
ond series  of  pictures  which  Independent 
Pictures  Corporation  is  making.  . 

“The  Fighting  Sheriff”  has  been  decided 
upon  as  the  title  for  the  fourth  of  the 
series  of  eight  westerns  featuring  Bill 
Cody  for  Independent. 

Chadwick  Pictures  Corp. 

I.  E.  CHADWICK,  president  of  Chad- 
wick Pictures  Corporation,  has  obtained 
the  production  “Flattery”  from  Mission 
Film  Corporation  for  distribution  to  the 
independent  market.  This  story  by  H.  H. 
Van  Loan  was  directed  by  Tom  Forman. 
In  the  cast  are  John  Bowers,  Marguerite 
de  la  Motte,  Alan  Hale,  Grace  Darmond 
and  others. 

Rayart  Pictures  Corp. 

W.  RAY  JOHNSTON,  president  of  Ray- 
art  Pictures,  has  completed  negotiations 
with  Frank  J.  Talbor  for  world  distribu- 
tion of  “A  Woman  Scorned.”  Kenneth 
Harlan,  Kathryn  Riddell  and  Mary  Thur- 
man head  a big  cast  in  this  picture  which 
includes  Arnold  Daly,  Tyrone  Power,  Al- 
lan Hale,  Florence  Billings  and  others. 


Prints  in  All  Exchanges— Now  Booking 


PRODUCERS  DISTRIBUTING  CORPORATION 


N 


BETWCOMPSON 

RAMSHACKLE 
HOUSE" 


FROM  THE  NOVEL  BV 
HULbtRJ  FOOTNEH 

0lR£CTED6y  HAHMON  V/ElCHT 
Produced  bu 

TILFORD  CINEMA  CORP. 


Season  1924-25  Thirty  First  Run  Pictures 


56 


EXHIBITORS  HERALD 


October  25,  1924 


LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion  on 
matters  of  current  interest.  Brevity 
adds  forcefulness  to  any  statement. 
Unsigned  letters  will  not  be 
printed. 


Why  Do  They  Do  It? 

MASON,  MICH.,  To  the  Editor: — I 
would  like  to  second  the  motion  of  the 
Union  Theatre  of  Portland,  Oregon,  in 
asking  for  better  posters  on  pictures.  Lxive 
is  a wonderful  thing,  and  it  makes  the 
world  go  ’round  and  all  that,  Imt  it  makes 
the  world  go  ’round  on  the  other  side  of 
the  street  when  it's  three  sheeted  on  the 
front  of  my  house. 

iMany’s  the  time  I have  watched  the 
crowds  roll  by  on  Saturday  night : on  my 
screen  would  he  a splendid  picture  with 
lots  of  action,  drama,  heart  interest,  comedy, 
every  element  of  appeal,  hut  on  my  one, 
and  three  sheet  boards,  which  are  supposed 
to  catch  the  eye  and  intrigue  the  interest 
of  the  passer-by,  would  he  depicted  a pair 
of  silly  goofs  of  contrary  gender  hold- 
ing hands  in  a sickening  manner,  or  clinch- 
ing in  a perfectly  lady-like  way,  and  the 
photos  would  exliihit  various  variants  of 
the  same  distressing  theme.  Not  a hint 
of  the  action,  the  real  interest,  or  the 
story. 

Everybody  knows  that  a picture  always 
ends  in  a clinch,  that  the  beautiful  hero 
and  shero  always  marry  leaving  Desperate 
Desmond  to  live  happy  ever  after.  What 
the  great  American  public  demands  is 
posters  giving  a glimpse  of  the  real  thread 
of  the  story.  Well,  the  men,  hardly  paus- 
ing to  glance  at  my  front,  would  snort 
derisively  and  ramble  on  down  the  street 
to  spend  the  evening  at  Ye  Okie  Hotte 
Dogge  Shoppe,  and  the  ladies,  God  bless 
’em,  might  linger  longer,  but  eventually 
they  would  toddle  back  to  the  corner 
grocery  and  wait  for  pa  to  drive  up  with 
the  flivver.  A few  amorous  couples  would 
wander  in : any  place  that  was  dusky  and 
cool  looked  good  to  them,  I suppose.  (Cool- 
est place  in  town — come  in  and  be  con- 
vinced. This  is  a good  old  sign  that  I 
inherited  with  the  business  and  I keep  it 
up  winter  and  summer.) 

“Aw  gee,  I hate  those  pitchers  where 
there’s  a wo.uan  and  two  men  after  her. 
What  I like  is  where  there’s  lots  of  ridin’ 
and  shootin’  and  fightin’  an’  somethin’ 
doin’.’’  Thus  my  ten  year  old  brother-in- 
law,  voicing  his  artistic  inclinations,  has 


epitomized,  I believe,  the  taste  of  that 
mythical  “.Average  audience,’’  the  great 
Peter  Pan  public  that  never  grows  up.  Art 
is  long,  but  action  attracts  the  long  green. 
Tom  Mix  and  Tony  crossing  the  Grand 
Canyon  on  a cobweb,  or  Doug  Fairbanks 
skewering  a dozen  opponents  on  a single 
snickersnee,  may  not  make  artistic  posters, 
but  they  mean  much  more  to  the  box  office 
than  all  the  high  art  sketches  or  infernal 
triangle  posters  that  ever  graced  a garbage 
can. — Roy  W.  Adams,  Pastime  theatre, 
Mason,  Michigan. 


On  Percentage  Booking 

TILDEN,  ILL. — To  the  Editor:  Just 
finished  reading  what  the  exhibitor  of 
the  Lyric  theatre,  Rugby,  N.  Dak.,  says 
in  regard  to  booking  on  percentage,  and 
I certainly  agree  with  him.  It  has  been 
some  time  since  this  house  has  booked 
any  picture  on  percentage.  Just  a few 
days  ago  the  salesman  from  Paramount 
submitted  a proposition  on  “The  Covered 
Wagon”  at  so  much,  and  a split  of  50-50 
over  a certain  amount.  Also  that  I would 
have  to  show  it  at  a price  set  by  the  ex- 
change. 

Well  I would  like  my  patrons  to  see 
this  production,  but  I cannot  agree  to  see 
it  the  way  Paramount  says  I should. 
The  exhibitor  is  right,  when  he  says  no 
other  business  has  a right  to  know  what 
any  exhibitor  pays  for  film  rental.  I will 
go  him  one  better,  the  exchange  or  the 
producer  has  no  right  to  know  how  much 
we  take'  in  on  a picture,  and  in  giving 
them  percentage  booking  they  then  know 
your  business.  I have  been  in  the  show 
business  about  eight  years  and  have  only 
booked  four  pictures  on  percentage,  and 
if  I keep  my  mind  there  will  be  no  more 
percentage  booking.  If  Paramount  wants 
me  to  run  “The  Covered  Wagon”  they 
will  have  to  book  it  in  at  a certain  price, 
no  percentage,  and  I will  say  what  my 
audience  will  pay  to  see  this  production. 

I remember  during  the  war  I booked 
a picture  on  percentage  and  had  to  charge 
what  the  house  said;  it  was,  in  this  case, 
35  cents  for  children  and  50  cents  for 
adults,  and  believe  me,  I still  hear  from 
some  of  my  patrons  on  this  high  price, 
as  they  call  it.  Here  is  where  the  ex- 
change did  not  do  fair  by  me.  I adver- 
tised this  picture  in  the  weekly  paper 
giving  price  and  date,  and  in  the  next 
issue  of  the  same  paper  there  was  an  ad 
in  the  same  paper  as  mine,  the  same 
picture  in  a neighboring  town  just  seven 
miles  from  me  and  just  a week  from  the 
date  I was  to  show  it  with  admission  15 
cents  and  35  cents,  and  would  you  believe 
it,  the  editor  showed  me  a letter  from 
the  exchange  manager  where  he  had  this 
ad  put  in  the  paper. — Charles  E.  Barber, 
Electric  theatre,  Tilden,  111. 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  Personal.” 


It  isn’t  often  that  LTy  S.  Hill,  manag- 
ing director  of  the  Mark  Strand  in  this 
city  as  well  as  a couple  of  the  big  houses 
in  Troy,  lapses  into  absent  mindedness. 
But  according  to  a story  which  Mr.  Hill  is 
telling  on  himself,  such  occurred  a few 
nights  ago  at  his  home  at  West  Sand  Lake, 
a short  distance  outside  the  city  of  Troy. 

During  the  forepart  of  the  evening  Mr. 
Hill  enjoyed  himself  with  his  radio,  finally 
laying  aside  the  earphones  and  picking  up 
the  evening  paper.  He  read  for  a time 
and  was  then  startled  by  hearing  voices, 
apparently  outside  the  house.  Mr.  Hill 
lives  in  a sort  of  remote  section  and  think- 
ing that  perhaps  someone  was  prowling 
alxnit,  he  went  to  the  window  and  looked 
out.  He  saw  nothing  and  yet  the  sound 
of  the  voices  continued. 

Going  to  the  door  leading  into  the  kitchen, 
where  Mrs.  Hill  was  busily  engaged  in 
doing  the  evening  dishes,  Mr.  Hill  de- 
manded if  there  was  anyone  out  there. 

“Why  no,”  replied  Mrs.  Hill.  Friend 
husband  looked  a bit  skeptical.  Mrs.  Hill 
joined  in  the  hunt  which  soon  terminated 
however,  when  she  entered  the  living  room 
and  saw  the  earphones  on  the  table  and 
from  which  the  voices  were  coming. 

It  is  said  that  Mr.  Hill  promised  his 
wife  a new  fur  coat  for  this  winter  if 
nothing  was  said  about  the  incident. 

=(: 

Adolph  Hokuf,  manager  of  the  Royal 
theatre,  George,  Iowa,  has  taken  over  the 
Lyric  theatre  at  Melvin,  la.,  for  a term 
of  one  year.  The  house  has  been  re- 
modeled and  redecorated  and  is  now  doing 
a capacity  business,  Mr.  Hokuf  reports. 
He  says  Melvin  is  a small  town  hut  the 
best  of  its  size  in  the  show  line. 

* 

Randolph  St.  John,  secretary  and  treas- 
urer of  the  First  National  theatre  at 
Sylacauga,  Ala.,  delivered  an  address  be- 
fore the  Exchange  Clubs  of  that  city  and 
Talladega  and  Anniston. 

* 

Ernest  J.  Wolfe,  of  Lowville,  N.  Y.,  is 
dividing  his  interests  these  days  equally 
between  his  motion  picture  theatre  and  a 
kennel  of  Great  Dane  dogs.  Just  which 
pays  the  best  on  his  investment  Mr.  Wolfe 
does  not  disclose.  At  any  rate,  the  past 
week  witnessed  two  valuable  additions  to 
the  kennel  in  imported  specimens,  one  of 
which  was  recently  featured  with  Robert 
Dix  in  the  well  known  motion  picture 
“Manhattan.” 

♦ 

The  Majestic  theatre,  in  Cohoes,  N.  Y., 
which  was  badly  damaged  by  fire  some 
months  ago,  has  been  repaired  and  will 
be  reopened  on  October  25.  The  house 
is  owned  by  Louis  Bufttner,  one  of  the 
executive  members  of  the  State  M.  P.  T. 
O.,  and  the  owner  of  houses  also  in  Hud- 
son Falls  and  Mechanicville. 

* 

John  E.  Swaim  of  Bremen,  Ind.,  has 
purchased  the  Liberty  theatre  in  Pierceton, 
Ind.  Mr.  Swaim  has  theatres  in  Bremen 
and  Milford. 

‘N 

E.  P.  Briggs,  manager  of  the  Rialto  and 
Americ  theatres  in  Sterling.  Colo.,  has  left 
for  Pueblo  where  he  will  be  in  charge  of 
the  Rialto  theatre. 


Rmleased  in  September — Now  Booking 


PRODUCERS  DISTRIBUTING  CORPORATION 


Season  1924-25  Thirty  First  Run  Pictures 


October  25,  1924 


EXHIBITORS  HERALD 


57 


“What  the  Picture  Did  For  Me  ’ 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  1924 


This  is  the  original  exhibitors’  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

*‘What  the  Picture  Did  for  Me”  is  the  one  genuine  source  of  exhibitor-written  box 
office  information. 

Address:  ”What  the  Picture  Did  for  Me,”  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

The  Courtship  of  Myles  Standish,  with 
'Charles  Ray. — The  Woman’s  Civic  Club 
wanted  a benefit  and  I gave  them  tickets 
on  this  to  sell  on  percentage.  At  my  sug- 
gestion they  tied  up  with  the  school  here 
and  in  a neighboring  town  and  packed 
the  house  with  a special  students’  mati- 
nee. Also  had  fair  business  two  evenings. 
I was  afraid  of  it  after  looking  back  in 
the  Herald  and  finding  very  few  reports 
and  most  of  them  blue,  so  we  kept  prices 
down  and  sold  it  strictly  as  an  educa- 
tional and  historical  picture.  It  seemed 
to  please  fairly  well;  a few  literary  sharps 
were  mildly  critical.  There  is  a lot  of 
footage  given  to  a tremendous  sea  storm 
and  battles  with  mutineers  (but  they  call 
’em  pirates)  on  the  Mayflower.  The  ac- 
count of  the  Pilgrims’  early  privations  is 
convincing,  but  the  ending  is  rather  tame 
when  it  ought  to  have  worked  up  to  a 
grand  climax.  Henry  W.  Longfellow  was 
a good  old  poet  in  his  day,  but  he  wants' 
to  get  more  kick  in  his  stuff  to  succeed 
as  a scenario  writer.  Nine  reels. — Roy  W. 
Adams,  Pastime  theatre,  Mason,  Mich. 

G-oing  Up,  with  Douglas  MacLean. — 
Films  in  good  condition.  A fine  comedy 
drama.  Did  not  make  expenses  on  account 
of  a hard  storm  but  was  well  liked  by 
those  who  saw  it.  Seven  reels. — 'A.  H. 
Mathias',  Airdome  theatre,  Dillsboro,  Ind. 
— General  patronage. 


Ticket  Sale 
For  Week  Is 
75.2%  Good 


for  its  kind  I suppose,  but  the  wrong 
kind.  Six  reels. — W.  A.  Clark,  Jr.,  Castle 
theatre,  Havana,  111. — General  patronage. 

The  Fighting  Sap,  with  Fred  Thomson. 
— Another  good  one  with  Thomson,  and 
Silver  King.  You  can’t  go  wrong  by  book- 
ing these.  None  better  for  the  price. 
Five  reels. — E.  A.  Armistead,  Lyric  thea- 
tre, Easley,  S.  C. 

Fools  in  the  Dark,  with  Matt  Moore  and 
Patsy  Ruth  Miller. — Good  picture.  Pleased 


Business  is  75,2%  good,  ac- 
cording to  exhibitors’  box  of- 
fice reports  printed  in  this 
issue. 


Films'  in  good  condition.  Drew  a good 
house  and  pleased  about  everyone.  Five 
reels. — A.  H.  Mathias,  Airdome  theatre, 
Dillsboro,  Ind. — General  patronage. 

F.  B.  O. 

The  Beloved  Vagabond,  with  Carlyle 
Blackwell. — All  I can  say  for  this  one  is 
that  it’s  a “hunk”  of  cheese,  so  you  had 
better  not  fool  with  it.  A good  picture 


■When  the  Devil  Drives,  with  Leah  Baird. 
— Films  good.  Drew  a good  house  and 
pleased  100  per  cent.  Some  said  it  was 
one  of  the  best  pictures  they  had  ever 
seen. — A.  H.  Mathias,  Airdome  theatre, 
Dillsboro,  Ind.--General  patronage. 

Tea  Wi'th  a Kick,  with  a special  cast. — 
Films  in  good  condition.  (jood  picture. 
Drew  a good  house  and  was  well  liked. 
Six  reels. — A.  H.  Mathias,  Airdome  thea- 
tre, Dillsboro,  Ind. — General  patronage. 

Dusk  to  Dawn,  with  Florence  Vidor. — 
Films  in  poor  shape.  Picture  no  good. 
My  people  walked  out.  Hands  off.  Five 
reels. — A.  H.  Mathias,  Airdome  theatre, 
Dillsboro,  Ind. — General  patronage. 

Till  We  Meet  Again,  with  a special  cast. 
— Films  in  good  condition.  Drew  a good 
house  and  made  money.  Book  this  one 
and  do  the  same.  Was  well  liked.  A good 
picture.  Six  reels. — A.  H.  Mathias,  Air- 
dome theatre,  Dillsboro,  Ind. — General  pat- 
ronage. 


Head  Hunters,  with  a special  cast. — 


Released  in  September — Now  Booking 
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''Heralcl  Only  ’ Club 

“Because  the  'Herald'  was  the  pioneer  in  this  field,  and  because 
we  zoill  have  a better  journal  to  which  to  turn  for  guidance  if  we 
solidly  contribute  to  the  same  one,  just  as  long  as  the  ‘Herald’ 
keeps  up  its  high  standard  of  service  I shall  write  solely  for  this 
magazine." — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 


ACCOLA,  E.  C IM 

ADAMS.  R.  W 19 

ALX£N,  C 8 

ALXIUIRE.  Mrs.  C.  C S4 

ANDERSON.  C V 116 

ANDERSON.  J A 143 

ANDERSON.  R.  L. 85 

ANDRESEN.  J.  W 104 

ANOF.I.I.,  H.  H 130 

arme:ntrout.  r.  72 

ARMISTEAD.  E.  A 66 

ASHWORTH  & BARTELS....  180 

BABIN.  M.  J 7 

BAILEY.  J 159 

BAKER,  a C.  195 

BARBER.  C.  E 87 

BARTLETT  & SON.  C.  W 103 

BAYS.  E.  C 170 

BF.l.U  Mrs.  L.  22 

BERGER,  S.  A 37 

BICKEL,  J.  C 108 

BIGGS.  W.  T 207 

BIEIRWIRTH,  H.  C 62 

BILLS,  C.  H 88 

BINOINS.  H.  H 133 

BIPRELLA  P.  215 

BODWELL,  M.  F I4i 

BOLLMAN,  V.  G 9 

BREITRICK,  D.  M 193 

BRENNER.  W.  H. 10 

BROADUS.  J.  N 177 

BROWN,  C.  L. 42 

BROWNE,  F.  L 39 

BURSON,  L.  A. 158 

DYERLY,  C.  M 43 

BYERLY,  S.  L. 30 

BYRNE.  E,  E 147 

CAIRNS,  J 23 

CARTER,  Mrs.  L.  M 55 

CAUSEY,  H 70 

CHAPMAN  & EVANS 210 

CLARK,  W.  M 105 

COLLINS,  E.  N 101 

CRAIG.  M.  T 186 

CRAIG,  W.  E 152 

CREAL.  W.  H 4 

CRONKHITE,  C.  C 89 

CROSBY  & SCHWIERSKE 44 

DASPIT,  H 31 

DeBAGGIO.  H 40 

DeMORDANT,  P 76 

DEYO,  L 174 

DINSMORE  & SON 90 

DOLWING,  R.  L. 41 

DURBIN,  P.  J 127 

EAGAN,  H.  J 112 

ELLIOTT,  E.  H 63 

ENLOE,  J.  J 134 

ESTEE,  P.  a 24 

EULER,  J.  R 26 

FARNSWORTH,  R 110 

FARRAR,  S 206 

FAWKS,  E.  L 219 

FAY,  L.  M 202 


FAYTLE,  M.  F 163 

FOSTER,  M.  P 73 

FOX,  Mr.  emd  Mrs.  E 64 

FREEMAN,  F.  L. 81 

GAILEY,  E.  E 94 

GARDNER,  B.  B 214 

GARDNER,  J.  M 213 

GAUDING,  H.  W....,^ 45 

GETTING,  R.  C. 201 

GIACOMA  BROS 199 

GRAY.  L.  EL 135 

GREEN,  S 168 

GUERIN.  W.  R 82 

HARRIS,  F.  N 77 

HARRISON.  M 169 

HARTMAN,  C.  M 154 

HAWKINS.  J.  W 200 

HELD,  P.  G.  32 

HESS,  U S 95 

HICKMAN.  R.  W 83 

HILLYER.  M 137 

HILTON,  O.  A.  B 28 

HINDS,  F.  C 11 

HINDSi,  W 173 

HOADLEY,  E.  C 197 

HOFFMAN.  P.  B 114 

HOPKINSON.  JR..  F.  S 131 

HORN  & MORGAN 58 

HORNUNG.  A.  56 

HOUSEY.  J.  A 198 

HUESTIS,  B.  E 106 

HUMPHREY,  W.  H 212 

HUTCHISON.  R.  0 194 

IHDE,  S.  G 46 

JENKINS,  J.  C 3 

JENSEN  BROS Ill 

JESSEEL  Mr.  and  Mrs.  T.  R...  47 

JOHNSON,  F.  L. 205 

JOHNSON.  O.  W 78 

JUDGE  & WOOLSEY 164 

KATZENBACH,  E.  L 218 

KENNEASTER,  J.  S 172 

KHATTAR.  G 51 

KIMBRO,  Mrs.  W.  M 211 

KING,  L.  G 209 

KINGERY,  R.  H 123 

KIRKMAN,  W.  G. 190 

KOBORG,  C.  W 188 

KOCH,  G.  H 165 


KOOKER,  D.  A 52 

KOOPMAN,  J 132 

KOTTAS,  EL  V 150 

KRAUTH,  P 149 

KUDLACEK.  J.  J 67 

LAMBERT,  O.  W 148 

LANGACHER,  C.  W 59 

LEEK,  L.  N 196 

LOWF.1.1,  B.  S 86 

LUNA.  E.  D 96 

LYMAN,  C.  H- 128 

LYNCH.  C.  H. 71 

MacPHERSON,  O.  E 117 

MALPHURS,  C 178 

MARTIN,  H.  G 48 

McCORMICK,  B.  P 49 

McCOY,  H.  C 192 

MEECE  & HALE  121 

MENDENHALL,  C.  A 12 

MEYER,  F.  S 2 

MILES,  A.  N 13 

MILLER,  C.  E 166 

MILLER,  C.  R 14 

MILLER.  L.  A. 145 

MILLWARD,  V 102 

MITCHELL,  R.  E 221 

MOOREL  L.  R 74 

MOORE,  Mrs.  J.  W. 25 

MOORE,  P 124 

MORGAN,  A.  M 136 

MORRIS,  P.  E 126 

MOULTON,  C.  H 68 

MUNSON,  C 122 

MUSSON,  W.  H 50 

NEIS,  A.  R 125 

NICKELL,  C.  W 216 

NORTON.  B 182 

O'HARA,  F.  J 80 

OLLER,  L 139 

O’NEIL.  E.  J 109 

O’TOOLE,  A.  B 176 

OTTEN,  H.  J 197 

PARKS.  O.  E 60 

PARTRICK,  H.  E 204 

PATRICK,  W.  D 97 

PEITZ.  P.  B 115 

PERRY.  F 156 

PERUNKO,  L.  J 221 

PFEIFFER,  R 113 


PFLUGER,  H.  H.  171 

PHILLIPS,  D.  EL  M7 

PILLIOD.  L.  A. 33 

PORTELL,  J.  G 69 

POWERSi  C.  H 20 

PRICE.  A.  J 208 

RADTKE,  T.  W 220 

RAND.  P S 

REA.  G.  A 1 

REDISKE,  G.  F 34 

REEVE,  H 203 

RESTIVO,  J 162 

REYNOLDS,  E.  J »1 

REYNOLDS,  J.  M 179 

RICE,  R.  B 191 

RILEY,  R.  R 38 

RITTER,  G.  J 75 

RIVA,  Mrs.  C.  A 15 

RODGERS,  F.  C 144 

ROSSER,  R.  P 161 

ROYSTER.  M 175 

RYAN.  C.  H 57 

SABIN,  F.  E 16 

SAMPLE,  F.  R 61 

SAUNDERS,  E 129 

SCHMIDT,  J.  W 92 

SELK,  H.  G. 138 

SHOUF,  W.  J 189 

SHOYER,  Dr.  M 183 

SILVER  & SON,  W.  H 120 

SIMPSON.  C.  H 157 

SITTON  & SON,  A.  P 151 

SMITH.  Mrs.  R.  B 142 

SMITH,  R.  W 217 

SPAIN  HOUR,  C.  A 100 

STANTON,  M 27 

STARKEY.  G.  C 17 

STEEL,  A 98 

STETTMUND.H.  G 6 

STEVEJ4SON,  G 160 

SUSZYCKI,  A.  A 99 

SWARTOUT,  E.  W 35 

TALBERT,  J.  H. 162 

THOMPSON,  H.  P 21 

TILLER,  J 29 

TOPE,  G.  W 119 

VAN  ALSTYNE,  L.  A.  187 

VAN  NOY,  H 36 

VAN  STRAIT,  W.  J 118 

VAUGHAN,  G 53 

VEATCH,  A.  L 65 

VETTER,  E.  H 153 

WENGER,  R.  S 181 

WERNER.  A.  C.  146 

WETZ,  J.  H 140 

WHARTON.  E,  L 79 

WILCOX,  L.  M 185 

WHITE.  D.  A. 84 

WILLIAMS,  E.  J 146 

WILLIAMS,  J.  M 93 

WILLIAMSON.  A.  E 155 

WNTERBOTTOM,  W 18 


all.  Full  of  comedy,  but  did  not  draw  very 
well.  No  fault  of  picture — probably  the 
title.  Seven  reels. — E.  E.  Byrne,  Colum- 
bia theatre,  Athens,  Ohio. — Small  town 
patronage. 

The  Girl  of  the  Iiimherlost,  with  Glory 
Grey. — Here  is  a real  picture.  Don’t  be 
afraid  to  step  on  it.  Done  fine  business 
in  extremely  hot  weather.  Get  behind  this 
one.  Six  reels. — E.  E.  Byrne,  Columbia 
theatre,  Athens,  Ohio. — Small  town  patron- 
age. 

His  Forgotten  Wife,  with  Madge  Bel- 
lamy.— This  picture  went  good  for  two 
days.  Nice  acting  and  a good  clean  story. 
— E.  E.  Byrne,  Columbia  theatre,  Athens, 
Ohio. 

The  Silent  Stranger,  with  Fred  Thom- 


son.— This  is  a good  Western  that  you 
can  buy  right  and  will  please  90  per  cent. 
— Grand  theatre,  Shawneetown,  111. — Gen- 
eral patronage. 

The  Silent  Stranger,  with  Fred  Thom- 
son.— Thomson’s  pictures  are  as  near  100 
per  cent  on  the  whole  as  westerns  can  be 
made.  “The  Silent  Stranger”  is  extremely 
interesting.  Print  good.  Five  reels. — W. 

E.  Elkin,  Temple  theatre,  Aberdeen,  Miss. 
— Neighborhood  patronage. 

The  Silent  Stranger,  with  Fred  Thom- 
son.— Buy  these  Thomson  pictures.  Some 
say  F.  B.  O.  will  raise  the  price  on  the 
next  eight,  but  I am  not  worrying,  as 

F.  B.  O.  has  always  treated  me  fair. — 


Geo.  C.  Starkey,  Grand  Opera  House,  Mon- 
tour Falls,  N.  Y. 

There’s  IVIillions  In  It,  with  a special 
cast. — Cannot  give  this  one  much,  but  it 
got  by  as  a fair  program  picture,  but 
something  was  lacking  and  I cannot  say 
what.  I used  it  for  a filler  and  it  did 
only  fair  with  a two-reel  comedy.  Six 
reels. — S.  B.  Johnson,  Regent  theatre,  Ma- 
rianna, Ark. — General  patronage. 

Yankee  Madness,  with  Billie  Dove. — They 
admire  Billie  here  and  so  do  I but  give 
her  something  better  to  work  on. — Grand 
theatre,  Shawneetown,  111. 

Yankee  Madness,  with  a special  cast. — 
If  your  patrons  like  action  pictures,  this 
should  suit  very  well  as  there  are  several 
good  lively  fights  in  it,  and  a revolution 
in  the  last  reel  that  will  make  your  pa- 
trons take  notice.  Our  patrons  like  this 
kind.  It  is  of  South  America.  Five  reels. 
— W.  J.  Shoup,  De  Luxe  theatre,  Spearville, 
Kan. 

Lights  Out,  with  Ruth  Stonehouse. — A 
good  picture  of  the  crook  type.  Seven 
reels. — ,1.  W.  Andresen,  Rialto  theatre,  Co- 
zad.  Neb. 

Lights  Out,  with  Ruth  Stonehouse. — 
They  should  have  never  come  on.  Did 
not  pay  film  rental.  Glad  of  it.  Lay  off. 
— Grand  theatre,  Shawneetown,  111. — Gen- 
eral patronage. 

Lights  Out,  with  Ruth  Stonehouse. — 
This  is  no  special  by  any  stretch  of  the 
imagination,  but  is  a dandy  program  pic- 
ture which  will  keep  ’em  guessing  from 
start  to  finish.  Very  good.  Six  reels. — 
Wm.  E.  Tragsdorf,  Trags  theatre,  Neills- 
ville,  Wis. — Small  town  patronage. 

The  Dangerous  Coward,  with  Fred  Thom- 
son.— Some  picture.  Fred  aiways  produces 
a crackerjack.  Everyone  I have  had  has 
been  a pippin.  You  can’t  go  wrong  on 
these.  Fred  is  becoming  more  popular  at 
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each  showing.  Has  all  the  Western  stars 
beaten  is  my  judgment.  Some  class  to 
his  work.  Five  reels. — E.  A.  Armistead, 
Lyric  theatre,  Easley,  S.  C. 

The  Bangerous  Coward,  with  Fred  Thom- 
son.— Another  good  Thomson.  One  of  the 
best.  More  fighting  in  one  round  than 
the  whole  Dempsey-Gibbons  fight  picture. 
We  like  the  Thomson’s.  In  all  of  his  pic- 
tures shown  he  has  only  drawn  a gun 
once.  It  is  good  clean  western.  But  wait 
until  you  try  to  buy  the  next  series,  they 
want  more  money  than  you  ever  paid  for 
any  western,  which  puts  him  out  of  our 
class.  No  small  town  can  run  them  at 
the  price  they  are  asking.  Isn’t  it  a 
shame,  soon  as  they  find  out  that  a pic- 
ture pleased  then  they  set  out  to  rob 
everyone  they  can.  F.  B.  O.  usually  does 
not  resort  to  this  sort  of  thing.  Five 
reels. — H.  D.  McChesney,  Princess  theatre, 
Crandon,  Wis. — Small  town  patronage. 

The  Dangerous  Coward,  with  Fred  Thom- 
son.— Pleased  everyone,  full  of  action,  very 
good.  We  like  them  for  they  are  not  all 
gun  play.  Especially  good  for  the  small 
town.  Five  reels. — H.  D.  McChesney, 
Princess  theatre,  Crandon,  Wis. — Small 
town  patronage. 

The  Dangerous  Coward,  with  Fred  Thom- 
son.— Plus.  This  is  one  of  Fred’s  extra 
good  ones.  Silver  King  is  also  very  good 
in  this  one.  Have  only  one  more  of  this 
series  left  to  run.  Too  bad  he  didn’t 
make  about  twenty  in  the  series.  Five 
reels. — Wm.  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

The  Mask  of  Dopes,  with  Fred  Thomson. 
— Fair.  Good  western  picture,  but  we  did 
not  do  as  much  business  on  this  one  as 
we  did  on  “North  of  Nevada.”  Six  reels'. 
— Lake  View  theatre.  Lake  View,  la. 

The  Mask  of  Dopes,  with  Fred  Thomson. 

• — While  not  as  strong  as  most  of  the  oth- 
ers of  this  series  the  personality  and  ac- 
tivity of  Thomson  and  his  horse  put  it 
over  in  fine  shape.  Five  reels. — Guy  S. 
Abbott,  Hamline  theatre,  Estelline,  S.  D. 
— Small  town  patronage. 

The  Mask  of  Dopes,  with  Fred  Thomson. 

■ — Good  Western.  Thomson’s  a comer  and 
his  horse  is  great.  I run  these  on  Satur- 
days and  they  go  over  big.  Five  reels. — 
E.  E.  Byrne,  Columbia  theatre,  Athens,  Ohio. 
— Small  town  patronage. 

The  Fighting  Sap,  with  Fred  Thomson. 
— The  kind  of  production  that  is  liked  by 
the  male  patrons  on  a Saturday  night. 
While  the  pictures  in  which  Fred  Thom- 
son appears  are  not  extraordinary  as  far 
as  stories  and  directors  are  concerned,  they 
have  action  and  a fine  horse,  which  is 
what  is  wanted  by  the  country  trade  that 
comes  to  town  on  a Saturday  night.  Five 
reels. — Eugene  Pellettieri,  Princess  and 
Gem  theatres,  Oconto,  Wis. — Small  town 
patronage. 

Noith  of  Nevada,  with  Fred  Thomson. 
— A mighty  good  picture  that  seemed  to 
please  a fair  sized  Saturday  night  audi- 
ence. Silver  King  a wonder.  Five  reels. 
— R.  C.  Geeting,  Lyric  theatre,  Chappell, 
Neb. — Small  town  patronage. 

Blow  Your  Owu  Horn,  with  a special 
cast. — First  part  very  silly.  Only  fair. — 
Grand  theatre,  Shawneetown,  111. 

Judgment  of  the  Storm,  with  Lloyd 
Hughes. — Good  picture  that  pleased.  But 
I can’t  tell  just  when  P.  B.  O.  has  a real 
good  picture.  They  raise  so  much  racket 
about  them  all.  'Their  press  sheets  look 
like  Barnum  & Bailey’s  barn  posters.  Seven 
reels. — J.  S.  Walker,  Alamo  theatre.  Moody, 
Texas. — Small  town  patronage. 

Dasrtime  Wives,  with  a special  cast.- — ■ 
Very  good  program  picture. — Grand  thea- 
tre, Shawneetown,  HI. — General  patronage. 

The  Mysterious  Witness,  with  Robert 
Gordon. — A good  western  picture  that  is 
well  acted  and  done.  Will  please  the  ma- 
jority. Six  reels. — W.  A.  Clark,  Jr.,  Castle 
theatre,  Havana,  111. — General  patronage. 

The  Flying  Dutchman,  with  a special 
cast. — Rotten.  Don’t  run  it  at  any  price. 
Salesmen  should  be  run  out  of  town  that 
try  to  sell  it  to  you. — G.  A.  Peterson,  Cozy 
theatre,  Hollis,  Okla. 

Unknown  Purple,  with  a special  cast. — 
Pleased  them  all,  and  a real  one  of  its 
kind.  Run  it  if  you  can  buy  it  right. 
Pleased  them  all.  Drew  city  and  farm. 


Tlie  Contrit)  utor  s Column 


A Member  in  the  Making 

Ernest  Vetter,  H.  O.  C.  member  No. 

153,  is  putting  his  junior  partner  through 
a course  of  intensive  training.  Some  day 
this  youngster’s  going  to  be  an  exhibitor 
par  excellence,  especially  if  the  proud 
father  continues  the  Herald  as  the  text 
book.  Says  Mr.  Vetter: 

“I  am  enclosing  a photo  of  my  junior 
partner  ‘reading’  Exhibitors  Herald.  He 
thinks  it’s  the  best  there  is.  The  Herald 
is  a great  help  to  us  in  selecting  our 
pictures  and  in  advertising  them  as  well. 

“I  have  not  yet  received  a copy  of  the 
‘Box  Office  Record.’  Has  it  been  sent 
out  yet?  Don’t  forget  to  send  us  one.” 

If  you  haven’t  yet  received  your  ‘B. 

O.  R.’  there  is  that  possibility  that  your 
junior  partner  has  confiscated  it.  Seri- 
ously, it  went  into  the  mails  several  days 
ago  and  your’s  should  have  arrived  by 
now. 

Glad  to  Have  You,  Mr.  Perunko 

No.  321  has  been  added  to  the  roster  of  the  “Herald  Oiilv”  Cltih. 
Louis  J.  Perunko,  Sunset  theatre,  Tacoma,  Wash.,  is  our  newest  member. 
And  ivc  all  zvelcome  you,  Mr.  Perunko,  to  our  fold. 

The  Exhibitors  Make  It  So 

Writes  Charles  Lee  Hyde,  Grand  theatre,  Pierre,  S.  D. : “Trust 
the  ‘Record’  will  come  along  soon.  It’s  the  most  valuable  booking 
and  buying  guide  I have.” 


"Here’s  a picture  we’d  better 
book,  daddy,’’  says  Richard, 
junior  partner  of  Ernest  Vet- 
ter, as  he  read's  the  "What 
the  Picture  Did  for  Me"  de- 
partment. 


— G.  A.  Peterson  , Cozy  theatre,  Hollis, 
Okla. 

Fhantom  Justice,  with  a special  cast. — • 
A detective  story  that  has  quite  a few 
thrills  in  it.  Just  a fair  program  that 
will  get  by.  Six  reels. — W.  A.  Clark,  ,Ir., 
Castle  theatre,  Havana,  HI. — General  pat- 
ronage. 

The  White  Sin,  with  Madge  Bellamy. — 
Good  picture  that  pleased  90  per  cent. 
Six  reels. — E.  E.  Byrne,  Columbia  theatre, 
Athens,  Ohio. — Small  town  patronage. 

The  Mailman,  with  Ralph  Lewis. — Real 
one.  I bought  it  right  and  it  went  over 
big.  F.  B.  O.  is  okay  if  they  are  held 
in  place.  But  they  try  to  shoot  prices 
higher  when  they  can.- — G.  A.  Peterson, 
Cozy  theatre,  Hollis,  Okla. 

The  Third  Alarm,  with  Ralph  Lewis. — 
Good  feature. — C.  H.  Appleman,  Paramount 
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theatre,  Star  City,  Ind. — Neighborhood  pat- 
ronage. 

Crashin’  Thru,  with  Harry  Carey. — Pair. 
— C.  H.  Appleman,  Paramount  theatre. 
Star  City,  Ind. — Neighborhood  patronage. 

The  Pourth  Musketeer,  with  Johnnie 
Walker. — Pretty  good. — C.  H.  Appleman. 
Paramount  theatre.  Star  City,  Ind. — Neigh- 
borhood patronage. 

Captain  Ply  By  Night,  with  Johnnie 
Walker. — Fair  only. — C.  H.  Appleman, 
Paramount  theatre.  Star  City,  Ind. — Neigh- 
borhood patronage. 

The  Woman  Who  Sinned,  with  May 
Busch. — A well  balanced  photo-drama. 
Good  direction,  well  played  and  good  box 
office  production. — J.  H.  Phillips,  Photoplay 
theatre.  New  York,  N.  Y. 

Let's  Go,  with  Richard  Talmadge. — A 
real  honest-to-goodness  picture.  Pull  of 
thrills,  from  beginning  to  end.  Few  better 
ones.  Six  reels. — E.  A.  Armistead,  Lyric 
theatre,  Easley,  S.  C. 

First  National 

The  Sea  Hawk,  with  Milton  Sills. — Here 
it  is,  fellows,  a 100  per  cent  picture  if 
there  ever  was  one.  “The  Sea  Hawk”  was 
a crackerjack  of  a story,  and  the  film  does 
it  complete  justice.  Direction  that  is  fault- 
less— the  story  runs  along  without  a sin- 
gle false  note;  a cast  that  could  not  be 
improved  upon;  a story  that  has  every- 
thing, love  Interest,  action,  thrills,  so  ab- 
sorbing that  the  twelve  reels  seem  no 
more  than  four  or  five.  Money  and  lots 
of  it  has  been  spent  on  this  picture  and 
it  is  one  picture  where  they  got  their 
money’s  worth.  I would  class  it  as  one  of 
the  two  best  pictures  now  on  the  market 
— the  other  being  “The  Ten  Command- 
ments.” Milton  Sills  has  done,  without 
doubt,  the  best  work  of  his  career,  while 
Wallace  Beery  as'  the  old  sea  captain  cap- 
tures the  audience  from  the  start.  I saw 
this  picture  clear  through  twice,  and  can 
recommend  it  to  anybody,  anywhere,  any- 
time. Rental  is  high  on  it  yet,  and  we 
lost  money,  but  man  alive,  what  a picture. 
It  is  one  of  the  unexplainable  mysteries 
that  such  a picture  as  this  should  not  have 
caused  us  to  hang  out  the  S.  R.  O.  sign. 
Twelve  reels. — Louis  A.  Van  Alstyne, 
Quality  theatre,  Cullom,  Ind. 

Plirting  With  Love,  with  Colleen  Moore. 
Good.  The  kind  that  makes  you  reel  good 
to  show,  and  see  them  come  out  smiling 
and  hear  them  repeating,  “Fine.  Why 
don't  you  have  more  like  this?  When  will 
you  have  Colleen  again?’  ’and  then  to 
think  what  Motion  Picture  World  said  in 
their  criticism.  Get  a World  and  read  it. 
They  knocked  it  the  worst  of  any  criti- 
cism I ever  read.  Another  proof  that  one 
man  criticism  is  the  'bunk.  Maybe  First 
National  did  not  hand  the  critics  a tip 
and  still  some  continue  to  knock  Mae 
Tinee.  Her’s  are  no  more  than  others. 
Films  good.  Better  than  average  business, 
four  days. — R.  S.  Wenger,  Victory  theatre. 
Union  City,  Ind. 

Tarnish,  with  a special  cast. — This  is  a 
very  excellent  modern  story  well  done, 
the  cast  is  one  of  the  best.  Every  person 
making  the  best  of  their  part.  Ronald 
Colman  who  is  a new  First  National  star 


is  very  satisfactory  as  the  lead  and,  say, 
boy,  Marie  Prevost  knocked  ’em  cold  in 
doing  her  stuff,  and  Mae  McAvoy  does  the 
best  thing  in  this  one  that  she  has  ever 
done.  Showing  this  at  same  time  of  show- 
ing in  Chicago,  at  the  Chicago  theatre. 
I had  a right  to  believe  I would  have  sat- 
isfactory business,  but  the  reverse.  Busi- 
ness poor  after  big  exploitation.  Seven 
reels. — M.  T.  Brenner,  Cozy  theatre,  Win- 
chester, Ind. 

The  Woman  on  the  Jury,  with  Sylvia 
Breamer. — ’Positively  one  of  the  best  pic- 
tures I have  run  in  many  months  and  I 
have  run  lots  of  them.  Everybody  gave 
it  a good  hand.  The  only  fault  that  I 
had  with  it  was  it  was  awfully  weak  at 
the  box  office.  I do  not  know  why,  for  the 
picture  is  sure  there  and  then  some.  Here’s 
one  time  that  the  words  “all  star”  mean 
“all  star”  and  every  star  fits  their  part 
like  a glove.  Another  feature  that  I liked 
was  it  was  not  padded.  Seven  reels  of 
picture.  Some  directors  would  have  made 
it  in  about  ten  or  twelve  reels,  but  Mr. 
Hoyt  scored  one  by  giving  a picture  and 
not  padding.  If  I had  had  a good  box 
office  return,  it  would  have  been  the  end 
of  a perfect  day  for  me.  Seven  reels. — 
S.  B.  Johnson,  Regent  theatre,  Marianna, 
Ark. — General  patronage. 

The  Woman  on  the  Jury,  with  Sylvia 
Breamer. — A splendid  production  that  drew 
well  on  a Thursday  and  Friday  and  gave 
general  satisfaction.  Great  many  favor- 
able comments.  Seven  reels. — R.  G.  Geet- 
ing.  Lyric  theatre,  Chappell,  Neb. — Small 
town  patronage. 

Cytherea,  with  Lewis  Stone. — Fair. 
Story  a little  too  risque  for  us  but  acting 
is  wonderful.  Be  your  own  judge.  Seven 
reels. — G.  L.  Redman,  Monroe  theatre,  Mon- 
roe, Wis. — Neighborhood  patronage. 

The  Enchanted  Cottage,  with  Richard 
Barthelmess. — Cannot  hand  this  one  much. 
Your  patrons  will  say  it  was  good  or  rot- 
ten. No  happy  medium.  Either  like  it 
or  did  not.  Business  was  awfully  light. 
Eight  reels. — S.  J.  Johnson,  Regent  thea- 
tre, Marianna,  Ark. — General  patronage. 

The  Girl  in  the  Limousine,  with  Larry 
Semon. — This  is  the  best  comedy  Larry 
ever  made.  You  would  not  think  he  could 
hold  up  for  six  reels,  but  there  is  one 
thing  happening  after  another.  Films  good. 
Average  business  three  days  with  carnival 
to  buck.  Six  reels. — R.  S.  Wenger,  Vic- 
tory theatre,  L^nion  City,  Ind. 

The  Goldfish,  with  Constance  Talmadge. 
— A picture  that  pleased  about  50-50. 
Played  Sunday  and  Monday  nights  to  just 
fair  business.  Eight  reels. — R.  C.  Geet- 
ing.  Lyric  theatre,  Chappell,  Neb. — Small 
town  patronage. 

The  Goldfish,  with  Constance  Talmadge. 
— Something  that  should  never  be  released. 
— J.  H.  Phillips,  Photoplay  theatre.  New 
York,  N.  Y. 

Lilies  of  the  Field,  with  Corinne  Grif- 
fith.— ’Plus.  Best  picture  yet  from  Corinne 
Griffith.  Something  to  it  that  seems  to 
draw  the  people.  Had  unusually  large 
number  remark  how  good  a picture  it  was. 
Nine  reels. — Lake  View  theatre.  Lake 
View,  la. 

The  Marriage  Cheat,  with  Percy  Mar- 


mont. — A fairly  good  picture  but  not  big. 
Pleased  majority. — H.  S.  Robbins,  Robin- 
hood  theatre.  Grand  Haven,  Mich. 

The  Perfect  Flapper,  with  Colleen  Moore. 

• — A very  fine  picture  which  did  very  good 
business.  Pleased  all. — H.  S.  Robbins, 
Robinhood  theatre.  Grand  Haven,  Mich. 

A Self  Made  Failure,  with  Lloyd  Hamil- 
ton.— A few  like  this  and  Ben  and  Lloyd 
will  be  in  the  Charles  Ray  class!  Has- 
beens.  Too  long,  s]ow  and  faded.  A few 
laughs  might  have  been  all  right  for  five 
reels,  but  eight — never!  Photography  the 
best.  Films  good.  Average  business  three 
days. — R.  S.  Wenger,  Victory  theatre. 
Union  City,  Ind. 

A Self  Made  Failure,  with  Lloyd  Hamil- 
ton.— A big  surprise  to  my  patrons.  Lloyd 
Hamilton  played  as  he  never  did  before 
from  two-reel  comedy  to  an  eight-reel 
feature.  Well  pleased.  Eight  reels. — J. 
H.  Phillips,  Photoplay  theatre.  New  York, 
N.  Y. 

Single  Wives,  with  Corinne  Griffith. — If 
you  like  Corinne  Griffith  you  will  like  this'. 
She  sure  shines.  Some  of  the  best  acting. 
Films  good.  Average  business  four  days 
with  carnival  in  town.  Damn  them! — R. 
S.  Wenger,  Victory  theatre,  Union  City, 
Ind. 

Son  of  the  Sahara,  with  a special  cast. — 
Just  one  of  those  pictures  not  a real 
super  but  fairly  good.  Attendance  fair. — 
H.  S.  Robbins,  Robinhood  theatre.  Grand 
Haven.  Mich. 

The  White  Moth,  with  Conway  Tearle. — 
Plus.  Wonderful  picture,  well  acted. 
These  are  the  kind  of  pictures  that  go 
over.  Plenty  of  pep  and  snap  all  the  way 
through.  Acting  of  Tearle  exceptional. 
He  is  best  male  star  on  the  screen  today. 
Eight  reels. — Lake  View  theatre.  Lake 
View,  la. 

Those  Who  Dance,  with  Blanche  Sweet. 
— Some  fine  picture  of  the  kind.  Some  ob- 
jected to  it  but  it  was  a good  picture  with 
good  house. — Grand  theatre,  Shawneetown, 
111. — General  patronage. 

Why  Men  Leave  Home,  with  Lewis  Stone. 
— The  title  certainly  brings  them  in.  Had 
a very  good  attendance  on  a Sunday  night 
and  fair  on  a Monday  night.  Can  say 
pleased  95  per  cent.  Eight  reels. — ’R.  C. 
Geeting,  Lyric  theatre,  Chappell,  Neb. — 
Small  town  patronage. 

Why  Men  Leave  Home,  with  Lewis  Stone. 
— This  is  very  good  entertainment  but 
Stone  is  too  old  to  draw  well  in  a role 
like  that.  However,  they  all  liked  the  pic- 
ture.— A.  F.  Jenkins,  Community  theatre, 
David  City,  Neb. 

Why  Men  Leave  Home,  with  Lewis  Stone. 
— Plus.  Exceptionally  clever  picture.  One 
of  the  best  we  have  had  in  a long  time. 
Plenty  of  humor  and  the  picture  is  full 
of  married  life  facts.  Eight  reels. — Lake 
View  theatre.  Lake  View,  la. 

Fotash  and  Perlmntter,  with  Betty 
Blythe. — If  you  liked  it  on  the  stage,  don’t 
miss  it  on  the  screen.  It  is  better,  bigger, 
greater,  funnier  than  ever  before.  Eight 
reels. — D.  E.  Knorr,  Pergola  theatre,  Al- 
lentown, Pa. — Family  patronage. 

Potash  and  Perlmntter  with  Betty 
Blythe. — One  of  the  best  comedies  I ever 
had.  It  pleased  good  houses  for  me  on 
Sunday  and  Monday.  Eight  reels. — W.  T. 
Biggs,  Unique  theatre,  Anita,  la. 

Black  Oxen,  with  Corinne  Griffith. — Plus. 
This  drew  fairly  well  but  not  quite  as 
well  as  we  expected.  Personally  did  not 
care  for  it  at  all  and  don’t  think  the  crowd 
did.  Most  of  them  said  the  ending  was 
so  silly  it  spoiled  the  whole  story.  I 
agreed  with  them.  Acting  fine.  I guess 
they  did  as  well  as  possible  with  the  story. 
Eight  reels. — E.  C.  Hoadley,  Square  Town 
theatre,  Brooklyn,  Mich. — Small  town  pat- 
ronage. 

The  Love  Master,  with  Strongheart. — 
We  expected  this  to  be  good  and  draw  well 
but  it  went  beyond  that,  it  nearly  broke 
our  record.  Played  it  to  S.  R.  O.  and  no 
one  was  sorry  they  came.  Heard  a great 
deal  of  praise  for  it.  Strongheart  was 
good,  but  aside  from  that  it  was  a fine 
story,  fine  acting  and  beautiful  scenery. 
It  would  pay  anyone  to  book  this  and  boost 
it.  Seven  reels.- — E.  C.  Hoadley,  Square 
Town  theatre,  Brooklyn,  Mich. — Small  town 
patronage. 

Flaming  Youth,  with  Colleen  Moore. — 
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Drew  a fair  amount  of  sensational  lovers 
and  pleased  g'enerally.  Nine  reels. — F.  L. 
Johnson,  Johnsonian  theatre,  Ripley,  N.  Y. 
— Small  town  patronage. 

Flaming  Youth,  with  Colleen  Moore. — 
This  picture  is  overdone.  Too  much  pos- 
ing on  the  part  of  Miss  Moore. — 'John 
Esterl,  Rex  theatre.  Park  Falls,  Wis. 

The  Huntress,  with  Colleen  Moore. — Just 
a passover  program  picture  with  spurts 
of  clean  comedy.  Overdrawn  but  well 
acted.  One  of  these  “well,  we’ll  stand  for 
for  it  ’cause  it’s  Colleen’s,”  so  that’s  that. 
Six  reels. — Giacoma  Bros.,  Crystal  theatre. 
Tombstone,  Ariz. 

The  Htintress,  with  Colleen  Moore. — A 
very  good  picture  and  comments  very  sat- 
isfying. A different  kind  of  picture  from 
the  other  Colleen  Moore  pictures  and  one 
that  will  please  every  kind  of  patron. 
Seven  reels. — Mack  Behrendt,  Grand  thea- 
tre, Elyria,  Ohio. 

Fainted  People,  with  Colleen  Moore. — 
This'  was  sure  fine.  Better  type  of  story 
than  “Flaming  Youth.”  This  little  star 
has  them  all  guessing,  and  they  all  turn 
out  to  see  her  and  all  said  good.  Seven 
reels. — A.  F.  Jenkins,  Community  theatre, 
David  City,  Neb. 

Fainted  People,  with  Colleen  Moore. — 
Plus.  One  of  the  best  small  town  pictures. 
Did  not  draw  as  well  as  “Flaming  Youth,’’ 
but  it’s  just  as  good  with  more  comedy. 
Colleen  is'  liked  here  and  we  think  this 
her  best  picture.  Seven  reels. — E .C.  Hoad- 
ley.  Square  Town  theatre,  Brooklyn,  Mich. 
— Small  town  patronage. 

The  Brass  Bottle,  with  Barbara  LaMarr. 
— This  picture  terrible.  The  audience  did 
not  know  what  it  was  all  about.  Walked 
out  during  the  picture.  If  you  want  to 
keep  them  out  buy  this  one.  Six  reels. — 
Mack  Behrendt,  Grand  theatre,  Elyria,  O. 

Peck’s  Bad  Boy,  with  Jackie  Coogan. — 
Old  but  one  of  the  best  we  ever  used. — 
C.  H.  Appleman,  Paramount  theatre.  Star 
City,  Ind. — Neighborhood  patronage. 

Trouble,  with  Jackie  Coogan. — Good. 
Pleased  all.  Was  rained  out  second  night. 
Five  reels. — W.  H.  Pflaum,  Doric  theatre, 
Hannah,  N.  D. 

Circus  Days,  with  Jackie  Coogan. — Here 
is  a real  good  picture,  and  a little  fellow 
star  that  always  pleases  our  patrons.  If 
you  haven’t  bought  it,  better  do  so,  now, 
as  it  can  be  bought  right.  First  National 
is  giving  us  little  fellows  a chance  on 
these  pictures.  Six  reels. — W.  J.  Shoup, 
DeLuxe  theatre,  Spearville,  Kan. — Small 
town  patronage. 

Circus  Days,  with  Jeckie  Coogan. — Not 
necessary  to  report  on  this  as  everybody 
knows  all  his  stuff  is'  good  when  they  let 
him  be  a boy  and  wear  his  old  cap.  Wish 
I had  some  more  in  which  he  was  .Jackie 
Coogan  instead  of  a dressed-up  actor.  Six 
reels. — 'J.  S.  Walker,  Alamo  theatre.  Moody, 
Texas. — Small  town  patronage. 

Circus  Days,  with  Jackie  Coogan. — Best 
Jackie  Coogan  to  date  except  “Peck’s  Bad 
Boy.’  Pleased  at  least  95  per  cent.  Six 
reels. — W.  H.  Pflaum,  Doric  theatre,  Han- 
nah, N.  D. 

The  Bterual  City,  with  Marbara  LaMarr. 
— Fair.  This  is  not  the  proper  picture  for 
a small  town.  Too  many  mob  scenes,  etc. 
Picture  good,  however.  Some  thought  it 
wonderful  but  does  not  please  the  large 
majority.  Eight  reels. — Lake  View  thea- 
tre, Lake  View,  la. 

The  Hottentot,  with  Douglas  MacLean. 
— A scream,  one  of  the  best  ever  made. — ■ 
C.  H.  Appleman,  Paramount  theatre.  Star 
City,  Ind. — Neighborhood  patronage. 

The  Hottentot,  with  Douglas'  MacLean. 
— Well  received  by  both  sexes.  Not  one 
kick  and  many,  many  favorable  comments. 
Personally  I thought  it  the  funniest  pic- 
ture I ever  saw.  If  Lloyd  had  made  it  a 
double  triple,  quadruple-super-comedy  de 
luxe  luxe  luxe  and  doubled  the  price  four 
or  five  times'  that  of  “Safety  Last,”  “Why 
Worry”  and  “Girl  Shy”  all  put  together 
and  then  hijacked  us  for  our  bank  account 
in  the  end.  Any  exhibitor  that  has  not 
run  this  should  boolt  it  and  boost  it  to  the 
limit.  It  will  stand  it.  Seven  reels. — 
C.  H.  Bills,  Opera  House,  Lenora,  Kan. — ■ 
Small  town  patronage. 

Bell  Boy  13,  with  Douglas  MacLean. — 
Just  fair. — C.  H.  Appleman,  Paramount 


DEAR  EDITOR: 


Lavender,  la.,  Oct.  13,  1924. 


I’m  out  touring  Iowa  with  W.  R.  W.  in  his  Super-six  and  I’m  certainly 
earning  our  salary.  This  was  to  be  a 
vacation  trip  for  Bill — as  he  is  familiarly 
known  to  the  Herald  staff — but  his  ideas 
of  a vacation  and  mine  don’t  co-incide. 

Bill  sez,  “Give  me  the  country.  I’m 
tired  of  the  city  life  with  its  jazz,  sur- 
charged excitement  and  over-indulgence 
in  the  ceaseless  struggle  to  keep  up  with 
the  latest  pictures.  Let’s  go  back  to 
nature.”  And  he  hits  the  pike  for  Iowa. 

Well,  we’re  certainly  getting  lots  of 
country.  It’s  down  our  necks,  in  our  ears 

and  up  our  nostrils.  “W.  R.  W.”  on  Tour 

We’re  getting  a lot  of  first-hand  in- 


formation about  how  to  run  an  automobile,  however  (period,  stop).  That’s 
what  we  do  a lot  of.  Stop.  They’re  a lot  more  complicated  than  house  organs 
or  the  show  business.  When  you’re  not  buying  gas,  you’re  pumping  tires  and 
when  your  through  changing  tires,  you  buy  oil.  The  filling  stations  vacuum 
clean  your  wallet  every  stop. 


But  the  country’s  beautiful.  Looks  like  the  rotogravure  sections  of  the 
dailies.  Only  the  country  isn’t  subsidized  like  the  press  and  you  don’t  see  corset 
and  stocking  ads  right  next  to  a pretty  brook.  And  the  peaceful  stars  at  night 
— how  like  the  stars  on  the  screen — always  peaceful,  contented  and  happy. 

The  great  World  War — that  same  that  Bill  fit  in — has  been  over  almost  six 
years  but  there’s  still  a lot  of  shell  holes  in  Iowa,  and  we’ve  hit  ’em  all. 

We  stopped  at  the  state  capital  and  visited  the  museum  Sunday  and  mingled 
with  the  crowd  that  was  viewing  the  first  football  presented  to  Iowa  college 
six  years  ago.  An  agricultural  gentleman  standing  nearby  said  it  was  a mistake 
to  import  it  as  they  couldn’t  keep  the  boys  down  on  the  farm  anymore.  From 
here  we  go  to  Boone.  After  that  we  don’t  care  what  happens  to  us. 

“Bill’s”  Sec’y. 


theatre.  Star  City,  Ind. — Neighborhood  pat- 
ronage. 

Her  Temporary  Husband,  with  Sylvia 
Breamer. — Notwithstanding  all  the  good  re- 
ports on  this  one,  I have  played  many 
comedy-dramas  that  pleased  better.  For 
instance,  “Daddies,”  “Going  Up,”  “The  Hot- 
tentot” and  the  Lloyds'.  Many  thought  it 
too  silly  and  I had  several  knocks  on  it. 
— H.  J.  Eagan,  American  theatre,  Wau- 
toma,  Wis. 

Her  Temporary  Husband,  with  Sylvia 
Breamer. — This  is  a very  good  comedy  and 
makes  a good  change  from  the'  heavier 
programs.  Could  not  play  it  but  one  night 
which  is  hard,  as  we  always  play  two 
nights.  But  on  account  of  the  death  of 
relative  was  closed  down  one  night,  but 
everyone  that  saw  it  wap  pleased. — E.  C. 


Will  the  next  war  wipe 
out  mankind? 


For  Release  in  November — Now  Booking 
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Hoadley,  Square  Town  theatre,  Brooklyn, 
Mich. — Small  town  patronage. 

Kindred  of  the  Dust,  with  a special  cast. 
— A dandy  good  picture. — C.  H.  Appleman, 
Paramount  theatre.  Star  City,  Ind. — Neigh- 
borhood patronage. 

Tol’ahle  David,  with  Richard  Barthel- 
mess. — Just  a fair  picture. — C.  H.  Apple- 
man,  Paramount  theatre.  Star  City,  Ind. — - 
Neighborhood  patronage. 

Pury,  with  Richard  Barthelmess. — A 
very  good  sea  story  that  has  plenty  of 
action  and  a bit  of  heart  interest.  Dick 
does  good  work  in  this  one.  Nine  reels. 
— M.  A.  Manning,  Opera  House,  Baldwin, 
Wis. — Small  town  patronage. 

Skin  Deep,  with  Milton  Sills. — Wish  to 
report  this  as  an  A1  crook  story  that 
pleased  our  patrons.  It  opens  up  with  a 
splendid  scene  of  overseas  trench  fight- 
ing then  to  the  underworld  section  of  New 
York.  Has  an  airplane  fight  for  a thrill 
and  the  escape  of  an  ex-convict  from  the 
penitentiary  by  scaling  the  wall  and  jump- 
ing to  the  top  of  a passing  passenger 
train.  This  scene  is'  remarkably  good.  Buy 
this  picture  if  you  haven’t  shown  it,  and 
step  on  the  advertising  as  the  picture  is 
there.  Good  print.  Seven  reels. — W.  J. 
Shoup,  DeLuxe  theatre,  Spearville,  Kan. — 
Small  town  patronage. 

The  Scarlet  Dily,  with  Katherine  Mac- 
Donald.— Picture  was  good  but  oh  what  an 
awful  print  First  National  sent  me.  We 
had  about  forty  stops  as  the  print  was 
rotten.  Used  this  on  a Sunday  and  had 
no  other  feature  in  the  house.  Otherwise 
I would  have  junked  it  before  the  first 
show  was  over.  Six  reels. — M.  J.  Babin, 
White  Castle,  La. 

Chastity,  with  Katherine  MacDonald. — • 
Had  a tent  show  last  time  I played  Kath- 
erine and  am  sorry  didn’t  have  another 
this  time.  They  didn’t  have  anything  else 
to  put  in  press  sheet  so  they  said  she  was 
good  looking.  If  they  think  she  is  good 
looking  they  should  come  to  Texas.  Bet 
they  would  think  they  were  in  Heaven. 
Six  reels. — J.  S.  Walker,  Alamo  theatre. 
Moody,  Texas. — Small  town  patronage. 

The  Woman  Conquers,  with  Katherine 
MacDonald. — This  picture  might  have  been 
a good  one  if  we  had  gotten  it  all  and  hadn’t 
had  so  many  splices,  but  the  condition  of 
the  print  we  got  will  not  permit  us  to  re- 
port good  or  bad  on  this  picture.  Pour 
and  one-half  reels. — W.  J.  Shoup,  DeLuxe 
theatre,  Spearville,  Kan. — Small  town  pat- 
ronage. 

Smilin’  Through,  with  Norma  Talmadge. 


• — 'A  really  wonderful  picture  which  every 
small  town  should  show  as  the  price  is 
within  our  reach  now.  However,  we  did 
not  make  any  money  on  it,  owing  to  a 
circus  which  took  our  crowd. — W.  J.  Shoup, 
DeLuxe  theatre,  Spearville,  Kan. — Small 
town  patronage. 

A Dangerous  Maid,  with  Constance  Tal- 
madge.— Mighty  fine  picture.  Two  days. 
Good  business.  Nine  reels. — L.  C.  Holden, 
Bijou  theatre,  Conway,  N.  H. 

Torment,  with  a special  cast. — Average. 
Unusually  good  program.  Very  interest- 
ing story  and  the  earthquake  scene  is 
novel  and  big.  Plenty  of  action  and  sus- 
pense. Very  suitable  for  Saturday. — Fred 
Hinds',  Cresco  theatre,  Cresco,  la. 

The  Deuce  of  Spades,  with  Charles  Ray. 
— This  picture  came  as  near  being  a lemon 
as  any  picture  we  have  shown  in  many 
months.  I think  Ray  has  cooked  his  goose 
in  our  town.  Five  reels. — W.  J.  Shoup, 
DeLuxe  theatre,  Spearville,  Kan. — Small 
town  patronage. 

Penrod,  a Marshall  Neilan  production. 
— Not  as  good  as  advertised. — C.  H.  Apple- 
man,  Paramount  theatre.  Star  City,  Ind. — 
Neighborhood  patronage. 

The  River’s  Dnd,  a Marshall  Neilan  pro- 
duction.— A reissue  that  drew  a fair  audi- 
ence on  a Tuesday  and  Wednesday  al- 
though showed  here  before.  A mighty 
good  picture  that  will  stand  showing  a sec- 
ond time. — R.  C.  Geeting,  Lyric  theatre, 
Chappell,  Neb.- — Small  town  patronage. 

When  a Man’s  a Man,  with  John  Bow- 
ers.— Plus.  Unusualy  good  entertainment 
and  it’s  entertainment  for  every  class  of 
patron,  not  the  western  bunch  alone.  This 
picture  is  sold  the  minute  you  advertise 
it  and  everybody  who  buys  a ticket  is  go- 
ing to  be  satisfied. — Fred  Hinds,  Cresco 
theatre,  Cresco,  la. — General  patronage. 

Plowing  Gold,  with  Milton  Sills. — Aver- 
age. A very  good  picture  and  one  ideally 
suited  to  small  town  presentation.  It  did 
not  set  the  world  on  fire  here  as  a puller, 
but  no  doubt  it  will  and  has  in  many 
theatres.  Sills  is  fine  and  Miss  Nilsson 
is  much  better  cast  than  she  was  in  the 
new  version  of  “The  Spoilers.’’ — Fred 
Hinds,  Cresco  theatre,  Cresco,  la. — General 
patronage. 

Salvation  Nell,  with  Pauline  Starke. — 
Ordinary  offering  with  no  drawing  power 
at  all.  Better  lay  off  this  one  if  you  can. 
We  lost  money  playing  it. — Wm.  Hoefs, 
Ft.  Stockton,  Tex. — Small  town  patron- 
age. ■ 

Passion,  with  Pola  Negri. — This,  in  our 


mind,  is  a wonderfully  acted  production 
with  unusual  settings  and  is  good  any 
time  for  showing  no  matter  how  old.  Our 
print  was  excellent,  but  we  think  they 
just  could  not  grasp  the  story.  Failed  to 
draw  at  the  box  office.  Nine  reels. — Wm. 
Hoefs,  Ft.  Stockton,  Tex. — Small  town  pat- 
ronage. 

Iioma  Doone,  with  Madge  Bellamy. — I 
think  this  a mighty  good  picture.  I may 
be  a little  over  influenced  in  its  favor,  as 
I enjoyed  the  book,  but  even  at  that  the 
picture  is  fine.  It  takes  your  better  cla'ss 
to  appreciate  it,  however,  and  is  not  a 
Saturday  show. — Geo.  C.  Starkey,  Opera 
House,  Montour  Palls,  N.  Y. 

In  Old  Kentucky,  with  Anita  Stewart. — • 
Old  but  good. — C.  H.  Appleman,  Paramount 
theatre.  Star  City,  Ind. — Neighborhood  pat- 
ronage. 

Nomads  of  the  North,  with  a special  cast. 
— A reissue  that  had  been  played  here  be- 
fore. Drew  well  on  a Saturday  night  and 
gave  splendid  satisfaction. — R.  C.  Geet- 
ing, Lyric  theatre,  Chappell.  Neb. — Small 
town  patronage. 

Fox 

The  Heart  Buster,  with  Tom  Mix. — As 
good  as  any  picture  Tom  Mix  ever  made. 
Business  splendid  both  nights.  Print  good. 
Five  reels. — W.  E.  Elkin,  Temple  theatre, 
Aberdeen,  Miss. — Neighborhood  patronage. 

The  Heart  Buster,  with  Tom  Mix. — One 
of  the  best  Tom  Mix  has  made.  Mix  is 
in  specials  now  and  I can’t  show  him  any 
more.  My  patrons  refuse  to  pay  a spe- 
cial price  for  the  kind  of  pictures  in  which 
he  appears.  Tried  it  on  his  last  two  spe- 
cials and  my  patrons  complained.  By  the 
way,  the  condition  of  film  and  the  way 
of  doing  business  of  Fox  Film  Corp.  has 
been  so  unsatisfactory  that  I hesitate  to 
do  business  with  them  again.  Five  reels. 
— Eugene  Pellettieri,  Princess  and  Gem 
theatres,  Oconto,  Wis. — Small  town  patron- 
age. 

If  Winter  Comes,  with  Percy  Marmont. 
— Here  is  a long,  slow,  non-action  story 
that  will  suit  the  better  class.  Truly  lots 
of  comments,  no  kicks.  A few  walkouts 
by  the  overall  class.  Some  of  the  best 
acting  ever.  You  can  buy  this  right.  My 
advice  is  show  it. — R.  S.  Wenger,  Victory 
theatre.  Union  City,  Ind. 

South  Sea  Bove,  with  Shirley  Mason. — 
Only  fair.  Not  Shirley’s  fault  but  story 
is'  weak. — Grand  theatre,  Shawneetown,  111. 
— General  patronage. 

South  Sea  Dove,  with  Shirley  Mason. — 
Just  fair.  Can’t  say  much  for  this  one. 
Print  good.  Five  reels. — W.  E.  Elkin, 
Temple  theatre,  Aberdeen,  Miss. — Neigh- 
borhood patronage. 

Kentucky  Days,  with  Dustin  Farnum. — 
Would  have  been  a good  picture,  except 
that  scenes  were  cut  and  it  had  no  end- 
ing. Ran  with  Harold  Lloyd  in  “Get  Out 
and  Get  Under.’’  Business  good. — E.  H. 
Vetter,  Majestic  theatre,  Homer,  Mich. — • 
Small  town  patronage. 

Kentucky  Days,  with  Dustin  Farnum. — • 
Drew  fair  business  and  pleased.  Five 
reels. — F.  L.  Johnson,  Johnsonian  theatre, 
Ripley,  N.  Y. — Small  town  patronage. 

Kentucky  Days,  with  Dustin  Farnum. — 
Just  a good  program  picture  and  will 
please  the  average. — Geo.  C.  Starkey,  Opera 
House,  Montour  Falls,  N.  Y. 

The  Silent  Command,  with  a special  cast. 
— A splendid  picture.  Good  big  story  and 
good  cast. — Bert  Silver,  Silver  Family  the- 
atre, Greenville,  Mich. 

The  Silent  Command,  with  a special  cast. 


For  Release  in  November — Now  Booking 
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— Above  the  average  but  not  the  wonder- 
ful picture  Pox  would  make  you  think. 
It  will  please  your  people. — Geo.  C.  Star- 
key,  Opera  House,  Montour  Palls,  N.  H. 

Hoodman  Blind,  with  Gladys  Hulette. — 
A fair  picture  but  a bum  cast.  Rotten  at- 
tendance.— Kreighbaum  Bros.,  Paramount 
theatre,  Rochester,  Ind. 

You  Can’t  Get  Away  With  It,  with  a 
special  cast. — Pairly  entertaining  produc- 
tion of  rather  daring  story  by  Gouverneur 
Morris.  Business  less  than  average  for 
three  days. — John  W.  Hawkins,  Capitol 
theatre.  New  Bedford,  Mass. 

Mile  a Minute  Borneo,  with  Tom  Mix. — 
An  extra  good  Western  with  Tom  .and 
Tony  doing  their  usual  stunts.  Pive  reels. 
— -E.  A.  Armistead,  Lyric  theatre,  Easley, 
S.  C. 

Mile  a Minute  Borneo,  with  Tom  Mix. — • 
Up  to  the  usual  Mix  standard.  Ran  this 
with  a Pox  comedy,  “The  Explorers.” 
Business  good. — E.  H.  Vetter,  Majestic 
theatre,  Homer,  Mich. — Small  town  patron- 
age. 

Mile  a Minute  Borneo,  with  Tom  Mix. — 
Another  Mix  that  was  up  to  standard.  En- 
joyed a good  business  on  it.  Not  as  much 
action  as  usual  but  a good  show.  Six 
reels. — W.  T.  Biggs,  Unique  theatre,  Anita, 
la. 

The  Trouble  Shooter,  with  Tom  Mix. — 
Mix  in  a little  different  role  than  usual. 
However,  my  patrons  seemed  well  pleased. 
Business  a little  off  on  account  of  county 
fair. — E.  H.  Vetter,  Majestic  theatre,  Ho- 
mer, Mich. — Small  town  patronage. 

The  Trouble  Shooter,  with  Tom  Mix. — 
A dandy  picture.  Tom  Mix  is  the  biggest 
and  best  stunt  star  and  Western  player  I 
have  ever  played  and  I have  had  all  the 
so-called  big  ones.  Print  in  perfect  con- 
dition. Six  reels. — L.  Deyo,  Miers  thea- 
tre, Schohario,  N.  Y. — General  patronage. 

North  of  Hudson  Bay,  with  Tom  Mix- — 
A different  Mix  story.  Not  up  to  his 
Western  type.  Beautiful  scenery,  and 
plenty  of  thrills,  but  somehow  it  is  not 
as  pleasing  as  most  of  his  pictures.  Six 
reels. — D.  E.  Knorr,  Pergola  theatre,  Al- 
lentown, Pa. — Pamily  patronage. 

Badies  to  Board,  with  Tom  Mix. — One  of 
the  best  Mix  pictures  I ever  played. — 
Bert  Silver,  Silver  Pamily  theatre,  Green- 
ville, Mich. 

No  Mother  to  Guide  Her,  with  Genevieve 
Tobin. — -Just  a medium  program  picture 
sold  as  a special.  Not  worth  what  they 
charge  for  it.  Not  a special  by  any  means. 
Seven  reels. — E.  A.  Armistead,  Lyric  thea- 
tre, Easley,  S.  C. 

The  Bziles,  with  a special  cast. — Good 
program  picture.  Will  get  by  and  cause 
no  excitement  either  way  for  or  against. — 
Geo.  C.  Starkey,  Opera  House,  Montour 
Palls,  N.  T. 

Hell’s  Hole,  with  Buck  Jones. — A very 
good  picture  with  a dream  ending  which 
spoils  the  picture.  People  do  not  want  to 
see  these  dream  pictures.  Six  reels. — E. 
E.  Byrne,  Columbia  theatre,  Athens,  Ohio. 
— Small  town  patronage. 

Hell’s  Hole,  with  Charles  Jones. — A 
good  action  picture  that  should  please 
anywhere.  I ran  “The  Cyclist,”  a Clyde 
Cook  comedy,  with  this  which  made  a 
good  show.  Six  reels. — E.  A.  Armistead, 
Lyric  theatre,  Easley,  S.  C. 

Cupid’s  Firemaa,  with  Charles  Jones. — • 
Though  I just  received  a letter  from  Pox 
bawling  me  out  for  reporting  unfavorably 
on  their  new  spectacle,  “Dante’s  Inferno,” 
and  it  doesn’t  make  me  feel  friendly,  I have 
to  report  favorably  on  this  picture.  It  is 
one  of  the  best  Buck  Jones  has  made  I 
think,  in  spite  of  the  fact  that  he  doesn’t 
play  Western  in  this.  Good  story  and 
plenty  of  thrills. — Charles  Lee  Hyde, 
Grand  theatre,  Pierre,  S.  D. — Small  town 
patronage. 

The  Circus  Cowboy,  with  Charles  Jones. 
— A real  good  program  picture  that  will 
please  almost  anyone.  Pive  reels. — E.  A. 
Armistead,  Lyric  theatre,  Easley,  S.  C. 

The  Blizzard,  with  special  cast. — Just 
fair.  Can’t  say  much  for  this  one,  al- 
though it  drew  good  crowd  for  two  days. 
Seven  reels. — E.  E.  Byrne,  Columbia  thea- 
tre, Athens,  Ohio. — Small  town  patron- 
age. 

The  Guuflghter,  with  William  Parnum. 


— Not  much  to  it.  Poorest  Parnum  I ever 
used  You  can  get  by  if  you  use  a good 
comedy  with  it.  Pive  short  reels. — -J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. 

The  Gun  Fighter,  with  William  Parnum. 
— Just  fair.  Will  please  the  western  fans 
only.  Print  good.  Pive  reels. — W.  E.  El- 
kin, Temple  theatre,  Aberdeen,  Miss. — 
Neighborhood  patronage. 

Monna  Vanna,  with  special  cast. — Very 
poor  picture.  Too  much  foreign  stuff.  Very 
draggy.  Nine  reels. — John  Esterl,  Rex  thea- 
tre, Park  Palls,  Wis. 

St.  Blmo,  with  John  Gilbert. — Good  at- 
tendance but  did  not  please.  Patrons  said 
did  not  follow  book.  It  will  draw  extra 
business  if  you  book  it.  Six  reels. — A.  D. 
Brawner,  Jewel  theatre.  Hooker,  Okla. — 
Small  town  patronage. 

St.  Blmo,  with  John  Gilbert. — A little 
old  but  nevertheless  good.  Second  night’s 
attendance  equalled  the  first.  Gilbert  does 
some  wonderful  acting.  In  fact  the  whole 
cast  good.  Print  only  fair.  Six  reels. — 
W.  E.  Elkin,  Temple  theatre,  Aberdeen, 
Miss. — Neighborhood  patronage. 

The  Wolf  Man,  with  John  Gilbert. — 
Couldn’t  class  this  above  75%  program. — 
Grand  theatre,  Shawneetown,  lil. — General 
patronage. 

The  Wolf  Man,  with  John  Gilbert. — 'Story 
good,  star  great,  poor  finish. — Bert  Silver, 
Silver  Pamily  theatre,  Greenville,  Mich. 

A Man’s  Mate,  with  John  Gilbert. — A 
very  poor  picture  for  Gilbert.  Not  up  to 
his  average  work.  Pive  reels. — E.  A. 
Armistead,  Lyric  theatre,  Easley,  S.  C. 

Cameo  Kirby,  with  John  Gilbert. — Just 
a good  program  picture. — Bert  Silver,  Sil- 
ver Pamily  theatre,  Greenville,  Mich. 

Madness  of  Youth,  with  John  Gilbert. — 
This  is  a real  good  picture.  Can’t  be 
beaten.  Six  reels. — Matte  Michelis,  Lib- 
erty theatre,  Bucknell,  la. 

Times  Have  Changed,  with  William  Rus- 
sell.— An  ordinary  program.  Did  the  poor- 
est business  of  the  season. — E.  H.  Vetter, 
Majestic  theatre,  Homer,  Mich. — Small 
town  patronage. 

The  Arizona  Bxpress,  with  David  Butler. 
— Dandy  good  melodrama  that  went  good 
for  me.  It  has  plenty  of  action.  Seven 
reels.. — E.  E.  Byrne,  Columbia  theatre,  Ath- 
ens, Ohio. — Small  town  patronage. 

Metro-Goldwyn 

Bittle  Bobinson  Crusoe,  with  Jackie  Coo- 
gan. — Consider  this  as  good  as  any  Coogan 
has  made,  but  was  the  poorest  box  office 
return  of  any  I have  played  of  his.  Pa- 
trons liked  it  very  much.  The  ending  is 
unusually  good,  and  everybody  walked  out 
with  a smile.  Seven  reels. — S.  B.  Johnson, 
Regent  theatre,  Marianna,  Ark. — General 
patronage. 

The  Arab,  with  Alice  Terry.- — A pretty 
fair  picture.  Actually  taken  in  Arabia. 
Good  cast  and  better  acting.  Good  attend- 
ance, first  night;  second  night,  rotten. 
Eight  reels. — Kreighbaum  Bros.,  Char-Bell 
theatre,  Rochester,  Ind. — General  patron- 
age. 

The  Arab,  with  Alice  Terry. — A very 
good  picture  and  one  that  will  please.  Di- 


rection and  scenes  are  wonderful.  Acting 
and  tone  O.  K.  A good  Sunday  picture 
for  all  classes  and  one  that  will  get  you 
the  money.  Eight  reels. — Mack  Behrendt, 
Grand  theatre,  Elyria,  Ohio. 

A Boy  of  Flanders,  with  Jackie  Coogan. 
— A mighty  fine  picture  from  the  stand- 
point of  fine  picture  making,  but  poor  for 
adult  persons  as  entertainment.  Jackie 
draws  the  kids  in  at  half  price,  but  where 
are  the  kid’s  parents?  Seven  reels. — W. 
H.  Brenner,  Cozy  theatre,  Winchester,  Ind. 

A Boy  of  Flanders,  with  Jackie  Coogan. 
— sPlus.  Very  good,  got  me  money.  Took 
good  here,  pleased  everybody.  Coogan  very 
good  player.  Seven  reels. — Adolph  Hokuf, 
Royal  theatre,  George,  la, 

A Boy  of  Flanders,  with  Jackie  Coogan. 
— A satisfactory  production.  I personally 
did  not  like  it  as  well  as  Circus  Days, 
but  it  drew  just  as  well.  The  Metro  Jackie 
Coogans  are  the  first  I have  been  able  to 
buy  at  a price  which  allowed  me  to  make 
a small  profit.  Admission  15c  and  30c. 
Seven  reels. — Eugene  Pellettieri,  Gem  and 
Princess  theatres,  Oconto,  Wis. — Small 
town  patronage. 

Sherlock,  Jr.,  with  Buster  Keaton.- — The 
best  of  the  three  Keaton  features,  short 
and  more  straight  comedy.  He  should 
stick  to  two  reelers,  but  have  no  kick  at 
all  on  this  one,  either  on  picture  or  at- 
tendance. Five  reels. — Henry  Reeve,  Star 
theatre,  Menard,  Texas. — Small  town  pat- 
ronage. 

Sherlock,  Jr.,  with  Buster  Keaton. — The 
best  feature  length  comedy  Keaton  has 
made.  His  motorcycle  ride  was  a scream. 
Good  comments.  Good  attendance.  Five 
reels. — A.  D.  Brawner,  Jewel  theatre. 
Hooker,  Okla.— -Small  town  patronage. 

Sherlock,  Jr.,  with  Buster  Keaton. — Plus. 
First  half  a bit  draggy  but  the  last  half 
is  about  as  good  a comedy  as  I have  seen 
recently.  As  a whole,  it  is  a very  good 
offering  and  far  above  the  average  pro- 
gram. There's  about  twice  the  average 
announcement,  telling  all  about  Mr.  Loew 
and  Metro  at  the  beginning  that  should  be 
dispensed  with.- — Fred  Hinds,  Cresco  thea- 
tre, Cresco,  la. — General  patronage. 

The  White  Sister,  with  Lillian  Gish. — 
Did  a wonderful  business  on  this  one. 
Pleased  all.  A real  honest  to  God  produc- 
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tion  that  every  exhibitor  should  use.  Ac- 
tion good  and  splendid  settings.  Used  it 
two  nights.  Eleven  reels. — -M.  J.  Babin, 
White  Castle,  La. 

The  White  Sister,  with  Lillian  Gish. — 
A fine  picture.  Played  it  with  the  Catho- 
lic church.  Eleven  reels. — John  Esterl, 
Rex  theatre.  Park  Falls,  Wis. 

One  Night  in  Borne,  with  Laurette  Tay- 
lor.— Very  good  picture,  but  no  box  ortlce 
value  whatever.  She  has  never  gotten  me 
a penny.  I haven't  any  more  to  run,  so 
I am  satisfied.  Will  let  somebody  else  try 
and  put  her  over.  I can’t.  Seven  reels. 
— S.  B.  Johnson,  Regent  theatre,  Marianna, 
Ark. — General  patronage. 


Something  to  Crow  About.  Time 
for  all  you  wide-awake  showmen  to 
freshen  up  your  dusty  tills  with  a 
rain  of  silver! 
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“THE  CRACKER  JACK’’ 

PRODUCED  AND  DISTRIBUTED  BY 
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135  WEST  44th  STREET.  NEW  YORK.  N.  Y. 
Fo.-eign  Rights  to  Simmonds.  Kann 
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The  Shooting  of  Dan  McGrew,  with 
Percy  Marmont. — Buy  this  picture.  I will 
guarantee  it  will  please. — Geo.  C.  Starkey, 
Opera  House,  Montour  Palls,  N.  Y. 

Our  Hospitality,  with  Buster  Keaton. — 
Much  better  than  “The  Three  Ages,”  al- 
though Buster  doesn't  seem  to  draw. 
Pleased  all  who  saw  it  and  certainly  had 
some  big  thrills.  The  old  fashioned  rail- 
road certainly  had  them  going.  Also  the 
rescue  at  the  falls.  Six  reels. — R.  W. 
Smith,  Town  Hall  theatre,  Wilton,  N.  H. 
— Small  town  patronage. 

Dong  Dive  the  King,  with  Jackie  Coogan. 
— This  picture  well  received  here,  although 
I think  that  he  is  better  in  “Circus  Days,” 
or  “Trouble.”  Was  given  as  a church 
benefit.  The  picture  was  ,i  little  high- 
priced,  but  I think  it  drew  extra  people 
to  see  it.  Eight  reels. — Schaghticoke 
Amusement  Co.,  Town  Hall  theatre, 
Schaghticoke,  N.  Y. 

Dong  Dive  the  King,  with  Jackie  Coogan. 
— This  picture  did  a most  satisfactory 
business  and  gave  universal  satisfaction. 
Many  adults  stated  that  to  them  it  was 
the  most  entertaining  picture  Jackie  has 
made.  However,  1 do  not  think  it  was  as 
well  liked  by  the  children  as  most  of  his 
other  productions. — W.  J.  Powell,  Lonet 
theatre,  Wellington,  Ohio. — Small  town  and 
rural  patronage. 

Dong  Dive  the  King,  with  Jackie  Coogan. 
— Plus.  This  is  a wonderful  production, 
not  in  the  class  with  his  former  work. 
His  early  productions  were  great,  espe- 
cially for  the  children,  but  this  is  won- 
derful for  both  the  children  and  the  older 
people.  It  sure  makes  an  exhibitor  feel 
good  to  be  able  to  show  a picture  like  this 
and  know  that  he  has  given  his  custom- 
ers a rare  treat.  Nine  short  reels. — E.  C. 
Hoadley,  Square  Town  theatre,  Brooklyn, 
Mich. — Small  town  patronage. 

The  Dast  Moment,  with  Henry  Hull. — 
Another  piece  of  junk  from  the  Metro- 
Goldwyn  combine.  Not  enough  of  a story 
left  to  get  heads  or  tails.  Am  off  of 
Metro-Goldwyn  hereafter. — Leslie  Hables, 
Reel  Joy  theatre.  King  City,  Cal. — Small 
town  patronage. 

Strangers  of  the  Night,  with  Matt  Moore 
and  Enid  Bennett.  — Very  good.  Eight 
reels. — Bijou  theatre,  Conway,  N.  H. 

Strangers  of  the  Night,  with  Matt  Moore 
and  Enid  Bennett. — Consider  this  the  clev- 
erest comedy-drama  in  a long  time.  The 
titles  and  situations  are  a scream.  Did 
not  do  much  on  it  though  on  account  of 
“Covered  Wagon”  opposition  in  neighbor- 
ing town.  Eight  reels. — Louis  A.  Van  Al- 
styne.  Quality  theatre,  Cullom,  111. — Small 
town  patronage. 

Scaramouche,  with  Alice  Terry. — Great 
show,  although  deep  for  some.  Ten  reels. 
— Bijou  theatre,  Conway,  N.  H. 

Scaramouche,  with  Alice  Terry. — Pos- 
sesses all  the  earmarks  of  a wonderful 
box  office  proposition.  A truly  great  and 
wonderful  picture,  but  did  not  pull  here 
like  “The  White  Sister.”  Eleven  reels. — 
D.  E.  Knorr,  Pergola  theatre,  Allentown, 
J’a. — Family  patronage. 

Scaramouche,  with  Alice  Terry. — This  is 
a very  good  picture.  Everybody  seemed 
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to  like  this  picture.  Ten  reels. — Matte 
Michelis,  Liberty  theatre,  Bucknell,  la. 

Tashion  Bow,  with  Mae  Murray. — Mae 
Murray  may  mean  plenty  elsewhere,  but 
here  she  is  one  of  my  poorest  bets.  Noth- 
ing to  do  but  play  them  in  my  Metro  con- 
tract. Sure  hurts  me  every  time  I play 
one.  Seven  reels. — Leslie  Hables,  Reel 
Joy  theatre.  King  City,  Cal. — Small  town 
patronage. 

Peacock  Alley,  with  Mae  Murray. — All 
the  film  fans  liked  this  one.  Eight  reels. 
— M.  W.  A.  theatre.  Soldier,  Kan. — Small 
town  patronage. 

The  Spoilers,  with  a special  cast. — Good 
picture.  Well  liked,  plenty  of  action. 
Great  fight.  Eight  reels. — Bijou  theatre, 
Conway,  N.  H. 

The  Spoilers,  with  special  cast. — This  is 
a very  good  picture.  Everybody  seemed  to 
like  it.  Eight  reels. — Matte  Michelis,  Lib- 
erty theatre,  Bucknell,  la. 

Three  'Wise  Bools,  with  a special  cast. 
— Another  fine  picture.  Well  acted,  and 
well  done.  Good  comments.  Eight  reels. 
— L.  C.  Bolden,  Bijou  theatre,  Conway, 
N.  H. 

Three  Wise  Fools,  with  a special  cast. — 
A good  program  picture  that  pleased  good 
here.  Will  please  fairly  well.  Seven  reels. 
— W.  A.  Clark,  Jr.,  Castle  theatre,  Havana, 
111. — General  patronage. 

The  Bagle’s  Feather,  with  Mary  Alden, 
— Fine  picture.  You  can’t  go  wrong.  Eight 
reels. — Bijou  theatre,  Conway,  N.  H. 

Thy  Name  Is  Woman,  with  a special 
cast. — Did  not  like  it.  Very  old  picture. 
Would  not  have  shown  it  if  I had  seen  it 
before.  Nine  reels. — Bijou  theatre,  Con- 
way, N.  H. 

Half  a Dollar  Bill,  with  Anna  Q.  Nilsson. 
— One  of  the  best  I have  ever  seen.  Every- 
body talked  about  it.  Great  acting.  Eight 
reels. — Bijou  theatre,  Conway,  N.  H. 

Dittle  Old  New  York,  with  Marion  Da- 
vies.— The  best  I ever  saw.  Book  it  sure. 
Eleven  reels. — Bijou  theatre,  Conway,  N.  H. 

Don’t  Doubt  Your  Husband,  with  Viola 
Dana. — Plus.  This  is  an  extra  good  Dana 
picture  and  pleased  considerably  better 
than  some  of  her  recent  ones.  Six  reels. 
— Wm.  E.  Tragsdorf,  Trags  theatre,  Neills- 
ville,  Wis. — Small  town  patronage. 

The  Heart  Bandit,  with  Viola  Dana. — 
Very  well  received  and  awfully  good  cast. 
Six  reels. — M.  W.  A.  theatre.  Soldier,  Kan. 
— Small  town  patronage. 

Fighting  Mad,  with  William  Desmond. — 
This  is  a very  good  Western,  and  you  can 
make  no  mistake  in  playing  it.  Six  reels. 
— M.  \\’.  A.  theatre.  Soldier,  Kan. — Small 
town  patronage. 

The  Christian,  with  Richard  Dix. — This 
was  a good  drawing  card  and  seemed  to 
please.  Bought  it  right  and  charged  regu- 
lar prices.  Nine  reels. — R.  W.  Smith,  Town 
Hall  theatre,  Wilton,  N.  H. — Small  town 
patronage. 

Held  to  Answer,  with  House  Peters. — ■ 
Cannot  hand  Metro  anything  on  this  one. 
Consider  it  the  poorest  of  a fine  bunch  of 
pictures  from  them.  Very  weak  story  and 
stars  have  no  drawing  power.  Seven  reels. 
— Louis  A.  Van  Alstyne,  Quality  theatre. 
Cullom,  111. — Small  town  patronage. 

A "Wife’s  Bomance,  with  Clara  Kimball 
Young. — Good  program  picture  that  pleased 
my  bunch.  No  kicks  and  some  very  good 
boosts.  Clara  is  a good  bet  for  my  house. 
This  was  one  Metro  film  that  was  in  good 
shape.  Seven  reels. — Leslie  Hables,  Reel 
Joy  theatre.  King  City,  Cal. — Small  town 
patronage. 

The  Uninvited  Guest,  with  a special  cast. 
— Had  more  boosts  on  this  show  than  any 
other  for  quite  a while.  Just  enough  color 
scenes  to  make  them  want  more.  Metro 
film  has  been  very  open  with  me  lately. 
Seven  reels. — Leslie  Hables,  Reel  Joy. 
King  City,  Cal. — Small  town  patronage. 

Paramount 

Icebound,  with  Lois  Wilson  and  Richard 
Dix. — This  is  the  weakest  and  draggiest 
picture  we  played  all  Summer  from  Para- 
mount. Dix  is  a favorite  here,  but  any 
more  like  this  will  kill  him. — P.  G.  Ladd, 
Star  theatre,  Clinton,  Ont.,  Can. — Small 
town  patronage. 

The  Dawn  of  Tomorrow,  with  Jacqueline 
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Logan. — This  picture  pleased  about  75  per 
cent.  Personally,  thought  it  very  good, 
as  a little  out  of  the  ordinary.  Jacqueline 
is  a good  little  actress'. — P.  G.  Ladd,  Star 
theatre,  Clinton,  Ont.,  Can. — Small  town 
patronage. 

The  Confidence  Man,  with  Thomas  Mei- 
ghan. — No  need  to  report  on  this  one. 
Everyone  knows  Thomas  Melghan  is  a 
winner  any  time.  He’s  the  best  bet  you 
can  make.  Pleased  everyone.  Eight  reels. 
— W.  P.  Gibson,  Palace  theatre.  Grand 
Saline,  Tex. — ’Small  town  patronage. 

The  Confidence  Man,  with  Thomas  Mei- 
ghan. — Pair.  Best  Meighan  story  we  have 
ever  had,  plenty  of  humor  and  a wonderful 
cast.  Seven  reels. — Lake  View  theatre. 
Lake  View,  la. 

The  Breaking  Point,  with  a special  cast. 
— Played  to  capacity  and  well  liked  by  my 
patrons'. — J.  H.  Phillips,  Photoplay  thea- 
tre, New  York,  N.  Y. 

Pair  'Week,  with  Walter  Hiers. — Seemed 
to  satisfy  our  Saturday ' night  crowd.  Ran 
with  Our  Gang  Comedy,  “The  Champeen.” 
Advertised  “Pair  Week”  as  a Paramount 
picture,  but  did  not  mention  Walter  Hiers. 
Pair  business.  Seven  reels. — E.  H.  Vetter, 
Majestic  theatre,  Homer,  Mich. — Small 
town  patronage. 

The  Fighting  Coward,  with  Cullen  Lan- 
dis.— An  excellent  picture  that  did  not  do 
even  normal  business  at  the  box  office. 
Aii  who  came  were  delighted. — W.  J.  Pow- 
ell, Lonet  theatre,  Wellington,  Ohio. — Small 
town  patronage. 

The  Fighting  Coward,  with  Cullen  Lan- 
dis.— This  is  a dandy.  Lots  of  action  and 
some  comedy.  Will  please  100  per  cent. 
Cullen  Landis  is  a comer. — P.  G.  Ladd, 
Star  theatre,  Clinton,  Ont.,  Can. — Small 
town  patronage. 

The  Fighting  Coward,  with  Cullen  Lan- 
dis.— One  of  the  best  pictures  for  a long 
time.  Ernest  Torrence  is  certainly  a 
corker.  In  my  opinion  he  was  the  star. 
Our  patrons  did  not  seem  to  mind  the  old 
fashioned  clothes.  Seven  reels. — R.  W. 
Smith,  Town  Hall  theatre,  Wilton,  N.  H. — 
Small  town  patronage. 

Manhandled,  with  Gloria  Swanson.- — A 
splendid  picture.  The  star  great.  Story 
fair.  Pleased  them  all. — Bert  Silver,  Sil- 
ver Family  theatre,  Greenville,  Mich. 

Manhandled,  with  Gloria  Swanson. — A 
very  pleasing  picture  that  people  wanted 
to  see  and  enjoyed  after  they  came.  More 
of  a comedy  than  anything  Gloria  has  done 
of  recent  years,  and  she  took  very  well 
in  the  lighter  vein. — Charles  Lee  Hyde, 
Grand  theatre,  Pierre,  S.  Dak. — Small  town 
patronage. 

The  Man  'Who  Fights  Alone,  with  special 
cast. — A very  good  picture  with  a good 
cast.  Parnum  at  his  best  and  one  that  is 
bound  to  please  for  three  days  and  make 
money.  Town  of  18,000.  Admission  10c 
and  35c.  Six  reels. — Mack  Behrendt,  Grand 
theatre,  Elyria,  Ohio. 

Monsieur  Beaucaire,  with  Rudolph  Val- 
entino.— The  acting  and  settings  great  and 
costumes  wonderful,  but  did  not  hold  up 
to  our  Sunday  business.  They  don’t  seem 
to  care  for  costume  pictures  here.  Ten 
reels. — Mack  Behrendt,  Grand  theatre, 
Elyria,  Ohio. 

Monsieur  Beaucaire,  with  Rudolph  Val- 
entino.— Minus.  Por  the  big,  first  run 
houses,  I cannot  imagine  anything  much 
finer.  Any  place  else  it  probably  will  do 
average  business  or  less'.  The  story  is 
quite  weak.  The  costuming  is  wonderful, 
but  because  of  them  I couldn’t  sell  it  here. 
Several  of  the  close-ups  of  the  star  reveal 
facial  expressions  unsuited  to  the  situa- 
tion. As  a whole  the  star's  work  is  ex- 
ceptionally good,  however,  as  is  the  work 
of  the  entire  cast.  From  a production 
standpoint,  the  picture  is  really  marvelous. 
The  highbrows  raved,  several  came  twice, 
but  you  and  I know  that  we  have  to  get 
more  than  the  highbrows  in  towns  of  3200. 
Imagine  this  is  proving  a clean-up  in  the 
big  cities,  but  it  certainly  is  not  a small 
town  picture.  Worth  average  rental  for 
specials’,  no  more.  Ten  short  reels. — Fred 
Hinds,  Cresco  theatre,  Cresco,  la. — General 
patronage. 

The  Sideshow  of  Xiife,  with  a special  cast. 
— Average.  Exceptionally  good  entertain- 
ment. Run  on  release  date  as  a program 
picture.  If  you  happen  to  be  short  of 
specials  any  time  you  can  put  this  in  with- 


out losing  any  friends.  Ernest  Torrence 
is  the  biggest  character  “find”  since  Theo- 
dore Roberts.  He  just  seems  to  fit  in  any- 
where.— Fred  Hinds,  Cresco  theatre,  Cresco, 
la. — General  patronage. 

Singer  Jim  McKee,  with  William  S.  Hart. 
— This  is  slow.  The  value  of  this  picture 
would  be  increased  50  per  cent  in  my  esti- 
mation by  cutting  out  about  2000  feet.  Also 
the  ending  isn’t  according  to  what  most  of 
my  people  want.  After  seeing  this  picture 
I don’t  need  to  ask  why  Paramount  and 
Hart  didn’t  get  along.  Paramount  has  too 
much  brains  higher  up  to  release  another 
like  this  one. — Charles’  Lee  Hyde,  Grand 
theatre,  Pierre,  S.  Dak. — Small  town  pa- 
tronage. 

Triumph,  a Cecil  B.  De  Mille  production. 
— Not  as'  big  as  the  usual  De  Mille  pic- 
tures, but  very  interesting.  Just  an  ordi- 
nary feature  and  should  be  bought  at  pro- 
gram prices.  Seven  reels. — R.  W.  Smith, 
Town  Hall  theatre,  Wilton,  N.  H. — Small 
town  patronage. 

Triumph,  a Cecil  B.  De  Mille  production. 
— Very  much  minus.  Did  you  have  a little 
Paramount  week  in  your  home?  We  did 
and  we  had  two  consecutive  miss  outs  out 
of  Des  Moines.  How’s  that  for  one  com- 
pany? “Triumph”  was  one  of  them.  We 
asked  them  for  a hundred  dollar  credit 
and  credit  on  the  rentals  for  the  double 
miss-out  and  they  thought  it  terrible.  Too 
much,  too  much.  “Triumph”  got  here  the 
second  day.  It  is  a very  good  picture,  but 
is  not  worth  nearly  the  average  De  Mille 
rental  because  it  only  cost  about  one-tenth 
as  much  to  make.  Nor  is  it  up  to  the 
usual  De  Mille  standard.  I certainly  wish 
Mr.  Kent  would  ask  Des  Moines  to  cut 
out  the  Impossible  bookings  and  while  he’s 
doing  it  suggest  to  the  advertising  de- 
partment that  they  ship  us’  just  one  order 
correctly  for  a change.  The  Des  Moines 


office  used  to  be  the  most  efficient  one  we 
did  business  with,  now  it’s  more  inefficient 
than  all  the  others  combined. — Fred  Hinds, 
Cresco  theatre,  Cresco,  la. — General  pa- 
tronage. 

The  Bedroom  'Window,  with  special  cast. 
— A good  mystery  story.  Good  acting. 
Ethel  Wales  brings  in  the  comedy  part. 
Pleased  about  90  per  cent. — P.  G.  Ladd, 
Star  theatre,  Clinton,  Ont.,  Can. — Small 
town  patronage. 

The  Bedroom  Window,  with  a special 
cast. — Best  detective  story  ever  shown 
here.  Kept  them  guessing  who  the  mur- 
derer was  until  the  last  reel.  Good  cast. 
Fair  business.  Seven  reels. — W.  P.  Gibson, 
Palace  theatre.  Grand  Saline,  Tex. — Small 
town  patronage. 

Wanderer  of  the  Wasteland,  with  Jack 
Holt. — “Wanderer  of  the  Wasteland”  is  a 
new  idea  of  screen  entertainment.  The 
natural  color  effects’  make  it  a beautiful 
picture.  Don’t  consider  it  the  best  of  the 
Zane  Grey  stories.  However,  it  should 
register  well  as  a drawing  card  and  those 
that  see  it  will  not  be  disappointed.  Seven 
reels. — L.  D.  Hendrix,  Strand  theatre,  Mt. 
Vernon,  la. 

The  Covered  Wagon,  with  a special  cast. 
— Plus.  Created  more  favorable  comments 
than  any  picture  we  ever  played.  Ten 
reels. — G.  L.  Redman,  Monroe  theatre,  Mon- 
roe, Wise. — Neighborhood  patronage. 

The  Covered  Wagon,  with  a special  cast. 
— A wonderful  production  played  to  three 
days  of  big  business  and  made  some  money. 
It  sure  has  the  pulling  power  and  will  go 
big  anywhere.  Entire  cast  of  players  good. 
Print  in  perfect  condition.  Ten  reels. — - 
C.  H.  Lawrence,  Lyric  theatre,  Strawberry 
Point,  la. 

The  Covered  Wagon,  with  a special  cast. 
— Very  much  plus.  The  biggest  clean-up  in 


H • Grindell  Matthews’  ^ 

world-famous  discovery 

THE  DEATH^^^ 

^^What  it  is,  what 
will  do  and  what  it 
do.  A picture  that  will 
^^^^^ause  more  discussion  than  any 
other  picture  you  can  show: 

Two  Parts 

Pa'fhepicture 


For  Release  in  December — Now  Booking 
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the  history  of  this  theatre.  We  paid  ex- 
actly three  times  as  much  for  this  as  our 
next  highest  rental  and  it  proved  to  be 
the  best  investment  we  ever  made.  Blamed 
if  I can  see  what  it  is  that  draws  them, 
but  that  is  not  for  me  to  see,  that  fact  is 
it  does.  Bought  on  a fiat  rental  basis  in 
July.  Run  in  September  to  the  biggest 
business  any  attraction  has  ever  played 
to  here,  including  “The  Birth  of  a Nation," 
You  cannot,  however,  get  any  protection 
on  your  run  w'hatever.  They’ll  give  it  to 
every  little  village  around  you  if  said  vil- 
lages have  any  desire  to  run  it.  The  fact 
that  it  was  booked  in  three  villages  around 
us  cost  us  several  hundred  dollars,  but 
remember  the  first  sentence  of  this  report. 
We  cannot  reasonably  kick  on  that  angle 
because  we  originally  had  an  August  date, 
which  we  had  to  postpone  on  account  of  a 
fair.  Ten  reels. — -Fred  Hinds,  Cresco  thea- 
tre, Cresco.  la. — General  patronage. 

The  Covered  Wairon,  with  a special  cast. 
— Boys,  here  is  one  you  want  to  grab  and 
do  it  quick.  The  picture  is  there,  and  for 
drawing  power  it  can’t  be  beat.  Broke  my 
house  records  for  five  years.  Of  course, 
they  want  a lot  of  money,  but  what  is  the 
difference,  if  you  can  make  money  on  it? 
I paid  twice  as  much  for  this  than  I ever 
paid  for  a picture  for  my  town,  of  1200, 
and  they  also  set  a split  amount  which 
left  me  a good  profit  before  the  split.  I 
laughed  at  the  salesman  when  he  set  the 
split  amount,  for  it  sounded  ridiculous  for 
a town  this  size  to  gross,  but  want  to  say, 
we  did  some  splitting  when  we  got  through. 
My  advice  is,  take  it  and  be  sure  and  let 
the  people  know  you  have  it  and  they  will 
do  the  rest.  Ten  reels. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Neb. 

The  Covered  'Wagon,  with  special  cast. 
— Unquestionably  a great  achievement. 
Tremendous  drawing  power.  Would  not 
say  that  it  impressed  as  much  as  “Birth 
of  a Nation.”  If  ever  a picture  needed 
music  to  put  it  over,  this  one  does.  Would 
hate  to  play  it  without  an  orchestra.  Be- 
lieve it  will  go  over  in  the  East  more  than 
West,  where  we  know  the  life  so  well.  I’m 
not  sorry  that  we  played  it,  but  do  feel 
that  Paramount  has'  it  considerably  over- 
rated. Briefly  it  is  great,  but  not  an  over- 
whelming or  astounding  picture  in  this 
section  as  it  undoubtedly  is  in  big  cities 
where  they  don’t  know  much  about  this 
sort  of  thing.  Ten  reels. — Henry  Reeve, 
Star  theatre,  Menard,  Texas. — Small  town 
patronage. 

The  Covered  Wagon,  with  a special  cast. 


— Certainly  the  masterpiece  of  ' the  screen. 
Never  before  have  we  seen  its  equal  either 
for  entertainment  or  box  office  attraction. 
This  is  not  our  opinion  alone,  but  the  opin- 
ion of  the  hundreds  who  saw  the  picture. 
We  played  to  979  people  in  a town  of  665, 
breaking  all  our  previous  records.  By  all 
means  play  the  picture  and  if  possible  get 
in  early  and  spend  some  money  in  adver- 
tising. Ten  reels. — R.  G.  Leualnger,  Car- 
thage, S.  Dak. — Small  town  patronage. 

The  Covered  Wagon,  with  a special  cast. 
— The  greatest  box  office  attraction  ever 
made,  bar  none,  and  broke  all  records. — 
H.  S.  Robbins,  Robinhood  theatre,  Grand 
Haven,  Mich. — Small  town  patronage. 

The  Humming  Bird,  with  Gloria  Swan- 
son.— This  is  a very  fine  production.  The 
war  scenes  are  great  and  are  not  too  long, 
but  just  right,  to  put  it  over  good.  Ought 
to  please  almost  any  audience.  Had  many 
favorable  comments.  Eight  reels. — H.  J. 
Eagan,  American  theatre,  Wautoma,  Wis. — 
Small  town  patronage. 

Zaza,  with  Gloria  Swanson. — Wonderful. 
Drew  well  and  pleased  all  who  saw  it. 
Gloria  made  many  new  friends  in  this  pic- 
ture by  her  superb  acting.  Best  show 
we’ve  had  in  weeks.  Pleased  100  per  cent. 
Seven  reels. — W.  P.  Gibson,  Palace  thea- 
tre, Grand  Saline,  Tex. — Small  town  pa- 
tronage. 

Zaza,  with  Gloria  Swanson. — This  seemed 
to  please  them.  Lots  of  action.  No  draggy 
spots  with  Gloria. — P.  G.  Ladd,  Star  thea- 
tre, Clinton,  Ont.,  Can. — Small  town  pa- 
tronage. 

Bluebeard’s  Sth  Wife,  with  Gloria  Swan- 
son.— -Not  the  best  Swanson  we  have  shown, 
but  one  that  will  give  satisfaction  in  any 
locality.  Played  to  a fair  house  and  heard 
no  unfavorable  comments  on  it.  Has  quite 
a bit  of  comedy  running  through  it.  Six 
reels. — Paul  B.  Hoffman,  Legion  theatre, 
Holyrood,  Kans, 

My  American  Wife,  with  Gloria  Swan- 
son.— Nice  little  picture  that  pleased  all. 
Ran  this  on  a Sunday.  Nothing  big,  just 
a good  little  picture.  Six  reels'. — H.  D.  Mc- 
Chesney,  Princess  theatre,  Crandon,  Wise. 
— Small  town  patronage. 

The  Man  'Who  Saw  Tomorrow,  with 

Thomas  Meighan. — I did  not  think  much 
of  this  one.  Not  in  Meighan’s  class.  Did 
not  please  the  Meighan  fans,  which  are 
many.  Seven  reels. — E.  A.  Armistead, 
Lric  theatre,  Easley,  S.  C, 

The  Man  Who  Saw  Tomorrow,  with 


Thomas  Meighan. — This  is'  very  good, 
though  old.  But  the  story  is  rather  mixed 
up  and  hard  for  the  masses  to  follow. 
However,  it  was  well  liked.  Seven  reels. 
— E.  C.  Hoadley,  Square  Town  theatre, 
Brooklyn,  Mich. — Small  town  patronage. 

The  Ne’er  Do  WeU,  with  Thomas  Mei- 
ghan.— Did  not  like  it  myself,  or  the  audi- 
ence. Nine  reels. — Bijou  theatre,  Conway, 

N.  H. 

The  Ne’er  Do  WeU,  with  Thomas  Mei- 
ghan.— Another  one  of  Meighan’s  good  ones. 
Two  days  to  fair  business  and  pleased. 
Eight  reels. — C.  H.  Lawrence,  Lyric  thea- 
tre, Strawberry  Point,  la. 

The  Ne’er  Do  Well,  with  Thomas  Mei- 
ghan.— Good  picture. — John  Esterl,  Rex 
theatre.  Park  Falls,  Wis. 

Woman  Sxoof,  with  Thomas  Meighan. — 
This  is  a good  picture.  Not  quite  up  to 
Meighan  average  though,  but  will  please. 
— P.  G.  Ladd,  Star  theatre,  Clinton,  Ont., 
Can. — Small  town  patronage. 

Pied  Piper  Malone,  with  Thomas  Mei- 
ghan.— Pine  picture.  Pleased  our  patrons. 
— Giacoma  Bros.,  Crystal  theatre.  Tomb- 
stone, Ariz. 

naming'  Barriers,  with  Jacqueline  Lo- 
gan.— A thriller  and  a good  one  that 
pleased.  Six  reels'. — M.  J.  Babin,  White 
Castle,  la. 

naming  Barriers,  with  Jacqueline  Lo- 
gan.— Pleased  our  patrons  better  than  some 
specials.  Many  favorable  comments.  Fam- 
ily night.  Business  fair. — E.  H.  Vetter, 
Majestic  theatre,  Homer,  Mich. — Small 
town  patronage. 

The  Cheat,  with  Pola  Negri. — Plus.  A 
high  class  picture  and  one  which  pleased 
the  majority.  Seven  reels. — Wm.  E.  Trags- 
dorf,  Trags  theatre,  Neillsville,  Wis. — 
Small  town  patronage. 

The  Cheat,  with  Pola  Negri. — Minus. 
Good  picture,  but  it  don’t  seem  to  be  the 
class  of  production  that  goes  over  in  a 
small  town.  We  did  practically  no  busi- 
ness at  all  on  it.  Nine  reels. — Lake  View 
theatre,  Lake  View,  la. 

Shadows  of  Paris,  with  Pola  Negri. — 

A real  good  picture.  Enough  action  to 
please  any  small  town. — P.  G.  Ladd,  Star 
theatre,  Clinton,  Ont.,  Can. — Small  town 
patronage. 

Shadows  of  Paris,  with  Pola  Negri. — 

Good.  Negri  did  good  in  this  one,  al- 
though do  not  think  it  as  good  as  “The 

Spanish  Dancer."  Bad  weather,  but  had 
a good  crowd.  Pleased  majority. — W.  F. 
Gibson,  Palace  theatre.  Grand  Saline,  Tex. 
— Small  town  patronage. 

The  Spanish  Dancer,  with  Pola  Negri. — 
The  best  Pola  Negri  picture  that  we  have 
ever  shown.  Although  it  is  a costume  pic- 
ture, it  is  not  a weak  sister.  There  Is 
enough  action  and  interest  so  that  the  nine 
reels  do  not  seem  too  long.  Another  thing 
that  is  unusual  is  that  it  has  a happy  end- 
ing. Print  wp,s  in  good  condition  and  busi- 
ness fair.  Nine  reels. — Paul  B.  Hoffman, 
Legion  theatre,  Holyrood,  Kans. — Small 
town  patronage. 

No'body’s  Money,  with  Jack  Holt. — An 
ordinary  film  production  that  gets  over. 
Pretty  good  acting  in  it  at  that.  Six  reels. 
— M.  W.  A.  theatre,  Soldier,  Kan. — Small 
town  patronage. 

North  of  the  Bio  G-raade,  with  Jack  Holt. 
— Fair.  Not  up  to  what  I expected  from 
other  reports.  Five  reels. — W.  H.  Pflaum, 
Doric  theatre,  Hannah,  N.  Dak. 

Making  a Man,  with  Jack  Holt. — This 
was  my  Monday  night  feature.  A very  nice 
program  picture  in  good  condition,  and  fit 
to  run  in  any  of  you  little  fellows’  houses. 


For  Release  in  January — Now  Booking 
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MEET  ME 
FACE  TO  FACE 
AT  YOUR 
NEAREST  F.B.C 
EXCHANGE 


The  first  of  a 
brilliant  new  series  of 
chain-lightning  action,  outdoor  pic- 
tures, produced  by  HARRY  GARSON  and 
starring  the  famous  Yale  football  hero 


Lefty^’  Flynn 

Here  is  a story  that  REALLY  HAS  a new  twist!  It  takes  you 
from  the  jazz-mad  East  to  the  rugged  West  and  is  so  jam- 
packed  with  adventure  and  hair-raising  situations  that  even  the 
most  insatiable  of  thrill-seekers  will  be  satisfied!  Distributed  by 

FILM  BOOKING  OFFICES  of  AMERICA  INC. 

723  Seventh  Ave.,  New  York,  N.  Y. — Exchanges  Everywhere 
Sales  Office,  United  Kingdom,  26-27  D’Arblay  Street, 

Wardour  St.,  London,  W.  1,  England 

Produced  at  the  F.  B.  O.  Studios,  Hollywood,  Calif. 


EXHIBITORS  HERALD 


widime  same  stairs  wdiomad 


CTnashiit^f  success. 


Admitted  already  by  hundreds  of  exhibitors  who  have  booked  thi 
cracker  jack  new  series  to  be  without  question  of  a doubt  the  fines 
drawing  cards  in  2 reel  stories  ever  filmed,—- and  this  before  we’v 
hardly  had  time  to  get  them  on  the  market. 


Not  a bit  of  sex, — ^not  a bit  of  s^laciousness,— nothing  to  offend  the  fir 
est  taste,  yet  crammed  with  action,  swift  dazzling  action,  romance,  adver 

ture,  and  100%  COMEDY  that  makes  the  average  fin 
comedy  look  silly.— That’s  F.  B.  O.’s  new  ^‘GO 
GETTERS”  . . . 12  of  ’em  . . . one  fine 
than  the  last. 


(jeorcf.e  OJfara 


And  as  to  box  office  drawing  power, — -well  jus 
ask  ANY  exhibitor  who  is  now  playing  them.  Let  th 
man  who  pays  his  good  money  for  these  pictures  tel 
you  about  ’em.  That’s  the  answer. 


UlbertcL 

ySucfhn 
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'A£mBIIN6  BLOW'storiM 
TIGHIING  BLOOD'  such  a 


CKit 

Guard 


cJiCool{e'> 


And  to  insure  you  of  the  12  weeks  of  capacity  business,  you  have  the 
same  cast,  same  stars  and  same  high  class  brand  of  sure  hre  enter- 
tainment that  made  our  “FIGHTING  BLOOD”  series  such  a smash- 
ing success.  Bewitching  ALBERTA  VAUGHN  . . . GEORGE  O’HARA 
. . . AL  COOKE  . . . and  KIT  GUARD  . . . the  greatest  entertainment 
combination  in  the  film  business  today  . . . bar  none. 


Del  Andrews  is  directing  them, — another  factor  that 
makes  'em  box  office  gems  of  the  finest  character. 


Each  a complete  story — yet  each  hinging  on  the  last.  GO 
SEE  THIS  SERIES  . . . See  with  your  own  eyes  why 
exhibitors  are  booking  ’em — ^boosting  ’em, — cleaning  up  with  ’em. 
ABSOLUTELY  NOTHING  TO  MATCH  THEM  IN  THE  EN- 
TIRE INDUSTRY.  . . . 


)FFICES  OF  AMERICA 

•27  D’Arblay  Street,  Wardour  Street,  London,  W.  1,  England. 
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The  price  will  give  you  a chance  to  make 
a dollar  and  not  be  abused  by  your  pa- 
trons. Seven  reels. — P.  W.  Quinlin,  Ideal 
theatre,  Chateaugay,  N.  Y. — Small  town 
patronage. 

The  Call  of  the  Canyon,  with  Richard 
Dix. — One  of  Zane  Grey’s  stories  and  a 
real  good  picture  made  out  of  it.  Will 
please. — P.  G.  Ladd,  Star  theatre,  Clinton, 
Ont.,  Can. — Small  town  patronage. 

Call  of  the  Canyon,  with  Lois  Wilson. 
— Our  patrons  liked  it  and  said  so.  They 
.still  remark,  "You  had  a good  show  tonight, 
hut  it  wasn’t  as  good  as  'The  Call  of  the 
Canyon’.’’ — E.  H.  Vetter,  Majestic  theatre, 
Homer,  Mich. — Small  town  patronage. 

Wild  Bill  Hickok,  with  William  S.  Hart. 
My  patrons  seemed  pleased  with  this 
picture,  although  not  enthusiastic.  Drew 
fairly  well  on  a Tuesday  and  Wednesday 
night.  Six  reels. — R.  C.  Geeting,  Lyric 
theatre,  Chappell,  Neb. — Small  town  pa- 
tronage. 

Wild  Bill  Hickok,  with  William  S.  Hart. 
-Bill  Hart,  the  two-gun  man,  is  coming 
hack  strong  in  this  one.  Kills  them  by  the 
.score.  Teaches  a strong  moral  and  is  a 
triumphant  return  for  Bill.  Seven  reels.- — 
D.  E.  Knoor,  Pergola  theatre,  Allentown, 
Pa. — Family  patronage. 

Moran  of  the  Bady  Betty,  with  Rudolph 
'v’alentino. — A good  sea  picture.  Very  good 
action  and  soihe  good  tights  in  this  one. 
Six  reels. — W.  H.  Pfalum,  Doric  theatre, 
Hannah,  N.  Dak. 

The  Purple  Highway,  with  Monte  Blue. 
— Monte  Blue  not  mentioned  on  advertis- 
ing at  all,  but  it  is  an  exceptional  little 
program  picture.  Major  honors  should  go 
to  the  photographer.  A beautiful  thing  to 
look  at.  No  one  need  be  afraid  of  it,  even 
though  it  comes  cheap  and  is  not  heavily 
touted.  Seven  reels. — Henry  Reeve,  Star 
theatre,  Menard,  Texas. — .Small  town  pa- 
tronage. 

Racing  Hearts,  with  Agnes  Ayres. — A 
mighty  good  automobile  race  story.  Will 
please.  Six  reels. — C.  H.  Lawrence,  Lyric 
theatre.  Strawberry  Point,  la. 

Racing  Hearts,  with  Agnes  Ayres. — A 
good  picture.  Lots  of  action.  Good  race 
scenes.  Pleased  100  per  cent. — P.  G.  Ladd, 
Star  theatre,  Clinton,  Ont.,  Can. — Small 
town  patronage. 

The  Bight  That  Bailed,  with  Percy  Mar- 
mont. — A pretty  fair  picture,  but  rather 
sad.  The  best  Marmont  picture  I have  ever 
^en.  Fair  attendance.  Seven  reels. — 
Kreighbaum  Bros.,  Char-Bell  theatre,  Roch- 
ester, Ind. — General  patronage. 

The  Bight  That  Failed,  with  Percy  Mar- 
mont. — A very  good  strong  p)icture,  ruined 
by  the  director  for  the  sake  of  a happy 
ending.  Why  do  they  use  a great  author’s 
great  story  and  then  disregard  the  very 
elements  that  make  the  story  stand  out 
of  the  rank  and  file?  Absolutely  no  ex- 
cuse for  it.  Melford  had  a chance  to  make 
a masterpiece  and  threw  it  to  make  a 
"movie.”  Seven  reels. — Henry  Reeve,  Star 
theatre,  Menard,  Texas.— Small  town  pa- 
tronage. 

Sinners  in  Heaven,  with  a special  cast. — 
Average.  This  story  may  be  a little  risque 
in  certain  spots,  so  watch  out.  We  don’t 
need  this  kind  of  pictures.  Seven  reels. — 
G,  L.  Redman,  Monroe  theatre,  Monroe, 
Over  the  Border,  with  Betty  Compson. — 
.tL  100  per  cent  picture.  Good  drawing 
card.  Six  reels. — W.  H.  Pflaum,  Doric 
theatre,  Hannah,  N.  Dak. 

The  Silent  Partner,  with  a special  cast. — 
This  is  a fair  program  offering.  Pleased 
about  75  per  cent. — P.  G.  Ladd,  Star  thea- 
tre, Clinton,  Ont.,  Can. — Small  town  pa- 
tronage. 

To  the  Badies,  with  a special  cast. — ' 
Minus.  Wish  the  ladies  would  have  re- 
ceived it.  I don’t  want  it.  Directed  by 
Wm.  de  Mille. — Fred  Hinds.  Cresco  thea- 
tre, Cresco,  la. — General  patronage. 

The  Heart  Raider,  with  Agnes  Ayres. — 
Good  program  picture  that  will  please. 
Nothing  wonderful,  but  above  program  av- 
erage.— Geo.  C.  Starkey',  Opera  House,  Mon- 
tour Falls,  N.  Y. 

Three  Bive  Ghosts,  with  a special  cast. — 
Old,  but  if  you  haven’t  played  it,  do  so. 
Good  comedy.  Cyril  Chadwick  does  good 
acting. — P.  G.  Ladd,  Star  theatre,  Clinton, 
Ont,  Can.— Small  town  patronage. 


Pathe 

Girl  Shy,  with  Harold  Lloyd. — Better  pic- 
ture and  better  business  than  “Why 
Worry?"  I have  run  ten-dollar  pictures 
that  made  more  money,  but  then  we  must 
all  sacrifice  occasionally'  to  maintain  our 
prestige  (whatever  that  is).  Eight  reels. 
— Roy  W.  .\dams.  Pastime  theatre.  Mason, 
iSIich. 

Girl  Shy,  with  Harold  Lloyd. — There  is 
no  question  but  what  Harold  Lloyd  is  the 
greatest  drawing  card  on  the  screen  today. 
While  his  latest  release,  “Girl  Shy,”  did 
not  produce  as  many  bursts  of  laughter 
as  “Grandma’s  Boy,”  nevertheless  it  was 
replete  with  thrills  and  good  clean  com- 
edy. Give  us  more  Lloyds.  Seven  reels. — 
Earhart  & Lutz,  Opera  House,  Lexington 
and  Belleville,  Ohio. — Small  town  patron- 
age. 

Safety  Bast,  with  Harold  Lloyd. — Plus. 
Sure  got  the  laughs,  went  over  big  here. 
Don’t  see  why  it  wouldn’t  do  big  business 
any  place.  Seven  reels. — 'Adolph  Hokuf, 
Royal  theatre,  George,  la. 

Dr.  Jack,  with  Harold  Lloyd. — Ran  this 
with  “Kindred  of  the  Dust.”  Made  a weli 
balanced  program.  Some  of  our  patrons 
liked  the  latter  better  than  “Dr.  Jack,”  al- 
though everyone  was  well  pleased  with  the 
show.  Made  money'.  Five  reels. — R.  W. 
Smith,  Town  Hall  theatre,  Wilton,  N.  H. — 
Small  town  patronage. 

Dr.  Jack,  with  Harold  Lloyd. — Played 
this  on  percentage,  so  did  not  make  much. 
In  fact,  did  not  have  as  big  a crowd  as  we 
usually  do  for  program  feature.  Don’t 
know  why  only  grow'n  folks  seem  to  think 
comedies  are  just  for  kids.  However,  think 
“Dr.  Jack”  made  a great  many  friends  for 
Harold  Lloyd  here.  It  sure  is  a great  com- 
edy'. Had  the  house  in  an  uproar.  Five 
reels. — E.  C.  Hoadley,  Square  Town  thea- 
tre, Brooklyn,  Mich. — Small  town  patron- 
age. 

Dr.  Jack,  with  Harold  Lloyd. — This  pic- 
ture pleased  about  75  per  cent  of  the  peo- 
ple. Personally  I did  not  care  much  for 
it.  Too  much  slap  jack,  but  I will  repeat 
what  other  exhibitors  have  said,  “Pathe 
gets  it  all.”  For  the  money  we  paid  for 
the  feature,  I think  a better  attraction 
could  be  bought.  The  crowd  wasn’t  any 
larger  than  usual.  Exhibitors  keep  away' 
from  the  percentage  basis  if  possible.  Five 
reels.  — Schaghticoke  Amusement  Assn., 
Town  Hall  theatre,  Schaghticoke,  N.  Y. 

Why  Worry?  with  Harold  Lloyd. — Great. 
Would  personally  say  that  “Grandma’s 
Boy'”  is  his  best,  but  all  the  Lloyd  features 
pull  the  business  and  please,  so  why  in- 
dulge in  comparisons.  I waited  ’til  they 
made  the  price  right  on  all. these  and  they' 
drew  just  as  well  as  if  they  were  brand 
new.  Six  reels. — Henry  Reeve,  Star  thea- 
tre, Menard,  Texas. — .Small  town  patron- 
age. 

■Why  Worry?  with  Harold  Lloyd. — A good 
comedy'  program.  Not  a special. — Bert  Sil- 
ver, Silver  Family  theatre,  Greenville,  Mich. 

The  King  of  Wild  Horses,  with  Rex. — 
Ran  two  nights,  mid-week,  weather  good, 
print  good.  Pleased  100  per  cent.  Bought 
at  program  prices.  Made  more  money  than 
“The  Three  Musketeers,”  “Little  Lord 
“Over  the  Hill,”  “The  Spoilers,”  “Little  Old 
New'  York,”  “Enemies  of  Women,”  all  of 
the  Lloyds  (we  have  not  run  “Girl  Shy”), 
Chaplin  and  the  kid,  “Way  Down  East,” 
“The  Three  Musketeers,”  “Little  Lord 
Fauntleroy,”  “Manslaughter,”  “Soft  Boiled.” 
Broke  all  records  for  mid-week  show.  Used 
Gang  comedy,  “The  Champeen.”  Truly  a 
knockout.  Many  thanks,  Mr.  Roach. — E.  W. 
McClelland,  Rex  theatre,  Gilman  City,  Mo. 

The  King  of  Wild  Horses,  with  Rex. — 
Ran  it  Friday  night  to  a very  good  house, 
and  they  went  wild  about  it.  In  my  opin- 
ion, this  little  picture  will  get  you  more 
money  than  nine-tenths  of  the  big  specials, 
that  they  rave  about.  It  will  surely  please 
the  old  and  young  and  you  can  buy  it  right, 
so  I would  advise  all  my  exhibitor  friends 
to  get  it.  Five  reels. — P.  W.  Quinlan.  Ideal 
theatre,  Chateaugay,  N.  Y. — Small  town  pa- 
tronage. 

The  King  of  Wild  Horses,  with  Rex. — • 
"Very  good  picture  and  did  good  business. 
Some  who  had  seen  it  elsewhere  came  to 
see  it  again.  Had  many  good  comments. — 
E.  H.  “Yetter,  Majestic  theatre,  Homer, 
Mich. — Small  town  patronage. 


Prod.  Dist.  Corp. 

Hold  Yonr  Breath,  with  Dorothy  Devore. 
- — Plus.  Some  picture,  full  of  comedy 
thrills  with  the  girl  pulling  the  stunts. 
Ran  this  in  August,  but  they  have  boosted 
the  price  since  then  out  of  sight.  Six 
reels. — G.  L.  Redman,  Monroe  theatre,  Mon- 
roe, Wise. — Neighborhood  patronage. 

Idiami,  with  Betty  Compson. — Plus.  Sure 
full  of  pep.  Showed  earmarks  of  censor’s 
scissors  and  it  helped  the  picture,  for  there 
was  pep  enough  to  satisfy.  Seven  reels. — 

G.  L.  Redman,  Monroe  theatre,  Monroe, 
Wise. — Neighborhood  patronage. 

The  Bightning  Rider,  with  Harry  Carey. 
— This  is  an  above  the  average  Western, 
but  I lost  money  on  it,  as  a Western. 
Doesn’t  seem  to  draw  the  crowd  in  my 
house  that  a society  drama  and  society 
star  will  bring  in. — Charles  Lee  Hyde, 
Grand  theatre,  Pierre,  S.  Dak. — Small 
town  patronage. 

The  Bightning  Rider,  with  Harry  Carey. 
— These  new  Carey  pictures  through  Pro- 
ducers Distributing  are  very  good  and 
should  satisfy  all  patrons  of  Westerns. — 

H.  S.  Robbins,  Robinhood  theatre.  Grand 
Haven,  Mich. — Small  town  patronage. 

Tiger  Thompson,  with  Harry  Carey. — I 
think  this  one  is  the  best  of  the  series 
that  is  of  the  first  three,  and  should  go 
over  with  a bang  with  your  Western  fans. 
I showed  this  to  a Saturday  night  audi- 
ence and  all  who  came  out  to  see  it  were 
well  pleased,  and  were  not  slow  in  letting 
me  know  they  enjoyed  it.  Had  a fair 
crowd  with  the  Holy  Rollers  for  competi- 
tion, and  believe  me  they  are  pulling  a 
real  show.  Six  reels. — Charles  E.  Barber, 
Electric  theatre,  Tilden,  111. — Small  town 
patronage. 

Tiger  Thompson,  with  Harry  Carey. — A 
fine  Western  which  pleased  the  Carey  fans. 
Plenty  of  action  with  a good  story  and 
plot.  You  won’t  go  wrong  on  this  one. 
Six  reels. — W.  A.  Clark,  Jr.,  Castle  theatre, 
Havana,  111. — General  patronage. 

His  Darker  Self,  with  Lloyd  Hamilton.- — 
If  you  are  looking  for  comedy  stuff,  Lloyd 
Hamilton  has  got  it  in  “His  Darker  Self.” 
This  is  a very  satisfactory  comedy  with  the 
exception  of  one  or  two  embarrassing 
scenes  for  the  ladies.  Six  reels. — Strand 
theatre,  Samson,  Ala. 

The  Sagebrusher,  with  a special  cast. — 
This  is  a type  of  Western  picture  that  will 
come  as  near  pleasing  a mixed  audience  as 
we  have  had  yet.  Drew  better  second 
night.  Ran  it  in  connection  with  “Fighting 
Blood.”  Seven  reels.- — Strand  theatre,  Sam- 
son, Ala. 

The  Drivin’  Pool,  with  Wally  "Van. — A 
good  automobile  story  with  plenty  of  com- 
edy. A fair  program  picture.  Six  reels. — 
W.  T.  Biggs,  Unique  theatre,  Anita,  la. 

The  Man  from  Glengary,  with  a special 
cast. — Had  quite  a lot  of  compliments  on 
this  one.  Northwestern  logging  camp  pic- 
ture that  drew  well.  Everybody  satisfied. 
Six  reels. — H.  E.  Patrick,  Strand  theatre, 
Samson,  Ala. 

The  Affairs  of  Bady  Hamilton,  with  spe- 
cial cast. — Very  bad.  The  worst  picture  I 
have  ever  played.  Let  it  alone.  Nine  reels. 
— Mack  Behrendt,  Grand  theatre,  Elyria, 
Ohio. 

The  Rapids,  with  Mary  Astor. — Pretty 
fair  picture,  but  a poor  cast.  Poor  print, 
fair  attendance. — Kreighbaum  Bros.,  Para- 
mount theatre,  Rochester,  Ind. 

Selznick 

Daughters  of  Today,  with  Patsy  Ruth 
Miller. — A good  picture,  about  75  per  cent 
pleased.  Seven  reels. — John  Esterl,  Rex 
theatre.  Park  Palls,  Wis. 

Daughters  of  Today,  with  Patsy  Ruth 
Miller. — “Very  good  picture  from  every 
standpoint.  Photography  deserves  honor- 
able .mention.  Bought  right  and  print  in 
excellent  condition.  A worth  while  picture 
on  any  screen.  Eight  reels. — Clark  & Ed- 
wards, Palace  theatre,  Ashland,  Ohio. — 
General  patronage. 

j Daughters  of  Today,  with  Patsy  Ruth 
Miller. — One  of  the  finest  pictures  we  have 
had  for  a long  time.  They  ate  it  up  both 
nights.  Prints  good.  .Six  reels. — ^W.  E. 
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Elkin,  Temple  theatre,  Aberdeen,  Miss. — 
Neighborhood  patronage. 

A Cause  for  Divorce,  with  Fritzi  Brun- 
ette.— I did  not  think  much  of  this  one. 
Neither  did  those  who  came  to  see  it.  Stay 
off  it.  Seven  reels. — E.  A.  Armistead,  Lyric 
theatre,  Easley,  S.  C. 

Koulette,  with  Edith  Roberts. — A real 
good  picture.  One  that  will  please  almost 
anyone.  Five  reels. — E.  A.  Armistead, 
I.yric  theatre,  Easley,  S.  C. 

Woman  to  Woman,  with  Betty  Compson. 
— This  is  a beautiful  picture.  Our  patrons 
did  not  care  for  it  and  it  did  not  draw  any 
extra  business.  People  do  not  like  tragedy. 
There  is  enough  sadness  in  everybody’s  life 
and  we  do  not  like  to  have  our  patrons 
go  out  like  they  had  been  to  a funeral. 
Seven  reels. — H.  D.  McChesney.  Princess 
theatre,  Crandon,  Wise. — Small  town  pa- 
tronage. 

The  Sign  of  the  Bose,  with  George  Be- 
ban. — This  is  an  extra  good  one,  although 
an  old  one.  Should  please  anywhere.  Six 
reels. — -E.  A.  Armistead,  Lyric  theatre,  Eas- 
ley. S.  C. 

United  Arlists 

America,  a D,  W.  Griffith  production. — 
Put  a second  mortgage  on  the  house  and 
pawned  my  wife’s  rings,  thereby  raising 
enough  to  play  this  masterpiece.  I visited 
twenty-eight  town  and  country  schools', 
handing  out  heralds  and  cards  that  would 
admit  any  school  pupil  regardless  of  age 
for  25  cents  (my  regular  adult  admission 
being  50  cents)  and  in  addition  had  all  the 
first,  second  and  third  grade  children  of 
Baldwin  school  sing  “America”  and  pledge 
their  allegiance  to  the  flag  on  the  first 
night.  Then  on  the  second  night,  I had 
a contest  between  two  country  schools. 
They  selected  fifteen  children  from  each 
school  and  sang  "America,”  the  audience 
voting  on  which  school  did  the  best  sing- 
ing. All  this  got  the  parents  and  friends 
of  the  children  interested,  which  resulted 
in  a good  crowd  the  first  two  nights  and 
the  word  of  mouth  advertising  did  the 
business  for  the  last  night.  Hired  a good 
orchestra  for  all  three  nights,  and  although 
under  a mighty  big  expense,  I cleared 
enough  to  get  my  wife’s  rings  back.  My 
advice  to  all  exhibitors  is:  Play  this  won- 
derful picture,  which  will  bring  back  the 
memories  of  your  studies  in  school  and 
Impress  on  the  minds  of  everyone  who  sees' 
it,  the  value  of  liberty  and  at  what  great 
cost  this  liberty  was  gotten.  I think  this 
is  the  “great  American  picture,”  for  it  has 
universal  appeal  and  should  be  seen  by  all 
true  Americans.  The  fine  acting  of  Lionel 
Barrymore  as  Captain  Walter  Butler  is  one 
of  the  outstanding  features,  and  the  battle 
scenes  will  bring  down  the  house  or  your 
patrons  are  not  Americans  at  heart.  Play 
“America”  by  all  means  and  step  on  the 
gas  hard. — M.  A.  Manning,  Opera  House, 
Baldwin,  Wis. — Small  town  and  country 
patronage. 

America,  a D.  W.  Griffith  production. — 
The  picture  Came  up  to  all  expectations, 
pleased  all  who  saw  it.  Was  compelled  by 
the  distributor  to  charge  50c  admission, 
which  cut  down  attendance.  I believe  I 
could  have  almost  doubled  attendance  had 
I been  allowed  to  show  it  at  35c,  which  is 
what  I usually  charge  for  specials.  Eleven 
reels. — Eugene  Pellettieri,  Gem  and  Prin- 
cess theatre,  Oconto,  Wis. — Small  town  pa- 
tronage. 

The  'White  Bose,  a D.  W.  Griffith  produc- 
tion.— Good  picture,  but  can’t  find  any  ex- 
hibitor that  can  make  money  on  United 
Artists  pictures.  The  sob  sisters  were  in 
their  element.  Ten  reels. — Clark  & Ed- 
wards, Palace  theatre,  Ashland,  Ohio. — 
General  Patronage. 

Universal 

Broadway  or  Bust,  with  Hoot  Gibson. — A 
good  picture.  Good  cast,  funny  story  and 
pleased  my  Saturday  crowd. — Bert  Silver, 
Silver  Family  theatre,  .Greenville,  Mich. 

The  Dangerous  Blonde,  with  Laura  La 
Plante. — One  of  the  best  comedy-dramas 
ever  played  here.  Wish  we  could  get  more 
like  it.  Sure  pleased  here.  Book  it  and 
see  a pleased  crowd  once  more.  Five  reels. 
— E.  A.  Armistead,  Lyric  theatre,  Easley, 
S.  C. 

Forty  Horse  Hawkins,  with  Hoot  Gibson. 


— From  the  kicks  and  compliments  I got  on 
this  picture,  I should  say  it  pleased  about 
sixty  per  cent.  Six  reels.- — H.  E.  Patrick, 
Strand  theatre,  Samson,  Ala. 

Hit  and  Bun,  with  Hoot  Gibson. — This  is 
another  one  that  is  different.  It  went  like 
wild  fire  here,  as  Gibson  is  a sure  bet  here. 
Every  one  satisfied  and  told  me  so.  Do  not 
need  a comedy  when  you  show  this  as  it 
is  alt  comedy  anyway.  Played  to  good 
house  first  night  and  doubled  the  next,  so 
I am  sure  the  picture-  pleased  all  who  saw 
it,  and  those  who  stayed  at  home  missed 
something.  I would  like  to  find  another 
star  that  would  draw  them  like  Hoot.  Six 
reels. — C.  V.  Anderson,  Oak  theatre,  Oak- 
dale, Neb. 

The  Sawdust  Trail,  with  Hoot  Gibson. — 
“Very  fine  picture  and  pleased  all.  In  m.v 
estimation  Hoot’s  popularity  is  due  to  his 
versatility  and  am  glad  that  Universal  does 
not  make  rubber  stamp  westerns  with  him. 
— H.  S.  Robbins,  Robinhood  theatre.  Grand 
Haven,  Mich. 

The  Sawdust  Trail,  with  Hoot  Gibson. — 
Fair.  Gibson,  if  placed  in  proper  stories, 
will  be  a winner  where  people  like  outdoor 
stuff  filled  with  wholesome  comedy  action, 
and  who  doesn’t  like  to  laugh?  Six  reels. — 
G.  L.  Redmand,  Monroe  theatre,  Monroe, 
Wis. — Neighborhood  patronage. 

The  Storm  Daughter,  with  Priscilla  Dean. 
— A real  good  picture  which  pleased  well 
for  two  days.  Seven  reels. — E.  E.  Byrne, 
Columbia  theatre,  Athens,  Ohio. — Small 
town  patronage. 

The  Turmoil,  witli  George  Hackathorne. 
— A fine  production  of  Booth  'farkington’s 
novel.  Well  acted,  well  produced  and  full 
of  human  interest.  Nothing  but  praise  for 
this  picture,  but  it  did  not  register  at  the 
box  office.  Four  days'  run. — John  W*,PIaw- 
kins,  Capitol  theatre.  New  Bedford,  Mass. 

Young  Ideas,  with  Laura  La  Plante. — 
Good  entertainment.  Five  reels. — Bijou 
theatre,  Conway,  N.  H. 

The  Abysmal  Brute,  with  Reginald  Den- 
ny.— Rough,  did  not  please. — C.  H.  Apple- 
man,  Paramount  theatre.  Star  City,  Ind. — 
Neighborhood  patronage. 

The  Acquittal,  with  a special  cast. — 
Fine  cast,  good  acting,  tense,  melodramatic 
story  told  in  a novel  way.  ’fhe  name  and 
the  cast  don’t  mean  anything  in  a small 
town.  Needs  a good  lively  comedy  to  bal- 
ance it  up.  Seven  reels. — Roy  W.  Adams, 
Pastime  theatre.  Mason,  Mich. 

Another  Man’s  Shoes,  with  Herbert  Raw- 
linson. — Fair. — C.  H.  Appleman,  Paramount 
theatre.  Star  City,  Ind. — Neighborhood  pat- 
ronage. 

Bavu,  with  a special  cast.- — Rather  rough. 
Pleased  few. — C.  H.  Appleman,  Paramount 
theatre.  Star  City,  Ind. — Neighborhood  pat- 
ronage. 

Blinky,  with  Hoot  Gibson. — Good  enter- 
tainment. Hoot  will  bring  them  in  and 
please  them  after  they  get  there. — Louis  A. 
Van  Alstyne,  Quality  theatre,  Cullom,  Hi. — 
Smail  town  patronage.  I 

Blinkey,  with  Hoot  Gibson. — Kan  this  one 
on  Tuesday  and  to  say  the  condition  of 
the  picture  was  rotten  would  be  expressing 
it  in  the  mildest  terms  that  could  possibly 
be  used.  It  seems  to  me  there  should  be 
some  method  by  which  the  exchange  could 
be  prevented  from  taking  an  exhibitor’s 
money  for  films  that  are  all  broken  to 
pieces.  Look  out  for  “Blinkey,”  all  you 
fellows.  Six  reels. — P.  W.  Quinlin,  Ideal 
theatre,  Chateaugay,  N.  Y. — Small  town 
patronage. 

A Chapter  in  Her  Bife,  with  special  cast. 
— This  was  a very  good  picture.  Drew  a 
good  crowd.  Six  reels. — Matte  Michelis, 
Liberty  theatre,  Bucknell,  la. 

The  Clean-TJp,  with  Herbert  Rawlinson. 
— Good  clever  story  that  somebody  besides 
Rawlinson  might  have  made  something  of. 
Would  like  to  see  Meighan  in  the  role. 
Rawlinson  always  looks  and  acts  like  he 
was  looking  in  a mirror  or  had  a stiff  neck. 
— Louis  A.  Van  Alstyne,  Quality  theatre, 
Cullom,  111. — Small  town  patronage. 

Don  Quickshot  of  the  Bio  Grande,  with 
Jack  Hoxie. — Good  action  story  and  well 
liked  Western.  Six  reels.- — L.  C.  Belden, 
Bijou  theatre,  Conway,  N.  H.  , 

Don  Quickshot  of  the  Bio  Grande,  with 
Jack  Hoxie. — Good  Western. — John  Este^,,. 
Rex  theatre.  Park  Falls,  Wis. 

Driven,  with  a special  cast. — Just  a fair 


picture. — C.  H.  Appleman,  Paramount  the- 
atre, Star  City,  Ind. — Neighborhood  patron- 
age. 

The  Flirt,  with  a special  cast. — Fine. — 
C.  H.  Appleman,  Paramount  theatre.  Star 
City,  Ind. — Neighborhood  patronage. 

Fool’s  Highway,  with  Mary  Philbin. — 
Mary  Philbin  is  a most  likable  star  and 
without  a doubt  would  make  a wonderful 
impression  and  create  fervor  and  popu- 
larity with  the  public  if  she  was  put  in 
stories  of  the  right  type.  “Fool’s  High- 
way” is  one  of  the  poorest  types,  to  say  the 
least.  Gruesome,  but  I’hilbin’s  acting  is 
wonderful  and  the  picture  goes  over  fairly 
well.  No  kicks,  but  no  favorable  comments. 
Not  the  kind  of  a picture  that  builds  youi- 
business.  Seven  reels. — C.  H.  Bills,  Opera 
House,  Lenora,  Kan. — Small  town  patron- 
age. 

Human  Hearts,  with  House  Peters. — 
Good  clean  picture. — C.  H.  Appleman,  Para- 
mount theatre.  Star  City,  Ind, 

The  Hunchback  of  Notre  Dame,  with  Lon 
Chaney. — Too  gruesome.  Eleven  reels.-  - 
Bijou  theatre,  Conway,  N.  H. 

Jack  O’Clubs,  with  Herbert  Rawlinson. — 
This  is  a pretty  good  five-reel  picture. 
Draws  a fairly  size  crowd. — Matte  Michelis, 
Liberty  theatre,  Bucknell,  la. 

Jack  O’Clubs,  with  Herbert  Rawlinson. — 
About  the  best  one  Herbert  Rawlinson  ever 
made.  It  sure  pleased  a good  Saturday 
crowd.  Bought  at  a reasonable  price.  Film 
in  good  condition.  Five  reels. — E.  A.  Ar- 
mistead, Lyric  theatre,  Easley,  S.  C. 

The  Kentucky  Derby,  with  a special  cast. 
— Nice  horse  racing  iiicture.  Good. — C.  H. 
Appleman,  Paramount  theatre.  Star  City, 
Ind. — Neighborhood  patronage. 

Love  Betters,  with  Gladys  Walton. — A 
pleasing  program  picture. — Bert  Silver,  Sil- 
ver Family  theatre,  Greenville,  Mich. 

The  Man  From  "Wyoming,  with  Jack 

Hoxie. — Best  Universal  for  quite  a while. 
Just  what  my  people  want  here.  Keep 
Hoxie  in  this  kind  of  story  and  he  will 
come  right  along.  Five  reels. — Leslie  Ha- 
bles.  Reel  Joy  theatre.  King  City,  Cal, — 
Small  town  patronage. 

The  Man  From  Wyoming,  with  Jack 

Hoxie. — A real  good  Western  that  pleased 
a good  Saturday  crowd.  Five  reels. — E.  A. 
Armistead,  Lyric  theatre,  Easley,  S.  C. 

Men  in  the  Baw,  with  Jack  Hoxie.- — It’s 
terrible.  Ashamed  to  face  audience.  If 
you  have  it  booked,  try  and  get  it  changed. 
Five  reels. — Bijou  theatre,  Conway,  N.  H. 

Merry  Go  Bound,  witli  Mary  Philbin.— 
This  is  a real  picture.  One  of  the  best 
.Jewell’s  I have  shown.  Ten  reels. — Matte 
Michelis,  Liberty  theatre,  Bucknell,  la. 

Merry  Go  Bound,  with  Mary  Philbin.— 
Not  liked.  Over  their  heads.  Also  paid 
too  much.  Ten  reels. — Bijou  theatre,  Con- 
way, N,  H. 

Nobody’s  Bride,  with  Herbert  Rawlinson, 
— A fairly  good  show  wiiere  Rawlinson  Is 
liked.  Only  about  25  per  cent  of  my  pa- 
trons like  Rawlinson,  the  other  75  per  cent 
stayed  home,  so  the  picture  pleased  the 
crowd  100  per  cent.  Five  reels. — Robt.  I.. 
Anderson,  Olympic  theatre.  Forks,  Wash.— 
Small  towp  patronage. 

Pure  Grit,  with  Roy  Stewart. — A real 
good  Western.  Well  worth  showing  any- 
where. Sure  pleased  my  Saturday  crowd. 
Five  reels. — E.  A.  Armistead,  Lyric  theatre, 
Easley,  S,  C. 

The  Shock,  with  Lon  Chaney, — Good  big 
picture.  Very  spectacular  fire  and  earth- 
quake scenes. — C.  H.  Appleman,  Paramount 
theatre.  Star  City,  Ind. — Neighborhood  pat- 
ronage. 

Sporting  Youth,  with  Reginald  Denny. — 
An  A1  feature  and  held  the  " attention 
throughout.  Comments  strong.  Comedy 
and  plenty  of  action.  Book  it  quick.  Pic- 
tures like  these  make  exhibitors  money  and 
want  more.  Too  much  love  stuff  nowadays. 
— P.  A.  Graffort,  Princess  theatre,  Bu- 
chanan, Mich. 

Sporting  Youth,  with  Reginald  Denny. — 
Plus.  Here  is  an  absolute  knockout  of  a 
picture.  With  all  due  respect  to  Wallie 
Reid’s  race  pictures,  this  one  is  the  best 
ever.  Print  in  fine  shape,  acting, of  Denny 
fine.  Here  is  one  picture  that  "can’t  fail^ 
to  pleased  Ran  it  Friday  and  Saturday  to' 
good  business.  Seven  reels. — Lake  View 
theatre.  Lake  View,  la. 
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Before  the  ink  was  even  dry  on  the  very  first  announcement 
we  made  on  our  new  TEXAS  RANGERS  SERIES  of  8 fast 
action  Western  pictures  we  were  rewarded 
with  a rush  of  bookings  that  proved  that  in 
this  new  series  we’ve  got  what  thousands  of 
exhibitors  have  been  looking  for. 


The  Nation  wide  popularity  of  BOB  CUSTER  as  a 
Western  figure  gives  you  a merchandising  slant  to  sell 
your  public  as  sure  fire  as  anything  in  the  picture  busi- 
ness can  be.  Here  is  an  athlete,  a handsome,  upstand- 
ing, wild  riding,  hard  hitting  ‘‘He”  man  type  that  will 
draw  your  women  patrons  every  time  you  announce 
a new  Texas  Ranger  Picture  and  the  women  will  bring 
the  rest  of  the  family. 

8 new  idea  western  stories,  different,  better, 
bigger,  all  made  with  advertising  and  exploita-" 
tion  possibilities. 
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those  exhibitors  who  booked  the  pictures,  pronounced 
our  name  “TEXAS  RANGER”  series  the  best 
name  they  have  yet  heard  of  for  Western  pictures 
to  advertise  to  the  public.  Millions  love  high  class 
Western  stories.  You’re  going  to  get  them  in  this 
wonderful  new 


And  every  story  selected  with  as  much  care  as  that  of  the  cost- 
liest feature  production  - - Besides  this,  you’ll  get  a variety  of 
stories,  yet  all  of  western  flavor,  but  so  sure  fire,  so  fast  in  speed 
and  drama  as  to  guarantee  capacity  every  time  you  announce  and 
show  an  F.  B.  O.  TEXAS  RANGER  picture. 

Also  you’ll  get  the  usual  high  pressure  type  of  F.  B.  O.  adver- 
tising matter  and  exploitation  with  every  picture.  - - Tell  us  can- 
didly, is  there  anything  more  any  exhibitor  can  ask  for?  Take  our 
tip.  - - GRAB  this  series  now.  Our  salesmen  are  in  the  field  sell- 
ing. Act  fast. 


Produced  4 

f by  ? 

JESSE 
COIDBERG^ 


Distributed  by 

FILM  BOOKING  OFFICES 

OF  AMERICA 

723  Seventh  Ave.,  New  York  City,  N.  Y. 
26-27  D’Arblay  Street,  Wardour  Street,  London, 
W.  1,  England. 
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True  'Talk  No.  13 


By  John  B.  Rock 

General  Manager,  Vitagraph,  Inc. 


October  25 — 

The  big  ones  still  flock 
under  the  wings  of  the 
good  old  Vitagraph  Eagle, 
and  we’re  flying  high. 

No  sooner  does  J.  Stu- 
art Blackton  finish  “The 
Beloved  Brute,”  one  of 
the  real  audience  winners, 
than  along  comes  those 
two  energetic  youngsters, 
the  Halperins,  Victor 
Hugo  and  Edward  A., 
and  hand  us  the  most 
startling  picture  of 
Broadway  I’ve  ever  seen. 

It’s  “G  r e a t e r Than 
Marriage”  and,  men,  it’s 
the  kind  of  a story  your 
patrons  dream  of  living 
every  day  of  their  lives! 

Ready  soon,  and,  an- 
other credit  to  Vitagraph ! 


Vitagraph 

Let  Not  Man  Bnt  Asunder,  with  Pauline 
Frederick. — A swell  picture.  Good  prints. 
Price  reasonable.  Would  advise  all  small 
town  exhibitors  to  grab  this  one.  Will 
please  95  per  cent.  Jilight  reels. — F.  S. 
Mooney,  Opera  House,  Mason  City,  Neb. 

Pioneer  Trails,  with  a special  cast. — 
Good  Western  show.  I advertised  it  heavy 
and  enjoyed  good  business  in  mid-week. 
It  is  worth  running  if  bought  right.  Seven 
reels. — W.  T.  Biggs,  Unique  theatre,  Anita, 
Iowa. 

Pioneer  Trails,  with  special  cast. — This 
is  a very  good  special  picture.  One  of  the 
best  pictures  you  can  buy  for  the  price. 

Seven  reels. Matte  Mlchelis,  Liberty 

theatre,  Bucknell,  la. 

Pioneer  Trails,  with  special  cast. — Very 
good  drama  of  pioneer  days  though  not  in 
the  same  class  as  “The  Covered  Wagon,” 
as  some  of  the  exhibitors  reported.  Vita- 
graph made  some  good  ones  last  year. 
Seven  reels. — R.  W.  Smith.  Town  Hall  the- 
atre, Wilton,  N.  H. — Small  town  patronage. 

On  the  Banks  of  the  Wabash,  with  a spe- 
cial cast. — Would  advise  small  towns  to 
book  it.  Pleased  100  per  cent.  Run  it  for 
high  school  benefit,  and  broke  all  house 
records.  Pleased  them  all.  Prints  Al. 
Seven  reels. — G.  A.  Peterson,  Cozy  theatre, 
Hollis,  Okla. 

On  the  Banks  of  the  Wabash,  with  a spe- 
cial cast. — I don’t  understand  why  so  many 
exhibitors  knocked  this.  For  me  it  drew 
a lot  of  extra  business  at  an  advanced 
price.  Had  more  favorable  comments  on 
it  than  any  picture  I have  run  in  a year. 
While  it  is  not  a so-called  super-special 
(Vitagraph  does  not  charge  that  much  for 
it)  it  is  a novelty  and  got  the  money  and 
pleased  those  who  saw  it.  What  more 
could  you  ask  of  any  picture?  Seven  reels. 
— C.  H.  Bills.  Opera  House,  Lenora,  Kan. 

On  the  Banks  of  the  Wabash,  with  a spe- 
cial cast. — Rural  drama.  Lots  of  hokum, 
several  weak  spots.  Did  fair  Sunday  busi- 
ness and  seemed  to  please. — Roy  W.  Ad- 
ams, Pastime  theatre.  Mason,  Mich. 

On  the  Banks  of  the  Wabash,  with  spe- 
cial cast. — Drew  well  and  made  money  for 
us.  Our  patrons  liked  it.  Seven  reels. — 
R.  W.  Smith,  Town  Hall  theatre,  Wilton, 
N.  H. — Small  town  patronage. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— A knockout  attraction  for  all  houses. 
This  is  one  of  Hough’s  most  human  stories 
and  pleases  unusually.  Seven  reels. — D.  E. 
Knoor,  Pergola  theatre,  Allentown,  Pa. — 
Family  patronage. 

My  Man,  with  Dustin  Farnum. — Ran  it 
Saturday  to  good  business.  It  is  a very 
pleasing  picture.  50  per  cent  above  a pro- 
gram and  50  per  cent  below  a special.  It 
is  worth  running  in  any  house.  In  adver- 
tising it  leave  off  the  special,  and  you 
won’t  disappoint  your  people.  Seven  reels. 
— P.  W.  Quinlin,  Ideal  theatre,  Chateaugay, 
N.  Y. — Small  town  patronage. 

The  Ninety  and  Nine,  with  a special  cast. 
— A knockout.  One  of  the  best  forest  fires 
I have  ever  shown.  Seven  reels. — -W.  H. 
Pflaum,  Doric  theatre,  Hannah,  N.  Dak. 

The  Midnight  Alarm,  with  Alice  Cal- 
houn.— Pleased  all.  Many  favorable  reports 
on  same.  Seven  reels. — W.  H.  Pflaum,  Do- 
ric theatre,  Hannah,  N.  Dak. 

Smashing  Barriers,  with  William  Duncan. 
— All  the  serial  hokum  put  in  one  picture. 
Disappointing  to  all  those  who  expect  a 
consistent  plot  and  story.  Seemed  to  please 
the  kids.— Wm.  Hoefs,  St.  Stockton,  Tex. — 
Small  town  patronage. 

The  Man  Prom  Downing  Street,  with 
Earle  Williams. — A picture  of  an  English 
secret  service  man’s  work  in  India.  The 
picture  lacked  something  to  put  it  over. 
Has  no  comedy  to  break  the  sameness  and 
it  did  not  go  over  here.  Five  reels. — W.  J. 
Shoup,  De  Luxe  theatre,  Spearville,  Kan. 
— Small  town  patronage. 

The  Man  Prom  Brodney’s,  with  a special 
cast.- — Did  not  take  so  well.  Pleased  about 
75  per  cent.  Prints  in  fine  shape.  This  Is 
a good  one,  but  did  not  take  as  well  as 
most  Vitagraphs.  Eight  reels. — G.  A.  Peter- 
son, Cozy  theatre,  Hollis,  Okla. 

Between  Priends,  with  a special  cast. — 
Average.  Very  good  picture.  A bit  spicy 
in  one  scene  but  nothing  to  really  offend. 


Story  of  two  men  who  steal  each  other’s 
wives  or  sweethearts,  but  it  has  been  han- 
dled very  well. — Fred  Hinds,  Cresco  the- 
atre, Cresco,  la. — General  patronage. 

Warner  Brothers 

Three  'Women,  with  a special  cast. — One 
of  Warner’s  new  twenty  and  a real  one. 
Don’t  fail  to  get  this  one.  It  pleased  them 
all. — G.  A.  Peterson,  Cozy  theatre,  Hollis. 
Okla. 

Beau  Brummel,  with  John  Barrymore. — 
One  of  the  most  interesting  of  the  costume 
type  with  Barrymore  doing  exceptionally 
fine  work,  but  about  three  reels  too  long 
for  me.  Good  attendance.  Ten  reels. — 
Krieghbaum  Bros.,  Char-Bell  theatre,  Ro- 
chester, Ind. — General  patronage. 

Daddies,  with  Harry  Myers. — A very  good 
clean  comedy-drama  that  will  please. 
Seven  reels. — H.  J.  Eagan,  American  the- 
atre, Wautoma,  Wis. — Small  town  patron- 
age. 

Daddies,  with  Harry  Myers. — A real  com- 
edy of  bachelor  life.  The  audience  just 
roared.  Supported  by  Claude  Gillingwater 
and  Willard  Louis.  Good  attendance.  Seven 
reels. — Kreighbaum  Bros.,  Char-Bell  the- 
atre, Rochester,  Ind. — General  patronage. 

Being  Bespectable,  with  Marie  Prevost. 
• — Just  a program  picture. — Bert  Silver,  Sil- 
v'er  Family  theatre,  Greenville,  Mich. 

Being  Bespectable,  with  Marie  Prevost 
and  Monte  Blue. — A good  show  and  film 
in  fine  condition,  but  they  didn’t  come  to 
see  it  and  nobody  commented  on  it.  Six 
reels. — C.  E.  Hopkins,  The  Hopkins  the- 
atre, Cotter,  Ark. — Small  town  patronage. 

Broadway  After  Dark,  with  Adolphe  Men- 
jou. — Nothing  big,  but  pleased  them.  'Very 
satisfactory.  Run  at  regular  prices. — G.  A. 
Peterson,  Cozy  theatre,  Hollis,  Okla. 

Broadway  After  Dark,  with  a special  cast. 

• — Consider  this  one  of  the  finest  pictures  I 
have  run  for  some  time.  Wasn’t  sold  on 
it  myself  until  after  I had  seen  part  of  it 
and  then  I was  sold  100  per  cent.  All  the 
Warner  pictures  I have  run  have  been  ex- 
ceedingly fine.  Seven  reels. — L.  D.  Hen- 
dri.x.  Strand  theatre,  Mt.  Vernon,  la. 

■Where  the  North  Begins,  with  Rin  Tin 
Tin. — Real  one.  Buy  this  one  and  step  on 
it.  You  can’t  help  but  satisfy.  I stood 
them  out  on  this  one.  I make  money  on 
Warner  Bros,  because  they  sell  them  right 
and  don’t  try  to  rob  you.  They  satisfy  100 
per  cent  on  this  one.  Book  it. — G.  A.  Peter- 
son, Cozy  theatre,  Hollis,  Okla. 

■Where  the  North  Begins,  with  Rin  Tin 
Tin. — ^Different  from  the  rest.  Well  done. 
Good  entertainment.  Well  liked.  Six  reels. 
— Bijou  theatre,  Conway,  N.  H. 

Where  the  North  Begins,  with  Rin  Tin 
Tin. — A very  good  entertainment  but  the 
print  in  such  a condition  that  it  is  not  fit 
to  go  through  machine.  It  is  not  fair  for 
producers  to  send  out  prints  which  should 
have  been  junked  long  time  ago.  Also  in 
this  particular  print  about  half  a reel  was 
missing.  Six  reels. — Theo.  W.  Raditke, 
Lusky  theatre,  Mansfield,  Wash. 

The  Gold  Digger,  with  Hope  Hampton.- — 
One  of  the  kind  everybody  laughs  all  the 
way  through,  then  go  out  and  forget  it. 
A lot  of  nonsense  over  nothing,  impossible 
stuff.  It’s  not  being  done.  Average  busi- 
ness first  day  to  worse  than  punk.  Three 
days  with  no  opposition.  Photography  poor, 
films  fair.  Should  be  bought  at  program 
price.  No  good  here. — R.  S.  Wenger,  Vic- 
tory theatre,  JJnion  City,  Ind. 

The  Gold  Digger,  with  Hope  Hampton. — 
Well  liked.  Play  it.  Eight  reels. — Bijou 
theatre,  Conway,  N.  Y. 

How  to  Educate  a Wife,  with  Mont  Blue 
and  Marie  Prevost. — Good  picture.  Drew 
well  and  pleased  all.  Six  reels. — E.  B. 
Byrne,  Columbia  theatre,  Athens,  Ohio. — 
Small  town  patronage. 

Iiittle  Johnny  Jones,  with  Johnny  Hines. 
- — A right  good  hokum  picture.  Will  please 
average  audience.  Should  be  bought  at 
program  price.  Film  fair.  Average  busi- 
ness three  days. — R.  S.  Wenger,  Victory 
theatre.  Union  City,  Ind. 

Dittle  Johnnie  Jones,  with  Johnnie  Hines. 
— Like  the  rest  of  Warner  Bros.’  pictures, 
it  was  well  liked.  Six  reels. — Bijou  thea- 
tre, Conway,  N.  H. 

Dittle  Johnnie  Jones,  with  Johnnie  Hines. 
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A very  amusing  story.  The  kind  we  all 

like  to  see.  One  of  the  best  audience  pic- 
tures we  have  had  the  pleasure  of  show- 
ing The  horse  races  are  simply  hne. 
Johnny  is  one  among  our  favorite  stars. 
Seven  reels.— Strand  theatre.  Samson,  Ala. 

Conductor  1492,  with  Johnny  Hines.— -A 
real  comedy  -drama.  Sure  cure  for  the 
blues.  Buy  this  one  and  you  wont  regiel 
it  Stood  them  up.  Seating  capacity  4-0. 
— G.  A.  Peterson,  Cozy  theatre.  Hollis,, 
Okla. 

Conductor  1492,  with  Johnny  Hines; 
One  among  the  greatest  comedy  Pictures 
that  Samson  has  ever  had.  Johnny  has 
made  a big  hit  in  Samson.  Our  Patrons 
were  well  pleased  with  the  prograim  Was 
clean  and  well  acted  all  the  way  through. 
Seven  reels. — Strand  theatre,  Samson,  Ala. 

Conductor  1492,  with  Johnny  Hines. 
Heaps  of  comedy  and  keeps  them  laughing. 
Johnny  Hines  gets  the  money  and  always 
good  You  can’t  go  wrong  on  Warner  s. 
Mean  more  to  us  than  any  other.  Prices 
a little  too  high. — P.  A.  Graffort,  Princess 
theatre,  Buchanan,  Mich. 

Heroes  of  the  Street,  with  Wesley  Barry. 
A good  entertainment. — Bert  Silver,  Sil- 
ver Family  theatre,  Greenville,  Mich. 

Heroes  of  the  Street,  with  Wesley  Barry. 

This  picture  was  very  good,  although  old. 

Was  received  in  good  condition,  and  pleasei 
our  average  audience.  Six  reels. — Schagh- 
ticoke  Amusement  Assn,  Town  Hall  thea- 
tre, Schaghticoke,  N.  Y. 

Heroes  of  the  Street,  with  Wesley  Barry. 
—Good  old  meller  right  from  the  old  hokum 
bucket.  If  I had  used  it  on  Saturday  u 
should  have  gone  over,  but  I played  it 
Monday  and  Tuesday  right  ahead  of  a bene- 
fit performance  of  Myles  Standi-sh  and  it 
flopped.  Film  not  so  good. — Roy  W.  Adams, 
Pastime  theatre.  Mason,  Mich. 

Bags  to  Biches,  with  Wesley  Barry. 

A fine  picture,  and  will  give  satisfaction. 
— Bert  Silver,  Silver  Family  theatre,  Green- 


wouldn’t  do,  when  the  boys  inside  raised 
the  roof,  and  the  house  was  full,  too.  Boys, 
it  was  worth  a dollar  to  see  that  sales- 
man’s face  when  I told  him  there  was  his 
answer.  Print  good  from  Specialty  at 
Dallas.  Five  reels.— J.  S.  Walker,  Alamo 
theatre.  Moody,  Texas.— Small  town  pat- 
ronage. 

The  Avenger  (Aywon),  with  Big  Boy 
Williams. — A good  Western.  Will  please 
the  Western  fans.  Five  reels.  E.  A.  Arm- 
istead.  Lyric  theatre,  Easley,  S.  C. 

One  Thousand  Dollar  Beward  (Aywon), 
with  Big  Boy  Williams. — A good  Western 
that  seemed  to  please  here.  Five  reels. 

E.  A.  Armistead,  Lyric  theatre,  Easley, 

s’  C. 

The  Crow’s  Nest  (Aywon),  with  Jack 
Hoxie. — Very  good  Western.  Hoxie  is  well 
liked  here.  Five  reels. — E.  E.  Byrne,  Co- 
lumbia theatre.  Athens,  Ohio. 

Sure  Pire  PUnt  (C.  C.  Burr),  with  a spe- 
cial cast. — Good.— C.  H.  Appleman,  Para- 
mount theatre.  Star  City,  Ind. — Neighbor- 
hood patronage. 

Deave  It  to  Gerry  (Grand-Asher),  with 
Billie  Rhodes. — A mighty  poor  comedy- 
drama.  Nothing  to  this  one.  Did  not  please 
here.  Six  reels. — E.  A.  Armistead,  Lyric 
theatre,  Easley,  S.  C. 

Other  Men’s  Daughters  (Grand-Asher). 
with  Bryant  Washburn. — Just  another  pro- 
gram picture.  Not  much  to  this. — E.  A. 
Armistead,  Lyric  theatre,  Easley,  S.  C. 

Other  Men’s  Daughters  (Grand-Asher), 
with  Bryant  Washburn. — A very  good  little 
program  picture  and  seemed  to  iilease  those 
who  came.  Five  reels. — W.  E.  Elkin,  Tem- 
ple theatre,  Aberdeen,  Miss. — Neighborhood 
patronage. 

The  Dangerous  Coward  (Monogram),  with 
Fred  Thomson. — This  is  one  of  the  good 
Westerns,  and  we  packed  them  in,  full  ot 
life  and  the  horse  Silver  King  is  immense. 
I predict  that  this  man  Thomson  will  fully 
take  Tom  Mix’s  place,  if  they  keep  him  in 
this  type  of  picture. — ^Five  reels. — C.  V. 
Anderson,  Oak  theatre,  Oakdale,  Neb. 


ville,  Mich. 

The  Country  Kid,  with  Wesley  Barry. — 
Wesley  Barry  don’t  go  good  here,  but  this 
is  a good  one.— G.  A.  Peterson,  Cozy  thea- 
tre, Hollis,  Okla. 

The  Iiittle  Church  , Around  the  Corner, 

with  a special  cast. — Did  good  business. 
Used  lots  of  paper  on  this  one  and  pleased 
them  all.  Prints  in  fine  shape.  Advanced 
price  to  10  and  35  cents. — G.  A.  Peterson, 
Cozy  theatre,  Hollis,  Okla. 

ZMnd  Your  Man,  with  Rin  Tin  Tin. — Good 
story,  but  went  over  big  as  Rin  Tin  Tin 
does  his  best.  Rin  Tin  Tin  is  sure  a box 
office  winner  for  me.  Don’t  pass  this  one 
yp_G.  A.  Peterson,  Cozy  theatre,  Hollis, 
Okla. 

The  Printer’s  Devil,  with  Wesley  Barry. 

This  would  have  been  fair  three  or  four 

years  ago.  Old  time  stuff.  Slow,  tiresome, 
might  have  made  an  old  time  two  reeler. 
For  now,  the  bunk.  I bought  it  cheap, 
paid  more  than  it  was  worth.  Educational 
comedy,  “The  Busher,’’  saved  the  show. 
Good  bye,  Wesley,  next  time  wait  until  you 
get  a story  to  play  in.  Business  off.  Fault 
of  picture.  Films  fair.- — R.  S.  W^enger,  Vic- 
tory theatre.  Union  City,  Ind. 

State  Rights 

Jacqueline  (Arrow),  with  a special  cast. 

Very  good  program.  Not  a big  special, 

however,  will  please  most  fans.  Eight 
reels. — C.  H.  Lawrence,  Lyric  theatre, 
.Strawberry  Point.  la. 

Bange  Blood  (Arrow),  with  Edmund 
Cobb. — A good  program  picture  that  wilt 
please  your  Western  fans.  Five  reels. — 
E.  A.  Armistead,  Lyric  theatre,  Easley,  S.  C. 

Daughter  of  the  Don  (Arrow),  w’ith  spe- 
cial cast. — A good  picture.  Print  in  fail- 
condition.  Six  reels. — L.  Deyo,  Miers  thea- 
tre, Schohario,  N.  Y. — General  patronage. 

The  Double  O (Arrow),  with  Jack  Hoxie. 
— Gave  Just  about  as  much  satisfaction  as 
if  it  had  come  from  Universal  and  cost 
25  per  cent  less.  You  know  they  told  me 
I couldn’t  get  along  without  Hoot  and  Jack 
and  Tom  Mix.  but  I have  for  several 
months,  and  will  until  they  get  back  rea- 
sonable. These  little  Steiner  stories  suit  us 
all  right.  Universal  salesman  was  in  the 
lobby  yesterday  trying  to  sell  me  Jack  and 
was  telling  me  how  this  re-issue  stuff 


The  Silent  Stranger  (Monogram),  with 
Fred  Thomson. — Drew  a big  house  on  Mon- 
day night  and  was  a knockout.  Bookeri 
it  at  short  notice  and  his  first  here.  Can’t 
wait  till  I get  another.  Better  than  Mix. 
Horse  a wonder.  If  he  sticks  to  Western.s 
he’ll  clean  up  everywhere.  Bought  all  his 
new  ones  as  soon  as  I’d  seen  this  one.  For 
the  information  of  others  in  this  section. 
Specialty  Film  Company  has  the  first  si 
of  these.  Five  reels. — Henry  Reeve,  Star 
theatre,  Menard,  Texas. — Small  town  pat- 
ronage. 

The  Virginian  (Preferred),  with  Kenneth 
Harlan. — A Hne  picture  that  drew  a good 
following  of  readers  of  the  book.  Only 
fault  I have  to  find  is  that  I paid  too  much 
for  it.  Eight  reels. — H.  E.  Partrick.  Palace 
theatre.  North  Rose,  N.  Y. — Small  town 
farming  patronage. 

The  Broken  Wing  (Preferred),  wiljh  Ken- 
neth Harlan. — A wonderful  stage  success 
turned  into  a stirring  story  of  crashing 
of  airplanes  and  smashing  of  hearts.  Six 
reels. — D.  E.  Knoor,  Pergola  theatre,  Allen- 
town, Pa. — Family  patronage. 

The  Girl  Who  Came  Back  (Preferred), 
with  a special  cast. — This  one  had  a good 
plot,  but  was  spoiled  by  being  too  long 
drawn  out,  causing  it  to  become  “laggy” 
in  places.  This  completes  our  contract  of 
thirteen  with  Standard  Film  Service  Com- 
pany and  will  say  that  as  a whole,  they 
were  a good  block  of  pictures  with  but 
one  or  two  “weak  sisters.”  Seven  reels. — 
Earhart  & Lutz,  Opera  House,  Lexington  & 
Belleville.  Ohio. — Small  town  patronage. 

Marriage  Morals  (Premiere  Pictures), 
with  Ann  Forest. — This  was  a very  good 
program,  but  the  paper  advertising,  etc., 
was  on  another  picture  which  we  played 
last  summer,  and  which  was  mixed  in  the 
same  way,  so  we  didn’t  know  if  we  were 
coming  or  going.  Why  do  they  do  it? 

A.  F.  Jenkins,  Community  theatre,  David 
City,  Neb. 

The  Better  Man  Wins  (Sanford),  with  a 
special  cast. — Fair  western. — C.  H.  Apple- 
man,  Paramount  theatre.  Star  City,  Ind. — 
Neighborhood  patronage. 

On  Time,  with  Richard  Talmadge  (Tru- 
art). — Good  as  most  all  of  his. — Grand 
theatre,  Shawneetown,  111. 

In  Fast  Company  (Truart),  with  Richard 


Talmadge. — Talmadge,  as  usual,  keeps 
things  going.  W'ell  liked.  Six  reels. — 
Bijou  theatre,  Conwa,  N.  H. 

On  Time,  with  Richard  Talmadge  (Tru- 
art).— Very  good  comedy  drama  with  lots 
of  action.  Pleased  100  per  cent.  The  negro 
is  especially  good.  You  can’t  go  wrong 
with  this  one.  It  will  please  any  audi- 
ence. Print  new.  Six  reels. — H.  D.  Mc- 
Chesney,  Princess  theatre,  Crandon,  Wis. — 
Small  town  patronage. 

Serials 

Fast  Express  (Universal),  with  a special 
cast. — Best  I ever  run.  Holding  crowds 
and  getting  better  every  episode.  Am  on 
loth  now. — G.  A.  Peterson,  Cozy  theatre, 
Hollis,  Okla. 

Into  the  Net  (Pathe),  with  a special  cast. 

— Have  only  run  three  episodes,  but  if  it 
continues  to  be  as  good  as  these  have  been 
I will  unhesitatingly  say  that  it  is  the 
best  serial  ever  made,  with  the  possible 
exception  of  “The  Lost  City.”  It  is  hold- 
ing patronage  as  even  “The  Lost  City”  did 
not  do  and  will  probably  establish  a new 
attendance  record  for  serials.  W.  J.  Powell, 
Lonet  theatre,  Wellington,  Ohio. — Small 
town  and  rural  patronage. 

The  Days  of  ’49  (Arrow),  with  Edmund 
Cobb. — The  poorest  serial  I ever  played. 
Has  no  drawing  power  whatever,  no  thrills 
to  bring  the  fans  back.  Not  a person  told 
me  that  they  liked  it.  All  seemed  to  think 
it  punk.  If  you  have  it  booked  and  can’t 
cancel  it,  just  leave  it  in  the  can.  It  will 
pay  you  to  do  so. — E.  A.  Armistead,  Lyric 
theatre, ’Easley,  S.  C. 

Deatherstockiug  (Pathe),  with  Edna 
Murphy. — Have  just  run  the  first  episode, 
so  can’t  tell  much  about  it,  as  I have  yet 
to  see  a serial  that  didn’t  start  out  nice. 
However,  it  seems  to  have  more  Indians 
than  history,  so  I guess  it  will  please  the 
kids  okay. — Charles  Lee  Hyde,  Grand  thea- 
tre, Pierre,  S.  Dak. — Small  town  patronage. 

The  Fortieth  Door  (Pathe),  with  Aileen 
Ray. — Have  gone  through  chapter  six  and 
would  call  it  the  best  serial  I’ve  run  since 
“Way  of  a Man”  holding  business  well,  and 
as  I’ve  reported  before,  it  is  the  most 
elaborately  produced  chapter  play  I’ve  ever 
seen.  Two  reel  serial. — Henry  Reeve,  Star 
theatre,  Menard,  Texas. — Small  town  pat- 
ronage. 

Short  Subjects 

EDUCATIONAL 

Dandy  Lions  (Educational),  a Christie 
Comedy. — A fair  comedy.  Better  than  some 
of  the  Christies.  Two  reels. — J.  W.  Andre- 
sen,  Rialto  theatre,  Cozad,  Neb. 

Educational  Comedies  (Educational). — 
The  most  of  these  are  real  good,  and  can 
be  bought  right.  Two  reels. — E.  A.  Armi- 
stead, Lyric  theatre,  Easley,  S.  C. 

Bright  Lights  (Educational),  with  Bobby 
Vernon. — A knockout  picture;  almost  fell 
out  of  their  seats.  Two  reels.— John  W. 
Hawkins,  Capitol  theatre.  New  Bedford, 
Mass.  . . 

Savage  Love  (Educational),  with  Jimmie 
Adams. — A lot  of  slapstick.  Not  up  to 
Educational  standard. — John  W.  Hawkins, 
Capitol  theatre.  New  Bedford,  Mass. 

Fest  of  tlie  Storm  Country  (Educational). 
Very  good.  Two  reels. — W.  E.  Elkin,  Tem- 
ide  theatre,  Aberdeen,  Miss. — Neighborhood 
patronage. 

FILM  BOOKING  OFFICES 

The  Telephone  Girl  (F.  B.  O.),  with  Al- 
berta Vaughn. — This  is  the  first  one  of 
this  series  that  we  have  shown,  and  want 
to  say  that  it  is  good  and  drew  immensely 
here.  It  is  witty  and  pleases.  Film  in 
good  shape,  and  price  O.  K.  Two  reels. — 
C.  V.  Anderson,  Oak  theatre,  Oakdale,  Neb. 

The  Telephone  Girl  (F.  B.  O.),  with  Al- 
berta Vaughn. — About  the  best  series  I 
ever  played.  Book  it  and  advertise  it  big. 
It  will  please  them  and  bring  them  back 
for  more.  You  can’t  go  wrong  with  this 
one.  Twelve  episodes. — E.  A.  Armistead, 
Lyric  theatre,  Easley,  S.  C. 

Fighting  Blood  (F.  B.  O.).  witn  a special 
cast. — We  are  just  half  way  through  the 
first  series  and  they  haven’t  drawn  a nickel 
of  e.xtra  business  and  that  is  what  the 
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North  of  Nevada,  will 
Thomson. — These  producti( 
real  old  time  Westerns.  Yi 
who  have  been  hollering  a 
please  govern  yourselves 
ingly.  I never  knew  of  . 
Western  star  to  come  up 
in  the  estimation  of  the  pi 
this  young  athlete  has.  ‘ 
everyone  has  heard  of  th< 
horse  which  is  always  rr: 
evidence  in  these  productio 
pictures  are  gaining  in  c 
power  with  each  new  one 
liam  H.  Creal,  Suburban  ' 
Omaha,  Neb. — Neighborhoc 
ronage. 

The  Silent  Stranger,  wit 

Thomson. — This  is  my  foi 
this  series  and  believe  it 
best  so  far.  Fred  doe.s  a 
circus  stunts,  and  when 
King  comes  into  the  picti 
kids  nearly  go  wild  for  joy, 
are  by  far  the  best  Weste 
the  market  today,  and  my  ] 
have  forgotten  that  there  e' 
anyone  by  the  name  of  Ton 
or  Hoot.  Further  F.  B.  O.  ^ 
make  you  buy  40  or  50  hi' 
cheese  in  order  to  get  the: 
.six  Thomsons.  Run  a ro 
“Fighting  Blood”  with  tli 
Saturday  nights,  and  the  cc 
tion  is  a knockout  which 
100  per  cent.  Five  reels. — 1 
K.  Tragsdorf,  Trags  theatre, 
ville,  Wis. — Small  town  pat 


The  Fighting  Sap,  with  Fred 
Thomson. — A knockout.  Pleased 
100  per  cent.  We  have  bought  his 
next  eight  pictures.  Rental  very 
reasonable.  Five  reels. — John  E. 
Dowling,  Ark  theatre,  Logansport, 
Ind. — Medium  patronage. 

The  Silent  Stranger,  with  Fred 
Thomson. — An  extra  good  Western 
with  a horse  that  can’t  be  beaten. 
In  fact,  one  of  the  best  Thomson 
ever  made,  which  is  saying  a great 
deal  for  he  has  made  some  mighty 
good  ones.  All  of  his  are  good. 
Five  reels. — E.  A.  Armistead,  Lyric 
theatre,  Easley,  S.  C. 

The  Silent  Stranger,  with  Fred 
Thomson. — I ran  this  feature  on 
Monday  night  to  a full  house.  I 
would  advise  all  the  small  town 
fellows  to  run  this  one,  and  all  of 
Thomson’s.  They  are  certainly 
the  equal  of  any  Western.  The 
star  is  fully  as  good  as  Tom  Mix 
and  the  horse.  Silver  King,  has 
no  superior.  He  showed  almost 
human  intelligence.  Six  reels.— P. 
W Quinlan,  Ideal  theatre,  ChaL 
augay,  N.  Y. — Small  town  patron- 
ag’e. 

The  Silent  Stranger,  with  Fred 
Thomson. — Here  is  a star  that  is 
passing  them  all  up.  My  patrons 
would  rather  see  him  than  Tom 
Mix  or  any  of  them.  Five  reels. — 
Claude  McBrayer,  Auditorium  the- 
atre, Hamilton,  Mo. 


North  of  Nevada,  with  Fred 
Thomson. — Keep  it  up,  Fred.  You 
and  Silver  King  have  Tom  Mix  on 
the  cat  hop.  Put  just  a little 
more  comedy  in  your  stuff  and 
Tom  will  be  out  of  your  class. 
They  will  please.  Five  reels. — O. 
I.  Sheely,  Casino  theatre,  Clinton, 
S.  C. 


The  Silent  Stranger,  with  Fred 
Thomson. — Good,  as  are  all  the 
Thomsons.  Grown-ups,  kids  and 
all  sure  fall  for  Thomson.  Five 
reels. — S.  G.  Ihde,  Photo- 
play theatre,  Ashland. 
Kan. — Small  town  pat- 
ronage. 


Fighting  Sap,  with 
Fred  Thomson. — C o m e 
on  exhibitors.  Book  this 
star's  pictures.  He’s  as  good  as  Mix  any 
day.  “Silver  King’s”  wonderful.  Please 
them,  you  bet  he  will.  Five  reels — C.  L. 
Brown,  Paramount  theatre,  Elizabeth,  La. 
— Small  town  patronage. 


The  Silent  Stranger,  with  Fred.  Thomson. 
— After  Tom  Mix  made  three  pictures,  wa,s 
he  as  popular  as  thfs'Tellow?  '"Here' is  a 
star  and  a horse  that  is  going  by  Tom  and 
Tony  so  fast  you  won’t  see  ’em  for  dust. 
Thank  fate  that  he  is  still  with  a company 
that  will  sell  him  without  buying  a lot  of 
poor  pictures  like  Fox  is  with  Mix.  Five 
reels. — Russell  Armentrout,  K.  P.  theatre, 
Pittsfield,  111. 
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few  from  an  avalanche  coming  in  daily. 


he  Mask  of  Xiopez,  with  Fred 
imson. — Boys.  I’m  here  to  tell 
that  if  you  are  passing  these 
you  deserve  to  starve,  because 
V surely  are  good.  Fred  is  a 
jibination  of  Tom  Mix  and 
iglas  Fairbanks — only  better — 
is  some  “looker,”  because  he 
■iws  the  ladles.  If  only  50  per 
t of  the  pictures  on  the  mar- 
today  were  as  good  as  these, 
1 all  have  as  much  money  as 
e of  the  film  companies.  A 
pw  exhibitor  told  me  this  one 
1 not  as  good  as  the  other  five, 
it  is  plenty  fine  for  our  gang, 
you  fellows  from  “loway” — 
't  forgei  Hazel  Keener  was 
i:e  beauty  and  is  from  Musca- 
F.  B.  O.  is  reasonable  with 
Had  Bathe’s  single  reeler, 
Is  a Gift,”  with  Snub,  and  it’s 
t.e  comedy,  too. — H.  H.  Binions, 
ly  theatre,  Toledo,  la. — Small 
|n  patronage. 


The  Dangerous  Coward,  with 
Fred  Thomson. — All  I can  say  is 
nothing  more  than  hundreds  of 
other  exhibitors  are  hollering 
about  and  that  is  “Fred”  and  “Sil- 
ver King.”  They  sure  are  a great 
pair,  if  they  don’t  get  the  “big 
head”  and  go  the  route  of  Tom, 
Hoot  and  Jones.  Stick  to  your 
first  love,  boy,  and  you  will  have 
all  the  above  boys  knocked  off 
the  map.  The  above  picture  is  the 
best  we’ve  had  yet.  The  others 
were  as  fine  as  they  could  be, 
but  oh,  boy,  just  wait  until  you 
see  this  one.  Five  reels. — W.  A. 
Clark,  Jr.,  Castle  theatre,  Havana, 
111. — General  patronage. 

The  Silent  Stranger,  with  Fred 
Thomson.  — Knocked  ’em  dead. 
Pleased  everyone  and  they  said 
give  us  more  like  it.  A regular 
show  for  a regular  fan.  Story 
kept  them  guessing  and  the  horse 
was  great.  Five  reels. — ^ C.  M. 
Vail,  Blende  theatre,  Benton,  Wis. 


The  Fighting-  Sap,  with 
Fred  Thomson — F^-ed  Thom- 
son is  in  a class  by  himself. 
He  has  no  superior  in  his 
line.  If  Fred  and  Film 
Booking  Offices  hold  their 
heads  and  don’t  get  the  big 
head,  his  pictures  the  com- 
ing season  will  have  a 
greater  show  than  any  star 
on  the  market.  I ran  it 
Monday  to  big  business  and 
to  an  entirely  satisfied 
crowd.  Buy  it,  everyone  of 
you  light  weight  exhibitors. 
It  will  get  you  a piece  of 
change.  Five  reels. — P.  W. 
Quinlin,  Ideal  theatre, 
Chateaugay,  N.  Y.  — Small 
town  patronage. 


(!_  The  Silent  Stranger,  with  Fred  Thomson. — This  is  our  first  Thom- 
and  it  lives  up  to  -what  eKhibitors  have  said  about  this  star.  We 
ked  this  picture  hocause  of  the  many  favorable  reports  we  read  in 
[ “WTiat  the  Ficture  Did  for  Me”  department.  This  particular  pic- 
p is  very  entertaining,  full  of  action,  a combination  of  Tom  Mix 
I Fairbanks,  which  got  over  with  our  patrons.  Silver  King,  the 
(|3e,  is  a “hit.”  Every  bit  as  good  as  Tony.  Our  patrons  stopped 
h;ell  us  how  much  they  enjoyed  this  one  and  we  sure  like  to  have 
jlfn  do  that  one  little  thing. — Cragln  & Pike,  Majestic  theatre.  Las 
:f)'as,  Nev. 


North  of  Nevada,  with 
Fred  Thomson. — Just  what 
other  brother  exhibitors 
claim;  One  of  the  best 
western  pictures.  Just  as 
good  as  any  Mix  picture 
shown  and  whole  lot  better 
than  some.  Here  is  hoping 
Fred  don’t  get  the  big  head 
and  forget  to  keep  to  west- 
ern pictures.  Silver  King  is  great  in 
this.  If  Thomson  keeps  the  pace  up 
he  has  it  all  over  the  other  western 
stars.  Five  reels. — G.  W.  Johnson, 
Mystic  theatre,  Marmarth,  N.  D. 
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EACH  PICTURE 
IS  SOMEONE’S 
NEXT  BOOKING 

You  fellows  who  read  these  re- 
ports and  gain  a lot  of  good  infor- 
mation from  them  and  never  send 
in  any  yomself,  do  you  think  you 
are  doing  right  by  your  brother  ex- 
hibitors? 

There  are  times  when  a report  on 
a picture  will  save  another  exhibitor 
a lot  of  grief,  and  other  times  will 
make  him  more  money.  All  you 
have  to  do  is  to  give  your  honest 
opinion  on  every  picture  that  you 
run.  Surely  that  isn’t  too  much 
work  for  any  one. 

Boys,  let’s  get  together  and  be 
100  per  cent  in  writing  up  every 
picture  that  we  run.  — ALEX 
STEEL,  Princess-Strand  theatres, 
Farmington,  lU. 

— Reprinted  from  the  HERALD 
dated  March  15,  1924. 
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salesman  will  tell  you.  Don’t  be  fooled. 
We  paid  more  than  we  should  and  they 
are  not  worth  more  than  a good  comedy. 
Our  patrons  wmuld  rather  see  a good 
comedy.  Two  reels. — H.  D.  McChesney, 
Princess  theatre,  Crandon,  Wis.“-«mall 
town  patronage. 

FOX 

Highly  Recommended  (Fox),  with  Al.  St. 
John. — Have  not  seen  a really  good  St. 
John  except  on  his  bicycle.  This  one  is 
fair.  Two  reels. — F.  L.  Johnson,  John- 
sonian theatre,  Ripley,  New  York. — Small 
town  patronage. 

The  Cyclist  (Fox),  a Clyde  Cook  comedy. 
— A good  comedy,  but  the  print  1 got 
.spoiled  it.  Two  reels. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Neb. 

Why  Pay  Rent  (Fox),  with  a special  cast. 
— The  first  imperial  we  have  ever  run  and 
proved  a complete  knockout.  Lots  of  action 
to  this  one.  Two  reels. — W.  E.  Elkin,  Tem- 
ple theatre,  Aberdeen,  Miss. — Neighborhood 
patronage. 

The  Tailor  (Fox),  with  Al  St.  John. — As 
usual,  good.  St.  John  just  doesn’t  make 
any  bad  comedies.  Two  reels. — W.  E.  Elkin, 
Temple  theatre,  Aberdeen,  Miss. — Neigh- 
borhood patrcpiiage. 

PATHS 

His  Sweet  Mamma  (Rathe),  with  Harry 
Langdon. — A very  good  comedy  that  cer- 
tainly made  them  laugh.  Would  say  pleased 
young  and  old  alike.  Two  reels. — R.  C. 
Getting,  Lyric  theatre,  Chappell,  Neb. — 
Small  town  patronage. 

Hustling  Hank  (Rathe),  with  Will 
Rogers. — 'A  very  good  comedy  that  got  the 
laughs  and  pleased  generally.  Two  reels. — 
R.  C.  Geeting,  Lyric  theatre,  Chappell,  Neb. 
— Small  town  patronage. 

Our  Gang  Comedies  (Rathe),  with  Hal 
Roach’s  Rascals. — None  better,  and  gaining 
followers  with  each  showing.  Two  reels. — 
E.  A.  Armistead,  Lyric  theatre,  Easley,  S.  C. 

Swift  and  Strong  (Rathe),  a Sportlight. — 
This  was  a very  entertaining  single  reel 
to  anyone  interested  in  athletics.  Shows 
slow  motion  stuff  of  the  Penn  Relays  and 
is  very  well  done.  Tell  your  high  school 
coach  about  it,  and  he  will  bring  the  track 
team  to  see  it. — Charles  Lee  Hyde,  Grand 
theatre,  Pierre,  S.  Dak. — Small  town  patron- 
age. 

Don’t  Park  Here  (Rathe),  with  Will 
Rogers. — Very  good.  Two  reels. — A.  F. 
Jenkins,  Community  theatre,  David  City, 
Neb. 

Hobbies  (Rathe). — In  addition  to  other 
sport  subjects,  this  reel  shows  some  dandy 
views  of  trout  fishing  and  duck  shooting. 
These  Sportlights  fit  in  with  any  sort  of  a 
feature  on  any  night  of  the  week.  One 
reel. — Wm.  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

Newly  Rich  (Rathe),  with  Snub  Pollard. 
— 2,000  ft.  of  film  and  nothing  more.  Two 
reels. — Robt.  L.  AndersQn,  Olympic  theatre. 
Forks,  Wash. — Small  town  patronage. 

Dogs  of  War  (Rathe),  with  Our  Gang. — 
This  Our  Gang  comedy  is  the  best  we  have 
run.  The  gang  puts  on  some  trench  war- 
fare that  would  put  a smile  on  Pershing’s 
face.  Two  reels. — A.  D.  Brawner,  .Jewel 
theatre.  Hooker,  Okla. — Small  town  patron- 
age. 

Just  Passiu’  Thru  (Rathe),  wdth  Will 
Itogers. — If  Rogers  has  ever  made  a good 
comedy  I sure  want  to  get  it.  Won’t  you 
tell  me  where  I can  find  one?  Two  reels. 
— W.  E.  Elkin,  Temple  theatre,  Aberdeen, 
Miss. — Neighborhood  patronage. 

Maud  Muller  (Rathe),  with  a special  cast. 
— This  is  a Rathe  special  which  we  played 
with  Dr.  Jack.  It  was  beautiful  and  think 
the  better  class  enjoyed  it,  though  most  of 
the  grown  folks  and  all  the  kids  thought 
it  too  slow.  Two  reels. — E.  C.  Hoadley, 
Square  Town  theatre,  Brooklyn,  Mich. — 
Small  town  patronage. 

Flip  Flops  (Rathe). — An  extra  good  Mack 
Sennett  slapstick.  Two  reels. — Wm.  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. 
— Small  town  patronage. 

FRODUCHRS  DISTRIBUTING 
CORPORATION 

Fearless  Flanigan  (Producers  Distribut- 
ing Corporation),  with  Charlie  Murray. — A 
good  comedy  with  plenty  of  laughs.  Two 


reels. — J.  W.  Andresen,  Rialto  theatre, 
Cozad,  Neb. 

The  Pour  Orphans  (Producers  Distrib- 
uting Corporations),  with  a special  cast. — 
Had  no  kick  coming  on  this  one.  Everyone 
satisfied.  Two  reels. — H.  E.  Patrick,  Strand 
theatre,  Samson,  Ala. 

SBDZNICK 

The  Cave  Man  (Selznick),  with  Jimmie 
Aubrey. — This  was  a very  poor  comedy. 
Have  booked  six  and  will  be  glad  when 
they  are  run.  Two  reels. — Schaghticoke 
Amusement  Assn,  Town  Hall  theatre, 
Schaghticoke,  N.  Y. 

UNIVBRSAI. 

Winning  His  Way  (Universal),  with  Jack 
Dempsey. — These  will  sure  draw  a crowd. 
Everybody  will  come  to  -see  this  picture. 
Everybody  liked  it.  Two  reels. — Matte 
Michelis,  Liberty  theatre,  Bucknell,  la. 

My  Dittle  Brother  (Ujiiversal),  with  Slim. 
— A fair  comedy,  some  amusing  situations, 
but  have  had  better  from  this  star.  Has 
no  drawing  power  at  the  box  office.  Film 
good  and  did  a fair  business  for  two  nights. 
One  reel. — C.  V.  Anderson,  Oak  theatre,  Oak- 
dale, Neb. 

The  Rich  Pup  (Universal),  with  Pal,  the 
wonder  dog. — We  all  like  comedy  stuff  and 
Pal,  the  wonder  dog,  is  hard  to  beat.  Two 
reels. — H.  E.  Patrick,  Strand  theatre,  Sam- 
son, Ala. 

So  This  Is  Paris  (Universal),  with  Jack 
Dempsey. — Round  four  of  “Fight  and  Win” 
series.  An  excellent  short  subject.  ’Two 
reels. — John  W.  Hawkins,  Capitol  theatre. 
New  Bedford,  Mass. 

The  Idea  Man  (Universal),  with  Bert 
Roach. — A good  comedy.— Roy  W.  Adams, 
Pastime  theatre.  Mason,  Mich. 

No  Parking  Aloud  (Universal),  with 
Neely  Edwards. — Pretty  tame.  “A  Matter 
of  Policy”  with  Edwards  is  good. — Roy  W. 
Adams,  Pastime  theatre.  Mason,  Mich. 

VITAGRAPH 

Forward  March  (Vitagraph),  with  Jimmy 
Aubrey. — A very  good  slapstick  comedy  of 
Aubrey’s  usual  style.  Two  reels. — W.  J. 
Shoup,  DeLuxe  theatre,  Spearville,  Kan.— 
Small  town  patronage. 

STATE  RIGHTS 

"Wild  (Reelcraft),  with  special  cast. — A 
real  good  comedy.  Print  in  good  condition. 
Two  reels. — L.  Deyo,  Miers  theatre,  Scho- 
hario,  N.  Y. — General  patronage. 

Felix  in  Hollywood  (Winkler),  with  Felix 
the  Cat. — ^Very  interesting,  especially  to 
the  kids.  One  reel. — C.  E.  Hopkins,  The 
Hopkins  theatre,  Cotter,  Ark. — Small  town 
patronage. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  PaydUe 
in  Advance.  Minimom  Chsorge, 
$1.00 


THEATRES  WANTED 

WANTED:  To  lease  with  privilege  of  buying — 
seven  day  theatre  in  Ohio  or  Indiana  town  of  4,000 
to  15,000,  Must  be  showing  good  profits.  Give 
full  particulars  in  first  letter.  Address  P.  O.  Box 
233,  Delphos,  Ohio. 

WANTED  THEATRES:  I can  sell  your  Theatre 
no  matter  where  located;  reasonable  commission; 
information  confidential.  Write  G.  G.  Warren, 
Box  233,  Duluth,  Minn. 


EQUIPMENT  FOR  SALE 

FOR  SALE:  Six  Simplex  Motor  driven  com- 
plete factory  rebuilt  and  overhauled.  One  year 
guaranteed  at  big  bargain  prices.  Will  sell  for 
cash  or  will  take  in  your  old  machines  and 
allow  you  a good  price.  We  also  have  all 

kinds  of  New  and  used  fans.  Tell  us  your 

needs.  Western  Feature  Films,  738  So.  Wabash 
Ave.,  Chicago,  111. 

FOR  SALE:  Transverter  double  35;  Rectifier 

with  tube;  24  inch  Exhaust  Fan;  Ticket  Selling 
Machine;  Scenery;  Wurlitzer  Style  “G”  Piano. 
Address  *‘Z’*  Exhibitors  Herald. 
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MIDDLE  MSI  EVENTS 


POPULARITY  TEST 
IS  WON  BY  WOMAN 
72  YEARS  OF  AGE 

Beats  Field  of  Flappers  and  Sur- 
prises Press  Agent 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  Oct.  14.— Popu- 
larity contests  staged  in  connection  with 
theatrical  ventures  got  a new  twist  on 
the  night  of  Oct.  4 when  a 73  year  old 
woman,  the  wdfe  of  a railroad  crossing 
watchman,  was  crowned  queen  and 
reigned  at  elaborate  ceremonies  marking 
the  official  opening  of  Saxe’s  new  Jeffrie 
theatre  in  Janesville,  Wis. 

Seated  on  a handsome  float,  the 
“grandmother  queen,”  who  defeated  135 
girls  for  the  honor,  headed  one  of  the 
largest  parades  Janesville  has  ever  wit- 
nessed and  in  which  fraternal  orders,  civic 
organizations,  merchants  and  other  pri- 
vate citizens  joined. 

Selection  of  Mrs.  Mary  Lulu  Lee,  the 
aged  woman,  as  queen  was  the  result  of 
a bona  fide  contest  and  not  the  work 
of  the  Saxe  publicity  department’s  efforts, 
it  has  been  proven  to  the  satisfaction  of 
all  Janesville. 

As  a matter  of  fact,  members  of  the 
Saxe  organization  are  convinced  that 
leaders  of  an  opposition  faction  in  Janes- 
ville really  were  behind  the  efforts  wdiich 
resulted  in  victory  for  the  72-year  old 
candidate.  If  that  is  so,  the  joke  is  on 
them  for  the  scheme  proved  one  of  the 
worst  boomerangs  on  record,  since  it  did 
more  to  advertise  the  Saxe  house  and 
place  it  on  page  one  in  the  dailies  than 
anything  its  own  publicity  force  could 
attempt. 

The  contest  originated  in  the  brain  of 
George  Pendergast,  special  Saxe  repre- 
sentative from  Milwaukee,  although  the 
thought  that  a 72  year  old  woman  would 
be  chosen  never  entered  his  mind. 

Pendergast,  who  has  directed  pub- 
licity in  connection  with  the  opening  of 
numerous  Saxe  houses,  recently  con- 
ducted a similar  contest  in  Milw^aukee  in 
connection  with  the  opening  of  the 
Modjeska  and  it  w'ent  over  so  big  that  he 
tried  the  same  kind  of  a plan  in  Janes- 
ville. 

Obtaining  the  cooperation  of  the  lead- 
ing merchants,  he  announced  through  a 
newspaper  that  every  purchase  in  desig- 
nated stores  was  good  for  a number  of 
votes  in  a popularity  contest,  the  size  of 
the  vote  being  determined  by  the  amount 
of  the  purchase. 

No  sooner  had  word  gone  out  that 
the  contest  was  on  than  125  girls  were 
entered.  However,  the  race  soon  be- 
came uninteresting  due  to  the  fact  that 
the  son  of  one  of  the  leading  manufac- 
turers in  the  cit}'^  put  forth  his  efforts 


“The  Brass  Bowl”  presents  Edmund 
Lowe  as  a Fox  star.  Jerome  Storm 
directed  the  attraction. 


to  have  his  sweetheart  named  as  queen. 
When  this  scion  of  wealth  began  to  pur- 
chase automobiles  for  several  of  his  sales- 
men just  to  boost  bis  voting  totals,  most 
of  the  other  candidates  fell  by  the  way- 
side.  At  this  point  Mrs.  Lee’s  name  was 
entered  in  the  race. 

There  are  some  who  declare  her  name 
was  put  forward  by  railroad  employes 
and  other  laboring  men  merely  in  t pro- 
test against  the  use  of  wealth  to  secure 
victory  for  the  other  girl.  However,  Saxe 
representatives  ara  convinced  this  had 
nothing  to  do  with  the  matter  and  that 
her  entrance  into  the  contest  was  hatched 
by  rivals  in  the  amusement  business. 

Be  that  as  it  may,  the  contest  took 
on  new  life.  Parades  were  held  in  honor 
of  the  new  candidate.  Her  sensational 
race  became  the  topic  of  the  day.  Soon 
the  candidate  advanced  by  the  manufac- 
turer’s son  withdraw  and  when  the  final 
count  was  made  it  was  found  that  Mary 
Lulu  Lee  had  1,900,000  bona  fide  votes, 
93,000  more  than  her  nearest  competitor. 

Chagrined  at  first,  the  Saxe  men  soon 
realized  that  in  reality  fate  had  smiled 
kindly  upon  them  and  as  a result  they 
made  the  most  of  the  73  years  old  queen, 
announcing  that  they  would  fulfill  all 
promises  made.  Accordingly,  they  pre- 
sented the  winner  with  .$100  in  cash  and 
a lifelong  pass  to  the  Jeffries  and  went 
through  v/ith  arrangements  to  have  her 
reign  at  the  opening. 

However,  in  addition,  they  decided  to 
give  a similar  award  to  the  aged  woman’s 
nearest  competitor.  So  in  reality  two 
queens  reigned  here  over  the  theatre 
originally  intended  for  one. 


ELIMINATE  FRAUD 
IN  HANDLING  SLIDE 
ADS  IN  MISSOURI 

Kansas  City  Paper  Expands  Pic- 
ture Department 

(Spcci'ol  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  Oct.  14.— The 
M.  P.  T.  O.  Kansas  and  Missouri  in  the 
future  will  handle,  within  the  organiza- 
tion, all  slide  advertising.  That  decision 
comes  in  the  wake  of  fraudulent  attempts 
in  advertising  by  unscrupulous  persons, 
of  unsatisfactory  contracts  with  compa- 
nies and  the  conclusion  that  the  project 
can  be  controlled  best  by  the  association 
itself. 

Revenue  from  slides  is  creating  a per- 
plexity between  units  of  the  organization 
recently  merged — the  Kansas  City,  Mo., 
Western  Missouri  and  Kansas  state  sec- 
tions. Although  no  official  stand  has 
been  taken,  it  is  no  secret  that  Kansas 
City,  Mo.,  exhibitors  are  prone  to  favor 
a sectional  division  of  slide  revenue.  Such 
sentiment  is  regarded  with  alarm  by 
those  interested  in  the  compact  develop- 
ment of  the  organization,  but  it  is  be- 
lieved by  many  that  Kansas  City,  Mo., 
exhibitors  soon  will  see  the  folly  of  such 
a plan,  especially  when  arrangements  of 
an  advertising  system,  of  great  benefit 
to  the  entire  organization,  are  completed. 

Two  huge  tasks  confront  the  M.  P. 
T.  O.  K.  and  M.  First,  to  put  the  theatre 
in  its  proper  place;  second,  to  combat 
unfair  legislation  in  the  ensuing  state 
legislatures. 

“In  many  communities  the  exhibitor, 
especially  in  Missouri  and  Kansas,  has 
become  too  ‘big’  for  the  town,”  said 
C.  E.  Cook  business  manager.  “By  that 
I mean  that  he  ceases  to  share  the  civic 
interests  and  burdens  of  his  community. 
It  sounds  trivial  enough,  but  unless  ex- 
hibitors wake  up  and  become  active  mem- 
bers of  civic  bodies  in  their  communities 
our  fight  towards  the  front  is  going  to 
be  retarded.  At  each  legislature  there 
always  are  radical  individuals  who  intro- 
duce blue  laws  of  unfairness.  We  must 
lose  no  time  in  proving  to  the  world  that 
we  are  citizens  just  as  progressive  as 
otlier  business  men.” 

* * 

In  recognition  of  the  tremendous 
growtli  in  the  motion  picture  industry, 
the  Kansas  City  Star  in  the  future  will 
devote  a full  page,  instead  of  a few  para- 
graphs, to  tlie  screen.  Only  a compara- 
tively few  sliort  months  ago  The  Star 
established  a motion  picture  department, 
which  then  was  almost  a novelty  in  the 
Middle  West.  Today  that  department  is 
one  of  the  main  cogs  in  the  news  chan- 
nels. 

« * « 

The  Apollo  theatre,  sul)urban  house  of 
Kansas  City,  began  the  first  of  a series 
of  fall  first  run  pictures  this  week  with 
“Meddling  Women.”  The  theatre  will 
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continue  its  first  run  policy  all  winter, 
according  to  Jack  Roth,  manager. 

Ilf  * * 

When  a picture  draws  unusually  well 
and  booking  arrangements  make  it  in- 
convenient for  a two-week’s  run,  there’s 
a way  out  of  it,  as  was  demonstrated  by 
Frank  L.  Newman  of  the  Newman  thea- 
tre, Kansas  City,  last  week.  “Feet  of 
Clay,”  a Paramount  production,  gave  all 
advance  indications  of  a “packer.”  Where- 
upon Mr.  Newman  promptly  announced 
through  daily  newspapers  and  his  screen 
that  two  morning  performances,  at  half 
the  regular  admission  price  of  50  cents, 
would  be  shown,  beginning  Monday.  The 
forenoon  shows  were  at  9:15  o’clock  and 
11:20  o’clock  and  they  did  a big  busi- 
ness, according  to  the  Newman  manage- 
ment. 

* 4:  * 

The  Orpheum  theatre,  Kansas  City, 
adopted  a rather  old,  but  still  timely, 
method  of  exploitation  this  week.  Each 
patron  received  a presidential  ballot  with 
his  ticket,  which  he  marked  and  deposited 
in  the  lobby.  The  result  of  the  “voting” 
was  posted  in  the  lobby  each  day.  The 
stunt  was  worth  a story  in  daily  news- 
papers and  attracted  curious  persons  to 
the  lobby,  many  of  whom  eventually 
entered  the  theatre,  who  otherwise  would 
not  have  come. 


GEORGE  CHESTER 
IS  PROMOTED  BY 
ENTERPRISE  FIRM 

Stuart  Gives  “Pop”  Concerts  for 
Milk  Fund 

(Speci'ol  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  Oct.  14 — George 
Chester  formerly  salesman  for  the  local 
Enterprise  Distributing  Corporation  ex- 
change, has  been  promoted  to  the  man- 
agement of  the  Charlotte,  N.  C.,  branch 
office. 

♦ * 

William  A.  Docrge  has  taken  over  the 
Missouri  theatre,  Ste.  Genevieve,  Mo. 

* * * 

C.  H.  Smock  has  sold  the  Community 
theatre,  Rajunond.  111.,  to  M.  F.  Webar. 

* * * 

E.  N.  McFarland  for  the  last  two  years 
manager  of  the  United  Artists  e.xchange 
at  Omaha,  Neb.,  has  joined  the  St.  Louis 
sales  staff  of  Universal  and  been  assigned 
to  Western  and  Central  Illinois  and 
Northwestern  Missouri.  He  succeeds  A. 
B.  Williams  who  has  left  the  L^niversal 
organization. 

The  St.  Louis  motion  picture  colony 
was  grieved  to  learn  of  the  death  at 
Lake  Placid,  N.  Y.,  of  Rose  Shulsinger, 
former  St.  Louis  newspaper  writer  and 
later  publicity  director  in  New  York  for 
various  motion  picture  stars  and  film 
companies. 

* * * 

.\ctuated  by  a desire  to  raise  the  $1,400 
needed  to  complete  the  financing  of  the 
St.  Louis  Post-Dispatch  Free  Ice  and 
Milk  Fund  and  at  the  same  time  offering 
a rare  treat  to  his  patrons,  Herschel 
Stuart,  managing  director  of  the  Missouri 
theatre,  the  big  Paramount  first-run  house 
in  St.  Louis  has  arranged  for  a series  of 
four  Sunday  afternoon  “pop”  symphony 
orchestra  concerts  at  his  theatre. 

* 4 * 

Having  “sewed  up”  St.  Louis  for  Licht- 
man  Month,  E.  L.  .\lperson,  manager  of 
the  St.  Louis  ITniversal  exchange,  and 
Nicky  Goldhammer,  .St.  Louis  city  sales- 
man, have  hopped  out  into  the  territory 
to  help  the  field  men  make  the  month  a 
record-breaker  for  the  St.  Louis  office. 

* * * 

Tom  McKeen.  manager  of  the  local  F. 


B.  O.  office,  is  back  from  a very  success- 
ful journey  which  included  Moberly, 
Columbia,  Mexico  and  vicinity.  He 
landed  some  nice  contracts  on  the  trip. 

* * * 

Irving  J.  Berlin,  Inc.,  has  filed  suit  in  the 
United  States  district  court  in  St.  Louis 
asking  $250  damages  from  the  manage- 
ment of  the  excursion  steamer.  Golden 
Eagle,  plying  on  the  Mississippi  River 
out  of  St.  Louis,  alleging  that  on  the 
night  of  July  26  the  orchestra  of  the 
steamer  played  “That  Old  Gang  of  Mine” 
without  paying  a license  to  the  plaintiff, 
which  company  holds  the  copyright  to  the 
song. 

The  petition  charges  that  on  the  night 


in  question  the  steamboat  management 
“gave  a public  performance,  not  for  a 
charitable  or  educational  purpose,  but  for 
entertainment  of  patrons  of  the  Eagle 
Packet  Company,”  and  further,  “that  the 
wrongful  public  performance  and  presen- 
tation of  ‘That  Old  Gang  of  Mine’  at- 
tracted many  persons  to  the  defendant’s 
boat  and  that  the  defendant  threatens 
to  continue  the  unlawful  and  wrongful 
performance  of  ‘That  Old  Gang  of  Mine’ 
and  that  the  Berlin  Corporation  has  been 
damaged  to  the  minimum  sum  of  $250.” 

So  far  as  is  known  this  is  the  first 
attempt  to  apply  the  fee  charge  to  steam- 
boats. It  is  the  only  time  the  question 
on  that  issue  has  been  brought  into  court. 


! CHICAGO  PERSONALITIES ! 


1 


I 


,JBy  J,  R.  M 


Aaron  j.  JONES  and  wife  sailed 
from  New  York  on  Saturday  for  a 
six  weeks’  vacation  at  Nice,  Erance. 
On  Tuesday  the  members  of  the  Jones, 
Linick  & Schaefer  company  and  staff  of 
McVicker’s  theatre  gave  Mr.  Jones  a 
luncheon  at  the  Morrison  Hotel.  Those 
who  wished  him  bon  voj^age  were  Peter 
J.  Schaefer,  Adolph  Linick,  John  J.  Jones, 
Aaron  Jones,  Jr.,  M.  Rosenblum,  John 
Burch,  George  Moore,  Norman  Field, 
Ralph  Kettering,  Sig  Fauler,  Ed  Olm- 
stead,  Bruce  Fowler  and  George  Burdick. 

“Chub”  Forine,  Selznick  salesman,  took 
a short  vacation  trip  to  Latonia,  Ky.,  last 
week,  where  Joe  Trinz  had  a flock  of 
bosses  trying  their  legs. 

* * * 

It  looks  as  though  the  Metro-Goldwyn 
office  intended  to  win  that  ^If  cup  next 
year.  Their  foursome  consisting  of  Messrs. 
Shirley,  Rozelle,  Brichetto  and  Ismael  is 
out  working  every  fine  day. 

* ^ * 

H.  C.  Brolaski,  country  salesman  for 
Metro,  made  a record  run  from  Dwight, 
111.,  to  Chicago  last  Friday,  covering  the 
95  miles  in  2 hours  and  35  minutes,  in  his 
Dodge. 

^ 

Peter  Schaefer  is  in  town  from  his 
Eagle  Point,  Wis.,  estate,  and  Adolph 
Linick.  of  the  firm  of  Jones,  Linick  & 
Schaefer  is  also  back  from  California  for 
a brief  stay. 

Hi 

Henry  Stickelmayer  has  been  appointed 
general  manager  of  the  Theatre  Operating 
Co.,  Peoria,  111.,  following  the  resignation 
of  Charles  Nathans.  He  will  have  full 
charge  of  all  houses. 

Hi  * 

R.alph  Thayer,  manager  of  Madison 
theatre.  Peoria,  has  been  appointed  man- 
ager of  the  Famous  Players  Lasky  theatre, 
the  Capitol,  at  Montreal,  Canada. 

Hi  * Hi 

.A..  C.  Saunders  is  building  a new  thea- 
tre at  Harvard,  111.  Mr.  Saunders  now 
operates  the  Palace  theatre. 

Hi  Hi  Hi 

Matt  C.wanaugh,  special  representa- 
tive of  Fox  Film  Corp.  at  Milwaukee,  has 
the  answer  to  the  question.  “How  old  is 
Ann?”  Little  Ann  Cavanaugh  is  just  two 
weeks  old.  Matt  modestly  admits  she’s 
the  smartest  and  prettiest  kid  on  this  or 
any  other  planet,  and  takes  after  her  ma. 

Hi  Hi  Hi 

Sidney  Meyer,  former  Chicago  manager 
and  now  connected  with  the  home  office  of 
Fox,  spent  a week  in  Chicago. 

Hi  Hi 

Roy  Cuiu'NtTNGs,  who  recently  took  over 


the  Pecks  theatre,  LaSalle,  111.,  was  an 
F.  B.  O.  e.xchange  visitor  last  Friday. 

4 ^ 

R.  C.  Williams,  of  Streater,  111.,  was  in 
town  Friday  buying  pictures  for  his 
Majestic. 

Hi  * Hi 

Julius  Stern,  president  of  Century 
comedies,  stopped  off  in  Chicago  to  transact 
a lot  of  business  and  then  grabbed  a rattler 
for  Los  Angeles. 

* 4 :|t 

Mrs.  I.  W.  Rogers  of  Cairo,  111.,  has 
purchased  the  Barth  theatre,  Carbondale, 
III. 

Hi  Hi  Hi 

C.  H.  Smock  has  sold  his  Community 
theatre,  Raymond,  111.,  to  M.  F.  Weber. 

Hs  ^ if 

The  old  Garfield  theatre,  3527  South 
Halsted  street,  an  interest  in  which  R.  H. 
Hcaly  has  purchased,  will  be  known  here- 
after as  the  Healy-Garfield.  Sam  Rabi- 
novitz  still  retains  his  interest  in  the  house. 

Hi  Hi  * 

A fire  drill  held  in  the  Metro  exchange 
last  week  showed  that  Mr.  Rozelle’s  office 
force  can  clear  the  decks  and  be  out  of  the 
building  in  one  minute  and  49  seconds. 

Hi  Hi  Hi 

A.  J.  McAllister  of  the  Lee-Bradford 
Corp.,  was  a Chicago  visitor  last  Monday. 

Hi  H<  Hi 

The  First  National  boys  are  using  a new 
type  of  cut  off  book,  the  work  of  Bill 
Brumberg, 

Hi  Hi  H« 

H.  C.  Young,  former  Chicago  manager 
of  National  Screen  Service,  post  cards  from 
sunny  California,  stating  it  is  102  out  there. 
(The  Chamber  of  Commerce  had  better 
censor  H.  C.’s  post  cards.) 

Hi  Hi  Hi 

Harry  Lusgarden.  L.  & T.  Manager  at 
Covent  Garden,  has  been  transferred  to  the 
Windsor,  on  North  Clark  Street. 

Hi  Hi  Hi 

_ Herm.\n  Robbins,  general  manager  Na- 
tional Screen  Service,  is  due  in  town 
Wednesday  from  the  Coast. 


Back  Fund  to  Supply 

Radios  to  Hospitals 

(Special  to  Exhibitors  Herald) 

WASHINGTON,  D.  C,  Oct.  14.— Ex- 
hibitors here  are  taking  active  part  in  a 
campaign  to  supply  radio  equipment  to 
hospitals,  enabling  patients  to  listen  in  to 
entertainment  during  the  period  of  treat- 
ment. 
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The  Jilm  that  carries  quality 
from  studio  to  screen — 


EASTMAN 
POSITIVE  EILM 


— has  the  identification  “Eastman” 
“Kodak”  in  black  letters  in  the 
transparent  margin.  Look  for  it. 


EASTMAN  KODAK  COMPANY 


ROCHESTER,  N.  Y. 
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THEATRE  CONSTRUCTION 
AND  EQUIPMENT 


New  Type  Are  Lamp 
Placed  on  Market 
by  Eastern  Firm 

Anew  model  reflecting  arc  lamp 
which  is  declared  to  embrace  many 
improvements  of  importance  has  been 
placed  on  the  market  by  the  American 
Reflecting  Arc  Corporation  of  Boston, 
striking  improvements  in  the  new  model 
include  a newly  designed  type  of  carbon 
holder.  The  carbon  gripping  member  of 
the  ne\v  holder  being  a compressible  steel 
insert  requiring  very  little  pressure  to  se- 
cure a good  contract  and  releasing  the 
carbon  free  on  being  opened.  A new  type 
of  adjustment  providing  for  vertical  and 
horizontal  poisoning  of  the  negative 
carbon  has  also  been  ^vorked  out.  The 
actuating  elements  of  both  adjustments 
being  positively  secured  by  gearing  and 
a single  control  handle  outside  of  the 
lamphouse  accomplishes  both  adjust- 
ments. 

This  ide.i  is  still  further  carried  out  in 
a new  design  of  mirror  control  in  which 
the  tilt  and  sideways  adjustment  of  the 
mirror  is  controlled  by  a single  handle 
outside  of  the  lamphouse.  The  new 
improvements  eliminate  two  control  han- 
dles usually  employed  and  provide  for 
all  operating  adjustments  being  made 
outside  of  the  lamphouse. 

* t- 

The  arc  control  regulator  has  also  come 
in  for  its  share  of  improvement.  The 
balance  arm  now  being  spring  balanced 
and  the  sliding  weight  dispensed  with.  A 
screw  adjustment  provides  a much  more 
delicate  adjustment.  The  former  carbon 
contacts  have  been  replaced  with  con- 
tacts of  a special  metal  which  require 
practically  no  attention  and  insure  a per- 
lect  make  and  break  of  the  motor  cir- 
cuit. 

* * * 

In  tlie  stereopticon  attachment,  the 
company  has  successfully  solved  a seem- 


Building formerly  occupied  by  auto  company  is  converted  into  theatre  at  Two  Har- 
bors, Michigan.  The  house  has  been  leased  by  Mrs.  N.  LaForce,  owner  of  the 
Happy  Hour  theatre  of  which  H.  Youngren  is  manager.  Among  the  features  of 
the  house  will  be  a “cry”  room  for  children.  The  house  will  seat  500  and  have 
everything  modern  in  the  way  of  equipment. 


ingly  impossible  problem  of  sliowing 
perfect  stereopticon  slides  with  the  re- 
flecting type  of  arc  lamp.  By  means  of 
special  reflecting  mirrors  the  light  from 
the  arc  is  reflected  in  a sort  of  zig-zag 
course  to  the  stereopticon  housing  along 
side  of  the  arc  lamphouse.  The  change 
from  motion  picture  to  stereopticon  slide.s 
being  made  by  simply  swinging  a small 
Iiandle  to  which  is  attached  a small 
mirror.  This  mirror  is  ingeniously  held 
111  a special  hood  attached  to  the  pro- 
jector mechanism  and  serving  as  an  eye 
shield  for  the  aperture  spot  when  the 
mirror  is  out  of  the  stereopticon  position. 
A noteworthy  feature  of  the  stereopti- 
con attachment  is  the  slide  changing  de- 
vice. This  is  a distinct  innovation  and 


is  declared  a welcome  improvement  over 
the  age  old  method  of  the  sliding  car- 
rier. 

^ 

In  this  new  device  the  slides  are  in- 
serted in  a hopper  at  the  top  of  the 
changer  one  at  a time  and  by  means  of 
a lever  are  fed  through  and  fall  in  a re- 
ceiver at  the  bottom  in  order  for  reshow- 
ing. Another  new  idea  is  the  dowser  or 
light  shutter  which  gives  a new  and 
pleasing  effect  on  the  screen.  The  light 
is  closed  off  from  the  top  and  bottom  of 
the  screen  at  the  same  time  working  to- 
ward the  center  until  fully  closed. 


Equipment  Dealers 


O O 


Send  for  this 
Beautiful  Organ  Catalog 

Shows  pictures  of  famous 
theatres  featuring 

America’s  Finest  Organ 

Built  by 

The  AVarr  & Colton  Co. 

WARSAW,  N.Y 


o Tr  o ’ .'•<y  .yj'  .yy  .'O' 


Association  Moves 

to  Ne  w Headquarters 

Offices  of  the  -Association  of  Motion 
Picture  Equipment  Dealers  of  America, 
following  the  resignation  of  Secretary 
Frank  F.  Barth,  have  moved  from  the 
Straus  building  to  the  tenth  floor  of  the 
Plymouth  building,  417  S.  Dearborn 
street,  Chicago.  The  office  of  secretary 
will  be  filled  for  the  present  by  R.  E. 
Algren.  Sam  Lears,  president  of  the  man- 
ufacturers’ division,  and  M.  L.  Fulton, 
secretary  of  the  same  division,  will  have 
offices  in  the  new  headquarters. 

Visiting  dealers  and  manufacturers  are 
invited  to  make  the  association  head- 
quarters their  office  while  in  the  city,  it  is 
announced. 

A meeting  of  the  manufacturers’  divi- 
sion has  been  called  for  November  7 and  8 
at  Pittsburgh  to  discuss  plans  for  the 
exhibit  to  be  held  at  the  next  annual 
convention  in  Milwaukee. 


WURLITZER' 


Send  information,  about  Wurlitzer 
Unit  Organs: 


HERE’S  THE  LIST  OF  WURLITZER  BRANCHES 

FRANCISCO  PHILADELPHIA  DETRO! 
ast  Fourth  SL  - St.  1031  Chestnut  St.  339  S 

j ^ ANGELES  PITTSBRUGH  ST.  LOl 

. 42nd  SL  607  W,  Seventh  St.  615  Liberty  Ave,  1006  i 

• w K r.  » CLEVELAND  BUFFALO  KANSAS 

. Wabash  Ave.  1017  Euclid  Ave.  674  Main  St.  1114R 


MAIL  ^ 

THE 

COUPON 

TO  THE 

NEAREST 

BRANCH 


Theatre 


Name 


Address 


Al  six  WeeKit*  Pea4rt  oj^  Fun 

from 

MACK.  SEJ^JSIET 


MACK  SENNETT  COMEDY;  “Wandering  Waistlines” ; two  reels; 

with  a scintillating  cast  including  Madeline  Hurlock,  Bill 
Bevan,  Kalla  Pasha,  Sid  Smith,  Barbara  Pierce  and 
York  Sherwood;  a galloping  comedy  of  land  and  sea; 
Oct.  5th 

HARRY  LANGDON;  “The  Hansom  Cabman”;  Harry,  about  to  be 
married,  is  vamped  by  Madeline  Hurlock  who  gets  him 
in  wrong  with  his  fiancee,  Marceline  Day  ; fast  and  furious 
fun  with  laughter  guaranteed;  Oct.  12 

MACK  SENNETT  STAR  COMEDY;  “The  Riders  of  the  Purple 
Cows”;  a travesty  of  the  Wooly  West,  featuring  Ralph 
Graves;  a dashing  and  speedy  rouser  of  a chorus  of  cach- 
innation ; Oct.  19th 


BEN  TURPIN ; title  to  be  announced;  the  comedian  with  the  jazzed 
eyes  in  a riot  of  risibility;  Oct.  26 


MACK  SENNETT  COMEDY;  “Galloping  Bungalows”;  a classic 
of  screams  with  the  famous  stellar  Sennett  cast;. Nov. 

2nd 

HARRY  LANGDON ; “All  Night  Long” ; in  which  the  comedian  who 
is  making  a sensation  gets  a lot  of  fun  out  of  doughboy 
days  in  France,  and  being  a rival  with  his  sergeant  for 
the  affections  of  a pretty  French  girl;  Nov.  9th 


Yerjfeciion  m i^o-^reel  comedies 


Pafh^comedv 


mistice  Signed  on  Uetroit  rront  — rage  61 


A Record  “Buster” 

Buster  Keaton  in  ^^The  Navigator/^  aMetro-Goldwyn 
picture^  broke  the  Capitol  Theatre’s  record  for  a 
single  day’s  receipts  last  Sunday,  October  12th,  by 
doing  a business  of  $14,796*70*  This  surpasses  any 
previous  Sunday,  New  Year’s  Day,  Thanksgiving  Day, 
Washington’s  Birthday,  or  any  other  holiday  in  the 
history  of  this  theatre* 

And  on  Monday  the  receipts  were  $13,184*85* 

The  total  for  Sunday  and  Monday  then  is  $27,981*55 
which  is  certainly  a Record  ‘^Buster*’’ 


Managing  Director 
Capitol  Theatre,  N.Y. 


Sttered  at  second-class  matter,  August  20,  1917,  at  the  Post  Office  at  Chicago,  III.,  und^the  act  oj  Uarck  3,  li79.  NOVFMRPR  1 1Q7ii 
Published  weekly  at  407  South  Dearborn  St.,  Chicago.  Subscriptionfj^oo  a year.  iz-iYiOiiirv  J., 


CAR1.LAEMMLE  preset 

7he  sensationally  thrilling  melodrama 

UliCOLNJ.aRTER 


A KING  BAGGOT  PRODUCTION 


From  a special  con- 
fidential report  to 
Carl  Laemmle  on  a 
preview  showing 


Previewed  Tornado  Tonight.  Cor 
made  but  the  biggest.  You  can  g< 
that  holds  you  every  second.  Acti 
gasp.  House  Peters’  greatest  worl 
can  boast  of  another  master  stroke  in 


1 


O.  D.  CLOAKEY,  MAN^r 


UNIVERSAL-^A 


» I 


Dne  of  the  biggest  melodramas  ever 
[)n  this  one.  A wonderful  love  story 
ipi  and  thrills  and  simply  makes  you 
3cting  cast  that’s  perfect.  Universal 
• 

'HEAT RE,  Los  Angeles,  Cal. 

3' 


Nationally  Adver- 
tised in  the  Satur- 
day Evening  Post, 


^st  bull  in  si^ht! 


i- 
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Pcrinaiicntlv  At  Home  on  Broadway 


CHOSEN  BECWSE  OF  THEIR  UNIFORM 
EXCELLENCE  AS  THE  BACKBOlsnS  OF 
THE  SEKSOWS  BOOKINOS  AT  - 


THE  PICCAMLLY 

Newest  ondFinesl  of  Ntw  York's  MotionPiehirePalaees 


f'lpst  Bi^Attvactionm  This 
Ouistaming  Deal  ofiheYeap 

% 


featuring' 


IRENE  RICH 


Louise  Jazenda ; Ricardo  Cortez ; Clara  Bow, 
^arcIflcDermott  and  Creighton  Hale 

Directed  by  PHIL  ROSEN 


They'll  All  Play  The  Piccadilly 
- and  Every  Theatre  Where  the 

MQnaL>em£nt  offers  the  Best. 


On  the  Roster  for  1924-25: 

*‘THE  LOVER  OF  CAMILLE,’* 

With  Mcnte  Blue  and  Marie  Prevost 
From  DAVID  BELASCO’S  “DEBURAU  ” 

“THE  NARROW  STREET/* 

With  Dorothy  Devore  and  Matt  Moore, 

From  Edwin  Bateman  Morris*  “Best  Seller.*’ 

“THE  DARK  SWAN,** 

With  Marie  Prevost,  Helene  Chadwick  and  Monte 
Blue.  From  E.  Pascal’s  Startling  Book. 
“RECOMPENSE,** 

Which  Robert  Keable  Wrote  to  Conclude  the  Breath- 
taking Recited  He  Introduced  in  “Simon  Called 
Peter.’’ 

More  of  the  Celebrated  Ernst  Lubitsch  Productions 

“A  LOST  LADY,** 

From  Willa  Cather’s  “Best  Seller  ’* 

“THE  DEAR  PRETENDER/* 

From  Alice  Ross  Colver’s  “Best  Seller,*’ 

“THE  LIGHTHOUSE  BY  THE  SEA/* 

Owen  Davis*  “Wonderful  Melodrama.** 

More  Big  Novelty  Photoplays  Starring  ^'Riii'Tin-Tin,” 
Wonder  Dog 

—AND  OTHER  PICTITRES  TO  THE  NUMBER  OF 
AN  EVEN  SCORE. 
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Ask  the  man 
who  has  played 

T];;  HUNCHBACK 
of  NOTRE  DAME 

again 


Ask 

Balaban  & Katz 
Ask 

TheCapitolTheatre 

Ask 

The  New  Lyric 

Ask 

The  Oliver  Theatre 
Ask 

The  Imperial 

A UNIVERSAL 
PRODUCTION 

Presented  by 

CARL  LAEMMLE 


^^Balaban  and  Katz  brought  in^The  Hunchback 
of  Notre  Dame*  for  a Summer  return  at  the 
Roosevelt  Theatre,  Chicago,  at  popular  prices. 
Many  managers  are  overlooking  one  of  the  best 
bets  through  ignoring  the  return  booking.  This 
holds  doubly  true  if  the  original  run  was  at  an- 
other house.”  MOVING  PICTURE  WORLD. 

“Return  engagement,  popular  prices,  showed  874  more  ad- 
missions than  on  opening  day  record-breaking  first  run 
last  February.  The  strongest  box-office  attraction  we 
ever  played.”  CAPITOL  THEATRE, 

Dallas,  Texas. 

“First  return  at  popular  prices.  Well  liked  and  business 
so  good  that  it  warranted  holding  film  over  for  second 
week.”  NEW  LYRIC  THEATRE,  Minneapolis,  Minn. 

— N.  Y.  Telegraph 

“Has  broken  all  house  records  for  the  past  fifteen  years. 
Kindly  call  and  see  me  as  1 would  be  interested  in  a second 
run.”  OLIVER  THEATRE, 

South  Bend,  Ind. 


“Just  completed  a very  successful  run.  This  in  the  face  of 
the  fact  that  it  was  a second  run  here.” 

IMPERIAL  THEATRE, 

_ , San  Francisco,  Calif. 
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wtifijl  new 


W.W.WISNER,Mgr. 

<A/o5t  beautiful  theatre  in  (Montana 
and  one  of  the finest  in  the  entire 
northwest.  Opened  on  Sept.6*with 
"WELCOME  STRANGER" 


r*OT  ON  PiCTLAK  7ftOOl<CERS,AfjO 
D'STRIBUTOR'5  C»  AM*|RltA  lUC. 

<^HAVS  Pr«.<JFnt  ; 


November  1. 
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Temple 

selects 

NcKbone 


pr 

the 


fwisOP®  i 

r**  Dean’ 

4me  Siren 
, of  Seville’ 

HUNT  STROMBERfr  Pi-oductioTV 


lP^cp0 
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',^tVCOME 


^eWISE 


*• 

/inan^ig 


VahgeK 

'rm^iwWc 


^‘■^HniSTIE 


ivitl 

■^n  eastern 


priscifta^^  Vftotf f. 

wspSL 


« withC' 

-'ttVlflol™  ■°"  -“ 


BETTY 

COMPSC»4 

IN 

^^hacWe 

House'' 

WALTER tilforo  ProOiujCtton.  . 


TKc^lSi'ioS? 

^KeSTjSS>"i 


S* 
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LIVINGSTON 


Released  by 

Producers  Distributing 

Corporation 

FOREIGN  DISTRIBUTOR 
W“  VOGEL  DIjSTRiBUTINC  CORP 

Season 

3o  first-run  pictures 
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THE  PAINTED  FLAPPER 


1 THE  FIRE  PATROL' 

2 LIONEL  BARRYMORE 
m'MEDDLING  WOMEN" 

3 "THE  PAINTED  FLAPPER’ 

4 LIONEL  BARRYMORE 
//v''IAM  THE  MAN" 

5 "the  TOM  BOY" 

6 "THE  STREET  SINGER 

7 THIRD  BARRYMORE 

SPECIAL 

8 "5UN5H1NEOF 
PARADISE  ALLEY" 

9 "THE ROMANCE 
OFAN  ACTRESS" 


ALBANY — Ffrst  Graphic  Exchanges,  Inc. 
ATLANTA — Southern  States  Film  Co. 
60ST0N»lndependent  Films,  Inc. 
BUFFALO — First  Graphic  Exchanges.  Inc 
CHICAGO — Celebrated  Players  Film  Corp. 
CINCINNATI—Standard  Film  Servire  Co 
CLEVELAND— Standard  Film  Service  Co. 
DALLAS— Southesn  States  Film  Co. 


Featuring 

JAMES  KIRKWOOD  and 
PAULINE  GARON 

Directed  by  John  Gorman 

An  Ultra-Modern  Picture  Full  of  Action  Drama 
With  a Title  That’s 

A BOX-OFFICE  WALLOP 


A Bigger  Business  Getter  Than 

“THE  FIRE  PATROL 

And  That’s  Going  Some! 


Broke  All  Records  of  the 

NEW  SCHENLEY  THEATRE 

Pittsburgh,  Pa. 

IT’S  A PICTURE  YOU  CAN 
EXPLOIT! 

Breaking  Records  Everywhere 


See  Your  Exchange  Now 


DENVER — Mountain  States  Film  Attractions 
DETROIT — Standard  Film  Service  Co. 
INDIANAPOLIS— Celebrated  Players  Film  Corp. 
KANSAS  CITY— Independent  Film  Co. 

LOS  ANGELES — All-Star  Features  Distributors.  Inc. 
M I LWAU KEE— Celebrated  Players  Film  Corp. 

NEW  ORLEANS— Southern  States  Film  Co. 

NEW  YORK  CITY— Commonwealth  Film  Corporation. 


OMAHA — Liberty  Films,  Inc. 

PHILADELPHIA— Masterpiece  Film  Attractions. 
PITTSBURGH— Federated  Film  Exchange  Co. 

SAN  FRANCISCO — All-Star  Features  Distributors,  Inc. 
ST.  LOUIS — Columbia  Pictures  Corp. 

SEATTLE— Western  Film  Corporation. 
WASHINGTON,  D.  C.— Trio  Productions. 

TORONTO,  CANADA — Premier  Films,  Inc. 


CHADWICK  PICTURES  CORPORATION 


729  Seventh  kvenue,  Ney^VorkCuy 

I . E. Chadwick  , President 


Foreign  Rights  Controlled  by 
Simmonds-Kann  Enterprises , Inc., 
220  West  42nd  Street.  N.  Y.  C. 
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Watch  for  it  - 
Coming'  so  on  - 
One  of  the  ‘greatest  ofT 
(J>cuumount's  'Jamous  40 


cr>i 


William 

de  Mine's 


PRODUCTION  OF  THE 
BROADWAY  SUCCESS^ 
SPRING  CLEANING'!' 
BY  FREDERICK  LONSDALE 

WITH 


BETTY  COM  PS  ON 
ADOLPHE  MENjOU 
ELLIOTT  DEXTER 


ZA5U  PITTS 


SCREEN  PLAY  BY 

CLARA  BERANCEBw 
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(^hotoJjlaij  ^Magazine  for  October'- 


SAVES  YOUR  PICTURE  TIME  AND  MONEY 


The  Six  Best  Pictures  of  the  Month 


CmONSIEUR  BEAUCAIRE^-  I ANiCfr44£E]^ITH 
CtHE  side  SHOW  OF  LIFE" 

( MERTON  OF  THE  MOVIES. 

LITTLE  ROBINSON  CRUSOE  THE  IRON 

The  Six  Best  Performances  of  the  Month 

Ernest  Torrence  in  “The  Side  Show  of  Life 

Rudolph  Valentino  in  “Monsieur  Beaucaire 

Ramon  Novarro  in  “The  Red  Lily 

Norma  Shearer  in  “Broken  Barriers' 


Bebe  Daniels  in  “Monsieur  Beaucaire 

Louise  Lagrange  in  “The  Side  Show  of  Life' 


FAMOUS  FORTY 


fPLctures 


Everywhere  you  looh 


THE  FAMOUS  FORTY 

is  leading  the  field  / 


- iiiirtinr 


John  ^*McKeon  presents 

Tothy  "pallon 


HoH 


tn 


*By  LouU  Joseph  \/ance 


WOLF 


'Directed  By  S.  E.  V.  Taylor 


With  its  eat  cast  and^reat  story  no  heonder  ifs  one  ©/* 
the  most  bcidely  praised  pictures  o_f  the  day 

“You’re  bound  to  get  a thrill  out  of  it.” — Los  Angeles  Examiner. 

“Of  more  than  passing  interest.  The  suspense  is  good.  None  of  the  flavor  of 
f Vance’s  work  is  lost.”— -Los  Angeles  Herald.  t"* 

f “Action-packed  and  a highly  sensational  tale.” — Omaha  Bee. 

i “A  lot  of  action,  real  suspense.  There  are  thieves,  spies,  pearls,  murders,  inven- 
tions,  secret  service  agents,  gendarmes,  e.xciting  chases,  fights  and  hair-breadth 
escape^” — Omaha  World-Herald.  ; j 

“All  reports  on  this  were  good.  Has  what  they’re  looking  for,  action.  Tone;v 
okay,  Sumjfey  yes.  Good  audience  appeal.” — R.  J.  Relfj  Star,  Decorah,  Iowa|« 
M.  P.  Wc  " 


A4: 


ASSOCIATE'D  EJTH I’BITO’RS 


Arthur  S,  K.Qne,  “Prejident 


Physical  Dijtribator 
Pafbt  Ejcchanj^e,  Inc. 


I 

1 


Encom 

Pctiu^ 


Porei^n  'P.eprejentati'Oe 
Sidney  Garrett 


presents 


“The  Trice  of  a Tarty  ” 

From  the  CosmopoUtan  Magazine  4tory  by  William  Mac  Harg 
Adapted ^or  the  screen  by  Charles  Forrest  'RoebucK 

tmth  Hope  Hampton,  Harrison  Ford,  Mary  Astor, 
Arthur  Edmund  C arete/,  "Dagmar  Godote/sK.y 

If  it*s  yotir  sister  t&fho  is  the  price  of 
a party,  it  maKss  a difference! 

She  was  a good  girl  and  the  jazzy  atmosphere  of  the  cabarets  where  she 
danced  left  her  unharmed. 

She  needed  money.  To  earn  it  she  became  the  accomplice  of  an  unscrupu- 
lous financier,  and  persuaded  his  young  rival  to  remain  in  town  to  the  neglect 
of  his  business. 

Love  spoiled  the  plan ; and  her  little  innocent  sister  made  her  the  foe  and 
not  the  ally  of  her  employer.  She  could  take  money  to  be  the  lure,  but  not  when 
her  sister  was  to  pay  the  price  1 


wi  ^reat  big  cast  in  a real  money  picture, 

ASSOCIATED)  EJTHI’BITO'RS 


Thysical  'Distributor 
Tatbe  Ejcchan^e,  Inc. 


j\rihur  S.  K_ane,  Tresident 

Encore 

Pctu«5 


F'orei^n  'T^epresentatixJe 
Sidney  Garrett 


i 


Novelty 

GILBERT  FRANKAU 

Scenario  by 

EDMUND  GOUIDING 


EMA4ETT  FLYNN 

Production 


WalterM^Grail 

MargueriteDeJfiMott^ 

'■4^ 

. FOX  FILM 


^yS^iraaoJCTB. 


Jamts 


STARS 

&very  one  a real 
box  (mice  attreuMoa 

c4  bookthat  is  one  of  today  s 
bed  sellers  ~ a dory  tmt 
appeals  to  every  class  ^ 

Stayed  by  a director  (ff 
successes,  EMMETT  FLYNN, 
‘\i)ho  created 
^ Connedticut^anh^  £7, 
"^^JheManWlw  Cam  dadi 

Qfmt's  what  you 
have  to  offer  yoinr 
patrons  when  you 
play  this  attraction 


.4g?«C' 


Marguerite 


eAUna 

^bens 


%chard 

Tteadrkti 


I 


THE  WEDDING 
EVE 


’TWIXT  LOVE 
AND  PASSION 


High  Class,  dramatic 
production  that  every  theatre  ? 
will  he  proud  to  pla^  — 


WILLIAM  FOX  presents 

GERALD 
CRANSTON'S 
LADY 


SEE  IT  AT  YOUR 
NEAREST  FOX 
EXCHANGE  AND 

BOOK  RIGHT 

NOW 

for 

IMMEDIATE 
PLAY 
DATES 


AMBITIONS’  PAYMENT 


FOX  F I LM  M CORPORATION 


THE 


TROPIC 


LURE 


THE 

ATTACK  OF  THE 
STRIKERS 
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^^Who^s  Looney  Now?^^ 

One  of  the  New  York 
trade  papers  says  that 
2,000  American  theatre 
owners  are  plain  fools. 

r 

See  next  week’s  issue 
of  the  HERALD  and 
we’ll  tell  you  “who’s 
looney  now”. 


William  Tax 

pr&s&nts 


TITLE  ftNO  eaOOUCTlON  REGlSTEPy 
AT  THE  COPYRIGHT  OFFICE 
WASHINGTON  OX. 


beware  of  Imposttfs ! 
‘The  one  &^onli)  great  INFERN,] 
produced  by  Fox  Film  Corporation 


FILM 


A WORLD'S  RECORD  ESTABLISHED  AT  CENTRALTHEATRE  6' WAY  S^'J-T^ST.  N.Y 

CAPACITY  900  SCATS — ADMISSIONS  50,75  CCNTS 

Business  ^FiistMfeek  ^17,611.85 

' — SecondWeek—  ^9^26.23 

TO  CONTlNUe  INOeFlNlTE  RUtN 

%m  Hell  with  Vmte  on  the  road  to  happiness 

CORPORATION 


-tss 


Another 


ROBERT  VIGN 

from  the  well-known  novel 

I 

Adapted  by  Jtji 


PAULINE  FREDERICK 
HUNTLY  GORDON 


IS  any  home  safe  from  the 
slinking  intrusion  of  ‘*the 
other  woman?*’  She  steals  into 
happy  married  lives  with  her 
irresistible  call  to  forbidden 
adventures,  leaving  behind  her 
broken  hearts  and  shattered 
love  nests.  The  story  of  '‘Mar- 
ried  Flirts”  is  a story  that  has 
echoed  into  the  lives  of  all 
husbands  and  all  wives. 
Louis  Joseph  Vance’s  popular 
novel  is  a throbbing  heart 


s 


Sensation 


CONRAD  NAGEL 
MAE  BUSCH 

drama  of  unflagging  interest. 

With  the  seasoned  directorial 
hand  of  Robert  G.  Vignola, 
known  to  the  exhibitors  for 
‘‘Knighthood  and  other  suc- 
cesses; with  a cast  of  star  names; 
with  a production  of  unstinted 
beauty! 

Produced  by 

LOUIS  B*  MAYER 

A’S  Production 

nor^^  by  Louis  Joseph  Vance 

ford  Ivers 
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/ 


T'om 

Motion  picture 


es  are  fj^rd  f 

”™«e“ 

01  splay  and  the' 

°''oos  cartoon 


educatfonaj  and 
, -Lyman  H.  j 
Their 
upon,  H 

'"ferest  in  all 
o humorous  ca 
s mspjred  witf 
a smiJe 


ocean,  the 
'■oicano  oi 
nnds.  itj, 
oroiis  as  in 


EDUCATIONAL 
FILM  EXCHANGES,  Inc. 


Pres/cfen< 
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Thrills  ! 

Are  as  numerous 
2is  laughs  in 

MERMAID 

COMEDIES 


This  actual  scene  from 


“FAST  AND  FURIOUS 


With  LIGE  CONLEY 

is  typical  of  the  many  hair-raising  stunts  that 

make  these 

Jack  White  Productions 


the  foremost  fast-action  comedies  on  the  screen. 


For  foreign  rights 
address; 

FAR  EAST  FILM 
CORPORATION 
729  Seventh  Avenue 
New  York  City 


EDUCATIONAL 
FILM  EXCHANGES,  Inc. 

President 


1 


I 


D.W.CMFnTH 

pi'esenfx 


AMERICA 

H ■%  I w#fm 

Q tbrillind  j-fory  of  Cove  and  liomance 

by  ROBERT  W.  CHAMBERJ' 


EVERYONE  EVERYWHERE  AGREE 


General  John  J.  Pershing 

“It  is  an  inspiring  tresentation  of  incidents  in  the  early  history  of  our 
country,  and,  I would  like  to  put  myself  on  record  as  being  disposed 
to  take  any  appropriate  action  within  my  Power  to  assist  in  such  d 
Patriotic  enterprise.  ” 

T.  N.  Magruder,  Elite  Theatre,  lola,  Kan. 

“Have  just  finished  a run  on  'America'  and  I want  to  tell  all 
exhibitors  that  it  is  the  biggest  and  best  picture  of  the  day.  I have 
never  seen  any  picture  that  would  any  ways  come  up’ to  it.  Book; 
it  and  get  your  schools  interested.  It  is  a picture  for  every  American 
to  see.  They  will  go  away  boosting  it.  You  can't  go  wrong  in  book- 
ing this  picture.  " 

Aug.  Berkholtz,  Mermac  Theatre,  West  Bend,JVis. 

“In  a class  with  ‘Birth  of  a Nation. ' " 


Now  Booking 

UNITED  ARTISTS  CORPORATION 

IMary  Pickford  Charted'  Chaplin 

JDougtaj-  'Jairbanks-T  D.  W.  Qriffith 

Chfiram  Qbramd',  President 


"DOROCHY  VeRITOn 
of  HftDDOn  HRLL 

'~Jrom  the  romanfic  novel  by  Charles  ‘iTLaJor  ^ Gdapfed  by  ^~\UoIdemar  '^/oun^ 

R mt\RSHftLL  neiim  produc^iopj 

J^hotc^raphy  by  Charles  J^osher 


“Miss  Pickford’s,  ‘Dorothy  Vernon  of  Haddon  HaW  is  a spectacular  one, 
gorgeously  produced.  As  the  impetuous,  eighteerv-year^old  heroine  of  the 
Charles  Major  novel,  she  is  appealingly  beautiful,  and  romps  through  the 
part  with  her  curls  and  her  temper  up,  or  with  a contrastingly 
penitmt  sweetness.  The  settings  are  very  impressive,  and  Mary 
has  a remarkably  effective  background.  And  the  thrill  of  her 
ride  on  a narrow  wall  reminds  one  of  a Fairbanks  dashing 
wildly  as  ‘The  Thief  of  Bagdad’  what  must  have  been  Pegasus.” 

Rose  PELSWICK,  cmic,  N.  Y.  Eve.  Journal 


:x.y; 
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VIT 


ALBER' 


(Producing  Box-Office  Win 


THE  CRUELTIES 
OP  LIFE 

A.  S.M,  HUTCHINSON 

ISTWimiFiMWi 

# Percy  Marmont — Margueritede 


TA 


Lwenty-four  sheet  poster  ‘ uj;. 


THE  PICTURE  UNUSUAL 


A Picture  for  Mother,  Daddy  and  the  Kiddies. 

A Picture  of  Strong  Drama,  Heart  Interest;  Thrills! 


A CLEAN  PICTURE  ENTERTAINMENT  FOR  A 


Member  of  the  Motion  Picture  Producers  and  Distributors  of  America,  Inc.  Will  H.  Hays,  President 
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Twenty-Seven  Years) 


west™  union 


Form  x281 


WESTERN  UNIGN 


CAB 


RAM 


' NEWCOMB  CARLTON,  president  OEOROE  W.  E.  ATKINS.  PIRST  vice  presioENT 

sceived  at 

1635  EAST  17th  ST.,  BROOKLYN,  N.  Y. 

61N  CR  13 


LONDON  528P  OCT  10  1924 
VITAGRAPH  NBV/YOKK 

(VIT  CO) 

THANKS  AND  CONGRATULATIONS  TO  ALL  CONCLRNED  IN  PRODUCTION  OF  BLOOD 

3ABATINI 
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^ I ’'WO  weeks  on  Broadway,  one  at 
the  Rialto,  one  at  the  Rivoli,  proves 
that  the  “Flying  Fists”  series  of  [two- 
reelers  possesses,  in  the  estimation  of 
Hugo  Riesenfeld,  a box-office  drawing 
power  second  to  none. 


FOREIGN 

DISTRIBUTORS 

INTER-GLOBE 
EXPORT  CO, 
a5W.4-5'-»ST. 
NEW  YORK^ 


i 
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A Wonderful  Love  Story  of  a 
Beautiful  Dancer  in  a Traveling 
Wagon  Show  and  the  Champion  Wrestler 


THAT  IS  DIFFERENT! 


BY  KENNETH  PERKINS 


J.  STUART  BLACKTON  PRODUCTION 
A VITAGRAPH  PICTURE 

Member  of  the  Motion  Picture  Producers  and  Distributors  of  America,  Inc. 

Will  H.  Hays,  President 


Reg.  U.  S.  Pat.  Off 
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We  Do  Not  Use  Rouge! 

We  Do  Not  Paint  or  Powder!! 


ALBANY,  Bobby  North. 

Bond  Photoplay  Corp. 

976  Broadway 

ATLANTA,  E.  V.  Richards. 

Preterred  Pictures  Corp. 

106  Walton  St. 

BOSTON,  Harry  Asher. 

American  Feature  Film  Co. 

37  Piedmont  St. 

BUFFALO,  Bobby  North. 

Bond  Photoplay  Corp. 

265  Franklin  St. 

CHICAGO,  J.  L.  Friedman. 

Celebrated  Players  Film  Corp. 

810  South  Wabash  Ave. 

CINCINNATI,  Harry  Charnas. 

Standard  Film  Service  Co. 

B’way  and  Pioneer. 

CLEVELANH,  Harry  Charnas. 

Standard  Film  Service  Co. 

201  Film  Building. 

DALLAS,  E.  V.  Richards. 

Preferred  Pictures  Corp. 

308  South  Harwood  St. 

DENVER,  Harry  T.  Nolan. 

First  National  Exhibitors  Corp. 

2108  Broadway. 

DES  MOINES,  A.  H.  Blank. 

A.  H.  Blank  Enterprises 
303  Second  St. 

DETROIT,  Harry  Charnas. 

Standard  Film  Service  Co. 

Elizabeth  and  John  R.  Sts. 

INDIANAPOLIS,  J.  L.  Friedman. 

Celebrated  Players  Film  Corp. 

144  West  Vermont  St. 

KANSAS  CITY. 

Preferred  Pictures  Exchange 
115  West  17th  St. 

LOS  ANGELES,  Louis  Hyman. 

All  Star  Feature  Distributors,  Inc. 
915  South  Olive  St. 

MILWAUKEE,  J.  S.  Grauman. 

Celebrated  Players  Film  Corp. 

713  Wells  St. 


MINNEAPOLIS,  Ben  Friedman. 

Friedman  Film  Corp., 

16  North  Fourth  St. 

NEW  HAVEN,  Harry  Asher. 

American  Feature  Film  Co. 

134  Meadow  St. 

NEW  JERSEY,  H.  F.  Jans. 

Jans  Film  Service, 

729  Seventh  Ave.,  New  York 

NEW  ORLEANS,  E.  V.  Richards. 

Preferred  Pictures  Corp. 

1401  Tulane  Ave. 

NEW  YORK,  Sam'lZierler. 

Commonwealth  Film  Corp. 

729  Seventh  Ave. 

OMAHA,  A.  H.  Blank. 

A.  H.  Blank  Enterprises 
1511  Chicago  St. 

PHILADELPHIA,  Ben  Amsterdam. 
Masterpiece  Film  Attractions 
1329  Vine  St. 

PITTSBURGH,  Harry  Charnas. 
Federated  Film  Exchange 
1018  Forbes  St. 

PORTLAND,  ME.,  Harry  Asher. 

American  Feature  Film  Co. 

85  Market  St. 

SALT  LAKE  CITY,  George  L.  Mayne. 
Preferred  Pictures  Exchange 
52  Exchange  Place 

SAN  FRANCISCO,  Louis  Hyman. 

All  Star  Feature  Distributors,  Inc. 
209  Golden  Gate  Ave. 

SEATTLE,  Al  Rosenberg. 

De  Luxe  Feature  Film  Co. 

2016  Third  Ave. 

ST.  LOUIS,  Spyros  Skouras 
St.  Louis  Film  Exchange 
3319  Locust  St. 

WASHINGTON,  D.G.,/oj-a-/.AZ,.  Young 

Preferred  Pictures  Corp. 

926  New  Jersey  Ave.,  N.  W. 

CANADA,  J.  J.  Allen. 

TORONTO. 

Dominion  Films,  Ltd. 

21  Dundas  St.,  East. 


We  Do  Not  Color  Our  Advertising!!! 


We  do  not  claim  that — 

‘THE  VIRGINIAN^^ 
“MAY  TIME’^ 
“POISONED  PARADISE’^ 

and  other  PREFERRED 
features  are — 

the  best  pictures  of  the  year. 

BUT— 

6,000  exhibitors  have  told  us  that 

PREFERRED 

PICTURES 

Were 

Among  the  Best  Pictures 
of  the  Year. 


PREFERRED  PICTURES,  INC. 

FRANCIS  G.  CONKLIN,  Receiver 


250  WEST  57TH  STREET  Phone  Circle  0274 


NEW  YORK  CITY 
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EXHIBITORS: 

WHAT  IS 


GREATER 

THAN 

MARRIAGE 


WRITE  YOUR  ANSWER 
IN  TEN  WORDS.  MAIL  IT  TO 
VITAGRAPH,  BROOKLYN,  N.  Y. 

$100  FOR  BEST  ANSWER! 

Your  answer  may  be  the  picture  selling  slogan. 

Open  to  Any  Exhibitor  or  Member  of  the  Staff  of  Any  Picture 
Theatre  in  the  United  States  or  Canada. 


CONTEST  OPENS  OCTOBER  15,  CLOSES  NOVEMBER  15,  1924. 
In  the  Event  of  a Tie,  All  Tying  Contestants  will  Receive  the  Full  Prize. 


REG.  U.  S.  PAT.  OFP. 


xs  too  fine  a review  to 

shcnten  by  a 
[sin^e  ward. 


The  Silent  Watcher 

(Frank  Lloyd-First  National— 7575  Feet) 

(Reviewed  by  Laurence  Reid) 

Here  is  a flesh  and  blood  picture— one  vivid  with  life.  It. 

the  sort  of  picture  that  makes  constant  demand  upon  the  heart 
strings.  Any  spectator  given  a reasonable  amount  of  these 
and  “The  Silent  Watcher”  will  do  the  rest,  is  touched  with  deep 
poignant  feeling.  It  is  as  if  we  had  trespassed  against  something 
that  is  sacred.  If  Mary  Roberts  Rinehart  has  made  this  possible  (the 
picture  is  an  adaptation  of  her  story,  “The  Altar  on  the  Hill”),  Frank 
Lloyd  as  the  director  has  made  it  more  than  probable. 

This  effort,  totally  unlike  “The  Sea  Hawk,”  his  last  achievement, 
offers  just  as  sound  pictorial  values — values  brought  forth  through 
exceptionally  sympathetic  and  human  treatment.  _ He  takes  _us  ipto 
the  modest  home  of  a young  pair  of  newly-weds — and  shows  us  their 
little  happinesses,  their  trifling  worries,  their  pranks,  their  quarrels, 
their  keen  suffering.  Lloyd  reveals  himself  as  a student-  of  human 
nature.  He  doesn’t  point  his  scenes  broadly.  He  gives  them  real 
breadth — real  humanity  through  establishing  the  little  things  which 
make  up  the  everyday  existence. 

And  so  we  look  upon  Mary  and  Joe— Joe  a hero-worshiper  of 
his  employer,  a candidate  for  U.  S.  Senator.  It  is  his  loyalty  to  his 
boss  which  starts  the  house  crumbling  to  pieces.  Mary  is  faifhful, 
but  she  sees  in  the  “chief”  nothing  less  than  an  orge.  So  Joe  keeps 
silent  when  to  speak  would  bring  the  candidate  into  dispute.  And 
- in  Jiis  silence  his  wife  misjudges  him.  How  keen,  how-  poignant 
Lloyd  brings  this  out.  There  is  a conviction  about  it — a ring  of  truth 
which  is  expressed  as  realistically — as  beautifully  as  a painting  by  a 
master.  The  characters  mould  under  your  very  eyes.  They  take 
on  shape  as  they  enter  each  situation — and  these  situations  are  as 
perfectly  dovetailed  as  the  figures  in  the  pattern  of  an  Oriental  rug. 

It  is- seldom  that  a picture  carries  characterization  that  develops 
and  glows  as  the  plot  develops.  As  a result  we  have  continual  sur- 
prise and  suspense.  The  little  human  weaknesses — the  little  hidden 
virtues — these  are  the  sustaining  points  of  this  sterling  picture  which 
throbs  with  real  heartbeats.  For  such  a story  very  human  interpreta- 
tion w’as  needed.  It  has  received  such  from  Glenn  Hunter  and  Bessie 
Love  as  the  young  couple  and  Hobart  Bosworth  as  the  senatorial 
candidate.  There  isn’t  a false  touch  in  the  direction  or  the  acting. 

THEME.  Drama  of  youth’s  loyalty  to  his  employer.  He 
assumes  other’s  responsibilities  and  home  tumbles  to  pieces. 
Wins  vindication  and  reconciliation  with  wife. 

PRODUCTION  HIGHLIGHTS.  The  hundred  and  one 
little  human  touches  which  make  picture  real.  The  fine 
note  of  pathos.  The  deep  poignant  heart  appeal.  The  hu- 
man characterizations.  The  “third  degree”. 

DIRECTION.  Certainly  achieves  a rich  picture  here. 
Establishes  the  human  note  all  through  the  plot  and  charac- 
terization. Brings  out  fine  pathos  and  poignant  heart  ap- 
peal. Never  a false  touch. 

EXPLOITATION  ANGLES.  Play  up  the  “loyalty” 
theme.  Make  emphasis  that  this  is  one  of  the  most  human 
documents  ever  recorded  on  screen.  Play  up  author  and 
tell  that  director  has  made  another  rich  picture  to  keep  com- 
pany with  “The  Sea  Hawk.”  Get  attention  of  editorialists 
and  clergy.  Make  a big  play — it  is  worth  it. 

DRAWING  POWER.  Suitabl£^  for  the^  finest  houses. 
Will  be  understood  anywhere.  —— — 

SUMMARY.  A marvelously  human  picture,  accurate  in 
its  lifelike  treatment.  Establishes  a hundred  and  one  little 
things  which  make  up  life.  Finely  staged  and  acted.  Not 
a single  flaw  to  mar  it. 
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SEVERAL  months  ago  the  Herald, 
single-handedly  and  without  the 
support  or  cooperation  of  the  contem- 
porary publications  in  the  field,  regis- 
tered a protest  against  the  obvious  and 
palpable  effort  of  the  Weiss  brothers 
of  New  York  City  to  trade  on  the 
reputation,  prestige  and  advertising  of 
“The  Ten  Commandments”  by  public- 
izing their  production,  “Six  Days,” 
with  the  words,  “Moses  and  the  Ten 
Commandments.” 

Following  our  protest  the  Famous 
Players-Lasky  corporation  entered  suit 
for  an  injunction  restraining  Weiss 
brothers  from  trading,  or  seeking  to 
trade,  on  the  success  of  “The  Ten 
Commandments.”  Last  week  New 
York  Supreme  Court  Referee  Robert 
L.  Luce  filed  a report  granting  the  in- 
junction and  also  ruling  that  the  de- 
fendants must  account  to  Famous  Play- 
ers for  all  profits  received  from  their 
production  and  must  pay  all  damages 
sustained  by  Famous  Players  resulting 
from  what  the  referee  termed,  “fraudu- 
lent advertising.” 

Also  following  our  protest  an  official 
bulletin  of  the  Associated  Advertising 
Clubs  of  the  World  attacked  the  Weiss’ 
brothers’  advertising  as  grossly  mis- 
representative,  unethical  and  against 
all  the  accepted  standards  of  advertis- 
ing procedure. 

The  Herald  not  only  denounced  edi- 
torially the  conduct  of  the  Weiss  broth- 
ers in  the  matter,  but  went  further  and 
excluded  from  its  advertising  pages  all 
advertisements  which  were  so  worded 
as  to  link  up  the  production,  “Six 
Days”  with  “The  Ten  Command- 
ments.” . 

* * * 

The  action  of  this  publication  natur- 
ally roused  the  ire  of  the  men  who  were 
attempting  to  make  their  picture  stand 
in  the  reflected  glory  of  the  DeMille 
production.  They  informed  our  repre- 
sentatives that  just  so  long  as  the 


Big  Victory 
Is  Won  Over 
''Ad”  Menace 


writer  had  any  connection  with  the 
Herald  that  the  publication  would  be 
cliastised  for  its  action  by  never  again 
receiving  advertising  from  their  com- 
pany. They  also  announced  that  they 
would  take  steps  to  punish  us  by  legal 
recourse  as  soon  as  the  little  injunction 
matter  with  Famous  Players  was  dis- 
posed of. 

AVe  regret  that  the  Weiss  brothers 
happen  to  be  the  individuals  who  ap- 
pear to  have  been  destined  to  be  ob- 
ject lessons  for  the  enlightenment  of 
people  who  do  not  seem  to  realize  that 
mining  camp  standards  of  ethics  for 
business  procedure  in  this  trade  have 
gone  into  the  discard.  It  is  quite  true 
that  these  men,  in  their  effort  to  trade 
on  the  success  of  “The  Ten  Command- 
ments,” had  many  like  precedents  in 
the  motion  picture  trade  to  follow.  But 
this  industry  is  not  standing  still  and 
such  intelligent  young  men  as  the  Weiss 
brothers,  even  against  their  inclina- 
tions, should  have  realized  that  a 
higher  standard  of  business  ethics  is 
to  be  expected  and  to  be  insisted  upon. 

While  we  have  not  enjoyed  the  with- 
drawal of  their  patronage,  we  have  lost 
no  sleep  over  it,  because  if  the  time 
ever  eomes  that  we  feel  we  mu.st  aceept 
advertising  which  we  regard  as  fraudu- 
lent, we  sliall  be  glad  to  quit  doing 
business  at  the  old  stand.  In  this  enn- 
nection  we  feel  we  can  assure  Weiss 
brothers  that  we  see  no  likelihood  of 
coming  to  depend  upon  their  patronage 
because  we  have  a rather  deep-rooted 
idea  that  even  in  the  more  or  less  ruth- 


less struggle  for  commercial  existence 
our  polieies  are  considerably  more 
likely  to  carry  us  safely  through  than 
those  which  they  have  been  operating 
upon. 

* * * 

It  is  with  humiliation,  rather  than 
any  satisfaction  whatever,  that  we  look 
upon  the  supine  attitude  in  this  matter 
of  our  contemporary  editors  and  pub- 
lishers Mr.  Johnston,  Mr.  Chalmers 
and  Mr.  AA^elsh,  Mr.  Dannenberg  and 
Mr.  AA^illiams.  As  men  who  are  sup- 
posed to  espouse  high  ideals  of  busi- 
ness ])rocedure,  and  as  men  with  some 
knowledge  of  advertising  ethics,  the 
reprehensibleness  of  the  Weiss  broth- 
ers methods  could  not  have  escaped 
appearing  in  their  eyes  in  their  gross- 
est iniquity. 

For  the  honor  and  dignity  of  the 
profession  we  would  resent  an  assertion 
that  their  connivance  in  the  injury  that 
was  done  to  the  reputation  of  the  trade, 
and  to  the  property  of  Famous  Players, 
was  effeeted  by  means  of  a few  pages 
of  advertising  patronage.  Perhaps 
tlieirs  is  a poliey  that  an  adv'ertiser  can 
do  no  wrong.  However,  they  have  all 
been  quick  to  grasp  the  gleaming  brass 
rail  of  the  band  wagon  and  jump 
aboard  in  times  past,  so,  possibly,  it  is 
not  too  much  to  hope  they  will  soon 
be  seen  sitting  aloft  and  lending  a hand 
in  keeping  unfurled  tlie  banner  of 
“Truth  and  Deceney”  in  motion  pic- 
ture advertising. 

As  we  have  indicated,  the  Weiss 
brothers’  have  shown  no  originality  in 
attempting  to  trade  on  someone  else’s 
picture  success.  But  this  practice,  so 
lacking  in  fair  play  and  respectability, 
had  to  be  wiped  out  of  existenee  in 
this  trade  and  it  is  to  be  hoped  that 
this  legal  victory  of  P'amous  Players 
will  stand  out  as  a warning  to  recalci- 
trants that  where  right  principles  are 
lacking  the  stern  arm  of  the  law  can 
show  them  how  to  behave. 
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Next 

Week 

Among  the  HERALD’S 
“leading  attractions”  for 
next  week  will  be  found; 

The  third  article  in  the  now 
famous  series,  “The  Exhibi- 
tor’s Place  in  the  Sun,”  by 
Sydney  S.  Cohen. 

A very  interesting  and  illumi- 
nating article  replying  to  an 
attack  by  a contemporary  on 
the  HERALD’S  report  sys- 
tem. 

“Better  Theatres”  for  Novem- 
ber, which  will  carry  a very 
valuable  article  informing 
the  small  town  exhibitor  just 
how  to  go  about  building  a 
theatre  of  five  hundred  seats 
or  less. 

— and  many  other  features 
which  would  take  a great 
deal  more  space  than  we  can 
afford  in  this  column  just  to 
announce  to  you. 

These  are  just  a few  of  one 
week’s  reasons  why  the  chief 
interest  of  the  whole  indus- 
try centers  upon  EXHIBI- 
TORS HERALD. 


AVAILABLE  ATTRAC- 
TIONS, giving  essential  infor- 
mation about  pictures  cur- 
rently offered  exhibitors  for 
booking,  is  published  com- 
plete in  the  September,  1924, 
BOX  OFFICE  RECORD. 


Re-Takes 


I SEE  November  17  is  to  be  National 
Motion  Picture  day  when  every  patron 
will  be  presented  with  a good  show,  a 
slap  on  the  back  and  told  to  come  again. 
On  March  17  we’re  going  to  hold  a Re- 
Takes  Day. 

:}t  * * 

A new  way  to  get  exhibitors  to  sign 
on  the  dotted  line  has  been  discovered 
down  in  Indiana.  The  e-xchangeman 
hires  an  airplane,  takes  the  theatreman 
aloft  and  threatens  to  keep  him  up  there 
until  doomsday  unless  he  takes  a whole 
block  of  pictures. 

* * * 

Listen  to  This 

Sam  Woods,  (or  his  press  agent)  sez: 
“The  titleless  play  depends  upon  the 
trinity  of  the  perfectly  developed  story, 
actors  so  impregnated  with  their  char- 
acterizations that  they  fairly  live  their 
parts  and  directors  who  add  such  master 
touches  to  a production  that  its  high 
lights  are  accentuated,  its  finer  nuances 
sustained  and  in  general  its  tempo  regu- 
lated even  as  a master  conductor  keeps 
his  orchestral  forces  keyed  to  the  right 
pitch.  Also  one  certainly  cannot  dispense 
with  titles  to  any  appreciable  degree  un- 
less there  is  an  absolute  psychologically 
perfect  development  of  character  and 
situation.”  (It  looks  as  though  the  title- 
less picture  was  a long  way  off.) 

* * * 

A Hundred  Dollar  Word 

They’ve  got  a new  name  for  jazz.  It’s 
“Syncopep.”  It’s  good.  It’ll  die  young. 
The  good  die  young  you  know.  But  the 
person  who  suggested  it  got  $100.  So 
he  should  care. 

* * * 

Greasy  Floors 

Word  from  China  says  the  Ginchin 

front  is  slipping.  The  war  must  have 
reached  the  chop  suey  front. 

* * * 

Cheap  Flying 

Have  you  got  your  order  in  for  one 
of  Henry  Ford’s  flivver  planes?  The  price 
is  said  to  be  $300.  Five  down  and  five 
when  they  catch  you. 

* * * 

Michigan  Convention  Notes 

In  Saginaw  everybody  wants  to  stop 
at  one  hotel.  After  seeing  the  others, 

don’t  wonder. 

* * * 

We  now  know  where  editors  for  film 
dailies  get  inspiration.  On  the  banks  of 
the  Saginaw.  We  caught  Danny  out  there 
making  copious  notes  just  as  the  sun 
went  down. 

* * * 

Charlie  Pettijohn  will  never  forgive 
Alichigan  exhibitors  who  arranged  all  the 
details  for  his  honeymoon  in  Detroit — 
and  gave  him  a room  with  twin  beds. 

* * * 

One  old  resident  of  Saginaw  when  she 
heard  that  Doug.  Fairbanks  had  married 
Mary  Pickford  said,  she  supposed  Mary’d 
go  in  the  movies  next. 

* * * 

They  had  a Cross  sergeant-at-arms  at 
the  convention.  But  he  was  effective. 

* * * 

Glenn  Cross  said  it  was  quite  a pro- 
motion from  sergeant-at-arms  to  presi- 
dent. 

* * * 

There  were  no  long  speeches  after  the 
toastmaster  told  the  one  about  the  bald- 
headed  man  and  the  chairman  who  made 
the  mistake  with  the  gavel — “Hit  me 
again  I can  still  hear  him.” 

— J.  R.  M. 
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Katz  and  Kunsky  Combine  in 
Detroit;  Avert  Theatre  War 

Avoid  Acute  Difficulty  Ironed  Out 
Situation  At  First  National  Meet 


Block  of  Stock  in  Michigan  Circuit  Is  Purchased  by 
Chicago  Corporation 

A situation  that  for  several  weeks  has  appeared  to  be  teeming  with 
possibilities  of  sensational  developments — both  constructive  and  destruc- 
tive— has  been  put  in  order  through  an  agreement,  effected  last  week,  by 
which  Balaban  & Katz  and  the  Kunsky  interests  have  joined  up  for  co- 
operative activities  in  the  Detroit  territory. 

Early  last  Spring  Balaban  & Katz  took  under  consideration  a theatre- 
building proposition  in  Detroit.  John  H.  Kunsky,  head  of  Kunsky  Enter- 
prises and  George  W.  Trendle,  general  manager,  naturally  viewed  this 
proposed  expansion  of  the  B.  & K.  interests  with  disfavor. 

Acute  Situation  Avoided  by  Settlement 

Both  groups  are  original  franchise  holders  of  First  National  and  the 
crossing  of  B.  & K.  into  the  Detroit  territory  seemed  to  involve  the  inter- 
ests of  the  film  company.  With  Samuel  Katz  and  Mr.  Trendle,  both  mem- 
bers of  the  executive  committee  of  First  National,  the  situation  grew  in- 
creasingly more  acute. 


Samuel  Katz  (left)  of  Bcdaban  & Katz,  Chicago, 
and  John  H.  Kunsky,  Kiuisky  Enterprises,  Detroit, 
who  have  joined  for  cooperative  activities  in  the 
Detroit  territory. 

Exhibitors  Are 
Urged  to  Aid  in 
Red  Cross  Drive 

[Public  Relations  Department] 

NEW  YORK,  Oct.  21. — Support  by 
theatres  of  the  Red  Cross  in  its  member- 
ship drive  is  urged  by  M.  J.  O’Toole, 
president  of  the  M.  P.  T.  O.  A.  in  a 
letter  to  exhibitors  of  the  country  in 
which  he  calls  attention  to  the  resolution 
adopted  at  the  M.  P.  T.  O.  A.  meeting 
early  this  year  in  which  members  pledged 
their  support  and  that  of  their  theatres 
to  the  mercy  errand  of  the  Red  Cross. 

Exhibitors  should  display  bulletins  on 
their  screens  and  otherwise  aid  local  com- 
mittees, the  letter  states. 

Slides  sent  out  by  the  national  organ- 
ization carry  the  following  helpful  mes- 
sages for  use  by  theatres: 

“Dig  things  are  done  by  the  Red  Cross  in  the 
cause  of  hujinanity  because  millions  of  Americans 
back  the  work  with  theilr  membership  dollar  every 
year.  Your  dollar  is  needed,  give  it  gladly.*' 

“50,000  Red  Cross  life-savers  protect  swimmers 
and  rescue  drowning  persons.  Red  Cross  first  zud 
to  the  injuredi  classes  graduated  15,000  men,  woonen 
and  children  last  year.” 

“In  helping  disabled  world  war  veterans  andi 
their  families,  and  men  in  the  regular  army  and 
navy,  your  Red  Cross  has  spent  Fifty  Million 
Dollars  since  the  Armistice.” 

“Dujring  the  first  half  of  this  year  your  Red 
Cross  rendered  relief  in  more  disasters  than  in 
any  silmilar  period  in  its  history.  Your  member- 
ship dollar  helps  to  keep  it  always  ready  for  in- 
stant action.” 

“Carryitig  knowledge  of  good  health  to  isolated 
places,  teaching  home  hygiene  to  thousands, 
guarding  the  lives  of  children,  is  the  never-end- 
ing work  of  the  Red  Cross  Nurse.  She  deserves 
your  support-” 

False  Alarm  Causes 

Panic;  25  Are  Killed 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21. — According  to 
a cable  dispatch  from  Athens,  Greece, 
twenty-five  persons  were  killed  in  a mo- 
tion picture  theatre  in  that  city  when  a 
panic  ensued  following  the  turning  in 
of  what  proved  to  be  a false  fire  alarm. 

In  the  stampede  which  followed  occu- 
pants of  the  theatre,  many  of  whom  were 
children,  met  their  death. 


The  Kunsky  organization  has  long 
been  practically  supreme  in  the  Detroit 
first-run  situation  and  it  was  to  be  ex- 
pected that  they  certainly  would  not 
welcome  the  entrance  of  the  Balaban  & 
Katz  organization  into  their  home 
grounds. 

In  the  case  of  the  Chicago  theatre  com- 
pany the  Detroit  proposition  simply 
looked  to  them  as  a logical  and  proper 
expansion  move.  For  the  past  two 
months  the  situation  was  deadlocked  in 
that  status.  Meanwliile  pressure  (was 
Ijeing  brought  to  bear  on  both  groups  by 
various  persons,  directly  or  indirectly  in- 
terested. 

Then,  last  week,  came  the  Atlantic  City 
meeting  of  the  First  National  organiza- 
tion which  afforded  occasion  for  a thor- 
ough discussion  of  the  matter.  This  led 
to  the  working  out  of  an  agreement, 
which  was  received  as  satisfactory  to 
both  parties.  It  means  that  Balaban  & 
Katz  are  now  partners  in  all  the  Kun- 
sky theatres  and  that  Kunsky  Enterprises 
l)ecome  part  owner  with  B.  & K.  in  the 
new  theatre  to  be  built  in  Detroit. 

Issue  Official  Statement 

Following  is  the  official  statement 
signed  by  J.  H.  Kunsky  Enterprises  and 
by  the  Balaban  and  Katz  corporation: 

“A  complete  agreement  between  the 
Kunsky  theatre  circuit  and  the  Balaban 
& Katz  circuit  has  been  reached,  under 
the  terms  of  which  the  new  Balaban  & 
Katz  theatre  and  the  Kunsky  chain  be- 
come one  company. 

“This  agreement  includes  the  purchase 
of  a block  of  stock  in  the  Kunsky  circuit 
by  the  ChicagQ.^  people,  and  is  a con- 
structive advanpe  for  the  entire  industry, 
as  it  not  only  gives  the  Kunsky  circuit 
the  benefit  of  the  strength  of  the  Chi- 
cago circuit,  but  will  prove  a wonderful 
thing  for  Balaban  & Katz.  With  this 
new  theatre  in  Detroit,  together  with 
the  new  State  theatre  now  being  built 
by  Mr.  Kunsky,  Detroit  will  be  prepared 
to  adequately  take  care  of  all  high  grade 
motion  pictures.** 

This  on-the-surface  merger  of  these 
exhibiting  interests  doubtless  means  a 
great  deal  more  than  the  official  state- 


ment reports.  There  are  good  reasons 
for  regarding  it  as  one  of  the  most  sig- 
nificant developments  of  many  months, 
as  it  probably  will  lead  to  the  extension 
of  the  Balaban  & Katz  booking  circuit 
idea  to  the  Michigan  territory.  In  De- 
troit and  surrounding  territory  Mr. 
Trendle  already  built  the  nucleus  of 
a booking  combine  which  can  now  be 
readily  joined  up  with  the  already  func- 
tioning Balaban  & Katz  Midwest  Thea- 
tres Corporation. 

Distributors  to  Take  Note 

Unquestionably,  distributors  will  sit 
up  and  take  keen  notice  of  this  develop- 
ment. It  will  mean  that  they  will  have 
an  extremely  powerful  circuit  of  booking 
interests  to  deal  with  in  the  Illinois- 
Michigan  territory — so  powerful,  in  fact, 
that  there  is  probably  not  a distributor 
in  the  business  who  would  care  to  enter 
the  lists  for  a finish  fight  with  the  com- 
bine, _ 

The  agreement  between  the  Chicago 
and  the  Detroit  theatre  companies  averts 
what  probably  would  have  been  the  most 
spectacular  theatre  war  in  the  history  of 
the  business.  With  the  Kunsky  enter- 
prises entrenched  in  Detroit  pitted  against 
the  acknowledged  premier  showmanship 
of  B.  & K.,  it  would  have  been  a lively 
.battle. 

Persons  familiar  with  tbe  inside  story 
of  the  development  give  great  credit  to 
the  masterly  manner  in  which  Samuel 
Katz  conducted  bis  end  of  the  nego- 
tiations leading  to  tbe  a.greement.  Plenty 
of  credit,  also,  is  being  bestowed  upon 
George  W.  Trendle  who  has  taken,  in 
bis  quiet  even  way,  one  more  step  toward 
greater  prominence  and  importance  in 
ibe  industry. 


Warners  Ready  to  Build 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Oct.  31.— Everything 
is  in  readiness  to  begin  actual  construc- 
tion work  on  the  Warner  Bros,  theatre 
on  their  studio  property  immediately  upon 
the  return  to  the  West  Coast  of  H.  M. 
Warner,  who  has  been  east  for  some  time, 
it  is  reported  here. 
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New  YORK — Marcus  Loew  has  bought 
a $2,000,000  Glen  Cove  residence  and  says 
it  was  with  exhibitor  not  producer  money. 
. . . Fred  Quimby  is  on  an  Idaho  ranch 
trying  to  get  back  his  health.  . . . Sam  I. 
Berman  sails  Saturday  for  Naples  on  the 
Duilo  and  will  not  organize  the  exhibitors 
there.  . . . Col.  Fred  Levy,  Duke  of  Ken- 
tucky, spent  a few  days  on  Broadway  after 
the  Atlantic  City  sessions.  . . . Sam  Gold- 
wyn  left  the  Atlantic  City  meeting  early 
after  an  interview  with  Eph  Asher.  . . . 
Henry  Ginsberg  is  trying  to  sign  Eph  Asher 
to  play  opposite  Benny  Leonard  in  “Flying 
Fists.”  . . . Tom  Terriss  has  been  notified 
of  his  election  to  membership  in  El  Grenio 
Sindical  de  Torres,  which  is  the  bull  fighters 
union  of  Spain.  . . . Bob  Kane  left  Satur- 
day for  the  west  coast  to  begin  production 
for  Paramount  release.  . . . Joe  Jackson, 
publicist  de  luxe,  is  here  from  the  coast 
and  will  look  over  the  Ampas  for  the 
Wampas.  . . . Morris  Fitzer,  of  the  Savoy 
and  Empire  theatres,  Syracuse,  Thursdayed 
at  the  Astor  for  lunch.  . . . Ben  Abrams 
offered  to  duratize  Morris  Fitzer  but  he 
said  he  was  pretty  clean  when  he  came  in. 

. . . Jack  Alicoale  is  back  from  the  coast 
so  Danny  won’t  longer  have  to  bear  the 
industry’s  entire  burden.  . . . Eddie  Hurley 
was  entertained  for  supper  by  Louis  Sher- 
wood at  the  Ludlow  Club.  . . . Louis  Baum 
is  burning  midnight  electricity  while  read- 
ing plays  and  books  with  a view  to  winter 
production.  . . . Julius  Steger,  ex  Fox  pro- 
duction manager,  is  back  from  Europe.  . . . 
A.  E.  Smith,  Vitagraph  head,  sailed 
Wednesday  on  the  Berengaria,  to  see  that 
“Captain  Blood”  got  a running  start  in 
London.  . . . John  B.  Rock  motored  back 
from  a vacation  in  time  to  see  the  Beren- 
garia sail.  . . . Joseph  Schcnck  expects  to 
stay  in  New  York  for  several  weeks.  . . . 
Eddie  Eckles  left  Friday  night  for  Metro- 
Goldwyn’s  coast  studios.  ...  IV.  E.  Atkin- 
son is  again  a regular  for  lunch  in  the 
Hunting  Room.  . . . Lou  Jacobson  was  not 
compelled  to  pay  excess  in  bringing  his 
luggage  back  from  Atlantic  City.  . . . R. 
D.  Graver,  Southern  accent  and  all,  spent 
a few  days  on  Broadway  after 'the  Atlantic 
City  meeting.  . . . Tom  Saxe,  Milwaukee 
movie  impressario,  received  in  the  Astor 
lobby  Friday  with  the  line  forming  on  the 
left.  . . . Jack  Cohn,  C.  B.  C.  V-P,  is  glad- 
handing the  Astor  gang  after  a long  west- 
ern trip.  . . . Herman  Wobber,  Famous 
coast  sales  supervisor,  arrived  last  week 
from  a vacation  in  Europe.  . . . Randy 
Bartlett  came  on  from  the  coast  to  give 
Broadway  the  up  and  down.  . . . Kenneth 
Webb  is  appendiciting  at  the  Polyclinic 
Hospital  but  getting  along.  . . . Charlie 
Christie  is  expected  this  week  for  a con- 
ference with  his  Producers  Distributing  and 
Educational.  . . . Jack  Meador  now  sports 
a chow  puppy  up  and  down  Broadway  and 
to  the  Lambs.  . . . Eddie  Mayer  wrote 
“The  Firebrand,”  which  opened  at  the 
Morosco,  but  he  had  to  go  to  Italy  to 
do  it.  . . . Marc  Lachmann  was  seen  in 
the  Cunard  offices  inquiring  the  price  of 
a reel  of  strip  tickets  for  London,  Paris 
et  cet.  . . . Ned  Marin,  Jules  Levy  and  Ned 
Depinet,  in  luncheon  conference  at  the 
Tavern,  voted  Carl  Laemmle,  a wise  man 
in  his  generation.  . . . F.  C.  Munroe,  head 
of  Producers  Distributing,  is  making  a tour 
of  the  company’s  branches.  . . . John  Stahl, 
after  a week  at  Atlantic  City  and  New 
York,  has  gone  back  to  the  coast  to  make 
some  more  pictures.  . . . Jesse  Goldberg  is 
expected  this  week  from  the  coast  for  a 
short  stay  at  his  home  offices. — SP.VRGO. 


“Dante’s  Inferno” 
adapted  by  Edmund 
Gouldin?  from  the  mod- 
ern story  by  Cyrus 
Woods  and  D a n t 
classic  poem,  Henry 
Otto  directed  the  spec- 


Dante’s  Inferno”  Draws  Record 
Crowds  in  New  York 


The  William  Fox  production  of  “Dante’s  Inferno”  should  play  the  Central  thea- 
tre, New  York,  for  weeks  to  come.  The  gross  receipts  for  the  second  week 
topped  those  of  the  first,  and  Fox  officials  say  that  the  first  week  established 
an  unparalleled  record  for  a motion  picture  or  legitimate  production  on 
Broadway.  The  picture  is  playing  on  a popular  price  and  continuous  per- 
formance schedule. 

The  attraction  was  described  by  New  York  newspapers  as  an  “amazing  affair,” 
“an  unusual  spectacle,”  “stupendous  and  impressive,”  “a  triumph  in  pho- 
tography” and  “unlike  an3rthing  that  has  been  seen  on  the  screen.”  One 
reviewer  said  that  the  picture  places  Mr.  Fox  “in  a more  advantageous  posi- 
tion than  he  has  ever  been  in  before.” 
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^ Block  booking  is  one  of  the  evils  that  denies  to  the  theatre  owner  his  place  in  the 
sun."  The  best  that  can  be  said  for  block  booking  is  that  it  should  be  optional  with 
the  theatre  owner  but  never  compulsory.  Such  a belief  is  expressed  in  the  second 
of  this  series  of  articles  which  has  been  written  exclusively  for  ''Exhibitors  Herald" 

The 

EXHIBITOR’S 
PLACE 
in  the  SUN 

By  SYDNEY  S.  COHEN 


SYDNEY  S.  COHEN 

The  theatre  • owner's  gravest 
problem  is  and  always  has  been 
to  find  good  pictures  suitable  to 
the  requirements  of  his  ])atrons.‘  If 
conditions  in  our  industry  were  nor- 
mal and  mutual  the  producer  and 
distributor  would  do  all  in  their 
power  to  aid  the  theater  owner  in 
solving  this  problem.  Satisfactory 
product,  viz.,  pictures,  are  the  bread 
and  butter  of  both  theatre  owner 
and  distributor.  However,  the  real 
needs  of  the  theatre  owner  are  sel- 
dom taken  into  consideration  in  the 
mad  scramble  for  business — the  dis- 
posal of  their  product — on  the,  part 
of  the  various  distributing  organiza- 
tions. There  are  pictures  to  be  sold 
(in  most  cases  many  pictures),  and 
sold  they  must  be,  regardless  of 
their  suitability  to  the  buyer’s  needs. 

In  the  earlier  days  of  the  industry, 
the  days  of  the  single  reel  shows, 
when  there  were  few  subjects  and 
a considerable  number  of  theatres  to 
be  supplied,  the  booking  problem  in 
the  exchanges  was  not  an  easy  one. 
One  of  the  “pioneers,”  a booker  of 
that  day  who  today  is  a branch  man- 
ager for  one  of  the  big  companies, 
devised  a way  out  by  instituting 
what  he  euphoniously  termed  his 
“Pork  and  Bean”  circuit.  He  booked 
what  has  since  been  called  a “locked 
reel”  show,  made  up  of  three  or  four 


reels — a drama,  a comedy,  a western 
and  a scenic,  for  instance.  This 
show  was  “routed”  like  a theatrical 
attraction,  being  booked  first  to  a 
theatre  owner  in  a nearby  town, 
who  in  turn,  was  instructed  to  for- 
ward the  same  show,  intact,  to  a 
designated  theatre  owner  in  another 
town,  and  so  on  around  the  loop  of 
twenty  to  forty  theatres,  until  the 
final  link  in  the  chain  was  reached, 
whereupon  the  show  was  returned 
to  the  exchange.  This  method  of 
booking  out-of-town  shows  was 
gradually  adopted  by  several  ex- 
changes in  different  territories,  and 
proved  an  effective  means  of  keep- 
ing the  product  of  the  exchanges 
“working,”  as  well  as  an  easier  road 
to  booking. 

The  theatre  owner  had  absolutely 
no  voice  in  the  selection  of  the  reels 
which  made  up  these  locked  shows. 
In  fact,  he  was  extremely  fortunate 
if  he  were  able  to  learn  the  subjects 
which  comprised  the  contents  of  the 
cans  before  they  reached  him. 

From  this  arbitrary  allotment  of 
entertainment  to  theatre  owners 
sprang  the  “program.”  A producer 
would  make  fifty-two  pictirres  a 
year  and  his  distributing  outlet 
would  sell  this  entire  output  to  the 
theatre  owner,  to  be  played  at  the 
rate  of  one  picture  a week.  This 


served  its  purpose  for  a time;  but 
producer-distributor  ingenuity  soon 
dictated  greater  returns  than  came 
from  the  comparatively  modest 
rentals  received  for  “program”  pic- 
tures, so  “star”  series  features  were 
the  first  result. 

The  modirs  operandi  was  to  select 
a “star”  or  featured  player  who  had 
proven  popular  from  the  “program” 
and  announce  a “star”  series  featur- 
ing said  player.  The  pernicious  de- 
posit system  started  at  about  this 
juncture. 

jjj  4^ 

WITH  deposit  moneys  behind 
them,  producers  felt  embold- 
ened to  go  into  the  market  for  stars 
and  to  promote  companies  on  the 
strength  of  the  star’s  reputation. 
Stars  of  lesser  brilliancy  were  press 
agented  heavily,  and  via  the  over 
advertising  route  attracted  the  pub 
lie  eye  to  an  extent  that  their  quali- 
fications did  not  merit.  This  natur- 
ally caused  an  abnormal  inflation  of 
salaries,  a most  unhealthy  condition, 
and  one  from  which  the  theatre 
owner  suffers  even  to  the  present 
day.  People  with  virtually  no  cap- 
ital were  enabled  to  form  companies 
to  promote  and  finance  the  same  on 
the  “deposit’’  moneys  collected  from 
theatre  owners.  Even  many  of  the 
producers,  especially  those  who 
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tried  to  do  business  on  sensible  and 
legitimate  lines,  suffered  from  the 
chaos  and  confusion  caused  by  this 
continual  temptation  of  “stars”  and 
would-be  stars.  It  was  not  uncom- 
mon for  players  to  become  dissatis- 
fied in  the  midst  of  a production  and 
“quit”  temporarily.  Only  after  their 
salaries  had  been  “adjusted”  by  a 
substantial  increase  would  they  then 
condescend  to  go  back  to  work. 

All  of  this  led  to  wildcat  promo- 
tion schemes  of  every  conceivable 
sort  to  such  a far-reaching  extent 
that  a separate  article  or  articles 
would  be  required  to  deal  with  it. 
Suffice  to  say  that  this  hydra  headed 
monster — Fake  Movie  Stock  Pro- 
motion— still  occasionally  rears  one 
of  its  abhorrent  heads  to  tempt  the 
theatre  owner  as  well  as  the  general 
public ; and  it  has  only  been  through 
the  eternal  vigilance  of  our  national 
theatre  owner  organization  that  this 
danger  has  been  kept  in  leash  to  the 
extent  it  has.  We  mention  particu- 
larly here  the  case  of  a woman  mem- 
ber of  the  family  of  a United  States 
congressman  who  had  $20,000  in 
cash  returned  to  her  through  the 
efforts  of  the  Motion  Picture  Thea- 
tre Owners  of  America  for  the  same 
amount  of  worthless  motion  picture 
production  stock  that  had  been  sold 
her. 

* * * 

The  “program”  and  the  “star” 
system  has  now  been  followed 
by  the  so-called  “block  booking” 
system,  a real  menace  which  is 
engaging  our  most  earnest  attention 
at  present.  This  is  a very  much 
graver  ill,  as  will  be  seen  presently. 
Most  of  the  “big”  film  companies — 
all  the  producer-distributor-exhib- 
itor companies — demand  that  thea- 
tre owners  buy  pictures  in  blocks 
“sight  unseen.”  The  gravity  of  this 
evil  cannot  be  exaggerated.  Fre- 
quently the  aggregate  rental  asked 
for  and  obtained  for  a large  group 
of  pictures  sold  on  the  “block  book- 
ing” system  is  so  great  that  in  case 
of  the  failure  of  these  unknown  pic- 
tures to  please  the  public,  the  result- 
ant loss  to  the  theatre  owner  is  a 
very  serious  one. 

The  “block  booki  ng”  system  un- 
doubtedly tends  to  lower  the  aver- 
age of  quality  in  features  thus  mer- 
cfiandized  and  thus  unfavorably 
affect  all  screen  entertainment.  This 
puts  a premium  on  the  common- 
place and  mediocre  film.  Pictures 
thus  made  cannot  be  honestly  made, 
for  this  is  true  of  every  line  of  en- 
deavor where  payment  is  made  in 
advance,  and  this  is  practically  what 


occurs  under  this  system.  There  is 
not  the  urge  to  put  his  “best  foot 
forward”  on  the  part  of  thq  producer 
when  he  has  already  sold  “Tempted 
Flusbands”  (adapted  from  the  fa- 
mous novel,  “The  Cow  Herd”)  to 
the  theatre,  owner  before  he  has  se- 
lected his  cast  or  his  director  or  has 
any  approximate  idea  of  its  release 
date.  Then,  too,  there  are  many  in- 
stances of  features  specifically 
bought  by  name  which  are  never 
delivered  as  such  ; and  either  never 
reach  the  theatre  owner  at  all,  or 
are  sneaked  into  a new  batch  of  pic- 
tures under  another  name,  or — 
worse  yet — are  sold  to  his  competi- 
tor under  the  new  title. 

+ * ^ 

This  “block  booking”  policy 
springs  from  a clearly  monopo- 
listic motive.  The  desire  is  to  tie 
down  the  theatre  owner  by  monopo- 
lizing his  play  dates,  excluding  the 
other  fellow’s  product.  One  of  the 
largest  producer-distributor-exhib- 
itor concerns  pretends  to  require 
play  dates  on  its  large  block  of  pic- 
tures immediately  upon  the  signing 
of  contract.  Any  owner  of  an  aver- 
age theatre  knows  that  this  is  not 
feasible,  if  not  manifestly  impossi- 
ble, for  these  dates  (or  rather,  the 
latter  of  these  dates)  are  some  six  or 
seven  months  in  the  future. 

The  buyer  of  “block  booking”  pic- 
tures is  expected  to  feed  his  audi- 
ences on  stuff  that  is  to  last  him  for 
months.  Like  the  country  grocer, 
he  is  expected  to  fill  his  shelves  with 
a great  supply  of  canned  stuff.  His 
audiences  may  not  like  it,  but  the 
gain  of  the  producer  is  sure  and 
immediate,  even  if  the  methods  em- 
ployed in  securing  it  are  unsound 
economically  and  unfair  from  a busi- 
ness point  of  view.  It  is  the  obvious 
intention  of  the  “block  booking” 
system  to  shut  out  the  independent 
producer,  to  put  a damper  on  initia- 
tive, to  discourage  and  kill  the  im- 
port of  good  pictures  from  abroad 
and  to  possess  the  market  to  the  ex- 
clusion of  everybody  else.  Such  a 
system  poisons  the  air  of  the  indus- 
try and  makes  breathing  for  the 
theatre  owner  very  hard  indeed.  We 
cannot  imagine  the  thought  of  merit 
entering  into  the  “block  booking” 
system,  because  merit — in  the  show 
world,  at  least — lives  by  public 
favor,  and  many  of  the  pictures  con- 
tracted for  under  the  “block  book- 
ing” system  are  wholly  untried,  un- 
tested and  even  unmade.  The  bur- 
den of  risk  which  should  be  on  the 
producer,  because  he  stands  to  win 
most  if  the  picture  is  good,  is  shifted 


from  the  producer’s  shoulders. to  the 
broad  back  of  the  theatre  owner. 

The  public  decides  on  the  merits 
of  a book,  on  the  ability  of  an  author, 
on  the  commercial  value  of  his 
works.  It  is  difficult  to  see  why  the 
same  standard  should  not  be  applied 
to  films  and  screens. 

If  the  theatre  owner  is  forced  to 
give  all  his  play  dates  to  one  or  two 
big  companies,  it  means  he  is  weak- 
ening the  foundation  of  his  owner- 
ship. His  public — that  means  his 
real  operating  capital — begins  to 
balk  at  the  sameness  of  his  pictures. 
As  a result,  the  theatre  he  owns 
loses  in  value  as  a property  and 
when  eventually  an  offer  comes  to 
him  from  his  producer-distributor- 
theatre  owner  competitor  he  is  in  no 
position  to  refuse.  He  has  been 
crowded  to  the  wall  and  must  be 
glad  of  any  exit  afforded.  The 
chances  he  may  lose  his  entire  in- 
vestment in  this  manner  are  by  no 
means  remote.  Competing  producer 
distributor-theatre  owners  treat  the 
independent  theatre  owner  much 
like  the  spider  treats  the  fly.  The 
spider  impedes  the  movement  of  the 
fly,  issuing  forth  thread  after  thread 
from  its  body  and  covering  the  fly 
for  which  there  is  no  escape  from 
the  web. 

^ ^ Hi 

But  “block  booking”  should  not 
be  confused  with  product  sold  in 
a series  of  ten,  twelve  or  fifteen  fea- 
ture pictures,  which  are  ready  for 
screening  and  offered  to  the  theatre 
owner  on  the  merits  of  the  product. 
If  the  theatre  owner  purchases  these 
pictures  after  screening,  he  knows 
just  what  he  is  offering  to  his  pa- 
trons and  thus  assures  his  theatre  of 
meritorious  productions.  He  is  then 
able  to  exploit  them  properly  and 
merchandise  them  to  his  public. 
Such  a booking  is  of  real  benefit  to 
the  theatre  owner,  particularly  so 
when  the  company  he  is  doing  busi- 
ness with  is  not  using  his  own  mon- 
eys derived  from  him  by  way  of  film 
rentals,  for  the  purpose  of  building 
or  acquiring  theatres  in  competition 
with  him  in  his  territory,  thus  de- 
stroying or  confiscating  his  invest- 
ment. 

“Block  booking”  is  one  the  evils 
that  denies  to  the  theatre  owner  his 
“place  in  the  sun.”  The  best  that 
can  be  said  for  block  booking  is  that 
it  should  be  optional  with  the  thea- 
tre owner,  but  never  compulsory. 
The  exception  is  in  such  cases  only 
where  severe  producer-distributor- 
theatre  owner  competition  requires 
that  the  independent  theatre  owner 
protect  his  investment  by  making 
sure  of  a sufficient  supply  of  pic- 
tures to  keep  his  theatre  open. 


([The  third  in  this  series  by  the  former  president  of  Motion  Picture  Theatre  Owners  of  America  will  be  published 

in  an  early  issue  of  “Exhibitors  Herald.” 
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Court  Restrains  Weiss  From 
Using  ‘‘Commandments’  ’ Title 


Ruling  for  Paramount 
Affects  Theatre  Men 

Decision  Is  Blow  at  Fraudulent  Advertising — It  Is 
Expected  That  Appeal  Will  Be  Made 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  October  18. — Referee  Robert  L.  Luce  last  Friday  filed 
a report  in  the  supreme  court  which  gives  Famous  Players-Lasky  Corpora- 
tion a complete  victory  over  Weiss  Brothers  in  the  litigation  over  the  title, 
“The  Ten  Commandments.” 

Not  only  does  the  report  recommend  the  granting  of  Famous  Players’ 
petition  for  an  injunction  restraining  Artclass  Pictures  and  others  from 
using  the  words,  “The  Ten  Commandments,”  either  as  the  title  or  part  of 
the  title  of  a motion  picture,  but  also  makes  theatres  liable  to  action  if 
they  do  likewise. 

Company  Ordered  to  Pay  Damages  to  Paramount 

The  referee  also  ruled  that  Artclass  Pictures  and  the  other  defendants 
must  account  to  Famous  Players  for  all  profits  received  from  their  pro- 
duction and  pay  all  damages  sustained  by  Famous  Players-Lasky  Corpora- 
tion resulting  from  the  fraudulent  advertising. 


Woman  Leader 
Raps  Censorship 

(Special  to  Exhibitors  Herald) 

INDIANAPOLIS,  IND.,  Oct. 
21. — “We  have  enough  laws  with- 
out calling  for  a motion  picture 
censorship  law,”  said  Mrs.  David 
Ross,  national  president  of  the  In- 
dorsers of  Photoplays,  in  her  talk 
at  the  convention  of  the  Indiana 
Parent-Teacher  Association,  in  the 
Hotel  Severin,  Oct.  14. 

“The  trouble,”  she  said,  “is  that 
they  are  not  enforced,  due  to  the 
indifferent  public.  What  we  should 
direct  our  energies  to  is  the  en- 
forcement of  the  laws  we  have. 
Any  picture  or  picture  house  con- 
tributing to  child  delinquency  can 
and  should  be  prosecuted.  Picture 
men  object  to  crowds  of  children 
going  to  their  houses  unattended 
and  it  is  surprising  the  way  those 
houses  are  used  as  parking  places 
for  children.  The  picture  men 
should  have  the  support  of  parents 
in  their  efforts  to  maintain  order.” 


District  Meets  Held  by 
Wisconsin  Theatre  Men 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  Oct.  21.— Dis- 
trict conventions,  an  experiment  which 
proved  highly  successful  when  tried  prior 
to  the  last  state  convention,  are  being  re- 
vived by  officials  of  the  Motion  Picture 
Theater  Owners  of  Wisconsin.  Seventy- 
five  exhibitors,  representing  houses  in  a 
score  of  towns  in  that  vicinity,  gathered 
a few  days  ago  at  Marshfield  for  a dis- 
trict rally  at  which  Henry  Staab,  execu- 
tive secretary  of  the  state  association, 
stressed  the  value  of  organization  and 
pointed  out  the  strides  made  possible 
through  unified  action. 

A similar  session  followed  at  Superior 
and  it  has  been  announced  by  President 
Fred  Seegert  that  other  gatherings  will 
be  held  in  other  key  centers. 

Draws  from  200  in  96 
Seat  House  at  50  Cents 

(Sp^ecial  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Oct.  21.— R.  H. 
Rhinehart,  of  Ashland,  N.  Y.,  a place 
having  a population  of  200,  played  “The 
Hunchback  of  Notre  Dame”  last  week. 
Mr.  Rhinehart’s  house  has  a seating 
capacity  of  96.  He  charged  50  cents  ad- 
mission and  played  to  good  business  in 
spite  of  the  fact  that  he  had  but  200  to 
draw  from,  neighboring  sections  con- 
tributing to  his  crowds. 


Greece  Honors  Jackie 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21.— The  Order  of 
George,  according  to  cable  dispatches,  has 
been  conferred  on  Jackie  Coogan,  jn  rec- 
ognition of  his  humanitarian  service  for 
the  Near  East  Relief  by  the  Greek  gov- 
ernment. This  is  said  to  be  the  first  time 
a child  has  been  decorated  with  this  order. 


The  litigation  was  brought  about  by 
the  action  of  Artclass  Picture  Corpora- 
tion in  changing  the  advertising  of  a bib- 
lical picture,  “After  Six  Days,”  and  fea- 
turing prominently  “Moses  and  The  Ten 
Commandments.”  This  change  was  made 
after  Paramount’s  picture,  “The  Ten 
Commandments,”  had  proved  a big  box 
office  attraction  and  was  done,  according 
to  the  referee’s  finding,  for  the  purpose 
of  capitalizing  on  the  success  of  the  De- 
Mille  picture  and  thereby  deceiving  the 
public. 

The  defendants  in  the  action  brought 
by  Famous  Players-Lasky  Corporation 
are  Louis  Weiss,  Adoloh  Weiss,  Max 
Weiss,  Edward  Grosman,  Standard  Film 
Attractions,  Supreme  Photoplay  Com- 
pany, Kerman  Films,  Inc.,  B.  and  E. 
Booking  Office  and  Charles  LaLumiere, 
officers  and  representatives  of  Artclass 
Picture  Corporation. 

Ruling  Establishes  Precedent 

The  ruling  of  the  referee  is  considered 
a most  important  one  in  motion  picture 
circles,  as  it  establishes  a precedent 
against  infringement  of  titles  or  features 
in  successful  pictures. 

The  finding  of  the  referee  is  contained 
in  a twenty-eight  page  opinion  and  rec- 
ommends that  Famous  Players-Lasky 
Corporation  “is  entitled  to  a judgment 
perpetually  enjoining  and  restraining  the 
defendants,  Artclass  Pictures  Corpora- 
tion, Louis  Weiss,  Adolph  Weiss,  and 
Max  Weiss,  individually  and  as  officers 
of  the  said  Artclass  Pictures  Corporation 
and  each  of  the  said  defendants,  their 
agents,  servants  and  representatives  and 
each  of  them. 

“(A)  from  using  ‘The  Ten  Command- 
ments* or  ‘Moses  and  The  Ten  Com- 
mandments* as  the  title  or  part  of  the 
title  of  any  photoplay,  film  or  motion 
picture; 

“(B)  and  from^  using  the  title  ‘The  Ten 
Commandments*  in  connection  with  any 
spectacle,  pantomime,  photoplay,  film  or 
motion  picture; 

“(C)  and  from  printing  any  form  of 
advertisement  containing  or  referring  in 
any  way  to  ‘The  Ten  Commandments* 
or  ‘Moses  and  The  Ten  Commandments’; 

“(D)  from  printing,  publishing  or  cir- 
culating any  advertisement  containing 
an  illustration  of  the  figure  of  Moses 


holding  or  displaying  the  graven  tablet; 

“(£)  and  from  using  any  imitation  or 
adaptation  of  the  same  ‘The  Ten  Com- 
mandments* or  ‘Moses  zmd  The  Ten 
Commandments*  as  the  title  or  part  of 
the  title  of  any  photoplay,  spectacle, 
pantomime  or  motion  picture  or  film; 

“(F)  and  from  exhibiting  or  licensing 
or  causing  or  permitting  any  person  to 
exhibit  any  spectacle  pantomime,  motion 
picture  or  fiLm  under  the  title  ‘The  Ten 
Conumandments*  or  ‘Moses  and  The  Ten 
Commandments.*  ** 

Must  Account  for  Profits 

“That  the  said  defendants  fully  and 
truly  account  to  plaintiff  for  all  moneys 
and  profits  derived  by  said  defendants, 
or  and  of  them,  and  all  damages,  suffered 
by  plaintiff,  from  the  exhibition  and  dis- 
tribution of  the  said  motion  picture,  ‘Af- 
ter Six  Days,’  under  or  in  connection 
with  the  title,  ‘The  Ten  Commandments’ 
or  ‘Moses  and  The  Ten  Commandents' 
or  featuring  ‘Moses  and  The  Ten  Com- 
mendments’  and  any  and  all  damages  suf- 
fered by  plaintiff  thereby.” 

“The  counter-claim  of  the  defendant, 
Artclass  Pictures  Corporation  be  dis- 
missed.” 

“That  the  plaintiff  recover  of  the  said 
defendants  the  damages  ascertained  upon 
the  accounting  herein  directed.” 

“That  the  plaintiff  have  one  bill  of 
costs  from  the  said  defendants.” 

Louis  Weiss  stated  after  the  ruling  was 
filed  that  he  and  his  co-defendants  would 
appeal  at  once. 

Seven  Companies  Enter 
Business  in  Past  Week 

(Special  to  Exhibtors  Herald) 

ALBANY,  N.  Y.,  Oct.  21.— With 
seven  companies  chartered  during  the 
past  week,  the  motion  picture  business 
in  New  York  state  continues  to  hold  its 
own  from  the  standpoint  of  companies 
incorporating.  The  newly  incorporated 
companies,  all  of  which  are  located  in 
New  York  city,  include: 

Hill-Strauss,  Inc.,  capitalized  at  $10,000;  P. 
and  S.  Producing  Corporation,  $15,000;  R.  and 
L.  Amusement  Company,  $20,000  ; Argosy  Amuse- 
ment Corp.,  $60,000;  Pioneer  Theatre  Corpora- 
tion, $25,000;  N.  and  R.  Theatres,  Inc.,  $10,000; 
Chartered  Pictures-,  Inc.,  capitalization  not 
stated. 
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Hudson  Takes  Two  Units  East 


Herald's  Studio 
Directory 

West  Coast 

BEN  WILSON  STUDIO,  5821  Santa  Monica  boulevard. 

Jack  Hayes  directing  Dick  Hatton  in  an  untitled  production. 

CENTURY  FILM  CORPORATION,  6100  Sunset  boulevard. 

Edward  Luddy  directing  Wanda  Wiley  and  A1  Alt  in  “On  Duty." 

CHARLES  CHAPLIN  STUDIO,  1416  La  Brea  avenue. 

Charles  Chaplin  putting  finishing  touches  on  his  United  Artists  comedy  based  on  early 
days  in  the  Klondike.  - . 

CHRISTIE  COMEDIES,  6101  Sunset  boulevard. 

Harold  Beaudine  directing  Jimmy  Adams  iiT  two-reel  comedy. 

Gil  Pratt  directing  Neal  Burns  in  untitled  comedy.  _ ' ' ' ' " 

F.  B.  O.  STUDIOS,  Melrose  and  G ower  streets. 

George  Crone  directing  Douglas  MacLean  in  “Sky  High.” 

Del  Andrews  directing  Alberta  Vaughn  and  George  O’Hara  in  “The  Go-Getters.” 
Harry  Garson  will  start  soon  on  a new  Lefty  Flynn  production  as  vet  untitled. 

Tod  Browning  is  putting  the  finishing  touches  on  “The  Dangerous  Flirt”  starring 
Evelyn  Brent. 

Larry  Semon  directing  himself  in  “The  Wizard  of  Oz.” 

Louis  Gasnier  directing  Alice  Joyce  in  “White  Man.” 

James  Horne  directing  Richard  Talmadge  in  “HaiFthe  Hero.” 

Edward  J.  LeSainte  directing  Edith  Roberts  and  Jack  Mulhall  in  “The  Three  Keys.” 

FIRST  NATIONAL  PRODUCTIONS. 

George  Fitzmaurice  directing  Doris  Kenyon  in  “The  Thief  of  Paradise.” 

Charles  Brabin  directing  Colleen  Moore  in  “So  Big.” 

V^ictor  Schertzinger  directing  all  star  cast  in  “Frivolous  Sal." 

SAM  RORK  PRODUCTIONS^:  A1  Green  directing  Anna  Q.  Nilsson  in  “Inez  from 
Hollywood.” 

JOSEPH  M.  SCHENCK  PRODUCTIONS:  Sidney  Franklin  directing  Constance  Tal- 
madge in  “Learning  to  Love.” 

FOX  STUDIO,  Western  and  Sunset. 

Henry  Otto  directing 'all  star’ cast  in  “The.  Folly  of  Vanity.” 

Rowland- V.  Lee  directing  all  star  cast  in  “In -Love  With  Love.” 

Maurice  Elvey  -directing  Shirley  Mason  in  “Curlytop.” 

Jack  Blystone  directing  Tom  Mix  in  “Dick  Turpin.” 

\V.  S.  Van  Dyke  directing  all  star  cast  in  “Checkers.” 

Denison  Clift  directing  Edmund  Lowe  in  “Courts  of  Call.” 

Edmund  Mortimer  directing  Buck  Jones  in  “The  Man  Who  Knew  Women.” 

Slim  Summerville  directing  stock  comedies. 

Roy  Del  Ruth  directing  Kala  Pasha  in  a two-reel  comedy. 

George  Marshall  directing  all  star  cast  in  “Van  Bibbers  Burglar.” 

HOLLYWOOD  STUDIOS,  6642  Santa  Monica  boulevard. 

JAMES  HOGAN  PRODUCTIONS:  James  Hogan  directing  all  star  cast  in  “Women 
and  Gold.” 

INDEPENDENT  PRODUCTIONS:  Wally  Van  directing  Franklyn  Farnum  In  “Walk 
Right  In.” 

Reeves  Eason  directing  Bob  Custer  in  “Trigger  Fingers.” 

INCE  STUDIO,  Culver  City,  Cal. 

K.  William  Neill  directing  Charles  Ray  in  an  untitled  picture. 

LASKY  STUDIO,  1520  Vine  street.  

Irvin  Willat  directing  all  star  cast  in  “North  of  36.” 

Herbert  Brenon  directing  Betty  Bronson  in  “Peter  Pan.” 

Victor  Fleming  directing  all  star  cast  in  “The  Devil’s  Cargo.” 

George  Melford  directing  James  Kirkwood  and  Anna  Q.  Nilsson  in-  “Top  of  the 
World.” 

William  K.  Howard  directing  all  star  cast  in  “Code  of  the  West.” 

William  de  Mille  directing  all  star  cast  in  “Locked  Doors.” 

Cecil  B.  de  Mille  is  about  ready  to  begin  shooting  “The  Golden  Bed.” 

METRO-GOLDWYN-MAYER  STUDIO,  Culver  City,  Cal. 

King  Vidor  directing  all  star  cast  in  “The  Wife  of  the  Centaur.” 

Hampton  Del  Ruth  directing  all  star  cast  in  “Excuse  Me.” 

Marshall  Neilan  directing  Blanche  Sweet  and  all  star  cast  in  “The  Sporting  Venus.” 
Robert  V'ignola  directing  all  star  cast  in  “The  Summons.” 


First  National  to 
Start  Production 
at  Biograph  Plant 

Paramount  Activities  at  L.  I. 
Studio  Reach  Peak — Four 
Companies  Working 

By  JOHN  S.  SPARGO 

NEW  YORK,  October  21.— The 
long  expected  and  much  talked  of 
move  of  the  production  end  of  First 
National  from  the  Coast  to  New 
York  is  a reality.’  - ’ - 

Production  Manager  Earl  Hudson  and  - 
his  ne’wly.  assigned  co-’worker,  H.  H. 
Bruenner,  -with  a technical  staff  moved 
into  the  Biograph  Studios  yesterday  tvith 
t-wo  units.  Mr.  Bruenner,  'who  has  been 
Richard  A.  Ro’wland’s  assistant,  was  last 
week  transferred  to  the  production  end 
and  will  work  with  Mr.  Hudson.  Mr. 
Bruenner  had  had  many  years  of  expe- 
rience in  the  picture  business  before  be- 
coming Mr.  Rowland’s  assistant.  . He 
managed  the  Samuel  Goldwyn-George 
Fitzmaurice  company  on  a trip  to  Italy 
for  the  making  of  “The  Eternal  City.” 
Before  that,  for  a number  of  years,  was 
production  manager  of  the  Biograph 
Studio. 

Arrive  From  Coast 

Mr.  Hudson,  accompanied  by  his  staff 
and  players  cast  for  the  initial  produc- 
tions arrived  here  from  the  Coast  last 
Saturday.  Among  those  who  came  with 
Mr.  Hudson  were  Marion  Fairfax,  editor- 
in-chief;  her  husband,  Tully  Marshall: 
Fred  Stanley,  publicity  representative  for 
First  National  units;  Lambert  Hillyer, 
director;  James  Van  Trees,  camerman: 
Doris  Kenyon,  Anna  Q.  Nilsson,  Ben 
Lyon  and  Milton  Sills.  Director  John 
Francis  Dillon  is  already  in  New -York- 
prepared  to  start  on  his  first  Eastern  as- 
signment. 

The  first  two  productions  scheduled 
for  the  Biograph  Studios  are  “Interpre- 
ter’s House,”  a story  of  New  York  so- 
ciety life  by  Struthers  Burt,  and  “One 
Way  Street,”  a novel  by  Beale  Davis, 
which  is  having. a big  sale.  Milton  Sills 
is  to  play  a leading  role  in  “Interpre- 
ter’s House.” 

Now  in  Fortunate  Position 


First  National  is  now  in  the  fortunate 
position  of  maintaining  production  cen- 


Left  to  right:  Richard  A.  Rowland,  gen- 
eral manager  of  First  National,  and  A1 
Rockett,  who  has  been  made  Mr. 
Rowland’s  assistant. 


ters  in  both  the  East  and  West,  making 
it  possible  to  film  a story  in  the  section 
ot  the  country  best  suited  to  the  action. 
For  the  present,  at  least,  Colleen  Moore 
will  remain  on  the  Coast  with  June  Ma- 
this, editor-in-chief  of  her  pictures.  Ed- 
win Carewe  also  will  be  located  in  the 
West  for  the  time  being. 

Coincident  with  the  launching  of  the 
Eastern  units,  announcement  is  made  of 
the  purchase  of  interesting  story  material 
for  production  during  coming  months. 
Within  the  past  few  weeks  picture  rights 
to  the.  following  have  .been  acquired: 


“Salli'-,”  one  of  the  most  famous  musi- 
cal plays,  in  which  Marilyn  Miller  broke 
all  records  in  New  York;  “The  National 
Anthem,”  J.  Hartley  Manners’  play  for 
Laurette  Taylor  wTich  reflects  the  rest- 
lessness of  American  life  as  indicated  -in 
the  vogue  of  jazz;  “The  Far  Cry,”  one 
of  the  biggest  hits  of  the  season,  now 
running  at  the  Cort  theatre,  and  “My 
Son”  a play  by  Martha  Stanley  about 
the  Portuguese  and  New  Englanders  of 
Cape  Cod.  Plans  for  the  production  of 
a number  of  other  big  pictures,  including 
Papini’s  “Life  of  Christ,”  also  are  prog- 
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West  Coast  Busy  on  70  Films 


Eric  Von  Stroheim  is  about  ready  to  begin  on  “The  Merry  Widow,”  starring  Mae 
Murray. 

Reginald  Barker  directing  all  star  cast  in_  “Dixie.” 

Robert  Z.  Leonard  directing  all  star  cast  in  “Cheaper  to  Marry.” 

PRINCIPAL  PICTURES  STUDIO,  7250  Santa  Monica  boulevard. 

Sam  Wood  is  shortly  to  begin  production  on  “Re-Creation  of  Brian  Kent.” 

PICKFORD-FAIRBANKS  STUDIO,  7100  Santa  Monica  boulevard. 

Inactive. 

ROACH,  HAL  E.,  STUDIO,  Culver  City,  Cal. 

Roy  Clements  directing  Glenn  Tryon  in  a two-reeler. 

Jay  A.  Howe  directing  “Spat  Family”  comedies. 

Eugene  DeRue  directing  Arthur  Stone  in  a two-reel  comedy. 

Robert  McGowan  directing  “Our  Gang”  comedy. 

Leo  McCarey  directing  Charley  Chase  in  a one-reeler. 

Fred  Jackman  is  about  to  begin  another  feature  with  Rex,  the  “King  of  Wild  Horses,” 
as  the  lead. 

SENNETT  STUDIO,  1712  Glendale  boulevard. 

Harry  Edwards  directing  Harry  Langdon  in  untitled  feature  comedy. 

Ed  Kennedy  directing  Ralph  Graves  in  untitled  production. 

Reggie  Morris  directing  Ben  Turpin  iu  untitled  cemedy. 

UNITED  STUDIOS,  5341  Melrose. 

John  MacDermott  directing  Buster  Keaton  in  “Seven  Chances.” 

Also  see  First  National  Productions. 

UNIVERSAL  STUDIO,  Universal  City,  Cal. 

Arthur  Rosson  directing  William  Desmond  in  “The  Meddler.” 

King  Baggot  directing  House  Peters  in  “Raffles.” 

Jay  Merchant  directing  all  star  cast  in  “The  Leopard’s  Lair.” 

Edward  Laemmle  directing  all  star  cast  in  “The  Stairway  of  Hope.” 

Tames  Tweedy  directing  Jimmy  Aubrey  in  two-reel  comedies. 

Percy  Pembroke  directing  Stan  Laurel  comedy. 

VITAGRAPH  STUDIO,  1708  Talmadge  street. 

Inactive. 

WARNER  BROTHERS  STUDIO,  5842  Sunset  boulevard. 

Mai  St.  Clair  directing  Louise  Fazenda  and  Rin-Tin-Tin 
the  Sea.” 

Wesley  Ruggles  directing  Beverly  Bayne  in  “Age  of  Innocence.” 

Harry  Beaumont  directing  Irene  Rich  in  “The  Lost  Lady." 

East  Coast 

FIRST  NATIONAL,  Biograph  studio. 

Earl  Hudson  has  just  arrived  East  with  two  units  to  produce  “Interpreter’s  House 
and  “One  Way  Street.” 

GRIFFITH  STUDIO,  Mamaroneck,  N.  Y. 

D.  W.  GRIFFITH  INC  : D.  W.  Griffith  making  interiors  of  “Dawn”  with  Carol 
Dempster  and  Neil  Hamilton  heading  the  cast. 

JACKSON  STUDIO,  Bronx,  N.  Y. 

EAST  COAST  FILMS,  INC.:  Diaries  Hines  directing  Johnny  Hines  in  “The  Early 
Bird.” 

PARAMOUNT  STUDIO,  Astoria,  L.  I. 

FAMOUS  PLAYERS-LASKY:  Allan  Dwan  directing  Bebe  Daniels  and  Ricardo 
Gortez  in  “Argentine  Love.” 

Paul  Sloane  directing  Richard  Dix  in  “A  Man  Must  Live.” 

Joseph  Henabery  directing  Thomas  Meighan  in  “Tongues  of  Flame.” 

Dimitri  Buchowetzki  directing  Adolph  Menjou  in  “The  Swan.” 

Sidney  Olcott  will  direct  Jetta  Goudal  in  “Salome  of  the  Tenements.” 

TEC-ART  STUDIO,  318  East  48th  street. 

HENRY  GINSBERG:  Lawrence  Windom  directing  Benny  Leonard  and  Alyce  Mills 
in  the  fourth  bout  of  the  series  of  “Flying  Fists.” 

NIGH-SMITH:  Bill  nigh  directing  himself  and  Marjorie  Paw  in  “Fear-Bound”  for 
Vitagraph  release. 

HOWARD  ESTABROOK:  Charles  Giblyn  directing  “The  Adventuress  Sex”  for  re- 
lease through  Associated  Exhibitors. 

UNIVERSAL  STUDIO,  Ft.  Lee,  N,  J. 

MALCOM  STRAUSS  PICTURES: 

Aileen  Ray  in  “Galloping  Hoofs,”  a 


“The  Lighthouse  by 


George  B.  Seitz  directing  Johnnie  Walker  and 
serial  for  Pathe  release. 


WHITMAN  BENNETT  STUDIO,  Yonkers,  N.  Y. 

WHITMAN  BENNETT  PRODUCTIONS:  Whitman  Bennett  directing  Patsy  Ruth 
Miller  and  David  Powell  in  “His  Woman”  for  Seiznick  release. 


ressing  under  Mr.  Hudson’s  direction. 
Corinne  Griffith  will  be  starred  in  “The 
National  .\nthem.” 

To  Announce  More  Specials 
So  great  has  been  the  success  of  the 
sales  policy  in  the  handling  of  the  four 
specials,  “The  Sea  Hawk,’’  “Abraham 
Lincoln,’’  “Secrets’’  and  “Sundown,”  that 
it  is  probable  another  group  of  specials 
will  be  announced  shortly.  “The  Lost 
World,’  the  fifth  of  the  first  group,  and 
according  to  all  reports  the  most  remark- 
able picture  ever  made,  soon  will  be 
ready  for  distribution. 

With  the  product  of  the  independent 


producers  whose  pictures  it  distributes 
^nd  those  scheduled  for  its  own  units, 
First  National  now  has  the  strongest 
lineup  of  pictures  in  its  history. 

Fall  production  activities  at  the  Para- 
mount Long  Island  studio  have  reached 
a peak.  With  four  companies  working 
and  tv/o  more  making  preparations  the 
huge  studio  presents  a maelstrom  of  ac- 
tion. 

More  than  eleven  hundred  extra  people 
iu  addition  to  the  regular  members  of 
tlic  casts  were  used  for  the  four  produc- 
tions that  are  in  work.  Allan  Dwan  dur- 
(Continwd  on  page  S5) 


Next  Few  Weeks 
To  See  Start  of 
25  More  Pictures 

Production  Well  Distributed 
Among  Companies  With  Fox 
Busiest  at  Present 

By  HARRY  HAMMOND  BEALL 

HOLLYWOOD,  October  21. — 
Viewing  screen  activities  as  a unit, 
filmland’s  capital  has  approximately 
seventy  pictures  in  the  making  at 
this  writing.  Within  the  next  two 
weeks  this  number  promises  to  be 
increased  nearly  25  per  cent,  as  sev- 
eral of  the  larger  studios  are  at  pres- 
ent in  a “between  pictures”  period, 
and  directors  and  stars  are  just 
stepping  out  of  one  screen  drama 
and  not  quite  ready  to  begin  others. 

Figures  show  that  Fox  heads  the  list 
now  with  ten  units  working.  Henry  Otto, 
who  has  been  at  Santa  Cruz  island  with 
a big  company  of  players  and  technical 
workers  for  a month  making  sea 
sequences  in  what  started  out  as  “Nep- 
tune’s Romance,”  and  is  now  called  “The 
Folly  of  Vanity,”  has  returned  to  the  Fox 
lot  and  is  putting  the  finishing  touches 
on  his  latest  spectacle. 

New  Vehicle  for  Mason 

Rowland  V.  Lee  is  directing  an  all-star 
cast  in  “In  Love  with  Love,”  Maurice 
Elvey  has  Thomas  Burke’s  Limehouse 
Nights  story,  “Curlytop,”  well  under  way 
with  Shirley  Mason  in  the  lead.  Jack 
Blystone  is  megaphoning  Tom  Mix 
through  “Dick  Turpin,”  W.  S.  Van  Dyke 
is  more  than  half  through  with  an  all-star 
cast  in  “Checkers,”  Denison  Clift  is  di- 
recting Edmund  Lowe  in  “Ports  of  Call,” 
Edmund  Mortimer  is  piloting  Buck  Jones 
in  “The  Man  Who  Knew  Women,” 
George  Marshall  is  making  another  of  the 
VanBibber  pictures  titled  “VanBibber’s 
Burglar,”  and  Slim  Summerville  and  Roy 
Del  Ruth  are  directing  comedies,  the 
latter  having  charge  of  a Kala  Pasha  two- 
reeler. 

Eight  production  units  are  active  at 
F.  B.  O.  George  Crone  is  directing 
Douglas  MacLean  in  “Sky  High,”  Del 
Andrews  is  piloting  Alberta  Vaughn  and 
George  O’Hara  in  another  of  the  “Go- 
Getter”  series.  Harry  Garson  is  ready  to 
{Continued  on  page  86) 


Left  to  right:  Earl  Hudson  and  H.  H. 
Bruenner  who  are  associated  in  the 
production  of  First  National  pictures 
in  the  East. 
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THE  CHIEF  AND  HIS  SALES  DIRECTORATE.  Left  to  right:  Ned  Depinet, 
who  will  supervise  the  Southern  division  for  Universal;  Jules  Levy,  who  has 
been  assigned  the  East;  Ned  Marin,  who  will  handle  the  West,  and  Carl 
Laemmle,  president  of  Universal. 

Sales  Directorate  Appointed  to 
Handle  “U  ” Distribution 

Aed  Depinet,  Jules  Levy  and  Ned  Marin  Comprise  Board 
Named  by  President  Carl  Laemmle 

(Special  to  Exhibitors  Herald) 

New  YORK,  October  21. — With  the  resignation  of  A1  Lichtman  as 
general  manager  of  distribution  for  Universal  Pictures  Corporation, 
President  Carl  Laemmle  has  appointed  a sales  directorate  of  three 
members  to  handle  distribution  of  the  company’s  product  and  to  pass 
collectively  upon  all  matters  of  sales  policy  which  affect  the  entire  ex- 
change system.  Each  member  of  the  board,  however,  will  be  in  charge  of 
a third  of  the  entire  territory  of  the  United  States  and  Canada. 


COMPRISING  the  directorate  are  Ned 
Depinet,  whose  connection  with  the 
company  dates  back  to  the  inception  of 
both  Universal  and  Consolidated  Film  & 
Supply  Company;  Jules  Levy,  whose  ex- 
perience with  Universal  includes  the  man- 
agement of  three  “U”  exchanges  and  the 
divisional  supervision  of  two  districts,  and 
Ned  Martin,  assistant  general  manager  of 
exchanges  under  Mr.  Lichtman. 

The  country  will  be  divided  into  East- 
ern, Southern,  and  Western  divisions. 
Levy  will  have  the  Eastern,  Depinet  the 
Southern  and  Marin  the  Western  di- 
visions. 

The  Eastern  division  will  extend  South 
to  and  including  the  Washington,  D.  C., 
exchange  and  as  far  West  as  the  Pitts- 
burgh and  Detroit  exchanges  and  will 
also  include  the  entire  Dominion  of 
Canada. 

The  Southern  division  will  extend  as  far 
North  as  Cincinnati  and  Cleveland,  as  far 
East  as  Charleston,  W.  Va.,  and  will  in- 
clude part  of  the  states  of  New  Mexico 
and  Arizona. 

The  Western  division  extends  as  far 
East  as  Chicago  and  will  extend  westward 
to  include  Omaha,  Kansas  City,  Denver 
and  the  Pacific  Coast. 

Inasmuch  as  these  three  sales  directors 
will  have  to  be  in  New  York  the  greater 
part  of  the  time,  each  will  have  an  as- 
sistant or  a representative  in  the  field. 
Mr.  Depinet’s  assistant,  to  be  known  as 
assistant  sales  director,  will  be  Dan 
Michaelove.  Mr.  Marin’s  assistant  will 
be  Fred  Gage,  a recent  acquisition  to  the 
Lhiiversal  exchange  system.  Mr.  Levy’s 
assistant  will  be  decided  in  the  near 
future. 

* * * 

In  speaking  of  the  new  arrangement. 
Mr.  Laemmle  said:  “It  has  been  a theory 
of  mine  for  some  time  that  a three-fold 
direction  of  sales  by  men  who  are  par- 


ticularly acquainted  with  certain  terri- 
tory and  certain  exchange  situations  and 
able  from  their  own  observation  of  the- 
atre conditions  to  advise  authoritatively 
as  to  the  kind  of  pictures  required  by  ex- 
changes as  well  as  the  best  way  in  which 
such  pictures  can  be  sold,  would  he  much 
better  for  an  exchange  system  like  Lfni- 
versal  than  a one-man  control. 

“I  now  have  the  opportunity  of  putting 
this  theory  into  practice  and  I am  thor- 
oughly satisfied  that  the  men  I have 
chosen  to  put  the  sales  directorate  plan 
into  force  will  be  satisfactory  to  the  ex- 
hibitors of  the  country  and  will  do  justice 
to  the  LTniversal  product.  In  making  the 
appointments  I have  borne  in  mind,  as  I 
always  have  done,  the  policy  on  which 
the  Universal  exchange  system  was  built 
up,  the  theory  of  promoting  from  the 
ranks  men  who  have  proven  their  worth. 

“With  the  new  arrangement  of  sales 
directorate,  we  are  giving  up  the  district 
system  of  control,  but  I have  chosen  men 
to  handle  the  three  major  divisions  who 
are  thoroughly  acquainted  with  these 
territories. 

* * * 

“The  experience  of  the  past  year  has 
proven  to  the  whole  sales  force  that  the 
policy  of  a greater  number  of  big  feature 
pictures  was  an  advantageous  one  for  all 
concerned.  In  a market  which  is  admit- 
tedly over-supplied  with  pictures,  the  LTni- 
versal product  of  the  first  part  of  the  year 
has  stood  out  and  has  given  the  kind  of 
satisfaction  I anticipated  for  it.  This  pol- 
icy will  undoubtedly  be  continued. 
Neither  will  there  be  any  deviation  from 
the  live-and-let-live  policy  which  has  been 
a vital  and  unalterable  tenet  in  our  busi- 
ness standard  ever  since  the  establishment 
of  LTniversal.  I would  rather  have  the 
confidence  of  the  exhibitor  that  is  mine 
today  than  anything  else  in  the  moving 
picture  industry.” 


Additional  Members 
ta  Reduce  Dues  Under 
Kansas- Missouri  Plan 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  Oct.  21.— At 
the  first  meeting  of  the  executive  board 
of  the  M.  P.  T.  O.  Kansas  and  Missouri 
since  the  merger  at  the  recent  convention, 
a real  problem  was  ironed  out — probably 
for  all  time.  Not  only  was  a new  sched- 
ule of  dues  arranged,  but  in  the  arrange- 
ment was  included  an  incentive  for  each 
exhibitor  to  do  his  utmost  in  obtaining 
additional  members  of  the  organization. 
In  other  words,  the  more  exhibitors  in 
a town  who  are  members  of  the  associa- 
tion the  less  individual  dues  will  be,  ac- 
cording to  the  plan  of  equalization. 

The  new  dues  in  towns  of  less  than 
50,000  are  based  on  iVs  cents  per  capita, 
while  in  towns  of  more  than  50,000  the 
rate  will  be  one  cent  per  capita.  There 
will  be  no  initiation  or  membership  fees. 
Dues  will  be  paid  annually  and  semi-an- 
nually in  advance.  If  there  are  three  the- 
atres in  a town  and  only  two  exhibitors 
members,  it  naturally  will  be  to  the  in- 
terest of  the  member  exhibitors,  as  well  as 
the  paid  organizer  of  the  association,  to 
include  all  theatres,  thus  lowering  indi- 
vidual dues. 

A contract  with  the  Theatre  Owners’ 
Service  Bureau,  entered  into  by  the  M. 
P.  T.  O.  Kansas  prior  to  the  merger,  al- 
so was  made  to  include  Western  Mis- 
souri. 

Both  directors  and  officers  of  the  M.  P. 
T.  O.  K.  and  M.  attended  the  meeting, 
V.  Inch  was  at  the  Kansas  City  Athletic 
Club. 

The  directors:  William  Cuff.  Chillicothe,  Mo.; 
Charles  Sears,  Nevada  Mo.;  S.  E.  Wilhoit,  Spring- 
field,  Mo.;  Jack  Truitt,  Sedalia,  Mo.;  R.  R.  Fin- 
klestein.  Kansas  City,  Mo.;  Jay  Means,  Kansas 
City,  Mo.;  A.  F.  Baker,  Kansas  City.  Kas. ; R.  G. 
Liggett,  Kansas  City,  Kas. ; S.  N.  Chambers, 
Wichita,  Kas.;  G.  L.  Hooper,  Topeka.  Kas.;  Hugh 
Gardner.  Neosho,  Mo.;  Walter  Wallace,  Leaven- 
worth, Kas.;  E.  E.  Frazier,  Pittsburg,  Kas.;  M.  B. 
Shanberg,  Hutchison.  Kas. 

Officers:  R.  R.  Biechele,  Kansas  City,  Kas., 
president;  James  Watson,  Kansas  City,  Mo.;  Harry 
McClure,  Emporia.  Kas.,  and  Charles  Bull,  Wichita, 
Kas.,  all  vice-presidents;  C.  M.  Smith,  secretary; 
Fred  Meyn,  Kansas  City,  Kas.,  treasurer,  and 
C.  E.  Cook,  business  manager. 

Loew  Buys  $1 ,000,000 
Estate  on  Long  Island 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21. — Marcus  Loew 
has  purchased  Pembroke,  the  country 
estate  of  the  late  Captain  Joseph  R.  De 
Lamar  at  Glen  Cove,  L.  L,  for  $1,000,000. 
The  estate,  one  of  the  finest  properties 
of  its  kind  in  America,  consists  of  a man- 
sion and  forty-six  acres  and  was  built  by 
Captain  De  Lamar  fourteen  years  ago. 
The  builder’s  announced  intention  was  to 
make  it  the  “most  beautiful  home  in  the 
world,”  and  it  was  said  to  have  cost  more 
than  $2,000,000. 

Mr.  Loew  will  take  possession  upon  his 
return  from  California  and  will  make  it 
his  year-round  home.  J.  Edward  Breuer 
of  Great  Neck  negotiated  the  sale. 

The  estate  has  a water  frontage  of  850 
feet,  with  the  residence,  surrounded  by 
tropical  gardens,  on  a high  knoll. 


Will  Give  Workers  Bank 

A.  H.  Giannini,  prominent  banker  in 
motion  picture  circles  stands  ready  to 
turn  over  the  Bank  of  Italy  of  which  he 
is  president  to  his  employes  according 
to  a dispatch  from  San  Francisco.  The 
plan  has  been  approved  by  the  board  of 
directors.  Twenty  years  ago  Mr.  Gian- 
nini handed  one  of  the  largest  commission 
merchant  businesses  of  its  kind  to  his 
employes. 
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Famous  Players  Canada 
Financial  Report  Shows 
Increase  in  Earnings 

(Special  to  Exhibitors  Herald) 

TORONTO,  ONT.,  Oct.  21.— The 
fifth  annual  report  of  Famous  Players 
Canadian  Corporation,  Limited,  Toronto, 
for  the  fiscal  year  ending  August  30  last, 
issued  by  the  company  on  October  17, 
shows  substantial  improvement  both  in 
corporation  profits  and  those  of  its  sub- 
sidiaries. Profit  prior  to  depreciation,  in- 
terest and  deferred  charges  is  placed  at 
$722,736.64  for  the  year,  as  compared  with 
$609,738.17  for  the  previous  12  months. 
After  provision  for  all  charges,  including 
income  tax  and  $332,000  for  dividends  on 
first  preference  shares,  surplus  of  $187,- 
146.33  is  carried  forward,  this  being  an 
increase  of  $66,886.48  over  the  surplus 
brought  forward  one  year  ago. 

President  J.  P.  Bickell  states  that  the 
company  is  now  operating  over  70  the- 
atres in  Canada  but  that  the  earnings  of 
affiliated  and  Allen  companies  have  not 
been  taken  into  account  in  the  earnings 
statement.  He  has  also  announced  that 
the  $500,000  bond  issue  held  last  year  by 
the  corporation’s  bankers  as  collateral  has 
been  marketed  and  bankers’  advances 
liquidated  in  full.  Mortgages  on  theatre 
properties  have  been  reduced  from  $675,- 
594  to  $606,640. 

The  financial  statement  shows  that  total 
assets  have  advanced  during  the  year 
from  $14,892,530  to  $15,147,902,  but  the 
capital  account  remains  unchanged  at 
$12,650,000.  Current  assets  have  increased 
from  $474,735  to  $526,407,  the  largest  part 
of  the  increase  being  in  cash  on  hand  at 
$273,657,  compared  with  $171,434,  a year 
before.  Current  liabilities  show  a reduc- 
tion from  $654,995  to  $191,465. 

Atkinson  States  U,  S, 
Films  Dominate  Abroad 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21. — William  E. 
Atkinson,  vice-president  and  general  man- 
ager of  Metro-Goldwyn  Distributing  Cor- 
poration on  his  return  from  a brief  Eu- 
ropean visit  declares  that  American  pic- 
tures entirely  dominate  the  exhibition 
ff’eld  there. 

“While  abroad  I saw  no  foreign-made 
program  feature  that  compared  favorably 
with  the  average  American  picture,  or 
that  would  stand  much  chance  in  the 
market  over  here,”  Mr.  Atkinson  stated. 
“I  am  quite  sure  that  the  day  when  there 
will  be  serious  competition  with  American 
pictures  is  a long  way  off,”  he  said  fur- 
ther. 


Munroe  Visits  Branches 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21. — F.  C.  Munroe, 
president  of  Producers  Distributing  Cor- 
poration is  on  a tour  of  the  company’s 
branches  in  the  Eastern  and  Central  di- 
visions. This  is  the  first  opportunity  Mr. 
Munroe  has  had  to  personally  go  over 
the  territory  since  he  became  president 
of  the  company  last  January. 


Heads  Kansas  City  Branch 

KANSAS  CITY,  MO. — Charles  Knickerbocker 
has  been  made  manager  of  the  Kansas  City  Pro- 
ducers Distributing  Corporation  exchange  to  fill 
the  vacancy  caused  by  the  resignation  of  L.  W. 
Alexander.  He  was  formerly  in  charge  of  the 
Minneapolis  branch,  where  he  is  succeeded  by  Mr. 
Feldman. 


Public  Service  Is  Keynote  of 
Michigan  Exhibitor  Conclave 

Glenn  Cross  is  Elected  President  to  Succeed  Joseph 
Denniston — Organization  May  Build  Offices 
in  Detroit — New  Board  Named 

By  J.  RAY  MURRAY 

“The  biggest  job  facing  the  exhibitor  today,”  said  Joseph  R.  Denniston, 
president  of  the  M.  P.  T.  O.  of  Michigan,  at  the  opening  session  of  the 
two  days’  convention,  “is  securing  public  good  will.  My  advise  to  officials 
and  members  of  this  organization  is  to  make  that  your  campaign.”  And 
this  was  the  keynote  of  the  convention  held  at  Saginaw,  Michigan,  October 
14-15.  About  100  exhibitors  attended. 

Block  booking,  non-theatrical  competition,  carnivals,  censorship  and 
the  appointment  of  a board  of  trustees  were  features  that  occupied  the  time 
of  the  delegates  and  officers  at  the  sessions  held  in  the  board  of  commerce 
auditorium,  and  during  the  evening  of  October  14,  200  invited  guests  sat 
down  to  a banquet  at  the  Hotel  Bancroft. 

Prosperous  Year  Ends  With  $27,208  in  Treasury 

The  Michigan  theatre  owners’  organization  closed  the  most  prosperous 
year  of  its  existence.  The  membership  during  1923-24  increased  20  per 
cent  and  the  Association  ended  the  year  with  the  largest  bank  balance  in 
its  history — having  $27,208  in  quick  assets.  There  is  some  talk  of  building| 
its  own  headquarters  in  Detroit.  This  was  referred  to  a committee. 


The  election  of  officers  took  place  on 
Wednesday,  October  15,  and  resulted  as 
follows:  Glenn  Cross  of  Battle  Creek, 
president;  A.  J. 
Kleist,  of  Pon- 
tiac, vice-presi- 
dent; while  H.  T. 
Hall,  Detroit,  was 
re-elected  secre- 
tary and  J.  E. 
Niebes,  Detroit, 
treasurer. 

The  board  of 
directors  for  the 
ensuing  year  will 
consist  of:  W.  S. 
Butterfield,  C.  E. 
Cady,  Charlie 
Carlisle,  B e n j a- 
mine  Cohen,  Fred 
DeLodder,  J.  R. 
Denniston,  E.  Kirchner,  W.  S.  McLaren, 
Charles  Porter,  J.  C.  Ritter  and  G.  L. 
Wilier. 

The  retiring  president,  Joseph  R.  Den- 
niston, was  presented  with  a beautiful 
grandfather’s  clock  by  the  association  in 
appreciation  of  his  value  services  during 
the  year.  A bonus  of  $1,500  was  also 
voted  Business  Manager  H.  M.  Richey  as 
a token  of  the  esteem  with  which  his  work 
is  held  by  the  organization.  Beautiful 
booking  guides,  leather  bound,  were  given 
each  member  of  the  association,  contain- 
ing a copy  of  the  uniform  contract  and 
allowing  blank  space  for  a year’s  l)ook- 
ings. 


Glenn  A.  Cross 


Mayor  Welcomes  Exhibitors 

The  mayor  of  Sagjnaw,  Albert  W. 
Townsend,  addressed  the  exhibitors  on 
Tuesday,  and  gave  them  the  key  to  the 
city.  Harry  Reichenbach,  the  Paramount 
exploiteer,  and  Howard  Crane,  Detroit 
architect,  also  spoke  at  the  afternoon 
session. 

In  his  opening  address  President  Den- 
niston reviewed  the  work  of  the  last  year 
and  spoke  of  the  important  part  the  Mich- 
igan M.  P.  T.  O.  played  in  the  fight  for 
the  repeal  of  the  admission  tax.  He 
urged  the  exhibitors  to  get  closer  to- 
gether and  quit  fighting  one  another,  thus 
creating  an  artificial  market  by  overbid- 
ding one  another.  The  Sunday  closing, 
daylight  saving,  local  and  state  tax  meas- 
ures were  also  touched  on  and  the  exhibi- 
tors were  told  not  to  rest  on  their  oars 
but  to  fight  every  attempt  to  put  them 
over. 


Mr.  Denniston  also  pleaded  for  closer 
cooperation  between  the  different  branches 
of  the  industry  and  for  the  exhibitors  to 
continue  to  sell  other  exhibitors  on  them- 
selves. The  bonding  of  pickup  men  and 
Mr.  Richey’s  excellent  work  in  the  field 
were  also  touched  upon. 

The  various  committees  reported  and 
W.  S.  McLaren  introduced  a resolution 
to  amend  the  constitution  to  create  the 
board  of  trustees,  consisting  of  four  re- 
tired presidents  and  the  acting  president. 
The  purpose  of  this  board  is  two  fold: 
As  a watchdog  on  the  surplus  and  to  form 
a smaller  committee  to  act  as  an  advisory 
body  to  the  board  of  directors. 

Dues  Are  .Lower 

Richey  reported  that  the  Michigan  body 
was  paying  lower  dues  than  any  other 
organization  in  the  country.  He  also  dis- 
cussed block  booking,  stating  scores  of 
theatre  owners  had  protested  to  him  upon 
this  phase  of  the  business.  He  urged 
them  to  go  ahead  and  fight  it.  He  also 
referred  to  the  non-theatrical  picture 
being  used  in  competition  with  theatres; 
free  shows  on  streets;  carnivals  and  other 
competition  “which  problems  can  only  be 
solved  through  coordination  of  effort.” 

The  Michigan  exhibitors  were  saved  40 
per  cent  on  the  music  tax  last  year  and 
seven  other  organizations  are  seeking  a 
similar  contract  with  the  music  publishers, 
Richey  stated.  The  insurance  department 
also  saved  the  exhibitors  from  25  to  40 
per  cent  on  the  basic  rate  of  insurance. 

Harr^r  Reichenbach,  who  was  sent  to 
the  Michigan  convention  to  address  the 
exhibitors  by  Sidney  R.  Kent  of  Famous 
Players-Lasky  spoke  on  the  importance 
of  cleanliness  about  theatres.  He  stated 
exploitation  is  the  same  the  world  over 
and  referred  to  several  of  his  successful 
exploits.  He  advised  the  exhibitors  to 
pay  no  attention  to  the  press  books  the 
various  companies  sent  out,  but  to  go  to 
the  libraries  and  get  first-hand  informa- 
tion on  the  subject. 

Howard  Crane,  Detroit  architect,  gave 
an  instructive  talk  also  dwelling  on  the  im- 
portance of  having  a clean,  bright  theatre. 
Another  interesting  speaker  was  the  new 
state  fire  marshal,  Charles  V.  Lane. 

Vaudeville  on  Program 

At  6:30,  Tuesday  evening  the  Michigan 
exhibitors  held  their  annual  banquet  at 
(Continued  on  page  52) 
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Flinn  Announces  Renewal 
of  Hoffman  Contract 


Four  Additional  Pictures  Are  to  Be  Made  for  Publication 
Through  Producers  Distributing  Corporation 

(Special  to  Exhibitors  Herald) 

New  YORK,  October  21. — Renewal  of  contracts  with  Renaud  Hoff- 
man, Regal  Pictures,  Inc.,  and  the  Peninsula  studios  of  San  Mateo, 
Cal.,  are  highlights  of  the  announcement  by  John  C.  Flinn,  vice- 
president,  of  the  plans  of  Producers’  Distributing  Corporation  for  the 
spring  and  summer  of  1925. 


Renaud  HOFFMAN,  who  contrib- 
uted the  two  successful  productions 
“Not  One  to  Spare”  and  “The  Legend  of 
Hollywood”  during  the  present  year,  has 
signed  a contract 
for  four  more  of 
h i s distinctive 
creations  to  be 
released  by  Pro- 
ducers Distribut- 
ing Corporation. 

One  of  the  first 
of  the  Renaud 
Hoffman  produc- 
tions will  be  re- 
leased under  the 
title,  “The  Un- 
known Soldier.” 
This  will  be  an 
adaptation  of  a 
John  c.  Flinn  Startling  French 

story  which  is 
quite  similar  to  “Havoc,”  the  stage  play 
at  the  present  time  on  Broadway,  New 


York. 

Full  details  of  the  productions  to  be 
made  by  Regal  Pictures  are  not  disclosed 
in  Mr.  Flinn’s  announcement,  but  it  is 
understood  that  Florence  Vidor  and  Jac- 
queline Logan  will  each  be  starred  in  at 
least  one  of  the  productions  to  be  made 
by  this  company  at  the  Thos.  H.  Ince 
studios. 


November  17  to  Be 
Motion  Picture  Day 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21.— Na- 
tional Motion  Picture  Day,  inau- 
gurated by  the  Motion  Picture  The- 
atre Owners  of  America,  will  be 
observed  Monday,  November  17. 
This  day  opens  the  movement  of 
National  Education  Week,  spon- 
sored by  the  Bureau  of  Education 
of  the  Department  of  the  Interior, 
from  Noverriber  17  to  23,  and  oc- 
curs also  during  the  Red  Cross 
Campaign  from  November  11  to 
27. 

Theatre  ovmers  are  urged  to  co- 
operate to  the  fullest  extent  in 
making  National  Motion  Picture 
Day  a success.  The  purpose  of  this 
day  is  to  present  the  theatre  to  the 
people  in  a definite  way  as  a com- 
munity institution  and  to  effect 
lines  of  public  service  that  will  raise 
the  theatre  above  a mere  amuse- 
ment level.  The  theatre  owners 
will  retain  the  entire  receipts  of  the 
day  and  will  receive  as  much  assist- 
ance from  the  national  organization 
as  can  be  given  to  make  it  a com- 
plete success. 

The  Motion  Picture  Theatre 
Owners  of  America  vdll  send  out 
letters  and  suggested  slogans  for 
slides  on  how  to  proceed. 


Edward  Belasco  Productions,  Inc.,  is 
to  contribute  at  least  one  production  to 
the  spring  program.  This  picture,  like  its 
current  offering,  “Welcome  Stranger,” 
will  be  an  adaptation  of  a famous  stage 
play,  the  film  rights  for  which  have  been 
purchased  by  A.  H.  Sebastian,  general 
manager  of  Belasco  Productions. 

A contract  has  been  closed  with  Wil- 
liam J.  Connery  of  the  Peninsula  studios 
at  San  Mateo,  for  the  release  of  two  big 
pictures  to  be  made  from  stage  plays. 
One  of  these  will  be  produced  under  the 
supervision  of  Elmer  Harris  and  the  other 
under  the  personal  supervision  of  Frank 
Woods. 

The  productions  announced  in  this  first 
statement  are  but  the  beginning  of  the 
elaborate  program  that  Producers  Distrib- 
uting Corporation  is  planning  for  the 
coming  season.  Contracts  are  now  being 
negotiated  with  a number  of  producers 
of  the  highest  standing  in  the  industry 
and  as  rapidly  as  these  negotiations  are 
consummated  they  will  be  made  public. 

Canada  House  Objects 
to  Craze  Film  Prices 

(Special  to  Exhibitors  Herald) 

OTTAWA,  ONT.,  Oct.  21. — Somewhat 
of  a sensation  developed  in  Ottawa,  when 
the  manager  of  the  Auditorium  theatre, 
the  largest  film  house  in  the  Dominion, 
made  a public  issue  with  the  Famous 
Lasky  Film  Service,  Limited,  Toronto, 
over  the  terms  of  the  contract  for  the 
playing  of  “The  Covered  Wagon”.  An 
official  statement  was  issued  by  Manager 
T.  R.  Gorman  regarding  differences  be- 
tween the  theatre  company  and  the  film 
exchange  over  the  question  of  prices  for 
the  Ottawa  engagement  and  this  was  fol- 
lowed by  the  announcement  that  the 
Auditorium  would  regulate  and  control 
its  own  admission  price  scale  in  future. 

The  hitch  occurred  when  the  Audi- 
torium approached  the  Famous  Lasky 
Film  Service  with  a request  to  make  the 
minimum  price  for  “Covered  Wagon”  at 
50  cents  in  place  of  75  cents  and  to  estab- 
lish a special  price  of  25  cents  for  chil- 
dren. This  was  refused  by  Famous- 
Lasky,  it  was  stated,  and  then  Manager 
Gorman  published  his  statement  giving 
details  of  the  situation. 


Wins  Beauty  Contest 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Oct.  21.— Helene 
Chadwick  and  Hollywood  share  first  hon- 
ors in  the  international  beauty  contest 
conducted  by  the  Verein  Deutscher 
Kuenstler  of  Berlin,  Germany.  Notifica- 
tion of  Miss  Chadwick’s  selection  as  the 
typical  American  girl  has  just  come  to 
her  from  the  art  jury  which  reviewed  the 
claims  of  some  three  hundred  contestants, 
who  submitted  photographs  and  data. 


Starts  Big  Campaign  on 
Semon  *s  **Oz  * * Picture 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21. — Two  hundred 
first  run  exhibitions  of  “The  Wizard  of 
Oz”  during  the  holiday  season,  is  the  aim 
of  the  intensive  selling  campaign  inau- 
gurated by  I.  E.  Chadwick,  president  of 
Chadwick  Pictures  Corporation,  for  Larry 
Semon’s  latest  feature  picture  now  in 
production^  a screen . version  of  the  fam- 
ous fantastic  stories , which  was.  also  a 
great  stage  play. 

Following  the  plans  formulated  by  Mr. 
Chadwick,  his  organization  is  now  estab- 
lishing contact  with  leading  exhibitors  in 
the  country.  Within  a few  days  personal 
representatives  of  the  Chadwick  organiz- 
ation will  leave  for  various  territories. 
They  will  be  supplemented  by  a nation- 
wide direct  selling  campaign  from  the 
home  offices  and  by  extensive  trade  and 
national  advertising. 

Bachmann  on  Coast  to 
Con  fer  on  Production 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Oct.  21.— J.  G.  Bach- 
mann, treasurer  of  B.  P.  Schulberg  Pro- 
ductions, has  arrived  in  Hollywood  where 
he  is  conferring  with  Mr.  Schulberg  on 
production  plans  for  the  coming  months. 
Several  interesting  announcements  con- 
cerning the  new  Preferred  product,  are 
promised  by  the  officials  within  the  next 
week. 

Mr.  Bachmann  will  remain  on  the  coast 
until  a director  and  cast  are  selected  for 
“Capital  Punishment,”  the  additional 
picture  with  which  Schulberg  Productions 
recently  augmented  its  schedule  for  this 
year.  From  Los  Angeles,  Mr.  Bachmann 
will  visit  the  company’s  exchanges,  re- 
turning to  New  York  in  about  seven 
weeks. 

Nears  Completion  of 

Benny  Leonard  Series 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21. — Production  of 
the  last  three  of  the  series  of  two-reel 
features  starring  Benny  Leonard  under 
the  title  of  “Flying  Fists,”  has  been  con,;- 
eluded  at  Tec-Art  studio  in  New  York. 
The  final  scene  in  the  production,  a knock- 
about fight  which  left  Leonard  and  his 
opponent.  Jack  Perry,  battling  for  breath, 
is  said  to  be  one  of  the  most  smashing 
“bits”  ever  made  in  a short  subject. 

Sam  Heilman  will  begin  titling  and 
editing  at  once  and  the  entire  series  of 
six  will  be  ready  for  publication  in  two 
or  three  weeks. 

Juvenile  Programs 

Resumed  in  Albany 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Oct.  21.— The  first 
of  the  “Junior  Movies”  was  held  at  the 
Mark  Strand  theatre  here  last  Saturday 
with  “The  Covered  Wagon”  as  the  at- 
traction. These  shows  have  been  held 
for  the  past  three  winters  in  Albany,  un- 
der the  auspices  of  the  Mothers’  Club, 
with  Mrs.  Frank  Clark,  wife  of  the  ed- 
itor of  one  of  the  city’s  papers  as  the  di- 
recting genius. 

The  performances  are  held  on  Satur- 
day mornings  with  an  admission  price 
of  but  ten  cents.  Girl  Scouts  of  the  city 
act  as  ushers. 
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Half  of  Country’s  Theatres 

Do  Not  Operate  on  Sundays 


Public  Sentiment  and 
Law  Keep  Houses  Dark 

Exhibitors  Ask  Herald* s**  Cooperation  in  Opening 
Theatres — Small  Towns  Hit  Hardest 

By  JAY  M.  SHRECK 

That  the  retormer  has  his  strangle  hold  on  the  small  town  and  not  on 
the  city  is  the  evidence  submitted  by  exhibitors  participating  in  the 
“Herald’s”  survey  of  the  Sunday  opening  situation,  of  which  this  is  the 
third  article  reviewing  the  returns  received  from  practically  every  state 
in  the  Union. 

Viewing  the  situation  as  presented  in  reports  from  theatre  men,  the 
blue  law  advocates,  always  vigilant,  are  having  little  difficulty  in  maintain- 
ing an  impregnable  front  in  the  smaller  communities. 

Public  Sentiment  Held  Responsible  for  Closed  Sundays 

The  best  evidence  of  this  is  the  fact  that  more  than  half  of  the  theatres 
of  the  country  do  not  operate  on  Sunday,  and  a majority  of  these  are 
located  in  communities  other  than  the  cities.  Sentiment  against,  and  more 
often  a minority  sentiment,  is  assigned  by  the  exhibitors  as  the  reason 
for  so  many  closed  towns.  This  prejudice,  which  has  existed  for  many 
years,  was  created  originally  by  the  reform  element. 


Writers  Will  Learn 
Screen  Technique  at  ^ 
Famous  Players  Studio 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21.— Following  out 
the  principles  of  cooperation  between 
producer  and  author  as  laid  down  at  the 
first  International  Congress  on  Motion 
Pictures  Arts,  held  last  summer,  Jesse 
L.  Lasky,  first  vice-president  of  the  Fam- 
ous Players-Lasky  Corporation,  in  charge 
of  production,  announces  that  several 
well  known  yourig  writers  had  beeh_  in- 
vited to  share  the  .studio  life  and  activi- 
ties of  the  ■ Paramount ' plant  at  Astoria, 
L.  I.  - - : ■ ■ ' - 

“In'  the  studio,”  said  Mr.  Lasky,  “amid 
the  dights 'and -scenes 'so  bewildering  to 
the  casual  outsider,  these  writers  will  be 
introduced'  to  'motion  picture  fundamen- 
tals. -From  the  nebulous  realm  of  orig- 
inal story,  they  will  see  a picture  emerge 
in  continuity  form,  pass  through  the  pro- 
duction stage  and  arrive  finally  at  the 
cutting  room  for  the  finishing  touches.” 

: Two  writers  already  have  availed  them- 
selves of  this  opportunity.  C.  E.  Scog- 
gins,. who  writes  saw-mill  stories  and 
.Latin- American  .stories , for  the  Satur- 
day Evening  Post  .came  to  New  York 
from  Muncie',  Tnd., -and  spent  four  weeks 
at : the  studio.  Tristram  Tupper-  also 
sp.ent  a.  period  there  .in  the  ro}e.  of -ob- 
server. _ . _ . 

End  of  Trouble  Seen 

at  Council  Bluffs,  la, 

(Special  to  Exhibitors  Herald) 

- COUNCIL  BLUFFS,  lA.,  Oct.  21.— 
The'  last  chapter  has  probably  been  writ- 
ten in  the  long  strike,  of  union  operators 
of  the  theatres  of  Council  Bluffs.  Judge 
O.  D.  Wheeler  of  the  district-  court  of 
Pottawattamie-  County  last-week  issued 
a permanent  injunction  against  the  union 
operators,  restraining-them  from  interfer- 
ing in  any  way  with  the  owners  or  man- 
agers of  the.  houses  in  Council  Bluffs. 

The  strike  started  more  than  a year 
ago,  and  when  the  various  demands  of  the 
strikers  were  not  granted,  and  the  own- 
ers employed  new  help,  it  was  alleged 
lhat  stink  bombs  were  thrown  into  sev- 
eral theatres  in  the  course  of  perform- 
ances. The  thrower  of  the  stink  bombs 
was  never  caught  or  identified,  but  the 
application  for  restraining  order  and  in- 
junction followed. 


B,  & K,- Midwest  Chain 
Books  F,  B,  O.  Films 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21. — Announcement 
is  made  that  the  Balaban-Katz  Midwest 
Theatres,  Inc.,  have  booked  a number  of 
F.  B.  O.  productions,  including  the  entire 
new  series  of  Fred  Thomson  pictures, 
also  “Fools  in  the  Dark”  featuring  Matt 
Moore  and  Patsy  Ruth  Miller,  and  the 
Emory  Johnson  production,  “The  Spirit 
of  the  U.  S.  A.,”  for  the  following  towns 
on  their  circuit:  Rockford,  Kankakee, 
Joliet,  Galesburg,  Elgin,  Bloomington  and 
Aurora,  Illinois. 


On  the  basis  of  the  Herald’s  returns, 
59.38 -per  cent  of  the  theatres  of  the 
country  do  not  open  on  the  Sabbath,  while 
40.62- per  cent  operate. ' 

Taki'ng  14,000  theatres  as  a basis  of 
compilation,  8,3'1'3  theatres  must  keep  their 
doors  locked  from  Saturday  night  until 
Monday.  On  the  other  hand,  5,686 
houses  have  been  granted  permission  to 
exhibit  pictures  on  the  Sabbath. 

This  compilation  is  inaccurate  to  this 
extent:  The  Herald’s  survey  was  con- 
ducted primarily  among  exhibitors  of  the 
smaller  communities  for  it  is  there  that 
the  -greatest  difficulty  is  encountered  by 
theatre  men  desiring  to  give  their  patrons 
clean  Sunday  amusement. 

Had  the  survey  been  extended  to  the 
cities  the  returns  probably  would,  have 
shown  approximately  50  per  cent  of  the 
theatres  operating  and  50  per  cent  dark. 
Of  course,  this  is  but  an  estimate  but  it 
is  believed  to  be  a fairly  accurate  one. 

The  Sundav  show  situation  presents  its 
own  local  problems.  For  instance,  one 
exhibitor  in  answering  the  question:  “Do 
you  believe  that  Sunday  shows  would  in- 
crease your  box  office  receipts  for  the 
week?”  replied  “Certainly.  Foolish  ques- 
tion.” Yet  25  per  cent  of  the  theatre  men 
responding  stated  that  Sunday  shows 
would  not  increase  their  receipts  for  the 
week.  Sixty-seven  per  cent  answered  in 
the  affirmative.  Eight  per  cent  did  not 
answer  this  question. 

In  many  states  exhibitors  are  barred 
from  Sunday  exhibitions  by  blue  laws. 
Again  the  theatre  man  in  the  smaller 
communities  is  hit  harder  than  his  brother 
in  the  cities.  Prejudice  is  more  deep- 
rooted  in  the  smaller  towns  and  for  that 
reason  state  blue  laws  remain  operative. 

Among  the  states  in  which  the  blue 
laws  are  in  force  are:  Delaware,  West 
Virginia,  North  Dakota,  Tennessee.  Ar- 
kansas, North  Carolina,  Kansas,  Penn- 
sylvania, South  Carolina,  Mississippi, 
Maryland,  Vermont,  Virginia,  Ohio  and 
Kentucky. 

This  does  not  mean,  however,  that 
every  town  and  city  in  these  states  are 
closed  on  Sunday.  Public  sentiment  in 


many  instances  has  over-ruled  ancient 
blue  laws  . and  permitted  licensing  of 
theatres^  for  .Sunday  exhibitions. 

R.eplying  to  the  survey, -thirty-three  ex- 
hibitors ■ stated  emphatically  - that  they 
were  opposed  to  Sunday,  shows,  -while 
more  than  fifty  requested  campaign  ma- 
terial with  a view  of  opening  in  the  near 
future. 

The  reason  assigned  by  a majority  of 
exhibitors  for  not  operating  on  Sunday 
was,  “Town  too  small.”  In  this  con- 
nection they  added  that  it  was  necessary 
to  have  the  support  of  the  church  people, 
which  would  be  alienated  should  an  at- 
tempt be  made  to  open  on  the  Sabbath.  - 

An  interesting  sidelight  on  the  prob- 
lems confronting  the  exhibitors  was  given 
by  ' a theatre  owner  operating  in  the 
South.  In  a certain  town  the  churches 
endeavored  to  enjoin  the  theatres  from 
operating  on  Wednesday  night  because 
of  church  services.  That  is  but  one  of 
the  difficulties  with  which  the  exhibitor  in 
the  small  town  must  contend. 

Additional  information  on  the  Sunday 
show  situation  will  be  presented  in  an 
early  issue. 

Von  Herberg  Head  of 
Washington  Conclave 

(Special  to  Exhibitors  Herald) 

SEATTLE,  WASH.,  Oct.  21.— John 
G.  Von  Herberg,  head  of  the  Jensen- 
Von  Herberg  circuit  of  theatres,  will  be 
general  chairman  of  the  annual  conven- 
tion of  Washington  theatre  owners,  it 
has  been  announced  by  J.  M.  Hone,  ex- 
ecutive secretary.  Mr.  Von  Herberg 
was  appointed  convention  chairman  by 
Howard  S.  Clemmer,  state  president. 

Serving  on  the  committee  with  Von 
Herberg  will  be  H.  M.  Newman,  Colum- 
bia theatres;  John  Hamrick  of  the  Blue 
Mouse  circuit;  Frank  Edwards,  Winter 
Garden  theatre;  Leroy  V.  Johnson,  Lib- 
erty; Charles  McKee,  Heilig  theatre; 
John  Danz,  head  of  Danz  Theatre  Com- 
pany and  H.  W.  Bruen,  Ridgmont  the- 
atre. 
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Misleading  Posters  Drive  Away 
Patrons,  Say  Exhibitors 

Paper  Does  Not  Give  “A  Hint  of  the  Action,  the  Real 
Interest,  or  the  Story, They  Declare 

Exhibitors  are  convinced  that  one  of  the  vital  necessities  of  the 
business  today  are  posters  “that  really  have  something  in  them”  so 
that  the  cro'wds  will  not  “roll  by  on  Saturday  nights”  when  on  the 
screen  is  a “splendid  picture  with  lots  of  action,  drama,  heart  interest,  com- 
edy and  every  element  of  appeal.” 


The  trouble  with  present  day  posters, 
says  Roy  W.  Adams,  Pastime  theatre. 
Mason,  Mich.,  is  that  instead  of  portray- 
ing action  that  intrigues  the  interest  of  the 
passersby,  they  depict  “a  pair  of  silly 
goofs  of  contrary  gender  holding  hands 
in  a sickening  manner,  or  clinching  in  a 
perfectly  lady-like  way.”  “Not  a hint  of 
the  action,  the  real  interest,  or  the  story,” 
he  says. 

A similar  complaint  is  made  by  the 
management  of  the  Union  theatre,  Port- 
land, Ore. 

* J{c  ^ 

“The  houses  using  3’s  and  6’s  are  of 
our  class,”  he  declares,  “yet  the  distributor 
mainly  issues  ‘art’  stuff  or  ‘man  and 
woman’  stuff  that  could  represent  90  per 
-cent  or  all  pictures  made.  To  us  the  post- 
ers and  front  must  do  the  pulling.” 

Discussing  the  subject  further,  Mr. 
Adams  says  that  “Tom  Mix  and  Tony 
crossing  the  Grand  Canyon  on  a cobweb 
or  Doug  Fairbanks  skewering  a dozen  op- 
ponents on  a single  snickersee  may  not 
make  artistic  posters  but  they  mean  much 
more  to  the  box  office  than  all  the  high 
art  sketches  or  infernal  triangle  posters 
that  ever  graced  a garbage  can.” 

“Everybody  knows,”  continues  Mr. 
Adams,  “that  a picture  always  ends  in 
a clinch,  that  the  beautiful  hero  and  shero 
always  marry  leaving  Desperate  Desmond 
to  live  happy  ever  after.  What  the  great 
American  public  demands  is  posters  giv- 
ing a glimpse  of  the  real  thread  of  the 
story.  Well,  the  men,  hardly  pausing  to 
glance  at  my  front,  would  snort  derisively 
and  ramble  on  down  the  street  to  spend 
the  evening  at  Ye  Olde  Hotte  Dogge 


A tense  moment  in  “Roaring  Rails,”  the 
Distributing  Corporation.  Tom  Fore- 
man directed  this  Hunt  Stromberg  pro- 
new  Harry  Carey  vehicle  for  Producers 
duction. 


Shoppe,  and  the  ladies,  God  bless  ’em, 
might  linger  longer,  but  eventually  they 
would  toddle  back  to  the  corner  grocery 
and  wait  for  pa  to  drive  up  with  the 
flivver.  A few  amorous  couples  would 
wander  in;  any  place  that  was  dusky  and 
cool  looked  good  'to  them,  I suppose. 
(Coolest  place  in  town — come  in  and  be 
convinced.  This  is  a good  old  sign  that 
I inherited  with  the  business  and  I keep  it 
up  winter  and  summer.) 

^ ^ 

“ ‘Aw  gee,  I hate  those  pictures  where 
there’s  a woman  and  two  men  after  her. 
What  I like  is  where  there’s  lots  of  ridin’ 
and  shootin’  and  flghtin’  an’  somethin’ 
doin’.’  Thus  my  ten  year  old  brother-in- 
law,  voicing  his  artistic  inclinations,  has 
epitomized,  I believe,  the  taste  of  that 
mythical  ‘Average  audience,’  the  great 
Peter  Pan  public  that  never  grows  up. 
Art  is  long,  but  action  attracts  the  long 
green.” 

Arrested  on  Charge  of 
Running  Unlicensed  Film 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Oct.  21.— J.  Makley, 
of  Potter  Hollow,  a hamlet  in  Albany 
county,  N.  Y.,  was  arrested  during  the 
past  week  on  charges  preferred  by  George 
S.  Hall,  an  inspector  in  the  New  York 
State  Motion  Picture  Commission,  who 
charged  that  Makley  has  been  showing 
unlicensed  film  at  his  theatre. 

Makley  was  arraigned  and  held  for  the 
grand  jury  with  bail  at  .$500.  This  is  the 
first  arrest  of  its  kind  to  be  made  in  this 
section  since  the  commission  became  op- 
erative three  years  ago. 

Christie  Discussing 

Distribution  in  East 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21.— Charles  H. 
Christie  of  the  Christie  Film  Company 
has  arrived  in  New  York  for  a conference 
with  executives  of  Producers  Distributing 
Corporation  on  plans  for  the  production 
and  distribution  of  a number  of  Christie 
features  during  the  coming  season. 

“Hold  your  Breath”  is  the  current 
Christie  picture  on  the  Producers  Dis- 
tributing program.  “Reckless  Romance,” 
the  second  production  is  scheduled  for 
November  9. 


Conklin  Still  Receiver 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21. — Francis  G. 
Conklin,  receiver  of  Preferred  Pictures, 
denies  reports  that  the  receivership  has 
been  cleared  up.  Mr.  Conklin  has  been 
serving  as  receiver  in  equity  under  an 
order  of  appointment  of  Federal  Judge 
Hand  and  in  a recent  statement  made  to 
the  creditors  showed  that  the  receiver- 
ship was  functioning  properly. 


Levee  Signs  New  Pact 

With  First  National 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Oct.  21.— M.  C. 
Levee,  president  of  the  United  Studios 
and  independent  producer,  has  arrived 
in  Los  Angeles  from  New  York  with  a 
contract  to  produce  a new  series  of  pic- 
tures for  First  National. 

Following  “In  Every  Woman’s  Life,” 
his  current  First  National  attraction,  Mr. 
Levee  will  shortly  start  on  the  new  series, 
the  first  to  be  an  adaptation  of  “One 
Year  to  Live”  by  John  Hunter. 

Reformers  on  Trail  of 
Candidates  in  Nebraska 

(Special  to  Exhibitors  Herald) 

OMAHA,  NEB.,  Oct.  21. — Censorship 
in  Nebraska  is  threatened  at  the  present 
time  with  reform  elements  in  five  coun- 
ties holding  meetings  within  the  past  few 
days  as  part  of  an  extensive  drive. 

The  meetings  are  in  the  form  of  an 
assurance  to  all  candidates  that  they 
will  support  a censorship  measure  if  one 
is  brought  before  the  legislature  after 
election. 


Enters  Distribution 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21. — Following 
the  granting  of  a charter  to  Railway  Ex- 
press Film  Transport  Co.,  it  is  known 
that  plans  have  been  completed  for  the 
American  Railway  Express  Company  to 
enter  motion  picture  distribution  as  a 
neutral  agency,  handling  the  physical 
shipment  of  films.  It  is  said  that  R.  E. 
M.  Cowie,  president  of  the  company,  has 
long  studied  the  film  shipping  problem. 


Honor  Thomas  Meighan 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21.— T h o m a s 
Meighan  has  been  singularly  honored  by 
being  elected  Shepherd  of  the  Lambs  at 
their  annual  meeting.  This  is  the  first 
time  a screen  actor  has  held  the  office  of 
Shepherd,  that  post  having  been  filled  for 
the  last  fifty  years  by  famous  actors, 
stage  directors  and  widely  known  persons 
in  professional  life. 


Fox  Buys  Shubert  Play 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21.— Purchase  of 
the  screen  rights  to  the  New  York  and 
London  stage  success,  “Havoc,”  which 
Messrs.  J.  J.  and  Lee  Shubert  brought 
to  this  country  with  its  entire  English 
cast,  is  announced  by  William  Fox.  The 
production  recently  closed  an  engagement 
on  Broadway. 


Signs  Conway  Tearle 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21. — The  newly- 
formed  St.  Regis  Pictures  Corporation, 
Eastern  producing  organization  which 
plans  production  of  sixteen  features  has 
signed  Conway  Tearle  as  the  star  in  its 
initial  production,  “The  Ultimate  Good” 
by  J.  C.  Brownell  and  written  for  the 
screen  by  Arthur  Hoerl. 


Retains  Book  Title 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21.— G i 1 b e r t 
Frankau’s  story  “Gerald  Cranston’s 
Lady”  will  be  issued  under  its  original 
title  by  Fox  Film  Corporation.  The 
working  title  of  “Purchased  Women” 
was  used  for  the  screen  version.  . 
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Mayor  of  Chicago  Promises 
Ban  on  Fairs  and  Carnivals 

Will  Issue  Orders  Barring  Nuisance  from  Streets  of 
City — Action  Suggests  Means  of  Solving 
Problems  in  Other  Localities 

The  carnival  problem  has  been  solved  in  Chicago. 

Mayor  Dever  has  pledged  that  he  will  place  a ban  on  this  nuisance 
which  has  given  exhibitors,  especially  in  the  smaller  towns,  no  end  of 
worry  during  the  summer  months. 

Mayor  to  Direct  Police  to  Bar  Carnivals 
Chief  of  Police  Collins  will  be  directed,  according  to  the  mayor,  to 
issue  orders  barring  fairs  and  carnivals  from  the  streets  of  the  city.  The 
mayor’s  position  was  made  known  following  a conference  with  the  Rev. 
J.  H.  Williamson,  former  law  enforcement  commissioner  of  Chicago. 


New  Minneapolis 
Theatre  Opened; 
Brown  Manager 

(Special  to  Exhibitors  Herald) 

MINNEAPOLIS,  MINN.,  Oct.  21.— 
Two  new  motion  picture  theatres  opened 
their  doors  here  this  week. 

The  Lyceum,  new  2,200-seat  downtown 
house,  was  formerly  opened  by  Clinton  & 
Meyers  under  the  management  of  Len  S. 
Brown.  The  opening  picture  was  “Tess 
of  the  D’Urbervilles”  and  a miniature 
version  of  the  opera,  "Cavalleria  Rtis- 
ticana”  was  presented. 

Minneapolis  theatregoers  marveled  at 
the  beauty  of  the  new  Lyceum.  .Approxi- 
mately $400,000  was  expended  to  remodel 
the  old  Auditorium  and  convert  it  into  the 
new  motion  picture  house. 

Ball  room  dancing  and  a twenty-hve 
piece  symphony  orchestra  were  added  at- 
tractions during  the  opening  program. 
Both  will  be  permanent  features  of  the 
new  house. 

The  Homewood,  a new  suburban  the- 
atre in  North  Minneapolis,  has  been 
opened  by  S.  B.  Lebedoff,  owner  of  the 
Liberty.  It  has  a seating  capacity  of 
1,000.  The  theatre  eciuipment  includes  a 
new  $18,000  organ. 

Blaze  in  Booth 
Causes  Panic  in 
South;  Kills  Girl 

(Special  to  Exhibitors  Herald) 

NEWCASTLE,  KY.,  Oct.  31.— A small 
blaze  in  the  booth  of  the  local  theatre  last 
night  caused  a panic  in  the  crowded  house 
which  resulted  in  the  death  of  Emma 
Massie,  10  years  of  age,  and  serious  in- 
jury to  five  other  persons. 

Six  others  were  bruised  in  the  stampede 
for  the  door. 

The  panic  stricken  audience  in  its  rush 
for  the  door  virtually  wrecked  the  interior 
of  the  theatre. 

The  blaze,  which  was  confined  to  the 
projection  room,  destroyed  the  feature 
film  which  had  attracted  a crowded  house. 


Manages  Troy  Theatre 

(Special  to  Exhibitors  Herald) 
ALBANY,  N.  Y.,  Oct.  21. — .Anthony 
Veiller,  former  manager  of  the  Strand 
theatre  in  Schenectady,  N.  Y.,  and  more 
recently  with  Schine  Brothers  in  Glovers- 
ville,  will  become  manager  of  the  Lincoln 
theatre  in  Troy,  N.  Y.,  on  October  19. 
Mr.  Veiller  will  succeed  Harry  Symansky. 


H,  B,  Varner  Weds 

(Special  to  Exhibitors  Herald) 

LEXINGTON,  N.  C,  Oct.  21.— An- 
nouncement has  been  made  of  the  mar- 
riage of  H.  B.  Varner,  long  active  in  e.x- 
hibitor  organization  circles  and  at  pres- 
ent president  of  the  Motion  Picture  The- 
atre Owners  of  North  Carolina,  to  Miss 
Evelyn  Lucrecia  Pearce,  daughter  of  Mr. 
and  Mrs.  James  A.  Pearce. 


Ince  Stunt  Man  Killed 

(Special  to  Exhibitors  Herald) 
PHOENIX,  ARIZ.,  Oct.  31. — William 
Harborough,  stunt  man  for  Thomas  H. 
Ince,  was  drowned  during  the  filming  of 
the  climax  of  a Western  production  in  the 
Colorado  river,  according  to  word  received 
here  from  Yuma. 


The  action  of  Chicago’s  mayor  may 
suggest  a means  of  eliminating  the  nuis- 
ance in  other  cities  and  towns  where  it  is 
flourishing. 

An  indication  of  the  seriousness  of  the 
problem  in  some  localities  is  found  in  the 
statement  of  H.  T.  Hodge,  Gem  Theatre 
Company,  .Abilene,  Tex.,  who  says  that 
“we  have  one  of  their  tent  shows  at  one 
of  our  towns  nearly  every  week  and  some 
weeks  there  are  in  two  of  our  towns.” 

Pay  No  Taxes 

“They  come  in  usually  without  paying 
any  taxes,”  continues  Mr.  Hodge,  “as 
they  come  in  under  the  auspices  of  the 
fire  boys,  .American  Legion  and  other 
camouflage  to  avoid  the  tax  and  try  to 
get  the  support  of  the  public  under  this 
pretext.  .And  they  do  get  it  believe  me. 

“I  lose  several  thousand  dollars  every 
year  on  account  of  tent  shows  which 
gather  in  the  money  and  take  it  away.” 

Further  evidence  of  the  detrimental 


STORIES  EXHIBITORS 
WANT  FILMED  ^ 


Exhibitors  who  have  read  stories  or  seen  plays 
which  they  believe  suitable  for  motion  picture 
production  are  urged  to  send  their  suggestions  to 
this  department.  Suggestions  from  patrons,  for- 
zvarded  to  this  department  by  the  theatre  owners, 
also  zvill  be  printed. 

ENCHANTED  HILL,  THE,  by  Peter 
B.  Kyne  (W.  D.  Farrell,  American  the- 
atre, Sunnyside,  Wash.,  and  Walter  H. 
Creak  Suburban  theatre,  Omaha,  Neb.) 
MYSTERY  LAND,  by  Charles  A.  Seltzer 
(Walter  H.  Creal,  Suburban  theatre, 
Omaha,  Nell.) 

GRAYSONS,  THE,  by  Edward  Eggles- 
ton (Roy  W.  Adams,  Pastime  theatre. 
Mason,  Mich.) 

CLOISTER  AND  THE  HEARTH, 
THE,  by  Charles  Reade  (Roy  W. 
.Adams,  Pastime  theatre,  Mason,  Mich.) 
RICHARD  CARVEL,  by  Winston 
Churchill  (Roy  W.  Adams,  Pastime 
theatre.  Mason,  Mich.)  Mr.  Adams,  in 
making  his  suggestions,  stated  that  he 
considered  “Masters  of  Men,”  “The 
Little  Minister”  (Vitagraph  version), 
“The  Pride  of  Palomar,”  “The  Shiek” 
and  “The  Three  Musketeers”  the  best 
screen  versions  of  stories  he  had  read. 
In  giving  his  opinion  of  picturized  ver- 
sions of  novels  and  stories  he  had  read, 
he  said:  “Too  often  radical  alterations 
are  made  in  the  plot  and  the  leading 
characters  differ  widely  from  the  per- 
sonal description  of  them  in  the  orig- 
inal story.” 

BEAUTY  PRIZE,  THE,  by  George 
Weston  (Walter  H.  Creal,  Suburban 
theatre,  Omaha,  Neb.) 


effect  of  the  carnival  on  the  theatre  busi- 
ness in  the  smaller  towns  is  given  in'  a 
discussion  of  the  question  by  C.  H.  Bills, 
Opera  House,  Lenora,  Kan.  Mr.  Bills 
says : 

“Foreign  competition  is  brought  in  by 
the  would  be  dramatic  stock  companies, 
carnivals,  one-horse  circuses,  and  jip 
shows  of  all  kinds  under  canvas.  I be- 
lieve that  it  is  time  that  every  exhibitor 
took  steps  to  protect  himself  from  this 
unfair  competition  (unfair  is  the  correct 
term  for  it,  as  the  tent  show  pays  no 
taxes  in  your  town  or  in  any  other  town.) 

Gives  Free  Show 

“I  know  of  one  instance  not  long  ago 
where  a town  had  an  ordinance  calling 
for  $15  a day  license  for  a tent  show. 
.A  crumby  ‘Ole  (31sen’  show  aggregation 
came  along  and  the  spineless  excuse  of  a 
city  clerk  issued  them  a license  for  $5  and 
let  them  in  on  Saturday  night.  His  town 
has  only  a population  of  about  two  hun- 
dred. The  exhibitor  depends  to  a great 
e.xtent  on  the  surrounding  country  for  his 
business.  Country  people  in  particular 
fall  for  all  fake  shows. 

“The  exhibitor  in  question  was  helpless 
and  was  not  able  to  get  the  city  adminis- 
tration to  revoke  the  license  and  did  not 
care  to  go  into  court  and  get  out  an  in- 
junction to  revoke  the  license.  Well  he 
took  the  only  way  open  and  gave  them  a 
free  show  and  held  most  of  his  regular 
customers,  but  what  did  that  get  him? 

“I  sincerely  believe  that  if  we  go  at  it 
properly  that  we  can  get  ordinances 
passed  in  every  town  governing  tent 
shows.  In  the  case  of  this  town,  by 
close  association  with  the  Commercial 
Club  and  a little  diplomacy  with  the  city 
council,  I succeeded  in  getting  an  ordi- 
nance passed  requiring  tent  shows,  carni- 
vals and  skating  rinks,  under  canvas  or 
out  of  doors,  to  pay  from  $50  to  $100  a 
day  license.  I got  a lawyer  to  draft  this 
ordinance  the  way  I wanted  it  and  slipped 
it  to  the  city  clerk  and  it  went  through 
without  any  trouble.” 

Adopts  Amendment 

C.  A.  Spainhour,  Twilight  theatre, 
Greensburg,  Kan.,  solved  the  problem  by 
impressing  the  city  council  with  the  seri- 
ousness of  the  situation  and  having 
adopted  an  amendment  to  the  ordinance 
providing  that  “any  band,  religious  or  edu- 
cational or  fraternal  organization  could 
at  any  time  put  on  a show  or  entertain- 
ment of  any  nature  without  tax  or  license 
fees  whatsoever  so  long  as  all  the  pro- 
ceeds went  to  said  organization,  other- 
wise they  would  be  liable  to  the  tax  as  per 
the  original  ordinance.” 

“It  has  done  the  business  for  nearly 
eight  years,”  adds  Mr.  Spainhour,  “and  I 
hardly  know  what  a piece  of  canvas  looks 
like,  it  has  been  so  long  since  I saw  a 
tent.” 
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“Mayer  to  Remain~No  Merger” 
Says  Marcus  Loew 

Marie  Prevost  Marries  Kenneth  Harlan  Schulberg  Has 
His  Own  Private  Forest  Fire  for  '‘White  Man** 

By  HARRY  HAMMOND  BEALL 

Hollywood,  October  21. — Emphatic  denial  of  rumors  which  have 
stirred  the  motion  picture  industry  both  in  Los  Angeles  and  the 
East  for  several  weeks  concerning  reorganization  of  the  Metro-Gold- 
wyn-Mayer  combine  was  made  by  Marcus  Loew,  president  of  the  new  film 
producing  company,  on  his  arrival  here  late  last  week.  In  an  address  to 
more  than  400  workers  in  his  Culver  City  studio,  and  in  interviews  with 
the  press,  Lowe  declared  that  no  merger  now  being  discussed  in  the  motion 
picture  world  had  the  slightest  relation  to  M-G-M. 

is  absolutely  untrue  that  Louis  B 


untrue 

Mayer  will  sever  his  connection  as 
production  head  of  the  organization  on  his 
return  from  Europe,”  Loew  declared. 
“Neither  is  there  foundation  for  the  report 
that  Joseph  Schenck  will  merge  his  inter- 
ests with  those  of  this  corporation.” 

During  his  stay  in  the  film  capital  Loew 
expects  to  dispose  of  the  old  Metro  lot  on 
Cahuenga  avenue.  It  is  tentatively  planned 
to  move  some  of  the  Hollywood  stages  to 
Culver  City. 

^ 

Dick  Curwood,  stunt  actor  for  Ben  Wil- 
son productions,  was  killed  last  Wednesday 
afternoon  at  Newhall  when  he  fell  500  feet 
from  an  airplane  while  a scene  was  being 
filmed.  The  actor  had  climbed  out  of  the 
cockpit  and  was  lowering  himself  on  a rope 
ladder  which  hung  under  the  plane,  when 
he  lost  hold  and  his  body  fell  into  a canyon. 
It  required  three  hours  search  to  locate  the 
body.  The  pilot  of  the  plane  did  not  know 
of  the  mishap  until  he  saw  the  cameramen 
and  directors  waving  frantically  at  him. 

^ ^ 

Kenneth  Harlan  and  Marie  Prevost, 
and  Betty  Compson  and  James  Cruze  chose 
last  Tuesday  as  their  wedding  days.  Har- 
lan and  Miss 
Prevost  wedded  in 
Los  Angeles,  while 
Cruze  gained  his 
bride  at  his  home 
in  “Eli  n t r i d g e” 
near  Hollywood 
last  Tuesday.  The 
attendants  were 
Mrs.  Ethel  Fish- 
beck,  life-long 
friend  of  Miss 
Compson,  and 
Luke  Cosgrave, 
long-time  friend  of 
Cruze.  Present  also 
were  Mrs.  Mary 
Elizabeth  Compson, 
Betty’s  mother  and  Joe  Dill,  friend  of  Jim 
and  Betty.  The  ceremony  was  extremely 
informal. 

The  fact  that  Betty  is  now  working  in 
the  William  De  Mille  picture  “Locked 
Doors”,  not  scheduled  to  finish  until  the  last 
week  of  October,  and  that  Cruze  is  sched- 
uled to  begin  “The  Goose  Hangs  High”  on 
November  3rd,  prevented  the  marriage  be- 
ing held  in  Frisco,  Utah,  as  intended.  No 
honeymoon  will  be  possible  until  early  in 
the  Spring.  Cruze  obtained  the  license 
Tuesday  afternoon  unknown  to  Betty,  who 
was  unaware  of  the  impending  ceremony,  it 
is  said,  until  an  hour  before  it  was  per- 
formed. 

if:  * * 

Mrs.  Harry  “Snub”  Pollard,  who  was 
injured  in  an  automobile  accident  several 
days  ago  when  she  and  her  husband  were 
driving  on  a mountain  road  and  another 


car  crowded  them  over  a cliff,  is  in  a 
critical  condition  at  San  Luis  Obispo  where 
she  was  taken  following  the  accident. 
Pollard  was  uninjured. 


Marie  Prevost 


Sees  Oversupply 
of  Society  Filins 


(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21. — Accord- 
ing to  B.  P.  Schulberg,  the  market 
is  overstocked  with  society  pictures. 
During  the  past  year,  says  Mr. 
Schulberg,  about  eighty  per  cent  of 
the  features  issued  have  consisted 
of  society  dramas  and  costume 
plays  with  a conspicuous  dearth  of 
good  outdoor  pictures. 

“It  was  for  this  reason,”  he  states, 
“that  we  rearranged  our  production 
schedule  of  Preferred  pictxures  to 
permit  the  early  making  of  what  I 
am  confident,  is  one  of  the  finest 
outdoor  pictures  that  has  come  the 
way  of  mst  run  theatres  in  many 
days.  I refer  to  George  Agnew 
Chamberlain’s  novel,  ‘White  Man,’ 
which  Gasnier  completed  last  week 
and  which  will  be  issued  November 
first.” 


Mack  Sennett  bathing  girls  and  Wampas 
baby  stars  are  to  appear  in  the  Writers’ 
Revue,  the  “Hollywood  Follies”  which  will 
be  the  attraction  at  the  Philharmonic  Audi- 
torium October  31  and  November  1.  Pro- 
gammed  so  far  for  this  filmland  extrava- 
ganza are  five  motion  picture  travesties, 
sixteen  musical  numbers  and  various  in- 
terpolations. The  bathing  girls  will  be 
led  by  the  queenly  water  nymph,  Cecile 
Evans.  The  number  is  entitled  “All  Wet,” 
and  Harry  Langdon  will  sing. 

* * * 

“East  of  Suez,”  chosen  as  Pola  Negri’s 
next  starring  vehicle  for  Paramount,  will 
be  in  production  by  the  time  this  reaches 
the  reader.  Raoul  Walsh  will  produce  the 
film  which  has  been  adapted  by  Sada  Cowan 
from  Somerset  Maugham’s  novel  of  Ori- 
ental life. 

* * * 

B.  P.  Schulberg  gained  special  permis- 
sion to  set  a forest  afire  for  sequences  in 
“White  Man,”  the  picture  which  brings 

Alice  Joyce  back  to  the  screen  after  a long 
absence.  In  countries  where  rain  is  the 

rule  rather  than  the  exception,  and  where 
forest  fires  are  less  common  than  in  Cali- 
fornia. permission  to  fire  a forest  means 
little,  but  in  California  where  forest  fires 
are  the  bane  of  forest  folk  most  of  the 
year,  setting  fires  is  seldom  sanctioned.  The 
force  of  fire  fighters  held  in  readiness  to 
keep  the  fire  from  spreading  is  said  to  have 
cost  twice  as  much  as  the  making  of  these 
particular  sequences. 

* * * 

Robert  Frazer  has  been  signed  to  play 
the  lead  in  “Judement,”  Frank  Llovd’s  next 
production  for  First  National.  This  role 
is  to  be  in  direct  contrast  with  his  two 
previous  roles. 

* * * 

T.  Farrell  MacDonald,  whose  character 

roles  on  the  screen  have  won  him  many 

laurels,  is  just  now  in  the  wilds  of  the 
Fli.eh  Sierras,  playine  an  important  part 

in  “On  the  Shelf,”  which  Frank  E.  Woods 
is  producinp"  for  Peninsula  Films,  working 
out  of  the  San  Mateo  studios.  MacDonald 
wired  his  family  before  leaving  for  loca- 
tion that  he  would  be  unable  to  communi- 
cate with  them  for  ten  days  or  two  weeks, 
as  the  spot  chosen  by  Woods  for  location 
is  more  than  fifty  miles  from  post-office, 
telephone  or  telegraph. 

* * 5k 

Two  new  feature  pictures  will  be  started 
this  week  at  the  Hollywood  Studios. 
Renaud  Hoffman  has  selected  Wilbur  Hall’s 
magazine  story,  “On  the  Threshold,”  as  the 
vehicle  for  his  first  of  a series  of  four  pro- 
ductions to  be  released  next  year. 


P.  Hogan's  third  feature  of  six  he  is  making 
for  Lumas  pictures  is  under  way  at  San 
Diego  where  the  majority  of  the  scenes 
will  be  taken.  It  is  titled  “Women  and 
Gold.”  Frank  Mayo  and  Sylvia  Breamer 
have  the  leads. 

5j<  5le  5k 

Robert  Edeson  is  in  the  midst  of  writ- 
ing his  autobiography,  which  he  will  call 
“Forty  Years  Before  the  Public.”  Edeson 
is  now  essaying  a role  in  William  DeMille’s 
“Locked  Doors,”  and  his  spare  time  is  de- 
voted to  collaboration  with  a special  writer 
who  is  here  from  an  Eastern  publishing 
house  that  will  bring  out  the  first  instal- 
ments early  next  year. 

* 

Henry  Otto  will  terminate  his  present 
contract  with  Fox  when  he  arises  out  on 
“Folly  of  Vanity,”  a fantasy  having  to  do 
with  mermaids  and  the  sea.  His  “Dante’s 
Inferno,”  now  playing  in  the  East  has 
brought  him  several  offers  and  speculation 
is  rife  in  the  film  colony  over  what  his 
future  connections  will  be. 

* * * 

Herbert  Rawlinson  has  gone  to  New 
York  to  join  the  colony  of  Hollywood  ac- 
tors who  are  making  occasional  pictures  in 
the  East.  He  is  to  make  a picture  tenta- 
tively called  “The  Adventurous  Sex,”  di- 
rected by  Howard  Estabrook  for  Associated 
Exhibitors  release. 


Schenck~ Mayer  Merger 
Is  Refuted  by  Former 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21. — Joseph  M. 
Schenck,  producer  of  the  Buster  Keaton 
and  Talmadge  pictures,  when  asked  re- 
garding a printed  rumor  that  he  and 
Louis  B.  Mayer  were  considering  an 
affiliation,  said  that  he  knew  nothing  of 
any  such  thing  and  denied  that  Mr.  Mayer 
had  any  idea  of  severing  his  connections 
with  Metro-Goldwyn-Mayer. 

“The  first  I heard  of  the  rumor  was 
when  the  article  in  question  was  called  to 
my  attention,”  said  Mr.  Schenck.  “There 
is  no  truth  in  it  whatsoever.” 


Closes  Coast  Territory 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21.— Arrangements 
for  the  distribution  of  “Flying  Fists,”  star- 
ring Benny  Leonard,  have  been  completed 
by  Henry  Ginsberg  with  Louis  Hyman, 
of  All-Star  Feature  Distributors,  _ San 
Francisco,  and  with  Elmer  Benjamin,  in 
James  Los  Angeles. 
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Cool  Drinks  for  Hot  Cops — Dorothy  Mackaill,  star  of  Prin- 
cipal Pictures,  played  good  Samaritan  during  her  lunch  hour, 
to  serve  cool  drinks  to  sweltering  Los  Angeles  traffic  police- 
men, during  the  recent  hot  spell  when  the  thermometer  stood 
around  110  degrees. 


Los  Angeles  Picture  Magnate  Re- 
turns— Sid  Grauman,  well  known 
exhibitor  and  executive  of  Famous 
Players,  on  board  S.  S.  Berengaria. 
(Underwood  & Underwood  photo.) 


Madeline  Hurlock, 
Mack  Sennett’s  vam- 
pire de  luxe,  dressed 
in  a shawl. 


“Smile  Your  Best  for  This  One” — Rudolph  Valentino 
practices  his  new  Ritz  smile  while  Mrs.  Valentino  cranks 
the  movie  camera.  Mr.  and  Mrs.  Valentino  recently 
sailed  for  a short  vacation  in  France.  J.  D.  Williams 
says  the  star  will  be  at  work  in  Hollywood  in  about 
six  weeks. 


Parted  by  Illness — A1  Lichtman,  former  general  man- 
ager of  Universal  exchanges,  and  Carl  Laemmle, 
president  of  Universal.  Mr.  Lichtman  has  been  un- 
der the  care  of  physicians  for  several  weeks. 
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Sol  Lesser,  vice-president  West  Coast  theatres,  and  his  string  of 
screen  stars  being  taken  to  Sacramento  on  special  train,  to  open  the 
Nevr  Senator  theatre.  Betty  Blythe,  Louise  Fazenda,  Corinne  Grif- 
fith, Ben  Turpin,  Syd  Chaplin,  Walter  Hiers  and  others  were  in  the 
party. 


Victor  McLaglen,  the  English  actor, 
who  has  the  title  role  in  Vitagraph’s 
production  “The  Beloved  Brute.”  He 
won  several  belts  as  a wrestler  and 
boxer  in  the  British  army  during  the 
war. 


LEFT — Covered  wagon,  half-breed 
Indian  and  family  used  as  bally-hoo 
for  the  Paramount  picture  “The 
Covered  Wagon,”  during  its  en- 
gagement at  Balaban  & Katz’s 
Roosevelt  theatre,  Chicago.  Mar- 
shall Field’s  department  store, 
directly  opposite  the  theatre,  also 
advertised  a “real  covered  wagon” 
for  boys  to  go  pioneering,  which 
attracted  unusual  attention  as  a 
window  display. 


Mike  Rosenberg,  secretary  of  Prin- 
cipal Pictures,  and  his  daughters  Phyl- 
lis and  Sylvia. 


Kathleen  Myers,  vivacious  little 
star,  appearing  in  Educational 
Christie  comedies. 


Lon  Chaney  (left)  in  Metro- 
Goldwyn-Mayer’s  “He  Who  Gets 
Slapped”  with  Director  Seastrom. 


Betty  Bronson,  who  is  to  be 
“Peter  Pan”  in  the  Paramount 
picture,  takes  her  first  fencing 
lesson  from  Director  Herbert 
Brenon  while  Jesse  Lasky  acts 
as  judge  of  points. 


Directors  of  comedies  seldom 
get  their  photos  in  the  trade 
papers.  But  here’s  one,  Ted 
Wilde,  who  directed  Pathe’s 
“Battling  Orioles,”  handsome 
enough  to  be  a leading  man. 


Milton  Sills  and  Tom 
Kennedy  stage  one  of 
the  most  sensational 
fights,  it  is  said,  since 
the  historic  battle  in 
“The  Spoilers”  in  First 
National’s  new  picture, 
“As  Man  Desires”  pro- 
duced at  the  United 
Studios.  This  is  a 
scene  from  the  film. 


LEFT— “Follies”  Girls 
Together  Again — Ann 
Pennington  of  the  “Fol- 
lies” bids  adieu  to  Jac- 
queline Logan,  Pro- 
ducers Distributing 
Corp.  star,  before  “the 
Century”  pulls  out  of 
Grand  Central  station. 
New  York.  Miss  Logan 
spent  Sunday  in  Chi- 
cago. 


LEFT — Renee  Ado- 
ree,  one  of  the  love- 
liest girls  in  Holly- 
wood, who  recently 
returned  from  a 
long  trip  to  Spain, 
where  she  acted  the 
leading  feminine 
role  in  “The  Ban- 
dolero,” a Metro- 
Goldwyn  production. 


RIGHT— After  the 
record  made  by 
those  British  polo 
players,  A1  Cooke, 
of  “The  Go-Getters” 
series  which  F.  B.  O. 
is  distributing, 
thinks  he  can  show 
them  a few  points 
about  the  game. 
Hence  the  get  up. 
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Tom  Terriss,  producer-director  of  the  Metro- 
Goldwyn  production  “The  Bandolero,”  scenes 
for  which  were  made  in  Spain.  Terriss  took 
an  American  company  abroad  and  staged  an 
exciting  bull  hght  as  a climax  to  the  story. 


Among  the  folks  who  helped  welcome  home  the  around-the- 
world  fliers  recently  were  Douglas  Fairbanks  and  Mary  Pick- 
ford,  at  Beverly  Hills,  Calif.  (Left  to  right)  Lieutenant  Lowell 
Smith,  Flight  Commander;  Lieutenant  Leigh  Wade;  Doug, 
and  Mary,  United  Artists  stars. 


Colleen  Moore,  First  National  star,  enjoys  her  first  day 
of  rest  in  five  weeks,  having  just  finished  work  in  “So 
Big,”  said  to  be  her  most  ambitious  characterization  to 
date. 


Priscilla  Dean,  star  of 
“Siren  of  Seville,”  the  Pro- 
ducers  Distributing  Corp. 
film,  visited  the  Children’s 
Hospital,  San  Francisco, 
while  making  personal  ap- 
pearances in  the  city,  with 
Max  Dolin,  leader  of  Cal- 
ifornia theatre  orchestra. 


LEFT— Mrs.  A.  H.  Reeve, 
of  Mothers  & Parent 
Teachers  association; 
Thomas  H.  Ince,  Mrs. 
Wallace  Reid,  and  Mrs. 
Hugh  Bradford,  of  the  as- 
sociation, at  the  Ince  Stu- 
dios. 


RIGHT — Natalie  Kingston, 
one  of  Mack  Sennett’s  win- 
some stars,  playing  oppo- 
site Ben  Turpin. 
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Wanda  Wiley,  Century  Comedy  star 
says  “Drink  milk  and  grow  thin”  and 
tries  to  prove  her  theory  between 
scenes  of  her  two  reelers.  We  know 
better  than  to  think  it  can  be  done. 


AI  Kaufman,  manager  of  three  the- 
atres in  Los  Angeles,  at  Del  Monte, 
famous  California  resort,  where  he 
swings  a wicked  golf  club,  ’tis  said. 


Just  back  from  Europe — Marjorie 
Daw,  who  returned  ten  days  ago  on 
the  Aquitania  after  filming  two  pic- 
tures in  England  for  Selznick.  In 
“The  Passionate  Adventure”  Miss  Daw 
and  Alice  Joyce  share  the  stellar  hon- 
ors. 


above — Henry  Otto,  who  directed  “Dante’s  Inferno”  for 
William  Fox,  scheduled  for  Fall  release.  He  will  begin 
production  of  “Neptune’s  Romance”  at  Fox  studios  soon. 
BELOW — Fox  Seattle  exchange  group  (left  to  right)  Jack 
Lorentz,  assistant  manager;  J.  J.  Sullivan,  manager,  and 
Louis  Heimrich,  Pacific  coast  traveling  auditor. 


Fantastic  Characters  in  this  Prologue — The  unique  stage 
settling  used  at  Grauman’s  Egyptian  theatre,  Holly- 
wood, called  “City  of  Dreams”  used  in  connection  with 
showing  of  “The  Thief  of  Bagdad,”  the  United  Artists 
production,  which  is  now  in  its  fourth  month  at  this 
house. 
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Six  Business  Groups  Join  Fight 
to  Suppress  Fake  Schools 

Investment  Bankers  Association  to  Aid  M.  P.  P.  & D.  A. 
to  Expose  Fraudulent  Film  Firms 
By  JOHN  S.  SPARGO 

New  YORK,  October  21. — Six  large  business  groups  last  week  joined 
with  Will  H.  Hays  in  the  fight  the  Motion  Picture  Producers  and 
Distributors’  Association  is  making  to  expose  fraudulent  film  stock 
sales,  improper  production  promotions,  fake  acting  and  scenario  schools, 
and  the  like. 

The  action  was  taken  at  a luncheon  given  at  the  Princeton  Club  by 
J.  Homer  Platten,  treasurer  of  the  Hays’  organization.  Those  present 


were : 

CLARKSON  POTTER  of  the  Invest- 
ment Bankers  Association,  R.  J.  Kenner, 
of  the  Better  Business  Bureau,  A.  B. 
Alexander,  of  the  New  York  Credit  Men’s 
Association,  C.  D.  West,  of  the  National 
Association  of  Credit  Men,  E.  A.  Schwalb, 
of  the  National  Vigilance  Committee  and 
Leroy  A.  Marshon,  F.  W.  Simmonds,  W. 
E.  Albig  and  Don  Mullen,  all  representing 
the  American  Bankers  Association,  their 
respective  branches  of  that  organization  be- 
ing the  Trust  Company,  State  Bank,  Sav- 
ings Bank  and  National  Bank  Divisions. 

This  is  the  first  time  these  various  in- 
terests have  ever  worked  together  to  protect 
the  general  public  against  unwise  invest- 
ment of  its  money,  although  each  organ- 
ization has  long  been  active  in  tracing  and 
suppressing  frauds.  They  were  brought  to- 
gether at  the  suggestion  of  Will  H.  Hays, 
in  the  furtherance  of  his  desire  to  secure 
the  co-operation  of  these  bodies  in  the 
stabilization  of  the  motion  picture  industry. 

Indicative  of  the  serious  and  earnest  at- 
tention which  is  being  given  to  the  general 
problem  of  the  suppression  of  fraud  and 
the  development  of  public  confidence  in 
legitimate  business  was  an  announcement 
made  by  Mr.  Alexander  that  the  National 
Association  of  Credit  Men  w'as  about  to 
raise  a large  fund  for  the  institution  of  a 
national  campaign  to  stamp  out  as  far  as 
possible  the  operafions  of  commercial 
crooks.  The  responsible  heads  of  large  in- 
dustries of  the  type  of  Mr.  Hays  \vill  be 
administrators  and  advisors  in  this  cam- 


For  the  first  time  in  its  existence,  the 
Lambs’  Club  has  elected  as  its  Shepherd  a 
motion  picture  actor.  In  the  early  hours 
of  yesterday  morning,  after  a midnight 
meeting  in  the  clubrooms,  Thomas  Meig- 
HAN,  was  elected  to  that  post.  Mr.  Meig- 
han  has  been  an  active  member  of  the  club 
for  years. 

♦ * 

All  hail  Col.  Fred  Levy,  motion  picture 
impresario.  First  National  franchise  holder, 
multimillionaire,  as  a producer  of  a Broad- 
way speaking  production.  Yep.  It’s  true. 
The  Colonel’s  motto  in  life  is  that  hi  work 
there  is  happiness,  and  the  more  irons  he 
gets  into  the  fire  the  happier  he  is,  _ 

Col.  Levy’s  newest  iron,  which  is  gold- 
tipped  and  is  said  to  be  of  the  finest  quality, 
is  named  ’’March  On.”  Howard  Irving 
Young  is  the  author.  The  story  is  one  of 
modern  conditions  in  busy  America.  It  is 
filled  with  drama  and  comedy. 

The  Colonel  selected  an  A-1  general 
manager  in  Charles  Hammerslough  and  a 
director  of  note  in  Major  'Maurice  Camp- 
bell, who  once  was  associated  with  David 
Ilelasco  in  production  work. 

“March  On”  was  first  produced  in  Louis- 
ville. where  it  scored  a decided  triumph. 
.As  the  result  of  that  showing  Col.  Levy 


decided  to  march  ’’March  On”  to  New 
York.  The  Colonel,  who  is  not  usually  en- 
thusiastic in  business  matters,  believes  he 
has  a marvelous  production  in  ’’March  On” 
— something  that  will  be  talked  about  every- 
where. And  the  Colonel  generally  knows. 
Associated  with  Col.  Levy  in  ’’March  On” 
is  Irving  M.  Lesser. 

^ ^ 

Irving  M.  Lesser,  vice-president  of  Prin- 
cipal Pictures  Corporation,  was  married 
last  week  to  iMiss  Helen  Shaw,  member 
of  an  old  Pennsylvania  family.  After  the 
ceremony  the  newly  wedded  couple  went 
away  for  a brief  wedding  journey.  Only 
the  immediate  families  of  the  contracting 
parties  attended. 

* * * 

H.  D.  Hearn,  of  the  Atlanta  Branch  of 
Southern  States  Film  Co.,  was  in  New 
York  last  week.  He  was  so  busy  that  he 
didn’t  even  get  time  to  see  a Broadway 
show.  Mr.  Hearn  witnessed  a preview 
showing  Harold  Bell  Wright’s  “The  Mine 
With  The  Iron  Door”  and  said  it  was  a 
remarkably  fine  picture.  He  said  that  mo- 
tion pictures  in  the  South  were  growing 
more  popular  every  day. 

“The  reason,”  he  explained,  “is  that  the 
Southern  people  are  getting  just  the  sort  of 
pictures  they  like — good  American  pictures 
of  American  life.” 

George  J.  Cleveland,  who  is  affiliated 
with  West  Coast  Theatres,  Inc.,  made  his 
annual  pilgrimage  to  New  York.  The  chief 
purpose  was  to  see  the  World’s  Series  ball 
games.  Mr.  Cleveland  is  a great  baseball 
“fan”  as  attested  by  the  fact  that  he 
travelled  6,000  miles  to  see  the  Senators 
cop  the  pennant. 

“Baseball  is  all  right,”  he  said.  “Be- 
cause a scandal  crops  up  now  and  then 
is  no  reason  for  condemning  our  National 
game.  Evil  can  be  found  everywhere  if 
we  look  for  it.  We  can  find  it  in  every 
industry,  every  sport.  What  we  want  to 
do  is  to  w'eed  it  out  and  not  condemn  the 
industry  or  the  sport.  Am  I right?  Ask 
Diogenes.  He  spent  his  whole  life  look- 
ing with  a lantern  for  an  honest  man,  and 
he  lived  in  a ‘shooting  gallery’  home  and 
told  Alexander  the  Great  not  to  block  the 
lobby.  Some  guy,  Diogenes.  Some  game, 
baseball.  Motion  pictures?  I don’t  know 
anything  about  them.  That’s  why  I suc- 
ceed. I just  use  common  sense  and  don’t 
worry  about  finding  out  what  the  matter  is 
with  our  industry.  New  York  is  a great 
city.  You  see  posters  in  front  of  the  speak- 
ing theatres  that  wouldn’t  be  tolerated  in  a 
‘shooting  gallery’  in  Tia  Juana. 

45  5^C  ^ 

Cranfield  & Clark  have  added  a scenario 
and  play  department  to  their  activities, 
therebv  creating  a precedent  as  this  is  the 
first  time  a state  right  distributing  organ- 


Keep Films  Out 
of  Politics:  Loew 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21. — “Keep 
pictures  out  of  politics,”  is  the  defi- 
nite and  emphatic  answer  of  Mar- 
cus Loew,  president  of  Loew’s,  Inc., 
and  Metro-Goldwyn,  to  every  ques- 
tion raised  by  the  coming  presiden- 
tial election. 

“Motion  pictures  are  entertain- 
ment, not  propaganda,  and  they 
must  be  kept  entertainment,  free 
from  propaganda,  if  they  are  to 
have  continued  prosperity,”  is  Mr. 
Loew’s  declaration. 

“As  a matter  of  principle,  as  well 
as  a matter  of  common  business 
sense,  propaganda  of  a political  na- 
ture should  have  no  place  on  Amer- 
ican motion  picture  screens.  It  will 
not  in  Loew  theatres,  and  I hope 
for  the  sake  of  the  whole  industry 
that  it  will  not  in  any  theatres,” 
Mr.  Loew  adds. 

“Any  medium  capable  of  reaching 
the  mUlions  who  attend  the  motion 
picture  theatres  in  this  country,  im- 
poses upon  those  who  regulate  it  a 
trust  that  is  much  too  significant  to 
be  given  over  to  political  propa- 
ganda, no  matter  of  what  sort. 
When  propaganda  creeps  into  en- 
tertainment, a divided  audience  will 
react  accordingly.  The  status  of 
the  entertainment  is  bound  to  suf- 
fer in  prestige,  in  dignity,  and  not 
the  least  at  aU,  at  the  box  office. 
We  cannot  afford  to  have  motion 
pictures  suffer  from  such  a cause. 
Keep  them  out  of  politics.” 


ization  has  entered  this  field  of  endeavor. 
This  department  will  be  supervised  under 
the  sale  management  of  Forrester  Harvey. 

Mr.  Harvey  has  enjoyed  an  enviable  repu- 
tation for  many  years  as  the  official  play 
and  scenario  reader  for  most  of  the  largest 
theatrical  managers  and  motion  picture  pro- 
ducers of  London.  Harvey  comes  to  Am- 
erica with  the  well  wishes  and  many 
promises  of  cooperation  of  several  Amer- 
ican directors  who  have  made  pictures  in 
England  in  the  past,  and  who  have  had 
occasion  for  Harvey’s  services  while  in  that 
country. 

The  objective  of  this  newly  formed  de- 
partment will  be  to  delve  into  all  sorts  of 
foreign  literature  for  the  nucleus  neces- 
sary for  practical  adaptation  for  the  screen, 
this  way  saving  the  scenario  departments 
of  the  various  producing  companies  a great 
deal  of  work.  This  new  department  will 
be  called  the  Cranfield-Clarke  & Harvey 
Scenario  and  Play  Department. 

* 

Buster  Keaton’s  new  comedy,  “The 
Navigator”,  which  is  the  cause  of  the  great- 
est amount  of  laughter  in  the  history  of 
the  Capitol  theatre,  is  being  held  over  for 
a second  week,  where  it  promises  to  repeat 
the  tremendous  popularity  it  has  enjoyed 
during  the  first  week. 

jK  * 

Martha  Wilchinski,  the  demon  press 
agent  of  the  Capitol  theatre,  is  the  author 
of  a new  waltz-ballad,  “No  Other  One  but 
You”,  which  has  been  accepted  for  publica- 
tion by  Waterson,  Berlin  and  Snyder.  Jean- 
ette Tourneur  is  the  composer.  Arrange- 
ments are  being  made  for  its  presentation 
on  the  stage  of  the  Capitol  at  an  early  date. 


Famous  Signs  Frazer 

NEW  YORK. — Robert  Frazer  has  been  signed 
to  play  leading  male  role  in  the  Paramount  pro- 
duction, “Miss  Bluebeard.”  in  which  Bebe  Daniels 
will  appear  as  star. 
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Robert  Lieber  (left),  president  of  First  National,  and  Richard  A.  Rowland,  general 


manager,  photographed  at  Atlantic  City  during  the  company’s  convention. 

Last  Year  Most  Prosperous 
in  First  National’s  History 

Executive  Sessions  Are  Held  in  New  York  Following 
Adjournment  of  Atlantic  City  Convention ; 
Watch  Production  in  East 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  October  21. — While  the  semi-annual  meeting  of  the 
First  National  executive  committee  and  franchise  holders  at  Atlantic  City 
is  now  a matter  of  history,  many  of  the  heavyweights  of  the  organization 
who  came  here  from  the  sessions,  are  still  in  New  York,  and  it  is  safe  to 
say  that  fully  as  much  film  history  is  being  made  here  as  was  made  at 
Atlantic  City. 

Probably  the  most  important  of  these  matters  was  the  settlement  of 
the  trouble  caused  by  the  threatened  invasion  of  the  Detroit  territory  by 
Balaban  & Katz. 

Katz  and  Kunsky  Brought  Together  on  Peace  Footing 

It  was  expected  that  this  would  precipitate  a bitter  fight  at  the  con- 
vention on  the  part  of  John  H.  Kunsky,  who  practically  controls  the 
Detroit  situation,  and  Samuel  Katz  of  the  Chicago.  The  fight  didn’t  come 
off  as  billed.  Instead  Katz  and  Kunsky,  both  of  whom  are  First  National 
franchise  holders,  were  brought  together  on  a peace  footing  with  the  result 
that  all  troubles  were  settled  amicablv. 


Many  Sales  Reported 
by  Lee- Bradford  Co., 
in  State  Right  Field 

^Sbecial  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21. — Business  is  good 
if  sales  recently  recorded  at  the  offices 
of  Lee-Bradford  are  a criterion  of  present 
conditions.  Among  recent  sales  are  the 
following ; 

Celebrated  Film  Exhibitors,  of  Minneapolis: 
“Heart  of  Alaska”,  “Passion’s  Pathway”,  Lights 
of  London”  and  “Lightning  Comedies”.  Cele- 
brated Film  Exhibitors,  Milwaukee:  “Red 

Heads”.  Progress  Features,  San  Francisco: 
“Heart  of  Alaska”,  “Passion’s  Pathway”  and 
'‘Lights  of  London”.  Imperial  Pictures,  Phila- 
delphia: “Heart  of  Ala^a”,  “For  Woman’s 
Favor”  and  “Passion’s  Pathway”.  First  Graphic 
Scandal”.  Peter  H.  White  Company:  “Heart  of 
Alaska”  for  the  Balkan  States,  and  “Venus  of 
the  South  Seas”  for  Mexico.  Sociedad  Generale, 
Argentina:  “Heart  of  Alaska”,  “For  Woman’s 
Favor”  and  “Pasoisn’s  Pathway”.  First  Graphic 
Exchange,  Buffalo : “Passion’s  Pathway”.  Griever 
Productions,  Chicago:  “Passion’s  Pathway”, 

“Lights  of  London”,  “The  Lightning  Comedies” 
and  “Slaves  of  Scandal”.  Security  Pictures, 
Cleveland:  “Passion’s  Pathway”  and  “Lights  of 
London”.  Apex  Film  Service,  Pittsburgh:  “Pas- 
sion’s Pathway”,  “Lights  of  London”  and  “A 
Pair  of  Hellions”.  Art  Film,  Washington: 
“Lights  of  London”.  Hi-Mark  Sales  “Lightning 
Comedies”  for  Australia.  Meyer  Fischer,  Geve- 
land:  “In  the  Shadow  of  the  Moon”,  “Image 
Maker”  and  “Who’s  Cheating?”  M.  D.  Martin, 
New  Orleans:  “In  the  Shadow  of  the  Moon’, 
“Lure  of  the  Yukon”  and  “Who’s  Cheating?” 
Cosmopolitan  F'ilm,  Boston:  “In  the  Shadow  of 
the  Moon”  and  “Paying  the  Price”.  Film  De 
Luxe,  Montreal:  “Is  Money  Everything”?  “Lure 
of  the  Yukon”.  S.  D.  Wilson  Co.;  “Lure  of  the 
Yukon”  for  France ' “Red  Heads”  for  Germany 
and  E.  Schloetzser,  Los  Angeles:  “Red  Heads”. 


Producers  Restrained 
From  Using  Mix  Name 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21. — Announcement 
is  made  by  Fox  that  the  Superior  Court 
of  California  has  upheld  the  company  in 
its  action  to  restrain  Art  Mix  Produc- 
tions, Inc.,  from  use  of  the  name  Mix  on 
motion  picture  accessories  and  in  adver- 
tising in  a manner  which  they  contend 
was  misrepresentation  designed  to  “cash 
in”  on  the  reputation  of  Tom  Mix,  the 
Fox  western  star.  The  court  has  held 
that  use  of  the  name  “Art  Mix”  in  large 
type  was  unfair  trade  competition,  it  is 
declared. 

It  was  contended  by  Fox  that  the  only 
claim  Art  Mix  Productions,  Inc.,  had  to 
the  name  Mix  was  that  one  of  the  mem- 
bers of  the  corporation,  who  was  neither 
an  actor  nor  a director,  bore  this  cog- 
nomen. Fox  officials  state  that  not  only 
the  producer  but  all  exhibitors  advertis- 
ing these  pictures  falsely  in  an  attempt 
to  line  them  up  with  the  popularity  of 
Tom  Mix,  are  liable  to  prosecution. 


Hudson  Exhibitor  Weds 

(Special  to  Exhibitors  Herald) 

HUDSON,  N.  Y.,  Oct.  21. — Samuel 
Hochstim,  part  owner  of  the  Star,  Hud- 
son, N.  Y.,  and  a former  representative 
for  Associated  Exhibitors  in  Albany,  for- 
sook the  ranks  of  bachelorhood  last  week 
and  wedded  a young  woman  from  this 
city.  Mr.  and  Mrs.  Hochstim  are  now 
on  their  honeymoon  by  motor  through 
New  England  and  Canada. 


Closes  Chicago  District 

J.  G.  Bachmann,  distribution  head  of 
B.  P.  Schulberg  Productions,  has  con- 
summated a deal  with  M.  H.  Hoffman, 
president  of  Renown  Pictures,  for  the 
handling  of  the  Preferred  product  in  the 
Chicago  territory  involving  distribution  of 
the  nine  Preferred  pictures. 


This  settlement  was  made  at  First 
National  home  offices  when  the  company 
officials  and  many  of  the  franchise  hold- 
ers returned  to  New  York.  Details  of  the 
settlement  are  printed  elsewhere  in  this 
issue  of  Exhibitors  Herald. 

Many  of  the  franchise  holders  exhib- 
ited great  interest  in  the  beginning  of 
First  National  production  in  the  East  and 
remained  over  in  New  York  for  the  open- 
ing of  work  at  the  Biograph  studios, 
which  v/as  commenced  yesterday  with 
two  units. 

Harmony  at  Atlantic  City 

It  is  generally  conceded  that  the  At- 
lantic City  meeting  was  the  most  peace- 
ful and  harmonious  in  the  history  of  the 
organization.  Not  the  least  responsible 
for  this  harmony  was  believed  to  be  the 
report  of  General  Manager  Richard  A. 
Rowland,  showing  that  the  past  year  was 


the  most  prosperous  in  First  National’s 
history,  and  that  the  outlook  for  the  fu- 
ture promised  only  more  prosperity. 

The  members  of  the  executive  commit- 
tee met  at  the  Ritz  Carlton  on  Friday  and 
during  that  and  the  following  day  held 
executive  .session.  Although  the  meeting 
of  the  franchise  holders  did  not  take  place 
until  the  following  Monday  many  of  the 
theatre  owners  arrived  at  the  seashore 
resort  on  Saturday,  with  the  bulk  of  the 
gathering  getting  there  on  Sunday. 

Many  Are  Registered 

Among  those  registered  at  the  Ritz  for 
the  sessions  were: 

Mr.  and  Mrs.  E.  M.  Asher,  May  Allison.  L.  L. 
Altman,  E.  Anger,  A.  IT.  Blank,  Colvin  Brown, 
H.  W.  Bruckner,  H.  ?I.  Bruenner,  D.  J.  Chatkin, 
.1.  B.  Clark,  Horace  F.  Clark,  Mrs.  John  Coyle, 
H.  M.  Crandall,  E.  A.  Eschmann,  Jacob  Fabian, 
A.  M.  Fabian,  Felix  F.  Feist,  J.  George  Feinberg, 
M.  L.  Finkelstein,  Mr.  and  Mrs.  William  Frost, 
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Samuel  Goldwyn,  A.  P.  Gordon,  Louis  Jacobson, 
Mr.  and  Mrs.  E.  B.  Johnson,  W.  A.  Johnston, 
James  Beecroft,  Samuel  Katz,  Mark  Kellogg,  John 
H.  Kunsky,  Col.  Fred  Levy,  Mr,  and  Mrs.  Sol 
Lesser,  Robert  Lieber,  James  R.  Grainger,  Mr. 
and  Mrs.  J.  D.  Williams,  Mrs.  Ralph  Davis,  Mem- 
phis, Tenn.,  Hawley  Turner,  Edwin  J.  Loeb,  Mr. 
and  Mrs.  Allen  A.  Lowens,  E.  Mandelbaum,  John 
E.  McCormick,  R.  E.  Mooney,  Guy  Morgan, 
Joseph  Moskowitz,  M.  J.  O’Toole,  C.  S.  Pinker- 
ton, E.  V.  Richards,  Jr.,  Walter  A.  Roselle,  W.  R. 
Kothacker,  Mr.  and  Mrs.  R.  A.  Rowland,  Thomas 
Saxe,  Joseph  M.  Schenck,  H.  Schwalbe,  Harry 
Sigmond,  Charles  S.  Skouras,  Sam  Spring,  B.  F. 
Stapelton,  Mrs.  Florence  Strauss,  George  W. 
Trendle,  L.  A.  Weingarten,  Ida  Wilder. 

President  O’Toole  Talks 

In  an  address  delivered  by  M.  J. 
O’Toole  at  the  meeting  on  Wednesday, 
October  15,  the  president  of  the  M.  P.  T. 
O.  A.  called  attention  to  the  necessity  of 
theatre  owners  becoming  familiar  with 
the  fundamentals  associated  with  the 
ownership  and  development  of  theatres, 
and  that  unless  there  was  a definite  un- 
derstanding on  their  part,  of  the  exact 
position  the  theatres  occupied  in  the  com- 
munity and  the  kind  of  service  and  enter- 
tainment the  same  should  provide,  that  it 
would  be  very  difficult  to  attain  that  de- 
gree of  perfection  which  would  otherwise 
be  within  their  reach. 

He  asked  them  to  give  special  consid- 
eration to  the  service  they  could  render 
the  community,  as  it  was  one  of  the  fun- 
damental elements  of  business  as  well  as 
social  relationship,  that  unless  something 
was  given  to  the  community  nothing 
could  be  expected  from  the  community. 

Mr.  O’Toole  laid  special  stress  on  the 
facts  that  official  and  public  good  will 
were  the  greatest  assets  of  the  business 
and  that  theatre  owners  should  constantly 
aim  to  secure  these  elements  in  as  abun- 
dant a fashion  as  circumstances  would 
permit. 

Mr.  O’Toole  complimented  First  Na- 
tional on  its  finely  shaped  business  system 
now  in  operation,  which,  he  said,  served 
a great  purpose  in  the  industry.  He  de- 
clared that  all  were  moving  upward  and 
onward  and  that  the  trend  through  every 
division  of  the  motion  picture  industry 
was  progressive  and  constructive. 

Public  Service  Is 

Keynote  of  Meet 
at  Saginaw,  Mich, 

(Continued  from  page  39) 

the  Bancroft  hotel.  Charles  Q.  Carlisle 
of  the  Mecca-Palace  theatre,  Saginaw, 
was  in  charge  of  the  entertainment  and 
introduced  city  attorney,  Frank  A.  Picard, 
as  toastmaster.  Through  the  courtesy  of 
W.  S.  Butterfield  and  the  Bijou  theatre 
enterprises  several  vaudeville  acts  inter- 
spersed the  speeches. 

Mr.  Denniston  announced  the  winners 
at  the  morning  golf  tournament  and  again 
spoke  on  the  importance  of  promoting 
public  good  will.  Joseph  Dannenberg  of 
Film  Daily  gave  an  interesting  talk  on 
what  the  exhibitors  might  expect  from 
booking  combinations  if  they  continue  to 
spread.  He  was  roundly  applauded. 

Michael  A.  Gorman,  editor  of  the  Sag- 
inaw Neivs,  advised  the  exhibitors  to  do 
everything  they  could  to  build  good  will 
in  their  communities.  He  humorously 
referred  to  President  Coolidge  as  having 
entered  the  field  of  silent  drama.  He  also 
advised  the  exhibitors  to  be  truthful  in 
their  advertising. 

Reichenbach  told  several  timely  jokes 
and  was  followed  by  George  W.  Welsh, 
speaker  of  the  Michigan  house  of  repre- 
sentatives during  the  last  session  and  now 
running  for  lieutenant  governor  of  Mich- 
igan. He  warned  the  exhibitors  to  be  on 
their  guard  against  a proposed  income 
tax  law,  and  asked  them  to  take  greater 


Albert  E.  Smith,  president  of  Vitagraph, 
and  Mrs.  Smith  (Jean  Paige)  sail  on 
Berengaria  for  Europe. 


Author  and  Producer 
Will  See  Prem  iere  of 
Production  Abroad 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21.— When  “Cap- 
tain Blood”  opens  for  its  premiere  in 
London  three  unusually  interested  spec- 
tators may  be  expected  to  be  found  in 
the  audience.  They  will  be  Albert  E. 
Smith,  producer  of  the  Rafael  Sabatini 
story,  Jean  Paige,  his  wife,  who  stars 
in  the  production  and  the  author  himself. 

Mr.^  Smith  sailed  last  week  on  the  Ber- 
engaria to  be  on  hand  for  the  opening 
and  to  renew  acquaintance  with  the  au- 
thor from  whom  he  last  year  purchased 
the  screen  rights  to  “Captain  Blood.” 

Air.  and  Mrs.  Smith  will  be  abroad  for 
about  five  weeks.  They  plan  to  visit 
various  Vitagraph  offices  on  the  contin- 
ent. 


interest  in  politics,  not  as  an  association, 
but  individually. 

Judge  Alfred  .t.  Murphy,  former  counsel 
for  the  M.  P.  T.  O.  M.,  gave  the 
assembled  exhibitors  several  good  tips 
.m  point  of  law.  He  was  followed  by 
Charles  C.  Pettijohn  general  counsel  for 
M.  P.  P.  D.  A.  who  talked  on  the  evils 
of  _ booking  combinations  and  circuits 
which  are  being  formed  all  over  the 
country.  Mr.  Pettijohn  paid  a splendid 
tribute  to  President  Denniston  for  his 
work  before  the  ways  and  means  com- 
mittee at  Washington. 

Congressman  “Bob”  Clancy  of  Detroit 
closed  the  meeting  with  several  stories 
and  complimented  the  Michigan  exhibi- 
tors upon  their  fine  organization. 

Wednesday’s  Session 

The  meeting  on  Wednesday  followed 
an  automobile  trip  to  the  central  foundry 
of  General  Motors  Corporation,  where  a 
ham  and  egg  breakfast  was  served. 
George  W.  Burhans  talked  to  the  theatre 
men  on  insurance  and  William  Slocum, 
a Detroit  exhibitor,  urged  the  association 
to  build  its  own  office  building.  A com- 
mittee was  appointed  to  look  into  it. 

The  various  committees  reported  at  the 
final  session  of  the  theatre  owners, 
Charles  Carlisle  for  the  association  activ- 
ities committee;  Col.  W.  S.  Butterfield, 


secretary  of  ways  and  means  committee; 
J.  E.  Stoker  for  the  resolutions  committee 
and  H.  M.  Richey  for  general  business 
committee. 

The  dues  for  1925  were  fixed  as  fol- 
lows: Theatres  seating  250  $10;  500  seats 
$25;  under  1,000  seats,  $50;  under  1,500 
seats  $75;  and  over  1,500  seats  $100.  Mr. 
Stoker  read  a resolution  on  block  booking 
which  urged  exhibitors  to  patronize  ex- 
changes who  have  not  adopted  the  block 
booking  plan. 

James  Ritter  reported  for  the  budget 
committee  and  Joseph  Dannenberg  ad- 
dressed them  on  his  recent  trip  to  Hol- 
land. It  was  voted  to  hold  the  next  con- 
vention at  the  Hotel  Pantlind,  Grand 
Rapids. 

Following  are  those  who  registered  at 
the  convention. 

Samuel  Brown,  Detroit;  E.  S.  Brewer  and 
wife,  Owosso ; James  Baehr,  Detroit ; W.  Brown, 
Grand  Rapids;  W.  S.  Butterfield,  Battle  Creek: 
Aj  J.  Berube,  East  Tawas ; H.  A.  Bird  ana 
wife,  Grand  Rapids ; Geo.  Birdsey  and  wife, 
Shelby ; Arthur  Baehr  and  wife,  Detroit ; C.  R. 
Beechler,  St.  Johns;  W.  W.  Buton,  Port  Huron; 
T.  Bouldin,  St.  Charles;  Frank  Baker  and  wife, 
Marine  City;  John  Cutler,  Detroit;  G.  A.  Cross, 
Battle  Creek;  L.  Chapman,  Caro;  Mrs.  W.  J. 
Carter,  Croswell;  W.  A.  Cassidy,  Midlancl;  D. 
Clark  and  wife,  Grand  Rapids;  Claude  Cady, 
Lansing;  Louis'  Cohen,  Detroit;  J.  B.  Carr, 
Saginaw;  Chas.  Carlisle,  Saginaw;  J.  Christen- 
sen, Sandusky;  C.  J.  Donlin  and  wife,  Detroit; 
Fred  DeLodder  and  wife,  Detroit;  Jos.  Dabek 
and  wife,  Saginaw;  F.  R.  Dodge,  Scottville;  J. 
R.  Denniston,  Monroe;  R.  W.  Eberhard,  Royal 
Oak*  Tom  H.  Ealand  and  Wife,  Grand  Rapids; 
A.^  Eiseman,  Flint;  K.  Kirkpatrick,  Chicago;  H. 
Kirchner,  Detroit;  R.  Fisher  and  Wife,  Detroit; 
Pete  Frank  and  wife,  Jackson;  James  Fusheanes, 
Jackson;  Glenn  Fleser  and  wife.  Grand  Rapids; 
A.  Goldstein,  Detroit;  W.  C.  Green,  Bellaire ; 
L.  Gray,  Detroit;  F.  H.  Guy  and  wife,  Tecuraseh ; 
Frank  Joslin  and  wife,  Belding;  H.  Keenan  and 
wife,  Detroit;  Geo.  Wilbur  and  wife,  Pontiac; 
J.  G.  Kessell.  Oxford;  J.  Kulms,  Grand  Rapids; 
W.  Kramer,  Detroit;  Kimmell  Bros.,  Royal  Oak; 
R.  E.  Lynch,  Detroit;  Vernon  Locey  and  wife, 
Howell;  Tom  Lancaster  and  wife,  Detroit;  T.  D. 
Williams  and  wife,  Detroit;  W.  S.  McLaren, 
Jackson;  E.  V.  McGrath,  Detroit;  J.  B.  Mc- 
Laughlin, Midland;  Fred  Martin,  Detroit;  J. 
Markovich,  Detroit;  Geo.  Marr,  Saginaw;  C.  A. 
Miller  and  wife,  Alma;  J.  E.  Nibes,  Detroit; 
Harvey  Nelson,  Newberry;  Geo.  Olson,  Grayling; 
C.  W.  Porter  and  wife.  Detroit;  Fred  Preston  and 
wife,  Detroit;  H.  O.  Pierce,  Detroit;  Clare  Gard- 
ner, Detroit;  L.  Parliament,  Deckerville;  A.  J. 
Petersmark.  Detroit;  Jos.  Portell,  Detroit;  A. 
Ruttenberg,  Detroit;  James  C,  Ritter  and  wife, 
Detroit;  D.  Richards,  Detroit;  A.  Robinson, 
Detroit;  Max  Roszkoski,  Grand  Rapids;  Ed. 
Reeves  and  wife.  Paw  Paw;  H.  S.  Rob- 
bins, Grand  Haven;  H.  C.  Reinhardt,  Bay 
City;  A.  Schroeder,  Onekama;  Geo.  Spaeth, 
Grand  Rapids;  G.  G.  Shipley,  Harbor  Beach; 
Steve  Springett,  Jackson ; P.  C.  Schram  and  wife, 
Kalamazoo,  Paul  Schlossman,  Muskegon;  J.  E. 
Stocker,  Detroit;  Wm.  Schulte,  Detroit;  W. 
W.  Slocum,  and  wife,  Detroit;  B.  Sargent, 
West  Branch;  Geo.  Sampson,  Detroit;  C. 
H.  Schuckert  and  mother.  Bad  Axe ; Chas. 
Sterns,  Rochester;  Smith  Brothers,^  Carsonville ; 
Florence  Signor,  Ypsilanti;  M.  Teitle,  Detroit; 
Wesley  Thiel,  Pigeon;  E.  Vetter,  Homer;  Floycl 
Wadlow  and  wife,  Detroit;  Louis  Wisper,  De- 
troit; Frank  Wetsman  and  wife,  Detroit;  B.  R. 
Williams,  Detroit;  Fred  Wuerth  and  wife,  De- 
troit; G.  L.  Miller,  Grand  Rapids;  H.  B.  Boch- 
oven.  Grand  Rapids;  Sam  Ackerman,  Detroit; 
Harry  Angell,  Adrian ; Mrs.  Alexander,  Ionia ; 
Ray  Anderson,  Jackson;  A.  F.  Affelt,  St.  Louis; 
C.  B.  Hill  and  wife,  Lake  Odessa;  Mrs.  F.  A. 
Henskey,  Mulliken ; J.  F.  Hileman  and  wife, 
Mt.  Pleasant;  Mr.  and  Mrs.  C.  M.  Hurd,  Grand 
Rapids;  Mr.  and  Mrs.  Callahan,  Grand  Rapids; 

J.  B.  Hunter,  Charlotte;  Wm.  London,  Detroit. 


Loew  Will  Build  New 

Theatre  in  St,  Louis 

(Special  to  Exhibitors  Herald) 

ST.  LOLTIS,  MO.,  Oct.  21. — Marcus 
Loew  will  build  a new  vaudeville  theatre 
in  down-town  St.  Louis  to  cost  upwards 
of  $1,000,000.  One  site  for  the  house  has 
been  taken  under  option,  but  has  not 
been  revealed  publicly  because  the  pre- 
liminary arrangements  for  the  transfer  of 
title  have  not  been  perfected.  Two  other 
cities  are  also  under  consideration  for  the 
new  house. 

A definite  announcement  that  he  would 
build  in  St.  Louis  was  made  by  Loew 
personally  during  a brief  visit  to  St- 
Louis,  and  following  an  inspection  of  his 
new  Loew’s  State  theatre  at  Eighth  street 
and  Washington  avenue. 
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THE  THEATRE 

O^ASDepartment  of  Practical  Showmanship 


Ace  Berry  Stages 
“Surprise  Week” 

Ace  Berry,  popular  manager  of  the 
Circle  theatre  at  Indianapolis,  instituted  a 
novelty  in  photoplay  presentations  when 
the  First  National  attraction  “In  Every 
Woman’s  Life’’  was  the  attraction.  Mr. 
Berry  gave  the  week  the  name  of  “sur- 
prise week”  and  did  not  use  the  name  of 
the  picture. 

Often  times  surprise  packages  are  “poor 
buys,”  but  Ace  Berry’s  surprise  is  de- 
clared to  have  entirely  satisfied  every  one. 
Newspapers  in  their  reviews  did  not 
divulge  the  name  of  the  feature  and  co- 
operated in  all  possible  ways. 


Clothes  Tieup 
for  “Peter  Pan” 

Seldom  has  a manufacturer  on  the 
other  side  of  a motion  picture  tie-up 
shown  the  readiness  for  co-operation  that 
has  been  evinced  by  the  manufacturers  of 
Peter  Pan  Kid  Clothes  who  look  for- 
ward to  enormous  success  for  their  re- 
tailers when  Paramount’s  “Peter  Pan” 
is  released,  the  producing  company  states. 

The  tie-up  between  Paramount  and  the 
Peter  Pan  Kids  Clothes  company  is  the 
engineering  of  Leon  J.  Bamberger  assis- 
tant manager  of  the  division  of  exploita- 
tion. 

Showing  how  the  clothing  company 
regards  the  importance  of  this  co-oper- 
ative arrangement,  is  a two  page  adver- 
tisement in  “The  Boys  Outfitter,”  the 
trade  paper  to  the  garment  retailers  which 
the  entire  plan  of  co-operation  is  laid 
open  so  that  dealers  in  children’s  cloth- 
ing can  benefit  by  the  national  advertis- 
ing that  this  hook-up  will  produce. 


Bookmark  Halts 
Film  Story  Readers 

Placing  15,000  book  marks  in  books 
taken  from  the  Cleveland  Public  Library 
proved  a real  go-get-’em  stunt  for  the 
State  Theatre’s  engagement  of  “Yolanda,” 
the  Marion  Davies  Cosmopolitan  special, 
in  the  Ohio  city. 

Put  over  by  C.  C.  DeardourfT,  Metro- 
Goldwyn  exploiteer,  the  stunt  was  a novel 
method  of  bringing  the  big  feature  to  the 
notice  of  15,000  Clevelanders  who  would 
be  most  interested  in  the  screen  version 
of  the  famous  Charles  Major  novel. 

_ The  library  also  made  special  displays 
of  stills  from  the  picture  in  wing  cases, 
show  cases  and  wall  cases.  The  State 
theatre  reciprocated  by  calling  attention 
on  the  trailer  it  ran  in  advance  of  the 
showing  to  the  book’s  being  available  at 
the  public  librar}^  A large  painted  ban- 


ner on  the  production  was  placed  atop 
the  marquee  of  the  Colonial  Theatre  on 
Superior  Street,  in  the  business  section. 


Personal  Cards 
Exploit  “Wine” 

Arthur  Janisch,  Universal  exploiteer 
working  with  the  management  of  the 
America  theatre  in  Denver,  Colorado,  in 
exploiting  the  Universal  Jewel  produc- 
tion “Wine,”  used  the  theatres  mailing 
list  and  sent  out  a postal  card  reading 
as  follows: 

“Dear  Old  Pal;  It  has  been  a long,  dry  sum- 
mer, yes,  indeedy!  Take  a tip  from  me.  You'll 
find  ‘WINE;’  bubbling,  sparkling,  exhilarating  100 
percent  proof  wine,  with  a kick  and  advertised 
at  the  America  theatre  beginning  Saturday,  Sep- 
tember 13,  your  lucky  day.  It’s  real  stuff — plan 
on  a large  evening.  No  headache  next  day.  Yours 
for  liberty  and  a good  time. 

“P.  S.  Bring  the  wife.” 

I hese  cards  were  written  in  pen  and 
ink  and  mailed  to  all  on  the  theatre’s 
mailing  list  as  well  as  to  a special  list  of 
names  taken  from  the  local  directory.  A 
card  such  as  this  with  a personal  touch 
does  a lot  to  get  the  people  out  and  to 
your  theatre  and  the  cost  is  very  little. 
It  IS  said  to  have  worked  wonders  for 
the  American  theatre. 


Uses  Big  Book 
on  Wright  Story 

The  Empress  Theatre,  one  of  the 
Strand  Amusement  company’s  houses  at 
Owensboro,  Ky.,  used  a huge  book  to 
exploit  Harold  Bell  Wright’s  novel, 
“When  a Man’s  a Man,”  at  that  theatre 
for  a three-day  engagement.  This  replica 
of  the  novel  was  made  and  stationed 
alfout  the  theatre  for  nearly  a week  be- 
fore time  for  the  opening  of  the  engage- 
ment. It  attracted  much  attention,  oc- 
casioning many  to  go  to  the  bookstore 
and  buy  it  before  the  showing  of  this 
First  National  release. 

The  book,  which  was  painted  red,  with 
white  title  plate  and  advertising  space 
for  the  theatre,  was  about  ten  feet  high. 
For  a day  or  so  the  book  was  placed 
at  the  middle  of  the  lobby  of  the  theatre 
so  that  people  had  to  pass  it  coming  and 
going.  The  days  of  the  showing  it  stood 
on  the  sidewalk  near  the  curbing. 


Cruze  Films  Gets 
Important  Tieup 

When  Balaban  & Katz  sliowed  Para- 
mount’s “The  Covered  Wagon”  at  the 
Roosevelt  theatre,  Chicago,  one  of  the 
most  outstanding  features  of  the  entire 
campaign  was  a window  display  in  Mar- 
shall Field’s  store  which  has  never  before 
been  swung  into  line  for  co-operation 
with  a picture  engagement.  The  window 


was  given  over  to  featuring  a toy  wagon, 
about  the  size  of  a kid’s  express  wagon, 
which  had  been  made  up  as  a “Covered 
Wagon”  with  a canvas  top  on  which 
“Covered  Wagon  Jr.  model  ’49”  had  been 
stenciled  in  black. 


Jackie’s  Double 
Still  Good  Stunt 


there  promise  to  be  Coogan  Imperson- 
ation Contests.  Selma,  Alabama,  had  its 
first  Coogan  similarity  contest  with  the 
engagement  there  at  the  Academy  of 
Music  of  the  new  Metro-Gold wyn  pic- 
ture, Little  Robinson  Crusoe.” 

C.  D.  Haug,  exploiteer,  had  all  the  con- 
testants—about  200  of  them— line  up  in 
tront  of  the  office  of  the  Selma  Times 
journal.  There  the  winners  were  selected 
three  of  them  small  girls — and  then  the 
whoffi  crew  paraded  down  Broad  street 
to  the  Academy  of  Music  to  see  “Little 
obinson  Crusoe.  A bass  drum  and  the 

tfirtfiSre.^  procession  to 


Traffic  Police 
Aid  “Sea  Hawk” 

An  unusually  diversified  campaign  was 
used  by  the  Capitol  Theatre,  Des  Moines, 
for  the  exploitation  of  First  National’s 
The  Sea  Hawk.”  The  drive  was  staged 
by  Manager  A.  G.  Stolte  and  A1  Sobler, 
Midwest  exploitation  representative  for 
First  National,  who  used  about  every 
angle  known  to  picture  promotion. 

One  of  the  unusual  stunts  worked  was 
the  distribution  cf  twenty  thousand 
folders  listing  new  traffic  regulations  that 
had  just  been  instituted  by  the  Police 
Department,  with  one  page  devoted  to 
an  ad  for  “The  Sea  Hawk.”  Every 
traffic  cop  in  the  cit’^  was  given  a supply 
by  headquarters  with  instructions  to  pass 
them  out  to  motorists.  So  effective  was 
the  distribution  of  the  folders  that  the 
supply  was  exhausted  in  four  days  with 
the  Chief  of  Police  sending  in  a hurry 
call  for  more. 

The  entire  staff  of  Capitol  ushers  was 
costumed  as  pirates  and  sent  in  to  the 
business  districts  distributing  advertising 
blotters  in  office  buildings  and  stores. 

Several  book-store  tie-ups  were  ob- 
tained, one  big  department  stcxre  going 
further  than  the  others  by  having  heralds 
calling  attention  to  the  picture  and  the 
book  wrapped  in  all  parcels  for  five  days 
preceding  the  showing  of  the  picture. 
A bannered  street  car  was  also  used, 
while  a mailing  list  of  ten  thousand  was 
circularized  with  a special  mailing  card 
arranged  along  teaser  lines  announcing 
the  coming  of  “the  most  fascinating  char- 
acter you’ve  ever  met.” 
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Copy  Service 
For  Exhibitor 
House  Organs 

House  organ  or  newspaper 
publication  rights  to  this 
copy  is  granted  exhibitors  by 
the  “Herald”  herewith. 


{NOTE:  The  folloiv'uui  editorial  eopy 
units,  published  originally  in  previous  issues, 
are  reprinted  for  the  benefit  of  exhibitors 
recently  becoming  interested  in  house  organ 
publication.) 

LET  US  KNOW 

IT  is  a curious  fact  that  purcliasers  of 
theatre  entertainment  do  not  follow 
the  established  shopping  procedure  ob- 
served in  their  relations  with  other  busi- 
ness houses.  When  a purchase  is  un- 
satisfactory, complaint  is  seldom  made 
and  adjustment  practically  never  is  asked. 
When  a purchase  is  unusually  satisfac- 
tory, on  the  contrary,  special  mention  is 
made  of  the  fact  in  a majority  of  cases. 

Whereas  most  business  concerns  would 
be  glad  to  trade  buyer  attitudes  with  the 
theatre,  this  apparently  pleasant  lack  of 
protest  in  reality  deprives  the  manage- 
ment of  guidance  worth  a great  deal  to 
itself  and  to  its  patrons.  Unaware  of  its 
mistakes,  and  every  concern  makes  mis- 
takes occasionally,  it  encounters  unwar- 
ranted difficulty  in  their  rectification. 

Because  of  this  condition,  the  manage- 
ment asks  that  patrons  let  us  know  the 
bad  as  well  as  the  good  news  about  our 
programs.  We  ask  this  in  the  interests 
of  the  ascending  scale  of  merit  essential 
to  progress  and  satisfaction. 


ADVERTISING  HONESTY 

The  motion  picture  industry  is  deal- 
ing summarily  at  this  time  with  two 
or  three  isolated  cases  of  very  bad  ad- 
vertising on  the  part  of  certain  exhibit- 
ors. Much  as  we  regret  to  publish  the 
fact  that  this  has  been  made  necessary  in 
these  remote  cases,  we  could  not  other- 
wise mention  with  modesty  the  advertis- 
ing record  of  this  theatre  and  other  the- 
atrical institutions  in  this  city,  nor  point 
out  that  these  are  the  only  cases  re- 
corded in  at  least  half-a-dozen  years  of 
keen  theatrical  competition. 

Advertising  honesty  is  a basic  neces- 
sity to  permanent  theatre  success  and  the 
motion  picture  theatre,  by  virtue  of  its 
constituency  the  most  permanent  of  all 
theatres,  has  had  a leading  part  in  bring- 
ing theatrical  advertising  of  all  kinds  to 
the  present  high  standard. 


LIGHTING 

Lighting  is  an  important  question 
in  the  home  and  a more  important 
one  in  the  theatre.  In  the  home  there 
are  from  two  to  half  a dozen  individuals 
to  be  satisfied.  In  the  theatre  there  are 
thousands. 

Years  of  study  and  experiment  have 
produced  theatre  lighting  equipment  per- 
mitting the  widest  possible  range  in  color 
and  degree  of  illumination.  By  use  of 
this  equipment  we  have  found  it  pos- 
sible to  so  regulate  the  lighting  in  this 
theatre  that  it  is  at  all  times  adequate 
and  at  no  time  evident.  Our  patrons 
enjoy  perfect  illumination  without  hav- 
ing it  called  to  their  attention — without 
knowing  it.  That  is  just  another  of  the 
many  important  little  reasons  why  emu 
like  our  theatre  best. 


TN  the  interests  of  the  service  and  so 
that  utmost  efficiency  may  be  at* 
tained,  exhibitors  usingr  theaine  copy 
provided  by  this  department  are  re- 
quested to  submii  specimens  of  all 
published  material  containing  saf/ne.  If 
for  any  reason  reproduction  is  not  de- 
sired, such  contributions  will  be  re- 
garded as  confidential. 


THERE  IS  NO  BEST 

PATRONS  frequently  tell  us,  “That  is 
the  best  show  you  ever  had.”  Very 
seldom  do  they  say  this  about  the  show 
which  we,  at  that  time,  consider  the 
best.  And  not  infrequently  these  same 
patrons  seek  us  out  again  to  tell  us  the 
same  thing  about  yet  another  show. 

.A.S  a matter  of  fact,  there  is  no  best. 
The  show  you  like  best  may  bore  your 
neighbor.  The  show  he  likes  may  put 
you  to  sleep.  Altogether,  it  is  a matter 
of  opinion,  and  a changing  opinion  at  that, 
that. 

These  are  the  facts  we  face  when  book- 
ing pictures  for  your  entertainment.  Our 
selection,  therefore,  must  be  based  mainly 
upon  such  factors  as  would  seem  to  indi- 
cate that  we  are  buying  the  best  enter- 
tainment available.  Guided  by  informa- 
tion you  have  given  us  as  to  your 
general  preferences,  we  pay  the  price  de- 
manded for  the  best  and  see  that  we  re- 
ceive what  we  order.  We  cannot  do 
more,  nor  can  anyone. 


“YOUR  MONEY  BACK” 

Business  houses  of  various  kinds 
make  great  display  of  the  line,  “Sat- 
isfaction Guaranteed  or  Your  Money 
Back.”  The  (blank)  theatre  never  has 
considered  it  necessary  to  thus  publicly 
pledge  adherence  to  a fundamental  rule 
of  modern  business  operation. 

This  theatre’s  clientele  knows,  although 
it  has  not  been  told,  that  the  manage- 
ment is  not  merely  willing  but  anxious 
to  refund  ticket  purchase  price  to  anyone 
not  satisfied  with  entertainment  offered. 
It  is  not  necessary  to  advertise  common 
business  honesty.  In  fact,  such  adver- 
tising tends  to  breed  doubt  rather  than 
inspire  confidence. 


House  Organ 
Exchange 

£.  £.  BAIR,  State  theatre,  Uhrichs- 
ville,  O. 

FRANK  H.  BURNS,  Orlando  £n- 
terprises,  Inc.,  Orlando,  Fla. 

T.  L.  LITTL£,  Majestic  theatre, 
Camden,  S.  C. 

M.  MacL£OD,  Wolverine  theatre, 
Saginaw,  Mich. 

£ARL  D.  MASS£Y,  Texas  theatre, 
Killeen,  Texas. 

£DGAR  A.  MOSS,  Moss  Advertis- 
ing Agency,  Marion,  Ind. 

£.  H.  RANDALL,  Liberty  theatre, 
Condon,  Ore. 

S.  STI£F£L,  Roxboro  theatre, 
Philadelphia,  Pa. 

Entry  of  name  in  above  list  signifies 
■willingness  to  exchange  theatre  house  or- 
gans with  all  applicants. 


(Name)  . 
(Theatre) 
(City)  . . 
(State) 


What  Showmen 
Are  Doing  to 
Get  Business 

A phototype  survey  of  cur- 
rent exhibitor  business  ef- 
fort, with  pictures  upon  the 
accompanying  pages. 


Simplicity  has  its  virtues  and  they  are 
man3^  Prologues  are  not  excepted  in 
this  ruling.  The  Luxor  theare.  New 
York,  presenting  “The  White  Moth”, 
used  two  men  and  a girl  in  a simple  song 
and  dance  number  before  a drop.  The 
photograph  of  the  prologue  could  not  be 
mistaken  for  anything  else  than  just  what 
it  is.  That’s  much  more  than  can  be 
said  for  nine-tenths  of  the  prologues  these 
days. 

* * * 

In  Sudbury,  Ont.,  Canada,  the  Regent 
theatre  sent  out  a float  for  “When  a 
Man’s  a Man”  and  staged  the  hanging 
episode  at  frequent  stops.  If  the  idea 
is  a bit  sensational,  it  is  also  unique  and 
unusual.  And  that  tree  would  suspend 
a man  anyway. 

* * * 

Irving  Sinclair,  artist,  painted  eight  oils 
for  the  Warfield,  San  Francisco,  in  prep- 
aration for  the  run  of  “Yolanda”.  The 
lobby  thus  obtained  was  rich  indeed, 
perhaps  in  a measure  forecasting  the 
motion  picture  lobby  of  the  future. 

* * * 

Edward  L.  Hyman’s  prologue  for  “Sin- 
ners in  Heaven”  at  the  Mark  Strand, 
Brooklyn,  looks  a good  deal  like  Edward 
L.  Hyman’s  prologue  for  “The  Idol 
Dancer”  (Remember  that  one?)  and  pos- 
sibly other  pictures  with  similar  locale. 
But  locale  is  locale  and  there’s  nothing 
else  to  do  about  it.  And  the  locale  in 
this  instance  usually  is  good  for  a suc- 
cessful prologue. 

* * * 

Charles  Peterson,  Windsor  theatre, 

Hampton,  la.,  believes  in  Tom  Mix  and 
his  pictures.  When  he  advertises  a Mix 
picture  he  entrusts  the  details  to  no  one 
else.  He  mounts  a local  Tony  and  im- 
personates the  Western  star  upon  Hamp- 
ton streets  himself. 

* * + 

Ace  Berry,  Circle  theatre,  Indianapolis, 
did  not  to  our  knowledge  say  that  the 
posters  for  “The  Sea  Hawk”  were  “the 
biggest  ever  used  for  a motion  picture”, 
but  they  may  be  at  that.  Anyway,  the)' 
were  big  enough,  certainly,  and  the 
photograph  gives  a good  idea  of  their 

size.  Art  Director  B.  F.  Caldwell  of  the 
Circle  painted  them  and  is  seen  scrutiniz- 
ing his  work. 

^ ^jc  :jc 

A diary  of  tremendous  dimensions  with 
a single  entry  on  each  page,  was  one  of 
the  interesting  advertising  attractions 
used  by  the  Palace  theatre  at  San  An- 
tonio, Texas,  the  week  “Secrets”,  was 
featured. 

This  diary  never  failed  to  have  a crowd 
of  interested  readers  clustered  around  it, 
the  entire  week  that  Norma  Talmadge 
was  appearing  in  “Secrets”. 

The  diary  was  made  up  of  Bristol 
board,  the  large  sheets  of  finished  white  ^ 
cardboard  used  by  artists  and  poster  ” 
makers.  Each  page  had  a single  entry 
on  it,  printed  in  large  letters  by  hand. 
The  leaves  of  cardboard  were  clamped 
together  in  a way  that  admitted  of  their 
being  turned  over  easily. 
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3 “The  Sea  Hawk^*  (Metro  Goldwyn) 


6.  “Peter  Pan’*  (Paramount) 


ILLUSTRATING  “WHAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS” 


1.  An  exploitation  Arab  advertising  “The  Arab”  for  the 
Tivoli  theatre,  Beaumont,  Texas. 

2.  This  is  the  way  the  Metropole  theatre,  Dublin,  Ireland, 
exploited  “The  Eternal  City.” 

3.  A board  spread  of  proportions  used  by  the  Oklahoma 
City  Empress  for  “The  Sea  Hawk.” 


4.  Sporting  goods  window  advertising  “The  Last  of  the 
Duanes”  for  the  Terminal,  Newark. 

5.  Paramount  is  circuiting  this  covered  wagon  through 
the  Southwest  territory,  exploiting  the  picture. 

6.  A “Peter  Pan”  clothing  display  sowing  publicity  for  the 
picture  before  it  is  made. 
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‘‘Dumb's  the  Word" 

A SATIRICAL  SERIAL 

By  J.  W.  BETTERSWORTH 

(Istrione  Theatre,  Jackson,  Miss.) 


PART  THREE 

SO  successful  have  I been  in  my  recent 
efforts  in  stunt  adv.  that  I am  moved 
to  tell  you  of  one  that  I used  on  “Fool’s 
Highway,’’  much  to  my  own  good  fortune. 
The  title  was  a great  one,  too,  and  I 

readily  happened  upon  a happy  idea  in  the 
way  of  sensational  publicity. 

When  the  day  of  the  showing  arrived  I 
stretched  a small  steel  wire  across  the 
sidewalk  about  six  (6)  inches  from  the 
surface  and  stationed  a small  boy  near  by 
with  a whiskbroom  in  one  hand  and  an 
armful  of  heralds  in  the  other. 

If  you  are  not  ahead  of  my  story,  I 

will  tell  you  that  it  was  not  long  before 

we  had  quite  a crowd  gathered  about  us, 
and  things  began  to  happen  right  along. 

And  happen  they  did,  for  when  a good 
citizen  passed  by,  he  would  invariably  trip 
on  the  little  wire  and  sprawl  awkwardly 
but  speedily  upon  the  pavement,  much  to 


Do  YOU 
Feel  Like 
A FOOL? 

If  you  do  this  is  a wonderful  oppor- 
tunity to  see  YOUR  picture. 


FOOL’S 

HIGHWAY 


The  greatest  gamut  of  acrobatic 
emotion  ever  filmed  in  the  history 
of  the  screen. 

IN  THE  CAST 

The  U.  S.  Cavalry 
The  Salvation  Army 
Ziegfeld  Follies  Girls 
House  ol  David 

3.000  Covered  Wagons 

5.000  Buffalo 

8.000  Indians 

1.000  Horses 

10.000  Fools 

See  them  all  in — 

THE  GREATEST  SHOW  ON 
EARTH 


—COUPON— 

With  no  obligation  on  my  part  I 
present  this  coupon  and  25  cents  and 
expect  to  receive  one  (1)  admission 
to  “FooPs  Highway’*  at  the  Istrione 
Theatre. 

(Signed) 


the  genuine  amusement  of  the  bystanders. 

That,  in  the  least,  is  disconcerting  and 
seldom  failed  to  arouse  the  righteous  ire 
of  the  victim,  but  I had  forseen  something 
of  this  kind,  for  no  sooner  had  our  man 
fallen  than  the  little  lad  rushed  up  and 
offered  his  services  with  a will.  With  that 
to  appease  his  ill  feelings,  the  little  boy 
retrieved  his  hat,  and  before  returning  it  to 
the  owner  he  would  place  one  of  our  cir- 
culars in  it. 

That  was  irresistible.  He  would  at  once 
read  our  little  paper,  and  after  seeing  that 
it  was  only  a show  adv.  and  that  the  joke 
was  really  on  him,  he  would  join  in  the 
uproar  of  boisterous  laughter. 

Some  of  them  seemed  on  the  verge  of 
convulsions,  so  great  was  their  whole- 
hearted amusement. 

As  you  are  perhaps  wondering.  I will  add 
that  it  was  especially  successful  in  stirring 
the  usually  constrained  sense  of  humor  so 
prevalent  in  women.  Knowing,  as  I do, 
the  subtle  sense  of  foolishness  in  the* 
simple  sex,  I was  more  than  surprised  with 
the  results  of  my  little  scheme.  Some  of 
them  stood  speechless  in  their  emotional 
conflictions,  while  others  positively  went 
into  hysterics.  I can  vouch  for  that. 

* * * 

I had  no  end  of  fun  watching  the  dif- 
ferent expressions  registered  so  innocently 
upon  their  faces,  and  I know  that  you  will 
hardly  believe  me  when  I say  that  some  of 
them  actually  sat  there  on  the  concrete  and 
gazed  stupidly  (as  only  a woman  can  gaze) 
at  our  circular.  I laugh  now  when  I think 
of  it. 

I had  not  expected  to  enjoy  such  a huge 
success,  but  I was  brought  to  realize  it 
fully  when  I began  to  see  men  seeking  their 
friends  in  their  busy  haunts,  bringing  them 
to  the  wire,  as  it  were,  that  they  might 
experience  that  sense  of  exhilaration  which 
can  only  come  from  tripping  upon  an  ob- 
struction and  soaring  on  gossamer  wings  of 
fancy  through  the  air  onto  the  bosom  of 
the  sidewalk. 

I know  whereof  I speak,  for  I absent- 
mindedly  tripped  on  the  wire  myself,  much 
to  the  coarse  amusement  of  the  motley 
herd.  And  try  as  I might  I could  not 
bring  myself  to  see  the  humor  of  the  thing, 
even  after  gazing  intently  at  the  herald 
which  the  stupid  boy  placed  into  my  hand. 

I suppose  that  being  the  author  of  this 
scheme  dulled  my  feeling  of  appreciation 
which  had  been  so  keen  at  the  outset.  I 
seldom  fall  for  my  own  stuff. 

Before  I forget  about  it  I would  like  to 
say  that  the  little  coupon  played  an  impor- 
tant part  in  restoring  some  of  our  pros- 
pective patrons  to  their  normal  selves.  Such 
a liberal  offer  could  not  be  overlooked,  and 
its  purpose  was  made  manifest  by  the  long 
line  that  formed  on  the  right  at  the  box 
office. 

■Jf.  '>f  •ifi 

As  a forethought  on  my  part,  I dis- 
guised myself  as  a cripple  (after  the  show 
started)  and  sat  huddled  near  the  head  of 
the  line  with  my  hat  in  one  hand  and  a 
bunch  of  pencils  in  the  other.  As  most  of 
the  people  did  not  have  pencils,  some  of 


them  having  lost  them  in  their  fall,  you  see 
I had  a good  market  for  my  wares. 

My  business  chatting  is  now  at  an  end, 
so  if  you  will  bear  with  me  for  a moment  I 
will  give  you  a piece  of  local  gossip.  It 
was  only  a few  hours  ago  when  I learned 
that  Mr.  Smith,  a big  business  man  and 
prospective  theatre  owner  in  Balance  Due, 
Miss.,  offered  a $1,000  prize  for  a suitable 
name  for  his  new  theatre.  The  prize,  I 
have  since  learned,  was  a handsomely  en- 
gravel  canceled  cheque. 

Being  a man  of  action,  I managed  to 
corner  Mr.  Smith  in  his  office  one  busy 
day  and  tell  him  that  I had  the  name  that 
he  was  looking  for.  This,  I could  see, 
stirred  his  interest,  and  I took  that  oppor- 
tunity to  tell  him  that  I thought  that  the 
name  “Strand”  would  be  unique  and  well 
worth  the  $1,000,  because  everyone  would 
know  then  that  it  was  a theatre.  He  agreed 
with  me  perfectly,  for,  as  I remember,  he 
never  troubled  to  answer. 

I have  always  prided  myself  on  being  a 
brilliant  conversationalist,  but  Mr.  Smith, 
for  some  reason,  could  not  follow  my  flow 
of  words  and  I had  to  tell  him  what  a 
beautiful  day  it  was  several  times  before  he 
seemed  to  understand.  He  seemed  ill  at 
ease  under  my  constant  fire  of  words  and 
it  was  not  long  before  he  arose  with  a 
troubled  look  on  his  kind  old  face  and 
said,  “Mr.  Bettersworth,  I am  going  out. 
Will  you  remain  seated  until  I return?” 

I very  graciously  told  him  that  I would, 
but  that  was  hours  ago.  I do  not  know 
when  he  will  return,  but  while  I am  sitting 
here  in  his  office  I will  finish  this  letter  be- 
fore it  gets  dark. 

I think  Mr.  Smith  has  forgotten  me. 

I forgot  to  mention  that  the  title  of  this 
letter  is  “Dumb’s  the  Word,” 


Baggot  Develops 
Cue  Sheet  for  Film 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Oct.  21.— King 
Baggot,  Universal  director,  has  de- 
veloped what  is  believed  to  be  one 
of  the  most  useful  things  afforded 
exhibitors  in  years.  This  is  the 
“tempo  cue  sheet,”  devised  and  ar- 
ranged by  the  director  of  a picture, 
and  which  insures  the  picture  being 
projected  with  the  maximum  of 
effect,  in  that  it  enables  the  exhib- 
itor to  show  the  picture  exactly  as 
the  director  rehearsed  and  pro- 
duced it,  and  thus  give  the  audi- 
ence the  benefit  of  the  director’s 
ideas  in  full. 

The  system,  as  devised  by  Bag- 
got,  and  which  will  be  used  for  the 
first  time  on  his  forthcoming  pic- 
ture, “The  Tornado,”  is  accom- 
plished by  a cue  sheet  which  also 
instructs  the  musical  director  in  se- 
lections to  be  played  during  the 
action  of  the  picture.  In  each  case 
a scene  is  listed  by  cue  or  descrip- 
tion and  the  selection  chosen  as 
appropriate  to  it  marked  beneath  it. 
Baggot  has  oersonally  timed  each 
scene  as  it  ran  through  the  pro- 
jecting machine,  and  lists  the 
proper  running  time  as  well  as  the 
tempo  for  each  scene.  A cue-sheet 
instructing  the  operator  as  to  the 
length  of  time  for  each  reel  is  also 
devised,  and  then  a list  of  scenes 
with  their  timing.  Thus  a tense 
dramatic  bit  may  gain  suspense  by 
the  operator  following  the  direc- 
tor’s sheet,  slowing  his  machine  a 
bit;  an  exciting  scene  hiuried  when 
necessary  by  a movement  of  the 
speed  lever  in  the  projector. 
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Are  short  subjects  going  to  make  it  possible  for  many 
theatres  in  the  United  States  to  open  their  doors — and  their 
box  offices — several  hours  before  they  are  doing  so  at  the 
present  time? 

This  and  a number  of  other  questions  are  aroused  by 
a discussion  now  being  carried  on  in  British  trade  papers 
over  the  experiment  being  conducted  by  an  English  thea- 
tre in  presenting  a series  of  educational  programs  at  11:30 
o’clock  in  the  morning. 

At  the  present  time,  practically  every  theatre  owner 
knoivs  there  are  a large  number  of  excellent  short  subjects 
getting  azmy  from  him  simply  because  he  hasn’t  room  on 
his  program  for  them. 

The  British  experiment,  although  limited  to  educa- 
tional subjects,  suggests  the  possibility  of  a morning  or 
noon  performance  in  many  theatres,  the  program  being 
made  up  of  short  subjects  only — an  excellent  form  of  pro- 
gram for  the  transient.  The  admission  price  could  be 
made  attractive  in  view  of  the  hour  of  the  day  and  the 
fact  that  the  performance  need  not  add  a great  deal  to  the 
overhead. 

No  conclmions  need  be  drazvn  here  but  the  follotving 
editorial  from  The  Bioscope  of  London  on  the  subject  of 
“Idle  Films  and  Empty  Theatres’’  should  certainly  stimu- 
late thought: 

Idle  Films  and  Empty  Theatres 

The  experiment  of  showing  an  instructional  film  at  a 
series  of  11x30  a.  m.  performances,  now  being  conducted 
at  the  Marble  Arch  Pavilion,  will  be  watched  with  no  lit- 
tle interest,  for,  if  the  idea  succeeds,  it  suggests  a new 
field  of  enterprise  for  the  exhibitor,  tapping  an  entirely 
fresh  source  of  revenue. 

In  recent  discussions  on  the  economics  of  the  indus- 
try there  has  been  much  talk  of  wasted  labour  and  wasted 
expenditure.  There  is  also  another  kind  of  waste  which 
has  not  been  mentioned,  and  that  is  the  incalculable  waste 
of  material  and  opportunity  represented  by  films  which 
never  get  a fair  showing  and  theatres  which  are  unused 
for  a third  of  the  day. 

Of  the  films  which  are  wasted  through  lack  of  appro- 
priate screen  facilities,  the  vast  majority  are  technical  or 
semi-technical  productions.  Although  often  of  undisputed 
merit  and  of  the  deepest  interest  in  a particular  field,  such 
productions  rarely  have  the  circulation  they  deserve  be- 
cause they  do  not  fit  in  with  the  demands  of  the  ordinary 
cinema  programme ; nor  were  they  ever  intended  to  do  so. 


Unsuited  for  general  entertainment  purposes  and  having 
no  home  of  their  own  (save  for  occasional  exhibitions  in 
schools  or  special  halls),  these  important  examples  of 
cinematography  are  either  relegated  to  the  shelf — to  the 
great  discouragement  of  their  producers — or  else  they  are 
edited  out  of  all  recognition  (losing  much  of  their  value 
in  the  process)  to  fill  in  the  chinks  between  features  as 
nondescript  “interest”  films. 

While  films  are  being  wasted  on  the  one  hand  cinemas 
are  standing  idle  for  an  appreciable  part  of  the  day  on 
the  other.  Very  few  theatres  in  the  country  open  before 
2 p.  m.,  and  quite  a number  remain  closed,  save  on  matinee 
days,  till  the  evening. 

Should  it  not  be  possible  to  effect  an  introduction  be- 
tween homeless  films  and  empty  theatres  to  the  mutual 
profit  and  advantage  of  both  sides? 

That  there  is  a public  demand  even  for  ordinary  film' 
plays  at  an  early  hour  of  the  day  has  been  proved — only  too 
clearly- — by  the  vast  audiences  of  deadheads  which  flock 
greedily  to  supposed  “Trade”  Shows.  The  experiment  of 
showing  purely  educational  programmes  at  morning  or 
afternoon  performances  in  association  with  local  schools 
has,  also,  been  tried  with  more  or  less  success  by  individ- 
ual exhibitors,  though  the  limited  spending  power  of  the 
average  school  has  been  an  obstacle  to  this  method. 

In  this  connection,  we  are  interested  to  hear  of  an 
attempt  to  form  a “film  society”  with  the  object  of  arrang- 
ing subscription  performances  of  industrial,  nature  study, 
scientific,  geographical  and  other  productions  which  do 
not  in  the  usual  way  get  an  adequate  showing  at  the  cine- 
mas, or  of  which,  at  all  events,  those  most  likely  to  be 
interested  (not  being  regular  cinemagoers)  do  not  hear 
until  too  late. 

The  society  would  book  its  own  films  which  would  be 
shown  to  members  only  at  morning  or  afternoon  perform- 
ances given  in  a cinema  which  had  been  rented  for  that 
purpose. 

Although  the  “film  society”  scheme  is  one  for  pri- 
vate enterprise,  there  is  no  reason  why  exhibitors  should 
not  also  take  advantage  in  a similar  manner  of  the  large 
amount  of  suitable  film  material  which  undoubtedly  exists 
to  gain  the  interest  of  the  still  considerable  non-picture- 
going public.  That  the  public  should  have  opportunities  of 
seeing  the  many  fine  non-theatrical  productions  now  being 
made  under  appropriate  conditions  is  eminently  desirable 
not  only  for  the  individual  showman  but  also  for  the 
whole  industry. 
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After  a protracted  absence  from  the  screen  of 
two  years  Nazimova  returns  and  is  co-starred  with 
Milton  Sills  in  “The  Madonna  of  the  Streets,”  a 
tale  of  the  famous  Limehonse  district.  While  Director 
Edwin  Carewe  has  succeeded  marvelously  well  in  mir- 
roring the  streets  of  London’s  picturesciue  underworld, 
most  of  this  is  forgotten  in  the  absorbing  story  of  John 
Morton,  who  by  a trick  of  fate  marries  the  very  woman 
who  had  been  his  wealthy  uncle’s  mistress  for  five  years. 
Sills  gives  a masterful  portrayal  as  the  slum  district 
mission  worker  and  the  story  works  up  to  a fine  climax 
where  she  is  about  to  leave  him,  as  he  watches  outside 
her  door.  Another  twist  near  the  end,  which  brings 
about  a happy  ending,  shows  a miracle  has  been  per- 
formed when  the  wife  is  brought  back  from  the  grave 
through  the  power  of  love.  Claude  Gillingwater, 
Courtenay  Foote,  Harold  Goodwin  and  other  splendid 
actors  are  in  support.  Nazimova  plays  two  parts.  A 
holding  picture  and  one  which  I enjoyed  very  much. 

Nameless  Picture  With  Moreno  and  Ayres 

Somebody  slipped  something  over  on  Paramount 
in  “The  Story  Without  a Name.”  As  propaganda  for 
radio  it’s  great  stuff  but  as  screen  entertainment  it’s  al- 
most zero.  Agnes  Ayres  tries  her  darndest  to  appear 
passionately  in  love  with  Antonio  Moreno,  who,  wear- 
ing a pair  of  Harold  Lloyd  glasses,  tries  to  look  like 
an  inventor.  It’s  melodrama  smeared  on  so  thick  you 
have  to  laugh,  all  about  a radio  that  will  broadcast 
death  rays.  A villainous  bootlegger  wants  to  get  hold 
of  the  patent,  kidnaps  the  boy  inventor  and  his  sweet- 
heart, and  skips  oft'  to  sea,  where  he  deserts  the  in- 
ventor on  a desert  isle  and  tells  him  to  get  busy  any 
make  a death  ray  machine.  After  a while  he  builds 
himself  a raft,  rescues  the  girl  on  the  bootlegger’s 
ship  and  radios  the  marines,  the  U.  S.  navy  and  every- 
body to  save  ’em.  Louis  Wolheim  is  in  it  as  a bad 
man  aboard  ship.  Everybody  liked  him  but  he  had  poor 
support.  Yes  sir.  I’m  fully  convinced  somebody  put 
one  over  on  Paramount  when  they  sold  them  that  story. 

* 

“Vanity’s  Price”  Has  Laughter  and  Tears 

Beautiful  Anna  Q.  Nilsson  is  featured  in  “Vanity’s 
Price,”  a sort  of  “Black  Oxen”  tale  given  excellent  pro- 
duction, and  I enjoyed  every  moment  of  it.  It  is  a diffi- 
cult role  but  Miss  Nilsson  lent  realism  to  every  scene 
and  wore  many  beautiful  gowns  in  doing  so.  Stuart 
Holmes,  that  capable  actor  who  has  played  many  parts, 
mostly  villains,  is  much  in  evidence  and  rendered  the 
beautiful  blond  star  splendid  support.  I feel  you’ll  en- 
joy “Vanity’s  Price.”  At  least  I did. 


Laurette’s  All  Out  o’  Step 

“One  Night  in  Rome,”  adapted  from  the  stage  suc- 
cess in  which  Laurette  Taylor  scored  such  a hit,  seems 
to  have  lost  much  of  its  charm  upon  the  screen.  J. 
Harley  Manners,  who  wrote  the  play,  also  made  the 
screen  adaptation,  so  upon  his  shoulders  I place  the 
blame.  Miss  Taylor’s  characterization  seems  all  out 
of  tune  with  the  plot.  She  is  supposed  to  be  a spirited 
Duchess,  an  Italian  lady,  who  flees  from  Rome  when 
her  father-in-law  accuses  her  of  having  caused  the  death 
of  her  husband  through  infidelity.  Miss  Taylor  photo- 
graphs badly  and  while  the  cameraman  tries  to  spare 
her  with  that  fuzzy  effect,  he  doesn’t  always  succeed. 
Tom  Moore  acts  as  though  he  didn’t  know  what  it  was 
all  about,  and  didn’t  care  much.  The  State-Lake  the- 
atre audience,  Chicago,  tolerated  the  picture  but  did 
not  applaud  it. 

=1=  ^ ^ 

“Sundown”  A Worthwhile  Production 

It  took  a lot  of  time  and  patience  to  make  “Sun- 
down,” but  it  was  worth  the  effort.  It  is  a sincere, 
honest  attempt  to  put  upon  the  screen  a bit  of  present 
clay  history,  the  conquering  of  the  west  by  the  cattle- 
men who  are  themselves  driven  into  Mexico  by  the  on- 
rushing  homesteaders.  There’s  not  a villain  in  it : 
there’s  only  one  woman — Bessie  Love ; but  there’s  more 
COW'S  than  you  ever  saw  all  at  once  in  your  life.  “Sun- 
down” ought  to  enjoy  a long  and  prosperous  season. 
The  whole  family  can  see  it  and  enjoy  every  bit  of  it 
and  I’ll  venture  to  say  it  will  be  talked  about  long,  long- 
after  your  local  theatre  has  shown  it.  Took  Mrs.  Serv- 
ice to  see  it  with  me  at  a private  screening  and  her  com- 
ment was  “There’s  a real  picture.” 

4^  4^ 

Monte  Blue  in  a Character  Study 

“The  Lover  of  Camille”  is  mostly  a one-man  play. 
The  story  takes  you  through  the  success  of  a famous 
Parisian  pantomimist  to  his  declining  years,  when  his 
son  takes  up  his  work  on  the  stage.  The  story  origi- 
nally was  called  “Deburau,”  as  was  Sacha  Guitry’s 
play,  but  Warner  Brothers  have  chosen  “The  Lover  of 
Camille”  as  being  more  euphonious.  Monte  Blue  has 
the  leading  role  and  plays  it  with  fineness.  Marie  Pre- 
vost  plays  Camille  with  restraint  throughout,  l)ut  was 
properly  cast  as  the  famous  beauty  who  took  the  pas- 
sionate actor  from  his  wife  and  home  and  when  she 
grew  tired  of  him, 
cast  him  aside. 


/ 

i 


MACK. 

SEJSfNETT 


presents 


HAKTRy 

LA/iGDON 


**The  Hansom  Cabman* 

and 

“Alt  Lonf 


Tiafo  *Reet  Comedte>e 


'Be_fore  Long  Langdon  Is  Going  To  *Be  One  oj^the 
'Biggest  Bojc^OJifice  Bets  in  the  Business;  you 
Should  Be  Playing  Him  J^okat,  JiokMf,  Jiokaf! 


“It  is  only  at  very  rare  intervals  that  a really  fine  comedian  arrives  on 
the  screen.  . . The  trouble  with  our  comedians  has  been  that  to  produce 
their  fun  they  have  found  it  necessary  to  depend  upon  objects  independ- 
ent of  themselves.  Their  humor  has  not  come  from  within  but  is  effected 
only  with  the  aid  of  outside  props  and  gags.  Even  the  best  of  our 
comedians  of  today  are  somewhat  marred  by  this  failing. 


Harry  Langdon,  in  the  few  films  in  which  he  has  appeared,  gives 
every  evidence  of  being  the  finest  and  most  whimsical  comedian  that 
has  flashed  on  the  silversheet  since  the  arrival  of  Chaplin.  He  is  droll, 
he  is  pathetic,  and  he  has  a most  original  and  distinctive  style  of  expres- 
sion. But  most  important  of  all,  the  greater  percentage  of  his  humor 
comes  from  within.  . . 


He  has  tremendous  potentialities.” 

— Editorial  in  October  Motion  Picture  Magazine 


Pafh^comedy 

trade  / MARK 


Hot  Water 


Sa*de  Open 
Time 


Lloyd 


Eastern  Premiere  at  the  Strand,  New  York,  Opening  Oct.  26. 

Western  Premiere  at  the  Metropolitan,  Los  Angeles,  opening 
Oct.  11.  followed  by  an  indefinite  run  at  the  Rialto. 

A perfect  panic  of  laughter, — Lloyd's  brightest  and  best. 


Produced  by  Harold  Lloyd  Corporation 


HAL  'ROACH 

presentsf 


**0\/R  G A JSf 

in 


EtH)ery  Man  for  Himself' 
and  **Fa^t  Company** 

Tbuo  'Reel  Comedies 


**  Our  Gang  '*  Comedies  are  today 
the  widest  distributed  comedies 
mstde. 


Last  year  over  10,000  theatres  play- 
ed them  in  the  United  States  alone. 


A record  like  that  means  surpass- 
ing  popularity;  a product  that  you 
should  have. 


Just  see  these  latest  laughter  cy 
clones. 


MARK 
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NEW  PICTURES 


Reckless  Romance 

Distributor;  PRODUCERS  DIST. 
CORP. 

Producer:  A1  Christie 
Length:  5,530  feet 

DIRECTOR SCOTT  SIDNEY 

Authors.  . .Herbert  H.  Winslow  and  Emil  Nyitray 

Adaptor F.  McGrew  Willis 

Cameramen Gus  Petersoh  and  Paul  Garnett 

Substitles Joseph  W.  Farnham 

PLAYERS 

Jerry  Warner T.  Roy  Barnes 

Christopher  Skinner Harry  Myers 

Beatrice  Skinner Wanda  Hawley 

Edith  Somers Sylvia  Breamer 

Judge  Somers Tully  Marshall 

Grandpa  Jack  Duffy 

Policeman  Mitchell  Lewis 

Uncle  Bellamy Lincoln  Plumer 

Harold  Shrewsbury,  an  Oil  Stock  Sales- 
man   Morgan  Wallace 

Lyman  Webster George  French 

TYPE:  Farce  comedy  based  on  the 
stage  success,  “What’s  Your  Wife  Do- 
ing?’’ 

HIGHLIGHTS:  Jerry  gets  rid  of 
his  $10,000^  . . . He  hires  out  as 

co-respondent  to  get  ten  thousand  more 
. . . Grandpa  tries  to  catch  Mrs. 

Skinner  and  Jerry  together  . . . 

The  raid  on  the  Greystone  apartments. 

Story:  Jerry  Warner  inherits  $10,000 
but  invests  $5,000  in  oil  stock  and  the 
balance  in  read  estate.  He  must  have 
$10,000  at  the  end  of  thirty  days  or  lose 
the  hand  of  Edith.  He  hires  out  as  co- 
respondent to  the  Skinners,  who  are  try- 
ing to  get  Grandpa’s  fortune.  The  evi- 
dence for  a divorce  is  never  secured, 
however,  and  Jerry’s  investments  prove 
successful. 


Man  Without  a Heart 

Distributor:  STATE  RIGHTS 
Producer : Banner  Productions 
Length:  6 reels 

(State  Right  Picture.  Write  Exhibitors  Herald 
for  exchange  handling  picture  in  your  territory.) 

DIRECTOR ..BURTON  KING 

Author Ruby  M.  Ayres 

Adaptor Harry  Chandlee 

PLAYERS 

Rufus  Asher Kenneth  Harlan 

Linda  Hyde Faire  Binney 

Hugh  Langley Bradley  Barker 

Edmund  Hyde David  Powell 

Barbara  Wier Jane  Novak 

TYPE:  Society  drama  with  domestic 


tangle  angle.  Adapted  from  popular 
novel. 

HIGHLIGHTS : House  party  at 
Hyde  home  . . . Kidnaping  of 

Barbara  . . . Shooting  of  Rufus 

. . . Loves  awakening. 

Story:  Rufus  Asher  kidnaps  Barbara, 
when  he  imagines  she  is  planning  to  elope 
with  Edmund,  his  sister’s  husband.  He 
takes  her  to  a cabin  in  the  hills.  Barbara 
sends  word  with  a vagabond  to  Edmund 
but  when  she  hears  a knock  at  the  door 
she  fears  it  is  the  vagabond  and  shoots, 
wounding  Rufus,  who  has  returned.  Bar- 
bara nurses  him  and  explains  she  and 
Edmund  were  working  to  stop  an  elope- 
ment between  Edmund’s  wife  and  an- 
other gentleman. 

Story  Without  a Name 

Distributor:  PARAMOUNT 
Producer:  Famous  Players-Lasky 
Length : 6 reels 

DIRECTOR  IRVIN  WILLAT 

Author  Arthur  Stringer 

Adaptor  Victor  Irvin 

PLAYERS 

Mary  Walsworth  Agnes  Ayres 

Alan  Holt  Antonio  Moreno 

Drakma  Tyrone  Power 

Kurder  Louis  Wolheim 

Claire  Dagmar  Godowsky 

Don  Powell  Jack  Bohn 

The  Cripple  Maurice  Costello 

TYPE:  Romance  of  young  inventor, 

adapted  from  a Photoplay  Magazine 
story. 


HIGHLIGHTS : Kidnaping  of  in- 
ventor . . . destruction  of  violet  ray 
machine  by  Mary  . . . capture  of 
girl  and  transfer  to  rum  ship  . . . 
rescue  by  man-o’-war. 

Story:  Alan  Holt,  employed  at  per- 
fecting a violet  ray  radio  machine,  is  kid- 
naped by  enemies  of  the  government  and 
his  sweetheart  is  also  spirited  away  with 
him.  Alan  is  placed  on  a barren  island, 
with  some  food  and  tools  and  told  to 
make  a duplicate  of  his  machine.  Instead 
he  builds  a powerful  generator  and  with 
the  aid  of  a convenient  radio,  calls  help 
and  is  rescued.  .Mary  Walsworth  is  also 
rescued  by  her  father’s  ship  in  the  U.  S. 
navy. 


The  Price  of  a Party 

Distributor:  ASSOCIATED  EX- 
HIBITORS 

Producer : Howard  Estabrook 
Length:  6 reels 

DIRECTOR  CHARLES  GIBLYN 

Author  William  MacHarg 

Adaptor  Charles  Roebuck 

Cameraman  John  F.  Seitz 

PLAYERS 

Grace  Barrows  Hope  Hampton 

Robert  Casson  Harrison  Ford 

Alice  Barrows  Mary  Astor 

Ken.  Bellwood  . . Arthur  Edmund  Carew 
Evelyn  Dolores  ....  Dagmar  Godowsky 

Stephen  Darrell  Fred  Hadley 

TYPE:  Story  of  New  York  life,  of 
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Laurette  Taylor  and  support  in  two 
scenes  from  “One  Night  in  Rome,”  her 
new  Metro-Goldwyn-Mayer  attraction. 


gay  society  and  cabarets,  adapted  from 
Cosmopolitan  Magazine  story. 

HIGHLIGHTS:  Cabaret  scenes. 

. . . Shooting  of  Bellwood.  . . . 
Arrest  of  Grace.  . . . Confession 

note  clears  all. 

Story:  Grace  Barrows,  cabaret  dancer, 
meets  Robert  Casson  through  Kenneth 
Bellwood,  who  desires  to  keep  Casson  in 
New  York  until  a valuable  South  Amer- 
ican option  expires.  Grace  is  hired  to 
entertain  him.  They  fall  in  love  and 
when  a jealous  rival  kills  Bellwood, 
Grace  is  accused  of  the  murder.  A note 
clears  her  name  and  she  and  Casson  find 
happiness  together. 


The  House  of  Youth 

Distributor:  PRODUCERS  DIST. 
CORP. 

Producers:  Regal  Pictures,  Inc. 
Length:  7 reels 

DIRECTOR  RALPH  INCE 

Author Maude  Radford  Warren 

Adaptor C.  Gardiner  Sullivan 

Cameraman J-  O.  Taylor 

PLAYERS 

Corinna  Endicott Jacqueline  Logan 

Spike  Blaine Malcolm  MacGregor 


Rhodes  Winston Vernon  Steele 

Amy  Marsden Gloria  Grey 

Mitch  Hardy Richard  Travers 

Linda  Richards Lucila  Mendez 

Cornelius  Endicott.  .Edwin  Booth  TUton 
Aunt  Maggie  Endicott ...  Aileen  Manning 

A Butler  Hugh  Metcalf 

Mrs.  Mitch  Hardy Barbara  Tennant 

TYPE:  The  loves  of  a small  town  girl 
for  an  over-seas  hero  and  a home  town 
boy  and  her  final  decision. 

HIGHLIGHTS : “Spike’s”  spectac- 
ular entrance  to  dance  by  driving 
through  the  mindow.  . . Rhodes 

meets  Corinna  again.  . . Cor- 

inna’s  affair  zmth  married  man. 

Spike  comes  to  her  rescue. 

STORY : Corinna  Endicott  is  traveling 
a fast  pace.  She  loves  “Spike”  Blaine  but 
when  Rhodes  Winston,  whom  she  nursed 
over-seas,  returns  she  falls  in  love  with 
him.  Mitch  Hardy,  married  man,  tries  to 
force  his  attentions  on  Corinna.  Spike 
saves  her  and  she  marries  Spike. 


The  Silent  Watcher 

Distribute:  FIRST  NATIONAL 

Producer:  Frank  Lloyd  Produc- 
tions, Inc. 

Length : 8 reels 

DIRECTOR FRANK  LLOYD 

Author Mary  Robert  Rinehart 

PLAYERS 

Joe  Roberts Glenn  Hunter 

Mary  Roberts Bessie  Love 

John  Steele Hobart  Bosworth 

Mrs.  Steele Gertrude  Astor 

Lily  Elliott Alma  Bennett 

Tufts  George  Nichols 

Mrs.  Tufts Aggie  Herring 

Capt.  Stuart DeWitt  Jennings 

Barnes  Lionel  Belmore 

TYPE:  Story  of  Politics  in  New  York; 
of  the  devotion  and  loyalty  of  an  em- 
ploye. Adapted  from  “The  Altar  on  the 
Hill.” 

HIGHLIGHTS:  Joe’s  love  for 
Mary.  . . . The  meeting  with  Lily. 
. . . Renting  the  Uptown  flat.  . . . 
The'  suicide  of  Lily.  . . . Arrest  of 
Joe.  . . . Final  reunion  vaith  his  wife. 
. . . Excellent  performances  of 
Hunter  and  Bessie  Love. 

STORY : Joe  Roberts,  secretary  to 

John  Steele,  idolizes  his  boss  who  is  run- 
ning for  U.  S.  Senator.  An  actress  whom 
Steele  has  established  in  a flat,  commits 
suicide  when  Steele  breaks  wiA  her.  Joe 
is  accused  of  being  friendly  with  hCT  and 
his  revolver  is  found.  He  is  kept  in  jail 
until  after  election.  Steele  wins,  but  Joe 
and  his  wife  refuse  to  go  with  him  to 
Washington. 


The  Painted  Flapper 

Distributor:  CHADWICK  PIC- 
TURES CORP. 

Producer:  John  Gorman  Production 
Length:  6 reels 

DIRECTOR JOHN  GORMAN 

Author Alan  Pearl 

PLAYERS 

Richard  Whitney James  Kirkwood 

Arline  Whitney Pauline  Garon 

Egbert  Van  Alyn Craufurd  Kent 

Isabel  Whitney Kathlyn  Williams 

Eunice  Whitney Claire  Adams 

Danny  Lawrence Hal  Cooley 

Jimmy  Arnold John  Harron 

Lester  Howe Maine  Garey 

Lucy  May Anita  Simons 

Lord  Raynesford A1  Roscoe 

Lord  Coventry Carleton  Griffin 

Leita  Stokes Pauline  French 

TYPE:  Story  of  love  affairs  of  a 

young  flapper,  a gang  of  crooks  and  an 
estranged  family. 

HIGHLIGHTS:  Discovery  of  her 
real  father  by  Arline  . . . Cap- 

ture of  organised  band  of  crooks 
. . . Reunion  of  the  Whitneys. 

Story:  Arline  Whitney  meets  Van  Alyn 
and  her  mother  announces  their  engage- 
ment. Van  Alyn  takes  her  to  a cafe  and 
thence  to  the  hotel  room  of  Van  Alyn’s 
friend  Howe,  where  Howe  attacks  her. 
She  is  saved  by  her  father.  Crooks  at- 
tempt to  steal  Mrs.  Whitney’s  jewels  but 
are  apprehended  by  detectives,  who  recog- 
nize Van  Alyn  and  the  crooks  as  thieves. 
Mr.  and  Mrs.  Whitney  are  united  and 
Arline  marries  her  old  fashioned  lover. 


The  Beauty  Prize 

Distributor:  METRO-GOLD WYN 
Producer:  Metro-Goldwyn 
Length:  5,750  feet 

DIRECTOR LLOYD  INGRAHAM 

Author Nina  Wilcox  Putnam 

Adaptor Winifred  Dunn 

Cameraman John  Arnold 

PLAYERS 

Connie  Du  Bois Viola  Dana 


“Reckless  Romance”  is  the  newest 
Christie  feature  length  comedy  for 
Producers  Distributing  Corporation. 
T.  Roy  Barnes,  Harry  Myers,  Sylvia 
Breamer,  Wanda  Hawley,  and  Tully 
Marshall  are  in  the  cast. 
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Scenes  from  “Winner  Take  All,”  the 
William  Fox  feature  starring  Buck 
Jones.  W.  S.  Van  Dyke  was  the  di- 
rector and  Larry  Evans  the  author. 

George  Brady Pat  O’Malley 

Eddie  Schwartz Eddie  Phillips 

Madame  Estelle Eunice  Vin  Moore 

Pa  Du  Bois Edward  Connelly 

Ma  Du  Bois Edith  Yorke 

Lydia  Du  Bois Joan  Standing 

Eric  Brandon Fred  Truesdale 

TYPE:  Comedy-drama  with  a bathing 
beauty  contest  as  the  motive. 

HIGHLIGHTS : Bathing  beauty 
contest  . . . radio  scenes  . . . orig- 
inal climax  . . . scenes  in  the  beauty 
parlor  . . . comedy  element  . . . 
the  charming  portrayal  of  Miss  Dana., 
Story:  A New  York  manicurist,  who 
has  been  mistaken  for  a society  girl,  en- 
ters a beauty  contest  and  wins  first  prize. 
Because  of  her  wealth,  the  judges  believe 
she  should  give  the  award  to  someone 
else,  when  in  reality  she  is  almost  starv- 
ing. Her  disapproving  sweetheart,  who 
resented  her  entry  into  the  contest,  hears 
of  her  distress  over  the  radio  and  comes 
to  her  rescue. 


The  Mine  With  the 
Iron  Door 

Distributor:  PRINCIPAL  PIC- 
TURES CORP. 

Producer:  Sol  Lesser 

Length : 6,280  feet 

DIRECTOR  SAM  WOOD 

Author  Harold  Bell  Wright 

Adaptors Hope  Loring  and  Louis  Leighton 

Cameraman  Glenn  McWilliams 

PLAYERS 

Hugh  Edwards  Pat  O’Malley 

Marta  Dorothy  Mackaill 

Natachee  Robert  W.  Frazer 

Bob  Hill  Charles  Murray 

Thad  Grove  Bert  Woodruff 

Mother  Burton  Mary  Carr 

Saint  Jimmy  Creighton  Hale 

Sonora  Jack  Mitchell  Lewis 

The  Lizard  Raymond  Hatton 

Chico  William  Collier  Jr. 

The  Sheriff  Clarence  Burton 

Lillian  Leighton  An  Indian  Girl 

TYPE:  Adventure  romance  of  lost 
gold. 

HIGHLIGHTS : Rescue  of  Marta 


from  bandits  . . . life  with  old  pros- 
pector. . . . Love  romance  with  fugi- 
tive. 

Story:  Of  a young  woman  who  knows 
nothing  of  her  parentage,  rescued  as  a 
chUd  from  bandits,  and  adopted  and 
reared  by  two  old  gold  prospectors.  She 
comes  to  love  a youth  who  as  a fugitive 
appears  in  the  quest  of  a mysterious  lost 
mine  fabulously  rich  in  gold — “The  Mine 
\Vith  the  Iron  Door.” 

'Helen's  Babies 

Distributor:  PRINCIPAL 
PICTURES 
Producer:  Sol  Lesser 
Length:  6,000  feet 

DIRECTOR  WM.  A.  SEITER 

Author  John  Habberton 

Adaptors Hope  Loring  and  Louis  Leighton 

Cameraman  Glenn  McWilliams 

PLAYERS 

Toddie  Baby  Peggy 

Budge  Jean  Carpenter 

Alice  Mayton  Clara  Bow 

Uncle  Harry ....  Edward  Everett  Horton 

Helen  Lawrence  Claire  Adams 

Tom  Lawrence  Richard  Tucker 

Rastus  Aoochman)  George  Reed 

Mandy  Mattie  Peters 

TYPE:  Story  for  “home  folks. — filled 
with  humor  adapted  from  popular  novel. 

HIGHLIGHTS:  Budge  and  Tod- 
die fall  into  rain  barrel  . . . the  fussy 
bachelor  tries  to  dress  them  . . . end 
of  perfect  day. 

Story:  Of  a bachelor  who  tries  to  man- 
age his  sister’s  children  while  she  and 
husband  are  away.  Much  humor  in  com- 
plications that  result.  Love  story  in- 
volved. 


INTERNATIONAL  NEWS  No.  84:  Night 
fire  drill  on  schoolship,  Newport,  New  York 
harbor — Cloudburst  floods  new  homes  Yokohama, 
Japan — Unusual  snap  shots  from  News — Paris, 
Champion  kid  scooters — New  York  Zoo  experi- 
ments show  turtle  will  hurry — Vancouver,  Prince 
of  Wales  goes  golfing — Ice  packs  crush  ships. 
North  of  Pt.  Barrow,  Alaska — Mineola,  N.  Y. 
racing  a mile  a minute  on  new  dirt  track — - 
Shenandoah  on  world’s  longest  airship  journey, 
Lakehurst,  N.  J. 

KINOGRAMS  No.  5023:  ZR-3  safely  ends 
81 -hour  trip  across  Atlantic,  Lakehurst,  N.  J. — 
Dr.  Hugo  Ekener,  German  commander  of  ZR3 
— Mrs.  O’Leary’s  cow  re-enacts  Chicago  fire 
scene  of  1871 — "Taking  care  of  a half  million 
young  ones  is  Mrs*.  Daum’s  job.  West  Milton, 
O. — Liquor  flows  like  water  in  Philadelphia 
sewer — 5,000  Irish  make  holy  pilgrimage, 
Lourdes,  France — Construct  lofty  tower  for 
WGBS,  New  York — Prince  of  Wales  in  Chicago 
— Knights  of  Pythias  parade,  Boston. 

FOX  NEWS  No.  4:  Shenandoah  starts  coast 


Exciting  moments  in  episode  10,  of 
“Into  the  Net,”  a Pathe  serial  starring 
Edna  Murphy.  George  B.  Seitz  di- 
rected the  picture  and  Malcolm  Strauss 
produced  it. 

to  coast  flight — Senators  take  fourth  game* 
Washington — Scooter  contest,  Paris — Beautiful 
pageant  at  dedication  of  Capitol,  Jefferson  City, 
Mo. — British  navy  seen  from  air — Firemen  give 
scientific  demonstration,  New  York — Tandem 
toboganning  on  steep  water  slide,  Tampa,  Fla. 

PATHE  NEWS  No.  84:  Protecting  foreign 
lives  during  Chinese  war,  Shanghai — Huge  oil 
tank  burns,  Oildale,  Cal. — Painting  cables  of 
4,640  foot  span,  Crockett,  Cal. — Commercial 
leaders  visit  Mexico  City — Shenandoah  crosses 
continent  for  first  time — Supporters  of  John  W. 
Davis  get  in  line.  New  York — Army  blimp 
wrecked,  Newport  News,  Va. — Sarazen  wins 
Latonia  derby,  Kentucky. 

PATHE  NEWS  No.  85:  Britain  faces  new 
election  after  government  defeat,  London — 
Complete  radio  towers’  above  Broadway,  New 
York — Prince  of  Waives  visits  Chicago — Chinese 
making  yearly  pilgrimage  to  Miaofeng-san, 
Peking,  China — ZR-3  crosses  Atlantic  in  non- 
stop flight,  Lakehurst,  N.  J. 

INTERNATIONAL  NEWS  No.  85:  Police 
dogs  compete  for  high  j'umping  record,  White 
Plains,  N.  Y. — Fox  hunting  season  opens  in 
England,  Stewkeley — Crucial  plays  in  World’s 
Series,  Washington,  D.  C. — Epinard  second 
again  in  final  international  race,  Latonia,  Ky. — 
A quiet  day  with  Felix,  Selig  Zoo,  Los'  Angeles 
— Newest  dirigible  giant,  ZR-3,  in  flight,  Fried- 
erichschafen,  Germany. 

INTERNATIONAL  NEWS  No.  86:  Miracle 
cures  sought  by  vast  army  of  cripples,  Lourdes, 
France — Jackie  Coogan  views  Rome’s  ancient 
wonders,  Rome,  Italy — Smashup  mars  whirlwind 
auto  race  at  Hawthorne,  111. — ZR-3  crosses 
Atlantic  and  arrives  safely  at  hangar,  Lake- 
hurst, N.  J. 


Prints  in  All  Exchanges — Now  Booking 


% 


PRODUCERS  DISTRIBUTING  CORPORATION 


% 

% 


O^SUPER-'SPECIAL 

FILM  DRAMATIZATION  r, 

Season  1924-25  Thirty  First  Run  Pictures 


62 


EXHIBITORS  HERALD 


November  1,  1924  | 


[thefilmmM] 

^ 


By  J.  M,  WRIGHT 

“The  Film  Mart’’  is  written  with  a view  of  presenting  concisely  to  exhibitors  the  latest  news  of  production  and  distribution.  In  preparing  this  department, 
Mr.  Wright  has  in  mind  also  the  adaptability  of  the  news  presented  herein  for  use  in  house  organs  published  by  the  exhibitors  of  the  country,  and  also 
newspapers  who  looh  to  their  local  exhibitor  for  bona  fide  and  accurate  news  for  their  motion  picture  departments. 


Chadwick  Pictures 

TWENTY-FOUR  exchanges  are  now 
handling  Chadwick  Pictures  Corpora- 
tion’s Chadwick  Nine,  a group  consisting 
of  “The  Fire  Patrol,”  “Meddling  Wom- 
en,” “The  Painted  Flapper,”  “I  Am  the 
Man,”  “Sunshine  of  Paradise  Alley,”  “The 
Street  Singer,”  “The  Romance  of  an  Ac- 
tress,” and  a third  Lionel  Barrymore  spe- 
cial not  yet  titled.  Handling  the  Chad- 
wick Nine  are  the  following  distributors: 
SOUTHERN  STATES  FILM  CO.,  Atlanta,  for 
the  Southeast;  Independent  Films',  Inc.,  Boston, 
for  New  England;  First  Graphic  Exchanges,  Inc., 
Buffalo,  Upper  New  York  state;  Celebrated 
Players  Film  Corporation,  Chicago,  Northern 
Illinois  and  Indiana;  Standard  Film  Service  Com- 
pany, Cincinnati,  Kentucky  and  Ohio;  Standard 
Film  Service  Company,  Cleveland,  Kentucky  and 
Ohio;  Southern  States  Film  Co.,  Dallas;  Moun- 
tain States  Film  Attractions,  Denver,  Colorado, 
Wyoming,  New  Mexico,  Utah  and  South  Idaho; 
Standard  Film  Service  Company,  Detroit;  Cele- 
brated Players  Film  Corporation,  Indianapolis ; 
Independent  Film  Company,  Kansas  City,  Mo.  ; 
All-Star  Features  Distributors,  Los  Angeles; 
Celebrated  Players  Film  Corporation,  Milwaukee, 
Wisconsin;  Southern  States  Film  Company,  New 
Orleans;  Commonwealth  Film  Corporation,  New 
York,  Greater  New  York  and  Northern  New  Jer- 
sey; Liberty  Films,  Inc.,  Omaha;  Masterpiece 
Film  Attractions,  Philadelphia,  Eastern  Pennsyl- 
vania and  Southern  New  Jersey;  Federated  Film 
Exchanges  Company,  Pittsburgh.  Western  Penn- 
sylvania and  West  Virginia;  All-Star  Features 
Distributors,  Inc.,  San  Francisco;  Western  Film 
Corporation,  Seattle,  Washington ; Columbia  Pic- 
tures Corporation,  St.  Louis;  Trio  Productions, 
Washington,  D.  C.,  District  of  Columbia,  Mary- 
land, Delaware  and  Virginia;  Premier  Films, 
Toronto,  Canada,  and  First  Graphic  Exchanges, 
Inc.,  Albany,  for  LTpper  New  York  state. 


B.  P.  Schulberg 

DIRECTOR  GASNIER  has  finished  di- 
rection of  “White  Man,”  George  Agnew 
Chamberlain’s  novel  which  will  be  the 
next  Preferred  Picture  to  be  issued  by 
B.  P.  Schulberg  Productions,  Inc.  In 
this  new  picturization  of  the  popular 
book  Mr.  Schulberg  will  supply  exhib- 
itors with  the  thrilling  type  of  outdoor 
story,  the  production  highlights  of  which 
include  a realistic  depiction  of  native 
African  villages  in  which  hundreds  of  ex- 
tras are  employed,  an  elephant  hunt 
through  the  dense  jungles,  and  a series 
of  aeroplane  stunts  culminating  in  a spec- 
tacular crash.  In  “White  Man,”  Alice 
Joyce  returns  to  the  screen  supported  by 
Kenneth  Harlan  and  Walter  Long.  The 
production  staff  which  aided  in  the  mak- 
ing of  the  new  Gasnier  picture  included 
Eve  Unsell  and  Olga  Printzlau  as  scen- 
artists  and  Karl  Struss  as  cameraman. 
The  picture  will  be  issued  November  1. 
+ + + 

MAC  D.  WEINBERGER  who  was  re- 
cently appointed  by  J.  G.  Bachmann 
as  sales  manager  of  Schulberg  produc- 
tions, will  leave  the  fore  part  of  next 
week  on  a sales  trip.  His  destinations 
will  include  Washington,  Pittsburgh, 
Cincinnati,  Cleveland  and  Detroit.  While 
in  these  distribution  centers  he  will  give 
special  attention  to  the  sales  drives  on 
the  new  Preferred  picture,  “The  Breath 


of  Scandal.”  Mr.  Weinberger  will  return 
to  New  York  in  about  four  weeks. 

Universal 

PRODUCTION  of  a big  “circus  serial” 
has  been  started  at  Universal  City  with 
Joe  Bonomo,  stunt  and  strong  man  in 
the  leading  role.  It  will  be  called  “The 
Leopard’s  Lair”  and  will  be  issued  in  fif- 
teen chapters  of  two  reels  each.  Louise 
Lorraine  will  have  the  leading  feminine 
role.  A whole  circus,' side  show  animals 
and  all  has  been  engaged  by  “U”  for 
making  the  picture. 

+ + + 

THE  “FIGHT  AND  WIN”  series  of 
two-reel  comedy  dramas,  starring  Jack 
Dempsey,  had  a highly  successful  pre- 
miere showing  in  London  at  the  Ox- 
ford theatre.  Reports  to  the  Universal 
home  office  from  J.  V.  Bryson,  manag- 
ing director  of  the  European  Motion  Pic- 
ture Company,  Ltd.,  British  distributors 
of  the  Universal  product,  indicates  that 
the  Jack  Dempsey  pictures  may  expect 
as  great  a vogue  in  the  British  Isles  as 
they  are  having  in  America.  . . . Ed- 
ward Sloman  has  started  production  at 
Universal  City  on  “Up  the  Ladder,”  the 
story  of,  a young  American  inventor’s 
struggle  to  fame.  Virginia  Valli  is  the 
star  of  the  new  story  with  Forrest  Stan- 
ley playing  the  youthful  scientist. 

Producers  Distributing  Corp. 

TWO  PICTURES  published  by  Pro- 
ducers Distributing  Corporation  played 
Broadway  the  week  of  October  12.  “Wel- 
come Stranger”  was  presented  at  the 
new  Piccadilly  and  “Roaring  Rails,” 
starring  Harry  Carey,  was  booked  into 
the  Cameo.  This  was  Florence  Vidor’s 
third  successive  week  on  Broadway. 
“Barbara  Frietchie,”  in  which  she  stars, 
had  a two  weeks’  run  previous  to  the 
opening  of  “Welcome  Stranger”  in 
which  she  has  a featured  role. 

+ + + 

ONE  BY  ONE  the  characters  which 
Bret  Harte  endowed  with  so  much  color 
and  charm  in  his  “Tennessee’s  Partner” 
are  coming  to  life  at  the  Thomas  H. 
Ince  studio  where  Hunt  Stromberg  is 
producing  “The  Flaming  Forties,”  star- 
ring Harry  Carey.  This  attraction  was 
originally  announced  as  “The  Man  from 
Texas.” 
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PAUL  POWELL,  who  has  completed 
“Marriage  Morals”  with  Taylor  Holmes 
and  Agnes  Ayres  in  the  cast,  has  been 
selected  by  Frank  Woods  to  direct  “On 
the  Shelf,”  by  Viola  Brothers  Shore.  The 
story  has  been  given  an  entirely  new 
treatment  by  Mr.  Woods  and  it  will  come 
to  the  screen  as  a breezy  up-to-the-min- 
ute comedy  drama.  Joseph  A.  Walker 
will  be  first  cameraman,  and  Frank  J. 
Geraghty  will  assist  Powell. 

Cosmopolitan 

CLEVELAND,  O.,  is  the  first  city  out- 
side of  New  York  to  see  “Janice  Mere- 
dith,” the  romance  of  the  American  revo- 
lution with  Marion  Davies  in  the  stellar 
role.  An  auspicious  premiere  was  given 
the  picture  at  the  Stillman  theatre,  with 
persons  prominent  in  social,  business,  po- 
litical and  literary  life  in  attendance.  The 
second  large  city  outside  of  New  York 
to  see  this  attraction  will  be  Los  An- 
geles, where  it  will  open  on  October  26 
at  the  California.  Miss  Davies,  now  on 
the  coast  making  “Zander  the  Great,” 
will  be  in  attendance. 

Associated  Exhibitors 

DOUGLAS  MACLEAN’S  latest  com- 
edy, “Never  Say  Die,”  continues  to  re- 
ceive the  unstinted  praise  of  the  daily 
press.  The  “Plain  Dealer”  said  of  the 
picture  during  its  run  at  the  Circle  thea- 
tre, Cleveland,  O.:  “Well  played  and 
plenty  of  fun  in  this  farce.  It’s  the 
week’s  best  picture.”  The  “Cleveland 
News”  said:  “Humorous  enough  to  fur- 
nish a good  show.” 

+ + + 

GEORGE  CRONE,  who  directed  Doug- 
las MacLean  in  “Never  Say  Die,”  is 
handling  the  megaphone  on  “Sky  High,” 
the  new  MacLean  vehicle.  Jack  Mac- 
kenzie is  cameraman.  Supporting  the 

star  are  Anne  Cornwall,  Robert  Ober, 
L.  C.  Shumway,  E.  J.  Ratcliff  and  Wade 
Boteler.  The  story,  laid  in  Paris  and 
the  Swiss  Alps,  is  an  original  by  Mac- 
Lean  and  his  scenario  staff. 

United  Artists 

AT  HIS  Mamaroneck  studio  D.  W.  Grif- 
fith is  engaged  on  the  interior  scenes 
of  his  new  picture,  “The  Dawn,”  which 
is  to  be  his  next  picture  through  United 
Artists  Corporation.  These  scenes  will 
complete  the  work  on  the  production, 
since  the  exteriors  were  already  made 
by  Mr.  Griffith  abroad,  where  he  went 
seeking  backgrounds  different  from  any- 
thing the  camera  has  ever  imported  for 
the  American  screen.  “The  Dawn”  is 
described  as  a modern  story  of  high  dra- 
matic tenseness,  with  what  is  declared 
as  a whipping  finish  and  a strong  cli- 
max at  the  very  close.  - It  is  an  original 
story  written  by  Geoffrey  Moss,  a promi- 
nent English  author  who  is  becoming 
very  favorably  known  in  this  country. 
It  is  the  author  himself  who  revealed  to 
Mr.  Griffith  the  unusual  and  picturesque 
settings  in  Germany  which  form  the  lo- 
cale of  the  story,  and  it  was  determined 
to  use  the  actual  atmosphere  for  artistic 
harmony  with  the  theme.  Neil  Hamilton 
and  Carol  Dempster,  Griffith  stars  who 
have  been  seen  in  the  most  recent  pro- 
ductions from  this  producer,  were  taken 
to  Germany  to  play  leading  roles,  while 
the  remainder  of  the  characters  were 
drafted  from  European  sources. 

Warner  Brothers 

THINGS  ARE  humming  at  the  Warner 
Brothers  studio  on  the  West  Coast 
with  three  pictures  in  the  making.  “A 
Broadway  Butterfly”  is  being  directed 
by  William  Beaudine  with  Dorothy  De- 
vore, Louise  Fazenda,  Cullen  Landis 
and  others  on  the  cast.  Willard  Louis 


will  play  the  leading  role  in  “The  Man 
Without  a Conscience”  under  the  direc- 
tion of  James  J.  Flood.  Phil  Rosen  is 
making  a screen  version  of  Charles  K. 
Harris’  “The  Bridge  of  Sighs.” 

+ + + 

MILLARD  WEBB  has  completed  “The 
Dark  Swan”  with  Marie  Prevost,  Hel- 
ene Chadwick  and  Monte  Blue  in  the 
cast.  This  is  the  director’s  second  War- 
ner production 

C.  B.  C. 

“THE  FATAL  MISTAKE”  is  the  title 
selected  for  the  Eva  Novak-Williani 
Fairbanks  attraction  produced  under  the 
title  of  “The  Fatal  Kiss.”  . . . Actual 
shooting  has  started  on  “One  Glorious 
Night,”  the  fourth  of  the  eight  Columbia 
Pictures  featuring  Elaine  Hammerstein. 
Scott  Dunlap  is  directing. 

+ + + 

ELAINE  HAMMERSTEIN’S  third  Col- 
umbia Picture,  “The  Midnight  Express,” 
is  in  the  cutting  room  in  preparation  for 
early  release.  . . . “You  are  to  be  con- 
gratulated in  having  such  a picture,” 
wrote  the  Brotman  Brothers  of  Moline, 
111.,  after  using  “The  Foolish  Virgin”  at 
the  premiere  of  their  new  theatre,  the 
Mirror. 

C.  C.  Burr 

JOHNNY  HINES  is  now  in  production 
on  “The  Early  Bird,”  his  C.  C.  Burr 
attraction  to  follow  “The  Speed  Spook.” 
“The  Early  Bird”  concerns  itself  with  the 
rise  of  a milkman  to  fame  and  glory. 
Sigrid  Holmquist  is  playing  opposite  the 
star. 

+ + + 

C.  C.  BURR  says  that  the  exceptional 
first  run  bookings  on  Johnny  Hines’ 
“The  Speed  Spook”  are  indicative  of  the 
extraordinary  success  of  the  picture. 
Among  the  bookings  are:  Fischer’s  Para- 
mount theatres,  Madison,  Wis.;  Burke, 
Kenosha,  Wis.;  Bijou,  Fond  du  Lac,  Wis.; 
Strand,  Marinette,  Wis. : Rex,  Beloit,  Wis.: 
Majestic,  Sheboygan,  WiSj^;  Strand,  Cin- 
cinnati, O. ; Majestic,  Louisville,  Ky. ; 
Schade,  Sandusky,  O.;  Plumb,  Streator, 
111.;  Orpheum,  Fort  Wayne,  Ind.;  Gordon’s 
Olympia,  Boston,  Mass.,  and  many  others. 

Metro-Goldwyn-Mayer 

ERIC  VON  STROHEIM  celebrated  his 
thirty-ninth  birthday  by  working  eight- 
een hours  at  the  studio  where  he  is  pre- 
paring for  the  production  of  “The  Merry 
Widow,”  starring  Mae  Murray  . . . ZaSu 
Pitts,  who  played  the  feminine  lead  in 
“Greed”  and  an  important  role  in  “The 
Great  Divide,”  has  been  added  to  the 
M-G-M  stock  company.  . . . “Dixie,”  the 
new  Reginald  Barker  attraction  with 


Frank  Keenan  in  a prominent  role,  is 
said  to  be  a thrilling  story  of  the  races. 

+ + + 

“THE  RED  LILY,”  Fred  Niblo’s  new 
M-G-M  feature  starring  Ramon  No- 
varro,  achieved  a record  breaking  gross 
of  $56,000  during  its  presentation  at  the 
New  York  Capitol,  according  to  Metro- 
Goldwyn  officials.  . . . Elinor  Glyn  is 
more  than  an  author — she  is  a showrnan. 
During  the  run  of  her  new  production, 
“His  Hour,”  at  Loew’s  State  in  Los  An- 
geles, the  author  made  several  personal 
appearances  and  talked  over  the  radio. 
+ + + 

THE  ROYAL  HOUSE  of  Italy  for  the 
first  time  in  history  has  turned  over 
the  Villa  Boboli  in  Florence  for  the 
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Stars  in  F.  B.  O.  Pictures 


Right:  Madge  Bellamy,  who 
appears  in  the  F.  B.  O.  pro- 
duction “Sold  for  Cash.”  At 
left,  Gloria  Grey,  who  plays 
opposite  “Lefty”  Flynn  in 
“The  Millionaire  Cowboy.” 

Left  Center:  Jackie  Saunders 
and  her  daughter  Jacqueline. 
Miss  Saunders  is  featured  in 
Mrs.  Wallace  Reid’s  new  pic- 
ture, “Broken  Laws.” 


Right  Center:  Jane  Wray  and 
Percy  Marmont  as  they  appear 
in  “Broken  Laws”  for  Film 
Bookings  Offices  of  America 

Left:  John  Ince,  director  of 

“Cheap  Kisses,”  a C.  Gardner 
Sullivan  story  for  F,  B.  O.  At 
right,  a late  picture  of  Vir- 
ginia Lee  Corbin,  who  appears 
in  “Broken  Laws.*' 
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Daphne  Grove  scenes  in  “Ben  Hur.”  . . . 
“Yolanda,”  Marion  Davies  Cosmopolitan 
attraction,  played  to  an  audience  that  rep- 
resented many  countries  during  a run  at 
the  Avalon  theatre,  Catalina  Island,  and, 
according  to  Manager  Peter  Lubetich, 
“all  were  delighted  with  a really  wonder- 
ful picture.” 

Selznick 

A SPECIAL  private  showing  of  its  lat- 
est production,  “The  Passionate  Ad- 
venture,” will  be  given  bj'  Selznick  Dis- 
tributing Corporation  at  the  Ritz-Carlton 
hotel.  New  'X)rk  on  Friday  evening,  Oc- 
tober 24.  This  will  be  the  first  showing, 
anywhere,  of  the  picture  which  was  made 
in  England  under  the  supervision  of  My- 
ron Selznick,  with  a cast  headed  by  Alice 
Joyce,  supported  by  Marjorie  Daw  and 
Clive  Brooks.  Elaborate  arrangements 
have  been  made  for  the  entertainment  of 
the  large  number  of  guests  who  are  ex- 
pected to  attend  the  showing.  There 
will  be  dancing  before  and  after  the 
showing,  in  another  ballroom  of  the  ho- 
tel, while  the  screening  will  take  place 
in  the  grand  ballroom.  An  orchestra  of 
forty  men,  under  the  leadership  of  James 
C.  Bradford,  will  furnish  a special  music. 
One  of  the  features  of  the  evening  will 
be  the  arrangements  to  broadcast  the 
musical  entertainment  of  the  evening 
through  one  of  the  largest  radio  broad- 
casting stations  in  the  city. 

+ + + 

MARY  THURMAN  has  been  engaged 
by  Whitman  Bennett  to  pay  an  import- 
ant part  in  “His  Woman,”  the  picturiza- 
tion  of  Andrew  Soutar’s  famous  novel, 
“Back  from  the  Dead.”  Patsy  Ruth  Mil- 
ler, David  Powell,  Lawford  Davidson, 
Frederick  Burton  and  Frankie  Evans 
are,  also,  in  the  cast.  The  picture  is 
being  filmed  at  the  Whitman  Bennett 
studio,  Riverdale-on-Hudson,  New  York. 
Upon  its  completion  “His  Woman”  will 
be  issued  by  Selco  Pictures  through  the 
Selznick. 

Pathe 

“DYNAMITE  SMITH,”  which  is  saict 
to  mark  the  return  to  the  screen  of 
Charles  Ray  in  the  type  of  role  that 
made  him  famous  has  just  been  issued 
by  Pathe.  The  story  is  from  the  pen  of 
G.  Gardner  Sullivan  and  the  picture 
comes  to  theatres  under  the  Thos  H. 
Ince  banner.  The  locale  of  the  story 
is  centered  chiefly  around  San  Francisco, 
the  story  dealing  with  the  rough  days 
of  the  Barbary  coast  and  the  Klondike 
gold  rush  of  the  early  nineties.  Ralph 
Ince  directed  the  production. 

+ + + 

HAL  ROACH  studios  at  Culver  City 
are  buzzing  with  activity.  Five  com- 
panies are  busy  turning  out  product  for 
Pathe  distribution.  Leading  the  list  in 
activities  is  Bob  McGowan,  director  of 
“Our  Gang.”  This  unit  has  been  work- 
ing steadily,  and  at  this  time  they  are 
working  on  their  sixth  series  of  produc- 
tions. “The  Spats”  are  busily  engaged 
making  their  latest  comedy  based  on  a 
cross-country  tour  in  an  automobile, 
while  Glenn  Tryon  and  Blanche  Me- 
haffey  are  working  out  a new  two-reeler 
under  the  direction  of  Fred  Guiol.  The 
Charley  Chase  and  Arthur  Stone  com- 
panies are  also  busy  on  new  subjects. 

+ + + 

HAROLD  LLOYD’S  latest  comedy, 
“Hot  Water,”  will  be  issued  in  No- 
vember. The  first  cities  to  play  it  will 
be  New  York,  Chicago,  Detroit  and  Los 
Angeles.  . . . The  first  of  Harry  Lang- 
don’s  third  series  of  comedies  for  Pathe 
will  be  issued  Nov.  9.  The  title  of  the 
picture  is  “All  Night  Long.”  It  is  a two- 
reeler. 
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Paramount 

ANOTHER  newcomer  to  the  screen 
steps  into  a title  role  in  her  debut  ap- 
pearance with  the  assignment  of  Frances 
Howard,  nineteen  years  old,  who  is  play- 
ing in  “Best  People,”  to  an  important 
part  in  Paramount’s  picture  of  Ferenc 
Molnar’s  play,  “The  Swan.”  Only  re- 
cently Paramount  gave  Betty  Bronson  the 
starring  role  in  “Peter  Pan.” 

+ + + 

ALLAN  DAWN  has  signed  James 
Rennie  for  one  of  the  featured  roles  in 
his  latest  Paramount  picture,  “Argentine 
Love.”  . . . Frank  Tuttle  will  direct 

Bebe  Daniels  in  “Miss  Bluebeard,”  her 
second  starring  Paramount  picture.  . . . 
Owen  Moore,  Constance  Bennett,  Mabel 
Ballin  and  David  Butler  will  appear  in 
the  production  of  the  Zane  Grey  story, 
“The  God  of  the  West.” 

Principal  Pictures 

MIKE  ROSENBERG,  secretary  of  Prin- 
cipal Pictures  Corporation,  and  Sam 
Wood,  director  for  that  company,  will 
leave  Friday  night  for  Tucson,  Arizona, 
to  confer  with  Harold  Bell  Wright  on  the 
completed  script  for  “The  Re-Creation  of 
Brian  Kent.”  The  adaptation  for  this 
story  was  written  by  Arthur  Statter  and 
Mary  Alice  Scully.  As  yet  the  cast  is  not 
entirely  completed,  but  Kenneth  Harlan 
has  been  chosen  to  enact  the  role  of 
Brian  Kent,  while  Mary  Carr  and  Zasu 
Pitts  have  been  selected  for  important 
parts.  This  is  the  third  of  the  Harold 
Bell  right  stories  to  be  filmed  by  Prin- 
cipal and  will  be  released  by  them  as  a 
Sam  Wood  production. 

First  National 

IN  THE  MAKING  of  “As  Man  De- 
sires,” Earl  Hudson  was  given  the  as- 
sistance of  Chief  Photographer  J.  B. 
Cadenbach  of  the  U.  S.  navy.  Cadenbach 
shot  second  to  Roy  Carpenter.  When 
the  25  members  of  the  company  were 
sent  to  Catalina  Island,  the  naval  author- 
ities decided  that  it  would  be  valuable  to 
its  motion  picture  staff  to  have  a repre- 
sentative with  the  company,  so  Caden- 
bach was  detailed.  Milton  Sills  and  Viola 
Dana  are  featured  in  the  picture. 

+ + + 

NORMA  TALMADGE  is  making  good 
progress  on  “The  Lady,”  an  adaptation 
of  Martin  Brown’s  play.  Wallace  Mac- 
Donald is  the  star’s  leading  man.  . . . 
Constance  Talmadge,  having  finished 
“Her  Night  of  Romance,”  is  now  at  work 
on  “Learning  to  Love,”  by  John  Emer- 
son and  Anita  Loos.  . . . First  National 
has  purchased  the  screen  rights  to  “The 
Far  Cry”  from  Arthur  Richman,  the 
author,  and  Robert  Milton,  the  producer. 

F.  B.  O. 

MANY  BOOKINGS  have  been  received 
on  “Vanity’s  Price,”  first  of  the  Gothic 
specials  for  F.  B.  O.  It  is  scheduled  for 
week  engagements  at  the  Stanley  Com- 
pany’s Metropolitan,  Philadelphia;  Em- 
press, Oklahoma;  Blue  Moose,  Portland, 
Ore.,  and  the  Temple  in  Ohio.  Nat  G. 


Rothstein  has  effected  a tieup  with  toilet 
articles,  cold  creams,  powders,  lipsticks, 
gowns,  shoes,  musical  instruments,  etc.,  as 
an  aid  in  exploiting  the  feature. 

+ + + 

THE  BEST  TALENT  available  is  being 
engaged  for  the  production  of  F.  B.  O. 
pictures,  says  J.  1.  Schnitzer,  vice-presi- 
dent of  the  company.  He  adds  that  the 
list  of  players  reads  like  a “Who’s  Wfio 
in  Hollywood.”  Among  the  artists  in 
forthcoming  pictures  are  Mrs.  Wallace 
Reid  in  “Broken  Laws”;  Percy  Marmont 
in  the  same  picture;  Anna  Q.  Nilsson, 
Stuart  Holmes,  Lucille  Ricksen,  Wynd- 
ham  Standing  and  Arthur  Rankin  in 
“Vanity’s  Price”;  Patsy  Ruth  Miller  and 
Matt  Moore  in  “Fools  in  the  Dark”; 
Evelyn  Brent  in  “The  Dangerous  Flirt,” 
and  in  addition  Vera  Reynolds,  Lillian 
Rich,  Louise  Dresser,  Lefty  Flynn,  Fred 
Thomson,  Dick  Talmadge,  Rod  La 
Rocque  and  many  others. 

Educational 

CONTRACTS  have  been  closed  with 
West  Coast  Theatres,  Inc.,  and  the 
Stanley  Circuit  for  the  entire  1924-25 
product  of  Educational.  The  contracts 
cover  the  entire  chain  of  each  company. 

+ + + 

“HIGH  GEAR”  bri  ngs  Bobby  Vernon 
out  in  an  automobile  racing  comedy, 
which  combines  breakneck  smashes  and 
wild  aeroplane  stunts  . . . The  first  of 
the  Vernon  series  of  six,  “Bright  Lights,” 
has  just  been  published.  Concerning  this 
subject.  Manager  Edward  Weisfeldt  of 
Saxe’s  Wisconsin  theatre,  Milwaukee, 
says;  “ ‘Bright  Lights’  is  one  of  the  best 
comedies  that  we  have  ever  shown  at  our 
new  Wisconsin.” 

Vitagraph 

THE  NAME  of  Vitagraph’s  production 
of  A.  S.  M.  Hutchinson’s  “The  Clean 
Heart”  has  been  changed  to  “The  Cruel- 
ties of  Life.”  Following  a preview  the 
picture  was  booked  at  the  Blue  Mouse 
theatres  in  Seattle,  Portland  and  Ta- 


coma. . . . “Greater  Than  Marriage,” 

the  Victor  Hugo  Halperin  production  for 
Vitagraph  which  was  recently,  completed 
is  being  rushed  through  the  laboratories 
for  November  publication. 

+ + + 

AMERICAN  and  Canadian  newspapers 
to  the  number  of  474,  having  a com- 
bined circulation  of  approximately  20 
millions,  are  publishing  Rafael  Sabatini’s 
“Captain  Blood”  in  serial  form.  They 
are  taking  advantage  of  the  free  service 
offer  made  by  Vitagraph,  whose  pictured 
version  of  the  novel  is  acclaimed  as  one 
of  the  outstanding  productions  of  the 
year.  Before  the  picture  was  issued  Vita- 
graph announced  its  readiness  to  supply 
newspapers  with  the  text  of  the  novel, 
to  be  published  in  instalments  of  two 
columns  each.  It  is  furnishing  mats  to 
papers  that  have  facilities  for  using 
them,  and  proofs  to  publications  willing 
to  go  to  the  expense  of  setting  type. 
Production  stills  also  are  sent  out,  from 
which  newspapers  make  selections  for 
half-tone  illustrations.  This  service  is 
being  rendered  without  charge  and  with- 
out any  obligation  whatsoever  on  the  part 
of  the  newspapers.  There  are  no  strings 
to  the  offer. 

Fox 

PRODUCTION  has  started  on  “Van 
Bibber’s  Burglar,”  fifth  of  the  series  of 
two  reel  comedies  adapted  from  the  Rich- 
ard Harding  Davis  stories.  Earle  Foxe 
continues  in  the  role  of  Van  Bibber,  with 
George  Marshall  directing.  Supporting 
Foxe  are  Florence  Gilbert,  Frank  Beal, 
Lynn  Cowan,  Fred  Kohler  and  Alice 
Ward. 

+ + + 

A NEW  LIGHT  on  oil  production  is  re- 
vealed, according  to  Fox,  in  “The  Age 
of  Oil,”  the  new  educational  entertain- 
ment just  issued.  Seventy  years  ago 
petroleum  was  considered  of  little  use 
except  for  patent  medicines  and  hair 
tonics.  Today,  were  the  refineries  to  shut 
down,  the  railroads,  ocean  liners,  war- 
ships, automobiles  and  airplanes  could  not 
operate. 
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LETTERS 
Prom  Readers 

A fonim  at  which  the  exhibitor 
is  invited  to  express  his  opinion  on 
matters  of  current  interest.  Brevity 
adds  forcefulness  to  any  statement. 
Unsigned  letters  will  not  be 
printed. 


The  Fourth  Great  Picture 

NEILLSVILLE,  WIS. — To  the  Editor: 
All  us  dumbbell  exhibs  out  in  the  tall  grass 
have  some  definite  date  or  happening  from 
which  all  things  are  figured.  Some  figure- 
from  the  year  of  the  Big  wind;  some  from 
the  year  of  the  Blue  Snow  when  all  the 
Grapes  turned  Sour,  and  others  from  the 
time  they  received  a picture  which  measured 
up  to  within  six  million  miles  of  the  Blah 
of  the  Film  Hound  or  the  Press  Sheet. 

My  pet  date  of  calculation  is  the  time  I 
ran  “Way  Down  East”  over  two  years  ago. 
All  the  alleged  super-induced,  superfluous, 
superelegant,  specials  which  have  floated 
along  here  since  then  never  even  caused  so 
much  as  a ripple  in  the  everyday  life  of  this 
community,  until  “The  Covered  Wagon” 
put  in  its  appearance.  So  far  as  I can 
recall  there  have  only  been  about  four  pic- 
tures which  were  worth  making  any  noise 
about  anyway,  “Birth  of  a Nation,”  “The 
Four  Horsemen,”  “Way  Down  East”  and 
“The  Covered  Wagon,”  and  the  next  one 
will  be  “Ben  Hur.” 

You  will  probably  book  the  “Wagon”  for 
three  days,  and  think  it  too  much,  but  you 
will  find  you  can’t  get  ’em  all  in  even  with 
a shoe  horn,  like  I did,  and  then  kick  your- 
selves that  you  didn’t  book  it  for  a week. 
The  high  priced  print  I drew  was  the  same 
one  that  ran  on  that  Dear  Old  Broadway 
for  seventy-two  weeks.  It  certainly  could 
not  have  gotten  in  such  rotten  condition  on 
any  shorter  run.  It’s  too  bad  they  couldn’t 
have  showed  Mae  this  copy  the  first  time 
she  reviewed  the  “Wagon.”  She  never 
would  have  complained  about  the  covers  on 
the  wagons  looking  too  nice  and  new.  In 
the  print  I drew  out  of  Milwaukee  the 
wagons  looked  as  though  they  had  tipped 
over  in  the  Big  Muddy.  However,  as  to  the 
Wagon,  they  drove  thirty  miles  and  more 
the  first  two  nights  through  threatening 
rain.  Boys,  can  you  think  of  any  other  pic- 
ture that  will  draw  them  forty  feet  in  the 
face  of  a rainstorm?  Neither  can  I. 

Didja  read  Fred  Hind’s  letter  as  to  what 
they  did  to  him  on  the  advertising  on  this 
sister?  If  not,  go  back  and  read  it,  for  you 
will  get  the  same  dose — only  more  so.  They 
sell  you  an  eight  page  herald  which,  by  the 
greatest  stretch  of  the  imagination  might 


be  worth  the  $5.00  per  M.  they  charge.  But 
you  ought  to  see  what  you  get.  The  sickest 
and  most  emaciated  piece  of  nothing  you 
ever  saw,  and  don’t  you  waste  any  postage' 
vvriting  them  about  it,  for  all  the  satisfac- 
tion you’ll  get  is  to  be  advised  that  that  is 
the  only  kind  they  ever  had,  and  that  you 
are  lucky  they  didn’t  charge  you  10  smack- 
ers for  it,  or  words  to  that  effect. 

But  back  to  the  “Wagon”:  Sweet  Cats! 
There  never  was  nothing  like  this  atall, 
atall.  They’ll  charge  you  just  twice  as 
much  as  they  think  you  will  or  can  pay ; 
after  you  have  hedged  a little,  they’ll  give 
you  the  other  barrel  by  letting  you  know 
that  there  is  also  to  be  a 50-50  split  over  an 
amount  which,  before  you  run  the  picture, 
will  look  pretty  reasonable  to  you,  but 
which,  after  about  the  first  night,  will  look 
as  though  it  should  have  been  twice  as 
much.  Your  only  hope  from  then  on  is  to 
pray  for  rain.  Don’t  get  foolish  in  the  head 
about  your  advertising.  Just  stick  up  a 
one  sheet,  and  put  an  inch  ad  in  the  local 
paper.  Everybody  wants  to  see  “The 
Wagon.”  All  you  have  to  tell  ’em  is  when 
they  can  see  it. 

No  matter  how  much  advertising  you 
ordered  on  this,  all  you  would  get  in  the 
first  shipment  would  be  the  24-sheet  and  a 
1 sheet  or  so,  and  the  information  that  the 
rest  of  your  stuff  will  be  shipped  from 
Cleveland  and  New  York;  that  is,  that  is 
what  you  can  expect  if  you  are  so  unlucky 
as  to  fall  into  the  clutches  of  that  outfit 
down  in  Milwaukee.  But  as  to  “The 
Wagon,”  boys,  be  sure  and  run  it,  but  be 
sure  that  they  don’t  take  the  hide  off  your 
back  and  the  filling  out  of  your  back  teeth. 
That ’s  about  all  on  this  one.  From  the  fore- 
going you  will  deduce  that  “The  Wagon” 
is  okey.  The  great  drawback  is  the  Mule 
Skinners  with  whom  you  have  to  do  busi- 
ness in  order  to  get  it.— William  E.  Trags- 
DORF,  Trags  theatre,  Neillsville,  Wis. 


Our  Mistake,  Sorry 

JONESBORO,  ARK.— To  the  Editor: 
In  your  current  issue  you  give  an  interest- 
ing account  of  a Public  Service  Committee 
recently  appointed  by  the  M.  P.  T.  O.  of 
Wisconsin,  stating  that  it  was  the  first  to 
be  organized  in  the  industry. 

Without  wishing  to,  in  the  slightest  de- 
gree, detract  from  the  splendid  work  that 
has  been  done  in  this  line  by  the  Wisconsin 
organization,  I think  it  but  fair  to  my  own 
organization  to  state  that  this  was  NOT 
THE  FIRST  Public  Service  board  formed. 

Following  the  April  convention  of  the 
Motion  Picture  Theatre  Owners  of  Ark- 
ansas last  year,  your  magazine,  as  well  as 
other  trade  publications,  carried  the  in- 
formation that  such  a board  had  been 
formed,  by  the  M.  P,  T.  O.  of  Ark.  with 
W.  L.  Mack,  of  Jonesboro,  as  Chairman. 

Since  that  date  our  board  has  functioned 
with  some  splendid  results,  having  given 


cooperation  to  the  State  Superintendent  of 
Public  Instruction,  to  the  State  Board  of 
Health,  the  election  boards  in  an  effort  to 
bring  out  a representative  vote,  and  other 
similar  organizations  and  purposes. 

I am  glad  indeed  that  Wisconsin  is  to 
devote  the  splendid  energies  of  that  fine 
organization  to  this  work  and  it  is  in  no 
effort  to  draw  the  spotlight  from  Wisconsin 
that  I write,  but  only  to  “keep  the  records 
straight.” 

With  every  good  wish,  I am,  sincerely 
your. — E.  W.  Collins,  President,  M.  P.  T. 
O.  of  Ark.,  Jonesboro,  Ark. 


Raps  Block  Booking 

ARCHER  CITY,  TEX.— To  the  Editor: 
■ — Block  booking  in  large  blocks  sure  hurts 
an  exhibitor.  Six  to  twelve  is  a plenty, 
if  we  poor  exhibitors  are  going  to  stand 
for  the  block  booking.  We  do  not  have 
to  stand  it,  at  present,  we  only  think  we 
do.  Let’s  cut  the  15,  20,  30,  40  etc.,  blocks 
out  and  leave  ’em  on  the  shelf. — W.  F. 
Jones,  Archer  theatre.  Archer  City,  Tex. 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  Personal.” 


H.  F".  Fuller,  organist  at  the  Orpheum 
theatre  is  a happy  benedict,  having  married 
Miss  Edith  Mack  of  Madison,  Wis.,  on 
October  10.  Mr.  and  Mrs.  Fuller  spent 
their  honeymoon  in  Chicago.  They  will 
reside  in  Bay  City.  (With  thanks  to 
H.  C.  Reinhardt,  our  Bay  City  corres- 
pondent whose  identity  is  revealed  with  his 
latest  contribution.) 

* 

In  publishing  a statement  by  J.  J.  Enloe, 
Hitchins,  Ky.,  under  Public  Relations  re- 
cently we  called  him  a theatre  owner  and 
manager.  Air.  Enloe  explains  that  he  is 
not  connected  with  any  theatre  at  present 
though  he  did  run  pictures  at  the  above 
address.  Says  he  is  waiting  to  be  called 
into  service  by  a picture  organization. 

* 

We  see  where  George  Rea,  Colonial  thea- 
tre, Washington,  C.  H.  O.  and  H.  O.  C. 
member  No.  1 has  opened  Bell’s  Opera 
House  which  he  plans  to  operate  two  to 
four  nights  a week. 

* 

Fulton  Cook,  owner  of  the  Bungalo 
theatre  at  St.  Alaries,  Ida.,  has  acquired 
property  on  which  he  plans  to  build  a new 
theatre  next  Spring. 

* 

Alillard  AI.  Blaettnar,  who  for  the  past 
eight  years  has  been  connected  with  I. 
Lipson’s  theatrical  interests  has  been  trans- 
ferred to  Dayton  to  be  manager  of  the 
Lipson-Keith  house  formerly  known  as 
the  Gaiety.  This  house,  on  being  reopened, 
will  be  renamed  the  Colonial  and,  it  is 
reported,  will  play  pictures. 

* 

J.  L.  Pfothero.  manager  of  Convention 
Hall  at  Tulsa,  Okla.,  has  purchased  the 
Orpheum  theatre  at  Okmulgee, 

* 

AIorfts  Hanna  and  E.  P.  AIoran,  who 
have  been  associated  since  1914  in  the 
oneration  of  the  Strand  theatre,  Holland, 
Alichigan.  have  dissolved  partnership.  Air. 
AIoran  has  o^one  to  -Ann  Arbor  to  join  his 
father’s  business  and  Air.  Hanna  purchased 
his  interest  In  the  theatre  and  will  continue 
to  operate  it. 
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^ story  by  Elliott  Clawson 
I Directed  by  Bruce  Mitchell 
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“What  the  Picture  Did  For  Me” 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  1924 


This  is  the  original  exhibitors’  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

**What  the  Picture  Did  for  Me”  is  the  one  genuine  source  of  exhibitor-written  box 
office  information. 

Address:  ”What  the  Picture  Did  for  Me,”  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

Racing  Luck,  with  Monty  Banks. — Plenty 
of  action  in  this  feature  and,  judging  from 
comment  of  patrons,  it  gave  satisfaction. 
An  excellent  card  to  please  the  kids. 
Numerous  scraps  and  a crazy  auto  race  that 
keeps  ’em  on  the  edge  of  their  seats.  Six 
reels. — Henry  W.  Gauding,  Lincoln  theatre, 
Pittsburgh,  Pa. 

Racing  Luck,  with  Monty  Banks. — Fine 
little  picture  and  paper  on  same  will  cer- 
tainly sell  it.  Buy  this  and  encourage  this 
star.  A bright  clean  comedy-drama  that 
pleased  99  per  cent. — H.  S.  Robbins,  Robin- 
hood  theatre.  Grand  Haven,  Mich. 

Three  Miles  Out,  with  Madge  Bellamy. — 
Very  good  action  picture  to  poor  business. 
Six  reels. — Crosby  Bros.,  Lily  theatre,  Buf- 
falo, N.  Y. — Neighborhood  patronage. 

Unseen  Hands,  with  Wallace  Beery. — A 
somewhat  inconvincing  and  improbable 
story.  Not  up  to  the  standard  of  plays  in 
which  Beery  usually  appears.  However, 
it  seemed  to  please  the  majority  of  patrons. 
Six  reels. — Henry  W.  Gauding,  Lincoln  the- 
atre, Pittsburgh,  Pa. 

Tents  of  Allah,  with  Monte  Blue  and 
Mary  Alden. — Fair  program  picture.  Seven 
reels. — Crosby  Bros.,  Lily  theatre,  Buffalo, 
N.  Y. — Neighborhood  patronage. 

F.  B.  O. 

Vanity’s  Price,  with  Anna  Q.  Nilsson. — 
This  is  a production  with  a similar  theme 
as  “Black  Oxen.”  It  is  a better  picture 
than  “Black  Oxen.”  Society  drama  with 
lavish  settings  and  seemed  to  please  the 
women,  but  most  of  the  men  stuck  up  their 
nose  at  it.  It  ought  to  go  over  where  they 
like  this  sort  of  story — rejuvenation  stuff. 
Six  reels. — H.  J.  Eagan,  American  theatre, 
Wautoma,  Wis. — Small  town  patronage. 

The  Mysterious  Witness,  with  a special 
cast. — A dandy  program  picture.  A good 
picture  especially  for  small  towns.  Five 
reels. — Theodore  W.  Radtke,  Lucky  theatre, 
Mansfield,  Wash. — Small  town  patronage. 

The  Silent  Stranger,  with  Fred  Thomson. 
— Boy,  oh,  boy!  if  a person  could  make  a 
“plaster”  that  would  draw  like  this  fellow, 
he  would  have  a fortune.  My  third  picture 
of  this  star  and  had  S.  R.  O.  sign  out. 
He  acts  like  Mix  in  this  picture.  Five 
reels. — H.  M.  Retz,  Strand  theatre.  La- 
ment, Ga. 

The  Silent  Stranger,  with  Fred  Thomson. 


Ticket  Sale 
For  Week  Is 
74.6%  Good 

Business  Is  74.6%  good,  ac- 
cording to  exhibitors’  box  of- 
fice reports  printed  in  this 
issue. 


— Very  good  Western.  Lots  of  action  and 
stunts.  “What  the  Picture  Did  for  Me”  is 
doing  a great  deal  for  this  new  star, 
“Thomson,”  and  the  wonder  horse,  "Silver 
King.”  Read  the  reports  and  book  ’em. 
F.  B.  O.  will  treat  you  right.  Six  reels. — 


Earl  C.  Burdic,  Legion  theatre,  Herman, 
Neb. — Small  town  patronage. 

The  Mask  of  Lopez,  with  Fred  Thomson. 
— I agree  with  all  of  the  rest.  Thomson 
and  Silver  King  will  make  Jones,  Mix  and 
Gibson  step  in  Western  shows.  If  you  want 
good  Westerns,  buy  these  Thomsons.  Five 
reels. — W.  T.  Biggs,  Unique  theatre,  Anita, 
Iowa. 

North  of  Nevada,  with  Fred  Thomson. — A 
good  Western,  95  per  cent.  Oh,  Boy!  that 
Silver  King  is  sure  a money  getter.  Don’t 
be  afraid  of  any  of  Fred  Thomson’s,  and 
the  F.  B.  O.  is  for  the  small  exhibitor  and 
will  treat  you  right.  Five  reels. — H.  M. 
Nafus,  Photoplay  theatre.  Grand  Rapids, 
Ohio. — Small  town  patronage. 

The  righting  Sap,  with  Fred  Thomson. — 
This  is  a good  average  Fred  Thomson  and 
Silver  King  picture.  Five  reels. — William 
E.  Tragsdorf,  Trags  theatre,  Neillsville, 
Wis. — Small  town  patronage. 

G-alloping  Gallagher,  with  Fred  Thomson. 
— Kids  seemed  to  like  it  from  the  way  they 
applauded.  Personally,  I did  not  think 
much  of  It.  Thomson  okay,  but  other  actors 
acted  like  a bunch  of  hams.  Had  several 
good  comments  on  it,  so  I guess  it  pleased 
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ACCOLA,  E.  C. 184 

ADAMS,  R.  W 19 

ALLEN,  C. 8 

ALGUIRE,  Mrs.  C.  C 54 

ANDEJISON,  C V 116 

ANDERSON,  J A 143 

ANDERSON.  R.  L. 85 

ANDRESEN,  J.  W... 104 

ANGELL.  H.  H 130 

ARMENTROUT,  R.  72 

ARMISTEAD,  E.  A 66 

ASHWORTH  & BARTELS....  180 

BABIN,  M.  J 7 

BAILEY,  J 159 

BAKER.  C.  C 195 

BARBER,  C.  E 87 

BARTLETT  & SON,  C.  W 103 

BAYS,  E.  C 170 

BELL,  Mrs.  L 22 

BERGER,  S.  A.  37 

BICKEL,  J.  C 108 

BIGGS,  W.  T 207 

BIERWIRTH,  H.  C 62 

BILLS,  C.  H 88 

BINOINS,  H.  H 133 

BIPRELLA  P 215 

BODWELL,  M.  F 141 

BOLLMAN,  V.  G. 9 

BREITRICK,  D.  M 193 

BRENNER.  W.  H. 10 

BROADUS,  J.  N 177 

BROWN,  C.  L 42 

BROWNE,  F.  L. 39 

BURSON,  L.  A. 158 

B-YERLY,  C.  M 43 

BYERLY,  S.  L. 30 

BYRNE:,  E,  E 147 

CAIRNS,  J 23 

CARTER.  Mrs.  L.  M 55 

CAUSEY.  H.  70 

CHAPMAN  & EVANS 210 

CLARK,  W.  M 105 

COLLINS,  E.  N 101 

CRAIG,  M.  T 186 

CRAIG,  W.  E. 152 

CREAL.  W.  H 4 

CRONKHITE,  C.  C 89 

CROSBY  & SCHWIERSKE 44 

DASPIT,  H 31 

DeBAGGIO,  H 40 

DoMORDANT,  P 76 

DEYO,  L 174 

DINSMORE  & SON 90 

DOLWING,  R.  L. 41 

DURBIN,  P.  J 127 

EAGAN,  H.  J 112 

ELLIOTT,  E.  H 63 

ENLOE,  J.  J 134 

ESTEE,  P.  G 24 

EULEK  J.  R 26 

FARNSWORTH,  R 110 

FARRAR,  S 206 

FAWKS,  E.  L 219 

FAY,  L.  M 202 


^ 'Herald  Only  ' Club 

"Because  the  ‘Herald’  was  the  pioneer  in  this  field,  and  because 
we  will  have  a better  journal  to  which  to  turn  for  guidance  if  we 
solidly  contribute  to  the  same  one,  just  as  long  as  the  'Herald' 
keeps  up  its  high  standard  of  service  1 shall  write  solely  for  this 
magaeine. ’’-^Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 


FAYTLE,  M.  F 163 

FOSTER,  M.  P 73 

FOX,  Mr.  and  Mrs,  E 64 

FREEMAN.  F.  L. 81 

GAILEY,  E.  K 94 

GARDNER,  B.  B 214 

GARDNER,  J.  M 213 

GAUDING,  H.  W....,^ 45 

GETTING,  R.  G 201 

GIACOMA  BROS 199 

GRAY,  L K 135 

GREEN,  S 168 

GUERIN,  W.  R 82 

HARRIS,  F.  N 77 

HARRISON,  M 168 

HARTMAN,  C.  M 154 

HAWKINS,  J.  W 200 

HELD.  P.  G 32 

HESS,  L.  S 95 

HICKMAN.  R.  W 83 

HILLYER,  M 137 

HILTON,  O.  A.  B 28 

HINDS,  F.  C 11 

HINDS,  W 173 

HOADLEY,  E.  C 197 

HOFFMAN,  P.  B 114 

HOPKINSON,  JK.  F.  S 131 

HORN  & MORGAN 58 

HORNUNG  A.  56 

HOUSEY,  J.  A 198 

HUESTIS,  B.  E 106 

HUMPHREY,  W.  H 212 

HUTCHISON.  R.  0 194 

IHDE,  S.  G 46 

JENKINS,  J.  C 3 

JENSEN  BROS Ill 

JESSEK  Mr.  and  Mrs.  T.  R...  47 

JOHNSON,  F.  L. 205 

JOHNSON,  O.  W 78 

JUDGE  & WOOLSEY 164 

KATZENBACH  E.  L 218 

KENNEASTER.  J.  S 172 

KHATTAR,  G 51 

KIMBRO,  Mrs.  W.  M 211 

KING,  L.  G 209 

KINGERY,  R.  H 123 

KIRKMAN,  W.  G 190 

KOBORG,  C.  W 188 

KOCH,  G.  H 165 


KOOKER,  D.  A 52 

KOOPMAN,  J 132 

KOTTAS,  K V 150 

KRAUTH,  P 149 

KUDLACEK,  J.  J 67 

LAMBERT,  O.  W 148 

LANGACHER,  C.  W 59 

LEEK,  L.  N 196 

LOWELL,  B.  S 86 

LUNA,  E.  D 96 

LYMAN,  G H 128 

LYNCH  G H n 

MacPHERSON,  O.  E 117 

MALPHURS,  C 178 

MARTIN,  H.  G 48 

McCORMICK  B.  P 49 

McCOY,  H.  C 192 

MEECE  & HALE  121 

MENDENHALL,  G A. 12 

MEYER,  F.  S 2 

MILES,  A.  N 13 

MILLER,  G K 166 

MILLER,  C.  R 14 

MILLER.  L.  A. 145 

MILLWARD,  V 102 

MITCHELL,  R.  E 221 

MOORE,  L.  R 74 

MOORE,  Mrs.  J.  W. 25 

MOORE,  P 124 

MORGAN,  A.  M. 136 

MORRIS.  P.  E 126 

MOULTON,  C.  H 68 

MUNSON,  C 122 

MUSSON.  W.  H 50 

NEIS,  A.  R 125 

NICKELL,  C.  W 216 

NORTON.  B 182 

O’HARA,  F.  J 80 

OLLER,  L U9 

O’NEIL,  E.  J 109 

O’TOOLE,  A.  B 176 

OTTEN,  H.  J 197 

PARKS,  O.  E 60 

PARTRICK,  H.  E 204 

PATRICK  W.  D 97 

PEITZ,  P.  B 115 

PERRY.  F 156 

PERUNKO,  L.  J 221 

PFEIFFER.  R 113 


PFLUGER,  H H 

PHILLIPS,  D.  H 

PILLIOD,  L.  A. 

PORTELL,  J.  G 

POWERS,  C.  H 

PRICE.  A.  J 

RADTKE,  T.  W 

RAND,  P 

REA,  G.  A 

REDISKE,  G.  F 

REEVE,  H 

RESTIVO,  J 

REYNOLDS,  E.  J 

REYNOLDS,  J.  M 

RICE,  R.  B 

RILEY,  R.  R 

RITTER,  G.  J 

RIVA,  Mrs.  C.  A 

RODGERS,  F.  C 

ROSSER,  K P 

ROYSTEK  M 

RYAN,  C.  H 

SABIN,  F.  E 

SAMPLE,  F.  R 

SAUNDERS,  E 

SCHMIDT,  J.  W 

SELK,  H.  G 

SHOUF,  W.  J 

SHOYER,  Dr.  M.  

SILVER  & SON,  W.  H. 

SIMPSON.  C.  H 

SITTON  & SON,  A.  P... 

SMITH.  Mrs.  R.  B 

SMITH  R.  W 

SPAINHOUK  G A 

STANTON,  M.  , 

STARKEY,  G.  C 

STEEL,  A 

STETTMUND.H.  G.  .. 

STEVENSON,  G 

SUSZYCKI.  A.  A 

SWARTOUT.  E.  W.  ... 

TALBERT,  J.  H 

THOMPSON,  H P 

TILLER,  J 

TOPE,  G.  W 

VAN  ALSTYNK  L.  A. 

VAN  NOY,  H 

VAN  STRATT,  W.  J.  .. 

VAUGHAN,  G 

VEATCH  A.  L 

VETTER,  E.  H 

WENGER,  R.  S 

WERNEK  A.  C 

WETZ.  J.  H 

WHARTON,  E.  L 

WILCOX,  L.  M 

WHITE,  D.  A. 

WILLIAMS,  E.  J 

WILLIAMS,  J.  M 

WILLIAMSON.  A.  E.... 
WNTERBOTTOM,  W.  . 


.171 
107 
. 33 
..  69 
,.  20 
.208 
.220 
..  5 
,.  1 
..  34 
.203 
,.167 
..  91 
.179 
.191 
,.  38 
..  75 
,.  15 
.144 
.161 
.175 
..  57 
..  16 
. 61 
,.129 
. 92 
.138 
.189 
.183 
.120 
.157 
.151 
.142 
.217 
.100 
,.  27 
. 17 
. 98 
. 6 
.160 
. 99 
,.  35 
.162 
. 21 
,.  29 
.119 
.187 
. 36 
.118 
. 53 
. 65 
.153 
.181 
.146 
.140 
. 79 
.185 
. 84 
,.146 
. 93 
.155 
. 18 


majority. — F.  H.  Stoup,  Capitol  theatre, 
Delphos,  O. — General  patronage. 

The  Dangerous  Coward,  with  Fred  Thom- 
son.— A real  picture  with  plenty  of  action. 
Fred  Thomson  sure  cuts  loose  in  this  one. 
Good  attendance.  Five  reels. — Kreighbaum 
Bros.,  Char-Bell  theatre,  Rochester,  Ind. 

American  Manners,  with  Richard  Tal- 
madge. — Crammed  with  laughs  and  action. 
It  is  a fine  feature.  If  you  want  action 
pictures  you  cannot  beat  this  one.  Six 
reels. — A1  Powell.  Highland  theatre,  Guthrie, 
Okla. 

American  Manners,  with  Richard  Tal- 
madge. — Oh,  Boy!  this  one  has  action  and 
thrills  aplenty.  Good  program  at  a good 


price.  Six  reels. — E.  D.  Luna,  Cozy  theatre. 
Wagoner,  Okla. — Small  town  patronage. 

On  Time,  with  Richard  Talmadge. — Ran 
this  on  a Sunday  and  it  pleased  everybody. 
Very  good  picture,  clever  plot  and  lots  of 
action.  Print  new.  Six  reels. — H.  D.  Mc- 
Chesney,  Princess  theatre,  Crandon,  Wis. — 
Small  town  patronage. 

The  Spirit  of  the  U.  S.  A.,  with  Mary  Carr. 
— A dandy  patriotic  picture.  Pleased  all 
who  saw  it,  but  failed  to  draw.  Run  this 
one  on  a national  holiday  and  it  will  please. 
Eight  reels. — E.  D.  Lunz,  Cozy  theatre. 
Wagoner,  Okla.- — Small  town  patronage. 

The  Spirit  of  the  U.  S.  A.,  with  Mary 
Carr. — You  will  say  “hokum”  of  course,  but 
they  certainly  like  it  and  will  tell  you  so. 


More  power  to  Johnson.  Business  not  big 
but  satisfactory. — H.  S.  Robbins,  Robinhood 
theatre.  Grand  Haven,  Mich. 

The  Miracle  Baby,  with  Harry  Carey. — 
Not  enough  came  out  to  tell  if  it  went  over 
or  not,  smallest  crowd  this  year.  Five 
reels. — G.  F.  Rediske,  Star  theatre,  Ryegate, 
Mont. — Small  towm  patronage. 

The  Desert  Sheik,  with  Wanda  Hawley. — 
Here  is  a new  one  that  will  please  even 
those  who  do  not  care  for  “sheik”  pictures. 
It  was  sent  us  as  a substitute  for  another 
subject  we  had  bought  and  the  name  would 
have  kept  us  from  buying  it.  But  the  pic- 
ture is  good,  it  drew  well  and  it  suited 
most  of  them.  Beautiful  photography  and 
plenty  of  action.  It’s  clean  and  has  a good 
tone.  Better  than  “The  Sheik.”  which  cost 
us  several  times  as  much  when  it  was  not 
as  new  as  this  one.  Exhibitors  will  make 
no  mistake  in  booking  this.  Six  reels. — 
C.  E.  Johnson,  Paramount  theatre.  Gibbon, 
Neb. — Small  tow’n  patronage. 

First  National 

Self  Made  Failure,  Painted  People,  Flow- 
ing Grold,  Woman  On  the  Jury,  Lilies  of  the 
Field,  When  a Man’s  a Man,  Black  Oxen, 
Perfect  Flapper,  Her  Temporary  Husband. 

— Boys!  Is  your  business  slipping?  If 
so,  buy  this  list  of  pictures  and  try  them 
out  on  your  patrons.  If  they  don’t  recuper- 
ate your  summer  losses  and  put  you  back 
in  business  nothing  else  in  the  world  will. 
Look  over  the  releases  and  see  if  you  can 
find  any  other  company  that  can  offer  you 
anything  to  compare  with  them.  This  list 
constitutes  eight  of  the  best  pictures  for 
entertainment  and  box  office  value  that 
have  been  released  this  year.  As  a matter 
of  fact.  First  National  pictures  are  all 
good.  You  can  count  their  poor  ones  on 
two  fingers  and  that’s  a pretty  good  record. 
First  National  doesn’t  owe  me  anything — 


For  Release  in  November — Now  Booking 


PRODUCERS  DISTRIBUTING  CORPORATION 


1 


Pi 


^"AL  CHRISTIE 

FEATURE 

Q_Adapted  from  the  great 
'Qroamoay  success 

WHATS  YOUR  WIFE  DOING? 


'Dirttitd  by 
SCOTT  SIDNEY 


Many  M'yeiy 
Wanda  Hawdey 
TuUy  Marshall 
Sylvia  Breamer 
Lincoln  Phuncr 
Jack  Duffy 
Morgan  Wallace 
and 
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Tke  Contributor  s Column 


Not  Goodby,  for  We  Know  You’ll  Be  Back 

■‘Please  find  enclosed  a couple  of  reports  which  might  be  my 
last  for  a while  as  I have  sold  my  equipment  to  Smith-Grand  of  Bill- 
ings, Mo.,  and  they  moved  it  to  their  town  and  expect  to  put  the  two 
together  and  have  one  first  class  house. 

“They  have  built  a new  house  there  and  opened  the  first  night 
with  ‘1  he  Hunchback,’  which  played  to  a large  crowd,  and  Mr.  Smith 
told  me  that  it  sure  was  some  picture. 

“Well,  boys,  here  is  to  you  and  yours.  Hoping  you  all  better 
luck  than  I have  had  for  the  last  three  years.  Nine  years  entitles 
any  one  to  a small  vacation,  and  I have  one  coming  to  me  now  and 
am  going  to  take  it. 

“Thanking  the  whole  bunch  for  the  reports  in  EXHIBITORS 
HERALD,  I am  yours  very  truly,  J.  W.  BOATWRIGHT,  RADIO 
THEATRE,  OZARK,  MO.’’ 

We’re  going  to  miss  you,  Mr.  Boatwright,  and  we’re  going  to 
wait  patiently  for  your  return.  We  know  you  will  return.  We  know 
you  will  want  to  get  back  with  the  bunch.  And  they  want  you. 
We’re  not  going  to  say  goodby.  Just  good  luck  on  your  vacation. 


neither  do  I owe  them  (I  couldn’t  if  I 
wanted  to),  but  I believe  in  giving  them 
credit  for  good  pictures  and  square  deal- 
ing, which  is  considerably  more  than  you 
can  say  about  some  of  the  other  companies. 
— R.  W.  Hickman,  Lyric  theatre,  Greenville, 
111. 

The  Sea  Hawk,  with  Milton  Sills  and 
Enid  Bennett. — One  of  the  best  buccaneer 
period  pictures  ever  shown  here,  but  after 
the  first  matinee  only  one-half  houses  weie 
in  evidence.  They  want  Westerns,  not 
ancient  history,  and  said  so.  It  is  artistic 
in  every  detail,  but  my  patrons  don’t  care 
for  dramatic  masterpieces  evidently.  Twelve 
reels. — H.  J.  Longaker,  Howard  theatre, 
Alexandria,  Minn. 

The  Sea  Hawk,  with  Milton  Sills. — Good. 
Every  report  from  the  patrons  was  good. — ■ 
Harry  Van  Noy,  Riviera  theatre,  Anderson, 
Ind. 

Those  Who  Dance,  with  a special  cast. — 
A real  picture  of  crooks  and  bootleggers. 
Action?  Plenty  of  it.  Suspense?  Oh,  boy! 
But  not  the  right  kind  of  title.  The  title 
keeps  lots  of  people  away.  Good  attendance. 

. — Kreighbaum  Bros.,  Char-Bell  theatre, 
Rochester,  Ind. 

The  White  Moth,  with  Barbara  La  Marr. 
— Picture  resembled  “Zaza.”  Like  most 
show  girl  pictures.  Barbara  La  Marr  liked 
by  most  people.  Good  cast  and  attendance. 
—Kreighbaum  Bros.,  Char-Bell  theatre, 
Rochester,  Ind. 

For  Sale,  with  Claire  Windsor. — Excellent 
work  by  the  principals.  A satisfactory 
offering.  Eight  reels. — Henry  W.  Gauding, 
Lincoln  theatre.  Pittsburgh,  Pa. 

The  Wanters,  with  Marie  Frevost. — Good 
picture,  good  business. — G.  J.  Ritter,  Regent 
theatre,  Bogota,  N.  J. 

Anna  Christie,  with  Blanche  Sweet. — 
Great  characterization.  Advertised  “not  a 
children’s  picture,”  which  it  surely  isn’t. 
Kept  kids  away,  but  made  up  on  adults. — 
G.  J.  Ritter,  Regent  theatre,  Bogota,  N.  J. 

Cytherea,  with  Alma  Rubens. — Very  poor 
small  town  attraction. — H.  S.  Robbins, 
Robinhood  theatre.  Grand  Haven,  Mich. 

Ponjola,  with  Anna  Q.  Nilsson  and  James 
Kirkwood. — This  proved  disappointing  here. 
Good  picture,  I thought,  but  failed  to 
draw  under  most  favorable  conditions. 
Seven  reels. — S.  G.  Harsh,  Princess  theatre, 
Mapleton,  la. — Small  town  patronage. 

Ponjola,  with  Anna  Q.  Nilsson  and  James 
Kirkwood. — Another  real  picture.  Story, 
cast  and  acting  all  fine.  Different  from 
other  pictures  and  will  please  any  audience. 
Seven  reels. — Clifford  L.  Niles,  Grand  the- 
atre, Anamosa,  la. 

Ponjola,  with  Anna  Q.  Nilsson  and  James 
Kirkwood. — If  they  had  named  this  “South 
Sea  Havoc”  we  might  have  smuggled  some 
of  our  high-heeled  punchers  and  sheep- 
herders  in.  But  who  in  blazes  ever  heard 
of  “Ponjola?”  Story  very  good.  Poor  busi- 
ness. Seven  reels. — E.  E.  Galley,  Crystal 
theatre,  Wayne,  Neb. 

Flaming  Youth,  with  Colleen  Moore. — • 
Valuation  on  this  was  placed  entirely  too 
high.  The  screen  would  be  better  off  if 
fewer  booze,  cigarette  and  “necking” 
parties  were  shown.  Half  the  price  would 
have  been  plenty.  Have  screened  many  bet- 
ter productions  and  bought  them  for  less. 
Nine  reels. — Henry  W.  Gauding,  Lincoln 
theatre,  Pittsburgh,  Pa. 

Fainted  People,  with  Colleen  Moore. — 
Nothing  particularly  new  or  startling,  but 
very  good  entertainment  to  fair  business. — 
G.  J.  Ritter,  Regent  theatre,  Bogota,  N.  J. 

Secrets,  with  Norma  Talmadge. — One  of 
the  best  made  by  this  star.  Good  enter- 
tainment and  wonderful  acting  by  star. 
Nine  reels. — L.  A.  Goux,  Antlers  theatre, 
Roseburg,  Ore. — High-class  patronage. 

Ashes  of  Vengeance,  with  Norma  Tal- 
madge.— Pretty  soon  they  will  find  some 
history  about  King  Tut’s  time  that  they 
think  will  make  a good  picture,  then  quit 
the  business.  This  “Ashes  of  Vengeance” 
dates  back  to  the  fifteenth  or  sixteenth 
century,  and  is  a French  historical  picture. 
Costume  and  the  usual  excess  footage.  Ye 
Gods!  When  will  they  make  ’em  shorter? 
This  fiopped  the  worst  for  me  of  any  of 
Norma’s  pictures.  I still  maintain  she  is 
the  most  wonderful  actress  on  the  screen 


if  she  would  only  stay  in  American  plays. 
Poor  business  with  a big  “p.”  Ten  reeis. — 
E.  E.  Gailey,  Crystal  theatre,  Wayne,  Neb. 

Ashes  of  Vengeance,  with  Norma  Tal- 
madge.— Business  dismal.  Norma  used  to 
be  a good  bet  here.  Her  last  two  have  been 
dismal  failures  at  the  box  office  here.  A 
few  more  costume  pictures  and  the  small 
town  man  will  be  out.  I got  a lot  in  on 
this  that  I didn’t  keep  in  for  more  than 
six  reels.  Wonderful  production  artistically 
and  all  that.  Nine  reels. — S.  G.  Harsh, 
Princess  theatre,  Mapleton,  la. — Small  town 
patronage. 

Within  the  Daw,  with  Norma  Talmadge. — 
Norma  has  done  better,  but  this  is  good 
enough  for  them  to  talk  about.  Good  sup- 
port, especially  by  Eileen  Percy.  Very 
satisfactory  picture.  Business  poor. — Carl 
Judge,  Iris  theatre,  Wheatland,  Wyo. — 
Country  patronage. 

Within  the  Daw,  with  Norma  Talmadge. — - 
Pleased  our  patrons.  Nine  reels. — Clifford 
L.  Niles,  Grand  theatre,  Anamosa,  la. 

The  Eternal  Flame,  with  Norma  Tal- 


madge.— A spectacular  drama  filled  with 
heart  interest  revolving  around  the  jealous 
scandals,  romances  and  intrigues  of  the 
court  of  Louis  XVIII.  A high-class  produc- 
tion that  pleases.  Eight  reels.- — -D.  E. 
Knorr,  Pergola  theatre,  Allentown,  Pa. 

The  Wonderful  Thing,  with  Norma  Tal- 
madge.— We  always  like  to  Norma  and 
she  always  brings  the  crowds.  Very  good 
but  a little  old.  Print  poor.  Seven  reels. 
— C.  A.  Linsley,  Opera  House,  Soldier  Sum- 
mit, Utah. 

The  Voice  From  the  Minaret,  with  Norma 
Talmadge. — One  of  the  best  that  we  have 
had  in  several  months.  Miss  Talmadge  is 
a favorite  here.  All  First  National  pictures 
that  we  have  used  have  been  very,  very 
good — no  complaints  and  many  compli- 
ments. As  a whole,  they  have  proven  my 
best  box  office  asset.  Price  reasonable  for 
product.  Ten  reels. — John  Wise  Smith,  Idle 
Hour  theatre.  Belle  Haven,  Va. 

When  a Man’s  a Man,  with  John  Bowers. 
— Enjoyed  by  all.  Did  not  hear  a kick.  A 
very  good  out-door  type  of  show  with  some 
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good  horsemanship.  Seven  reels. — W.  T. 
Biggs,  Unique  theatre,  Anita,  Iowa. 

When  a Man’s  a Man,  with  John  Bowers. 
— An  excellent  production  and  gave  general 
satisfaction  to  good  business  two  nights. 
Seven  reels. — E.  W.  McClelland,  Rex  the- 
atre, Gilman  City,  Mo. — Small  town  pat- 
ronage. 

The  Eternal  City,  with  a special  cast. — - 
No  good.  Did  not  please.  Too  draggy, 
could  have  been  told  in  ^five  reels.  Print 
good.  Eight  reels. — W.  T.  Waugh,  Empress 
theatre,  Grundy  Center,  Iowa. — Small  town 
patronage. 

The  Eternal  City,  wnth  a special  cast. — 
Elaborate  enough,  but  not  the  kind  for 
average  American  audiences.  Must  have 
made  this  with  an  eye  to  the  Italian  trade. 
Business  fair. — G.  J.  Ritter,  Regent  the- 
atre, Bogota,  N.  J. 

A Son  of  the  Sahara,  with  Bert  Lytell. — 
Real  good  picture,  but  there  is  a question 
in  my  mind  whether  small  town  crowds 
fall  for  this  kind  very  strong. — G.  J.  Ritter, 
Regent  theatre,  Bogota,  N.  J. 

The  Woman  Conquers,  with  Katherine 
MacDonald. — A good  picture  that  pleased  a 
small  crowd.  No  kicks  on  this  one.  Five 
reels. — C.  A.  Binsley,  Opera  House,  Soldier 
Summit,  Utah. 

Circus  Days,  with  Jackie  Coogan. — 
Wasn’t  much  left  of  the  print  I received, 
but  I reckon  it  must  have  been  a good  pic- 
ture when  it  was  new.  Print  rotten.  Six 
reels. — W.  T.  Waugh,  Empress  theatre, 
Grundy  Center,  la. — Small  town  patronage. 

Boy  of  Mine,  with  a special  cast. — -A  real 
program.  One  that  pleases  the  whole 
family.  Ben  Alexander  good.  Print  fair. 
Seven  reels. — W.  T.  Waugh,  Empress  the- 
atre, Grundy  Center,  Iowa. — Small  town 
patronage. 

Brawn  of  the  North,  with  Strongheart. — 
A good  Saturday  picture.  Acting  of  dog 
good.  Print  good.  Eight  reels. — W.  T. 
Waugh,  Strand  theatre,  Conrad,  Iowa. — 
Small  town  patronage. 

Scars  of  Jealousy,  with  a special  cast. — A 
good  Saturday  picture.  Forest  fire  well 
done.  Picture  holds  interest  all  the  way 
through.  Print  good.  Seven  reels. — W.  T. 
Waugh.  Strand  theatre,  Conrad,  Iowa. — 
Small  town  patronage. 

Alias  Julimt  Caesar,  with  Charles  Ray.- — 
Went  over  mwh  better  than  expected.  Fair 
offering.  Six  reels. — Crosby  Bros.,  Lily 
theatre,  Buffalo,  N.  T. — Neighborhood  pat- 
ronage. 

The  Meanest  Man  in  the  World,  with  a 
special  cast. — A very  good  program  picture. 
Eight  reels. — Clifford  L.  Niles,  Grand  the- 
atre, Anamosa,  la. 

Children  of  the  Dust,  with  a special  cast. 
— A good  program  picture  but  not  strong 
enough  for  a large  house.  Many  com- 
plaints and  business  fell  off  one-third  the 
second  night. — Clifford  L.  Niles,  Grand  the- 
atre, Anamosa,  la. 

The  Gold  Eish,  with  Constance  Talmadge. 
— A very  foolish  affair.  After  the  first  two 
reels  it  is  mere  repetition  of  what  happened 


before.  Had  a few  good  comments  but  also 
quite  a number  of  walkouts. — F.  H.  Stoup, 
Capitol  theatre,  Delphos,  O. — General  pat- 
ronage. 

Dulcy,  with  Constance  Talmadge. — No- 
body home!  That  was  “Dulcy”  to  a T.  She 
meddled  in  everything  and  muddled  what 
she  meddled  in.  Good  entertainment,  boys. 
Everybody  enjoyed  seeing  it.  Seven  reels. 
— D.  E.  Knorr,  Pergola  theatre,  Allentown, 
Pa. 

Dulcy,  with  Constance  Talmadge. — As  far 
as  the  picture  is  concerned,  it  is  not  so  bad 
as  a light  comedy-drama,  but  the  patrons 
are  off  Conny.  Brought  us  the  very  low- 
est two  days'  business  the  house  has  had, 
with  all  conditions  favorable.  Star  has 
personality  and  believes  she  would  go  over 
in  a dramatic  story,  but  “Dulcy”  means 
lemon  for  us. — Ben  L.  Morris,  Temple  the- 
atre, Bellaire,  O. 

East  Is  West,  with  Constance  Talmadge. 
— Best  Constance  Talmadge  subject  I have 
had.  Drew  pretty  well  and  pleased.  Eight 
reels. — C.  H.  Moulton,  Bijou  theatre.  Beach, 
N.  D. — Small  town  patronage. 

A Dangerous  Maid,  with  Constance  Tal- 
madge.— A fair  program  picture,  but  who 
wants  a costume  picture  now?  Tearle’s 
acting  good.  Print  fair.  Eight  reels. — W. 
T.  Waugh,  Empress  theatre,  Grundy  Cen- 
ter, Iowa. — Small  town  patronage. 


Fox 

Eadies  to  Board,  with  Tom  Mix. — Oh,  boy’ 
Went  over  good.  Two  good  houses,  one 
night.  Don’t  fail  to  book  it.  The  Fox 
people  will  treat  you  right.  I have  run  all 
and  have  no  kick  so  far.  Six  reels. — H.  M. 
Nafus,  Photoplay  theatre.  Grand  Rapids, 
Ohio. — Small  town  patronage. 

Eadies  to  Board,  with  Tom  Mix. — Darned 
good  picture.  A fair  Mix  picture.  Action? 
Yes.  Good  cast,  attendance  good.  Mix 
can’t  make  love.  Keep  him  in  Westerns  or 
Fred  Thomson  will  overshadow  him  before 
long. — Kreighbaum  Bros.,  Char-Bell  the- 
atre, Rochester,  Ind. 

The  Done  Star  Banger,  with  Tom  Mix. — 
Buy  it.  Step  on  it.  It’s  worth  the  money. 
They  don’t  have  to  sit  sixteen  hours  to  see 
one  show.  Six  reels. — E.  E.  Galley,  Crystal 
theatre,  Wayne,  Neb. 

Eyes  of  the  Forest,  with  Tom  Mix. — 
Good.  Pleased  the  Mix  fans.  Good  com- 
ments. Nice  crowd. — A.  P.  Jenkins,  Com- 
munity theatre,  David  City,  Neb. 

The  Done  Star  Banger,  with  Tom  Mi.x. — A 
dandy  Western.  Zane  Grey  and  Tom  Mix 
together  make  a good  draw’ing  card.  Busi- 
ness extra  good.  Book  it.  Six  reels. — -J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. 

The  Trouble  Shooter,  with  Tom  Mix. — 
This  is  the  best  Mix  I have  played  in  a long 
while.  Drew  good  business  in  bad  weather. 
Tom  is  always  “sure  fire”  for  me.  Six 
reels. — H.  M.  Retz,  Strand  theatre.  Lament, 
Ga. 

A Man’s  Mate,  with  John  Gilbert. — I con- 
sider this  one  a good  program  picture. 
Several  of  my  patrons  said  this  one  was 
the  best  Gilbert  had  made  for  some  time. 
It  was  interesting  from  start  to  finish. 


Showed  this  one  on  a Saturday  night  to  a 
fair  crowd. — Charles  E.  Barber,  Electric 
theatre,  Tilden,  111. — Small  town  patronage. 

A Man’s  Mate,  with  John  Gilbert. — A fair 
picture.  Not  the  kind  our  patrons  want  on 
Saturday.  Ran  monkey  comedy,  also  Fox, 
which  was  very  good.  Five  reels. — E.  W. 
McClelland,  Rex  theatre,  Gilman  City,  Mo. 
— Small  town  patronage. 

The  Wolf  Man,  with  John  Gilbert. — Mr. 
Fox,  without  a doubt  you  make  the  poor- 
est advertising  matter  of  any  film  company. 
This  picture  is  a semi-northern  timber 
camp  picture,  but  not  a single  bit  of  the 
advertising  matter  shows  any  action  what- 
soever. I did  not  even  use  the  paper.  The 
picture  is  very  fair  and  pleased  a small 
house.  Five  reels. — A1  Powell,  Highland 
theatre,  Guthrie,  Okla. 

Not  a Drum  Was  Heard,  with  Charles 
Jones. — Where  do  they  get  this  title?  I 
must  be  dumb.  I can’t  see  it.  Picture  good 
hokum,  that  they  like  so.  No  kick.  Fair 
business.  Five  reels. — E.  E.  Gialey,  Crystal 
theatre,  Wayne,  Neb. 

The  Plunderer,  with  Frank  Mayo. — Great. 
A corking  good  Western  which  pleased  80 
per  cent,  but  not  a special  in  any  respect. 
Six  reels. — Geo.  Khattar,  Khattar’s  theatre, 
Sydney,  N.  S.,  Can, 

The  Shephard  King,  with  Violet  Mer- 
cereau. — A very  good  production  and 
pleased  those  who  saw  it.  But  people  do 
not  want  educational  or  historical  pictures 
in  this  age  of  jazz  and  iniquity.  Eight 
reels. — D.  E.  Knorr,  Pergola  theatre,  Allen- 
town, Pa. 

Times  Have  Changed,  with  William  Rus- 
sell.— Plus.  Fair  program  picture.  Pleased 
45  per  cent.  Nothing  extra  to  it  only  a 
little  comedy  mixed  into  it.  We  ran  “Fight- 
ing Blood”  with  this,  also  a comedy,  which 
put  it  over  as  usual.  Five  reels, — Geo. 
Khattar,  Khattar’s  theatre,  Sydney,  N.  S.. 
Can. 

Times  Have  Changed,  with  William  Rus- 
sell.— Here  is  a very  good  program  picture, 
but,  oh,  what  a title!  Did  not  draw.  A 
good  story  and  plenty  of  comedy.  My 
patrons  who  came  out  liked  it  very  well. 
Five  reels. — John  H.  Wetz,  Rialto  theatre, 
Middletown.  Ind. — Small  town  patronage. 

The  Net,  with  a special  cast. — One  big 
lemon.  Seven  reels.— Charles  Prokop,  Rex 
theatre,  Wahoo,  Neb. — Neighborhood  pat- 
ronage. 

Kentucky  Days,  with  Dustin  Farnum. — 
Another  sample  of  Fox  Film  Company’s 
poor  advertising  matter.  The  one  sheets 
are  terrible.  The  picture  is  a fair  pro- 
gram picture.  Did  a bum  business  and  all 
on  account  of  the  advertising  matter.  Five 
reels. — A1  Powell,  Highland  theatre,  Guth- 
rie, Okla. 

The  Arizona  Express,  with  a special  cast. 
— An  honestly  good  picture,  full  of  action 
and  thrills.  Pleased  90  per  cent.  The  only 
trouble  with  it  is  Fox  overcharged  us  with 
it  as  they  did  with  the  other  supposed  to 
be  specials.  Seven  reels. — Geo.  Khattar, 
Khattar’s  theatre,  Sydney,  N.  C.,  Can. 

The  Arizona  Express,  with  a special  cast. 
— One  of  the  poorest  melodramas  ever 
played.  Surely  was  held  up  as  I was  sold 
same  as  a special.  Watch  your  step.  Eight 
reels. — L.  A.  Goux,  Antlers  theatre.  Rose- 
burg,  Ore. 

It  Is  the  Daw,  with  a special  cast. — 
Here  is  one  of  Fox’s  new  24-25  specials 
that  is  entirely  different  than  anything  I 
have  ever  seen  or  shown.  It  is  a fairly 
good  and  interesting  picture,  only  it  is 
heavy  drama  and  no  touch  of  comedy  what- 
ever to  offset  the  long  length.  I don’t  see 
why  the  producers  still  insist  on  making 
them  long  when  every  issue  of  the 
Herald  discloses  that  us  exhibitors  want 
them  shorter.  Fox  rates  these  specials  in 
classes  AA — A — B — C.  This  one  is  about 
rated  in  Class  B,  so  judge  yourself  accord- 
ingly. Print  new  first  run.  Eight  reels. — 
H.  M.  Retz,  Strand  theatre,  Lamont,  Ga. 

The  Village  Blacksmith,  with  a special 
cast. — An  old  one  but  it  pleases  the  old 
and  young  alike.  Print  very  good.  Eight 
reels. — Earl  C.  Burdic,  Legion  theatre,  Her- 
man, Neb. — Small  town  patronage. 

If  Winter  Comes,  with  a special  cast. — 
Was  well  liked,  but  didn’t  do  one-half  the 
business  I figured  I would  get,  and  about 
two-thirds  less  than  what  the  salesman 
tells  you  it  will  draw.  I just  broke  even. 
Eleven  reels. — G.  F.  Rediske,  Star  theatre, 
Ryegate,  Mont. — Small  town  patronage. 
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Metro  Goldwyn 

The  Eagrle’s  Feather,  with  a special  cast. 
— A different  sort  of  Western.  A good  pic- 
ture but  will  not  satisfy  the  “blood-thirsty” 
Western  fan.  Seven  reels. — L.  A.  Goux, 
Antlers  theatre,  Roseburg,  Ore. — High-class 
patronage. 

The  Ke-d  Eily,  with  a special  cast. — See 
this  before  you  buy  it. — H.  S.  Robbins,  Rob- 
inhood  theatre.  Grand  Haven,  Mich. 

Thy  Name  Is  Woman,  with  Ramon  No- 
varro. — Holy  smoke,  but  this  is  a draggy 
picture  for  five  reels,  then  picks  up  for 
four  more.  A crime  to  put  this  in  more 
than  five  reels.  The  finish  is  fine. — Giacoma 
Brothers,  Crystal  theatre.  Tombstone,  Ariz. 

Thy  Name  Is  Woman,  with  Ramon  No- 
varro  and  Barbara  La  Marr. — A little  too 
suggestive  in  spots  for  family  patronage. 
As  an  example  of  good  acting,  it  is  excel- 
lent; as  entertainment,  it  is  very  poor. — 
F.  H.  Stoup,  Capitol  theatre,  Delphos,  O. — 
General  patronage. 

The  Eternal  Three,  with  Roy  Griffith. — 
A fair  program  picture.  Pleased  half  the 
audience.  Attendance  good. — Kreighbaum 
Bros.,  Char-Bell  theatre,  Rochester,  Ind. 

In  Search  of  a Thrill,  with  Viola  Dana. — 
Good  little  program  but  not  as  well  liked 
here  as  her  other  stuff.  Six  reels. — S.  G. 
Harsh,  Princess  theatre,  Mapleton,  la. 

Six  Days,  with  Corinne  Griffith. — Good. 
Boost  it.  Elinor  Glyn’s  name  on  paper 
helps  draw.  Pleased  all.  Seven  reels. — E. 

D.  Luna,  Cozy  theatre.  Wagoner,  Okla. — 
Small  town  patronage. 

Strangers  of  the  Night,  with  a special 
cast. — A very  fine  picture  and  pleased  all. 
Plenty  of  action  and  plenty  of  comedy.  A 
real  picture.  Eight  reels. — Clifford  L.  Niles, 
Grand  theatre,  Anamosa,  la. 

Strangers  of  the  Night,  with  a special 
cast. — Consider  this  a humdinger.  Pleased 
all.  Business  good. — G.  J.  Ritter,  Regent 
theatre,  Bogota,  N.  J. 

Name  the  Man,  with  a special  cast. — One 
of  the  best  pictures  we  have  shown  this 
year.  Eight  reels. — M.  H.  McDonnell, 
Badger  Opera  House,  Merrill,  Wis. — Neigh- 
borhood patronage. 

Don’t  Doubt  Your  Husband,  with  Viola 
Dana. — A satisfactory  program  picture  that 
caused  no  comments  one  way  or  the  other. 
— F.  H Stoup,  Capitol  theatre,  Delphos,  O. — 
General  patronage. 

Beno,  with  Helene  Chadwick  and  Lew 
Cody. — One  of  the  poorest  pictures  we  have 
played  in  a long  time.  You  could  patch  a 
dozen  old  trailers  together  and  make  as 
good  a picture  as  this  one  was.  Seven 
reels. — M.  H.  McDonnell,  Badger  Opera 
House,  Merrill,  Wis. — Neighborhood  patron- 
age. 

Three  Ages,  with  Buster  Keaton. — Will 
undoubtedly  attract  business  in  any  house 
though  star  and  title  is  no  good.  Six  reels. 
— D.  E.  Knorr,  Pergola  theatre,  Allentown, 
Pa. 

Three  Wise  Pools,  with  a special  cast. — 
Not  so  good.  Only  a program  picture,  but 
seemed  to  get  by  very  well.  Seven  reels. — 

E.  D.  Luna,  Cozy  theatre.  Wagoner,  Okla. — 
Small  town  patronage. 

Three  Wise  Fools,  with  a special  cast. — ■ 
This  is  not  a big  special,  but  is  a very  good 
picture  and  will  please  most  any  audience. 
— W.  L.  Crouse,  Ideal  theatre.  Bloomer, 
Wis. — General  patronage. 

The  Shooting  of  Dan  McGrew,  with  a 
special  cast. — Pulled  good  and  is  a good  pic- 
ture of  its  kind.  They  all  seemed  to  like 
it.  Seven  reels. — E.  E.  Galley,  Crystal  the- 
atre, Wayne,  Neb. 

Held  to  Answer,  with  House  Peters. — A 
fine  picture  but  no  drawing  power.  Did  not 
take  in  enough  to  pay  film  rental.  Six  reels. 
— J.  W.  Andresen,  Rialto  theatre,  Cozad, 
Neb. 

Held  to  Answer,  with  House  Peters. — An 
ordinary  picture.  Seven  reels. — Charles 
Prokop,  Rex  theatre,  Wahoo,  Neb. — Neigh- 
borhood patronage. 

Pleastire  Mad,  with  a special  cast. — A 
good  picture  which  was  received  here  with 
many  compliments.  Seven  reels. — Charles 
Prokop,  Rex  theatre,  Wahoo,  Neb. — Neigh- 
borhood patronage. 

Slaves  of  Desire,  with  a special  cast. — 


Monte  Blue,  Marie  Prevost  and  Helene 
Chadwick  are  the  featured  players  in 
the  new  Warner  Brothers  feature,  “The 
Dark  Swan.” 


Good  picture.  Something  quite  different 
from  the  ordinary  picture.  Seven  reels. — 
E.  D.  Luna,  Cozy  theatre.  Wagoner,  Okla. 
— Small  town  patronage. 

The  Day  of  Faith,  with  Roy  Griffith. — A 
rotten  picture.  Too  many  people  walked 
out.  Story  and  cast  poor.  Don’t  expect 
much  and  you  won’t  be  disappointed. — 
Kreighbaum  Bros.,  Char-Bell  theatre,  Roch- 
ester, Ind. 

The  Blind  Bargain,  with  Lon  Chaney. — 
Good.  Lon  Chaney  always  takes  well  for 
us  and  Goldwyn’s  are  nearly  always  good 
or  better.  Seven  reels. — A.  P.  Sitton  & Son, 
Muse-U  theatre,  Tularosa,  N.  Mex. — Small 
town  patronage. 

The  Sin  Flood,  with  a special  cast. — Good 
picture  but  not  the  kind  our  patrons  like. 
Seven  reels. — A.  P.  Sitton  & Son,  Muse-U 
theatre,  Tularosa,  N.  Mex. — Small  town' pat- 
ronage. 

Broken  Barriers,  with  a special  cast. — 
Not  much  to  this  picture.  The  only  thing 
in  its  favor  is  the  well-balanced  cast.  Had 
many  unfavorable  comments.  About  the 
weakest  picture  Reginald  Barker  has  pro- 
duced. Six  reels. — James  Haworth,  Ho  Ho 
theatre,  Cumberland,  B.  C.,  Canada. 

Scaramouche,  with  Alice  Terry.— A won- 
derful production  with  massive  settings 
and  just  as  big  as  they  say  it  is.  For  the 
intelligent  and  where  there  is  a high-class 


patronage  it  will  please  generally.  Had 
many  tell  me  it  was  the  best  they  had  ever 
seen.  As  others  have  said,  there  will  be 
walkouts  too  in  a tank  town,  as  I had 
several  walk  out,  but  for  the  better  class 
this  production  can’t  be  beat.  Ten  reels. — 
H.  J.  Eagan,  American  theatre,  Wautoma, 
Wis. — Small  town  patronage. 

The  French  Doll,  with  Mae  Murray. — 
Not  up  to  the  Murray  standard.  Too  much 
wiggle,  shrugging  and  foolishness. — 'Clifford 
L.  Niles,  Grand  theatre,  Anamosa,  la. 

Trailing  African  Wild  Animals. — Have 
run  both  African  animal  pictures  and  be- 
lieve this  is  the  best  one.  Both  pictures 
pleased  and  drew  well  here.  Seven  reels. 
— Rex  P.  Barrett,  Cozy  theatre,  Columbia, 
Mo. — Small  town  patronage. 


Paramount 

Feet  of  Clay,  with  a special  cast. — 
DeMille  has  scored  another  big  box  office 
winner.  The  people  come  to  see  this  in 
droves  and  all  go  out  pleased.  Only  ran 
it  two  days  when  it  should  have  been  run 
four.  Everything  about  it  has  audience 
appeal  and  the  regulars  eat  it  up.  Story  in 
ten  reels,  but  at  no  time  does  it  get  tire- 
some as  there  is  a very  wide  variety  of 
settings,  ranging  from  a California  seaside 
resort  to  tenement  homes  and  a “poor  work- 
ing girl.”  Cast  is  very  good,  particularly 
Rod  La  Roque.  Julia  Faye  good,  but 
thought  two  or  three  others  would  have 
been  better  suited  to  the  part  than  'Vera 
Reynolds.  Step  on  it  and  your  crowd  will 
be  pleased. — Ben  L.  Morris,  Temple  theatre, 
Bellaire,  O. 

Monslenr  Beaucaire,  with  Rodolph  'Valen- 
tino,— A pretty  fair  costume  picture  but  not 
the  kind  for  Rudie.  Some  liked  it,  while 
others  said  it  was  rotten.  Good  attend- 
ance. Costumes  gorgeous.  Photoplay 
fine,  good  direction,  but  too  slow.  Ten  reels. 
— Kreighbaum  Bros.,  Char-Bell  theatre, 
Rochester,  Ind. 

Sinners  in  Heaven,  with  Richard  Dix  and 
Bebe  Daniels. — Excellent  in  every  way. 
Extremely  so  to  male  patrons.  Photog- 
raphy and  direction  accurately  timed. 
Star’s  work  A-1.  Island  bathing  pool  very 
much  like  “The  Garden  of  Eden”  swimming 
pool.  Seven  reels. — H.  J.  Longaker,  Howard 
theatre,  Alexandria,  Minn. 

Sinners  in  Heaven,  with  Richard  Dix  and 
Bebe  Daniels. — This  one  did  a fine  business 
for  me.  It’s  a good  evening’s  entertain- 
ment. Acting,  photography  and  directing 
first  class.  Dix  and  Daniels  both  good 
drawing  cards  for  me. — Allan  S.  “Widaman, 
Centennial  theatr^e,  "Warsaw,,  Ind. 

Sinners  in  Heaven,  with  Bebe  Daniels  and 
Richard  Dix. — This  is  what  I call  a very 
fine  picture.  Has  plenty  of  action,  sus- 
pense and  fine  scenery.  Title  somewhat 
misleading.  Drew  extra  business  and  my 
patrons  were  not  slow  to  tell  me  how  well 
they  liked  it.  A few  said  they  liked  it  bet- 
ter than  “The  Covered  'Wagon.”  This  is  a 
good  bet  for  most  any  theatre.  Seven 
reels. — John  H.  Wetz,  Rialto  theatre,  Mid- 
dletown, Ind. — Small  town  patronage. 

The  Covered  Wagon,  with  a special  cast. 
— It  pleased  and  drew  and  bought  on  a 
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flat  rental  I was  satisfied.  Have  never 
shown  a picture  on  percentage. — H.  J. 
Longaker,  Howard  theatre,  Ale.xandria, 
Minn. — General  patronage. 

The  Covered  Wagon,  with  a special  cast. 
— Plus.  Great!!!  Ten  reels. — Clark  & Ed- 
wards, Palace  theatre,  Ashland,  Ohio. — 
General  patronage. 

The  Covered  Wagon,  with  a special  cast. 
— A mighty  good  picture,  but  not  worth  the 
price  they  force  you  to  get.  Should  be 
shown  at  15-50  cents.  Ten  reels. — E.  D. 
Euna,  Cozy  theatre.  Wagoner,  Okla. — 
town  patronage. 

The  Covered  Wagon,  with  a special  cast. 
— Greatest  box  office  attraction  ever  re- 
leased and  will  do  business  in  any  town. 
— H.  S.  Robbins.  Robinhood  theatre.  Grand 
Haven,  Mich. 

The  Covered  Wagon,  with  a special  cast. 
— Of  course  this  is  a great  picture  and  it 
drew  better  than  we  ever  expected.  Three 
days  to  capacity  business  which  is  excep- 
tionally good  in  a town  of  our  size.— W.  L 
Crouse.  Ideal  theatre.  Bloomer,  Wis. — Gen- 
eral patronage. 

The  Covered  Wagon,  with  a special  cast. 
— Broke  all  house  records  with  this  one 
and  had  to  hold  it  over.  Certainly  is  a 
puller  and  no  theatre  can  afford  to  pass  it 
up. — Allan  S.  Widaman,  Centennial  theatre, 
Warsaw,  Ind. 

The  Covered  Wagon,  with  a special  cast. 
— Very  good  but  everyone  said  not  worth 
the  admission  price  of  50  cents,  83  cents 
and  $1.10.  It’s  a good  50  cents  top  price 
picture. — Giacomi  Brothers,  Crystal  the- 
atre, Tombstone,  Ariz. 

The  Covered  Wagon,  with  a special  cast. 
. — Wish  there  were  more  like  it.  Turned 
’em  away  three  nights  and  fourth  prac- 
tically capacity.  Opened  in  the  rain  and 
turned  ’em  away.  Bill  the  country  and  sur- 
rounding small  towns  and  leave  your  own 
town  alone.  Have  plenty  of  help  to  handle 
the  crowds. — Clifford  L.  Niles,  Grand  the- 
atre, Anamosa  la. 

The  Covered  Wagon,  with  a special  cast. 
— A very  good  picture  but,  in  my  estima- 
tion, ■ not  as  great  as  it  is  heralded  to  be. 
Price  too  high  when  compared  with  other 
specials.  Did  not  draw  the  business  for 
me  that  I expected,  but  think  it  was  be- 
cause I had  to  double  my  admission.  They 
just  will  not  stand  for  rnuch  of  a raise 
in  admission  here.  Ernest  Torrence  and 
•lohnnie  Pox  do  some  wonderful  work  in 
this  picture.  No  more  pictures  at  such  high 
rental  for  me.  Did  not  make  any  money  in 


comparison  to  the  work  and  expense  it  took 
to  put  this  picture  on.  Ten  reels. — John  H. 
Wetz,  Rialto  theatre,  Middletown,  Ind. — 
Small  town  patronage. 

The  Covered  Wagon,  with  a special  cast. 
— Good , business  two  nights  and  everyone 
pleased.  However,  many  of  our  patrons 
said  Vitagraph’s  “Pioneer  Trails"  enter- 
tained them  equally  as  well  at  30  cents  as 
“The  Covered  Wagon”  did  at  50  cents. 
“Pioneer  Trails”  left  us  more  net  profit,  as 
the  exchange  takes  the  lion’s  share  and 
then  some.  It  didn’t  do  the  business  we 
thought  it  would  and  didn’t  come  within 
$100  of  our  house  record.  Film  was  not 
inspected.  Ten  reels. — Hammond  theatre. 
Hammond,  Wis. 

To  the  Iiast  Man,  with  Richard  Dix. — 
Drew  good  business,  as  all  Zane  Grey’s  do 
for  me.  Picture  fine.  A little  gruesome  in 
places,  but  it  follows  the  book  better  than 
any  other  Zane  Grey  I have  played.  Seven 
reels. — H.  M.  Retz,  Strand  theatre,  Lamont, 
Ga. 

To  the  last  lOan,  with  Richard  Dix. — 
Too  much  killing  in  this  one.  All  got 
killed  but  one  and  he  looked  too  rough  for 
Westerns  today.  Seven  reels. — E.  D.  Luna, 
(?ozy  theatre.  Wagoner,  Okla. — Small  town 
patronage. 

The  Exciters,  with  Bebe  Daniels. — A good 
little  picture,  but  didn’t  draw  for  me.  It 
was  ancient  history  to  my  patrons,  as  none 
of  the  women  in  this  picture  have  their 
hair  bobbed.  Six  reels. — H.  M.  Retz,  Strand 
theatre,  Lamont,  Ga. 

The  Silent  Partner,  with  Beatrice  Joy. — 
A mighty  fine  little  picture  that  registered 
here.  No  unfavorable  comments. — Paul  B. 
Hoffman,  Legion  theatre,  Holyrood,  Kan. — 
Small  town  patronage. 

The  Silent  Partner,  with  Beatrice  Joy. — ■ 
Pair  picture.  No  drawing  power.  Will 
please  O.  K.  if  you  can  get  them  in.  Six 
reels. — S.  G.  Harsh,  Princess  theatre, 
Mapleton,  la. — Small  town  patronage. 

The  Silent  Partner,  with  Beatrice  Joy. — 
This  is  a fair  program  picture.  The  only 
apparent  reason  they  ever  made  this  pic- 
ture was  that  Cunard  wanted  some  adver- 
tising for  their  Berengaria,  or  some  director 
wanted  a cheap  way  to  work  ’em  for  a trip 
to  Europe.  The  last  reel  is  practically  all 
advertising.  If  you  want  to  show  your 
people  how  they  kick  the  big  steamers  out 
into  the  North  River,  show  it  to  ’em  in  a 
news  reel.  It’s  cheaper  that  way.  Six 
reels. — William  E.  Tragsdorf,  Trags  the- 
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atre,  Neillsville,  Wis. — Small  town  patron- 
age. 

The  Silent  Pajrtner,  with  Beatrice  Joy. — 
Contains  more  good  common  sense  than 
anything  we  have  used  in  months.  Pleased 
about  everybody.  Six  reels. — Crosby  Bros., 
Lily  theatre,  Buffalo,  N.  Y. — Neighborhood 
patronage. 

Open  All  Night,  with  Viola  Dana. — Nice 
program  picture.  Different  plot  that 
pleased  mildly.  Good  for  one-night  run 
here. — H.  J.  Longaker,  Howard  theatre, 
Alexandria,  Minn. 

Open  All  Night,  with  Viola  Dana. — A fair 
program  picture.  Raymond  Griffith  nearly 
steals  the  lead  from  Miss  Dana,  who  is 
good.  Print  good.  Six  reels. — W.  T.  Waugh, 
Empress  theatre,  Grundy  Center,  Iowa. — 
Small  town  patronage. 

Open  All  Night,  with  Viola  Dana. — Not  so 
much,  although  did  a fine  business  on  it. 
Too  far  fetched  and  improbable.  Photog- 
raphy and  direction  fine. — Allan  S.  Wida- 
man, Centennial  theatre,  Warsaw,  Ind. 

Shadows  of  Paris,  with  Pola  Negri. — A 
good  program  picture  and  no  more. — 
Giacomi  Brothers,  Crystal  theatre.  Tomb- 
stone, Ariz. 

Shadows  of  Paris,  with  Pola  Negri. — 
Capably  acted  and  nicely  staged.  But  why 
does  this  star  always  use  too  much  make- 
up? The  public  is  getting  pretty  well  fed 
up  on  "apache  stuff.”  However,  their  pro- 
duction contains  quite  a number  of  grip- 
ping situations.  Excellent  work  by  Negri, 
DeRoche  and  Menjou.  Seven  reels. — Henry 
W.  Gauding,  Lincoln  theatre,  Pittsburgh, 
Pa. 

Pled  Piper  Malone,  with  Thomas  Meighan. 
— No  knockout  but  a real  good  picture  to 
fair  business.  It’s  worth  running.  Eight 
reels. — E.  E.  Galley,  Crystal  theatre, 
Wayne,  Neb. 

Pled  Piper  Malone,  with  Thomas  Meighan. 
— Booth  Tarkington  said  to  be  the  author 
of  this  story.  He  has  no  reason  to  crow 
about  the  screen  version.  Tom  Meighan 
did  his  best  with  an  inconvincing  role. 
Contains  some  excellent  scenes  of  a storm 
at  sea.  Eight  reels. — Henry  W.  Gauding, 
Lincoln  theatre,  Pittsburgh,  Pa. 

Pled  Piper  Malone,  with  Thomas  Meighan. 
— After  Paramount  heard  that  a “Bachelor 
Daddy”  and  “Homeward  Bound’  went  over 
pretty  good,  they  figured  that  by  adding 
40  or  50  more  kids  to  a picture,  a sailing 
vessel  and  a storm  they  would  have  a 
knockout  in  this  one.  If  Tom  had  dropped 
out  of  this,  it  sure  would  have  been  a 
fizzle.  Seven  reels. — William  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis.  — Small 
town  patronage. 

Womanproof,  with  Thomas  Meighan. — 
Not  up  to  Meighan’s  standard,  but  a very 
nice  picture.  Will  please  most  of  the 
Meighan  fans.  Seven  reels. — E.  D.  Luna, 
Cozy  theatre.  Wagoner,  Okla.- — Small  town 
patronage. 

Womanproof,  with  Thomas  Meighan. — 
Good  program  picture  not  worth  the  extra 
money  they  ask  for  it.  Did  just  an  ordi- 
nary business  on  this  one.  Have  seen 
Thomas  in  much  better  pictures.  Seven 
reels.  Listen  now,  the  funny  “guy”  who 
wrote  “Things  That  Puzzle  Us,”  I am  not 
reporting  on  pictures  for  you  to  ridicule;  I 
meant  just  what  I said;  it  was  a good  pic- 
ture, but  it  did  not  have  any  drawing 
power.  Call  it  good,  bad  if  you  like. — H.  D. 
McChesney,  Princess  theatre,  Crandon,  Wis. 
— Small  town  patronage. 

Manslaughter,  with  Thomas  Meighan. — A 
real  good  picture  that  is  a special.  It  is 
rather  long,  but  holds  interest  all  the  way 
through.  Give  me  more  like  it.  Did  not 
draw  so  very  good  as  Paramount  pictures 
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are  new  to  my  house.  Ten  reels. — H.  M. 
Retz,  Strand  theatre,  Lament,  Ga. 

IVEanslaug'hter,  with  Thomas  Meighan. — A 
mighty  good  picture  to  very  poor  business. 
Lost  money  on  this.  Seven  reeis. — G.  F. 
Rediske,  Star  theatre,  Ryegate,  Mont. — • 
Smali  town  patronage. 

Homeward  Bound,  with  Thomas  Meighan. 
—Used  this  to  open  up  with  and  it  gave 
complete  satisfaction.  Print  good.  Seven 
reels. — W.  T.  Waugh,  Strand  theatre,  Con- 
rad, Iowa. — Small  town  patronage. 

Lily  of  the  Dust,  with  Pola  Negri. — Just 
a fair  picture.  Pola  will  be  a has-been  if 
she  stays  with  her  German  director. — Harry 
Van  Noy,  Riviera  theatre,  Anderson,  Ind. 

The  Spanish  Dancer,  with  Pola  Negri. — 
A story  of  super  thrills  and  breathless 
melodrama.  A winner  for  any  house.  Go 
after  it  big.  Nine  reels. — D.  E.  Knorr, 
Pergola  theatre,  Allentown,  Pa. 

The  Cheat,  with  Pola  Negri. — Good 
enough  picture,  but  my  patrons  can’t  “go” 
Negri,  so  I am  on  the  off  side  on  these. 
Eight  reels. — S.  G.  Marsh,  Princess  theatre, 
Mapleton,  la. — Small  town  patronage. 

The  Marriage  Maher,  with  Jack  Holt. — 
Much  adoo  about  nothing.  If  you  have  it 
coming,  increase  your  ushers  to  control  the 
angry  mob.  Seven  reels. — Crosby  Bros., 
Lily  theatre,  Buffalo,  N.  Y. — Neighborhood 
patronage. 

Triumph,  with  a special  cast. — Good  and 
well  received,  but  not  a special. — G.  J. 
Ritter,  Regent  theatre,  Bogota,  N.  J. 

Buggies  of  the  Bed  Gap,  with  Ernest  Tor- 
rence.— Give  it  the  “Our  Gang”  outfit  and 
have  them  make  a good  two-reeler  of  it. 
Two  laughs  in  eight  reels  is  not  enough  for 
our  clientele.  Eight  reels. — Crosby  Bros., 
Lily  theatre,  Buffalo,  N.  Y. — Neighborhood 
patronage. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — Not  much  to  this.  Would  ad- 
vise Doug.  Jr.  to  take  a few  lessons  from 
his  Dad.  Six  reels. — C.  W.  Bartlett  & Son, 
Majestic  theatre,  Artesia,  N.  Mex. — General 
patronage. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — A chip  off  the  old  block.  Can 
he  act?  Like  a veteran.  Pep?  Tons  of  it. 
Smile  just  like  his  dad’s.  Go  after  it,  boys; 
it’s  a good  one.  Six  reels. — D.  E.  Knorr, 
Pergola  theatre,  Allentown,  Pa. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — Fair  little  picture.  Different. 
No  mushy  love  stuff.  Six  reels. — S.  G. 
Harsh,  Princess  theatre,  Mapleton,  la. — 
Small  town  patronage. 

Stephen  Steps  Out,  with  Douglas  Fair- 
banks, Jr. — Good  picture.  Glad  to  see  that 
Paramount  his  renewed  his  contract,  as  we 
believe  he  has  talent.  Six  reels. — Crosby 
Bros.,  Lily  theatre,  Buffalo,  N.  Y. — Neigh- 
bbrhood  patronage. 

Call  of  the  Canyon,  with  Richard  Dix. — 
Good  picture  and  pleased  all  who  saw  it. 
Good  Saturday  picture.  Seven  reels. — E.  D. 
Luna,  Cozy  theatre.  Wagoner,  Okla. — Small 
town  patronage. 

Call  of  the  Canyon,  with  Richard  Dix  and 
Lois  Wilson. — Plus.  A very  nice  program 
picture.  Seven  reels. — M.  H.  McDonnell, 
Badger  Opera  House,  Merrill,  Wis. — Neigh- 
borhood patronage. 

The  Light  That  Failed,  with  a special 
cast. — Good  picture  that  lacks  something, 
as  the  comments  were  “just  fair.”  Seven 
reels. — Crosby  Bros.,  Lily  theatre,  Buffalo, 
N.  Y. — Neighborhood  patronage. 

Zaza,  with  Gloria  Swanson. — Very  good 
picture  that  pleased  all.  Seven  reels. — 
Crosby  Bros.,  Lily  theatre,  Buffalo,  N.  Y. — 
Neighborhood  patronage. 

The  Moral  Sinner,  with  Dorothy  Dalton. 
— Very  ordinary.  Six  reels. — Crosby  Bros., 
Lily  theatre,  Buffalo,  N.  Y. — Neighborhood 
patronage. 

Salomy  Jane,  with  Jacqueline  Logan. — 
Good  program  picture.  Seven  reels. — Crosby 
Bros.,  Lily  theatre,  Buffalo,  N.  Y. — Neigh- 
borhood patronage. 

His  Children’s  Children,  with  Bebe 
Daniels. — Much  too  long  for  a fair  program 
picture.  Eight  reels. — Crosby  Bros.,  Lily 
theatre,  Buffalo,  N.  Y. — Neighborhood  pat- 
ronage. 

Flaming  Barriers,  with  a special  cast. — 
Good  program  picture  to  fair  business.  Six 
reels. — Crosby  Bros.,  Lily  theatre,  Buffalo, 
N.  Y. — Neighborhood  patronage. 

Changing  Husbands,  with  Beatrice  Joy. 


The  Metro-Goldwyn-Mayer  production 
of  “Mary  the  Third”  will  be  published 
under  the  title,  “Wine  of  Youth.” 
Eleanor  Boardman,  Ben  Lyon  and  Wil- 
liam Haines  are  in  the  cast. 

— Only  50  per  cent  of  this  type  get  a boost 
deserved.  If  twice  as  many  like  this 
were  made  business  would  be  better.  Peo- 
ple want  entertainment  that  is  enjoyable, 
something  to  laugh  at  to  forget  their 
troubles.  Give  us  a flock  just  like  this. — 
H.  J.  Longaker,  Howard  theatre,  Alexandria, 
Minn. — General  patronage. 

Ungruaxded  Woman,  with  Bebe  Daniels. — 
A fair  program  picture,  but  our  people  do 
not  care  for  this  type  of  a show.  Acting 
of  Dix  good.  Print  good.  Six  reels. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
Iowa. — Small  town  patronage. 

irnguarded  Women,  with  Richard  Dix  and 
Bebe  Daniels. — Tip  top  entertainment  well 
produced.  A twelvte-reel  artistic  super- 
special may  win  laurels  galore,  but  not  be 
entertaining.  Give  us  more  of  the  enter- 
taining kind. — H.  J.  Longaker,  Howard 
theatre,  Alexandria,  Minn. — General  patron- 
age. 

Hollywood,  with  a special  cast. — A pro- 
gram picture  to  fair  business.  Eight  reels. 
— ^Crosby  Bros.,  Lily  theatre,  Buffalo,  N.  Y. 
— Neighborhood  patronage. 

Don’t  Call  It  Love,  with  Nita  Naldi. — 
Don’t  call  it  love,  don’t  call  it  anything. 
Naldi  better  go  back  home  and  start  over. 
Agnes,  you  better  get  away  from  this  line, 
as  you  will  be  out  with  a big  O.  We  want 
no  more  pictures  of  Nita  Naldi.  Seven 


reels. — E.  E.  Gailey,  Crystal  theatre, 

Wayne,  Neb. 

The  Trail  of  the  Lonesome  Fine,  with 
Mary  Miles  Minter. — A good  Saturday  pic- 
ture. Enough  action  to  please  the  rough- 
necks. Moreno  good.  Print  fair.  Six  reels. 
— W.  T.  Waugh,  Empress  theatre,  Grundy 
Center,  Iowa. — Small  town  patronage. 

The  Trail  of  the  Lonesome  Pine,  with 

Mary  Miles  Minter. — Good  picture.  Fol- 
lows the  book  quite  closely,  though  I would 
not  class  it  as  a special  by  any  means.  Ran 
it  on  a Sunday  and  it  pleased.  Six  reels. — 
H.  D.  McChesney,  Princess  theatre,  Cran- 
don,  Wis. — Small  town  patronage. 

Dawn  of  a Tomorrow,  with  .Jacqueline 
Logan. — A-1  for  program  use  and  better 
than  some  specials.  Should  please  any- 
where.— H.  J.  Longaker,  Howard  theatre, 
Alexandria,  Minn. — General  patronage. 

The  Guilty  One,  with  Agnes  Ayres. — Fair 
program  picture  that  ought  to  please  the 
general  run  of  movie  fans. — Kreighbaum 
Bros.,  Char-Bell  theatre,  Rochester,  Ind.. 

The  Woman  With  Four  Faces,  with  Betty 
Compson. — A good  program  picture,  but  it 
didn’t  mean  anything  at  the  box  office  for 
me.  Business  below  average  on  this  one. 
Six  reels. — H.  M.  Retz,  Strand  theatre.  La- 
ment. Ga. 

Singer  Jim  McKee,  with  William  S.  Hart. 
— Awful.  Story  failed  to  please.  Hart  is 
gone  here  for  good.  Seven  reels. — E.  D. 
Luna,  Cozy  theatre.  Wagoner,  Okla. — Small 
town  patronage. 

Code  of  the  Sea,  with  a special  cast. — A 
good  action  picture.  Pleased  a Saturday 
night  crowd.  Acting  of  LaRoque  flne. 
Storm  scenes  well  photographed.  Print 
good.  Six  reels. — W.  T.  Waugh,  Empress 
theatre,  Grundy  Center,  Iowa. — Small  town 
patronage. 

The  Man  "Who  Fights  Alone,  with  Wil- 
liam Farnum. — Lay  off  of  this  one.  Abso- 
lutely no  good.  Title  suggests  an  action 
picture,  but  I did  not  see  any  action.  Print 
good.  Six  reels. — W.  T.  Waugh,  Empress 
theatre,  Grundy  Center,  Iowa. — Small  town 
patronage. 

When  Knighthood  Was  in  Flower,  with 
Marion  Davies. — Although  this  is  an  old 
picture  it  is  still  good.  Miss  Davies  won- 
derful. Print  fair.  Twelve  reels.- — W.  T. 
Waugh,  Empress  theatre,  Conrad,  Iowa. — 
Small  town  patronage. 

Blood  and  Sand,  with  Rudolph  Valentino. 
— Smallest  two-day  business  in  a long  time. 
Probably  due  to  following  immediately 
after  “The  Covered  Wagon.”  We  don’t  care 
for  Valentino  and  the  few  who  saw  this 
were  noncommittal.  Print  good.  Eight 
reels. — I.  R.  Gavin,  Hammond  theatre, 
Hammond,  Wis. — Small  town  patronage. 

To  Have  and  to  Hold,  with  Betty  Comp- 
son.— Very  good  program  picture.  Print 
good.  Eight  reels. — Earl  C.  Burdic,  Legion 
theatre,  Herman,  Neb. — Small  town  patron- 
age. 

Lawful  Larceny,  with  Hope  Hampton. — • 
Prom  every  standpoint  is  excellent  enter- 
tainment that  should  please  any  type  of 
audience.  Seven  reels. — D.  E.  Knorr,  Per- 
gola theatre,  Allentown,  Pa. 

The  Pride  of  Palomar,  with  a special 
cast. — A show  that  will  please  all  classes. 


For  Release  in  December — Now  Booking 


PRODUCERS  DISTRIBUTING  CORPORATION 


I Florence 
Vidor 


'A  CmCdgarSelwfn's  suctcssful  Broadwafpkf 

fil 


Oirerled  bij 

George  Archainbaud 


ui  C-CiARDNiR  SULLNAN 


Season  1924-25  Thirty  First  Run  Pictures 


74 


EXHIBITORS  HERALD 


November  1,  1924 


For  Release  in  January — Now  Booking 


PRODUCERS  DISTRIBUTING  CORPORATION 


the 


On 


Shelf 


^FRANK.  1E.SWOODS  special  production 
i>i,  FiiANK  E.woobs  ^ Produced  by  Peninsula  Studios  Inc.  joiw  c.^fDOLFI  U 

Season  1924-25  Thirty  First  Run  Pictures 


theatre,  Hammond,  Wis. — Small  town  pat- 
ronage. 

The  Purple  Highway,  with  Madge  Ken- 
nedy.— A nice  little  program  picture.  Seven 
reels. — William  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

Is  Matrimony  a Failure?  with  a special 
cast. — One  of  the  most  satisfying  pictures 
in  a long  time.  More  laughs'  than  any  three 
two-reel  comedies  put  together.  Six  reels. 
— W.  H.  Pflaum,  Doric  theatre,  Hannah,  S. 
Dak. 

The  Next  Comer,  with  a special  cast. — 
Not  much  to  this  one  and  where  they  found 
the  title  I couldn’t  make  out. — P.  G.  Ladd, 
Star  theatre,  Clinton,  Ont.,  Can. — Small 
town  patronage. 

The  Stranger,  with  a special  cast. — 
Rather  gruesome,  but  acting,  directing  and 
sets  excellent.  Not  a mass  picture. — H.  S. 
Robbins,  Robinhood  theatre.  Grand  Haven, 
Mich. 

Java  Head,  with  Leatrice  Joy. — Had  this 
on  the  shelf  once.  Wish  I had  kept  it 
there.  No  one  liked  it.  Ran  it  with  “The 
Moral  Sinner,”  Dorothy  Dalton,  which  was 
a little  better.  Eight  reels. — R.  W.  Smith, 
Town  Hall  theatre,  Wilton,  N.  H. — Small 
town  patronage. 

To  the  ^st  Man,  with  Richard  Dix. — 
Just  what  the  title  infers.  They  killed 
them  all  but  one.  Drew  like  a mustard 
plaster.  Don’t  know  yet  where  they  all 
came  from.  First  good  business  for  some 
time.  If  they  like  Westerns,  they  will 
like  this  one.  Seven  reels. — H.  D.  Mc- 
Chesney,  Princess  theatre,  Crandon,  Wis. — 
Small  town  patronage. 

Don’t  Call  It  Dove,  with  a special  cast. — ■ 
Minus.  Oh,  another  from  Wm.  de  Mille 
(with  the  small  “d”).  That  is  always 
enough  of  a guarantee  of  a piece  of  cheese. 
There  is  Nothing  to  this  (with  a capital 
“N”).  Gosh,  wish  my  brother  was  director 
general  of  Famous.  I’d  be  a director  too. 
At  least,  I couldn’t  do  any  worse,  nobody 
could. — Fred  Hinds,  Cresco  theatre,  Cresco, 
la. — General  patronage. 

Grumpy,  with  Theodore  Roberts. — An  ex- 
tremely artistic  and  entertaining  drama 
that  pleased  a fair  Sunday  evening  crowd. — 
Roy  W.  Adams,  Pastime  theatre.  Mason, 
Mich. 

Burning  Sands,  with  Milton  Sills. — A 
good  one  that  will  please  anywhere.  Seven 
reels. — E.  A.  Armistead,  Lyric  theatre,  Eas- 
ley, S.  C. 

The  Cowboy  and  the  Dady,  with  Mary 
Miles  Minter.- — A fair  program  picture. 
Nothing  to  rave  over.  But  will  get  by  with 
a good  comedy.  Five  reels'. — E.  A.  Armi- 
stead, Lyric  theatre,  Easly,  S.  C. 

The  Dictator,  with  Wallace  Reid. — As 
good  as  most  Reid’s  and  of  a novel  type. 
Acting  good,  direction  fine,  plenty  of  com- 
edy and  thrills.  Pleased  a well  filled  house 
and  had  many  favorable  comments.  Don’t 
be  afraid  of  the  prints  on  these  old  ones 
from  Paramount.  Never  had  a bad  print 
from  them  yet.  Six  reels. — C.  H.  Bills, 
Opera  House,  Lenora,  Kan. — Small  town 
patronage. 

While  Satan  Sleeps,  with  Jack  Holt. — 
Poorly  titled,  but  a good  picture  that 
pleased  a good  house.  Play  it  up  as  a 
Peter  B.  Kyne  story  “The  Person  of  Person 
of  Penimint”  and  it  will  draw  and  please 
a good  house.  Seven  reels. — C.  H.  Bills, 
Opera  House,  Lenora,  Kan. — Small  town 
patronage. 

Manslaughter,  a Cecil  B.  de  Mille  pro- 
duction.— It’s  quite  long,  but  good.  Ten 
reels. — Bijou  theatre,  Conway,  N.  H. 

Big  Brother,  with  Tom  Moore. — An  ex- 
ceptionally good  picture  that  did  almost  as 
much  business  the  second  night  as  on  the 
first,  which  is  quite  unusual  here. — W.  J. 
Powell,  Lonet  theatre,  Wellington,  Ohio. — ■ 
Small  town  and  rural  patronage. 

To  Have  and  to  Hold,  with  Bert  Lytell. — 
An  extra  fine  costume  picture.  As  a gen- 
eral thing,  I do  not  like  costume  pictures, 
but  this  one  seemed  to  please.  I ran  “XJn- 
censored  Movies,”  a Will  Rogers  comedy, 
with  it,  which  made  a peach  of  a show  at 
ten  and  twenty-five  cents'.  Eight  reels. — 
E.  A.  Armistead,  Lyric  theatre,  Easley,  S.  C. 

Daw  of  the  Dawless,  with  Dorothy  Dal- 
ton.— An  unusually  large  number  of  good 
comments  on  this  picture  by  my  audience. 
Sold  to  me  right  and  drew  a good  crowd. 
A gypsy  picture  out  of  the  ordinary  and 


better  than  many  specials.  Old,  but  worth 
running  any  time.  Seven  reels. — W.  T. 
Biggs,  Unique  theatre,  Anita,  Iowa. 

The  Great  'White  Way,  with  a special 
cast. — Here  is  a winner.  It  has  everything 
in  it  to  please  and  does  please.  Business 
increased  each  night.  You  can’t  go  wrong 
on  this  one. — Allan  S.  Widaman,  Centennial 
theatre,  Warsaw,  Ind. 

Three  Weeks,  with  a special  cast. — ^Beau- 
tiful  production  but  could  not  recommend 
it  for  small  towns.  Good  crowds  but  it  is 
doubtful  if  my  patrons  really  care  for  such 
pictures.  Nothing  raw  about  it,  if  you  have 
a clean  mind;  if  not,  you  can  imagine 


plenty. — Allan  S.  Widaman,  Centennial 
theatre,  Warsaw,  Ind. 

Big  Brother,  with  Tom  Moore. — A good 
picture  but  paid  too  much  for  same.  A 
right  price  should  make  the  exhibitor 
money.  Eight  reels.  When  Paramount 
does  make  a good  one.  they  get  it  all. — 
L.  A.  Goux,  Antlers  theatre,  Roseburg,  Ore. 
— High-class  patronage. 

The  Old  Homestead,  with  Theodore  Rob- 
erts.— Pleased  most  of  the  older  patrons. 
Not  enou,gh  action  to  suit  some  but  it  is  a 
pleasure  to  run  a picture  like  this  now 
and  then.  Film  in  excellent  condition.  It’s 
old  but  small  towns  can  still  get  by  with  it. 
Don’t  pass  it  up.  Eight  reels. — Hammond 
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grood  acting'  by  the  entire  cast.  Seven  reels. 
— H.  E.  Partrick,  Palace  theatre.  North 
Ro.se.  N.  Y. — .Small  to'ivn  farming  patron- 
age. 

On  the  High  Seas,  with  Dorothy  Dalton. 
— An  excellent  sea  story  full  of  real  thrills. 
Book  it  and  boost  it.  It  will  please  ’em. 
.Six  reels. — E.  A.  Armistead.  Lyric  theatre, 
Easley,  S.  C. 

The  Crimson  Challenge,  with  Dorothy 
Dalton. — Good  outdoor  AVestern  in  which 
Dorothy  Dalton  shows  she  can  handle  a 
gun.  Pleased  all  Western  fans.  Six  reels. 
— W.  H.  Pflauni,  Doric  theatre,  Hannah, 
N.  Dak. 

The  Lone  Wolf,  with  Jack  Holt  and  Doro- 
thy Dalton. — Was  disappointed  in  this  one. 
Did  not  go  over  good  and  did  not  pdease 
more  than  .10  per  cent.  Six  reels. — E.  E. 
Byrne,  Columbia  theatre.  Athens,  Ohio. — 
Small  town  patronage. 

Pathe 

Girl  Shy,  with  Harold  Lloyd. — Two  days 
to  good  business.  Consider  picture  as  good 
as  any  up-to-date  by  the  star.  Is  good 
drawing  card  in  our  town.  Rental  too  high. 
.Seven  reels. — W.  L.  Crouse,  Ideal  theatre. 
Bloomer,  Wis. — General  patronage. 

The  King  of  Wild  Horses,  with  Rex. — I 
have  never  read  a bad  report  on  this  pic- 
ture, but  I can  certainly  criticise  it.  Sev- 
eral scenes  were  faked  and  faded  so  badly 
even  the  kids  knew  it.  And  that  is  what 
lessens  the  interest  in  the  balance  of  the 
picture.  The  dummy  horse  making  the  dive 
into  the  water  and  the  dummy  horse  in  the 
water  were  very  poorly  faked.  Picture  did 
fine  business  and  patrons  seemed  to  be 
very  well  pleased.  It’s  all  right  to  fake 
scenes  but  when  they  are  faked  they  should 
be  faked  good.  Five  reels. — A1  Powell, 
Highland  theatre,  Guthrie.  Okla. 

Dr.  Jack,  with  Harold  Lloj'd. — A comedy 
for  anybody.  Makes  them  laugh  where 
other  pictures  won't. — Robert  Novy,  Yuba 
Opera  House,  Yuba,  Wis. 

Call  of  the  Wild,  with  Jack  Mulhalh— A 
very  nice  outdoor  program  picture  and  the 
dog  is  very  good.  Seven  reels. — M.  H.  Mc- 
Donnell, Badger  Opera  House,  Merrill,  Wis. 

- — Neighborhood  patronage. 

The  Way  of  a Man,  with  a special  cast. — • 

A failure  here  as  many  more  of  the  serial 
version  we  ran.  It’s  a mistake  to  compel 
an  exhibitor  to  run  a feature  version  of  a 
serial.  We  had  to  buy  the  feature  to  get 
the  serial.  Seven  reels. — Crosby  Bros.,  Lily 
theatre,  Buffalo,  N.  Y. — Neighborhood  pat- 
ronage. 

Playgoers 

Tipped  Off,  with  Noah  Beery. — Consider 
this  a very  mediocre  picture  with  no  draw- 
ing power.  Not  much  to  it.  Five  reels. — • 
Adolph  Kohn,  Pastime  theatre,  Granville. 
N.  Y. — Small  town  patronage. 

Discontented  Wives,  with  J.  P.  McGowan. 
— Good  pictuie  that  pleased  and  brought 
many  favorable  comments.  .Six  reels. — 
Crosby  Bros..  Lily  theatre,  Buffalo,  N.  Y. — 
Neighborhoo<l  patronage. 

Dusk  to  Dawn,  with  Florence  Vidor. — 
Good  program  picture  to  fair  business.  Five 
reels. — Crosby  Bros.,  Lily  t'neatre.  Buffalo, 
N.  Y. — Neighborhood  patronage. 

Preferred 

April  Showers,  with  a special  cast. — This 
was  good.  Nice,  clean  entertainment,  but 
an  October  shower  scared  them  away.  6,350 
feet. — A.  F.  Jenkins,  Community  theatre, 
David  City,  Neb. 

The  Broken  Wing,  with  a special  cast. — 


Percy  Marmont  gives  another  of  his  ex- 
cellent portrayals  in  “The  Clean 
Heart,’’  a Vitagraph  special.  Mar- 
guerite de  la  Motte  is  also  in  the  cast. 

A real  good  picture.  Has  plenty  of  thrills 
and  also  comedy.  Cast  fine.  Do  not  be 
afraid  of  this  one.  Six  reels. — J.  W.  Andre- 
sen,  Rialto  theatre.  Cozad,  Neb. 

The  Broken  Wing,  with  a special  cast. — 
Very  good  interesting  picture.  Should 
please  any  audience.  Six  reels. — Crosby 
Bros.,  Lily  theatre,  Buffalo,  N.  Y. — Neigh- 
borhood patronage. 

Poisoned  Paradise,  with  Kenneth  Harlan 
and  Clara  Bow. — Very  good  entertaining 
picture.  Seven  reels. — -Crosby  Bros.,  Lily 
theatre,  Buffalo,  N.  Y. — Neighborhood  pat- 
ronage. 

Principal 

Bright  Lights  of  Broadway,  with  a spe- 
cial cast. — Good  picture  of  stage  life  that 
pleased  and  did  good.  Seven  reels. — Crosby 
Bros.,  Lily  theatre,  Buffalo,  N.  Y. — Neigh- 
borhood patronage. 

Bast  Side,  West  Side,  with  a special  cast. 
— Very  good  program  picture.  Six  reels. — 
Crosby  Bros.,  Lily  theatre,  Buffalo,  N.  Y. — 
Neighborhood  patronage. 

Plesh  and  Blood,  with  IjOii  Chaney. — A 
very  entertaining  picture.  Chaney’s  acting 
up  to  the  standard.  Also  Jack  Mulhall  and 
Edith  Roberts  very  good.  Six  reels. — Ear- 
hart  & Lutz,  Opera  House,  Bellville  and 
Lexington,  Ohio. — Small  town  patronage. 


Producers  Distributing 

Welcome,  Stranger,  with  a special  cast. — 
A very  fine  picture,  and  will  certainly 
please  small  town  patrons.  This  is  my 
guess  at  least,  as  I have  not  run  the  picture 
as  yet. — H.  S.  Robbins,  Robinhood  theatre. 
Grand  Haven,  Mich. 

Roaring  Rails,  with  Harry  Carey. — Well, 


Brother  Carey  is  getting  better  all  the 
time.  He  sure  will  be  one  of  the  biggest 
box  values  of  the  Western  type  if  he  stays 
with  Hunt  Stromberg.  Carey  will  make 
Tom  Mix  step  fast  soon.  “Roaring  Rails” 
a good  picture. — Harry  Van  Noy,  Riviera 
theatre,  Anderson,  Ind. 

The  Lightning  Rider,  with  Harry  Carey. 
- -Very  fine  picture  and  appealed  to  all. 
Stromberg  seems  to  know  the  type  of  pic- 
ture for  Carey. — H.  S.  Robbins,  Robinhood 
theatre.  Grand  Haven,  Mich. 

The  Night  Hawk,  with  Harry  Carey. — A 
good  Carey  picture  that  pleased  an  aver- 
age Saturday  night  house.  Carey  usually 
draws  well  for  us.  Six  reels. — Paul  B. 
Hoffman,  Legion  theatre,  Holyrood,  Kan. — 
Small  town  patronage. 

Tiger  Thompson,  with  Harry  Carey. — One 
of  Carey’s  best  offerings.  Pleased  all  who 
saw  it.  Good  action  and  good  photography. 
.Six  reels. — E.  D.  Luna,  Cozy  theatre,  Wag- 
oner, Okla — Small  town  patronage. 

Puritan  Passions,  with  a special  cast. — 
Patrons  all  told  my  wife,  who  is  cashier, 
hunk.  More  than  half  of  my  patrons 
walked  out  on  feature.  But  Hodkinson 
made  right  by  giving  me  a feature  free  of 
charge  to  make  right  on.  Seven  reels. — J. 
Hollenbak,  Liberty  theatre,  Lynden,  Wash. 

■Veiled  'Woman,  with  Marguerite  Snow.. — ■ 
Dandy  good  little  picture  with  appeal  to 
sentiment,  very  well  acted.  Six  reels. — 
Carl  Jud.ge,  Iris  theatre,  Wheatland,  Wj’o. 
— Country  patronage. 

Selznick 

The  Common  Law,  with  Corinne  Griffith. 
— Not  a big  picture  hut  one  that  shows 
what  a good  story  coupled  with  a splendid 
cast  will  do  as  entertainment.  It  sure 
brought  them  in.  Well  worth  playing  at 
regular  prices.  Eight  reels. — Murray  Dol- 
liver,  Hollywood  theatre,  Standford,  Mont. 
— Small  town  patronage. 

The  Common  Law,  with  Corinne  Griffith. 
— Well  acted  and  directed  with  some  lavish 
sets,  but  did  not  draw  for  me  like  an 
action  picture.  Business  poor. — Carl  Judge, 
Iris  theatre.  Wheatland,  Wyo. — Country  pat- 
ronage. 

Woman  -to  Woman,  with  Betty  Compson. — ■ 
I was  out  of  town  when  this  one  played, 
but  it  did  good  business  and  I had  several 
comments.  Seven  reels. — C.  A.  Linsley, 
Opera  House,  Soldier  Summit,  Utah. 

Woman  to  Woman,  with  Betty  Compson. 
— Compson  does  some  fine  work  and  has 
good  support,  but  these  pictures  do  not 
register  with  my  people.  Business  poor. — 
Carl  Judge,  Iris  theatre,  Wheatland,  Wyo. 
— Country  patronage. 

My  Old  Kentucky  Home,  with  Monte  Blue. 
— A good  picture  and  drew  a good  house. 
Six  reels. — G.  F.  Rediske,  Star  theatre,  Rye- 
gate,  Mont, — Small  town  patronage. 

United  Artists 

Robin  Hood,  with  Douglas  Fairbanks. — 
Nothing  that  I might  say  could  add  any- 
thing to  what  everyone  knows  of  the  qual- 
ity of  this  picture.  But  I can  say  that 
now  the  price  is  within  reach  of  the  small 
town  exhibitor.  He  is  overlooking  a good 
thing  if  he  doesn't  use  it.  The  wide  pub- 
licity it  has  received  the  past  two  years 
has  made  the  name  familiar  to  everyone, 
and  when  they  know  you  have  it  they  will 
Hock  in.  Film  in  not  very  good  condition. 
Eleven  reels. — C.  H.  Moulton,  Bijou  theatre. 
Beach,  N.  D. — Small  town  patronage. 

Dorothy  Vernon  of  Hadden  Hall,  with 
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Immense/ 


Those  four  words  (uttered  by  one  of  the  shrewdest  exhibitors  in  this  coun- 
try) describe  our  new  series  “The  GO-GETTERS.”  It  would  be  absolutely 
ridiculous  for  us  to  tell  you  “The  GO-GETTERS”  are  immense  if  they  were 
not  for  YOU  HAVE  EYES  AND  YOU  CAN  SEE.  They’ll  pack  your  house 
BIGGER  and  BIGGER  as  the  series  proceeds.  ALL  the  flash  and  fire  of  the  orig- 
inal “FIGHTING  BLOOD”  stories— ALL  the  comedy,  drama,  and  DRAWING 
POWER  are  all  there  in — 


with  the  original  “FIGHTING  BLOOD”  Stars 


Bewitching'  Alberta  Vaiig'hn — A1  Cooke,  Kit  Guard  (America’s  leading 
screen  fun  makers)  and  George  O’Hara  popular  with  millions,  all  in 
“The  GO-GETTERS.’’  Every  episode  is  a story — and  each  story  ties 
on  to  the  last.  They’ve  got  the  best  serial  ever  made  lashed  to  the 
mast  and  beaten  forty  ways.  We’re  setting  the  pace  with  series  pic- 
ures.  Ask  any  exhibitor  who  played  our  “FIGHTTXG  BlXdOD”  stor- 
ies whether  they  did  business  or  not.  Play  “The  GO-GETTERS”  and 
clean  up.  Nothing  like  them  on  the  market.  No  competition  whatso- 
ever. Th  ey  are  wdthout  question,  the  cleanest,  finest,  fastest  moving, 
most  wholesome,  most  entertaining  ])hotodramas  on  the  market.  The 
first  one  will  throw  your  house  into  spasms  of  laughter — the  2nd  is  a 
riot,  the  third  will  make  ’em  sweat  w^aiting  for  the  fourth — the  fourth 
is  a bigger  riot  than  the  1st  chapter  and  so  on  . . . building  as  they 
go  along.  “The  GO-GETTERS”  are  the  photoplay  gems  of  the  year. 
Xo  cjuestion  about  it.  See  them  and  sell  yourself.  No  salesman  neces- 
sary. 


Cook^ 


€KU  (juarcL 


Film  Booking  Offices 

723  Seventh  Ave.,  New  York  City,  N.  Y. 

Sales  Office:  United  Kingdom,  26-27  D’Arblay  St.,  Wardour  St.,  London,  W.  1,  England 
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Mary  Pickford. — If  you  can  get  them  in  to 
see  a costume  picture  this  one  will  please 
them.  It’s  perhaps  Mary’s  best.  All  the 
high  brows  turned  out  to  see  it.  but  as 
usual  there  wasn’t  enough  of  them  to 
justify  the  high  rental  asked  for  it.  About 
all  I had  left  out  of  the  two  days  engage- 
ment was  enough  to  buy  a couple  of  sink- 
ers and  a cup  of  coffee  after  the  show. 
The  minute  I put  out  a poster  of  some 
fellow  with  a three-cornered  hat  and  a 
sword  the  jig  is  up.  Ten  reels.— R.  W. 
Hickman.  Lyric  theatre,  Greenville,  111. 

Rosita,  with  Mary  Pickford. — Mary  is 
falling  fast  here.  Picture  was  fairly  good 
at  a rental  out  of  reason.  Picture  did  not 
draw  and  Pickford  pictures  have  not  drawn 
here  for  some  time.  Unless  you  can  buy  it 
right,  you  had  better  pass  it  up. — Allan  S. 
Widaman,  Centennial  theatre,  Warsaw,  Ind. 

Rosita,  with  Mary  Pickford. — Good.  Done 
fairly  good  considering  price. — G.  .1.  Ritter. 
Regent  theatre.  Bogota.  N.  .1. 

A ’Woman  of  Paris,  with  a special  cast. — 
Although  this  feature  did  not  draw  well 
for  us,  it  deserved  full  house. — .\llan  .S, 
Widaman,  Centennial  theatre,  Warsaw,  Ind. 

A Woman  of  Paris,  with  a special  cast. — 
Undoubtedly  shows  genius  in  direction,  but 
is  not  a small  town  picture.  Am  not  saying 
that  it  is  not  very  good  at  that.  Where  the 
son  ’’dams”  his  mother,  should  never  have 
been  left  in.— G.  J.  Ritter,  Regent  theatre. 
Bogota,  N.  J. 

The  "White  Rose,  with  Mae  Marsh.— 
Words  fail  to  convey  the  beauty  of  tbis 
production.  Patrons  pronounced  it  the  best 
thing  ever  presented  here.  An  artistic 
triumph  for  Mae  Marsh  and  D.  W.  Griffith. 
Ten  reels. — Charles  Prokop,  Rex  theatre, 
Wahoo,  Neb. — Neighborhood  patronage. 

The  Birth  of  a Nation,  with  a special 
cast.— The  ’’Birth  of  a Nation”  enjoys  the 
distinction  of  being  one  of  the  oldest  pic- 
tures made.  So  was  the  firm  United  Artists 
slipped  me.  Outside  of  that  the  picture 
was  a complete  success  for  me.  After  ten 
years  continuous  service  it  has  lost  none  of 
its  drawing  power.  If  you  want  one  that 
will  help  pay  off  some  of  your  old  debts,  1 
would  say  buy  this  one.  You  will  see  many 
strange  faces  in  your  theatre  that  you  have 
never  seen  before.  Twelve  reels. — R.  W. 
Hickman,  Lyric  theatre,  Greenville,  111. 

Paddy  the  Next  Best  Thing,  with  Mae 
Marsh. — Not  so  much. — G.  J.  Ritter,  Regent 
theatre,  Bogota,  N.  J. 

No  More  Women,  with  a special  cast. — 
Real  good  program  picture  with  good  out- 
door shots. — G.  J.  Ritter.  Regent  theatre, 
Bogota,  N.  J. 


Universal 

Wine,  with  special  cast. — This  gave  us 
the  biggest  business  this  fall  and  it  pleased 
nearly  100  per  cent.  Seven  reels. — James 
Haworth.  Ilo  Ho  theatre,  Cumberland,  B.  C., 
Canaela. 

A Chapter  in  Her  Life,  with  a special 
cast. — Good  picture,  but  wrong  kind  for  us. 
Six  reels. — A.  P.  Sitton  & Son,  Muse-U  the- 
atre. Tularosa,  N.  Mex. — Small  town  patron- 
age. 

A Chapter  in  Her  Bife,  with  a special 
cast. — I personally  thought  this  one  the 
best  one  I ever  used.  Now,  boys,  this  one 
was  the  last  picture  I ran  after  selling  out 
to  Mr.  Smith-Gray  and  lots  of  them  told 
me  that  picture  would  do  to  quit  on.  Didn’t 
draw  as  well,  however.  But  no  fault  of 
picture.  Acting  exceptionally  good.  No 
kicks.  This  will  be  my  last  report  for  a 
while  but  will  read  the  reports  just  the 
same,  so  come  on,  boys,  send  them  in. 
Someone  else  might  want  to  read  them. — 
.1.  M.  Boatwright,  Radio  theatre,  Ozark,  Mo. 

A Bady  of  Quality,  with  Milton  Sills. — A 
picture  that  could  easily  have  been  made 
in  five  reels.  No  action  whatever.  Many 
rieople  walked  out.  Not  fit  for  a program 
lucture.  Cast  fair,  acting  punk.  Ten  reels. 

-Kreighbaum  Bros.,  Char-Bell  theatre, 
Rochester,  Ind. 

The  Darling  of  New  York,  with  Baby 
Peggy. — Good.  Baby  Peggy  always  takes 
well  with  us.  Seven  reels. — A.  P.  Sitton  & 
Son,  Muse-U  theatre,  Tularosa,  N.  Mex. — 
Small  town  patronage. 

The  Darling  of  New  York,  with  Baby 


“The  Dangerous  Flirt”  is  Evelyn  Brent’s 
stellar  vehicle  which  Gothic  produced 
for  F.  B.  O.  distribution. 


Peggy. — A very  good  program  picture  which 
pleased  all.  Baby  Peggy’s  acting  in  this  is 
good.  Get  it  and  tie  up  with  the  schools, 
then  you’re  sure  of  a clean  up.  Six  reels. — 
Geo.  Khattar,  Khattar’s  theatre,  Sydney, 
N.  S.,  Can. 

Sporting  Youth,  with  Reginald  Denny. — 
Very  good.  “Kid”  always  goes  over  here, 
and  that  auto  race — oh,  boy!  it  sure  raised 
them  out  of  their  seats.  Six  reels. — A.  P. 
Sitton  & Son,  Muse-U  theatre,  Tularosa, 
N.  Mex. — Small  town  patronage. 

Bxcitement,  with  Laura  LaPlante. — Aver- 
age. A good  program  picture  that  lives  up 
to  its  title.  Pleased  well.  Business  about 
average.  Five  reels. — Rex  P.  Barrett,  Cozy 
theatre,  Columbia,  Mo. — Small  town  patron- 
age. 

Bxcitement,  with  Laura  LaPlante. — Good, 
snappy  picture,  but  not  a special.  Laura 
easy  to  look  at  and  can  act  and  has  fair 
support.  Five  reels. — Carl  Judge,  Iris  the- 
atre, Wheatland,  Wyo. — Country  patronage. 

The  Fighting  American,  with  Pat  O’Mal- 
ley.— This  appeared  to  go  over  in  pretty 
good  style.  Raymond  Hatton  as  the  in- 
ebriate made  quite  a hit  with  the  audience. 
Six  reels. — Henry  W.  Gauding,  Lincoln 
theatre,  Pittsburgh,  Pa. 

The  Fighting  American,  with  Pat  O’Mal- 
ley.— If  your  people  will  read  Carl’s  fore- 
word and  take  it  to  heart,  here  is  a real  en- 
tertainment. Hokum  is  very  clever  and 
well  done.  My  people  forgot  everything 
else  for  an  hour.  Business'  fair.  Six  reels. 
— Carl  Judge,  Iris  theatre,  Wheatland,  Wyo. 
— Country  patronage. 

Bavtt,  with  a special  cast. — Here  is  a 
good  one  and  if  you  have  not  shown  it,  do 
so,  as  you  can  get  it  at  reasonable  price. 
The  acting  of  Stanley  Forrest,  Wallace 
Beery,  Estelle  Taylor  and  Sylvia  Breamer 
is  marvelous.  This  is  a little  old  but  one 
of  the  Jewels  that  is  a jewel.  Had  a good 
house  the  first  night,  but  more  than  doubled 
on  the  second.  This  is  so  different  and 
shows  conditions  in  Russia  to  a great  ex- 
tent. Scenery  fine.  Eight  reels. — C.  V.  An- 
derson, Oak  theatre,  Oakdale,  Neb. 

McGnire  of  the  Mounted,  with  William 


Desmond. — Film  in  good  condition.  Fair 
liicture. — Robert  Novy,  Yuba  Opera  House, 
Yuba,  Wis. 

Big  Tim'ber,  with  William  Desmond. — 
This  feature  appeared  to  get  over  all  right, 
especially  with  the  younger  element.  Con- 
tains some  good  timberland  shots,  fights, 
forest  fires,  etc.  Five  reels. — Henry  W. 
Gauding,  Lincoln  theatre,  Pittsburgh,  Pa. 

Forty  Horse  Hawkins,  with  Hoot  Gibson. 
— Ha.ve  read  several  “knocker”  reports  on 
this  picture,  but  will  say  that  my  patrons 
do  not  agree.  ’Tis  true  this  is  not  Western 
but  Hoot’s  comic  antics  make  the  picture 
one  which  pleases.  My  audience  is  still 
loud  in  their  praise  of  Hoot  regardless  of 
the  fact  that  he  is  seldom  seen  in  a 
Western  picture  now  days.  Hoot  gets  ’em 
in  and  then  pleases  ’em  and  sends  them 
out  boosters.  When  that  happens,  I feel 
“I  should  worry”  whether  the  picture  is 
Western  or  not.  Six  reels. — Rex  P.  Barrett, 
Cozy  theatre,  Columbia,  Mo. — Small  town 
patronage. 

The  Thrill  Chaser,  with  Hoot  Gibson. — 
When  I was  paying  about  one-half  that 
I am  now  paying  for  Gibson  he  made  me 
money.  However,  since  putting  him  in 
“food  stuff”  he  is  not  worth  a quarter  to 
me  at  the  box  office.  The  old  product  was 
worth  ten  times  what  it  is  worth  now. 
No  more  Gibson’s  for  me.  In  fact,  the 
whole  Universal  program  has  failed  to 
draw.  Six  reels. — John  Wise,  Smith,  Idle 
Hour  theatre.  Belle  Haven,  Va. — Mixed  pat- 
ronage. 

The  Sawdust  Trail,  with  Hoot  Gibson. — 
Hoot  sure  does  his  stuff  in  this  picture. 
Drew  good  against  a circus,  on  Saturday. 
Boost  it  to  the  limit.  Six  reels. — E.  D. 
Luna,  Cozy  theatre.  Wagoner,  Okla. — Small 
town  patronage. 

Bide  for  Your  Bife,  with  Hoot  Gibson. 
— Good  Gibson.  This  star  does  not  get  us 
any  extra  business.  Draws  extra  men,  but 
not  popular  with  the  women  here.  Five 
reels. — W.  L.  Crouse,  Ideal  theatre.  Bloomer, 
Wis. — General  patronage. 

Hook  aud  Badder,  with  Hoot  Gibson. — 
A very  poor  picture  in  my  estimation,  al- 
though some  of  my  patrons  liked  it.  Six 
reels. — W.  A.  Doerschlag,  Strand  theatre. 
Ransom,  Kans.— Small  town  patronage. 

Hit  and  Bun,  with  Hoot  Gibson. — A base- 
ball story  with  a punch  and  a laugh.  Got 
over  nicely  and  pleased  all. — Ben  L.  Morris, 
Elk  Grand  theatre,  Bellaire,  O. 

Sawdust,  with  Gladys  Walton. — Good  pic- 
ture for  any  town. — Robert  Novy,  Yuba 
Opera  House,  Yuba,  Wis. 

The  Storm  Daughter,  with  Priscilla  Dean. 
— Dean’s  best  for  Universal,  good  action 
and  support,  but  lacks  the  something  that 
puts  it  over  for  a special.  Business  poor. 
Eight  reels. — Carl  Judge,  Iris  theatre, 
Wheatland,  Wyo. — Country  patronage. 

The  Back  Trail,  with  Jack  Hoxie. — Pleas- 
ing Western  picture  and  business  good. — 
H.  S.  Robbins,  Robinhood  theatre.  Grand 
Haven,  Mich. 

Jack  O’  Clubs,  with  a special  cast. — 
Good  program  offering.  Five  reels. — W.  L. 
Crouse,  Ideal  theatre.  Bloomer,  Wis. — Gen- 
eral patronage. 

The  Man  From  ’Wyoming,  with  Jack 
Hoxie. — A good  Western  picture  that  will 
get  by  in  good  shape  in  houses  that  change 
frequently. — Allan  S.  Widaman,  Centennial 
theatre,  "Warsaw,  Ind. 

The  Storm,  with  House  Peters  and  Matt 
Moore. — Mighty  big  picture. — C.  H.  Apple- 
man,  Paramount  theatre.  Star  City,  Ind. — 
Neighborhood  patronage. 

Trifling  With  Honor,  with  Rockliffe  Fel- 
lows and  Fritzi  Ridgeway. — Used  this  pic- 
ture for  an  opener  here,  for  though  a little 
old  it  is  good  clean  entertainment  and 
pleased  both  young  and  old.  Seven  reels. 
— Guy  S.  Abbott,  Hamline  theatre,  Estel- 
line,  S.  D. — Small  town  patronage. 

Trifling  With  Honor,  with  Rockliffe  Fel- 
low and  Fritzi  Ridgeway. — Fine  baseball 
story. — C.  H.  Appleman,  Paramount  theatre. 
Star  City,  Ind. — Neighborhood  patronage. 

"Under  Two  Flags,  with  Priscilla  Dean. — 
A very  good  picture. — C.  H.  Appleman, 
Paramount  theatre.  Star  City,  Ind. — Neigh- 
borhood patronage. 

"Where  Is  This  West,  with  Jack  Hoxie. — 
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Anyone  playing  this  ought  to  be  shot.  It’s 
terrible.  People  walked  out.  Don’t  blame 
them.  Five  reels. — Bijou  theatre,  Conway, 
N.  H. 

The  ’Whispered  ITame,  with  a special  cast. 
— Divorce  melodrama,  not  so  bad.  Good 
cast;  fair  biz. — Roy  W.  Adams.  Pastime 
theatre.  Mason,  Mich. 

The  ’Whispered  N’ame,  with  a special  cast. 
— -Program  picture  that  did  not  mean  much 
here.  I have  had  much  better  pictures 
lately  than  Universal  is  dishing  up. — Les- 
lie Hable,  Reel  Joy  theatre.  King  City,  Cal. 
— Small  town  patronage. 

The  ’Whispered  Name,  with  special  cast. 
— An  extra  good  picture.  You  won’t  go 
wrong  to  book  this  one.  Five  reels. — E.  A. 
Armistead,  Lyric  theatre,  Easley,  S.  C. 

The  Whispered  Name,  with  a special  cast. 
— As  for  myself  I didn’t  care  so  much  for 
this  one,  but  I had  quite  a lot  of  compli- 
ments on  it.  Five  reels. — H.  E.  Patrick, 
Strand  theatre,  Samson,  Ala. 

White  Tiger,  with  Priscilla  Dean. — While 
perhaps  not  just  the  type  of  picture  the 
majority  of  your  patrons  prefer,  the  fine 
acting  of  the  leads  put  it  in  the  good  pic- 
ture class.  Seven  reels. — Guy  S.  Abbott, 
Hamline  theatre.  Estelline,  S.  D. — Small 
town  patronage. 

The  ’White  Tiger,  with  Priscilla  Dean. — 
“Drifting,”  “Storm  Daughter”  and  “The 
White  Tiger,”  all  three  are  of  the  very  or- 
dinary program  type  of  picture  and  about 
two  reels  too  much  footage.  Universal  evi- 
dently had  a grudge  at  Dean  when  they 
cast  her  in  these  last  three  pictures.  Ran 
“Drifting”  first,  which  killed  the  business 
for  the  other  two.  Seven  reels. — C.  H.  Bills, 
Opera  House,  Lenora,  Kan. — Small  town 
patronage. 

Vitagraph 

’Virtuous  l^iars,  with  Edith  Allen. — Good 
program  picture,  but  not  a special.  Pleased 
all  who  saw  it.  Six  reels. — E.  D.  Luna, 
Cozy  theatre.  Wagoner.  Okla. — Small  town 
patronage. 

The  Man  From  Broduey’s,  with  J.  War- 
ren Kerrigan. — A swell  picture  in  every 
way.  Scenery  fine,  print  in  good  condition. 
Only  wish  I could  bank  on  all  the  prints 
like  Vitagraph’s.  Managers  in  small  towns, 
.grab  this  one. — F.  S.  Mooney,  Opera  House, 
Mason  City,  Neb. 

Code  of  the  Wilderness,  with  a special 
cast. — Here  is  a dandy  Western.  One  that 
will  please  all  Western  fans.  Drew  good 
for  Friday  and  Saturday.  Seven  reels. — 
E.  D.  Luna,  Cozy  theatre.  Wagoner,  Okla. — 
Small  town  patronage. 

A.  Rogue’s  Romance,  with  Earle  Williams. 
— Plus.  A nice  program  picture  which 
pleased  70  per  cent.  We  ran  "Fighting 
Blood”  with  this  and  it  made  a great  show. 
Brother  exhibitors  when  sending  in  reports 
to  "What  the  Picture  Did  For  Me,”  why 
don’t  you  tell  us  when  a big  picture  is 
worth  a raise  in  admission  price  so  as  we 
can  guide  ourselves  accordingly.  I’ve  been 
fooled  too  often  by  raising  when  I shouldn’t. 

I would  not  like  to  get  fooled  any  longer. 
Five  reels. — Geo.  Khattar,  Khattar’s  thea- 
tre, Sydney,  N.  S.,  Canada. 

No  Defense,  with  William  Duncan. — I 
sure  have  been  off  of  Duncan  but  will  say 
that  this  picture  is  a good  one  and  will 
please  the  average  audience  ninety  per 
cent.  Six  reels  film  in  good  shape.  Six 
reels. — W.  A.  Doerschlag,  Strand  theatre. 
Ransom,  Kans. — Small  town  patronage. 

The  Dove  Bandit,  with  a special  cast. — 
A pretty  fair  picture.  Print  good;  photog- 
raphy good.  Did  not  register  at  box  office, 
partly  account  of  benefit  show  previous 
ni.ght.  Six  reels. — E.  W.  McClelland,  Rex 
theatre,  Gilman  City,  Mo, — Small  town  pat- 
ronage. 

On  the  Banks  of  the  ’Wahash,  with  Mary 
Carr. — An  old  fashioned  melody  boys. 
Everybody  will  enjoy  it.  Step  on  it  and 
you’ll  pack  them  in.  Real  entertainment 
throughout.  Seven  reels. — D.  E.  Knorr, 
Pergola  theatre,  Allentown,  Pa. 

The  Prodigal  Judge,  with  Jean  Paige. — 
A very  good  program  picture.  Took  well 
and  pleased.  Film  in  good  condition.  Eight 
reels. — W.  A.  Doerschlag,  .Strand  theatre. 
Ransom,  Kans, — Small  town  patronage, 

Ky  ’Wild  Irish  Rose,  with  a special  cast. 


— Old.  but  good  for  any  Irish  locality. 
Pleased  all.  Six  reels. — W.  H.  Pflaum, 
Doric  theatre,  Hannah,  N.  Dak. 

My  Wild  Irish  Rose,  with  a special  cast. 
Print  in  poor  condition.  Play  fair,  nothing 
to  bra,g  about.  Seven  reels. — J.  Hollen- 
bak.  Liberty  theatre,  Lynden,  Wash. 

Too  Much  Business,  with  special  cast. — • 
Business  poor.  Picture  fair  and  a rotten 
print  from  Salt  Lake  office.  Five  reels. — 
C.  A.  Linsley,  Opera  House,  Soldier  Summit, 
Utah. 

Single  Track,  with  Corrine  Griffith. — Did 
good  business  on  this  one  and  every  one 
well  satisfied.  Can  be  bought  right.  Five 
reels. — C.  A.  Linsley,  Opera  House,  Soldier 
Summit,  Utah. 

The  Midnight  Alarm,  with  a special  cast. 
— My  patrons  were  much  pleased  with  this 
splendid  realistic  fire  scene.  A good  plot 
well  produced.  We  consider  it  a high  grade 
melodrama  and  most  theatre  goers  seem  to 
like  that  kind.  Seven  reels. — C.  E.  Johnson, 
Paramount  theatre.  Gibbon,  Nebr. — Small 
town  patronage. 

The  Midnight  Alarm,  with  a special  cast. 
— A fair  show,  but  nothing  big.  Seven  reels. 
— W.  T.  Biggs,  Unique  theatre,  Anita,  Iowa. 

Ninety  and  Nine,  with  Warner  Baxter 
and  Colleen  Moore. — Plus.  It’s  a dandy. 
Pleased  90  per  cent,  but  no  special  in  any- 
way. If  you  haven’t  played  it  do  so  as 
it  will  sure  please.  Seven  reels. — Geo. 
Khattar,  Khattar’s  theatre,  Sydney,  N.  S., 
Canada. 

Ninety  and  Nine,  with  special  cast. — A 
good  picture.  A fair  crowd,  but  not  a spe- 
cial by  any  means.  Seven  reels. — C.  A. 
Linsley,  Opera  House,  Soldier  Summit, 
Utah. 

Warner  Brothers 

Three  Women,  with  May  McAvoy,  Marie 
Prevost,  Pauline  Frederick. — This  certainly 
is  one  swell  picture  from  every  angle.  I 
had  lots  of  compliments  on  it  and  pulled  a 
good  house  second  night.  It  sure  satisfied. 
Eight  reels'. — C.  H.  Moulton,  Bijou  theatre. 
Beach,  N.  D. — Small  town  patronage. 

Broadway  After  Dark,  with  Adolph 
Menjou. — Good  and  well  liked.  Business 
good.  Very  good  comedy  situations  and 
nothing  out  of  the  way.  The  kind  they 
like. — G.  J.  Ritter,  Regent  theatre,  Bogota, 
N.  J. 

Broadway  After  Dark,  with  Adolph 
Menjou. — A fair  picture  of  Broadway  after 
dark.  Some  walked  out  on  it,  others  said 
it  was  great.  To  my  opinion  it  was  just 
like  the  general  run  of  pictures.  Just  fair. 
Good  attendance. — Kreighbaum  Bros.,  Char- 
Bell  theatre,  Rochester,  Ind. 

Conductor  1492,  with  Johnny  Hines.- — 
This  is  one  to  grab.  Hines  is  fine  and  the 
picture  is  fine.  Pleased  a big  audience  for 
me  and  you  can’t  go  wrong  on  it.  Hope  his 
next  series  are  as  good. — Allan  S.  Wldaman, 
Centennial  theatre,  Warsaw,  Ind. 

Conductor  1492,  with  Johnny  Hines. — 
Best  Johnnie  Hines  ever  shown.  House  in 
an  uproar.  Good  attendance.  Run  this 
picture.- — Kreighbaum  Bros.,  Char-Bell  the- 
atre, Rochester,  Ind. 

Dittle  Johnny  Jones,  with  Johnny  Hines. 
— Plus.  Great.  Something  new  from  the 
ordinary  which  pleased  95  per  cent.  Every 
exhibitor,  big  or  small,  should  run  his  pic- 
tures as  they  are  all  great.  Seven  reels. 
— Geo.  Khattar,  Khattar’s  theatre,  Sydney, 
N,  S„  Can. 

The  Gold  Diggers,  with  Louise  Fazenda. — 
A very  good  comedy  that  pleased  90  per 
cent.  All  Warners  to  date  have  been  very 
good.  Prints  from  Denver  are  Okay.  Seven 
reels. — C.  W.  Bartlett  & Son,  Majestic  the- 
atre, Artesia,  N.  Mex, — General  patronage. 
The  Country  Kid,  with  Wesley  Barry. — 
Put  this  one  on  with  a country  store  nite, 
and,  say  folks,  how  they  did  take  to  it. 
Picture  has  everything  to  its  credit  and  not 
a thing  against  it.  My  country  store  nights 
are  different.  If  you  want  to  know  what 
I mean,  write.  Six  reels. — C.  W.  Bartlett 
& Sons,  Majestic  theatre,  Artesia,  New 
Mexico, 

The  Printer's  Devil,  tvith  Wesley  Barry. 
— Comedy-drama  and  well  liked.  Book  it. 
Eight  reels. — Bijou  theatre,  Conway,  N.  H. 
Tiger  Rose,  with  Lenore  Ulrich. — Warner 
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By  John  B.  Rock 
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The  week  of  November  9 
is  Book  Week.  The  Na- 
tional Committee  for  Better 
Pictures  and  the  National 
Association  of  Book  Pub- 
lishers are  calling  on  their 
members  (comprised  of  mil- 
lions) to  see  pictures  pro- 
duced from  the  works  of 
great  authors. 

Well,  here  are  some  of 
Vitagraph’s  authors  and 
stories  ready  for  booking 
now  : 

Rafael  Sabatini  — “Captain 
Blood.’’ 

A.  S.  M.  Hutchinson — “The 
Clean  Heart’’  or  “The  Cruelties 
of  Life.” 

E.  Phillips  Oppenheim — “Behold 
This  Woman.” 

Robert  W.  Chambers — “Between 
Friends.” 

Basil  King — “Let  Not  Man  Put 
Asunder.” 

George  Barr  McCutcheon — “The 
Man  from  Brodneys.” 

George  Randolph  Chester — “My 
Man.’’ 

Anna  Katherine  Green — “The 
Leavenworth  Case.” 

Morgan  Robertson — “Masters  of 
Men.” 

They’re  all  big.  They’re 
all  clean.  They’re  all  enter- 
taining. Take  your  pick 
now  for  Book  Week. 


Distributed  throui\ 


Story  by 

Adela  Rogers  St.  John 

Thematic  Music  Cue  Sheets 
Available  on  this  picture 
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Bros,  are  making  fine  stuft'.  Eiglit  reels. 

- — Bijou  theatre,  Conway,  N.  II. 

Iiucretia  Iiombard,  with  Irene  Rich. — A 
very  fine  picture,  but  a terrible  title.  If 
you  can  get  them  in  it  will  please;  but  try 
and  get  ’em  in.  That’s  the  question.  Print 
good.  Seven  reels. — W.  E.  Elkin,  Temple 
theatre,  Aberdeen,  Miss.  — Neighborhood 
patronage. 

State  Rights 

Surging  Seas,  with  Charles  Hutchinson. — 
Couldn’t  see  much  in  this  except  a few 
stunts. — G.  J.  Ritter,  Regent  theatre,  Bo- 
gota, N.  J. 

In  Fast  Company  (Truart),  with  Richard 
Talmadge. — Although  business  was  good, 
the  picture  is  more  or  less  of  a disap- 
pointment as  far  as  story  goes. — G.  J.  Rit- 
ter, Regent  theatre,  Bogota,  N.  J. 

In  Past  Company  (Truart),  with  Richard 
Talmadge. — A very  good  picture  and  full 
of  “pep.”  This  pleased  all  who  saw  it,  and 
as  it  rained  all  the  time  during  the  show, 
we  were  pleased  to  have  as  many  as  we 
did.  Lost  money  owing  to  rain.  However, 
the  picture  is  worth  the  money  and  good. 
Six  reels. — C.  V.  Anderson,  Oak  theatre, 
Oakdale,  Neb. 

The  Good  Bad  Man  (Fine  Arts-Triangle), 
with  Douglas  Fairbanks. — A reissue.  Fair- 
banks still  Fairbanks  w’hen  it  comes  to  get- 
ting ’em  in.  Not  a big  picture,  but  will  do 
better  than  lots  of  new  ones  that  cost  more. 
— G,  J.  Ritter,  Regent  theatre,  Bogota,  N.  J. 

Broadway  Gold  (Truart),  with  Elaine 
Hammerstein. — Very  good  picture  and 
pleased  all.  Seven  reels. — Crosby  Bros.,  Lily 
theatre,  Buffalo,  N.  Y. — Neighborhood  pat- 
ronage. 

South  of  Northern  Bights  (Steiner),  with 
Neal  Hart. — Good.  We  have  only  had  a 
few  from  this  exchange  and  they  are  all 
good  stuff.  Five  reels. — A.  P.  Sitton  & Son, 
Muse-U  theatre,  Tularosa,  N.  Mex. — Small 
town  patronage. 

Watch  Him  Step  (Goldstone),  with  Rich- 
ard Talmadge. — Another  good  one  by  this 
star  which  gives  general  satisfaction  to  a 
mi.xed  audience.  All  we  have  run  of  this 
star  have  been  good.  They  are  sold  at  a 
fair  price.  Try  him  if  you  have  not.  Five 
reels. — W.  L.  Crouse,  Ideal  theatre.  Bloomer, 
Wis. — General  patronage. 

The  Unknown  (Goldstone),  with  Richard 
Talmadge. — If  they  like  Dick’s  stuff,  this 
will  please  ’em.  Full  of  action,  and  has  a 
little  story  connected  with  it.  Paper  ter- 


Norma  Talmadge  again  has  Eugene 
O’Brien  as  her  leading  man  in  “The 
Only  Woman,’’  a First  National  pic- 
ture. 


rible.  Five  reels. — ■William  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis. — Small  town 
patronage. 

Truthful  Tulliver,  with  William  S.  Hart. 
— A reissue.  Hart  seems  to  have  lost  his 
hold.  Average  business  for  a Saturday. — 
G.  J.  Ritter,  Regent  theatre,  Bogota,  N.  J. 

Are  the  Children  to  Blame?  with  a special 
cast. — It’s'  foreign,  so  leave  it  alone.  Six 
reels. — Crosby  Bros.,  Lily  theatre,  Buffalo, 
N.  Y. — Neighborhood  patronage. 

The  Empty  Cradle,  with  a special  cast. — 
Very  good  picture  and  appropriate  for 
Christmas  season.  Seven  reels. — Crosby 
Bros.,  Lily  theatre,  Buffalo,  N.  Y. — Neigh- 
borhood patronage. 

Heart  of  the  Desert  (Goldstone),  with 
Monroe  Salisbury. — A dandy  Western  fea- 
ture that  pleased  100  per  cent.  Print  in 
peifect  condition.  Five  reels. — L.  Deyo, 
Miers'  theatre,  Schoharie,  N,  Y. — General 
patronage. 


Serials 

The  Timber  Queen  (Pathe),  with  Ruth 
Itoland. — Just  ran  the  second  episode,  which 
drew  well  and  seemed  to  hold  interest.  Two 
reels. — C.  E.  Hopkins,  The  Hopkins  theatre. 
Cotter,  Ark. — Small  town  patronage. 

Wolves  of  the  North  (Universal),  with 
William  Duncan. — Used  the  first  episode  of 
this  serial  and  find  it  is  a very  beautiful 
film,  but  patrons  did  not  seem  to  be  very 
much  enthused  over  it.  Has'  several  good 
peppy  punches. — A1  Powell,  Highland  the- 
atre, Guthrie,  Okla. 

Short  Subjects 


“Dynamite  Smith”  brings  Charles  Ray 
back  to  the  screen  in  the  type  of  role 
that  won  him  fame.  Thomas  H.  Ince 
produced  the  picture  for  Pathe. 


EDUCATIONAB 

Dandy  Dions,  with  a special  cast. — There 
is  a number  of  laughs  and  while  this  com- 
edy is  not  exceptional,  it  will  get  by.  Two 
reels. — James  Haworth,  Ho  Ho  theatre, 
Cumberland,  B.  C.,  Canada. 

Educational  Comedies. — About  the  best 
single  reel  comedies  you  can  buy,  and  they 
sell  them  right. — E.  D.  Luna,  Cozy  theatre. 
Wagoner,  Okla. — -Small  town  patronage. 

Going  East,  with  Lloyd  Hamilton. — Ham 
comedies  always  please  our  trade  and  this 
one  is  no  exception  to  the  rule.  Two  reels. 
— Clifford  L.  Niles,  Grand  theatre,  Anamosa, 
Iowa. 

Midnight  Blues,  with  Lige  Conley. — This 
had  the  house  in  an  uproar.  If  you  want 
to  hear  your  audience  laugh,  book  this 
comedy.  Two  reels.- — James  Haworth,  Ho 
Ho  theatre,  Cumberland,  B.  C.,  Canada. 

The  Misfit,  with  Clyde  Cook. — A fair 
comedy.  He  does  not  get  the  laughs  that 
he  ought  to  receive.  Print  fair.  Two 
reels. — W.  T.  Waugh,  Empress  theatre, 
Grundy  Center,  Iowa. — Small  town  patron- 
age. 

The  Misfit. — A fine  comedy.  Plenty  of 
laughs  in  this  one.  Two  reels. — J.  W.  An- 
dresen.  Rialto  theatre,  Cozad,  Neb. 

No  Duck,  with  Lloyd  Hamilton. — A fair 
comedy.  Not  as  good  as  some  of  his  other 
ones.  Print  fair.  Two  reels. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
Iowa. — Small  town  patronage. 

The  Rainmaker,  with  Lloyd  Hamilton. — 
A good  comedy.  Lloyd  pleased  all  and 
hope  that  the  others  are  as  good.  Print 
good.  Two  reels. — W.  T.  Waugh,  Strand 
theatre,  Conrad,  Iowa. — Small  town  patron- 
age. 

Running  Wild. — A fair  comedy.  It  re- 
ceived a few  laughs.  Print  fair.  Two  reels. 
— W.  T.  Waugh,  Empress  theatre,  Grundy 
Center,  Iowa. — Small  town  patronage. 

FIDM  BOOKING  OFFICES 

Fighting  Blood,  with  George  O’Hara. — ■ 
Just  finished  this  series  and  call  them  fine 
entertainment  with  the  exception  of  the 
last  one.  Our  hero,  O’Hara,  loses  his  last 
fight,  goes  broke  and  loses  the  girl  all  at 
the  same  time.  Wow!  What  an  ending. 
Somebody  shoot  the  author.  Two  reels. — 
J.  W.  Andresen,  Rialto  theatre,  Cozad,  Neb, 

The  Telephone  Girl,  with  Alberta 
Vaughan. — These  seem  to  please  better  than 
most  two-reel  comedies.  Two  reels. — E.  D. 
Luna,  Cozy  theatre.  Wagoner,  Okla. — -Small 
town  patronage. 

The  Telephone  Girl  No.  2,  with  Alberta 


Vaughan.— This  is  good.  We  had  a storm 
and  it  rained  all  through  the  show  and  that 

kept  our  crowd  down.  Two  reels. C.  V. 

Anderson,  Oak  theatre,  Oakdale,  Neb. 

FIRST  NATIONAD 


±ne  Frozen  North,  with  Buster  Keaton.— 
A good  comedy.  Our  first  Keaton  and  he 
pleased.  Print  good.  Two  reels  — W T 
Waugh  Strand  theatre,  Conrad,  Iowa  ^ 
Small  town  patronage. 

My  Wife’s  Relations,  with  Buster  Keaton 
—A  very  punk  comedy  and  was  panned  ter- 
ribly  by  the  few  that  came  out.  Two  reels 
— G.  F.  Rediske,  Star  theatre,  Ryegate 
Mont. — Small  town  patronage. 


FOX 


old,  but  it’s  a corker.  It  has  what’som 
other  comedies  haven’t— fighting,  horse  ric 
ing,  wild  animals  and  mostly  everythin 
you  can  think  of.  Pleased  90  per  cen 
Two  reels.— Geo.  Khattar,  Khattar’s  theatr( 
Sydney,  N.  S.,  Can. 

Up  in  the  Air. — A good  rough  and  tumbl 
comedy  which  always  pleases  the  kids.  . 
little  too  much  chasing  each  other  in  it  t 
please  some  of  the  older  folks.  Two  reek 
— J.  W.  Andresen,  Rialto  theatre,  Cozac 
Neb. 

PATHE 


Asleep  at  the  Switch,  with  Ben  Turpin 

A real  comedy.  It  sure  got  the  laughs  and 
those  are  the  kind  of  comedies  we  want. 
Print  good.  Two  reels'. — W.  T.  Waugh 
Empress  theatre,  Grundy  Center,  Iowa.— 
Small  town  patronage. 

Asleep  at  the  S-witch,  with  Ben  Turpin. 

2,000  feet  of  roar.  It’s  his  best  one.  “Pit- 
falls  of  a Big  City”  is  no  good,  but  “Asleep 
at  the  Switch”  will  get  the  laughs.  Two 
reels. — H.  J.  Eagan,  American  theatre, 
Wautoma,  Wis. — Small  town  patronage. 

The  Big  Show,  with  Our  Gang. — Would 
class  this  as  only  fair.  Some  amusing 
stunts  and  a few  good  laughs'.  Two  reels. 
— I.  R.  Gavin,  Hammond  theatre,  Ham- 
mond, Wis. — Small  town  patronage. 

Buccaneers,  with  Our  Gang. — One  of  the 
best  of  the  Gangs.  They  get  the  laughs 
here.  Print  good.  Two  reels. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
Iowa. — Small  town  patronage. 

Deputized,  with  Leo  Maloney. — A splen- 
did Western  drama.  Two  reels. — C.  E. 
Hopkins,  The  Hopkins  theatre.  Cotter,  .A.rk. 
— Small  town  patronage. 

Giants  vs.  "jranks,  with  Our  Gang. — real 
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From  studio  to  screen 


EASTMAN  FILM 


Just  as  in  the  studio  where  East- 
man Negative  Film  makes  the  most 
of  the  cameraman’s  skill,  so  in  the 
theatre  Eastman  Positive  Film  carries 
quality  through  to  the  screen. 

Look  for  the  identification 
“Eastman”  “Kodak”  in  the 
film  margin. 

EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 

J 
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EACH  PICTURE 
IS  SOMEONE^S 
NEXT  BOOKING 

You  fellows  who  read  these  re- 
ports and  gain  a lot  of  good  infor- 
mation from  them  and  never  send 
in  any  yoxirself,  do  you  think  you 
are  doing  right  by  your  brother  ex- 
hibitors? 

There  are  times  when  a report  on 
a picture  will  save  another  exhibitor 
a lot  of  grief,  and  other  times  will 
make  him  more  money.  All  you 
have  to  do  is  to  give  your  honest 
opinion  on  every  picture  that  you 
run.  Surely  that  isn’t  too  much 
work  for  any  one. 

Boys,  let’s  get  together  and  be 
100  per  cent  in  writing  up  every 
picture  that  we  run. — ALEX 
STEEL,  Princess-Strand  theatres, 
Farmin^on,  lU. 

— Reprinted  from  the  HERALD 
dated  March  15,  1924. 


Title.... 

Star 

Producer 
Report. . . 


Exhibitor 
Theatre. . 
Qientele. 


City. 

State 


comedy  that  pleased  everyone.  Print  good. 
Two  reels'.— W.  T.  Wairgh,  Strand  theatre, 
Conrad,  Iowa. — Small  town  patronage. 

Grantland  Sportlight. — Have  run  about 
ten  of  them  and  will  say  they  are  good. 
If  you  can  get  the  college  students  to 
come  they  will  always  be  there  afterwards. 
Buy  them  right  and  you  will  not  regret  it. 
One  reel. — II,  M.  Nafus,  Photoplay  theatre. 
Grand  Rapids,  Ohio. — .Small  town  patron- 
age. 

Hollywood  Kid,  a Mack  Sennett  comedy. 
— A real  comedy.  It  contains  Sennett  him- 
self and  some  glimpses  of  other  comedians. 
Print  good.  Two  reels. — W.  T.  Waugh, 
Empress  theatre,  Grundy  Center,  Iowa. — 
Small  town  patronage. 

Let’s  Build,  with  the  Spat  Family. — ’Was 
well  liked,  in  fact  one  of  the  better  ones  of 
this  trio.  Two  reels. — G.  F.  Rediske,  Star 
theatre,  Ryegate,  Mont. — .Small  town  pat- 
ronage. 

On  Guard. — A Sportlight. — Plus.  This  is 
an  average  Sportlight  and  is  interesting. 
These  Sportlights  make  good  fillers  with 
any  sort  of  a picture  on  any  night.  One 
reel. — William  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  towm  patronage. 

Fathe  News,  No.  78. — There  are  some 
extra  good  view's  of  the  Prince  in  this. 
If  I were  as  nervous  as'  Dave  I’d  sniff  a 
couple  of  absinthe  frappes  for  breakfast  or 
stick  to  my  regular  dish  of  Johnnie  Walk- 
ers. One  reel. — William  E.  Tragsdorf,  Trags 
theatre,  Neillsville,  Wis. — Small  towm  pat- 
ronage. 

Boughest  Africa,  with  Stan  Laurel. — The 
best  Stan  Laurel  I have  ever  played.  First 
time  I ever  had  many  comments  on  any 
two-reel  comedy,  but  they  all  liked  this 
one.  Tw'o  reels. — H.  J.  Eagan,  American 
theatre,  Wautoma,  Wis. — Small  towm  pat- 
ronage. 

Saturday  Moruiug,  with  Our  Gang. — A 
rattling  good  comedy.  Tw'o  reels. — C.  E. 
Hopkins,  The  Hopkins  theatre.  Cotter,  Ark. 
— Small  towm  patronage. 

Skylarking. — Rotten;  that’s  what  they 
said  about  it  when  it  w'as  all  over.  Pathe 
ought  to  be  ashamed  to  ask  money  for  this 
kind  of  comedy;  the  price  is  way  out  of 
reason  and  I have  drawn  the  lines.  No 
more  unless  they  come  back  to  earth.  Two 
reels. — G.  F.  Rediske,  Star  theatre.  Rye- 
gate,  Mont. — Small  town  patronage. 

Smithy,  with  Stan  Laurel. — An  average 
comedy.  This  received  quite  a few  laughs. 
Print  good.  Two  reels. — W.  T.  Waugh, 
Empress'  theatre,  Grundy  Center,  Iowa. — 
Small  towm  patronage. 

South  of  the  North  Pole,  with  the  Spat 
Family. — 'The  most  of  these  are  good.  We 
have  played  the  most  of  them.  Two  reels. 
— A.  F.  Jenkins,  Community  theatre,  David 
City,  Neb. 

Two  'Wagons,  Both  Covered,  with  Will 
Rogers. — A fair  comedy  for  those  w'ho  have 
seen  "The  Covered  Wagon.”  Ran  three 
weeks  after  the  Wagon  and  it  received  a 
few  extra  laughs.  Print  good.  Two  reels. 
— W.  T.  Waugh.  Empress  theatre,  Grundy 
Center,  Iowa. — Small  town  patronage. 

Wide  Open  Spaces,  with  Stan  Laurel. — 
A darn  good  comedy.  It  pleased  everyone 
and  that  is  what  they  are  for.  Print  good. 
Two  reels. — W.  T.  Waugh,  Strand  theatre, 
Conrad,  Iowa. — Small  town  patronage. 

Yukon  Jake,  with  Ben  Turpin. — Plus.  A 
good  Turpin  slapstick.  Two  reels. — Wil- 
liam E.  Tragsdorf,  Trags  theatre,  Neills- 
ville, Wis. — Small  town  patronage. 

■UNIVERSAL 

Keep  Healthy. — A very  poor  comedy. 
Would  not  run  it  if  they  gave  it  to  me. 
One  reel. — W.  A.  Doerschlag,  Strand  the- 
atre. Ransom.  Kan. — Small  town  patronage. 

Uncle  Bim’s  Gift,  with  a special  cast. — 
Different  from  other  comedies  and  pleases. 
This  one  above  the  average. — Clifford  L. 
Niles,  Grand  theatre,  Anamosa,  la. 

Why  Pay  the  Bent,  with  Bert  Roach. — 
Plus.  A fair  one,  but  nothing  extra.  Film 
good.  One  reel.- — C.  V.  Anderson,  Oak  the- 
atre, Oakdale,  Neb. 

Pight  and  Win,  with  Jack  Dempsey. — 
Dempsey  can  act  some  and  titles  and  action 
are  snappy,  but  these  do  not  pull  any  busi- 


ness for  me.  Very  similar  to  “Leather 
Pushers,’’  and  do  no  more  business  than  a 
good  comedy,  but  oh,  man!  The  price.  I 
started  these  following  Dempsey-Firpo  fight 
picture  that  cleaned  up  for  me;  thought 
these  would  keep  the  good  work  going,  but 
was  disappointed,  though  I advertised  like 
a big  special. — Carl  Judge,  Iris  theatre, 
Wheatland,  Wyo. — Country  patronage. 


VITAGBAPH 

Midnight  Cabaret,  with  Larry  Semon. — ■ 
Plus.  Very  good.  Pleased  nearly  all.  Ran 
this  in  connection  with  “Ninety  and  Nine,” 
which  made  our  show  perfect.  Two  reels. 
— Geo.  Khattar.  Khattar’s  theatre,  Sydney, 
N.  S.,  Canada. 

The  Gown  Shop,  with  Larry  Semon. — 
Great,  as  usual  pleased  all.  A laugh  get- 
ter. Two  reels. — Geo.  Khattar,  Khattar’s 
theatre,  Sydney,  N.  S.,  Canada, 

Spooks  and  Spasms,  with  Larry  Semon. — 
The  best  one-reel  Semon  I have  run.  Sure 
makes  ’em  laugh  and  that  is  what  we  want. 
One  reel. — W.  A.  Doerschlag,  Strand  the- 
atre, Ransom,  Kan. — Small  town  patronage. 

The  Tourist,  with  Jimmie  Aubrey. — A fair 
comedy.  Pleased  the  kids.  Two  reels. — W. 
A.  Doerschlag,  Strand  theatre.  Ransom. 
Kan. — Small  town  patronage. 

IVIidnight  Cabaret,  with  Larry  Semon. — 
Real  old-fashioned  slapstick.  Tickled  the 
kids  and  most  of  the  grown-ups.  Two  reels. 
— Clifford  L.  Niles,  Grand  theatre,  Anamosa, 
Iowa. 

Romans  and  Rascals,  with  Larry  Semon. 

• — A crime  to  pay  money  for  such  junk.  I 
discovered  before  play  date  from  reports 
in  the  HERALD  that  this  was  the  bunk,  so 
asked  to  have  pulled  out  and  something 
else  sent  in  place,  but  they  said  nothing 
doing.  If  you  have  this  booked  beat  it 
home  before  the  crowd  gets  out  and  gets 
sight  of  you.  One  reel. — G.  F.  Rediske, 
Star  theatre,  Ryegate,  Mont. — Small  town 
patronage. 

SELZNICK 

The  Sky  Pilot,  with  Col.  Heeza  Liar. — 
Plus.  This  an  extra  good  short  subject  and 
will  compare  favorably  with  Terry’s  Fables. 
One-half  reel. — William  E.  Tragsdorf,  Trags 
theatre,  Neillsville,  Wis. 


STATE  RIGHT 

Chick-Chick  (Reelcraft),  with  Tweedy. — 
A good  comedy  that  pleased  all  of  my 
crowd.  Print  in  good  condition.  Two  reels. 
— L.  Deyo,  Miers  theatre,  Schoharie,  N.  Y. 
— General  patronage. 

Etiquette  (Sunshine),  with  a special  cast. 
— This  was  fine.  Got  plenty  of  laughs. 
Two  reels. — -A.  F.  Jenkins,  Community  the- 
atre, David  City,  Neb. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00 


THEATRE  FOR  SALE 

FOR  SALE:  Picture  Show  and  Brick  Building. 
Town  of  1,400.  Price,  $8,000.  C.  H.  Cleeton, 
Executor,  Gem  Theatre,  Higbee,  Missouri. 


EQUIPMENT  FOR  SALE 

FOR  SALE:  Two  Motor  Driven  Simplex  Mer- 
cury Arc  Rectifier,  Screen,  Stage  Scenery,  etc. 
Best  offer  gets  it.  A.  Saulsbury,  Ridgely,  Mary- 
land. 


FOR  SALE:  Transverter  double  35;  Rectifier 
with  tube;  24-inch  Exhaust  Fan;  Ticket  Selling^ 
Machine;  Scenery;  Wurlitzer  Style  “G”  Piano. 
Address  “Z,”  Exhibitors  Herald. 
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First  National  to 
Start  Production 
at  Biograph  Plant 

(Continued  from  page  37) 

iiig  the  last  few  days  has  directed  some 
of'  the  biggest  scenes  for  his  new  pic- 
ture. “Argentine  Love,”  featuring  Bebe 
Daniels  and  Ricardo  Cortez.  For  the 
grape  fiesta  scenes  in  the  Argentine  he 
used  483  extras,  depicting  peons,  gauchos, 
merchants,  dancing  girls  and  townspeo- 
ple as  a colorful  background  for  Miss 
Daniels  and  Mr.  Cortez. 

These  scenes  were  filmed  in  a pictur- 
esque Spanish  village  which  was  built 
in  the  back  yard  of  the  big  studio  while 
on  the  huge  main  stage  Paul  Sloane  had 
2.50  soldiers  and  guests  in  a_  big  regi- 
mental reception  coincident  with  the  de- 
parture of  soldiers  for  Europe,  a part 
of  his  new  picture,  “A  Man  Must  Live.” 
Richard  Dix,  the  star,  Jacqueline  Logan, 
and  Edna  Murphy  were  the  principals  in 
this  scene. 

Meighan  in,  Production 
Out  in  Great  Neck,  L.  L,  near  the 
waters  of  the  Sound,"  Thomas  Meighan 
made  scenes  on  an  Indian  reservation 
for  his  latest  production,  “Tongues  of 
Flame.”  In  these  scenes  Director 
Joseph  Flenabery  had  a mixture  of  In- 
dians and  white  people  numbering  more 
than  400.  The  company  worked  night 
and  day  on  this,  location  for  three  days. 

In  direct  contrast  to  these  scenes  Dimi- 
tri Buchowetzki  used  fifty  soldiers  and 
court  attendants  for  action  in  “The  Swan” 
as  background  for  Adolph  Menjou,  who 
has  the  role  of  the  prince. 

While  all  this  activity  was  going  on 
in  the  studio  and  on  location,  Sidney  01- 
cott  was  making  preparations  for  the 
production  of  “Salome  of  the  Tene- 
ments” in  which  Jetta  Goudal  will  have 
the  title  role.  Frank  Tuttle  also  is  busy 
with  the  preliminary  plans  for  _ his  sec- 
ond picture  for  Paramount,  “Miss  Blue- 
beard,” which  will  have  Bel)e  Daniels 
for  a star.  He  and  Townsend  Martin, 
w'ho  wrote  the  scenario,  have  just  re- 


Margaret  Livingston  makes  her  debut 
as  a star  in  “The  Chorus  Lady,”  a 
Producers  Distributing  Corporation 
picture.  Ralph  Ince  directed  it. 


Jackie  Coogan,  Gloria  Grey  and  Tom 
Santchi  in  scenes  from  the  little’s  star’s 
current  special,  “Little  Robinson 
Crusoe,”  a Metro-Goldwyn  offering. 

turned  from  Asheville,  N.  C.,  where  they 
have  been  working  on  the  story. 

. “Sandra”  Is  Complete 
Associated  Pictures  Corporation  has 
announced  that  “Sandra,”  the  Sawyer- 
Lubin  production  starring  Barbara  La 
Marr,  has  been  cut,  titled  and  edited,  and 
will  be  released  by  First  National  on 
November  10. 

The  cutting  of  this  production  was  in 
the  hands  of  A1  Hall  under  the  super- 
vision of  Arthur  H.  Saw'yer,  who  directed 
“Sandra,”  and  the  titling  was  the  joint 
work  of  Bert  Ennis  and  Arthur  H.  Saw- 
yer. 

“Sandra”  will  be  shown  at  the  Strand 
theatre.  New  York,  the  early  part  of 
November,  and  is  the  first  of  a series  of 
starring  vehicles  presenting  Barbara  La- 
Marr. 

It  W'as  made  from  the  novel  of  the 
same  name  by  Pearl  Doles  Bell,  and  car- 
ries a cast  of  exceptional  names  includ- 
ing Bert  Lytell,  Arthur  Edmund  Carewe, 
Leila  Hyams,  Helen  Gardner,  Leslie 
Austin  and  Leon  Gordon, 

Preparations  are  now  under  way  for 
the  production  of  “The  Second  Chance” 
a novel  by  Mrs.  Wilson  in  which  M.iss 
LaMarr  will  appear. 

Producing  for  Vitagraph 

One  production  for  Vitagraph  distri- 
bution has  just  been  completed  in  New 
York,  and  a second  is  in  progress. 

Work  on  “Fear-Bound,”  a Nigh-Smith 
production,  is  well  under  way.  After 
passing  a week  on  location  near  Tu.xedo, 
in  the  Ramapo  Mountains  of  New  York, 
the  company  has  returned  to  the  city 
and  is  shooting  interiors  at  the  Tec-Art 
studios.  Will  Nigh  is  author  of  the 
story,  producer,  director  and  star.  Play- 
ing opposite  him  is  Marjorie  Daw',  and 
others  in  the  cast  are  Niles  Welch,  Louise 
Mackintosh,  Ed.  F.  Roseman,  James 
Bradbury,  Jr.,  Warner  Richmond,  Dexter 
MacReynoids,  Jean  Jarvis,  Frank  Con- 
lan  afid  Bill  Gudgeon. 

.Victor  Hugo  Halperin  has  finished 
“Greater  Than  Marriage”  at  the  Whit- 
man Bennett  studios.  The  picture  is  an 
adaptation  of  “Joan  Thursday,”  by  Louis 
Jnseoh  Vance.  Mr.  Haioerin  directed. 
Marjorie  Daw  and  Lou  Tellegen  star,  with 
Pe.ggy  Kelly,  Tyrone-  Power,  Mary 


Thurman,  Dagmar  Godowsky,  Raymond 
Bloomer,  Effie  Shannon  and  Blanch 
Craig  in  the  cast. 

Wilfred  Noy  Makes  Debut 

“The  Lost  Chord,”  which  Whitman 
Bennett  has  just  completed  for  Arrow 
marks  the  American  debut  of  Wilfred 
Noy,  well  known  English  director.  Mr. 
Noy  has  directed  more  than  fifty  pic- 
tures abroad  and  has  written  more  than 
fifty  scenarios  for  the  screen  and  in  ad- 
dition to  directing  “The  Lost  Chord”  for 
Whitman  Bennett  he  also  adapted  the 
story  based  on  the  musical  classic. 

This  picture  was  made  at  the  Pyramid 
studios  and  Alice  Lake  and  David  Powell 
head  an  all-star  cast. 

Mr.  Noy  has  only  been  over  here  about 
seven  months  and  spent  most  of  that 
time  playing  roles  in  different  pictures 
so  that  he  could  study  at  first  hand  the 
directorial  methods  of  our  best  men. 

Whitman  Bennett  is  now  working  on 
“His  Woman”  with  Patsy  Ruth  Miller, 
David  Powell,  Mary  Davidson  at  his 
studios  in  Yonkers  for  release  by  Selz- 
nick. 

Resume  “Flying  Fists” 

Work  has  been  resumed  on  the  “Fly- 
ing Fists”  series  at  the  Tec-Art  studio 
in  East  Forty-Eighth  street.  New  York. 
'J'he  final  three  of  the  series  of  two-reel 
features  starring  Benny  Leonard,  light- 
weight champion  of  the  world,  are  being 
produced  by  Henry  Ginsberg,  who  con- 
trols the  territorial  rights. 

The  fourth  bout  of  the  series,  all  of 
which  were  written  by  Sam  Heilman  of 
Saturday  Evening  Post  fame,  will  have 
Alyce  Mills,  as  leading  woman.  Tam- 
many Young  is  again  playing  his  role 
of  the  trainer,  and  the  comedy  part  of 
“Cream  Cheese”  is  in  the  hands  of  Dick 
Lee,  Harry  Lee,  Dick’s  twin  brother,  is 
cast  as  a reformer. 

Lawrence  Windom,  whose  work  on 
the  first  three  of  the  “Flying  Fists”  series 
was  so  satisfactory,  is  again  directing. 
The  cameraman  is  Frank  Zukor. 

Chadwick  in  Preparation 

With  four  productions  completed,  and 
the  fifth  in  production,  1.  E.  Chadwick, 
president  of  Chadwick  Pictures  Corpora- 
tion, is  pushing  forward  preparations  for 


May  McAvoy,  Jack  Mulhall  and  George 
Fawcett  are  members  of  the  excellent 
cast  in  the  Universal  Jewel  “Jazz 
Parents.”  William  Seiter  directed  the 
production. 
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Scenes  from  “Ben  Hnr”  which  Fred 
Niblo  is  now  producing  in  Rome  for 
Metro-Goldwyn-Mayer. 

the  remaining  four,  which  will  comprise 
the  unit  of  nine  major  productions  his 
organization  releases  to  the  independents 
this  season. 

The  four  pictures  completed  are;  “The 
Fire  Patrol,”  Hunt  Stromberg’s  first  di- 
rectorial effort,  which  has  won  praise 
from  exhibitors  and  the  public,  all  over 
the  country;  Lionel  Barrymore  in 
“Meddling  Women,”  from  the  story  writ- 
ten and  directed  by  Ivan  Abramson: 
“The  Painted  Flapper,”  with  James 
Kirkwood  and  Pauline  Garon;  a John 
Gorman  production  taken  from  the  suc- 
cessful stage  play  of  the  same  name  by 
Alan  Pearl;  and  the  second  Lionel  Bar- 
rymore special,  “I  Am  The  Man,”  also 
written  and  directed  by  Mr.  Abramson. 

With  the  exception  of  the  Lionel  Bar- 
rymore pictures  which  were  made  in 
the  East,  the  other  completed  pictures 
were  made  on  the  West  Coast,  as  will 
the  remaining  four  now  being  projected. 

The  production  schedule  of  the  Chad- 
wick Pictures  Corporation  this  season, 
includes  another  main  unit;  the  Larry 
Semon  productions.  These  consist  of 
two  reel  comedies  which  are  being  dis- 
tributed to  Educational,  and  feature 
length  productions,  the  first  of  which 
was  “The  Girl  in  the  Limousine”  now 
being  distributed  by  First  National,  and 
the  second,  “The  Wizard  of  Oz,”  now 
in  production  on  the  Coast. 

Reach  Half  Way  Mark 
At  the  Jackson  studio,  C,  C,  Burr  is 
producing  Johnny  Hines’  next  starring 
vehicle  “The  Early  Bird.”  The  entire 
cast,  consisting  of  Johnny  Hines,  Sigrid 
Holmquist,  Wyndam  Standing,  Edmund 
Breese  and  Bradley  Barker  have  been 
working  for  the  last  five  weeks  with  the 
result  that  the  production  has  just  about 
reached  the  half  way  mark. 

The  continuity  of  “The  Early  Bird,” 
which  calls  for  a large  amount  of  varied 
action  and  locale,  has  kept  the  entire 
cast  on  the  jump  since  production  started, 
and  the  excellent  results  obtained  are 
due  also  in  no  small  measure  to  the  com- 
petent technical  staff  which  has  kept  to 
the  production  schedule  since  the  incep- 
tion of  the  feature. 

At  the  present  time  the  complete  studio 
space  is  taken  up  with  four  mammoth 
sets  which  include  a reproduction  of  the 
Palais  Royale  in  New  York  City;  the  in- 


terior of  a fashionable  Fifth  avenue  resi- 
dence; a complete  milk-bottling  plant, 
and  a meeting  hall  typical  of  the  many 
union  gathering  places. 

From  present  indications  “The  Early 
Bird”  will  be  completed  about  November 
1.5,  and  will  probably  be  released  na- 
tionally no  later  than  December  1. 

Griffith  Nears  Completion 

D.  W.  Griffith  is  now  at  work  at  his 
studio  in  Mamaroneck  on  the  interiors  of 
“Dawn,”  the  exteriors  of  which  were 
made  in  Germany.  Carol  Dempster  and 
Neil  Hamilton  head  the  cast.  It  is  ex- 
pected that  he  will  complete  his  work  in 
about  a week. 

Malcom  Strauss,  Inc.,  is  now  at  work 
on  a serial  for  Pathe  titled  “Galloping 
Hoofs”  from  the  scenario  by  Frank  Leon 
Smith.  George  B.  Seitz,  director,  is  us- 
ing the  Universal  studio  in  Fort  Lee. 
Johnnie  Walker  and  Allene  Ray  have  the 
leads. 

Howard  Estabrook  is  at  present  pre- 
paring for  his  next  picture  which  will 
be  made  at  the  Tec-Art  studio.  The  title 
is  “The  Adventuress  Sex”  find  it  is 
scheduled  for  release  through  Associated 
Exhibitors.  Charles  Giblyn  has  been  se- 
lected to  direct  but  the  cast  has  not 
as  yet  been  announced. 

Next  Few  Weeks 
To  See  Start  of 
25  More  Pictures 

(Continued  from  page  3f) 

Start  a feature  starring  Maurice  “Lefty” 
Flynn,  Tod  Browning  is  putting 'the  fin- 
ishing touches  on  the  first  of  Evelyn 
Brent’s  starring  vehicle  for  Gothic  Pro- 
ductions, Inc.,  named  “The  Dangerous 
Flirt,”  Larry  Semon  is  directing  himself 
in  “The  Wizard  of  Oz,”  Louis  Gasnier 
has  nearly  completed  “White  Man,”  which 
brings  Alice  Joyce  back  to  the  screen, 
James  Horne  is  directing  Richard  Tal- 
madge  in  “Hail  the  Hero,”  and  Edward 
Le  Saint  is  handling  the  megaphone  for 
“The  Three  Keys,”  featuring  Edith 
Roberts  and  Jack  Mulhall. 

F.  N.  Completes  Films 

First  National  has  several  companies 
that  have  just  completed  pictures  and  it 
will  be  perhaps  a week  or  two  before 
these  units  are  active  again.  George  Fitz- 
maurice  is  directing  Doris  Kenyon  in  “The 
Thief  in  Paradise,”  Charles  Brabin  has 


Frank  Dloyd’s  newest  First  National  at- 
traction, “The  Silent  Watcher,”  has  as 
its  featured  player,  Glenn  Hunter. 


Two  scenes  from  “Gerald  Cranston’s 

Lady,”  an  Emmett  Flynn  production 

for  Fox  Film  Corporation.  Edmund 

Goulding  did  the  scenario. 

about  finished  “So  Big,”  Colleen  Moore’s 
interpretation  of  the  Edna  Ferber  story 
of  grandma’s  days;  Victor  Schertzinger 
is  in  the  midst  of  “Frivolous  Sal,”  which 
is  being  made  as  a J.  K.  MacDonald  pro- 
duction for  First  National.  The  Schenck 
units  include  Sidney  Franklin  directing 
Constance  Talmadge  in  “Learning  to 
Love,”  and  John  MacDermott  in  charge 
of  Buster  Keaton’s  “Seven  Chances.” 

Paramount  has  six  units  active  and 
others  in  prospect.  Irvin  Willat  has  just 
returned  to  the  Lasky  lot  after  two 
months  in  southeastern  Texas  making 
“North  of  Thirty-Six,”  and  will  complete 
this  in  Hollywood.  Herbert  Brenon  is 
well  along  with  “Peter  Pan,”  starring 
Betty  Bronson,  Victor  Fleming  is  direct- 
ing an  all-star  cast  in  “The  Devil’s 
Cargo,”  George  Melford  is  back  at  the 
Lasky  fold  making  “Top  of  the  World,” 
with  Anna  Q.  Nilsson  and  James  Kirk- 
wood, William  K.  Howard  is  concentrat- 
ing on  “Code  of  the  West,”  which  will  be 
finished  shortly,  William  de  Mille  is  di- 
recting “Locked  Doors,”  and  Cecil  B.  De 
Mille  is  about  ready  to  begin  filming  “The 
Golden  Bed.” 

Metro-Goldwyn-Mayer  is  another  that 
is  in  “between  pictures”  stage,  although 
there  are  seven  units  under  way.  King 
Vidor  is  directing  an  all-star  cast  in  “The 
Wife  of  the  Centaur,”  Hampton  Del  Ruth 
is  making  “Excuse  Me,”  with  Walter 
Hiers  in  the  lead,  Marshall  Neilan  is  di- 
recting Blanche  Sweet  in  “The  Sporting 
Venus,”  Eric  Von  Stroheim  is  just  about 
to  start  filming  “The  Merry  Widow,”  with 
Mae  Murray  in  the  title  role,  Reginald 
Barker  is  busy  with  “Dixie,”  a racing 
picture,  and  Robert  Z.  Leonard  is  direct- 
ing an  all-star  cast  in  “Cheaper  to 
Marry.” 

Dick  Hatton  Starring 

At  the  Ben  Wilson  studios,  Dick  Hat- 
ton is  starring  in  an  untitled  production 
directed  by  Jack  Hayes.  Century  also 
has  but  one  company  active — Edward 
Luddy  directing  Wanda  Wiley  and  A1  Alt 
in  “On  Duty.”  Christie  has  two  comedies 
under  way — Harold  Beaudine  directing 
Jimmy  Adams,  and  Gil  Pratt  piloting  Neal 
Burns  in  two  reelers.  A1  Christie  is  about 
to  begin  filming  the  old  stage  comedy, 
“Charley’s  Aunt”  but  the  cast  is  only 
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partially  engaged  and  work  on  this  prob- 
'ably  will  not  start  before  November  1. 

Charles  Chaplin  is  about  to  iris  out  the 
final  scenes  for  his  new  United  Artists’ 
comedy  based  on  the  Klondike  gold  rush. 
Chaplin  has  been  making  this  picture  since 
last  February  and  it  will  bring  him  back 
to  the  screen  in  his  time-honored  loose 
trousers  and  funny  shoes. 

Three  units  are  producing  at  the  Holly- 
wood Studios — James  Hogan  directing 
“Women  of  Gold,”  Wally  Van  wielding 
the  megaphone  for  “Walk  Right  In,”  fea- 
turing Franklin  Farnum,  and  Reeves 
Eason  directing  Bob  Custer  in  “Trigger 
Fingers.” 

But  one  company  is  active  on  the  Ince 
lot  right  now — R.  William  Neill  directing 
Charles  Ray  in  “The  Desert  Fiddler,”  a 
story  adapted  by  Eve  Unsell. 

All  of  Hal  Roach’s  comedy  companies 
are  busy  again  after  the  month  vacation 
which  virtually  closed  down  the  studio, 
a regular  custom  with  this  fun-producing 
film  factory.  Roy  Clements  is  directing 
Glenn  Tryon,  J.  A.  Howe  is  continuing 
the  “Spat  Family”  comedies,  Eugene  De 
Rue  is  directing  Arthur  Stone,  Robert 
McGowan  has  charge  of  “Our  Gang” 
comedies,  Leo  McCarey  is  directing 
Charley  Chase,  and  Fred  Jackman  is 
about  to  begin  another  feature  written 
around  Rex,  “The  King  of  Wild  Horses.” 

Three  Comedians  Active 

Mack  Sennett’s  three  chief  funsters — 
Harry  Langdon,  Ralph  Graves  and  Ben 
Turpin — are  all  active  in  comedy  produc- 
tions, being  directed  respectively  by 
Harry  Edwards,  Ed  Kennedy  and  Reggie 
Morris. 

Universal  has  fewer  companies  work- 
ing at  this  writing  than  at  any  time  this 
season.  Arthur  Rosson  is  directing  Wil- 
liam Desmond  in  “The  Meddler,”  King 
Baggott  is  making  “Raffles”  with  House 
Peters  in  the  title  role.  Jay  Merchant  is 
directing  an  all-star  cast  in  “The  Leop- 
ard’s Lair,”  Edward  Laemmle  has  charge 
of  the  megaphone  work  on  “The  Stair- 
way of  Hope,”  and  James  Tweedy  and 
Percy  Pembroke  each  have  comedy  pro- 
ductions under  way. 

Warner  Brothers  have  three  companies 
working  and  others  are  shortly  to  start. 
Mai  St.  Clair  has  nearly  completed  “The 
Lighthouse  by  the  Sea,”  featuring  Louise 
Fazenda  and  Rin-tin-tin,  the  police  dog 
star.  Wasley  Ruggles  is  directing  Bev- 
erly Bayne  in  “Age  of  Innocence,”  and 
Harry  Beaumont  is  making  “The  Lost 
Lade,”  with  Irene  Rich  in  the  title  role. 

Schulherg  Production 

Program  Is  Enlarged 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21. — Confidence  in 
the  prosperity  of  the  independent  market 
is  indicated  in  further  production  expan- 
sion of  B.  P.  Schulberg  Productions 
which  has  acquired  for  production 
“Capital  Punishment”  as  an  addition  to 
the  nine  pictures  which  the  company 
will  make  this  year.  The  story  is  an 
original  one  and  will  be  placed  third  on 
the  publication  schedule.  The  first  pic- 
ture “The  Breath  of  Scandal”  is  now 
playing  theatres  while  “White  Man,” 
second  on  the  list,  is  completed. 

With  Gasnier  ready  to  begin  “The 
Triflers”  two  productions  units  will  be 
kept  busy  by  Schulberg  filming  such 
plays  and  stories  as  David  Belasco’s  “The 
Boomerang”;  Zona  Gale’s  novel,  “Faint 
Perfume”;  “When  a Woman  Reaches 
Forty”  by  Royal  A.  Baker;  “My  Lady’s 
Lips”  by  Eve  Unsell;  “The  Mansion  of 
.A.ching  Hearts”  by  Harry  Von  Tilzer  and 
.Arthur  J.  Lamb;  and  “Frivolity”  by 
Larry  Evans. 


Says  Films  Will 
Use  Original  Stories 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21.— Stories 
written  especially  for  the  screen — 
original  stories — these  are  the  com- 
ing things  in  motion  pictures,  in  the 
opinion  of  Hobart  Henley.  Henley 
has  just  completed  two  Metro- 
Goldwyn-Mayer  productions  from 
original  stories — “Sinners  in  Silk” 
by  Benjamin  Glazer  and  “So  This 
Is  Marriage”  by  Carey  Wilson. 

“All  motion  picture  directors,” 
says  Henley,  “are  familiar  with  the 
complaint  which  goes  up  from  the 
critics  on  reviewing  any  picturiza- 
tion  of  a favorite  novel  or  play. 
This  complaint  is  always  to  the  ef- 
fect that  the  picture  does  not  closely 
adhere  to  the  original,  and  usually 
arises  out  of  a certain  ignorance  on 
the  part  of  the  critics  as  to  the 
artistic  necessity  of  freely  recreating 
every  work  for  the  screen.  There  is 
probably,  however,  some  justice  in 
the  contention  that  if  the  work  is 
to  be  so  recreated  it  is  a new  artis- 
tic entity  and  should  accordingly 
be  given  a new  name  with,  of 
course,  due  acknowledgment  as  to 
the  source.  It  has  been  refreshing 
to  read  the  comments  of  the  critics 
on  ‘Sinners  in  Silk,’  from  which  all 
such  complaints  have  been  neces- 
sarily absent.  These  comments 
have  been  generous  with  praise  and 
even  with  enthusiasm,  and  I cannot 
help  but  think  that  a very  great 
deal  of  this  eulogy  is  to  be  ac- 
counted for  by  the  fact  that  ‘Sin- 
ners in  Silk’  is  not  an  adaptation  of 
some  work  upon  which  the  critics 
had  already  made  up  their  minds, 
but  an  origii^l  work  upon  which 
they  could  bring  no  preconceptions 
to  bear.” 


Three  Million  to  Be 

Spent  in  Productions 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Oct.  21.— M.  C. 
Levee,  president  of  United  Studios,  has 
returned  from  New  York  with  a re- 
port that  three  million  dollars  will  be 
spent  for  productions  to  be  made  at 
United  Studios  during  November,  De- 
cember and  January. 

Several  new  companies  will  begin  pro- 
ducing at  United  next  month.  Among 
these  are  Robert  Kane  productions,  Ritz 
Carlton  Pictures  and  Cosmopolitan  Pro- 
ductions. New  stars  to  appear  at  United 
include  Valentino,  Bert  Lytell  and  Anita 
Stewart. 

Herman  Jans  Will  Make 
Series  of  Productions 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct,  21. — Reports  that 
Herman  Jans,  president  of  Jans  Produc- 
tions, Inc.,  729  Seventh  Avenue,  was 
planning  to  resume  activities  in  the  pro- 
ducing field,  are  confirmed  with  the  an- 
nouncement of  Mr.  Jans  that  “Play- 
things of  Desire,”  a novel  by  J.  Wesley 
Putnam,  will  be  the  initial  vehicle  of  an 
elaborate  series  he  is  planning  for  the 
coming  season,  and  will  be  put  into  pro- 
duction at  once. 

It  is  a society  melodrama,  with  the 
nucleus  of  its  intriguing  plot  built  around 
a divorce  case  in  high  society. 


Police  Disperse  Crowd  at 
*^Sea  Hawk**  Showing 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Oct.  21. — Crowds  at 
the  Leland  theatre  in  Albany,  N.  Y., 
became  so  large  last  week  during  a show- 
ing of  “The  Sea  Hawk”  that  it  became 
necessary  for  Oscar  Perrin,  manager  of 
the  house,  to  summon  two  policemen, 
asking  that  the  crowds  outside  be  dis- 
persed. The  trouble  started  when  an- 
nouncement was  made  that  no  more 
tickets  would  be  sold  for  the  second 
show  of  the  evening.  There  was  a long 
waiting  line  and  for  some  reason  the 
announcement  failed  to  have  the  desired 
effect,  the  crowds  standing  in  line,  push- 
ing and  shoving  and  refusing  to  leave. 

Monday  night  the  picture  played  to 
capacit}'  audiences  despite  a Democratic 
parade  and  rally  with  John  W.  Davis, 
presidential  candidate  as  the  chief  at- 
traction. 

Arrange  Distribution 
of  Banner  Productions 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21.— Distribution 
arrangements  for  the  two  series  of  Ban- 
ner productions  known  as  the  Banner  Big 
Four  and  the  Ben  Verschleiser  produc- 
tions have  been  completed  by  George  H. 
Davis  and  Samuel  J.  Briskin  in  the  fol- 
lowing territories: 

“The  Truth  About  Women,’*  “The  Man  With- 
out a Heart,”  “Empty  Hearts”  and  the  balance 
of  both  series  sold  to  Film  De  Luxe  Co.,  F. 
Lntourelle,  president,  Montreal,  Can.,  for  Canada. 
Iowa  and  Nebraska  acquired  by  Enterprise  Dis- 
tributing Corporation,  William  K.  Jenkins,  presi- 
dent. Two  features',  “The  Truth  About  Women” 
and  “The  Man  Without  a Heart”  are  now  avail- 
able on  the  Banner  series,  with  the  third,  “Tho6e 
Who  Judge,’*  completed  and  scheduled  for  pub- 
lication November  15.  Of  the  Ben  Verschleiser 
productions,  “Empty  Hearts,”  in  the  exchanges, 
with  “The  Three  Keys,”  from  the  novel  by 
Frederic  Ormond  in  production. 

Wright  Film  Not  to  Be 
Roadshowed  Says  Lesser 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  21. — Irving  M. 
Lesser,  vice  president  of  Principal  Pic- 
tures Corporation,  has  received  several 
flattering  propositions  for  permission  to 
“road  show”  Harold  Bell  Wright’s  “The 
Mine  With  the  Iron  Door,”  it  has  become 
known. 

Mr.  Lesser  announced,  however,  that 
he  had  rejected  every  offer,  because  the 
Harold  Bell  Wright  picture,  directed  by 
Sam  Wood,  and  with  a star  cast,  has  been 
promised  exclusively  to  the  franchise 
holders  of  Principal  Pictures,  and  is  to 
be  allotted  by  them  to  exhibitors. 


Recovers  from  Illness 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Oct.  21. — Thomas 
W.  Brady,  special  representative  for 
First  National,  is  convalescing  in  an 
Albany  hospital  from  an  attack  of  pneu- 
monia. A small  daughter  of  Fenton 
Lawlor’s,  salesman  in  the  Albany  office 
of  Paramount,  fell  last  week  and  broke 
her  arm.  John  Thurlow,  who  covers 
northern  New  York  for  Paramount,  spent 
a day  or  two  last  week  in  one  of  the  Al- 
bany hospitals,  where  he  had  his  tonsils 
removed. 


Signs  Raymond  Hatton 

NEW  YORK. — Raymond  Hatton,  character 
actor,  has  been  placed  under  long  term  contract 
to  appear  exclusively  in  Paramount  Pictures,  Jesse 
T..  Lasky  announces. 
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[MIDDIES 

ESI  EVENTS] 

MORAL  SUPPORT 
OF  CHURCHES  IS 
WON  BY  LIGGETT 

I'onncr  Exhibitor  President  Is 
Praised  by  Press 

[Public  Relations  Department] 

KANSAS  CITY,  MO.,  Oct.  21.— Not 
only  has  R.  G.  Liggett,  owner  of  the 
Gauntier  theatre,  Kansas  City,  Kan.,  and 
former  president  of  the  M.  P.  T.  O.  Kan- 
sas, succeeded  in  gaining  the  unlimited 
moral  support  of  the  church  element  of 
his  town,  but  that  fact  has  been  broad- 
casted over  the  state  hy  the  daily  news- 
papers. Following  is  an  excerpt  from  the 
Kansas  City  Kansan: 

“If  anyone  thinks  the  church  and  the 
theatre  are  too  widely  separated  to  ever 
be  united  in  a common  interest,  they 
should  visit  the  men’s  Bible  class  of  the 
Immanuel  Baptist  church  any  Sunda}" 
morning  at  the  Gauntier  theatre,  Thir- 
teenth street  and  Quindaro  boulevard. 
Last  February  the  class  had  an  average 
of  from  ten  to  fifteen  men  each  Sunday. 
The  members  entered  into  an  attendance 
contest  that  month  and  the  third  Sunday 
following  had  a class  so  large  that  the 
church  auditorium  would  not  accommo- 
date them. 

“A  meeting  place  was  badly  needed  and 
R.  G.  Liggett,  owner,  offered  the  use  of 
the  Gauntier  theatre,  which  was  used 
during  the  remainder  of  the  contest  and 
still  is  housing  the  class.  The  second 
Sunday  in  March  the  class  packed  the 
theatre  with  an  attendance  of  1,200  men. 
The  exhibitors  desire  to  bring  about  a 
closer  cooperation  between  theatre  own- 
ers and  churches,  Mr.  Liggett  says.  Pipe 
organ  recitals  have  been  a feature  of  the 
class  meetings.” 

And  that’s  the  story  of  how  a single 
exhibitor  created  a church  attitude  of 
r alue  beyond  estimate  to  exhibitors. 

“If  all  exhibitors  would  lend  their  aid 
in  a similar  manner,  we  would  have  no 
further  fear  of  unjust  campaigns  or  bkie 
laws,”  R.  R.  Biechele,  president  of  the 
M.  P.  T.  O.  Kansas  and  Missouri,  said. 

* * * 

In  iM.  A.  Tanner,  formerly  manager  of 
the  Kansas  City  Select  Pictures,  Inc., 
office,  the  Film  Classics  office  at  Kansas 
City  has  obtained  one  of  the  most  well 
liked  veterans  in  the  territory.  He  will 
cover  Western  Missouri,  succeeding  D.  M. 
Majors,  who  has  accepted  a position  with 
the  Kansas  City  F.  B.  O.  office. 

* * * 

Among  the  out-of-town  exhibitors  buy- 
ing film  in  Kansas  City  last  week  were: 
’Virgil  Lowery,  Garden  City,  Mo.:  J.  D. 
Wineland,  Empress  theatre,  Webh  Citj’, 
Mo.:  Mr.  and  Mrs.  Oscar  Reinhardt, 
Elite  theatre,  Humboldt,  Kan.;  Charles 
Turner,  Panama  theatre,  Burlingame, 

Kan.:  Herb  Welch,  Orpheum  theatre, 
Atchison,  Kan.;  Walter  Wallace  and  C. 
Townsend,  Mensing  Enterprises,  Leaven- 
worth, Kan.;  C.  AI.  Pattee,  Pattee  theatre, 
Lawrence,  Kan.;  Laurence  Breuninger, 

Cozy  theatre,  Topeka,  Kan,,  A.  J.  New- 
comb, Newk’s  theatre,  Burlingame,  Kan. 


Goolem  Again 
On  the  Wire 

(Speci'al  to  Exhibitors  Heraldj 

KANSAS  CITY,  MO.,  Oct.  21. 
— Apparently  Jean  Belasco,  Uni- 
versal exploitation  man  in  the  Kan- 
sas City  territory,  who  recently 
was  promoted  to  managing  director 
of  the  Randolph  theatre,  Chicago, 
just  can’t  forget  the  “gang”  back 
home.  And  the  “Goolem,  Missouri” 
paragraphs,  with  which  he  handed 
Kansas  City  exhibitors  a weekly 
laugh  have  been  missed. 

“The  bunch  here  are  all  ‘regu- 
lars,’ ” he  writes,  “but  they  are  just 
crying  for  another  story  from  Goo- 
lem, Mo.  It  apparently  is  dropping 
out  of  sight.  Here’s  the  latest  bul- 
letin ; 

* 

“Goolem,  Missouri,  Oct.  15. — A 
benefit  performance  was  held  at 
the  happy  hour  theatre  last  night 
for  the  Goolem  baseball  team.  Uni- 
versal’s ‘Hit  and  Run’  was  the  fea- 
ture. A large  sum  of  money  was 
raised  and  efforts  are  to  be  made  to 
have  Hoot  Gibson  join  the  Goolem- 
ites  next  season.  The  entire  town 
is  agitated.” 


BLAZE  FORCES 
800  PATRONS  TO 
LEA  VE  THE  A TRES 

Tzeo  Mikvankec  Houses  Observe 
Their  A nn iversa ries 

(Special  to  Exhibitors  Herald) 

MILWAUKEE.  WIS.,  Oct.  21.— 
When  fire  broke  out  in  an  adjoining 
store  800  patrons  of  the  American  and 
Princess  theatres,  downtown  houses, 
were  forced  to  flee  to  safety.  Although 
the  theatres  were  not  damaged  by  fire, 
a patrolman,  who  was  in  the  American, 
detected  smoke  and  shouted,  “Everybody 
march  out.  Take  your  time.  There  is 
no  danger.”  A similar  alarm  was  given 
at  the  Princess. 

^ ^ 

Two  Milwaukee  houses  have  just  ob- 
served their  anniversaries.  E.  W.  V^an 
Norman’s  Parkway,  West  Side  house, 
was  three  j^ears  old  last  week,  while 
George  Fischer’s  Milwaukee,  North  Side 
theatre,  was  two  years  old.  Van  Nor- 
man observed  the  occasion  by  present- 
ing a style  show  and  seven  vaudeville 
acts  in  addition  to  his  picture.  At  the 
Milwaukee  Fischer  started  with  “Broken 
Barriers,”  followed  with  “The  Fire  Pa- 
trol,” and  wound  up  the  week  with 
“Dorothy  Vernon  of  Haddon  Hall.” 


GEORGE  A.  PENCE, 
THEATRE  MANAGER 
OF  INDIANA,  DIES 

Receiver  to  Retain  Control  of 
Mutual  Company 

(Special  to  Exhibitors  Herald) 

INDIANAPOLIS,  IND.,  Oct.  21.— 
George  A.  Pence,  50  years  of  age,  Attica, 
Ind.,  died  of  heart  trouble  last  week.  He 
had  been  ill  for  two  weeks  but  during 
most  of  that  time  he  had  been  able  to 
attend  to  his  business  as  manager  of  the 
Messner  theatre  in  Attica.  Surviving  are 
the  widow  and  three  ' children,  Lieut. 
Charles  Pence  of  Fort  Leavenworth,  Airs. 
Jack  Alexander  of  Lebanon,  and  Ted,  at 
home. 

* * ^ 

_ The  receiver  for  the  Mutual  Theatre 
Company,  operating  the  Indiana,  Royal 
Grand  and  Lyric  at  Marion,  Ind.,  will  be 
allowed  to  remain  in  control  of  the 
houses,  according  to  a decision  announced 
at  a hearing  on  the  voluntary  petition  in 
bankruptcy  which  was  filed  in  the  court 
of  Harry  Sheridan,  referee  in  bankruptcy, 
at  Frankfort,  by  F.  J.  Rembusch  of  the 
old  company.  The  First  National  Bank 
of  Alarion  is  the  receiver  for  the  company. 
* * * 

At  a meeting  of  the  Board  of  Indorsers 
of  Photoplays,  resolutions  were  passed 
endorsing  the  observance  of  Golden  Rule 
Sunday,  December  7,  and  the  “Get  Out 
the  Vote”  campaign.  Mrs.  David  Ross, 
president,  announced  that  the  organiza- 
tion would  have  a luncheon  October  80 
during  the  state  convention  of  the  Indiana 
Federation  of  Clubs.  Mrs.  Charles  L. 
Davidson,  chairman  of  the  picture  com- 
mittee, reported  that  the  names  of  ninety- 
five  pictures,  endorsed  during  the  sum- 
mer, would  appear  in  the  October 
bulletin,  the  greatest  number  ever  en- 
dorsed by  the  board. 

^ 'jfi  'Jr. 

Richard  Greer,  who  has  been  connected 
with  Terre  Haute,  Ind.,  theatres  for  the 
last  several  years,  has  accepted  a position 
as  assistant  manager  of  the  Rivoli  in  St. 
Louis.  This  theatre  opened  recently  as 
one  of  the  new  and  handsome  amusement 
houses  in  the  Missouri  city. 

^ ^ ^ 

Kokomo,  Ind.,  is  to  have  a large  mod- 
ern playhouse,  according  to  F.  D.  Miller, 
Kokomo  realtor.  It  will  be  in  the  two 
store  rooms  now  occupied  by  the  Kokomo 
Wreckage  Company  and  the  Keifer  pool- 
room,  after  they  have  been  remodeled  to 
suit  the  purposes  and  modernized. 

* * * 

George  M.  Dickson  of  Indianapolis,  co- 
receiver with  Fred  Sims  of  Indianapolis 
of  Consolidated  Realty  and  Theatres  Cor- 
poration, says  that  the  Victory  theatre 
and  Sonntag  Hotel  at  Evansville  have 
been  transferred  to  Standard  Evansville 
Realty  Company  by  order  of  the  federal 
court. 
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j CHICAGO  PERSONALITIES  j 

I J.  R. 


Ned  MARIN,  one  of  the  new  sales 
directors  appointed  by  Carl  Laeminle 
president  of  Universal,  visited  the 
Chicago  exchange  last  week  and  appointed 
Leroy  Alexander  manager  of  the  local  ex- 
change. Mr.  Alexander’s  many  friends 
were  on  hand  to  welcome  him  back  to  his 
old  desk  at  Universal.  He  resigned  last 
week  from  Producers  Distributing  Corp. 
and  took  up  his  duties  on  Monday. 

* * * 

Our  old  friend  “Bill”  Danziger,  of  the 
Paramount  Milwaukee  exchange  has  been 
in  Madison,  Wis.,  putting  over  several  big 
specials  for  his  company,  we  hear.  How 
about  it  “Bill?” 

♦ * * 

Aaron  J.  Jones,  of  the  J.  L.  & S.  cir- 
cuit, announced  before  sailing  for  France 
last  week  that  the  new  Diversey  theatre, 
on  North  Clark  street,  will  house  feature 
pictures,  a large  orchestra  and  have  presen- 
tations. Mr.  Jones  is  making  the  trip 
abroad  to  gather  material  and  ideas  for  his 
new  house  and  he  expects  to  return  in 
December  with  some  novelty  surroundings 
for  pictures  at  the  New  Diversey  which 
will  open  about  March  1. 

» ^ 

“The  Thief  of  Bagdad”  ends  its  run  at 
Woods  theatre  Nov.  1 and  will  be  followed 
by  the  big  Fox  special  “The  Iron  Horse.” 
Howard  Herrick  is  representing  Mr.  Fox 
here  for  the  “Horse”  engagement.  He  it 
was  who  piloted  to  success  “The  Covered 
Wagon”  at  the  Woods  theatre,  two  years 


Mrs.  Lee  Teitzen,  wife  of  the  mathemat- 
ical wizard  of  Universal’s  home  office,  is 
on  the  bill  at  the  Parthenon,  Berwyn,  111., 
the  latter  half  of  this  week.  Mrs.  Teitzen 
is  known  professionally  as  Gertrude 
Arnold  and  is  a favorite  operatic  singer. 

* ♦ * 

C.  R.  “Pop”  Plough  was  called  to  Jack- 
son,  Mich.,  last  week  on  account  of  the 
death  of  his  mother. 

* >1=  * 

H.  E.  Lerner’s  new  theatre  “The  Lerner” 
a 2,200  seat  house,  at  Elkhart,  Ind.,  will 
open  Thanksgiving  Day. 

♦ 

Jos.  iM.  Lyon,  who  is  back  on  the  South 
side  telling  his  old  friends  about  the  Fox 
product,  now  speaks  Peruvian  besides 
Greek,  having  spent  several  days  in  Peru, 
Indiana. 

* * * 

“Rube”  Schoenstadt,  of  the  Schoenstadt 
brothers,  is  wearing  one  of  those  smiles 
that  won’t  come  off.  He  has  a handsome 
baby  boy  at  home,  born  last  Wednesday. 

if  ^ 

Ed  Szamecki,  of  the  White  Eagle  thea- 
tre, South  Bend,  Ind.,  has  returned  from 
a vacation  trip  to  New  York  and  Eastern 
points. 

♦ * * 

Neil  Thompson,  owner  of  the  Princess 
theatre,  Argos,  Ind.,  was  married  last  month 
and  is  just  spreading  the  happy  news. 

* * * 

C.  W.  Vidor,  Fox  salesman,  has  been 
transferred  from  Kansas  City  to  cover  the 
Illinois  territory. 

* 

Those  tw’o  enterprising  young  F.  B.  O. 
salesmen,  Spencer  and  Miller,  who  own 
the  Highland  Park  theatre,  have  acquired 
another  house,  the  Lincoln,  at  Sterling,  111. 
It  seats  700  and  is  modern  in  every  re- 
spect. The  theatre  was  closed  Oct.  18  for 
three  weeks  to  allow  a force  of  painters 
and  decorators  to  put  the  house  in  trim 


shape  for  the  Winter.  Mandel  Brothers 
furnished  the  draperies  and  a new  box 
office  is  to  be  placed  in  the  lobby.  A 
splendid  line  of  pictures  have  been  acquired 
for  the  Lincoln  and  Spencer  & Miller  ex- 
pect to  have  it  ready  for  operation  about 
Nov.  9. 

5i«  ^ 

Walter  JM.  Jones  and  George  Elbert 
have  been  added  to  the  local  Fox  exchange 
staff  by  Manager  Kupper. 

* * * 

George  Landis,  special  representative 
from  New  York  is  now  connected  with 
the  local  Fox  exchange. 

* * 

William  R.  Fraser,  general  manager  of 
Lloyd  production,  paused  in  Chicago  a day 
and  grabbed  the  Twentieth  Century  for 
New  York  on  Saturday. 

* 

Richard  Fox,  an  old  timer  along  Chi- 
cago’s Film  Row,  is  now  traveling  Indiana 
with  “Frontier  Days,”  using  a couple  of 
real  Indians  as  a ballyhoo. 

* * 

Ezra  Rhodes,  owner  of  the  Blackstone 
theatre.  South  Bend,  is  now  playing  five 
acts  of  Pantages  vaudeville  with  his  fea- 
ture pictures.  He  gives  the  natives  two 
changes  W'eekly. 

4 4 


The  LaSalle  theatre.  South  Bend, 
closed. 


:}c  sj{  s}: 


has 


Lee  Dunning  now  owns  the  Strand  thea- 
tre, Warsaw,  Ind. 

Cleve  Adams,  traveling  representative 
for  F.  B.  O.,  is  in  New  Orleans  for  his 
company. 

* * 

Charlie  Miller,  city  salesman  for  F. 
B.  O.  won  the  $10  prize  again. 


BACK  AGAIN — L.  W.  Alexander,  who 
returns  to  Chicago  as  manager  of  the 
Universal  exchange.  Mr.  Alexander 
was  former  manager  for  Universal  at 
Kansas  City  and  Chicago,  and  later 
manager  for  Producers  Distributing 
Corp.  at  Kansas  City. 


Cl.wton  Bond,  First  National  exchange 
manager,  who  has  been  laid  up  with  a 
serious  attack  of  rheumatism,  was  at  his 
desk  again  last  Friday. 

* * 

Barney  Ernet  and  wife  of  Granville, 
Ilk,  were  Film  Row  callers  last  week. 

* * 

“Steve”  Montgomery  is  now  assistant 
manager  of  Selznick  exchange. 

* * 

_F.  C.  Munroe,  president  of  Producers 
DUtributing  Corp.  dropped  into  the  local 
office  from  Indianapolis  last  week,  and  left 
Thursday  for  Detroit. 

% ^ >i« 

Ed.  M.  Duffey  has  purchased  the  Opera 
House  at  Edinburg,  111. 

* 5}! 

The  Star  theatre  at  Barry,  111.,  was 
forced  to  close  for  ten  days  due  to  a 
scarlet  fever  epidemic  in  the  town. 

* ^ =1^ 

Among  the  new  members  to  join  the  Illi- 
nois M.  P.  T.  O.  are  the  following ; Gus 
Cook,  Dundee;  Mrs.  M.  Gracy,  Crystal 
Lake : Dale  Liefheit,  DeKalb ; F.  M.  Edgett, 
h.arlville;  L.  W.  Goodell,  Beardstown ; 

Richard  Davis,  Mt.  Sterling,  W.  B.  Finn, 
Virginia:  M.  M.  Hughes,  Astoria;  T. 

Baumgartner,  Ipava ; J.  C.  McKinnon, 

Amboy  and  Ray  Link,  Wenona. 

^ ^ 

Burglars  forced  the  rear  door  of  the 
Savoy  theatre,  4346  West  Madison  st.  dur- 
ing the  night,  trundled  the  safe  from  the 
office  to  a back  room  and  stole  $430  from 
it.  Ogden  Murphy,  the  janitor,  reported 
the  robbery  to  the  police. 

* * 

Final  signatures  were  affixed  to  docu- 
ments on  Oct.  15  for  the  erection  of  the  new 
b'ox  theatre  and  office  building  on  Wash- 
ington st.  Work  will  not  start,  however, 
for  six  months  it  is  said  as  some  of  the 
present  tenants’  leases  have  not  expired. 
B.  W.  Eisendrath  and  Davis  S.  Simon, 
associated  with  Glen  C.  Crawford  of  E.  B. 
Woolf  Co  were  the  brokers. 


Omaha  Branch  Operates 
in  South  Dakota  Towns 

(Special  to  Exhibitors  Herald) 

OMAHA,  NEB.,  Oct.  21. — The  First 
National  office  here  has  been  given  a slice 
of  South  Dakota  territory,  formerly  en- 
compassed in  the  Minneapolis  territory. 
This  new  strip  of  Dakota  includes  the 
towns  of  Winner,  Colome,  Fairfax,  Bone- 
steel,  Burke,  Herrick,  and  Gregory. 

* ik  + 

The  Ansley  theatre  at  .Ynsley,  Neb.,  has 
been  sold  by  R.  P.  Huggins  to  Harry 
Mussell. 

*.  -jf  -If 

The  American  Legion  at  Alton,  la.,  is 
soon  to  open  a motion  picture  house,  ac- 
cording to  report  in  Omaha.  Les  Swan- 
son, representing  the  Legion  has  been  in 
Omaha  looking  over  equipment  and  talk- 
ing to  film  men  about  the  proposed 
project. 

sj: 

Nate  Furst  has  been  made  branch  man- 
ager for  Universal  at  Sioux  Falls,  S.  D. 
He  W'as  for  nearly  two  years  with  Famous 
Players-Lasky  Corporation  at  that  place, 
but  more  recently  with  Universal  at  St. 
Louis.  Lou  Hummel,  Universal  manager 
at  Sioux  Falls,  has  been  transferred  to 
St.  Louis  territory  as  special  representa- 
tive for  the  company. 


Stars  Will  Attend  Ball 

ALBANY,  N.  Y. — Invitations  are  to  be  ex- 
tended to  many  stars  to  attend  the  first  annual 
ball  v/hich  is  to  be  given  by  the  Albany  Film 
Board  of  Trade  on  November  10  at  the  Hotel 
Fen  Eyck  here. 
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THEATRE  CONSTRUCTION'i 
AND  EQUIPMENT  I 


Many  Installations  of 
CK  ange  Overs  Reported 
By  Essannay  Electric 

Prominent  theatre  chains  and  repre- 
sentative houses  throughout  the  country 
are  installing  the  new  Strong  electric 
change  over,  according  to  advices  from 
the  Essanay  Electric  Manufacturing  Com- 
pany. The  new  change  over  device,  de- 
veloped by  L.  D.  Strong  and  E.  T.  Atkin- 
son, is  said  to  be  filling  a long  felt  need 
in  the  projection  booth  as  it  enables  in- 
stantaneous change  from  one  machine  to 
another  or  from  stereopticon  to  any 
machine  by  the  simple  process  of  pushing 
a button. 

Among  recent  installations  of  the  auto- 
matic change  over  are  those  in  Balaban 
& Katz’s  Chicago  theatre,  the  Roosevelt 
theater  and  the  New  Uptown  theatre  of 
the  same  company  which  is  now  under 
construction.  The  change  overs  have  also 
been  installed  in  Gregory’s  new  Parthe- 
non, Chicago;  Tiffin  theatre,  Chicago; 
Loew’s  Palace,  Washington,  D.  C.; 
Loew’s  Columbia,  Washington,  D.  C. ; 
Saxe’s  Modjeska,  Milwaukee;  New  Wis- 
consin, Milwaukee,  and  the  New  theatre, 
Janesville,  Wis.,  and  many  other  theatres. 

The  change  over  devices  are  installed 
at  the  port  hole  of  each  machine  and 
stereopticon.  In  making  changes  from 
either  machine  to  the  other  or  from  stere- 
opticon to  any  machine  they  are  declared 
to  assure  an  instantaneous  change  that 
eliminates  any  possibility  of  a white 
screen.  Under  this  arrangement  the 
operator  has  full  control  of  the  show  from 
wherever  he  may  be  standing,  at  either 
projectors  or  stereopticon. 

Illurmnating  Engineers 

Hold  Meet  in  New  York 

The  Illuminating  Engineering  Society 
has  announced  the  date  and  place  of  its 
eighteenth  annual  convention.  This  con- 
vention is  to  be  held  the  week  beginning 
October  27  at  Briarcliff  Lodge,  Briarcliff 
Manor,  N.  Y. 

While  the  Illuminating  Engineering 
Society  is  a strictly  non-commercial  or- 
ganization, it  has  rendered  invaluable  aid 
to  every  type  of  industry  connected  with 
illumination  in  any  way.  The  motion  pic- 
ture industry  has  been  particularly  for- 
tunate in  this  regard,  10  per  cent  of  the 
papers  presented  since  1912  before  section 
meetings  and  conventions  of  this  society 
having  been  of  immediate  interest  to  the 
motion  picture  industry. 

The  paper  to  be  presented  at  this  year’s 
convention  of  the  Illuminating  Engineer- 
ing Society  which  is  of  greatest  interest 
to  the  motion  picture  industry  is  the  work 
of  W.  B.  Ihmen,  director,  and  D.  W. 
Atwater  of  the  Westinghouse  Lamp  Com- 
pany. This  paper  is  entitled  “Lighting 
Stunts  in  the  Camouflage  of  Spectacular 


Building  a 
Theatre  of  500 
Seats  or  Less 

If  an  exhibitor  were  planning  to 
build  a million  dollar  picture  pal- 
ace he  would  be  duly  impressed 
with  the  necessity  of  erecting  a 
structure  that  would  be  entirely 
successful  from  aU  angles  for  show 
purposes.  The  building  of  a small 
theatre,  say  one  of  500  seats  or  less, 
is  equally  important.  A theatre 
building  must  prove  a success  for 
the  purpose  for  which  it  is  de- 
signed or  the  investment  will  most 
likely  prove  a complete  loss  to  the 
owner. 

For  this  reason  “Better  Theatres” 
has  gone  into  the  subject  of  proper 
procedure  for  the  theatre  owner  to 
take  who  wants  to  build  a small 
theatre  with  assurance  that  it  will 
prove  a success.  In  an  article 
which  will  appear  in  the  next  issue 
of  the  Herald  will  be  suggested 
what  we  believe  to  be  the  most 
practical  procedure  for  the  con- 
struction of  a small  theatre.  We 
are  confident  that  every  small  town 
exhibitor  wiU  find  much  valuable 
information  in  this  article. 

In  addition  to  sup'^estir  practi- 
cal steps  for  the  small  builder  the 
article  will  include  such  informa- 
tion as  cost  of  services  rendered, 
and  the  scope  of  the  services  usu- 
ally provided. 

This  article  is  but  one  of  many 
interesting  features  that  will  appear 
in  next  “Better  Theatres.”  The  re- 
sults of  the  radio-theatre  test,  con- 
cerning which  recent  experiments 
have  developed  many  significant 
phases,  is  another  article  of  out- 
standing interest. 


Motion  Picture  Productions”  and  will  be 
illustrated  at  this  convention  by  practical 
examples  of  such  lighting  stunts,  and 
promises  to  be  one  of  the  major  features 
of  the  convention. 

Prepares  Plans  for  New 
Columbus  Theatre 

Architect  Harry  C.  Holbrook,  39  West 
Broad  street,  Columbus,  Ohio,  is  prepar- 
ing plans  for  a new  theatre  for  Louis  M. 
P'otter  Company,  47  West  Broad  street 
which  will  be  leased  by  the  James 
Amusement  Company.  The  new  theatre 
will  cost  approximately  $175,000  and  have 
a seating  capacity  of  950.  It  is  planned 
to  complete  it  by  May,  1925. 

General  contractors  bids  were  taken 
October  1.  Bids  for  organ,  seats,  decor- 
ation and  other  equipment  will  be  taken 
by  the  lessee  only. 


Spanisli  Arckitecture 

Folio  wed  in  Design  of 
San  Antonio  Exchange 

The  new  San  Antonio  exchange  of  the 
Famous  Players-Lasky  Corporation,  which 
opened  for  business  last  month,  is  the 
smallest  but  probably  the  most  beautiful 
of  the  many  branch  offices  operated  by 
that  company  in  the  United  States. 

It  is  designed  in  the  old  Spanish  mis- 
sion style  which  is  so  adaptable  to  the 
semi-tropical  climate  of  Texas.  The  red 
tile  coping  and  roof  over  the  windows 
form  a sharp  contrast  to  the  gleaming 
white  stucco  of  the  walls.  The  base  is  an 
extraordinary  feature,  being  composed  of 
dull  tiles  of  variegated  colors,  the  soft 
reds  and  blues  and  greens  forming  an- 
other charming  contrast. 

While  this  exchange,  as  has  been  said, 
is  the  smallest  in  the  country,  it  is  never- 
theless a duplicate  in  every  way  of  the 
company’s  larger  offices,  and  is  fully  pro- 
tected from  the  danger  of  fire.  The  build- 
ing being  practically  a fire-proof  structure 
has  reduced  fire  hazard  to  an  absolute 
minimum.  All  of  the  equipment,  including 
poster  bins,  partitions,  railings,  tables,  in- 
spection room  furniture,  racks,  is  of  steel 
construction. 

The  building  was  designed  by  Atlee  B. 
and  Robert  A.  Ayres,  San  Antonio  archi- 
tects, from  sketches  prepared  by  Lacey 
F.  Johnson.  All  details  of  design  and 
construction  were  supervised  by  Theo.  C. 
Young,  head  of  the  Bureau  of  Real  Estate. 
It  represents  a long  step  forward  in 
combining  the  purely  commercial  build- 
ing with  beauty  and  charm. 


Juneau  at  Milwaukee 

Und  er  New  Management 

The  Juneau  theatre,  1400-seat  house  on 
Milwaukee’s  South  side,  has  been  taken 
over  by  J.  H.  Silliman,  owner  of  several 
other  theatres  in  the  city,  and  Jack  Grau- 
man,  head  of  the  Celebrated  office. 

Mr.  Silliman  and  Mr.  Grauman  ob- 
tained possession  of  the  showhouse  under 
the  terms  of  a lease  from  the  Juneau 
Theatre  Co.  which  formerly  operated  it, 
according  to  announcement  of  the  deal 
as  made  by  Mr.  Silliman. 

L.  Sewing,  formerly  in  charge  of  Silli- 
man’s  Jackson  theatre,  an  East  side 
house,  has  been  given  management  of  the 
Juneau. 

Besides  the  Juneau  and  Jackson,  Mr. 
Silliman  also  controls  the  Astor,  Murray, 
and  Downer,  all  on  the  east  side.  Mr. 
Grauman  is  not  interested  in  these,  how- 
ever. 

A new  electric  sign  and  remodeling  of 
the  front  has  taken  place  at  the  Juneau 
since  the  change  in  control.  Situated  on 
lower  Mitchell  street  the  Juneau  is  only 
a short  distance  from  Saxe’s  new  million 
dollar  M'odjeska  and  therefore  is  up 
against  stiff  competition. 


The  Nation’s  Rialto 


The  thousands  of  representative  theatres  that  have  been  furnished  with 
comfortable,  durable  seating  by  the  American  Seating  Company  comprise  in 
a very  true  sense  the  Nation’s  Rialto.  They  include  not  only  America’s  largest 
individual  theatres  and  auditoriums  but  entire  circuits,  large  and  small,  as 
well.  The  stamp  of  national  approval  is  upon  American  Seating  Company 
Theatre  Chairs. 


Famous  Players-Lasky  Metropolitan  Theatre,  Los  Angeles 

American  Seating  Gimpany 

NEW  YORK  CHICAGO  BOSTON  PHILADELPHIA 

114  W.  41st  St.  12  E.  Jackson  Blvd.  65-D  Canal  St.  1211-H  Chestnut  St. 


Selwyn  Theatre,  Chicago 


B.  F.  Keith’s  Hippodrome,  New  York  City 


True  'Deiecii'Ve  Si  oriels 

4 Vicitires — TtAfo  ^eets  Each 


Truth, — not _ficiion,  in  tittle 
dramas  oj^ real  strength 

Newspaper  men  often  come  across  stories  in  real  life 
where  truth  is  stranger  than  fiction. 

A well-known  newspaper  man  compiled  these  stories 
from  facts  under  his  own  personal  observation. 

Each  has  an  unusual,  fascinating  “tv/ist.”  Each  is 
out  of  the  ordinary  in  its  plot,  its  action,  its  presentation. 

They  are  four  little  gems.  You’ll  be  sold  as  soon  as 
you  look  at  them,  for  they  speak  for  themselves. 

A real  novelty  uith  action  and  excitement  plus! 


"Directed  by 


Wm.  r.  “Burt 


"Produced  by 

»■  SchoIe-t-Hazard  Ctirp. 


Distributors 


I This  Issue:  “Better  Theatres”  for  November 
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COMING 


X VICTOR 
/ SEASTROM’S  ^ 
production  of  Leo-  \ 
nid  Andreyev’s  stage  1 
triumph.  Lon  Chaney 
Norma  Shearer. 


X REGINALD  \ 

/ BARKER’S  pro-\ 
' duct  ion  of  the  im- ' 
mortal  stage  play  by 
William  Vaughn  Moody. 
Alice  Terry,  Conway 
. Tearle,  Wallace  j 
\ Beery  Iluntly  / 
N,  Gordon  y 


John 

Gilbert,  Tully  Mar-  , 
shall.  Adapted  by  / 
V Carey  Wilson  / 


/ ERIC  VON  ^ 
( STROHEIM’S  pro-  \ 
ductlon  of  the  inter-  ' 
national  stage  success. 
Mae  Murray  as  Thci 
, Widow  and  John  J 
\ Gilbert  as  The  / 
\ Prince  y 


' E R I C V ON  \ 
STROHEIM’S  pro-  > 
duction  of  Frank 
Norris’  cl  a tsic  novel 
“McTeague.”  Adapted 
by  June  Mat;hisi 
a nfd  Eric  Von  J 
\ S’t  r o h e i m / y 


Entertd  as  stcond-class  matter,  August  to,  1917,  at  the  Post  Oflct  at  Chicago,  III.,  undeMthe  act  of  March  3,  1S79. 
Published  weekly  at  407  South  Dearborn  St.,  Chicago.  Subscription  g^oo  a year. 
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GI^EAT  DIVIDE 


V'f7] 

4'  i>^.;  * 


THRILLS 
+ COMEDY 

A WHIRLWIND  Western  serial,  abounding  in  heart-gripping 
moments  and  the  thunderous  roar  of  galloping  hoofs.  - - - 
Plus  that  which  all  other  serials  have  hitherto  lacked  - - - 
genuine  comedy  relief  built  right  in  every  chapter  to  offset  the 
terrific  thrills  and  breath-taking  suspense!  A hammering, 
smashing,  crashing  serial  built  to  pound  its  way  to  new  records! 


Universal's  Thrillini  Wild  Wesi 


Motion  Picture  Producers  5. Distributors 
of  America  Inc  llfiJO{}iayspres 


starring 


Williamj^smond 
Eileen  Ste<kwick 

Sxxppopted 

HughieNacKHefenHolmes 

Claude  Payton,  William  Gould 
^nd  Ben  Corbett 
])jrected ^ Williatti  H . Cto  f t 
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tiieir  Customers 
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HOT  TRIGKY  ONES. , j 

tSiia 


s^5 


^ ^ ^ r~ 

In  no  case 


V 


t-\'.*.-'.  W k!»7-V',  .'  -.W^  iV'>  •>  1 T 

c’v  t.  *.  t 


ft  r. 


/1.V, 


.V  i'-’ ' ;"r  ’ 


k ' / 


at'e;*  - 


r '<  'v  ''  '- 


f ^ 


5-3 


'-.vf 


B such  a list  avail 


A ^ ' -^l 

'1  Jy  ''f^v  j5 

-ii 


5 


< 


ffcUO  regtep^i  no  apoiogiest-noi 


- ^ 7 ,7  c"/  c i-  ^ 


>’■  * 


fFM 

«■ 

'f  tf>'m 

^ a:< 

I'#  ' 

, -Nj/" 

H' 


;Ky-'-  «■■  W;>'f--!SS:Vu^s;4-;v:'  ' ■ 

.vVv(4/  <StV-  \;)-''-^v-;‘t!-%'''’’ 


‘ V. 

';-?;^'.v.*^-Vi5-'\%'.^^:;'*>>': 


/v‘*V»V'' 

■:i!(tiir 


s*''  7 ^ /v'^f5!v:iH?i.^?- 




•;-.\':rf-'} 


^ >/  .r-N  ■?■< 


» " 

>'\ 

f ' V 





10^0^ 


CONTR/kcts 


J V- 

.V'^-^>V\-'^-.--‘ 


/%:|V 


4 


^if: 


■V  ^ 
..livTrrjrrJ:-,,. 

- 

i-Viji 


S< 


;*rsa 


Released  Janwary  18 

Smouldering  Fires 

with 

Pauline  Frederick  Laura  La  Plante 

Tully  Marshall, Wanda  Hawley,  Malcolm  McGregor  and  Bert  Roach 
Story  by  Sada  Cowan  and  Howard  Higgin 
A Clarence  BrcKcn  Production  Universal  Jewel 


Released  January  25 

Hoot  Gibson  ^ The  Hurricane  Kid 

By  Will  Lambert 

with  Marian  Nixon,  William  Steele,  Arthur  Mackley, 
Harry  Todd,  Fred  Humes,  Violet  La  Plante 

Directed  by  Edward  Sedgwick  A Universal  Qihson  Production 


Released  February  1 

Reginald  Denny  Oh,  Doctor! 

with  Mary  Astor 

Otis  Harlan,  Wm.V.  Mong,  Mike  Donlin,  Lucille  Ward,  Tom  Ricketts 
from  the  Saturday  Evening  Post  Story,  and  Noyel  by  Harry  Leon  Wilson 
A Harry  Pollard  Production  Universal  Jewel 


Releosed  February  1 5 

Secrets  of  the  Night 

featuring 

James  Kirkwood  Madge  Bellamy 

Zasu  Pitts,  Rosemary  Theby,  Tom  Wilson  and  Edward  Cecil 
from  the  sensational  stage  success“The  N ight  Cap”  by  Guy  Bolton  and  Max  Marcin 
Directed  by  Herbert  Blache  Universal  Jewel 

Released  March  J 

The  Mad  Whirl » May  McAvoy 

Jack  Mulhall,  Barbara  Bedford,  Vera  Stedman  and  George  Fawcett 

from  the  story  “Here’s  Hovy”  by  Richard  Washburn  Child 


Released  March  1 5 

Virginia  Valli  Norman  Kerry 

in 

The  Price  of  Pleasure 

by  Marion  Orth  and  Elizabeth  Holding 
with  Louise  Fazenda,  T.  Roy  Barnes,  George  Fawcett, 
Kate  Lester  and  Ward  Crane 

Directed  by  Edtvard  Sloman  Universal  Jewel 


Released  March  22nd 

Hoot  Gibson  ^ The  Lone  Outlaw 

with  Marian  Nixon,  G.  Raymond  Nye,  Josie  Sedgwick, 
Charles  K.  French,  Frank  Campeau  and  others 

Directed  by  Edtvard  Sedgwick  A Universal  Qibson  Production 


Released  March  29 

House  Peters  « Raffles 

The  Amateur  Cracksman 

from  the  novel  by  E.  W.  Hornung 

with  Miss  DuPont,  Hedda  Hopper,  Winter  Hall,  Freeman  Wood 

A King  Baggot  Production  Universal  Jewel 


Released  April  12 

Eyes  of  Fools 

featuring 

Alma  Reubens  Percy  Marmont 

Jean  Hersholt,  Cesare  Gravina,  Rose  Rosanova,  Zasu  Pitts, 
Andre  De  Beranger 

from  the  story  “Miracle”  in  the  Ladies’  Home  Journal 
by  Clarence  Buddington  Kelland 

Directed  by  Edward  Laemmle  Universal  Jewel 


Released  April  26  

Reginald  Denny 

in 

California  Straight  Ahead 

by  Byron  Morgan 

with  Gertrude  Olmstead,  Tom  Wilson,  Charles  Gerrard, 
Lucille  Ward,  John  Steppling 
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Released  May  3 

Mary  Philbin  Norman  Kerry 

in 

Fifth  Avenue  Models 

with  Rosemary  Theby,  Joseph  Swickard,  Rose  Dione 
and  Jean  Hersholt 

Directed  by  ^vend  Qode  Universal  Jewel 


Released  May  10 

Virginia  Valli  •>  Up  the  Ladder 

with  Forrest  Stanley,  Holmes  Herbert,  Margaret  Livingston, 
George  FaVvcett,  Priscilla  Moran 

Ouren  Davis’  Big  Broadway  Stage  Hit 

Directed  by  Edward  Sloman  Universal  Jewel 


Released  May  24 

House  Peters  ‘n  The  Love  Cargo 

from  the  novel  ‘‘Head  Winds”  by  A.M.  Sinclair  Wilt 
Universal  Jewel 


Released  May  3] 

Hoot  Gibson  ^ Let  *Er  Buck 

with  Marian  Nixon,  Josie  Sedgwick,  G.  Raymond  Nye 

Directed  by  Edtvard  Sedgivicb  A Universal  Qibson  Production 


Released  June‘  7 

Laura  La  Plante  Eugene  O’Brien 

in 

Dangerous  Innocence 

based  on  the  novel  “Ann’s  An  Idiot”  by  Pamela  Wynne 
Directed  by  Wm.  Setter  Universal  Jetvel 

Released  June  14 

Jack  Hoxie  Ridin’  Thunder 

with  Katharine  Grant  and  Francis  Ford 

Directed  by  Cli^ord  Smith  A Universal  Western 


Released  June  21 

Herbert  Rawlinson  »■'<>  Madge  Bellamy 

in  ( 

The  Fightin’  Cop 

From  the  Red  Book  Magazine  story,  “The  Flower  of  Napoli” 
by  Gerald  Beaumont 

with  Cesare  Gravina,  Martha  Mattox,  Dorothy  Brock, 

Jackie  Morgan,  Harry  Mann,  Nick  de  Ruiz 

Directed  by  Edward  Laemmle  Universal  Jewel 

Released  June  28 

William  Desmond  •>  The  Meddler 

with  Dolores  Rousay,  Jack  Daugherty,  Claire  Anderson, 

. Albert  J.  Smith,  Kate  Lester  and  others 

Directed  by  Arthur  Rosson  A Universal  Western 

Released  July  5 

Hoot  Gibson  Taming  the  West 

Story  by  B.  M.  Bowers 

Directed  by  Edtvard  Sedgwick  A Universal  Qibson  Production 

Released  July  19 

Jack  Hoxie  ^ Don  Dare-Devil 

By  William  Gittens 

with  Cathleen  Calhoun,  William  Steele,  Cesare  Gravina,  Duke  Lee 

Directed  by  Clifford  Smith  A Universal  Western 

Released  July  26 

William  Desmond  “ Red  Clay 

By  Sarah  Saddoris 

with  Marcelaine  Day,  Billy  Sullivan,  Lola  Todd,  Albert  J.  Smith 

Directed  by  Ernst  Laemmle  A Universal  Western 
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EXHIBITORS  HERALD 


November  8,  1924 


LEVER  comediennes  among  the 
Vd  little  ladies.  They  produce  heaps 
of  laughter,”  exclaims  Exhibitors  Trade 
Review.  “This  one  will  please.  Ex- 
cellent!” declares  Film  Daily.  While 
Everybody’s  Theatre,  McColl,  Sauth 
Carolina,  says,  “The  beauties  are  plen- 
tiful and  good  divers.”  These  sparkling 
pippins  are  the  sensation  of  the  comedy 
held. 

See  them  at  yjur 

UNIVERSAL  EXCHANGE 


2 Reel/  Each  - One  A Week 


CoN/l/TEHTLY  GoOD 


JbeVy  of  beauties 


1 


I 


Motion  Picture  Producers  IDlstributoit 
of  Ameiicalnc 


The  Good  Bad  Man 
Is  Back  Again 


RUDIE  is  himself  again,  the  good  bad  man. 

With  all  the  lure  of  the  romance  of  Julio  in 
“The  Four  Horsemen”  and  the  wickedness  of 
Juan  Gallardo  in  “Blood  and  Sand,”  he  comes 
back  as  Don  Alonso  in  “A  Sainted  Devil,”  a story 
of  wild  loves  and  adventures  in  the  Argentine. 
Slouched  hat,  high  boots,  striped  shirt,  gay 
neckerchief,  draped  serape,  wide  trousers,  knife 
and  loaded  riding  whip.  And  he  makes  love  to 
all  the  girls,  the  final  fortunate  one  being  Helene 
D’.'Mgy,  beautiful  in  her  Spanish  costume. 


Member  Motion  Picture  Producers  nl  Distribe'o  3 o Ane-ica,  'n-.  Will  H.  Hays,  Presiden; 
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EXHIBITORS  HERALD 


November  8,  1924 


.H-L  M'^INiyaE 
MAIM  THEATnLE.- 

UNIONTOVVN,  PA  . 


JOHN  F,  HAYES 
HAYES  AMUS,  CO. 
' PHILA  , PA' 


WILLIAM  DABS 
LYRIC  theatre, 
SHENANDOAH  , PA 


NOMIKOS 
RE.X  theatre 
chiCAC-O  , ILL.  , 


GiESe 

vViLDEV  THEATRE^*" 
eo'wardsville,  ill 


shov 


JULIUS  GOODMAN 
IDEAL  THEATRE 
BALTIMORE,  MO- 


a.  6.  thatch  EEL, 
CAPITOL  THEATRE, 
LOC-AN,  UTAH 


MELVILLE  WARREN 
COURTLSY  THEATRE 
DETROIT,  MICH.  ^ 


SAM  CARLTON, 
STRAND  THEATRE, 
FRANKFORT,  IND 


Member# 

. MOTtOH  PiL-JU 
oibnuBunns 

Wll  JM! 


B.W  MARKOW5KI 
AVENUE  THEATRE 
WILMl,WGTON,0£LA. 


November  8,  1924 


EXHIBITORS  HERALD 
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"9lie  Siren 
A of  Seville' 


! "HUNT5TROMBERC  ProdMtiotv 


"An  ELMER  HARRIS  PttiducCUn 

^cWISE 


I ctRANGER 

^ cTrbaPi!}^'^'^^ 


BETTY 

COMPSC»4 

IN 

^tnshacWe 
‘ House'' 

‘ W4LTe<iriLFOa.»  PtPau£ttO*t  , 


bEW 


•^^^ORUS 
‘ADr 

slagfisiuxm\Tf 
JAMIS  FOJiUS 

with  Marsaret 
Livingston 

MHnue«4'  Hm'-Joiaumvm 


b'CH 


Released  by 

Producers  Distributing 

Corporation 


Season  I9i4  "sgzs 
Jo first- hin  pictures 


I 
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EXHIBITORS  HERALD 


November  8,  1924 


D.W.CMrnTH 

presentr 

AMERICA 

0 fhrillincf  sfoi'y  of  Coc/e  and  Romance 

by  ROBERT  W*  CHAMBER/ 

Al.  Hamilton,  Rialto  Theatre,  South  Norwalk,  Conn. 

“A  masterpiece  that  should  be  shown  in  every  theatre  in  the 
United  States.  It  has  love,  pathos,  romance,  comdey  and  wonder^ 
ful  box-office  appeal.  Its  audience  appeal  is  one  hundred  percent.” 

William  Jennings  Bryan,  former  Secretary  of  State. 

“I  have  just  seen  ‘America’  and,  while  still  under  the  spell  of  the 
enthusiasm  that  it  arouses,  hasten  to  thank  you  for  the  great  nano- 
nal  service  you  have  rendered  in  producing  this  inspiring  picture.” 

Charles  Martin,  Family  Theatre  Mt.  Morris,  N.  Y. 

“It  is  without  doubt  a masterpiece” 

Now  Booking 

UNITED  ARTISTS  CORPORATION 

Mary  Pickford  Charleu'  Chaplin 

JDouglaj'  'JairbankjJ'  D.W.Qriffifh 

^iram  Obramu',  President 
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EXHIBITORS  HERALD 
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doro?;hy  veRnoR 

of  HfiiDDOn  HBLL 


*~J'rom  the  romantic  novel  by  Charles  ‘ytlajor  ^ Gdapted  by  ^^Waldemar  '^/oun^ 

1^  mfiiRSHFliLL  neiLW7  PRODUCC^IOHb 

. J^hotc^raphy  by  Charles  Jioshei' 


“T/iis  picture  is  just  full  of  the  elements  that  make  for  box-office  success 
It  takes  rank  well  up  at  the  head  of  screen  productions  and  should  prove 
one  of  the  season’s  best  attractions  and  roll  up  tremendous  totals  at  the  box- 
office.”  Charles  S.  Sewell,  Moving  Picture  World 

**lt  is  Mary  Pickford  at  her  best.  And  it  is  the  motion  piaure  at  its  best 
and  greatest.”  Qeorge  Blaisdell,  Exhibitors  Trade  Review 

*‘We  recommend  this  picture  unconditionally  for  all  ages.  The  young  will 
be  thrilled  and  instructed,  and  the  old  will  be  entertained  and  refreshed, 
and  all  will  be  satisfied.”  H.  H.  H.,  in  The  Film  Bulletin 

Now  Booking 

UNITED  ARTISTS  CORPORATION 

Mary  Pickford  Charlej'  Chaplin 

JDouglaj-  'Jairbank.cr  D.  W.  Qriffith 

r^iram  Obramo',  President 


Acknowled^edAmerica’s 
most  handsome  man  and 
acclaimed  by  thousands  as 
the  logical  successor  to  the 
late  Wallace  Reid. 

Reed  Howes  will  be  starred 
by  Rayart  Pictures  in  a series 
of  six  productions  person  - 
iiying  the  American  college 
youth  of  today,  so  dear  to 
the  feminine  heart. 

An  amateur  boxer  of  note, 
an  excellent  horseman,  an 
all-round  athlete, known 
and  publicized  to  millions 
the  world  over  as  the  original 

AEEOW 

# COLLAR  MAN 


IS  TODAY’S  BEST  BET  IN  MOTION  PICTURES 


TO  BE  PRODUCED  BY 

HARRY  J.  BROWN  PRODUCTIONS 
DIRECTION  OF  ALBERT  ROGELL 


RAYART  PICTURES  CORPORATION 

SEVEN  TWENTY  THREE  SEVENTH  AVENUE^NEW  YORK 

FOREIGN  RIGHTS 

RICH  MOUNT  PICTURES, INC. 
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BEHOLD  THIS  WOMAN 


FROM  “THE  HILLMAN’ 


By  E.  PHILLIPS  OPPENHEIM 

IRENE  RICH  CHARLES  POST 

MARQUERITE  de  La  MOTTE  HARRY  MYERS 

ROSEMARY  THEBY  ANDERS  RANDOLF 

J.  STUART  BLACKTON  PRODUCTION 


IRENE  RICH 
CHARLES  POST 


By  RAFAEL  SABATINI 
WITH 


J.  WARREN  KERRIGAN 


By  ROBERT  W.  CHAMBERS 


LOU  TELLEGEN 
NORMAN  KERRY 
STUART  HOLMES 


ANNA  Q.  NILSSON 
ALICE  CALHOUN 
HENRY  BARROWS 


ANNA  Q.  NILSSON 
NORMAN  KERRY 


J.  STUART 
BLACKTON 
PRODUCTION 


ALBERT 


(Producing  Box-Office  Winn 


BETWEEN  FRIENDS 


r Twenty-Seven  Years) 


THE  CLEAN  HEART 


OR 


THE  CRUELTIES  OF  LIFE 


By  A.  S.  M.  HUTCHINSON 

PERCY  MARMONT  MARGUERITE  de  La  MOTTE 


MARJORIE  DAW 
LOU  TELLEGEN 


J.  STUART 
BLACKTON 
PRODUCTION 

GREATER 


PERCY  MARMONT 
MARGUERITE  de  la  MOTTE 


WITH 


THAN 


MARJORIE  DAW 
LOU  TELLEGEN 
TYRONE  POWER 
EFFIE  SHANNON 


MARRIAGE 

DAGMAR  GODOWSKY 
RAYMOND  BLOOMER 


VICTOR  HUGO  HALPERIN 


PRODUCTION 


A DAVID  SMITH  PRODUCTION 


Member  of  the  Motion  Picture  Producers  and  Distributors  of  America,  Inc. 

WILL  H.  HAYS,  President 


REG.  U.  S.  PAT.  OFF. 


Harold  Lloyd 

„ Hot  Water 


A Pathe  Picture 


PRODUCED  6Y 

HAROLD  LLOYD  CORPORATION 


FOX  FILM  COXPOR.ATION 


m 


SSS7 


SurelOinners! 

Sack  a 100% 
s^udience  Picture! 

^ll  Offer  Immense 
Sxploitation  jinnies! 

Produced  hy 

'WILLIAM  FOX 

to  Increase  Prosperity 
for  Jll 
Exhibitors! 


THOB.NS  of 
PASSION 

W iih  GEORGE  O’BRIEN 

Adapted  from  “The  Roughneck,”  hy  Robert  W.  Service, 
Author  of  “The  Spell  of  the  Yukon” 

A John  Conway  Production. 


DAUGHTER.S 

of  bk  night 

Story  by  Willard  Robertson  ::  An  Elmer  Clifton  Production 

A DELIGHTFUL  ROMANCE  OF  THE  TELEPHONE  GIRL— 
THE  PICTURE  WITH  A THOUSAND  TIE-UPS. 


T1TOUBLE8 
of  a BR.IDE 

Story  hy  Thomas  BucivINGiiam  <md  John  Stone 
A Thomas  Buckingham  Production 

ANOTHER  THRILLER  hy  the  DIRECTOR  OF  “THE  CYCLONE  RIDER.' 


».-r 


MEMBEROF  MOTION  PICTURE  PRODUCERS  DISTRIBUTORS  OF  AMERICA, INC.- WILL  HAYS.PRESIDENT 


ere 

i; 

are  the  latest  great 

special 

XOlLLIAM  Fox 

film  hits  ready  to  briny  big 

special 

profits  to  all  exhibitors! 


Ike  LAST  MAN 
on  EARTH 

By  John  D.  Swain  A J.  G.  Blystone  Production 

A FUN  SPECIAL  THAT  WILL  MAKE  YOUR  BOX  OFFICE 
LAUGH  RIGHT  OUT  LOUD. 


yam  nUx:  in 
TEETH 

ff  ith  T ony,  the  horse,  and  Duke,  the  dog. 

Story  by  Clinton  H.  Stacg  and  Virginia  Hudson  Brightman, 

A J.  G.  Blystone  Production 

A THRILLING  DRAMA  OF  MAN,  MAID  AND  BEAST  IN 
WILD,  OPEN  SPACES. 


DARWIN 
WAS  RIGHT 

By  Edward  Moran  : : A Lewis  Seiler  Production 
SOMETHING  DIFFERENT  IN  SCREEN  ENTERTAINMENT 
THAT  WILL  MAKE  YOUR  PATRONS  TALK. 


FOX  FILM  COICPOIAATION 


MEMBEROF  MOTION  PICTURE  PRODUCERS  &•  DISTRIBUTORS  OF  AMER1CA.1NC-W1LLHAYS.PRESIDENT 


A Romance  The! 


pNTERTAINMENT  de  luxe!  Grippir, 
^ drama  framed  in  the  most  brilliat 
setting  ever  conceived  for  a motion  pictu 
A famous  novel  made  into  a film  that  vl) 
enjoy  even  greater  fame.  Marion  Davi^ 
in  a role  even  more  appealing  than  thc^ 
with  which  she  swept  to  fame  in  "Whi 
Knighthood  Was  In  Flower”  and  "Lit; 
Old  New  York.” 


'^HE  courage  of  a 
beautiful  girl  patriot 
braving  the  terrors  of 
adventure  - crowded 
Revolutionary  Days  is 
the  powerful  theme  of 
this  truly  magnificent 
picture  triumph. 


[irills  Forever  / 


k 


MARION 

DAVIES 

and  one  of  the  greatest 
casts  of  photoplay  history 


Holbrook  Blinn 
Harrison  Ford 
Maclyn  Arbuckle 
May  Vokes 
Olin  Howland 
Spencer  Charters 
George  Nash 
Joseph  Kilgour 
W.  C.  Fields 

and  other 


George  Siegntann 
Tyrone  Power 
Helen  Lee  Worthing 
Princess  Marie  de 
Bourbon 

Kenneth  Maynard 
Robert  Thorne 
Harlan  Knight 
Lee  ‘Beggs 

Mrs.  Maclyn  A rbuckle 

well  kno'wn  players 


directed  by 

E.  MASON  HOPPER 

adapted  by  Lillie  Hayward 
settings  by  Joseph  Urban 

Cosmopolitan 

Production 


1^0  W PLAYING  its  third  big  month 
^ ' at  the  Cosmopolitan  Theatre,  New  York, 
it  ^2  top!  A record-breaker  in  its  pre-release 
i,howings  in  other  cities,  Marion  Davies  in 
'Janice  Meredith”  has  already  established 
tself  as  a sensational  money-maker.  If  yor’re 
ifter  the  Big  profits  grab  "Janice  Meredith” 
)efore  your  competitor  announces  this  ex- 
:eptional  attraction  in  your  town. 


A (^mopolitan 

TVoduction 


disirihuicd 

Idwun 
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Tlie  BELOVED  BRUTE 

By  Kenneth  Perkins 

Here’s  picture  drama.  Here’s  pep  and  go  and 
punch.  Here’s  the  kind  of  men  every  boy  wants  to  be 
and  every  man  wishes  he  might  have  been.  Sturdy, 
rough  and  ready,  quick  to  hit  for  honoris  sake,  fight- 
ing, scrapping,  big  men,  living  in  a world  of  hard  fisted 
fellows,  where  brawn  and  muscle  and  a lightning  eye 
win  and  hold  the  right  to  live. 

The  winds  of  the  open  road,  the  joy  of  the  endless 
trail,  the  romance  of  vagabondia,  with  the  right  girl 
along  to  safeguard  and  to  fight  for ; that’s  the  life ! The  . 
fun  of  trouping  show  folk,  the  merry  ballyhoo,  the 
prophecies  of  the  fortune  teller  and  the  turning  of  the 
death  card,  the  wide  flung  challenge  of  the  champion 
wrestler  to  the  whole  town  and  the  match  staged*right 
there  in  the  square. 

Tex  Rickard  never  put  on  a better  show  than 
that  one! 

Hard  men  and  vicious  men,  crooks  and  lawbreakers, 
brutes  of  the  waste  lands,  and  among  them  one 
^ fighting*  Upward  seeking  the  light  of  goodness  and 
the  right  to  offer  his  love  to  the  girl  of  his  choice. 
And,  a girl  who  knew  when  the  man  of  her  heart  had 
found  his  soul! 

A drama  of  everyman’s  dream  in  youth.  You’ll  see 
yourself  as  you  had  hoped  to  be,  and  your  sweetheart 
will  see  in  these  heroes  of  the  open  ways  the  man  she 
KNOWS  YOU  ARE  in  your  heart! 

That’s  “The  Beloved  Brute!” 

THE  PICTURE  WITH  THE  PUNCH! 

J.  STUART  BUCKTON  PRODUCTION 
A VITAGRAPH  PICTURE 

Member  of  the  MotionPicture  Producers  and  Distributors  of  America,  Inc.  —WILL  H.  HAYS,  President 


Who  are 
your  favorite 
Screen  Comedy 
Stars? 

Every  picture  ‘‘fan”  has  his  favor- 
ites in  the  comedies,  just  as  he  has  in 
the  dramatic  features. 

Name  over  your  particular  comedy 
favorites.  You  will  find  a big  percent- 
age of  them  among  the  great  array  of 
stars  to  be  seen  this  season  in  Edu- 
cational Pictures  — Larry  Semon, 
Lloyd  Hamilton,  Bobby  Vernon  and 
Walter  Hiers,  all  in  their  own  pro- 
ductions; Lige  Conley  in  Mermaid 
Comedies  (Jack  White  Productions), 
Jimmie  Adams  and  Neal  Burns  in 
Christie  Comedies,  A1  St.  John  in  T ux- 
edo  Comedies,  Jack  McHugh  and  his 
kid  pals  in  Juvenile  Comedies,  and 
Cliff  Bowes  and  Virginia  Vance  in 
Cameo  Comedies. 

When  you  see  the  name  of  one  of 
these  stars  and  the  Educational  Pic- 
tures trade-mark  in  a theatre  lobby, 
you  are  sure  of  a hearty  laugh  that 
will  make  the  show  a treat,  no  matter 
what  the  feature  may  be. 

F or  novelty, as  well  as  laughs,  watch 
for  Lyman  H.  Howe’s  Hodge-Podge 
or  an  Earl  Hurd  Cartoon  Comedy. 
For  the  news  in  pictures — Kinograms, 
the  news  reel  built  like  a newspaper. 


A Great  Array 
of 

Comedy  Stars 

Backed  up  by 
constant  national 
advertising 


No  better  opportunity 
has  ever  been  given 
to  exhibitors  to  build 
business  with  Short 
Subjects. 

Book  Educational  Pic- 
tures regularly.  Re- 
member the  days  of 
and  a Comedy”  are 
gone.  Advertise  them 
regularly.  And  these 
comedy  stars  will 
prove  to  be  among 
your  best  box-office 
assets. 


The  advertisement  on  the  left  appeared 
in  a recent  issue  of  The  Saturday  Even- 
ing Post.  The  one  on  the  right  appears 
in  the  current  issue. 


Member, 

Motion  Picture  Producers  and  Distributors 
of  America,  Inc. 

Will  Hays,  President 


a Comedy” 


A few  years  ago  a comedy 
was  “just  a comedy”  in 
many  picture  theatres.  Y ou 
had  to  take  your  chance  on 
what  you  would  see  when 
you  went  to  the  movies,  for 
the  words  “and  a comedy” 
were  often  all  the  informa- 
tion you  obtained  in  the  the- 
atre advertising. 

Today  you  can  pick  your 
comedy  as  well  as  your 
feature.  Educational  Pic- 
tures have  put  the  comedy 
on  the  same  basis  of  quality 
production  as  the  best  fea- 
tures. And  the  best  theatres 
not  only  select  their  come- 
dies with  the  greatest  care, 
but  also  tell  you  about  them 
in  their  advertising  and  in 
their  lobby  displays. 

You  can  be  sure  of  the  best 
comedy  for  the  Whole  Fam- 
ily if  you  watch  for  the 
Educational  Pictures 
trade-mark  in  the  theatre 
lobby. 

For  Educational  presents 
this  year  the  greatest  array 
of  comedy  stars  ever  gath- 
ered together— Larry  Se- 
mon,LloydHamilton, Bobby 
Vernon  and  Walter  Hiers, 
in  their  own  pictures;  Lige 
Conley,  Ruth  Hiatt  and 
others  in  Mermaid  Com- 
edies; Jimmie  Adams  and 
Neal  Burns  in  Christie  Com- 
edies; A1  St.  John  in  Tuxedo 
Comedies;  Cliff  Bowes  and 
Virginia  Vance  in  Cameo 
Comedies,  and  a host  of  lov- 
able kids  in  Juvenile  Com- 
edies. And  you  will  find 

fun,  novelty  and  the  latest  news 
in  the  Earl  Hurd  Cartoon  Come- 
dies, Lyman  H.  Howe’s  Hodge- 
Podge,  and  Kinograms,  the  news 
reel  built  like  a newspaper. 
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EDUCATIONAL 
FILM  EXCHANGES,  Inc. 


For  foreign  rights  address 
FAR  EAST  FILM  CORPORATION 
729  Seventh  Avenue 
New  York  City 


"THE  SPICE  OF  THE  PROGRAM" 


“Something  To  Be  Grateful  For:” 

A Star  with  a firm  hold  on  the  public  in  two-reel  comedies 
Whose  name  in  lights  is  a magnet 

Who  has  added  50  per  cent  to  the  effectiveness  of  his  work 

TRADE  PRESS  AND  NEWSPAPERS  AGREE  ON 

LARRY  SEMON 


Directed  by 

NOEL  MASON  SMITH 


FRIEND” 

Uff/iUf  Serrwri 

SPECIAL  COMEDIES 


IN 

“HER  BOY 


Produced  by 
CHADWICK 
PICTURES 
'"'ORPORATION 


Exhibitors  Herald  says: 

Larry  Semon’s  return  to  the  short  subject 
lengths  after  a sojourn  in  the  feature  foot- 
ages  is  something  to  be  grateful  for.  His 
hold  upon  the  public  is  a firm  one  and 
the  public  knows  him  as  a short  subject  star. 
They  like  him  that  way  and  now  they  are 
to  have  him'that  way.  And  in  all  probability 
they  will  pay  just  as  much  to  see  him  in 
a short  subject  as  they  would  to  see  him  in 
a feature.  His  name  in  lights  is  a magnet 
and  his  short  subjects  can  be  combined  with 
the  features  of  stars  whose  feature  drawing 
power  is  known  to  produce  an  attraction 
power  equal  to  that  of  a double  feature 
and  probably  greater  because  free  of  the 
double  bill’s  unsatisfactory  aspects. 


The  Washington,  D.  C., 

Times  says: 

Larry  Semon,  in  “Her  Boy  Friend”, 
for  the  first  time  plays  his  role  without 
eccentric  makeup  and  thereby  adds 
about  50  per  cent  to  the  effectiveness  of 
his  work,  as  will  be  testified  by  those 
who  attended  Crandall’s  Ambassador 
Theatre  yesterday,  where  it  comprises 
the  foremost  supplementary  feature  of 

a splendid  bill There  is  an 

authority  and  a plausibility  about  his 
work  in  well-cut  fashionable  clothes 
which  never  before  asserted  itself. 

“KID  SPEED” 

and  two  other  featurettes  coming 
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JANS  HAS  it! 

The  most  talked  about 
novel  of  the  day 


H.  F.  JANS 

offers 

the  screen  version 
of  the  most  sensa- 
tional divorce  case 
ever  tried  in  the 
courts  of  New  York 
state. 

A story  that 
abounds  in  thrills, 
emotion  and  sus- 
pense. 

Superb  sets,  handsome  locations.  An 
all-star  cast.  Positively  the  season’s 
finest  independent  production. 


Will  soon  be 
ready^for  the 
live  wire 
buyers 
of 

territory. 


JANS  PRODUCTIONS  INC. 

729  SEVENTH  AVE.N.Y. 


BURTON  KIN 


EDMUND  BREESL 


WALTER  MILLER 
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wow!  WHAT 


A CAST! 

Estelle  Taylor  Mahlon  Hamilton 

Mary  Thurman  Edmund  Breese 

Dagmar  Godowsky  Walter  Miller 
Lawford  Davidson  Frank  Montgomery 

IN 

PLAYTHINGS 

OF 


DESIRE 


The  first  of  a series  of  six  super  fea- 
tures for  the  independent  market  to 
be  sold  on  a live-and-let-live  policy. 
Each  buyer  of  territory  owns  the 
product  outright.  No  percentage 
graft. 

Get  your  territory  now, 

H.  F.  JANS,  President 

Jans  Productions  Inc.  - 729  Seventh  Ave.,  New  York 

Other  titles  to  be  announced  later 


LAWFORD  DAVIDSON 


o4n  cAnnouncement 


Mi 


B.  P.  Schulber^  Talces 
Pleasure  in  Sponsor- 
ing the  Triumphant 
Return  of  a Great. 
Screen  Star 


PrEfcrrcd  Pictures 


Distributed  b^ 


B.RBchulberg  Productinns.  Inc 

(J  G Qachmami  ^rea5UTer  i6SO  BrosAwa.^  .riewYorO 


READ  WHAT  SCREENLAND  SAYS 

CDj'jomJic^ 


LICE  JOT  XEhascomeback.  Famous 
Players-Lasky  has  offered  her  the  feminine 
lead  in  Three  Black  Pennys,  Jose  ph 
Hergesheimer’s  greatest  novel.  And  at  the 
same  time,  Warner  Brothers  approach  her 
with  offers  to  feature  her  in  Edith  Wharton’s 
prize-winning  novel,  The  Age  of  Inno- 
cence, one  of  the  screen  plums  of  the  year. 

Here's  a prediction — the  seasoned  artist, 
Alice  Joyce,  will  make  a far  greater  success 
than  the  old  Alice  ever  enjoyed. 


WATCH  FOIV. 
FURTHER 
ANNOUNCEMENT 


Foreign  Distributors:  Export  and  Import  Film  Co. 


November  8,  1924 


EXHIBITORS  HERALD 


25 


• h 


ejr  amt 
gcmna 
no  more'^ 
if  you 
have  a 
FIRST 
NATIONAL 
CONTRACT 


Chicago 
New  York 
Baltimore 
San  Francisco 
Cincinnati 
Omaha 
Des  Moines 
Detroit 
Kansas  City 
Washington 


Members  ^ Motion  Kcture  Producers  «»u<  Distributors  of  America  lnc.~-)Wll  Hays  President 
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It  not  only  looKs 

UKe  a ^letter but 

^ - - 

It  IS  a 


B , rtCUKBS  X«c  .3. 

jXBSt  XOEXIW 

3..3E.S  .X.  X^XUES 

XEMaOTOD  OT  JIOOD  B ^oSK 

XKB.XOBS  HEOCE^  .X® 

TT  looks  as  liJ  c«gra^^ 

STOP  .O  TN  BIG 

^S  VIEli  AS  IS 

xs  3»^XX  ^ 


SASSSMUSaMalBi 


m can  count 
your  profits  be^ 

^ J in  # 

joreyouploj 


\m  NATIONAL  W 


UadasW 

Reason 


I FRANK  LLOYD  PRODUCTIONS  INC 

I Presentation  of  RAFAEL  SABATINl'S  ^reat  story  of  adventure~ 

SlieSEAHAWK 

wUh 

, KdlLTON  SILLS  and  a supporting  cast  including 

ENID  BENNETT  LLOVD  HUGHES 
\ awd  WALLACE  BEE  RT 

* Directed  by  FRANK.  LLOTTD 


It'S  a gloom^chaseir/ What? 
a FIIIST  NATIONAL  CONTRACT 


Membei-s  of  Motion  Picture  Producers  and.  Distributors  of  America  Inc.^Will  Hays  President 
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An  illuminating  sideliglit  on  current 
trade  developriients  is  the  effort 
being  made  by  several  of  the  major 
stars  to  identify  themselves  with  an 
organization  wliich  will  be  capable  of 
protecting  their  interests  against  oppos- 
ing forces,  however  formidable  and 
menacing  they  may  become. 

A situation  has  come  about  in  whicli 
outstanding  stars  cannot  afford  to  de- 
pend alone  upon  tlie  merit  of  tlieir  pro- 
ductions, even  in  the  liands  of  capable 
distributors.  In  other  words,  efficient 
and  competent  distribution  is  not 
enough ; it  now  seems  necessary — or  at 
least  highly  advisable — to  be  connected 
witli  a distributor  who  is  entrenched 
strategically. 

As  far  as  product  of  tlie  first  class 
for  the  leading  theatres  is  concerne_d, 
the  market  has  narrowed  down  to  ex- 
ceedingly close  competition  with  only  a 
handful  of  the  most  powerful  distribu- 
tion units  in  a position  to  contend. 
There  is  still  plenty  of  competition  but 
it  has  become  a game  which  only  a few 
of  the  larger  companies  are  able  to  play 
successfully. 

A year  ago  it  might  have  been  said 
that  the  motion  picture  industry  in  the 
United  States  was  a wide,  open  market, 
in  which  anyone  with  the  right  kind  of 
product  and  the  right  kind  of  methods 
had  an  even  chance  against  the  other 
fellow. 

But  that  cannot  be  said  today. 

* * * 

We  are  on  the  threshold  of  a new' 
phase  in  tlie  industry’s  development  and 
while  it  is  coming  in  quietly,  without 
fanfare  or  trumpeting,  we  are  not  at  all 
sure  that  there  will  not  be  much  noise 
and  alarm  before  it  passes  out. 

It  is  necessary  to  take  a glance  back- 
ward to  understand  what  is  now  taking- 
place. 

It  has  long  been  the  thought  of  sev- 
eral of  the  leading  men  in  the  industry 


Whose  Craft 
Will  Ride  Out 
Coming  Storm? 


that  the  business  must  be  “controlled” 
— that  there  should  be  a group,  or  an 
affiliation  of  important  interests,  w'hich 
would  dictate  or  practically  dictate  the 
course  of  the  business.  In  the  early 
days  this  for  a time  w-as  realized  in  the 
General  Film  company.  Following  the 
disruption  of  that  organization,  Mr. 
'riiomas  A.  Edison  said  that  the  busi- 
ness w-ould  “run  wild”  until  some  “in- 
strument of  the  art”  was  developed 
which  would  be  the  lever  with  w'hich  to 
control. 

Mr.  fldison  naturally  looked  at  the 
situation  from  a mechanical  or  inventive 
standpoint.  The  “control”  which  he 
forecasted — and  regarded  as  necessary 
— does  not  seem  to  be  materializing 
along  the  line  that  he  expected  but,  in- 
stead, it  seems  to  be  coming  about 
through  the  alignment  of  various  vital 
trade  factors. 

Sometime  ago  “control”  was  sought 
after  by  means  of  a national  booking- 
company,  which  would  be  managed  by 
jiroducers  and  which  would  hold  the 
theatre  owner  in  practical  domination. 
This  effort  failed.  The  producers  could 
not  agree  entirely  and  the  proposition 
seemed  to  be  drifting  afoul  of  federal 
anti-trust  legislation. 

Recently,  there  has  ajipeared  a new 
hid  for  the  coveted  “control”  and  this 
time  it  originates  in  the  theatre.  In 
certain  respects  this  seems  to  be  a nat- 
ural development  because  it  lias  been 
becoming  constantly  more  apparent  that 
the  theatre  is  tlie  court  of  last  resort  in 


this  business  and  that  it  will  have  the 
final  word  to  say  on  what  is  to  take 
place. 

* * * 

Theatres  are  now  “combining”  to  ob- 
tain control  of  the  situation.  Thus  far 
producers  have  only  been  viewing  the 
development  with  alarm.  What  they 
are  going  to  do  about  it  remains  to  be 
seen—  but  unquestionably  they  will  put 
forth  some  kind  of  opposition  and  in 
all  probability  we  shall  not  have  to  wait 
very  long  to  see  just  what  form  this 
opjiosition  takes. 

Stars  and  their  managers,  noting  de- 
velopments, are  attempting  to  make 
connections  which  seem  to  offer  hope 
of  weathering  the  approaching  storm. 

A basic  consideration  in  modern  busi- 
ness is  that  control  of  any  and  every 
kind  is  bad,  excepting  only  that  advan- 
tageous position  which  comes  about  by 
virtue  of  product,  service  and  price. 
Whether  this  industry  stands  apart 
from  general  business  and  must  be 
“controlled”  to  prevent  it  from  “run- 
ning wild,”  remains  to  be  seeii. 

In  the  past  we  have  opposed  the 
national  hooking  comjiany  idea  which 
would  allot  product  to  exhibitors  on 
such  terms  as  it  saw  fit.  That  idea,  we 
believe,  would  dwarf  the  initiative  and 
enterprise  that  is  essential  to  progress. 

We  do  not  now  look  with  much  confi- 
dence upon  the  idea  of  allocating-  the 
product  of  producers.  It  is  bound  to 
bring  about  a violent  clash  which  would 
result  in  a still  further  narrowing  of 
competition.  P'rom  this  it  would  only 
be  a short  step  to  the  work  of  material- 
izing the  national  hooking  company 
idea. 

If  exhibitors  want  to  bargain  collec- 
tively with  producers  we  have  no  word 
against  it — only  an  earnest  request  that 
they  now  consider  the  possible  even- 
tuality of  producers  collectively  bar- 
gaining with  exhihitors. 
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Do  You  Know — 

HOW  NOT  to  build  a 
theatre  seating  500? 

Do  You  Know — 

THAT  Mary  Pickford, 
Douglas  Fairbanks, 
Charley  Chaplin  and 
Joseph  M.  Schenck  will 
combine  under  one  ban- 
ner? 

Do  You  Know — 

WHAT  author  has  writ- 
ten, under  the  terms  of 
the  Zukor  award,  the 
biggest  successes  dur- 
ing the  last  year  as  evi- 
denced by  exhibitor  re- 
ports? 

Do  You  Know — 

THE  VALUE,  as  an  ex- 
hibitor, of  participating 
in  civic  activities? 

The  aitszvcrs  to  these  and  niatiy 
other  questions  appear  in 
the  pages  of  the  HERALD 
this  week,  and  every  other 
week.  Also  in  this  issue  is 
published  the  third  of  the  series 
of  interesting  articles  which 
SYDNEY  Sl  COHEN  is  writ- 
ing. 


AVMABlEAnBAaiONS] 

■ 


AVAILABLE  ATTRAC- 
TIONS, giving  essential  infor- 
mation about  pictures  cur- 
rently offered  exhibitors  for 
booking,  is  published  com- 
plete in  the  September,  1924, 
BOX  OFnCE  RECORD. 


Re -Takes 


The  election  is  only  a few  days  off. 
The  Dem.  papers  have  conceded  the 
election  to  Jawn  W.  Davis  7 the  Rep. 
journals  give  it  to  Mr.  Coolidge,  and 
the  straw  votes  give  LaFollette  a big 
slice  of  the  votes. 

* 4:  4c 

.\lready  the  party  is  getting  sloppy. 

They’ve  started  a slush  fund  investigation 
in  Chicago. 

* * * 

But  on  the  level,  everybody  ought  to 
vote.  One  way  to  make  the  thing  more 
attractive  would  be  to  have  the  polling 
places  in  the  theatres.  That  would  bring 
out  the  vote.  What  could  be  pleasanter 
than  casting  your  vote  for  President,  or 
judge,  or  keeper  of  the  dog  pound,  while 
looking  at  a six-reel  feature  and  a 

comedy. 

4!  * * 

I think  more  folks  would  vote  if  they 
didn’t  hide  the  polling  places  in  the  back 
rooms  of  clothes  pressing  establishments 
and  the  basements  of  ex-saloons.  The 
politicians  can  find  them  but  nobody  else 
can. 

* * * 

With  Apologies 

I see  D.  W.  Griffith  is  going  to  call 
his  next  picture  “Isn’t  Life  Wonderful.” 
He  ought  to  add  a line  (No  connection 
with  a well  known  weekly). 

* * * 

Nice  Wasps 

They  are  nothing  if  not  original  out  on 
the  Coast.  The  girls  of  Hollywood  have 
organized  the  “Wasp”  club — all  publicity 
purveyors — but  it  doesn’t  necessarily  fol-  ^ 
low  that  somebody’s  going  to  get  stung. 

+ * * 

Missing  in  Hell 

There  are  no  bobbed  haircuts  in  Fox’s 
“Dante’s  Inferno”  which  ought  to  make 
the  girls  feel  pretty  secure  about  their 
future  at  least. 

4c  4c 

Folks  We  Like  to  Meet 

Josef  VonSternberg.  Mary  Pickford’s 
new  director.  A young  man  just  30. 
There’s  nothing  foreign  about  him  but 
his  name.  Been  here  a good  many  years. 
Did  his  bit  in  the  World  War  with  the 
A.  E.  F. 

* 4!  * 

Good  Old  Hokum 

Don’t  you  have  to  smile.  When  you 
sit  in  a big  theatre  and  watch  an  audience 

sniffie  when  a baby  places  a piece  of 

cake  before  its  lost  mother’s  photo. 
Which  shows  pictures  are  still  in  their 
infancy,  and  a lot  of  the  spectators,  too. 

4c  * * 

Jever  Try  It? 

“The  melancholy  days  have  come”  the 
poet  remarked  to  his  wife  as  he  drove 
downtown  of  an  evening  and  tried  to  find 
a place  to  park  his  Ford  while  he  took 
in  a show. 

-*  * * 

Hunting  Trouble 

.-  I can  think  of  a lot  of  easier  things  to 
do  than  trying  to  ride  a horse  while 
wearing  a high  hat,  but  I see  the  Prince 
did  it  and  said  he  had  the  best  time  in  a 
year. 

4c  4c  4c 

Watch  That  Typewriter  Key 

The  press  agents  who  write  the  pieces 
for  the  papers  about  the  movie  star’s 
enormous  salaries  will  have  to  check  up 
on  the  published  income  tax  returns  be- 
fore pressing  down  on  the  0 key  so  many 
times.  J.  R.  M. 
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Schenck,  Pickford,  Fairbanks 
and  Chaplin  Organize  Combine 


City  Health  Chief 
Talks  on  Ventilation 

Doctor  Herman  N.  Bundesen, 
commissioner  oi  health  of  the  City 
of  Chicago,  who  recently  addressed 
the  Exhibitors  Association  of  Chi- 
cago on  the  subject  of  theatre  san- 
itation and  ventilation  is  the  author 
of  an  unusually  constructive  and 
informative  article  on  theatre  ven- 
tilation appearing  in,  the  “Better 
Theatres”  section  in  this  issue. 

In  his  article  Dr.  Bundesen  not 
only  points  out  the  importance  ot 
proper  ventilation  in  theatres  but 
cites  facts  and  figures  on,  what  con- 
stitutes healthful  atmosphere  and 
explains  the  mission  of  modern  ven- 
tilating equipment. 

He  urges  cooperation  between 
theatre  owners  and  health  officers 
and  declares  that  exhibitors  can 
profitably  call  to  the  attentiop  of 
their  patrons  existing  conditions 
that  make  for  their  protection 
while  in  the  theatre. 


Theatremen  Cooperate 
With  Education  Week 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  28. — In  connection 
with  American  Education  Week  which 
is  to  be  observed  from  Nov.  17  to  23,  in- 
clusive, the  M.  P.'T.  O.  A.,  through  its 
president,  M.  J.  O’Toole,  have  agreed  to 
cooperate  all  over  the  country  with  school 
authorities  in  making  the  Education 
Week  a big  success. 

National  Motion  Picture  Day  this  year 
will  be  observed,  Monday,  Nov.  17,  and 
special  programs  are  being  arranged  for 
the  opening  of  American  Education 
Week  as  well.  Dr.  John  T.  Tigert,  com- 
missioner of  national  bureau  of  education, 
a part  of  the  department  of  the  Interior 
at  Washington,  is  spreading  broadcast 
complete  details  of  the  plan. 


$4 ,000 ,000^ in  Films 
Destroyed  in  England 

(Spcci'ol  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  28.— Word  has 
been  received  here  that  the  offices  of 
Ideal  Films  and  Topical  Budgets  were 
destroyed  by  fire.  American  and  other 
films  valued  at  .$4,000,000  also  were 
burned. 


Texas  Exhibitors  Meet 
In  Dallas  December  5 

(Special  to  Exhibitors  Herald) 

DALLAS,  TEXAS,  October  28.— Mo- 
tion picture  theatre  owners  .of  Texas  will 
hold  their  annual  convention  in  this  city 
December  5,  6 and  7.  A large  gathering 
of  representative  theatres  is  expected  to 
attend. 


Rumor  Metro-Goldwyn 
to  Handle  Productions 


United  Artists  Executives  and  Schenck  Arrive  on 
Coast  for  Conference 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  October  28. — Upon  his  arrival  Sunday  from  New 
York,  Joseph  M.  Schenck  announced  that  an  agreement  had  been  reached 
for  a consolidation  of  the  Schenck  organization  and  United  Artists,  includ- 
ing Mary  Pickford,  Douglas  Fairbanks  and  Charles  Chaplin.  The  ar- 
rangement will  become  operative,  according  to  Schenck,  at  the  termina- 
tion of  his  present  contract  with  First  National. 

Prominent  Film  Man  Predicts  Merger 


(Special  to  Exhibitors  Herald) 

NEW  YORK,  October  28. — "When  all  this  fussing  around  and  guess- 
work is  over  and  the  fate  of  United  Artists  settled,  you  will  see  Douglas 
F'airbanks,  Mary  Pickford,  Charles  Chaplin  and  Buster  Keaton  all  making 
pictures  under  the  Joseph  Schenck  banner  for  distribution  through  Metro- 


Goldwyn  Pictures  Corporation.” 

This  statement  was  made  last  week  by 
a prominent  film  executive  after  the  de- 
parture fer  !he  Coast  of  many  of  the  lead- 
ing figures  in  United  Artists  Corporation 
and  the  Joseph  Schenck  organization,  to- 
gether with  the  attorneys  for  both. 

“Ever  since  D.  W.  Griffith  signed  up 
to  make  pictures  for  Famous  Players- 
Lasky  Corporation,  there  has  been  much 
speculation  in  the  industry  as  to  what 
would  liappen  to  the  United  Artists. 
With  the  Griffitli  defection  and  with 
Chaplin  never  having  yet  turned  over  a 
Chaplin  picture  to  United  Artists,  this 
would  leave  the  organization  with  two 
new  pictures  a year,  one  from  Douglas 
Fairbanks  and  one  from  Mary  Pickford. 

Action  Inevitable,  He  Says 

“It  is  not  conceivable  that  a distributing 
organization  can  maintain  exchanges  all 
over  the  country  with  but  two  pictures  a 
year.  So  it  was  evident  that  something 
must  be  done  and  speculation  has  had 
United  Artists  absorbed  by  or  consoli- 
dated with  almost  all  of  the  big  com- 
panies. 

“Pretty  soon  you  will  find  that  all  this 
guessing  will  be  ended  by  an  official  state- 
ment which  will  likely  come  from  the 
Coast  in  the  very  near  future  to  the 
effect  that  an  organization  headed  by 
Joseph  M.  Schenck  will  produce  pictures 
for  the  aforementioned  stars  and  that 
the  Lhiited  .A.rtists  exclianges  will_  all  be 
done  away  with  and  a physical  distribu- 


tion will  be  made  through  Metro-Gold- 
vvyn  Corporation. 

“Just  what  name  this  unit  will  operate 
under  is  problematic.  It  may  retain  the 
United  Artists  name  and  switch  from  a 
distributing  corporation  to  a producing  or- 
ganization, but  it  is  more  likely  that  it 
will  operate  under  the  name  of  Joseph  M. 
Schenck  Productions.  It  is  also  likely 
that  separate  sales  organizations,  or  at 
least  separate  sales  managers,  will  be  re- 
tained to  look  after  the  interests  of  each 
member  of  the  group  similar  to  the  ar- 
rangement made  for  the  distribution  of 
Valentino  and  Harold  Lloyd  productions 
through  Famous  Players. 

“Just  where  Hirain  Abrams  will  fit  in 
with  this  new  deal  is  a matter  still  to  be 
settled,  but  it  is  very  likely  he  will  be 
included  in  some  way,  probably  as  sales 
manager. 

“This  new  lineup  does  not  contemplate 
for  the  present  any  change  in  the  distribu- 
tion of  the  Norma  Talmadge  and  Con- 
stance Talmadge  pictures,  the  contracts 
for  each  of  these  stars  having  some  time 
yet  to  go  with  First  National.  However, 
it  is  not  unlikely  that  these  First  Na- 
tional contracts  will  be  renewed  and  that 
these  two  stars  will  be  taken  into  the 
fold  of  the  enlarged  Joseph  Schenck  Com- 
pany.” 

That  some  reorganization  of  the  affairs 
of  the  “Big  Four,”  as  the  United  Artists’ 

iConchidcd  on  page  4.?) 


May  Go  Under  One  Banner 


Mary  Pickford 


Constance  Talmadgre 


Joseph  M.  Schenck 


Doug-las  Fairbanks 


30 


November  8,  1924 


EXHIBITORS  HERALD 


New  YORK — Dick  Rozvlatid  had  a fare- 
well party  before  sailing  for  Europe 
last  Friday.  . . . Harry  Schzvalbe  commuted 
over  from  Philadelphia  to  attend  Rowdand's 
party.  . . . Rrucc  Johnson  said  the  drink- 
ing of  a stirrup  cup  at  the  party  was  not 
singular.  . . . Sam  Katz  attended  the  party 
and  also  sailed  with  Rowland.  . . . Harvey 
Day  sat  up  all  one  night  studying  the  news- 
papers and  then  kicked  because  his  name 
was  not  in  the  income  tax  list.  . . . Eddie 
Eschnianu  is  having  an  Eschmann  month. 
. . . Gimbel’s  store  is  having  a Gimbel 
month.  . . . Fred  Bcccroft  is  to  have  a Bee- 
croft  month  on  his  record  as  a “go-getter”. 
. . . Jim  Bcecroft  is  seriously  considering  a 
Jim  Beecroft  month  as  a “goat-getter”.  . . . 
Mitchell  the  tailor  has  not  yet  announced  a 
Mitchell  the  tailor  month.  . . . Dr.  Giannini 
loaned  his  private  office  in  the  East  River 
bank  to  a wedding  party  one  day  last  week. 
. . . John  Russell  Lowell  has  returned  from 
the  Indian  reservation  in  North  Dakota 
where  he  made  an  Indian  picture.  . . . 
Edgar  I^czvis,  some  bear  among  the  big 
chiefs,  is  directing  Lowell’s  picture.  . . . 
Sam  Goldzvyn  left  last  w'eek  for  Hollywood 
and  Eph  Asher  departed  for  the  same  place 
the-  follow'ing  day  but  it  doesn't  mean  any- 
thing. . . . Joe  Jackson,  of  the  Wampas,  is 
in  New  York,  dealing  Valentino  publicity 
from  the  top,  bottom  and  middle.  . . , 
Lewis  Levcnson,  in  a spirit  of  lese  majesty, 
filed  a suit  against  Lillian  Gish  to  recover 
payment  for  a story.  . . . Pat  Kearney,  lost 
in  the  shuffle  for  some  time,  is  now  screen 
editor  for  Herman  Robbins,  National  Screen 
Service.  . . . Ace  Berry,  of  the  Circle  the- 
atre, Indianapolis,  is  in  New  York  letting 
his  eyes  get  dazzled  by  Broadway  electricity. 
. . . Dave  Chatkin  is  walking  with  a limp 
but  scorns  the  cake  of  soap  alibi  this  time. 
. . . Martha  U'ilchinski,  the  Demon  press 
agent  of  the  Capitol  theatre,  has  taken  to 
radio  announcing  as  a side  line.  . . . Matt 
Taylor  has  named  his  new  and  only  baby, 
lean  IMarie.  . . . Heath  Cobb  hustled  out  to 
Cleveland  last  week  and  somebody  said  he 
and  Nancy  Welford.  the  actress,  had  de- 
cided to  take  a day  off  and  get  married.  . . . 
Wilfred  Noy,  celebrated  British  director,  is 
contemplating  another  picture  here  follow- 
ing “The  Lost  Chord”,  just  completed.  . . . 
John  Flinn  stepped  out  to  the  Coast  again 
last  W'eek.  . . . Lou  Jacobson  appeared  on 
Broadw'ay  all  shabbasdeckel  in  a new  winter 
overcoat  and  the  weather  turned  warm  im- 
mediately. . . . Harry  Lloyt,  after  vacation- 
ing in  New  York,  returned  to  the  Coast  last 
W'eek  and  w'ill  soon  announce  a big  pro- 
ducing venture.  . . . Oscar  Price  is  plan- 
ning to  remake  some  Triangle  pictures.  . . . 
Tom  Bedding,  one  of  the  old  timers  in  the 
film  industry,  sailed  Saturday  for  a visit  to 
his  old  home  in  England.  . . . Harold  B. 
Franklin  weekended  in  Atlanta,  Ga.  . . . 
R.  FI.  Burnside,  director  of  Paramount’s 
“^Manhattan”,  opened  “Mme.  Pompadour” 
with  Hope  Hampton  at  the  Forrest  theatre, 
Philadelphia,  yesterday.  . . . JVatt  Parker. 
of  Warner  Brothers,  is  seriously  ill  at  his 
home.  . . . L.  J Selznick  has  reached  the 
conclusion  that  pictures  that  can  be  seen  are 
more  atractive  than  radio  that  can  only  be 
heard.  . . . Pat  Garyn.  Jimmy  Grainger’s 
redoutable  assistant,  made  a hurry-up  trip 
to  Cleveland  last  week.  . . . Eddie  Saund- 
ers. all  tanned  up  and  full  of  pep.  has  re- 
turned from  a Western  trip. — SPARGO. 


Hot  Water 


Harold  Lloyd's 
Latest  Pathe 
Feature- 
Length  Comedy 


Four  scenes  from  Harold 
Lloyd’s  latest  five-reel 
comedy  distributed 
through  Pathe  E xchanges. 
Much  of  the  fun  centres 
around  the  family  auto 
and  a memorable  ride  with 
mother-in-law  and  brother- 
in-law  as  passengers. 
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It  May  Not  Mean  Much  But 
Well  Publish  Them  Anyway 

Newspapers  of  Country  Reveal  What  Your  Friends, 
Neighbors  and  Enemies  Are  Reporting  to 
Uncle  Sam  as  Taxable  Income 

By  virtue  of  the  cooperation  of  the  jimcracks  • who  infest  the  national 
capital  when  congress  is  in  session,  the  people  of  the  film  business,  in 
company  with  almost  everyone  else,  have  been  very  much  occupied  dur- 
ing the  past  few  days  in  reading  newspaper  notices  revealing  how  much 
their  neighbors,  friends  and  enemies  are  reporting  to  Uncle  Sam  as  tax- 
able income. 

It  has  been  a merry  game  of  mixing  in  the  other  fellows’  business  with- 
out anybody — but  the  circulation  managers  of  the  newspapers — being 
particularly  well  satisfied  with  the  net  results. 

Taxable  Income  May  Tell  Something — and  It  May  Not 

The  amount  of  taxable  income  reported  by  an  individual  or  a cor- 
poration is  supposed  by  some  to  tell  a whole  lot — sometimes  it  does, 
sometimes  it  does  not.  Just  what  the  legislation  tinkers  had  in  mind — 
if  anything — when  they  passed  the  publicity  clause  in  the  new  income  tax 
law  is  not  apparent.  An  examination  of  the  complete  return  of  an  indi- 
vidual or  a corporation  would  disclose  considerable  exact  information. 


Incomes  Paid 

Among  the  lists  that  have  been  pub- 
lished in  the  press  of  the  country 
appear  the  following  names  of  well 
known  persons  in  the  motion  pic- 
ture industry  together  with  the 
amounts  of  income  tax  paid  by 
them : 


l^oew’s  Inc,  & Affiliated  Co $388,890.80 

Douglas  Kairbanks 225,760.00 

Halaban  & Katz. 173,471.88 

Wmi.  Hajrrfeon  (Jack  Dempsey)  90,831.31 

Jack  Kearns 71,657.96 

Jesse  L.  Lasky 62,866.00 

Adolph  Raimish 52,301.00 

Tliomas  Mei^han 51,239.97 

C,  Laemmile 50,249.89 

AI.  Jolson 45,070.62 

W.  R.  Hearst 40,537.42 

Gloria  Swanson 38,800-00 

Richard  Barthelmess....  29,995.02 

Hal  E.  Roach  StudSo  (a  corporation) 28,611.00 

Adolph  Zukdt* 22,856.42 

Harold  Uoyd 22,662.00 

Williaina  S.  Hart 22,654.00 

Zane  Grey 22,112.00 

C.  C.  Julian 21,370430 

D.  W.  Griffith 20,167.00 

Alice  Brady 18,141.42 

Ernest  Torrence 17,871.00 

Tom  Mix 15,356-00 

Antoni^  Moreno 15,349.00 

Pol^  Negri 14,681.00 

Mrs,  Charlotte  Shelby,  (Mary  Miles  Mint- 

er's  mother)  14,358.00 

David  Belasco 13,856.00 

Oti's  Skinner 12,671.00 

AL  E.  Christy 12,000.09 

Rupert  Hi^hes 11,937-00 

Charles  H.  Christie 11,69400 

Marcus  Loew  11,191.24 

W.  G.  McAdoo 11,150.00 

Ben  Turpin 10,986.00 

Constance  Talmadge 10,450.00 

Lenore  U.lric 10,325.26 

Montague  Glass 10,111.56 

Marc  Klaw 9,842.00 

James  Kirkwood 8,143.00 

Charles  Chaplin 6^863.00 

Watterson  R.  Rothacker 6,669.00 

Eddie  Cantor 6,515-00 

Hal  Roach 6,242.00 

Jack  Pickford 6,021.00 

Dustin  Famum... 5,988.00 

WiE  Rogers 5,966-00 

Emeirsen  Hough  Estate 5,790.00 

Hope  Hampton 5,115.75 

Mr.  and  Mrs.  Jack  Coogan 4,255.00 

Roy  C.  Seery 3,436.00 

Joseph  Trinz 2,982.00 

Marshall  Neilan 2,768.00 

Barney  Balaban 2,559.00 

Aaron  J,  Jones 2,537.00 

Mary  Ptckfordl 2, ,444.00 

Rudolph  Valentino  and  wife 2^35.00 

Lottie  Pickford 2,332.00 

Barbara  La  Marr 1,854.00 

Lila  Lee  (Kirkwood)  1,830.00 

Bert  Lytell 1,770.00 

Samuel  Katz 1,272.00 

May  McAvoy 1,264.00 

Marie  Prevost 1,216.09 

L^ew  Cody 1,009.00 

Lillian  Gish 763.73 

Cedi  B.  DeMile 741.00 

Francis  X,  Bushtoan 641.00 

Ralph  W.  luce 566.00 

Jackie  Coogan S05.CO 

Bryant  Wadibum 440.0© 

Erie  Ytm  Strdieim 321.00 

Syd  Chaplffi  291.00 


But  this  is  not  being  done.  The  figures 
revealed  consist  only  of  the  amount  of  the 
tax,  without  any  information  as  to  liovv 
this  is  arrived  at.  Hence,  what  folks  are 
learning  about  their  neighbor’s  business 
may  mean  a whole  lot — or  practically 
nothing. 

We  see,  for  instance,  the  comparativevly 
modest  return  of  Marcus  Loew  at  $11,- 
191.34 — almost  a standoff  with  Ben  Tur- 
pin’s return  of  $10,98(5.  It’s  funny  1)usi- 
ness,  in  some  w-ays,  but  probaljly  not  so 
funny  as  one  in  which  Marcus  Loew  and 
Ben  Turpin  would  be  drawing  down  about 
the  same  rate  per  hour  for  their  labor. 

But  It’s  Another  Story 

The  figures  revealed  simply  mean  the 
tax  on  the  “taxable  income”  reported  by 
the  taxpayer  which,  in  many  cases,  is 
“another  story  entirely”  than  the  actual 
financial  income  of  the  taxpayer. 

Considerable  surprise  has  been  ex- 
pressed concerning  the  amount  of  tax 
being  paid  hy  some  of  the  leading  stars — 
in  some  cases  more  than  expected  and 


Will  Broadcast 
Novel  by  Chapters 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  28.— Nation- 
wide  arrangements  for  the  broad- 
casting of  a screen  story  in  install- 
ments by  powerful  radio  stations 
throughout  the  country  will  be 
completed  by  Samuel  Goldwyn  on 
his  arrival  in  Hollywood  in  con- 
nection with  the  production  of 
“Stella  Dallas,”  the  novel  by  Olive 
Higgins  Prouty.  Readers  supplied 
by  Houghton  Mifflin,  publisher, 
will  broadcast  weekly  installments 
of  the  story.  Negotiation^  with 
New  York,  Chicago,  Los  Angeles 
and  San  Francisco  stations  have 
already  been  completed,  it  is  an- 
nounced. This  is  said  to  be  the  first 
time  the  radio  has  been  used  in  a 
film  tie-up  of  this  character. 

While  on  the  coast  Mr.  Goldwyn 
will  supervise  the  completion  of 
George  Fitzmaurice’s  “A  Thief  in 
Paradise;”  launch  another  Fitz- 
mauriqe  production  and  then  return 
to  the  east  from  where  he  will  sail 
for  Europe. 


in  some  less  than  expected.  Here 
again  the  figures  disclosed  by  the  govern- 
ment do  not  necessarily  tell  the  true 
story.  For  instance,  a star  might  be 
drawing  .$2.50,000  a year.  In  a particular 
year  he  might  suffer  a loss  of  $100,000  in 
bad  investments  and  he  might  deduct 
.$50,000  for  “professional  expenses”.  In 
that  case  his  return  would  show  at  $100,- 
000,  less  the  other  numerous  deductions, 
instead  of  his  gross  intake  of  $250,000. 

The  names  of  prominent  persons  in  the 
industry  together  with  the  amounts  paid 
are  printed  in  an  adjoining  column. 

Keep  Hands  Off”  Is 
Al  Steffes*  Warning 
to  President  O*  Toole 

(Special  to  Exhibitors  Herald) 

MINNEAPOLIS,  MINN.,  Oct.  28.^ 
Charging  that  President  Michael  J. 
O’Toole  of  the  Motion  Picture  Theatre 
Owners  of  America  is  tampering  with 
members  of  Allied  States  Organization 
“under  cover,”  Al  Steffes,  head  of  Allied 
and  of  the  Northwest  Exhibitor  Associa- 
tion, has  issued  a warning  to  keep  hands 
off. 

“If  O'Toole  and  his  paper  organization 
want  a fight,”  said  the  Northwest  leader, 
“we  will  give  it  to  them.  The  insidious 
O’Toole  campaign  is  for  the  most  part 
being  carried  on  under-  cover.” 

The  M.  P.  T.  O.  A.,  said  Steffes,  is 
endeavoring  to  get  members  of  the 
' Northwest  league  to  desert  their  organi- 
zation and  pay  dues  to  the  O’Toole  asso- 
ciation. 


To  Begin  Griffith  Films 

fShecial  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  28. — E.  M.  Asher, 
vice-president  of  Corinne  Griffith  Pro- 
ductions, Inc.,  has  left  for  the  Coast, 
where  he  will  start  production  on 
“Declasse”  immediately  to  be  folowed  by 
“The  National  Anthem.”  Corinne  Grif- 
fith has  also  left  for  Los  Angeles. 


Joins  Paramount  Staff 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Oct.  28.— Frances 
Agnew,  widely  known  New  York  news- 
paper woman,  has  been  added  to  the 
scenario  department  of  the  Paramount 
west  coast  studio. 
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New  Plan  of  Operation  Is  Step 
Toward  Exchange  Economy 

Stabilization  of  Rentals  Is  Adopted  by  Country  Sales 
Manager  of  One  First  National  Branch 

A PLAN,  considered  by  many  as  a step  toward  stabilization  of  rentals, 
has  been  conceived  by  one  of  the  country  sales  managers  in  the  em- 
ploy of  First  National.  Whether  or  not  this  plan  will  become  oper- 
ative throughout  the  country  will  depend  upon  the  action  of  the  company’s 
district  managers,  who  meet  in  New  York  on  October  27  to  29. 


The  plan  is  this:  Pictures  distributed 
by  First  National  are  grouped  under 
three  classifications,  “A,”  “B,”  and  “C.” 
This  list  of  attractions,  together  with  an 
explanatory  letter,  is  mailed  to  theatre 
owners  outside  the  key  cities.  The  ex- 
planatory letter  specifies  that  all  pictures 
grouped  under  “A”  may  be  booked  for 
say  $7.50;  under  “B,”  $10,  and  under 
“C,”  $15. 

The  exhibitor  returns  the  contracts  for 
the  pictures  he  desires  and  his  duplicate 
is  forwarded  immediately  to  him  with 
the  company’s  O.  K. 

Further  details  of  this  plan  will  be 
published  in  an  early  issue  of  the 

HER.'tLD. 

^ :*c 

A new  plan  of  operating  the  First 
National  branches  has  been  adopted  by 
Charles  H.  Steele,  who  has  direct  super- 
vision of  the  company’s  branch  system. 

After  his  appointment  by  General 
Manager  E.  A.  Eschmann,  Mr.  Steele 
took  steps  toward  further  economization 
in  distribution  costs  by  providing  dis- 
trict and  branch  managers  with  each  item 
of  cost  which  may  properly  be  charged 
against  the  district  or  the  branch,  and 


Sees  Salacious 
Films  Doomed 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Oct.  28.— That 
sex  themes  and  salacious  treatment 
are  doomed  in  motion  pictures  is 
the  conviction  of  Ludwig  Erb,  one 
of  the  prime  factors  in  the  newly 
organized  Associated  Arts  Corpora- 
tion, production  headquarters  of 
which  have  been  established  at  the 
F.  B.  O.  studios  in  Hollywood. 

Mr.  Erb  and  his  fellow  producer, 
O.  E.  Goebel,  have  devised  a defi- 
nite policy  of  only  clean  pictures. 

“The  sooner  we  realize  that  sex 
pictures  are  a detriment  to  the  in- 
dustry,” commented  Mr.  Erb,  “the 
better  it  will  be  for  the  business  as 
a whole.  The  flood  of  sex  produc- 
tions the  market  has  absorbed  in 
the  last  several  months  is  nothing 
short  of  a disgrace  and  wUl  bring 
disaster  to  the  business  if  contin- 
ued. There  are  at  work  in  this 
country  right  now  legions  of  work- 
ers who  are  fighting  tooth  and  nail 
against  those  who  would  evade  the 
laws  of  decency.  The  sooner  we 
make  up  our  minds  to  keep  our 
businjess  clean  and  to  produce  only 
photoplays  of  a high  moral  calibre, 
the  sooner  we  will  bring  back  to 
the  theatres  the  many  who  have 
been  drifting  away.” 


hence  against  the  national  cost  of  dis- 
tribution. 

The  various  managers  were  encouraged 
to  assume  the  same  position  that  any 
business  man  would  in  running  his  own 
business  in  the  particular  territory  as- 
signed to  him.  The  district,  or  branch 
manager,  was  thus  made  the  head  of  his 
territory  and  solely  responsible  for  the 
manner  in  which  its  affairs  were  run. 
The  management  of  his  territory  was 
his  own  particular  business.  He  became 
conversant  with  everything  connected 
with  it. 

The  managers  now  run  their  offices 
with  the  same  strict  administrative  econ- 
omy that  they  would  were  they  at  the 
head  of  their  own  business,  for  Mr, 
Eschmann’s  policy  has  been  to  make 
each  district  and  branch  an  independent 
unit  in  First  National’s  distribution  sys- 
tem, giving  to  each  unit  the  greatest 
practical  freedom  and  flexibility. 

^ ^ ^ 

Having  provided  this  cost  information 
data,  Mr.  Steele  next  pursued  the  task 
of  acquainting  branch  and  district  man- 
agers with  ways  and  means  to  increase 
their  revenues.  This  latter  phase  is  one 
of  continuing  importance,  with  something 
new  to  be  learned  with  almost  every 
picture  that  is  handled.  Both  important 
factors  in  any  independent  business,  cost 
and  income,  have  thus  been  dealt  w’ith 
in  detail  and  the  means  to  decrease  one 
and  increase  the  other  considered  from 
all  angles.  The  result  has  been  increas- 
ing profits  to  First  National  from  each 
district  and  branch. 

Mary  Pick  ford's  New 

Director  in  Chicago 

Josef  Von  Sternberg,  who  will  direct 
Mary  Pickford’s  next  picture,  arrived 
in  Chicago  on  Friday,  Oct  24,  with  a 
print  of  his  own  production,  “The  Salva- 
tion Hunters.” 

Mr.  Von  Sternberg,  while  not  yet  thirty, 
has  been  connected  with  various  film 
companies  for  the  past  twelve  years.  He 
was  with  William  A.  Brady  and  the  old 
World  company  for  several  years  and 
has  served  in  the  capacity  of  continuity 
writer  and  scenaroist  on  the  Coast  for 
several  years.  He  recently  tried  his  hand 
at  producing.  He  assembled  a small  cast, 
wrote  the  story  and  directed  it,  then 
showed  the  completed  film  to  Charlie 
Chaplin,  Douglas  Fairbanks  and  Mary 
Pickford  and  so  enthusiastic  were  they 
over  it,  Mary  at  once  engaged  Mr.  Von 
Sternberg  to  direct  her  next  feature. 


Vitagraph  Closes 
Most  Successful 
Year  in  History 

NEW  YORK,  Oct.  28.— The  com- 
pletiqn  by  John  B.  Rock,  a few  days  ago 
of  eight  months  of  service  as  general 
manager  of  Vitagraph  was  occasion  for 
a statement  by  A.  Victor  Smith,  assistant 
to  general  manager,  reviewing  the  notable 
achievements  of  the  organization  during 
that  time. 

“To  let  this  day  pass  unnoticed  would 
be  unfair  alike  to  Mr.  Rock  and  Vita- 
graph  itself,  said  Mr.  Smith.  “From  the 
hour  he  became  general  manager,  through 
the  two-thirds  of  a year  that  has  fol-' 
lowed,  Vitagraph  has  made  forward 
strides  that  have  attracted  the  admiration 
of  the  entire  industry.  Indeed,  it  may  be 
said  that  the  advance  has  been  more' 
marked  than  jn  any  similar  period  of  the- 
company’s  existence.  . ‘ 

“In  order  to  thoroughly  familiarize  him-- 
self  with  actual  conditions  in' every  part' 
of  the  country,  Mr.  Rock  began  his  work- 
with  Vitagraph  by  paying  an  official  visit 
to  each  of  the  branch  offices.  This  brought- 
him  into  personal  touch,  not  - only  with- 
the  branch  managers,  but  with  the  sales-. 
men  in  every  territory,  a contact  that  has' 
proved  of  mutual  advantage. 

“Then,  with  President  Albert  E.  Smith,’ 
he  brought  the  entire  field  organization' 
together  in  a conference  at  Chicago — a 
veritable  ‘experience  meeting’  with  op- 
timism as  the  keynote.  Salesmen* were- 
invited  to  express  their  ideas  freely,  with' 
the  result  that  the  spirit  of  cooperation" 
inspired  by  Mr.  Rock  on  his  visits  to 
the  branches  was  strengthened. 

“From  the  beginning,  Mr.  Rock’s  entire 
official  course  has  been  in  keeping  with 
Vitagraph’s  long  established  policy,  which 
insists  upon  productions  which  shall  carry 
3 -Strong  entertainment  lure,  while  appeal- 
ing to  the  intelligence  and  the  highest 
instincts  of  picture  lovers.  That  has  been 
his  only  platform.  He  is  working  hand 
in  hand  with  Albert  E.  Smith  in  upholding 
the  best  of  Vitagraph  traditions. 

TIT  if  thanks  to 

Mr.  Rock  s foresight,  enterprise  and 
energy,  the  last  few  months  have  wit- 
nessed an  arousing  of  enthusiasm  for 
Vitagraph  product  on  the  part  of  the 
public,  a strengthening  of  the  confidence 
of  exhibitors,  and  a deepening  of  the  loy- 
alty of  all  the  field  workers  to  the  prin- 
ciples of  the  organization.” 


^henck  and  Trio  of 

Stars  Form  Combine 

(Continued  from  page  sgi) 

stars  are  known  in  the  industry,  is  soon 
to  be  made  is  borne  out  by  the  fact  that 
almost  everybody  connected  with  it  and 
the  Schenck  organization  are  now  to- 
gether in  Los  Angeles. 

Last  Wednesday,  on  the  Twentieth 
Century,  were  the  following;  Joseph  M, 
Schenck,  president,  Norma  and  Constance 
Talmadge  Productions  and  Buster  Keaton 
Productions;  Hiram  Abrams,  president. 
United  Artists  Corporation;  Robert  Fair- 
banks, brother  of  Douglas  Fairbanks,  and 
the  latter’s  representative;  Dennis  F. 
O’Brien  of  the  New  York  law  firm  of 
O’Brien,  Malevinsky  & Driscoll,  counsel 
for  Mary  Pickford;  Edward  Loew,  a Los 
Angeles  lawyer  and  counsel  for  Mr. 
Schenck. 

It  was  expected  that  immediately  after 
the  arrival  of  the  party  in  Los  Angeles 
they  would  begin  a series  of  conferences 
with  Chaplin,  Fairbanks  and  Miss  Pick- 
ford. 
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PLAIN  FOOLS? 


Motion  Picture  News,  a New  York  trade  paper 
which  sometime  ago  lulled  itself  into  a stupor  of 
self-satisfaction  by  printing  on  its  cover  the  line,  “It 
Dominates  the  Field,’’ — thereby  making  inevitable  the 
radical  change  in  its  position  in  the  field  that  has  come 
about — has  undertaken  an  attack  upon  the  HERALD 
department,  “What  The  Picture  Did  For  Me.’’ 

The  attack,  an  obvious  example  of  the  sour  grapes 
fable,  would  hardly  be  entitled  to  notice  were  it  not 
that  it  contains  a rank  insult  to  more  than  two  thou- 
sand exhibitors  in  the  United  States  and  Canada. 

The  attack,  of  course,  is  not  out  in  the  open — the 
News  does  not  play  that  kind  of  a game — but,  instead, 
it  is  incorporated  in  a letter  which  has  been  distributed 
widely  over  the  signature  of  J.  S.  Dickerson,  managing 
editor.  The  letter  contains  this  assertion: 

“Any  exhibitor  who  allows  his  name  to  be  pub- 
lished ‘boosting’  a picture  is  a plain  fool.” 

This  will  be  of  interest  to  News’  advertisers  who 
have  always  been  accustomed  to  find  the  open  and  offi- 
cial attitude  of  that  publication  as  being  one  of  great 
solicitude  for  their  welfare,  yet  in  this  private  maneuver 
they  would  seek  to  inculcate  in  the  exhibitor’s  mind 
the  idea  that  all  pictures,  good,  bad  or  indifferent, 
should  be  “knocked,”  and  to  discourage  the  principle 
that  a producer  is  entitled  to  receive  a favorable  report 
on  a good  picture.  And  this  entirely  aside  from  the 
fact  that  an  exhibitor  is  helping  every  other  exhibitor, 
and  in  turn  himself,  by  making  known  what  pictures 
are  dependable  box  office  attractions. 

It  is  perhaps  only  natural  that  the  News  should 
be  jealous  of  this  HERALD  department,  standing  as 
it  does  as  a monument  attesting  to  the  interest  that  it 
holds  and  the  service  that  it  renders  to  the  whole  indus- 
try, but  we  submit  that  however  disgruntled  they  might 
feel  about  it  they  are  over-stepping  all  proper  bounds 
when  they  characterize  the  two  thousand  contributors 
to  the  department  as  “plain  fools.”  The  seat  of  the 
bitterness  is  so  obvious  that  once  the  smart  of  the 
insult  is  forgotten  these  two  thousand  theatre  owners 
will  quickly  realize  just  who  is  entitled  to  wear  the 
cap  and  bells. 

* * * 

This  disgruntled  “poison-pen”  elsewhere  says: 

“We  challenge  any  paper  publishing  the  names  of 
exhibitors  in  connection  with  their  reports  to  produce 
any  great  number  that  are  not  widely  contradictory, 
open  to  suspicion  as  to  bias  and  untinged  by  producer 
influence.” 

True  to  form,  this  was  one  of  those  muffled-behind- 


the-hand  challenges  that  was  never  intended  to  come 
out  in  the  open.  It  is  a cheap  gesture,  not  entitled  to 
be  considered  as  a challenge  to  anybody  or  anything, 
because  the  HERALD  department  stands  out  in  the 
open,  ready  and  free  for  inspection  and  analysis  by  any- 
one at  any  time.  The  reports  are  written  by  exhibitors 
and  printed  as  they  are  written.  Let  the  News,  assert- 
ing that  they  are  biased  and  tinged  by  producer  influ- 
ence, explain  to  the  theatre  owners,  who  sign  the 
reports,  that  their  pens  are  guided  by  some  iniquitous 
spirit  hand. 

The  letter  continues  to  say  that  the  exhibitor  who 
reports  on  pictures  “is  boosting  his  film  rentals  and 
that  goes  for  the  little  man  as  well  as  the  larger  exhibi- 
tor. You  may  have  observed,  too,  that  the  big  theatre 
managers  don’t  send  in  box  office  reports  where  they 
can  be  quoted.” 

Fortunately,  the  exhibitors  of  America  need  not 
depend  upon  such  spurious  advice ; they  have  heads  of 
their  own  which  at  all  times  function  at  least  as  well 
as  the  writer  of  those  inspired  lines.  Theatre  owners 
generally  are  looking  for  good  pictures  at  fair  prices 
and  they  do  not  begrudge  a compliment  to  the  success- 
ful producer,  yet  they  are  very  much  interested  in 
avoiding  the  financial  loss  incidental  to  booking  and 
playing  the  failures  that  they  are  protected  against  by 
the  box  office  reports. 

=1:  * 

On  the  point  of  reports  from  “the  big  theatre 
managers,”  it  would  seem  that  the  News  should  have 
a sufficient  familiarity  with  the  film  business  to  know 
that  while  such  reports  from  theatres  owned  by  pro- 
ducers or  with  definite  exchange  interests  and  affilia- 
tions might  do  for  the  purposes  of  this  mysterious 
“Check-Up”  of  theirs,  they  would  not  do  for  the 
HERALD’S  report  department.  Such  reports  are  not 
solicited  or  accepted. 

As  one  editor  to  another,  we  would  offer  this 
recommendation : 

“Stop  trying  to  tear  down  a department  that  two 
thousands  exhibitors  are  contributing  their  time  and 
effort  toward  maintaining;  rather  go  to  work  and  try 
to  create  a department  that  will  stand  up  in  competi- 
tion against  the  HERALD  department. 

“And  don’t  become  so  confused  and  disgruntled  as 
to  start  calling  people  ‘names’ — especially  don’t  tell 
two  thousand  exhibitors  that  they  are  plain  fools. 

“A  few  of  these  may  be  your  subscribers  and  they 
might  feel  inclined  to  agree  with  you  on  that  one 
count.”  —MARTIN  J.  QUIGLEY. 
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Radioing  Reviews  Beneficial,  Not 
Injurious,  Says  Film  Editor 

Comly  Seeks  to  Dispel  Expressed  Fear  That  Broadcasting 
Is  Harmful  to  Motion  Picture  Industry 

{Special  to  Exhibitors  Herald) 

New  YORK,  October  28. — The  members  of  Associated  Motion  Pic- 
ture Advertisers,  Inc.,  at  their  regular  weekly  luncheon  last  Thurs- 
day, were  told  why  the  broadcasting  of  motion  picture  reviews  over 
the  radio  is  a good  thing  for  the  industry,  by  Sam  Comly,  editor  of  the 
New  York  Morning  Telegraph’s  film  department.  Comly  is  one  of  the 
picture  editors  in  New  York  who  are  broadcasting  reviews  of  current 
films,  a practice  which  had  met  with  some  objection  on  the  part  of  picture 
advertising  and  publicity  editors. 


At  a recent  meeting  of  the  A.  M.  P.  A. 

a committee  was  appointed  to  investi- 
gate and  report  on  alleged  abuses  in  the 
radio  reviewing  field.  The  committee  rec- 
ommended that  an  invitation  be  extended 
to  some  of  the  editors  radioing  reviews 
to  address  the  A.  M.  P.  A.  meeting  and 
explain  their  purpose  and  system  of 
broadcasting  reviews  and  chatty  items 
about  new  productions  and  screen  players. 

Comly  accepted  the  invitation  and  his 
speech  was  an  attempt  to  dispel  the  ex- 
pressed fears  on  the  part  of  several  film 
publicity  men  that  such  broadcasting  of 
film  reviews  and  news  might  prove  in- 
jurious to  the  industry.  He  read  letters 
from  exhibitors  commending  his  news- 
paper for  its  radio  reviews  and  cited  one 
instance  of  a complaint  being  received 
from  a Kansas  City  exhibitor  because  a 
review  of  his  current  picture  had  been 
omitted  in  the  paper’s  radio  talk. 

“The  motion  picture  is  our  bread  and 
butter,”  Comly  said,  “and  it  would  be 
folly  for  us  to  do  anything  to  injure  it. 
The  motive  behind  our  broadcasting  of 
radio  reviews  and  news  of  motion  pictures 
was  simply  our  desire  to  increase  interest 
and  attendance  at  the  theatre.  I have 
from  the  first  looked  upon  the  radio  as  a 
potential  enemy  of  motion  pictures.  With 
this  idea  in  mind  I believe  that  the  thing 
to  do  is  to  put  it  to  work  for  us.  Thus, 
in  entering  into  the  radio  reviewing  field, 
our  pi. ’-pose  has  been  to  link  the  gigantic 
radio  army  with  the  movies.” 

The  speaker  admitted  that  “destructive 
talks  on  motion  pictures”  had  been  made 
by  contemporary  reviewers  of  rival  news- 
papers over  the  radio. 

“My  idea  of  radio  reviewing  is  dis- 
tinctly different  from  those  of  reviewers 
who  are  obviously  unfriendly  to  motion 
pictures,”  he  said. 

Reading  excerpts  from  a letter  written 
by  Will  H.  Hays,  Comly  quoted  the  film 
chief  as  saying  that  “broadcasting  of 
honest  reviews  should  be  a fine  thing  for 
the  motion  picture  industry.” 

Comly  declared  that  his  newspaper  had 
completed  arrangements  under  which  its 
motion  picture  notes  and  reviews  are 
being  broadcast  by  correspondents  from 
radio  stations  in  twenty  of  the  key  cities 
of  the  country.  He  estimated  that  they 
reached  approximately  4.000,000  people. 

“To  have  this  radio  reviewing  in  the 
hands  of  those  out  of  sympathy  with  the 
motion  picture  business  would  do  incal- 
culable harm  to  it,”  said  Arthur  James, 
who  followed  Comly  with  a short  talk. 
“But  to  have  it  in  the  hands  of  those  who 
are  warmi  friends  and  supporters  of  the 
films  should  be  inconceivably  good  for 
our  industry.” 

The  speaker  was  subjected  to  a run- 
ning fire  of  questions  from  the  assembled 
publicit}''  men,  and  though  not  all  were 
wholly  in  accord  with  Comly,  as  to  the 
merits  of  the  subject,  the  general  tenor  of 


the  meeting  was  one  of  friendliness  to- 
ward the  honor  guest  and  his  apparent 
good  faith  in  the  matter  of  radio  review- 
ing. 

Other  .A.  M.  P.  A.  guests,  who  were  in- 
troduced and  spoke  at  this  meeting  were 
Randolph  Bartlett,  just  in  from  California; 
Fred  Stanley,  director  of  publicity  for  the 
First  National  Eastern  producing  units  in- 
stalled last  week  at  the  Biograph  studio; 
Jack  Jungmayer,  Los  Angeles  corre- 
spondent for  Newspaper  Enterprise  Asso- 
ciation, and  Willard  Howe,  the  new  editor 
of  The  Exhibitors  Trade  Review. 

Charles  Barrell,  A.  M.  P.  A.,  vice-presi- 
dent, presided  in  the  absence  of  President 
A.  M.  Botsford.  Introducing  barkers  for 
the  day  were  Bert  Adler  and  W.  E.  Mul- 
ligan. 

Manages  Two  Theatres 
for  Famous  in  Canada 

(Special  to  Exhibitors  Herald) 

MONTREAL,  Que.,  Oct.  28. — Impor- 
tant changes  have  been  made  in  the  or- 
ganization of  Eamous  Players  Canadian 
Corporation,  Limited,  in  the  promotion 
of  Harry  Dahn  of  Montreal  as  assistant 
to  John  Arthur,  Toronto,  music  super- 
visor of  Eamous  Players  theatres 
throughout  Canada,  and  also  to  the  man- 
agement of  two  prominent  theatres  in 
Toronto,  the  Hippodrome  and  the  Re- 
gent, wdiich  are  operated  by  Eamous 
Players.  Eor  some  time  past  the  Hip- 
podrome and  Regent  have  been  under 
the  direct  charge  of  Clarence  Robson  and 
John  Arthur,  Mr.  Robson  being  the  gen- 
eral supervisor  of  Eamous  Players  thea- 
tres in  Eastern  Canada.  Mr.  Robson’s 
duties  are  now'  lightened  and  he  will  de- 
vote his  whole  attention  to  the  general 
direction  of  all  theatres  in  Ontario  and 
Quebec. 

Eor  the  past  two  years  Harry  Dahn 
has  been  manager  of  the  Capitol  theatre 
at  Montreal,  having  gone  to  the  Eastern 
city  from  Winnipeg,  Manitoba,  where  he 
had  charge  of  Eamous  Players’  theatres. 
He  was  previously  manager  of  the  Cap- 
itol theatre  at  Regina,  Sask. 


Laemmle  Goes  to  Coast 

Carl  Laemmle,  president  of  Universal 
Pictures  Corp.,  arrived  in  Chicago  on 
Monday  and  will  remain  here  for  several 
days  to  confer  with  Manager  L.  W.  Alex- 
ander. Mr.  Laemmle  was  accompanied 
by  Edgar  Ulmer,  of  Vienna.  Mr.  Ulmer 
is  the  honor  pupil  of  Max  Reinhart  and 
is  going  to  Universal  City  to  study  pro- 
duction methods.  Max  Oberneur,  an  old 
friend  of  Mr.  Laemmle’s  also  journeyed 
to  California  from  Maupheim,  Germany, 
his  first  visit  to  America. 


Election  Gives 


Rothstein  Big 
Tieup  on  Film 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  28. — Nat.  G.  Roth- 
stein, director  of  advertising,  publicity 
and  exploitation  for  Eilm  Booking  Of- 
fices, has  another 
master  exploita- 
tion tie-up  to  his 
credit. 

Taking  advan- 
tage of  the  na- 
tion-wide interest 
in  the  coming 


Nat  Rothstein 

presidential  cam- 
paign, he  had 
erected  on  the 
island  that  lies 
between  Broad- 
way and  Seventh 
Arthur  Stebbins  avenue  and  46th 

and  47th  streets, 
a motion  picture  booth  on  stilts.  Inside 
the  booth  he  had  a projection  machine 
placed,  with  an  operator  in  charge.  At 
the  further  end  of  the  island  is  a huge 
screen  which  has  been  used  for  elec- 
tioneering purposes. 

Nightly,  and  for  four  weeks  to  come, 
starting  on  Wednesday,  October  22,  and 
including  election  eve  and  election  night, 
slides  of  the  presidential  candidates  will 
be  thrown  on  this  screen.  But  wait. 
There’s  a catch  to  this  one.  Interspersed 
with  the  slides  of  LaEollette,  and  Davis 
and  Coolidge,  will  be  scenes  from 
“Vanity’s  Price,”  and  the  first  E.  B.  O.- 
Gothic;  scenes  from  “Life’s  Greatest 
Game,”  Emory  Johnson’s  baseball  epic, 
and  scenes  from  “Broken  Laws,”  forth- 
coming E.  B.  O.  production,  starring 
Mrs.  Wallace  Reid.  The  scenes  from 
the  films  will  be  changed  daily. 

A $100,000  insurance  policy  has  been 
taken  out  by  E.  B.  O.  from  “Artie” 
Stebbins,  of  Arthur  W.  Stebbins  Com- 
pany, 1540  Broadway,  New  York,  cover- 
ing both,  the  projection  machine,  slides, 
etc.,  against  accident,  damages,  etc. 


Hill  Off  to  West  Coast 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  28. — Edwin  C.  Hill 
is  expected  to  leave  this  week  for  the 
William  Eox  West  Coast  Studios,  where 
he  will  have  an  important  position  in  the 
production  department  of  Eox  Film 
Corporation.  For  the  past  few  months, 
Mr.  Hill  has  been  in  charge  of  the  east- 
ern production  department.  He  is  well 
known  in  newspaper  circles. 


Burned  in  Theatre  Fire 

(Specwl  to  Exhibitors  Herald) 
ALTON,  Oct.  28. — Two  women  were 
slightly  burned  in  a fire  which  damaged 
the  Grand  theatre  yesterday.  The  blaze 
started  on  the  stage  during  a special  per- 
formance. 


Confer  With  John  Rock 

NEW  YORK — S.  N.  Burns,  Vitagraph  branch 
manager  at  Albany,  and  C.  W.  Anthony,  in 
charge  of  the  Buffalo  office,  were  in  New  York 
last  week  conferring  with  John  B.  Rock,  gen- 
eral manager  of  that  company. 
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Can  you  pick  out  the  author  of  “The  Exhibitor’s  Place  in  the  Sun”?  This  picture  was  taken  in  1903,  when  Sydney  S.  Cohen  was 
attending  the  New  York  University  Law  School.  He  is  second  from  the  left  in  the  rear  row.  If  you  look  closely  enough 
you  probably  will  recognize  Joe  Brandt  as  the  gentleman  seated  at  the  left. 

The  EXHIBITOR’S  PLACE 

in  the  SUN 


The  Theatre  Owner 
No  Demi-God 

IT  does  seem  as  if  most  of  the 
burdens  in  this  industry  have 
a way  of  locating  themselves 
on  the  shoulders  of  the  theatre 
owner.  Like  old  man  Atlas  car- 
rying  the  world  on  his  back,  the 
theatre  owner  bears  the  full  load' 
of  the  industry.  The  shoulders 
of  Atlas  were  those  of  a demi-god. 
while  the  shoulders  of  the  theatre 
owner  are  just  the  ordinary  hu- 
man shoulders. 

I am  not  unmindful  of  a very 
small  percentage  who  may  be  classed 
as  exceptions.  Here  and  elsewhere 
in  these  articles  I am  always  speak- 
ing of  the  95  per  cent  rather  than 
the  fortunate  5 per  cent. 

No  matter  from  what  angle  we 
survey  the  motion  picture  industry, 
no  matter  what  budget  or  estimate 
you  may  examine,  you  find  that  all 
observations  and  all  calculations  are 
based  on  the  carrying  ability  of  the 
theatre  owner.  No  wonder  the  poor 
fellow  begins  to  stagger.  The  worst 


The  Menace  of 
Wall  Street 

— is  one  of  the  subjects  discussed 
in  the  third  of  this  series  of 
interesting  articles  written  for 
“Exhibitors  Herald” — 

By 

SYDNEY  S.  COHEN 

of  it  is  that  he  cannot  pass  his  bur- 
dens on  to  anybody  else.  He  can- 
not unload  them  on  any  other  ele- 
ment in  the  industry  and,  of  course, 
he  cannot  and  dare  not  pass  them 
on  to  his  patrons.  If  the  theatre 
owner  treated  his  patrons  as  he  is 
treated  by  some  producing  and  dis- 
tributing interests,  he  would  not  last 
very  long.  Because  he  has  been 
groaning  under  such  a crushing  im- 
post, he  has  been  tempted  from  time 
to  time,  like  Samson  of  old,  to  pull 


down  the  pillars  of  the  temple.  It 
was  but  a momentary  mood  of 
despair,  but  it  was  an  unmistak- 
able symptom  of  which  the  pro- 
ducing and  distributing  interests 
might  take  an  intelligently  sym- 
pathetic notice. 

Outside  of  his  daily  pressing- 
problems,  the  care  of  his  show, 
the  supervision  of  his  employes, 
the  vigilant  control  of  his  in- 
vestment, the  theatre  owner  has 
been  compelled  to  face  sharp 
and  often  destructive  competition 
from  some  of  the  very  men  who 
sell  their  film  to  him. 

The  Shadow  of 
Wall  Street 

SPEAKING  of  burdens  which  the 
industry,  i.  e.,  the  theatre  owner 
must  carry,  I distinguished  two 
kinds : One  variety  which  is  a nec- 
essary incident  to  our  business  and 
another  one  which  is  wholly  arti- 
ficial and  unnecessary. 

Here  I am  only  concerned  with 
what  I consider  the  avoidable  bur- 
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dens.  They  arise  in  part  from  the  pro- 
motion and  financing  of  companies  in 
Wall  street  by  the  sale  of  stock  to  the 
public.  This  money  we  all  know  must 
be  paid  for  heavily,  often  extravagantly. 
Dividends  must  be  paid  as  well  as  large 
sums  for  promotion  and  financing.  In 
this  way  we  find  film  companies  who  have 
to  depend  not  alone  on  the  fair  and  rea- 
sonable profits  from  the  distribution  of 
their  pictures,  but  who  must  seize  on  the 
profits  from  exhibition  itself  besides  pro- 
duction and  distribution. 

Wall  street  is  a cold-blooded  business 
machine.  We  know  that  every  company 
that  has  gone  into  the  “street”  to  raise 
moneys  has  been  forced  to  pay  heavy 
interest  for  same.  Who  pays  the  cost  in 
the  last  analysis?  Not  the  public.  Not 
the  immediate  beneficiaries  of  these  loans. 
But  the  man  who  owns  the  theatre — he 
is  the  one  who  pays — he  alone.  It  is  ex- 
ceedingly difficult  for  a theatre  owner 
depending  on  his  own  resources  to  com- 
pete with  organizations  that  secure  their 
funds  from  the  whole  public  of  the  United 
States,  by  way  of  Wall  street  stock. 

No  matter  how  big  and  strong  an  in- 
dependent theatre  owner  may  in  his  own 
locality,  when  he  becomes  the  victim  of 
competition  from  a producer-distributor- 
exhibitor,  he  is  battling  a gigantic  com- 
petitor and  the  weapons  being  used  are 
unfair.  One  is  using  a “toy  pistol”  against 
the  other’s  “big  bertha.”  If  here  and 
there  an  independent  theatre  owner  still 
succeeds  in  defying  this  unfair,  not  to  say 
unclean  competition,  he  owes  it  solely  to 
the  lo_valty  of  his  patrons,  a loyalty  which 
he  has  won  by  years  of  honest  and  intel- 
ligent effort.  I am  happy  to  say  that 
many,  if  not  most  of  our  independent 
theatre  owners,  have  understood  how  to 
build  up  a feeling  of  friendship  between 
themselves  and  their  audiences.  They 
have  become  part  of  the  community  life. 
They  are  well  known  and  well  liked  and 
enjoy  the  confidence  of  their  neighbors. 

In  such  cases,  the  first  attack  of  mere 
volume  of  money  may  fail,  for  a time  at 
least.  When  I use  the  term  “independent” 
here,  I refer  to  those  theatre  owners  who 
are  operating  with  their  own  moneys  or 


with  that  of  their  associates  in  their  local 
zone. 

While  on  this  subject  it  might  be 
pointed  out  that  the  small  theatre  owner 
catering  to  the  neighborhood  patronage 
or  conducting  a theatre  in  a small  com- 
munity is,  to  say  the  least,  fully  as  impor- 
tant to  the  good  name  and  prestige  of  the 
industry  as  the  big  theatre  owner  is  on 
the  main  thoroughfares  of  the  great  cities. 

In  my  experience  as  president  of  the 
Motion  Picture  Theatre  Owners  of  Amer- 
ica in  the  successful  campaigns  for  the 
removal  of  the  .5  per  cent  rental  taxes, 
the  seating  tax  and  the  admission  tax  up 
to  50  cents  and  other  legislative  work  at 
Washington  and  elsewhere,  it  was  found 
that  the  so-called  ‘little  man”  was  the 
real  big  man  in  so  far  as  help  and  influ- 
ence with  the  legislators  were  concerned. 
In  nearly  every  case  he  was  personally 
and  intimately  acquainted  with  his  rep- 
resentative, called  him  by  his  first  name 
and  was  on  friendly  terms  with  him.  The 
letters  of  introduction  sent  me  by  these 
theatre  owners  to  their  legislators  were 
found  to  be  most  valuable. 

Another  point  in  this  regard  might  be 
of  interest.  Take  the  seven  first  run  the- 
atres on  Broadway,  New  York  — the 
Capitol,  Strand.  Rivoli,  Rialto,  Criterion, 
Piccadilly  and  the  Broadway.  All  of  these 
are  in  one  assembly  district,  in  one  sen- 
atorial and  the  same  congressional  dis- 
trict. The  legislators  representing  this 
district  are  more  interested  in  a little  the- 
atre owner  in  a remote  corner  of  their 
district  than  in  any  of  these  seven  big 
houses.  The  little  theatre  owner  lives 
and  votes  in  the  district,  as  do  most  of 
his  patrons,  while  on  the  other  hand  about 
per  cent  of  the  patrons  of  the  big 
houses  mentioned  come  from  all  parts  of 
the  city  or  even  from  the  neighboring 
states  of  New  Jersey,  Connecticut  and 
Pennsylvania,  and  for  that  reason  would 
not  be  considered  constituents  and  there- 
fore of  no  special  interest  to  the  legislative 
representative. 

Despite  this  situation,  I have  had  a few 
of  the  largest  theatre  owners  in  the  United 
States,  men  who  conduct  big  chains  of 
houses,  state  to  me  that  in  their  opinion 
there  were  too  many  neighborhood  the- 
atres and  too  many  houses  in  the  smaller 


communities.  They  expressed  themselves 
. to  the  effect  that  the  business  in  the  big 
downtown  theatres  would  be  very  much 
improved  if  the  local  or  neighborhood 
houses  in  their  cities  and  theatres  in  com- 
munities within  a radius  of  from  ten  to 
thirty  miles  were  closed.  To  me  this 
argument  represents  a negative  and  de- 
structive thought  and  is  a mistaken  idea. 
There  is  a great  debt  of  gratitude  due  to 
the  so-called  “small”  theatre  owners  for 
their  help  in  legislative  matters.  This 
question  should  be  considered  along  con- 
structive lines.  In  a later  installment  of 
these  articles  I am  discussing  this  matter 
more  at  length,  suggesting  an  affirmative 
and  constructive  view  of  the  situation 
that  will  be  helpful  in  my  opinion  not  only 
to  the  large  downtown  theatre  owner  but 
to  all  other  theatre  owners  and  the  in- 
dustry generally. 

* * ^ 

Hoisting  the 
Black  Flag 

And  now  I am  coming  to  the  gravest 
menace  which  theatens  the  theatre 
owners  of  this  country — the  ruthless  and 
destructive  competition  of  the  producer- 
distributor  theatre  owners  against  the  in- 
dependents. 

In  speaking  of  this  lowering  cloud  I 
want  to  say  that  in  my  judgment  it  not 
only  obscures  the  place  of  the  “exhibitor 
in  the  sun,”  but  threatens  the  well-being 
of  the  entire  industry.  In  its  ultimate  ef- 
fects a continuance  of  this  competition 
will  surely  diminish  the  interest  of  the 
public  in  the  motion  picture  entertain- 
ment. If  the  ambitious  plans  of  these 
producer-distributor-exhibitor  trinities  are 
not  checked  in  time,  it  will  mean  that  in 
the  near  future  we  will  sell  one  ticket 
where  we  are  now  selling  five. 

It  is  obviously  unfair  competition  to 
permit  a man  producing  and  distributing 
pictures  to  become  the  rival  in  business 
to  him  who  is  nothing  more  than  a the- 
atre owner,  not  at  all  interested  either 
in  production  or  in  distribution.  The 
)jrodi:cer-distributor-exhibitor,  whether  an 
individual  or  a corporation,  works  with  a 
three  horse  power  capacity  while  the  the- 
atre owner  with  no  interest  in  production 
or  distribution  works  with  one  horse 
power  capacity.  It  is  the  three-edged 
sword  against  a simple  blade.  The  over- 
whelming advantages  to  the  three-handed 
competitor  over  the  one-handed  rival  are 
too  apparent  to  need  much  elaboration. 
The  producer-distributor-exhibitor,  for 
example,  has  it  in  his  power  to  withhold 
his  product  from  his  competitors  or  offer 
it  to  them  at  prices  utterly  beyond  their 
paying  ability.  What  has  been  the  result 
in  too  many  cases  of  this  uneven  struggle? 
Through  the  pressure  brought  to  bear  on 
him  by  his  formidable  competitor,  he  has 
been  compelled  to  surrender  to  the  pro- 
ducer-distributor-exhibitor. In  some  cases, 
it  has  been  an  unconditional  surrender. 
In  other  cases,  the  terms  have  always 
been  strongly  to  the  disadvantage  of  the 
independent  theatre  owner.  We  know  he 
has  been  forced  into  a pooling  or  booking 
arrangement  to  save  at  least  part  of  his 
investment.  Thus  it  is  on  record  that 
the  producer-distributor-exhibitor  has  on 
more  than  one  occasion  absorbed  the 
property  of  the  independent  theatre  owner 
and  all  this  without  one  penny  of  invest- 
ment on  his  part.  The  absorption  or  sur- 
render, which  ever  you  wish  to  call  it, 
was  obtained  entirely  by  threats,  open  or 
covert,  and  by  that  kind  of  unfair  pres- 
sure which  may  finally  be  caught  in  the 
meshes  of  the  law. 

The  producer-distributor-exhibitor  is  as- 
sured of  a solid  foundation  for  his  theatre 
program  by  the  use  of  his  own  pictures, 
which  he  can  put  into  his  theatres  at  any 
price  he  chooses  and  which  enables  him 
to  take  full  advantage  of  the  opportunities 
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Bankruptcy  Petition  Seen  as 
Move  to  Reinstate  Selznick 

Receiver  Appointed — Myron  Selznick  and  Murray  W. 
Garsson  Listed  as  Two  of  Creditors— Coop- 
erative Working  Basis  Is  Adopted 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  October  28. — What  is  generally  believed  in  the  industry 
to  be  the  first  step  in  an  effort  to  re-instate  Lewis  J.  Selznick  at  the  head 
of  the  distributing  company  which  bears  his  name  was  made  last  week. 
An  involuntary  petition  in  bankruptcy  was  filed  in  the  United  States 
courts  against  Selznick  Distributing  Corporation,  the  petitioning  creditors 
being  Myron  Selznick,  Murray  W.  Garsson  and  Kaplan  & Barnett.  E. 
Bright  Wilson  was  appointed  receiver. 

Immediately  on  appointment  of  the  receiver  the  following  was  issued 
from  the  office  of  Root,  Clark,  Buckner  & Howland,  attorneys  for  the 
petitioning  creditors: 

Officers  and  Directors  of  Corporation  Resign 
“Judge  Winslow,  in  the  United  States  district  court  for  the  Southern 
district  of  New  York,  this  afternoon  appointed  E.  Bright  Wilson,  of  111 
Broadway,  receiver  in  bankruptcy  of  Selznick  Distributing  Corporation. 
The  filing  of  petition  was  precipitated  by  the  fact  that  all  of  the  officers 
and  directors  of  the  corporation  have  resigned,  with  the  exception  of 
Myron  Selznick,  who  is  a director  and  vice-president  of  the  corporation. 
These  resignations  made  it  imperative  to  have  a receiver  immediately 
appointed  to  take  charge  of  the  business  and  continue  it  pending  a reorgani- 
zation. 


for  early  and  extensive  advertising.  The 
cost  of  this  advertising  is  charged  up  not 
to  the  operation  of  the  theatre  but  to  the 
account  of  the  distributing  company, 
which  the  three-handed  competitor  oper- 
ates, and  is  added  to  the  cost  of  the  pic- 
tures sold  to  the  independent  theatre 
owner. 

The  theatre  owner  controlling  a pro- 
ducing and  distributing  machinery  can 
afford  to  let  his  theatre  run  at  a loss  and 
still  represent  a profit  to  the  producing 
and  distributing  branches  of  his  triune 
organization.  All  of  the  losses  entailed 
in  the  operation  of  the  theatre  are  loaded 
on  to  the  other  theatre  owners  whose 
money  thus  obtained  through  film  rental 
is  being  used  for  the  purpose  of  creating 
this  unclean  and  destructive  competition. 

I find  no  parallel  for  such  conditions 
anywhere  in  the  commercial  world.  The 
practice,  if  continued  and  extended,  must 
result  disastrously  to  the  entire  industry. 
It  is  exceedingly  difficult  for  the  inde- 
pendent theatre  owner  to  survive  this 
competition  in  the  long  run. 

* * * 

IT  is  said  that  certain  producer-dis- 
tributors on  the  one  hand  and  certain 
owners  of  chains  of  theatres  on  the  other 
hand,  have  concluded  certain  treaties  and 
understandings  between  them  as  a di- 
vision of  territory,  limitation  of  com- 
petition, etc.  Relying  on  these  more  or 
less  secret  pacts  and  agreements,  they 
fondfi'  believe  that  no  matter  what  storms 
may  shake  the  industry  they  will  weather 
them  all  and  go  on  to  new  conquests.  Pacts 
and  bargains  of  this  kind  frequently  be- 
come “mere  scraps  of  paper”  dn  the 
stress  of  circumstance  when  the  instinct 
of  self-preservation  overexerts  itself.  Just 
now  the  fear  of  a rumored  far-reaching 
amalgamation  of  certain  producer-dis- 
tributor-exhibitor interests  is  gripping  the 
minds  of  many  of  the  biggest  theatre 
owners  in  the  country.  They  have  heard 
that  one  of  the  first  objects  of  the  im- 
pending amalgamation  is  to  create  an 
artificial  scarcity  of  quality  pictures. 

We  are  now  beginning  to  hear  the 
rumblings  of  an  approaching  storm.  There 
is  talk  of  encroachments  in  violation  of 
previous  undertakings.  Big  theatre  own- 
ers who  have  heretofore  felt  themselves 
immune  from  even  the  possibility  of  in- 
voluntary absorption,  are  visited  by  in- 
givings and  forebodings.  It  begins  to 
dawn  on  them  that  what  has  been  stated 
so  often  by  myself  and  others  is,  after 
all,  uncomfortably  close  to  the  plain 
truth.  If  they  have  heretofore  been 
spared  by  the  crushing  tentacles  of  this 
combination,  irresistible  in  its  threefold 
strength,  it  was  not  because  of  their  good 
fortune  or  because  of  some  fancied  se- 
curity of  position,  but  simply  and  solely 
because  their  time  has  not  yet  come. 
There  is  good  reason  to  believe  that  some 
of  the  great  companies  in  the  producer- 
distributor-exhibitor  field  do  not  look 
upon  even  their  written  obligations  as 
particularly  sacred.  As  a matter  of  fact, 
their  so-called  benevolent  neutrality  is 
often  but  a show  and  a misnomer  for 
armed  neutrality.  They  have  at  their 
command  the  services  of  men  who  are  ex- 
perts in  the  forging  of  entering  wedges 
and  in  the  art  of  inserting  these  wedges 
where  they  serve  their  purposes  best. 

Whether  it  is  still  possible  to  save  them- 
selves and  whether  any  means  can  be 
found  to  block  effectually  the  remorseless 
advance  of  the  producer-distributor  the- 
atre owner  is  a problem  which  I intend  to 
discuss  in  a later  article  of  this  series. 


New  Universal  Manager 

WINNIPEG,  MAN.,  Oct.  28.— Fred  W.  Crosbie, 
well-known  film  salesman  and  erstwhile  exhibitor 
of  Winnipeg  and  other  cities,  has  been  ap^inted 
manager  of  the  Canadian  Universal  Filrns,  Limited, 
here,  by  Clair  Hague,  Toronto,  Canadian  general 
manager. 


"Despite  its  insolvency,  the  corporation 
and  its  subsidiaries  are  conducting  a suc- 
cessful business  and  have  on  hand  many 
valuable  contracts  for  the  distribution  of 
moving  picture  plays,  and  a very  valuable 
good  will.  It  is  expected  that  the  receiver 
will  be  able  to  work  out  a satisfactory 
arrangement  with  the  creditors,  and  that 
the  business  can  be  put  on  a paying  basis 
during  the  next  year.” 

Creditors  Convene 

Later  in  the  week,  several  meetings  of 
creditors  were  held,  these  being  divided 
into  two  groups,  one  a producers’  com- 
mittee and  the  other  a general  creditors’ 
committee.  After  conferences  of  both  of 
these  committees  with  Receiver  Wilson,  a 
wire  was  sent  out  to  all  company  man- 
agers in  the  field  advising  that  a co- 
operative working  basis  had  been  arrived 
at  and  conditions  look  favorable  for  the 
company  getting  over  its  difficulties. 

The  producers’  committee  is  headed  by 
Myron  L.  Lesser.  Other  members  are 
Felix  Feist,  Arthur  N.  Smallwood,  Wil- 
liam Rosenfeld,  Murray  W.  Garsson. 

The  general  creditors’  committee  is 
headed  by  Tom  Evans  and  is  composed 
of  Isadore  Reison,  Harry  Krulan,  Arthur 
Lee,  Edward  F.  Flammer,  Bernard  L. 
Miller  and  Henry  S.  Dottenheim. 

After  the  appointment  of  the  receiver, 
I.ewis  J.  Selznick  issued  the  following 
statement: 

“My  son,  Myron  Selznick,  was  one  of 
the  three  signers  of  the  petition  filed 
against  the  Selznick  Distributing  Corpora- 
tion in  the  United  States  district  court 
here,  as  a result  of  which  Judge  Winslow 
toda3'  appointed  Mr.  E.  Bright  Wilson  as 
receiver  of  that  corporation,  and  he 
acted  with  my  heartiest  approval. 

Cites  Motives  for  Action 

“In  March,  1923,  this  corporation  took 
over  the  several  corporations  which  I 
had  previously  conducted,  and  to  which 
I had  devoted  the  most  important  part  of 
my  life.  I had  consented  to  this  being 
done  and  to  the  installation  of  a new  man- 
agement in  the  then  belief  that  the  inter- 
ests of  everybody  concerned  would  not 
only  be  conserved,  but  advanced,  and 
that  the  enterprise  would  be  soundly  and 


efficiently  managed  and  brought  up  to  a 
point  of  great  success.  Apparently  my 
belief  was  not  justified,  and  starting  some 
time  ago  the  men  who  had  been  entrusted 
with  the  control  and  management  of  the 
corporation  began  to  devote  their  time 
and  attention  to  the  development  of  new 
plans  not  consistent  with  the  success  of 
the  Selznick  Distributing  Corporation. 

“Within  the  last  few  days  all  of  the  of- 
ficers and  directors,  with  the  exception  of 
my  son,  Myron  Selznick,  tendered  their 
resignations,  and  most  literally  deserted 
their  posts.  People  seeking  to  deal  with 
the  corporation  were  advised  by  the  of- 
ficers whom  they  saw  that  they  had  re- 
signed; claims  were  allowed  to  go  into 
litigations;  judgments  were  threatened, 
and  some,  1 believe,  were  actually  entered 
against  the  company. 

“That  the  plan  on  which  the  officers  of 
this  corporation  were  working  was  in 
conflict  with  the  best  interests  of  Selznick 
Distributing  Corporation  is  apparent 
from  the  resignations  which  they  pre- 
pared and  tendered,  in  which  they  them- 
selves stated  that  they  could  not  consist- 
ently serve  Selznick  Distributing  Corpo- 
ration and  participate  in  the  new  company 
which  they  were  proposing  to  organize 
under  the  guise  of  completing  a second 
re-organization  of  the  original  Selznick 
enterprises.  Apparently  these  trustees  of 
the  creditors  and  the  stockholders  of  the 
original  companies  were  doing  their  best 
to  make  Selznick  Distributing  Corporation 
commit  corporate  suicide. 

Praises  Receiver  Wilson 

“Under  these  circumstances  it  was 
obvious  that  a court  of  equity  must_  in- 
tervene. The  receiver,  Mr.  Wilson,  is  a 
man  of  outstanding  executive  ability,  a 
man  of  the  highest  integrity,  and  of  un- 
impeachable honor,  so  that  through  his 
administration  the  institution  can  go  for- 
ward, and  its  great  potentialities  which 
had  been  entirely  neglected,  be  rehabili- 
tated. I am  holding  myself  in  readiness 
to  aid  him  in  every  v/ay  in  which  he  may 
find  my  assistance  of  value,  as  are  the 
other  members  of  my  family,  and  it  looks 
to  me  as  though  now  everybody  can  look 
forward  to  splendid  results.” 
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Jans  Proposes  to  Sell  Pictures 
Outright  to  Exchanges 

Producer  Believes  Plan  Will  Revolutionize  Independent 
Marl^et  ''Playthings  of  Desire*'  First  Film 

{Special  to  Exhibitors  Herald) 

New  YORK,  October,  28. — A plan  of  selling  pictures  outright  to  inde- 
pendent exchanges,  thus  eliminating  any  percentage  arrangement 
and  bookkeeping  worries,  has  been  adopted  by  H.  F.  Jans,  president 
Jans  Productions,  Inc.  This  proposition,  which  Mr.  Jans  believes , will 
revolutionize  the  independent  market,  becomes  operative  with  distribution 
of  his  initial  subject,  “Playthings  of  Desire.” 


The  plan  lias  been  explained  as  follows; 

Beginning  with  "Playthings  of  De- 
sire” he  will  sell  his  procluctions  to  the 
various  independent  distributors  outright. 
There  will  be  no  percentage  arrangement 
and  once  the  purchaser  of  a Jans  picture 
has  closed  his  contracts  the  product  be- 
comes his  to  do  with  as  he  sees  fit  with- 
out any  dictation  from  the  producer,  with 
no  bookkeeping  worries  to  trouble  him 
and  no  orders  to  take  from  anyone.  In 
short,  it  is  a live  and  let  live  proposition 
if  there  ever  was  one. 

Mr.  Jans  is  a believer  in  quick  sales 
and  small  profits.  He  knows  that  the 
quicker  he  makes  a turnover  on  one  pro- 
duction the  sooner  he  can  begin  his  work 
on  the  next  picture  on  his  schedule  and 
that  is  the  plan  he  is  working  under  now 
that  he  has  resumed  production. 

* * * 

In  discussing  his  plans  Mr.  Jans  said: 
"I  have  been  in  the  business  for  over 
fifteen  years.  A great  part  of  that  time 
I have  devoted  to  a conscientious  study 
of  the  independent  exchange.  I believe 
that  the  productions  I will  make  and  the 
method  by  which  they  will  be  sold  is 
bound  to  prove  exceedingly  satisfactory. 
My  selling  plan  makes  every  buyer  of 
territory  the  absolute  owner  of  the  pic- 
ture and  after  his  contracts  are  signed 
and  the  deal  closed  he  will  have  no  one 
hanging  around  his  neck  asking  for  per- 
centage checks,  reports,  etc. 

"The  only  way  in  which  he  will  hear 
from  us  is  through  the  continued  pub- 
licity we  will  give  all  of  the  pictures  and 
our  untiring  efforts  to  aid  him  in  selling 
our  pictures  to  the  public. 

‘T  haven’t  resumed  production  on  a 
moment’s  notice.  I have  given  the  mat- 
ter many  months  of  thought  and  waited 
until  the  time  seems  ripe  to  provide  the 
independent  market  with  an  unusually 
high  quality  series  of  pictures,  with  casts 
composed  of  well  known  stars,  produced 
under  the  direction  of  the  most  capable 
directors  and  with  stories  that  stand  sec- 
ond to  none. 

‘‘From  contracts  already  closed  with 
many  of  the  biggest  independent  ex- 
changes, and  this  mind  you  before  the 
buyers  had  even  seen  a picture,  I am 
convinced  that  my  plan  is  right  and 
my  contemplated  pictures  the  sort  that 
are  needed.” 

Air.  Jans  was  closed  with  Ben  .Amster- 
dam, who  has  taken  over  the  Eastern 
Pennsylvania,  Southern  New  Jersey, 
Washington  and  West  Vu'rginia  territory; 
AI.  H.  Hoffman,  of  Renown  Pictures, 
who  will  control  the  New  York,  North- 
ern New  Jersey  and  Illinois  rights,  and 
Export  and  Import  Corporation,  which 
has  contracted  for  all  foreign  rights. 

The  first  production  to  be  made  by 
Jans  Productions,  Inc.,  is  “Playthings 
of  Desire,”  an  adaptation  of  the  novel  of 


the  same  name  by  J.  Wesley  Putnam.  It 
is  a modern  society  drama. 

Burton  King,  who  is  directing  “Play- 
things of  Desire”  at  the  Yonkers  studios, 
has  completed  a large  majority  of  the 
scenes  and  the  production,  it  is  expected, 
will  be  ready  for  early  distribution.  Mr. 
Jans,  a stickler  for  exceptionally  fine 
casts,  has  engaged  a distinguished  group 
of  illayers  to  enact  the  leading  roles. 
These  include  Estelle  Taylor,  A'lahlon 
Hamilton,  Mary  Thurman,  Edmund 
Breese,  Dagmar  Godowsky,  Lawford 
Davidson,  Walter  Miller  and  Frank 
Alontgomery. 

The  production  to  follow  “Playthings 
of  Desire”  has  not  been  definitely  set- 
tled upon  but  a decision  will  be  made  be- 
fore the  completion  of  the  initial  feature 
so  that  no  time  will  be  lost  between 
pictures. 


Exploitation  Men 
To  Aid  Exhibitors  on 
All  Type  Productions 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  28.— Universal 
Pictures  Corporation  announce  that  they 
are  inaugurating  intensive  exploitation 
campaigns  on  all  classes  of  pictures  which 
they  issue.  These  campaigns  will  be 
started  in  each  case  from  the  home  office 
and  will  extend  to  every  city,  town  and 
hamlet  playing  Universal  pictures.  Jew- 
els, Western  features,  two  reel  Jewel  ser- 
ies, two-reel  westerns  and  one  and  tw'O- 
reel  comedies  are  included  in  the  pic- 
tures to  receive  this  special  exploitation 
treatment. 

Whenever  a Universal  picture  reaches 
an  e.xhibitor  there  W’ill  be  ready  for  him 
to  use,  no  matter  what  the  size  of  the 
city  or  theatre  an  exploitation  campaign 
designed  primarily  to  swell  his  box-office 
receipts. 

.A  staff  of  seasoned  exploiteers,  heacied 
by  Jerome  Beatty,  is  prepared  to  give 
individual  attention  to  the  needs  of  every 
exhibitor  of  Universal  pictures. 

Assisting  Jerome  Beatty  at  the  home 
office  and  working  in  the  Aletropolitan 
'erritory  is  Joe  Weil,  who  put  over  “The 
Hunchback  of  Notre  Dame”  with  such 
uccess  in  Paris.  Others  on  the  staff 
and  the  territories  they  cover  are: 

A\  Feinman,  Pliiladelphia  and  Washington;  Phil 
Kahn  Boston;  Jack  Edwards.  Chicago;  Jack  Hays. 
Pittsburgh;  Charles  Lowenberg  Cincinnati;  Irvin 
Zeltner.  Buffalo  and  Albany;  Robert  Garv,  Kan- 
sas City;  Maurice  Davis.  St.  Louis;  Jack  Meredith. 
Dallas,  Oklahoma  City,  El  Paso  and  .New  Orleans; 
Arthur  Janisch,  Salt  Lake  City,  Denver  and  Butte; 
W.  R.  McCormick,  Indianapolis;  A.  I..  Burke.  De- 
troit; Andrew  Sharick  Cleveland;  Mrs.  .Ann  Mc- 
Murdy.  Milwaukee;  Robert  Bender,  Seattle  and 
Portland;  Roland  McCurdy,  Los  Angeles;  Ben 
Fitchel,  San  Francisco;  IL  S.  Warde,  ^ Des 
Moines,  Omaha  and  Sioux  Falls;  M.  H.  Wilkes, 
Toronto  and  Montreal ; T.  W.  Croshie,  Winnipeg, 
Calgary,  Vancouver  and  St.  John. 


Zukor  Host  to 
Sales  Managers 
During  Meeting 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  28. — After  a series 
of  business  sessions  lasting  nearly  all  of 
last  week  at  the  Pennsylvania  hotel,  the 
Paramount  district  and  sales  managers’ 
convention  moved  almost  in  toto  to 
Adolph  Zukor’s  country  home  for  a 
week-end  holiday. 

The  advent  was  made  on  Friday  after- 
noon, almost  every  attendant  at  the  con- 
vention going  out  to  Mr.  Zukor’s  farm, 
Mountain  View,  Rockland  County,  N.  Y., 
where  elaborate  preparations  had  been 
made  for  their  entertainment. 

Those  in  attendance  at  the  house  party 
were : 

S.  R.  Kent,  G.  W.  Weeks,  H.  G.  Ballance^ 
J.  1).  Clark,  M.  A.  Shauer,  G.  MT  Spidell,  G.  J. 
Frawley,  C.  Saunders,  C.  E.  McCarthy,  A.  M. 
Botsford,  M.  H.  Lewis,  A.  Zukor,  E.  J.  Zukor,  E. 
E.  Shauer,  B.  Stiles,  D.  Blumenthal,  A.  O.  Dillen- 
beck,  J.  A.  Seidelman,  H.  Reichenbach,  H.  B. 
Franklin,  R.  W.  Saunders,  E.  J.  Ludvigh,  F. 
Meyer,  E.  King,  H.  Reisenfeld,  F.  Zahn,  R.  Kohn,. 
J.  L.  Lasky,  W.  Wagner. 

W.  R.  Fraser,  J.  Ragland,  G.  Thomson,  J.  D. 
Williams.  H.  Salsbury,  J.  Lazarus,  T.  Young, 
O.  R.  Geyer,  N.  Nathanson,  A.  Cohen,  G.  J. 
Schaefer,  J.  D.  Powers,  William  Erbb,  J.  Hum- 
meli,  J.  J.  Unger.  M.  Kusell,  J.  H.  MacIntyre, 
W.  E.  Smith,  P.  A.  Bloch,  H.  Hunter,  F. 
Meyers,  F.  F.  Creswell,  D.  Prince,  H.  F.  Wilkes', 
H.  Owen,  S.  Chesnutt,  H.  A.  Ross,  O.  Bolle,  M. 
W.  Kempner,  J.  E.  Fontaine,  C.  M.  Reagan,  C. 
C.  Wallace,  N.  F.  Agnew,  O.  J.  Wooden,  M.  M. 
Hirsch,  M.  A.  Milligan,  M.  H.  Greenwald,  H.  W. 
Dodge. 

\\L  F.  DeFrenne,  R.  C.  LiBeau.  B.  Blotcky, 
II,  1.  Krause,  L.  Marcus,  H.  W.  Braly,  M.  S.. 
Wilson,  H.  Wobber,  T.  Bailey,  C.  N.  Peacock, 
G.  P.  Endert,  H.  N.  East,  A.  W.  Nicolls,  J. 
Raper,  R.  F.  Crawford,  C.  F,  Rose,  A.  B.  Leak, 
A.  H.  Cole,  L.  Edelman,  A.  Beyan,  J.  A.  Davis, 
E.  Moss,  A.  Reeve,  H.  F.  Neil,  H.  G.  Rose- 
baum,  J.  B.  Dugger,  R.  E.  Heffner,  C.  E.  Pep- 
piatt,  G.  M.  Blackburn,  P.  Reisman,  W.  A. 
Bach,  E.  English,  P.  J.  Hogan,  G.  A.  Smith, 
W.  Kelly,  W.  Hanscher,  M.  R.  Clark. 

Film  Board  of  Albany 
Changes  Meeting  Date 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Oct.  28.— The  Al- 
bany Film  Board  of  Trade  is  extremely 
active  at  the  present  time.  It  is  now 
meeting  on  Friday  afternoons  at  1 o’clock, 
instead  of  on  Mondays,  it  having  been 
found  that  the  latter  day  is  not  convenient 
for  either  the  exhibitor  or  the  exchange 
manager.  At  last  week’s  meeting  the 
arbitration  committee  of  the  Board 
awarded  damages  to  the  extent  of  .$135  to 
the  Park  theatre  in  Hudson,  N.  Y.,  due 
to  a local  film  exchange  missing  train 
connections  with  film  consigned  to  the 
theatre  and  leaving  the  house  in  darkness. 

Samuel  Suckno  and  Abe  Stone,  two 
well  known  Albany  exhibitors,  were  be- 
fore the  arbitration  committee  last  week, 
attempting  to  iron  out  their  differences 
which  had  been  brought  about  through 
the  purchase  by  Mr.  Stone  of  the  Dela- 
ware and  Arbor  Hill  theatres  from  Mr. 
Suckno.  After  hearing  both  sides  of  the 
case,  the  Board  deadlocked  with  a vote 
of  3 and  3 and  now  the  seventh  arbitrator 
is  to  be  chosen  from  someone  not  con- 
nected in  any  way  with  the  business. 


Dwan  to  Visit  Europe 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  28. — Alan  Dwan 
is  going  to  Paris  the  latter  part  of  this 
month  for  a rest  and  incidentally  to 
film  exterior  scenes  for  “Coast  of  Folly,” 
which  will  be  Gloria  Swanson’s  next  pic- 
ture, which  he  will  direct.  Dwan  is  now 
cutting  “Argentine  Love”  with  Bebe 
Daniels  and  Richard  Cortez. 
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B.  O.  Reports  Make  Sabatini 
Logical  Zukor  Award  Winner 


Wright  Ranks  Second 
as  Exhibitor  Favorite 

Stories  by  Rex  Beach,  Zane  Grey  and  Montague 
Glass  Are  Box  Office  Successes 

By  WILLIAM  R.  WEAVER 

Rafael  Sabatini,  author  of  “Scaramouche,”  “The  Sea  Hawk”  and 
“Captain  Blood,”  is  logical  winner  of  the  Adolph  Zukor  $10,000  award  for 
the  best  motion  picture  story  of  the  1923-24  season.  “Scaramouche”  is 
the  picture  entitling  him  to  this  credit.  Mr.  Zukor’s  award,  it  will  be  re- 
called, is  to  be  made  by  a committee  of  the  Authors’  League  of  America 
at  Christmas  time  this  year. 

Presents  Evidence  From  “Box  Office  Record” 

Exhibitors  Hekai.d,  re([ueste(l  to  assist  the  committee  in  determining 
the  winner,  herewith  presents  the  evidence  of  the  Box  Office  Record. 
Authors  of  the  live  best  motion  picture  stories  eligible  for  consideration 
under  the  terms  of  the  award,  together  with  the  titles  of  the  pictures  and 
the  Box  Office  Record  of  them,  are  given. 


RAFAEL  SABATINI 


Reports  Attest 
SabatinV s Right 
to  Zukor  Award 

"Box  Office  Record''  ezndence  proving  Rafael 
Sabatin-i,  Harold  Bell  Wright,  Rex  Beach,  Zane 
Grey  and  Montague  Glass  in  that  order  authors 
of  the  five  best  motioji  picture  stories  eligible  for 
consideration  in  deciding  the  Adolph  Zukor  $io,ooo 
award,  reprinted  from  the  March  and  September 
ig24  issues,  follows: 

SCARAMOUCHE,  MG,  Ramon  Novaro.  Alice 
Terry,  Lewis'  Stone,  Lloyd  Ingraham,  Julia 
Swayne  Gordon,  George  Seigmann,  10.  With- 
out question,  this  picture  is  a classic,  but  paid 
too  much  money  for  it.  In  fact,  played  this 
as  a benefit  (for  the  exchange  at  least).  After 
all  was  said  and  done,  and  the  singing  over, 
we  figured  up  $5.65  in  the  hole.  After  we 
play  “The  White  Sister,”  which  was  sold  to 
us  on  the  same  basis,  we  are  done  with  the 
high-priced  super-specials.  In  other  words,  it 
“can’t  be  did”  in  a small  town.  Nothing  what- 
ever against  the  picture,  as  I saw  it  in  New 
York  last  winter  and  Okayed  it  then  and 
there,  but  paid  too  much  money  for  it.  Eleven 
reels.  (Casino,  Antwerp,  N.  Y.)  This  is  a 

swell  picture,  but  had  no  drawing  power  in 
our  direction.  I believe  this  is  the  best  French 
revolutionary  picture  ever  produced.  It  has 
plenty  of  action  and  a romantic  theme  which  is 
very  pleasing.  The  only  drawback  is’  that  it  is 
too  long.  (Suburban,  Omaha,  Neb.)  Good 
costume  picture,  but  did  not  draw  any  busi- 
ness. Lost  money.  Rental  too  high  for  a 
picture  of  this  type.  (Spicer,  Akron,  Ohio.) 
A splendid  costume  picture,  well  acted  and 
directed,  but  a complete  box  office  flop.  Ten 
reels.  (Queen,  Tyler,  Texas.)  Don't  get  all 
bet  up  over  this  picture  and  let  your  sales- 
man hook  you  for  a fancy  price.  It  is  a 

mighty  good  picture,  but  is  a long,  long,  long 
ways  from  the  wonderful  special  that  Metro 
would  make  you  think.  Of  course,  you  will 
expect  to  pay  a lot  more  than  a program 
price  but,  as’  I said  before,  don’t  get  all  het 
up.  (Opera  House,  Montour  Falls,  N.  Y.) 
Wonderful  production  of  the  French  revolu- 
tion. Patrons  well  pleased,  business  good,  but 
not  as  expected.  Ten  reels.  (Newberry,  Chi- 
cago, HI.)  Some  picture.  Navarro  certainly 
copped  Valentino’s  crown  in  this  picture.  Did 
a fair  business,  due  to  the  fact  it  was  a little 
too  heavy  for  our  audience.  Ten  reels.  (Park 
Buffalo,  N.  Y.)  Very  good  picture.  Well 
liked.  (Emblem,  Buffalo,  N.  Y.)  Don’t  pay 
very  much  money  for  this.  Another  one  of 
those  exchange  promises'  gone  wrong.  If  small 
town  exhibitors  would  refuse  to  buy  these  big 
(Concluded  on  page  40) 


Rafael  Sabatini  ranks  first  with  “Scara- 
niouche,”  a Metro-Goldwyn  production 
directed  by  Rex  Ingram. 

Harold  Bell  Wright’s  “When  a Man’s 
a Man,”  directed  Iry  Edward  F.  Cline  for 
First  National,  entitles  him  to  second 
place. 

Rex  Beach  is  third  with  “The  Spoilers,” 
directed  by  Lambert  Hillyer  and  dis- 
tributed by  Metro-Goldwyn. 

Zane  Grey’s  “The  Heritage  of  the 
Desert,”  directed  1iy  Irvin  Willat  for 
Famous  Players-Laskr^  gives  him  fourth 
position. 

Montague  Glass  ranks  fifth  with 
“Potash  and  Perlmuttcr,”  a First  Na- 
tional attraction  directed  by  Clarence 
Badger. 

Conditions  of  Award 

As  announced  in  the  trade  and  lay 
press  some  months  ago,  the  president  of 
Famous  Players-Lasky  Corporation  has 
authorized  the  Author’s  League  of  Am- 
erica to  award  a cash  prize  of  $10,000 
“to  the  author,  either  American  or  for- 
eign, whose  story  or  play  makes  the  best 
picture  to  be  produced  upon  the  screen 
and  publicly  exhibited  in  a theatre  during 
the  year  beginning  September  1,  1923.” 
A like  amount  is  to  be  awarded  annually 
thereafter. 

Conditions  governing  the  award  are 
stated  as  follows: 

First:  The  term  “author”  shall  apply 
to  the  person  or  persons  so  designated  in 
the  main  title  of  the  positive  print  of  the 
motion  pictcre  production. 

Second:  The  author  must  have  been 
alive  when  the  filming  of  the  story  was 
begun. 

Third:  The  production  must  have  been 
made  by  an  American  company. 

Fourth:  The  committee  of  award,  in 
judging  exhibited  films,  will  consider  the 
effectiveness  of  the  pictures  as  public  enter- 
tainment. 

The  fourth  condition,  establishing  a 
definite  basis  for  comparative  evaluation 
and  circumventing  possil)ilit.v  of  a decision 
by  literary  or  other  intangible  standards, 
reduces  to  almost  mathematical  simplicity 
the  matter  of  selecting  the  winner  by 
reference  to  the  Box  Ofitce  Recoki)  an  1 
the  “What  the  Picture  Did  For  Me”  de- 
partment of  the  Her.\li).  The  first,  se"- 
ond  and  third  conditions  serve  merely  to 
narrow  the  field  of  selection,  eliminating 
from  consideration  “The  Covered  Wagon,” 


“Beau  Brummel”  and  other  outstanding 
lirodnctions  currently  in  wide  circulation. 

“B.  O.  R.”  Supplies  Data 

The  Box  Cffu  E Record  evidence,  pre- 
sented in  full  in  adjoining  columns,  sup- 
plies  the  information  required  by  this 
fourth  condition.  It  tells,  as  it  is  told 
nowhere  else  in  print,  “the  effectiveness 
of  the  pictures  as  public  entertainment,” 
employing  the  unmistakable  language  of 
dollars  and  cents.  Upon  no  other  basis 
could  the  Zukor  award  be  made  accurately 
and  justly.  Upon  this  basis,  “Scara- 
mouche” is  tlie  l^est  motion  picture  story 
eligible  for  consideration. 

“Scaramouclie,”  a so-called  costume  pic- 
ture, is  a lietter  story  than  “When  a 
Man’s  a Man”  Ijecause  it  scored  at  least 
equal  satisfaction  under  tliat  handicap  plus 
the  handicaps  of  a poor  title,  a general 
casting  and  a featured  directorship. 
“Scaramotiche”  won  on  merit  against 
odds.  It  is  a greater  picture  than  you 
will  know  until  you  read  its  record. 

“When  a Man’s  a Man”  is  a great 
American  story.  Its  record  is  uniformly 
favorable.  It  not  only  pleased — and 
drew — it  bred  enthusiasm.  The  public 
wanted  it,  welcomed  it,  applauded  it.  Its 
record  gives  it  second  place  without  con- 
test. 

“The  Spoilers,”  like  “Scaramouche,’’ 
succeeded  against  odds.  It  was  a re- 
make of  a story  about  which  had  become 
enwrapped  the  glaze  of  tradition.  Years 
had  eradicated  the  crudities  of  the  Selig 
“Spoilers”  and  fond  memory  of  a picture 
rated  scarcely  less  high  than  “The  Birth 
of  a Nation”  was  against  the  new  ver- 
sion from  the  start.  In  the  face  of  this 
circumstance,  the  new  “Spoilers”  proved 
one  of  the  most  effective  picture  enter- 
tainments of  the  year. 

Picture  Makes  History 

“The  Heritage  of  the  Desert,”  like 
“When  a Man’s  a Man,”  struck  the  bulls- 
eye  of  fiction  interest.  There  are  no  bad 
words  for  it  among  the  thousands  written 
in  the  Box  Office  Record  and  subsequent 
issues  of  the  Herald.  Published  inaus- 
piciously,  it  has  built  up  a history  such 
as  is  written  for  few  motion  pictures. 

“Potash  and  Perlmutter”  is  one  of  the 
year’s  surprises.  Its  title  was  respected 
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for  its  box  office  value  and  few  gave  deep 
thought  to  the  story  content  of  it.  Then 
it  was  screened  in  the  theatres  and  the 
public  stormed  them  to  see  it,  approving 
it  and  departing  to  send  friends.  Alex- 
ander Carr  and  Barney  Bernard  did  not  look 
like  the  magazine  illustrations  of  the  innum- 
erable “Potash  and  Perlmutter”  stories  that 
that  had  gone  before,  nor  like  the  mental 
Potashes  and  Perlmutters  created  by 

readers  who  now  became  viewers,  but  the 
stor}'  was  the  “Potash  and  Perlmutter” 

demanded.  The  picture’s  record  is  a 
study  in  itself. 

Thus  the  mainly  monetary  rating  of  the 
year’s  five  best  stories,  and  like  all  re- 
liable monetary  ratings,  this  one  admits 

of  proof.  While  few  persons  asked  to 
name  the  five  best  stories  of  the  period 
under  the  conditions  would  name  the  five 
here  given,  no  person  asked  to  name  the 
best  living  authors  would  fail  to  give 
Sabatini,  Wright,  Beach,  Grey  and  Glass 
places  near  the  top  of  the  list. 

Reports  Attest 
SabatinVs  Right 
to  Zukor  Award 

{Concluded  from  page  39) 

pictures  and  play  them  on  a percentage  basis, 
one  wouldn’t  fear  meeting  your  banker  for 
failure  to  meet  loans  past  due.  (Star,  Ft. 
Lupton,  Colo.)  Beautiful  love  story,  gor- 
geous gow’ns  and  wonderful  settings.  Com- 
pelled to  play  it  at  $1.10  and  price  licked  us. 
Hundreds  came  to  box  office,  saw  the  price, 
and  walked  away.  Those  who  came  in  were 
very  well  pleased.  (Liberty,  Long  Beach, 
Cal.)  This  is  a massive  production,  wonder- 
fully staged,  directed  and  acted.  All  that  you 
could  wish  for  in  a picture  of  this  kind,  which 
is  of  the  French  revolution  with  good  comedy 
touches  in  places.  Film  rental  high.  I failed 
to  make  profit.  Ten  reels.  (Liberty,  Flor- 
ence, Colo.)  Played  this  to  83  cents  top  for 
three  days  and  went  over  very  good.  Played 
percentage.  Patrons  well  pleased.  (New  Vic- 
tory, Oxnard,  Cal.)  A fine  picture,  but  didn’t 
get  the  business.  More  evidence  the  public 
doesn’t  want  costume  stuff,  no  matter  how 
good  it  is.  Increased  prices  didn’t  keep  the 
engagement.  Seven-day  run  with  heavy  ad- 
vertising and  elaborate  presentations.  (State, 
New  Bedford,  Mass.)  Best  picture  of  its  kind 
ever  produced.  Should  be  played  in  every 
theatre  to  give  the  small  town  people  a chance 
to  see  a real  picture.  (Hub,  Gaylord.  Minn.) 
Paid  too  much  money  for  this.  Did  fair  busi- 
ness for  three  days  at  20-50c.  The  better  ele- 
ment pleased.  Admission  too  high  for  small 
town.  Would  be  a good  show  at  10-35c.  Ex- 
change got  the  money.  Ten  reels.  (Princess. 
Chilton,  Wis.)  Despite  long  Cleveland  run 
and  nearby  showing  at  high  prices,  this  picture 
flopped  miserably  at  the  box  office  after  ex- 
tensive advertising.  Did  not  do  any  ways  near 
the  business’  that  “St.  Elmo”  did  the  previous 
week.  (Lonet,  Wellington,  O.)  This  picture 
went  over  big  to  big  business  at  advanced 
prices.  Ten  reels.  (Crystal,  Tombstone,  Ariz.) 
Second  run  at  regular  prices.  Did  better  busi- 
ness in  comparison  than  first  run  at  advanced 
prices.  There  is  no  question  about  the  quality 
of  this  picture  except  that  it  is'  “costume 
stuff.”  Box  office  receipts  satisfactory  in  four- 
day  engagement.  (Capitol,  New  Bedford, 
Mass.) 

WHEN  A MAN’S  A MAN.  FN.  John  Bowers, 
Marguerite  De  LaMotte,  Robert  Fraser,  George 
Hackathorne,  Arthur  Hoyt,  7.  Here  is  another 
one  that  drew  and  pleased  them.  My  patrons 
were  all  enthusiastic  and  told  me  so.  A 
picture  made  to  order  for  this  section  of  the 
country.  Seven  reels.  (Cosmo,  Winner,  S. 

Dak).  One  of  the  kind  that  makes  a fellow 
smile  after  showing  it.  Had  a couple  of  dimes 
to  rattle.  Did  not  break  any  records  with 
us,  but  held  up  good  for  three  days  at  20  and 
35  cents.  Seven  reels.  (Grand,  Princeton, 
Mo.)  This  is  one  of  the  good  ones.  Pleased 
them  all  and  did  more  business  than  any  other 
in  a year.  Buy  it  right,  advertise  it,  and  get 
them  in.  It  will  do  the  rest.  (Community, 
Mound  Valley,  Kan.)  Greatest  picture  of  its 
kind  ever  shown  here.  Made  some  money  on 
it.  Two  days  run  to  good  attendance.  Seven 
reels.  (Gem,  Spur,  Texas'.)  Played  on  a 
Sunday  and  Monday  to  full  house  and  pleased 
one  hundred  per  cent  at  advanced  prices.  Sold 
right,  consequently  everyone  was  well  pleased. 
Hardly  necessary  to  say  this  is  a First  ^Na- 
tional production.  (Lyric,  Chappell,  Neb.) 
Pleased  100  per  cent.  Had  a good  crowd  on 
account  of  popularity  of  book.  Book  this  one 
and  you  and  your  patrons  will  be  glad.  (Cal- 
houn, Calhoun,  Mo.)  This  is  just  about  one 


of  the  best  pictures*  for  entertainment,  pho- 
tography and  everything  of  any  outdoors  pic- 
ture I ever  ran.  Has  “The  Virginian”  beat 
so  bad  there  is  no  comparison.  About  four 

times  as  good  as  “Pioneer  Trails.”  Just  buy 
it  and  promise  one  of  the  best  outdoor  pic- 
tures ever.  It  will  suit  the  lowbrow,  the  high- 
brow, the  boys  and  girls,  grandma  and  grand- 
pa and  all.  Business  fair  two  days'.  Two 
days  to  run  yet.  Opposition — rain  and  stock 
company  in  tent,  and  just  ran  our  carnival 
last  week.  Films  good.  (Victory,  Union  City. 
Ind.)  The  praise  of  my  patrons  for  Wright’s 
books  cannot  be  expressed  by  me  as  an  ex- 
hibitor only  through  the  box  office,  which  de- 
termined this  a big  attraction.  Mr.  Cline's 

work  also  determines  a great  epoch  in  film 

history.  Every  angle  and  detail  carried  out 
like  that  of  the  book.  The  work  of  Patches 
(John  Bowers)  is  wonderful,  also  that  of  Miss 
LaMotte  and  the  rest  of  the  cast,  which  is  un- 
surpassed by  the  ability  of  any  star,  while 
we  have  lots  of  them,  are  excellent.  My  own 
desire  as  an  exhibitor  is  that  we  get  _more 
pictures  for  the  public,  especially  the  young, 
where  the  strong  point  of  s’tick-to-it-iveness  is 
so  completely  expressed  as  in  this  great  pic- 
ture. The  generation  of  today  determine  too 

easily  the  wages  they  shall  pay  in  life,  in 
other  words  they  pick  the  life  of  the  least  re- 
sistance and  not  enough  earnestness  to  see 
or  even  think  of  what  is  ahead  of  them.  Patches 
soon  learned  that  wealth  was’  not  the  thing  to 
win  the  love  of  a sweet  girl  with  and  left  it 
behind  and  went  West  where  real  men  live  and 

soon  found  out  what  life  really  was  to  those 

on  the  ranches,  where  you  have  to  be  a man  to 
live.  I wish  we  had  more  of  these  pictures 
for  the  young  and  I am  sure  we  would  have 
a better  class  of  men  and  women  in  later 
years.  (Gem,  Spur,  Texas.)  A crackerjack 
as  a box  office  picture  and  will  please  close  to 
100  per  cent.  First  National  has  made  a real 
special  and  a money  getter.  Buy  it  and  boost 
it.  Seven  reels.  (Cozy,  Tyndall,  S.  D.)  A 

good  bet.  Step  on  it.  Failed  to  come  out 

on  it,  due  to  small  pox  scare,  but  pulled  much 
better  than  expectations.  All  conditions  being 
equal,  it  will  cause  many  an  S.  R.  O.  sign  to 
be  dusted  off.  Book  it.  Good  print.  (K.  P.. 
Pittsfield,  111.)  This  story  is  by  Harold  Bell 
Wright,  who  once  produced  a picture  called 
“The  Eyes  of  the  World,”  which  was  a hunk 
of  cheese.  This  picture  demonstrates  what 
can  be  done  by  a director  who  knows*  some- 
thing about  making  pictures.  John  Bowers 
is  the  hero  in  this*  production  and  Marguerite 
de  LaMotte  is  the  heroine  and  is  much  more 
appealing  than  another  actress  of  a very  similar 
name.  This  picture  made  us  money.  (Subur- 
ban, Omaha,  Neb.)  A high  class  Western. 
Sustains  interest  throughoifi  entire  picture. 
Pleased  practically  100  per  cent.  A very 
good  picture.  Seven  reels.  (Lyric,  The  Pas. 
Manitoba,  Canada.)  One  of  the  best  pictures 
we  have  shown  and  drew  good  house  three 
nights.  Follows  the  book  well  and  gave  sat- 
isfaction. Made  good  money  on  this  one. 
Print  in  good  condition.  Go  the  limit  on  this 
one.  Seven  reels.  (Twilight,  Greenburg,  Kan.) 
Story  follows  the  book.  Pleased  about  50  per 
cent.  Just  a little  better  than  the  average 
Western.  Not  enough  real  action.  It’s  not  a 
bad  picture,  but  don’t  think  you  are  buying 
a special  by  any  means.  Eight  reels.  (Laurie, 
Hull,  P.  Que.,  Can.)  This  is  what  I call_  an 
A-1  picture  from  every  angle.  It  has  action, 
suspense,  thrills  and  pathos,  which  will  please 
every  one  from  low  brows  to  high  brows,  and 
also  children.  I think  I am  safe  to  say  it 
pleased  99  per  cent.  Seven  reels.  (Majestic, 
Mauston,  Wis.)  Excellent,  but  not  a powerful 
drama  in  any  sense.  Has  no  big  punches  and 
would  class  it  as  only  slightly^  better  than 
most  Westerns.  However,  the  picture  follows 
the  book — the  acting  is  very  good.  It  has 
comedy  enough  to  make  a well  balanced  pic- 
ture and  it  will  please,  both  the  ladies  and 
men.  Boost  it,  but  don’t  charge  too  much.  I 
hit  two  days  of  rain  and  business  was  very 
poor.  (Castalia,  Castalia,  Iowa.)  Seems  to 
have  the  pulling  power  on  account  of  the  book. 
Did  not  do  much  advertising.  Played  to  record 
business  on  Saturday.  Seemed  to  please. 
Seven  reels.  (Strand,  Grinnell,  Iowa.)  A 
100  per  cent  picture  and  a real,  for-sure,  box 
office  attraction.  Book  it  and  you  are  sitting 
pretty.  (Rivoli,  Clinton,  Ind.) 

SPOILERS,  THE,  GC.  Milton  Sills,  Noah 
Beery,  Anna  Q.  Nilsson.  8.  Goldwyn  is 
sure  delivering  the  goods.  Business  good  on 
this  one.  (Rainbow.  St.  Paris,  Ohio.)  Fell 
flat,  two  days.  Eight  reels.  (Emblem.  Buf- 
falo, N.  Y.)  One  of  the  biggest  drawing 
cards  have  ever  used.  Pleased  100  per  cent. 
(Princess,  Hettick,  111.)  Better  than  the  old 
one  in  many  ways,  but  regular  patrons  still 
respect  the  older  picture.  Pleased  all.  (Lyric, 
Morrison,  111.)  Splendid,  Alaska  picture. 
Holds  interest  throughout.  Rex  Beach  a 
master  story  teller.  The  battle  between  Milton 
Sills  and  Noah  Beery  is  the  greatest  since 
Gen.  (jrant  took  Richmond.  (Palace,  Ash- 
land, Ohio.)  A wonderful  picture  and  pleased 
all.  The  fight  beats  the  old  one  all  hollow. 
A real  picture.  However,  price  so  high  it 
cost  me  money  to  see  it.  With  the  present 
prices  on  these  big  specials  it  is  cheaper  for  me 
to  take  my  wife  and  go  to  Chicago,  Des 
Moines  and  Omaha  to  S’ee  them  than  it  is  to 
play  them.  (Grand,  Anamosa,  Iowa.)  Our 
patrons  ate  this  up.  Good  business  for  three 
day  run.  (Capitol,  New  Bedford,  Mass.)  A 
real  rough  and  ready  picture  with  an  honest- 


to-gooduess  all  star  cast.  Drew  a large  pat- 
ronage. Good  direction  and  an  interesting 
story.  Admission  twenty-two  cents*.  (Cali- 
fornia, Chicago,  HI.)  Be  careful  on  this  one. 
I shouted  loud  and  clear  that  this  was  a new 
Spoilers  but  they  failed  to  line  up  at  the  box 
office.  Will  say  it  is  a real  picture.  If  you 
can  buy  it  right,  it’s  worth  running.  (Per- 

shing, Kansas  City,  Mo.)  Played  six  days  to 
only  a fair  business'.  Four  days  would  have 
been  plenty.  Too  many  saw  the  first  issue, 

which  I repeated  two  seasons  ago.  Don’t  pay 
too  much  for  it.  (Strand,  Easton,  Pa.)  “The 
Spoilers”  will  still  draw  good  business  and  this 
will  please  90  per  cent,  although  we  still  have 
to  hand  it  to  Col.  Selig’s*  old  one.  Would 
say  the  fight  is  very  much  of  a rough  house. 
Some  fight.  (Temple,  Viroqua,  Wis.)  The 
stars  in  this  picture  assure  you  of  a fine  picture, 
which  it  is.  Did  good  business.  Everybody 

satisfied.  This  story  and  cast  should  go  over 
in  any  town.  (Patricia,  Powell  River,  B.  C., 
Can.)  This  picture  not  as  good  as  the  old 
Selig  production  but  pleased  the  majority  and 
played  to  fair  business  for  two  days.  (Royal, 
Ashland,  Wis.)  A positive  knockout.  Brought 
out  the  better  class  and  pleased  them  and  they 
said  so.  (Strand,  Dryden,  Ont.,  Can.)  Very 

good  picture.  Better,  I think,  than  the  old 
one,-  but  did  not  draw  as  I expected  it  would. 
(Majestic,  Mauston,  Wis.)  One  of  the  best 
box  office  bets  of  the  season.  The  whole  town 
talked  about  the  fight  in  the  last  reel.  Should 
go  over  with  any  class  of  patronage.  Good 
for  any  class  house  in  any  locality.  (Belle- 
vue, Niagara  Falls,  N.  Y.) 

HERITAGE  OF  THE  DESERT,  THE,  FP, 
Bebe  Daniels',  Ernest  Torrence,  Noah  Beery, 
Lloyd  Hughes,  5,741.  This  was  a very  good 
Western  in  logical  development  of  story  and 
excellent  in  photography.  Had  some  very 
flattering  comments  on  it,  despite  the  fact  that 
Bebe  Daniels  is  not  considered  a star  here. 
Brought  fair  attendance.  Six  reels.  (Royal, 
Reading.  Pa.)  A real  production,  and  sure  fire 
at  the  box  office.  Everyone  pleased,  including 
the  operator,  who  is  a hard  bird  to  please. 
Good  print.  (K.  P.,  Pittsfield,  111.)  Some  told 
us  this  is*  the  best  Western  picture  they  ever 
saw,  which  was  not  displeasing  to  us,  and  was 
the  same  as  strewing  roses  in  our  path.  Busi- 
ness was  above  par  for  this  time  of  year.  Why 
say  more?  (Suburban,  Omaha,  Neb.)  Fellow 
exhibitors,  here  is*  a good  clean  Zane  Grey  story, 
better  than  the  usual  Grey  stories.  A safe 
bet  to  book  this.  Scenery  good.  Photog- 
raphy good.  Picture  excellent.  Pleased  all. 
Seven  reels.  (Paramount,  Elizabeth,  La.)  An 
exceptionally  good  picture  that  followed  the 
book  and  drew  well  on  author’s  name.  Six 
reels'.  (Kozy,  Eureka,  111.)  With  one  exception, 
“The  (Covered  Wagon,”  we  think  this  the  best 
Western  ever  produced.  They  applauded  and 
that  means  something  in  this  “holy  city.”  Six 
reels.  (Palace,  Ashland,  Ohio.)  Excellent 
Western  picture  with  good  photography  and 
direction.  Capable  cast.  Business  average. 
(Richelieu,  Bedford,  Pa.)  Good  picture.  Took 
well.  (Onehda,  Hemlock,  N.  Y.)  A beauti- 
ful picture.  Has  some  colored  scenes  which 

are  splendid.  My  people  like  Zane  Grey’s 
stories.  Any  theatre  can  put  this  over,  as  it 

will  stand  all  the  boosting  you  can  do.  Seven 

reels.  (King’s  Oak  Hill,  W.  Va.)  Were  to 

have  plaved  on  July  4th,  but  it  came  in  July 
5.  Lost’  the  best  day  of  the  year,  and  now 

Cincinnati  will  offer  us  a 1914  picture  to  pay 
for  it.  Someone  tell  me  what  to  do  to  them? 
(Royal,  Princeton,  W.  Va.)  One  of  the  best 
pictures  we  have  had.  Zane  Grey’s  stories 

draw  good  in  this  town.  Six  reels.  (Town 
Hall,  Wilton,  N.  H.)  One  of  the  greatest 

Westerns  I have  ever  played.  These  Para- 
mount Zane  Grey  pictures  are  not  to  be  classed 
with  the  general  run  of  outdoor  pictures  at  all. 
This  one  has  everything  and  is  perhaps  one  of 
the  very  best  examples*  of  modern  picture 
photography  possible  to  obtain.  100  per  cent. 
Six  reels.  (Star,  Menard,  Texas.)  This  is 
Zane  Grey’s  most  popular  book,  made  into  a 
beautiful  picture.  Ran  three  days  to  better 
than  average  business.  Any  theatre  can  put 
this  over.  (Federal,  Denver,  Colo.)  A real 

Western.  You  can  shout  about  this  one.  Not 
as  big  as  “The  Covered  Wagon”  but  produced 
just  as  carefully.  Drew  a good  business.  Six 
reels.  (Strand,  Grinnell,  Iowa.)  Played  this 
two  days  and  did  good  business.  Has 
some  colored  scenes  which  are  splendid.  Peo- 
ple here  like  pictures  taken  from  Zane  Grey’s 
books.  Six  reels.  (Grove,  Fox  River  Grove, 
111.)  Very  good  picture.  Torrence  does  some 
real  acting.  Can  recommend  this  as  one  of 
Zane  Grey’s  best  filmed  books.  (Char-Bell, 
Rochester,  Ind.)  Good  picture.  It  is  a relief 
to  see  old  Torrence  as  a good  man  instead  of  a 
villain.  (Regent,  Bogota,  N.  J.)  A good  pic- 
ture. Story  fair.  Cast  good.  Gave  satisfac- 
tion. (Silver  Family,  Greenville,  Mich.) 

POTASH  AND  PERLMUTTER,  FN,  Alex- 
ander Carr,  Vera  Gordon,  Barney  Bernard, 
7,700.  Eight  reels.  A human  document, 
wonderfully  done.  A happy  chuckle  all  through 
the  house.  (Hinsdale,  Hinsdale  111.)  A fine 
picture,  as  good  and  entertaining  as  “Anna 
Christie”  is  repulsive.  Everyone  will  enjoy  it 
and  tell  you  and  your  friends  so.  (Majestic, 
Streator.  III.)  It’s  a real  picture.  It  has 
everything  to  please  all  classes.  On  such  pic- 
tures the  small  exhibitor  can  get  by  too.  It’s 
a corker.  (Morgan,  Henryetta,  Okla.)  Excel- 
lent entertainment.  (Iris,  St.  Johns,  Mich.) 
Picture  did  tremendous  business.  This  com- 
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Exhibitor’s  Civic  Interests 
W in  Fight  on  Sunday  Closing 

Sam  Bullock  Urges  Ohio  Theatre  Owners  to  Aid  in 
Campaign  for  Adoption  of  Local  Option — 
Impress  Law  Makers,  He  Says 

[Public  Relations  Department] 

The  .“Public  Relations'’  department  of  the.  Herald  this  week  presents  two- 
Sunday  opening  stories  of  unusual  interest  to  its  readers.  One  is  an  appeal  by 
Sam  Bullock  to  exhibitors  of  Ohio  to  aid  in  the  campaign  to  have  local  option 
adopted  in  that  state.  The  other  is  a story  of  how  an  exhibitor’s  affiliation  with 
his  town’s  civic  organizations  won  against  the  reform  element. 


Noted  Opera  Star 
Sings  for  Lowe 

The  distinction  of  having  played 
an  emotional  scene  with  a $2,500 
musical  accompaniment  is  enjoyed 
by  Edmund  Lowe,  starring  in 
“Ports  of  Call,”  now  in  the  making 
at  William  Fox  West  Coast  Stud- 
ios under  the  direction  of  Denison 
Clift. 

Lowe  had  as  a visitor  last  week, 
Tito  Schipa,  premier  tenor  of  the 
Chicago  Civic  Opera  Company. 
Lowe  had  an  emotional  scene,  with 
Lylian  Tashman,  who  plays  ap  im- 
portant role  in  the  picture.  As  the 
studio  orchestra  was  about  to  com- 
mence a melody  in  harmony  with 
the  mood  of  the  scene,  the  noted 
tenor  exclaimed,  “No.  I shall  sing 
for  you.” 

Calling  his  accompanist,  Jose 
Echanjz,  to  the  piano,  Schipa  sang 
“My  Viejo  Amor,”  an  old  Spanish 
love  song  of  rare  charm.  The  pro- 
duction on  two  other  sets  ceased 
the  moment  he  commenced. 

“I  hope  the  scene  is  good,”  said 
Mr.  Lowe  later.  -“But  the  truth 
is  I was  so  enraptured  with  hear- 
ing Tito  Schipa  that  I almost  for- 
got what  I was  doing  and  I have 
no  idea  how  the  scene  was  played 
or  how  it  will  look.” 

It  might  not  be  amiss  to  men- 
tion that  Signor  Schipa  receives 
$2,500  for  each  song  he  sings  for 
the  various  talking  machine  com- 
panies, with  handsome  royalties. 


edy  was  thoroughly  appreciated  by  our  audi- 
ence. (Loew’s  State,  Los  Angeles,  Cal.) 
Pleased  as  near  100  per  cent  as  anything  we 
have  shown  for  a long  time.  (Princess’,  Mor- 
rison, 111.)  Very  clever  and  should  please  any 
comedy-drama  loving  audiences.  Characters 
were  a scream.  (Reynolds,  Union  City,  Tenn.) 
A great  picture.  Has  everything,  laughs, 
chuckles,  pathos,  action  and  heart  interest. 
You  can’t  go  wrong  on  this  one.  It  will  please 
100  per  cent.  (Liberty,  Long  Beach,  Cal.)  A 

100  per  cent  picture.  Go  after  it.  (Grand, 
Thomasville,  Ga.)  Very  good  picture  and  gave 
wonderful  satisfaction.  Many  laughs  in  it.  The 
titles’  are  very  good  and  we  are  told  that  the 
picture  follows  the  stage  play  very  closely. 
Will  register  at  the  box  office  if  worked.  (Clin- 
tonia,  Clinton,  111.)  One  of  the  most  pleasing 
of  the  year.  Had  more  peaple  say  it  was  the 
best  they  ever  saw  than  any  picture  for  some 
time.  Business  was  real  good,  as  everyone  has 
read  of  “Potash  and  Perlmutter.”  (Star,  Ore- 
gon, 111.)  Buy  this  one  and  then  sit  down 

and  watc’n  your  patrons’  enjoy  it.  I heard 
one  old  man  say  as  he  went  out  of  the  door, 
“Them  two  Dutchmen  were  sure  funny.’’ 
(Lyric,  Greenville,  111.)  Here  is  a picture  that 
entertains  and  that  is  just  what  we  should  be 
looking  for  in  this  business.  You  will  never 
see  two  better  parts  than  Potash  and  Perl- 
mutter, and  they  were  done  just  right  by  Ber- 
nard and  Carr.  To  say  there  are  no  weak 
spots  in  the  picture  would  not  be  true ; how- 
ever, most  folks'  like  the  thing,  so  what’s  the 
difference?  I would  say  it  is  good.  We  showed 
it  three  days  to  mighty  poor  business,  and  the 
exhibition  value  is  $1,000,000.  The  picture  may 
have  cost  $100,000,  and  if  it  did,  who  gets  the 
rest?  I want  to  know.  Can  some  wise  ex- 
hibitor tell  me?  We  advertised  this  attraction 
with  24s,  3s,  Is,  lobby  and  special  newspaper 
displays,  but  no  business.  Therefore,  what’s 
.the  answer?  The  picture  is  all  right,  but  the 
rental  was  so  high  that  I lost  money.  (Cozy, 
Winchester,  Ind.)  Here  is  a real  piece  of  en- 
tertainment. It  may  be  hard  to  get  them  in 
for  the  first  showings,  but  word  of  mouth  ad- 
vertising should  make  it  easy  for  the  follow- 
ing days.  We  were  agreeably  surprised  to  have 
our  second  day’s  business  exceed  the  first,  and 
weather  was  favorable  both  days.  Step  on  this 
one  hard  and  appeal  to  your  class  customers. 
(Regent,  Cleveland,  Miss.)  Now  I have  a 
chance  to  tell  you  all  about  what  my  kind  of 
a picture  is.  "This’  is  it,  and  I think  it  is  the 
duck’s  tooth,  and  come  to  think  about  it,  so 
did  everyone  else.  Am  not,  kicking  the  price 
of  this  one  either.  (Saunders,  Harvard,  111.) 
Very,  very  good.  Practically  everyone  will 

enjoy  this  one.  Hard  to  tell  which  is  the 
funniest  situation.  The  partv  they  put  on  is 
the  last  word  in  this  line.  It’s  great.  (Odeon, 
Chandler,  Okla.) 


By  SAM  BULLOCK 

CLEVELAND,  O.,  Oct.  28.— There  is 
only  one  way  to  make  legal  the  exhibi- 
tion of  motion  pictures  on  Sunday  and 
that  is  by  individual  exhibitor  appeal  to 
all  state  legislative  candidates,  followed 
where  necessary  by  slide  appeals  to  pa- 
trons to  force  the  issue. 

It  is  of  no  use  whatever  to  emphasize 
the  friendship  or  enmity  of  whoever  hap- 
pens to  be  governor.  Senators’  and  rep- 
resentatives’ votes  are  what  you  want. 

Governors  are  human  and  are  seldom 
deaf  to  public  sentiment  expressed  at  tbe 
polls  or  through  legislative  members. 

If  movie  patrons  and  managers  can  im- 
press sixty-six  representatives  out  of 
L30  favorable  to  a Sunday  local  option 
law  like  New  York  state  has  had  for 
years,  those  towns  and  cities  that  after- 
wards vote  a majority  “aye”  will  get 
Sunday  movies  and  the  blue  law  of  1881 
will  be  repealed  so  far  as  they  are  con- 
cerned. 

Of  course  it  will  be  necessary  to  pass 
that  same  local  option  law  in  the  senate, 
requiring  eighteen  senators’  consent  out 
of  thirty-five. 

These  130  representatives  and  thirty- 
five  senators  represent  the  eighty-eight 
counties  of  Ohio.  The  smallest  exhibitor 
with  only  a few  thousand  dollars  invested 
has  hundreds  of  voter  patrons  to  support 
him  in  his  demand  for  Sunday  local  op- 
tion. It  is  up  to  him  to  make  that  de- 
mand now! 

The  exhibitor  is  really  the  spokesman 
for  his  patrons.  He  should,  with  his 
investment  at  stake,  take  the  trouble  to 
personally  interview  the  representative 
and  senator  candidates  on  both  tickets. 
The  personal  touch  is  necessary. 

If  there  are  several  exhibitors  they 
should  bury  their  foolish  personal  ani- 
mosities and  call  on  the  candidates  to- 
gether. This  applies  especially  to  small 
towns. 

The  small  town  statesman  who  does 
not  hear  from  the  small  town  exhibitor 
will  not  listen  to  a big  city  exhibitor  next 
January  at  the  state  capitol.  You  lose  if 
you  bet  otherwise. 

I experienced  that  for  three  agonizing 
months  at  Columbus  two  years  ago  and 
found  dozens  of  such  who  did  not  know 
the  name  of  a single  exhibitor,  though 
all  admitted  attending  the  movies  more 
or  less.  Is  it  any  wonder  fifty  odd  coun- 
ties are  closed? 

When  you  each  act  as  a committee  of 
one  “back  home.”  as  suggested,  we  will 
lick  the  Lord’s  Day  Alliance  to  a frazzle. 
Will  you  do  this  now? 

The  big  city  and  big  town  ’’locals”  of 
Ohio  will  answer  for  their  representa- 
tives and  senators  in  these  days  of  indus- 
trial unrest,  and  Cleveland  is  setting  the 
pace  in  interviewing  all  candidates,  al- 
though Cleveland  is  in  little  danger  from 
the  so-called  Sunday  Law.  However, 
these  constituencies  alone  cannot  muster 


the  necessary  sixty-si.x  representatives 
and  eighteen  senators  and  if  the  small 
town  exhibitor  will  do  his  part  our  Sun- 
day local  option  bill  will  go  through  next 
session  with  a big  majority  as  we  should 
not  be  satisfied  with  a bare  margin  of 
safety  of  one  in  each  House. 


By  FRANK  C.  TRUE 

KANSAS  CITY,  MO.,  Oct.  28.— Few, 
if  any,  Sunday  closing  fights  in  Missouri 
or  Kansas  have  ever  had  the  dramatic 
effectiveness  of  the  single  handed  battle 
waged — and  won — by  F.  G.  Weary  of  the 
Farris  theatre,  Richmond,  Mo.  Also, 
never  has  the  importance  of  an  exhibitor’s 
affiliation  with  his  town’s  civic  organ- 
izations been  “brought  home”  more 
forcibly. 

Through  the  efforts  of  the  Rev.  Mc- 
Collough  of  the  Presbyterian  church,  a 
resolution  was  put  through  the  Richmond 
Kiwanis  Club  condemning  Sunday  mo- 
tion picture  shows.  But — Mr.  Weary 
does  not  only  attend  to  the  routine  of  his 
theatre.  He  also  is  president  of  the  Rich- 
mond Chamber  of  Commerce,  one  of  the 
most  influential  bodies  in  the  town. 

Club  Sees  “the  Light” 

Two  days  later  the  Kiwanis  Club  “saw 
the  light”  and  a retracting  resolution 
was  adopted.  Several  members  of  the 
club  openly  classified  themselves  as 
“jackasses”  for  having  allowed  such  a 
resolution  to  be  adopted.  But  the  re- 
former was  not  through.  His  next  move 
was  to  offer  a resolution  before  the 
Chamber  of  Commerce,  furthering  the 
Sunday  closing  ordinance.  Mr.  Weary 
promptly  resigned  as  president,  but  the 
minister’s  motion  was  declared  out  of 
order  and  effectively  side-stepped.  A 
movement  was  at  once  launched  to  urge 
Mr.  Weary  to  reconsider  his  resignation. 
However,  in  reconsidering  his  resigna- 
tion, he  went  a step  farther  and  issued 
a pamphlet  for  the  entire  town  to  read 
and  educate  itself  on  the  subject  of  fair- 
ness. An  excerpt  of  the  pamphlet  follows: 

“A  majority  of  people  seek  some  recre- 
ation on  Sunday.  Some  like  to  play  golf, 
some  like  joy-rides,  some  like  baseball, 
others  like  to  read  a paper  or  magazine, 
while  still  others  prefer  to  see  what 
usually  is  printed  in  a magazine,  pre- 
sented on  the  screen  in  pictures.  Of  all 
of  these  forms  of  recreation  we  personally 
can  see  no  harm  in  seeing  a news  reel, 
a high  class  story  presented  in  pictures 
or  a comedy  to  laugh  at  than  in  getting 
the  news  from  the  papers  and  reading 
the  same  story  in  a magazine  or  book 
and  in  reading  the  fun  supplement  of  a 
Sunday  paper,  or  in  playing  golf  or  going 
for  an  outing  in  a car. 

Offers  Harmless  Amusement 

“The  motion  picture  offers  a harmless 
form  of  recreation  that  is  appreciated  by 
a great  many  people,  as  is  evidenced  by 
{Concluded  on  page  42) 
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Hal  Roach  T akes  Up  Megaphone 
Again  at  His  Studio 

Signs  F.  Richard  Jones  for  Five  Years  — Ladies  Form 
“WASP'*  Publicity  Club  on  Coast 

By  HARRY  HAMMOND  BEALL 

Hollywood,  October,  28. — The  Hal  Roach  Studios  at  Culver 
City  are  the  most  prolific  source  of  news  at  the  moment.  First,  F. 
Richard  Jones,  who  recently  resigned  his  post  with  Mack  Sennett, 
has  been  made  director-general  of  the  Roach  fun-factory,  putting  his  name 
to  a five-year  contract.  Acquisition  of  Jones  is  part  of  the  expansion  pro- 
gram announced  by  Roach  following  the  usual  mid-summer  vacation  month 
when  the  Culver  City  studio  forces  forget  business  and  take  their  fill 
of  play. 


COUPLED  with  the  e.xpansion  movement, 
Hal  Roach  again  takes  up  his  mega- 
phone which  has  gathered  dust  in  the  last 
few  years,  and  begins  directing  Arthur 
Stone.  Executive  duties  have  kept  Roach 
from  directing,  but  with  Warren  Doane, 
T.  J.  Crizer  and  H,  M.  Walker  in  active 
charge  of  various  departments  Roach  is 
finding  time  to  devote  to  the  work  in  which 
he  made  Harold  Lloyd  famous, 

Malcolm  S,  Boylan,  veteran  publicity  di- 
rector, who  has  resigned  as  head  of  First 
National  publicity  in  the  West,  is  making 
his  debut  in  a different  department  of 
cinema  work,  taking  the  place  of  H.  M. 
Walker  at  the  Roach  Studio  while  the  latter 
is  in  New  York.  “Mike”  steps  from  pub- 
licity into  the  realm  of  “gagmen”  at  Roach’s 
and  it  is  rumored  he  will  get  a chance  to 
try  his  hand  at  directing  comedies  for 
Roach  later.  James  N.  Gruen,  erstwhile  of 
the  dramatic  department  of  the  Los  Angeles 
Exanimer . has  been,  added  to  the  scenario 
staff  of  the  Hal  Roach  Studios. 

* * 

Metro-Goldwyn-Mayer  has  just  signed 
fourteen  prominent  screen  actors  for  forth- 
coming productions.  They  include  Alice 
Terry.  Alice  Joyce,  Lewis  Stone,  Perc>' 
Marmont,  Matt  Moore,  Claude  Gilling- 
water,  William  Russell.  Dale  Fuller.  Tully 
Ararshalb  Emily  Fitzroy  Bert  Roach. 
^^ivien  Ogden,  AIathe^■  Betz  and  Paul 
Ellis. 

^ * 

Los  Angeles’  “Film  Row”  is  moving.  A 
few  years  ago  the  distributing  offices  of 
the  cinema  world  were  located  on  Olive 
street  between  Seventh  and  Eighth.  Then 
they  migrated  down  to  Eighth  and  Ninth, 
and  now  they  are  going  even  farther  south. 
Metro-Goldwyn-Mayer  has  taken  its  dis- 
tributing office  to  1010  South  Olive.  Uni- 
versal and  Quality  are  now  located  in  the 
1000  Itlock  on  Olive  also. 

* * * 

The  Wampus  now  find  it  necessary  to 
watch  their  laurels  for  the  fair  sex  in  the 
publicizing  field  of  the  film  capital  have 
formed  an  organization  of  their  own  and 
the  first  letters  of  their  corporate  title  spell 
“Wasp.”  The  women  p.a.’s  style  themselves 
the  Women’s  Association  Screen  Publicists, 
and  temporary  officers  are  named  as  fol- 
lows; Carolyn  L.  Wagner,  president: 
Mabel  Lunde,  vice-president;  Agnes 
O’Malley  of  Mack  Sennett  studios,  secre- 
tary; Len  Beall,  treasurer:  Grace  Adair, 
chairman  of  membership  committee,  and 
Edith  Ryan,  press  representative.  Meet- 
ings will  be  held  semi-monr'''ly.  So  now 
it’s  the  “Wasps,”  vs,  the  “Wampas.” 

* * * 

Arthur  Ripley,  formerly  in  an  executive 
capacity  with  both  Universal  and  Metro,  has 
been  signed  by  Mack  Sennett  as  his  scenario 
editor  to  take  charge  of  the  “gag”  depart- 


ment, and,  with  Sennett,  supervise  the 
preparation  of  stories  for  Ben  Turpin, 
Harry  Langdon,  Ralph  Graves  and  other 
comedians  on  the  lot. 

* ^ 

Ch.vrles  R.  Rogers,  Hunt  Stromberg’s 
associate  and  an  executive  in  the  Corinne 
Griffith  and  Renaud  Hoffman  productions, 
has  come  to  Hollywood  to  engage  actively 
in  production  work.  Heretofore,  Rogers 
has  confined  his  activities  to  the  East,  but 
his  present  trip  will  hold  him  on  the  Coast 
indefinitely.  His  headquarters  will  be  wdth 
Hunt  Stromberg  at  the  Thomas  H,  Ince 
studios. 

!|!  * * 

Rob  Wagner  of  the  Mack  Sennett  sce- 
nario staff  was  elected  president  of  the 
Writers  Club  of  Hollywood,  succeeding 
Thompson  Buchanan,  at  the  club’s  annual 
election  of  officers  last  week.  Jane  Murfin 
and  Donald  Crisp  are  the  two  new  vice- 
presidents.  The  club  plans  to  broaden  its 
scope  of  activity  by  doing  away  entirely 
with  associate  memberships.  All  members 
of  the  club  in  future  will  be  regular  mem- 
bers. The  list  will  include  leading  wmiters, 
directors,  producers  and  players  of  the  mo- 
tion picture  industry,  as  well  as  some  promi- 
nent people  not  directly  connected  with  the 
films. 

. * Jk  * 

Lou  Tellegen  has  been  engaged  by  J, 
Stuart  Blackton  to  portray  the  principal  role 
in  “The  Pearls  of  the  I\fadonna,”  which 
has  just  gone  into  production  at  the  Vita- 
graph  Studio. 

Jk  ❖ 5k 

Filmdon  has  a recent  addition  to  its  ranks 
in  the  Valkyrie  Pictures  company,  a new 
corporation  with  Helge  Sture-Vasa,  who 
has  gained  a wide  reputation  as  an  author 
and  director  abroad,  holding  the  ])ost  of 
director-general.  Associated  with  Sture- 
Vasa  is  Mary  O’Hara,  scenarist  who  has 
identified  with  such  pictures  as  “The 
Prisoner  of  Zenda,”  “Peg  o’  My  Heart,” 
"The  Merry  Go  Round,”  and  “Black  Oxen.” 

5k  5!: 

Erich  Von  Stroheim  has  chosen  John 
Gilbert  for  the  role  of  Prince  Danilo  in  the 
"Merry  Widow,”  which  he  will  make  for 
Metro-Goldwyn-Mayer  with  Mae  ^Murray 
in  the  title  role.  Tully  Marshall  has  been 
selected  for  the  part  of  "Sadoja.”  Work 
will  begin  about  November  I."). 

* * !i= 

Even  a bed  promises  to  assume  an  im- 
portant role  in  the  film  world,  this  one  hap- 
pening to  be  an  elaborate  model  in  which 
the  once-famous  Gaby  Deslys  slept  when  at 
the  height  of  her  fame  and  which  went 
under  the  hammer  when  she  died  in  poverty. 
Lhiiversal  has  acquired  the  bed  and  it  will 
be  seen  in  “The  Phantom  of  the  Opera,” 


starring  Lon  Chaney  and  Mary  Philbin, 
now  in  production  at  the  “U”  lot. 

* * * 

Marcelline  Day,  Sennett  comedy  girl,  has 
been  signed  by  Universal  for  five  years. 
Her  first  work  will  be  as  a lead  opposite 
William  Desmond  in  a Western  feature, 
“Red  Clay,”  produced  under  the  direction  of 
Ernst  Laemmle. 

* Hs  * 

Viola  Brothers  Shorels.  Saturday  Evening 
Post  story,  “On  the  Shelf,”  is  coming  to 
the  screen  as  “The  Dotted  Line.”  This  is  a 
Frank  E.  Woods  production  being  made  at 
the  Peninsula  Studios  in  San  Mateo  with 
Paul  Powell  directing  a cast  that  includes 
T.  Farrell  MacDonald,  Wanda  Hawley. 
Pat  O’Malley,  Ethel  Wales,  Harris  Gor- 
don, Betty  Jane  Snowden  and  Wallace 
Beery. 

* 

Under  a San  Francisco  date  line  an  after- 
noon paper  declares  the  engagement  of  Bert 
Lytell  and  Claire  Windsor  was  announced 
there  early  last  week.  Lytell  has  been  in 
Tahati,  while  the  winsome  Claire  is  active 
on  the  M-G-M  lot. 

5k  * Jit 

Louise  Glaum,  long  absent  from  the 
screen  because  of  ill-health,  has  returned  to 
Hollywood  and  announcement  is  made  that 
she  soon  will  be  seen  on  the  silversheet 
again.  She  left  the  film  world  for  the  stage, 
but  had  to  cancel  all  professional  work  and 
begin  a long  search  for  health.  Having 
acquired  this,  she  plans  again  to  take  up 
the  work  she  dropped  two  years  ago  as  star 
of  J,  Parker  Read  productions  at  the  Ince 
studios. 

Kansas  Exhibitor  Wins 
Sunday  Closing  Fight 

(Concluded  from  page  41) 
the  fact  that  wherever  the  theatre  is  open, 
Sunday  is  by  far  the  biggest  day  of  the 
week.  In  the  opinion  of  some  people 
the  theatre  is  a place  of  iniquity  that 
should  not  be  entered  by  decent  people. 
This  prejudice  is  an  outgrowth  of  the 
puritanical  idea  that  all  pleasure  is  sinful. 
This  theory  has  long  been  discarded  by 
most  thinking  people  who  believe  that 
we  can  best  accomplish  what  duty  we 
have  to  perform  by  being  fit  physically 
and  that  the  average  man  requires  diver- 
sion and  recreation  to  be  at  his  best. 

“As  to  the  objecting  to  commercializ- 
ing the  Sabbath,  the  filling  stations  are 
open  for  Sunday  purely  to  satisfy  our  de- 
sire for  recreation,  and  still  we  never 
have  heard  an  objection  to  the  filling 
station  being  open  on  Sunday  because  it 
was  commercializing  . the  Sabbath.  The 
same  might  be  said  of  all  activities  on 
Sunday.  The  theatre  offers  inoffensive 
recreation  and  anyone  objecting  against 
Sunday  theatres  should  be  consistent 
enough  to  make  a similar  stand  against 
all  other  businesses  which  operate  on 
Sunday.” 

Vancouver,  B.  C.,  Man 
Made  General  Manager 

(Special  to  Exhibitors  Herald) 

VANCOUVER,  B,  C,,  Oct.  28,— R,  J- 
Lydiatt,  manager  of  the  Orpheum  The- 
atre, which  has  been  presenting  feature 
pictures  and  vaudeville,  has  been  ap- 
pointed general  manager  of  the  Western 
Vaudeville  Managers’  Association  with 
headcuarters  at  Chicago  and  has  moved 
to  that  city.  W,  A,  Barnes,  assistant 
manager  of  the  Vancouver  Orpheum,  has 
been  promoted  to  the  rank  of  manager 
and  A,  K,  MacMartin,  at  one  time  with 
the  Capitol  theatre,  Vancouver,  B,  C,, 
has  been  made  assistant  manager. 


Tom  Mix  Has  Noted  Visitors — The  well  known  Fox  star  recently 
received  a call  from  Tito  Schipa  (left)  famous  tenor  of  the  Chi- 
cago Opera  Company,  and  his  pianist  Jose  Echaniz  (right)  while 
he  was  working  on  the  Hollywood  lot. 


Frances  Howard,  IS'-year-old  stage  player,  who 
will  play  the  role  of  “Princess  Alexandra”"  in  Par- 
amount’s version  of  “The  Swan”.  Dimitri  Bucho- 
wetzki  will  direct.  This  will  be  Miss  Howard’s 
screen  debut. 


November  8,  1924 


Wolf,  famous  war  dog,  look- 
ing over  his  Vitagraph  con- 
tract, with  Jere  Evans,  his 
owner,  Duane  H.  Wagar,  and 
Frank  L.  Smith,  studio  mana- 
gers, as  witnesses. 


RIGHT — H.  M.  Warner  and 
Motley  Flint,  of  Warner 
Bros.,  examine  new  construc- 
tion work  at  Warner  brothers 
studios,  Hollywood,  Calif. 
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Albany  Office  of  F.  B.  O.  “Going  to  Bat”  for  their  productions — (Left 
to  right)  Mabel  Miles,  Mrs.  Frederick  Knorr,  Catherine  Metzger,  A.  H. 
Van  Deusen,  “Goldy”,  Manager  Herman  Stern,  F.  E.  Duffy,  Mildred 
Bucci,  Margaret  Buckley,  and  George  Joss,  mascot.  This  looks  like 
exploitation  for  “Life’s  Greatest  Game”.  How  about  it  Herman? 


A.  W.  Eiler,  owner  of  American  Mrs.  George  Van  Atta,  owner 

theatre,  Walla  Walla,  Wash.,  for  of  Liberty  theatre,  Oroville, 

20  years.  Washington.  — (H.E.N.  photo) 


TOP — J.  G.  Maddox,  owner  of  the  Liberty  and 
American  theatres,  Dayton,  Wash.,  giving  a 
correct  imitation  of  a working  man.  BOTTOM 
— Jimmie  Beal,  Pathe  salesman,  and  George 
Rieger,  owner  of  Rialto  theatre,  Rockford, 
Wash.,  getting  together  on  a serial. 


Edwin  Hubbell,  the  Wampas  Baby  starlet  appear- 
ing in  Universal  pictures  with  Jack  Dempsey,  is 
presented  with  a pair  of  goggles  by  Lowell  Smith, 
’round  the  world  flier,  at  Hollywood,  Calif. 


Ray  E.  Connell,  who  is  build- 
ing new  800  seat  theatre, 
Aberdeen,  Wash. 


Wm.  P.  Nichols,  of  Columbia 
and  Royal  theatres,  Vancou- 
ver, B.  C.,  Canada. 


November  8,  1924 
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TWO  COLUM- 
BIA PICTURES 
STARS 

(Left)  William 
Haines,  who  has 
an  important  part 
in  “The  Midnight 
Express”  and 
(Right)  Madge 
Bellamy,  star  of 
“A  Fool  and  H is 
Money”  which  C. 
B.  C.  will  distri- 
bute. 


Universal’s  “The  Marrying  Age”  company  returning 
from  location  aboard  ship.  (Seated)  Pauline  Freder- 
ick and  Malcolm  McGregor.  (Standing)  Capt.  of  S.  S. 
Alexander,  Laura  LaPlante,  Mrs.  Brown  and  Clarence 
Brown,  director. 


Two  Snapshots  of  Jackie  Coogan  in  Rome — On  the 
Appian  Way,  driving  a wine  cart,  with  Lou  Marangella, 
Metro-Goldwyn  press  agent,  in  foreground  and  Jack 
Coogan,  Sr.,  at  right.  RIGHT — Jackie  and  his  mother 
looking  over  some  cameos. 
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“Public  Becoming  More  and  More 


Discriminating,”  Says  Lesser 

Principal  Pictures  Official  Sees  Improvement  in  Films — 
William  Fox  Mak^s  Hole  in  One  at  Woodmere 

By  JOHN  S.  SPARGO 

New  YORK,  October  28.— Sol  Lesser,  “discoverer”  of  Jackie  Coogan, 
president  of  Principal  Pictures  Corporation,  vice-president  of  West 
Coast  Theatres,  Inc.,  and  now  interested  in  a speaking  stage  pro- 
duction soon  to  be  seen  on  Broadway,  crept  into  New  York  a few  days 
ago  and  gave  reminder  of  a New  England  physician  as  he  walked  almost 
apologetically  along  the  “great  white  way.”  He  probably  has  less  pre- 
tentiousness and  mere  ability  than  any  man  in  motion  pictures.  He  is  a 
dreamer  through  and  through.  And  his  dreams  generally  come  true. 


The  first  thing  Sol  did  when  he  arrived 
here  was  to  attend  the  marriage  of  his 
brother,  Irving  M.  Lesser,  vice-president  of 
Principal,  to  Miss 
Plelen  Shaw.  Mrs. 

Lesser  a c c o m - 
panied  him  on  his 
trip  from  the  Coast, 
for  the  purpose  of 
being  present  at 
the  wedding.  After 
that  nobody  but 
men  interested  with 
him  in  business 
saw  much  of  Sol. 

The  writer 
grabbed  h i m one 
day  and  asked  him 
the  usual  questions 
about  production 
on  the  coast.  He 
gave  the  usual  answers.  But  in  concluding 
he  made  one  significant  remark.  He, said: 
“Production  is  getting  better  because  the 
public  wants  better  plays".  Asked  to  ana- 
lyze this  statement,  he  said : 

“Ten  years  ago  the  picture-going  public 
would  go  to  see  almost  any  sort  of  a pro- 
duction. It  was  a novelty,  this  picture  show 
business.  Five  years  ago  the  public  began 
to  discriminate.  Pictures  had  ceased  to  be- 
come a novelty.  They  were  a public  insti- 
tution, like  the  big  monthly  magazines,  the 
weekly  publications,  the  daily  newspapers. 
Today,  as  the  result  of  this  public  discrimi- 
nation, motion  pictures  must  be  produced 
on  a splendid  scale,  with  original  settings, 
a good  cast,  a director  of  known  ability. 

“In  all  of  this  discrimination  by  the  pub- 
lic, the  production  end  of  motion  pictures 
has  become  a battle  in  which  the  fittest  sur- 
vives. Production  has  increased,  is  still  in- 
creasing, but  the  inefficient  producers  are 
being  weeded  out.  We  in  the  United  States 
are  a nation  in  which  organization  is  the 
foremost  demand  in  business.  We  are  be- 
coming a methodical  nation.  And  in  doing 
so  we  are  becoming  more  efficient.  This 
movement  toward  methodical  improvement 
applies  particularly  to  the  picture  industry. 

“Here  is  why  American-made  pictures 
predominate  throughout  the  world.  In  an 
era  of  keen  competition  American  producers 
have  done  remarkably  well.  Today  the 
making  of  motion  pictures  is  based  on 
method.  Take  Harold  Bell  Wright’s  ‘The 
Mine  with  the  Iron  Door’,  for  instance 
Every  detail  of  this  production  was  mapped 
out  in  advance.  Cost  was  estimated  to  a 
penny  before  production  was  started.  It 
was  picturized  on  the  budget  system.  And 
the  system  worked  to  perfection. 

“We  are  producing  the  world’s  best  pic- 
tures, yet  we  welcome  anything  good  from 
foreign  shores.  There  is  no  danger  of  a 
'foreign  invasion’  in  pictures,  because  the 
European  countries  cannot  turn  out  product 


equal  to  ours.  Their  ideas  of  technique, 
of  acting  are  different.  Their  ancient  or 
mediaeval  pictures  are  excellent : but  there 
is  where  they  end  their  competitive  status’’. 

Mr.  Lesser  left  for  the  Coast  Sunday. 
He  will  at  once  supervise  the  beginning  of 
work  on  the  next  Harold  Bell  Wright  pic- 
ture, “The  Re-Creation  of  Brian  Kent”. 

* * * 

The  committee  in  charge  of  the  Second 
.‘\nnual  Ball  of  the  Loew-Metro-Club  plans 
to  make  the  gala  affair  at  the  Hotel  Astor 
next  Saturday  evening,  the  most  elaborate 
motion  picture  and  theatrical  ball  ever 
staged  in  New  York. 

Those  comprising  the  committee  are  Col. 
Jasper  Ewing  Brad^p  chairman,  who  is 
president  of  the  Loew-Metro  Club ; Charles 
K.  Stern,  Nils  Granlund,  Paul  Burger,  F.  H. 
Mitchell,  M.  Wolff,  H.  O.  Warden,  Charles 
Sonin,  J.  T,  Mills  and  Miss  Rose  Quimby. 

Morris  Gest  is  honorary  chairman  of  the 
entertainment  committee  and  Ned  Way- 
burn,  producer  of  the  new  Demi-Tasse 
Revue,  is  in  complete  charge  of  the  enter- 
tainment. Mr.  Wayburn  has  arranged  for 
the  personal  appearance  of  the  Dolly  Sisters, 
Eddie  Cantor,  and  a host  of  other  Broad- 
way celebrities  prominent  on  stage  and 
screen. 

As  a testimonial  to  Marcus  Loew,  the 
president  of  Loew’s,  Inc.,  and  of  Metro- 
Goldwyn,  several  Broadway  producers  are 
planning  to  send  entire  scenes  from  their 
revues  to  the  ball,  where  they  will  be  staged 
intact.  At  present  among  the  numbers 
which  have  been  promised  are  the  “Ton- 
delayo”  number  from  Earl  Carroll’s  “Vani- 
ties” and  the  first  act  finale  of  “Greenwich 
Village  Follies”. 

A dozen  of  the  leading  bands  in  the  East 
will  assure  the  best  dance  music  after  the 
special  entertainment.  Vincent  Lopez,  Ted 
Lewis,  Paul  Specht,  George  Olsen,  and  Ben 
Bernie  will  personally  conduct  their  or- 
chestras. Half  a dozen  other  of  New 
York’s  favorite  bands  will  be  present. 

% ^ 

William  Fox  has  qualified  as  an  active 
member  of  the  “Hole-In-One  Club”  as  the 
result  of  a remarkable  golf  game  in  which 
he  participated  on  Sunday,  October  19. 
Playing  with  one  hand,  his  left  arm  being 
incapacitated  by  an  old  injury,  Mr.  Fox 
succeeded  in  making  the  difficult  ninth  hole, 
with  a water  hazard,  at  the  Woodmere 
Country  Club,  in  one  stroke. 

This  unusual  feat  was  played  up  by  the 
golf  writers  in  the  metropolitan  papers  and 
Mr.  Fox  soon  will  be  as  well-known  as  an 
expert  golfer  as  he  is  as  a producer  of  mo- 
tion pictures.  To  make  a hole-in-one  is  the 
dream  of  every  golfer  whether  a profes- 
sional or  just  an  ordinary  “dub”  learning 
the  ancient  game. 

Mr,  Fox  was  playing  a three-some  at  the 
time  of  his  record-breaking  feat,  the  other 


players  in  the  march  being  Leo  C.  Teller 
of  the  Shubert-Teller  Theatre  in  Brooklyn 
and  J.  L.  Rubenstein,  a New  York  mer- 
chant. 

It  is  believed  Mr.  Fox’s  accomplishment 
is  without  a precedent  in  amateur  golf 
circles.  The  length  of  the  ninth  hole  at 
Woodmere  is  105  yards  and  three  is  par  for 
this  hole.  It  is  a good  golfer  with  the  use 
of  both  his  arms  who  is  able  to  better  par 
for  this  hole  with  a water  hazard  in,  front 
and  sand  traps  at  the  sides  of  the  fair- 
way. 

* * * 

On  the  day  he  was  elected  Shepherd  of 
the  Lambs,  the  highest  honor  in  the  the- 
atrical profession,  Thomas  Meighan  spent 
the  entire  morning  in  jail.  The  charge 
against  him  was  grand  larceny,  for,  accord- 
ing to  the  thrilling  plot  of  “Tongues  of 
Flame”,  he  had  failed  to  account  to  his  em- 
ployers for  $20,000  in  gold  entrusted  to  his 
care. 

As  a matter  of  fact,  the  jail  was  built  on 
the  back  lot  of  Famous  Player’s  Long 
Island  Studio,  and  Tom  could  walk  out  of 
it  any  time  Director  Joseph  Henabery  gave 
the  word.  But  some  of  his  fellow  Lambs 
would  have  had  a good  laugh  if  they  could 
have  seen  their  new  shepherd  languishing 
in  the  grilled  fold. 

* * 

Joseph  Jackson,  former  President  of  the 
Western  Motion  Picture  Advertisers  (the 
Wampas)  has  been  engaged  as  personal 
publicity  representative  for  Rudolph  Val- 
entino, according  to  announcement  by  C. 
L.  Yearsley  of  Ritz-Carlton  Pictures. 

Jackson  wdll  remain  in  New  York  until 
Valentino  arrives  from  Europe  and  will 
then  accompany  the  star  to  Hollywood 
where  the  first  Ritz-Valentino  will  be  pro- 
duced. Jackson  was  for  four  years  director 
of  publicity  at  the  Goldwyn  Studios  and  is 
the  author  of  several  one-act  plays  which 
have  been  produced  in  vaudeville. 

^ * 

Now  “Isn’t  Life  Wonderful”  especially  in 
the  hunt  for  picture  titles. 

“Isn’t  Life  Wonderful”  is  the  title  D.  W. 
Griffith  finally  has  given  to  his  new  produc- 
tion for  which  he  went  to  Germany  to  take 
the  exterior  scenes. 

The  story  has  developed  into  nine  reels 
under  the  working  title  of  “The  Dawn”. 
The  picture  is  now  nearing  completion  at 
the  Griffith  studios  in  Mamaroneck,  the 
secluded  spot  in  Long  Island  Sound  which 
a celebrated  foreign  writer  recently  de- 
scribed as  “The  Island  of  Art”. 

Mr.  Griffith  has  been  working  on  the  pro- 
duction since  the  first  of  July. 

jR  * ❖ 

Jack  Meador,  of  Metro-Goldwyn,  ap- 
peared on  Broadway  the  other  day  wearing 
a purple  aster,  a purple  handkerchief  and  a 
purple  necktie.  Jack  always  is  up  to  date. 
We  can  now  look  for  a picture  with  a 
purple  title. 

* =R  * 

Harry  F.  Grelle,  manager  of  Supreme 
Photoplays,  Pittsburgh,  was  a visitor  in 
New  York  last  week.  He  said  “The  Mine 
with  the  Iron  Door”  was  the  best  picture  he 
*^ad  ever  seen.  Harry  is  selling  the  picture. 
’Nuff  said. 

* sR  * 

Gene  Marcus,  of  Twentieth  Century, 
Philadelphia,  who  was  in  New  York  this 
week,  has  developed  a sixth  sense.  It  is 
the  “Sense  of  Censorship”.  This  has  been 
developed  through  dealing  with  the  Penn- 
sylvania censors. 

* sR  * 

They  do  say  that  Vivan  Moses,  advertis- 
ing, publicity  manager,  etc.,  for  Fox  Film 
Corporation,  is  beginning  to  look  like  Dante 
Alleghretti,  the  guy  who  went  through  the 
inferno.  Dante  was  a poet.  So  is  Viv. 
Dante  had  a great  love  once  in  his  life.  So 
did  Viv.  The  only  difference  here  is  that 
Dante  missed  out  while  Viv  won  a wife. 
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“Director,”  New  Film  Paper, 
Omits  Reviews  and  Tells  Why 

iimyiij  

Editorial  Explains  Absence  of  Review  Department 
From  “Magazine  For  All  Who  See  and 
Make  Motion  Pictures’’ 

By  T.  O.  SERVICE 

When  a publication  like  The-  Director,  sub-captioned  “A  Magazine  for 
All  Who  See  and  Make  Motion  Pictures,”  is  launched  in  Los  Angeles  and 
does  not  contain  a review  department,  we  are  getting  on.  This  has  hap- 
pened. Further,  George  L.  Sargent,  editor  of  The  Director,  devotes  almost 
two  pages  of  his  editorial  space  in  the  fifth  issue  of  the  magazine  to  an 
explanation  of  that  circumstance. 

Break  With  Custom  Justifies  Editorial  Statement 
With  the  exception  of  the  Box  Office  Record,  I recall  no  other  motion 
picture  paper  published  without  a review  department  of  some  kind  as  a 
featured  fixture  of  its  first  issue.  Certainly  his  break  with  tradition  is 
adequate  justification  for  Mr.  Sargent’s  extended  statement  of  views.  Por- 
tions of  the  editorial  are  decidedly  interesting. 


Jackie  Stops 
League  Meeting 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  28.— The 
wheels  of  progress  of  the  League 
of  Nations  were  temporarily 
stopped  by  Jackie  Coogan,  dis- 
patches from  Geneva  state.  The 
personnel  wanted  to  see  Jackie  and 
suspended  business  long  enough  to 
do  so.  Jackie  had  been  received  by 
the  League  secretary.  Sir  Eric 
Drummond  and  thanked  for  his  ef- 
forts in  behalf  of  the  Near  East 
relief. 

After  the  official  reception  was 
over  Jackie  was  photographed  un- 
der a commemorative  tablet  to 
President  Wilson. 


N,  Y,  Printing  Trade 
Would  Make  Candidates 
Show  Censorship  Stand 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  2’8.— The  Allied 
Printing  Trades  Council  of  New  York 
State,  which  for  a long  time  has  been 
heartily  in  sympathy  with  theatre  owners 
in  their  fight  against  censorship,  has 
issued  a bulletin  suggesting  to  exhibitors 
that  they  find  out  where  the  various 
candidates  stand  on  the  question  of  cen- 
sorship. The  council  suggests  further 
that  replies  of  the  candidates  be  flashed 
on  the  screen. 

“It  is  true  that  we  know  where  most 
of  the  Democratic  candidates  seeking  re- 
, election  stand  on  this  question.  They 
voted  for  the  bill  repealing  the  Censor- 
ship Law  in  1922  and  1923.  We  know 
that  the  present  Governor  of  the  State 
urged  its  repeal  in  his  annual  message 
to  the  Legislature  last  year  and  the  year 
before.  We  know  also  that  the  Demo- 
cratic State  platform  this  year  condemns 
the  Republican  party  for  rejecting  the 
proposal  to  abolish  Motion  Picture  Cen- 
sorship in  the  State.  We  know  that  these 
can  be  relied  upon  again,  but  what  of 
the  others?  What  of  the  candidates  who 
are  seeking  the  aid  of  the  screen  to  fur- 
ther their  campaigns?  Why  not  ask  them 
where  they  stand  on  this  question  before 
such  aid  is  given?”  the  bulletin  asks. 

“The  New  York  State  Allied  Printing 
Trades  Council  and  the  New  York  State 
Federation  of  Labor  will  continue  to  co- 
operate with  you  to  accomplish  the  repeal 
of  this  pernicious  law,  just  as  consistently 
and  persistently  in  the  future  as  it  has 
in  the  past,”  it  says  further. 


Goes  to  Cuba  for 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  28. — Nat  Liebes- 
kind,  one  of  Big  “U’s”  most  popular 
salesmen,  sailed  from  New  York  Satur- 
day for  Havana,  where  he  will  take  up 
his  new  duties  as  Cuban  manager  for 
Universal.  Before  his  departure  Liebes- 
kind  was  guest  of  honor  at  a luncheon 
given  to  him  by  his  brother  salesmen  at 
Big  “U,”  where  he  has  spent  the  last 
four  years. 


Wurtzel  Leaves  N.  Y. 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  28. — Sol  M.  Wurt- 
zel, studio  manager  of  the  William  Fox 
West  Coast  studios,  has  returned  to  his 
post  following  a conference  here  with 
Mr.  Fox  and  other  officials  of  Fox  Film 
Corporation  regarding  forthcoming  pro- 
ductions. 


Mr.  Sargent’s  editorial,  captioned  “Crit- 
ticism,”  begins  as  follows: 

“The  Editor  of  this  humble  publication 
has  been  questioned  in  many  instances 
since  its  inaugural  issue  on  what  appears 
to  be  an  important  topic  to  be  considered 
at  this  time.  We  have,  been  asked  time 
and  again  why  we  did  not  run  a series  of 
criticisms,  or  reviews  of  current  screen 
productions. 

Reviews  Discussed,  Dropped 

“As  a matter  of  interest,  we  had  con- 
sidered doing  precisely  that  thing  when 
first  the  idea  of  creating  this  publicatiori 
was  discussed.  We  even  thought  we  had 
a novel  idea  in  that  it  would  be  possible 
for  each  director  to  make  a sort  of  review 
of  his  own  pictures.  This  decidedly  was 
a new  thought.  We  soon  threw  it  into 
the  discard,  however,  because  upon  fur- 
ther discussion  we  came  to  the  realization 
that  there  would  be  more  charm  and 
potential  commercial  value  in  such  a treat- 
ment were  a director  to  attack  his  subject 
in  a different  manner.  Let  him,  say. 
write  the  history  of  his  production  rather 
than  attempt  to  criticize  or  review  his  own 


STORIES  EXHIBITO]^ 
WANT  FILMED  ^ 


Exhibitors  who  have  read  stories  or  seen  plays 
which  they  believe  suitable  for  motion  picture 
production  are  %irged  to  send  their  suggestions  to 
this  department.  Suggestions  from  patrons,  for- 
warded to  this  department  by  the  theatre  owners, 
also  will  be  printed, 

HONORABLE  PETER  STERLING, 

by  Paul  Ford.  (E.  O.  Weinberg, 
Olympic  theatre,  Buffalo,  N.  Y.) 
IVANHOE,  by  Sir  Walter  Scott.  (E.  O. 
Weinberg,  Olympic  theatre,  Buffalo, 
N.  Y.,  suggests  that  this  be  made  as  a 
costume  picture.) 

LADY  OF  THE  LAKE,  THE.  by  Sir 

Walter  Scott.  (E.  O.  Weinberg, 
Olympic  theatre,  Buffalo,  N.  Y.,  also 
suggests  this  as  suitable  for  a costume 
attraction.) 

CRAWFORD’S  SCEPTER  OF 
POWER.  (J.  E.  Buchanan,  State  Nor- 
mal school,  Cheney,  Wash.,  says:  “This 
is  an  old  Indian  story  that  I believe 
would  make  an  exceptional  movie.) 

Mr.  Buchanan  considers  “If  Winter 
Comes”  the  best  screen  version  of  a 
novel. 

HAPPY  FAMILY,  THE,  by  B.  M. 

Bower.  (Leo  Johnson,  Beaver  theatre, 
Spencer,  Idaho.) 


work,  for  in  the  former  lies  a human  in- 
terest angle.” 

The  editorial  then  discusses  trade  jour- 
nal criticism  much  less  roughly  than  is 
warranted  and  proceeds  to  a quotation  of 
recent  comment  by  George  Jean  Nathan 
relative  to  the  criticism  of  the  English 
writer,  Walkley.  Mr.  Nathan  is  quoted 
as  having  written: 

“Walkley  is  a critic  of  great  experience 
and  sensitiveness,  and  being  such  a critic 
knows  just  two  standards  of  judgment: 
1,  whatever  interests  me  is  good;  and  2, 
whatever  does  not  interest  me  is  not 
good.” 

Likes  Walkley  System 

“You  will  see,  therefore,”  the  editorial 
continues,  “that  Walkley  is  a positive 
agent  in  criticism.  Thatfls,  he  is  construc- 
tive. He  cites  an  example  of  a fault,  but 
likewise  offers  a remedy.  Do  any  of  our 
modern  reviewers  follow  his  wise  exam- 
ple. Not  on  your  life!” 

Discussing,  then,  the  hardship  of  the 
exhibitor  who  seeks  aid  from  the  review- 
ers, and  quoting  again  from  Mr.  Nathan’s 
writings,  the  editorial  concludes: 

“Just  one  other  thing.  In  all  honesty, 
we  should  like  to  be  able  to  afford  to 
pay  $100,000  a year  to  a man  whose  liter- 
ary training  was  so  complete — whose 
imagination  was  so  fertile — whose  sense 
of  screen  value  was  so  broad — whose  sin- 
cerity was  so  real — that  we  could  trust 
him  to  the  creation  of  the  type  of  liter- 
ature we  have  been  discussing.  We 
don’t  believe  we  could  make  the  proposi- 
tion interesting  to  the  man  we  want  for 
a lesser  amount. 

But  Could  They? 

“Nathan  could  do  it.  Init  he  won’t. 
Jack  Lait  could  do  it,  but  his  aspirations 
have  led  him  into  more  profitable  and 
possibly  more  diverting  channels.  All  the 
others  we  can  think  of  have  passed  on.” 

Mr.  Sargent’s  editorial  is  for  the  most 
part  a logical  and  accurate  statement  of 
reasons  wdiy  his  paper  should  not  print 
reviews.  He  is  confusing  at  times,  when 
he  tries  to  discuss  artistic  and  commercial 
criticism  as  one,  and  he  does  not  set 
down  all  or  nearly  all  of  the  good  reasons 
prompting  his  eminently  sound  policy,  but 
when  jmu  have  finished  reading  the  edi- 
torial you  know-'  what  he  means.  I differ 
with  him  only  in  the  statement  that 
Nathan  or  Lait  could  w'rite  valuable  re- 
views if  they  wmuld.  Both  gentlemen 
liave  written  their  heads  off,  so  to  speak, 
in  review  of  stage  drama,  and,  in  the 
words  of  the  boy  who  took  the  clock 
apart,  “now  look  at  the  darn  thing.” 

“It  cannot  be  done!” 
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Pages  from  the  “Marion  Theatre  News,”  first  house 
organ  produced  in  direct  cooperation  with  The  The- 
atre depzu-tment  of  the  “Herald,”  are  reproduced  in  the 
first  and  second  strips  above. 

The  “Marion  Theatre  News”  is  published  by  the 
Moss  Advertising  Agency,  Marion,  Ind.,  in  the  interests 
of  the  Marion  Theatre  Company’s  five  theatres.  Edgar 
A.  Moss,  head  of  the  advertising  agency,  is  editor  of 
the  house  organ. 

Mr.  Moss  used  copy  and  layout  furnished  by  The 


Theatre  for  his  first  issue,  producing  a magazine  of 
24  pages  and  cover.  Eighteen  of  the  28  pages  are  given 
over  to  paid  advertising.  Complete  details  are  given 
on  the  opposite  page. 

The  bottom  strip,  above,  shows  two  pages  from 
and  a folded  copy  of  “Gossip,”  the  house  organ  of  the 
Lyric  theatre,  Sheldon,  la.  1C  C.  Kehrberg,  proprietor, 
writes  an  absorbing  letter  to  “What  Showmen  Are 
Doing  to  Get  Business,”  second  page  following,  telling 
all  about  “Gossip.” 
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THE  THEATRE 

Q-AjOepartment  of  Practical  Showmanship 


“MARION  THEATRE  NEWS”  OUT 


First  House  Organ  Produced 
T hrough  “Herald”  Cooperation ; 

Serves  Five  Marion  Theatres 

Using  copy  and  layout  provided  by  this  department,  the  Moss 
Advertising  Agency  of  Marion,  Ind.,  has  issued  the  first  edition 
of  the  “Marion  Theatre  News,”  published  in  the  interests  of  the 
Marion  Theatre  Company’s  five  theatres,  the  Luna-Lite,  Lyric, 
Marion,  Royal-Grand  and  Indiana.  , 

The  initial  issue  of  this,  the  first  house  organ  produced  in  direct  co- 
operation with  “The  Theatre,”  is  partially  reproduced  upon  the  opposite 
page  and  is  analyzed  herewith. 


EARLE  HALL  PAYNE 


Payne  Began 
As  Usher  in 
Los  Angeles 

Earle  hall  PAYNE,  Kentucky 

theatre,  Lexington,  began  as  an  usher 
in  Miller’s  theatre,  Los  Angeles,  advises 
our  intrepid  interrogator  fresh  from  a 
holiday  out  that  way,  but  didn’t  remain 
an  usher  long.  (Is  there  anyone  who  is 
anybody  in  this  business  who  hasn’t 
ushered  at  one  time  or  another?) 

Ushering  perhaps  teaches  a young  man 
more  about  people  who  go  to  picture  the- 
atres and  teaches  him  more  quickly  than 
any  other  known  exercise,  and  so  it  was 
not  long  as  the  crow  flies  until  Mr.  Payne 
became  house  manager  of  Miller’s.  His 
next  step  was  to  the  post  of  assistant 
publicity  director  of  Miller’s  and  the  Cali- 
fornia theatres,  under  Roy  Miller. 

Then,  like  so  many  others  whose  inner- 
most secrets  have  been  bared  in  this  se- 
ries, he  became  an  exploiteer,  beginning 
with  Goldwyn,  changing  to  Eirst  National 
and  serving  that  organization  until  it 
abandoned  its  field  force. 

The  Kentucky  theatre  at  Louisville 
then  came  under  his  wing,  and  from  there 
he  went  to  Lexington,  where  his  show- 
manship and  his  house  organ  made  him 
prominent  in  the  columns  comprising  this 
department. 

His  latest  accomplishment  is  an  anni- 
versary issue  of  his  house  organ  which 
you  should  write  for. 


The  “Marion  Theatre  News”  runs  24 
pages  and  cover.  The  page  size  is  5%x 
7)4  inches.  A heavy  coated  stock  is  used. 
Drawn  headings  effectively  light  up  the 
text  pages,  plainly  denoting  the  various 
departments,  and  cut  illustrations  are  to 
be  used  later  on. 

Space  Well  Sold 

Of  the  28  page  total,  body  and  cover, 
18  pages  are  given  over  to  paid  advertise- 
ments, 10  being  reserved  for  text.  As  the 
ads  in  the  initial  issue  are  straight  ads, 
none  of  them  in  the  “welcome  to  our 
city”  vein,  it  is  apparent  that  the  space 
has  been  well  sold. 

The  cover  design  is  reproduced  upon 
the  opposite  page,  without  a blue  trellis 
effect  running  over  the  whole  which  does 
not  register  in  the  cut.  The  design  stands 
from  week  to  week,  with  change  of 
stellar  portrait,  a star  of  an  early  forth- 
coming production  being  used  each  time. 

“Theatre”  Layout  Followed 

In  planning  the  publication,  the  layout 
provided  by  The  Theatre  was  followed 
with  only  such  slight  departures  as  were 
necessitated  by  the  volume  of  space  sold 
to  advertisers.  All  departments  are  start- 
ed upon  right-hand  pages,  as  advised,  and 
the  order  of  them  is  that  suggested. 

Likewise,  the  departments  were  kept 
well  forward  in  the  paper,  the  minor  text 
matter  being  run  back  to  fill  where  need- 
ed. The  headings  were  fashioned  in  the 
general  style  of  Ered  S.  Meyer’s  well 
known  paper,  as  suggested  by  this  depart- 
ment. 

“Theatre”  Copy  Used 

Special  copy  provided  by  The  Theatr" 
was  used  with  good  effect.  The  “Greet- 


IN the  intefnests  of  the  service  and  so 
^ that  utmost  efficiency  may  be  at- 
tained, exhibitors  using  theatre  copy 
provide  by  this  department  are  re- 
quested to  submit  specimens  of  all 
published  material  containing  ssfme.  If 
for  any  reaison  reproduction  is  not  de- 
sired, such  contributions  will  be  re- 
garded as  coniidentiaL 


ings — and  Explanations”  copy  on  the 
masthead  page  (next  to  cover  page  in 
reproduction)  was  furnished  by  this  de- 
partment and  permission  for  its  further 
use  by  other  showmen  with  such  changes 
as  are  necessary  is  granted  herewith.  The 
"Please  Patronize  Our  Advertisers”  line 
at  the  close  was  added  to  the  original 
Theatre  copy. 

“What’s  Doing  In  the  Theatres  Next 
Week”  was  written,  of  course,  by  the 
staff  getting  out  the  paper,  necessary  in- 
formation not  being  available  when  copy 
was  sent.  The  Theatre  copy  again  is 
used  on  the  “Buying  It  In  Marion”  page, 
the  page  being  suggested  by  The  Theatre 
and  the  copy  written  down  to  the  point 
where  it  breaks  into  detailed  discussion 
of  current  Marion  shopping  conditions. 

Editorials  Partially  Original 

Of  the  four  editorials  in  the  “Ye  Editor 
Says”  page  of  the  first  issue,  two  are  orig- 
inal and  two  are  from  The  Theatre  series 
published  previously  in  this  department. 
Tliey  are  “Actors  Do  Work”  and  “Eood 
For  Thought.”  Copy  for  the  “Notes  from 
Movieland”  page,  it  was  pointed  out  to 
the  publishers,  is  regularly  available  in 
"The  Film  Mart”  and  elsewhere  in  the 
Herald.  The  “Fashion”  and  “Sport 
Gossip”  pages,  of  course,  can  be  filled 
with  material  from  other  sources. 

As  it  stands,  the  “Marion  Theatre 
News”  ranks  with  the  best  theatre  house 
organs  in  the  country.  A first  issue  is 
never  all  that  its  sponsors  hoped  it  would 
be,  and  that  is  true  in  this  case  as  in 
others,  but  its  comparative  excellence 
under  the  traditionally  hectic  circum- 
stances of  its  preparation  is  promise  of 
future  greatness. 

Is  Available  by  Exchange 

The  “Marion  Theatre  News”  is  avail- 
able regularly  to  house  organ  publishers 
through  the  courtesy  of  Edgar  A.  Moss, 
head  of  the  Advertising  agency  publish- 
ing it,  whose  name  was  entered  in  the 
“House  Organ  Exchange”  some  weeks 
ago. 

The  “House  Organ  Exchange,  with 
names  of  new  members  added,  is  printed 
upon  the  following  page. 


50 


EXHIBITORS  HERALD 


November  8,  1924 


Copy  Service 
For  Exhibitor 
House  Organs 

House  organ  or  newspaper 
publication  rights  to  this 
copy  is  granted  exhibitors  by 
the  “Herald”  herewith. 


WHERE  SHALL  WE  GO? 

Much  of  your  evening’s  entertain- 
ment depends  upon  the  careful  se- 
lection of  the  theatre.  You  want  a diver- 
sified program — variety — a host  of  spe- 
cially selected  short  subjects,  so  tastefully 
presented  as  to  bring  charm  to  the  fea- 
ture photoplay. 

No  wonder  you  choose  the  (theatre 
name).  No  wonder  it  becomes  your  ideal 
theatre,  for  (theatre  name)  programs  are 
so  dependable. 

(Above  editorial  submitted  by  Louis  C. 
Shimon,  Milwaukee  theatre,  Milwaukee, 
who  used  it  on  a' 28x40  poster.) 


OUR  ANNIVERSARY 

WE  are  tw'o  years  old.  Our  third  year 
we  begin  with  gratitude— gratitude 
for  the  good  will  that  has  been  given  us 
To  present  only  the  very  best  produc- 
tions and  stars  has  always  been  our  pol- 
icy— and  this  has  met  with  instant  favor. 

The  winning  of  thousands  of  friends 
with  our  approved  style  of  entertainment 
has  been  a constant  source  of  pleasure. 

We  greatly  desire  to  hold  that  friend- 
ship, which  we  prize  above  all  else,  and 
hope  to  merit  your  continued  patronage 
by  presenting  even  better  entertainment 
— if  that  is  possible. 

(Above  editorial  submitted  by  Louis  C. 
Shimon,  Milwaukee  theatre,  Milwaukee, 
who  used  it  on  a 28x40  poster.) 


CONSISTENT  SATISFACTION 

Theatres  may  be  divided  roughly 
into  two  classes — theatres  that  operate 
on  a policy  of  consistent  satisfaction  and 
theatres  that  do  not.  “Successful”_  and 
“unsuccessful”  are  other  terms  describing 
theatres  of  these  two  types  quite  as  well. 

The  consistent  satisfaction  policy  in 
force  at  this  and  other  successful  theatres 
demands  that  every  program  offered  give 
utmost  satisfaction.  There  can  be  no  let- 
ting down.  The  other  policy,  and  you 
have  doubtlessly  encountered  it  elsewhere, 
aims  to  satisfy'  with  one  program  and 
then  run  a number  of  below-grade  pro- 
grams, depending  upon  the  good  effect  of 
the  satisfactory  program  to  keep  the  pub- 
lic coming  back  until  such  a time  as  it  is 
deemed  expedient  to  put  on  another  first- 
grade  program. 

Successful  theatremen  deeply  regret  ex- 
istence of  such  a policy  and  seek  to  edu- 
cate by  advice  and  example  the  misguided 
showmen  suffering  it  to  prevail.  Convey- 
ance of  this  information  to  theatregoers 
is  perhaps  the  most  effective  means  of 
eliminating  the  practice. 

FOOTBALL 

YOU  can’t  go  to  all  the  football  games. 

You  can  read  about  most  of  them  in 
the  newspaper,  but  that  isn’t  enough.  You 
can  see  the  big  moments  from  the  big 
games  regularly  at  this  theatre  in  the 
news  reels.  No  more  interesting  motion 
pictures  are  being  offered  this  season. 


Theatre  Bits 

\^AIT,  next  year,  until  October  for 
’ your  vacation.  That  stuff  about 
“October’s  bright  blue  weather”  is  all 
wool  and  much  more  than  a yard  wide. 
We  waited  for  it  this  year  and  got  for 
our  pains  the  only  fourteen  consecutive 
warm  sunshiny  days  of  1924  to  date.  And 
the  fifteenth  day  it  frosted. 

If  our  infallible  forecaster  functions  as 
faultlessly  next  year,  we’ll  let  you  in  on 
it  in  time  to  take  advantage.  Meantime, 
pardon  us  if  we  chortle  briefly  over  our 
luck  before  getting  back  to  the  business 
in  hand. 

* 

'T'HE  business  in  hand  is  momentous. 

Returning  to  a desk  left  uncluttered 
and  spotless,  we  find  it  mountain  high 
with  letters,  photographs,  house  organs, 
whatnot.  We’ve  barely  made  a beginning 
upon  the  mountain  as  yet,  and  look  at 
the  stuff  on  pages  preceding  and  follow- 
ing. If  you  don’t  find  on  those  pages  the 
thing  you  sent  in,  bear  with  us  until  next 
wek,  or  even  the  week  after,  for  verily  it 
is  a high  hill  that  hath  no  summit. 

* 

There  was  so  much  to  say  about  the 
“Marion  Theatre  News”  and  our  mod- 
est part  in  the  production  thereof  that  a 
lot  of  things  intended  for  the  first  page 
are  to  be  found  instead  in  the  column  at 
the  right.  The5dre  no  less  important. 
Blame  circumstances. 

* 

Among  the  things  we  haven’t  gotten 
into  as  yet  is  a great  consignment 
from  J.  W.  Bettersworth,  whose  remark- 
able serial  you  no  doubt  read  with  tears 
in  your  eyes.  Shall  we  let  him  go  on? 


House  Organ 
Exchange 

E.  E.  BAIR,  State  theatre,  Uhrichs- 
ville,  O. 

FRANK  H.  BURNS,  Orlando  En- 
terprises, Inc.,  Orlando,  Fla. 

E.  L.  FAWKS,  Photo  Phone  The- 
atre, Graford,  Tex. 

T.  L.  LITTLE,  Majestic  theatre, 
Camden,  S.  C. 

M.  MacLEOD,  Wolverine  theatre, 
Saginaw,  Mich. 

EARL  D.  MASSEY,  Texas  theatre, 
Killeen,  Texas. 

E.  E.  MEREDITH,  Virginia  thea- 
tre, Box  1190,  Fairmont,  W.  Va. 

EDGAR  A.  MOSS,  Moss  Advertis- 
ing Agency,  Marion,  Ind. 

E.  H.  RANDALL,  Liberty  theatre, 
Condon,  Ore. 

S.  STIEFEL,  Roxboro  theatre, 
Philadelphia,  Pa. 

Entry  of  name  in  above  list  signifies 

willingness  to  exch«mge  theatre  house  or- 
gans with  all  applicants. 


(Name)  . 
(Theatre) 
(City)  . . 
(State) 


What  Showmen 
Are  Doing  to 
Get  Business 

A phototype  survey  of  cur- 
rent exhibitor  business  ef- 
fort, with  pictures  upon  the 
accompanying  pages. 


Louis  C.  Shimon,  Milwaukee  the- 
atre, Milwaukee,  writes: 

“Your  column,  ‘What  Showmen 
Are  Doing  to  Get  Business,’  is  in- 
deed very  interesting. 

“Permit  me  to  submit  some  Mil- 
waukee Theatre  educational  copy  in 
the  hope  that  it  will  merit  space  in 
one  of  your  forthcoming  issues. 

“The  Milwaukee  is  on  Teutonia 
and  Center  streets,  and  is  one  of  the 
leading  outskirt  houses  in  the  city.’’ 
* 

The  copy  submitted  by  Mr.  Shi- 
mon is  published  in  the  opposite 
column  this  week. 


Fawks,  Meredith, 

Join  Exchange 

E.  E.  Meredith  and  E.  L.  Fawks  are 
entered  in  the  ‘‘House  Organ  Exchange,” 
printed  on  this  page,  this  week. 

Mr.  Meredith  encloses  a blank  typed 
with  his  signature  and  writes: 

“I  get  out  two  papers,  the  Movie 
News  at  Fairmont,  W.  Va.,  where  my 
address  is  Bo.x  1190,  and  the  Kearse 
Theatre  News  at  Charleston,  where  my 
address  is  Box  1622.  Til  be  glad  to  ex- 
change.” 

Mr.  Fawks,  Photo  Phone  theatre, 
Graford,  Texas,  writes: 

“I  am  thinking  of  publishing  a monthly 
theatre  magazine  and  wish  that  you  would 
place  my  name  on  the  list  to  receive 
copies  from  other  theatres.” 

A copy  of  Mr.  Meredith’s  Charleston 
house  organ  has  been  received  and  will 
be  analyzed  in  an  early  issue. 

Kehrberg  Sends 
House  Organ 

K.  C.  Kehrberg,  Lyric  theatre,  Sheldon, 
Ta.,  whose  house  organ,  “Gossip,”  is  par- 
tially reproduced  upon  the  second  page 
preceding,  writes: 

“I  have  a confession  to  make  and  I 
might  as  well  make  it  at  the  start  as  later. 
I ha\e  not  been  reading  the  Her.ald  as 
thoroughly  as  I should.  Not  until  last 
night  did  I notice  the  request  for  a copy 
of  my  little  ‘Gossip’  under  ‘Theatre  Bits’ 
in  the  October  4 issue. 

“I  am  new  at  this  game,  in  fact  have 
been  at  it  for  only  eighteen  months. 
Up  to  the  time  I took  hold  of  the  houses 
in  this  town  I thought  pictures  were  sent 
around  on  a circuit.  The  business  was 
run  down,  due  to  the  fact  that  the  former 
managers  were  not  the  type  to  ‘get  away’ 
in  a small  town.  And  a small  town  this 
is — a typical  Main  Street — with  3, -300 
population. 

“I  learned  rapidly.  I had  to.  Fin- 
ances were  low,  and  at  the  rate  I bought 
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Crowd  drawn  to  Illini  theatre,  Sterling,  III.,  by  exploitation  of 
“The  Covered  Wagon,”  Paramount.  (See  letter.) 


“Covered  Wagon”  parade  photographed  in  front  of  Illini 
theatre.  Sterling,  resulting  in  attendance  shown  at  left. 


the  first  few  pictures  I couldn’t  last. 
Some  things  I know,  now,  but  there  are 
still  a great  many  others  coming. 

“My  brother  came  home  from  school 
(this  is  my  home  town)  a short  time  after 
I bought  in  here  and  came  in  with  me. 
He  was  to  furnish  the  brains  for  the 
organization.  We  began  a campaign  to 
build  up  business  and  decided  to  start 
a little  paper.  At  first  we  had  a catch 
phrase  on  the  outside,  changing  the  word- 
ing every  issue.  The  first  one  was 
‘Gossip.’  The  name  stuck,  try  as  we 
might  to  get  away  from  it.  Finally  we 
named  the  paper  ‘Gossip.’ 

“Our  little  paper  is  not  to  be  com- 
pared with  some  of  the  house  organs  that 
I have  seen.  Still,  it  serves  our  purpose. 
We  have  a mailing  list  of  731  and  all 
the  names  have  been  placed  on  it  volun- 
tarily. We  have  had  several  people  com- 
plain bitterly  when  they  didn’t  receive 
their  copies.  Acted  as  if  they  were  pay- 
ing a subscription  fee. 

“At  last  business  came,  due  in  large 
part  to  ‘Gossip.’  Today  we  have  a nice 
little  business  worked  up.  We  are  at 
least  trying  to  give  our  patrons  good 
pictures  and  first  class  projection  and 
music.  We  take  turns  operating  the 
projectors  and  the  Fotoplayer. 

“I  am  responsible  for  the  prose  in 
‘Gossip’  and  the  Kid  for  the  verse.  I am 
enclosing  a copy  or  two  to  give  you  an 
idea  of  what  we  have.  The  paper  is  self 
supporting.  We  mail  them  out  in  en- 


velopes like  the  one  this  came  to  you 
in,  finding  this  more  effective  than  folding 
them  and  addressing  the  paper  itself. 

“If  there  is  anything  more  which  you 
want  to  know,  or  if  I may  be  of  service 
to  you  in  any  way,  call  on  me.  I am 
for  the  Hkkai-I),  the  best  of  them  all." 

* 

First  page  of  one  issue,  third  page  of 
another,  and  a third  number  folded  as 
distributed  are  shown  in  reproductions 
on  a preceding  page.  “Gossip”  has  sev- 
eral unique  features,  in  addition  to  those 
mentioned  by  Mr.  Kehrberg  in  his  let- 
ter, and  it  is  certain  that  e.xhibitor  re- 
quests for  sample  copies  will  be  honored. 
The  Theatre  thanks  Mr.  Kehrberg  for  his 
splendid  response  to  the  printed  request 
noted. 

Meyers  & Ford  Exploit 
“The  Sea  Hawk” 

J.  D.  Meyers,  of  Meyers  & Ford, 
Arcade  and  Star  theatres,  La  Grande, 
Ore.,  writes: 

“We  are  sending  you  a picture  of  the 
cutouts  used  for  ‘The  Sea  Hawk.’  This 
idea  is  contained  in  the  press  sheet  issued 
by  First  National  and  may  be  of  some 
benefit  to  some  other  exhibitor. 

“Might  state  that  we  ran  this  picture 


one  Monday,  d'uesday  and  Wednesday 
and  had  a most  satisfactory  run  and  re- 
ceived more  compliments  on  the  picture 
than  any  we  have  shown  for  a long,  long 
time.’’ 

* 

The  picture  submitted  by  Mr.  Meyers 
[s  reproduced  on  the  fifth  page  of  The 
Theatre  this  week. 


Sitz  Tells  “Paramount 
Week”  Campaign 

R.  E.  Sitz,  Legion  Hall  theatre,  Peter- 
son, fa.,  writes: 

“Find  enclc)sed  check  for  renewal  of 
I'.xHiBiTOKS  IIeu.-m.i).  We  need  it  in  our 
Itusiness. 

“Also  find  enclosed  postcard  photos  of 
a float  I used  in  putting  over  Paramount 
W eek.  The  photos  do  not  show  the  work 
which  was  put  on  the  float,  but  it  sure 
was  a golden  car  after  being  covered  with 
Goldenrod  gathered  along  the  country 
roads  in  Iowa. 

“The  star  cutouts  mounted  on  golden 
paper  and  the  Paramount  l)anner  in 
golden  color  made  a float  which  the  peo- 
ple talked  about  and  also  gave  me  re- 
turns. 

“Peterson  is  a small  town  of  500,  but 
we  show  the  best  of  pictures  with  re- 


Float  for  “America,”  United  Artists,  used  by  J.  T.  Price,  Home  Front  of  the  Home  theatre,  Oblong,  111.,  as  decorated  for  run 
theatre.  Oblong,  111.,  and  described  in  his  letter.  of  “America,”  exploited  as  told  by  J.  T.  Price. 
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Another  view  of  Paramount  Week  float  used  by  R.  E.  Sitz,  Front  of  Arcade  theatre,  La  Grande,  Ore.,  decorated  for  “The 
Legion  Hall  theatre,  Peterson,  la.,  a contributor  of  the  week.  Sea  Hawk,”  First  National.  See  J.  D.  Meyers’  letter. 


suits.  Just  got  through  showing  'The 
Covered  Wagon’  to  over  900.  Don’t 
know  how  far  they  must  liave  come.” 

* 

Photos  submitted  by  Mr.  Sitz  are  re- 
produced upon  the  fourth  and  fifth  pages 
of  The  Theatre  this  week. 

Price  Describes  His 
“America”  Campaign 

T.  J.  Price,  Home  theatre,  Oblong, 
HI.,  writes: 

“Enclosed  find  some  pictures  made  of 
theatre  front  and  float  used  in  advertis- 
ing ‘America.’ 

“We  spent  more  time  and  energy  on 
this  picture  than  on  anything  we  ever 
ran  before.  Used  everything  in  posters 
and  three  cuts  in  local  and  neighboring 
town  papers  for  three  weeks  preceding 
run  of  picture. 

“Used  4,000  heralds,  mailing  2,000  on 
rural  routes,  and  made  all  nearby  small 
towns  and  the  county  seat  with  float  and 
cornetist  playing  ‘America.’ 

“We  interested  the  D.  A.  R.  of  the 
county  and  ran  a special  matinee  for 
them,  getting  write-ups  in  the  county 
papers  before  the  run  of  the  picture. 

“During  the  week  before  and  on  Sun- 
day before  the  play  started  on  Monday, 
the  schools  and  churches  used  the  song, 
‘America,’  and  several  business  places 


put  out  patriotic  decorations.  Used 
trailer  from  National  Screen  Service  for 
two  weeks.  This  trailer  is  not  much 
good. 

“We  had  a very  good  run  for  three 
days,  considering  that  it  was  the  third 
picture  in  four  weeks  that  we  ran  at 
fifty  cents  when  we  had  never  gone  this 
high  before. 

“ ‘America’  drew  about  the  same  as 
'The  Covered  Wagon,’  which  we  ran  just 
two  weeks  before,  and  better  than  ‘The 
Birth  of  a Nation,’  run  four  weeks  be- 
fore. ‘America’  is  a wonderful  patriotic 
and  historical  play,  but  for  entertain- 
ment it  is  hardly  up  to  the  Griffith  stand- 
ard, though  a number  of  patrons  pro- 
nounced it  better  than  anything  ever 
shown  here. 

“The  heralds  received  from  the 
Coinmandery-Roth  company  of  New  York 
are  8-page,  very  good,  and  priced  right. 

“For  music  for  playing  ‘America,’  we 
used  a special  set  of  rolls  on  the  Foto- 
player  and  got  by  very  well,  the  music 
receiving  special  mention  by  the  ladies  of 
the  D.  A.  R.  in  their  writeup  in  the 
county  paper.  Used  the  song  roll, 
‘America,’  and  ‘Yankee  Doodle,’  to  very 
good  advantage. 

“The  playing  of  ‘America’  made  us 
glad  twice.  We  were  glad  to  get  it  and 
glad  to  get  rid  of  it.  It  takes  too  much 
work  and  worry  for  what  you  can  make 
on  a i)icturc  of  this  kind  in  a small  town.” 


Photographs  showing  phases  of  Mr. 
TVice’s  “America”  campaign  are  repro- 
duced upon  the  fourth  page  of  The 
Theatre. 


Kiddies  Help  Wilson 
Exploit  “The  Wagon” 

W.  Valentine  Wilson,  Seco  theatre, 
Rockville,  Md.,  writes: 

“1  am  enclosing  snapshot  of  my  ex- 
ploitation of  ‘The  Covered  Wagon.’  The 
cost  was  practically  nil  and  it  is  easily 
gotten  up. 

“The  covered  wagon  in  the  picture  is 
built  on  a pony  cart,  the  body  being 
pasteboard,  and  the  top  bed  sheets.  As 
you  see,  the  kids  and  the  ponies  make 
up  the  rest  of  the  exhibit. 

“The  little  fellows  had  a fine  time  rid- 
ing around  town  impersonating  ‘Bill 
Bannion’  and  Ernest  Torrence,  and  to 
top  off  the  whole  thing  I had  a shepherd 
dog  that  ran  at  the  head  of  the  procession 
and  barked  incessantly.  Sleighbells 
around  the  ponies’  necks  added  to  the 
noise  of  the  occasion. 

“To  make  a long  story  short,  I put 
out  the  S.  R.  O.  sign  for  the  first  time 
in  many  moons.’’ 

* 

A photo  showing  Mr.  Wilson’s 
“Covered  Wagon”  is  reproduced  on  the 


L.  Puccini,  Gem  and  Strand  theatres,  Durango,  Colo.,  writes 
th  is  week  of  his  exploitation  for  “The  Covered  Wagon.” 


Crowd  drawn  to  Gem  theatre,  Durango,  Col.,  by  L.  Puccini’s 
campaign  for  “The  Covered  Wagon,”  described  in  his  letter. 
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Paramount  Week  float  used  by  R.  E.  Sitz,  Legion  Hall  theatre, 
Peterson,  la.,  and  described  in  his  letter  this  week. 


Goldenrod  gathered  in  the  country  and  golden  banners,  etc., 
made  the  Sitz  Paramount  Week  float  a golden  investment. 


sixth  page.  Another  snapshot  enclosed 
is  displayed  and  discussed  in  Short  Snh- 
iects. 

Puccini  Uses 
Contest  Angle 

L.  Puccini,  Gem  and  Straiul  theatres, 
Durango,  Colo.,  writes  in  part: 

“Here  I send  you  three  copies  of  pic- 
tures taken  for  the  opening  of  ‘The 
Covered  Wagon’  and  if  you  believe  that 
same  could  be  of  help  to  some  exhibitor 
you  may  publish  them. 

“I  arranged  for  an  automobile  contest 
and  opened  with  a street  parade  led  by 
a car  with  miKic  and  banners  for  the 
'Covered  Wagon  Dance,’  followed  by  the 
old  covered  wagon  and  a truck  with  the 
Prize  Car  on  top  of  it  with  banners.  . . . 
and  about  25  cars  in  the  parade.’’ 

* 

Portions  of  Mr.  Puccini’s  letter  are 
omitted  by  necessity.  The  photos  sub- 
mitted are  reproduced  upon  the  fifth  and 
sixth  pages  of  The  Theatre. 


W.  A.  W.  Tells  It 
With  Photos 

W.  A.  W.,  mini  theatre,  Sterling,  111., 
lets  photos  tell  his  story,  writing: 


"We  are  sending  you  under  separate 
cover  a couple  of  photos  taken  in  con- 
nection with  ‘The  Covered  Wagon.’  ’’ 

* 

The  photos  are  reproduced  upon  the 
fourth  page  of  The  Theatre. 

This,  That, 

And  Such 

Charles  H.  Ryan,  Milford  theatre,  Chi- 
cago, has  signed  a contract  insuring  him 
the  services  for  one  year  of  Alexander 
Kaminsky,  noted  Russian  violinist,  whose 
son,  son-in-law  and  daughter  also  are 
members  of  the  orchestra  he  introduces 
to  Milford  patrons.  Kaminsky  was  deco- 
rated by  Czar  Nicholas  before  his 
dethronement  and  given  a present  from 
tile  Imperial  Cabinet.  He  gives  a solo 
each  Sundaj'  night  at  the  Milford. 

* * * 

I, eon  ( ).  Mumford,  Castle  theatre, 
Newark,  has  introduced  another  novel 
feature.  Patrons  are  invited  to  request 
numbers  which  they  wish  to  hear  played 
by  J.  Miller  Smith  upon  the  Castle  organ 
and  requests  are  complied  with  Wed- 
nesday and  Thursday  nights.  Announce- 
ment of  the  requested  selections  to  be 
played  is  made  each  week  in  the  house 
organ.  The  purpose  of  the  stunt  is  to 


build  up  mid-week  business,  liut  it’s  bet- 
ter than  that. 

* * * 

Several  showmen  add  this  week,  in 
this  department  and  in  “What  the  Pic- 
ture Did  for  MeT  .,and  the  lengthening 
story  of  “The  Covered"  Wagon.’’  It  is 
doing  tremendous  things  for  the  box  of- 
fice wherever  it  is  shown.  Possibly  the 
most  tremendous  thing  it  is  doing  has 
not  been  commented  upon. 

“The  Covered  Wagon’’  is  packing 
theatres  that  have  not  been  packed  for 
a long  time  and  is  doing  it  at  prices 
which  have  not  been  charged  for  as  long 
a time  or  longer.  It  is  tuning  up  these 
box  offices,  if  that  expression  conveys  the 
idea,  to  a pitch  which  should  mean  a 
good  deal  of  additional  revenue  in  months 
that  follow. 

People  who  have  become  accustomed 
to  paying  a small  admission  fee  are  be- 
ing convinced  that  a larger  one  some- 
times is  not  only  justified  but  desirable. 
It  will  be  much  easier  to  put  over  the 
rest  of  the  big  pictures  of  the  season  at 
big  picture  prices.  The  effect  of  “The 
Covered  Wagon’’  engagement  will  be  a 
lasting  one  where  exhibitors  make  it  ac- 
count for  itself  as  it  should. 

* * * 

McVickers  theatre,  Chicago,  observed 
its  second  anniversary  last  week.  The 
Chicago,  opened  exactly  one  year  previ- 
ousl}',  is  observing  its  anniversary  this 
week. 
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“Covered  Wagon”  parade  passing  Gem  theatre,  Durango,  Colo., 
in  campaign  described  this  week  by  L.  Puccini,  its  sponsor. 


W.  Valentine  Wilson,  Seco  theatre,  Rockville,  Md.,  writes  this 
week  of  his  kiddie  exploitation  for  “The  Covered  Wagon.” 
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W.  Valentine  Wilson,  Seco  theatre,  Rockville,  Md.,  may  or  may 
not  have  organized. an  “Our  Gang”  as  suggested  some  time  ago 
on  this  page,  but  he  sends  the  above  photo  of  the  kiddies  who 
helped  him  put  over  the  Pathe  comedies  and  the  result  is  the 
same. 

W VALENTINE  WILSON,  Seco  theatre,  Rock- 
• ville,  Md.,  contributor  of  a letter  to  The  Theatre 
printed  this  week  in  the  “What  Showmen  Are  Doing 
to  Make  Money”  column,  enclosed  in  that  letter  with- 
out comment  the  photograph  reproduced  at  the  top  of 
this  column.  As  the  exploitation  of  “The  Covered 
Wagon”  described  in  his  letter  was  conducted  by  chil- 
dren, it  seems  logical  to  believe  that  the  present  photo- 
graph shows  the  same  youngsters  doing  their  stuff  for 
“Our  Gang.” 

We  should  like  to  know,  naturally,  if  Mr.  Wilson’s 
use  of  the  children  in  this  connection  is  a result  of  out 
twice-offered  suggestion  to  the  effect  that  local  Our 
Gangs  could  be  organized  in  the  interest  of  Hal  Roach’s 
comedies  with  pleasant  outcome.  But  the  source  of  the 
idea  is  luiimportant.  The  important  thing  is  that  Mr. 
Wilson  does  exploit  them  in  this  manner  and  that  it 
seems  quite  practical. 

The  gang  spirit  of  the  young  American  requires 
an  outlet.  That’s  why  the  Boy  Scout  idea  is  so  good, 
or  at  least  one  good  reason.  If  the  outlet  is  good,  as 
in  the  case  of  the  Boy  Scouts,  the  boy  is  benefited  and 
the  man  of  tomorrow  is  made  a better  man. 

Identical  logic  supports  the  idea  of  the  local  Our 
Gang,  sponsored  by  the  theatre  showing  the  pictures. 
If  the  idea  didn’t  get  the  theatre  an  additional  dime,  it 
would  still  be  good.  But  it  will. 

* * ^ 

IF  you  know  motion  picture  theatricals  as  you  should, 
you  will  not  be  surprised  to  note  in  the  photograph 
reproduced  at  the  bottom  of  the  second  column  that 
two  Educational  short  subjects  took  all  the  lighted 
sign  space  at  the  Fenway  theatre,  Boston,  during  a 


recent  week.  You  will  know  that  “Buddy”  Stuart  is 
managing  director  of  the  Fenway  and  you  will  find 
nothing  surprising  in  the  news  that  a good  showman 
is  practicing  good  showmanship. 

* * * 

Red  GRANGE’S  9S-yard  run  for  a touchdown  from 
kick-off  in  the  Illinois-Michigan  game  was  a great 
news  reel  feature  of  last  week’s  theatre  bills  in  Chicago 
and,  no  doubt,  elsewhere.  Subsequent  runs  by  the 
same  demon  also  were  shown.  And  we  didn’t  see  a 
single  theatre  ad  about  it  all  week ! 

Each  week,  now,  the  news  reels  will  have  football 
stuff  that  will  bring  in  big  amounts  of  box  office  money 
if  showmen  will  take  the  trouble  to  let  the  public  know 
about  it.  Here’s  ready  money  going  begging. 

CARTOON  comics  continue  popular.  There  is  little 
variation  in  the  reception  accorded  successive 
efforts  of  the  artists  who  contribute  product  regularly. 
There  is,  and  this  is  more  important,  little  variation 
in  the  merit  of  successive  efforts. 

Artists  drawing  these  fimny  subjects  seem  pos- 
sessed of  unlimited  idea  resources.  They  use  new  tricks 
in  every  subject.  They  do  not  repeat! 

It  is  in  this  last  that  they  differ  from  practically 
all  the  comedians.  We  cannot  spare  them  from  their 
studios — their  cartoon  comics  are  too  valuable — ^but  it 
would  be  a great  idea  for  the  flesh  and  blood  comedians 
to  find  out  how  the  cartoonists  keep  up  the  grind. 


Educational  short  subjects,  “Pig  Skin”  and  “Lyman  Howe’s 
Hodge  Podge,”  get  the  lights  at  the  Fenway  theatre,  Boston, 
a circumstance  less  surprising  when  it  is  added  that  “Buddy” 
Stuart,  whom  you  know  to  be  a real  showman,  is  directing  the 
Fenway. 
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We’re  Out  1 ^’*^'1^  f Say  Officials 

to  Beat  a V J X^.  i ^ of  Paramount 


''We’re  out  to  beat 
our  own  record.” 

This  is  the  declar- 
ation of  the  officials 
of  Paramount.  Fur- 
ther on  they  say: 

“Never  before  has 
box  office  history 
been  written,  and 
then  revised  for  new 
records,  as  much  as 
it  v/as  for  Para- 
mount’s ‘First  Fam- 
ous Forty.’  Picture 
followed  picture  in  a 
succession  of  tri- 
umphs. 

“Truly,  the  ‘Fam- 
ous Forty’  are  fam- 
ous! 

“Now,  in  this  issue 
is  Paramount’s  announcement  of  the  ‘Sec- 
ond Famous  Forty,’  and  with  the  same 
basis  for  confidence,  the  Paramount  offi- 
cials declare  that  this  group  of  pictures 
will  surpass  the  first  forty  in  box  office 
strength.  This  claim  for  greatness  is  not 
unmindful  of  what  has  been  done  by  such 
productions  as  ‘Manhandled,’  ‘Monsieur 
Beaucaire,’  ‘Wanderer  of  the  Wasteland,’ 
‘The  Covered  Wagon,’  and  others  which 
piled  dollars  and  cents  figures  on  what 
had  heretofore  been  regarded  by  exhibi- 
tors as  ‘maximum  business.’  Paramount 
has  a record.  The  ‘Second  Famous  Forty’ 
are  dedicated  to  the  purpose  of  beating 
that  record. 

“From  the  day  of  its  first  release. 

Second  Famous 
Forty 

February 

Madame  Sans  Gene 
Top  of  the  World 
The  DeviTs  Cargo 
The  Swan 
Lord  Chumley 
Thundering  Herd 
Sackcloth  and  Scarlet 

March 

Salome  of  Tenements 
The  Air  Mail 
Contraband 
Goose  Hangs  High 
None  But  the  Brave 
Modern  Babylon 
New  Lives  for  Old 

April 

Code  of  the  West 
Coast  of  Folly 
The  French  Girl 
Young  Wives 
A Kiss  in  the  Dark 
Beggar  on  Horseback 
Adventure 


Ifin  circle:  Adolph  Zukor,  president  of 
Famous  Players-Lasky  Corporation. 

TfLeft:  Jesse  L.  Lasky,  vice-president  in 
charge  of  production. 

IIRight:  Sidney  R.  Kent,  general  manager 
of  Paramount  organization. 

'Queen  Elizabeth,’  F'aramount  has  been 
the  first  across  the  wire  in  every  contest. 
-No  full  length  production  in  color  had 
ever  been  a commercial  success  until 
‘Wanderer  of  the  Wasteland.’  That  isn’t 
a commercial  success.  It  is  a history 
maker!  Biblical  stories  wouldn’t  pay.  The 
industry  believed  Cecil  B.  De  Mille’s  ‘The 
Ten  Commandments.’  Gloria  Swanson  is 
great  only  in  gorgeous  gowns  was  the 
opinion  until  ‘Manhandled.’  Paramount 
has  gone  forward  only  through  inventive- 
ness and  originality,  the  two  qualities 
which  are  amply  abundant  in  all  its  pic- 
tures. 

“And  that  marvelous  thing  called  or- 
ganization which  Paramount  holds  higher 
than  its  biggest  individual  is  the  moving 
force  that  welds  the  genius  of  its  stars, 
producers,  writers,  and  executives  into  a 
magnificent  result  which  stands  in  the 
concrete  form  of  a group  of  pictures  now 
to  be  known  as  the  ‘Second  Famous 
Forty.’ 

“Art  has  never  been  sacrificed  in  a 
Paramount  picture  for  the  box  office.  It 
has  been  made  compatible  with  box  of- 
fice demands.  That  is  why  Paramount 
undertakes  beautiful  stories  and  makes 
them  successful. 

“From  Cecil  B.  De  Mille  to  its  most 
recently  graduated  director — from  Gloria 
Swanson  to  Paramount’s  latest  ‘find’ — 
directors  and  stars  have  one  idea.  It  is 
the  Paramount  idea!  Translated,  it  is 
the  box  office  idea. 

“In  the  attention  of  the  country’s  news- 
papers, Paramount  comes  first  because 
Paramount  is  ‘news.’  Its  pictures  are 
news  . . . because  Paramount  is  do- 

ing new  things,  introduci.'.g  new  people, 
giving  newspapers  what  newspapers 
want.  This  is  known  to  every  exhibitor 
as  well  as  every  fan  in  the  country. 

“Was  there  ever  more  legitimate  news 
about  a motion  picture  than  the  finding 
of  Betty  Bronson  to  play  ‘Peter  Pan’? 
.'\nd  still  hot  on  the  wires  are  the  stories 
about  the  finding  of  Frances  Howard  to 
play  ‘The  Swan.’ 

“All  of  which  must  stand  for  one  thing 
to  exhibitors.  And  that  is,  Paramount  is 
not  only  selling  pictures,  but  a big  or- 
ganization as  well.  An  organization  that 
has  a dual  function  of  Creating  not  only 
an  exhibitor  demand  for  its  superlative 


pictures,  but  rather 
an  exhibitor  demand 
through  the  public 
for  these  very  pic- 
tures. A welcome 
situation  to  the  ex- 
hibitor who  after  se- 
curing pictures  must 
in  turn  get  his  reve- 
nue from  the  public. 

“Through  the 
agency  of  magazines 
with  national  circu- 
1 a t i o n Paramount 
reaches  millions 
every  week.  The 
readers  of  these 
magazines  are  con- 
vinced that  ‘if  it’s  a 
Paramount  Picture — 
it’s  the  best  show  in 
town.’ 

“And  still  another  thought  is  winging 
its  way  home  through  these  mediums.  A 
thought — or  rather  an  inspiration — that 
'today,  Romance  has  a trade  mark’  and 
that  that  trade  mark  is  Paramount’s! 

“In  the  field,  thirty  experienced  show- 
men, assigned  to  every  branch  office  in 
the  country  make  the  final  link  that  brings 
an  exhibitor  of  Paramount  pictures  in 
perfect  contact  with  the  Paramount  or- 
ganization and  the  public. 

“This  ‘Second  Famous  Forty’  will  be 
greater  than  the  ‘First  Famous  Forty’  and 
thereby  justify  the  claim  of  the  Par- 
amount officials,  because  Paramount  made 
a promise  and  made  good — is  making  an- 
other promise,  and  will  again  make  good. 
“Paramount  always  does!” 

Second  Famous 
Forty 

May 

Man  and  the  Law 
The  Charmer 
Fll  Tell  the  World 
Wrath  of  the  Gods 
The  Night  Club 
The  Crowded  Hour 
Adame's  Daughter 

June 

Light  of  Western  Stars 
Grounds  for  Divorce 
Marry  Me 
The  Spaniard 
Pass  to  Paradise 
Any  Woman 

July 

The  Gate  Opens 
The  Early  Bird 
Men  and  Women 
New  York  Life 
Dressmaker  from  Paris 
Old  Home  Week 
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lILeft  to  right:  Cecil  B.  DeMille,  Para- 
mount producer;  Jack  Holt  and  Betty 
Compson,  stars. 


Paramount’s  Second 
Famous  Forty 


Special  Cast  in 
“Lord  Chumley” 

WITH  “Changing  Husbands”  as  a vace-setter, 
Frank  Urson  and  Paul  Tribe  will  pass  their 
predecessor  with  “Lord  Chumley”  in  a gale  of 
laughter.  The  play,  written  by  David  P.elasco 
and  Henry  C.  De  Mille,  father  of  the  two  famolts 
Paramount  producers,  is  light  fast  comedy.  Urson 
and  Iribe  showed  that  they  knew  how  to  make 
speed  Count  for  comedy  in  “Changing  Husbands.” 
Although  “Lord  Chumley”  is  different,  dealing 
with  a young  Englishman  who  comes  to  “the 
states”  and  wins  a girl  and  a fortune  by  his  wits, 
it  has  the  same  qualities  of  mystery  and  suspense 
that  had  so  much  to  do  with  the  success  of  the 
former  picture. 

Viola  Dana  heads  the  cast  in  which  Raymond 
Griffith  plays  the  role  of  “Lord  Chumley.”  Theo- 
dore Roberts  makes  his  reappearance  after  a long 
absence  from  the  screen.  Cyril  Chadwick  and 
Anna  May  Wong  are  two  other  players  in  the 
piece. 

The  story  begins  with  Lieut.  Gerald  Hugh  But- 
terworth  permitting  Annabelle  Wu,  an  Oriental 
dame,  to  vamp  him  out  of  important  navy  docu- 
ments. Annabelle  is  a tool  of  Gasper  La  Sage, 
the  Butterworth  family’s  attorney.  It  is  here  that 
Lord  Chumley,  pal  of  Butterworth,  slips  the  action 
into  high  and  sends  it  coasting  along  at  a breath- 
taking clip. 


Tearle  and  Terry  in 
“Sackcloth  and  Scarlet” 

Ask  the  average  picture  patron  to  mention  a 
dozen  of  the  most  popular  and  established 
screen  stars,  and  it’s  dollars  to  rubles  that  Alice 
Terry  and  Conway  Tearle  will  be  included  in  the 
list.  Each  of  them  has  a tremendous  following, 
and  together,  as  the  featured  players  in  “Sackcloth 
and  Scarlet,”  they  make  an  unbeatable  combina- 
tion. 

Henry  King,  of  “Tol’able  David”  fame,  has 
been  chosen  to  produce  it.  Here,  then,  is  a trio 
of  names  that  will  triple  the  drawing  power  ot 
the  picture. 

When  George  Gibbs,  the  popular  novelist,  orig- 
inally wrote  “Sackcloth  and  Scarlet,”  he  little 
dreamed  that  he  was  writing  what  undoubtedly 
will  be  one  of  the  screen’s  best-sellers.  The  story 
was  first  published  as  a serial  in  Red  Book  Maga- 
zine, and  the  furore  it  created  led  to  its  publica- 
tion in  book  form. 

The  plot  unfolds  in  absorbing  detail  the  life 
and  love  stories  of  two  sisters,  whose  characters 
stand  out  in  startling  dissimilarity.  The  powerful 
appeal  of  the  story  lies  chiefly  in  the  fact  that  it 
deals  with  experiences  that  are  common  to  every- 
day life. 

The  story  centers  around  Joan  and  Polly  Free- 
man, two  New  York  girls,  of  good  social  position 
and  moderate  wealth.  Their  characters  are  utterly 
unlike.  Polly  is  frivolous,  selfish  and  heartless. 
Joan,  the  elder,  is  fine,  self-sacrificing  and  splen 
didly  strong. 

While  camping  in  the  Canadian  Rockies  Polly 
becomes  involved  in  a love  affair  with  a_  local 
guide  and  later  when  Joan  tries  to  find  him  he 
has  left  the  Canadian  resort.  So  she  takes  Polly 
to  France,  where  baby  Jack  is  born.  Yet  the 
mother,  light-minded  little  Polly,  lacks  any  sense 
of  responsibility,  and  leaves  to  Joan  all  the  care 
of  the  child. 

Powerful  complications  ensue  when  Joan  falls 
in  love  with  Steve  Edwards,  member  of  congress, 
and  learns  to  her  bitter  disillusionment  that  he  is 
the  father  of  Polly’s  child.  The  manner  in  which 


these  three  work  out  their  problem  is  brought  out 
in  vivid  and  compelling  fashion. 


Allan  Divan’s 
“New  York  Life” 

Allan  DWAN,  producer  of  "Manhandled,” 
“Her  Love  Story,”  a bracket  of  two  of  the 
biggest  successes  in  the  present  season,  will  have 
in  “New  York  Life”  the  biggest  production  of  his 
career. 

A cast  of  favorites  has  been  selected  for  this 
story,  which  is  described  as  an  ultra  modern  but 
extremely  realistic  picture  of  what  the  title  con- 
veys. Every  writer,  every  playwright,  every  mo- 
tion picture  director  has  at  some  time  wanted  to 
picture  New  York  life  as  it  impressed  him,  using 


lIAbove:  Vera  Reynolds 
^Below:  Wallace  Beery 


perhaps  several  true  incidents  in  the  course  of  thp 
city’s  history  as  a basis;  and  New  York  furnishes 
volumes  of  just  such  material  more  startling  than 
fiction,  which  will  adapt  itself  to  screen  interpreta- 
tion admirably. 

Broadway  and  New  York  society  furnish  the 
background.  Paramount  will  furnish  the  produc- 
tion, Allan  Dwan  will  furnish  the  formula  . for 
contents,  and  the  result  is  promised  as  the  biggest 
production  of  his  career. 


Gloria  Swanson  in 
“Madame  Sans  Gene” 

Gloria  SWANSON,  the  screen’s  most  popular 
woman  star,  will  make  her  initial  appearance 
in  the  Second  Famous  Forty  in  “Madame  S<ans 
Gene,”  the  play  that  for  the  last  two  decades  has 
enjoyed  an  international  reputation  as  the  starring 
vehicle  for  the  greatest  actresses  of  America  and 
the  Continent. 

This  is  probably  the  most  difficult  role  attempted 
by  Miss  Swanson,  but  every  report  from  Paris 
strengthens  the  confidence  that  she  will  create  for 
the  screen  a figure  as  great  as  the  French  actress 
Rejane  did  for  the  stage. 

Through  the  cooperation  of  the  French  ministry 
of  fine  arts  Paramount  has  been  enabled  to  secure 
genuine  Nepoleonic  relics  to  use  in  the  produc- 
tion, and  permission  has  been  given  to  employ  for 
locations  such  historic  towns  as  Malmaison  and 
Fortainebleau,  and  the  interiors  as  well  as  exteriors 
of  the  Chateaux  of  Compiegn. 

This  producing  unit,  now  in  Paris,  is  the  most 
completely  equipped  unit  that  has  ever  left  the 
United  States  to  make  a picture  in  Europe. 

The  story  opens  in  a laundry  in  Rue  St.  Anne, 
where  “Madame  Sans  Gene”  does  washing  for  the 
famous  and  obsure  of  Paris.  Among  the  latter 
is  young  Napoleon  Bonaparte  with  vast  political 
ideas  but  a very  scanty  income.  Sans  Gene  laun- 
ders for  Bonaparte,  never  asking  or  taking  money 
until  he  becomes  Emperior  of  France.  Several 
years^  later  Lefebvo,  an  army  sargeant  who  has 
married  Sans  Gene,  distinguishes  himself  in  the 
army  of  Napoleon  and  is  awarded  the  baton  of 
field  marshal  by  the  emperor.  A title — Duchess  of 
Dantzig — gives  Sans  Gene  a place  in  Napoleon^s 
court,  but  the  rigid  formality  of  the  court  life 
proves  irksome  to  the  pretty  little  laundress- 
dutchess.  who  innocently  breaks  some  of  the 
sacred  rules  of  court.  Severe  as  the  emperor 
would  like  to  be  censuring  Sans  Gene,  she  man- 
ages to  win  more  than  a smile  from  him  by  her 
imitations  of  the  stiff  and  stately  women  of  the 
court,  an  episode  that  will  recall  one  of  the  most 
amu.sing  scenes  in  Miss  Swanson’s  success,  “Man- 
handled.” And  it  is  by  thus  establishing  herself 
so  'strongly  with  Bonaparte  that  Sans  Gene  is 
enabled  to  take  a dominant  part  in  the  domestic 
riff  between  Napoleon,  Empress  Louise  and  a cer- 
tain Count  Niepperg.  the  climax  of  the  great  play. 

Supporting  Miss  Swanson  under  the  direction  of 
T-eonce  Perret  are  Charles  de  Roche  as  Duke  of 
Dantzig:  Emile  Drain,  of  the  Comedie  Francaise, 
as  Napoleon;  M.  Faviers  as  Fouche:  Arlette 
Marchal,  French  picture  star,  as  Queen  of  Naples; 
^^'arrick  Ward,  English  leading  man,  as  Berna- 
dotte.  and  Jose  Roland  playing  Robespierre. 


Thomas  Meighan  in 
“Man  and  the  Law” 

OTHTNG  Thomas  Meighan  has  done  since^“The 
City  of  Silent  Men”  resembles  that  picture 
so  much  as  the  story  of  “Man  and  the  Law.”  If 
it  were  possible  to  take  a vote  among  the  mil- 
lions of  Meighan  fans,  it  is  a foregone  conclusion 
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^Through  the  columns  of  the  “Herald”  this 
week  is  presented  in  tabloid  form  [the  news 
concerning  each  picture  in  the  Paramount 
group  to  be  distributed  during  the  six  month 
period  beginning  in  February.  This  descriptive 
material,  written  by  members  of  the  Paramount 
organization,  is  part  of  a production  announce- 
ment of  unusual  interest  to  the  trade. 


ULeft  to  right:  Richard  Dix,  Bebe  Daniels 
and  Gloria  Swanson,  Paramount  stars. 


that  their  verdict  would  be  that  he  do  another 
picture  on  the  pattern  of  that  great  success.  “Man 
and  the  Law”  is  full  of  the  human  quality  that 
people  have  come  to  associate  with  Meighan  pic- 
tures. 

“Man  and  the  Law’’  is  a picturization  of  an 
absorbing  serial  story  by  Tristram  Tupper  that 
appeared  in  the  Ladies  Home  Journal  under  the 
title,  “King-Pin.”  The  originality  of  the  plot  has 
occasioned  so  much  comment  and  commendation 
that  it  will  soon  appear  as  a novel,  to  be  published 
simultaneously  with  release  of  the  picture. 

The  fundamental  and  underlying  theme  of  the 
story  is  a man’s  selfless  devotion  to  work  that  is 
for  others.  The  audience’s  interest  is  enlisted 
from  the  very  beginning  when  it  meets  Jorgenson, 
the  handsome,  upstanding,  two-fisted  construction 
engineer  for  a company  that  is  building  a road 
through  the  mountains  of  the  South. 

A rival  road  tries  to  stop  the  work,  even  going 
so  far  as  to  send  a gang  to  block  the  right  of 
way.  In  the  fight  that  follows  three  men  arc 
killed.  Through  the  machinations  of  the  rival 
road,  Jorgenson  is  convicted  of  manslaughter  and 
sentenced  to  prison  for  twelve  years. 

A victim  of  a frame-up,  Jorgenson,  nevertheless, 
becomes  a model  prisoner,  endearing  himself  to 
the  other  prisoners  by  his  kindliness  and  warm 
sympathy.  His  only  regret  is  that  he  was  unable 
to  finish  the  job  he  had  started.  Seven  years 
pass,  and  word  reaches  him  that  another  com- 
pany is  trying  to  build  a road  along  the  way  he 
had  chosen.  The  desire  to  get  back  on  the  job 
is  not  to  be  denied;  he  escapes  from  prison  and 
finally  reaches  the  construction  camp. 

How  he  carries  through  the  project  to  a suc- 
cessful completion  in  the  face  of  tremendous 
obstacles,  only  to  be  captured  and  taken  back  to 
prison  on  the  very  day  of  his  greatest  triumph,  is 
developed  in  a series  of  heart-appealing  situations. 

The  direction  has  been  entrusted  to  Eddie 
Sutherland,  who  was  responsible  for  the  Meighan 
success  in  the  first  Famous  Forty,  “Bed-Rock.” 


Richard  Dix  in 
**None  But  the  Brave’’ 

"D  ICHARD  DIX  is  rapidly  reaching  the  heights 
of  popularity  among  the  male  stars  of  today. 
Clean,  manly,  a player  of  virile  parts,  he  repre- 
sents the  ideal  hero  to  the  great  motion  picture 
audience  of  America.  He  has  a large  and  enthusi- 
astic personal  following,  which  such  pictures  as 
“Unguarded  Woman”  and  “Sinners  in  Heaven” 
have  increased  a thousand-fold.  “Manhattan,”  his 
first  starring  vehicle,  is  self-evident  proof  of  his 
right  to  stardom. 

In  “None  But  the  Brave”  he  has  a picturesque 
role,  in  a rapid,  romantic  drama.  The  plot  is 
based  on  a short  story  by  John  Monk  Saunders 
that  appeared  in  the  Cosmopolitan  Magazine  under 
the  title,  “A  Maker  of  Gestures.” 

An  indolent  young  Englishman  falls  in  love 
with  Yvonne,  beautiful  daughter  of  a local  wealthy 
Spanish  farmer,  thereby  incurring  the  hatred  of 
Julio,  the  idol  of  the  countryside.  The  two  men 
come  into  open  conflict  on  the  night  of  a great 
festival.  Gaylord  chooses  Yvonne  as  his  dancing 
partner.  Wild  with  fury,  Julio  springs  for  the 
Englishman’s  throat  and  they  fight  like  madmen. 
Yvonne  finally  runs  between  them.  Gaylord,  who 
has  been  punishing  his  rival,  concludes  that 
Yvonne  loves  Julio  and  makes  up  his  mind  to  go 
away. 

The  next  morning  he  tells  Yvonne  of  his  de- 


l»arture. She  begs  him  not  to  leave,  and  when 
she  sees  that  his  miml  is  make  up,  quick  as 
lightning  she  draws  a dagger  from  her  garter  and 
hurls  it  into  his  thigh,  (iaylord  realizes  that  she 
has  wounded  him  not  in  hate  or  in  fear,  hut  in 
love,  and  in  the  end  claims  her  as  his  wife. 


Sidney  Olcott’s  Picture, 

“Salome  of  the  Tenements’’ 

Fresh  from  triumphs  such  as  “The  Humming 
Bird,”  “Little  Old  New  York,”  "The  Green 
Goildess,”  “Monsier  Beaucaire,”  Sidney  Olcott 
starts  his  new  long  term  contract  with  Paramount 
with  "Salome  of  the  Tenements.”  In  the  last 


TJAbove:  Leatrice  Joy 
TIBelow:  Conway  Tearle 


year  Olcott’s  name  on  a picture  has  come  to  be 
regarded  as  a hall-mark  of  production  excellence. 

Born  amidst  miserable  surroundings  on  the  lower. 
East  Side,  Sonya  Vrunsky,  nicknamed  Salome, 
grows  up  to  be  a beautiful  girl,  constantly  strug- 
gling against  poverty,  ugliness  and  destiny  in 
general.  As  a reporter  on  a Yiddish  newspaper 
she  meets  and  fascinates  the  millionaire  philan- 
thropist, John  Manning,  who  is  devoting  his 
energies  toward  alleviating  the  misery  of  the 
Ghetto.  Sonya’s  one  ambition  in  life  is  to  marry 
Manning  and  the  methods  she  uses  to  accomplish 
this  provide  some  startling  surprises. 

A deep  dramatic  note  is  struck  when  Manning 
invites  Salome’s  neighbors  and  relations  to  a house 
party  in  celebration  of  his  engagement  to  Salome. 
.'\11  of  Manning’s  aristocratic  friends  are  present, 
and  for  the  first  time  Salome  realizes  the  vast 
gulf  that  separates  her  from  Manning  and  his 
class.  From  that  point  on  the  action  develops 
some  tense  situations  and  then  marches  on  to  a 
happy  and  triumphant  ending. 

jetta  Goudal,  the  sensational  French  beauty, 
will  play  the  exacting  role  of  Salome.  Her  sin- 
cerity, vivacity  and  unmistakable  talent  stamp  het 
as  one  of  the  most  promising  of  the  new  crop  of 
screen  luminaries. 


William  de  Mule’s 
“Young  Wives” 

IF, LIAM  DE  MILLE  is  going  to  add  one 
^ more  to  that  long  string  of  success,  “The  Fast 
Set,”  “The  Bedroom  Window,”  “Nice  People,” 
“Midsummer  Madness,”  “Bought  and  Paid  For,” 
“Grumpy,”  “The  Prince  Chap.”  And  that  picture 
i^  “Young  Wives,”  adapted  by  Clara  Beranger 
from  the  New  York  stage  play,  “Banco,”  a French 
comedy  of  marriage  by  Alfred  Savoir,  author  of 
“Bluebeard’s  8th  Wife,”  “Kiki”  and  other  hits. 

It  is  the  story  of  a young  honeymoon  couple 
in  Monte  Carlo.  Arriving  for  dinner  the  honey- 
mooners,  played  by  Rod  La  Roeque  and  Qaire 
Adams,  or^er  fish  and  are  told  that  it  will  take 
about  five  minutes  to  prepare.  The  husband,  who 
would  rather  gamble  than  eat,  asks  his  bride  if  she 
would  mind  waiting  for  him  because  he  wants  to 
play  cards  for  the  five  minutes  in  the  adjoining 
room.  But  five  minutes  stretch  away  to  many 
more,  and  Charlotte  finishes  her  meal  alone.  A 
waiter  appears  and  tells  her  that  her  husband  has 
sent  word  that  she  is  to  return  to  the  hotel  and 
he  will  follow.  Her  pride  hurt,  she  sends  back 
word  that  she  will  wait  until  he  takes  her  home. 
And  thus  the  war  begins. 

The  complications  grow  more  complicated  and 
funnier  when  Charlotte  discoverp  on  return  to 
the  hotel  that  a diamond  brooche  is  missing.  The 
local  police  commissioner  believes  that  her  husband 
has  taken  it.  ^ Rut  since  it  is  her  husband  she 
cannot  have  him  arrested.  Now,  if  she  wasn’t 
married  to  him,  she  could  have  him  arrested  and 
I>ress  charges  . . . which,  after  all  are  only  two 
situations  in  a picture  that  is  replete  with  comedy 
possibilities. 


“Contraband,”  an 
Alan  Crosland  Picture 

fcfc^ONTRABAND”  is  the  sort  of  material  that  t 
Alan  Crosland  knows  how  to  get  the  most  • 
out  of.  With  his  direction,  Lois  Wilson  and  Noah 
Beery  in  the  two  chief  roles  should  score  heavily,  j 
Clarence  Rnddington  Kelland,  who  wrote  the 
story,  created  some  wonderful  contrasts  in  char- 
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TILeft  to  right:  Pola  Negri,  star,  and  Char- 
les Ogle  and  Ernest  Torrence,  featured 
players. 


^Successful  plays,  popular  fiction  and  original 
stories  are  the  basis  for  the  pictures  that  com- 
prise the  Second  Famous  Forty,  included  in 
which  will  be  “Peter  Pan,”  Barrie’s  famous 
stage  attraction.  Betty  Bronson  will  play 
the  lead. 


acter  which  these  two  stars  will  develop  to  the 
limit. 

It  is  the  story  of  a young  girl,  Carmel  Lee, 
who  inherits  her  uncle’s  paper,  the  Gibeon  Free 
Press,  and  takes  an  active  hand  in  the  manage- 
ment of  her  estate.  Carmel  discovers  that  the 
circulation  of  the  paper  is  handicapped  by  the  fact 
that  people  know  that  Abner  Fownes,  a power  in 
local  politics,  holds  a first  mortgage  on  the  news- 
paper and  is  using  that  as  a club  to  warp  the 
policies  of  the  paper  to  his  own  ends. 

The  first  move  Carmel  makes  is  to  advise  Fownes 
that  until  his  mortgage  comes  due  she  is  going  to 
run  the  newspaper  without  outside  suggestion. 
Then  she  hires  a young  studious  writer  by  the 
name  of  Pell  to  gather  news  and  write  editorials. 
Together  they  frame  a beauty  contest  to  find  the 
best  looking  man  in  town.  The  contest  produces 
keen  rivalry  between  the  local  photographer  and 
the  undertaker,  each  of  whom  has  heretofore  prided 
himself  on  the  honor.  But  the  contest  wins  two 
friends  for  Carmel  Lee. 

Her  next  step  is  to  pry  into  the  mysterious  dis- 
appearance of  the  sheriff,  who  was  known  to  be 
hostile  to  the  man  who  owns  the  mortgage  on  her 
paper.  Her  search  gives  her  a clue  that  points  to 
Fownes  as  not  only  the  abductor  of  the  sheriff 
but  the_  head  of  a band  of  desperadoes  who  are 
conducting  a big  smuggling  business  over  the 
Great  Lakes.  Carmel  goes  to  the  governor,  but 
hasn’t  proof  enough  to  get  out  an  indictment  of 
Fownes,  so  with  the  help  of  Pell  she  begins  to 
build  up  a case  against  him,  and  that  is  where 
the  real  drama  and  excitement  come  to  a high 
pitch. 


Betty  Compson  in 
“New  Lives  for  Old*" 

Betty  compson,  as  a result  of  pictures  such 
as  “The  Enemy  Sex,”  “The  Female”  and  “The 
Fast  Set,”  is  riding  the  highest  wave  of  popu- 
larity, The  box  office  tells  the  story,  and  the  box 
office  clamors  for  pictures  like  the  three  mentioned. 

In  “New  Lives  for  Old,”  adapted  from  the 
French  drama  by  Emile  Augier,  Miss  Compson 
will  have  the  direction  of  Dimitri  Buchowetski^ 
who  will  make  this  his  next  production  following 
“The  Swan.”  Miss  Compson’s  role  depicts  her 
as  a woman  of  Paris  who  hides  the  details  of  her 
life  when  she  falls  in  love  with  a respectable 
millionaire.  They  are  married,  and  not  long  after, 


IfAbove:  Jetta  Goudal 
TfBelow:  Lois  Wilson 


“The  Spaniard,”  a 
Herbert  Brenon  Film 

TMAGINE  a composite  of  “Blood  and  Sand”  and 
“The  Shiek,”  with  the  best  features  of  both 
pictures  welded  into  one  ripping  Spanish  romance! 
That  is  “The  Spaniard,”  and  Herbert  Brenon  will 
produce  this  story  with  Ricardo  Cortez  in  the  role 
of  Don  Pedro  Barrago,  notorious  toreodore,  who 
turns  out  to  be  a Spanish  Nobleman— a sort  of 
1925  model  of  the  Shiek.  Brenon  considers  ^his 
story  perfect  screen  entertainment. 

The  story  is  an  adaptation  of  “Spanish  Love” 
by  Juanita  Savage,  an  immensely  popular  British 
novel  which  is  soon  to  be  introduced  to  the  Ameri- 
can public.  It  is  a vital,  vivid,  dramatic  romance 
that  moves  with  swift  action  and  thrilling  pro- 
voking mystery. 

The  two  central  characters  are  Dolores  Anneslet, 
a beautiful  young  society  woman,  half  English  and 
half  Spanish,  high  spirited  and  adventurous,  but  a 
born  flirt;  and  Don  Pedro  Barrage,  a notorious 
bull-fighter  who  turns  out  to  be  a Spanish  noble- 
man. 

The  plot  revolves  around  the  efforts  of  Don 
Pedro  to  tame  the  coquettish  Dolores  with  whom 
he  falls  in  love.  Although  she  had  set  out  to 
fascinate  him,  once  she  had  succeeded  in  her 
object,  Dolores  only  laughs  at  his  protestations  of 
love  and  twice  refuses  to  marry  him.  When  he 
vows  that  he  will  yet  conquer  her,  she  pays  no 
attention  to  him. 

Dolores  soon  realizes  her  mistake.  She  learns 
to  her  sorrow  and  humilation  that  Don  Pedro  is 
a man  of  tremendous  determination,  daring  and 
courage  and  absolutely  ruthless  in  his  methods  of 
getting  what  he  wants.  He  kidnaps  her  and  forces 
her  to  submit  to  his  love-making.  In  spite  of  the 
Spanish  soldiery,  in  spite  of  her  own  efforts  to 
escape,  Don  Pedro  manages  to  keep  her  in  his 
power  until  she  finally  yields  and  marries  him. 


^Frances  Howard 


as  the  wife,  she  believes  that  her  husband  is  in 
love  with  another  woman.  Because  of  her  love 
for  him  she  decides  to  confess  her  secret  with 
the  idea  that  it  will  permit  him  to  divorce  her 
and  turn  to  the  woman  he  seems  to  love  more. 

And  this  is  a situation  that  Buchowetski  can 
handle  as  very  few  others  can. 


Betty  Bronson  in 
“That  French  Girl” 

A NSWERING  the  question,  “Who  is  in  it,” 
^ Paramount  takes  pleasure  in  announcing  that 
Betty  Bronson,  the  lovable  “Peter  Pan”  girl,  will 
play  the  title  role  in  “That  French  Girl,”  Flerbert 
Brenon’s  second  production  in  the  Famous  Forty. 
This  is  Anne  Douglas  Sedgwick’s  novel  of  English 
and  French  life,  hailed  by  literary  critics  as  one 
of  the  outstanding  achievements  of  modern  fiction. 

Exhibitors  know  that  Betty  Bronson  has  re- 
ceived a million  dollars  worth  of  publicity.  Ex- 
hibitors realize  that  her  sudden  rise  from  obscurity 
to  fame  has  been  on  the  front  pages  of^  every 
newspaper  in  the  country,  that  her  personality  has 
been  exploited  in  all  the  “fan  magazines,”  so  that 
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^Box  office  names  comprise  the  casts  of  the 
Second  Famous  Forty.  Among  the  stars  and 
players  will  be  Gloria  Swanson,  Pola  Negri, 
Thomas  Meighan,  Richard  Dix,  Vera  Reynolds, 
Jack  Holt,  Betty  Compson,  Bebe  Daniels  and 
Beatrice  Joy. 


jILeft  to  righl:  Charles  De  Roche  and 
Ricardo  Cortez,  featured  players,  and 
Thomas  Meighan,  star. 


she  is  today  the  most  discussed  figure  in  the 
motion  picture  world. 

Douglas  Fairbanks,  Jr.,  will  play  the  chief  male 
lead. 

The  story  of  “That  French  Girl”  is  fanfiliar  to 
many,  inasmuch  as  it  was  published  in  the  Forum 
Magazine.  It  tells  of  Alix,  the  little  French^  girl, 
who  is  sent  to  England  in  quest  of  a suitable 
marriage  that  her  mother’s  indiscretions  have  made 
impossible  in  France.  How  she  endears  herself 
to  everyone  she  meets,  her  grief  when  she  learns 
the  truth  about  her  mother,  and  the  development 
of  her  own  romance  is  logically  and  sympathetically 
brought  out.  It  is  drama  of  the  most  effective 
kind.  The  kind  that  registers  with  a bang  and 
starts  the  lines  in  front  of  the  box  office. 


^Douglas  Fairbanks,  Jr. 


Bebe  Daniels  in 
“The  Crowded  Hour’* 

The  importance  of  a good  title  cannot  be  over- 
estimated. Every  exhibitor  knows  that  with  a 
good  title  the  effective  exploitation  of  a.  picture 
is  comparatively  a simple  matter.  So  universally 
has  this  fact  come  to  be  accepted  that  it  is  often 
asserted  a 75  per  cent  picture  with  a 100  per  cent 
title  is  a better  box  office  draw  than  a 100  per 
cent  picture  with  a 75  per  cent  title. 

Which  is  merely  an  introduction  to  the  ^ state- 
ment that  in  “The  Crowded  Hour”  exhibitors 
have  a strong  box  office  title  and  a dramatic  story 
ideally  suited  to  the  personality  of  Bebe  Daniels. 

A great  many  exhibitors  will  recall  “The 
Crowded  Hour”  as  the  celebrated  stage_  play  by 
Edgar  Selwyn  and  Channing  Pollack  in  which 
Jane  Cowl  scored  a distinct  triumph. 

Here  is  a story  presenting  a different  sort  of 
triangular  love  drama  involving  a selfish,  man- 
wrecking  woman,  a young  and  handsome  million- 
aire and  the  latter’s  wife. 

Frank  Tuttle,  whom  Paramount  recently  ele- 
vated to  the  directorial  ranks,  will  produce  this 
screenplay. 


Richard  Dix  in 
“The  Early  Bird” 

'T^HE  same  red-blooded  romance  that  made  Rich- 
-*■  ard  Dix  in  “Manhattan”  such  a box  office 
attraction  is  the  element  that  is  going  to  put  this 
story  over  because  it  gives  Dix  the  opportunities 
he  needs  for  his  particularly  active,  he-man, 
American  manner  of  screen  portrayal. 

Paul  Sloane  has  been  assigned  to  direct. 

The  theme  of  the  story  is  based  on  an  indolent 
young  fellow  who  is  the  lament  of  all  his  friends 
because  of  his  lack  of  energy.  He  is  slow,  and 
hates  speed,  is  never  anxious,  never  impatient, 
never  vexed.  Life  is  a sweet  song,  until  he  meets 
the  girl.  Then  the  transformation  that  piles 
scene  after  scene  in  rapid  succession  with  Dix 
maintaining  a pace  that  pulls  up  short  only  for 
the  end  of  the  picture. 


Betty  Compson  in 
“Adams’  Daughter” 

T1  ETTY  COMPSON  in  a mystery  story,  dire(|ed 
^ by  Raoul  Walsh,  is  the  sort  of  combination 
that  needs  very  little  preface  about  box  office 
possibilities.  “Adams’  Daughter”  is  the  second 
Famous  Forty  picture  Betty  Compson  will  be 
starred  in.  The  story,  published  originally  in 
Everybody’s  Magazine  as  “The  Devonshers,”  is  a 
thrilling  mystery  romance  by  Honore  Willsie 
Morrow. 

Several  noteworthy  features  about  this  picture 
deserve  to  be  pointed  out.  The  title  has  a decided 
box  office  appeal  and  good  exploitation  possibilities. 
Betty  Compson’s  work  in  “The  Enemy  Sex”  and 
“The  Fast  Set”  has  added  thousands  to  her  ad- 
mirers. Raoul  Walsh  is  a director  who  is  at  the 
present  time  very  much  in  the  public  eye  because 
of  “The  Thief  of  Bagdad,”  which  he_  directed. 

As  for  the  plot,  there  is  something  about  a 
mystery  story  that  fires  the  imagination  and  rivets 
the  attention  of  everybody.  Whatever  the  reason, 
it  is  an  established  fact  that  the  public  flocks  to 
see  that  type  of  play  or  picture. 

Eve  Devonsher,  daughter  of  a Spanish  war 
veteran  and  granddaughter  of  the  man  who  once 
owned  all  Antelope  Basin  and  snatched  from  Eng- 
land eighty  thousand  square  miles  of  United  States 
territory,  is  arrested,  charged  with  the  murder  of 
a family  enemy.  But  under  the  eccentric  rulings 
of  an  old  judge,  the  community  itself  is  before 
the  bar. 

Whether  Eve’s  hand  fired  the  shot  that  killed 
Angus  Duncan  or  whether  she  is  as  guiltless  as 
her  champions  believe,  including  the  English  Major 
Colbaith,  whose  unwavering  faith  in  her  innocence 
is  paradoxically  Eve’s  greatest  support  and  heaviest 
burden — ^all  this  forms  drama  of  the  unforgettable 
kind. 

The  time  is  shown  when  the  first  Devonsher  and 
the  first  Colbaith  on  American  soil  clashed  over 
personal  power,  and  started  a feud  that  cost  Great 
Britain  coveted  territory  and  left  the  first  Devon- 
sher a man  without  a country. 


Thomas  Meighan  in 
“Old  Home  Week” 

fcfci^IVE  us  another  one  like  ‘Back  Home  and 
^ Broke,’  ” exhibitors  have  asked  during  the 
past  year.  And  no  wonder.  “Back  Home  and 
Broke”  was  probably  the  biggest  money-maker 
Thomas  Meighan  ever  starred  in  for  Paramount. 
Getting  a story  like  “Back  Home  and  Broke”  ^ is 
another  matter,  but  it  has  been  accomplished  with 
“Old  Home  Week.”  George  Ade  wrote  “Back 
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Home  and  Broke”  and  he  wrejte  “Old  lli^ine 
Week,”  which  is  a twin  brother  of  the  funner 
I)iclure  in  box  office  characteristics.* 

“Old  Home  W'eek”  has  the  small  town  atmus- 
phere  which  the  millions  of  Meighan  fans  prefer 
as  a background  for  their  favorite.  It  has  a story 
uf  comedy  and  pathos  balanced  in  the  line  style 
of  George  Ade. 

The  story  is  sure-fire  for  Meighan,  since  it 
shows  him  as  a small  town  character  who  isn’t 
held  in  such  high  regard  by  the  town  until  the 
time  of  a crisis  and  then  he  not  only  bewilders 
the  natives  in  meeting  the  crisis  but  becomes  a 
hero  in  the  act. 

George  Ade  will  write  the  titles  for  this  picture 
and  Eddie  Sutherland  will  direct  “Old  Home 
Week.” 


Special  Cast  in 
“Top  of  the  World*’ 

Anna  Q.  NILSSON,  James  Kirkvyood,  Raymond 
Hatton  and  Sheldon  Lewis — this  is  the  fea- 
tured quartet  of  notable  players  who  will  appear 
in  Ethel  M.  Dell’s  fiction  success,  “The  Top  of 
the  World.”  George  Melford  has  been  chosen  to 
direct. 

Because  of  the  amazing  popularity  of  her  books, 
Ethel  M.  Dell  deservedly  ranks  with  Zane  Grey, 
James  Oliver  Curwood  and  Harold  Bell  Wright. 
Her  stories  are  colorful,  packed  with  tense,  swift- 
moving  action,  and  they  lend  themselves  admirably 
to  the  screen.  Jack  Cunningham,  who  was  re- 
sponsible for  the  adaptation  of  “The  Covered 
Wagon,”  is  scenarioizing  “The  Top  of  the  World.” 

Most  of  the  action  takes  place  in  South  Africa. 
The  story  deals  with  Svlvia  Ingleton,  the  proi;d 
and  spirited  daughter  of  an  English  squire.  Un- 
able to  get  along  with  her  domineering  stepmothei'> 
she  leaves  home  and  goes  to  South  Africa,  de- 


TITheodore  Kosloff 


lermined  to  marry  Guy  Ranger,  a childhood 
sweetheart. 

Arriving  there,  she  learns  that  drink  and  dope 
have  worked  a great  change  in  Guy.  Helpless  and 
thousands  of  miles  away  from  home  and  family, 
Sylvia  is  grateful  to  Guy’s  cousin,  Burke,  who 
asks  her  to  marry  him.  She  finally  consei  ts  to 
the  understanding  they  are  to  remain  just  pals. 

What  happens  when  Guy  tries  to  claim  her  and 


^James  Kirkwood 


Sylvia  finds  her  heart  torn  between  the  two  men, 
and  how  in  the  end  husband  and  wife  are  re- 
united is  dramatically  developed  in  a series  of 
briskly  moving  events. 


Irvin  Willat’s 
“Wrath  of  the  Gods” 

PARAMOUNT  has  always  made  it  a [loint  to 
submit  a story  to  a director  for  his  considera- 
tion before  assigning  him  to  produce  it.  Directors, 


^Anna  Q.  Nilsson 


like  other  folks,  have  their  specialties.  Some  pre- 
fer to  produce  comedies,  others  dramas,  and  still 
others  melodramas. 

All  of  which  is  an  introduction  to  the  announce- 
ment that  Irvin  Willat  has  .been  chosen  to  direct 
“The  Wrath  of  the  Gods,”  a fast-moving,  thrill- 
crowded,  super-melodrama,  certain  to  appeal  to 
every  motion  picture  fan. 

Exhibitors  don’t  have  to  be  told  that  Irvin 
Willat  has  his  feet  firmly  planted  on  the  ladder 
that  leads  to  the  directorial  heights.  The  public 
has  put  its  stamp  of  approval  on  every  one  of  the 
pictures  Irvin  Willat  has  produced.  “North  of 
36,”  which  he  has  just  finished  producing,  is 
being  hailed  by  pre-release  spectators  as  a worthy 
successor  to  “The  Covered  Wagon.” 

Melodrama  is  Mr.  Willat’s  specialty,  and  in 
‘‘The  Wrath  of  the  Gods”  he  has  a plot  very 
much  to  his  liking. 


Leatrice  Joy  in 
“A  Modern  Babylon” 

■pVERY  once  in  a while  a motion  picture  star 
^ whose  work  has  reached  a definite  standard 
of  artistry  is  presented  in  a feature  in  which  she 
outdoes  all  her  former  efforts.  That  is  precisely 
what  the  talented  Leatrice  Joy  is  expected  to  do 
in  “A  Modern  Babylon.”  It  is  a role  that  will 
bring  out  every  ounce  of  the  great  store  of  ability 
that  she  possesses. 

The  story  was  adapted  from  Anthony  Pride’s 
gripjiing  novel,  “Marqueray’s  Duel.”  It  is  a 
modern  story  of  broad  appeal,  full  of  suspense,’ 
with  a strong  and  fine  love  interest  and  a happy’ 
climax. 

There  is  an  angle  of  timeliness  to  the  picture 
inasmuch  as  the  action  revolves  around  a bitter 
Ijolitical  campaign  in  London.  Phyllida  Browne, 
the  chief  character  in  the  production,  is  the  out- 
cast and  deserted  wife  of  T.ord  Marchmont.  Her 
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husband  is  a villain  in  business  and  private  life, 
a drug  addict,  tolerated  only  for  his  money  and 
title.  In  an  attempt  to  wreck  the  political  career 
of  the  secretary  to  the  minister  of  foreign  affairs, 
Marchmont  threatens  to  sue  Phyllida  for  divorce 
and  name  the  other  man  as  co-respondent.  How 
Marqueray,  the  third  party  of  the  triangle,  outwits 
Marchmont  and  saves  Phyllifla  provide  drama  of 
the  most  ingenius  kind. 

Paul  Bern  has  been  chosen  to  wield  the  mega- 
phone. 


James  Craze  Makes 
“Marry  Me” 

NO  director  has  ever  sIkjww  the  ability  to  make 
comedy  such  a box  office  asset  as  James 
Cruze.  His  reputation  with  the  humorous  type 
of  story  is  soaring.  It  is  founded  on  successes 
like  “The  Fighting  Coward,”  “The  Enemy  Sex.” 
“Merton  of  the  Movies”  and  in  many  episodes  of 
“The  Covered  Wagon.” 

“Marry  Me”  is  a rapid-fire  comedy-drama  and 
is  a worthy  successor  to  “Merton.”  It  was 
adapted  from  the  popular  stage  play.  “The  Nest 
Egg,”  by  Anne  Caldwell. 

It  deals  with  the  small  town  romance  of  a 
pretty  country  girl.  All  her  life  Hetty  Gandy 
has  sighed  for  her  great  lover.  Rut  as  the  years 
went  by  and  love  passed  her  by.  she  began  to 
lose  hope.  On  an  impulse  of  the  moment,  while 
packing  a crate  of  eggs  to  send  to  a commission 
house,  she  wrote  a tender  little  poem  upon  the 
shell  of  one  of  the  eggs,  signed  her  name  and 
address,  and  included  it  in  her  shipment. 

Although  three  years  go  by  before  Hetty  hears 
from  the  egg,  her  long  wait  is  finally  rewarded. 
She  receives  a telegram,  signed  Wiley  Bassett, 
advising  her  that  he  has  received  her  egg  and 
will  arrive  on  a certain  day  to  take  her  away 
with  him.  To  Hetty  the  message  means  only  one 
thing — that  she  is  going  to  be  married  and  the 
community  showers  her  with  wedding  gifts. 

The  fateful  day  arrives  and  with  it  the  hand- 
some and  wealthy  Mr.  Bassett.  Poor  Hetty!  .She 
soon  learns  that  he  has  no  matrimonial  intentions 
toward  her  whatever.  He  is  a pure  food  crusader 
and  Hetty’s  egg  has  brought  matters  to  a climax. 
By  the  date  on  the  shell  he  has  proof  that  it  has 
been  in  cold  storage  for  three  years,  and  he  wants 
Hetty  to  return  with  him  to  the  city  to  appear 
as  chief  witness  in  his  case  against  the  commis- 
sion merchant. 

Imagine  Hetty’s  dismay.  Here  is  one  of  the 
funniest  situations  ever  conceived  for  the  screen. 
And  it’s  only  a begintiing.  Hetty’s  efforts  t(j 
keep  the  townspeoitle  from  learning  the  truth  de- 
velop  some  situations,  which  in  the  hands  of 
James  C'ruze  will  be  genuinely  hilarious. 

Lois  Wilson  has  been  chosen  to  portray  the 
role  of  Hetty. 


Gloria  Swanson  in 
“The  Coast  of  Folly” 

SEVERAL  million  women  have  read  “The  Coast 
of  Folly,”  Coningsby  Dawson’s  novel,  which 
will  be  Gloria  Swanson  s second  picture  in  The 
Second  Famous  Forty.  It  appeared  serially  in 

Good  Housekeeping,  and  later  it  was  made  into  a 
book.  It  was  noticed  that  the  scope  widened 
and  that  a big  percentage  of  the  book  buyers  were 
men. 

Allan  Dwan,  director  of  “Manhandled,”  “Her 
Love  Story”  and  “Wages  of  \*irtue,”  guarantees 
it  a place  ranking  with  that  trio  of  established 
box  office  productions. 

As  Coningsby  Dawson  built  the  plot,  when 
Joyce  Cathaway  is  a little  child  her  mother  runs 
off  with  a lover.  Her  father  dies  and  Joyce  lives 
with  her  millionaire  grandfather.  She  has  no 
guidance  except  that  of  her  faithful  nurse,  Nannie. 
She  is  inherently  fine,  but  the  laxness  of  modern 
luxury  nearly  spoils  her.  Posie  Fay,  wife^  of  a 
man  Joyce  has  been  innocently  flirting  with,  a 
selfish  worldly  woman  who  is  anxious  to  get  a 
divorce  and  willing  to  ruin  Joyce  to  get  it.  names 
Joyce  as  co-respondent.  Joyce  runs  off  to  Europe 
to  join  her  mother.  Abroad  she  finds  that  her 
mother  is  going  to  disinherit  her. 

Then  Joyce’s  real  fine  qualities  assert  them- 
selves and  she  returns  to  New  York,  ready  to  tell 
the  truth  and  to  trust  to  the  truth  to  save  her. 


She  meets  Untrich,  Posie  Fay’s  lawyer,  who  be- 
lieves in  her  and  loves  her,  and  truth  wins  out, 
but  the  struggle  promises  something  exceptional 
along  the  lines  of  modern  society  drama. 

William  de  Mille’s 
“Men  and  Women” 

II. LIAM  DE  MILLE'S  production  of  “Men 
and  Women”  is  destined  to  be  something  more 
than  a great  picture — it  will  be  acclaimed  a 
powerful  document  of  human  love,  frailty  and 
courage. 

If  ever  a director  was  determined  to  make  a 
picture  that  would  not  only  ring  the  box  office 
bell,  but  would  stand  as  a monument  to  his 
genius,  it  is  William  de  Mille  and  his  production 
of  “Men  and  Women.”  There  are  sentimental 
reasons  involved.  The  story  was  written  by  Henry 
B.  de  Mille,  father  of  William  and  Cecil.  It  was 
one  of  David  Belasco’s  great  stage  successes  and 
its  picturization  marks  the  consummation  of  a 
life-long  ambition  on  the  part  of  William  de  Mille. 

(-)ne  of  the  finest  all  star  casts  will  be  as- 
sembled. Rod  La  Roque  will  have  the  leading 
male  part  and  Grethe  Nissen,  the  famous  stage 
star,  is  slated  for  an  important  role. 

Modern  New  York  society  is  the  setting  of 
this  story  of  money-mad  young  people  learning 
their  lessons  and  winning  real  happiness.  Clara 
Beranger  is  doing  the  adaption.  Her  scenarios 
always  insure  a smoothness  and  flawlessness  of 
continuity  that  hold  the  interest  of  the  spectators. 

“Men  and  Women”  deals  with  two  sets  of 
characters  whose  lives  become  tangled  in  a skein 
of  high  finance,  personal  ambitions  and  tender 
love.  Will  Prescott,  son  of  an  aristocratic  New 
York  family,  is  employed  as  cashier  in  the  Jetfer 
son  bank.  His  chum  and  assistant  at  the  bank. 
Edward  Seabury,  is  in  love  with  Will’s  sister. 
Dora,  who  reciprocates  his  interest.  The  situation 
is  complicated  by  the  fact  that  Calvin  Stedman. 
one  of  the  stockholders  of  the  bank,  is  also  in 
love  with  Dora  and  jealous  of  Seabury. 

A further  complexity  arises  when  Will  falls  in 
love  with  the  sister’s  friend.  Agnes  Rodman, 
<laughter  of  the  governor  of  Arizona,  and  Israel 
f'ohen,  president  of  the  bank,  also  becomes  a 
suitor  for  her  hand.  To  cover  his  secret  specula- 
tions, Will  uses  some  of  the  bank’s  bonds.  The 
theft  is  discovered  at  a time  when  the  bank  is 
facing  a financial  crisis,  and  the  recovery  of  the 
bonds  is  necessary  if  the  bank  is  to  be  saved  from 
ruin. 

Through  a strange  turn  of  circumstances,  all 
the  evidence  points  to  Seabury  as  the  guilty  one. 
In  a desperate  effort  to  save  Seabury,  Governor 
Rodman  offers  to  lend  the  bank  officials  sufficient 
money  to  tide  them,  but  is  himself  exposed  as  an 
ex-convict  wlio  had  served  a prison  term  for 
precisely  the  same  crime  of  which  Seabury  is 
accused.  The  subsequent  events  will  hold  audi- 
ences thrill-bound  until  the  final  exciting  and 

happy  conclusion. 

“Adventure  ” 
a London  Story 

IF  Jack  London  were  alive  today  he  probably 

would  be  one  of  the  most  sought-after  writers 
of  screen  material.  Because  London  knew  how 
to  keep  a story  moving.  With  that  he  had 

uncanny  ability  to  pick  titles.  For  a one  word 
title,  “Adventure”  is  mighty  hard  to  trump.  But 
it  isn’t  merely  title — it  is  a Jack  London  story 
that  assays  adventure  from  start  to  finish  with 
a rushing  current  of  romance. 

Pauline  Starke  has  been  selected  for  one  of  the 
imiiortant  rules.  Victor  Felming  who  directed, 
“The  Call  of  the  Canyon.”  “Code  of  the  Sea” 

and  “Empty  Hands,”  wn'll  handle  the  megaphone. 

The  story  opens  on  a South  Sea  plantation. 
There,  David  Sheldon,  a young  Englishman,  holds 
his  native  laborers  in  an  iron  grip.  But  the 
uncivilized  , native  blacks  patiently  await  the 
chance  to  hang  his  head  from  a lodge  pole.  Shel- 
don, however,  keeps  their  res])ect  l)y  his  ability 

IJBottom  row,  left  to  right:  Robert  Ede- 
son,  Jacqueline  Logan  and  Adolphe  Men- 
jou. 
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to  shoot  straight  and  quick.  A sudden  attack 
of  fever  weakens  him,  but  by  sheer  will  power 
he  manages  to  conceal  his  true  condition. 

One  night  during  a hurricane  a whaling  vessel 
is  beached  on  the  island.  He  sees  a girl  trying 
to  beat  her  way  through  the  storm  and  tries  to 
reach  her,  but  the  rain  and  excitement  send  the 
fever  soaring  and  Sheldon  goes  down  in  a faint — 
This  opens  the  way  for  adventure — doesn’t  it? 

Betty  Compson  in 
‘‘Dressmaker  from  Paris’’ 

There  are  several  reasons  why  “The  Dress* 
maker  From  Paris”  will  be  one  of  the  high- 
spots  of  the  coming  season.  First,  it  will  be 
produced  by  Raoul  Walsh,  who  made  “The  Thief 
of  Bagdad.”  Secondly,  a notable  cast  is  being 
assembled  to  support  Betty  Compson. 

The  story  is  a comedy  romance  by  Alfred  Sa- 
voir,  who  wrote  “Bluebeard’s  Eighth  Wife,”  and 
“Kiki.” 

The  story  deals  with  a cedebrated  French 
American  motion  picture  star  who  hits  upon  an 
ingenious  method  for  revenging  herself  upon  a 
Parisian  banker  who  had  loved  her  and  then  de- 
serted her  sixteen  years  ago  when  she  had  been 
the  obscure  daughter  of  a small  town  tobacconist. 
Rollon,  the  banker,  falls  madly  in  love  with  the 
screen  actress,  who,  to  carry  out  her  plan,  is 
posing  as  a Russian  princess,  and  bankrupts  him- 
self in  satisfying  her  every  whim  and  desire. 

Just  when  he  is  desperately  in  need  of  money, 
the  Russian  princess  adopting  a disguise  poses 
as  the  tobacconist's  daughter  that  he  knew  in  his 
youth  and  offers  him  100,000  francs.  Overjoyed 
to  find  that  his  immediate  problem  settled  he  is 
soon  confronted  by  the  princess  who  demands  the 
money  from  him  to  buy  jewelry  which  he  has 
promised  her  and  neglected  to  buy. 

There  is  a situation  as  unique  as  anything  that 
has  been  done  on  the  screen. 

“Code  of  the  West,” 
by  Zane  Grey 

The  first  Zane  Grey  production  in  the  sec- 
ond Famous  Forty  is  “Code  of  the  West.” 
Because  of  the  remarkable  success  of  William 
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K.  Howard  in  producing  “The  Border  Legion” 
for  Paramount,  and  because  of  the  success  of 
earlier  Zane  Grey  pictures,  “Code  of  the  West” 
is  expected  to  continue  the  trail  of  broken  rec- 
ords that  was  started  with  the  “To  the  Last 
Man”  and  was  carried  out  by  every  succeeding 
Zane  Grey  picture. 

Constance  Bennett,  a favorite  on  the  stage 
and  on  the  screen,  Noah  Beery,  Owen  Moore, 
Charles  Ogle,  and  supporting  players  are  now 
in  Tonto  Basin,  Ariz.,  on  location. 

The  story  shows  a young  flapper,  Georgiana 
Stockwell,  leaving  New  York  to  visit  her  sister, 
a school  teacher,  in  Arizona.  All  the  boys  fall 
in  love  with  Georgiana,  and  she  treats  all  of 
them  as  she  did  the  boys  in  the  East.  She  soon 
discovers  that  the  code  of  the  East  is  not  “the 
code  of  the  West,”  and  she  is  critized  for  her 
flirtations  with  the  men,  her  bobbed  hair,  and 
the  ever  present  cosmetics  and  perfumes. 

Georgiana’s  sister  is  engaged  to  Enoch  Thur- 
man, oldest  son  of  the  family  she  is  boarding  with. 
Cal,  the  youngest  son  falls  in  love  with  Geor- 
giana. Through  nothing  more  than  perversity, 
Georgiana  flirts*  with  a “bad  hombre”  by  the 
name  of  Hatfield  which  doesn’t  help  her  reputa- 
tion. 

Resolved  to  action,  Cal  clears  some  ranch  land, 
builds  a cabin,  and  kidnaps  Georgiana,  com- 
pelling her  to  marry  him.  Once  in  the  cabin. 
Cal  loses  his  nerve,  and  tells  her  that  he  is 
sorry  he  was  rash  and  that  she  is  free  to  leave 
him.  But  Georgiana  refuses  to  leave. 

For  six  months  they  live  as  strangers  in  the 
ranch  house,  until  word  comes  that  Hatfield  is 
slurring  Georgiana  to  the  boys  in  town.  Cal, 
tries  to  settle  Hatfield  but  it  is  Georgiana  who 
does  it — as  stirring  a climax  to  a modern  Zane 
Grey  Story  as  the  famous  author  ever  conceived. 


“Goose  Hangs  High,” 
a Cruze  Picture 

^ HALK  up  another  hit  for  James  Cruze!  He’s 
^ going  to  add  another  feather  in  his  direc- 
torial cap  with  “The  Goose  Hangs  High,”  an 
ultra-modern  drama  of  New  York,  which  had  a 
long  run  at  the  Bijou  theatre.  The  adaptation 
is  in  the  capable  hands  of  Walter  Woods,  who 
wrote  the  scenarios  for  the  other  Cruze  pictures. 


^Directors  of  proven  ability 
have  been  assigned  the  vari- 
ous adaptations  for  filming. 
Such  names  as  De  Mille, 
Dwan  and  Lubitsch  com- 
prise the  directorial  list. 
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“The  Goose  Hangs  High,”  deals  with  a typical 
New  York  family,  their  hopes,  loves,  fears  and 
ambitions.^  All  their  married  life  Ingals  and  his 
wife,  Eunice,  have  sacrificed  for  their  children. 
As  a consequence,  Hugh,  Lois  and  Bradley  have 
grown  up,  pleasure-loving,  extravagant  and  self- 
centered.  Although  the  pay  as  city  assessor  is 
not  large,  Ingals  is  making  a heroic  effort  to 
give  them  the  advantages  of  a college  education. 

Unmindful  of  their  father’s  struggle,  the  chil- 
dren arrive  home  for  the  Christmas  holidays, 
babbling  about  the  money  they  owe,  the  things 
they  want  and  their  plans  for  the  future.  Ingals 
is  hurt  by  their  thoughtless  and  inconsiderate  at- 
titude, and  wonders  whether,  after  all,  it  would 
not  have  been  better  to  have  compelled  them  to 
earn  their  own  living. 

And  ^ then,  misfortune  overtakes  the  family. 
The  children,  brought  face  to  face  with  the  stern 
realities  of  life,  have  their  eyes  suddenly  opened. 
Their  innate  fineness  comes  to  the  surface.  They 
decide  to  help  their  father  with  all  the  energy 
and  devotion  they  have  hitherto  expended  in 
their  own  amusement  and  gratification. 

The  Ingals  children  are  shining  examples  of 
the  kind  of  boys  and  girls  to  be  found  in  the 
average  American  family,  not  too  good,  not  too 
bad,  just  human. 


“The  Night  Club,” 
an  Urson-Iribe  FUm 

nyHE  Night  Club”  will  be  another  vehicle  to 
flame  along  the  path  of  success  that  Frank 
Urs'on  and  Paul  Iribe  have  blazed  for  them- 
selves as  duettists  on  the  megaphone.  Both  have 
had  wonderful  training.  Urson  was  formerly  as- 
sistant director  to  Cecil  B.  De  Mille,  and  Iribe 
was  art  director  for  William  de  Mille. 

In  “The  Night  Club,”  which  was  adapted  from 
William  de  Mille’s  stage  play,  “After  Five,” 
Urson  and  Iribe  have  another  vehicle  with  the 
same  basis  for  success  as  “Changing  Husbands,” 
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^Actual  locales  will  be  used 
in  many  instances  in  the 
producing  of  the  Second 
Famous  Forty.  Gloria  Swan- 
son is  now  abroad  making 
“Madame  Sans  Gene.” 
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their  first  effort  for  Paramount.  And  that  is 
speed — comedy  that  really  moves  over  the  distance 
of  a feature  length  photoplay. 

Raymond  Griffith,  who  plays  “Lord  Chumley,” 
is  featured  in  this  cast  which  will  be  a De  Mille 
special  with  Vera  Reynolds  and  Wallace  Beery  in 
the  two  other  major  roles. 

“The  Night  Club”  will  show  Urson’s  and 
Tribe’s  biggest  stride  forward  as  directors  and 
inventors  of  original  screen  situations. 


**The  Thundering  Herd” 

Another  Grey  Story 

Thousands  of  buffalo,  collected  in  one  huge 
herd  through  the  assistance  of  the  United 
States  government,  are  “The  Thundering  Herd” 
that  will  play  such  a thrilling  part  in  this  new 
story  of  the  old  West  written  by  Zane  Grey. 

With  Jack  Holt,  Lois  Wilson,  and  Noah  Beery, 
under  the  direction  of  William  Howard,  maker 
of  those  two  big  successes,  “The  Border  Legion” 
and  “The  Code  of  the  West,”  “The  Thundering 
Herd”  is  certain  to  be  thunderin’  good  Western 
melodrama. 

The  beginning  of  the  picture  introduces  an 
episode  that  is  historic,  if  for  no  other  reason 
that  it  shows  the  trend  of  the  pioneer  thought  in 
the  youth  of  1850. 

Tod  Doan  at  the  age  of  24  is  left  alone  on 
a Kansas  farm  with  heritage  of  $200.  The  $200 
went  for  a gun  and  a horse,  and  Tod  Doan  joined 
a party  of  Buffalo  hunters'.  This  is  Jack  Holt’s 
role  in  this  new  Zane  Grey  picture. 

Holt,  as  Tod  Doan,  finds  himself  in  a party 
riding  into  Texas  under  the  leadership  of  a fine 
old  plainsman  named  Hudnall.  He  meets  Milly 
Fayre,  played  by  Lois  Wilson,  ward  of  a 
crooked  gambler  named  Jett  who  together  with 
a group  of  outlaws  are  making  buffalo  hunting 
a pretext  to  cover  their  banditry.  Until  she 
is  18,  Milly  is  under  Fayre’s  guardianship,  but 
when  she  falls  in  love  with  Doan  she  promises 
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him  that  she  will  marry  him  as  soon  as  she  is 
of  age. 

For  a time,  Tom  loses  sight  of  her  as  she  is 
taken  to  a freighting  station  to  be  safe  from 
the  Indians.  In  the  meanwhile  Tod  hunts  buffalo 
with  the  Hundall  party  until  Hundall  is  mur- 
dered by  Indians.  Then  the  buffalo  hunters  or- 
ganize and  drive  the  Indians  from  Texas.  Look- 
ing for  Milly,  a year  later,  Doan  is  told  that 
Jett  has  taken  her  away. 

Jett  and  his  partners  quarrel  and  shoot  it  out. 
All  are  killed.  Terrified  by  the  tragedy,  Milly 
drives  over  the  prairies  toward  the  freighting  sta- 
tion, but  she  is  sighted  and  pursued  by  braves 
with  hardly  a chance  of  escape  until  she  notices 
a stamping  herd  of  buffalo  bearing  down  across 
the  plain.  If  Milly  can  widen  the  distance 
between  her  and  the  Indians  there  is  a chance 
that  the  buffalos  will  cut  off  the  Indian’s  pursuit. 
That  is  about  as  original  a climax  to  a story  as 
Zane  Grey  has  ever  devised. 


Bebe  Daniels  in 
“The  Gate  Opens” 

VT^HAT  does  a good  girl  do  when  her  love 
^ wavers  in  the  balance  between  a good  man 
and  a gang  leader  who  has  gone  to  prison  for 
her?  That  is  the  climax  to  Bebe  Daniels  first 
picture  in  the  second  group  of  Famous  Forty — 
“The  Gate  Opens,”  a Saturday  Evening  Post 
story  by  Will  Irwin.  It  is  ideally  suited  to  Bebe 
Daniels,  offering  the  star  her  favorite  range  of 
jazz,  comedy  and  drama. 

Frank  Tuttle,  who  made  a notable  debut  as 
a director  with  Miss  Daniels  in  “Dangerous 
Money,”  has  in  this  s-tory  a likely  opportunity 
for  even  greater  success. 

“The  Gate  Opens”  tells  how  Katherine  Beale, 
a small  town  girl,  comes  to  New  York  and  falls 
in  love  with  Baldy  Martin,  leader  of  a gang  of 
crooks.  Baldy  tires  of  her  and  turns  his  atten- 
tion to  a girl  named  Dolly.  To  make  Baldy 
jealous,  Katherine  flirts  with  Mike  Naughton. 
one  of  Martin’s  henchmen,  without  any  response 
from  Baldy,  but,  when  Naughton  tries  to  force 
himself  on  Dolly,  Baldy  picks  a quarrel  and 
kills  Mike. 

Dolly’s  testimony  that  Baldy  shot  Mike  in  self 


llErnest  Lubitsch 


defense  saves  his  life  and  he  is  sentenced  to  prison. 

Remembering  her  flirtation,  Katherine  believes 
that  she  is  partly  to  blame  for  the  quarrel  be- 
tween Baldy  and  Mike,  so  before  Baldy  is  taken 
away  she  promises  to  be  faithful  to  him. 

Through  the  years  that  Baldy  is'  in  prison, 
Katherine  works  as  waitress,  graduating  to  man- 
ager of  the  establishment.  In  the  meantime  she 
meets  Angus  Knight,  a Scotchman,  strong,  clean, 
and  thrifty.  He  takes  an  immediate  interest  in 
Katherine  that  soon  turns  into  love. 

And  while  Katherine  in  time  finds  that  she 
loves  Angus,  she  constantly  refuses  to  offer  him 
any  encouragement.  Then  the  day  comes  that 
she  finds  herself  outside  of  the  prison  waiting 
for  the  release  of  Baldy.  There  is  staged  the 
climax  to  a well  told  story. 


Buchowetzki  Makes 
“Kiss  in  the  Dark"* 

T F it  had  been  written  especially  for  produc- 
* tion  by  Dimitri  Buchowetski,  “A  Kiss  in  the 
Dark”  couldn’t  furnish  the  able  Paramount  pro- 
ducer with  material  which  suits  his'  type  of  direc- 
tion any  more  perfectly.  That  is  why  he  will 
produce  this  picture  for  Paramount,  with  Adolphe 
Menjou  and  Ricardo  Cortez  in  important  roles. 

Originally,  “A  Kiss  in  the  Dark”  was  the  stage 
play,  “Aren’t  We  All?”  a brilliant  story  by 
Frederick  Lonsdale,  author  of  “The  Fast  Set” 
which  scored  as  a play  and  is  now  making  very 
fine  box  office  history  as  a picture. 

The  story  begins  with  an  interesting  circum- 
stance that  sets  the  pace  for  the  entire  piece. 
There  is  a dance  at  the  home  of  the  Hon.  Willip 
Latham,  who  is  worried  because  he  hasn’t  heard 
from  his  wife  in  ten  days.  She  is  in  Egypt  re- 
covering from  the  effects  of  a strenuous  concert 
season.  Latham  is  singled  out  by  a young  and 
pretty  girl  as  the  object  of  her  attentions.  And 
because  she  is  pretty  and  tries  so  hard  to  cap- 
tivate him,  Latham,  like  any  other  man,  happens 
to  kiss  her.  But  his  wife  happens  to  walk  in 
the  room  at  the  same  time. 

A situation  that  has  often  been  seen  before. 
But  in  the  hands  of  Buchowetski  it  becomes  new 
and  original,  and  gives  the  entire  production  a 
flying  start. 
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KPaul  Bern,  di- 
rector of  Para- 
mount pictures. 


Fleming  to  Make 
“Pass  to  Paradise” 

A NOTHER  box  office  bonanza  is  wrapped  up 
^ in  Victor  Fleming’s  production,  “Pass  to 
Paradise';^  original  story  by  Howard  Hawkes. 

If  there  is  one  thing  that  the  average  Amer- 
ican citizen  loves  to  see  on  the  screen,  it  is  a 
good  old  fashioned  hair-trigger,  heart-appealing 
melodrama,  something  at  which  they  can  get 
excited  about  and  laugh  and  cry  to  their  hearts’ 
content.  The  sort  of  plot  that  makes  them  sym- 
pathize with  the  suffering  heroine,  rejoice  at 
the  heroic  deeds  of  the  hero  and  hiss  the  scheming 
villain. 

“Pass  to  Paradise”  is  just  that  kind  of  screen 
fare. 

The  story  concerns  Anna  Swanjen,  a pretty 
Norwegian  girl,  who  though  innocent,  is  con- 
victed as  a thief  and  sent  to  prison  at  the  in- 
stigation of  Van  Delmar,  her  unscrupulous  em- 
ployer, whose  advances  she  repulsed. 

With  the  help  of  a notorious  criminal  she  gets 
out  of  prison  and  starts  in  to  revenge  herself 
upon  Van  Delmar.  With  her  beauty  as’  a lure, 
she  manages  to  settle  the  score  with  the  man 
who  wronged  her.  In  the  end,  Cupid  takes  a 
hand,  love  works  a miracle  in  her  character,  and 
all  ends  happily. 

Victory  Fleming  is  a director  who  umlerstands 
entertainment  values.  Pictures  such  as  “To  the 
Last  Man,”  “Call  of  the  Canyon,”  “Co<le  of  the 
Sea”  and  “Empty  Hands”  are  proof  that  he 
knows  what  people  want  and  enjoy. 

Raymond  Griffith  will  be  one  of  the  excellent 
cast  that  will  appear  in  this  photoplay. 


Frances  Howard  in 
“The  Swan” 

A LMOST  as  big  a sensation  as  the  finding  of 
^ Betty  Bronson  to  play  “Peter  Pan”  was  the 
selection  by  Jesse  L.  Lasky,  first  vice-president 
of  Famous  Players,  of  Frances  Howard,  playing 
in  the  stage  show  “The  Best  People,”  to  take  the 
important  role  of  the  princess  in  “The  Swan.” 

It  has  been  years  since  New  York  took  a 
play  to  its  heart  as  quickly  as  it  did  “The  Swan.” 
It  is  a delightful  satire  on  royalty  based  on  class 
distinction.  The  action  is  scintiating  and  lively, 
and  there  is  comedy  as  well  as  pathos.  Because 
of  the  elusive,  delicate  charm  and  European  at- 
mosohere  which  this  play  possesses,  Dimitri 
Buchowetski  will  <lirect. 


In  the  cast  with  Miss  Howard  are  Adolphe 
Menjou  and  Ricardo  Cortez. 

The  swan  is  Princess  Alexandra.  Her  late 
father  called  her  The  Swan  because  she  was 
majestic,  earnest,  held  her  head  high,  and  con- 
ducted herself  irreproachably.  Her  mother,  Prin- 
cess Beatrice,  is  a clever  woman  with  one  ambi- 
tion in  life — to  restore  her  dethroned  family  to 
their  rightful  position.  All  her  hopes  are  cen- 
tered in  her  daughter. 

Prince  Albert  visits  the  palace  to  see  Princess 
Alexandra.  He  has  surveyed  all  the  other  likely 
princesses  in  P2urope  and  is  still  unsuited.  But 
Alexandra  is  in  love  with  the  tutor  to  the  young- 
princess,  Professor  Agi.  Albert  is  disappointed 
to  find  that  he  is  making  so  little  impression  on 
“the  sw’an.”  So  is  the  “swan’s”  mother. 

As  a last  desperate  measure  to  attract  Alex- 
andra to  Albert,  the  royal  mother  gives  a formal 
dinner  to  the  prince  on  the  eve  of  his  departure. 
That  is  the  climax,  A climax  as  beautiful  and 
as  surprising  as  it  has  ever  been  possible  to 
bring  to  the  screen. 


Alice  Terry  in 
“Any  Woman” 

IMAGINE  “Any  Woman”  in  electric  lights  I 
There  isn’t  any  woman  with  even  a particle 
of  that  proverbial  curiosity  which  the  female  of 
the  species  is  said  to  possess,  who  would  pass 
by  any  theatre  showing  “Any  Woman.”  Yes, 
it’s  a woman's  picture,  and  a man’s  picture  too! 
If  titles  could  talk,  “Any  Woman”  would  cry 
out:  “There  is  a readymade  audience  waiting 
for  me,  the  twenty  million  men  and  women  who 
daily  crowd  the  motion  picture  theatres  of  the 
country.” 

This  is  the  second  of  the  two  pictures  that 
feature  Alice  Terry. 

The  story  is  an  original  by  Arthur  Somers 
Roche,  one  of  America’s  most  popular  writers. 
This  fact,  in  itself,  is  a guarantee  that  the  pic- 
ture will  embrace  all  those  vital  essentials  that 
make  for  100  per  cent  entertainment.  Beauty, 
gowns,  luxury,  adventure,  tense  drama  and  a real 
love  story. 

The  picture  will  be  several  months  in  the 
making,  and  will  be  produced  with  all  the  care 
and  presentation  of  the  great  success  it  is  sure 
to  be.  From  an  artistic  standpoint,  no  effort, 
no  expense  will  be  spared  to  make  it  “a  thing 
of  beauty  and  a joy  forever.”  Nevertheless,  story 
value  will  not  be  made  subservient  to  scenic  in- 
vestiture, because  after  all,  gorgeous  sets  and 
picturesque  backgrounds  are  merely  adjuncts  to 
the  development  of  the  plot. 

Paramount  to  Offer 
“Beggar  on  Horseback” 

JAMES  CRUZE,  whose  humor  has  become  a 
recognized  gold  mine  in  Paramount  pictures, 
IS  the  best  equipped  director  to  produce  “Beggar 
on  Horseback,”  the  satirical  dramatic  sensation 
of  the  New  York  and  Chicago  stages  in  1924. 

Beautiful  Grethe  Nissen,  who  scored  so  heavily 
in  the  stage  play,  will  have  the  part  in  this  pic- 
ture which  she  created  for  the  original  produc- 
tion. Critics  said  that  her  pantomime  was  the 
most  beautiful  thing  of  its  kind  witnessed  on 
the  New  York  stage  in  the  decade.' 

George  S.  Kaufman  and  Marc  Connelly,  those 
versatile  playwrights  who  wrote  “To  the  Ladies” 
and  "iMerton  of  the  Movies,”  are  responsible  for 
the  stage  version  of  “Beggar  on  Horseback." 
Walter  Woods  will  write  the  screenplay.  No 
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effort  nor  expense  will  he  spared  in  producing  this 
picture  on  a tremendously  elaborate  scale. 

The  plot  revolves  around  Neil  McRae,  a tem- 
peramental musician  of  high  ideals  but  poor  busi- 
ness judgment,  who  faces  a worrisome  problem. 
He  doesn’t  know  whether  to  marry  a flighty 
rich  girl,  whom  he  does  not  love,  in  order  to 
win  leisure  to  pursue  his'  art,  or  to  marry  the 
talented  but  poor  girl,  whom  he  does  love,  and 
battle  with  poverty  for  his  laurels. 

He  falls  asleep  and  in  a nightmare  fantasy  he 
marries  thS  rich  girl,  but  he  is  so  harassed  by 
his  wife  and  “in-laws”  that  he  has  no  time  for 
his  art.  Business,  social,  court  and  home  scenes 
are  present  in  exaggerated,  good-natured  satire, 
with  the  characters  burlesqued  as  dream  char- 
acters are  likely  to  be.  He  is  driven  to  murder 
the  rich  girl  and  all  her  family  with  a paper 
knife,  and  as  punishment  is  sentenced  to  write 
popular  music.  He  finally  rebels  and  his  execu- 
tion wakes  him  up.  He  is  now  positive  he  wants 
poverty  and  the  girl  he, loves. 

Pola  Negri  in 
“The  Charmer” 

POLA  NEGRI  and  Sidney  Olcott!  These  are 
the  two  outstanding  personalities  who  will  be 
associated  in  the  elaborate  production  of  “"rhe 
Charmer,”  based  on  Henry  Baerlein’s  absorbing 
novel,  “Mariposei” 
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James  Kirkwood  and  Sheldon  Lewis  in  a scene  from  the  Paramount  production, 

“Top  of  the  World.” 


“The  Charmer”  affords  Miss'  Negri  a new  role 
which  should  win  her  further  fame  — a fiery, 
tempestuous,  alluring  character.  Here  is  a strictly 
modern  story  that  gives  the  talented  Pola  an 
exceptional  opportunity  to  do  her  entire  emo- 
tional range. 

The  story  deals  with  the  career  and  love 
adventures  of  Mariposa,  an  ignorant  but  beautiful 
Spanish  peasant  girl,  who  is  discovered  in  a 
Seville  dance  hall  by  John  Wainwright,  English 
theatrical  manager.  Her  inimitable  dancing  plus 
her  undeniable  beauty  appeal  to  the  showman  in 
him,  and  in  spite  of  her  lack  of  education  and 
refinement,  he  takes  her  to  London  to  star  her. 

Mariposa’s  success  is  instantaneous,  both  pro- 
fessionally and  personally.  Her  beauty  attracts 
all  men,  including  a wealthy  English  nobleman,  a 
famous  costume  designer  and  Raimundo,  her 
dancing  partner.  Her  butterfly  nature  will  not 
permit  her  to  tie  herself  down  to  any  one  man 
permanently,  with  the  result  that  she  flits  from 
one  love  affair  to  the  other,  until  disaster  threatens 
her. 

From  London  she  goes  to  America,  where  her 
triumphant  tour  of  the  states  is  suddenly  halted 
by  the  death  of  her  mother.  In  the  end,  she 
returns  to  her  own  people  to  find  happiness  with 
Miguel,  a childhood  sweetheart,  who  has  won 
considerable  local  fame  as  a bull-fighter. 


Richard  Dix  in 
“Vll  Tell  the  World’^ 

TDICHARD  I)TX,  whose  first  starring  picture 
for  Paramount  was  “Manhattan,”  will  have 
“I’ll  Tell  the  World,”  for  his  first  of  a series 
of  three  pictures  in  the  Second  Famous  Forty. 

Speaking  of  box  office  titles,  isn’t  that  a wow? 

“I’ll  Tell  the  World”  should  be  every  bit  as 
big  a hit  as  “Manhattan,”  because  it  again  shows 
the  wealthy  New  York  clubman  with  too  much 
time  on  his  hands  who  makes  a wager  that  he 
can  commit  a crime  and  elude  the  police  for  a 
year.  He  forges  a check  for  $100  and  goes  to 
Colorado  where  he  lives  for  eleven  months  on 
a ranch.  His  pet  expression  happens  to  be  “I’ll 
Tell  the  World,”  and  when  one  day  in  the 
mountains,  the  daughter  of  the  sheriff  asks  him 
if  he  is  hungry,  and  he  replies  “I’ll  Tell  the 
World,”  she  recognizes  him  from  the  pictures 
in  the  circulars  which  her  father  has  received 
from  the  New  York  police.  With  the  aid  of  a 
gun,  the  girl  arrests  him,  and  his  wager  seems 
to  be  lost.  But  later  it  develops  that  because 
his  captor  was  not  a legal  officer  of  the  law,  he 
has  really  won  the  wager,  and  in  addition  to 
winning  the  wager  he  makes  his  captor  his  cap- 
tive for  life. 

Paul  Sloane  will  produce  this  story  which  was 
written  by  Frank  Ballard, 

It  is  fast,  clean  and  humorous. 


‘•Peter  Pan^ 
by  James  M.  Barrie 

kwpETER  PAN”  at  last  a motion  picture.  Para- 

^ mount  has  won  its  place  in  the  sun  through 
many  achievements.  Possibly  the  greatest  of  these 
will  be  “Peter  Pan.” 

Twenty-one  years  of  stage  popularity  give  this 
masterpiece  by  Sir  James  M.  Barrie  a lustre 
that  comes  only  to  the  great  things  of  the  the- 
atre, and  the  tremendous*  responsibility  for  photo- 
play production  could  be  placed  in  no  more  capa- 
ble hands  than  those  of  Herbert  Brenon. 

Jesse  L.  Lasky  did  not  decide  hurriedly  in  the 
selection  of  a director.  He  had  talked  with  vari- 
ous directors  on  the  subject.  He  had  further 
conversations  with  Mr.  Brenon,  watched  him  work 
and  studied  his  personality.  Then  he  made  up 
his  mind  that  here,  at  last,  was  a producer  who 
understood  the  delicate  spirit  of  Barrie’s  beautiful 
fantasy  and  one  who  could  be  trusted  with  the 
task  of  bringing  that  delicacy  to  the  screen  un- 
spoiled. 

Willis  Goldbeck,  who  has  prepared  the  screen 
plays  for  many  successful  productions,  was  given 
the  task  of  writing  the  screen  version.  When 
it  was  completed,  Goldbeck  and  Brenon  crossed 
the  Atlantic  and,  in  personal  conference  with 
Barrie,  read  the  manuscript,  wrote  in  a number 
of  helpful  suggestions  from  the  author  and  re- 
turned to  Hollywood  fully  prepared  for  one  of 
the  most  difficult  motion  picture  tasks  of  the 
year. 

The  cast  selected  for  “Peter  Pan”  deserves  the 
supreme  praise  of  “great.”  Betty  Bronson,  who 
plays  the  role,  was  the  selection  of  Barrie.  In 
picking  her,  Barrie  showed  uncanny  judgment.^ 
for  this  little  miss  has  displayed  such  remarkable 
ability  that  Brenon,  after  three  weeks'  of  direc- 
tion, asked  that  she  be  assigned  to  the  lead  in 
the  next  picture  which  he  will  produce  for 
Paramount. 

The  balance  of  the  featured  cast  is  made  up 
of  surefire  players  on  any  theatre  program.  Ern- 
est Torrence,  Cyril  Chadwick,  Virginia  Brown 
Faire  and  Anna  May  Wong  all  have  large  fol- 
lowings and  have  many  sterling  performances  to 
their  credit. 

Esther  Ralston  as  “Mrs.  Darling”  will  be  a, 
revelation  of  tender  motherhood.  In  Mary  Brian, 
who  plays  the  role  of  “Wendy,”  the  forest  mother 
of  the  Little  Lost  Boys,  we  have  the  child’s'  idea 
of  a mother  played  by  a child. 

Ernest  Torrence,  as  “Captain  Hook,  the  most 
ferocious  pirate  ever  seen  in  these  parts,”  is  some- 
thing new  in  Torrence  impersonations.  When 
this  blood-thirsty  pirate,  whose  right  hand  is  a 
hook,  “good  to  rip  you  with,”  comes  on  the 
screen,  you  will  see  just  what  children  dream 
about  when  they  conceive  the  app'^arance  of  a 
real  pirate. 


“Peter  Pan”  is  so  beautiful,  it  takes  the  breath 
away.  It  is  so  simple  you  wonder  why  you  didn’t 
think  of  it  yourself.  It  is  so  dramatic  that  it 
holds  the  interest  of  old  and  young  alike — witness 
the  steady  popularity  of  the  play  as  it  is  re- 
vived year  after  year. 

Roy  Pomeroy,  who  parted  the  waters  of  the 
Red  Sea  in  ‘‘The  Ten  Commandments,”  is'  doing 
wonders  in  aiding  Mr.  Brenon  in  the  making  of 
“Peter  Pan.”  He  is  introducing  a pictorial  effect 
that  will  take  your  breath  away. 


Willat  to  Produce 
“The  Air  Mail” 

'T'lIE  around  the  world  fliers,  the  Shenandoah,  the 

arrival  of  the  ZR-3  from  Germany,  all  have  com- 
bined to  get  everybody  up  in  the  “air”  on  the  sub- 
ject of  aviation.  It’s  the  biggest  subject  of  con- 
versation today,  and  it’s  about  as  big  a subject  for 
exploitation  as  it  is  possible  to  embody  in  a motion 
picture.  The  story  is  by  Byfcon  Morgan,  who 
wrote  all  the  Wallace  Reid  auto  successes.  Irvin 
Willat  will  produce  it  for  Paramount  with  Jack 
Holt,  Billie  Dove,  and  Douglas  Fairbanks,  Jr., 
heading  the  cast. 

This  story  which  is  a romance  built  around  the 
air  mail  service  of  the  United  States,  To  those 
who  know  the  actual  perils  that  are  endured  by 
the  fliers  in  the  air  mail  service,  there  is  no  need 
to  emphasize  the  fact  that  this  organization  of  dar- 
ing birdmen  offers  a marvelous  field  for  the  thrill- 
ing, melodramatic  type  of  story  that  Willat  is  so 
successful  in  producing. 

The  story  was  written  especially  for  Para- 
mount by  Byron  Morgan,  who  spent  several 
months  in  the  San  Diego  flying  station  collecting 
actual  facts  about  the  hazards  of  this  picturesque 
branch  of  the  postal  service. 

Beatrice  Joy  in 
“Grounds  for  Divorce” 

*0  RIGHT,  breezy,  original,  and  with  more  laughs 
" to  each  scene  than  is  ordinarily  found  in  half 
a dozen  average  comedies.  With  those  qualities  it 
is  easy  to  understand  why  “Grounds  for  Divorce” 
has  set  all  New  York  laughing  and  has  been  hailed 
as  one  of  the  biggest  stage  hits  of  the  season.  This 
happy  marriage  comedy  by  Ernest  Vajda,  trans- 
lated by  Guy  Bolton,  is  now  playing  to  S.  R.  O. 
business  at  the  Empire  theatre. 

That  charming  and  versatile  actress,  Leatrice 
Joy,  is  the  featured  member  of  the  excellent  cast 
which  includes  Grethe  Nissen.  Paul  Bern,  who 
is  rapidly  coming  to  the  fore,  will  direct  it. 

In  “Grounds  for  Divorce,”  Miss  Joy  is  cast  as 
Denise  Sorbier,  the  young  and  very-much-in-love- 
with-her-husband  wife  of  a prominent  Parisian 
divorce  lawyer,  Maurice  Sorbier  unconsciously 
neglects  his  wife,  and  the  humor  of  the  situation 
is  clearly  brought  out  when  it  is  established  that 
all  of  his  law  business  involves  his  defending  in 
court  wives  whose  husbands  have  neglected  them. 

Matters  reach  a crisis  on  their  wedding  anniver- 
sary when  Maurice,  busy  with  the  affairs  of  a new 
client,  inadvertently  spoils  a theatre  party  Denise 
has'  planned  and  she  sues  to  get  a divorce.  To 
enumerate  all  the  amusing  complications  that 
ensue  when  Denise  learns  that  Maurice  is  going 
to  marry  her  best  friend,  would  be  to  describe 
every  succeeding  scene  in  the  picture.  Suffice  to 
say.  that  Denise  finally  wins  Maurice  back  by  ex- 
ercising her  feminine  ingenuity. 


“The  DeviTs  Cargo” 
a Gold  Rush  Story 

the  many  thrilling  stories  that  have  been 
^ written  about  the  mining  camps  of  California 
in  the  old  gold  rush  days,  “The  Devil’s  Cargo”  is 
the  niost  exciting  melodrama  of  its  kind. 

Victor  Fleming  will  produce  this  story  by  Charles 
Whittaker,  originally  published  under  the  title, 
“I'he  River  Boat.” 

In  this  picture,  Wallace  Beery  has  conceededly 
the  biggest  role  of  his  career,  while  the  other  tea- 
tured  players,  Claire  Adams,  Pauline  Starke  and 
William  Collier,  Jr.,  will  be  called  upon  for  their 
very  best. 

The  story  tells  about  Sacramento  in  1851,  three 
years  after  gold  had  been  discovered  at  Sutter’s 
Hill.  Built  on  a levee  standing  eight  feet  out  of 
what  is  now  the  Sacramento  river,  the  town  was 
cut  off  from  the  rest  of  the  world  and  was  glad  of 
it — so  were  the  law-abiding  citizens  of  California. 
It’s  only  communication  with  the  outside  was  the 
Overland  stage  and  the  river  boat  from  San 
Francisco. 

Into  this  town,  where  a shooting  was  no  crime, 
Molly  l.owden,  fleeced  by  a New  York  theatrical 
agent,  came  expecting  to  find  Sacramento  a city 
of  wealth  and  prosperity  instead  of  the  most 
unkept,  ragged  vicious  spot  on  the  face  of  the 
world.  She  couldn’t  go  back,  and  was  persuaded 
to  “board”  at  Ma  McGregor’s. 

Molly  was  too  innocent  to  realize  the  sort  of 
place  she  was  in.  but  the  first  night  of  her  ar- 
rival, the  Vigilantes,  incensed  to  action  by  the 
fact  that  a child  of  one  of  the  few  respectable 
citizens  had  been  killed  by  a stray  bullet,  started 
to  clean  up  the  town  taking  the  leading  flesperados 
and  throwing  them  on  a river  boat.  One  of  the 
first  places  to  be  “cleaned  nut”  is  the  infamous 
Ma  McGregor’s,  and  Molly  goes  because  the  Vigi- 
lantes ask  no  questions  and  want  no  explanations. 

Howard  to  Direct 
“Light  of  Western  Stars” 

SO  thoroughly  established  in  popular  favor  are 
the  Zane  Grey  stories',  so  unmistakably  has 
the  pu1)lic  registered  its  approval  of  the  Zane 
(irey  pictures.  “To  the  Last  Man.”  “Call  of  the 
Canyon,”  “Heritage  of  the  Desert,”  “Wanderer 
of  the  Wasteland,”  and  “The  Border  Legion,” 
that  the  announcement  that  there  will  he  at  least 
three  new’  Zane  Grey  pictures  in  the  second 
Famous  Forty  is  certain  to  be  hailed  with  en- 
thusia-'^m. 

William  K.  Howard,  whose  ability  with  this 
type  of  story  was'  demonstrated  in  “The  Border 
Legion.”  will  direct  ‘Light  of  Western  Stars.” 

“Light  of  Western  Stars,”  is  an  adventure 
drama  with  its  share  of  the  brand  of  thrills  and 
exciting  action  that  characterized  Zane  Grey’s 
previous  successes. 

East  meets  West  when  Madeline  Hammond,  a 
beautiful  young  society  girl,  on  a visit  to  her 
brother’s  ranch  in  New  Mexico  encounters  Gene 
Stew'art.  a drunken  cowboy,  Stewart,  hardly  real- 
izing what  he  is  doing,  forces  a pasing  priest  to 
pronounce  the  marriage  lines  over  him  and  Made- 
line. 

This  is  the  beginning  of  the  plot  which  later 
involves  a Mexican  revolution,  a pretty  Spanish 
dancer,  and  Madeline’s  dare-devil  ride  in  an  auto- 
mobile to  effect  Stewart’s  rescue  from  the  Mex- 
ican bandits.  There  is  enough  action  in  this 
f.'tory  to  make  several  Western  photoplays. 
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BEBE  DANIELS  is  elevated  to  stardom  by  Para- 
mount in  “Dangerous  Money.”  She  starred  in 
several  Realart  pictures  but  those  didn’t  count. 
Now  she’s  a real  star.  This  particular  story  concerns 
a poor  girl  who  falls  heir  to  a fortune  when  property 
m the  shadow  of  the  Brooklyn  bridge,  New  York, 
proves  valuable.  She  goes  abroad  and  squanders  her 
wealth  on  riotous  living  and  an  Italian  fortune  hunter, 
only  to  be  disillusioned  finally  and  returning  to  New 
York  marries  her  childhood  Irish  sweetheart.  Not  much 
of  a story  but  Frank  Tuttle  who  directed  it  made  the 
most  of  Robert  Herrick’s  tale,  called  “Clark’s  Field” 
originally.  Bebe  Daniels  wears  many  beautiful  gowns, 
but  she  has  had  far,  far  better  vehicles. 

^ 

Mary  Philbin  in  Natural  Role 

While  stories  of  Paris  and  Apaches’  dens  are  al- 
most as  common  as  the  cock-tail  shaking  and  jazz  tales 
of  America,  “The  Rose  of  Paris”  differs  somewhat  from 
the  usual  run  of  these  narratives.  Director  Cummings 
has  given  the  story  several  deft  twists  and  made  the 
heroine  an  entirely  natural  little  personage  with  the 
result  that  this  Universal  picture  proved  very  pleasing- 
screen  fare  to  yours  truly.  The  comedy  scenes  are 
well  handled  and  Miss  Philbin’s  wistful  charm  pervades 
the  picture  throughout. 

Buck  Jones  in  a Fight  Picture 

“Winner  Take  All”  is  the  story  of  a cowboy  who 
packs  an  awful  wallop  and  when  his  manager  pro- 
poses “fixing”  a fight  in  the  fifth  round  he  angrily  re- 
fuses. You  know  the  formula.  But  the  fight  scenes 
are  usually  good.  At  least  the  spectators  at  the  Mon- 
roe theatre,  Chicago,  seemed  to  find  them  so.  The 
heroine  was  awful.  A character  study,  contributed  by 
Lilyan  Tashman,  of  a tough  city  girl  just  trying  to 
get  along,  was  excellent. 

^ ^ 

“Christine”  Makes  ’Em  Weep 

“Christine  of  the  Hungry  Heart”  made  ’em  weep 
and  weep  and  weep  at  the  Chicago  theatre  last  week 
and  apparently  they  enjoyed  that  novel  experience. 
It’s  quite  a while  since  we’ve  had  any  really  sobby 
pictures.  As  far  as  I’m  concerned,  it  can  be  a longer 
while  before  the  next  one,  but  I’m  not  concerned  very 
far.  If  they  like  to  cry,  give  them  pictures  to  cry 
about,  say  I,  but  let  me  know  in  advance. 

Florence  Vidor  is  great  in  this.  She  is  great  enough 
to  make  the  sometimes  absurdly  melodramatic  story 
seem  plausible.  She  is,  in  fact,  the  picture.  The  story, 
by  Kathleen  Norris,  is  a sad,  sad  tale  of  a woman  and 
her  love.  Warner  Baxter,  Ian  Keith  and  Clive  Brooke 
are  good,  bad  and  indifferent  respectively,  as  men  of 
whom  the  woman  seeks  happiness.  Dorothy  Brock  is 
well  liked  as  her  small  boy. 


“The  Only  Woman”  Norma’s  Latest 

Norma  Talmadge  and  Eugene  O’Brien,  often  de- 
scribed as  the  “perfect  lovers”  in  the  press  sheets, 
cavort  about  in  this  greatly  padded  story  with  a time- 
worn plot  and  attempt  to  make  it  seem  real.  It’s  the 
popular  theme  of  the  girl  who  marries  the  man  she 
despises  to  save  her  father  from  disgrace  and  financial 
ruin.  The  high  spot  of  the  picture  is  a shipwreclj, 
V\?hich  occupies  considerable  footage  and  is  very  well 
handled.  Am  getting  awfully  sick  of  shipwrecks, 
though,  and  the  miniature  boats  bobbing  up  and  down 
in  miniature  oceans. 

Eugene  O’Brien  is  the  dissolute  son  and  Norma  Tal- 
madge the  beautiful  but  dutiful  daughter.  The  star 
wears  oodles  of  beautiful  dresses  and  for  that  reason 
the  ladies,  God  bless  ’em,  will  probably  endorse  “The 
Only  Woman”  as  splendid  entertainment.  There’s  a 
line  in  the  press  sheet  credited  to  Miss  Talmadge  in 
which  she  says : “The  output  of  high-class  original 
screen  stories  is  very  small,  and  sometimes  we  have 
to  turn  to  the  Broadway  plays,”  which  speaks  volumes 
in  the  present  case. 

Lively  Action  in  “Battling  Orioles” 

While  the  title  “The  Battling  Orioles”  and  the  ad- 
vertisements would  lead  one  to  believe  that  this 
is  a baseball  picture,  it  has  very  little  baseball  in  it. 
It  has,  however,  one  of  the  liveliest  fistic  finishes  ever 
filmed.  And  a consistent  plot  or  story,  something 
which  all  comedies  do  not  have.  The  story  centers 
around  an  aristocratic  and  exclusive  club,  composed  of 
ex-members  of  a famous  baseball  team  that  won  renown 
when  sideburns,  underhand  pitching  and  highhats 
abounded  on  the  diamond.  They  discover  the  son  of 
one  of  their  members  in  a small  town,  bring  him  to 
New  York  and  rescue  him  and  his  sweetheart  from  a 
cafe  in  one  of  the  most  spectacular  and  hilarious  scenes 
ever  filmed.  I can  just  picture  that  thrill-comedy  finish 
with  a good  orchestra  in  our  first-class  houses.  It’s  a 
wow. 

4^ 

Hamilton  Scores  in  This  One 

There  are  a lot  of  excellent  gags  in  “Jonah  Jones” 
and  they  follow  one  another  so  closely  the  laughter  is 
almost  continuous.  It  struck  the  Chicago  theatre  audi- 
ences just  below  the  laugh  line  and  they  carried  their 
chuckles  clear  out  into  the  street.  Lloyd  Hamilton  is 
the  unsophisticated  country  boy  in  this  one  lured  on 
by  the  city  girl  whose  devoted  slave  he  becomes. 
Dorothy  Seastrom  is  a vamp-extraordinary  and  Dick 
Sutherland  an  odd 
looking  Count, 
while  fat  and 
funny  Babe  Lon- 
don is  L 1 o y d’s 
country  sweet- 
heart. 
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Madonna  of  the  Streets 

Distributor:  FIRST  NATIONAL 
Producer:  Edwin  Carewe 
Length:  7,507  feet 

DIRECTOR EDWIN  CAREWE 

Author W.  B.  Maxwell 

Adaptor Frank  Griffin 

Cameramen Robt.  Kurrle  and  A1  Green 

PLAYERS 

Mary  Carlson,  { Nazimova 

Mary  Ainsleigh  \ 

John  Morton Milton  Sills 

Lord  Patrington Claude  Gillingwater 

Dr.  Colbeck ^Courtenay  Foote 

“Bull”  Brockins Tom  Kennedy 

“Slippery”  Eddie  Foster. John  T.  Murray 

Lady  Sarah  Joyce Vivien  Oakland 

Howard  Bowman Harold  Goodtvin 

Mrs.  Elyard • Rosa  Gore 

Judy  Smythe May  Beth  Carr 

Nathan  Norris Herbert  Prior 

Detective  Griffith Fred  Kelsey 

Phillip  Norman George  Irving 

TYPE:  Story  of  London’s  Limehouse 
district  with  minister  preaching  power  of 
love  and  redemption  of  his  fallen  wife. 

HIGHLIGHTS : Scenes  in  mission. 

. . . Love  affair  of  attendant  and  min- 
ister’s wife.  . . . Stoning  of  minister. 
. . . Redemption  of  wife. 

STORY : Rev.  John  Morton  left  a for- 
tune by  his  uncle,  establishes  a mission  in 
slums  of  London,  where  he  marries 
woman  who  was  his  uncle’s  former  mis- 
tress. She  is  attracted  by  a youth  of  the 
mission.  Morton  builds  mission  for  fallen 
women  when  she  leaves  him  and  he  is 
reconciled  to  his  wife  upon  her  return  to 
find  redemption. 


Dangerous  Money 


Distributor:  PARAMOUNT 
Producer:  Famous  Players-Lasky 
Length : 6,864  feet 

DIRECTOR FRANK  TUTTLE 

Author Robert  Herrick 

Adaptor John  Russell 

Cameraman Roy  Hunt 

PLAYERS 


Adele  Clark Bebe  Daniels 

Tim  Sullivan Tom  Moore 

Prince  Arnolfo.  . . ■ William  Powell 

Signorina  Vitale Dolores  Cassinelli 

Auntie Mary  Foy 

Sheamus  Sullivan Edward  O’Connor 

Judge  Orcutt Peter  Lang 

O’Hara Charles  Slattery 

TYPE:  Romantic  tale  adapted  from 


Two  interesting  moments  from  “Greater 
Than  Marriage,”  the  Victor  Hugo  Hal- 
perin  production  which  Vitagraph  will 
distribute. 

the  novel  “Clark’s  Field”  with  locale  in 
New  York  and  Europe. 

HIGHLIGHTS : Hero’s  rescue  of 


licroi)ic  from  fire.  . . . Tom  Moore's 
splendid  portrayal.  . . . Death  of  Incs- 
band.  . . . Society  scenes. 

STORY;  Adele  Clark,  lifted  from  pov- 
erty, goes  to  Europe  and  squanders  her 
suddenly  acquired  wealth.  She  marries 
an  Italian  count  and  realizes  he  is  a for- 
tune hunter.  In  a spectacular  fire  her 
Irish  lover  rescues  her  and  her  husband 
meets  death. 


Meddling  Women 

Distributor:  CHADWICK  PIC- 
TURES CORP. 

Producer:  Chadwick  Pictures  Corp. 
Length : 7 reels 


DIRECTOR IVAN  ABRAMSON 

Author Ivan  Abramson 

Comeraman Frank  Zucker 


PLAYERS 

Edwin  Ainsworth)  t • „ i d 

John  Wells  } Lionel  Barrymore 

Grace  Ainsworth Sigfrid  Holmquist 

Madeline Dogmar  Godowsky 

Harold  Chase Hugh  Thompson 

Mrs.  Ainsworth Ida  Darling 

Claudia  Browne Antonia  D’Algy 

Dr.  Giani William  Bechtel 

TYPE:  Modern  society  drama  show- 
ing how  interferring  women  often  bring 
unhappiness  upon  others. 


LHGHLIGHTS : Lionel  Barrymore 
and  brilliant  supporting  cast  . 
Beautiful  sets  . . . Suspense  and 

mystery  of  plot. 

Story:  Edwin  Ainsworth,  a playwright. 


For  Release  in  December~Now  Booking 


PRODUCERS  DISTRIBUTING  CORPORATION 


r 

I 

I 

fJ 

% 


HUNT  STROMDERq 


HARRT  CAREY 


Season  1924-25  Thirty  First  Run  Pictures 


68 


EXHIBITORS  HERALD 


November  8,  1924 


Steve Walter  Long 

Sheriff..- W.  A.  Steele 

Pop  Watkins Howard  Truesdell 

Manuel Bowditch  Turner 

Bud,  age  10 Newton  House 

TYPE:  Melodrama  of  west  concern- 
ing a feud  between  cattlemen. 

HIGHLIGHTS : Shooting  of  three 
men.  . . . Shady  characters  giving 
refuge  to  hero.  . . . Holding  off 
sheriff.  . . . H orsemanship  of  hero. 

STORY:  Bud  Watkins,  when  his 

guardian  is  killed,  swears  vengeance 
against  murderer.  Fifteen  years  later  he 
kills  villain.  He  flees  and  finds  refuge  in 
ranch  house  where  he  is  saved  by  daugh- 
ter of  owner  and  later  he  rescues  her 
from  an  outlaw. 


Monte  Blue  in  two  scenes  from  “The 
Lover  of  Camille,”  adapted  from  the 
stage  success  “Deburau”  which  Warner 
Brothers  is  distributing. 

marries  Grace  Carruthers,  who  is  ambi- 
tious to  go  upon  the  stage.  Grace’s 
mother  objects.  Through  her  persistent 
meddling  Grace  runs  away.  Edwin  meets 
Madeline,  cabaret  dancer,  and  when  Grace 
begs  him  to  return  to  her  Madeline  takes 
him  to  her  studio.  Edwin  becomes  the 
tool  of  a bootlegger  after  lasing  his 
memory.  A shot  restores  his  mind  and 
he  returns  to  Grace.  This  is  the  play 
Edwin  is  reading  to  his  wife. 


Ridin  ’ Kid  From  Powder 
River 

Distributor:  UNIVERSAL 


Married  Flirts 

Distributor:  METRO-GOLDWYN 
Producer:  Metro-Goldwyn-Mayer 
Length:  7 reels 

DIRECTOR ROBERT  G.  VIGNOLA 

Author Louis  Joseph  Vance 

Adaptor Julia  Crawford  Ivers 

Cameraman Rene  Guissart 

PLAYERS 

Nellie  Wayne Pauline  Frederick 

Perley  Rex Conrad  Nagel 

Jill  Wetherell -.Mae  Busch 

Pendleton  Wayne Huntly  Gordon 

Evelyn  Draycup Patterson  Dial 

Peter  Granville Frank  Elliott 

TYPE:  Society  drama  dealing  with 

the  affairs  of  a divorcee  authoress  and 
her  husband,  adapted  from  novel,  “Mrs. 
Paramor.” 

HIGHLIGHTS : Beautiful  settings. 

. . . New  angle  introduced  into  the 
story.  . . . Intelligent  direction.  . . . 
Brilliant  acting  of  cast.  . . . Scenes  at 
the  country  club.  . . . Delightful  back- 
grounds. . . . Scenes  aboard  the  ocean 
liner. 


Producer:  Universal  Pictures 
Length:  5,727  feet 

DIRECTOR EDWARD  SEDGWICK 

Author H.  H.  Knibbs 

Adaptor Raymond  L.  Schrock 

Cameraman Virgin  E.  Miller 

PLAYERS 

Bud  Watkins Hoot  Gibson 

Miss Gladys  Hulette 

Kansas  Lou Gertrude  Astor 

The  Spider Tully  Marshall 


STORY:  Because  she  is  neglectful  of 
her  appearance  due  to  her  genius  for 
writing,  Nelly’s  husband  divorces  her  and 
too  late  discovers  that  the  girl  he  intended 
to  marry  has  become  engaged  to  an- 
other. Years  later,  Nelly,  now  a famous 
author,  attracts  the  husband  of  the 
woman  who  had  wrecked  her  married  life. 
But  she  refuses  to  take  him  from  his 
wife.  Having  seen  her  ex-husband,  she 
realizes  that  he  is  the  only  one  whom  she 
can  really  love,  and  she  goes  back  to  him. 


For  Release  in  January — Now  Booking 
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...  ^ FRANK  E. WOODS 

ti,  FttANK  E.woo^'^  Proaucedby  Peninsula  Studios  Inc.  john*  c a^dolfi 

Season  1924-25  Thirty  First  Run  Pictures 


The  Spat  Family  in  a two-reeler  called 
“Hot  Stuff,”  made  at  the  Roach  studio 
for  Pathe  with  lady  “firemen”  and 
everything. 

The  Fast  Set 

Distributor:  PARAMOUNT 


Producer:  Famous  Players-Lasky 
Length : 8 reels 

DIRECTOR WILLIAM  DE  MILLE 

Author Frederick  Lonsdale 

Adaptor Clara  Beranger 

Cameraman L.  Guy  Wilky 


PLAYERS 

Margaret  Sones Betty  Compson 

Ernest  Steele Adolphe  Menjou 

Richard  Sones...- EUiott  Dexter 

Mona  Zasu  Pitts 

Little  Margaret Dawn  O’Day 

Jane  Walton Grace  Carlysle 

Fay  Collen Claire  Adams 

Connie  Gallies Rosalind  Bsrme 

Archie  Wells Edgar  Norton 

Billy  Sommers Louis  Natheaux 

Walters Eugenio  de  Liguoro 

Simpson • . . Fred  Walton 

TYPE:  Dramatic  society  comedy- 

drama,  adapted  from  the  play  “Spring 
Cleaning.” 

HIGHLIGHTS : Husband  intro- 
ducing girl  of  the  streets  as  his  guest. 
. . . Expose  of  friend  trying  to  steal 
his  wife.  . . . The  philanderer  teach- 
ing the  husband  how  to  hold  his  wife. 

STORY:  Richard  Sones  neglects  his 
wife  for  his  books  and  too  late  discovers 
she  is  interested  in  another  man.  Seeing 
his  house  about  to  fall  about  him  he  in- 
troduces a girl  of  the  streets  at  a social 
function  of  his  wife’s.  The  girl  makes  the 
wife  understand  that  her  husband  loves 
her.  Steele,  a friend  of  the  wife’s,  realiz- 
ing she  still  loves  her  husband,  with- 
draws. 
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Barbara  Frietchie 

Distributor:  PROD.  DIST.  CORP. 
Producer:  Regal  Pictures  Inc. 
Length:  7,149  feet 

DIRECTOR  LAMBERT  HILLYER 

Author  Clyde  Fitch 

Adaptors 

Lambert  Hillyer  and  Agnes  Christine  Johnston 

PLAYERS 

Barbara  Florence  Vidor 

Captain  Trumbull  Edmund  Lowe 

Colonel  Frietchie  Emmett  King 

Jack  Negly  Joe  Bennett 

Arthur  Frietchie  Charles  Delaney 

Colonel  Negly  Louis  Fitzroy 

Sue  Royce  Gertrude  Short 

Manning  Lou Mattie  Peters 

Fred  Gelwek  Slim  Hamilton 

TYPE:  A romance  of  the  Civil  War, 
with  Southern  girl  and  Northern  sweet- 
heart proving  true  through  conflict. 

HIGHLIGHTS:  War  scenes  . . . 
Barbara  saves  her  lover  from  rebels. 
. . . Defying  the  Gonfederates  from 
balcony  of  her  home.  . . . Florence 
Vidor’s  splendid  characterization. 

Story:  Barbara  Frietchie  falls  in  love 
with  Capt.  Johnston  when  her  brother 
brings  the  Northern  captain  to  her  home. 
The  war  breaks  out  and  Johnston  goes 
to  fight  against  Barbara’s  own  people 
but  retains  her  love  throughout.  They 
are  reunited  after  four  years  of  heart- 
aches and  discouragements. 


Winner  Take  All 

Distributor : FOX 
Producer:  William  Fox 

Length : 5,940  feet 

DIRECTOR W.  S.  VAN  DYKE 

Author Larry  Evans 

Adaptor Ewart  Adamson 

Cameramon Joseph  Brotherton 

PLAYERS 

Perry  Blair Buck  Jones 

Cecil  Manners Peggy  Shaw 

Jack  Hamilton Edward  Hearn 

Felicity  Brown Lilyan  Tashman 

Jim  Devereaux- William  N.  Bailey 

Charles  Dunham Ben  Deeley 

TYPE:  Story  of  the  prize  ring,  in 
which  cowboy  retires  from  ring,  but  re- 
turns and  fights  on  condition  that  he  is 
to  take  all,  girl  and  money. 

HIGHLIGHTS : Splendid  ring  bat- 
tle. . . . Glimax  where  he  knocks  out 
opponents  after  being  floored  himself. 

. . . Atmosphere  of  prize  ring. 

STORY : Perry  Blair  unexpectedly 
finds  himself  famous  as  a prize  fighter. 
He  buys  a ranch  with  his  winnings  and 
returns  to  cow  punching.  Later  he  stages 
another  fight  on  condition  that  winner 
take  all,  and  wins  the  fight  and  the  girl. 

Roaring  Rails 

Distributor:  PRODUCERS  DIST. 
CORP. 

Producer:  Stellar  Production,  Inc. 
Length : 6 reels 

DIRECTOR TOM  FORMAN 

Author Hunt  Stromberg  and  Doris  Dorn 


Adaptor Doris  Dorn 

Cameraman Sol  Polito 


PLAYERS 


Big  Bill  Benson Harry  Carey 

Little  Bill Frankie  Darro 

Nora  Burke Edith  Roberts 

Malcolm  Gregory ...  .Wallace  MacDonald 

Red  Burley • Frank  Hagney 

Nora’s  Father Charles  Belcher 

MacFarlane Duke  R.  Lee 

TYPE:  Story  written  around  a loco- 
motive engineer  and  his  adopted  child. 


All  America  honors  ZR-3’s  gallant  navigators. 
New  York — Seeing  Paris  by  night,  Paris,  France 
— Queen  of  rum  runners  taken  with  $500,000 
cargo  of  liquor  off  Frisco,  Cal. — Army  team  loses 
gridiron  battle  to  Notre  Dame,  New  York. 

INTERNATIONAL  NEWS  No.  88;  Prince 
of  Wales  rides  with  hounds,  Lowell,  Mass. — Re- 
inforcements rushed  to  defense  of  Pekin,  Tientsin, 
China. — Latest  motor  cars  with  engine  in  rear, 
London,  Eng. — Holland  bars  new  styles,  Marken 
Isle,  Holland — John  W.  Davis'  speaks  to  big 
crowds  at  Lafayette,  Ind. — Pres.  Doumergue  of 
France  visits  house  in  which  he  was  born,  Nimes, 
France — Old  time  grandeur  restored  to  fountains 
of  Versailles,  France — Shenandoah  over  Pacific 
on  record  trip,  San  Diego,  Cal. 


HIGHLIGHTS : Lleadon  collision. 
. . . Harry  Carey’s  fine  performance. 
. . . Work  of  juvenile  Frankie  Dar- 
ro. . . . Incident  laying  tracks  through 
forest. 

STORY:  Big  Bill  Benson,  engineer, 
adopts  boy  in  trenches  and  gets  his  old 
job  as  engineer  when  he  returns.  Bill  is 
discharged  for  a wreck  when  little  Bill 
distracts  his  attention.  He  gets  a job 
with  a rival  company  and  drives  engine 
through  raging  forest  fire,  winning  fore- 
man’s daughter. 


[newspictures] 


FOX  NEWS  No.  6:  Throng  of  25,000  see 
football  game  at  Atlanta,  Ga. — Gen.  Calles  of 
Mexico  calls  on  President  of  France,  Paris — 
Veteran  criminal  judge  prevents  crime,  New 
York — Prince  of  Wales  visits  stockyards,  Chicago 
— St.  Louis  zoo  gets  three  chimpanzees — Fox 
hunting  season  is  on  in  Kentucky^ — Sky  spiders 
weaving  web  of  steel  across  Hudson,  New  York. 

FOX  NEWS  No.  7:  Fruit  for  next  winter, 
harvesting  apples,  Hardin,  111. — Jewish  Philan- 
thropic Society  meets  in  New  York — St.  Louis 
police  march  before  Mayor — Making  milady’s 
dress  to  her  measure.  New  York — Ex-crown 
prince  of  Germany  attends  riding  tournament, 
Berlin— A bit  of  old  Japan,  Osaka,  Japan — Derby 
Day  for  dogs,  Buffalo,  N.  Y. — Whole  town  turns 
out  for  Pushmobile  race,  Lehighton,  Pa. — Foot- 
ball takes  center  of  stage,  Princeton  defeats  Navy. 

INTERNATIONAL  NEWS  No.  87:  Stage 
stars  make  President  laugh,  Washington,  D.  C. — 
Bridge  painters  pursue  risky  task.  New  York — 


KINOGRAMS  No.  5024:  Epinard  runs  fast 
but  loses  at  Laurel,  Md. — U.  S.  S.  Shenandoah 
reaches  West  Coast,  San  Diego,  Cal. — Officers  of 
ZR-3  congratulated  by  Pres.  Coolidge,  Washing- 
ton— Russell  Cusimano  weighs  368  lbs.  at  12 
years,  Chicago — 2,000  Indians  off  their  reserva- 
flon  visit  Riverside,  Cal. — Harvard  football  team 
in  fall  practice,  Cambridge,  Mass. — Riders  in 
bucket  see  mountain  tumble,  Selkirk,  N.  Y. — 
Stage  folks  jazz  Coolidge  campaign.  Washing- 
ton— Middle  West  has  big  day  on  gridiron.  New 
York — Harvard  defeats  Holy  Cross'  at  Cam- 
bridge. 

KINOGRAMS  No.  5025:  Judges  go  to  church 
then  to  court,  London — Sir  Thomas  Lipton  still 
wants  that  cup.  New  York — $2,000,000  in  radium 
measured  in  year,  Washington — Bow,  arrow  and 
rod  beat  golf  sticks,  Briarcliff,  N.  Y. — Railroad 
set  new  efficiency  records.  New  York — 8,582  were 
killed  or  injured  at  grade  crossings  in  U.  S.  in 
1923. — Celebrating  President  Roosevelt’s  birthday. 

PATHE  NEWS  No.  86;  Chinese  rebels  make 
last  stand  in  civil  war,  Shanghai,  China — Actors 
make  Coolidge  forget  campaign,  Washington — • 
Davis  wages  brisk  campaign  at  Lafayette,  Ind. 
— Ten  year  old  boy  starts  college  course,  Ogle- 
thorpe, Ga. — Redmen  teach  girls  to  hit  the 
mark,  San  Francisco— First  pictures  of  Aden, 
Arabia,  “Gibraltar  of  the  East,”  from  air — Dr. 
Eckener,  of  ZR-3  makes  report  of  flight  to  presi- 
dent, Washington — Navy  clashes  with  Prince- 
ton, at  Princeton,  N.  J. 

PATHE  NEWS  No.  87:  Prince  of  Wales 
in  fox  hunt,  Hamilton,  Mass'. — Coolidge  praises 
nation’s  industries,  Washington — Colored  baby 
prize  contest,  New  York  city — Behind  the  lines 
in  Chinese  civil  war,  Shanghai,  China — Sir 
Thomas  Lipton  will  try  again  for  cup.  New  York 
city — Free  states  and  Ulster  troops  patrol  boun- 
dary, Belleck,  Ireland — Celebrate  300th  anniver- 
sary of  King’s  Brigade,  Rome,  Italy — Coolidge 
endorses  Navy  day,  'Washington. 


Ruth  Stonehouse  Signs 

LOS  ANGELES,  CAL.,  Oct.  28.— Ben  Wilson 
has  signed  Ruth  Stonehouse  to  co-star  with  Yak- 
ima Canut,,  World’s  Champion  Cowboy,  in  his 
coming  Arrow- Great  Western  production. 


For  Release  in  November — Now  Btioking 
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By  J.  M.  WRIGHT 

**The  Film  Mart’*  is  written  with  a view  of  presenting  concisely  to  exhibitors  the  latest  news  of  production  and  distribution.  In  preparing  this  department, 
Mr.  Wright  has  in  mind  also  the  adaptabilUy  of  the  news  presented  herein  for  use  in  house  orgcuns  published  by  the  exhibitors  of  the  country,  and  also 
newspapers  who  look  to  their  local  exhibitor  for  bona  fide  and  accurate  news  for  their  motion  picture  departments. 


Producers  Distributing  Corp. 

H.  W.  WILCOX  for  the  past  three  years 
technical  director  of  the  William  Fox 
studios  in  Los  Angeles,  has  been  ap- 
pointed in  the  same  capacity  at  the  Pen- 
insula Studios  in  San  Mateo,  California. 
The  experience  he  has  had  in  the  south 
makes  him  a decided  asset  to  the  northern 
studios,  where  production  is  now  being 
carried  on  in  a regular  program.  Wil- 
cox’s first  work  in  his  new  position  will 
be  the  construction  of  sets  for  the  Frank 
Woods  production,  “On  the  Shelf,’’ 
which  will  be  issued  through  Producers 
Distributing  Corporation.  Pat  O’Malley 
has  been  engaged  to  play  the  principa.1 
role  in  this  production.  “On  the  Shelf’ 
will  be  the  first  1925  publication  of  Pro- 
ducers Distributing  Corporation. 

Cosmopolitan 

“JANICE  MEREDITH,”  starring  Ma- 
rion Davies,  now  in  its  twelfth  week  at 
the  Cosmopolitan  theatre  on  Broadway, 
had  its  second  big  out-of-New-York 
opening  on  October  26, when  it  began  an 
indefinite  engagement  at  the  California 
theatre.  The  picture  opened  last  week 
auspiciously  in  Cleveland.  Preparations 
were  made  to  make  the  West  Coast  pre- 
miere of  “Janice  Meredith”  fully  as  gala 
an  event  as  was  the  world  premiere  of 
the  photoplay  on  Broadway. 

+ + + 

“YOLANDA,”  the  Marion  Davies  pro- 
duction for  Cosmopolitan  which  recently 
played  an  engagement  of  three  months  at 
the  Cosmopolitan  theatre  on  Broadway,  is 
now  sweeping  across  the  country  in  a 
manner  that  gives  indications  of  it  being 
one  of  the  biggest  box-office  successes  of 
history,  says  a statement  issued  by  Cos- 
mopolitan Corporation. 

Vitagraph 

WORK  ON  “Fear-Bound,”  a Smith- 
Nigh  production  for  Vitagraph  distri- 
bution, is  well  under  way.  After  passing 
a week  on  location  near  Tuxedo,  in  the 
Ramapo  Mountains  of  New  York,  the 


company,  including  Niles  Welch  and 
Marjorie  Daw,  has  returned  to  New  York 
City  and  is  now  “shooting”  interiors  at 
the  Tec-Art  Studios. 

+ + + 

VITAGRAPH  has  secured  the  services 
of  Wolf,  a famous  war  dog  who  served 
in  the  French  army,  for  the  title  role  in 
“Baree,  Son  of  Kazan.”  He  will  soon 
begin  work  on  this  Vitagraph  production 
based  on  James  Oliver  Curwood’s  novel 
of  the  same  name  which  will  be  made  at 
the  West  Coast  studios  under  direction 
of  David  Smith.  Wolf  wears  the  Croix 
de  Guerre  of  France  given  to  him  by  Gen- 
eral Joffre  for  “heroic  and  meritor- 
ious service  rendered  under  fire  while 
wounded.” ...  Declaring  that  “Captain 
Blood”  possesses  the  most  ideal  screen 
material  of  any  of  Rafael  Sabatini's 
novels,  the  National  Catholic  Welfare 
Conference,  through  its  official  publica- 
tion, The  Motion  Picture  Review,  pub- 
lished in  Washington,  D.  C.,  praises 
Vitagraph’s  special  production  as  a work 
“containing  qualities  which  will  easily 
rank  it  as  high  as  a super-picture.” 

Universal 

UNIVERSAL  announces  the  release  of 
“Daring  Chances,”  a new  Western 
starring  Jack  Hoxie.  Clifford  Smith 
directed  this  five  reel  fast  moving  action 
drama.  The  story  was  written  especially 
for  Hoxie  by  Isadore  Bernstein.  As  lead- 
ing woman  Hoxie  has  Alta  Allen,  and  a 
cast  composed  of  Claude  Payton,  Doreen 
Turner,  Jack  Pratt,  Genevieve  Danninger, 
William  McCall  and  Catherine  Wallace. 

+ + + 

A SPECIAL  GUMP  comedy  will  be  re- 
leased by  Universal  for  election  week. 
It  is  titled  “Andy  Gump’s  Speech,”  and 
is  said  to  be  especially  suitable  for  the 
week  of  November  2. 

+ + + 

THE  FIRST  AND  exclusive  still  and 
motion  pictures  made  on  board  the 
giant  Zeppelin  ZR-3,  while  en  route  from 
Germany,  is  one  of  the  beats  of  the  In- 


ternational Newsreel  Corporation  which 
distributes  through  Universal.  The  still 
photographs  were  dropped  while  the 
monster  dirigible  was  flying  over  New 
York,  and  in  turn  were  rushed  to  all 
Hearst  papers  throughout  the  country. 

Paramount 

CLARE  EAMES  has  been  added  to  the 
cast  of  “The  Swan,”  the  Molner  stage 
play  which  Dimitri  Buchowetzki  is  direct- 
ing at  the  Paramount  Long  Island  plant 

The  selection  of  Warner  Baxter 

and  Victor  Varconi  for  parts  in  Cecil  B. 
De  Mille’s  “The  Golden  Bed”  completes 
the  cast  for  that  attraction.  Rod  La 
Rocque,  Vera  Reynolds,  Lillian  Rich, 
Henry  Walthall  and  Emily  Fitzroy  also 
have  important  roles  in  the  picture. 

+ + + 

“EAST  OF  SUEZ”  has  gone  into  pro- 
duction with  Pola  Negri  in  the  stellar 
role.  With  her  in  the  cast  are  Edmund 
Lowe,  Rockliffe  Eellowes,  Noah  Beery, 

and  others.  Raoul  Walsh  is  directing 

Pat  O’Malley  has  been  signed  to  play 
opposite  Agnes  Ayres  in  “Tomorrow’s 
Love,”  which  Paul  Bern  is  directing.  It 
is  an  adaptation  of  “Interlocutory,”  by 
Charles  William  Bracket. 

+ + + 

CECIL  B.  DE  MILLE  has  selected  Lil- 
lian Rich  to  fill  the  shoes  deserted  by 
Gloria  Swanson,  Agnes  Ayres,  Leatrice  Joy 
and  Bebe  Daniels  when  they  left  leading 
roles  in  De  Mille  productions  to  be  featured 
in  their  own  right.  Miss  Rich  will  have 
one  of  the  two  leading  feminine  roles  in 
“The  Golden  Bed,”  a screen  play  by 

Jeanie  Macpherson Ricardo  Cortez 

is  a busy  man  these  days.  He  is  working 
in  both  “Argentine  Love”  and  “The 
Swan.” 

B.  P.  Schulberg 

CUTTING  AND  EDITING  of  “White 
Man,”  has  been  completed  by  Gasnier, 
the  director,  and  the  picture  will  have  its 
general  release  on  November  1.  In  the 
cast  of  this  Geoge  Agnew  Chamberlain 
story  are  Alice  Joyce,  Kenneth  Harlan 
and  Walter  Long.  Gasnier  will  begin 
work  shortly  on  the  production  of  “The 
Triflers,”  by  Frederick  Orin  Bartlett. 

Warner  Brothers 

DOROTHY  DEVORE  and  John  Roche 
have  been  selected  for  leading  roles  in 
“The  Broadway  Butterfly.”  Other  mem- 
bers of  the  cast  are  Louise  Fazenda,  Cul- 
len Landis,  Willard  Louis,  Wilfred  Lucas 
and  Lilyan  Tashman.  Pearl  Keating 
wrote  the  story  and  William  Beaudine  is 
directing.  A song  of  the  same  name  will 
aid  in  exploiting  “The  Broadway  Butter- 
fly.” Jene  Rodernick,  Reeves  Espy  and 
Larry  Conley  collaborated  in  writing  the 
piece. 

Banner  Productions 

GEORGE  H.  DAVIS  and  Samuel  J. 

Briskin,  directing  heads  of  Banner  Pro- 
ductions, Inc.,  announce  the  purchase  of 
“Speed,”  a rural  melodrama  of  the  mod- 
ern type,  by  Grace  Sartwell  Mason. 


For  Release  in  December — Now  Booking 
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which  began  publication  in  the  October 
18  issue  of  the  Saturday  Evening  Post 
. . . Samuel  J.  Briskin  announces  the 

sale  on  both  the  Banner  Big  Four  Series 
and  the  four  Ben  Verschleiger  produc- 
tions in  the  following  territories:  Cali- 
fornia, Arizona  and  Nevada  to  the  All 
Star  Feature  Distributors,  Inc.  These  se- 
ries include:  “The  Truth  About  Wom- 
en,” “The  Man  Without  a Heart,” 
“Empty  Hearts,”  and  “Those  Who 
Judge,”  prints  of  all  of  which  are  now  in 
the  exchanges  handling  Banner  products 
or  about  to  be  shipped.  These  subjects 
will  be  followed  by  “The  Three  Keys” 
and  “Daughters  Who  Pay.” 

F.  B.  O. 

DESPITE  RECENT  accidents  to  Fred 
Thomson  and  Dick  Talmadge,  inca- 
pacitating them  several  weeks,  production 
is  at  a livelier  pace  than  ever  at  the  Film 
Booking  Offices  Studios  in  Hollywood. 
Emory  Johnson  is  casting  for  a sea 
story,  as  yet  unnamed.  Del  Andrews  is 
on  location  with  his  “Go-Getters”  com- 
pany, co-starring  Alberta  Vaughn  and 
George  O’Hara.  Doty  Hobart  is  pre- 
paring the  continuity  on  “Parisian 
Nights,”  the  second  Gothic  special  pro- 
duction. Tod  Browning  has  just  finished 
shooting  “The  Dangerous  Flirt,”  Evelyn 
Brent’s  first  starring  vehicle  for  Gothic. 
Harry  Garson  has  started  shooting  on 
“The  No-Gun  Man”  this  week.  “Lefty” 
Flynn’s  second  starring  vehicle  for  F.  B. 
O.  “Broken  Laws,”  Mrs.  Wallace  Reid’s 
second  production  for  F.  B.  O.,  has  been 
concluded.  Shooting  on  Fred  Thomson’s 
second  production,  “Quemado,”  has 
started.  Jesse  Goldburg,  president  of  In- 
dependent Pictures  Corporation,  is  cast- 
ing for  “Trigger  Fingers,”  the  first  west- 
ern production  this  company  will  make 
for  F.  B.  O.  release,  starring  Bob  Custer. 
Harmon  Weight  has  finished  shooting  on 
“Sold  for  Cash,”  produced  by  Associated 
Arts  Corporation.  “Cheap  Kisses,”  C. 
Gardner  Sullivan’s  first  production  for 
F.  B.  O.,  was  concluded  last  week. 

First  National 

ALLA  NAZIMOVA  is  making  her  re- 
debut in  pictures  in  “Madonna  of  the 
Streets,”  which  is  the  attraction  this  week 
at  Lee  Och’s  new  Piccadilly  theatre  on 
Broadway.  . . First  National  announces 

that  A.  W.  Smith,  sales  manager,  has 
closed  a deal  whereby  “The  Sea  Hawk” 
will  play  in  all  Paramount  theatres  in  the 
south  at  increased  admission.  The  Saen- 
ger  circuit  has  booked  “The  Sea  Hawk” 
and  “Abraham  Lincoln.’ 

+ + + 

DORIS  KENYON  has  completed  “If  I 
Marry  Again,”  her  first  picture  under 
her  starring  contract  with  First  National. 
-She  will  have  the  featured  role  in  George 
Fitzmaurice’s  production,  “A  Thief  in 
Paradise”  next.  . . Colleen  Moore  has 

virtually  finished  “So  Big,”  the  Edna 
Ferber  story. 

+ + ^ 

“SUNDOWN,”  First  National’s  new  spe- 
cial production,  had  its  first  showing 
at  Crandall’s  Metropolitan  theatre  last 
week.  . . Anna  Q.  Nilsson  wil  have  the 
leading  feminine  role  in  “One  Way 
Street,”  to  be  made  by  the  Earl  Hudson 
unit  in  the  east.  . . Frank  Lloyd  has 

begun  production  of  “Judgment,”  his 
next  First  National  picture.  . . “Love’s 

Wilderness”  has  been  chosen  as  the  title 
for  Corinne  Griffith’s  newest  production. 

C.  B.  C. 

C.  B.  C.  ANNOUNCES  a big  cast  for 
its  production  of  George  Barr  Mc- 
Cutcheon’s  “A  Fool  and  His  Money.” 
The  lead  will  be  played  by  William 
Haines.  The  part  of  the  romantic  Amer- 


“What  is  ‘Greater  Than  Mar- 
riage’?” Vitagraph  wants  to  know 
and  is  offering  $100  for  the  best 
answer.  Every  exhibitor  or  any 
members  of  a picture  theatre  staff 
in  the  United  States  and  Canada  is 
eligible  to  compete.  The  project  is 
unique  exploitation.  It  is  intended, 
of  course,  to  boost  Victor  Hugo 
Halperin’s  production,  “Greater 
Than  Marriage,”  which  is  to  be  an 
early  Vitagraph  publication.  The 
picture  is  an  adaptation  of  Louis 
Joseph  Vance’s  “Joan  Thursday.” 

The  first  suggestion  of  this  teaser 
campaign  was  carried  on  a single 
page  of  the  leading  trade  papers, 
and  was  confined  to  “What  Is 
Greater  Than  Marriage?” 

Now  the  plan  is  being  explained, 
not  only  through  the  trade  publica- 
tions but  in  individual  announce- 
ments sent  to  all  exhibitors  in  the 
United  States  and  Canada.  Each 
exhibitor  is  invited  to  write  his 
answer  in  ten  words  and  mail  it  to 
Vitagraph,  Brooklyn,  N.  Y.  In  case 
of  a tie,  each  of  the  tying  contes- 
tants will  receive  the  full  amount 
of  the  award. 


lean  girl  countess  will  be  played  by 
Madge  Bellamy.  These  two  will  be  sup- 
ported by  Stuart  Holmes,  Alma  Bennet, 
Charles  Conklin,  Lon  Poff,  Eugenie  Bes- 
serer  and  Carrie  Clarke  Ward. 

+ + + 

JACK  COHN,  vice-president  of  C.  B.  C., 
has  returned  to  the  home  office  in  New 
York.  In  commenting  on  the  state  of 
affairs  on  the  coast  he  says,  “Our  plans 
for  production  have  exceeded  by  far  our 
expectations.  We  are  many  months  ahead 
of  our  schedule.  The  plans  laid  so  care- 
fully early  in  the  season  have  now  borne 
fruit.  The  number  of  pictures  which  we 
promised  and  advertised  will  be  forth- 
coming to  the  very  last  item.  Our  great- 
est progress  has  been  with  the  Perfection 
series  in  which  we  star  William  Fairbanks 
and  Eva  Novak.  The  exhibitors  who  have 
used  these  pictures  so  successfully  will 
be  glad  to  know  that  pictures  which  had 
been  scheduled  for  release  as  late  as  next 
March  are  almost  completed.  In  the  Co- 
lumbia series  we  are  also  well  advanced. 
Stars  and  directors  have  been  assigned  to 
all  pictures  and  they  will  come  through 
in  regular  order. 

Pathe 

A SENNETT  and  Hal  Roach  comedy 
are  included  in  Pathe’s  program  for 
November  2.  The  Sennett  mirth  pro- 


voker is  “Galloping  Bungalows,”  featur- 
ing Billy  Bevan,  Sid  Smith,  Natalia 
Kingston  and  others.  Roach  offers  a Spat 
Family  comedy  called  “Hot  Stuff.”  The 
fourth  chapter  of  the  current  serial,  “Ten 
Scars  Make  a Man,”  is  also  published 
November  2, 

+ + + 

WORD  HAS  BEEN  received  at  the 
Pathe  offices  that  Harold  Lloyd’s  latest 
comedy,  “Hot  Water,”  has  broken  all 
existing  records  of  Grauman’s  Metropoli- 
tan theatre  for  the  first  two  days’  busi- 
ness and  the  outlook  is  that  the  picture 
will  break  all  records  for  a two-week  run 
at  this  house. 

+ + + 

THE  CAST  on  the  Malcolm  Strauss 
racetrack  serial,  starring  Allene  Ray 
and  Johnnie  Walker,  entitled  “Galloping 
Hoofs,”  has  been  completed.  The  story 
is  being  filmed  in  the  East  under  the  di- 
rection of  George  B.  Seitz  from  an  adap- 
tation made  by  Frank  Leon  Smith.  The 
supporting  cast  consists  of  I.  Barney 
Sherry,  Armand  Cortes,  William  Nally, 
Walter  Lewis,  George  Nadelli,  Albert 
Rocardi  and  Ernest  Hilliard.  The  pro- 
duction when  finished  will  be  in  ten  chap- 
ters and  is  scheduled  to  follow  the  pres- 
ent-running Patheserial,  “Ten  Scars  Make 
a Man.”  The  story  of  “Galloping  Hoofs” 
is  said  to  be  jammed  full  with  narrow 
escapes  and  thrills,  common  to  the  life 
of  the  “track.” 

Rayart  Pictures 

THE  TITLE  of  its  special  production, 
“A  Woman  Scorned,”  which  Rayart 
Pictures  Corporation  is  issuing  November 
1 has  been  changed  to  “For  Another 
Woman,”  it  is  announced  by  President 
W,  Ray  Johnston.  . . . “The  Pell  Street 
Mystery”  is  the  title  of  the  second  of  the 
six  George  Larkin  newspaper  dramas  on 
the  Rayart  program.  . . . The  first  pic- 
ture of  the  Reed  Howes  group  starring 
Reed  Howes  with  Ethel  Shannon  as  his 
leading  lady  will  be  called  “The  Speed 
King.” 

+ + + 

UNDER  A DEAL  between  Sherwood 
McDonald  Productions  and  Rayart  the 
latter  has  obtained  world  distribution  of 
a series  of  twelve  Butterfly  comedies  star- 
ring Gloria  Joy.  . . . “Trail  Dust”  has 
been  sold  by  Rayart  for  Western  Mis- 
souri and  Kansas  to  W.  G.  Valerius  of 
Arkansas  City,  Kan.  . . . Reelcraft  Film 
Exchange,  Chicago,  has  obtained  the  se- 
ries of  six  Metropolitan  melodramas  for 
northern  Illinois  and  Indiana.  . . . “Bat- 
tling Brewster,”  serial,  starring  Franklyn 
Farnum  and  Helen  Holmes  has  been  ac- 
quired for  North  and  South  Carolina, 
Georgia,  Florida,  Alabama  and  Tennessee 
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by  Eltraban  Film  Company.  First 
Graphic  Exchanges  of  Buffalo  and  Albany 
have  bought  the  rights  for  Upper  New 
York  State. 

Fox 

THE  BUCK  JONES  picture  now  in  pro- 
duction has  been  retitled,  “The  Arizona 
Outlaw.”  It  is  an  adaptation  of  Charles 
Kenyon’s  “The  Man  Who  Knew 
Women.”  Edmund  Mortimer  is  directing 
and  Lucy  Fox  has  the  leading  feminine 
role.  Others  in  the  supporting  cast  are 
Maine  Geary,  Thomas  R.  Mills,  Hardee 
Kirkland,  Marcella  Daly,  Lydia  Yeamans 
Titus,  Harvey  Clark  and  Hank  Mann. 

+ + + 

FOX  WARNS  that  a foreign  production 
of  the  “Inferno”  is  being  placed  on  the 
market  and  might  be  confused  with  the 

company’s  successful  “Dante’s  Inferno” 

Fox  announces  exclusive  action  pic- 
tures of  the  civil  war  in  China.  These 
are  presented  in  Fox  News.  A Fox  News 
cameraman,  according  to  the  company 
faced  death  to  record  the  colorful  battles. 
+ + + 

OCTOBER  26,  will  bring  to  the  screen 
from  the  Fox  plant,  “Darwin  Was 
Right,”  the  eleventh  special  for  the  year, 
“Who’s  Who,”  an  Imperial  comedy,  “The 
Bull  Fight,”  an  Educational  entertain- 
ment, and  two  issues  of  Fox  News.  “Dar- 
win Was  Right”  is  from  an  original  story 
by  Edwin  Moran,  and  Lewis  Seiler  di- 
rected the  company’s  three  clever  monkey 
actors  in  the  attraction.  This  picture  will 
appear  in  six  reels. 

Century 

FOUR  COMEDIES  are  announced  by 
Century  for  release  through  Universal 
in  November.  Wanda  Wiley  will  be  seen 
in  “Sweet  Dreams”  on  November  5; 
“Don’t  Fall,”  a Buddy  Messinger  vehicle, 
is  scheduled  for  Novmber  19;  On  No- 
vember 26,  “Dancing  Daisies”  will  appear 
with  A1  Alt  and  the  Century  Follies  Girls, 
and  on  November  12,  “Speed  Boys,”  with 
the  Century  Kids,  will  go  into  the 
theatres. 

+ + + 

JULIUS  STERN,  president  of  Century, 
since  his  return  from  abroad,  has  placed 
four  units  in  production.  Jess  Robins  is 


directing  “Up  in  the  Air,”  by  George 
Fouret,  with  Wanda  Wiley  in  the  stellar 
role;  Edward  1.  Luddy  has  started 
“Broadway  Beauties”  with  the  Follies 
Girls  and  Hilliard  Karr;  Charles  Lamont 
is  making  an  untitled  picture  with  Buddy 
Messinger,  and  a fourth  company  is  at 
work  on  what  Mr.  Stern  calls  a “surprise.” 

Educational 

NOVEMBER  brings  Ruth  Hiatt  to  the 
screen  in  a stellar  role  in  “Poor  Butter- 
fly,” a Mermaid  comedy  for  release  the 
second  week  in  the  month.  “Go  Easy,”  a 
Cameo  single  reeler,  also  will  be  released 
that  week.  Larry  Semons  second  special 
comedy,  “Kid  Speed,”  is  scheduled  for 
November  16,  as  is  “Earth’s  Oddities,” 
a Lyman  H.  Howe  Hodge-Podge.  On 
November  23,  Lloyd  Hamilton’s  “Crushed” 
will  be  released.  The  last  week  of  the 
month  will  find  Walter  Hiers  in  “Fat 
Chance”  and  Lige  Conley  in  “What  a 
Night”  being  distributed. 

+ + + 

LEE  MORAN  has  been  signed  by 
Mermaid  comedies.  He  will  be  seen 
under  the  direction  of  Arvid  Gillstrom 
Joan  Meredith,  formerly  with  Cen- 
tury, has  also  joined  the  Mermaid  com- 
pany  Lloyd  Hamilton  will  be  seen 

as  a cop  in  a forthcoming  picture  now  in 

production  at  Fine  Arts  Studio 

Dorothy  Seastrom  is  again  working  with 
Hamilton  as  leading  woman. 

Associated  Exhibitors 

MADGE  KENNEDY  has  been  signed  by 
St.  Regis  Productions  to  co-star  with 
Conwa3"  Tearle  in  its  initial  attraction 
for  Associated  Exhibitors,  “The  Ultimate 
Good,”  by  J.  C.  Brownell.  Lucille  Le 
Stewart  and  Charles  Mack  also  are 

members  of  the  cast “The  Million 

Dollar  Doll,”  by  Mrs.  A.  N.  Williamson, 
will  be  the  second  St.  Regis  picture. 

+ + + 

5,000  THEATRES  have  played  “Going 
Up,”  the  Douglas  McLean  feature  com- 
edy. It  is  believed  that  a record  of 
7,500  houses  will  be  reached  by  this  at- 
traction   England  is  receiving  the 

MacLean  pictures  with  the  same  enthus- 
iasm as  America,  according  to  Harrj^ 


Rowson  of  Ideal  Films,  Ltd.,  London, 
which  controls  the  comedian’s  product  in 
the  United  Kingdom. 

Christie 

JAMES  E.  PAGE  has  arrived  from  Eng- 
land to  play  the  role  of  Spettigue  in 
“Charley’s  Aunt”  in  which  Syd  Chaplin 
will  have  the  stellar  role  of  Babs.  Others 
selected  for  the  cast  are  Phillips  Smalley, 
Eulalie  Jensen,  Ethel  Shannon,  Priscilla 
Bonner,  Mary  Aiken,  Lucien  Littlefield, 
James  Harrison  and  David  James,  Page, 
who  had  been  playing  in  the  stage  attrac- 
tion, closed  in  York,  England  on  Satur- 
day night  and  two  weeks  later  he  was  in 
makeup  on  the  Christie  lot. 

Metro-Goldwyn-Mayer 

IRVING  G.  THALBERG,  production 
executive  for  Metro-Goldwyn-Mayer, 
announces  that  he  is  in  receipt  of  scores 
of  letters  from  fans  suggesting  players 
for  the  leading  male  role  in  “The  Merry 
Widow,”  in  which  Mae  Murray  will  star 
under  the  direction  of  Von  Stroheim. 
Norman  Kerry,  John  Gilbert,  Ronald 
Coleman  and  Allan  Forrest  have  been 

mentioned  for  the  part In  two  days, 

Buster  Keaton’s  “The  Navigator”  played 
to  $27,981.55  gross  at  the  Captiol  theatre 
in  New  York. 

+ + + 

COLLAPSIBLE  Roman  galleys  were 
built  by  Director  Fred  Niblo  for  the 

naval  battle  scenes  in  “Ben  Hur” A 

Pullman  car  has  been  moved  to  the  M- 
G-M  lot  for  the  filming  of  Rupert 
Hughes  comedy,  “Excuse  Me.”  Most  of 
the  scenes  of  this  play  take  place  on  a 

transcontinental  train Harry  Rapf  is 

recovering  rapidly  from  a minor  operation 
necessary  to  releive  throat  trouble. 

+ + + 

BUSTER  KEATON  has  acquired  from 
David  Belasco  the  screen  rights  to 
“Seven  Chances,”  which  will  be  the  come- 
dian’s next  vehicle.  T.  Roy  Barnes  and 
Snitz  Edwards  will  play  with  the  star.. 
....  Rex  Ingram,  Antonio  Moreno  and 
technical  staff  have  arrived  in  Paris  for 
the  filming  of  “Mare  Nostrum,”  by  Blasco 
Ibanez “Janice  Meredith,”  the  Cos- 

mopolitan special  starring  Marion  Davies 
which  is  still  running  at  the  Cosmopolitan 
theatre  in  New  York,  will  reach  the ’ex- 
hibitors on  October  27. 


Issues  ^^The  Air  Hawk** 

(Specml  to  Exhibitors  Herald) 

NEW  YORK,  Oct.  28. — Film  Booking 
Offices  of  America  will  issue  “The  Air 
Hawk,”  starring  A1  Wilson,  famous  stunt 
aviator.  The  production  was  directed  by 
Bruce  Mitchell  for  the  Van  Pelt-Wilson 
Productions. 


Ben  Warner  in  N.  Y. 

NEW  YORK— Ben  Warner,  father  of  the 
Warner  Brothers,  and  himself  widely  known 
in  the  motion  picture  industry,  has  been  visiting 
in  New  York  for  the  past  few  days.  Mr.  Warner 
now  operates  a theatre  in  Niles,  O.,  which  is  still 
the  home  of  the  Warner  family. 
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LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion  on 
matters  of  current  interest.  Brevity 
adds  forcefulness  to  any  statement. 
Unsigned  letters  will  not  be 
printed. 

There’s  One  on  the  Way 

ALEXANDRIA,  S.  DAK.— To  the 
Editor  : Have  not  received  the  Box  Of- 
fice Record  yet,  although  you  stated  in 
last  week’s  Herald  that  it  had  already 
been  mailed.  That  is,  the  “Record”  had 
been  mailed  to  subscribers.  Don’t  want 
to  lose  it.  I have  them  all  filed.  They 
are  invaluable  to  an  exhibitor  for  quick 
and  accurate  reference.  Our  town  is  small 
and  will  not  support  the  largest  pictures 
until  they  are  more  than  a year  old. 

This,  I believe,  is  the  experience  of 
many  small  town  exhibitors  and  because 
of  this  delay  in  showing  productions  we 
derive  100  per  cent  benefit  from  the  ex- 
hibitors’ reports  in  the  Herald  and  in  the 
“Record.”  We  buy  all  of  our  pictures 
from  these  reports,  keeping  classified  lists 
of  desirable  pictures  filed  for  quick  refer- 
ence when  salesmen  come. 

That  reminds  me,  I have  read  consider- 
ably lately  in  trade  journals,  pro  and  con, 
regarding  picture  salesmen.  Cannot  see 
why  exhibitors  feel  called  upon  to  make 
insulting  or  slighting  remarks  about  these 
gentlemen,  who  are  always  gentlemanly 
and  courteous.  To  be  sure,  they  try  to 
sell  their  pictures,  but  do  not  try  to  force 
them  on  anyone,  and  if  you  tell  them 
flatly  you  cannot  use  them,  or  do  not  like 
their  prices,  they  accept  your  ultimatum 
good-naturedly. 

In  only  two  instances  have  we  ever 
had  salesmen  sell  us  pictures  that  they 
misrepresented  (that  was  before  we 
bought  the  pictures  from  exhibitors’  re- 
ports on  them),  and  in  both  instances  the 
exchanges  admitted  that  the  pictures  were 
not  as  represented  to  us  (sold  to  us  as 
specials)  and  gave  us  a reduction  in  price, 
after  we  had  contracted  for  them  at  a 
higher  price. 

And  they  did  so  without  any  contro- 
versy about  it.  Picture  salesmen  must- 
earn  their  living,  same  as  anyone  else, 
and  when  they  are  gentlemen  about  it  I 
consider  it  very  ungen  tie  manly  to  write 
or  speak  insultingly  of  them.  And  that’s 
that!— O.  K.  Stablein,  Star  theatre,  Alex- 
andria, S.  Dak. 


But  He’s  in  Specials  Now 

TILDEN,  ILL.— To  the  Editor:  In 
the  issue  of  July  19,  E.  B.  Martin  sez  if 
Tommy  would  make  more  pictures  he’d 
be  rich.  Can’t  be  did,  E.  B.  Us  exhibitors 
have  written  so  much  saying  what  he  did 
for  us  telling  the  Producers  through  the 
colums  of  the  various  trade  papers  about 
standing  them  up  and  crowds  waiting  for 
the  second  show.  Now  where  is  he?  In 
nothing  but  specials.  Whose  fault?  Yours 
and  mine.  Think  it  over. — Charles  E. 
Barber,  Electric  theatre,  Tilden,  111. 


Objects  to  Block  Booking 

OAKLAND,  CAL.  — To  the  Editor: 
There  is  so  much  talk  in  the  trade  papers 
lately  about  exhibitors  not  giving  business 
to  the  Independents  that  I have  begun  to 
think  that  conditions  in  other  parts  of  the 
country  must  be  different  than  they  are 
here.  I would  like  very  much  to  run  Inde- 
pendent pictures.  For  instance  I would  like 
to  run  Warner  Brother’s  product.  Producers 
Distributing  Corporation,  Vitagraph  and 
Metro-Goldwyn,  but  when  I attempt  to  buy 


anything  from  any  of  the  above  they  im- 
mediately tell  me  that  I must  buy  the  entire 
out-put  as  that  is  the  only  way  they  sell 
their  products. 

In  my  theatre  I have  three  changes  a 
week.  I use  Famous  Players  and  First  Na- 
tional products  but  have  room  left  for  quite 
a few  so-called  independent  pictures,  but 
cannot  buy  them  in  blocks  of  twenty  or 
more  because  if  I did  I would  be  buying 
more  product  than  I can  use,  which  of 
course  I will  not  do.  If  the  conditions  in 
other  parts  of  the  country  are  the  same  as 
they  are  here,  how  in  thunder  do  the  inde- 
pendent distributors  figure  to  sell  their 
product?  Will  somebody  please  tell  me,  1 
would  like  to  know. — C.  C.  Griffin,  New 
Piedmont  theatre,  Oakland,  Cal. 


Likes  the  Word  “Average” 

MARSHALLTOWN.  IOWA.— To  the 
Editor  : Why  all  this  argument  about  the 
word,  “average  picture?”  I can  get  a very 
good  hunch  how  a picture  is  going  to  go 
over  in  my  house,  if  the  review  or  report 
says  an  average  picture.  If  you  exhibitors 
will  take  your  pictures  you  run  two  days, 
figure  it  out  in  percentage,  calling  the  first 
day’s  gross  100  per  cent.  If  the  second 
day’s  run  goes  78  per  cent  of  the  first  I 
think  most  of  you  will  agree  that  it  is  an 
average  picture.  Of  course,  you  should  not 
use  a Sunday,  Saturday  or  holiday  in  your 
calculations. 

I also  am  sure  that  the  larger  majority 
of  exhibitors  are  not  greatly  deceived  by 
the  words  “average  picture,”  but  on  the 
contrary  are  helped.  In  reading  all  reviews 
and  reports  you  must  use  common  sense. 
I know  for  instance  that  pictures  Mr.  Serv- 
ice speaks  well  of  would  not  strike  me  as 
good  pictures  to  play.  So  why  knock  out 
“average  picture?”  It  is  as  good  a word  as 
can  be  found. — C.  C.  Dunsmoore,  Legion 
theatre,  Marshalltown,  Iowa. 


Strong  for  Thomson 

VERNON,  IND. — To  the  Editor:  I 
played  the  first  series  of  Fred  Thomsons, 
and  I think  they  are  equally  as  good  as 
Tom  Mix.  Silver  King  has  Tony  skinned 
a block.  On  the  strength  of  what  F.  B. 
O.  has  done  with  Fred  Thomson  I have 
contracted  for  the  new  series  of  Westerns 
featuring  Bob  Custer,  as  I have  the  as- 
surance that  they  will  be  equally  as  good 
as  Thomson,  and  I have  great  hopes  for 
these  pictures. — F.  N.  Houppert,  Jennings 
theatre,  Vernon,  Ind. 


A Percentage  Advocate 

ASHLAND,  O. — To  the  Editor: — One 
cannot  help  but  be  impressed  with  the 
numerous  articles  in  the  Herald  on  the 
percentage  proposition.  The  writer  is 
thoroughly  convinced  that  percentage  is  the 


best  remedy  in  the  world  for  a “sick  thea- 
tre.” The  producer  knowing  what  you 
do  at  the  box  office  works  both  ways.  When 
a peddler  asks  us  three  prices  for  a picture 
we  counter  and  come  back  at  him  with 
a percentage  proposition.  We  have  made 
money  on  percentage,  not  always,  what  we 
should  have  made,  and  we  have  never 
failed  to  “get  off  the  lot”  at  least,  with  per- 
centage. 

Possibly  some  exhibitors  want  to  make 
more  money  than  they  are  entitled  to  make. 
Our  policy  has  been  to  play  clean,  and 
naturally  we  expect  tbe  exchange  to  play 
clean  with  us,  and  when  they  don’t,  we 
quit!  Business  is  business,  and  make  no 
mistake,  the  exchanges  know  more  about 
your  business  than  you  think  they  do. 

We  notice  quite  a few  articles  in  the 
Herald  about  Paramount  not  playing  clean 
with  bookings  and  contracts  on  “The 
Covered  Wagon.”  If  their  contract  doesn’t 
suit  some  of  the  exhibitors,  why  do  they 
sign  it?  Their  future  success  in  life 
surely  does  not  hinge  on  showing  “The 
Covered  Wagon.”  We  like  the  golden  rule, 
and  we  are  sold  on  the  idea  that  you  get 
from  the  other  fellow  what  you  give  him. 
— Fred  Edwards,  Palace  theatre,  Ash- 
land, O. 


Has  to  Have  Westerns 

McHenry,  N.  dak.— To  the  Editor-. 
To  the  First  National  members,  I wish 
to  say  that  the  pictures  I booked  from 
them  are  all  very  good,  but  a little  too 
long  for  a small  town.  But  for  honest 
dealings  and  prompt  returns  you  cannot 
beat  them.  I booked  twenty  of  their  pic- 
tures and  would  like  to  book  more,  but 
must  quit.  Just  on  one  account,  and  that 
is  they  have  no  Western  pictures,  and  a 
small  town  must  have  a little  Western 
picture  to  mix  in  with  such  programs. 
So,  First  National,  let’s  have  a little 
Western  to  go  with  the  rest  of  your  pic- 
tures.— M.  F.  Faytle,  Orpheum  theatre, 
McHenry,  N.  Dak. 


Leno  Enters  Production 

NEW  YORK.,  Oct.  28. — Richard  Leno, 
pioneer  in  the  industry,  has  entered  the 
producing  field  on  his  own  under  the 
name  of  Flying  Arrow  Pictures.  Leno 
is  president,  and  Walter  Richard  Hall, 
supervising  director.  Other  officers  are 
Alfred  S.  Curtiss,  vice-president,  Elsa  H. 
Petzold,  secretary,  and  Lawrence  L. 
Fowler  in  charge  of  photographic  work. 


Signs  with  Warners 

LOS  ANGELES,  Oct.  28.— Dorothy 
Mackaill  has  been  signed  by  Warner 
Brothers.  The  arrangement  was  closed  by 
Jack  Warner,  general  manager. 


For  Release  in  November— Now  Booking 
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FEATURE 

(_^dapted  from  the  great 
'Broadway  success 

WHATS  YOUR  WIFE  DOING? 

Season  1924-25  Thirty  First  Run  Pictures 


TULLY  MARSHALL 


'Directed  by 
SCOTT  SIDNEY 


Hariy  Myers 
Wanda  Hawley 
lully  Marshall 
Sylvia  Breamer 
Lincoln  Pin  mer 
Jack  Duffy 
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PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Address 
them  to  “Purely  Personal.” 


A.  Steinberg  writes  us  from  the  S.  & S. 
Film  and  Supply  Company  of  Pittsburgh 
that  S.  & S.  is  releasing  the  new  Roberts 
and  Cole  series  of  Big  Boy  Williams  and 
Peggy  O’Day  production.  “We  believe  we 
have  a real  money  getter  for  the  exhibitor 
in  this  series”  says  Steinberg,  “as  the  first 
subject  ‘Riders  of  the  Sandstorm’  is 
certainly  going  over  big  wherever  it  has 
shown”. 

Leave  it  to  Milton  Feld  of  the  Newman 
theatre,  Kansas  City,  to  discover  a “news” 
angle  to  a picture  if  there  is  one.  Follow- 
ing the  marriage  of  Betty  Compson  to 
James  Cruze,  Mr.  Feld  concluded  that  a 
story,  urging  the  audiences  to  watch  for 
the  shy  glances  from  Mrs.  Cruze  in  the 
direction  of  where  the  director  should  be,  in 
the  picture,  “The  Fast  Set,”  would  not  be 
a bad  idea.  And  it  wasn’t. 

* 

W.  E.  Truog,  veteran  film  man  of  the 
Kansas  City  territory,  has  resigned  as 
branch  manager  of  the  Selznick  office.  He 
has  been  succeeded  by  W.  C.  Haynes,  for- 
mer Selznick  salesman  and  assistant  to  Mr. 
Truog.  Mr.  Truog  will  enter  some  other 
business,  the  nature  of  which  he  has  not 
announced. 

You  can’t  keep  a good  man  down.  From 
his  bed  in  a hospital  at  Duquoin,  111.,  Tom 
McKean,  hustling  and  popular  manager  of 
the  St.  Louis  exchange  of  the  Film  Book- 
ing Office  of  America,  who  was  injured  in 
an  automobile  accident  on  Tuesday,  October 
9,  has  closed  a number  of  contracts  for  the 
new  product  of  his  organization. 

Tom  was  in  the  midst  of  a big  drive  for 
bookings  and  at  the  time  of  the  mishap  was 
swinging  around  the  circle  of  key  cities  in 
Southern  Illinois  lining  up  the  leading  ex- 
hibitors for  the  1924-2'5  product. 

* 

Lew  H.  Newcomb,  who  was  formerly 
manager  of  the  Orpheum  theatre  in  Oak- 
land and  the  Casino  in  San  Francisco  has 


Above — Scene  from  “One  Glorious  Night” 
with  Elaine  Hammerstein,  and  (below) 
Madge  Bellamy  in  “A  Fool  and  His 
Money,”  two  Columbia  pictures  which 
C.  B.  C.  will  distribute. 

taken  over  the  management  of  the  Strand 
theatre  in  Modesto,  Cal. 

Louis  Spilman,  former  secretary  of  the 
Marion,  Ind.  Kiwanis  club  and  former 
newspaper  man  has  taken  over  the  man- 
agement of  the  Isis  theatre  at  Kokomo, 
Ind.  The  house  is  owned  by  the  Marion 
Theatre  Company  which  controls  the 
Marion  and  Luna  theatres. 

* 

Ed.  F.  Johnson  and  John  Preston  have 
purchased  the  Crescent  theatre  at  Audabon, 
la.,  from  Mrs.  Marie  Nelson. 

* 

The  Jefferson  Amusement  Company,  of 
which  Joseph  C.  Clemmons  is  president  has 
leased  the  Palace  theatre  at  Beaumont, 


Texas,  and  purchased  the  equipment  from 
John  I.  Pittman. 

An  unusual  surprise  was  given  Stanley 
Nyquist,  resident  manager  of  Carr  and 
Schad’s  San  Toy  theatre,  Reading,  Pa., 
when,  at  the  conclusion  of  the  feature  pic- 
ture, he  was  called  upon  the  stage,  and  pre- 
sented with  a set  of  67  pieces  of  silverware, 
the  gift  of  the  management  and  fellow  em- 
ployes. 

While  Mr.  Nyquist  made  a speech  thank- 
ing his  friends  for  the  gift.  Operator  (jood 
kept  him  covered  with  the  spotlight.  Mr. 
Nyquist  was  showered  with  rice  as  he  left 
the  theatre. 

The  next  day  he  married  Miss  Cora 
Miltenberger.  Following  the  ceremony  Mr. 
and  Mrs.  Nyquist  left  on  a ten-day  automo- 
bile trip  to  Baltimore,  Washington,  Mt. 
Vernon,  Old  Point  Comfort.  They  will  re- 
turn by  way  of  Pittsburgh,  Niagara  Falls, 
Albany  and  New  York. 

* 

There  is  nothing  the  matter  with 
Jimmy  Chest,  an  exhibitor  in  Canajo- 
harie,  N.  Y.,  when  it  comes  to  playing 
the  leading  heavy  role  in  home  talent 
productions.  Mr.  Chest,  who  runs  the 
Capitol  theatre,  took  the  part  of  the 
bandit  in  a play  given  last  week  at  his  • 
house  for  the  benefit  of  the  lodge  of 
the  Moose  in  his  home  town.  Many 
went  up  from  Albany  and  were  loud  in 
their  praise  of  the  performance. 

* 

Walter  Roberts,  manager  of  the  Troy 
theatre  in  Troy,  N.  Y.,  and  four  of  his 
associates,  Ben  Stern,  William  Jarvis, 
John  Gamle  and  Ernest  Burleigh,  dug  in- 
to their  jeans  the  past  week  and  paid 
for  a turkey  dinner  tendered  to  Ben 
Apple  and  his  bowling  team  from  the 
American  theatre.  It  is  expected  that 
another  series  will  be  rolled  in  the  near 
future. 

* 

Astride  the  ridgepole  of  a barn  which 
was  being  shingled,  James  Rose,  veteran 
film  salesman  of  Albany,  N.  Y.,  talked 
his  product  last  week  to  L.  B.  Tefft,  of 
Berlin,  N.  Y.,  as  the  latter  kept  on  shingl- 
ing the  building.  When  Mr.  Rose  reached 
Berlin,  he  learned  that  Mr.  Tefft  was 
working  on  a barn  a short  distance  away. 
Locating  his  man,  Mr.  Rose,  nothing 
daunted,  climbed  the  ladder,  worked  his 
way  to  the  top  of  the  barn,  and  then 
proceeded  to  get  busy.  It  was  not  even 
necessary  for  Mr.  Tefft  to  decend  in  or- 
der to  sign  the  contract. 

❖ 

With  theatres  being  reopened  and  ac- 
cessories mounting  the  high  mark  in 
sales,  there  no  longer  can  exist  any  doubt 
as  to  prosperity  in  the  Kansas  City  terri- 
tory. New  Simplex  machines  were 
ordered  at  the  Orpheum,  Varsity  and 
Bowersock  theatres,  Lawrence,  Kan.,  and 
at  the  Marshall  theatre,  Manhattan,  Kan., 
last  week,  while  the  Yale  Theatre  Supply 
Company,  local  distributors,  reports  that 
in  the  last  ten  days  contracts  for  the  in- 
stallation of  ten  new  Simplex  machines 
and  incandescent  lamp  units  have  been 
abtained.  The  Community  Hall  Theatre 
of  Onieda,  Kan.,  and  the  Rex  theatre,  a 
suburban  house  of  Kansas  City,  both  of 
which  have  been  closed  many  months, 
have  reopened  and  reported  to  be  doing  a 
good  business. 

♦ 

Exchange  managers  in  Kansas  City  are 
trusting  nothing  to  salesmen  these  days 
— not  as  long  as  there  is  a possibility  of 
the  “boss”  slipping  out  into  the  territory 
and  obtaining  a contract  himself.  That 
is  what  Truly  B.  Wildman  of  Enterprise, 
C.  F.  Senning  of  Educational  and  D.  L. 
Martin  of  Associated  Exhibitors  are  do- 
ing this  week. 
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The  most  striking  and  original 
story  in  motion  picture  history 


A FRANK  E.  WOODS 

Production 

DIRECTED  BY  JOHN  G.ADOLFl 
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“What  the  Picture  Did  For  Me 


VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  192  4 


This  is  the  original  exhibitors’  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

**What  the  Picture  Did  for  Me”  is  the  one  genuine  source  of  exhibitor-written  box 
office  information. 

Address:  **What  the  Picture  Did  for  Me,”  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

Three  Miles  Out,  with  Madge  Kennedy. — 
A good  picture  and  you  do  not  have  to  buy 
a block  of  pictures  to  get  it.  Famous 
twenties,  thirties,  forties,  fifties,  etc.,  sure 
hurt  the  exhibitors. — W.  F.  .Jones,  Archer 
theatre,  Archer  City,  Texas. 

Three  Miles  Out,  with  Madge  Kennedy. — ■ 
Nothing  extra.  Regarded  as  a big  picture 
by  Pathe  and  we  paid  a big  price  but  it 
failed  to  make  film  expenses.  Would  re- 
gard it  as  only  a fair  program  picture. 
Madge  Kennedy’s  stunts  are  far  from  phe- 
nomenal as  advertised. — Bean  & Prusha, 
Princess  theatre,  Parkersburg,  la. 

Racing  Iiuck,  with  Monty  Banks. — Very 
good.  Not  the  drawing  card  that  Lloyd  is, 
but  as  a comedian  I think  him  superior. 
Story  well  told  and  characterization  excep- 
tionally good  for  a picture  of  this  nature. 
Six  reels. — Hollywood  theatre,  Stanford, 
Mont. — Small  town  patronage. 

Racing  Ziuck,  with  Monty  Banks. — Very 
fine  little  picture  and  pleased  a good  crowd 
on  Friday  and  Saturday.  If  you  can  get 
them  in,  it  will  please  immensely.  Pro- 
ducers should  be  congratulated  on  their 
paper  for  this,  as  the  six-sheet  is  a fine 
ballyhoo. — .H.  S.  Robbins,  Robinhood  the- 
atre, Grand  Haven,  Mich. — Small  town  pat- 
ronage. 


F.  B.  O. 

American  Manners,  with  Richard  Tal- 
madge. — Slapstick  comedy  and  plenty  of 
action.  Star  is  there  with  the  stunts. 
Pleased  and  pulled  good  business  for  three 
days.  Six  reels.- — John  W.  Hawkins,  Cap- 
itol theatre.  New  Bedford,  Mass. — General 
patronage. 

The  Desert  Sheik,  with  Wanda  Hawley. — 
I screened  this  for  myself  and  hated  for 
show  time  to  come,  but  I had  lots  of  favor- 
able comments  on  it,  so  there  you  are. 
It  is  sold  reasonably  and  pleased  about  65 
per  cent.  Print  good.  Six  reels. — J.  S. 
Walker,  Alamo  theatre,  Mbody,  Tex. 

The  Spirit  of  the  XI.  S.  A.,  with  Johnnie 
Walker. — This  is  a good  program  picture 
sold  at  special  prices.  The  picture  did  not 
draw  for  me,  so  many  of  my  patrons 
thought  it  was  a war  picture.  The  usual 
poor  business.  Print  good.  Eight  reels. — 


Ticket  Sale 
ForWeek  Is 
75.3%  Good 

Business  is  75.3%  good,  ac- 
cording to  exhibitors’  box  of- 
fice reports  printed  in  this 
issue. 


P.  G.  Held,  Sterling  theatre,  Fairmont, 
Nebr. — General  patronage. 

A Girl  of  the  Dimberlost,  with  Gloria 
Gray. — Friday  and  Saturday  to  fine  busi- 
ness. Print  perfect;  photography  fine; 
paper  good.  Pleasing  picture  and  has  sur- 
prising drawing  power.  We  would  advise 


all  exhibitors  in  small  towns  to  grab  this 
one.  It  made  us  money.  Price  reasonable. 
Six  reels. — E.  W.  McClelland,  Rex  theatre, 
Gilman  City,  Mo. — Small  town  patronage. 

A Girl  of  the  Iiimberlost,  with  Gloria 
Gray. — What  a contrast  from  Monday  night. 
I ran  this  one  Tuesday.  I wish  to  say 
that  it  is  extra,  a beautiful  picture,  follows 
the  book  as  closely  as  any  picture  I ever 
saw.  The  cast  fine,  the  film  in  fine  condi- 
tion, the  price  right.  Buy  it,  all  you  fel- 
lows, and  you  will  meet  your  patrons  on 
their  way  out.  Their  praise  of  it  will  make 
you  feel  glad  that  you  are  an  exhibitor. 
Six  reels. — P.  W.  Quinlan.  Ideal  theatre, 
Chateaugay,  N.  Y. — Small  town  patronage. 

A Girl  of  the  Iiimberlost,  with  Gloria 
Gray. — A box  office  attraction  that  would 
have  been  a great  picture  if  the  producer 
had  followed  the  book  more  closely,  and 
hadn’t  thought  himself  wiser  than  the  au- 
thor. Why  not  follow  the  book? — W.  F. 
Jones,  Archer  theatre,  Archer  City,  Texas. 

A Girl  of  the  Dimberlost,  with  Gloria 

Gray. — Splendid  program  picture,  well 
filmed,  and  it  follows  the  story  of  the 
book  very  closely.  Drew  well,  due  prob- 
ably to  the  popularity  of  Gene  Stratton 
Porter  as  authoress. — Bean  & Prusha,  Prin- 
cess theatre,  Parkersburg,  Iowa, 

A Girl  of  the  Iiimberlost,  with  Gloria 
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“Herald  Only  " Glut 

"Because  the  ‘Herald’  was  the  pioneer  in  this  field,  and  because 
we  will  hove  a better  jaurnal  to  which  to  turn  for  guidance  if  we 
solidly  contribute  to  the  same  one,  fust  as  long  as  the  ‘Herald’ 
keeps  up  its  high  standard  of  service  I shall  write  solely  for  this 
magazine.” — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 
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BARTLETT  & SON.  C.  W 103 
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BROWNE  F.  L 39 
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HEUS,  P.  G 32 
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HOADLEY,  E.  C 197 
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JUDGE  & WOOLSEY 164 

KATZENBACH  E.  L 218 

KEINNEASTER,  J.  S 172 

KHATTAR.  G 51 

KIMBRO,  Mrs.  W.  M 211 

KING,  L.  G 209 

KINGERY,  R.  H 123 

KIRKMAN,  W.  G 190 

KOBORG,  C.  W 188 

KOCH,  G.  H 165 


KOOKER,  D.  A 52 

KOOPMAN,  J.^  132 

KOTTAS,  E V 150 

KRAUTH,  P 149 

KUDLACEK.  J.  J 67 

LAMBEJIT,  O.  W 148 

LANGACHEE  C.  W 59 

LEEK,  L N 196 

LOWELL  B.  S 86 

LUNA,  E.  D 96 

LYMAN,  G H 128 

LYNCH  C.  H n 

MacPHERSON,  O.  E 117 

MALPHURS,  C 178 

MARTIN.  H.  G 48 

McCORMICK.  B.  P 49 

McCOY,  H.  C 192 

MEECE  & HALE  121 

MENDEINHALL  G A. 12 

MEYEE  F.  S 2 

MILES>  A.  N 13 

MlLl.EE  G E 166 

Mll.LEE  C.  R 14 

MILLER,  L.  A. 145 

MILLWARD,  V 102 

MITCHELL  R.  E 221 

MOORE  L.  R 74 

MOORE  Mrs.  J.  W. 25 

MOORE  P 124 

MORGAN,  A.  M. 136 

MORRIS.  P.  E 126 

MOULTON,  C.  H 68 

MUNSON.  C 122 

MUSSON,  W.  H 50 

NEIS,  A.  R 125 

NICKELL,  C.  W 216 

NORTON,  B 182 

O’HARA,  F.  J 80 

OLLEE  L 139 

O’NEIL  E.  J 109 

O’TOOLE  A.  B 176 

OTTEN,  H.  J 197 

PARKS,  O.  E 60 

PARTRICK,  H.  E 204 

PATRICE  W.  D 97 

PEITZ,  P.  B 115 

PERRY,  F 156 

PERUNKO,  L.  J 227 

PFEIFFER,  R 113 


PFLUGER,  H H 171 

PHILLIPS,  D.  H It? 

PILUOD,  L A. 33 

PORTELL  L G. 69 

POWERS,  C.  H 20 

PRICE  A.  J 208 

RADTKE  T.  W 229 

RAND,  P 5 

REA,  G.  A. 1 

REDISKE  G.  F 34 

REEVE  H 203 

RESTIVO,  J 167 

REYNOLDS,  E.  J 91 

REYNOLDS,  J.  M 179 

RICE  E B 191 

RILEY,  R.  R 38 

RITTER.  G.  J 75 

RIVA  Mrs.  C.  A 15 

RODGERS,  F.  C 144 

ROSSEE  E P 161 

ROYSTEE  M ITS 

RYAN,  C.  H 57 

SABIN,  F.  E 16 

SAMPLE  F.  R 61 

SAUNDERS,  E 129 

SCHMIDT.  J.  W 92 

SELK,  H.  G 138 

SHOUF,  W.  J 189 

SHOYER,  Dr.  M 183 

SILVER  & SON.  W.  H 128 

SIMPSON.  C.  H 157 

SITTON  & SON.  A.  P 151 

SMITH  Mrs.  E B 142 

SMITH  R.  W 217 

SPAINHOUE  C.  A 100 

STANTON,  M.  27 

STARKEY,  G.  C 17 

STEEL  A : 98 

STETTMUND.H.  G 6 

STEVENSON.  G 160 

SUSZYCKI,  A.  A 99 

SWARTOUT,  E W 35 

TALBERT,  J.  H 162 

THOMPSON,  H P 21 

TILLER.  J 29 

TOPE.  G.  W 119 

VAN  ALSTYNE  LA  187 

VAN  NOY,  H 36 

VAN  STRATT,  W.  J 118 

VAUGHAN,  G S3 

VEATCH  A.  L 65 

VETTEE  E.  H 153 

WENGER.  R.  S 181 

WERNER.  AC 146 

WETZ,  J.  H 140 

WHARTON,  E L 79 

WILCOX,  L M 185 

WHITE,  D.  A 84 

WILLIAMS,  E.  J 146 

WILLIAMS,  J.  M 93 

WILLIAMSON,  A.  E 155 

WNTERBOTTOM,  W 18 


Gray. — The  picture  itself  I would  rate  as 
only  fair,  but  for  drawing  power  it  will 
knock  you  off  the  cherry  tree.  All  small 
towns  should  run  this  picture.  No  doubt 
you  are  not  in  this  business  for  your  health, 
so  if  you  want  a real  box  office  attraction 
hop  to  it. — Russell  Annentrout,  K.  P.  the- 
atre, Pittsfield,  111. 

The  Lullaby,  with  Jane  Novak.- — Despite 
only  fair  attendance,  I would  regard  this 
as  a good  picture.  It  especially  appealed 
to  the  women  because  of  motherhood  theme. 
Sponsored  by  the  Women’s  Club  and  a 
special  matinee  was  run. — Bean  & Prusha, 
Princess  theatre,  Parkersburg,  Iowa. 

The  Lullaby,  with  Jane  Novak. — This  pic- 
ture certainly  pleased  the  women.  Eight 


reels. — Louis  Ffana,  Olympic  theatre,  Cal- 
mar,  Iowa. 

Judgment  of  the  Storm,  with  a special 
cast. — Fine  picture.  Moral  tone  good. 
Good  story,  good  acting  and  one  of  the 
most  realistic  snow  storms  I have  ever 
seen.  Patrons  were  very  well  pleased  with 
this  one.  Played  it  on  Sunday.  I would 
consider  it  a good  Sunday  offering.  A 
little  comedy  relief  would  have  improved 
picture  some.  Film  good.  Seven  reels. — 
H.  G.  Selk,  Selk  theatre,  Scotia,  Neb. — 
Small  town  patronage. 

By  Divine  Bight,  with  Elliott  Dexter. — 
Personally,  I couldn’t  see  this  at  all,  but 
will  admit  that  the  acting  is  good.  But 
the  action  that  it  hasn’t  got  would  fill  a 


good  sized  book.  Too  slow  and  draggy. 
However,  it  went  over  big  with  the  women. 
— C.  H.  Bills,  Opera  House,  Lenore,  Kans. — 
Small  town  patronage. 

His  Forgotten  Wife,  with  Madge  Bel- 
lamy.— The  picture  is  all  right.  Pleased. 
Not  a “sex”  picture.  Six  reels. — J.  S. 
Walker,  Alamo  theatre,  Moody,  Tex. — 
Small  town  patronage. 

The  Fighting  Sap,  with  Fred  Thomson. — 
Had  this  one  on  Friday  and  Saturday.  The 
rain  knocked  us  out  on  Friday,  but  Satur- 
day did  capacity  business.  Plenty  of 
action  and  comedy,  action  especially  in  last 
two  reels.  Silver  good.  He  is  very  clever. 
Not  as  good  as  some  of  his  others,  but 
wiil  please  100  per  cent.  Five  reels. — W.  A. 
Clark,  Jr.,  Castle  theatre,  Havana,  111. — ■ 
General  patronage. 

The  Dangerous  Coward,  with  Fred  Thom- 
son.— Good.  Fred  Thomson  is  our  best 
drawing  bet  as  a Western  star,  athletic 
and  versatile.  “Dangerous  Coward”  proved 
a good  picture.  A storm  on  the  second 
night  (Saturday)  spoiled  what  would  have 
b^en  a big  house. — Bean  & Prusha,  Prin- 
cess theatre,  Parkersburg,  Iowa. 

The  Dangerous  Coward,  with  Fred  Thom- 
son.— Can  only  add  my  weak  voice  to  the 
thousands  of  exhibitors  who  have  already 
praised  this  series  of  pictures.  They  are 
very  fine  Westerns,  and  filled  with  action. 
Silver  King  is  also  a great  drawing  card 
and  do  not  leave  him  out  of  your  adver- 
tising.— ^H.  S.  Robbins,  Robinhood  theatre. 
Grand  Haven,  Mich. — Small  town  patronage. 

Galloping  Gallagher,  with  Fred  Thom- 
son.— Fred  and  Silver  King  have  Tom  Mix 
and  Tony  backed  clear  off  the  boards,  in 
my  opinion.  The  best  Western  pictures  on 
the  market. — J.  C.  Borden,  Palace  theatre, 
Lawrenceville,  111. 

Galloping  Gallagher,  with  Fred  Thom- 
son.— Very  good  Western.  About  the  same 
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Tlie  Contributor’s  Column 


Us  and  the  Great  Open  Spaces 

No,  it  isn’t  bunk,  that  stuff  about  the  great  open  spaces.  We’ve 
seen  them  and  we  know.  They  don’t  make  film  lenses  big  enough  to 
tell  the  story  of  them  on  the  screen  and  we  are  too  fresh  from  them 
to  attempt  to  tell  it  here.  That’s  Zaire  Grey’s  business  anyway. 

Which  is  another  way  of  saying  it  was  a great  sojourn  and  the 
Sec’y  seconds  the  motion.  Now  let’s  dig  into  this  mountain  of  mail. 


First  “Knock”  for  “The  Covered  Wagon” 

“If  the  amount  of  cash  taken  in  is  any  indication  of  the  quality  of 
a picture,  ‘The  Covered  Wagon’  is  a bum  one.  The  night  it  played 
the  box  office  showed  a slump  of  25  per  cent.” — Robert  L.  Anderson, 
Olympic  theatre.  Forks,  Wash. 

“P.  S. — It  played  in  the  next  town,  not  here,  but  it  was  my  box 
office  that  looked  sick.” — R.  L.  A. 


Biggs  Names  a Dozen  Money  Makers 

A list  of  shows  that  will  stand  boosting,  especially  in  the  small 
towns,  is  given  below.  Some  are  aged,  but  worth  showing.  Buy 
them  right  and  tell  your  patrons  that  they  are  A No.  1.  You  can  face 
them  on  their  way  out. 

The  Isle  of  Lost  Ships 
The  Old  Homestead 
Manslaughter 
The  Hottentot 
Hearts  Aflame 
The  Vagfabond  Trail 


When  a Man’s  a Man 
The  Pride  of  Palomar 
Potash  and  Perlmutter 
Pioneer  Trails 
Back  Home  and  Broke 
The  Lone  Star  Ranger 


— W.  T.  Biggs,  Unique  theatre,  Anita,  Iowa. 


Anyone  Else  Making  This  Mistake? 

It  lias  been  quite  a while  since  I have  reported  on  pictures  and  I 
feel  that  I am  neglecting  my  duty  in  not  doing  so.  Have  been  reading 
the  other  fellows’  reports  all  the  time. 

Will  try  to  make  up  by  sending  in  reports  more  regularly. 

Received  my  “Box  Office  Record”  last  week.  Thank  you  for 
same. — A.  L.  Veatch,  Princess  theatre,  Morganfield,  Ky. 


as  Hoxle  or  Stewart.  Where  these  birds 
get  it  that  he  is  in  a class  with  Mix,  I 
cannot  see.  And  now  I see  F.  B.  O.  is 
raising  the  ante  and  some  are  squawking 
already  about  the  raise.  These  are  good 
Western  pictures,  but  Mix  has  a following 
from  several  years  of  fine  satisfactory  pic- 
tures— and  he  always  delivers — so  I say 
Thomson  will  have  to  step  to  take  Mix’s 
laurels  away  from  him.  Five  reels. — C.  H. 
Moulton,  Bijou  theatre.  Beach,  N.  D. — Small 
town  patronage. 

Galloping  Gallagher,  with  Fred  Thom- 
son.— Another  good  Western  by  Thomson. 
Five  reels. — J.  W.  Andresen,  Rialto  theatre, 
Cozad,  Neb. 

The  Silent  Stranger,  with  Fred  Thomson. 
— A dandy  picture.  This  is  my  first  one  of 
this  star  and  think  he  will  be  a comer.  Only 
small  crowd  turned  out  to  see  this,  but  it 
certainly  pleased  them  all.  Five  reels. — 
G.  F.  Rediske,  Star  theatre,  Ryegate, 
Mont. — Small  town  patronage. 

The  Silask  of  ^opez,  with  Fred  Thomson. 
— Our  second  Thomson  stunt  Western  pic- 
ture. Not  as  good  as  “Dangerous  Coward,’’ 
but  it  drew  better  because  of  good  weather 
and  because  of  the  favor  he  won  with  his 
first  picture. — Bean  & Prusha,  Princess 
theatre,  Parkersburg,  Iowa. 

The  SXask  of  ^opez,  with  Fred  Thomson. 
— We  stacked  them  in  on  this  and  at  the 
box  office  it  is  just  as  good  as  the  picture 
is.  This  Silver  King  is  a wonder,  and 
sure  pleases  the  audience.  It  is  full  of 
“pep’’  and  that  is  what  they  want.  If  you 
haven’t  tried  these  Thomsons,  do  so,  and 
you  will  not  regret  it,  even  if  they  are  a 
little  old.  Played  to  largest  Wednesday 
night  crowd  that  we  have  had  for  a long 
time.  Used  “Telephone  Girl”  with  this. 
Five  reels. — C.  V.  Anderson,  Oak  theatre, 
Oakdale,  Neb. 

The  Mask  of  Ijopez,  with  Fred  Thomson. 
— Not  as  good  as  his  other  releases.  At 
that  it  pleased  the  patrons.  Each  time  I 
play  a Thomson  my  house  receipts  exceed 
the  previous  Thomsons.  Everybody  is  talk- 
ing Thomson,  and  especially  Silver  King. 
Wish  all  my  features  would  draw  them  in 
as  these  do.  Film  a little  dark  in  places. 
Five  reels. — H.  G.  Selk,  Selk  theatre,  Scotia, 
Neb. — Small  town  patronage. 

The  Mask  of  ^opez,  with  Fred  Thomson. 

■ — 'These  are  very  good  Westerns  of  the 
comedy-stunt  type.  Thomson  is  surely 
some  athlete,  and  has  a pleasing  personal- 
ity. Films  in  good  condition.  Five  reels. — 
O.  K.  Stablein,  Star  theatre,  Alexandria, 
S.  D. 

North  of  Nevada,  with  Fred  Thomson. — 
Splendid  picture.  Satisfied  all. — Bert  Sil- 
ver, Silver  Family  theatre,  Greenville, 
Mich. 

North  of  Nevada,  with  Fred  Thomson. — 
Just  as  good  as  the  rest  of  the  series.  I 
have  played  all  but  two  and  they  certainly 
are  all  good.  But  I bought  the  new  eight 
series  at  the  same  price  and  the  New  York 
office  turned  down  the  contracts  and  wanted 
$5.00  more  on  each  picture.  I said  nothing 
doing,  and  I am  going  to  buy  Harry  Carey, 
Gibson  and  Hoxie  if  they  don’t  do  what  is 
right.  We  are  responsible  for  the  big  sales 
they  made  on  this  product  by  reason  of  the 
good  writeups  we  gave,  and  this  is  what 
we  get  for  it.  Five  reels. — H.  J.  Eagan, 
American  theatre,  Wautoma,  Wis. — Small 
town  patronage. 

After  the  Ball,  with  Gaston  Glass. — 
A picture  with  more  drawing  power  than 
any  we  have  used  in  many  a day.  Had 
more  good  comments  from  patrons  on  this 
picture  than  I did  on  “Birth  of  a Nation.” 
Sure  is  a strange  world.  Good  print  from 
St.  Louis.  Seven  reels. — Russell  Armen- 
trout,  K.  P.  theatre,  Pittsfield,  111. 

After  the  Ball,  with  Gaston  Glass. — 
Only  fair  program  picture.  Drags  in 
places.  Six  reels. — Rex  P.  Barrett,  Cozy 
theatre,  Columbia,  Mo. — Small  town  pat- 
ronage 

Divorce,  with  Jane  Novak. — Good  pro- 
gram picture,  interesting  all  the  way 
through.  Print  A-1.  Six  reels. — P.  G. 
Held,  Sterling  theatre,  Fairmont,  Neb. — 
General  patronage. 

Iiights  Out,  with  a special  cast.- — This  is 
a dandy  mystery  picture  full  of  action  and 
interest  all  through  the  picture.  Print  in 
A-1  condition.  Six  reels. — P.  G.  Held, 


Sterling  theatre,  Fairmont,  Neb. — General 
patronage. 

Bights  Out,  with  a special  cast. — This  is 
a knockout  picture  if  you  can  get  them  in. 
Pleased  everyone  that  saw  it,  but  it  did 
not  draw  extra  well. — J.  C.  Borden,  Palace 
theatre,  Lawrenceville,  111. 

The  Mail  Man,  with  Ralph  Lewis. — One 
of  the  best  pictures  we  have  run.  Book  it. 
You  can  buy  F.  B.  O.  pictures  right.  Seven 
reels. — C.  E.  McClain,  Liberty  theatre, 
Tryon,  Okla. 

The  Mail  Man,  with  Ralph  Lewis. — Very 


good  picture  but  not  a special. — Mr.  and 
Mrs.  E.  L.  Fawks,  Rex  theatre,  Caddo, 
Tex. 

The  Mail  Man,  with  Ralph  Lewis. — This 
is  one  of  the  good  ones  and  deserves  credit 
of  being  one  of  few  good  ones.  Shows 
U.  S.  destroyers  in  action  and  the  torpedo- 
ing and  sinking  of  a rum  runner.  Will 
stand  heavy  exploitation. — C.  H.  Bills, 
Lenora,  Kans. — Small  town  patronage. 

Alimony,  with  Warner  Baxter. — A dandy 
picture  that  pleased  everyone.  A picture 
that  anyone  should  enjoy  running.  The 
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From  “A  Fool  There  Is” 

Personal  to  A.  F.  T.  W. : So  the  identity  of  the  chap  that  said 
Grandpa  Jenkins  would  get  your  goat  is  one  of  the  things  that  puzzle 
you.  Well,  I am  it,  and  will  admit  that  it  was  a darn  poor  guess,  but 
will  make  one  more  try  and  guess  this  time  that  J.  C.  has  crawled  into 
a hole  and  pulled  the  hole  in  after  him.  If  this  guess  proves  to  be 
wrong,  it  will  convince  me  that  I am  a poor  prophet,  and  if  you  think 
that  will  make  me  feel  blue  you  have  another  guess  coming,  because 
proof  of  a poor  prophet  is  evidence  of  a good  reviewer  so  I will  still  be 
good  for  something. 

So  the  “Herald  Only”  Club  has  become  an  international  affair. 
Well,  now.  I always  rvas  a little  proud  of  the  club,  but  this  fact  makes 
me  feel  all  puffed  up. 

I have  read  reports  and  other  articles  by  Mr.  Harriman  in  the 
Herald  and  consider  him  a valuable  and  welcome  addition  to  the  club. 

When  a man  as  far  away  as  England  can  contribute  to  the  Herald, 
it  is  a wonder  that  an  exhib.  no  further  away  than  Neligh  cannot 
limbei  up  that  fountain  pen  and  air  his  views  occasionally. — “A 
Fool  There  Is.” 


Numerical  Error  Corrected 

Louis  J.  Perunko,  Sunset  theatre,  Tacoma,  Wash.,  who  joined  the 
“Herald  Only”  Club  week  before  last,  was  erroneously  assigned  No. 
221.  The  number  should  have  been  227. 


More  Next  Week 

We  can’t  get  further  into  this  mountain  of  mail  this  week  wdthout 
slighting  the  preparation  of  the  reports  for  the  linotypers  and  that 
cannot  be  allowed.  Watch  for  more  letters  next  week,  particularly 
one  from  C.  H.  Bills,  Opera  House,  Lenora,  Kan.,  detailing  a small 
town  showmanship  nolicy  that  “has  put  the  house  on  the  profit  side 
of  the  ledger  the  year  around.  Summer  months  included.” 


women  will  come  out  to  this  one,  and  will 
like  it.  Seven  reels. — W.  A.  Clark,  Jr., 
Castle  theatre,  Havana,  111. — General  pat- 
ronage. 

Desert  Driven,  with  Harry  Carey. — Good 
western.  Six  reels. — T.  R.  Rosson,  Lyric 
theatre,  Thurmond,  W.  Va. — Mining  patron- 
age. 

Westhound  Limited,  with  Ralph  Lewis. — 
Pair  picture.  Film  in  rotten  condition, 
with  even  the  trailers  missing,  and  this 
made  it  guesswork  to  trace  the  continuity 
of  the  story.  Drew  about  75  per  cent  of 
normal  business.  Seven  reels. — Murray 
Dolliver,  Hollywood  theatre,  Stanford, 
Mont. — Small  town  patronage. 

In  the  Name  of  the  Law,  with  Ralph 


Lewis. — Good  picture.  Six  reels. — H.  T. 
Nokes,  Elite  theatre,  Nixa,  Mo. — Small  town 
patronage. 

The  Bishop  of  the  Ozarks,  with  Harry 
Carey. — A regular  sermon.  All  church  peo- 
ple will  like  this  fine.  Six  reels. — Mr.  and 
Mrs.  E.  L.  Fawks,  Photo  Phone  theatre, 
Graford,  Tex. 

First  National 

Secrets,  with  Norma  Talmadge. — This  is 
right  in  the  same  class  with  “Smilin’ 
Through”  and  to  me  is  the  finest  picture 
that  has  been  presented  this  year  by  any- 
one. It  is  one  of  those  perfectly  made 


offerings  which  does  not  present  a flaw 
from  beginning  to  end.  Now  the  other 
side  of  the  story.  I was  compelled  by  the 
distributor,  First  National,  to  double  my 
admission  price,  which  proved  to  be  a very 
poor  policy,  and  was  very  decidedly  dis- 
appointed in  the  business  done.  Conditions 
here  do  not  justify  raised  admission  prices 
and  it  is  disastrous. — W.  H.  Brenner,  Cozy 
theatre,  Winchester,  Ind.. 

For  Sale,  with  Claire  Windsor. — Very 
fine  society  drama,  which  pleased  good 
Sunday  and  Monday  audience.  Critics  have 
been  rather  adverse,  but  title  pulls  them  in 
and  picture  pleased  my  fans. — H.  S.  Rob- 
bins, Robinhood  theatre.  Grand  Haven, 
Mich. — Small  town  patronage. 

Plowing  Gold,  with  Milton  Sills. — An  ex- 
cellent picture  and  was  well  liked  by  all 
who  saw  it.  A story  of  the  oil  fields  that 
is  true  to  life. — H.  G.  Stettmund,  Jr.,  Odeon 
theatre.  Chandler,  Okla. — Small  town  pat- 
ronage. 

Plowing  Gold,  with  Milton  Sills. — This 
was  very  good.  Best  for  long  time.  Seven 
reels. — Louis  Frana,  Olympic  theatre,  Cal- 
mar,  Iowa. 

The  Meanest  Man  in  the  World,  with  a 
special  cast. — Just  fair,  nothing  big.  Six 
reels. — Louis  Frana,  Olympic  theatre,  Cal- 
mar,  Iowa. 

The  Galloping  Pish,  with  Constance  Tal- 
madge.— A good  comedy  cast  in  this  one 
and  that  is  all.  Picture  is  a disappoint- 
ment.— H.  G.  Stettmund,  Jr.,  Odeon  theatre. 
Chandler,  Okla. 

The  Eternal  City,  with  Barbara  LaMarr. 
— Failed  to  draw  and  failed  to  please.  For- 
eign stuff,  aftermath  of  the  war,  and  civil 
strife.  If  that  combination  wouldn’t  kill  a 
picture,  what  would?  Eight  reels. — J.  S. 
Walker,  Alamo  theatre.  Moody,  Tex. — - 
Small  town  patronage. 

A Dangerous  Maid,  with  Constance  Tal- 
madge.— Poorest  picture  I ever  played  of 
Constance  Talmadge.  Did  not  give  satis- 
faction, and  they  told  me  so. — Bert  Silver, 
Silver  Family  theatre,  Greenville,  Mich. 

When  a Man’s  a Man,  with  John  Bowers. 
— This  is  a real  picture.  Pleased  two 
nights.  Seven  reels. — A.  L.  Veatch,  Prin- 
cess theatre,  Morganfield,  Ky. — Small  town 
patronage. 

Plaming  Youth,  with  Colleen  Moore. — I 
pronounced  it  great.  The  star  and  cast 
fine,  but  the  verdict  was  divided,  50  per 
cent  said  great  and  50  per  cent  called  it 
awful,  and  what  they  thought  of  it  I can’t 
report.  I don’t  care  for  more  of  them. 
These  stories  are  all  right  in  the  city,  but 
small  towns  cannot  keep  their  business 
with  them. — Bert  Silver,  Silver  Family  the- 
atre, Greenville,  Mich. 

Black  Oxen,  with  Corinne  Griffith. — A 
.good  picture  spoiled  by  the  ending.  Tearle 
does  good  work.  Print  fair.  Eight  reels. — 
W.  T.  Waugh,  Empress  theatre,  Grundy 
Center,  Iowa. 

Black  Oxen,  with  Corinne  Griffith. — This 
is  a cracker-jack.  A few  of  my  farmer 
friends  walked  out,  but  the  picture  is  there. 
I saw  it  four  times  myself.  Eight  reels. — 
J.  S.  Walker,  Alamo  theatre.  Moody,  Tex. 
— Small  town  patronage. 

Her  Reputation,  with  May  McAvoy. — I 
helped  save  “her  reputation”  but  I lost 
mine  in  the  effort.  Seven  reels. — J.  S. 
Walker,  Alamo  theatre.  Moody,  Tex. — Small 
town  patronage. 

Her  Temporary  Husband,  -vyith  Owen 
Moore. — Fair  first  night.  Poor  second. 
Can’t  see  much  in  this  one.  Too  silly. 
Might  have  made  a couple  of  good  two 
reel  comedies  out  of  it.  Don’t  promise 
much  on  this.  Seven  reels. — H.  M.  John- 
son, Louis  theatre,  Toppenish,  Wash. — 
.Small  town  patronage. 

Boy  O’  Mine,  with  Ben  Alexander. — En- 
tire cast  does  good  work  and  the  picture 
pleased  the  majority.  Average  business 
two  days. — H.  G.  Stettmund,  Jr.,  Odeon  the- 
atre, Chandler,  Okla. 

Boy  O’  Mine,  with  Ben  Alexander. — A 
great  story  and  a splendid  cast.  Satis- 
factory to  all. — Bert  Silver,  Silver  Family 
theatre,  Greenville,  Mich. 

The  Isle  of  Lost  Ships,  with  Milton  Sills. 
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— Did  good  business  on  this  one  and  it 
pleased  my  patrons.  Good  entertainment 
and  worth  while.  Seven  reels. — Edith  R. 
Lawrence,  Vogue  theatre,  Vernal,  Utah. — - 
Small  town  patronage. 

The  Girl  of  the  Golden  West,  with  Sylvia 
Breamer. — A very  fine  picture  that  pleased 
our  patrons.  Six  reels. — C.  W.  Lengacher, 
New  Glarus  theatre,  New  Glarus,  Wis.- — ■ 
Transient  patronage. 

The  Girl  of  the  Golden  West,  with  Sylvia 
Breamer. — Very  good  Western  picture.  If 
you  have  not  played  this,  do  so.  It  will 
make  money  for  you.  Print  A-1.  Seven 
reels. — P.  G.  Held,  Sterling  theatre,  Fair- 
mont, Neb. — General  patronage. 

The  Girl  of  the  Golden  West,  with  Sylvia 
Breamer. — A good  picture,  but  not  what  I 
expected.  Films  in  good  condition.  Rental 
too  high  for  small  towns.  Eight  reels. — 

M.  F.  Paytle,  Orpheum  theatre,  McHenrv, 

N.  D. 

Iiessons  in  Ziove,  with  Constance  Tal- 
madge. — A very  good  picture  and  we  did 
good  business  on  Sunday.  Everyone  satis- 
fied and  plenty  of  comedy.  Six  reels.^ — • 
C.  A.  Linsley,  Opera  House,  Soldier  Sum- 
mit, Utah. — Railroad  patronage. 

Ashes  of  Vengeance,  with  Norma  Tal- 
madge. — A very  high  grade  picture  that 
seemed  to  please  as  Talmadge  usually 
does.  She  is  in  a class  by  herself. — A.  L. 
Veatch,  Princess  theatre,  Morganfield,  Ky. 

The  Woman  Conq^uers,  with  Katherine 
MacDonald. — I would  class  this  as  a fair 
program  picture.  Print  in  A-1  condition. 
Five  reels.— P.  G.  Held,  Sterling  theatre, 
Fairmont,  Neb. 

The  Woman  Conquers,  with  Katherine 
MacDonald. — Film  in  good  condition.  Five 
reels. — M.  F.  Faytle,  Orpheum  theatre,  Mc- 
Henry, N.  D. 

The  Masquerader,  with  Guy  Bates  Post. 
— Did  not  like  this  one.  Film  in  good 
shape.  Eight  reels. — M.  P.  Paytle,  Orpheum 
theatre,  McHenry,  N.  D. 

The  Deuce  of  Spades,  with  Charles  Ray. 
— No  good.  Charles  Ray  better  quit  if  he 
can’t  make  better  pictures  than  this  one. 
Five  reels. — F.  G.  Held,  Sterling  theatre, 
Fairmont,  Neb. — General  patronage. 

Salvation  Nell,  with  special  cast. — Two 
tame  for  our  crowd.  One  big  flop  at  the 
box  office. — William  Hoefs,  Queen  theatre. 
Ft.  Stockton,  Tex. 

The  Dangerous  Age,  with  Lewis  Stone. — 
This  was  my  Thursday  night.  A fair 
crowd  and  a fair  picture.  Lewis  Stone 
always  good.  Good  moral  tone  to  this  one. 
Good  lesson  to  be  learned  from  it.  It  is 
a worthwhile  picture  to  run  on  your  pro- 
gram night.  Seven  reels. — P.  W.  Quinlin, 
Ideal  theatre,  Chateaugay,  N.  T. — Small 
town  patronage. 

The  Barnstormer,  with  Charles  Ray.- — • 
Have  been  in  business  fifteen  years  and 
seen  some  of  the  worst,  but  this  one  has 
them  all  skinned.  There  is  not  a single 
redeeming  feature  in  the  entire  six  reels  of 
stand-and-look  and  more  nothing  and  more 
stalling.  It’s  criminal  to  take  money  for 
this.  We  had  it  booked  for  two  days,  and 
took  it  off  after  the  first  show  and  closed 
the  house.  Ashamed  to  look  our  audience 
in  the  face.- — William  Hoefs,  Queen  theatre. 
Ft.  Stockton,  Texas. — Small  town  patronage. 

The  Bond  Boy,  with  Richard  Barthelmess. 
— Good  evening’s  entertainment.  Films  in 
good  condition.  Seven  reels. — M.  F.  Faytle, 
Orpheum  theatre,  McHenry,  N.  D. 

Oliver  Twist,  with  .lackie  Coogan. — 
Not  as  good  as  “Trouble”  or  “Circus  Days,” 
for  Jackie  plays  a somewhat  different,  less 
active  role.  Drew  well,  though,  because  of 
the  little  star  and  because  of  Charles  Dick- 
ens’ immortal  classic. — Bean  & Prusha. 
Princess  theatre,  Parkersburg,  Iowa. 

Oliver  Twist,  with  Jackie  Coogan. — 
They  all  like  to  see  Jackie,  so  will  not 
have  to  say  much  about  this  one.  Eight 
reels. — M.  F.  Faytle,  Orpheum  theatre,  Mc- 
Henry, N.  D. 

Bast  Is  West,  with  Constance  Talmadge. 
— Constance  is  well  liked  here  and  drew  a 
good  crowd.  Eight  reels. — M.  F.  Faytle, 
Orpheum  theatre,  McHenry,  N.  D. 

Mighty  Dak’  a Bose,  with  a special  cast. 


Florence  Vidor,  Lewis  Stone  and  Lew 
Cody  are  featured  members  of  the  cast 
of  the  First  National  attraction,  “Hus- 
bands and  Lovers.” 


Very  good  picture.  Print  in  good  shape. 
Eight  reels. — R.  G Held,  Sterling  theatre, 
Fairmont,  Neb. — General  patronage. 

Mighty  Dak’  a Bose,  with  a special  cast. 
— Here  is  one,  if  you  can  get  the  music  to 
it,  that  will  make  some  money  for  you. 
Eight  reels. — M.  F.  Faytle,  Orpheum  the- 
atre, McHenry,  N.  D. 

Bose  of  the  Sea,  with  Anita  Stewart. — 
Very  good.  Six  reels. — M.  F.  Faytle,  Or- 
pheum theatre,  McHenry,  N.  D. 

Penrod  and  Sam,  with  Ben  Alexander. — 
Very  good.  Anyone,  young  or  old,  who 
can’t  enjoy  this  feature  is  sadly  in  need  of 
something.  Just  a real  picture  that  takes 
you  back  to  boyhood  days,  and  so  true  to 
life.  Has  comedy,  pathos  and  clever  act- 
ing by  all  concerned.  The  two  colored 
boys  are  entitled  to  praise  for  acting  their 
parts.  Had  many  comments.  Why  can’t 
we  have  more  clean  wholesome  pictures 
of  this  type,  minus  all  the  suggestive  fea- 
tures and  sentimental  slush?  Film  good. 
Seven  reels. — H.  G.  Selk,  Selk  theatre,  Sco- 
tia, Neb. — Small  town  patronage. 

Minnie,  with  Beatrice  Joy. — Good.  Seven 
reels. — M.  F.  Faytle,  Orpheum  theatre, 
McHenry,  N.  D. 

The  Kid,  with  Charlie  Chaplin. — The  pic- 
ture was  a little  old.  Film  was  in  fine 
condition.  Played  to  a full  house.  Pleased 


the  children  as  well  as  the  older  people. 
Some  picture.  Six  reels. — Mrs.  Lina  Huy- 
ette.  New  theatre,  Berryville,  Va. 

Hurricane’s  Gal,  with  Dorothy  Phillips. — 
For  excitement  you  cannot  beat  this  one. 
If  you  could  get  them  all  like  this  one  it 
would  be  no  trick  to  get  the  crowd.  Book 
this  and  boost  it.  Take  my  word  just  once. 
Eight  reels. — M.  F.  Faytle,  Orpheum  the- 
atre, McHenry,  N.  D. 

Circus  Days,  with  Jackie  Coogan. — This 
is  a dandy  picture  for  all  classes,  old  and 
young.  I played  it  two  days,  Friday  and 
Saturday.  Used  banner  circus  in  front  of 
lobby  and  on  Saturday  had  a kids’  parade 
which  had  the  desired  effect.  Six  reels. — ■ 
A.  L Veatch.  Princess  theatre,  Morgan- 
field, Ky. — Small  town  patronage. 

Circus  Days,  with  Jackie  Coogan. — Splen- 
did! We  are  looking  forward  to  “Daddy” 
by  the  same  juvenile  star.  “Circus  Days” 
had  the  house  roaring  at  the  close  when 
Jackie  turns  into  an  “equestrienne.” — Bean 
& Prusha,  Princess  theatre,  Parkersburg, 
Iowa. 

Circus  Days,  with  Jackie  Coogan. — Here 
is  where  you  get  two  shows  in  one.  One 
of  Jackie  and  one  of  a circus.  Book  it. 
Six  reels. — M.  F.  Faytle,  Orpheum  theatre, 
McHenry,  N.  D. 

Brawn  of  the  North,  with  Strongheart. — - 
This  sure  is  a very  good  picture.  We  sent 
heralds  to  every  dog  raiser  within  35  miles 
and  they  were  there  to  see  it.  If  your 
patrons  like  to  see  a dog  act,  book  this  one 
and  raise  the  price  a little  bit.  You  will 
make  money.  Eight  reels. — M.  F.  Faytle, 
Orpheum  theatre,  McHenry,  N.  D. 

Penrod,  with  Wesley  Barry. — This  is 
three  reels  too  many.  We  had  played 
“Penrod  and  Sam”  and  it  had  made  a hit. 
They  were  looking  for  “Penrod’’  to  please 
as  well,  but  it  flopped  terribly.  They  got 
up  and  left  us  on  it.  Entirely  too  slow 
and  drawn  out.  It  doesn’t  wake  them  up 
anywhere.  If  you  play  it,  look  at  it  as  a 
very  weak  program  offering.  Eight  reels. 
■ — 'William  Hoefs,  Queen  theatre,  Ft.  Stock- 
ton,  Texas. 

Penrod,  with  Wesley  Barry. — Good.  Eight 
reels. — M.  F.  Faytle,  Orpheum  theatre,  Mc- 
Henry, N.  D. 

The  Hottentot,  with  Douglas  MacLean. — 
Book  it  and  boost  it.  You  won’t  go  wrong 
on  it.  Film  in  very  good  shape.  Six 
reels. — M.  F.  Faytle,  Orpheum  theatre,  Mc- 
Henry, N.  D. 

Scars  of  Jealousy,  with  special  cast. — A 
good  program  picture — the  forest  fire  is  the 
outstanding  spectacular  feature. — Bean  & 
Prusha,  Princess  theatre,  Parkersburg,  la. 

White  Shoulders,  with  Katherine  Mac- 
Donald.— Not  as  good  as  the  average  Na- 
tional picture.  Films  in  good  condition. 
Rental  fair.  Seven  reels. — M.  F.  Faytle, 
Orpheum  theatre,  McHenry,  N.  D. 

Within  the  Daw,  with  Norma  Talmadge. 
— A splendid  picture  story.  Great  cast, 
one  hundred  per  cent.  Gave  splendid  satis- 
faction.— Bert  Silver,  Silver  Family  the- 
atre, Greenville,  Mich. 

The  Eternal  Plame,  with  Norma  Tal- 
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madge. — Norma  is  one  of  best  drawing 
powers  here.  All  you  have  to  say  is  Norma 
and  they  will  be  there  to  see  her.  Eight 
reels. — M.  F.  Paytle,  Orpheum  theatre,  Mc- 
Henry, N.  D. 

Sonny,  with  Richard  Barthelmess. — Good. 
Seven  reels. — M.  P.  Paytle,  Orpheum  the- 
atre, McHenry,  N.  D. 

One  Clear  Call,  with  Milton  Sills. — A 
good  picture,  but  sad.  Eight  reels. — M.  P. 
Paytle,  Orpheum  theatre,  McHenry,  N.  D. 

Tol’able  David,  with  Richard  Barthel- 
mess.— Very  good.  Eight  reels. — M.  F. 
Paytle,  Orpheum  theatre,  McHenry,  N.  D. 

Xioraa  Doone,  with  a special  cast. — Little 
too  rough  to  be  good.  Eight  reels. — M.  P. 
Paytle,  Orpheum  theatre,  McHenry,  N.  D. 

' M,  J 

Fox 

The  Desert  Outlaw,  with  Buck  Jones. — 
Pair  Western  drama,  but  nothing  to  rave 
over.  Average  business  for  three  days. — 
John  W.  Hawkins,  Capitol  theatre,  New 
Bedford,  Mass. — General  patronage. 

The  Plunderer,  with  Frank  Mayo. — What 
more  need  be  said  about  Fox  specials? 
They  aren’t,  that’s  all.  Pair  program.  Six 
reels. — C.  W.  Langacher,  New  Glarus  the- 
atre, New  Glarus,  Wis. — Transient  patron- 
age. 

Da,dies  to  Board,  with  Tom  Mix. — Here’s 
one  you  can  bank  on.  Plenty  of  action  and 
comedy.  Pleased  100  per  cent.  Six  reels. 
— Mr.  and  Mrs.  E.  Fox,  Princess  theatre, 
Obion,  Tenn. — Small  town  patronage. 

Not  a Drum  "Was  Heard,  with  Buck 
Jones. — Very  ordinary.  Not  up  to  Jones’ 
standard.  ^ Five  reels. — Frank  E.  Sabin, 
Majestic  'theatre.  Eureka,  ' Mont. — Small 
town  patronage. 

Shadows  of  the  Bast,  with  Mildred  Har- 
ris.— Good  program  picture.  Poor  special, 
and  there  you  are.  Six  reels. — C.  W.  Lang- 
acher, New  Glarus  theatre.  New  Glarus, 
Wis. — Transient  patronage. 

Shadows  of  the  Bast,  with  Mildred  Har- 
ris.— Late  on  reporting  this  one,  but  it  sure 
was  fine,  as  are  all  Fox  pictures.  Seven 
reels. — Mr.  and  Mrs.  E.  Fox,  Princess  the- 
atre, Obion,  Tenn. — Small  town  patronage. 

Do  and  Dare,  with  Tom  Mix. — The  dog- 
gondest  bunch  of  trash  I ever  looked  at. 
If  Mix  is  a comedian,  then  Farina  should 


be  Ben  Hur,  and  Farina  is  a good  actor  at 
that.  It  was  just  plain  sickening  to  see 
him  mugging  for  laughs.  It  was  good  for 
the  kids  if  they  didn’t  have  any  too  much 
sense.  Mix  name  drew  a full  house.  He’d 
better  get  back  to  the  West.  Five  reels. — 
Henry  Reeve,  Star  theatre,  Menard,  Tex. — 
Small  town  patronage. 

The  Trouble  Shooter,  with  Tom  Mix. — 
Tom  Mix  always  pleases  here.  This  is  a 
very  fine  offering,  but  the  weakest  of  his 
1923-24  releases,  according  to  several  pa- 
trons. Six  reels. — C.  W.  Langacher,  New 
Glarus  theatre.  New  Glarus,  Wis. 

Byes  of  the  Forest,  with  Tom  Mix. — Ran 
this  as  a benefit  and  business  was  unusual. 
However,  it  failed  to  please  the  Mix  fans 
very  well  and  the  others  not  at  all.  Five 
reels. — F.  L.  Johnson,  Johnsonian  theatre, 
Ripley,  N.  Y. — Small  town  patronage. 

Times  Have  Changed,  with  William  Rus- 
sell.— A nice  little  program  picture  that  in 
comparison  to  Fox’s  specials,  well,  there 
is  no  comparison.  The  programs  are  spe- 
cials and  the  specials  are  not  even  pro- 
grams. Five  reels. — C.  W.  Langacher,  New 
Glarus  theatre.  New  Glarus,  Wis. — Tran- 
sient patronage. 

The  Governor’s  Bady,  with  a special 
cast. — Good  picture,  but  too  long.  Had  just 
played  “Does  It  Pay,”  with  same  stars 
and  story  almost  the  same,  the  Saturday 
before,  and  people  did  not  like  either. 
Eight  reels. — Mr.  and  Mrs.  E.  L.  Fawks, 
Photo  Phone  theatre,  Graford,  Tex. 

Gentle  Julia,  with  Bessie  Love.- — Very 
light  comedy-drama  that  cannot  be  classed 
anywhere  near  to  a special.  It  pleased  the 
older  class  of  people,  however.  Six  reels. — 
C.  W.  Langacher,  New  Glarus  theatre.  New 
Glarus,  Wis. — Transient  patronage. 

Gentle  Julia,  with  Bessie  Love. — In  spite 
of  lots  of  bad  comments,  this  picture 
seemed  to  please  our  audience.  Six  reels. 
— Mr.  and  Mrs.  E;  Fox,  Princess  theatre, 
Obion,  Tenn. — Small  town  patronage. 

Soft  Boiled,  with  Tom  Mix. — Always 
good.  We  also  make  money  on  Tom  Mix. 
Eight  reels. — Louis  Frana,  Olympic  theatre, 
Calmar,  Iowa. 

The  Xione  Star  Banger,  with  Tom  Mix. — 
This  proved  a dandy  good  picture  and 
pleased  the  largest  mid-week  crowd  I have 
had  in  many  months.  If  they  only  keep 
Mix  in  westerns  he  will  be  a good  drawing 


card  for  me.  Six  reels. — John  H.  Wetz, 
Rialto  theatre,  Middletown,  Ind. 

A liECan’s  Mate,  with  John  Gilbert. — Good 
story,  good  acting.  Poor  lighting,  flat  end- 
ing.— Bert  Silver,  Silver  Family  theatre, 
Greenville,  Mich. 

Cupid’s  Fireman,  with  Buck  Jones. — My 
patrons  did  not  like  this.  A good  comedy 
was  all  that  saved  me.  Jones  may  be  a 
good  actor,  but  my  people  can  see  it  only 
when  he  plays  in  Westerns.  Five  reels. — 
Edith  R.  Lawrence,  Vogue  theatre,  Vernal, 
Utah. — Small  town  patronage. 

Cupid’s  Fireman,  with  Buck  Jones. — Good 
program  picture,  but  this  star  is  a favorite 
in  Westerns  and  nothing  else  satisfies  them. 
— -Bert  Silver,  Silver  Family  theatre,  Green- 
ville, Mich. 

The  Blizzard,  with  a special  cast. — 
Has  the  right  title,  it  is  a “blizzard”  when 
it  comes  to  keeping  people  away.  I am 
off  of  Fox.  I am  using  Thomson  pictures 
to  take  place  of  Mix  and  am  putting  him 
over  O.  K.  Easy  to  do.  Fox  is  in  the 
wrong  boat.  It’s  a shame  to  ruin  Mix  the 
way  they  have  by  playing  him  in  specials. 
— A.  L.  Veatch,  Princess  theatre.  Morgan- 
field,  Ky. — Small  town  patronage. 

The  Blizzard,  with  a special  cast. — 

One  of  the  no  good  Fox  specials.  Paid  too 
much  for  it.  Just  like  all  Fox  specials. 
Nothing  to  it.  Seven  reels. — John  Esterl, 
Rex  theatre.  Park  Falls,  Wis. 

The  Blizzard,  with  a special  cast. — - 

Ran  it  Sunday  to  a big  house.  They  were 
dissatisfied,  disgusted  and  disgruntled,  and 
I could  not  blame  them.  I closed  the  box 
office  and  made  a sneak  just  before  the 
show  was  out.  This  is  another  one  of  Fox’ 
bum  specials.  Billy  has  an  awful  crust  to 
put  out  that  sort  of  stuff  and  call  it  a 
special.  I tallied  up  with  a good  Sunshine 
comedy.  That  put  the  crowd  in  good  hu- 
mor. Only  for  that  I think  they  would 
have  hunted  me  up  and  done  me  some  great 
bodily  harm,  and  they  would  be  justified. 
Look  out,  brothers,  that  “The  Blizzard” 
don’t  get  you.  Six  reels. — P.  Quinlin,  Ideal 
theatre,  Chateaugay,  N.  Y. — Small  town 
patronage. 

Hell’s  Hole,  with  Buck  Jones. — Isn’t  a 
special  by  any  means,  yet  there  is  a 
horse  fall  and  an  avalanche  that  would  be 
good  and  big  in  any  special.  Title  drew, 
but  films  were  in  bad  shape.  Much  of  it 
missing. — William  Hoefs,  Queen  theatre.  Ft. 
Stockton,  Tex. 

The  "Wolf  Man,  with  John  Gilbert. — Good 
but  had  a bad  ending.  Gilbert  is  popular 
here,  but  this  one  may  knock  him  a little. 
Five  reels. — Mr.  and  Mrs.  E.  Fox,  Princess 
theatre,  Obion,  Tenn. — Small  town  patron- 
age. 

The  Silent  Oommand,  with  Edmund  Lowe. 
— Too  long,  otherwise  very  good.  Eight 
reels. — F.  L.  Johnson,  Johnsonian  theatre, 
Ripley,  N.  Y. — Small  town  patronage. 

The  Temple  of  Tenns,  with  a special 
cast. — We  billed  this  big  with  special 
newspaper  supplement,  and  got  a very  fair 
house.  Everybody  seemed  to  like  this  at- 
traction, and  for  a novelty  it  should  go 
extra  good  anywhere. — William  Hoefs, 
Queen  theatre,  Ft.  Stockton,  Tex. 

Three  Jumps  Ahead,  with  Tom  Mix. — Got 
this  instead  of  “Hell’s  Hole”  and  it  was 
awful.  Three  mis-frames  to  the  foot.  The 
whole  Fox  service  is  the  bunk,  especially 
their  alleged  specials.  Supposed  to  be  five 
reels. — J.  R.  Baxter,  Jr.,  Lyceum  theatre. 
Spring  City,  Utah. — Small  town  patronage. 

■West  of  Ohicago,  with  Buck  Jones. — The 
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best  Jones  I’ve  had  this  year.  Drew  a full 
house  and  pleased  a none  too  critical  Satur- 
day audience.  Just  like  reading  a short 
story.  Thrills,  adventure.  A good  West- 
ern without  all  the  so-called  comedy  stuff 
that  they  have  been  trying  to  shoot  into 
Jones  and  Mix.  Five  reels.. — Henry  Reeve, 
Star  theatre,  Menard,  Texas. — Small  town 
patronage. 

Silver  Wings,  with  Mary  Carr. — Old  but 
good.  Nine  reels. — Mr.  and  Mrs.  E.  Fox, 
Princess  theatre,  Obion,  Tenn. — Small  town 
patronage. 

Western  l^nck,  with  Buck  Jones. — Just  a 
fair  program  picture.  Five  reels. — L.  Deyo, 
Miers  theatre,  Schoharie,  N.  Y. — General 
patronage. 

The  Town  That  Forgot  G-od,  with  a spe- 
cial cast. — Another  old  one  that  pleased. 
Nine  reels. — Mr.  and  Mrs.  E.  Fox,  Princess 
theatre,  Obion,  Tenn. — Small  town  patron- 
age. 

Metro  Goldwyn 

One  Night  in  Borne,  with  Laurette  Tay- 
lor.— Very  good,  indeed.  We  received  lots 
of  nice  compliments,  but  what  good  are 
these  when  the  picture  failed  to  draw? 
Business  has  fallen  terribly  since  first  of 
October.  Seven  reels.— W.  E.  Elkin,  Temple 
theatre,  Aberdeen,  Miss. — ^Neighborhood 
patronage. 

tittle  Bobinson  Cmsoe,  with  Jackie 
Coogan. — Perhaps  this  is  a good  picture, 
but  cannibal  island  stuff  is  all  wet  here. 
It  struck  me  that  the  story  was  too  pon- 
derous and  heavy  for  young  Coogan.  Busi- 
ness poor  for  four  days. — John  W.  Hawkins, 
Capitol  theater.  New  Bedford,  Mass. — 
General  patronage. 

tittle  Bobinson  Crusoe,  with  Jackie 
Coogan. — This  picture  did  not  please  the 
children.  Prom  the  picture  standpoint  it  is 
very  good.  Eight  reels. — Louis  Frana, 
Olympic  theatre,  Calmar,  Iowa. 

Three  Weeks,  with  Aileen  Pringle. — I 
can’t  account  for  this  picture  not  drawing, 
unless  it  was  due  to  a revival  going  on. 
We  absolutely  did  nothing  in  two  nights, 
but  not  due  to  the  picture,  as  it  was  won- 
derful and  the  acting  perfect.  Possibly 
they  thought  it  a bad  story  and  stayed 
away.  Eight  reels. — W.  E.  Elkin,  Temple 
theatre,  Aberdeen,  Miss.  Neighborhood 
patronage. 

Strangers  of  the  Night,  with  Matt  Moore. 
— A well  made  picture.  Acting  and  pho- 
tography very  good.  A picture  that  we 
were  pleased  to  run,  but  the  patrons  did 
not  seem  so  enthusiastic  over  it.  Eight 
reels.— Schaghticoke  Amusement!  Assn., 
Town  Hall  theatre,  Schaghticoke,  N.  Y. 

Strangers  of  the  Night,  with  Matt  Moore. 
— Those  who  saw  this  picture  said  it  was 
very  good.  Seven  reels. — Louis  Frana, 
Olympic  theatre,  Calmar,  Iowa. 

Name  the  Man,  with  Conrad  Nagel. — 
Flayed  two  nights,  at  regular  admission, 
too,  yes  we  did!  We  did  not  receive  the 
print  in  time  for  showing.  This  is  the 
second  time  we  have  had  a dark  house 
from  the  Metro-Goldwyn  outfit.  Some  serv- 
ice. Not.  Eight  reels. — C.  A.  Anglemlre, 
Y.  theatre,  Nazareth,  Pa. 

Through  the  Dark,  with  Colleen  Moore. — 
A good  picture.  Print  good.  Business 
bad,  as  all  midweek  shows  are  with  us 
this  fall.  Poor  crops  in  this  territory. 
Eight  reels. — E.  W.  McClelland,  Rex  the- 
atre, Gilman  City,  Mo. — Small  town  pat- 
ronage. 

Throngrh  the  Dark,  with  Colleen  Moore. — 
A good  Boston  Blackie  story  but  about  two 
reels  too  long.  If  it  had  been  very  much 
longer  they  could  divide  it  up  and  make  a 
good  serial  out  of  it,  as  parts  of  it  would 
be  wonderful  for  a serial.  Eight  reels. — 
M.  H.  McDonnell,  Badger  Opera  House, 
Merrill,  Wis. — Neighborhood  patronage. 

The  Shooting  of  Dan  McGrew,  with  Bar- 
bara LaMarr. — For  small  towns  this  is  one 
of  the  best.  Wonderfully  staged  and  won- 
derfully acted.  Marmont’s  acting  couldn’t 
be  beat.  The  old  picture  couldn’t  hold  a 
candle  to  this  one.  'There  is  nothing  draggy 
about  this  one.  I consider  it  as  good  as 
“When  a Man’s  a Man.’’  Six  reels. — H.  M. 
Johnson,  Louis  theatre,  Toppenish,  Wash. — 
Small  town  patronage. 

Don’t  Doubt  Tour  Husband,  with  Viola 


“Barbara  Frietchie”  made  a hit  with 
Broadway  audiences  and  as  a result  its 
run  at  the  new  Piccadilly  theatre  was 
extended  to  two  weeks.  Producers  Dis- 
tributing Corporation  is  handling  the 
picture. 

Dana. — A dandy  picture,  as  are  all  of  the 
Dana  pictures  I have  already  run.  They 
please  almost  100  per  cent.  Metro  treats 
you  right  on  their  product.  Six  reels.- — • 
A.  L.  Veatch,  Princess  theatre,  Morganfleld, 
Ky. — Small  town  patronage. 

Don’t  Doubt  Your  Husband,  with  Viola 
Dana. — Very  good  indeed.  Lots  of  real 
cute  comedy  and  Miss  Dana  does  some 
splendid  acting  as  a jealous  wife.  Print 
perfect.  Six  reels. — W.  E.  Elkin,  Temple 
theatre,  Aberdeen,  Miss. — Neighborhood  pat- 
ronage. 

Don’t  Doubt  Tour  Husband,  with  Viola 
Dana. — This  was  a dandy  good  picture; 
pleased  the  few  who  saw  it.  Business  was 
bad,  due  to  a fair  in  the  adjoining  town, 
which  drew  all  the  folks  from  my  town. 
Six  reels. — M.  J.  Babin,  Fairyland  theatre. 
White  Castle,  La. 

The  Green  Goddess,  with  George  Arliss.- — 
A good  program  picture  which  will  please 
the  highbrows  more  than  the  common 
laborer.  Ten  reels. — C.  W.  Langacher,  New 
Glarus  theatre.  New  Glarus,  Wis. — Tran- 
sient patronage. 

Pleasure  Mad,  with  a special  cast. — Here 
is  a picture  that  will  stand  all  the  adver- 
tising tricks  and  stunts  you  can  think  of. 


Get  behind  it  and  tell  ’em  it  is  a real 
honest-to-goodness  picture.  The  picture 
will  back  up  all  you  want  to  say  about  it. 
There  should  be  a law  compelling  every 
married  man  in  the  town  to  see  this  pic- 
ture. Eight  reels. — Russell  Armentrout, 
K.  F.  theatre,  Pittsfield,  111. 

Scaramouche,  with  Alice  Terry. — Good 
educational  picture.  Fine  acting.  Pleased 
90  per  cent.  Eleven  reels. — John  Esterl, 
Rex  theatre.  Park  Falls,  Wis. 

Iiittle  Old  New  York,  with  Marion  Davies. 
— One  of  the  outstanding  pictures  of  the 
year.  A wonderful  picture  from  every 
angle.  Will  draw  anywhere  if  properly  ex- 
ploited. A rather  long  show,  but  will  hold 
their  interest  throughout.  We  were  over- 
sold on  it,  and  had  to  do  big  business. 
Eleven  reels. — W.  A.  Clark,  Jr.,  Castle  the- 
atre, Havana,  111. — General  patronage. 

Little  Old  New  York,  with  Marion  Davies. 
— It’s  a real  special  and  did  not  seem  as 
long  as  it  is.  Pleased  all.  Ran  it  at 
regular  prices  of  10c  and  30c.  Print  O.  K. 
Eleven  reels. — I.  R.  Gavin,  Hammond  the- 
atre, Hammond,  Wis. — Small  town  patron- 
age. 

Nellie,  the  Beautiful  Cloak  Model,  with  a 
special  cast. — A pretty  good  program  offer- 
ing. Some  very  thrilling  moments  are 
worked  in,  but  not  enough  to  cause  much 
excitement.  Play  it  but  don’t  promise  too 
much.  Print  perfect.  Six  reels. — W.  E. 
Elkin,  Temple  theatre,  Aberdeen,  Miss. — 
Neighborhood  patronage. 

Six  Days,  with  Corinne  Griffith. — The 
only  excuse  for  this  is  that  Elinor  Glyn 
has  to  make  a living  some  way,  and  if  the 
producer  falls  for  her  stuff,  that  is  no 
sign  that  I will  fall  for  her  spicy  stories 
in  the  future.  The  only  way  to  keep  the 
people  in  is  to  lock  the  door,  and  even  then 
they  may  crawl  out  the  ventilating  vents. 
The  picture  is  the  bunk,  sez  us.  The 
scenery  painter  must  have  been  drunk,  it 
is  so  crude.  Eight  reels.- — Russell  Armen- 
trout, K.  P.  theatre,  Pittsfield,  111. 

Idlle.  Midnight,  with  Mae  Murray. — Much 
better  than  “French  Doll,’’  although  Miss 
Murray  don’t  mean  much  at  the  box  office 
for  us.  Her  pictures  are  too  much  alike. 
Print  good.  Seven  reels. — W.  E.  Elkin, 
Temple  theatre,  Aberdeen,  Miss. — Neigh- 
borhood patronage. 

Three  Ages,  with  Buster  Keaton. — If 
that  is  comedy,  then  I am  King  Tut.  Very 
ordinary.  A few  funny  stunts  which 
brought  just  that  many  laughs.  Have 
played  some  of  his  two  reelers  that  would 
put  this  supposed-to-be  special  in  the 
shade.  No  comments.  Film  good.  Price 
high  compared  to  satisfaction  it  gave.  Six 
reels. — H.  G.  Selk,  Selk  theatre,  Scotia, 
Neb. — Small  town  patronage. 

The  Love  Piker,  with  Anita  Stewart.— A 
very  nice  picture  for  a program  picture 
and  was  liked  here.  The  price  was  cheap, 
too.  Anita  Stewart  always  gets  out  a good 
crowd.  Used  “Our  Gang’’  comedy  and  had 
a fine  program.  Seven  reels,  good  condi- 
tion.— O.  K.  Stablein,  Star  theatre,  Alexan- 
dria, S.  D. 

The  Eagle’s  Feather,  with  James  Kirk- 
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wood. — good  Western  picture,  just  a bit 
too  sentimental  in  spots  to  make  it  a real 
good  Western.  Kirkwood  and  the  heroine 
spend  too  much  time  hugging  each  other — 
that’s  not  entertainment  when  it  is  over- 
done. Film  good.  Six  reels. — H.  G.  Selk, 
Selk  theatre.  Scotia,  Neb. — Small  town  pat- 
ronage. 

Our  Hospitality,  with  Buster  Keaton. — 
As  for  this  one,  would  say  it  is  quite  a 
novelty,  owing  to  the  duplicating  of  the 
first  railroad  train,  and  the  narrative  is 
good,  but  why,  why  do  they  rate  Buster 
Keaton  as  an  entertainer?  We  exhibitors 
are  surely  dumb  to  let  this  star  be  forced 
down  our  throats,  as  he  is  nil  in  my  house. 
Six  reels. — W.  H.  Brenner,  Cozy  theatre, 
Winchester,  Ind. 

Our  Hospitality,  Long  Live  the  King,  The 
Uninvitecl  Guest. — All  three  pleased  my 
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audiences. — William  Winterbottom,  Elec- 
tric theatre,  Brady,  Neb. 

Women  Who  Give,  with  a special  cast. — 
A mighty  fine  picture,  but  an  awfully  poor 
title.  It  will  please,  but  try  and  get  them 
in.  They  wouldn’t  come  out  for  it.  Print 
good.  Seven  reels. — W.  E.  Elkin,  Temple 
theatre,  Aberdeen,  Miss.  — Neighborhood 
patronage. 

women  Who  Give,  with  a special  cast. — 
One  of  the  most  satisfactory  pictures  shown 
here  in  quite  some  time,  and  Frank  Keenan, 
Joseph  Dowling,  Barbara  Bedford,  and 
Robert  Fraser  deserve  special  mention  for 
their  fine  performance  and  the  sincere  way 
they  put  this  story  over.  Reginald  Barker 
directed  in  most  capable  manner,  bringing 
out  a very  good  offering.  Seven  reels. — 
W.  H.  Brenner,  Cozy  theatre,  Winchester, 
Ind. 

The  Lterual  Struggle,  with  Earle  Will- 
iams.— If  curse  words  count,  it  is  fine. 
The  only  way  to  beat  it  for  curse  words 
that  I know  of,  is  to  get  a cheap  Western. 
— W.  F.  Jones,  Archer  theatre.  Archer  City, 
Texas. 

The  Eternal  Struggle,  with  Earle  Will- 
iams.— A fine  Northern  mounted  police 
story.  This  one  extremely  good  and  drew 
very  nice  business.  Print  perfect.  Seven 
reels. — W.  E.  Elkin,  Temple  theatre,  Aber- 
deen, Miss.- — Neighborhood  patronage. 

Reno,  with  Helene  Chadwick. — Another 
good  one  that  was  well  met  and  pleased 
all  who  saw  it.  Something  very  entertain- 
ing. Seven  reels. — M.  J.  Babin,  Fairyland 
theatre.  White  Castle,  La. 

A Fool’s  Awakening,  with  a special  cast. 
— Very  good  indeed.  All  seemed  to  enjoy 
it.  Print  good.  Six  reels. — W.  E.  Elkin, 
Temple  theatre,  Aberdeen,  Miss. — Neighbor- 
hood patronage. 

The  Prisoner  of  Zenda,  with  Lewis  Stone. 
— Good.  Worth  playing  if  you  haven’t 
played  it  and  do  not  have  to  pay  too 
much.  Ten  reels. — Hollywood  theatre, 
Stanford,  Mont. — Small  town  patronage. 

Half-A-Dollar  Bill,  with  a special  cast. — 
Few  pictures  are  made  any  better.  That 
is,  my  people  liked  it.  Matinee  put  over 
night  show.  Print  good.  Six  reels. — W.  E. 
Elkin,  Temple  theatre,  Aberdeen,  Miss. — 
Neighborhood  patronage. 

Wild  Oranges,  with  Frank  Mayo. — Good 
picture,  but  no  special.  I paid  too  much 
for  it.  Six  reels. — John  Esterl,  Rex  the- 
atre, Park  Falls,  Wis. 

Under  the  Red  Rohe,  with  a special  cast. 
— Played  this  one  day  only.  Patrons 
walked  out  in  large  numbers  holding  their 
noses.  We  didn’t  blame  them. — John  W. 
Hawkins,  Capitol  theatre.  New  Bedford, 
Mass. — General  patronage. 

Slave  of  Desire,  with  Bessie  Love. — Did 
good  as  a one  night  show,  but  if  we  had 
run  it  over  one  day  it  sure  would  have 
flopped,  as  it  was  a very  poor  picture.  They 
came  out  to  see  George  Walsh,  as  he  used 
to  be  a favorite  here.  A very  poor  title, 
as  well  as  a poor  picture.  Seven  reels. — 
W.  A.  Clark,  Jr.,  Castle  theatre,  Havana, 
111. — General  patronage. 

Slave  of  Desire,  with  Bessie  Love. — Fair 
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program  picture.  Eight  reels. — Giacoma 
Brothers,  Crystal  theatre.  Tombstone,  Ariz. 

In  Search  of  a Thrill,  with  Viola  Dana. — 
A good  picture  for  a regular  show. 
Pleased  all,  as  do  most  of  Dana’s.  Hate 
to  see  her  try  the  heavy  line.  She  fills 
the  bill  right  where  she  is.  They  do  say 
that  all  comedians  want  to  play  Hamlet 
so  she’ll  have  her  crack  at  “art”  and  learn 
about  her  limitations  in  time.  Five  reels. — 
Henry  Reeve,  Star  theatre,  Menard,  Tex. — 
Small  town  patronage. 

In  Search  of  a Thrill,  with  Viola  Dana. — 
Not  much  to  this.  Story  no  good  for  star. 
Only  fair  program.  Five  reels. — E.  D. 
Luna,  Cozy  theatre.  Wagoner,  Okla. — Small 
town  patronage. 

In  Search  of  a Thrill,  with  Viola  Dana.— 
She  is  as  a rule  very  good,  pleases  our 
people.  Five  reels. — Louis  Frana,  Olympic 
theatre,  Calmar,  Iowa. 

Bnemies  of  Women,  with  Lionel  Barry- 
more.— A good  picture  but  too  long.  Pleased 
80  per  cent.  Had  some  good  compliments 
on  this.  Eleven  reels. — E.  D.  Luna,  Cozy 
theatre.  Wagoner,  Okla. — Small  town  pat- 
ronage. 

The  Heart  Bandit,  with  Viola  Dana. — 
Another  dandy  picture.  I believe  her  pic- 
tures are  as  good  as  can  be  bought  for 
good  program  pictures,  and  you  don’t  have 
to  wonder  if  they  will  please,  either.  Six 
reels. — A.  L.  Veatch,  Princess  theatre, 
Morganfield,  Ky. — Small  town  patronage. 

The  Heart  Bandit,  with  Viola  Dana. — A 
little  far  fetched,  but  entertaining  at  that. 
Five  reels. — Wm.  E.  Tragsdorf,  Trags  the- 
atre, Neillsville,  Wis. — Small  town  patron- 
age. 

Red  Lights,  with  a special  cast. — Good 
thriller,  but  Dallas  branch  sent  us  bum 
film.  Five  stops  in  first  reel,  two  in  second 
reel,  and  three  in  fifth  reel.  Seven  reels. 
— Mr.  and  Mrs.  E.  L.  Fawks,  Photo  Phone 
theatre,  Graford,  Tex. 

Red  Lights,  with  a special  cast. — A pic- 
ture that  seemed  to  please  and  held  in- 
terest. No  one  seemed  to  know  what  it  was 
all  about,  when  it  was  over.  Block  book- 
ings are  bad  for  the  exhibitor. — W.  F. 
Jones,  Archer  theatre.  Archer  City,  Tex. 

In  the  Palace  of  the  King,  with  a special 
cast — A very  high  class,  spectacular  pro- 
duction, but  what  does  a small  town  pat- 
ronage care  about  these?  Did  not  go  over. 
Nine  reels. — C.  W.  Langacher,  New  Glarus 
theatre.  New  Glarus,  Wis. — Transient  pat- 
ronage. 

Toll  of  the  Sea,  with  Kenneth  Harlan. — 
A beautiful  colored  picture  based  upon  the 
theme  of  “Madame  Butterfly.”  We  showed 
this  last  Spring  on  a rainy  night,  brought 
it  back  in  the  fall  for  a return  engagement 
and  it  drew  well. — Bean  «&  Prusha,  Princess 
theatre,  Parkersburg,  Iowa. 

Paramount 

Feet  of  Clay,  a Cecil  B.  DeMille  produc- 
tion.— I believe  this  is  the  biggest  DeMille 
ever  made.  It  has  everything  and  the  pub- 
lic craves  that  sort  of  a picture.  The 
after  death  scenes  are  wonderful  and  hit 
the  spot.  You  can  advertise  it  as  the 
biggest  thing  you  ever  had  and  I don’t 
believe  it  will  miss  it  far.  Personally,  it 
carried  me  away,  and  I think  I know  pic- 
tures.— Charles  Rook,  Liberty  theatre, 
Sayre,  Okla. — Small  town  patronage. 

The  Fast  Set,  with  Betty  Compson. — A 
good  program  picture.  I believe  that  the 
title  could  be  improved  for  the  small  towns. 
Eight  reels.- — W.  T.  Waugh,  Empress,  the- 
atre, Grundy  Center,  Iowa. 

Sinners  in  Heaven,  with  Richard  Dix. — 
The  biggest  surprise  package  of  the  year. 
Outdrew  “Feet  of  Clay,”  “Alaskan”  and 
“Her  Love  Story”  under  about  same  con- 
ditions. Believe  the  name  is  the  big  mag- 
nate in  getting  the  crowd  interested,  and 
after  they  are  in  the  picture  takes  care  of 
itself.  It  is  the  best  thing  to  date  these 
stars  have  done.  Runs  a little  along  the 
melodramatic,  and  though  the  formula  may 
have  been  used  before,  it  does  not  detract 
from  the  story.  Got  advanced  price  for  it 
and  as  it  was  sold  reasonable  it  proved  a 
most  satisfactory  booking. — Ben  L.  Morris, 
Temple  theatre,  Bellaire,  Ohio. 

Sinners  in  Heaven,  with  Richard  Dix. — 
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Scenes  from  the  Warner  Bros,  production 
“The  Dark  Swan,”  with  Monte  Blue, 
Marie  Prevost  and  Helene  Chadwick. 


Dix  and  Daniels  a very  happy  combina- 
tion of  stars  and  I hope  Paramount  will 
continue  to  co-star  them.  Story  a bit 
spicy,  but  patrons  enjoyed  picture  as  a 
change  from  regular  routine.  Business 
good. — H.  S.  Robbins.  Robinhood  theatre, 
Grand  Haven,  Mich. — Small  town  patron- 
age. 

Sinners  in  Heaven,  with  Richard  Dix. — 
Very  good.  Not  a special,  by  any  means,  but 
a high  grade  program  picture  that  pleased. 
Six  reels. — Clark  & Edwards,  Palace  the- 
atre, Ashland,  O. — General  patronage. 

The  Alaskan,  with  Thomas  Meighan. — 
Consider  this  a very  fine  picture.  Star 
well  liked  here  and  drew  above  the  aver- 
age week-end  patronage.  Pleased  fully  100 
per  cent.  No  kicks,  but  many  favorable 
comments.  Much  beautiful  scenery.  Story 
a little  slow  in  starting  but  works  up 
to  a fine  climax.  It  is  one  of  Meighan’s 
best.  Seven  reels.‘ — John  H.  Wetz.  Rialto 
theatre,  Middletown,  Ind. 

Empty  Hands,  with  Jack  Holt. — A good 
program  picture.  Holt  good  and  so  is 
Miss  Shearer.  Some  good  exterior  scenes. 
Print  new.  Seven  reels. — W.  T.  Waugh, 
Empress  theatre,  Grundy  Center,  Iowa. 

manhandled,  with  Gloria  Swanson. — A 
splendid  special  picture.  Star  great  and 
cast  good. — Bert  Silver,  Silver  Family  the- 
atre, Greenville,  Mich. 

manhandled,  with  Gloria  Swanson. — 
Gloria  was  there  with  bells  on  in  this 
picture  and  star  and  play  scored  100  per 
cent.  Eight  reels. — Glacoma  Brothers, 
Crystal  theatre.  Tombstone,  Ariz. 

The  Covered  Wagon,  a James  Cruze  pro- 
duction.— This  is  the  best  picture  ever 
made,  I think.  The  first  time  to  run  a 
picture  three  nights.  Turned  them  away 
every  night.  Each  night  drew  better.  Ex- 
pect to  run  it  second  run.  Played  it  60^40. 
Ten  reels. — A.  D.  Veatch,  Princess  theatre, 
Morganfield,  Ky. — Small  town  patronage. 

The  Covered  Wagon,  a James  Cruze  pro- 
duction.— Flayed  for  three  days.  Big! 
Colossal!  A wonderful  drawing  power! 
Deservingly  it  is  heralded  as  the  biggest 
picture  of  the  age.  Broke  all  house  rec- 
ords by  playing  to  twice  as  many  paid 
admissions  as  any  other  previous  picture. 
Ten  reels. — Bean  & Prusha,  Princess  the- 
atre, Parkersburg,  Iowa. 

The  Covered  Wagon,  a James  Cruze  pro- 
duction.— Good.  A real  good  picture.  Ten 
reels. — E.  C.  Bays,  Globe  theatre,  Buena 
Vista,  Va. 

The  Covered  Wagon,  a James  Cruze  pro- 
duction.— Excellent  entertainment.  Fine 


acting  .and  direction.  Ten  reels. — T.  R. 
Rosson,  ’Byric  theatre,  Thurmond,  W.  Va. — 

M i n|'fig;.,45§f  ron  age . 

The  CovcJed  Wagon,  a James  Cruze  pro- 
duction.— Of  course,  didn't  make  any  money, 
but  collected  some  for  the  exchange.  Took 
in  $80.00  more  than  anything  any  time  ever 
got  here.  It’s  great.  Ten  reels. — J.  R. 
Baxter,  .Jr.,  Lyceum  theatre.  Spring  City, 
Utah. — Small  town  patronage. 

The  Covered  Wagon,  a James  Cruze  pro- 
duction.— Oh,  what’s  the  use?  It’s  been 
said  over  and  over,  wonderful  picture,  so 
why  take  up  space  to  repeat?  I just  want 
to  say  that  it  will  draw  farther,  and  bigger 
crowds  than  anything  you  ever  had.  Yes, 
the  price  sounds  big,  but  you’ll  make 
money.  Ten  reels,  good  condition. — O.  K. 
Stablein,  Star  theatre,  Alexandria,  S.  D. 

The  Covered  Wagon,  a James  Cruze  pro- 
duction.— This  is  not  a one  star  picture. 
They  are  all  stars.  Played  three  nights 
and  turned  people  away.  Had  special  music 
which  will  more  than  put  picture  over. 
Get  banjo  player  with  orchestra.  Have  him 
play  “Oh  Susanna”  at  proper  time.  Small 
towns  can  get  away  with  this  as  well  as 
big  ones.  Price  is  right.  Film  in  good 
condition. — C.  W.  Perrigo,  Star  theatre, 
Argyell,  Wis. — Small  town  patronage. 

Iiily  of  the  Eust,  with  Pola  Negri. — 
While  this  picture  was  well  made  and  the 
star  did  good  work,  it  did  not  draw  the 
regular  Saturday  night  crowd.  Pleased 
about  75  per  cent.  If  it  had  been  an  Amer- 
ican story  it  would  have  pleased  much 
better  and  drew  better.  Seven  reels. — John 
H.  Wetz,  Rialto  theatre,  Middletown,  Ind. 

The  Fighting  Coward,  with  Cullen  Lan- 
dis.— A dandy  picture  but  poor  title.  A 
Southern  drama  that  seemed  to  please 
very  much.  Seven  reels. — E.  D.  Luna, 
Cozy  theatre,  Wagoner,  Okla. — Small  town 
patronage. 

The  Wanderer  of  the  Wasteland,  with 
•Tack  Holt  and  Billie  Dove. — A Zane  Grey 
picture  in  natural  colors  and  a beautiful 
picture  to  behold.  Played  a run  of  three 
days.  I consider  this  picture,  “Covered 
Wagon,”  “Hunchback  of  Notre  Dame,”  an<l 
“Pioneer  Trails,”  as  four  of  our  biggest 
pictures  we  ran  this  fall.  Seven  reels. — 
Bean  & Prusha,  Princess  theatre,  Parkers- 
burg, Iowa. 

Salomy  Jane,  with  Jacqueline  Logan. — 1 
can’t  say  much  for  this  one.  Our  people 
don’t  care  for  Kentucky  life  because  they 
always  carry  guns  and  are  waiting  to  kill 
someone.  Nix  on  that  stuff.  Seven  reels. 
— C.  A.  Linsley,  Opera  House,  Soldier  Sum- 
mit, Utah. — Railroad  patronage. 

The  Stranger,  with  Betty  Compson. — Fair 
picture.  Seven  reels. — Giacoma  Brothers, 
Crystal  theatre.  Tombstone,  Ariz. 

The  Code  of  the  Sea,  with  Rod  LaRoque. 
— A program  show.  Drew  good  business 
for  us  on  a Saturday  night.  Seemed  to 
please  about  everybody.  A good  story  of 
the  sea  by  B.  Morgan,  the  author  of  many 
of  Wallace  Reid’s  old  pictures.  This  show 
has  some  good  three  sheets  on  it.  Six  reels. 
— C.  A.  Anglemire,  Y.  theatre,  Nazareth.  Pa. 

The  Humming  Bird,  with  Gloria  Sw'an- 
son. — A real  picture,  but  it  did  not  draw. 
Print  good.  Eight  reels. — W.  T.  Waugh, 
Strand  theatre,  Conrad,  Iowa. — Small  town 
patronage. 

The  Humming  Bird,  with  Gloria  Swan- 
son.— Played  two  days  to  just  enough  busi- 
ness to  pay  expenses.  We  paid  too  much 
for  this  show,  as  she  does  not  draw  well 
enough.  It  is  the  best  show  Swanson  has 
ever  made.  She  really  acted  in  this  one. 
Eight  reels. — C.  A.  Anglemire,  Y.  theatre, 
Nazareth,  Pa. 

The  Humming  Bird,  with  Gloria  Swan- 
son.— Was  a very  good  picture  and  will 
make  a good  subject  to  run  on  Armistice 
Day,  as  the  war  scenes  are  very  good  and 
show  the  great  rejoicing  when  Armistice 
was  signed.  Hope  this  W'ill  be  of  some 
benefit  to  other  exhibitors. — M.  E.  Ames, 
Pastime  theatre,  Jefferson,  Ohio. 

The  Spanish  Dancer,  with  Pola  Negri. — 
An  excellent  production  with  Pola  Negri. 
It  did  not  draw  as  well  as  the  picture  de- 
served. We  had  a very  mediocre  Western 
picture  as  competition  at  10  cents  admis- 
sion and  we  were  licked.  Nine  reels. — 
C.  A.  Anglemire,  Y.  theatre,  Nazareth,  Pa. 
My  American  "Wife,  with  Gloria  Swan- 


son.— Good  picture.  Six  reels.  Film  very 
poor. — E.  G.  Forsyth,  Lyric  theatre,  Hous- 
ton, Minn. — Small  town  patronage. 

My  American  Wife,  with  Gloria  Swan- 
son.— A good  picture.  Gloria  and  Moreno 
will  draw  them  in.  but  the  print  is  rotten 
and  that  spoiled  it. — Arch  Catalano,  Vic- 
tory theatre,  Rossiter,  Pa. 

Blood  and  Sand,  with  Rudolph  Valentino. 
— A little  old,  but  one  that  drew  a little 
better  than  usual  in  business.  The  picture 
is  good,  but  not  exactly  a small  town  pic- 
ture, so  comments  on  it  were  about  50-.50. 
Eight  reels. — J.  W.  Andresen,  Rialto  the- 
atre, Cozad,  Neb. 

The  Cheat,  with  Pola  Negri. — This  is  a 
good  picture,  but  failed  for  us,  due  to  an- 
other attraction.  It  pleased  those  who  saw 
it.  Eight  reels. — Paul  B.  Hoffman,  Legion 
theatre,  Holyrood,  Kans. — Smalt  town  pat- 
ronage. 

Lawful  Larceny,  with  Hope  Hampton. — 
A darned  good  picture  from  a darn  good 
play.  Well  acted  by  all.  Gets  away  from 
the  usual  cut  and  dried  society  stuff. 
Pleased  good  houses  for  two  days.  Second 
day  50  per  cent  better  than  the  first.  Gilda 
Grey’s  dance,  which  so  many  have  com- 
mented on,  apparently  did  not  hurt  the 
second  day  business  a bit. — Henry  Reeve, 
Star  theatre,  Menard,  Texas. 

The  Trail  of  the  Lonesome  Pine,  with 
Mai'y  Miles  Minter. — Good.  Six  reels.  Good 
film. — E.  G.  Forsyth,  Lyric  theatre,  Hous- 
ton, Minn. — Small  town  patronage. 

The  Ne’er-Do-Well,  with  Thomas  Meig- 
han. Did  not  draw.  I thought  it  a good 
picture,  though.  Eight  reels. — T.  R.  Ros- 
son, Lyric  theatre,  Thurmond,  W.  Va. — 
Mining  patronage. 

The  White  Flower,  with  Betty  Compson. 
— An  old  picture,  but  a good  one.  Condi- 
tion of  film  good,  price  all  light,  nice  en- 
tertainment. Any  small  town  fellow  can 
run  this  one  and  feel  that  he  gave  them 
twenty  cents’  worth.  Seven  reels. — P.  W. 
Quinlin,  Ideal  theatre,  Chateaugay,  N.  Y. — 
Small  town  patronage. 

The  White  Flower,  with  Betty  Compson. 
— Ordinary  program  picture  that  just  got 
by. — H.  G.  Stettmund,  Jr.,  Odeon  theatre. 
Chandler,  Okla. 

Prodigal  Daughters,  with  Gloria  Swan- 
son.— Good.  Ran  this  with  Our  Gang  in 
"Pleasant  Journey”  and  it  was  a good 
show.  Six  reels.  Film  very  poor. — E.  G. 
I'orsyth,  Lyric  theatre,  Houston,  Minn. — 
Small  town  patronage. 

Nobody’s  Money,  with  Jack  Holt. — Very 


Two  bits  from  the  Seventh  episode  of  the 
“Go-Getters”  called  “The  Going  of 
Gumming,”  the  F.  B.  O.  production 
starring  Alberta  Vaughn  and  George 
O’Hara. 
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good.  Not  as  good  as  some  of  Holt’s  other 
pictures.  Six  reels. — T.  R.  Rosson,  Lyric 
theatre,  Thurmond,  W.  Va. — Mining  patron- 
age. 

Nobody’s  Money,  with  Jack  Holt. — A very 
good  picture  that  seemed  to  go  over  nicely. 
Rrint  good.  Six  reels. — W.  E.  Elkin,  Tem- 
ple theatre,  Aberdeen,  Miss, — Neighborhood 
patronage. 

The  Siren  Call,  with  Dorothy  Dalton. — 
Splendid  picture  with  good  star  and  cast. 
Six  reels. — Mr.  and  Mrs.  E.  Fox,  Princess 
theatre,  Obion,  Tenn. — Small  towm  patron- 
age. 

The  Siren  Call,  with  Dorothy  Dalton. — 
Pleased  a good  crowd  fairly  well,  prin- 
cipally due  to  Miss  Dalton’s  acting.  This 
is  harvest  time  in  the  Chant  County  grape 
belt  and  W’e  do  good  business  with  all 
shows.  Six  reels. — F.  L.  Johnson,  Johnson- 
ian theatre.  Ripley,  N.  Y. — Small  town  pat- 
ronage. 

When  Knighthcod  Was  in  Flower,  with 
Marion  Davies. — Fine.  Drew  well.  Too 
long  by  4 reels.  Twelve  reels. — T.  R.  Ros- 
son, Lyric  theatre,  Thurmond,  W.  Va. — 
Mining  patronage. 

When  Knighthood  Was  in  Flower,  with 
Marion  Davies. — An  excellent  picture  with 
lots  of  action  and  thrills  and  some  very 
nice  settings  and  costumes.  Drew  a big 
crowd,  but  didn’t  please  more  than  90  per 
cent  because  of  being  a costume  picture. 
You  can  get  this  very  cheap  now.  and 
Adart  Advertising  Co.,  Minneapolis,  has 
heralds  for  it.  We  could  not  get  any. 
Had  post  cards  printed.  Ten  reels.  Film 
in  good  condition. — O.  K.  Stablein,  Star 
theatre,  Alexandria,  S.  D. 

Adam  and  Eva,  with  Marion  Davies. — 
.lust  like  so  many  of  Marion  Davies’  pic- 
tures, though  better  than  the  others  on 
I’aramount’s  list.  A beautiful  star,  in  this 
case  a better  story  than  usual,  but  Director 
Vignola  missed  many  opportunities  to  put 
in  some  little  punch  scenes  that  would 
liave  helped.  No  earthly  excuse  to  make 
eight  reels.  Business  just  fair — not  bad — 
not  good.  Eight  reels. — Henry  Reeve,  Star 
theatre,  Menard,  Tex. — Small  town  patron- 
age. 

Adam  and  Eva,  with  Marion  Davies, 
Homeward  Bound,  with  Thomas  Meighan. 
Tiger’s  Claw,  with  .Tack  Holt,  Daughter  of 
Luxury,  with  Agnes  Ayres,  Missing  Mil- 
lions, with  Alice  Brady,  Heart  Haider,  with 
Agnes  Ayres,  World’s  Applause,  Cecil  De 
Mille,  The  Go-Getter,  Cosmopolitan. — These 


Two  scenes  from  Constance  Talmadge’s 
latest  First  National  'picture,  “Her 
Night  of  Romance.” 


A1  St.  John  in  two  scenes  from  “Stupid 
but  Brave,”  an  Educational-Tuxedo 
comedy  directed  by  the  star. 


pictures  inade  good  for  me. — Mrs.  Lina 
Huyette,  New  theatre,  Berryville,  Va. 

To  Have  and  to  Hold,  with  Betty  Comp- 
son. — A very  excellent  and  interesting  pic- 
ture with  lots  of  action,  scenes  in  King 
James’  court  and  in  the  Colonies  in  16.32. 
Some  very  nice  scenes.  The  better  class  of 
people  liked  it.  but  some  didn’t  like  cos- 
tume stuff.  Lloyd  one  reel  comedy.  Eight 
reels,  good  condition. — O.  K.  Stablein,  Star 
theatre,  Alexandria,  S.  D. 

The  N’th  Commandment,  with  a special 
cast. — Been  in  business  here  14  years  and 
this  got  me  the  poorest  business  I ever 
had.  Picture  only  fair. — .1.  R.  Baxter.  Jr.. 
Lyceum  theatre.  Spring  City,  Utah. — Small 
town  patronage. 

The  Face  in  the  Fog,  with  Lionel  Bar- 
rymore.— If  some  companies  had  this  pic- 
ture, they  would  call  it  a special,  and 
charge  accordingly.  We  got  it  at  a pro- 
gram price.  Heard  many  good  remarks. 
Used  Stan  I..aurel  comedy,  “Smithy.”  Had 
a very  good  show.  Seven  reels. — O.  K.  Stal>- 
lein.  Star  theatre,  Alexandria,  S.  D. 

The  Cowboy  and  the  Lady,  with  Tom 
Moore  and  Mary  Miles  Minter. — Reports 
have  varied  widely  on  this  old  Paramount, 
but  here  for  one  day  it  pleased  a very  good 
Monday  house.  Should  not  be  advertised 
as  a regular  Western.  It’s  a comedy-drama 
with  Western  settings.  Moore  well  liked 
here  and  drew  more  than  Minter  (no  joke 
intended).  Good  for  one  day  and  then  for- 
get it.  Five  reels. — Henry  Reeve.  Star 
theatre,  Menard,  Texas. — Small  town  pat- 
ronage. 

Beauty’s  Worth,  with  Marlon  Davies.- 
This  is  a beautifully  made  picture  with  a 
lot  of  clever  comedy  and  an  interesting 
picture  throughout.  Beautiful  settings  and 
some  very  fine  gowns.  Can  get  it  cheai) 
now.  Harold  Lloyd  one  reel  comedy  with 
it.  Seven  reels,  good  condition. — O..K.  Stal)- 
lein.  Star  theatre,  Alexandria,  S.  D. 

Homeward  Bound,  with  Thomas  Meighan. 
— Good  picture.  Did  not  draw  very  well. 
Seven  reels. — T.  R.  Rosson,  Lyric  theatre, 
Thurmond,  W.  Va. — Mining  patronage. 

The  City  of  Silent  Men,  with  Thomas 
Meighan. — A very  good  picture.  An  inno- 
cent man  sent  to  penitentiary,  escapes,  etc. 
Some  very  good  scenes  and  heart  interest. 
Pleased  all.  Used  a Gang  comedy.  “Ter- 
ribly Day.”  Six  reels',  good  condition. — 
O.  k.  Stablein,  Star  theatre,  Alexandria, 
S.  D. 

Outcast,  with  Elsie  Ferguson.- — Good  and 
seemed  to  ijlease  all.  Seven  reels. — Mr.  and 


Mrs.  E.  Pox,  Princess  theatre,  Obion,  Tenn. 
— Small  town  patronage. 

If  ■you  Believe  It,  It’s  So,  with  Thomas 
Meighan. — The  worst  Meighan  ever  made. 
Drew  a good  house,  as  do  all  his,  but  there 
was  nothing  there  but  seven  reels  of  film 
for  them  to  look  at.  Paramount  knows 
it’s  no  good,  as  they  did  not  charge  much 
for  it.  Poor  Tommy  sure  made  a lemon 
here.  Seven  reels. — Henry  Reeve,  Star  the- 
atre, Menard,  Tex, — Small  town  patronage. 

If  ■you  Believe  It,  It’s  So,  with  Thomas 
Meighan. — Good.  You  can  bank  on  Meighan. 
Six  reels. — Mr.  and  Mrs.  E.  Fox,  Princess 
theatre,  Obion,  Tenn. — Small  town  patron- 
age. 

The  Dictator,  with  Wallace  Reid. — Did 
not  draw  well;  not  fault  of  picture,  though. 
Six  reels. — Ryalls  & Rosson,  Lyric  theatre. 
Thurmond,  W.  Va, — Mining  patronage. 

On  the  BCigh  Seas,  with  Dorothy  Dalton. 
— Just  fine.  Had  good  comments.  No  busi- 
ness. Had  a tent  show’  in  town — ’nuf  sed. 
Six  reels. — Mr.  and  Mrs.  E.  Fox,  Princess 
theatre,  Obion,  Tenn. — Small  town  patron- 
age. 

Pathe 

Girl  Shy,  with  Harold  Lloyd. — Played 
two  days  to  excellent  business.  It  hold.s 
our  house  record  for  number  of  admissions. 
It  sure  proved  a good  drawing  card  for 
our  house.  He  is  well  liked  in  Nazareth. 
We  had  a good  print  on  this  show  for  a 
change.  Eight  reels. — C.  A.  Anglemire, 
Y theatre,  Nazareth,  Pa. 

Girl  Shy,  with  Harold  Lloyd. — Harold’s 
best.  Pleased  100  per  cent.  Showed  two 
nights.  Itain  the  first  night.  Stood  them 
up  second  night.  Good  bet  for  any  house. 
Eight  reels. — C.  W.  Perrigo,  Star  theatre, 
.Vrgyle,  Wis. — Small  town  patronage. 

The  King  of  "Wild  Horses,  with  Rex. — 
Here  is  a real  novelt.v  and  a good  attraction 
too.  Pleased  almost  100  per  cent.  Horse 
does  real  acting.  Pathe  will  treat  you 
right  on  it  too.  Boost  it  and  it  will  draw. 
Five  reels. — A.  L.  Beatch,  Princess  theatre, 
Morganfield,  Ky. — Small  town  patronage. 

The  King  of  'Wild  Horses,  wdth  Rex. — 
One  of  the  best  pictures  we  ever  ran  to 
draw  the  crowd.  The  horse  is  a grc*it 
novelty  and  advertising  with  a set  of 
photos  got  the  crowd  talking  about  the- 
horse  and  they  came  to  see  it.  Five  reels. 
— Schaghticoke  Amusement  Ass’n,  Town 
-Hall  theatre,  Schaghticoke,  N.  Y. 

The  King  of  'Wild  Horses,  with  Rex. — 
Good  picture  for  a small  town.  Six  reels. 


Two  scenes  from  “This  Woman,”  adapted 
from  Howard  Rockey’s  novel,  by  War- 
ner B-oj.  Irene  Rich  is  starred. 
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— John  Esterl,  Rex  theatre,  Park  Falls, 
Wis. 

The  King'  of  Wild  Horses,  with  Rex. — 
This  picture,  together  with  “Call  of  the 
Wild,’’  I would  regard  as  the  leaders  in 
Pathe  features  except  for  Lloyd  features. 
“King  of  Wild  Horses”  has  only  one  crit 
icism — it  should  be  longer  than  five  reels 
in  length.  Five  reels. — Bean  & Prusha 
Princess  theatre,  Parkersburg,  la. 

The  King  of  Wild  Horses,  with  Rex. — 
Played  this  one  on  a Saturday  night  and 
stood  them  up.  100  per  cent.  Pleased. 
Can  be  bought  right.  Film  in  good  condi- 
tion.— C.  W.  Perrigo,  Star  theatre,  Argyle, 
Wis. — Small  town  patronage. 

Why  Worry?  with  Harold  Lloyd.  — Fine 
comedy.  Big.  Pleased  attendance.  Hope 
he  stays  with  these  people.  Should  some 
like  Paramount,  get  him;  we  would  have  to 
buy  a lot  of  junk  to  get  him.  They  would 
make  a “Covered  Wagon”  of  him. — W.  F. 
Jones,  Archer  theatre.  Archer  City,  Texas. 

Why  Worry?  with  Harold  Lloyd. — Very 
good,  but  did  not  do  any  business.  No 
fault  of  the  picture.  Six  reels. — M.  J.  Ba- 
bin, Fairyland  theatre.  White  Castle,  la. 

■Wily  Worry,  Safety  Xiast,  Dr.  Jack,  Call 
of  the  Wild,  King  of  Wild  Horses. — They 
arc  the  only  pictures  that  haven’t  shown  a 
loss  since  March.  Business  is  awful  but 
these  got  by. — J.  R.  Baxter,  Jr.,  Lyceum 
theatre,  Spring  City,  Utah. — Small  town 
patronage. 

The  Call  of  the  Wild,  with  Buck. — A ver.\' 
good  dog  picture  and  it  certainly  is  all  dog. 
Seven  reels. — E.  G.  Forsyth,  Lyric  theatre, 
Houston,  Minn. — Small  town  patronage. 

The  Call  of  the  Wild,  with  Buck. — Good. 
A splendid,  big,  unusual  hero.  Our  griev- 
ance is  that,  for  some  reason,  Pathe  sent  us 
the  picture  a day  late  and,  conseciuently,  we 
made  little  on  the  picture.  Good  scenery. 
Good  picture. — Bean  & Prusha,  Princess 
theatre,  Parkersburg,  la. 

The  Call  of  the  Wild,  with  Buck. — If  your 
folks  like  a dog  story,  don’t  miss  this  one. 
Film  in  good  condition.  Will  please  all. 
Can  be  bought  right. — C.  W.  Perrigo,  Star 
theatre,  Argyle,  Wis. — Small  town  patron- 
age. 

Dr.  Jack,  with  Harold  Lloyd.  — Not 
Lloyd’s  newest  nor  biggest  picture,  but  it 
drew  a good  house,  despite  warm  weather. 

cleverly  acted  picture  full  of  pep  and 
punch.  Roars  of  laughter. — Bean  & Prusha, 
I’rincess  theatre,  Parkersburg,  la. 

Safety  Dast,  with  Harold  Lloyd. — The 
film  was  in  terrible  condition,  but  it’s  a 
good  picture  for  any  town.  Thrills  galore. 
Seven  reels. — E.  G.  Forsyth,  Lyric  the- 
atre, Houston,  Minn. — Small  town  patron- 
age. 

Hanook  of  the  North,  with  a special  cast. 
— Sold  to  us  well  recommended,  but  it  failed 
to  please.  No  pep,  no  punch,  no  story. 
Undoubtedly  a very  good  portrayal  of  the 
life  of  the  Esqulmo  and  Far  North,  but 
not  a picture  to  please. — Bean  & Prusha. 
Princess  theatre,  Parkersburg.  Iowa. 

Preferred 

Are  You  a Failure?  with  a special  cast. — 
Good  small  town  picture.  Six  reels. — E.  G. 
Forsyth,  Lyric  theatre,  Houston,  Minn. — 
Small  town  patronage. 

The  Broken  Wing,  with  a special  cast. — 
This  picture  drew  very  well,  despite  numer- 
ous other  attractions  on  the  same  night 
shown.  Plenty  of  comedy  sprinkled  in  to 
make  it  enjoyable. — Bean  & Prusha,  Princess 
theatre,  Parkersburg,  la. 

Poor  Men’s  Wives,  with  Barbara  LaMarr. 
— We  ran  “Rich  Men’s  Wives”  too,  and 
both  pictures  are  very  good.  Seven  reels. 


William  Fox  tries  to  Drove  the  Dartvin 
theory  in  “Darwin  Was  Right,”  a story 
by  Edward  Moran.  Lewis  Seiler  pro- 
duced it  and  used  genuine  monkeys. 

— E.  G.  Forsyth,  Lyric  theatre,  Houston, 
-Minn. — Small  town  patronage. 

Prod.  Dist.  Corp. 

Tiger  Thompson,  with  Harry  Carey. — 
Grab  this  if  you  want  a good  Western 
Best  one  of  series  so  far  and  all  have  been 
good.  Many  enthusiastic  comments  on  this 
picture.  Six  reels. — Rex  P.  Barrett,  Cozy 
theatre,  Columbia,  Mo. — Small  town  patron- 
age. 

Tiger  Thompson,  with  Harry  Carey. — If 
you  are  not  using  this  series  of  Harry 
Carey  pictures,  you  are  missing  some  very 
good  entertainment.  This  one  is  a very 
good  Western  picture,  as  are  also  ‘'The 
Night  Hawk”  and  “Lightning  Rider.”  We 
used  Charles  Murray  two-reel  comedies  with 
them  and  they  are  exceptionally  good.  Six 
reels,  good  condition. — O.  K.  Stablein,  Star 
theatre,  Alexandria,  S.  Dak. 

The  Night  Hawk,  with  Harry  Carey.— 
Splendid.  Held  interest  all  the  way.  Those 
that  don’t  like  Westerns  liked  this  one,  as 
it  had  a different  swing.  Print  perfect. 
Five  reels. — W.  E.  Elkin,  Temple  theatre, 
Aberdeen,  Miss. — Neighborhood  patronage. 

The  Night  Hawk,  Tiger  Thompson,  with 
Harry  Carey. — These  Harry  Carey  picture.^ 
are  A1  from  every  standpoint.  Very  good 
entertainment  that  pleases  95  per  cent,  and 
you  don’t  have  to  put  the  second  mortgage 
on  your  theatre  to  buy  ’em  either, — .1.  E. 
Ridgeway,  Lyric  theatre,  Coon  Rapids,  la. 

■Wandering  Husbands,  with  James  Kirk- 
wood and  Lila  Lee. — Pleasing  picture,  and 
these  two  stars  draw  a better  crowd  than 
■we  had  expected.  Patrons  were  very  much 
satisfied. — H.  S.  Robbins,  Robinhood  the- 
atre, Grand  Haven,  Mich. — Small  town  pat- 
ronage. 

The  Drivin’  Pool,  with  Wally  Van. — A 
splendid  comedy.  Racing  story. — Bert  Sil- 
ver, Silver  Family  theatre,  Greenville,  Mich. 


The  Dri'vin’  Pool,  with  Wally  Van. — A 
story  of  the  type  that  Wallace  Reid  used 
to  star  in,  but  not  up  to  the  standard  that 
Reid  set.  It  is  a nice  program  picture  full 
of  action  and  a little  comedy.  Ought  to 
get  by  as  a pro.gram  picture.  Six  reels. — 
Paul  B.  Hoffman,  Legion  theatre.  Holy- 
rood,  Kan. — Small  town  patronage. 

Michael  O’Hallorau,  with  a special  cast. — 
A mighty  nice  little  program  picture,  al- 
though it  is  a little  disappointing  to  those 
who  have  read  the  book.  It  is  a picture 
that  ought  to  please  in  most  any  house. — 
Paul  B.  Hoffman,  Legion  theatre,  Holyrood, 
Kan. — Small  town  patronage. 

Grit,  with  Glenn  Hunter. — This  Bowery 
stuff  may  go  in  some  places,  but  is  no  good 
for  small  towns,  especially  where  the 
churches  are  one  of  the  predominating  influ- 
ences of  your  audiences.  Be  careful,  this  Is 
typical^  roughneck  stuff. — C.  H.  Bills,  Le- 
nora,  Kan. — Small  town  patronage. 

Seiznick 

Twenty  Dollars  a Week,  with  George  Ar- 
liss.— A very  pleasing  picture,  but  star 
practically  unknown.  lirew  about  80  per 
cent  normal  business.  Film  in  good  condi- 
tion. Worth  program  price,  but  not  any- 
thing  special.  Six  reels. — Murray  Dolliver, 
Hollywood  theatre,  Stanford,  Mont. — Small 
town  patronage. 

Woman  to  Woman,  with  Betty  Compson. 
— Here  is  a remarkably  good  picture  that 
got  by  without  attracting  much  attention. 
Everyone  who  saw  it  raved  about  it  and  it 
caused  more  favorable  comment  than  any- 
thing this  star  has  appeared  in.  The  pic- 
ture was  made  in  England  with  English 
cast,  outside  Miss  Comi>son,  but  this  is  one 
of  those  very  rare  instances  where  it  adds 
value  to  the  story.  About  the  only  satis- 
factory English  picture  we  ever  ran. — Ben 
L.  Morris,  Elk  Grand  theatre,  Bellaire, 
( ihio. 

The  Cricket  on  the  Hearth,  with  a special 
cast. — An  excellent  show,  if  you  have  the 
right  audience  to  see  it.  It  is  mostly  for 
the  highbrows,,  as  it  is  taken  from  a 
Charles  Dickens  story.  Seven  reels. — C.  A. 
Anglemire,  Y theatre,  Nazareth,  Pa. 

Quicksands,  with  Helene  Chadwick. — A 
good  picture,  although  a little  too  rough 
for  Sunday  night.  Only  fair  crowd.  Six- 
reels. — G.  F.  Redi.ske,  Star  theatre.  Rye- 
gate,  Mont. — Small  town  patronage. 

United  Artists 

Hosita,  with  Mary  Pickford. — Very  fine 
and  we  did  well  with  it.  Mary  loses 
l)restige  by  not  making  more  pictures. 
Mary  in  all  her  life  should  never  again 
make  a “kid”  i)icture.  She  has  grown  up 
and  matured.  Eight  reels. — Clark  & Ed- 
wards, Palace  theatre,  Ashland,  O. — General 
Iiatronage. 

Bichard  the  Dion  Hearted,  with  Wallace 
Beery. — A good  picture.  Pleased  well  at 
advanced  admission.  Wallace  Beery  pro- 
vides a lovable  character  and  proves  his 
ability.  Nine  reels. — Rex  1’.  Barrett,  Cozy 
theatre,  Columbia,  Mo. — Small  town  patron- 
age. 

Douglas  Pairbanks  in  Bobin  Hood. — One 

of  the  nicest  [lictures  we  have  ever  shown. 
Doug  good  in  this,  and  everyone  pleased. 
h''ilm  in  poor  condition.  Eleven  reels. — M. 
H.  McConnell,  Badger  Opera  House,  Merrill, 
Wis. — Neighborhood  patronage. 

Garrison’s  Finish,  with  Jack  Pickford. — 
An  excellent  picture  laid  around  the  race 
track.  Everybody  seemed  pleased  with  this 
one.  Did  not  draw  quite  as  well  as  we  ex- 
pected. It  is  a real  picture  for  Saturday 
night  and  the  kids  will  be  tickled  with  it. 
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Starring 


EVELYN  BRENT 

7he  box-office  Princess  of  Filmdom 

Presented  by  Gothic  Pictures 

Directed  by  Tod  Browning  Produced  at  the  F.  B.  O.  Studios,  Hollywood,  Calif. 

Naturally  the  sensational  picture 
can  only  he  had  from 

Film  Booking  Offices 

723  Seventh  Ave.,  New  York.  Exchanges  Everywhere 

Sales  Office  United  Kingdom:  R-C  Pictures,  26-27  D’Arblay  St. 

Wardour  Street,  London,  W.  1,  England 
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True  Talk  No.  15 


By  John  B.  Rock 

General  Manager,  Vitagraph,  Inc. 

November  8 — 

NAZIMOVA! 

In 

“The  Redeeming  Sin!” 

J.  Stuart  Blackton’s 
coming  knockout. 

I told  you  in  this 
column  some  time  ago 
that  the  day  of  bigger 
and  better  pictures  for 
Vitagraph  had  come! 
Mme.  Nazimova’s 
contract  was  signed 
last  week.  Produc- 
tion begins  soon.  It 
follows  such  box-office 
smashes  as  “Captain 
Blood/’  produced 
by  David  Smith  and 
“The  Clean  Heart”  or 
“The  Cruelties  of 
Life”  and  “The  Be- 
loved Brute,”  two 
Blackton  beauties. 

All  big!  All  clean! 
All  box- office  attrac- 
tions! 

True  talk,  my  friends. 


Eight  reels. — C.  A.  Anglemire,  Y theatre, 
Nazareth,  Pa. 

Susana,  with  Mabel  Normand. — Story  en- 
tirely out  of  the  ordinary.  Has  a good  cock 
fight  and  also  splendid  scenes  of  a hull 
tight.  Not  a box  office  sensation,  but  a 
beautiful  Spanish  romance  that  should 
please.  Seven  reels.  — William  Hoefs, 
Queen  theatre.  Ft.  Stockton,  Texas. — Small 
town  patronage. 

Through  the  Bach  Boor,  with  Mary  Pick- 
ford. — A very  good  picture,  clean  and  en- 
tertaining all  the  way  through.  If  you 
have  not  played  this  you  better  do  so.  It 
will  make  some  money  for  you.  Eight 
reels. — P.  G.  Held,  Sterling  theatre,  Fair- 
mont, Neb. — General  patronage. 

Universal 

Hit  and  Hun,  with  Hoot  Gibson. — A base- 
ball yarn  with  a likeable  hero.  Some  ac- 
tion and  a lot  of  good  comedy.  Business- 
fair  for  three  days.  Six  reels. — John  W. 
Hawkins.  Capitol  theatre.  New  Bedford, 
Mass. — General  patronage. 

Daring  Chances,  with  Jack  Hoxie. — This 
is  another  one  of  those  that  draw  at  the 
box  office  and  makes  good  with  your  au- 
dience after  you  get  them  in.  This  star 
has  got  to  be  about  as  good  with  us  as 
Hoot  Gibson,  and  if  they  keep  him  in 
Westerns,  I am  of  the  opinion  that  he  will 
outdraw  “Hoot,"  if  they  put  “Hoot”  in 
simp  parts  much  longer.  This  is  good  and 
full  of  action,  and  that  is  what  pleases  my 
audience.  Five  reels. — fi.  V.  Anderson,  Oak 
theatre,  Oakdale,  Neb. 

The  Signal  To-wer,  with  Virginia  Valli. — 
Picture  well  liked  but  business  only  fair. 
If  you  can  get  them  in  picture  will  do  the 
rest. — H.  S.  Robbins,  Robinhood  theatre. 
Grand  Haven,  Mich. — Small  town  patron- 
age. 

Wine,  with  Clara  Bow. — Wild  flappers, 
jazz  hounds  and  gentlemen  bootleggers  are 
the  moving  factors  in  this  hectic  drama. 
Audience  liked  it  and  it  drew  good  business 
for  three  days. — John  W.  Hawkins,  Capitol 
theatre,  New  Bedford,  Mass. — General  pat- 
ronage. 

The  Sawdust  Trail,  with  Hoot  Gil)son. — • 
This  is  about  the  best  that  Hoot  has  done 
to  date.  Has  comedy,  thrills,  and  plenty  of 
action  and  went  over  with  the  audience  100 
per  cent.  Josie  Sedgwick  deserves  a lot  of 
credit  too. — C.  H.  Bill,  Opera  House.  Renore, 
Kan. — Small  town  patronage. 

Broadway  or  Bust,  with  Hoot  Gibson. — 
l^layed  to  an  over-crowded  house.  The  pic- 
ture was  a fine  comedy.  Every  one  was 
pleased.  Any  exhibitor  can  book  this,  pic- 
ture and  clean  up  a goodly  sum.  All  we 
have  to  do  is  to  say  Hoot  is  coming  and 
the  crowd  is  there.  .Six  reels. — Mrs.  l.ina 
Huyette,  New  theatre.  Berryville,  Va. 

The  Galloping  Ace,  with  .lack  Hoxie. — 
Very  good,  but  w'e  can’t  get  them  in  on 
Tuesday  night  with  Jack  Hoxie.  Five 
reels. — Mr.  and  Airs.  E.  Fo.x,  Princess  the- 
atre, Obion,  Tenn. — Small  town  patronage. 

The  White  Tiger,  with  Priscilla  Hean. — 
■Vothing  extra.  Dean  is  not  a drawing  card 
in  my  town.  Nobod.v  commented  either  way 
on  this  one.  Six  reels. — M.  Johnson,  Rouis 
theatre,  Toppenish,  tVash. — .Small  town 
patronage. 

Hide  Bor  Your  Bife,  with  Hoot  Gibson. — 
Best  Hoot  for  some  time.  Keep  him  in 
Westerns,  where  he  belongs.  Six  reels. — 
llyalls  & Rosson,  Ryric  theatre,  Thurmond, 
W.  Va. — Alining  patronage. 

Forty  Horse  Hawkins,  with  Hoot  Gibson. 
—Hoot?  Nol  Eddie?  Yes.  Acting  the 
boob  again  and  an  awful  Hop.  There’s  two 
of  us  (boobs).  Ale,  for  falling  for  in- 
crease in  price  of  Gibson’s.  Six  reels. — 
Frank  E.  Sabin.  Alajestic  theatre.  Eureka, 
Mont. — Small  town  patronage. 

The  Dancing  Cheat,  with  Herbert  Rawlin- 
son. — Good.  We  like  ail  Herbert  Rawlin- 
son’s  pictures.  Five  reels. — Mr.  and  Airs. 
E.  Fox.  Princess  theatre,  Otiion,  Tenn. — 
Smali  town  patronage. 

High  Speed,  with  Herliert  Rawlinson. — 
The  picture  would  have  been  a good  pro- 
gram if  they  hadn’t  put  in  so  much  sug- 
gestive rot.  No  one  satisfied. — Bert  Sil- 
ver, Silver  Family  theatre,  Greenville,  Alich. 

Sporting  Youth,  with  Reginald  Denny. — 
Drew  well.  Pleased.  Personally,  I believe 
there  can  be  no  greater  action  picture. 


Seven  reels. — J.  S.  Walker,  Alamo  theatre. 
Moody,  Tex. — Small  town  patronage. 

The  Bolted  Door,  with  Frank  Mayo. — A 
good  enough  story  of  its  kind,  and  well 
acted,  but  the  plot  did  not  appeal  to  my 
patrons.  Pleased  about  25  per  cent.  A 
girl  marries  against  her  will  to  get  her 
uncle’s  fortune  and  “bolts”  the  door  against 
her  husband.  Thus  the  title.  Five  reels. — 
Robert  R.  Anderson,  Olympic  theatre,  Forks, 
AVash. — Small  town  patronage. 

The  Night  Message,  with  Gladys  Hulette. 
— -Nice  little  picture,  but  a little  too  sad. 
Five  reels. — Mr.  and  Airs.  E.  Fox,  Princess 
theatre,  Obion,  Tenn. — Small  town  patron- 
age. 

The  Prisoner,  with  Herbert  Rawlinson. — 
.lust  fair,  that’s  all.  Film  in  fair  condi- 
tion. Five  reels. — M.  F.  Faytle,  Orpheum 
theatre,  McHenry,  N.  Dak. 

Bzcitement,  with  Raura  RaPlante. — Good 
comedy-drama  that  pleased  100  per  cent. 
Five  reels. — Mr.  and  Mrs.  E.  Fox.  Princess 
theatre,  Obion,  Tenn. — Small  town  patron- 
age. 

The  Midnight  Guest,  with  a special  cast. 
— Another  of  those  wild  parties  that  we 
hate  to  show  our  patrons.  Keep  shy  of  this 
one,  if  you  don’t  want  to  go  home  talking 
to  yourself.  Did  not  have  any  comments 
on  this  one  at  all.  Film  in  poor  shape. 
Wish  it  had  been  all  dark.  Five  reels. — 
AI.  F.  Faytle,  Orpheum  theatre,  AIcHenry. 

Dak. 

Stolen  Secrets,  with  Herbert  Rawlinson. — 
Good.  Our  patrons  liked  this  one.  Five 
reels. — Mr.  and  Mrs.  E.  Fox,  Princess  the- 
atre, Obion,  Tenn. — Small  town  patronage. 

A Million  to  Burn,  with  Herbert  Rawlin- 
son.— I have  been  an  exhibitor  fourteen 
years.  I have  run  all  sorts  of  pictures,  but 
this  one  was  to  all  odds  the  poorest  at- 
tempt at  a picture  that  I ever  saw.  Uncle 
Carl  is  giving  us  chaps  pure  bunk  on  his 
program  pictures.  Who  ever  made  the  dis- 
covery that  Herbert  Rawlinson  is  a star? 
Rook  out  for  this  one,  my  exhibitor  friends. 
Five  reels. — P.  W.  Quinlin,  Ideal  theatre. 
Chateaugay,  N.  Y. — Small  town  patronage. 

Young  Ideas,  with  Raura  RaPlante. — 
Very  nice  little  picture.  Am  sorry  there 
are  no  more,  but  Carl  is  now  putting  her  in 
Jewels,  and  at  Jewel  prices  I see  where  I 
will  not  show  any  more  of  her.  Five  reels. 
— C.  H.  Aloulton,  Bijou  theatre.  Beach,  N.  D. 
— Small  town  patronage. 


Vitagraph 

The  Code  of  the  ’Wilderness,  with  Alice 
Calhoun. — Can  always  get  a good  house  on 
a Western  and  this  was  peppy  and  pleased. 
Vitagraph  is  certainly  a first-class  ex- 
change. Good  service  and  no  holdups  on 
the  film  rental.  Seven  reels. — Edith  R. 
Rawrence,  Vogue  theatre.  Vernal,  R^tah. — 
Small  town  patronage. 

The  Code  of  the  "Wlldemess,  wdth  Alice 
Calhoun. — A real  picture.  As  near  100  per 
cent  entertainment  as  can  be  expected. 
Enough  action,  comedy  and  pathos.  Print 
new.  Seven  reels. — W.  T.  Waugh,  Empress 
theatre,  Grundy  Center,  la. 

Bet  Not  Man  Put  Asunder,  with  Pauline 
Frederick. — This  sure  is  a lemon  for  a 
small  town.  Keep  away  from  it.  My  pa- 
trons walked  out  on  this.  This  was  sold 
to  me  as  a special.  Not  even  a fair  pro- 
gram picture  for  small  towns.  Eight  reels. 
— P.  G.  Held,  Sterling  theatre,  Fairmont, 
Neb. 

Between  Friends,  with  a special  cast. — 
Fair  itrogram  picture  that  will  do  to  run 
some  stormy  night. , A few  complaints  and 
no  praise  from  patrons. — H.  G.  Stettmund 
Jr.,  Odeon  theatre,  Chandler,  Okla. — Small 
town  patronage. 

Behold  This  ’Woman,  with  Irene  Rich. — 
Nothing  to  rave  about.  Would  class  it  as 
only  fair.  Excellent  print  from  St.  Rouis. 
Seven  reels. — Russell  Armentrout,  K.  P. 
theatre,  Pittsfield.  111. 

The  Bove  Bandit,  with  Doris  Kenyon. — 
I ran  it  Saturday  night  to  a very  satisfac- 
tory business.  It  is  what  1 would  call  a 
mighty  fine  little  program  picture.  Vita- 
graph had  a vision  when  they  wrote  special 
ahead  of  it.  I ran  a Rarry  Semon  comedy 
with  it,  and  it  went  over  without  a kick. 
Don’t  buy  it  expecting  to  get  any  more  than 
l)rogram  value;  if  you  do,  you  lose.  Six 
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PiOiire 


Produced  by  HARRY  G ARSON 


Another  action-packed,  adventure  crammed,  lightning-fast 
Western  picture,  starring  “the  man  with  the  wonderful  person- 
ality.” It’s  the  kind  of  a picture  that  will  do  more  than  just 
sell  tickets — it  will  leave  your  patrons  with  that  “I  want  some 
more”  feeling  that  me2ins  future  business! 


Released  by 


Film  Booking  Offices  of  America,  Inc. 

723  Seventh  Ave.,  New  York,  N.  Y.  Exchanges  Everywhere. 

Sales  Office,  United  Kingdom,  26-27  D’Arblay  Street,  Wardour  St.,  London,  W.  1,  Eng. 
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reels. — W.  P.  Quinlin,  Ideal  theatre,  Chat- 
eaugay,  N.  T. — 'Small  town  patronage. 

Masters  of  Men,  with  Cullen  I^andis. — 
Great.  The  fighting  of  Cullen  Landis  is  cer- 
tainly great.  Made  money  on  it.  Vitagraph 
is  all  O.  K.  Seven  reels. — John  W.  Hawkins, 
Capitol  theatre.  New  Bedford,  Mass. — Gen- 
eral patronage. 

Masters  of  Men,  with  Cullen  Landis. — 
Drew  well  and  pleased  majority.  Darn 
good  audience  bet. — Frank  E.  Sabin,  Ma- 
jestic theatre,  Eureka,  Mont. — Small  town 
patronage. 

Masters  of  Men,  with  Cullen  Landis. — A 
fine  virile  he-man  story  that  pleased  all 
who  saw  it.  Men  and  women  alike.  The 
sea  photography  and  battleship  action 
scenes  stand  out.  Give  us  more  pictures 
like  this. — Bean  & Prusha,  Princess  theatre, 
Parkersburg,  la. 

The  Man  Next  Door,  with  Alice  Calhoun. 
— Believe  it  would  have  been  good.  I did 
not  get  near  all  of  it.  Print  very  bad.  Had 
three  bad  prints  out  of  seven  from  them. 
Vitagraph  and  Educational  evidently  are 
trying  to  see  which  can  put  out  the  largest 
amount  of  bad  prints. — W.  F.  Jones,  Archer 
theatre.  Archer  City,  Texas. 

Itoyal  Dives,  with  Mary  Carr. — A very 
good  picture,  well  directed,  and  had  many 
favorable  comments.  Held  up  for  two 
nights  and  made  me  some  money.  Six 
reels. — C.  A.  Linsley,  Opera  House,  Soldier 
Summit,  Utah. — Railroad  patronage. 

Pioneer  Trails,  with  Cullen  Landis. — 
“Pioneer  Trails”  was  played  ten  days  after 
“Covered  Wagon"  for  two  days  to  capacity 
houses.  It  has  humor,  it  has  plot,  and 
pleased  all  who  saw  it.  The  Indian  mas- 
sacre of  the  first  reel  is  unusually  good. — 
Bean  & Prusha,  Princess  theatre,  Parkers- 
burg, la. 

My  Wild  Irish  Bose,  with  a special  cast. 
—This  is  a very  nice  picture,  but  not  a big 
special.  However,  worth  what  we  paid  for 
it.  Pleasing  throughout,  with  heart  inter- 
est. Irish  wit  and  humor,  thrills,  action 
and  romance.  Used  Jimmie  Aubrey  two-reel 
comedy.  A fine  program.  Seven  reels, 
good  condition. — O.  K.  Stablein,  Star  the- 
atre, Alexandria,  S.  Dak. 

The  Man  of  Might,  with  William  Duncan. 
— A good  Western  with  plenty  of  thrills. 
A regular  serial  done  up  in  six  reels. — J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. 

The  Midnight  Alarm,  with  Alice  Calhoun. 
— The  picture  itself  was  very  good.  Also 
from  the  box  office  standpoint.  Seven  reels. 
— 'Louis  Frana,  Olympic  theatre,  Calmar, 
Iowa. 

The  Leavenworth  Case,  with  a special 
cast. — A fair  program  picture  with  one  of 
the  poorest  drawing  titles  that  a person 
could  think  of.  Why  don't  these  producers 
get  away  from  these  poor  titles?  Print 
good.  Six  reels. — P.  G.  Held,  Sterling  the- 
atre, Fairmont,  Neb. — General  patronage. 

Pioneer  Trails,  with  Cullen  Landis. — We 
made  money  on  this  picture,  and  best  part 
is  that  it  pleased  our  people.  Seven  reels. 
— Louis  Frana,  Olympic  theatre,  Calmar, 
Iowa. 

Warner  Brothers 


Cornered,  with  Marie  Prevost. — A high 
class  attraction  in  every  respect.  We  did 
not  get  the  folks  out  to  see  it,  but  it  is  a 
fine  picture.  Seven  reels. — C.  E.  Hopkins, 
The  Hopkins  theatre.  Cotter,  Ark. — Small 
town  patronage. 

Lover’s  Lane,  with  Gertrude  Olmstead. — 
Good  picture  that  was  well  liked  by  pa- 
trons. Average  business. — H.  G.  Stettmund, 
Jr.,  Odeon  theatre.  Chandler,  Okla. 

Bags  to  Biches,  with  Wesley  Barry. — 
Very  good  picture.  We  think  this  is  one  of 
Barry’s  best.  Seven  reels. — E.  G.  Forsyth, 
Lyric  theatre,  Houston,  Minn. — Small  town 
patronage. 

Daddies,  with  Mae  Marsh. — I have  had 
some  wonderfully  satisfactory  pictures  of 
Warner  Brothers  and  this  is  no  exception. 
Nearly  everyone  stopped  to  tell  us  how 
much  they  enjoyed  the  picture.  The  house 
was  in  a ripple  to  a roar  all  the  time.  It 
drew  fine  and  pleased.  Hats  off  to  Warner 
Brothers  for  the  excellent  pictures  they 
have  given  us  and  to  the  live-and-let-live 
prices  on  their  contracts.  I shall  run  every 
one  they  put  out.  I am  for  Warner 


Scenes  from  “Eve  of  the  Revolution,” 
another  Chronicles  of  America-Pathe 
production. 


Brothers.  Seven  reels. — C.  H.  Moulton, 
Bijou  theatre.  Beach,  N.  D. — Small  town 
jiatronage. 

George  Washington,  Jr.,  with  Wesley 
Barry. — A splendid  program  picture.  Satis- 
fied them  all. — Bert  Silver,  Silver  Family 
theatre,  Greenville,  Mich. 

George  Washington,  Jr.,  with  Wesley 
Barry. — Here  is  a picture  (no  exhibitor 
should  overlook.  It  will  get  them  standing, 
sitting,  and  any  other  position  you  may 
select.  It  is  a picture  that  will  go  over  in 
any  house.  Six  reels. — Theo.  W.  Radthe, 
Lucky  theatre,  Mansfield,  Wash. — Small' 
town  patronage. 

The  Little  Church  Around  the  Corner, 

with  a special  cast. — 'An  extra  good  picture 
that  shows  what  a preacher  that  is  aiso  a 
real  man  can  do.  Shows  the  mining  situ- 
ation above  and  below  ground.  One  scene 
is  a split  picture  showing  the  miners 
working  below  the  surface,  while  the  so- 
ciety people  are  dancing  and  having  a good 
time.  Six  reels. — Robert  L.  Anderson, 
Olympic  theatre.  Forks,  Wash. — Small 
town  patronage. 

Where  the  North  Begins,  with  Rin-Tin- 
Tin. — Good.  Dog  is  a wonder  and  attend- 
ance went  away  pleased. — W.  F.  Jones, 
Archer  theatre.  Archer  City,  Texas. 

State  Rights 

Baffled,  with  Franklyn  Farnum. — A fair 
Western  picture  with  some  punch  and  ac- 
tion, but  not  much  story.  Five  reels. — W. 
A.  Clark,  Jr.,  Castle  theatre,  Havana,  111.— 
General  patronage. 

Below  the  Bio  Grande  (Steiner),  with 
Neal  Hart. — A real  good  Western  feature. 
Print  in  good  condition.  Five  reels. — L. 
Deyo,  Miers  theatre,  Schoharie,  N.  Y. — Gen- 
eral patronage. 

Broken  Silence  (Arrow),  with  Zena  Keefe. 
— Good  Northwestern  story  by  Curwood. 
Six  reels. — Mr.  and  Mrs.  E.  L.  Fawks,  Rex 
theatre,  Caddo,  Tex. 

Dari^  Love  (Truart),  with  Elaine  Ham- 
merstein. — This  is  a good  program  picture, 
in  fact  a very  good  picture  for  the  price 
we  paid  for  it.  It  is  a 1924  production. 
With  a Billy  West  comedy,  “The  Sap,”  we 
had  very  good  entertainment.  F.  B.  O. 
very  reasonable  in  their  prices  on  new  pic- 
tures. Six  reels. — O.  K.  Stablein,  Star  the- 
atre, Alexandria,  S.  Dak. 

Dynamite  Dan,  with  Kenneth  MacDonald. 
— A picture  that  didn’t  please  very  well 
here.  Story  was  very  poor  and  didn’t  give 


the  star  much  to  do  but  pose  and  grin.  The 
last  two  not  as  good  as  his  previous  ones. 
Five  reels. — W.  A.  Clark,  Jr.,  Castle  theatre, 
Havana,  111. — General  patronage. 

The  Gambling  Fool,  with  Franklyn  Far- 
num.— O0^  of  his  new  ones,  and  is  a good 
one,  and  ~ will  please  the  Western  fans. 
Farnum  isn’t  bad  at  that.  They  keep  him 
moving  around  some  in  “The  Gambling 
Fool.”  Five  reels." — W.  A.  Clark,  Jr.,  Castle 
theatre,  Havana,  111. — General  patronage. 

Leave  It  to  Gerry,  with  a special  cast. — 'A 
dandy  little  program  picture  that  held  inter- 
est all  the  way.  Not  much  of  a title  but, 
get  them  in  and  it  will  please.  Print  good. 
Six  reels. — W.  E.  Elkin,  Temple  theatre, 
Aberdeen,  Miss. — Neighborhood  patronage. 

Life  of  Jesse  James  and  Yonger  Brothers, 
with  a special  cast. — I played  50-50  wiWi 
road  show  on  this.  The  picture  is  bum, 
print  bad,  but  the  dummies,  guns  and  ad- 
vertising they  carry  with  them  will  stack 
them  in.  Full  house  first  time  in  year. 
Four  reels. — Mr.  and  Mrs.  E.  L.  Fawks, 
Rex  theatre,  Caddo,  Tex. 

The  Lone  Wagon,  The  Last  'White  Man 
(Sanford),  with  Matty  Mattison. — These  are 
both  good  Westerns,  on  “The  Covered 
Wagon”  style,  only  of  course  not  so  large 
a scale.  Will  go  over  good  with  any  au- 
dience. Mattison  is  a better  director  than 
a star,  as  the  supporting  cast  steals  the 
picture  away  from  him. — .1.  C.  Borden, 
Palace  theatre,  Lawrenceville,  111. 

The  Lure  of  the  Yukon  (Lee-Bradford) , 
with  Eva  Novak. — This  is  a splendid  North- 
ern picture,  and  pleased  everyone.  It  is  a 
profound  mystery  to  me  what  some  ex- 
hibitors can  mean  by  paying  fancy  prices 
for  “The  Chechachos”  or  “The  Alaskan” 
when  they  can  buy  this  picture  at  the  price 
it  can  be  bought. — J.  C.  Borden,  Palace 
theatre,  Lawrenceville,  111. 

Not  Built  for  Bunning  (Steiner),  with 
Leo  Maloney. — Very  satisfactory.  Print 
excellent  from  Specialty  at  Dallas.  Five 
reels. — J.  S.  Walker,  Alamo  theatre.  Moody, 
Tex. — Small  town  patronage. 

Only  a Shopgirl  (C.  B.  C.),  with  Estelle 
Taylor. — Just  a fair  program  picture. — 
H.  T.  Nokes,  Elite  theatre,  Nixa,  Mo.-- 
Small  town  patronage. 

Bidin’  Double,  with  Leo  Maloney. — As 
good  a Western  as  you  run  across  these 
days.  Was  better  liked  than  the  majoritj' 
of  Westerns  we  have  shown.  Five  reels. — 
H.  G.  Stettmund,  Jr.,  Odeon  theatre. 
Chandler,  Okla. 

The  Shadow,  with  Muriel  Ostriche. — A 
good  feature.  Print  in  good  condition. 
Five  reels. — L.  Deyo,  Miers  theatre,  Scho- 
harie, N.  Y. — General  patronage. 

Smilin’  Jim,  Dangerous  Adventure,  Calibre 
45,  with  Franklyn  Farnum. — Franklyn  Far- 
num is  an  independent  and  practically 
every  State  Right  exchange  in  the  country 
has  some  of  his  pictures'.  They  are  good 
AVesterns,  full  of  action  and  comedy,  and 
clean  as  a hound’s  tooth.  He  has  never 
been  shown  in  this  section  until  I ran  some 
of  his  pictures,  and  by  judicious  advertising 
I have  built  him  up  until  he  is  the  strongest 
drawing  card  I have. — J.  C.  Borden,  Palace 
theatre,  Lawrenceville,  111. 

Sure  Fire  Flint  (Burr),  with  Johnny 
Hines. — A good  picture  but  there  were  only 
a handful  out  to  see  it.  Print  fair.  Six 
reels. — W.  T.  Waugh,  Strand  theatre,  Con- 
rad, la. — Small  town  patronage. 

Sure  Fire  Flint  (Burr),  with  Johnny 
Hines. — Good.  Very  good  comedy-drama. 
Lots  of  action  and  lots  of  resultant  roars 
of  laughter.  Johnny  Hines  is  a very  good 
comedian. — Bean  & Brusha,  Princess  the- 
atre, Parkersburg,  la. 

Sure  Fire  Flint  (Burr),  with  Johnny 
Hines. — The  Johnny  Hines  pictures  are  all 
exceptionally  good.  Speed,  comedy-stunt 
pictures  and  he  gets  a good  crowd.  Why 
pay  all  you  can  take  in,  or  more,  for 
Lloyds?  The  Hines  pictures  are  very  rea- 
sonable. Used  Cameo  comedy.  Seven  reels. 
Film  in  good  condition. — O.  K.  Stablein, 
.Star  theatre,  Alexandria,  S.  Dak. 

The  Thinker  (Baumont),  with  Andrew 
Nox. — A real  good  feature.  Pleased  100  per. 
cent.  Print  in  good  condition.  Five  reels. 
— L.  Deyo,  Miers  theatre,  Schoharie,  N.  Y. — 
General  patronage. 

Three  O’clock  in  the  Morning  (Burr), 
with  Constance  Binney. — Good.  A jazz 
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and  you  can  be  absolutely  assured  that  you  will  more 
than  hold  your  own.  It  has  everything  that  means  big 
entertainment — tense  drama,  delightful  comedy,  splen- 
did story  value,  excellent  characterization!  With  the 
novel,  full-of-power  exploitation  prepared  for  this  pro- 
duction it  means  big  business  for  every  theatre  playing 
it.  Get  your  contract  signed  NOW! 
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age  picture  that  drew  fairly  well,  due  prob- 
ably to  its  popular  song  title.  It  pleased 
the  younger  set  and  those  who  dance.  Set- 
tings were  good,  and  some  elaborate. — Bear. 
& l^rusha.  Princess  theatre,  Parkersburg, 
Iowa. 

Three  O’clock  in  the  Morning-  (Burr), 
with  Constance  Binney. — Very  good  picture 
with  lots  of  jazz.  Got  a poor  print  on  this, 
but  can  l)e  bought  cheap.  Seven  reels. — 
R.  D.  Luna,  Cozy  theati-e.  Wagoner,  Okla. — 
Small  town  patronage. 

The  Trail’s  End  (W.  M.  Smith),  wdth 
Franklyn  Farnum. — More  favorable  com- 
ments than  on  any  show  in  months.  It  is 
really  a splendid  attraction.  Farnum  may 
be  drawing  a star’s  salary,  but  Shorty  Ham- 
ilton as  "Cahoots”  makes  a hit  with  the 
audience.  Book  this.  Five  reels. — C.  E. 
Hopkins,  The  Hopkins  theatre.  Cotter,  Ark. 
— Small  town  patronage. 

The  Valley  of  Iiost  Souls,  with  a special 
cast. — This  was  not  so  bad.  Has  few 
thrills.  Good  print  from  Enterprise,  Dallas. 
Five  reels. — Mr.  and  Mrs.  E.  L.  Fawks,  Re.\ 
theatre.  Caddo,  Tex. 


Serials 

Adventures  of  Tarzan,  with  Elmo  Lincoln. 
—This  is  a fifteen  episode  serial,  and  is 
the  best  serial  I ever  saw.  As  it  is  taken 
from  a widely  read  book,  exploitation  on  it 
is  w'onderful.  Buy  it  and  boost  it  big,  for 
it  is  the  best  buy  on  the  independent  mar- 
ket.— J.  C.  Borden.  Palace  theatre,  Law- 
renceville.  III. 

The  40th  Door  fPathe),  with  Allene  Ray. 
— We  now  are  on  chapter  S and  it  is  going 
along  nicely  with  us.  Drew  and  kept  com- 
ing a better  class  of  i)atrons  than  any 
serial  w-e  have  ever  run. — Henry  Reeve, 
Star  theatre,  INIenard.  Tex. — Small  town 
patronage. 

The  Iron  Man  (Universal),  with  Albertini. 
— A No,  1 serial.  Alliertini’s  great.  Book 
it.  Two  reels. — E.  C.  Bays,  Globe  theati-e, 
Buena  Vista,  Va. 

The  Timber  Queen  (Pathe),  wuth  Ruth 
Roland.  — Episode  3.  Still  holding  up  well 
and  drawing  a good  crowd.  Two  reels. — 
C.  E.  Hopkins,  The  Hopkins  theatre.  Cot- 
ter, Ark. — Small  towm  patronage. 

The  Timber  Queen  (I’athe),  w-ith  Ruth 
Roland. — Episode  4.  Still  drawing  well  and, 
in  my  opinion,  getting  more  interesting. 
Two  reels. — C.  E.  Hopkins,  The  Hopkins 
theatre.  Cotter,  Ark, — Small  town  patronage. 


“Dante’s  Inferno,”  the  William  Fox 
special,  will  have  its  pre-release  show- 
ings shortly.  Edmund  Goulding  did 
the  scenario  and  Henry  Otto  directed 
the  attraction. 

is  a scream.  Many  told  me,  “It  was  the 
best  comedy  I have  seen  for  some  time." 
Packs  a lot  of  laughs  and  has  plenty  of 
speed.  Two  reels. — C.  H.  Moulton,  Bijou 
theatre.  Beach,  N.  D. — Small*  town  patron- 
age. 


Very  funn5-  in  spots,  but  Semon  has  made 
many  better  comedies  than  this.  Two 
reels. — John  W.  Hawkins,  Capitol  theatre. 
New  Bedford,  Mass. — General  patronage. 

Hot  Sparks,  with  Cliff  Bowes. — An  excel- 
lent Cameo  comedy.  It  was  too  badly  cut 
up  to  repair  for  projection;  that  is  the  only- 
kick  I had  against  it.  One  reel. — C.  A 
Anglemire,  Y theatre,  Nazareth,  Pa. 

Jonah  Jones,  with  Lloyd  Hamilton. — A 
good  comedy  but  not  one  of  Hamilton’s  best. 
Two  reels. — John  W.  Hawkins,  Capitol  the- 
atre, New-  Bedford,  Mass. — General  patron- 
age. 


Dook  Out  Eelow. — Another  extra  good 
two-reel  comedy  wdth  lots  of  action  Print 
.good.  Two  reeks.— W.  E.  Elkin,  Temple  the- 
atre, Aberdeen,  Miss. — Neighborhood  pat- 
i-onage. 

The  New  Sheriff,  a Tuxedo  comedy. — Just 
fair.  Have  had  better  of  this  Tuxedo  brand. 
Two  reels. — J.  W.  Andresen,  Rialto  theatre 
Cozad,  Neb. 

PlastigTams. — A good  short  subject.  Madc 
the  crowd  yell  in  a couple  of  places.  Print 
fair.  One-half  reel. — V.  T.  Waugh,  Em- 
in-e.ss  theatre,  Grundy  Center,  la. — Small 
tow-n  patronage. 

The  Steeplechaser. — Great.  Has  lots  of 
action  and  everything.  Kept  ihe  audience 
laughing  throughout.  Two  i - Is. — W.  E 
Elkin.  Temple  theatre,  Aberdjc-n,  Miss.— 
■Neighborhood  patronage. 

Three  Cheers. — Here  is  a Juvenile  comedx 
that  is  funny  and  got  many  laughs  from 
my  patrons.  Pleased  well.  Two  reels.— - 
.John  H.  Wetz,  Rialto  theatre,  Middletow-n, 
Ind. — Small  town  patronage. 

■Wild  Game,  with  Lige  Conley.^ -Fun  in 
this  comedy  is  rather  forced.  Has  some 
good  laughs  but  it  is  no  scream.  Two 
reels. — John  W.  Hawkins,  Capitol  theatre. 
New  Bedford,  Mass. — General  patronage. 

FIDM  BOOKING  OFFICES 

Fighting-  Blood,  with  George  O’Hara. — 
-\iy  advice  to  every  exhibitor  is  buy  them 
if  you  haven’t  played  same.  They  give 
good  satisfaction.  Two  reels. — P.  G.  Held, 
.Sterling  theatre,  Fairmont,  Neb. 

Fighting-  Blood,  with  George  O’Hara.  - 
This  is  not  properly  a serial,  but  a series 
of  stories.  .Some  of  the  episodes  are  very 
gmid.  indeed,  and  it  will  draw  strong  with 
the  men  and  the  kids,  but,  like  the  “Leather 
Pushers,”  it  w'ill  scare  the  women  away. — 
.1.  C.  Borden,  Palace  theatre,  Lawrenceville, 
III. 


1 


Short  Subjects 

EDUCATIONAD 


Dandy  Dions,  with  Neal  Burns. — Say, 
boys,  watch  out  for  this  one.  It  is  a beau- 
tiful lemon.  It  did  not  bring  one  honest-to- 
goodness  laugh  during  the  entire  two  reels. 
— C.  A.  Anglemire,  Y’  theatre,  Nazareth,  Pa. 


The  Telephone  Girl,  with  Alberta 
Vaughn. — These  are  going  over  good  with 
us,  and  they  are  what  I call  good,  as  they 
seem  to  please.  Two  reels. — C.  V.  Ander- 
■son,  (lak  theatre,  Oakdale,  Neb. 


Kinograms. — We  have  had  this  news  reel 
for  about  four  months  and  have  found  it 
satisfactory.  We  are  getting  good  service 
from  Educational  on  their  news  reels.  One 
reel. — C.  A.  Anglemire,  Y theatre,  Nazareth, 
Pa. 

As  a Man  Dreams. — A good  scenic.  The 
print  we  had  sure  received  some  awful 
rough  treatment  from  some  ham  operator. 
One  reel. — C.  A.  Anglemire,  Y theatre, 
Nazareth,  Pa. 

Back  Fire,  with  Sid  Smith. — A dandy  one- 
reeler. — Mr.  and  Mrs.  E.  L.  Fawks,  Photo 
Phone  theatre,  Graford,  Tex. 

Bright  Eights. — A Christie  comedy  with 
Bobby  Vernon. — This  is  the  first  I’ve  seen 
of  the  new  Bobby  Veinon  comedies  and  if 
the  rest  are  half  as  good.  1 shall  be  satis- 
fied. This  one  ■ is  beautifully  put  on  and 


Drenched,  with  Cliff  Bowes. — This  sure 
i.s  a wet  comedy.  They  must  have  received 
a lot  of  W'ater,  because  it  is  raining  all 
through  the  reel.  It  is  a fair  Cameo  one- 
reeler. — C.  A.  Anglemire,  Y theatre,  Naza- 
reth, Pa. 

Exit  Quietly,  a Christie  comedy. — A good 
comedy.  Our  first  Christie.  Print  fair. 
Two  reels. — W.  T.  Waugh.  Strand  theatre. 
Conrad,  la. — Small  town  patronage. 

Fool  Proof. — A fair  comedy.  Have  had 
better  from  Educational.  Print  fair.  Two 
reels. — W.  T.  Waugh,  Empress  theatre, 
Grundy  Center-,  Iowa. — Small  tow-n  patron- 
age. 

Green  as  Grass. — Good.  Lots  of  fun  in 
this  one.  Print  perfect.  Two  reels. — W. 
E.  Elkin.  Temple  theatre,  Aberdeen,  Miss. 
— Neighborhood  patronage. 

Her  Boy  Friend,  with  Larry  Sernorr. — • 


FIRST  NATIONAD 

The  Blacksmith,  w-ith  Buster  Keatorr. — 
This  is  the  best,  one  out  of  the  four  that 
I have  r-un  to  date.  Lots  of  good  ’-laffs.” 
A^•er-age  crowd.  Two  reels. — G.  F.  Rediske, 
Star-  theatre,  Ryegate,  Mont. — Small  town 
patrona.ge. 

My  Wife’s  Belations,  with  Buster  Keaton. 
— This  is  a dandy  two-reel  comedy.  One 
of  Keaton’s  best.  Print  A-1.  Two  reels. — 
P.  G.  Held,  Sterling  theatre,  Fairmont, 
Neb. 

FOX 

Slow  and  Sure,  with  A1  St.  John. — Fair 
comed\.  Not  as  good  as  some  of  A1  St. 
John  s comedies.  "Two  reels. — J.  W.  Andre- 
sen.  Rialto  theatre,  Cozad,  Neb. 
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announces 


of  8 Western  Pictures 

Starring  the  Great  BOB  CUSTER 

All  F.B.O.  salesmen  are  in  the  field  now  selling  this  brand  new  series 
directed  by  Reaves  Eason.  These  new  Westerns  will  be  a sensation. 

FILM  BOOKING  OFFICES 

723  Seventh  Avenue,  New  York  City  Exchanges  Everywhere 


The  first  of  Jesse 


J.  Goldburg’s  brand  new 
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EACH  PICTURE 
IS  SOMEONE’S 
NEXT  BOOKING 

You  fellows  who  read  these  re- 
ports and  gain  a lot  of  good  infor- 
mation from  them  and  never  send 
in  any  yourself,  do  you  think  you 
are  doing  right  by  your  brother  ex- 
hibitors? 

There  are  times  when  a report  on 
a picture  will  save  another  exhibitor 
a lot  of  grief,  and  other  times  will 
make  him  more  money.  All  you 
have  to  do  is  to  give  your  honest 
opinion  on  every  picture  that  you 
run.  Surely  that  isn’t  too  much 
work  for  any  one. 

Boys,  let’s  get  together  and  be 
100  per  cent  in  writing  up  every 
picture  that  we  run.  — ALEX 
STEEL,  Princess-Strand  theatres, 
Farmington,  111. 

— Reprinted  from  the  HERALD 
dated  March  15,  1924. 

Title 

Star 

Producer 

Report 


Exhibitor 
Theatre. . 
Clientele. 


City. 

State 


FATHE 

Before  the  Public,  with  Snub  Pollard. — 
Just  another  comedy.  Two  reels. — C.  E. 
Hopkins,  The  Hopkins  theatre,  Cotter,  Ark. 
— Small  town  patronage. 

The  Big  Show,  with  Our  Gang. — Not  as 
good  as  some  of  their  others,  but  at  that 
better  than  a lot  of  so-called  comedies. 
Print  perfect.  Two  reels. — W.  E.  Elkin, 
Temple  theatre,  Aberdeen,  Miss. — 'Neighbor- 
hood patronage. 

Captain  Kidder,  an  Aesop  Fable. — An- 
other good  one.  One  reel. — O.  E.  Hopkins, 
The  Hopkins  theatre,  Cotter,  Ark. — Small 
town  patronage. 

The  Cowboy  Sheik,  with  Will  Rogers. — 
.Seemed  to  please.  Most  of  my  patrons  like 
Rogers.  Two  reels. — Robert  L.  Anderson. 
Olympic  theatre,  Forks,  Wash. — Small  town 
patronage. 

Cradle  Bobbers,  with  Our  Gang. — Plenty 
of  fun  in  this  one.  These  are  good  com- 
edies, but  don’t  make  a steady  diet  of  them 
or  their  popularity  will  wane.  Advise  one 
every  three  weeks.  Two  reels. — Frank  E. 
Sabin,  Majestic  theatre.  Eureka,  Mont. — 
Small  town  patronage. 

Cupid,  Begistered  Guide. — Only  an  ordi- 
nary outdoor  picture.  Two  reels. — C.  E 
Hopkins.  The  Hopkins  theatre.  Cotter,  Ark. 
— Small  town  patronage. 

The  Danger  Lure,  a Sportlight. — This 
is  an  extra  good  Sportlight.  Quite  a little 
of  it  is  taken  up  with  lacrosse,  regarding 
which  we  read  a lot  but  see  little.  Also 
shows  the  good  “holds”  in  wrestling,  also 
a good  auto  race.  Another  good  section 
shows  a cuckoo  down  in  Miami  “rassling” 
a ’gator.  He  didn’t  know  how  near  Heaven 
he  was.  I’ve  plugged  ’gators  on  the  Bayano 
River  in  Panama  with  a 306  elephant  gun. 
and  when  they  get  hostile  they  break  off 
2-inch  trees  with  their  tails  as  though  they 
were  timothy  grass.  One  reel. — Wm.  E, 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. 
— Small  town  patronage. 

Dig  Up,  with  Snub  Pollard. — Just  another 
comedy.  Two  reels. — C.  E.  Hopkins,  The 
Hopkins  theatre.  Cotter,  Ark. — Small  town 
patronage. 

Dowu  to  the  Sea  in  Shoes,  a Mack  Sennett 
comedy. — A fairly  good  comedy  but  nothing 
to  go  wild  over.  I hope  the  rest  of  the 
Sennetts  are  better.  Two  reels. — Schagh- 
ticoke  Amusement  Ass’n,  Town  Hall  the- 
atre, Schaghticoke,  N.  Y. 

Giants  vs.  Yanks,  with  Our  Gang. — This 
is  one  of  the  best  Gang  comedies  played 
in  a long  time.  The  kids  nearly  tore  the 
house  down.  Small  crowd.  Two  reels. — 
G.  F.  Rediske,  Star  theatre,  Ryegate,  Mont. 
— Small  town  patronage. 

The  Great  Outdoors,  with  the  Spat  Family. 
— Just  about  the  craziest  thing  you  have 
ever  seen.  Book  this  one  and  kill  business. 
Print  good.  Two  reels. — W.  E.  Elkin, 
Temple  theatre,  Aberdeen,  Miss. — Neighbor- 
hood patronage. 

The  Great  Outdoors. — A good  comedy. 
They  seem  to  please  better  now  than  they 
did.  Print  good.  Two  reels.  — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center, 
la. — Small  town  patronage. 

A Hard  Boiled  Tenderfoot,  with  the  Spat 
Family. — Our  first  Spat  comedy,  and  if  the 
next  one  isn’t  better,  we  will  exercise  our 
cancellation  privilege.  No  one  laughed. 
Two  reels. — F.  L.  Johnson,  Johnsonian 
theatre,  Ripley,  N.  Y. — Small  town  patron- 
age. 

Herman,  the  Great  Mouse,  an  Aesop 
Fable. — Pleasing,  same  as  all  the  other 
Aesop’s  we  have  had.  One  reel. — C.  E.  Hop- 
kins, The  Hopkins  theatre.  Cotter,  Ark. — 
Small  town  patronage. 

Housecleaning,  an  Aesop  Fable.  — All 
Fables  are  good,  but  this  is  perhaps  a lit- 
tle better  than  the  average,  although  we 
have  had  the  vacuum  stunt  before.  One 
reel. — Wm.  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

One  Cylinder,  a Mack  Sennett  comedy. — A 
roaring  good  comedy  that  brought  the 
laughs  and  pleased  the  kids.  Just  what  we 
always  want.  Two  reels. — M.  J.  Babin, 
Fairyland  theatre.  White  Castle,  La. 

One  Jump  Ahead,  with  Leo  Maloney.— 
Ordinary  Western.  Two  reels. — C.  E.  Hop- 
kins, The  Hopkins  theatre.  Cotter,  Ark. — 
Small  town  patronage. 

A Quiet  Street,  with  Our  Gang. — These 
comedies  get  better  as  you  get  acquainted 


with  the  characters.  Two  reels'. — Robert  L. 
Anderson,  Olympic  theatre.  Forks,  Wash. — 
Small  town  patronage. 

Seein’  Things,  with  Our  Gang. — The  best 
of  the  Gangs  so  far.  Farina  is  good  and 
has  some  dream.  Print  good.  Two  reels. — 
W.  T.  Waugh,  Empress  theatre,  Grundy 
Center,  la. — Small  town  patronage. 

Skylarking,  a Mack  Sennett  comedy. — A 
good  slapstick  comedy  which  kept  them  all 
laughing.  Two  reels. — Wm.  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis.  — Smalt 
town  patronage. 

Smile,  Flease,  with  Harry  Langdon. — A 
good  comedy.  Our  first  Langdon  and  he 
pleased.  Print  good.  Two  reels. — W.  T. 
Waugh,  Strand  theatre,  Conrad,  la. — Small 
town  patronage. 

Where  Am  I?  with  Snub  Pollard. — Just 
fair.  Pollard  comedies  don’t  seem  to  have 
the  pep  they  should  have.  Two  reels. — 
W.  E.  Elkin,  Temple  theatre,  Aberdeen, 
Miss. — Neighborhood  patronage. 

Yukon  Jake,  with  Ben  Turpin. — Good 
comedy,  better- than  lots  of  Turpins.  Played 
with  “Dan  McGrew.”  Some  program.  These 
new  Sennetts  have  usually  been  good.  Two 
reels. — M.  Johnson,  Louis  theatre.  Top- 
penish.  Wash. — Small  town  patronage. 

FBODUCBBS’  DISTBIBUTING 

The  Life  of  Beiley,  with  Charles  Murray. 
— Fair  comedy.  Have  had  better  by  Mur- 
ray. Two  reels. — J.  W.  Andresen,  Rialto 
theatre,  Cozad,  Neb. 

UHTVBBSAL 

All’s  Swell  on  the  Ocean,  with  Jack  Demp- 
sey.— Round  Five  of  the  “Fight  and  Win” 
series.  These  pictures  seem  to  please,  but 
they  lack  the  drawing  power  of  the 
“Leather  Pushers.”  Two  reels. — John  W. 
Hawkins,  Capitol  theatre.  New  Bedford, 
Mass. — General  patronage. 

Case  Dismissed,  with  Bobby  Dunn. — This 
is  just  ordinary  and  will  pass  if  you  have 
something  with  it  that  is  good.  Film  in 
good  condition.  One  reel. — C.  V.  Anderson, 
Oak  theatre,  Oakdale,  Neb. 

STATE  BIGHTS 

Big  Business  (Reelcraft),  with  Eddie 
Boulden. — A real  good  comedy.  Good  print. 
Two  reels. — L.  Deyo,  Miers  theatre,  Scho- 
harie, N.  Y. — General  patronage. 

Don’t  Marry  (Reelcraft),  with  Billy 
Quirk. — A good  comedy.  Good  print.  Two 
reels. — L.  Deyo,  Miers  theatre,  Schoharie, 
N.  Y.^ — General  patronage. 

Felix  in  the  Swim  (Winkler). — A large 
part  of  the  crowd  likes  Felix  and  this  one 
was  not  disappointing.  One  reel. — C.  E. 
Hopkins,  The  Hopkins  theatre.  Cotter,  Ark. 
— Small  town  patronage. 

Felix  Bevolts  (Winkler). — Pleasing,  as 
usual,  especially  to  the  kids,  but  also  to 
practically  all.  One  reel. — C.  E.  Hopkins, 
The  Hopkins  theatre.  Cotter,  Ark. — Small 
town  patronage. 

Finched  (Reelcraft),  with  Tweedy. — 
Tweedy  is  always  good.  Print  in  good  con- 
dition. Two  reels. — L.  Deyo,  Miers  theatre, 
Schoharie,  N.  Y. — General  patronage. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  PayaUe 
in  Advance.  Minimum  Charge, 
$1.00 


EQUIPMENT  FOR  SALE 

FOR  SALE:  Two  Motor  Driven  Simplex  Mer- 
cury Arc  Rectifier,  Screen,  Stage  Scenery,  etc. 
Best  offer  gets  it.  A.  Saulsbury,  Ridgely,  Mary- 
land. 


FOR  SALE;  Transverter  double  35;  Rectifier 
with  tube;  24-inch  Exhaust  Fan;  Ticket  Selling 
Machine;  Scenery ; Wurlitzer  Style  “G”  Piano. 
Address  “Z,”  Exhibitors  Herald. 
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METHODIST  MEET 
LAUNCHES  FIGHT 
FOR  BLUE SUNDA Y 

8,000  At  Annual  Conclave  in 
Kansas  City 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  Oct.  38.— With 
8,000  Methodists  attending  an  annual  con- 
vention in  Convention  Hall,  Kansas  City 
this  week  is  the  storm  center  for  reform 
movements,  especially  a movement 
launched  against  Sunday  motion  picture 
shows.  In  an  address  Tuesday,  prior  to 
the  opening  of  the  convention.  Dr. 
Clarence  True  Wilson,  secretary  of  the 
board  of  temperance  and  prohibition, 
Washington,  D.  C.,  classified  the  Sunday 
motion  picture  show  as  a brother  to 
liquor  and  dance  halls,  asserting  that, 
since  liquor  had  been  done  away  with, 
the  others  should  be  buried  face  down. 

As  a Sunday  closing  law  is  the  last 
thing  to  ever  be  feared  by  Kansas  City, 
Mo.,  exhibitors,  the  attacks  launched  by 
the  Methodists  are  taken  in  a more  or 
less  humorous  mood  by  theatre  owners. 

* * * 

Through  co-operation  on  the  part  of 
daily  newspapers,  the  straw  vote  on  presi- 
dential candidates  at  Frank  L.  Newman’s 
theatre  in  Kansas  City  has  attracted  more 
than  passing  interest.  Each  day  the  re- 
sults of  the  previous  night  are  published. 
Thus  far  President  Coolidge  has  a sub- 
stantial lead. 

* * * 

Mayor  Beach  of  Kansas  City  notified 
the  lower  house  of  the  council  Monday 
night  that  he  had  vetoed  an  ordinance 
granting  permission  to  Paul  Felix  to 
build  a wooden  balcony  in  the  Highland 
Garden  theatre.  Eighteenth  and  Hiland. 
At  the  request  of  Alderman  Horace  John- 
ston the  ordinance  was  referred  to  the 
public  improvements  committee  for  ad- 
visement. 

4?  * * 

Exchange  officials  were  a busy  lot  in 
and  out  of  Kansas  City  last  week.  Truly 

B.  Wildman,  Enterprise  branch  manager, 
departed  on  his  customary  trip  into  the 
territory,  while  Roy  Morrison,  Vitagraph 
auditor  from  the  New  York  office,  visited 
the  Kansas  exchange.  E.  C.  Rhoden, 
First  National  branch  manager,  lost  no 
time  in  returning  to  the  territory,  while 

C.  W.  Allen,  assistant  Vitagraph  man- 
ager, made  a flying  trip  into  the  Kansas 
key  towns.  Witchita  and  Topeka,  Kas., 
were  visited  by  C.  C.  Vaughn,  Pathe 
branch  manager.  C.  F.  Senning  Educa- 
tional branch  manager  sought  prospects 
in  Southern  Missouri  and  Harry  Hol- 
lander, Universal  branch  manager,  talked 
business  with  the  Topeka  and  Wichita, 
Kas.,  exhibitors. 

* * * 

The  following  changes  in  the  personnels 
of  Kansas  City  exchanges  have  been 
made  in  the  last  week:  Thomas  Gavin, 
New  York,  has  become  exploitation  man- 
ager of  the  Paramount  branch;  Miss 


Helen  Wilmeth  has  succeeded  Miss 
Phyllis  Woodhill  as  head  of  the  contract 
department;  Miss  lone  McClure,  a mem- 
ber of  the  Goldwyn  staff  for  the  last 
seven  years,  was  forced  to  resign  be- 
cause of  failing  health. 

* * * 

Miss  H.  McCollough  has  been  ap- 
pointed to  succeed  “Duke”  Wellington  as 
secretary  of  the  Kansas  City  Film  Board. 
The  film  board  this  week  is  sharing  the 
Educational  office  while  the  board’s  office 
is  being  repaired. 

* * * 

Among  the  out-of-town  exhibitors  in 
the  Kansas  City  market  last  week  were: 
C.  R.  Mills,  Auditorium,  Smithville,  Mo.; 
John  Edlebrock,  Royal,  Eudora,  Kas.; 
M.  W.  Reincke,  Orpheum,  St.  Joseph, 
Mo.;  Charles  Bull,  Holland,  Wichita, 
Kas.;  S.  H.  Blair,  Majestic,  Belleville, 
Kas.;  Stanley  Chambers,  Miller,  Wichita, 
Kas.;  Harry  Griefe,  Electric,  Windsor, 
Mo.;  Mrs.  S.  M.  Kennedy,  Princess, 
Kirksville,  Mo.;  C.  E.  Story,  Peoples’, 

Pleasant  Hill,  Mo.;  J.  A.  Quincy,  Elite, 
Greenleaf,  Kas.;  W.  D.  Fite,  Iris,  El- 

Dorado,  Kas.;  S.  C.  Andrews,  Gem, 
Olathe,  Kas.;  N.  W.  Houston,  Liberty, 
Columbus,  Kas.;  Ben  Hill,  City  Hall, 
Belton,  Mo.;  Perry  Jones,  Royal,  Carroll- 
ton, Mo. 


MINISTERS  WILL 
CONDEMN  OR  LA  UD 
LOCAL  PROGRAMS 

Drafted  Resolution  Calls  Thea- 
tres “Universal  Club’’ 

(Special  to  Exhibitors  Herald) 

OMAHA,  NEB.,  Oct.  28.— Lutheran 
ministers  of  America  are  to  write  letters 
of  commendation  or  condemnation  to  ex- 
hibitors in  their  respective  localities,  ac- 
cording to  the  way  they  find  them  show- 
ing wholesome  or  immoral  pictures  in  the 
community,  if  a resolution  to  be  presented 
by  Omaha  pastors  to  the  national  govern- 
ing body  of  the  Lutheran  churches  is 
adopted. 

“If  moving  pictures  are  clean  and  edu- 
cational,” reads  the  report  which  is  to  be 
presented,  “then  it  is  the  duty  of  the 
Lutheran  pastors  to  write  letters  of  com- 
mendation to  managers  of  the  houses 
where  the  pictures  are  playing.  If  they 
are  immoral  and  unclean  it  is  likewise 
their  duty  to  write  letters  of  condemna- 
tion. 

“The  modern  motion  picture  has  be- 
come a tremendous  factor  for  weal  or  woe 
in  our  modern  social  complex. 

“As  the  saloon  was  once  called  the  poor 
man’s  club  so  may  the  movies  now  be 
called  the  universal  club  of  America.  We 
believe  the  majority  of  the  people  of 
America  like  clean,  wholesome,  educa- 
tional movies,  but  we  also  think  the  pub- 
lic is  a little  too  slothful  to  express  its 
opinion  and  desires.  Hence  immoral  men 
of  ability  are  able  to  foist  immoral  pic- 
tures on  the  youth  of  the  country. 

Twelve  hundred  pastors  are  expected 
to  attend  the  meeting. 


THEATRE  MUSIC 
SWELLS  PAPERS 
CHARITY  COFFER 

lee  annd  Milk  Fund  Benefits  by- 
Missouri  Coneerts 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  Oct.  28. — The  first 
two  of  the  series  of  four  Sunday  after- 
noon symphony  concerts  at  the  Missouri 
theatre.  Grand  boulevard  at  Lucas  avenue, 
by  Joseph  Littau  and  his  Missouri  thea- 
tre orchestra  have  netted  the  Post-Dis- 
patch's Free  Ice  and  Milk  Fund  more 
than  $700. 

Commenting  on  the  success  of  the  con- 
certs, Herschal  Stuart,  managing  direc- 
tor of  the  Missouri,  said  that  he  was  glad 
that  his  house  could  be  the  medium  of 
giving  the  music  loving  people  of  the 
city  excellent  entertainment  and  at  the 
same  time  aid  so  worthy  a charity  as  the 
Free  Ice  and  Milk  Fund  which  is  de- 
signed primarily  to  aid  the  babies  of  the 
poorer  classes  of  the  city. 

+ + 

Articles  of  incorporation  have  been 
issued  to  the  Easton  Amusement  Com- 
pany,  capital  stock  $3,000.  The  corpora- 
tion is  authorized  to  conduct,  maintain 
and  establish  places  of  amusement.  The 
incorporation  papers  show  the  following 
incorporators:  George  P.  Skouras,  Maurice 
Stahl,  M.  A.  Rose,  all  of  St.  Louis.  It 
is  said  that  the  new  corporation  has  a 
deal  on  looking  to  the  purchase  of  the 
Aubert  theatre,  Easton  avenue  at  Aubert 
avenue. 

* * * 

“Out  of  the  Shadows”  is  the  title  of 
a motion  picture  being  used  to  promote 
the  fund  raising  campaign  of  the  Com- 
munity Fund,  which  comprises  fifty  of 
the  lasting  charitable,  civic  and  religious 
organizations  of  the  city.  The  film  pur- 
ports to  show  the  work  of  the  various 
organizations. 

* 4: 

Simon  Van  Raelte,  65  years  old, 
prominent  St.  Louis  capitalist  who  is 
financially  interested  in  a number  of 
theatres  in  St.  Louis  and  East  St.  Louis, 
was  injured  seriously  recently  when  run 
down  by  a speeding  automobile.  The 
driver  of  the  machine  did  not  stop  but 
sped  away.  However,  the  police  later 
arrested  two  men  and  two  women  who 
admitted  being  in  the  car  that  struck  Van 
Reelte.  He  was  taken  to  the  Jewish 
hospital  where  it  was  found  he  had  sus- 
tained a fracture  of  the  right  leg  and 
severe  internal  injuries.  His  condition 
is  declared  critical. 

★ * * 

An  epidemic  of  scarlet  fever  in  Barry, 
111.,  has  caused  the  temporary  closing  of 
the  Star  theatre  there.  The  authorities 
are  taking  drastic  steps  to  stamp  out  the 
disease. 

* * * 

The  Opera  House,  Edinburg,  111.,  has 
been  purchased  by  Edward  M.  Duffey. 

* + * 

Livingston  Lansing,  new  resident  man- 
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ager  of  Marcus  Loew’s  State  theatre, 
Eiplitli  ,street  and  Washington  avenue, 
is  a striking  example  of  the  success  of 
persistency,  diligence  and  hard  w'ork. 
Lansing  entered  the  motion  picture  busi- 
ness several  years  ago  as  a sort  of  general 
utility  man  under  William  Goldman,  then 
managing  director  of  the  Missouri  thea- 
tre, Grand  boulevard  at  Lucas  avenue. 
Within  six  months  he  was  made  an  assis- 
tant manager  and  then  house  manager, 
holding  the  latter  position  for  three  and 
a half  years.  Although  but  r29  years  of 
age,  Lansing  has  aided  in  the  manage- 
ment of  such  theatres  as  the  Metropolitan, 
the  German  theatre,  Los  Angeles,  and 
the  Mill  theatre,  Dallas,  Tex.  He  was 
also  assistant  to  William  Goldman  at  the 
Kings  theatre  in  St.  Louis,  being  house 
manager. 

* * 

C.  D.  Hill,  manager  of  the  local  Pro- 
ducers’ Distributing  Corporation  branch 
was  stricken  with  ptomaine  poisoning 
while  making  a tour  of  Southern  Illinois 
key  cities,  and  was  forced  to  seek  the 
assistance  of  a doctor  in  Cairo,  111.  He 
ate  some  salad  in  Harrisburg,  111.,  which 
he  blames  for  his  trouble.  Barney 
Rosenthal  of  Columbus  Pictures  Cor- 
poration who  took  dinner  at  the  same 
hotel  and  partook  of  some  of  the  salad 
also  complained  of  feeling  ill,  but  was 
not  so  severely  stricken  as  was  Hill. 


Plan  Building  to  House 
Albany  Film  Exchanges 

(Special  to  Exhibitors  Hemld) 

ALBANY,  N.  Y.,  Oct.  28.— A tbor- 
oughly  fireproof  building  intended  to 
shelter  all  film  exchanges  in  the  city,  now 
numbering  a dozen  or  more,  may  soon 
become  a reality  in  Albany.  Edgar  B. 
Haines  and  Arthur  Abeles,  of  New  York- 
city,  engaged  in  the  real  estate  business, 
paid  a visit  here  last  week  and  went  over 
the  situation  wdth  several  of  the  ex- 
changes. It  is  also  understood  that  twf) 
or  three  possible  sites  for  such  a huild- 
ing  were  inspected. 

At  the  present  time,  the  exchanges  arc 
mainly  along  Orange  sti«eet  and  Broad- 
w’ay,  although  two  are  some  distance 
away.  It  is  proposed  to  install  two  or 
three  projection  rooms  in  the  building, 
if  it  is  built,  these  to  be  used  by  tbc 
various  exchanges. 


Famous  Canada  Houses 
Honor  Head  of  Circuit 

(Special  to  Exhibitors  Herald) 

TORONTO,  ONT.,  Oct.  28.— The 
month  of  October  has  been  observed  as 
“Nathanson  Month”  by  the  managers  of 
the  70  odd  theatres  operated  in  Canada 
by  Famous  Players  Canadian  Corpora- 
tion, Limited,  Toronto,  in  honor  of  its 
managing  director,  N.  L.  Nathanson,  who 
has  been  tbe  active  head  of  the  corpora- 
tion for  the  past  four  years. 

At  the  convention  of  executives  and 
managers  of  the  Famous  Players  chain 
in  the  Dominion  at  Toronto  some  weeks 
ago,  the  decision  was  reached  to  make 
a special  business  drive  during  October 
and  a feature  of  the  campaign  will  be  the 
awarding  of  .$1,800  in  cash  prizes  to  the 
theatre  managers  making  the  best  show- 
ing during  the  four  weeks  on  a quota 
basis. 


Signs  Scenario  Writer 

NEW  YORK — Beatrice  Van,  scenarist  of  the 
“Fighting  Blood”  series  has  again  been  signed^  by 
F,  B.  O.  to  complete  the  stories  for  “The 
Go-Getters.” 


JL.  FRIEDMAN,  of  Celelirated  Play- 
ers Film  Corp.,  spent  several  days  in 
* New  York,  looking  for  new  subjects. 

R.  C.  Sep:ky,  district  manager.  First  Na- 
tional, left  on  Sunday  for  a District  Man- 
agers' convention  in  New  York. 

* * 

H.  J.  Fitzgerald,  manager  of  First  Na- 
tional at  Milwaukee,  was  a Chicago  visitor 
last  Wednesday. 

* * * 

Work  is  progressing  rapidly  on  Spencer 
and  Miller’s  Park  theatre,  Evanston.  W.  G. 
Studevant,  formerly  of  the  Hoyburn  theatre, 
Evanston,  will  manage  the  house. 

* * >i: 

J.  Frank  Young  is  handling  short  sub- 
jects at  Celebrated  Players  exchange. 

* * 

.\.  L.  Hatnline  of  the  Grand  and  Lincoln 
theatres,  Macomh,  111.,  was  in  Chicago  last 
week,  registered  at  the  Morrison  Hotel. 

^ 

The  Exhibitors  of  Danville,  111.,  have  per- 
fected a local  organization  and  are  planning 
to  combat  the  demands  of  the  union  musi- 
cians for  an  increase  in  pay. 

* * * 

John  Koletis,  of  Rock  Island,  111.,  and 
Oscar  E.  Komdat,  of  East  Moline,  have 
purchased  the  Family  theatre.  Rock  Island, 
from  Mrs.  May  Osborne,  Monmouth,  111. 
They  took  possession  Oct.  2.5  and  will  use 
an  orchestra  for  special  pictures. 

* * 

Mike  and  Walter  Gerih,  who  conduct 
two  theatres  at  Westville,  111.,  arc  spend- 
ing the  week  fishing  in  Indiana. 

* * * 

Joseph  Hopp,  managing  director  of  the 
Illinois  M.  P.  T.  O.,  announces  the  following 
new  members ; C.  B.  Sawyer,  Kankakee ; 
Wm.  W.  Heasman,  Danville:  1.  C.  David- 
son, Danville:  Earl  Villars,  Danville:  F.  A. 
McGee.  Georeetown : Mrs.  E.  E.  Gibson, 
Monticello : G.  Constan,  Decatur : C.  E. 
Corrington,  Clinton,  and  Ed.  L.  Scheibel, 
Streator,  111. 

* * * 

William  E.  Pearce,  former  manager  of 
tlie  Capitol  and  Kenwood  theatres,  is  now 
managing  director  of  the  Empress  theatre, 
fkird  and  Halsted  sts.,  which  is  running 
high-class  vaudeville  and  first-run  pictures. 

H:  * 

Charles  Carpentier.  who  formerly  oper- 
ated the  Strand,  East  Moline,  111.,  has  pur- 
chased Oscar  E.  Komdat’s  holdings  in  the 
iMajestic  and  Lyric  theatres,  and  now  con- 
trols three  houses. 

* « * 

When  “Abraham  Lincoln”  played  Spring- 
field,  111.,  the  local  papers  gave  it  first  page 
Dublicitv,  the  first  time  in  the  history  of 
journalism  in  that  city,  that  any  picture  was 
thus  favored. 

« -.1=  =i! 

I.  O.  Brooks,  special  refiresentative  for 
h'ox,  who  has  been  working  the  Chicago 
territory,  returned  to  Detroit  last  week. 

4 ^ 

Word  has  been  received  at  the  local  First 
National  office  that  “Sundown”  which  played 
Salina.  Kans.,  last  week  went  over  bigger 
than  “The  Sea  Hawk”.  And  speaking  of 
the  “Hawk”,  at  the  Columbia  theatre, 
Peoria,  111.,  this  picture  grossed  more  than 
any  picture  that  played  that  house  in  ten 
years,  according  to  country  sales  manager 
“Bill”  Brumberg. 

* * * 

Sin  Meyer,  general  sales  manager,  and 


George  Landis,  special  representative  for 
Fox,  who  have  been  here  for  two  weeks, 
left  last  week.  Mr.  Landis  going  to  Wash- 
ington, D.  C.,  and  Mr.  Meyer  to  New  York. 

* * * 

Harry  Lorch,  manager  of  Producers  Dis- 
tributihg  Corp.,  together  with  salesmen 
Tommy  Greenwood  and  Clarence  Phillips 
have  returned  from  a trip  through  Wis- 
consin territory. 

-I:  ;K 

E.  A.  Flader,  general  manager  of  Uni- 
versal theatres,  was  a caller  at  the  Randolph 
theatre,  last  week. 

* * * 

Jean  Belasco  has  worked  up  considerable 
interest  in  his  straw  vote  for  President  at 
the  Randolph.  With  co-operation  of  the 
Tribune  and  a tie-up  with  the  Andy  Gump 
cartoons,  Jean  is  getting  a lot  of  publicity. 
Andy  is  running  neck  and  neck  with 
Coolidge. 

* * * 

Jim  Harris,  manager  of  Associated  Ex- 
hibitors, doesn’t  believe  in  letting  exhibitors 
get  away  with  murder.  A recent  case  of 
bicycling  was  brought  to  his  attention  and 
Mr.  Harris  had  a couple  of  snap  shots  made 
of  the  offending  house  to  present  to  the 
Film  Board  and  won  his  case. 

'4  4' 

L-ots  of  new  pictures  in  town  this  week. 
“Hot  Water”  at  the  Orpheum  has  started 
on  a long  run:  “Dante’s  Inferno”  has  made 
Monroe  street  shine  in  a blaze  of  red  lights, 
where  Abe  Cohen  is  playing  the  Fox  picture 
at  the  Monroe.  “The  Iron  Horse”  starts 
galloping  at  Woods  on  Sunday. 

* * * 

Last  week  we  stated  L.  W.  Alexander 
was  appointed  manager  of  Universal  by 
Ned  Martin,  new  sales  director.  This  was 
in  error,  as  Carl  Laemmle  appointed  Mr. 
Alexander. 

* * ❖ 

W,  L.  Bedell,  formerly  of  the  Chicago 
office  of  Universal  is  now  assistant  of  Henry 
Stickelmaier,  general  manager  of  the  The- 
atre Operating  Co.,  Peoria,  111.  Mr.  Bedell 
went  to  Peoria  to  help  put  over  “The 
Hunchback”,  got  two  stories  in  the  local 
papers  about  Patsy  Ruth  Miller,  feminine 
lead  in  the  picture,  and  so  pleased  were  the 
Madison  theatre  folks  they  hired  him  on  the 
spot. 

* :|t 

Al  Sobler,  who  for  the  past  three  years 
has  held  the  position  of  exploitation  man- 
ager for  First  National  in  Chicago,  resigned 
and  joined  the  Mid-West  Circuit  last  week. 
He  will  have  charge  of  exploitation  for  the 
fifty  odd  theatres  in  the  circuit. 


Salesman  Must  Whisper 

ALBANY.  N.  Y. — It’s  tough  when  a film  sales- 
man is  unable  to  sneak  above  a whisper.  John 
Thurlow,  salesman  for  Paramount  here  had  his 
tonsils  removed  and  was  unfortunate  enough  to 
have  an  infection  later  on  develop  so  that  it  was 
necessary  for  him  to  speak  in  a whisper  and  to 
remain  on  a soup  diet  for  three  or  four  days. 


Charge  $10  for  Ball  Tickets 

AIvBANY,  N.  Y. — Aft'^r  a consid#»rable  discus- 
sion. members'  of  the  Albany  Film  Board  of 
Trade,  have  decided  to  charge  ten  dollars  a couple 
for  the  Armistice  Ball  to  be  held  at  the  Hotel 
Ten  Evek  in  this  city  on  the  night  of  November 
10.  The  affair  will  be  formal. 


Pathe  Branch  Moves 

ST.  LOUTS,  MO. — The  St.  Louis  branch  of 
Pathe  has  moved  from  its  present  quarters  to 
new  offices  at  3320  Olive  street  due  to  the  need 
for  more  floor  space. 
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Look  to  this  Lamp 
for  Better  Projection 

^ I "'HE  900- watt  National  Mazda  Motion  Picture 
^ lamp  and  its  worth  are  becoming  better 
known  every  day! 

Time  after  time  motion  picture  theatre  owners 
tell  us  how  these  lamps  have  saved  from  50% 
to  75%  in  cost  of  current— and  how  they  have 
improved  projection,  as  well. 

One  theatre  (seating  1300)  with  a throw  of  122 
feet,  changed  its  projection  to  National  Mazda 
Motion  Picture  lamps  and  found  the  front  seats 
no  longer  hard  to  fill.  The  improved  projection 
took  away  all  eye  fatigue.  Another  house,  with 
a 125  foot  throw  tells  of  repeated  favorable 
comments  from  patrons  and  visiting  show  men  in 
regard  to  its  splendid  projection. 


Theatre  owners  who  have  changed  to  National  MAZDA 
Motion  Picture  lamps  are  enthusiastic  over  the 
results  they  have  secured.  It  will  pay  you  to 
get  full  information  about  these  lamps.  See 
any  of  our  supply  dealers  or  write  direct  to 

— National  Lamp 
Works  of  General 
Electric  Co.,  Nela 
Park,  Cleveland, 
Ohio. 


NATIONAL 


MAZDA  LAMPS 

A GENERAL  ELECTHC  PRODUCT 
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ROCKBESTOS 

-the  asbestos  covered  wire 


SUotion  ^Picture  Cable  is  the 
jPifeX^ine  of the  fProjector 


One  of  the  Projection 
Rooms  of  the  Famous 
Play  ers-Laskey  Studios 
Rockbestos  is  used  on 
all  projectors. 


^HE  insulation  on  this  cable  must  be  right  in  every  particular.  It  must  be  flexible  and  flame 
proof.  Rockbestos  is  more  flexible  than  any  other  cable  of  this  type;  and  as  for  heat  and 
flame — it  is  indestructible^ — the  everlasting  wire,  and  never  deteriorates. 

Use  Rockbestos  wire  in  all  projectors,  arcs,  fixtures  using  high  wattage  nitrogen  lamps — in 
fact  any  place  where  asbestos  wire  is  necessary.  We  have  a wire  for  every  purpose. 

Why  not  use  the  best.^  Rockbestos. 

Samples  and  prices  on  request. 
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H'W  Theater  Seating  Selectivity 

XJEYWOOD 'WAKEFIELD  theater  seating  service  permits  the 
■*“  voidest  possible  range  in  selection.  It  is  based  upon  standardization 
of  parts  rather  than  chair  models.  This  unlimited  selectivity  enabled 
the  magnificent  new  Princess  Theater  in  far  off  Honolulu  to  combine 
H'W  standard  parts  into  chairs  exactly  suited  to  its  special  seating 
needs.  It  allows  you,  too,  to  dictate  the  details  of  your  individual 
theater  chairs  and  still  maintain  the  beauty,  stability  and  comfort 
which  distinguishes  all  H ' W theater  seating  equipment. 

An  H 'W  theater  seating  expert  fortified  with  our  98  years  of  seat-build- 
ing experience  is  at  your  service  without  charge  or  obligation  to  you. 

HEYWOOD-WAKEFIELD  CO.  WAREHOUSES 

BALTIMORE,  MD.  CHICAGO,  ILL.  NEW  YORK.  N.  Y 

113  West  Conway  St.  2653  Arthington  St.  516  W.  34th  St. 

BOSTON  45,  MASS.  KANSAS  CITY,  MO.  PHILADELPHIA,  PA 

Winter  HiU  1310  W.  Eighth  St.  244  So.  5th  St. 

BUFFALO,  N.  Y.  LOS  ANGELES,  CALIF  PORTLAND,  ORE. 

Wells  and  Carroll  Sts.  215  East  6th  St.  148  No.  Tenth  St. 

SAN  FRANCISCO,  CALIF.  ST.  LOUIS,  MO. 

737  Howard  St.  Sixth  and  O'Fallon  Sts. 
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A monthly  supplement  of  Exhibitors  Herald,  published  for  the  information  and  guidance 
of  exhibitors  in  matters  of  theatre  construction,  operation  and  equipment  and  to  promote 
the  ideal  of  greater  and  finer  theatres. 

Edited  by  H.  E.  Holquist 


A Theatre  of  500  Seats  or  Less — 
How  Not  to  Build  It 

With  a Suggested  Program  of  Procedure  for  the  Small  Town 
Exhibitor  as  Recommended  by  Theatre  Experts 
to  Assure  Satisfaction  and  Investment  Safety 

By  H.  E.  HOLQUIST 

Editor,  “Better  Theatres”  Section,  Exhibitors  Herald 


HOW  not  to  build  the  small  town 
theatre  is  a matter  obviously 
in  order  for  consideration  since  its 
solution  automatically  calls  for  an 
explanation  of  how  the  job  should 
be  done  if  any  light  is  to  be  thrown 
upon  the  subject. 

By  small  town  theatre — or  rather 
small  theatre — we  refer  to  the  house 
seating  500  or  less.  This  depart- 
ment has  on  a number  of  occasions 
devoted  its  columns  to  description 
of  “million  dollar  motion  picture 
palaces”  describing  in  glowing,  and 
perhaps  in  technical  terms  their 
splendor  of  decoration  and  equip- 
ment. All  of  which  has  meant  little, 
if  anything,  to  the  small  town  the- 
atre man  who  has  been  concerned 
chiefly  with  obtaining  a profitable 
playhouse  combining  comfort  and 
other  practical  and  essential  ap- 
pointments— but  not  at  a cost  of  a 
million  dollars  or  anywhere  near 
that  amount. 

From  time  to  time  this  depart- 
ment receives  requests  for  plans  for 
a small  theatre — requests  which, 
even  were  we  in  a position  to  fulfill, 
we  could  not  possibly  comply  with- 
out because  of  the  absence  of  vital 
information  without  which  plans 
could  not  be  drawn.  This  apparent 
belief  that  a theatre,  because  it  is  to 
seat  only  500  persons  or  less,  is  sim- 
plicity personified  as  far  as  design 
in  relation  to  the  site  is  concerned 
appears  to  be  the  first  misconcep- 
tion of  procedure  in  procuring  a 
practical  small  town  theatre. 

* * * 

A good  example  of  this  is  a recent 
inquiry  requesting  suggestions  for 
a theatre  on  a lot  having  a frontage 


of  30  feet  on  a principal  street  and 
running  back  to  a depth  of  106  feet. 
In  order  to  form  any  conclusion 
whatever  as  to  the  type  of  theatre 
possible  to  erect  on  this  property  it 
was  necessary  to  know  the  definite 
exposures  of  the  lot  with  reference 
to  streets  and  alleys  ; whether  it  was 
located  on  a corner  or  flanked  by  an 
alley  or  public  highway.  With  this 
information  there  would  yet  be  the 
restrictions  of  the  state  building 
code  on  theatre  exposures  to  con- 
sider. 

The  features  surrounding  this  re- 
quest are  not  unusual  and  indicate 
what  appears  to  be  a general  belief 
— namely  that  the  small  theatre  job 
requires  little  if  any  thought  as  a 
theatre  project  and  that  any  sort  of 
hazy  suggestion  or  outline  of  a 
building  is  all  that  is  necessary  once 
a piece  of  ground  has  been  acquired 
on  which  to  build.  That  its  con- 
struction is  a matter  entirely  within 
the  capabilities  of  the  local  carpen- 
ter or  contractor  appears  to  be  the 
opinion  of  the  prospective  builder. 

Probably  this  is  a reasonable  con- 
clusion, as  one  theatre  architect 
points  out  in  commenting  on  the 
situation.  The  local  contractor,  with 
plaster  on  his  shirt,  hammer  in  hand 
and  a “cud”  in  his  face  is  rather  a 
conclusive  picture  of  supreme  build- 
ing capabilities  and  it  is  difficult  for 
the  exhibitor  to  see  why  a theatre 
job  should  be  beyond  his  knowledge 
when  other  buildings  bespeak  his 
skill  and  ingenuity.  Yet  authorities 
consulted  on  this  question  of  the 
best  procedure  in  obtaining  a satis- 
factory small  town  theatre  agreed 
that  this  apparently  popular  concep- 


tion frequently  leads  to  the  first 
misstep  in  the  direction  of  acquiring 
the  desired  results.  Except  under 
conditions  as  will  be  stated  later  the 
local  contractor  is  not  capable  of 
producing  a successful  theatre,  they 
state. 

The  first  step  for  the  exhibitor  to 
take  who  would  build  a theatre  with 
some  assurance  of  investment  safety 
is  to  get  in  touch  with  a theatre 
architect — not  any  architect — with  a 
view  of  obtaining  plans  for  his 
specific  purpose  from  a competent 
source  and  adapted  to  the  particular 
site  on  which  the  theatre  is  to  be 
erected.  It  must  be  remembered 
that  the  theatre  is  a special  build- 
ing, involving  special  and  individual 
considerations,  even  though  it  be 
only  a 500  seat  house  or  less.  Count- 
less details,  involving  the  comfort 
of  patrons  and  presentation  of  a 
good  show  are  as  important  requi- 
sites of  the  500  seat  house  as  of  the 
“million  dollar  motion  picture  palace” 
for  without  these  details  accurately 
provided  the  theatre  represents  an 
unsafe  investment  to  the  owner,  and 
its  ultimate  success  for  entertain- 
ment purposes  is  at  best  a gamble. 

Theatres,  in  virtually  every  in- 
stance must  be  designed  with  specific 
consideration  of  the  sites  upon 
which  they  are  to  be  erected.  It  is 
practical  to  buy  standard  plans  for 
a residence,  as  the  house  is  always 
on  a lot  much  larger  in  each  direc- 
tion than  itself,  and  it  is  not  in- 
fluenced directly  by  external  condi- 
tions. With  a theatre,  however,  it 
is  different  and  while  it  might  be 
possible  to  have  a standard  plan  for 
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the  ideal  lot,  the  chances  of  finding 
conditions  where  it  could  be  used 
are  so  rare  that  it  is  extremely 
doubtful  if  it  would  pay  to  make  up 
standard  plans. 

The  local  contractor  has  his  place, 
and  an  important  one,  in  the  scheme 
of  building  a successful  small  the- 
atre, but  the  contractor  does  not 
enter  into  the  plan  of  procedure 
until  the  services  of  a theatre  archi- 
tect have  been  engaged  and  com- 
plete plans  drawn  by  him  which 
embody  correct  specifications  for 
every  detail  of  the  theatre.  Once 
this  has  been  done  the  theatre  owner 
has  taken  the  first  step  in  the  direc- 
tion of  obtaining  a theatre  which 
will  meet  present  day  demands  of 
his  patrons  as  well  as  building  regu- 
lations in  his  locality. 

* 

The  reasons  for  securing  the  serv- 
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ices  of  a competent  theatre  architect 
are  many.  The  theatre,  as  a build- 
ing, is  of  no  value  except  for  the 
value  of  the  land  it  occupies  and 
the  salvage  of  the  materials  in  the 
building.  Its  value  lies  in  the  fact 
that  it  is  an  instrument  or  physical 
means  of  providing  entertainment 
to  the  public.  The  value  of  the 
theatre  from  a monetary  viewpoint 
depends  on  the  extent  that  the  pub- 
lic is  provided  with  comfortage  en- 
tertainment. An  expert  jeweler 
could  make  an  instrument  out  of 
brass  that  may  appear  to  be  a first 
class  cornet,  but  it  may  have  none 
of  the  musical  properties  required 
in  a cornet  and  therefore  may  be 
valueless  as  a musical  instrument. 
A person  not  skilled  in  designing- 
theatres  may  build  a building  that 
to  the  casual  observer  seems  ex- 
cellent as  a theatre  but  it  may  lack 
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many  fundamental  requirements  of 
a theatre  and  therefore  prove  a 
failure.  The  best  investment  in  a 
building  is  the  money  spent  in 
architectural  service  for  it  amounts 
to  a small  percentage  of  the  total 
cost  of  the  building  and  is  insurance 
for  the  complete  investment. 

In  fact  the  cost  of  architectural 
service  often  is  a small  monetary 
consideration  since  under  his  direc- 
tion many  dollars  are  saved  through 
efficient  methods  of  getting  com- 
petitive bids  and  in  the  purchase  of 
many  materials.  The  services  which 
the  architect  may  be  called  upon  to 
render  in  addition  to  the  preparation 
of  working  drawings  from  which 
the  theatre  can  be  correctly  built  is 
an  interesting  subject  in  itself  which 
will  be  taken  up  in  a future  article. 
* * * 

The  average  theatre  architect, 
even  though  the  type  of  theatres 
he  may  be  designing  cost  far  in 
excess  of  the  project  planned  by  the 
small  builder,  is  always  ready  to 
undertake  the  smaller  project.  The 
fact  that  he  has  a large  organization 
and  one  which  understands  theatre 
requirements  enables  him  to  handle 
the  small  theatre  with  dispatch  and 
accuracy  and  the  builder  receives 
the  benefit  of  the  knowledge  which 
he  has  applied  to  the  larger  and  suc- 
cessful theatres. 


Work  Is  Started  on 
$75,000  Theatre  for 
Harmon  at  Kingsport 

Manager  W.  H.  Harmon  of  the  Nu- 
Strand  Corporation,  Kingsport,  Tennes- 
see, announces  that  work  has  begun  on 
the  new  theatre  for  Kingsport,  the  open- 
ing date  for  which  has  been  announced 
as  January  15.  The  new  theatre  will  be, 
when  completed,  the  largest  in  the  city. 
Although  motion  pictures  will  be  featured 
regularly,  the  new  theatre  is  equipped  to 
handle  road  productions,  vaudeville,  etc. 

A distinguishing  feature  of  the  new 
house  will  be  the  row  of  box  seats  run- 
ning the  full  length  of  the  main  floor 
along  both  sides.  The  side  boxes,  as 
well  as  the  parquet  will  be  equipped  with 
Heywood-Wakefield  theatre  chairs.  In 
addition  to  the  main  floor  box  seats,  the 
balcony  will  also  be  provided  with  loge 
boxes,  bringing  the  proportion  of  this 
type  of  seat  up  to  a point  much  higher 
than  is  reached  even  in  metropolitan  show 
houses.  The  total  seating  capacity  will 
be  800, 

Kingsport  is  situated  about  24  miles 
north-west  of  Johnson  City,  and  is  a man- 
ufacturing, mining  and  agricultural  center. 
With  the  opening  of  the  new  theatre. 
Manager  Harmon  expects  to  book  only 
pictures  of  the  latest  release  and  highest 
quality  compatible  with  the  box  office. 
In  order  that  the  opening  need  not  be 
delayed  unnecessarily,  Heywood-Wake- 
field engineers  will  probably  be  required 
to  make  a rush  installation.  The  new 
theatre  was  planned  at  a cost  of  $75,000. 
Heywood-Wakefield  seating  experts  col- 
laborated with  the  owners  in  drawing  up 
plans  of  the  interior  and  seating  arrange- 
ment. 
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Theatre  Ventilation  and  Its 
Relation  to  Public  Health 

By  HERMAN  N.  BUNDESEN,  M.  D. 

Commissioner  of  Health,  City  of  Chicago 


Theatre  ventilation  is  one  of  the 
vital  problems  in  the  control  of  the 
public  health  of  a community.  It  is  in 
the  theatres  and  congested  places  of  sim- 
ilar character  where  overcrowding  takes 
place,  and  unless  a proper  scheme  of  ven- 
tilation is  effected,  there  is  danger  of  what 
is  commonly  called  spray  infection  and 
overheating.  As  these  two  conditions  are 
the  primary  menace  to  good  health  when 
viewed  with  respect  to  ventilation,  it  is 
well  for  us  to  study  the  details  of  the 
problem  involved. 

The  duty  of  the  health  officer  of  a com- 
munity or  municipality  is  to  promote 
health  and  to  prevent  the  spread  of  con- 
tagious diseases.  He  should  have  a knowl- 
edge of  the  most  modern  and  practical 
methods  in  his  field  of  activity.  At  all 
times  he  should  have  accurate  data  re- 
specting the  general  sanitary  conditions 
of  the  area  within  his  jurisdiction  and  he 
should  act  promptly  to  control  a condi- 
tion which  is  a menace  to  health. 

In  theatres,  as  previously  stated,  the 
problem  is  one  of  overcrowding  and  over- 
heating. The  nature  of  the  show  business 
makes  it  impractical  to  separate  the  indi- 
viduals in  an  auditorium  thereby  obtain- 
ing air  space  between  each.  The  only 
effective  and  practical  procedure  is  to  re- 
quire that  fresh  air  be  forced  into  the 
occupied  space  sufficient  to  carry  off  the 
vitiated  air  before  it  comes  in  contact  with 
a number  of  persons. 

* * =|c 

Twenty-five  cubic  feet  of  air  per 
minute  per  person,  well  distributed,  is 
sufficient,  as  indicated  by  experience.  The 
proper  temperature  of  air  forced  into  the 
auditorium  is  more  difficult  to  control.  It 
requires  heating  facilities  that  are  ample. 
The  heat  supply  shall  be  controlled  by 
means  of  well  designed  and  installed  auto- 
inatic  and  manual  devices  and  ample  facili- 
ties for  by-passing  air  shall  be  included 
so  as  to  allow  the  air  to  pass  around 
the  heaters  in  mild  weather. 

Continuous  operation  of  the  mechanical 
ventilation  equipment  is  also  the  health 
officer’s  concern.  Frequent  inspections  of 
theatres  during  occupancy,  and  a vigorous 
campaign  against  those  who  violate  the 
requirements  of  good  practice  are  neces- 
sary to  assure  protection  of  the  public 
health. 

The  responsibility  of  the  theatre  owners 
results  from  the  recognized  right  of  the 
public  to  except  that  no  reasonable  pro- 
tection has  been  overlooked,  and  no  prac- 
tical means  left  undone  to  assure  comfort 
and  good  health. 

The  theatre  owner  must  build  his  struc- 
ture along  modern  lines  so  as  to  provide 
himself  with  ample  means  to  produce 
satisfactory  air  conditions  and  to  main- 
tain and  operate  such  a system  continu- 
ously during  occupancy.  It  is  apparent 
that  owing  to  the  joint  responsibility  out- 
lined above,  the  forces  of  each  shall  be 
joined  in  an  effort  to  set  reasonable  stand- 
ards of  ventilation  to  obtain  the  passage 
of  laws  based  on  these  standards  and  to 
enforce  strict  compliance  with  the  provi- 
sions of  such  a law. 

* * * 

Several  cities  in  the  country  passed 
ordinances  effectively  regulating  air  con- 
ditions in  an  auditorium.  Section  2153  of 
the  Chicaero  Municipal  Code  for  1922  does 
this  for  Chicago.  In  substance,  this  sec- 
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tion  requires  theatre  owners  to  equip  the 
auditorium  of  their  buildings  with  ade- 
quate systems  for  supplying  and  exhaust- 
ing air  at  the  rate  of  1500  cubic  feet  per 
hour  per  person.  The  system  must  insure 
good  distribution  so  that  nowhere  within 
the  breathing  zone  will  the  carbon  dioxide 
exceed  ten  parts  in  10,000  of  air.  The 
temperature  must  not  rise  above  70° 
Fahrenheit,  and  the  relative  humidity  shall 
remain  between  40  and  85  per  cent.  Fix- 
ing a standard  as  exacting  as  Section  2153 
always  brings  protests  from  certain  few 
persons  concerned,  and  if  public  sentiment 
is  not  sufficiently  aroused  to  the  need  for 
such  standards,  the  passage  of  a law  based 
on  the  same  invariably  fails  to  pass. 

* * + 

It  is  interesting  to  know  the  experience 
of  the  Health  Department  of  the  City  of 
Chicago.  In  1911,  the  requirements  of 
Section  2153  became  a law,  not,  however, 
without  protests  from  certain  theatre 
owners  who  stated  that  the  Department 
would  crowd  them  out  of  business,  and 
the  cost  of  operation  of  such  systems  as 
we  require  would  be  prohibitive  and  would 
force  them  to  close  their  doors.  In  fair- 
ness to  these  owners,  the  figures  which 
they  presented  to  bear  out  their  position 
seemed  to  be  conclusive.  They  did  not, 
however,  anticipate  the  public  demand. 

In  1912,  a preliminary  survey  was  made 
with  a view  to  the  enforcement  of  the 
newly  passed  ordinance.  It  was  found 
that  many  of  the  amusement  places  were 
located  in  stores,  abandoned  warehouses, 
livery  stables,  etc.,  no  attention  being 
given  to  the  air  supply  or  sanitary  con- 
veniences. Less  than  3 per  cent  of  the 
moving  picture  theatre  owners  complied 
with  the  ventilation  requirements  then  in 
force. 

* * * 

In  1913,  a vigorous  campaign  was 
started  to  obtain  compliance  with  require- 
ments. Within  two  years’  time,  at  least 
90  per  cent  of  the  600  theatres  either  com- 


plied or  quit  operating.  Today  there  are 
404  theatres  in  Chicago,  many  equipped 
with  ventilation  systems  much  in  excess 
of  ordinance  requirements.  The  newer 
theatres  are  now  being  built  with  air  ap- 
paratuses installed  that  will  supply  25 
cubic  feet  of  air  per  minute  per  person 
properly  tempered  and  distributed,  also  a 
refrigerating  plant  which  will  cool  the  air 
in  the  hot  summer  months. 

It  is  not  infrequent  that  an  owner 
equips  his  auditorium  with  a system  to 
supply  air  at  the  rate  of  3’  to  35  cubic 
feet  per  person  per  minute.  When  asked 
why  this  is  being  done,  he  states  it  pays, 
and  the  public  demands  it. 

Today,  the  condition  of  the  theatres  in 
Chicago  respecting  ventilation  is  unques- 
tionably a satisfaction  to  the  people  of  this 
community.  The  theatre  owners  have  co- 
operated with  the  Department  of  Health 
of  the  city  of  Chicago  to  the  extent  that 
the  practice  here  has  attracted  the  atten- 
tion of  persons  in  all  parts  of  the  world 
interested  in  this  problem.  Many  of  the 
international  travelers,  who  are  making  in- 
vestigations of  sanitary  requirements  in 
various  countries,  have  requested  permis- 
sion to  inspect  some  of  the  systems  in- 
stalled in  our  show-houses,  and  after  such 
inspection,  have  marveled  at  the  progress 
shown  by  the  theatre  owners  of  these 
establishments. 

* * * 

Before  a drastic  ordinance  regulating 
ventilation  can  be  passed  in  a city,  it  be- 
comes expedient  to  set  out  clearly  con- 
ditions actually  existing,  which  necessitate 
the  change.  The  health  workers’  efforts 
should  be  directed  in  establishing  these 
facts,  and  to  give  the  same  wide  pub- 
licity. 

The  theatre  owner,  with  the  means  at 
his  disposal,  can  be  of  considerable  serv- 
ice in  placing  before  his  patrons  the  condi- 
tions found  by  the  health  worker  and  call 
attention  to  the  advantages  of  good  ven- 
tilation. A simple  method  is  to  make 
slides  on  which  appears  this  information 
and  to  show  these  slides  at  frequent  in- 
tervals during  the  performances.  In  the- 
atres where  no  motion  pictures  are  ex- 
hibited, programs  could  indicate  the  facts. 

Compliance  with  ordinance  requirements 
with  regard  to  the  continuous  operation  of 
the  ventilation  systems,  results  from  an 
efficient,  well  organized  and  well  manned 
inspection  force.  The  esprit  de  corps 
shall  be  one  of  mutual  helpfulness,  yet 
vigorous  in  its  determination  to  obtain 
prompt  correction  of  all  violations. 

* * * 

A large  percentage  of  theatre  owners 
are  at  all  times  willing  to  cooperate  with 
the  health  authorities.  It  often  happens 
that  a change  in  management  or  persons 
charged  with  the  operation  of  the  ventila- 
tion system  brings  about  a misunderstand- 
ing regarding  the  purpose  of  the  same,  or 
due  to  oversight,  or  through  lack  of 
knowledge  the  system  is  allowed  to  be- 
come in  need  of  repairs.  A small  per- 
centage of  the  theatre  owners  will  not 
operate  their  systems  unless  continuously 
watched.  Such  owners  and  their  buildings 
are  a menace  to  public  health.  Continual 
v'atching  and  prosecution  bring  them  into 
line,  or  force  them  out  of  business.  No 
community  should  be  without  proper  laws 
that  assure  adequate  protection  of  the  air 
(Continued  on  page  XXXI) 
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Who  in  His  Latest  Outburst  Tells 
a Few  on  the  ''Boss” 

By  NECKER  FILMSCRATCHER 

{Transcribed  by  Clell  Jay,  Projectionist,  New  Theatre,  L.ittle  Rock,  Ark.) 


"V/TUCH  and  then  some  has  been  said 
about  operators,  of  which  more  or 
less  flickered  like  truth  in  a political  con- 
vention. But  the  “Boss”  has  been  over- 
looked, neglected — hence  this  article. 

The  last  letter  in  which  I mentioned 
my  boss  resulted  in  him  tying  the  can 
to  my  frame  as  soon  as  the  bag  bearing 
the  article  reached  his  desk.  And,  having 
no  longer  the  rules  of  diplomacy  to 
observe  to  protect  my  Saturday  night’s 
pay  check,  here  goes: 

My  boss  believed  in  advertising,  but 
advertising  himself  most.  He  usually 
found  an  excuse  to  busy  himself  near  the 
front  of  the  house  about  the  time  we 
flashed  “Coming  Attractions”  on  the 
screen.  The  day  we  played  “What’s 
Your  Reputation  Worth?”  he  stayed  at 
home. 

Whenever  the  action  in  the  picture  was 
too  fast  or  the  hero  getting  too  much 
the  best  of  it,  he  usually  requested  the 
musicians  to  play  “Your  Mamma’s 
Gonna  Slow  You  Down,”  but  the 
drummer  used  to  argue  the  point  and 
insist  that  it  was  the  machines  that 
needed  slowing  down. 

One  time,  my  relief  man,  who  was 
easily  excited,  had  a little  film  fire,  he 
grabbed  the  lens  off  the  machine  and  beat 
it  for  the  open  air.  My  boss  came  a-run- 
ning  and  asked,  “W-h-y  w-h-what’s  the 


matter?”  “N-o-o-thing — only  your  show 
is  burning  up.”  The  boss  saw  the  lens 
in  his  hand  and  said:  “My  goodness! 
You  should  have  took  the  machine  head 
off.” 

* * * 

My  Boss  (used  to  be)  thinks  he  knows 
all  about  the  different  makes  of  pro- 
jectors and  equipment.  He  thinks  that 
“Mazda”  is  the  name  of  the  polo  player 
the  P.  of  W.  bet  on.  Motiograph,  he 
think,  is  a new  radio,  Simplex  a near 
beer  and  Nicholas  Powers  a prize  fighter. 
He  says  a Rotary  Converter  is  a Ro- 
tarian  that  has  joined  the  “Holly  Rollers.” 
He  came  in  limping  the  other  day  and 
the  usher  asked  him  why  the  limp.  He 
pointed  to  his  feet  and  said,  “These  must 
be  some  of  the  tension  shoes  the  oper- 
ators talk  about.’’ 

One  time  he  asked  me  to  overhaul  the 
machines.  I told  him  we  needed  a new 
magazine;  said  he  didn’t  allow  the  op- 
erators to  read  while  on  duty.  When  I 
asked  him  if  he  had  an  extra  framing 
bar,  he  asked  if  a crowbar  would  do. 
I said  something  about  the  toggle  gear 
and  he  said  I had  better  tighten  it  to 
take  the  toggle  out.  He  thinks  a loop 
setter  is  a bird  dog. 

When  I spoke  of  Geneva  movements, 
he  told  me  Pel  better  leave  Geneva  alone. 
He  referred  to  unilet  switches  as  a new 
false  hair  for  the  bobbed  sisters.  When 
speaking  of  condenser  mounts  one  day, 
he  told  me  Pel  better  stay  off  them,  as 


Foyer  of  the  New  Garden  theatre,  Frankfort,  Mich.,  which  has  been  described  during 
the  course  of  its  construction  in  a series  of  articles  in  “Better  Theatres”  by 
R.  L.  Simmons.  The  description  of  the  completed  theatre  was  published  in 
October  “Better  Theatres.” 


one  threw  him  once  and  almost  crippled 
him.  He  thinks  steropticon  is  a con- 
tagious disease.  He  once  heard  of  rheo- 
stat and  has  been  inquring  for  that  new 
breakfast  food  at  the  stores  ever  since. 
I mentioned  a governor  drive  and  he 
said  he  wanted  his  employes  to  stay  out 
of  politics.  I asked  for  a new  idler  and 
he  wanted  to  know  what  was  the  matter 
with  the  rewind  boy  we  had  now.  I 
asked  for  some  hexagon  nuts  and  he 
said  to  be  careful  and  not  get  the  shells 
on  the  floor.  He  thinks  A.  C.  and  D.  C. 
are  Bible  terms.  He  bought  me  a can 
of  carbon  remover  and  told  me  it  might 
same  time  when  the  rush  was  on. 

One  day  a film  agent  dropped  in  and 
the  boss,  as  usual,  put  up  a story  about 
• poor  business  and  couldn’t  afford  to  pay 
high  prices.  The  film  agent  remarked 
that  he  seemed  to  have  a good  crowd. 
The  boss  said  it  was  a benefit  perform- 
ance. After  the  agent  left,  I asked  him 
who  the  benefit  was  for.  “Me,”  he  re- 
plied. 

* * * 

His  idea  of  a lobby  display  is  to  hang 
out  a press  book  for  the  patrons  to  read. 
He  would  like  to  book  all  the  pictures 
released  if  he  could  do  it  without  de- 
posits; that  would  keep  ail  the  other 
shows  from  having  any  pictures  to  run. 
He  found  a penny  in  the  aisle  and  is 
still  hunting  to  see  if  it  wasn’t  twins. 

The  barber  over  at  Hogscald  has  of- 
fered me  a job  in  his  orchestra  if  I will 
take  a mail  order  course  on  the  saxo- 
phone, so  I may  give  up  projecting  for  a 
while,  seeing  that  I have  no  job  at  pres- 
ent on  account  of  my  ex-boss  not  wantin’ 
to  wear  the  pants  when  they  fit  him  and 
canning  yours  truly,  Necker  Film- 
scratcher. 


Manufacturers  Plan 
for  Big  Exhibition 
at  Milwaukee  in  May 

Plans  for  what  it  is  said  will  be  the 
largest  exhibition  of  motion  picture  equip- 
ment in  recent  years  were  discussed  by 
manufacturers  and  dealers  of  the  Associa- 
tion of  Motion  Picture  Equipment  Dealers 
of  America  at  a dinner  at  Miss  Scott’s 
Tea  Room  in  Chicago,  Thursday  after- 
noon and  evening,  October  S’3.  The  meet- 
ing, called  by  Sam  Lears,  president  of 
the  Manufacturers  Division  brought  to 
Chicago  a number  of  out-of-town  manu- 
facturers and  dealers  among  them  being 
W.  L.  Brandel,  National  Lamp  Works, 
Nela  Park,  Cleveland,  O.;  J.  H.  Hertner, 
Hertner  Electric  Company,  Cleveland; 
J.  W.  Brenkert,  Brenker  Light  Projec- 
tion Company,  Detroit;  Irving  Samuels, 
Automatic  Devices  Company,  Allentown, 
F'a.;  and  L.  P.  Langford,  Wisconsin  The- 
atre Supply  Company,  Milwaukee. 

Mr.  Lears,  reporting  on  the  arrange- 
ments being  made  at  Milwaukee,  declared 
that  present  plans  provide  for  holding  the 
exhibit  of  the  manufacturers  in  the  same 
building  in  which  the  M.  P.  T.  O.  A. 
will  meet — namely  the  Milwaukee  audi- 
torium. Only  members  of  the  association 
will  be  allowed  to  exhibit,  according  to  a 
resolution  passed  at  the  afternoon  session. 
Under  ;he  present  plans,  several  angles  of 
which  are  yet  to  be  definitely  settled,  there 
will  be  no  charge  to  members  for  ex- 
hibiting other  than  the  cost  of  erecting 
booths  and  making  signs. 

A round  table  discussion  followed  the 
dinner  at  which  all  those  present  spoke, 
the  concensus  of  opinion  being  that  the 
association  was  progressing  in  an  entirely 
satisfactory  manner  and  functioning  to 
the  benefits  of  its  mwnbers  and  the  in- 
dustry as  a whole. 
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Bonus  System  and  “No  Tipping” 
Plan  Raise  Usher  Efficiency 

By  HARRY  DAVEY 

House  Manager,  Wisconsin  theatre,  Milwaukee,  Wis. 


The  efficiency  of  my  ushers,  doormen, 
cashiers,  pages  and  footmen  is  founded 
on  the  principles  of  courtesy,  refinement 
and  tolerance,  combined  with  military  in- 
tellectual and  physical  training.  I take 
great  care  in  selecting  the  applicants  for 
positions  in  front  of  the  house.  First, 
their  applications  are  filed.  They  must 
have  the  advantage  of  good  breeding, 
come  from  good  families,  at  least  a higli 
school  education  is  necessary.  Great  care 
is  taken  to  see  what  sort  of  companions 
they  travel  with,  and  after  all  these  things 
are  checked  up  properly,  I send  for  them 
for  an  interview.  I hold  a short  conver- 
sation with  them  and  roughly  give  them 
an  outline  of  the  organization  of  which 
they  are  about  to  enter.  In  this  way  I 
can  see  whether  or  not  the  boy  or  girl  is 
anxious  to  become  a member  of  it.  I 
immediately  put  them  on  our  payroll  and 
then  they  are  ready  to  enter  my  school. 

For  five  days  I go  over  everything  per- 
taining to  their  depart- 
ment, such  as  cleanli- 
ness, refinement,  duties, 
signals,  conversation 
with  patrons,  in  fact 
everything  is  covered 
which  would  arise  in  the 
course  of  their  duties 
throughout  the  front  of 
the  house.  On  the  sixth 
day  they  are  again  in 
school  and  are  ques- 
tioned about  everything 
that  has  been  taught  to 
them  previously.  On 
the  seventh  day  they  are 
put  in  uniform  and  are 
placed  in  a position  on 
the  floor  that  will  not 
demand  their  services 
but  at  the  same  time 
will  give  him  a chance 
of  observing  the  meth- 
ods of  veteran  em- 
ployees. 

* * * 

The  second  week  he 
is  given  his  position  and 
does  the  same  routine 
of  work  as  the  older 
employees.  His  instruc- 
tion does  not  stop  here, 
however,  as  each  day  as  long  as  the  em- 
ployees remains  in  the  organization  they 
are  schooled  and  drilled  under  my  per- 
sonal direction.  One  day  I give  them 
a lesson  of  refinement  of  voice,  another 
day  a lesson  on  duties,  and  another  day 
another  lesson  will  be  how  and  what  to 
say  to  patrons,  and  this  covers  anything 
that  would  ever  come  up  between  a patron 
and  an  employee.  I take  the  role  of  a 
patron  and  ask  them  questions  or  request 
them  to  do  certain  things.  Problems  of 
all  sorts  are  presented  and  discussed,  in 
fact  this  school  covers  everything  that 
would  come  up  at  anytime.  The  boys  are 
enthused  over  attending  our  school  and 
although  they  learn  a great  deal  here  I 
also  learn  quite  a little  from  their  discus- 
sions. 

This  is  one  of  the  most  important  steps 
in  getting  an  efficient  organization.  After 
they  are  started  right  and  properly 
coached  as  they  go  along  they  must  finish 
100  per  cent. 

In  addition  to  this  study  period  each 
employee  in  the  front  of  the  house  is 
required  to  take  a certain  number  of 
exercises  in  their  specially  appointed 


rooms,  shower  baths  are  provided  for 
them.  This  is  so  that  they  are  physically 
ready  to  assume  their  duties  at  the  be- 
ginning of  a day. 

* * * 

A rigid  watch  is  kept  over  the  ushers, 
doormen,  cashiers,  porters  at  all  times.  I 
have  the  boys  properly  graded  and  at  the 
top  of  the  list  is  the  Chief  of  Service.  His 
duty  is  to  see  that  my  plans  are  carried 
out  at  all  times.  Directly  under  him  is 
the  Chief  Usher.  Then  comes  three  cap- 
tains and  two  directors.  A chief  doorman 
is  over  the  doormen,  a chief  porter  over 
the  porters,  and  a chief  cashier  over  the 
cashiers.  Once  a week  I call  all  the  heads 
of  these  departments  into  my  office  and 
they  go  to  school  same  as  the  ones  under 
them. 

In  this  way  everyone  from  the  Chief 
of  Service  down  is  getting  the  same  teach- 
ing and  also  aflords  me  an  opportunity  of 
getting  all  their  points  and  views,  which 


helps  me  to  further  the  efficiency  of  this 
organization  from  time  to  time. 

I have  installed  a bonus  system  for 
all  employees  in  the  front  of  the  house 
which  has  a tendency  to  make  them  work 
harder  and  be  on  their  toes  at  all  times. 
The  Bonus  system  I have  mapped  out  is 
as  follows: 

Each  employee  starts  the  week  with 
100  per  cent,  small  or  large  percentages 
are  taken  off  daily  providing  the  occasion 
arises  and  the  employee  having  90  per  cent 
or  better  at  the  end  of  the  week  receives 
a bonus.  The  employee  failing  to  reach 
70  per  cent  is  automatically  dismissed 
from  the  organization.  Percentages  are 
taken  off  for  breaking  any  rules  of  the 
organization  and  strict  watch  is  kept  over 
them  at  all  times. 

The  chief  of  service  and  the  chief  usher 
check  the  boys  each  day  and  at  the  end 
of  the  day  their  report  is  turned  into  my 
office  and  after  carefully  studying  same  I 
give  them  their  marks.  At  the  end  of 
each  week  their  final  average  is  posted  on 
their  bulletin  board.  I also  send  each  one 
a letter  commending  them  on  their  usher- 
ing and  pointing  out  to  them  their  mis- 


takes. After  they  receive  a letter  if  they 
had  a bad  average  the  previous  week, 
their  average  shows  much  improvement. 

* * * 

The  feature  of  my  system  is  not  allow- 
ing the  boys  to  receive  tips  from  patrons. 
Personally  I think  tipping  is  the  worst  evil 
of  any  organization.  In  New  York  at 
the  Mark  Strand  Theatre  tipping  was 
allowed  and  each  day  while  there  I saw 
the  evil  of  it  and  resolved  that  in  my  next 
theatre  I would  strictly  prohibit  any  em- 
ployee from  accepting  a tip.  In  the  first 
place  I pay  my  employees  ^ good  wage 
and  in  the  second  place  their  whole  heart 
and  soul  is  given  to  their  work  in  satis- 
fying the  patrons,  because  they  know  they 
are  not  allowed  to  receive  tips  and  each 
patron  must  get  the  best  that  is  in  them. 
There  is  no  partiality  shown  to  any  of 
our  patrons,  whether  they  be  rich,  or 

whether  they  be  poor.  This  same  condi- 

tion cannot  exist  in  an  organization  which 
is  allowed  to  receive 
tips.  My  employees 
have  turned  down  re- 
wards as  high  as  .$10.00 
for  finding  valuable  ar- 
ticles for  the  patrons, 
they  simply  say  “No, 
thank  you,  this  is  Saxe 
Service.” 

This  reminds  me  that 
only  two  days  ago  a big 
doctor  reported  the  loss 
of  his  gold  watch  to 
One  of  my  cleaners 
found  this  watch  and 
turned  it  into  my  office. 
The  next  day  I sent  for 
the  Doctor  and  he  came 
in  and  was  very  en- 
thused in  regaining  the 
watch.  He  offered  me 
$10.00  to  give  to  the  at- 
tendent  who  found  _ it 
but  I simnly  told  him 
that  none  of  the  ern- 
ployees  took  any  gratui- 
ties and  the  doctor  was 
spellbound  and  wasn  t 
able  to  talk  for  a few 
moments,  but  I know 
we  will  have  his  patron- 
age as  long  as  this  the- 
atre is  here  because  he  is  bound  to  go  out 
and  tell  others  of  this  incident.  The 
non  tipping  system  I believe  is  the  secret 
to  success  for  an  efficient  organization  in 
any  theatre. 

Everyday  I receive  mail  from  patrons  of 
this  theatre  upon  little  attention  that  was 
bestowed  upon  them  by  one  of  my  em- 
ployees. Only  in  this  morning’s  mail  one 
of  our  patrons  thanked  me  and  wanted  to 
commend  one  of  the  boys  for  making  it 
comfortable  for  them  at  the  theatre.  It 
seems  that  four  or  five  young  people  were 
sitting  in  front  of  them  and  were  talking 
and  spoiling  the  evening  for  the  rest  of  the 
patrons.  After  fifteen  minutes  of  uneasi- 
ness on  his  part  he  finally  reported  the 
matter  to  one  of  the  boys  who  diplo- 
matically went  to  this  party  of  girls  and 
stopped  the  annoyance. 

* H:  * 

Things  like  the  above  and  special  atten- 
tion to  old  people,  and  to  women  and  chil- 
dren is  what  is  helping  my  organization. 
In  fact,  ladies  are  always  helped  on  with 
their  coats  by  the  boys  or  by  any  at- 
tendent  who  is  handy.  Older  people  are 
(Continued  on  page  X) 
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Section  through  resonant  platform  showing  mounting  of  chair  and  music  stand  on  one  of  the  soimd  producing  boxes  which 
make  up  an  orchestra  floor  and  which  is  claimed  will  increase  the  tone  volume  of  the  orchestra  20  per  cent. 


I Sound  Producing  Orchestra  Floor  | 
I Increases  Volume  of  Music  I 
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A RESONANT  orchestra  platform  which 
it  is  claimed  increases  the  tone  vol- 
ume of  an  orchestra  twenty  per  cent  has 
been  developed  by , a Chicago  manufac- 
turer. of  orchestra  equipment  for  use  in 
theatres  and  other  amusement  places. 
The  resonant  platform  is  built  of  sec- 
tional boxes,  specially  constructed  of 
materials  such  as  are  used  in  the  building 
of  fine  violins  and  violincellos,  and  giving 
them  many  of  the  properties  inherent  in 
an  expensive  musical  instrument.  In  ad- 
dition to  increasing  the  volume  of  music 
the  resonant  platform  is  said  to  improve 
the  tones  of  music  itself. 

The  sectional  platform  is  built  upon  a 


sub-platform  approximately  10  inches  be- 
low what  becomes  the  finished  floor  line 
of  the  orchestra  pit.  On  the  sound  pro- 
ducing box  is  mounted  the  music  stand 
and  the  chair  in  which  the  player  sits. 
The  vibration  caused  by  the  sound  waves 
of  the  instrument  played  above  the  sound 
producing  box  is  transmitted  to  the  box 
like  space  through  the  sounding  board  top 
which  is  actually  the  floor  of  the  orchestra 
platform.  This,  it  is  explained,  sets  the 
enclosed  air  in  vibration,  indulates  the 
mass  of  air  in  this  space  and  produces  a 
sonorous  musical  tone. 

As  indicated  in  the  sketches  on  this 
page  the  supports  of  the  music  stand  and 


The  above  drawing  shows  placement  of  sound  producing  boxes  forming  a resonant 

orchestra  platform. 


chair  bridges  across  the  top  of  the  sec- 
tional boxes,  being  supported  by  the  sides 
and  allowing  the  whole  top  or  sounding 
diaphragm  to  vibrate  freely.  A hollow  at 
one  end  of  the  section  under  the  music 
stand  permits  the  vibrations  to  issue  forth 
freely,  the  construction  principle  being 
much  the  same  as  in  a violin. 

The  contact  of  the  musician’s  feet  with 
the  sounding  device  assists  the  vibration, 
it  is  declared.  In  the  case  of  a violincello 
and  base  violin  being  played  it  is  said 
that  their  contact  with  the  sounding  box 
doubles  their  tone  volume. 

The  sound  producing  devices  are  placed 
to  allow  a 6 or  8 inch  space  between  their 
sides  and  ends  which  is  filled  with  a floor- 
ing material  making  the  orchestra  plat- 
form uniformly  level.  These  spaces  be- 
tween the  sections  allow  room  for  electric 
wiring  to  light  the  music  stands  and 
operate  the  conductor’s  flash  signals. 

B.  W.  Fey  Building 
Playhouse  at  Renton 

Benjamin  William  Fey,  former  owner 
of  the  Madison  theatre,  Seattle,  Wash- 
ington, is  building  a modern  new  play- 
house at  Renton,  Washington,  to  be 
known  as  the  Renton  theatre.  The  new 
theatre  will  have  a seating  capacity  of  700. 

The  building  and  equipment  will  cost 
$75,000.  A $10,000  Smith  Unit  organ  will 
be  installed  and  the  Renton  will  be  one 
of  the  finest  theatres  for  a town  of  its 
size  in  the  northwest. 


Ushering  Policies 

Are  Told  by  Davey 

(Continued  from  page  IX) 
shown  every  courtesy,  and  they  are  the 
people  who  are  weekly  becoming  satis- 
fied and  at  the  same  time  are  helping  me 
to  make  this  staff  efficient.  Every  letter 
is  read  to  the  boys  and  a special  letter 
from  me  commending  them  on  any  little 
attention  that  they  give  to  any  patrons. 

I make  convenient  hours  for  them  and 
encourage  them  to  do  their  studying  here 
at  the  theatre  and  help  them  in  every  way. 

Constant  study  of  every  little  detail  is 
responsible  for  keeping  an  efficient  organ- 
ization together.  The  secret  of  my  effi- 
cient organization  lies  in  my  daily  school 
for  uniformed  employees. 
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The  Superiority  of 

POWER’S  INTERMITTENT 

as  explained  in  a lecture 

“BETTER  PROJECTION  with 

POWER’S  PROJECTORS” 

delivered  before  the 


Theatre  Manager’s  Convention 

WEST  COAST  THEATRES, 

LOS  ANGELES,  CAL.,  JULY,  1924 


Inc. 


U A S you  know,  the  function  of  the  intermit- 
tent  movement  is  to  move  the  picture  as 
rapidly  as  possible  within  certain  practical  limits 
with  the  least  possible  strain  upon  the  film. 
Power’s  Intermittent,  popularly  known  as  a 
“Five-to-One  Movement,”  is  really  a one  in  five 
movement,  and  the  Geneva,  or  star  and  cam,  gen- 
erally known  as  the  “Four-to-One  Movement,”  is 
really  a one  in  four  movement.  Power’s  Inter- 
mittent Movement  has  been  in  successful  oper- 
ation for  many  years,  and  right  here  in  this  lo- 
cality extensive,  practical  and  comparative  tests 
were  made  which  conclusively  established  the 
claim  of  superiority  we  make  for  this  movement. 
Power’s  Intermittent  Movement  is  an  exclusive 
feature  of  Power’s  Projectors,  and  the  Geneva, 
or  star  and  cam,  is  used  on  practically  all  other 
types  of  projectors.  An  attempt  to  prove  tech- 
nically the  superiority  of  the  one  in  five  move- 
ment as  compared  with  the  one  in  four  movement 
would  result  in  only  a long  and  almost  intermin- 
able argument,  leaving  us  all  well  up  in  the  air  by 
the  time  we  were  ready  to  leave  this  place.  We 
shall,  however,  briefly  present  a few  facts  which 
indicate  the  superiority  of  Power’s  Projectors 
from  a technical  standpoint,  and  the  claims  we 
make  are  supported  by  the  practical  and  com- 
parative tests  which  were  made  in  this  city.  It 
is  more  than  probable  that  quite  a few  of  those 


who  are  present  here  today  are  familiar  with 
those  tests,  and  many  of  you  know  that  the 
Geneva  movement  utterly  failed  in  the  tests  to 
which  we  have  referred. 

Power’s  Intermittent  completes  one-quarter 
revolution  of  the  intermittent  sprocket  in  72  de- 
grees of  the  cam  movement,  as  compared  to  90 
degrees  which  is  necessary  with  the  properly 
proportioned  Geneva  movement,  and,  therefore, 
allows  the  film  to  remain  stationary  for  a con- 
siderably greater  period  of  time.  This  permits 
the  use  of  a much  better  balanced  shutter  and 
allows  considerably  more  light  to  pass  to  the 
screen.  It  should  also  be  noted  that  the  con- 
struction of  Power’s  Intermittent  Movement  is 
such  that  the  film  is  moved  with  uniform  acceler- 
ation. This  reduces  the  strain  on  the  film  con- 
siderably and  is  found  to  cause  much  less  film 
damage  than  the  Geneva  movement.  Uniform 
acceleration,  characteristic  of  Power’s  Intermit- 
tent, makes  possible  a much  better  balanced  in- 
termittent mechanism,  and,  therefore,  reduces 
vibration  to  a minimum.  The  features  of  Power’s 
Intermittent  referred  to,  together  with  the  ex- 
treme accuracy  of  its  manufacture,  are  the  rea- 
sons for  the  very  noticeable  steadiness,  definition 
and  smooth  appearance  of  the  picture  and  justify 
the  claims  we  make  of  “Better  Projection  with 
Power’s  Projectors.” 


NICHOLAS  POWER  COMPAW 


Ninety  Cold  §t.  New  York. N.Y. 
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Loeiv’s  nezv  two  million 
dollar  playhouse  at 
St.  Louis,  Mo. 


Views  of 
State  Theatre 


Newest  Link  in  World’s  Largest 
Chain  of  Playhouses 


The  latest  link  in  the  largest  chain  of 
theatres  in  the  world  is  Loew’s  new 
State  theatre  in  St.  Louis,  considered  also 
the  most  beautiful  and  luxurious  of  the 
Loew  theatres,  which  total  more  than 
three  hundred  throughout  the  world.  The 
State  theatre,  built  and  equipped  at  a cost 
of  over  two  million  dollars,  is  the  latest 
achievement  of  the  man  who  seventeen 
years  ago  boasted  only  a store  show  and 
a penny  arcade. 

Rouge  royal  marble  with  terrazzo 
floors  supplies  the  finish  for  the  outer 
lobby  of  the  new  theatre.  One  of  the  in- 
teresting features  of  this  lobby  are  the 
two  wall  brackets,  gold  plated,  which 
were  purchased  from  the  Vanderbilt  es- 
tate in  New  York  for  this  purpose.  The 
rotunda  of  the  theatre  is  spa- 
cious and  beautifully  decorated. 

Two  fountains  with  white  Ital- 
ian marble  figures  are  set  in 
black  and  gold  niches  in  such 
a way  as  to  give  the  impression 
of  a distinct  vista  over  the 
pools.  The  rotunda  also  boasts 
a massive  chandelier  composed 
of  exquisitely  cut  c o 1 o n i H 
prisms  which  shine  and  scintil- 
late in  the  light. 

* 5*:  4= 

The  Grand  staircase  leading 
from  the  rotunda  to  the  mez- 
zanine floor  is  built  entirely  of 
Tennessee  marble.  Two  beau- 
tiful paintings,  representing 
"Romance”  and  “Adventure” 
adorn  the  wall  space  over  the 
staircase.  The  color  scheme  of 
the  mezzanine  floor  itself  is 
blue  and  silver,  and  the  chairs 
and  lounges  of  this  part  of  the 
theatre  are  upholstered  in  hand- 
woven  tapestry  brought  froni 
abroad.  Two  big  pedestals  of 
Missouri  onyx  grace  the  mez- 
zanine floor,  and  in  the  alcoves  are  nu- 
merous canaries,  macaws  and  parrakeets 
which  attract  a great  deal  of  attention 
from  the  theatre  patrons.  The  mezza.- 
nine  promenade  extends  the  entire  width 


of  the  theatre  and  is  wainscoted  ten  feet 
high  with  fine  American  walnut.  There 
is  a profusion  of  chairs,  sofas,  divans 
and  reading  lamps  in  this  section,  mak- 
ing it  comfortable  for  patrons  wbo  wish 
to  wait  for  friends  or  until  the  beginning 
of  the  performance. 

The  color  scheme  of  the  orchestra 
floor  itself  is  orchid  and  gold,  the  car- 
pets, wall  coverings  and  tapestries  car- 
rying out  this  effect.  The  theatre  has 
accommodations  for  thirty-five  hundred 
people;  two-thirds  of  the  balcony  seats 
are  of  the  upholstered  loge  type,  as  are 
all  of  the  orchestra  seats.  An  absolutely 
new  ventilating  and  cooling  system  is 
in  use;  by  this  method  fresh  air  is  drawn 
in  by  a sixty  horse  power  intake  fan  lo- 


cated in  the  basement.  This  air  is  passed 
through  an  air  washer,  then  through  the 
“eliminators”  to  renew  the  humidity  of 
the  air.  After  cooling,  the  cleansed  air 
is  conducted  into  the  theatre  through  a 


series  of  openings  in  the  orchestra  floor 
under  each  seat.  The  vitiated  air  is  drawn 
out  of  the  auditorium  by  giant  exhaust 
fans  located  at  the  ceiling  lines. 

Two  immense  paintings  in  the  upper 
part  of  the  theatre  represent  “Music”  and 
“Drama”  and  were  done  by  Achill  Bat- 
tista in  a style  resembling  tapestry;  the 
resemblance  is  so  close  that  few  people 
realize  that  they  are  not  tapestries.  An 
immense  chandelier  of  crystal  beads  is 
suspended  in  the  center  of  the  auditorium; 
this  fixture  weighs  three  thousand  pounds 
and  forms  a beautiful  spectacle  when 
niany  colored  floodlights  are  thrown  upon 
it.  Much  of  the  lighting  in  the  auditorium 
is  furnished  by  semi-indirect  illuminated 
panels,  adorned  with  mirrors  and  ame- 
thyst and  crystal  beads. 

* * * 

The  stage  in  the  new  theatre 
is  thirty-five  by  seventy-five 
feet,  and  is  fully  equipped  with 
the  metallic  cloth  curtains  and 
drapes  which  are  used  with  col- 
ored lighting  to  obtain  unusual 
and  elaborate  scenic  effects. 

The  comfort  and  convenience 
of  the  fair  sex  has  been  well 
cared  for  in  Loew’s  State  thea- 
tre, their  rest  room  being  an 
unusual  place  of  beauty,  draped 
with  frosted  silks  in  ivory 
shades,  with  niches  adorned 
with  jade  green  and  changeable 
gold  silks.  For  the  men  there 
is  also  provided  an  elaborate 
smoking  room,  one  of  the  most 
unique  features  of  which  is  a 
lighting  fixture  in  the  form  of 
an  ancient  ship,  complete  in 
every  detail. 

Illumination  and  lighting  ef- 
fects for  the  new  theatre  are 
provided  by  Westinghouse 
mazda  lamps,  of  which  several 
thousand  are  used.  A vertical  sign  out- 
side the  theatre,  bearing  the  name  of  the 
playhouse,  is  approximately  seventy-five 
feet  in  height,  and  contains  many  lamps. 

(Continued  on  page  XIV) 
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Bright  and  smiling  carbon  babies 


Does  you-all  crave  brightness?  National  Projector 
Carbons  are  nothing  else  but.  Give  ’em  the  juice 
and  they  radiate  brilliance. 

National  Projector  Carbons  never  get  fussy,  never 
cry,  yell,  shriek  or  go  into  convulsions.  Projectionists 
adopt  these  babies  with  joy  and  delight  to  themselves, 
to  theatre  owners,  and  to  audiences. 

National  Projector  Carbons  are  not  puny  infants,  but 
strong,  husky  giants  that  produce  strong,  husky  light; 
full,  rich  light,  eye-easy  but  powerful;  light  that  throws 
on  the  screen  all  that  is  in  the  film. 

Our  service  engineers  are  always  at  your  call 


Manufactured  and  guaranteed  by 


NATIONAL  CARBON  COMPANY,  INC. 


Cleveland,  Ohio 


San  Francisco,  Cal. 


Canadian  National  Carbon  Co.,  Limited,  Toronto,  Ontario 


National 
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Beauty  and  comfort  are  out- 
standing appointments  of 
the  State  theatre. 


Grand  staircase  and  mez- 
zanine floor  of  Loew's 
State  Theatre. 


Newest  Link  in  Loew 
Chain  of  Playhouses 

(.Continued  from  page  XII) 

The  marquise  also  requires  hundreds  of 
vari-colored  lamps.  The  entire  lighting 
of  the  theatre  is  in  charge  of  Thomas 
Barnes,  chief  electrician,  whose  knowl- 
edge of  lighting  is  a considerable  factor 
in  the  excellent  results  obtained. 

* * * 

Not  many  years  ago  it  was  considered 
quite  unnecessary  to  provide  elaborate 
illumination  for  motion  picture  theatres, 
as  the  illumination  was  used  only  to  aid 
the  patrons  to  find  their  way  into  and 
from  the  theatre.  Today,  however,  thea- 
tre owners  realize  that  lighting  plays  a 
very  important  part  in  both  the  decora- 
tion of  the  theatre  and  the  rendition  of 
the  program.  Many  playhouses  supple- 
ment and  enhance  their  pictorial  offerings 
with  more  or  less  elaborate  prologues  and 
scenes,  also  using  colored  lighting  to  tie 
in  with  and  accentuate  the  musical  ef- 
forts of  the  orchestra  or  organ. 

Detroit  Architect 
Speaks  at  Meet 
of  Exhibitors 

C HOWARD  CRANE,  Detroit  Archi- 
• tect,  addressed  the  motion  picture 
theatre  owners  of  Michigan  at  their 
annual  convention  at  Saginaw,  on  Oct. 
15,  and  gave  the  theatre  men  some  good 
advice  and  many  excellent  tips  on  how 
to  conduct  their  theatres.  Mr.  Crane 
emphasized  the  importance  of  cleanliness 
around  a theatre  and  said  nothing  drives 
away  trade  as  fast  as  dirty  wainscotings, 
dusty  lobby  and  unkempt  fixtures. 

“We  all  remember  the  old  store  show 
and  perhaps  some  of  you  are  still  run- 
ning them.  I live  in  Detroit  and  it  was 
upon  one  of  the  first  store  shows  that 
I practiced  architecture.  It  was  the  old 


Park  theatre,  owned  by  A.  J.  Gillingham 
and  I spent  $12,000  decorating  it.  I got 
the  greatest  thrill  of  my  life  out  of  it. 

* * * 

“Small  in  seating  capacity  as  this  in- 
dustry was  it  grew  and  prospered  under 
the  strict  laws  and  has  become  one  of 
the  greatest  factors  in  building  up  thea- 
tres. The  front  that  was  attractive  was 
the  only  thought  at  first  but  they  had  to 
conform  to  fire  rules  and  sanitation  as 
well.  I never  built  a theatre  to  please 
the  owner  but  to  please  the  public.  We 
must  sense  the  public’s  idea. 

“I  have  built  about  200  theatres  and 
made  a great  many  mistakes,  but  we 
always  try  not  to  make  the  same  mistake 
twice.  The  architect  today  has  to  know 
the  proper  acoustics,  sight  lines,  maximum 
seating,  proper  projection,  seating,  etc. 
It  has  been  you  exhibitors  who  have 
taught  them  these  things.  It  is  you  ex- 
hibitors who  risk  your  money  on  fine 


buildings,  that  have  helped  the  architect 
in  the  last  few  years. 

“I  think  the  pictures  themselves  have 
taught  what  is  good  and  what  is  bad 
and  today  we  design  them  in  some  style 
or  period.  Style  does  not  mean  a thing 
unless  there  is  coziness,  comfort  and  at- 
mosphere. The  public  does  not  know 
why  it  is  necessary;  they  don’t  pick  out 
the  things  that  make  up  the  whole.  Build 
your  theatres  so  that  they  are  cozy  and 
homelike. 

* * * 

“Red  in  drapes  and  carpets  give  the 
keynote  to  a cozy  theatre.  The  public 
likes  the  thing  it  sees  and  feels.  The 
successful  architect  saves  you  money  on 
the  things  you  don’t  see;  the  steel,  the 
concrete  and  other  things.  Keeping  the 
height  of  a theatre  down,  saves  concrete. 

“The  furnishings  are  among  the  most 
important  things  in  a theatre.  Good 
lighting,  pretty  fixtures,  pretty  drapes, 
cleanliness  and  good  taste.” 
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Bausch  & Lomb 

CINEPHOR 

PROJECTION  LENSES 

were  recently  purchased  by 

The  Douglas  Fairbanks  Pictures  Corporation 

for  use  on  their  projectors  in  showing 

“The  Thief  of  Bagdad” 

and  other  feature  pictures. 

Why  not  fit  your  projectors  with  Cinephor  Optical  Systems  ? 

Bausch  & Lomb  Optical  Co. 

252  Freeman  Street,  Rochester,  N.  Y. 

New  York  Washington  Boston  San  Francisco  Chicago  London 
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Lavatories  fitted  with  Crane  Securo  drains 
will  increase  the  capacity  of  your  washroom. 
Basins  drain  in  seven  seconds.  No  one 
has  to  wait  impatiently  while  the  used 
water  filters  slowly  away.  The  waste  water, 
surging  out,  carries  with  it  practically  all 
suspended  dirt  and  grime.  The  bowl  is 
left  clean  for  its  next  user. 

These  big  Securo  drains  keep  your  lava- 


tories in  constant  service.  You  do  not  need 
as  many  lavatories  as  you  would  if  they 
drained  slowly,  clogged  up,  and  were  use- 
less part  of  the  time. 

The  Securo  drain  is  supplied  in  many  in- 
teresting styles  of  Crane  lavatories.  It  is 
only  one  of  the  big  advantages  which  make 
Crane  plumbing  so  economical  and  satis- 
factory for  public  places. 


CRANE 

GENERAL  OFFICES:  CRANE  BUILDING.  836  S.  MICHIGAN  AVENUE,  CHICAGO 
CRANE  LIMITED:  CRANE  BUILDING,  3B6  BEAVER  HALL  SQUARE,  MONTREAL 
Branches  and  Sales  Offices  in  One  Hundred  and  Forty-eight  Cities 
National  Exhibit  Rooms ; Chicago,  New  York,  Atlantic  City,  San  Francisco  and  Montreal 
Works  : Chicago,  Bridgeport^  Birmingham,  Chattanooga,  Trenton  and  Montreal 

CRANE  EXPORT  CORPORATION:  NEW  YORK,  SAN  FRANCISCO,  SHANGHAI.  CHINA 
CRANE-BENNETT,  Ltd.,  LONDON 
C2  CRANE;  PARIS,  NANTES,  BRUSSELS 


Crane  soil-pipe  fining 
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Lobby  display  equipment  turned  out  by  the  Saxe  Company  of  Milwaukee  in  its  own  workshop  for  theatres  in  its  circuit. 


Saxe  Workshop  Makes  Own  Stage 

Settings  for  Circuit 


A GREAT  saving  in  time  and  money 
is  being  effected  by  the  Saxe  organi- 
zation, according  to  officials  of  the  cir- 
cuit, through  the  operation  of  its  combi- 
nation electrical  and  paint  shop  which 
has  just  reached  its  highest  point  of  effi- 
ciency with  the  production  of  its  first 
complete  stage  setting. 

The  shop  is  located  in  the  heart  of  Mil- 
waukee, just  a few  doors  from  Saxe's 
Wisconsin  and  Strand  theatres,  within 
easy  access  of  the  other  Saxe  houses  in 
the  city  and  a few  hours’  ride  at  most 
from  the  theatres  in  the  chain  which  are 
located  in  other  cities. 

* * * 

For  some  time,  the  shop  has  produced 
electrical  and  painted  lobby  displays  for 
the  Milwaukee  houses  in  the  chain,  but 
it  is  only  through  the  recent  installation 
of  a movable  paint  frame  that  complete 
stage  settings  have  been  made  possible, 
thus  pointing  the  way  to  elimination  of 
needless  delays  and  expense. 

In  charge  of  the  shop  and  its  force  of 
a dozen  employes  are  Louis  Orlove,  chief 
electrician,  and  Loyal  La  Plant,  who 
supervises  the  painting. 

Heretofore,  it  has  been  necessary  to 
send  to  Chicago  and  even  New  York  for 
special  scenery  used  in  Saxe  houses,  par- 
ticularly the  new  $2,000,000  Wisconsin. 
With  the  movable  paint  frame  function- 
ing, it  is  believed  that  this  practice  will 
be  eliminated  with  the  work  done  in  its 
own  shop. 

The  shop  itself  is  divided  into  distinct 
sections.  In  one  part  are  several  men  who 
do  nothing  but  paint  posters  for  the 
twenty-three  Saxe  houses  in  the  state. 
Another  portion  is  devoted  to  electrical 
supplies,  where  all  electrical  devices  are 
contrived  and  where  repair  work  is  done. 
Still  another  section  is  devoted  to  the 
making  of  big  lobby  displays.  In  one 
corner  is  the  “dark  room,”  equipped  with 
a photographic  apparatus  which  throws 
an  enlarged  picture  on  a screen  and  al- 
lows tracings  to  be  made  in  a few  min- 
utes, if  a hurry-up  poster  order  must  be 
filled. 

* * ^ 

The  rear  of  the  shop  holds  the  paint- 
frame.  A scaffolding,  45  feet  long,  can 
be  raised  as  high  as  50  feet  so  that  artists 
may  sketch  a scenic  wall  without  once 


moving  the  set  itself  which  rests  against 
a fireproof  back. 

One  of  the  most  successful  sections  in 


Louis  Orlove,  chief 
electricicui,  who  is  in 
charge  of  the  Scixe 
workshop. 


the  entire  shop  is  the  lobby  display  de- 
partment. There  was  born  a display  for 
“The  Sea  Hawk”  which  probably  never 


A stage  set  made  in  the  Saxe  workshop 
at  Milwaukee 


has  been  equalled  anywhere.  The  display, 
made  for  the  Strand  in  Milwaukee, 
showed  a boat  operated  by  galley  slaves 
with  the  oars  kept  in  constant  motion  by 
means  of  a special  electrical  contrivance. 

Another  display  which  won  favorable 
comment  was  the  one  used  in  connection 
with  the  showing  of  “Abraham  Lincoln.” 
It  showed  the  great  emancipator  in  his 
three  great  roles — as  rail  splitter,  scholar 
and  statesman. 

Johnny  Hines  as  “Conductor  1492” 
brought  forth  a street  car  in  constant  mo- 
tion with  a reproduction  of  Hines  in  the 
vestibule. 

Among  stage  equipment  constructed  for 
the  Wisconsin  was  a rabbit  which  meas- 
ured seventeen  feet  from  foot  to  ear. 
Likewise  there  was  a red  rose,  almost 
similar  in  height,  and  complete  in  every 
detail,  which  by  opening  its  beautiful  pet- 
als revealed  a girl. 

Milwaukee  houses  which  the  shop  sup- 
plies include,  beside  the  Wisconsin  and 
Strand,  the  Rialto,  Princess,  Miller,  Tiv- 
oli, Savoy  and  Modjeska.  Saxe  houses  in 
Waukesha,  Janesville,  Kenosha,  Marinette 
and  Green  Bay  also  rely  upon  it. 

One  great  advantage  of  such  a shop 
lies  in  the  fact  that  it  gives  the  heads  of 
the  Saxe  organization  a chance  to  make 
suggestions  and  decide  on  alterations  as 
the  work  progresses. 

Contracts  Let  for 
Detroit  Playhouse; 
Will  Cost  $700,000 

Architect  John  Eberson  let  contracts 
for  the  new  Grand  Riviera  theatre  to  be 
built  at  Grand  River  Road  and  Albert 
Avenue,  Detroit,  for  Chas.  W.  Munz  and 
associates,  on  October  20th.  The  Otto 
Misch  Company  of  Detroit  were  the  suc- 
cessful bidders. 

This  building  when  completed  will  cost 
$700,000.  It  seats  2,800  people  and  is  de- 
signed as  a combination  house. 

Bert  Williams,  who  is  the  general  man- 
ager of  the  Munz  group  of  theatres,  is 
booking  five  acts  of  Keith  Vaudeville  and 
feature  pictures  for  this  house. 
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PHILADELPHIA,  PA. 
PORTLAND,  ORE. 


Feature  JFttraction 

AT  THE 

Ohio  Theatre 

Indianapolis,  Indiana 

Olson  & marks,  Indiana’s  Fore- 
most Exhibitors,  feature  the  Mart 
& Colton,  “America’s  Finest  Organ” 
in  their  beautiful  Ohio  Theatre. 

At  each  performance  Mr.  Huff  presents 
a delightful  organ  solo  which  is  at- 
tracting many  patrons. 

Exhibitors  everywhere  are  appreciating 
the  value  of  feature  organ  music  in 
connection  with  motion  pictures. 

A beautiful  Organ  Catalog 
is  yours  for  the  asking. 

T he  Mart  & Colton  Co. 

FACTORIES— WARSAW,  N.  Y. 

Sales  Offici^457  FIFTH  AVE.,  New  York  City 


Olson  and  Marks,  Indiana's  Foremost 
Exhibitors,  feature  the  Marr  & Colton, 
America' s Finest  Organ" , in  their 
beautiful  Ohio  Theatre. 


NEW  YORK,  N.  Y.  PITTSBURGH,  PA. 

BUFFALO,  N.  Y.  DETROIT,  MICH 


INDIANAPOLIS,  IND. 
ROCHESTER,  N.  Y. 
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The  Showman’s  Shop  Window 


REGULATOR  which  is  declared  to 
reduce  110  volts  A.  C.  to  30  volts 
and  reduce  light  bill. 


DRUMMER’S  outfit  which  contains  tom-tom,  Chi- 
nese block,  cymbal,  triangle,  cow  bells  and  drum 
sticks  all  in  one. 


POWER  PLANT  of  the  type  used  for  emergency 
lighting  in  theatres. 


MAZDA  ADAPTER  for  use  with 
Mazda  lamps  for  projector  or  ster- 
eopticon. 


CLEANING  fancy  scroll  work  in  a 
theatre  with  a suction  sweeper. 


HERE  IS  a sign  suggestion  which  shows  a little 
girl  holding  a number  of  toy  balloons  in  her  hands. 
The  backgroundi  of  each  balloon  is  a different  colior. 
As  the  letters  flash  on  and  off  attention  is  aroused. 
The  sign  is  intended  to  flash  the  letters  separately, 
and  also  to  flash  them  on  all  at  once. 


November  8,  1924 


EXHIBITORS  HERALD 


XIX 


ORCHESTRA 


There  is  no  uneveness  or  steps,  it 
is  like  an  ordinary  floor  hi  appear- 
eince. 

A Loss  Stopped — A Profit  Gained 

Two  musicians  create  a certain  volume  of  sound — -four 
would  create  twice  as  much.  Logic  proves  this.  But  two 
can  produce  as  much  as  four  if  those  two  have  good  con- 
ditions and  four  have  poor  conditions.  It  is  a matter  of 
acoustics  and  it  affects  both  your  expense  and  your  profits. 

Your  orchestra  can  be  greatly  aided  by  Gallagher  Sec- 
tional Resonant  Platforms  in  the  floor  underneath  the 
stringed  instruments,  for  they  greatly  increase  the  volume 
and  purity  of  tone  and  balance  them  with  the  Brass  and 
Drum. 

Gallagher  Platforms  are  really  secondary  instruments 
that  do  not  require  men  to  play  them.  You  increase  the 
size  of  your  orchestra  without  increasing  the  price  you 
pay  for  it  each  week. 

Full  information  promptly  supplied 
without  obligation. 

Gallagher  Orchestra  Equipment  Company 

3235  Southport  Avenue,  Chicago 


iGrAIvIviVGrHBR 

I SECTIONAL  RESONANT  PLATFORM 

^ ■ 

V ' ' 

ti,- 


New! 

— and  proved 

The  beautiful  Saxe  new  Wisconsin  The- 
ater in  Milwaukee  has  Gallagher  Resonant 
Platforms  insteilled  with  perfect  results. 
While  the  science  is  old  the  final  perfection 
of  this  application  is  new. 

“Makes  a Symphony 

of  an  Orchestra” 
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We  Invite  Comparison  Before  You  Buy 


MODEL  C 

(PATENTS  APPLIED  FOR) 

Try  One  in  Your  Own  Theatre 

Upon  the  request  of  any  responsible  exhibitor  in  the  United 
States  we  will  arrange  to  have  our  equipment  installed  in 
his  theatre  on  trial  for  thirty  days  free  of  charge. 

Stereopticon  with  Automatic  Slide  Changer 
is  the  Last  Word  in  Projection  Equipment 

American  Reflecting  Arc  Corporation 

24  MILK  STREET 

BOSTON  Made  in  u.  s.  A.  MASSACHUSETTS 


THE  SECRET  OF  PERFECT 

CURTAIN  OPERATION 

is  the 

MUTm  curtain  machine 

and 

NOISELESS  WOOD  TRACK 


The  Perfect  Track 

The  E.  J.  Vallen  Electrical  Co.,  Akron,  O. 


THE 

Geometric  Safety  Reel 

USED  AS  STANDARD 
by  the  Largest  Producers 

The  Double  Edge  Prevents 

Cutting  of  Film — Cutting  Operator’s  Fingers 

The  Rolled  Edge 

Doubles  the  Strength 

The  Geometric  Stamping  Co. 

221  E.  131st  St.,  Cleveland,  Ohio 


Better  Theatres 
Advisory  Staff 

In  order  to  render  its  readers 
assistance  on  various  problems  of 
equipment  and  construction  that 
arise  from  time  to  time.  Better 
Theatres  has  obtained  the  co- 
operation of  the  individuals  and 
associations  listed  following  in 
this  work. 

Through  the  co-operation  of 
this  advisory  staff  this  depart- 
ment feels  that  it  has  allied  itself 
with  sources  of  expert  knowledge 
on  virtually  every  phase  of  thea- 
tre building  and  furnishing  and 
is  able  to  offer  theatre  owners  a 
valuable  service  in  providing  in- 
formation and  answers  on  a wide 
range  of  subjects  of  a general 
nature. 

ROBERT  O.  BOLDER,  Boiler 
Brothers,  Architects. 

E.  B.  CRESAP,  Secretary,  National 
Association  of  Fan  Manufactur- 
ers. 

JOHN  EBERSON,  Architect. 

G.  E.  EICHENLAUB,  Architect. 

COLBY  HARRIMAN,  Technical 
Director,  Theatre  Department, 
Famous  Players-Lasky  Corp. 

W.  S.  HAYS,  Secretary,  National 
Slate  Association  and  The  Na- 
tional Federation,  Construction 
Industries. 

F.  J.  HUSE,  Chief  Engineer,  Hol- 
low Building  Tile  Association. 

SAMUEL  R.  DEWIS,  Member, 
American  Society  of  Heating  and 
Ventilating  Engineers. 

A.  C.  LISKA,  Remodeling. 

E.  M.  LURIE,  Assistant  to  Com- 
missioner, Associated  Metal  Lath 
Manufacturers. 

VIRGIL  C.  MARANI,  M.  Am.  Soc. 
C.  E.,  Chief  Engineer,  The  Gyp- 
sum industries. 

HENRY  L.  NEWHOUSE,  Archi- 
tect. 

FRANK  E.  PLOWMAN,  Theatre 

Lighting. 

GEORGE  L.  RAPP,  Architect. 

GEORGE  W.  REPP.  Service  Divi- 
sion, American  Face  Brick  Asso- 
ciation. 

R.  L.  SIMMONS,  Architect. 

HENRY  J.  SMITH,  President, 
Motion  Picture  Equipment  Deal- 
ers of  America. 

HORACE  L.  SMITH,  JR,,  Theatre 
Engineer. 

NORMAN  M.  STINEMAN,  Assoc. 
Mem.  American  Society  of  Civil 
Engineers,  Portland  Cement  As- 
sociation. 

MAX  Y.  SEATON,  Technical  Di- 
rector, National  Kellastone  Com- 
pany. 

J.  L.  STAIR,  Chief  Engineer,  Cur- 
tis Lighting,  Inc. 
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Conducting  a Supply  Department 
and  Keeping  Records 


A NUMBER  of  articles  in  this  depart- 
ment recently  have  taken  up  the  sub- 
ject of  efficient  conduct  and  maintenance 
of  theatre  supplies  with  a view  to  show- 
ing that  an  efficient  system  in  handling 
and  caring  for  the  daily  equipment  used 
in  theatres  will  result  in  a substantial 
saving.  Charts  have  been  presented  for 
use  by  theatres  in  checking  stocks  of 
electrical  goods  and  supplies  by  Colby 
Harriman  and  in  general  it  has  been 
shown  that  a systematic  program  for 
operating  this  phase  of  the  theatre  means 
a saving  in  both  time  and  money  and 
offers  insurance  against  emergency  delays. 

Larger  theatres  and  circuits  have  seen 
the  advantages  of  devoting  strict  atten- 
tion to  the  daily  equipment  needs  of  the 
theatre  and  have  special  departments 
which  handle  this  end  of  this  business. 
That  they  have  been  found  of  great 
value  in  the  efficient  operation  of  a thea- 
tre or  chain  of  theatres  was  pointed  out 
by  W.  S.  Fisher,  purchasing  agent  of 
Ascher  Brothers,  Chicago,  who  in  an  ar- 
ticle which  appeared  in  “Better  Theatres” 
some  time  ago  explained  the  operation 
of  the  system  employed  for  the  Ascher 
theatres  as  follows: 

“Every  theatre  owner,  whether  he  has 
one  house,  a dozen  or  more,  can  effect 
a substantial  saving  in  the  purchase  of 
equipment  and  supplies  if  this  phase  of 
his  business  is  organized  on  a systematic 
basis.  The  habit  of  “running  to  the 
store”  for  every  little  item  as  it  is  needed 
is  an  unprofitable  one  both  in  time  and 
money  lost. 


“Four  years  ago  I inaugurated  a sys- 
tem at  Ascher  Brothers,  Chicago,  that 
has  worked  out  very  advantageously. 
Operating  seventeen  theatres,  fifteen  of 
which  are  in  Chicago,  it  can  readily  be 
appreciated  that  we  use  great  quantities 
of  many  kinds  of  equipment  and  supplies. 
Last  year  the  figures  showed  that  we 
were  able  to  save  ,$10,000  in  the  pur- 
chasing of  our  many  needs  and  this  fig- 
ure is  not  an  estimate  nor  a theoretical 
saving  as  all  our  transactions  go  down  in 
black  and  white  and  we  have  complete 
check  of  every  detail. 

“This  saving  was  accomplished  through 
the  operation  of  our  stock  room,  com- 
bined, of  course,  with  judicious  buying. 

^ ^ 

“Our  stock  room  is  really  a little  busi- 
ness of  its  own.  It  buys  in  quantity 
lots,  practically  every  bit  of  equipment 
and  supplies  needed  by  our  theatres. 
Serving  seventeen  houses  it  is  at  once 
apparent  that  it  is  a big  buying  power 
and  it  is  no  secret  that  the  quantity 
buyers  enjoys  discounts  on  many  items 
that  the  smaller  buyer  does  not  obtain. 

“Through  the  stock  room  we  not  only 
purchase  enough  to  supply  all  our  houses 
from  week  to  week,  but  past  knowledge 
has  enabled  us,  in  many  instances,  to 
gauge  their  demands  for  certain  items  for 
a full  year,  thus  giving  us  an  even  greater 
buying  leverage. 

“Every  item  requisitioned  by  a thea- 
tre from  the  stock  room  is  sold  to  that 
theatre.  To  the  cost  (price  of  each  item 
to  the  stock  room  is  added  10  per  cent 


for  service,  and  the  supplies  and  equip- 
ment used  by  each  theatre  is  charged 
against  the  operating  cost  of  the  particu- 
lar theatre. 

“This  enables  the  stock  room  to  be 
entirely  self-sustaining  and  even  show  a 
profit  on  sales  at  the  end  of  the  year. 
* * * 

“Some  of  the  most  common-place 
things  can  be  purchased  by  the  average 
exhibitor  in  quantities  rather  than  in 
small  lots  or  units  and  would  represent 
a big  saving  at  the  end  of  the  year.  I 
have  in  mind  such  things  as  carbons, 
brooms,  soap,  cleaning  powder,  film  ce- 
ment, sweeping  compound,  mops,  disin- 
fectants and  other  things.  After  all  it 
is  the  sum  total  of  saving  possible  on 
a wide  variety  of  things  used  every  daj^ 
that  will  show  a substantial  saving  in 
operating  cost  at  the  end  of  the  year. 

“When  we  buy  brooms  we  generally 
buy  several  dozen;  mops  and  handles  the 
same  way,  film  cement,  50  or  100  bottles 
at  the  time;  fuse  plugs  by  the  hundred; 
switches  by  the  dozen;  condensers  of  vari- 
ous sizes  a hundred  at  a time  and  such 
things  as  machine  oil,  soap,  soap  powder, 
gum  remover,  etc.  in  a similar  manner. 

“No  item,  I believe,  is  too  small  to 
stock  up  with  if  even  a small  saving  can 
be  effected  through  buying  in  quanties. 

“In  purchasing  our  ice,  we  buy  500  or 
1,000  pound  books  at  $6.00  saving  50 
cents  on  each  book.  This  is  not  an  es- 
pecially large  saving  but  when  the  amount 
of  ice  we  use  is  considered  it  can  be 

{Continued  on  page  XXCI) 


Smooth  and  quiet 
burning 

Bright  light 

Steady  arc 

Slow  burning  rate 

Long  condenser  life 


CHARLES  W.  PHELLIS  & CO. 

Incorporated 

130  W.  42nd  Street 
NEW  YORK  CITY 
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Check  Up! 
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How  many  tick- 
ets have  you  in 


Do  you  have  to  count 
rolls  or  figure  it  out? 

Then  you  need  INVENTORY  NUM- 
BERED TICKETS  that  will  tell  you  at  a 
glance  exactly  how  many  you  have. 

We  will  gladly  send  you  samples  and  more 
information  about  them. 

QlobeTckel  Companij 

Specialists  in  Tickets  and  Checks  Since  1873 

122N.  I2lh  St.  Philadelphia,  Pa. 


HILLGREEN, 
LANE  & CO. 

Builders  of  Some  of  the 

Most  Important  Organs 
in  American  Theatres 

Correspondence  Solicited 

Factories:  Alliance,  Ohio 

The  Screen  of  Quality 

GIVES  YOU 

CLEARER  DEFINITION  WITHOUT  EYE  STRAIN 

USE  THE 

1NIATIONAL 

Cl  LASS-RE  AD-'CiCREEN 

(Patented) 

and  be  convinced 

DURABLE— WASHABLE 

Full  information  upon  request 

THE  NATIONAL  SCREEN  CO. 

Factory : 1549  E.  21st  St.,  Cleveland,  O.  Sales  Office:  Film  Bldg.,  Cleveland,  O. 


Projection  Topic 
at  Meeting  of 
Theatre  Men 

NOTE:  Projection,  all-important  sub- 
ject to  every  progressive  theatre  owner, 
was  a feature  on  the  program  of  activities 
at  the  summer  meeting  of  managers  of 
West  Coast  Theatres,  Inc.  The  fact  that 
an  executive  of  the  Nicholas  Power  Com- 
pany was  asked  to  bring  to  the  attention- 
of  West  Coast  managers  this  outstanding 
phase  of  exhibition  is  indication  of  the 
growing  interest  generally  that  modern 
theatres  are  according  projection.  Excerpts 
from  the  paper  read  to  the  Pacific  Coast 
exhibitors  are  published  herewith . in  the 
belief  that  it  will  be  of  interest  to  other 
theatre  men  throughout  the  country. 

"Better  Projection  in  its  broadest  sense 
should  include  all  equipment  used  in  the 
showing  of  the  picture  and  must  obvi- 
ously depend  to  a great  extent  upon  the 
skill  of  the  men  operating  the  equipment. 

“We  have  been  asked  to  prepare  a pa- 
per on  ‘Better  Projection  as  Delivered  by 
Power’s  Equipment,’  and  we  will,  there- 
fore, present  a few  facts  showing  what 
we  have  done  to  further  the  cause  of  bet- 
ter projection.  Passing  over  the  impor- 
tant part  Power’s  projectors  played  in  the 
development  of  the  motion  picture  indus- 
try from  1900  to  1919,  a period  covering 
almost  the  entire  commercial  history  of 
this  field,  we  shall  dwell  almost  altogether 
upon  the  progress  we  have  made  in  the 
past  five  years.  During  that  period  we 
have  made  such  improvements  in  the 
mechanism  as  the  double  eye  shield  on 
gate,  double  ended  controls,  framing  lamp 
in  mechanism,  and  the  type  ‘E’  lamp- 
house  with  its  various  improved  devices 
and  enlarged  capacity.  We  have  also  de- 
veloped and  now  have  in  extensive  prac- 
tical operation  such  important  improve- 
ments as  Power’s  Pin  Cross  Rollers, 
Power’s  Governor-type  Mechanical  Speed 
Control  and  Power’s  Improved  Front 
Plate  and  Lens  Mount.  More  recently 
we  have  introduced  and  are  now  manu- 
facturing the  aspheric  condenser  mount 
for  Incandescent  equipment,  the  adjusta- 
ble condenser  for  the  Incandescent  equip- 
ment and  the  adjustable  condenser  mount 
for  the  High  Intensity  Lamphouse. 

* * * 

“We  have  also  taken  up,  developed,  or 
placed  on  the  market  such  notable  motion 
picture  apparatus  as  the  G.  E.  Incandes- 
cent equipment,  the  G.  E.  High  Intensity 
Lamp  and  Lamphouse  and  the  Feaster 
Non-Rewind.  While  it  is  true  that  not 
every  first  class  house  is  prepared  to  take 
up  such  equipment  as  Power’s  Speed  In- 
dicators and  Power’s  Instrument  Panel, 
we  believe  it  is  our  obligation  to  promote 
the  use  of  these  and  the  other  labor-sav- 
ing devices  already  mentioned.  Equip- 
ment of  this  nature  gives  the  projectionist 
more  time  and  more  opportunity  to  con- 
trol the  presentation  of  the  picture  and 
to  that  extent  are  a definite  step  in  the 
direction  of  better  projection.  Power’s 
Multiple  Coil  Rheostat  weighs  less  than 
dne-third  of  the  old  grid-type  rheostat. 
The  coils  carry  ten  amperes  and  the  loss 
of  one  does  not  affect  the  others.  Excep- 
tionally strong  but  light  high  resistance 
wire  is  used  which  permits  perfect  con- 
nections and  ready  replacement  of  burnt- 
out  coils.  We  are  acquiring  the  manufac- 
turing and  sales  rights  for  any  of  the 
devices  above  mentioned  which  have 
heretofore  not  been  a Power’s  product  in 
the  fullest  sense. 

“Another  of  the  important  improve- 
ments we  have  made  in  recent  years  is 
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Power’s  Pin  Cross  Rollers.  These  rollers 
are  small  movable  sleeves  which  fit  over 
the  pins  of  the  pin  cross  and,  acting  as 
a'  roller  bearing,  reduce  frictional  wear 
and  noise  to  a minimum.  Power’s  Gov- 
ernor-type Mechanical  Speed  Control  has 
also  been  a great  success.  Upwards  of 
thirty-five  hundred  are  now  in  use  and, 
although  they  have  been  on  the  market 
several  years,  we  have  not  received  a 
single  complaint.  By  setting  the  lever  of 
Power’s  Governor-type  Mechanical  Speed 
Control  and  then  simply  throwing  in  the 
motor  switch,  the  projector  will  at  once 
reach  the  exact  speed  for  which  the  con- 
trol is  adjusted.  A drop  of  line  voltage 
should  not  affiect  the  speed  of  the  mech- 
anism even  though  the  motor  should  slow 
down  considerably,  friction  is  reduced  to 
a minimum,  and  the  use  of  too  much  oil 
has  no  effect  whatever  on  the  mechanism 
of  this  device. 

* * * 

“Power’s  Loopsetter  and  Power’s  Ball 
Bearing  Takeup  have  given  satisfactory 
results  for  many  years,  and  are  really  too 
well  known  to  require  detailed  descrip- 
tion. We  shall,  however,  dwell  upon 
Power’s  Intermittent  Movement  which 
has  also  been  in  successful  operation  for 
many  years. 

“As  you  know,  the  function  of  the  in- 
termittent movement  is  to  move  the  pic- 
ture as  rapidly  as  possible  within  certain 
practical  limits  with  the  least  possible 
strain  upon  the  film.  Power’s  Intermit- 
tent, popularly  known  as  a ‘Five  to  One 
Movement,’  is  really  a one  in  five  move- 
ment, and  the  Geneva,  or  star  and  cam, 
generally  known  as  the  ‘Four  to  One 
Movement,’  is  really  a one  in  four  move- 
ment. Power’s  Intermittent  Movement  is 
an  exclusive  feature  of  Power’s  projec- 
tors, and  the  Geneva,  or  star  and  cam,  is 
used  on  practically  all  other  types  of  pro- 
jectors. An  attempt  to  prove  technically 
the  superiority  of  the  one  in  five  move- 
ment as  compared  with  the  one  in  four 
movement  would  result  in  only  a long 
and  almost  interminable  argument  leav- 
ing us  all  well  up  in  the  air  by  the  time 
we  were  ready  to  leave  this  place.  We 
shall,  however,  briefly  present  a few  facts 
which  indicate  the  superiority  of  Power’s 
projectors  from  a technical  standpoint 
and  the  claims  we  make  are  supported 
by  practical  and  comparative  tests  which 
were  made  in  this  city. 

* * * 

“Power’s  Intermittent  completes  one- 
quarter  revolution  of  the  intermittent 
sprocket  in  72  degrees  of  the  cam  move- 
ment as  compared  to  90  degrees  which 
is  necessary  with  the  properly  propor- 
tioned Geneva  movement  and,  therefore, 
allows  the  film  to  remain  stationary  for 
a considerably  greater  period  of  time. 
This  permits  the  use  of  a much  better 
balanced  shutter  and  allows  considerably 
more  light  to  pass  to  the  screen.  It 
should  also  be  noted  that  the  construction 
of  Power’s  Intermittent  Movement  is 
such  that  the  film  is  moved  with  uniform 
acceleration.  This  reduces  the  strain  on 
the  film  considerably.  Uniform  accelera- 
tion, characteristic  of  Power’s  Intermittent, 
makes  possible  a much  better  bal- 
anced intermittent  mechanism  and,  there- 
fore, reduces  vibration  to  a minimum. 
The  features  of  Power’s  Intermittent  re- 
ferred to,  together  with  the  accuracy  of 
its  manufacture,  are  the  reasons  for  the 
very  noticeable  steadiness,  definition  and 
smooth  appearance  of  the  picture  and 
justify  the  claims  we  make  of  ‘Better  Pro- 
jection with  Power’s  Projectors.’  ” 


A Couch  Sys- 
tem  keeps 
every  part  of 
your  house  in 
immediate 
touch  with 
every  other 
part,  and  all  in 
touch  with  the 
manager’s  of- 
fice. 


Do  You  Control  Your  Performance? 

Do  your  box  office,  inside  man,  balcony  and  orchestra  all  work  together? 
Or  are  your  programs  delayed  and  your  service  hindered  because  they  are 
working  separately,  trying  to  cooperate  by  guess-work?  A Couch  System 
of  Intercommunicating  Telephones  will  connect  each  department  of  your 
theater  with  every  other.  Please  your  patronage  with  new-style,  efficient 
ushering-service  by  regulating  the  inflow  of  patrons  by  phone! 

Write  for  Bulletins  today! 


S.  H.  COUCH  COMPANY,  Inc. 

Established  1894 

TELEPHONE  MANUFACTURERS 

Office  and  Factory,  Norfolk  Downs,  Mass. 

Branch  Offices:  Boston,  170  Purchase  St.;  Chicago,  337  W.  Madison  St. 


Sto  Francisco, 

515  Market  St., 

SIERRA  ELECTRIC  OO.,  INC. 
Los  Angeles, 

301  Roberta  Bldg., 
SIERRA  ELECTRIC  CO.,  INC. 


SALES  REPRESENTATIVES 

Seattle,  Wash. 

222  Hinckley  Bldg., 

SIERRA  ELECTRIC  CO.,  INC. 
New  York,  N.  Y., 

428  Broadway, 

S.  H.  COUCH  COMPANY,  INC. 
Montreal,  P.  Q..  Canada. 

3 St.  Nicholas  Street, 

G.  L.  MACGILLIVRAY  & COMPANY,  I/TD. 


Piiladelphia,  Pa, 

1723  Sansom  St. 

JOHN  R.  HOLLINGSWORTH 
Pittsburgh,  Pa., 

305  Seventh  Ave., 

J.  A.  JACQUES 


From  the  footlights 
to  the  back  wall— 

Whatever  you  need,  whether  it’s  a small  hang- 
ing or  a complete  “permanent  set’’  to  give  a 
rich,  pleasing  foreground  to  your  screen,  we 
give  your  order  our  most  careful  personal  at- 
tention. Insure  satisfaction  from  the  start 
by  taking  advantage  of  this  expert,  reliable 
service.  Write  direct  to 

NOVELTY  SCENIC  STUDIOS 

226  West  47th  Street  NEW  YORK  CITY 


Helios  Reflector  Lamp 


25%  Better  Screen  Illumination 

Approved  by  Underwriters  Laboratories 


OUR  DISTRIBUTORS 


Cleveland : 
Cincinnati : 
Omaha : 
Philadelphia : 
Chicago: 

San  Francisco: 
Dallas : 
Baltimore: 
Pittsburgh : 


The  Theatre  Supply  Co.,  Inc. 
The  Theatre  Supply  Co.,  Inc. 
U.  S.  Theatre  Supply  Co. 
Williams,  Brown  & Earle 
Movie  Supply  Co. 

Theatre  Equipment  Supply  Co. 
Simplex  Theatre  Supply  Co. 
N.  C Haefele  & Co. 

S.  & S'.  Film  and  Supply  Co. 


WARREN  PRODUCTS  CO. 

261  CANAL  ST.  . • new  YORK 
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NEW 

In  Screen  Results 
In  Improvements 
In  Price 

THE 

SUPERIOR 

PROJECTOR 


SHOWING— 

One  of  exclusive  features,  tiltuig  angle 
of  30  degrees. 

SOME  EXCLUSIVE 

SUPERIOR 

FEATURES 

Special  Fire  Protective  Devices 
Automatic  “Take-up”  Device 
Unique  Oiling  System 
Direct  Motor  Drive 
No  Belts  and  Chains 
Unit  Construction 
Less  Parts 

Adapted  to — 

G.  E.  Mazda  Incandescent  Lamp 
Projection 

Cinephor  Condenser  System. 

SEE  OUR  DISTRIBUTORS— 

Carolina  Theatre  Supply  Co., 

13  South  Church  St., 

Charlotte,  N.  C. 

Pilgrim  Photoplay  Exchange, 

736  South  Wabcish  Ave., 

Chicago,  III. 

OR 

WRITE  DIRECT  TO 


SBPERIOR  PROJECTOR,  INC. 


COXSACKIE,  NEW  YORK 
U.  S.  A. 


Modern  Theatre  Is 
Opened  at  Olympia 
by  Zabel  and  W ilson 

An  entirely  modern  theatre,  said  to 
rank  wdth  the  finest  playhouses  in  the 
northwest  has  been  given  to  Olympia, 
Washington,  with  the  opening  of  the  new 
Capitol  theatre  by  E.  A.  Zabel  and  Wil- 
liam Wilson  of  Olympia  Amusement 
Company.  The  Capitol,  with  its  adjoin- 
ing stores,  was  erected  at  a cost  of 
$180, (X)0.  Joseph  H.  Wohleb,  Olympia 
architect  designed  the  structure. 

Many  features  typical  of  the  present 
day  successful  theatre  are  incorporated  in 
the  Olympia  and  the  house  is  decorated 


New  Capitol  theatre  at  Olympia,  Wash- 
ington. (Photo  by  H.  E.  N.) 

in  compelling  but  beautiful  tons  of  rich 
blue  and  gold  against  a background  of 
cream  color. 

The  front  of  the  theatre  is  done  in 
marble,  the  black-webbed  stone  gleaming 
like  the  plate  glass  of  the  ticket  booth 
and  poster  frames. 

Soft  carpets,  which  deaden  the  heaviest 
footfalls,  are  used  throughout  so  that 
the  audience  will  not  be  disturbed  by  late 
comers.  The  thousand  people  who  can 
be  seated  in  the  capacious  playhouse  find 
the  comfortable  upholstered  chairs. 

A wall  of  masonry  and  heavy  curtains 
separates  the  foyer  from  the  last  row  of 
seats.  The  hangings  are  rich  and  beauti- 
ful, reflecting  the  general  mode  of  decora- 
tion followed  in  the  Capitol  theatre. 

On  a small  balcony,  just  below  the  top 
seats  is  another  foyer  where  rest  rooms, 
a promenade  and  a tiny  space  for  the 
transactions  of  necessary  business  are  pro- 
vided. A feature  of  the  building  is  a 
glass-enclosed  “crying  room”  where 
mothers  may  take  their  restless  tiny  tots. 

The  balcony  of  the  Capitol  has  been 
constructed  with  particular  care  so  that 
the  greatest  comfort  and  convenience  may 
be  provided  for  the  audience.  Each  seat 
commands  a full  view  of  the  stage.  By 
installing  a special  ventilating  system  and 
because  of  tht  high-arched  ceiling,  no 
excessive  heat  is  experienced  in  the  bal- 
cony and  the  air  is  kept  cool  and  fresh 
throughout  the  evening. 

Stage  settings  for  the  Capitol  have  been 
designed  to  meet  the  demands  of  the  most 
exacting  theatregoer.  Complete  furnish- 
ings for  outdoor  and  indoor  offerings  are 
included,  together  with  a fireproof  front 
drop  and  several  hangings  of  luxurious 
velvet  and  velour. 

Seven  regular  dressing  rooms  and  two 
large  chorus  rooms,  of  sufficient  size  to 
care  for  a troupe  of  from  40  to  .50  per- 
sons, are  provided  in  the  rear  of  the  the- 
atre. 

Although  the  Capitol  is  of  fireproof 
construction,  well  arranged  exits  have 
been  provided  and  the  entire  building  can 
be  emptied  in  record  time.  The  stage  is 
cut  ofif  from  the  audience  by  an  asbestos 
curtain  which  would  prevent  the  spread  of 
a back-stage  fire  to  the  front  of  the  the- 
atre. 


WHY  HAVE 

A.  D.  C.  AUTOMATIC 
CURTAIN  CONTROL 

SALES 

DOUBLED  IN 
THREE  YEARS? 


Install  it 

and  supply  your  own  answer 


Automatic  Devices  Co. 

17  N.  7th  St.,  Allentown,  Pa. 


Make  Smooth 
Change-Overs  Easily! 

From  any  point  in  the  booth,  operator  can 
make  a smooth,  lightning  change-over  from  one 
machine  or  stereopticon  to  any  other,  simply 
by  pressing  a button.  Automatic  action,  abso- 
sutelysure.  Will  not  wear  out,  gives  years  of 
service. 

The  STRONG 

Change-Over 

ELECTRIC  AUTOMATIC 

has  been  adopted  by  leading  representative 
theatres:  McVickers,  Balaban  & Katz.Orpheum 
Circuit,  and  others.  Assures  a perfectly  cued 
program.  Increases  operator's  efficiency. 

Set  for  2 Machines,  $25.00 
Money-back  Guarantee 

ESSANNAY  ELECTRIC  MEG.  CO. 

1012  10th  Ave.  Maywood,  111. 

Just  Push  a Button 
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Chicago,  the  practical  center  of  | 
America,  gives  to  the  HERALD,  | 
publishing  here,  an  invaluable  | 
advantage  over  publications  published  | 
elsewhere  in  the  United  States.  | 

Distribution  out  of  Chicago  permits  of  | 
immediate  through-train  shipment  of  | 
copies  direct  to  every  section  of  the  | 
country.  | 

This  means  quick  and  prompt  service  | 
for  subscribers  everywhere — j 

— it  is  just  one  more  influence^working  j 
to  keep  the  HERALD  the  most  valu-  | 
able  publication  to  the  theatre  owners  | 
of  America.  I 


Publishing 
In  Chicago 
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Contrast! 


That’s  what  good  projection  means  — sharp,  clear  contrast  between 
light  and  dark.  But  contrast  depends  on  the  lens. 

Eliminate  , muddy,  cloudy  effects  from  your  pictures  by  using  Snap- 
lite  Lenses.  They  will  inject  more  snap  into  even  the  poorest  print, 
and  give  better  ones  the  clear  definition  and  strong  black  and  white  that 
audiences  demand. 

See  your  Dealer  or  Write  direct  to 


KOLLMORGEN  OPTICAL  CORPORATION 

35  Steuben  St.  Brooklyn,  N.  Y. 

Makers  of 

SNAPLITE  LENSES 

ALSO  SNAPLITE  JR.  LENSES  FOR  PORTABLE  MACHINES 


Operating  a Supply 
Department  and  An 
Equipment  Record 

(Continued  from  page  XXI) 

seen  that  the  total  saving  amounts  to 
something.  We  also  stock  our  theatres 
with  coal  in  the  summer,  buying  in  car- 
load lots. 

“One  of  the  outstanding  advantages  of 
a stock  room  such  as  ours  is  that  it 
makes  necessary  the  keeping  of  records 
on  all  transactions  and  these  records  are 
found  invaluable  as  a basis  for  knowing 
just  how  much  equipment  and  supplies 
we  use  over  a period  of  time. 

“With  this  knowledge  we  can  place  a 
yearly  contract  for  many  standard  items 
— a feature  which  is  not  only  desirable  to 
the  purchaser  but  is  welcomed  by  the 
concern  with  which  he  does  business  as 
it  serves  as  a guide  to  the  concern  in 
making  its  own  purchases,  and  mutually 
pleasant  business  relations  are  thus  es- 
tablished. 

* * * 

“Once  started  the  operation  of  a stock 
such  as  we  have  is  a comparatively  simple 
matter  it  becomes  automatic  to  a great 
extent.  The  first  step  is  to  work  out  a 
system  for  coordinating  the  records  of 
the  stock  room  with  those  of  the  account- 
ing department.  Proper  forms  must  be 
devised,  for  when  a transaction  has  been 
completed  in  the  stock  room  it  usually 
goes  to  the  accounting  department  and 
the  stock  room  must  be  familiar  with 
the  various  account  numbers  and  the 
ways  in^  which  this  department  handles 
it  work.’’ 


WE  CAN  SAVE  YOU  TIME  AND  MONEY 

ON 

DESKS 

CHAIRS 
FILES 

WICKER  FURNITURE 
UNDERWRITERS 
SAFES 

"THE  HOUSE  OF  SERVICE" 

LEXINGTON  DESK  COMPANY,  INC. 

159  EAST  44TH  ST.,  NEW  YORK 


Super-Lite  Screens 

FOR  PERFECT  PROJECTION 

Manufactured  to  meet  all  conditions 
Common  Arc— Mazda— High  Intensity 


C.  S.  WERTSNER  & SONS 

MANUFACTURERS 

211-221  North  13th  Street  Philadelphia,  Pa. 


Three  New  Theatre 
Projects  Proposed 
for  St.  Louis,  Mo. 

Representatives  of  the  Shubert  the- 
yrical  interests  are  expected  to  arrive 
in  St.  Louis  during  the  next  few  days 
to  close  a deal  for  a down-town  site  on 
which  they  propose  to  erect  a new  thea- 
tre and  hotel  building.  Three  sites  are 
also  under  consideration  for  this  house, 
one  of  them  being  at  the  southwest  corner 
of  Twelfth  boulevard  and  Olive,  just 
one  block  south  of  the  present  Shubert- 
Jefferson  theatre. 

Until  recently  the  Shuberts  were  con- 
sidering a Grand  boulevard  location  for 
their  new  house,  but  the  remarkable  suc- 
cess of  the  Loew’s  State  theatre  has 
caused  a decided  revision  in  their  plans, 
it  is  said. 

It  is  also  rumored  that  a prominent 
local  motion  picture  syndicate  has  taken 
an  option  on  a very  prominent  down-town 
location  for  a $2,000,000  theatre  and  office 
structure.  Gossip  has  it  that  a sub- 
stantial sum  has  been  already  paid  to 
bind  this  deal,  but  confirmation  has  not 
been  obtained  from  interested  parties. 

The  new  St.  Louis  theatre  at  Grand 
boulevard  and  Morgan  street  is  expected 
to  open  on  June  1,  1925.  The  steel  work 
is  being  put  into  place  at  the  present  time 
and  construction  will  be  speeded  up  so 
that  the  dedication  may  be  held  at  that 
time.  The  structure  is  being  erected  by 
the  Metropolitan  Theatres  Corporation 
of  which  David  Sommers  is  president; 
Sam  Koplar,  vice-president;  Emil  S. 
Strause,  treasurer,  and  Lambert  E. 
Walther  secretary.  This  house  will  seat 
4,200  and  will  cost  upwards  of  $1,000,000. 

Plans  have  also  been  prepared  by  local 
architects  for  a 1,200  seat  house  to  be 
erected  at  Union  boulevard  and  St.  Louis 
avenue,  the  center  of  a rapidly  growing 
residential  section. 
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Look  for 
The  Stars 

When  your  copies  of  the 
Herald  are  nicely  stacked  on 
the  shelf  and  you  want  ^ to 
pick  out  any  issue  containing 
the  “Better  Theatres”  section 
look  for  the  hook  with  the  two 
stars  on  the  ‘^backbone.” 
These  stars  are  your  guide  to 
the  issue  which  contains  a 
fund  of  information  on  vir- 
tually every  phase  of  success- 
ful theatre  operation. 

If  you  are  in  need  of  some 
particular  item  of  equipment 
turn  to  the  “Exhibitors  Infor- 
mation and  Catalog  Bureau” 
page  in  the  “Better  Theatres” 
department,  fill  out  the  coupon 
and  send  it  in.  This  bureau 
will  obtain  for  you  quickly  in- 
formation on  any  accessories 
or  equipment  in  which  you  are 
interested. 


Paper  on  Theatre 
Lighting  Will  Be 
Read  to  Engineers 

The  program  of  the  18th  annual  Con- 
vention of  the  Illuminating  Engineering 
Society  includes  a paper  of  unusual  in- 
terest to  the  theatrical  world.  The  con- 
vention is  to  be  held  at  Briarcliff  Lodge, 
Briarcliff  Manor,  in  Westchester  County, 
New  York,  the  week  beginning  Oct.  27. 

The  paper  in  question  is  entitled  “The- 
atrical and  Decorative  Lighting,”  and  is 
-written  by  Mr.  Claude  Bragdon,  F.  A.  I. 
A.  Mr.  Bragdon  is  an  architect  by  pro- 
fession but  approaches  his  subject  from 
the  standpoint  of  an  artist,  that  is,  as  one 
who  considers  light  not  as  a “convenience 
to  see  things  by”  but  as  a language  of 
emotional  expression.  Mr.  Bragdon  con- 
tends that  lighting  is  really  entering  the 
field  as  a tenth  art  and  he  traces  its  de- 
velopment through  decorative  lighting 
out  of  doors,  such  as  the  Song  and  Light 
Festivals  in  Central  Park,  New  York, 
the  lighting  end  of  which  was  in  charge 
of  Mr.  Bragdon;  through  the  illumina- 
tion of  interiors  beyond  the  merely  util- 
itarian; through  the  theatre  to  the  labor- 
atory devoted  to  experimenting  in  the 
field  of  color  psychology  and  the  produc- 
tion of  “color  music.” 

Each  of  these  phases  will  be  discussed 
in  turn  by  Mr.  Bragdon.  The  Walter 
Hampden  production  of  Cyrano  de  Ber- 
gerac, the  lighting  of  which  was  in  charge 
of  Mr.  Bragdon,  and  which  scored  an 
artistic  triumph  is  but  one  of  the  exam- 
ples of  the  effect  of  lighting  on  Stage  Pro- 
ductions cited  by  Mr.  Bragdon. 

Mr.  Bragdon  will  point  out  how  fail- 
ures to  understand  the  psychological  ef- 
fects of  color-lighting  in  theatrical  pro- 
ductions caused  or  nearly  caused  the  fail- 
ure of  several  worthy  productions. 

The  now  well  known  “Clavilux”  or 
color  organ  of  Thomas  Wilfred  was  de- 
veloped in  a laboratory  built  by  Mr. 
Bragdon  at  Huntington,  Long  Island, 
and  it  is  to  this  invention  especially  that 
he  refers  in  illustrating  that  light  and 
color  are  being  accepted  as  a new  art. 


THERE  MUST  BE  A REASON 


Now  the 

Rialto— P iccadilly — Criterion 

Three  More  Broadway  Houses 
Have  Installed  the 


Raven  Screen  Corporation 

345  West  39th  Street  New  York 


RAVEN 


EDWARDS  SHEET  METAL 
MARQUEES  or  CANOPIES 

For  use  over  entrances  to  theatres,  hotels,  cafes,  store  buildines,  etc.  A work  of  art 
and  they  have  the  massive  and  ornamental  appearance  of  cast  iron,  at  but  a fraction  of 
the  cost.  Furnished  complete,  easy  to  erect — Made  of  galvanized  iron  or  copper  in  any 
style  or  size  desired.  Shipped  in  largest  convenient  sections,  with  glass  packed  sep- 
arately. Our  large  catalog  showing  complete  line  Marquises  or  Canopies,  Balconies, 
Cornices,  Theatre  Fronts,  Signs,  Skylights,  Metal  Roofing,  Metal  Ceilings  and  Walls, 
etc.,  sent  free  on  request. 

The  Edwards  Manufacturing  Co. 

409-459East  Fifth  St.  Cincinnati,  Ohio 

The  World’s  Largest  Manufacturers  of  Metal  Roofing,  Metal  Shingles, 

Metal  Spanish  Tile,  Metal  Ceilings,  Metal  Garages,  Portable 
Buildings,  Rolling  Steel  Doors,  Partitions,  etc. 
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The  Cont'El'Arc  for 
converting  A.  C.  to  D.  C. 


Clearer  pictures — less  noise 

from  the  projection  room 


You  spend  considerable 
money  for  pictures.  Your 
patrons  will  appreciate  this  fact 
— if  your  pictures  are  projected 
to  the  best  advantage.  Maxi- 
mum results  with  the  arc  can 
only  be  obtained  through  direct 
current  and  constant  amperage. 

The  Cont-El-Arc  is  a motor 
generator  designed  expressly  to 
insure  perfect  motion  picture 
projection  from  expensive  films. 
The  Cont-El-Arc  converts  A.  C. 
to  D.  C.  and  maintains  the  de- 
sired amperage  for  one  or  more 
lamps  in  series  under  all  oper- 
ating conditions.  The  amperage 
changes  only  when  the  projec- 


tionist desires  and  makes  a 
change. 

Flickering,  flaring  and  dim- 
ming are  abolished.  Views  are 
dissolved  at  will — the  trims  are 
burned  in.  The  noise  is  appre- 
ciably reduced. 

And  the  Cont-El-Arc  offers 
all  these  advantages  at  a saving 
of  current.  A lower  first  cost 
and  a lower  upkeep. 

The  performance  advantages 
of  the  Cont-El-Arc  are  based 
upon  important  structural  ad- 
vantages. May  we  send  you  the 
details  of  construction  and  of  the 
economy  which  the  Cont-El-Arc 
affords? 


ContinQhtat Electric  Co. .Inc. 

Aianufac furors  of  Electric  Power  Apparatus 

149  Church  Street New  York 


USE  NATIONAL  MAZDA  LAMPS 
and  MpTSCO  MAZDA  EQUIPMENT 


FOR  BETTER  PROJECTION 

MOTSCO  MAZDA  ADAPTER — Hundreds  now  in  use 
giving  perfect  satisfaction.  Can  be  used  in  Simplex,  Powers 
or  Motiograph  Lamp  House.  It  replaces  your  Arc  Lamp. 
Very  easy  to  install. 


Reflector  Adjustments 
2 — Quick  Change  Sockets 
Insures  Perfect  Projection 
No  Dirt — No  P 1 i c k e r — No 
Noise — No  Odor. 


\ Money  Saver — A Health  Saver. 
Price,  complete  with  Reflector 
and  2 Quick  Change  Sockets. 

(Less  Lamp)  $30.00 

Extra  Reflectors 4.00 


Motsco 


NATIONAL  MAZDA 
LAMP  PRICES 

1,000  Watt,  110  Volt  <Mogul  Base) $7.00 

900  Watt,  28-32  Volt  (Mogul  Base) 6.75 

600  Watt,  28-32  Volt  (Mogul  Base) ..  6.00 

600  Watt,  110  Volt  (Mogul  Base) 5.00 

400  Watt,  110  Volt  (Medium  Base) 3.00 

500  Watt,  110  Volt  (Medium  Base) 4.25 

400  Watt,  28-32  Volt  (Medium  Base) 3.75 

300  Watt,  28-32  Volt  (Medium  Base) 2.75 

250  Watt,  110  Volt  (Medium  Base) 1.75 

250  Watt.  28-32  Volt  (Medium  Base) 3.50 


Motsco 

Regulator 


MONARCH 

Mazda  Adapter 


A simple,  inexpensive 
attachment  which  can 
be  used  in  all  Motion 
Picture  Projectors. 

This  device  can  be 
used  in  connection  with 
any  standard  post  or 
can  be  clamped  in  the 
lower  carbon  jaw  of  any 
make  arc  lamp. 

This  adapter  is 
equipped  with  the  Mogul 
socket  for  use  with  600, 

900,  1,000  watt  MAZDA  DAMP. 

Price,  complete  (without  Damp)  with 

Reflector  $15.00 

Extra  Reflectors,  each 3.00 

Step  Down  Sockets  (reduces  Mogul  to 

Medium),  each  60 


Monarch 


is  guaranteed — accept  no  substitute.  It  reduces  110  volts 
A.  C.  to  30  volts  and  stays  put.  Will  not  burn  out  lamps — 
cannot  overcharge. 

REDUCES  ELECTRIC  BILL  t'O  ONE-FOURTH  Q7  Cn 

IT  NEVER  FAILS.  PRICE  O i .OU 

Motsco  Regulator  Demand  “Motsco”  Regulator  From  Your  Dealer 

THE  COMPLETE  OUTFIT— Regulator,  Motsco  Adapter,  2 30-Volt,  900  Watt  Lamps  ..  . $81.00 

WE  HAVE  NO  BRANCH  OFFICES 

MONARCH  THEATRE  SUPPLY  CO.,  724|«sh\ve. 


Film  Export  Hits 
New  High  Mark 
In  August 

OUR  export  business  in  motion  picture 
films  toppeci  the  million  dollar  mark 
in  August,  reports  to  the  Department  of 
Commerce  show,  the  heaviest  month's  ex- 
ports ever  recorded.  In  view  of  the 
saying  “American  equipment  follows 
American  film”  this  announcement  is  of 
unusual  interest  to  many  manufacturers. 

Shipments  included  6,357,739  feet  of  raw 
stock,  valued  at  $139,476;  1,188,238  feet 
of  negatives,  valued  at  $244,339,  and  19,- 
636,791  feet  of  positives,  valued  at  $685,- 
140,  a total  of  27,182,768  feet  of  film, 
valued  at  $1,068,955. 

The  most  important  markets  during  the 
month  were:  Raw  stock:  Japan,  2,968,- 
706  feet,  $61,247;  England,  1,367,177  feet, 
.$29,846;  negatives:  England,  538,889  feet, 
$165,973;  positives:  England,  4,933,557 
feet,  $155,371;  Australia,  2,419,173  feet. 
$88,043;  Canada,  1,996,615  feet,  $80,365; 
Argentina,  1,679,136  feet,  $63,133. 


Italy’s  imports  of  developed  moving 
picture  films  declined  and  exports  in- 
creased during  the  first  half  of  the  cur- 
rent year,  says  Assistant  Trade  Commis- 
sioner J.  A.  Palmer,  Rome,  in  a report 
to  the  Department  of  Commerce.  As 
against  956,419  linear  meters  imported 
and  1,480,033  meter  exports  in  the  first 
half  of  this  year,  six  months’  records  for 
1923  were  1,194,359  meters  imported  and 
981,359  meters  exported.  From  the  three 
leading  countries  of  origin — France,  Ger- 
many, and  the  United  States — imports 
have  fallen  off  so  far  this  year,  while  from 
Great  Britain  they  have  increased.  Ex- 
ports to  most  of  the  chief  countries  of 
destination  show  marked  increases  in  the 
first  half  of  1924  compared  with  the  cor- 
responding six  months  of  1923.  Exports 
to  Austria,  Germany,  Argentina  ami  the 
United  States  show  particularly  many  in- 
creases over  the  1923  records. 

By  countries  of  origin  and  destination 
the  records  of  developed  film  imports  and 
exports  for  the  first  six  months  of  1922, 
1923  and  1924  are  tabulated  as  follows: 

Countries  of  Origin  Jan.-June  1923  Jan.-June  1924 
linear  (meters  linear  m^ers 

Austria  28,543  12,523 

Belgium  35,407  300 

France  316,792  231,463 

Germany  233,063  198,348 

Great  Britain 109,670  143,314 

United  States 354,118  295,448 

Other  Countries 116,776  75,025 


Total 


1,194,359  956,419 


Italy’s  Exports  of  Developed  Moving  Pictxire  Films 


Austria  

Belgium  

France  

Germany  

Great  Briteiin 

Routmania  

Russia  

Spain  

Switzerland  

Turkey  in  Europe 

Japan  

Esrypt  

Argentina  

Brazil  

Colombia  

Haiti  & San  Domingo 

United  States 

Other  Countries 


29,584 

365,787 

26,069 

9,787 

114,643 

108,468 

236,006 

298,208 

31,280 

25,282 

2,414 

19,217 

87,278 

4,485 

41,512 

34,343 

8,415 

12,074 

9,563 

19,264 

8,307 

35,456 

54,218 

59,252 

162,132 

77,388 

2,689 

8,672 

84,360 

3,917 

84,284 

227,733 

34,088 

123,487 

Total 


981,359  1,480,033 


NEW  PROJECTS 

Hayward,  Cal. — It  is  reported  that  a 
theatre  costing  $150,01)0  is  to  be  erected 
next  to  the  Villa  hotel  here  by  a large 
Western  theatrical  enterprise. 

* 

Palo  Alto,  Cal. — Work  will  start  soon 
on  a $300,000  theatre  for  J.  Aekush, 
owner  of  the  Sequoia  theatre  here. 
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Values  of  Clear 
Fused  Quartz 
Lenses 

By  W.  H.  JONES 

Ventral  Station  Department  of  General  Electric  Co. 
"COR  the  past  few  months  there  has  been 
widespread  publicity  on  the  subject  of 
Clear  Fused  Quartz  in  the  daily  press 
and  many  of  the  magazines  throughout 
the  country.  The  stories  told,  romantic 
as  they  may  appear,  do  not  adequately 
convey  the  possibilities  of  this  wonderful 
substance.  Its  properties  are  not  known 
to  the  layman,  and  even  to  some  scien- 
tific people,  simple  demonstrations  appear 
weird- — if  not  uncanny. 

The  raw  material,  crystal  quartz,  or 
silica,  is  as  old  as  the  earth  from  which 
it  is  taken:  it  is  found  in  all  parts  of  the 
world,  and  is  the  commonest  substance 
known. 

The  process  of  fusing  quartz  has  been 
carried  out  in  a crude  manner  for  nearly 
a century,  and  the  product  was  as  crude 
as  the  process.  It  was  impossible  to  make 
it  clear,  since  it  was  always  contaminated 
by  some  foreign  substance.  It  was  not 
until  the  year  1839  that  a small  quantity 
of  Clear  Fused  Quartz  was  produced  by 
Gaudin,  in  France,  and  its  general  thermal 
properties  discovered.'  Since  that  time 
many  prominent  scientists  have  devoted 
years  of  study  to  the  subject  in  the  hope 
of  perfecting  a process  for  the  manufac- 
ture, at  a comparatively  low  cost,  of  an 
absolutely  homogeneous,  bubble-f  r e e, 
transparent  mass. 

Clear  fused  quartz  in  limited  quantities, 
has  been  in  the  market  for  some  time,  but 
the  high  cost  restricted  its  use  to  such 
an  extent  that  practical  applications  have 
not  been  given  serious  consideration.  But 
another  page  has  been  added  to  the  book 
of  progress  and  from  the  Thomson  Lab- 
oratory of  the  General  Electric  Company 
we  have  learned  of  the  production  of  clear 
fused  quartz  in  large  masses — practically 
bubble-free,  and  pf  the  manufacture  of 
condensing  lenses  for  motion  picture  pro- 
jection. 

Some  of  the  reasons  whv  clear  fused 
quartz  is  of  such  value  may  be  determined 
from  the  following: 

First — It  will  not  expand  or  contract  except  to 
extreHne  temperatures;  its  melting  point  is  approx- 
imately 1750°  C.  (3182°F.),  coeffici'ent  of  expansion, 
between  0°  and  1000°  C.,  .00000058,  e.  g.,  a rod  1 
meter  long  at  0°  C.,  expands  approximately  .58 
when  heated  to  1000°  C.,  and  this  is  only  1/17  the 
expansion  of  platinum,  and  1/34  that  of  copper. 

Second — Quai'-tz  Js  the  most  transparent  sub- 
stance available  in  large  quantities. 

Third — It  will  transmit  light  with  greater  effi- 
ciency than  glass. 

Fourth — Its  insulating  properties  are  better  than 
those  of  glass  or  porcelain. 

With  due  consideration  of  all  of  these 
properties  it  is  of  interest  to  know  that 
we  have  a record  of  manv  clear  fused 
quartz  condensing  lenses  which  have  been 
in  actual  service  for  a year  and,  with  one 
exception,  are  still  in  use  every  day. 

With  a clear  fused  quartz  lens  the  dis- 
tance from  the  arc  to  the  face  of  the  lens 
is  not  limited.  It  can  be  subjected  to  in- 
tense heat  without  danger  of  cracking,  or 
to  a sudden  change  in  temperature.  It  is 
not  necessary  to  raise  the  temperature 
gradually  until  operating  conditions  are 
reached,  nor  to  allow  the  lens  to  cool 
gradually  before  taking  it  from  the  ma- 
chine. 

Pitting  from  the  hot  particles  of  carbon 
and  copper  is  not  as  apparent.  Conse- 
quently with  the  higher  transmission  from 
the  quartz,  the  clear  fused  quartz  lens 
remains  more  efficient  than  a glass  lens 
operated  under  the  same  conditions. 

The  exception  referred  to  is  a lens 
which  was  subjected  to  extreme  condi- 
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Business  Is  Good 


During-  August  and  September,  more 
AHNUSA  screens  -were  installed  than 
in  any  like  period  since  the  prosperous 
times  of  1919  and  1920. 


There’s  A Reason 


MINUSA 


through 


supremacy,  developed 
constant  progress,  has 
brought  exhibitors  to  a realization  of 
the  necessity  of  having  their  screens 
built  to  meet  the  requirements  of  their 
particular  theatres. 

Can  be  had  SEAMLESS  as  large  as 
18x24  feet. 


Minusa  Cine  Screen  Co. 

Bomont  at  Morgan 
Saint  Louis 
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A popular  St.  L^ouis  Playhouse — “THE  AUBERT“  has  Suprelme  Heating 

HEATING  AND  VENTILATION 

AT  PRICES  YOU  CAN  AFFORD 

The  Supreme  System  (Patented)  of  Forced  Warm  Air  Circu- 
lation (Blower  System)  assures  constant  even  temperatures 
throughout  the  building. 

Uses  no  water — no  danger  of  freezeup,  perfect  ventilation  at  no 
extra  cost,  no  aisle  space  occupied. 

Burns  less  fuel,  requires  less  attention,  and  the  cost  is  surprising 
— 30%  to  40%  less  than  steam  systems  having  none  of  the  above 
advantages.  Investigate  Supreme. 

Write  Us  Today 

SUPREME  HEATER  & VENTILATOR  CORP. 

1522  Olive  Street  ST.  LOUIS,  MO. 
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Don’t  Blame  the  Picture 

if  the  light  is  not  there 


Perfect 
Projection 
is  as 

Essential 
as  Perfect 
Production 


Every  picture  story  is  told  in  de- 
tails of  light  and  shade  and  every 
box  office  story  is  told  by  the  at- 
tention the  exhibitor  gives  the  de- 
tails of  projection. 

Perfect  projection  is  only  possible 
with  a Hertner  Transverter — every 
well  informed  operator  will  tell  you 
this. 


tions.  The  machine  in  which  this  lens 
was  installed  short-circuited  and  the  arc 
played  directly  across  the  face  of  the  lens. 
This  machine  was  operated  at  approxi- 
mately 150  amperes,  and  under  the  cir- 
cumstances one  would  expect  that  the 
lens  would  be  rendered  unfit  for  further 
service.  By  refinishing  this  surface,  how- 
ever, the  lens  was  again  in  operation  two 
days  after  the  accident  and  the  cost  of 
refinishing  amounted  to  but  $2.00 

It  should,  therefore,  be  of  interest  from 
an  economical,  as  well  as  an  engineering 
point  of  view  to  know  that  clear  fused 
quartz  condensing  lenses  are  available, 
and  that  the  use  of  this  material  in  some 
other  form  might  be  of  value  and  impor- 
tance to  the  motion  picture  industry. 


Exhibitor-Contractor 
Completes  Addition 
To  Present  Theatre 


We  have  facts  that  mean 
much  additional  profit  for 
you.  May  we  send  them? 

Hertner  Electric  Co. 

1900  West  112th  St.,  Cleveland,  Ohio 
In  Canada:  Perkins  Electric  Ltd. 


TRADE  MARK 


GOOD— CLEAN— AIR 


CIRCLE  THEATRE 
INDIANAPOLIS,  IND. 


WASHED  AIR 

AT  AN  EVEN  TEMPERATURE 
ALL  YEAR  ROUND 
IN  THE  CIRCLE  THEATRE. 
INDIANAPOLIS.  IND. 


WE  CAN  HELP  YOU  OVERCOME 
UNFAVORABLE  ATMOSPHERIC 
CONDITIONS  THE  SAME  AS  WE  HAVE 
FOR  MANY  THEATRE  OWNERS 
BY  INSTALLING 


WEBSTER 

COOLING 


AIR  WASHERS 

AND 

APPARATUS 


LET  US  HELP  YOU  INCREASE  YOUR  BOX  OFFICE  RETURNS 


ATMOSPHERIC  CONDITIONING  CORP. 

LAFAYETTE  BUILDING  PHILADELPHIA,  PA. 


Hal  Opperman,  contractor  and  ex- 
hibitor of  Pontiac,  111.,  is  ready  to  open 
his  new  Crescent  theatre.  Using  the  old 
Crescent  theatre  and  taking  over  a store 
room  adjoining,  Mr.  Opperman  increased 
his  frontage  to  46  feet  and  built  an  im- 
posing facade  of  hydraulic  pressed  brick 
with  a large  marquise  extending  out  over 
the  sidewalk.  Above  the  canopy  the 
front  has  been  given  an  old  Colonial  ap- 
pearance. The  roof  has  been  sloped 
down  to  within  12  feet  of  the  canopy  and 
includes  three  gables  and  is  decorated 
with  ornamental  asbestos  shingles  of  the 
colonial  type.  The  entire  front  from  top 
to  bottom  will  be  illuminated  with  over 
350  lights. 

The  lobby,  14  by  40,  provides  ample 
room  for  waiting  theatre  goers.  At  the 
west  end  is  found  a drinking  fountain 
and  bench  seat.  Mirrors  are  provided  by 
the  door.  A small  space  at  the  east  end 
has  been  rented  to  Opperman  brothers 
for  a pop-corn  and  candy  stand.  At  the 
extreme  ends  are  the  stairways  leading 
to  the  lounging  and  rest  rooms  above, 
which  have  been  fitted  with  up-to-date 
accommodations. 

Entrance  to  the  projection  room  is 
gained  from  the  east  lounge.  This  room 
is  one  of  the  largest  of  its  kind  outside 
of  Chicago  and  will  have  the  very  latest 
equipment,  consisting  of  two  Powers  6-B 
Madza  lamp  machines,  besides  a venti- 
lating system  that  will  keep  it  at  a com- 
fortable temperature.  Clarence  E.  John- 
son, who  until  a month  ago  successfully 
screened  pictures  at  the  Bond  theatre  for 
eight  years,  will  be  in  charge. 

The  auditorium  is  46  by  80  feet  and 
24  feet  in  height,  with  a seating  capacity 
of  800.  The  seats  are  divided  into  three 
sections,  consisting  of  seven  seats  in  a 
row  next  to  each  wall  and  rows  of  twelve 
in  the  middle.  No  balcony  has  been 
erected,  but  should  the  business  warrant, 
one  will  be  added  at  a future  time. 

A very  effective  lighting  system  has 
been  installed,  using  some  700  lights  of 
three  different  shades  concealed  in  the 
ceiling,  while  colored  lights  on  each 
pilaster  will  reveal  the  beauty  of  the  dec- 
orating. 

The  walls  and  ceiling  are  of  a cream 
and  brown  hue,  while  the  capitols  at 
the  top  of  the  pilasters  and  the  lamp 
shades  are  a light  blue  tinged  with  gold. 

The  stage,  14  by  28',  has  a scenery  loft 
45  feet  high  and  will  be  furnished  with 
drapes  and  scenic  curtains. 

Steam  heat  is  installed  to  warm  the 
winter  air  while  a fan  with  a capacity 
of  25,000  cubic  feet  a minute  will  supply 
the  ventilating  and  cool  the  summer 
breezes. 

The  grand  opening  is  set  for  October 
28  with  the  picture,  “Barbara  Frietchie.” 
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Theatre  Ventilation 
and  Its  Relation  to 
the  Public’s  Health 

(Continued  from  page  VII) 

supply  in  spaces  frequented  by  the  public 
and  where  overcrowding  takes  place. 

At  almost  any  time  during  the  winter 
months  you  can  step  into  a theatre  in 
which  500  to  1000  persons  are  seated  and 
hear  coughing  and  sneezing.  Although 
proper  action  and  ordinary  sense  of  de- 
cency require  the  persons  coughing  or 
sneezing  to  cover  their  mouths,  we  know 
from  practice  that  frequently  this  is  not 
done.  A closer  study  of  the  atmospheric 
conditions  surrounding  the  individuals  of 
an  audience  indicates  the  presence  of  a 
spray  given  off  by  persons  in  conversation 
or  in  laughter,  aside  from  those  sprays 
due  to  sneezing  and  coughing.  These 
finely  divided  particles  of  moisture  are 
the  medium  on  which  is  carried  the  in- 
fectious bacteria  which  may  be  the  cause 
of  the  common  cold  and  some  of  the  other 
impure  air  diseases,  such  as  influenza, 
bronchitis,  tuberculosis  and  pneumonia. 
If  added  to  this  we  consider  an  at- 
mospheric environment  which  causes  over- 
heating of  the  individual  resulting  in  a 
swollen  mucous  membrane  of  the  nose 
and  throat,  making  a fertile''field  for  in- 
fection at  the  very  portal  entrance  of  the 
body,  an  extremely  serious  problem  has 
resulted. 

* * * 

Full  realization  of  the  responsibility 
resting  upon  those  who  permit  the  condi- 
tions designated  above  to  occur  as  the 
result  of  lack  of  action,  whether  willful 
or  otherwise,  must  sooner  or  later  reach 
the  conclusion  that  these  conditions  are 
intolerable  and  that  unless  corrective 
measures  are  applied,  a storm  of  public 
indignation  will  break  out  demanding 
ample  protection  of  public  health.  Such 
a demand  would  involve  both  the  health 
worker  and  the  theatre  owner,  and  usually 
results  in  carrying  corrective  measures  to 
"extremes. 

It  therefore  behooves  all  persons  con- 
cerned with  the  proper  regulation  of  audi- 
toriums, in  which  the  public  meets,  to 
carry  out  the  more  reasonable  program 
outlined  above. 


Tells  How  He 
Advertises  Shows 

By  E.  L.  FAWKS 

(Photo  Phone  Theatre,  Graford,  Tex.) 

In  Graford  we  run  on  Tuesdays, 
Fridays  and  Saturdays.  I have  one 
circular  advertising  each  show.  In 
this  way  I save  the  money  of  print- 
ing two  circulars.  I have  boys  to 
place  these  in  each  house  in  town 
and  I mail  one  to  every  box  on  the 
rural  routes. 

I am  thinking  of  publishing  a 
monthly  theatre  magazine  and  wish 
that  you  would  place  our  name  on 
list  to  receive  copies  from  other 
theatres. 

For  “Red  Lights”  I took  a small 
box  and  glued  white  paper  over  one 
side,  then  pasted  cut  out  letters, 
“Red  Lights”  on  same,  cut  hole  in 
back  and  inserted  a red  bulb.  This 
I put  in  front  of  theatre  a week  in 
advance,  and  it  made  them  talk, 
hence  drew  a good  crowd. 


The  New  Brenkert 
“C5A”  Mazda  Type 
Spot  & Flood  Lamp 

1000  to  1500  watt  capacity 


A new  Brenkert  spot  and  flood 
lamp  with  long  range  system  for 
extremely  small  spotlighting  and 
floodlighting  at  long  distances. 
Results  obtained  are  not  possible 
with  any  other  type  of  incan- 
descent spot  and  flood  lamp. 


Write  for  Brenkert  catalog 
with  full  information 


BRENKERT  LIGHT  PROJECTION  CO. 

MANUFACTURERS 

BRENKERT  PROJECTORS  AND  COMPLETE  STAGE  LIGHTING  EQUIPMENT 

DETROIT,  MICHIGAN 


One  Sure  to  Increase 


LYRIC  THEATRE,  BECKLEY,W.  VA. 


Attendance 

Marquise  increase  attendance 
in  any  theatre,  in  any  state, 
and  at  all  times.  No  theatre 
is  too  small.  Their  attractive- 
ness and  practicality  will  add 
to  your  own  box  office  re- 
ceipts. Send  for  our  new 
Marquise  Catalog  today. 


The  ProBert  Sheet  Metal  Co. 

COVINGTON,  KENTUCKY 


COMPLETE  THEATRE  EQUIPMENT 


SIMPLEX 

Distributor  for  Western  Pennsylvania,  14  Coun* 
ties  in  Southeastern  Ohio,  West  Virginia,  East  of 
Kanawha  River. 


THE  HERTNER  TRANSVERTER 

“If  you  want  it  quick,  call  us’* 

Phone  GRANT  0586 

Hollis,  Smith,  Morton  Co. 

Inc. 

1024  FORBES  ST.  PITTSBURG,  PA. 
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Like  a Curtain  Rolling 
Up  and  Down  the 
Sign  Flashes  On 

— then  all  Is  dark. 

Next  it  flashes  on  <cctnriplete 

You  can’t  ignore  this  sign.  You  have  to 
see  it,  and  that’s  half  the  job  of  a sign — 
to  be  seen.  If  it  isn’t  seen,  it  can’t  attract, 
it  can’t  bring  you  business. 

Talk]To  Your  Sign  Man 
About  an  Animated  Sign 

He  will  be  glad  to  produce  a real  sign  in- 
stead of  an  ordinary  one — and  the  added 
expense  will  be  a real  investment — for  it 
will  make  your  sign  twice  as  valuable.  The 
flashing  apparatus  that  puts  it  in  motion, 
pays  for  itself  in  the  current  saved. 


Flashers 


can  be  relied 
upon  to  flash 
your  sign 
month  in  and 
month  out. 
Used  on  85% 
of  the  flashing 
signs. 


Color 

Hoods 


snap  over  lamps  of  any 
size  and  produce  brilliant 
color.  Six  rich,  fadeless  colors,  including 
our  new  canary  yellow. 

Write  for  Circular 
**21  Ideas  for  Go-Gettem  Signs'* 


2651  W.  Congress  St. 


Chicago 


Winter  Building 
Declared  More 
Economical 

A distribution  of  the  heavy  construc- 
tion periods  to  make  building  more  and 
more  of  a year  around  proposition  is  a 
thing  that  is  engaging  the  attention  of 
business  men  interested  in  construction 
work.  It  is  declared  that  a substantial 
saving  can  be  effected  on  buildings 
started  in  the  Fall  of  the  year  as  against 
those  placed  under  way  during  the  busy 
Spring  season. 

Few  people  realize  that  building  oper- 
ations in  the  country,  it  is  declared,  can 
be  carried  on  straight  through  the  Win- 
ter months,  and  where  it  is  possible  to 
start  construction  in  time  to  get  the  build- 
ing enclosed  before  snow,  the  rest  of  con- 
struction can  be  done  unhurriedly  and 
thoroughly,  using  picked  workmen  and 
securing  the  advantage  of  bringing  the 
building  to  completion  for  Spring  occu- 
pancy. 

* * * 

Prices  can  be  secured  during  this  period 
which  reflect  the  willingness  of  dealers  to 
handle  business  during  this  season  on  a 
basis  merely  of  covering  their  expenses, 
whereas  in  a rush  season  high  prices  are 
the  rule,  deliveries  uncertain  and  com- 
petent labor  difficult  to  secure. 

There  are,  of  course,  certain  types  of 
work  connected  with  Winter  building, 
which  must  be  carefully  executed  in  order 
to  avoid  damage  from  freezing,  but  there 
is  literally  no  detail  of  construction  of  a 
house  which  cannot  be  carried  on  (if  the 
work  be  competently  done)  straight 
through  the  average  Winter  season. 

The  theory  of  their  efforts  is  to  have 
building  activities  kept  at  a more  normal 
rate  the  year  round.  The  practice  has 
been  much  the  same  as  when  the  public 
hears  a Flarold  Lloyd  or  Norma  Tal- 
made  film  is  on.  They  all  try  to  get  in 
for  the  7:30  show.  So  with  building  or 
remodeling  the  endeavor  has  been  to 
make  up  for  the  lost  building  years  of  the 
war  through  abnormal  activities  over  a 
short  period. 

* * * 

Naturally  such  congestion  or  excess  de- 
mand with  limited  supply  of  men  and  ma- 
terials leaves  a “line  waiting  to  get  in.” 
Before  going  ahead  to  build  or  remodel 
your  properties  be  sure  there  isn’t  a 
crowd  already  doing  it. 

For  the  exhibitor  or  owner  who  wants 
a theatre  ready  for  next  Fall  now  is  the 
time  to  perfect  his  plans.  The  site  can 
be  cleared,  old  buildings  demolished  and 
contracts  awarded.  The  architect,  engi- 
neer, contractors  and  material  people  can 
have  time  to  develop  most  economical 
methods,  delivery  and  uses  of  materials. 
Builders  in  most  localities  say  that  proj- 
ects put  under  way  at  this  time  finish  on 
time  and  show  marked  saving  in  costs 
over  those  started  and  built  under  rush 
of  Spring  and  Summer  period. 

National  Theatres 
to  Build  New  House 

The  National  Theatres  Corporation, 
Chicago,  has  purchased  through  John  R. 
O’Connor,  real  estate  agent,  a lot  200x125 
feet  facing  79th  street  at  Stony  Island 
and  79th  street  and  have  instructed 
Architect  John  Eberson  to  prepare  plans 
for  a new  modern  picture  theatre  which 
will  seat  2,500  people.  Building  construc- 
tion is  to  start  just  as  soon  as  plans  are 
completed. 

J.  Cooney  is  the  presidenf  of  the  Na- 
tional Theatres  Corporation. 


Atomatic  Fire 
Extinguisher 

Nu-Ex  is  the  most  de- 
pendable fire  extinguisher 
on  the  market.  Approved 
by  Underwriters’  Labora- 
tories. Automatic  action 
throws  stream  30  feet  at 
130  pounds  pressure.  No 
pumping  needed.  No 
guesswork.  Liquid  always 
in  plain  view.  Always 
ready.  Easily  refilled.  One 
quart  capacity. 

Regular  price  $15.00 

Our  special  sale  price.  10.00 
In  quantities  of  two 

or  more  9.00 

Capital  Merchandise  Co 

538  S.  Dearborn  St.,  Chicago 


=D0UBLE-DISC= 

SHUTTER 


Better  Light 
Better  Protection 
Better  Pictures 


WRITE  FOR  FREE 
TRIAL  OFFER 

Mention  make  of 
machines  used 


The  Double-Disc  Shutter 
Company 

2100  Payne  Ave.  Cleveland,  Ohio 


The  Best  inTheatre  Equipment 


16 


NEW 
SIMPLEX 
Machines 

Installed 
in  the 

BUTTERFIELD 

CIRCUIT 


"The  House 
of  Service** 


AMUSEMENT  SUPPLY  CO. 

2105  John  R St.  Detroit,  Michigan 


When  in  need  of  equip- 
ment consult  the  “Better 
Theatres”  Section.  If 
the  items  you  are  inter- 
ested in  are  not  adver- 
tised the  “Exhib  itors 
Information  and  Catalog 
Bu reau  ” will  pro vid  e you 
with  complete  informa- 
tion. Better  equipment 
m.eans  better  business. 
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Work  Starts  on  New 
Sturgis,  Mich,,  House 

Wrecking  of  the  Crystal  theatre  pre- 
paratory to  beginning  building  operations 
on  a new  $100,000  theatre  has  been  started 
by  C.  C.  Newman,  owner  of  the  Strand. 

A large  force  of  men  is  being  put  to 
work  so  that  the  new  theatre  will  be 
ready  to  open  February  1. 

The  new  building  is  to  be  modern  in 
every  respect,  completely  fireproof,  and 


the  last  word  in  theatre  construction.  A 
stage  twenty-eight  feet  by  fifty-six  feet 
which  is  to  be  fully  equipped  to  handle 
any  show  on  the  road  is  to  be  built.  A 
modern  pipe  organ  with  complete  varia- 
tions and  attachments  is  to  be  installed 
and  one  of  the  best  ventilating  systems 
in  the  market  is  to  be  used. 

* * * 

The  front  of  the  new  building  will  be 
two  stories  high  with  the  first  floor  de- 
voted to  a spacious  lobby,  retiring  and 
rest  rooms.  The  building  is  to  be  con- 


structed entirely  of  brick.  The  latest  type 
gold-fibre  screen  is  to  be  used  and  the 
best  modern  picture  machine  is  to  be 
installed.  The  capacity  of  the  building 
is  to  be  1,200.  Seats  will  be  spring  up- 
holstered. 

Interior  decorations  will  comprise  all 
the  embellishments  of  a modern  theatre. 

“It  is  the  intention  of  the  management 
to  give  the  people  of  Sturgis  the  best  in 
road  shows  during  the  season,  to  give 
them  good  vaudeville  once  or  twice  a 
week  and  to  show  the  best  pictures  ob- 
tainable,’’ C.  C.  Newman  states. 


Astonishing  achievements  in  motion  picture  exhibition 
were  only  ideas  a short  while  ago.  IDEAS  spurred  manu- 
facturing genius  to  undreamed  of  accomplishments  in  the  per- 
fection of  theatres.  Successful  management  IDEAS  abound 
in  the  manufacturers’  advertisements.  Red  them. 

Advertised  in  The 

BETTER  THEATRES  SECTION 

(If  you  desire  something  not  listed  here,  Exhibitors  Information  and  Catalog 
Bureau  on  the  following  page  will  get  it  for  you.) 


AIR  CONDITIONING  EQUIP. 
Atmospheric  Conditioning  Corp., 
Lafayette  Bldg.,  Philadelphia. 

AUTOMATIC  CURTAIN 
CONTROL 

E.  J.  Vallen  Electrical  Co., 
Akron,  Ohio. 

Automatic  Devices  Co., 

17  N.  7th  St.,  Allentown,  Pa. 

CARBONS 
National  Carbon  Co., 

Long  Island  City.  N.  Y. 

Charles  W.  Phellis  & Co., 

130  W.  42nd  St.,  N.  Y.  C. 

CHANGE-OVERS 
Essannay  Elec.  Mnfg.  Co., 

5434  W.  Monroe,  Chicago. 

EDISON  MAZDA  LAMPS 
Edison  Lamp  Works  of  G.  E., 
Harrison,  N.  J. 

ELECTRIC  FLASHERS, 
COLOR  HOODS 

Reynolds  Electric  Co., 

2651  W.  Congress  St.,  Chicago. 

EQUIPMENT  DEALERS 
Amusement  Supply  Co., 

2105  John  R.  St.,  Detroit 
Hollis,  Smith,  Morton  Co., 

1024  Forbes  St.,  Pittsburg. 

FINANCIAL  INSTITUTIONS 
Hamilton  National  Bank 
130  W.  42nd  St.,  N.  Y.  C. 

FIRE  EXTINGUISHERS 
Capital  Merchandising  Co. 

53  So.  Dearborn  St.,  Chicago. 

HEATING  & VENTILATING 
Supreme  Heater  & Ventilating 
Co..  1552  Olive  St.,  St.  Louis,  Mo. 


LENSES 

Kollmorgen  Optical  Corp., 

35  Steuben  St.,  Brooklyn,  N.  Y. 
Bausch  & Lomb, 

Rochester,  N.  Y. 

MAZDA  LAMPS  & EQUIP. 
National  Lamp  Works, 

Nela  Park,  Cleveland,  O. 
Monarch  Theatre  Supply, 

724  S.  Wabash  Ave.,  Chicago. 
MARQUEES  CANOPIES 
Edwards  Mfg.  Co., 

Cincinnati,  O. 

ProBert  Sheet  Metal  Co., 

19  W.  8th  St.,  Covington,  Ky. 
MOTION  PICTURE  CABLE 
Rockbestos  Products  Corp., 

New  Haven,  Conn. 

MOTOR  GENERATORS 
Continental  Electric  Co., 

149  Church  St.,  N.  Y.  C. 
OFFICE  EQUIPMENT 
Lexington  Desk  Co., 

157  East  44th  St.,  N.  Y.  City. 
ORGANS 

MARR  AND  COLTON 
Warsaw,  N.  Y. 

Hillgreen,  Lane  & Co., 

Alliance,  O. 

PROJECTORS 
Nicholas  Power  Co., 

90  Gold  St.,  New  York  City. 
Superior  Projector,  Inc., 
Coxsackie,  N.  Y. 

REELS 

Geometric  Stamping  Co., 

221  E.  131st  St.,  Cleveland.  O. 
REFLECTING  ARC  LAMPS 
American  Reflecting  Arc  Corp., 
24  Milk  St.,  Boston,  Mass. 

Warren  Products  Co., 

265  Canal  St.,  New  York  City. 


RESONANT  ORCHESTRA 
PLATFORM 

Gallagher  Orchestra  Equip.  Co.,. 
3235  Southport  Ave.,  Chicago. 

SANITARY  FIXTURES 

Crane  Company, 

836  S.  Michigan,  Chicago, 

SCREENS 

C.  S.  Wertsner  & Son, 

211  N.  13th  St.,  Philadelphia. 
National  Screen  Co., 

Film  Bldg.,  Cleveland. 

Raven  Screen  Corp., 

345  W.  39th  St.,  New  York. 
Minusa  Cline  Screen  Co., 

Bomont  at  Morgan,  St.  Louis. 

SEATS 

He3rwood-Wakefield 

209  Washington  St.,  Boston 

SHUTTERS 

Double-Disc  Shutter  Co., 

2100  Payne  Ave.,  Cleveland. 

STAGE  SCENERY 

Novelty  Scenic  Studios  , 

220  West  46th  St., 

New  York  City, 

TICKETS 

National  Ticket  Co., 

Shamokin,  Pa. 

Globe  Ticket  Co., 

122  N.  12th  St.,  Philadelphia. 
Arcus  Ticket  Co., 

348  N.  Ashland  Ave.,  Chicago. 

TRANSVERTERS 

Hertner  Electric  Co., 

Cleveland,  O. 
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Many  of  the  products  listed  below  are  advertised  by  reliable  companies  in  this  issue  of  “Better  Theatres.”  See  “Adver- 
tisers Index”  before  filling  in  coupon  for  information. 


1 

Accounting  systems 

65 

2 

Accoustical  installations 

66 

3 

Adding,  calculating  machines 

67 

4 

Addressing  machines 

68 

5 

Advertising  novelties,  materials 

69 

6 

Air  conditioning  equipment 

70 

7 

Air  dome  tents 

71 

8 

Aisle  Lights 

72 

9 

Alarm  signals,  systems 

73 

10 

Architectural  service 

74 

11 

Arc  regulators 

75 

12 

Artificial  plants,  flowers 

76 

18 

Art  titles 

77 

14 

Automatic  curtain  control  - 

78 

15 

Automatic  projection  cut-outs 

79 

16 

Automatic  sprinklers 

80 

B 

81 

17 

Bell-buzzer  signal  systems 

82 

18 

Blocks— pulleys — stage  rigging 

83 

19 

Booking  agencies  for  musicians  - 

84 

20 

Booking  agencies  (state  kind) 

85 

21 

Books  on  the  M.  P.  Industry 

86 

22 

Booths,  projection 

87 

23 

Booths,  ticket 

88 

24 

Box — loge  chairs 

89 

25 

Brass  grills 

90 

26 

Brass  rails 

27 

Brokers — Theatre  promotion 

91 

C 

92 

28 

Calcium  lights 

93 

29 

Cabinets,  reel 

30 

Cameras 

94 

31 

Canopies  for  fronts 

95 

32 

Carbons 

33 

Carbon  sharpeners 

96 

34 

Carbon  wrenches 

97 

35 

Carpets 

98 

36 

Carpet  lining 

99 

37 

Carpet  covering 

100 

38 

Cement,  film 

39 

Change  overs 

101 

40 

Change  makers 

41 

Chairs,  theatre 

102 

42 

Condensers 

103 

43 

Converters 

104 

44 

Coloring,  lamp 

105 

45 

Cooling  equipment 

106 

46 

Coverings — carpet — rail — furni- 

ture 

107 

47 

Cups,  sanitary  drinking 

108 

48 

Curtains,  stage 

109 

49 

Curtains — boxes — lobbies,  etc. 

110 

60 

Curtain  operating  machines 

111 

D 

112 

61 

Decorations,  (state  kind) 

113 

62 

Dimmers 

114 

63 

Disinfectants — perfumed 

115 

64 

Doors,  fireproof 

116 

66 

Draperies 

117 

56 

Drinking  fountains 

118 

67 

Duplicating  machines 

119 

E 

120 

68 

Electric  circuit  testing  instru- 
ments 

121 

69 

Electric  fans 

60 

Electric  power  generating 

122 

plants 

123 

61 

Electric  signs 

124 

62 

Electric  signal  and  control  sys- 

125 

terns 

126 

63 

Emergency  lighting  plants 

127 

64 

Exit  light  signs 

128 

Film  cleaning  service 
Film  splicing  machine 
Film  tools,  (state  kind) 

Film  waxing  machine 
Fire  alarms 
Fire  escapes 
Fire  extinguishers 
Fire  hose 

Fire  hose  reels,  carts 
Fire  proof  curtains 
Fire  proof  doors 
Fire  proofing  materials 
Fixtures,  lighting 
Flashlights 
Flashers  - 
Flowers,  artificial 
Floorlights 
Floor  covering 
Footlights 

Fountains,  decorative 
Frames^ — poster,  lobby  display 
Furnaces — oil  burning 
Fronts,  metal  theatre 
Furnaces — coal  burning 
Fuses  - - 

Furniture 

G 

Generators 
Gummed  labels 
Gypsum  products 

H 

Heating  system — coal 
Heating  system — oil 

I 

Ink,  pencils  for  slides 
Insurance — Rain 
Insurance — Fire 
Interior  illuminated  signs 
Interior  decorating  service 
J 

Janitors  supplies 

L 

Lamps — decorative 
Lamp  dip  coloring 
Lamps — general  lighting 
Lamp  shades 

Lavatory  equipment — furnish- 
ings 

Lavatory  fixtures 
Lenses 
Lights — exit 
Lighting  fixtures 
Lighting  installations 
Lighting  systems — complete 
Linoleum 
Liquid  soap 
Liquid  soap  containers 
Lobby  display  frames 
Lobby  gazing  balls 
Lobby  furniture 
Lobby  decorations 
Luminous  numbers 
Luminous  signs — interior — ex- 
terior 

M 


129 

Metal  numbers,  letters 

192 

Screen  paint 

130 

Metal  polish 

193 

Seat  covers 

131 

Mirrors — shades 

194 

Seat  indicators 

132 

Motor  generators 

195 

Seats — theatres 

133 

Music  publishers 

196 

Signs  (state  kind) 

134 

Music  stands 

197 

Signals,  reel  end 

135 

Musical  instruments  (state 

198 

Sign  flashers 

kind) 

199 

Sign-cloth 

N 

200 

Sign  lettering  service 

136 

Napkins 

201 

Side  walk  machines — com  pop- 

137 

Novelties — advertising 

pers 

138 

Nursery  furnishings  and 

202 

Slides 

equipment 

203 

Slide  ink,  pencils 

O 

204 

Slide  lanterns 

140 

Orchestral  pieces 

205 

Slide  making  outfits 

141 

■ Orchestra-  pit  fittings,  ftirnish- 

206 

Slide  mats 

ings 

207 

Shutters,  metal  fire 

142 

Organs 

208 

Soap  containers — liquid 

143 

Organ  lights 

209 

Speed  indicators 

144 

Ornamental  fountains 

210 

Spotlights 

145 

Ornamental  metal  work 

211 

Stage  drops — valances,  etc. 

146  Ornamental  metal  theatre 

fronts 

P 

147  Paint,  screen 

148"  Paper  drinking  cups 

149  Paper  towels 

150  Perfumers 

151  Pianos  — 

152  Picture  sets 

153  Player  pianos 

154  Plastic  fixtures  and  decorations 

155  Plumbing  fixtures 
166  Positive  film 

157  Posters 

158  Poster  frames 

159  Poster  lights 

160  Poster  paste 

161  Portable  projectors 

162  Pottery — decorative 

163  Power  generating  plants 

164  Printing,  theatre 

165  Programs 

166  Program  covers 

167  Program  signs — illuminated 

168  Projection  lamps 

169  Projection  machines 

170  Projection  machine  parts 

171  Projection  room  equipment 

R 

172  Radiators 

173  Radiator  covers 

174  Rails,  brass 

175  Rain  insurance 

176  Rectifiers 

177  Re-construction  service 

178  Re-decorating  service 

179  Reflectors  (state  kind) 

180  Re-furnishing  service 

181  Reels 

182  Reel  end  signals 

183  Reel  packing-carrying  cases 

184  Re-seating  service 

185  Re-winding,  film 


212  Stage  lighting  equipment 

213  Stage  lighting  systems 

214  Stage  rigging — bloeks,  pulleys 

215  Stage  scenery 
'216  Stair  treads 
217  Statuary 
218-  Steel  lockers 

219  Stereopticons 

220  Switchboards 


221  Tally  counters 

222  Tapestries 

223  Telephones,  inter-communicat-  . 

ing  I 

224  Temperature  regulation  system 

225  Terra  Cotta  ! 

226  Theatre  accounting  systems 

227  Theatre  dimmers 

228  Theatre  seats 

229  Tickets 

230  Ticket  booths 

231  Ticket  choppers 

232  Ticket  holders 

233  Ticket  racks 

234  Ticket  selling  machines 

235  Tile 

236  Title  stands 

237  Towels— paper 

238  Towels — cloth 

239  Trailers 

240  Transformers 

241  Tripods 

242  Turnstiles — registering 

243  Typewriters 

U 

244  Uniforms 

V 

245  Valances 

246  Vases,  stone 

247  Vacuum  cleaners 

248  Ventilating  fans 

249  Ventilating,  cooling  system 

250  Ventilating  systems — complete 
251 — Vending  machines — ^soap — tow- 


Mailing  lists 

nishings 

els — napkins. 

Machines,  pop  corn 

187 

Roofing  materials 

252 

Vitrolite 

Marble 

S 

W 

Marquise 

188 

Safes,  film 

253 

Wall  burlap 

Mats  and  runners 

189 

Scenery,  stage 

254 

Wall  leather 

Mazda  projection  adapters 

190 

Scenic  artists  service 

255 

Wfeter  coolers 

Metal  lath 

191 

Screens 

256 

Wheels,  color 

n 


EXHIBITORS  HERALD 

407  S.  Dearborn  St.,  Chicago,  III.  j 

Gentlemen:  I should  like  to  receive  reliable  information  on  the  items  I 
listed  herewith:  | 

{Refer  to  Items  by  Number)  - j 

I 

I 


I 


Remarks. 


I Name Theatre .'..City | 

I State Seating  Capacity I 


USE  THIS  COUPON  \ 

Detailed  information  con- 
cerning any  product  listed 
above  will  be  sent  to  any  ex- 
hibitor. Fill  in  the  coupon 
to  the  left  and  mail  to  Ex- 
hibitors Herald,  407  S.  Dear- 
born St.,  Chicago.  This 
service  is  free  to  Herald 
readers. 


From  studio  to  screen 


EASTMAN  FILM 


Just  as  in  the  studio  where  East- 
man Negative  Film  makes  the  most 
of  the  cameraman’s  skill,  so  in  the 
theatre  Eastman  Positive  Film  carries 
quality  through  to  the  screen. 

Look  for  the  identification 
“Eastman”  “Kodak”  in  the 
film  margin. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 


H.  Crindett  Matthetou^ 

•DEATH  -RAy 

The  Arnaztn^  *DiscoH)ery  of  the  Age 

Tt/tfo  'Reel^ 


Will  it  Abolish  War  by  Ejcterminating 
the  Veoples  o_f  the  World? 

Before  the  Wright  Brothers  actually  flew  down  in  North 
Carolina  scientists  pooh-poohed  the  idea  of  a heavier-than-air 
flying  machine. 

Before  Marconi  sent  messages  by  wireless,  the  very  thought 
of  such  a thing  was  laughed  at. 

Before  Bell  invented  the  telephone,  persons  thought  the  very 
idea  smacked  of  witchery. 

This  picture,  made  by  the  discoverer,  shows  that  this  deadly 
thing.  The  Death  Ray,  kills  at  a distance! 

The  newspapers  of  the  world  are  filled  with  it.  It  is  arousing 
the  greatest  popular  interest. 


/fV  ftie  Topic  of  the  T>ay,  — a Sure  Clean-up 


Another  Issue  of  the  “Foreign  Market  -P."  75 


OPENS  AT  NEW  YORK  CAPITOL 


VICTOR  SEASTROMS 


The  Famous  • • 
sta^e  success 
has  now  been- 
made  into  one 
of  the  greatest 
dramas  oF  hu- 


Produced  by 
LOUIS  B.  MAYER 


manity  ever  • 
Rimed. 


WITH 


LON  CHANEY -NORMASHEARER- JOHN  GILBERT. 


Entered  as  seeond  class  matter,  August  20,  1917,  at  the  Pest  Office  at  Chicago,  III.,  under  the  act  of  March  3,  1879.  NOVEMBER  IS  1924 
Preblished  weekly  at  407  South  Dearborn  St,,  Chicago.  Subscription  $3.00  a year.  * 
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TheWhlteLlstl 

TheWhiteLlstT 

TheWhiteLlatl 

WhlteL 

WhlteL 

WhlteL 

ffhlteL 

WbltsL 

WblteL 

WblteL 


aWbltel 

eWbltel 

sWbltel 

sUblteLlstTbeh 
sWblteLlBtTbeVl 
»Wbitel.<  BtTheW] 
sWbltel  BtXbeWl 
sffbltel  BtTbaW; 
sWbltel  stTbeW! 
sWblte!  BtTheWl 


^LlstTbeWbli. 

teLlstTheWbltt 

itaList jWbltB 

IteLlatTbeWblte 

IteLlatl^ 

teLlstTbeWhlt 

•aLlBtTbaWblt 


/I  landslide  of  exhibitors 
i/ote  for  the  greatest 
^roup  of  box  office 
pictures  of  the  year 


TbeWbit  xatT  hlteijl 
TbaWhlt  ilatTi  /blteLl 
ThaWblt  blBtlk  SblteU 
TbaWbit'iLlBtTb  /WhlteL' 
IheWbltaLlatTbeWbltaL 
TbaWbl tablet TheWbltel 
TbaWhlt eLlatThaWhltel 
TheWhlteLlBtTbaWhlta 
rhaWbltaLlstTbeWblte 
rhaWblteLlatTbeWhlte 
rhaWhl  teLl  at  TbaWhlt* 
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The  Second  Famous  Forty 


Last  May,  the  Famous  Players-Lasky  Corpora- 
tion announced  a group  of  pictures  now  na- 
tionally known  as  the  Famous  Forty  Paramount 
Pictures. 

The  success  at  the  box-office  of  those  already  re- 
leased is  a matter  of  record.  The  further  success 
of  those  still  to  come  is  now  fully  assured. 

But,  in  this  industry,  no  matter  how  prosperous 
the  present  and  imimediate  future  may  be,  it  is 
the  more  distant  time  to  come — to  the  next  six 
months,  the  next  year — that  the  wise  exhibitor 
must  look  to  assure  himself  of  continued 
success. 

Paramount,  therefore,  takes  pleasure  and  pride 
today  in  announcing  a NEW  GROUP  OF 
FORTY  PICTURES,  to  be  known  as  THE 
SECOND  FAMOUS  FORTY. 

Paramount  pledges  its  reputation  in  promising 
that  in  every  respect  this  Second  Famous  Forty 
will  be  worthy  to  succeed  to  the  dominating  place 
in  the  field  which  the  First  Famous  Forty  holds 
today. 

Every  effort  has  been  and  is  now  being  ex- 
pended to  assure  continued  success  to  those  ex- 


hibitors who  rely  on  Paramount  for  an  unin- 
terrupted supply  of  the  highest  quality  of  enter- 
tainment. 

The  pictures  herein  listed  contain  adaptations 
of  five  stage  successes  of  1924;  of  nine  stage  suc- 
cesses of  an  earlier  date,  of  fourteen  famous  books 
from  such  publishing  houses  as  Harper’s,  Scrib- 
ner’s, McMillan’s,  Cosmopolitan,  Dutton,  Stokes, 
including  some  best  sellers;  of  adaptations  of 
Saturday  Evening  Post,  Cosmopolitan,  Ladies’ 
Home  Journal,  Red  Book,  Country  Gentleman 
stories.  The  field  has  been  combed  for  the  type 
of  story  experience  has  taught  us  is  of  most 
popular  appeal  to  the  general  public. 

Paramount  stars,  casts,  directors,  production 
need  no  further  comment  here.  The  value  of  the 
ensemble  is  definitely  established  in  the  minds  of 
exhibitor  and  public  alike — a value  that  has 
made  Paramount  exhibitors  the  most  successful 
in  the  industry  today. 

It  is  our  effort  to  make  the  Second  Famous 
Forty,  herein  announced,  an  unmistakable  guar- 
antee to  exhibitors  of  continued  and  increasing 
prosperity. 

ADOLPH  ZUKOR 


Release  Schedule  of  the  Second  Famous  Forty 


FEBRUARY 


Madame  Sans  Gene  - - Page  7 

Top  of  the  World  - - - “ 24 

The  Devil’s  Cargo  - - - “ 40 

The  Swan  -----  “ 42 

Lord  Chumlcy  - - - _ “ 17 

Thundering  Herd  - - - “ 3b 

Sackcloth  and  Scarlet  - - “ 18 

MAY 

Old  Home  Week  - - - Page  23 

The  Charmer  - _ - - “ Q 

I'll  Tell  the  World  - - - “ 34 

Wrath  of  the  Gods  - - “ 27 

The  Night  Club  - . _ “ 35 

The  Crowded  Hour  - _ “ 20 

Adam's  Daughter  . - - “ 22 


MARCH 


Salome  of  Tenements  - 

- Page 

12 

The  Air  Mail  - - - 

“ 

44 

Contraband  - - - - 

- “ 

14 

Goose  Hangs  High  - 

a 

33 

None  But  the  Brave 

- “ 

! 1 

Modern  Babylon  - 

- 

2b 

New  Lives  for  Old  - 

- “ 

lb 

JUNE 

Light  of  Western  Stars 

- Page 

41 

Grounds  for  Divorce  - 

“ 

43 

Marry  Me!  - - - - 

a 

27 

The  Spaniard  - - - 

a 

15 

Paths  to  Paradise 

« 

34 

Any  Woman  - - - 

a 

4b 

APRIL 


Code  of  the  West  - - - 

Page  32 

Coast  of  Folly  - - - - 

“ 

28 

That  French  Girl  - - - 

a 

10 

Young  Wives  - - - - 

13 

A Kiss  in  the  Dark  - - - 

a 

38 

Beggar  on  Horseback  - 

45 

Adventure  - _ - - - 

30 

JULY 

The  Gate  Opens  - - - 

Page  37 

TheEarlv  Bird  (tentativetitle) 

“ 

21 

Men  and  Women  _ - _ 

“ 

29 

New  York  Life  - - . 

“ 

19 

Dressmaker  from  Paris 

31 

Man  and  the  Law  - - . 

a 

8 
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FAMOUS  FACES  IN  TH 


cAW  these  g^reat  Paramount  Personalities  have  bi 

the  majority  of  them  appearing  unc 


DOLPHE  MENJOU 


:ONSTANCE  BENNEn 


VICTOR  VARCONl 


ECOND  FAMOUS  FORTY 


CLAIRE  ADAMS 


GRETHE  NISSEN 


ERNEST  TORRENCE 


t to  appear  in  the  productions  announced  in  these  pages, 
lusive  contract  in  Paramount  Pictures 


PhMOND  GRIFFITH  i 


NOAH  BEERY 


BETTY  BRONSON) 


ANNA  Q. NILSSON 


CORTEZ  I 


^ JACK  HOLT 


LEATRICE  JOY 


AGNES  AYRES 


appearing  in 

Qaramowit  Qictures 


The  productions  listed  in  the  foregoing  pages  once  more  justify 
the  tradition  established  by  the  Famous  Players-Lasky  pro- 
ducing department,  that  organization  creates  quality. 

The  enthusiastic  support  of  a distinguished  group  of  directors, 
stars  and  other  artists,  alone  has  made  possible  the  continued 
high  standard  of  this  permanent  Paramount  ideal.  To  these  I 
wish  to  express  my  sincere  appreciation  for  their  splendid  and  in- 
spired devotion  to  an  exacting  standard  of  artistry,  and  their  eager 
response  to  advancing  public  taste. 

But  particularly  I want  to  acknowledge  here  my  gratitude 
for,  and  appreeiation  of  the  painstaking  care,  creative  enthusiasm 
and  loyalty  in  the  midst  of  many  problems,  of  the  following  editors 
and  supervisors  of  the  Paramount  producing  organization; 

Ralph  Block 
Hector  Turnbull 
William  LeBaron 
Lucien  Hubbard 
E.  Lloyd  Sheldon 
Walter  Woods 
Julian  Johnson 
Howard  Hawks 

By  their  experience  and  its  application  to  the  creation  of  these 
seeond  Famous  Forty  pictures,  they  have  made  a splendid  and 
concrete  expression  of  their  support  to  myself  and  our  directors, 
and  liave  made  possible  that  quality  of  production  which  is  world 
famous  as  Paramount. 

I also  wish  to  express  my  gratitude  to  the  hundreds  of  ex- 
hibitors, who  have  materially  aided  us  by  frankly  reporting  on 
the  reception  of  our  various  pictures  before  audiences,  and  to 
assure  them  that  this  very  real  cooperation  in  reflecting  the  public 
taste  has  aided  us  immeasurably  in  creating  this  new  program  of 
the  seeond  “Famous  Forty”. 

JESSE  L.  LASKY 


H-rom  the  first 
pa^e  of  the 
M'e  w York  'Himes 
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Sept.  loth  1924 
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THE  CAST 

Madame  Sans  Gene Gloria  Swanson 

Le  Feore Charles  de  Roche 

Napoleon Emile  Drain 

of  the  Comedie  Francaise 

Fouche M.  Faviers 

of  the  Bernhardt  Theatre 

Queen  of  Naples Arlette  Marchal 

French  picture  star 

Niepperg Warrick  Ward 

English  leading  man 

Roustan Raoul  Paoli 

of  the  French  Olympic  team 

Empress  Marie  Louise Suzanne  Bianchetti 

French  theatrical  star 

Marshal  Ney Louis  Venellv 

Parisian  theatre  star 

Bernadotte Raoul  Villiers 

French  leading  man 

Robespierre Jose  Rolan 

creator  of  the  part 
Sixty  other  artists  in  the  cast. 


Produced  under  the  supervision  of  the  Fine  Arts  Ministry  of  the  French  Government. 


HROUGH  the  assistance  of  French  govern- 
^ l^;,;  ment  officials,  and  museum  directors,  many  of 
W W'l  the  existing  articles  of  dress,  jewelry  and 
• pF  toilette  which  were  the  personal  properties  of 
Napoleon  Bonaparte,  Empress  Josephine,  and  Empress 
Marie  Louise,  are  being  used  in  ‘Madame  Sans 
Gene.  ” 

M.  Rene  Flubert,  an  authority  on  French  period 
costumes,  who  prepared  all  the  principal  costumes 
worn  in  ‘Monsieur  Beaucaire  " is  in  charge  of  this  phase 
of  production  for  “Madame  Sans  Gene.“  M.  Hubert 
has  obtained  the  co-operation  of  M.  Bouche,  Director 
of  the  Musee  Carnavalet  which  contains  the  finest  and 
most  complete  collection  of  Napoleonic  relics  in  Europe. 

The  famous  costume  “Dy  Sacre,”  the  uniform  worn 
by  Emperor  Napoleon  when  he  and  Josephine  w'ere 
crowned  at  Notre  Dame  Cathedral,  which  has  been 
kept  in  a remarkable  state  of  preservation  is  one  of 
many  antiques  treasured  by  the  French  which  has  been 
loaned  to  Paramount.  Snuff  boxes  with  the  imperial 
“N"  set  in  jewels,  which  were  the  vogue  when 
Napoleon  held  France’s  throne,  have  been 
borrowed  from  museums  and  private  col- 
lectors. A w'atchfob  set  with  an  emerald, 
which  is  recognizable  in  many  paintings  of 


Bonaparte,  supposed  to  be  the  gift  of  a vanquished 
Khedive  of  Egypt,  a plumed  fan  worn  by  Marie 
Louise  of  Austria  at  the  Emperor’s  first  court  reception 
following  their  marriage,  and  several  reticules  carried 
on  the  arms  of  famous  women  at  court  are  going  to 
find  their  places  in  the  atmosphere  of  genuineness  that 
the  producers  are  certain  to  create. 

As  for  the  other  costumes  and  period  effects  which 
must  be  made,  Rene  Hubert  is  relying  on  rare  old  books 
in  the  French  museums  which  are  complete  in  every 
detail  of  description  of  not  only  costumes,  but  man- 
nerisms as  well. 

Hubert's  researches  through  the  old  books  show  that 
fads  started  in  Empire  times  through  the  same  sources 
as  today.  But  the  fads  of  that  period  are  charts  of  the 
victorious  progress  of  Napoleon’s  army  as  it  swept  over 
Europe. 

’With  Napoleon  as  the  central  figure,  and  Madame 
Sans  Gene  the  dominant  character  throughout  the 
story,  the  Famous  Players  - Lasky  Corporation 
decided  to  play  the  story  through  the  actual 
backgrounds  which  will  carry  the  producing 
activity  from  Paris  through  the  historic  towns 
of  Malmaison,  Fontainbleau  and  Chateaux  of 
Compiogne, 


of  the  new  year! 


the  screen  event 


ADOLPH  ZUKOR, 
JESSE  L.  LAS  KY 

present 


From  Laundress  to  Duchess! 


IN  “Madame  Sans  Gene"  ("Madame-Devil-May-Care"), 
Miss  Swanson  attains  the  crowning  point  in  her  sen- 
sationally successful  career  thus  far.  The  play  is  a classic 
of  the  stage,  having  been  acted  by  the  foremost  female 
stars  of  every  nation.  The  news  that  Miss  Swanson  is 
portraying  the  famous  character  on  the  screen  has  already 
created  a furore  of  interest,  and  you  will  find  audiences 
ready  made;  for  this  one.  The  play  is  being  picturized 


upon  a scale  which  for  sumptuousness  and  artist  y is  un- 
equalcd  even  in  previous  Swanson  releases.  “Madame 
Sans  Gene"  unfolds,  against  a background  of  the  romantic 
Paris  of  Napoleon’s  day,  the  tale  of  a young  French 
laundress  who  by  her  wits  and  beauty  rises  spectacularly 
to  become  a power  behind  the  throne.  To  call  this  a sure- 
fire bo.K  office  knockout  is  putting  it  very  mildly! 
“Madame  Sans  Gene”  is  going  to  be  the  season’s  semsation. 


Gloria  Swanson’s  First  Costume  Picture 

Ci  Qaramount  Qicture 


by  Victorien  Sardou  and  Emile  Moreau 
based  on  the  play  produced  with  Kathryn  Kidder 

directed  by  Leohee  Perret  script  by  Forrest  Halsey 


THOiVlAS  MEIGHAN  booking 
is  a non-worry  hooking  for  ex- 
hibitors. Given  a Tom  Meighan 
subject,  99%  of  the  exhibitors  in  the 
country  can  lay  clown  the  burdens  of 
the  theatre  and  take  a day  off.  All 
they  have  to  do  is  count  up  the 
profits.  Time  after  time,  Mr. 
-Vleighan  clicks  at  the  box  office. 

In  “The  Man  and  the  Law"  he  has  a 
subject  that  fits  his  personality  like  a 
glove.  In  it  he  is  sure  to  score  one 
of  his  greatest  personal  successes. 
I his  is  one  of  the  sure-fire-in-advance 
subjects  of  the  second  famous  forty. 


lhe/y)an 

and 


eLaw" 


G paramount  Qicture 
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A Sidney  Olcott  Production 


THE  CHARMER 


TERE  is  an  ideal  combination  of  star, 

i director  and  story ; 1 — PolaNegri;  2 — the 
famous  producer  of  "The  Humming  Bird,"  and 
"Monsieur  Beaucaire”  ; and  3 — the  present  liter- 
ary sensation  of  England,  "Mariposa,"  by  Henry 
Baerlein,  screened  as  "The  Charmer.” 

Pola  has  the  role  of  a wild  Spanish  mountain 
girl  who,  dancing  in  a cafe  in  Seville,  attracts  the 
eye  of  a theatrical  producer  and  is  taken  by  him 
to  London  and  New  York,  where  she  becomes 
the  rage  of  two  continents  and  is  the  toast  of 
all  society.  The  best  role  Miss  Negri  has  ever 
played  and  the  most  elaborate  production  either 
Miss  Negri  or  Mr.  Olcott  has  ever  made. 


CL  Qaramount  (picture 


kDOLPH  ZUKOR  AND 
'ES5EL.IASKY  PRESENT 


HERBERT  BRENON 


Betty  Bronson 


:aturing 


THE  STAR  OF  PETER  P 


AS  a novel,  “That  French 
^ Girl”  (under  the  name 
of  "The  Little  French  Girl” ) 
by  Ann  Douglas  Sedgewick, 
is  one  of  the  best  sellers  of 
the  day.  A huge  ready- 
made audience  is  waiting 
for  it.  The  story  has  a 
bigness,  a heart-interest, 
a pathos,  a beauty  impos- 
sible to  put  into  words. 
It  is  drama  of  the  most 
effective  kind.  Produced 
by  the  director  of  “Peter 
Pan”  and  “Shadows  of 
Paris.”  A fine  and  truth- 
telling story,  from  one  of 
the  great  novels  of  the 
decade. 


paramount  picture 


I 


ADOLPH  ZUKOR  AND  JE  S S E L.  LASK.Y  PRESENT-*" 


Richard  Dix  has  arrived!  Today  he  repre- 
sents a box  office  asset  of  large  and  unques- 
tioned value.  His  popularity  is  not  of  the 
over-night  variety.  It  has  been  built  steadily 
and  solidly  upon  a foundation  of  outstanding 
sereen  sueeesses.  Dix’s  work  in  ‘ ‘Manhattan, 
“Sinners  in  Heaven,”  “The  Call  of  the  Can- 
yon” and  other  Paramount  pictures  has 
brought  him  a large  and  enthusiastic  personal 
following.  His  right  to  stardom  is  self-evident. 
Right  now  he  is  one  of  the  biggest  male  stars 
on  the  screen.  And  he  is  destined  to  go  even 
higher. 


No  better  vehicle  could  have  been  chosen  for 
the  portrayal  of  Richard  Dix’s  many  talents 
than  “None  But  the  Brave.”  It  is  a story 
full  of  color  and  flashing  action.  Dix  has  the 
role  of  a rather  indolent  young  man  spending 
a vacation  in  a small  Spanish  mountain  village. 
Falling  in  love  with  a pretty  senorita,  he  finds 
himself  involved  in  a turmoil  of  jealous  rivals 
daneing  nights,  stilettos,  tempestuous  love- 
making  and  duels  that  eventually  make  a new 
man  of  him.  A speeially  selected  cast  will 
support  this  brilliant  new  star.  Book  this 
winner! 


From  the  Cosmopolitan  Magazine  story  by  John  Monk  Saunders 


Directed  by  Paul  Sloane 


CL  (paramount  (picture 
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ME  OF  THE 

^TENEMENTS’ 


A great  human  document  of  young  America 


JETTA  GOUDEL,  the  sensational  new  French  beauty  seen  in 
“Open  All  Night,"  will  play  the  leading  role  in  the  screen 
version  of  the  popular  new'  novel  by  Anzia  Yezierska,  author  of 
“Hungry  Hearts.” 


The  intensely  gripping  story  of  a beauty  of  the  slums,  who  byl 
her  fascinating  personality  and  grit  scales  the  heights  of  society. 
Produced  by  the  man  who  made  “The  Humming  Bird  and  ^ 
“Monsieur  Beaucaire.” 


paramount  (picture 


Adolph  ZuJipr  and  Jesse  Jdsk^  present  ■ ■ 


YOUNG  WIVES 


WITH 


Rod  LaRocque  and  Claire  Adams 

Ade  luxe  picturization  of  the  French 
comedy  of  marriage,  which  ran  a 
whole  season  on  the  New  York  stage 
under  the  title  of  “Banco.”  By  Alfred 
Savoir,  author  of  “Bluebeard’s  8th  Wife” 
and“Kiki.”  Rod  LaRocque,  who  has  a 
tremendous  following  among  the  fans, 
and  Claire  Adams,  who  scored  a hit  in 
“The  Fast  Set,”  head  the  exclusive  cast 
of  favorites. 

“Young  Wives”  is  the  story  of  a rich 
young  married  couple  who  split  because 
the  husband  would  rather  gamble  at 
Monte  Carlo  than  eat.  When  the  wife 
decides  to  leave  him,  the  husband 
discovers,  to  his  surprise,  that  he  would 
rather  have  her  back  than  gamble — and 
he  reforms.  It’s  gorgeous  entertain- 
ment, spiced  with  love,  laughs  and 
luxury.  Screen  play  by  Clara  Beranger. 

(2  (paramount  (picture 
CtQ 


PRESENTED  BY 
ADOLPH  Z U KO  R 
AND  JESSE  L.  LASKY 


an  ALAN  CROSLAND  Production 


with 

LOIS  WILSON,  NOAH  BEERY 

and  a Special  Cast 

WHEN  she  took  over  the  management  of  the  small  town  paper  she  let 
herself  in  for  all  the  excitement  in  the  world.  Audiences  will  get 
the  same  thrill  she  got  and  rejoice  in  one  of  the  most  appealing  love-comedies 
ever  filmed.  The  story  was  immensely  popular  in  Red  Book  Magazine  and 
is  now  a new  Harper’s  novel.  A special  production  of  a kind  of  story  that 
made  “Back  Home  and  Broke”  so  popular. 


FROM  THE  RED  BOOK 
SERIAL  BY  CLARENCE 
BUDINGTON  KELLANO 


Q.  (paramount  (picture 


Conf rab  anc/ 


Adolph  Zukor  and 
j£SS£Z:CAS/<y  PRESENT 




WITH 

RICARDO 

CORTEZ 

AND  A 

GREAT  CAST 


The  story,  from  start  to  finish,  is  full  of  drama;  the  settings 
are  magnificent  and  the  costuming  a modern  fashion 
show.  The  hero  is  the  1925  model  of  the  Sheik,  a man  who 
can  fight  with  his  fists  or  with  a gun.  The  heroine,  high 
spirited,  adventurous,  when  cornered  does  not  hesitate  to 
shoot.  “The  Spaniard"  is  an  adaptation  of  an  immensely 
popular  British  novel  soon  to  be  brought  out  in  America.  Its 
theme  has  to  do  with  the  taming  of  a beautiful  flirt  by  a 
notorious  bull-fighter  who  turns  out  to  be  a member  of  the 
nobility.  A tale  of  love  and  daring  and  high  hearted  romance. 
To  be  made  as  a Herbert  Brenon  special  featuring  one  of  the 
fastest-climbing  luminaries  of  the  screen  today,  Ricardo 
Cortez,  and  a specially  selected  cast. 

(2  paramount  Qicture 

‘^Herbert 


“NEW 


in 

LIVES  FOR  OLD” 


Betty  COMPSON,  right  now  upon  the  crest  of  a great  box 
office  wave  of  popularity,  never  had  such  an  opportunity  to 
display  her  superb  dramatic  powers  as  in  this  famous  French  drama 
by  Emile  Augier.  Betty  vill  appear  as  a woman  of  Paris  who 
conceals  details  of  her  past  life  in  marrying  a respectable  millionaire. 
When  she  believes  her  husband  loves  another  woman,  she  resolves  to 
confess  her  identity  and  sacrifice  herself.  But  there  is  a happy  end- 
ing. The  picture  will  be  produced  on  an  elaborate  scale  and  will 
feature  an  exceptionally  fine  supporting  cast  of  prominent  artists. 

(2  Qaramount  (picture 


I 


A PAP^AMOUNT  P I C T U P^E 


I 


Viola  Dana 
RAYMOND  GRIFFITH 
THEODORE  ROBERTS 
CYRIL  CHADWICK 
ANNA  MAY  WONG 


From  the  famous  play 

Screen  play  hy 

BERTRAM  MILLHAUSER 

DIRECTED  BY 

PAULIRIBE&  FRANK  URSON 


Here  is  the  second  big  success  pro. 
duced  by  the  brilliant  directors,  Urson 
; and  tribe,  who  were  responsible  for 
“Changing  Husbands’’.  Like  “Chang- 
ing Husbands’’,  “Lord  Chumley”  is  a 
I light,  fast-and-furious  comedy.  It  is 
: further  flavored  with  that  element  of 

romance  and  tingling  mystery  that 
I made  “Grumpy”  so  enjoyable.  And  it 
marks  the  return  to  the  screen  of 
i Theodore  Roberts  after  a long  absence. 

I Likewise  a performance  by  Raymond 
Griffith  in  the  title  role  that  is  a master- 
piece. 


“Lord  Chumley”,  of  which  the  stage's 
foremost  wizard  and  the  father  of  Cecil 
B.  and  Williani  de  Mille  were  co- 
authors, tells  the  story  of  a titled 
Englishman  who  is  so  funny  that  no- 
body takes  him  seriously.  However, 
through  a series  of  adventures  as  dan- 
gerous as  they  are  laughable,  he  suc- 
ceeds in  solving  a mystery,  winning  a 
society  beauty  and  saving  her  brother 
from  disgrace.  All  of  which  is  por- 
trayed in  a manner  that  makes  it 
splendid  entertainment. 


Conway  Tearle 


^feiCE  Terry 


Presented  by  Robert  kane 


T TNSELFISH  love  is  vital  warmth  and  strength ; 

Selfish  passion  is  a devastating  flame. 

How  a fine  big-hearted  girl  assumed  the  sackcloth 
of  expiation  for  her  irresponsible  sister’s  deeds 
and  how  it  affected  their  lives  and  happiness.  A 
present  day  best  seller  by  George  Gibbs.  The 
story  has  just  finished  as  a Red  Book  serial. 


^^LLAN  DWAN,  director  of  "Zaza,”  "A  So- 
ciety Scandal,”  "Big  Brother,”  “Man- 
handled,” “Wages  of  Virtue,”  “Robin  Hood” 
and  other  great  hits  is  today  a box-office  name  to 
conjure  with.  With  a cast  of  big  names  to  be 
especially  selected  by  Jesse  L.  Lasky  this  special 
Dwan  production  is  going  to  be  one  of  the 
super-attractions  of  the  Second  Famous  Forty„ 


a 

Q^aramount  ] 
Q^idure 


BEBE  DANIELS 


d paramount  Qicture 


the  great  Selwyn-Pollock  stage  hit 


“THE  CROWDED  HOUR” 


crowded  hour  of  glorious  life  is  worth  an  age 
Cv  without  a name,”  sang  the  poet,  and  that’s  where 
this  great  audience  picture  for  Miss  Daniels  gets  its  name. 
A vital  personality  in  a vitally  dramatic  story  of  a selfish, 
man-wrecking  woman  whose  character  is  re-moulded  in  the 
fires  of  a great  adventure.  From  the  stage  play  in  which 
Jane  Cowl  scored  a tremendous  hit.  By  Edgar  Selwyn, 
author  of  “The  Arab”  and  Channing  Pollock,  author  of 
“The  Fool.”  Directed  by  Frank  Tuttle. 


' Af 


■ 'Ti 


ADOLPH  2UKOR  £/ JESSE  L.LASKY 
PRESENT 


ICHARD 


WITH  each  succeeding  picture  Richard  Dix 
is  more  firmly  establishing  himself  as  a 
box-office  asset  of  drawing  power.  His  work 
in  “The  Ten  Commandments,”  “Sinners  in 
Heaven,”  “Manhattan”  and  “A  Man  Must 
Live”  has  brought  him  into  the  big-league 
ranks.  In  “The  Early  Bird”  he  will  have  a 
subject,  a supporting  cast  and  a production  in 
accordance  with  his  importance  as  a star.  To 
be  directed  by  Paul  Sloane  who  made  “Man- 
hattan.” 


G.  Qaramount  Qicture 


Mdoiph  Zukor  and  Jesse  \.:i.^skyt  pres 


m omsms"^ 


STIARRING 

BETTY^ 

COMPSON 


■■rnr: 


A RAOUL  WALSH  ^EgBUGTION 


ETTY  COMPSON  is  right  now  at  the 
height  of  her  'popularity 


So  is  Raoul 
Walsh,  director - of:  “Xhe.:ThieP  of  Bagdad.'’ 
In  “AdamY  Daughter,"”  Betty  hgs  the  role  of 
an  untamed'^  rpountain:  beauty  who  is- accused 
of  having.  in  aXt  of  the  wild  temper  for.  which 
she  is  famous,?  murdered  her  family’s  enemy. 
One  man,.'  who.  loves  her,  has  faith  in  her  in- 
nocence and  helps  her  fight  thei  world.'  A 
picture  ideally  suited  to  all  types  of  theatres 
and  ^audiehces.  : ^ ' V ' \ 


p' 

t 


.:^f>  ":.■/  ■ 
: 


lESENTED  BY  ADOLPH  ZUKOR 
’M  AN D. JESSE  LLASKY 


Mpjg^ward  Sutherland 

"ilM,.,.- , 


EIGHAN 

in 

"Old  Home  Week” 

by  George  Ade 

Memories  of  “Bac^  Home  and 
Broke"  will  not  down.  That 
same  combination  of  Thomas  Meighan 
in  a story  by  George  Ade,  written 
especially  for  the  star,  is  the  guarantee 
that  "Old  Home  Week"  will  cash  in 
heavily  for  all  exhibitors.  A great  title 
'*  ;'lB^^[feat  author  featuring  the  screen’s 
^^‘■'-'rl^eatest  male  star!  Lmough  said! 

(2  paramount  Qicture 


With 

Anna  Q*  Nilsson 
Janies  Kirkwood 
Raymond  Hatton 
Sheldon  Lewis 


w-j-/ 

erCMELL^ 


orgG  fAelford  production 

op  of  the\\brl<i 

he  novels  of  Ethel  M.  Dell  rank  with  those  of 
Zane  Grey,  Curwood  and  Harold  Bell  Wright  in 
universal  popularity.  “The  Top  of  the  World”  is  her 
greatest  success.  With  James  Kirkwood  and  Anna  Q. 

Nilsson  in  the  leading  roles,  here  is  undoubtedly  an 
audience  picture  of  tremendous  appeal.  The  story 
deals  with  a romance-starved  English  beauty  who  goes 
abroad  and  marries  a rather  cold-blooded  man.  Her 
childhood  sweetheart  turns  up,  and  for  a time  her 
heart  is  torn  between  the  two  men.  In  the  end, 
husband  and  wife  realize  each  other’s  true  worth  and 
their  marriage  becomes  a happy  one.  An  excellent 
supporting  cast  will  be  in  support.  Directed  by 
George  Melford. 


A best  seller  author’s  greatest  best  seller 
Cl  paramount  picture 


It 


i 


i 


TO  THE  WORLD  / 

^momcvno^  another 
qreat  special  hu  the 
Jirector  ofMrthofSb 
and  Wanderer  of  the 
*TdJasklandl^ 


j.  IRVIN  WIllATT>roducf 


7on^ 


TM€  IPPATMA'^GODS 

Trotn  the  Saiardaij  Lvenin^  ^ost  storij  Evered  bij  Ben  Ames  Williams' 


Qaramount 

(picture 


Leatrice  Joy 


A production  that  marks  the  return  to 
the  screen  of  one  of  screendom's 
greatest  artists— Leatrice  Joy.  In  “Modern 
Babylon”,  she  has  a role  that  calls  for  all 
her  remarkable  talents.  Beauty,  romance 
and  thrills  abound  in  this  up-to-date  love 
story.  A Paul  Bern  production  that  is  to 
receive  a gorgeous  setting  in  keeping  with 
the  merits  of  a great  story — the  kind  all 
classes  of  audiences  will  throng  the  theatre 
to  see. 


ADOLPH  ZUKOR.  AND 
JESSE  Ci  (ASKY  PRESENT 


BASED  ON  *MARQUERAYS  DUEL" 
Sy  RICHARD  PRIDE 


I 


Another  Big  Cruze 
Comedy  Hit! 

TJERE'S  a whale  of  a comedy- 
drama  worthy  to  stand  beside 
“Merton  of  the  Movies”  and  the 
other  money-making  Cruze  comedy 
successes.  Lois  Wilson,  heroine  of 
“The  Covered  Wagon”  will  head  a 
cast  of  well  known  players. 

The  story  was  adapted  from  the 
stage  play,  “The  Nest  Egg,”  by  Anne 
Caldwell,  author  of  “Tip  Top,” 
“Stepping  Stones”  and  other  stage 
hits.  It  is  about  a pretty  country 
girl  who  writes  her  name  and  address 
upon  an  egg,  which  later  falls  into 
the  hands  of  a millionaire.  He  in- 
vestigates, and  the  results  are  sur- 
prising and  laughable  in  the  extreme. 
Eor  a fast,  bright,  cheerful  attrac- 
tion, this  one  can’t  be  beaten,  for  it 
has  heart  interest,  the  basis  of  all 
good  comedy. 


WITH 

LOIS  WILSON 

AND  A BIG  CAST 


James  Cruze 


PRODUCTION 


MAR,KY  M E 


/ 


PRESENTED  BY  ADOLPH  ZUKOR 
AND  JESSE  L.LASKY 


a 

\Q>aramount\ 
Q^idum 


7/1.  (Jin  ALLAN  DWAN  [production 

"The  Coast  of  Folly" 

WHAT  Gloria  Swanson  s name  means  at  the  box  office  today  is 
too  well  known  to  need  elaboration  here.  You  can  promise 
them  that  “The  Coast  of  Folly”  w'ill  live  up  to  “The  Hum- 
ming Bird”,  “Manhandled”  and  other  recent  Swanson  successes. 

Adapted  by  Forrest  Halsey  from  Coningsby  Dawson's  famous  novel, 
it  is  the  story  of  a society  girl  whose  high  spirits  lead  her  inno- 
cently into  a position  where  her  reputation  is  at  stake.  How  she 
extricates  herself,  discovers  the  folly  of  her  ways  and  wins  true  love, 
is  fascinatingly  picturized  against  a background  of  New  h'ork's 
smart  set  and  the  idlers  at  Monte  Carlo.  Produced  by  the  man 
who  made  “Zaza”  and  “Manhandled”,  one  of  the  truly  great 
directors  in  pictures  today. 


G.  Qaramount  ^picture 


ADOLPH  ZUKOR 
& JESSE  L.LA5KY 

Cp  re  sent 


aStwanson 


By 

04  en^  B.  De  Mille 

One  of  David  Belasco’s  great  stage  successes 


: with  Rod  La  Rocque  and  Grethe  Nisse 

NO  finer  story  of  human  love,  frailty 
and  courage  could  have  been  chosen 
by  William  de  Mille  for  the  box  office  than 
this  well  known  Belasco  stage  success. 
Modern  New  York  society  is  the  setting 
of  this  story  of  money-mad  young  people 
learning  their  lessons  and  winning  real 
happiness.  Screen  play  by  Clara  Beranger. 

(2  (paramount  picture 

i 

I 


1 


Adolph  zu^or 
Jesse  L.LaslQr 
present  a 


Fleming 

PRODUCTION  OF  ^ 

c/ack/ondon's 

GREATEST  DRAMATIC  NOVEL 

Adventure 

a 

(paramount 
Qicture 


TN  this,  the  finest  of  all  Jack 
London  box-office  stories, 
a brave  girl,  wrecked  on  a 
lonely  South  Sea  isle,  fights 
through  stirring  adventure  to 
love  and  happiness.  The 
man  who  made  “The  Call  of 
the  Canyon,”  “Code  of  the 
Sea”  and  “Empty  Hands” 
will  direct.  The  picture  will 
be  made  on  an  extremely 
elaborate  scale  and  will  feature 
an  especially  selected  cast 
including  Pauline  Starke.  A 
vigorous  and  refreshing  story 
of  just  what  the  title  says — 
Adventure! 


(ombson 

IN  A 

RAOUL  WALSH 

P R O D U CTI  O N 

PRESENTED  BY  ADOLPH  ZUKOR  and  JESSE  L.LASKY 


Cl  (paramount  Qicture 


A COMEDY  romance  by  Alfred  Savoir  who  wrote  “Blue- 
beard’s Eighth  Wife,”  “Kiki,”  and  “Young  W’ives” — a 
master  hand  at  devising  those  romantie  joy-jolots  that  delight 
audiences.  To  be  made  by  the  director  of  “The  Thief  of  Bag- 
dad” and  played  by  Betty  Compson  and  a marvelous  sujoport'ng 
cast. 


1 


Code  OF the  West' 


Constance  Bennett,  Owen  Moore,  Noah  Beery 


YOU  know  the  success  scored  by  Zane  Grey’s  “The  Call  of  the 
Canyon,”  in  which  the  jazz  life  of  the  East  was  contrasted  with 
the  wholesome  simplicity  of  the  open  spaces. 

“Code  of  the  West,”  while  employing  an  entirely  different  plot,  again 
brings  the  bobbed-haired  flapper  and  her  idler  pals  into  a clash  with 
the  many  sons  and  daughters  of  Arizona. 

Picturized  against  marvelous  natural  backgrounds  and  abounding 
in  breath-taking  thrills,  here  is  another  Zane  Grey  knockout.  Con- 
stance Bennett,  the  well  known  stage  and  screen  favorite,  is  the  girl, 
and  Owen  Moore  is  featured  leading  man.  Charles  Ogle 
and  other  favorities  are  in  the  cast.  Directed  by  William 
Howard,  the  man  who  made  “The  Border  Legion.” 


PRESENTED 

BY 

ADOLPH  ZUKOR 
JESSE  L.LASKY 


The  Covered  Wagon 
Ruggles  of  Red  Gap 
To  the  Ladies 
Hollywood 
Fighting  Coward 
Merton  of  the  Movies 
Enemy  Sex 

City  that  Never  Sleeps 
Goose  Hangs  High 


A JAMES  CRUZE  PRODUCTIO>^ 


From  the  play  by 
Lewis  Beach. 
Adapted  by 
Walter  Woods. 


'Y'OU  can  bank  on  another  big  Cruze  success  in  this 
elaborate  picturization  of  the  popular  Broadway 
play.  It  is  a new  kind  of  ultra-modern  drama  of  New 
York.  The  story  of  three  children  of  today — brothers 
and  sisters  — who,  after  going  the  limit  in  quest  of 
pleasure  and  in  selfishness,  show  their  real  fineness 
when  they  think  their  father  has  lost  his  money. 
Gorgeous  sets,  poignant  heart-drama,  comedy  and 
romance  are  mingled  in  the  one-and-only  Cruze  manner 
in  this  surefire  entertainment.  The  cast,  including 
Constance  Bennett  will  be  especially  selected  for  big 
names. 

1924’s  reigning  New  York  stage  success 


CL  paramount  Qicture 


1 


Adolpli  Zukor  Jesse  L Lask3/^ 


4 ' r "V 


ICHARD  DIX,  the  fastest-climbing  luminary 
in  the  sxxfen-world  today  w ill  ha\  e in  this 
llTat  has  all  the  audience  appeal  of 
Comedy,  drama,  mystery  ani.1 
c^|all  comers.  A supporting  cast  of 
!cs  will  Ise  featured.  The  story  is  from  the 
he  direction  bv  Paul 


I 


Cl  Qaramount  Cpicture 


l( 


I 

I 


Frank  URSON,  former  assistant 
director  for  C.  B.  DeMille  and  Paul 
Iribe,  art  director  for  Cecil  B.  DeMille, 
have  received  a training  in  picture  making 
such  as  is  offered  few  directors.  These 
two  young  men,  directors  of  “Changing 
Husbands"  are  capable  of  putting  out 
snappy,  fast-moving,  vastly  entertaining 
box-office  hits. 


TN  “The  Night  Club”  based  on  William 
1 de  Mille’s  play  “After  Five,”  they 
have  material  worthy  of  their  expert 
knowledge.  Laughs,  romance,  love- 
theme,  more  laughs,  luxurious  sets,  casts 
of  hand-picked  artists  and  box-office 
punch — that’s  the  Iribe-Urson  formula, 
and  “The  Night  Club"  will  show  them  at 
their  best. 


WITH  VERA  REYNOLDS.  RAYMOND  GRIFFITH.  WALLACE  BEERY 


ADOLPH  ZUKOR  AJID  JESSE  L.LASK.Y 
PRESENT 


(Tfit  TU^tit  Club" 

C V^TH 


Raymond  Griffith 

and  a special  /DeMille  cast 

Directed  by  Frank  Urson  and  Paul  Iribe 

a Qaranount  Qicture 

W — ■ ■ © 


ivith 

Jack  Holt 

and  Lois  Wilson 

Every  Zane  Grey  picture  produced  by 
Paramount  has  made  big  money  for 
exhibitors.  The  figures  prove  it.  “The 
Thundering  Herd,"  picturized  from  the 
serial  that  just  finished  running  in  the 
Ladies’  Home  Journal,  is  in  many  ways  the 
surest  money-maker  of  them  all.  A great 
Western  thriller  reaching  its  climax  when  the 
wild-riding  heroine,  pursued  by  Indians,  is 
saved  by  a stampeding  herd  of  buffalo. 
Jack  Holt,  Lois  Wilson,  Noah  Beery  and 
many  other  favorites  in  the  cast.  To  be 
directed  by  William  Howard. 


d Qaramount  Qicture 


NOAH 

BEERY 


ZANE  GREY  HITS 

To  the  Last  Man 
Call  of  the  Canyon 
Heritage  of  the  Desert 
W anderer  of  the  Wasteland 
Border  Legion 
Code  of  the  West 
The  Thundering  Herd 


c)V6 


A' 


ADOLPH  ZUKOR  C- 
JESSE  L.  LASKY 
PRESENT 


Zane  Grey's 


BEBE  DANIELS 

in. 

the  Saturday  Evening  Post  success 


“THE  GATE  OPENS” 


WILL  IRWIN,  famous  author  of  scores  of 
hits,  has  provided  an  ideal  starring  ve- 
hicle for  Bebe  Daniels  in  his  recent  Saturday 
Evening  Post  story,  “The  Gate  Opens.”  Just  the 
proper  mixture  of  jazz,  human  interest,  tears  and 
laughter  to  get  the  crowds  and  cash.  Bebe 
has  the  role  of  a girl  whose  heart  is  torn  between 
the  love  of  an  honest  man  and  that  of  a gang 
leader  who  has  gone  to  j ail  for  her  sake.  When  the 
prison  gate  opens  the  drama  reaches  its  elimax. 
Directed  by  Frank  Tuttle.  An  especially  strong 
supporting  cast. 


CL  Qaramount  Qicture 


JKdolphi  Zulojr  and  jesse  LLasl^y  present 

PRODUCTION 


witK 

Agnes  Ayres 

Ricardo  Cortez 
Adolphe  Menjou 

From  the  great  Broadway  stage  success 
“Aren’t  We  All” 

by  Frederick  Lonsdale 

ONE  of  the  most  humanly  entertaining  love- 
comedies  ever  devised  is  this  story  by  the 
author  of  “Spring  Cleaning”  (“The  Fast  Set")  and 
“The  Fake.”  A romantic  story  of  the  most  glowing 
good  humor  mixed  in  a theme  of  conjugal  love.  An 
elaborate  production  to  be  directed  by  the  director 
of  “The  Swan"  and  played  by  a cast  of  stars. 


FLEMING 

SUCCESSES 

Empty  Hands 

Code  of  the  Sea 

Call  of  the 

Canyon 

To  the  Last  Man 


ADOLPH  ZUKOR 
& JESSE  LLASKY 


For  hair-trigger  excitement  and 
real  heart  appeal,  there  isn’t  a 
picture  in  the  field  this  spring  that 
excels  “Paths  to  Paradise”,  from 
an  original  story  written  for  the 
screen  by  Howard  Hawks.  The  story 
of  a girl  who  turns  thief  to  avenge 
herself  upon  a millionaire  and  is 
reformed  through  her  love  for 
another  man.  Raymond  Griffith, 
the  screen’s  foremost  character 
comedian,  Pauline  Starke  and  a 
strong  cast  appear.  ’Victor  Fleming, 
who  has  a solid  line  of  successes  be- 
hind him,  will  direct. 

a (paramount  picture 


GRIFFITH 

SUCCESSES 


Changing 

Husbands 

Lily  of  the  Dust 

Open  All  Night 

Lord  Chumley 


Claire  Adams 


Wallace 
Beery 
^ in  his 
greatest 
^ role 


Adolph  Zukor  and  Jesse  L.  Lasky  presents 


“THE  DEVIL’S  CARGO” 


A VICTOR  FLEMING  PRODUCTION 


Absolutely  certain  to  be  one  of  the  big  dramatic 
wallops  of  the  year!  A powerful  story  of  the  ro- 
mantic gold-rush  days  of  California,  of  an  innocent  girl 
and  one  good  man  swept  out  to  sea  in  a flimsy  river  boat 
with  a human  cargo  that  is  literally  “the  scum  of  the 
earth.”  How  they  fight  their  way  out  and  change  the 
characters  of  their  scoundrelly  shipmates  is  worked  out 
in  a picture  of  intense  appeal.  Story  by  Charles  Whit- 
taker. Made  by  the  producer  of  “Empty  Hands,"  “Code 
of  the  Sea,”  and  other  hits.  In  this,  Wallace  Beery,  of 
“Robin  Hood”  and  “Sea  Hawk”  fame  has  the  greatest 
role  of  his  career. 


G paramount  Qicture 


ADOLPH  ZUKOR  & JESSE  L.  LASKY  PRESENT 

l^ne  Grey’s 


the  LIGHT  OF 
WESTERN  STARS 


ASMASHINGdrama 
from  the  pen  of  to- 
day’s greatest  writer  of 
western  stories.  To  be 
picturized  in  the  heroic 
vein  of  “The  Wanderer  of 
the  Wasteland’’  and  “The 
Border  Legion’’  and  su- 
pervised by  Zane  Grey 
himself.  With  thrills,  love 
and  adventure  mixed  up 
in  exactly  the  proper  pro- 
portions, “The  Light  of 
Western  Stars’’  is  going 
to  be  the  greatest  Zane 
Grey  picture  of  them  all. 
And  that  means  some- 
thing! 


directed  by 

William  Howard 


a 

Qaramount  Qicture 


\ 


T^ERE  is  surely  the  perfect  comedy  of  the  year — a silvery,  delicately 
wrought  and  utterly  delightful  play  with  a freshness  and  beauty  of 
characterization  that  is  unique  on  stage  or  screen.  The  story  of  a Princess 
who  tried  to  light  the  fire  of  love  and  found  it  dynamite.  The  most 
notable  stage  success  of  the  last  ten  years. 


featuring 


ADOLPHE  MENJOU,  RICARDO  CORTEZ 

and 

FRANCES  HOWARD 

Now  featured  in  the  New  York  stage  success  “The  Best  People” 


Paramount’s  sensational  new  star  discovery! 


PRESENTED  BY 
ADOLPH  ZUKOR 
e JESSE  L.  LASKY 


dn  adaHaPion  of  the  ftemendous  stag’e  success  by  Franz  Molnar 

The  Swan' 


d*  Dimitri  Buchowetzki  PRODUCTION 


f a \ 

Q>aramount 
\ Q>icture  J 


I 


‘JhereigningXewydrksta^e  success 

“Grounds  For  Divorce’ 


featuring  LEATRICE  JOY 


Early  this  season  a play  by  Ernest 
Vajda,  translated  by  Guy  Bolton  came 
to  New  York  and  took  the  critics  by  storm. 
It  is  now  running  to  S.R.O.  and  is  counted 
one  of  the  biggest  hits  in  years.  By  special 
arrangement  the  property  was  obtained  for 
motion  picture  purposes  to  be  included  in 
the  second  Famous  Forty.  No  more  enter- 
taining, enthralling  comedy  of  modern  love 


has  ever  been  devised.  It  sparkles  and  gleams 
and  dazzles  all  beholders.  It  is  comedy- 
romance  of  universal  appeal  and  as  up-to-date 
as  tomorrow’s  newspaper.  Arrangements 
have  been  perfected  for  a special  production 
of  unusual  proportions.  Artists  personally 
selected  by  Jesse  L.  Lasky  will  be  cast  in  the 
leading  roles  in  support  of  Beatrice  Joy  in 
her  greatest  role. 


A 

Paul  Bern 
production 


a 

Qaramount 

Qicture 


by  Byron  Morgan 


Here  is  an  up-to-the-minute  tie-up  with 
the  latest  advance  in  the  progress  of 
civilization,  something  romantically  new  in 
the  daily  life  of  every  body  in  America, 
something  in  every  newspaper  of  America 
daily  and  striking  every  American  eye  wher- 
ever there  is  a mail  box — THE  AIR  MAIL! 
Byron  Morgan,  author  of  the  Wallace  Reid 


auto  successes,  of  “Code  of  the  Sea”  and  other 
Paramount  hits,  has  written  a love  story 
around  the  Air  Mail  that  is  as  exciting  as  it  is 
appealing.  It  is  a tale  of  roaring  action, 
feats  of  daring,  humor  and  heart  interest. 
Jack  Holt,  Billie  Dove,  and  Douglas  Fair- 
banks, Jr.  will  head  a big  star  cast.  The  man 
who  made  “North  of  3b”  will  direct. 


Agreat  big  special  of  today  and  tomorrow 

JACK  HOLT 

BILLIE  DOVE,  DOUGLAS  FAIRBANKS  JR. 

PRESENTED  BY  ADOLPH  ZUKOR  AND  JESSE  L.LASKY 


(2  Qaramount  picture 


./IDOLPH  ZUKOR  AND 


“ JAMES  CRUZE 

production 

OF — 

THE  GREAT  STAGE  NOVELTY 
SUCCESS 

By  Qeor^e  Kaufman  & Marc  Connelly 


CL  cyaramount  Cpicture 


! 

I 


l"  T F wishes  were  horses,  beg- 
J-  gars  might  ride,”  But 
I this  particular  genius  beggar 
: found  his  wish  coming  true 
I and  he  didn't  like  the  idea  at 
j all.  The  things  that  hap- 
I pened  to  him,  the  difficulties 
he  got  in,  the  thrills  that  were 
furnished  and  the  way  he 
finally  found  true  love  and 
true  happiness  make  up  a 
marvelous  entertainment. 


1 


// 


I T IS  new  and  different.  It 
has  laughs  and  thrills  and 
gasps  and  heart  tugs  and  real 
romance.  The  stage  never 
had  a bigger  success  and  the 
screen  could  never  have  gotten 
a man  better  suited  to  make  a 
great  screen  special  of  it  than 
James  Cruze,  Walter  Woods 
who  adapted  “Merton”  will 
write  the  screenplay.  Sure  to 
be  a sensatioal  success. 


A RTHUR  SOMERS  ROCHE  one 
of  America’s  most  popular  writers 
of  fiction  has  devised  a special  story  for 
the  screen  that  will  make  one  of  the 
big  features  of  the  year.  It  has  in  it 
all  the  elements  of  box-office  appeal  — 
beauty,  gowns,  luxury,  adventure,  tense 
drama  and  a real  love  story.  Its  title 
will  have  a tremendous  pull  and  its 
stars  are  names  worthy  of  the  electric 
lights.  Here  is  a ready-made  audience 
success  for  every  exhibitor,  to  be  pro- 
duced with  all  the  care  and  high  class 
presentation  of  the  great  special  it  is 
sure  to  be.  A woman  picture  and  a 
man's  picture — for  husbands,  wives 
and  sweethearts  and  all  those  who 
would  like  to  be. 


The  screerX'play  for  this  production, 
as  for  “Sackcloth  and  Scarlet”,  has 
been  ivritten  by  the  famous  scenarist, 
Tom  Qeraghty. 


Robert  Kane 


a 


new  story  bu  Arthur  Somers  Roche 

^ith 

ALICE  TERRY 
CONWAY  TEARLE 

a. 

^paramount 

Cpicture 


ADOLPH  ZUKOR  £,  JESSE  L LASKY  PRESENT 

e mosHalked  of  production 
of  the  year 

JAMES  M.  BARRIE'S 

PETER 


PAN 


HERBERT  BRENON 


PRODUCTION 

Assisted  by  Roy  Pomeroy 

Screenplay  by  Willis  Goldbeck 

Tons  of  ink  and  acres  of 
newspaper  space  have  al- 
ready been  devoted  to  “Peter 
Pan.”  Following  its  simulta- 
neous release  in  250  theatres  it 
will  be  booked  the  length  and 
breadth  of  the  land. 

Watch  for  the  Peter  Pan  girl — 

Betty  Bronson.  Here  is  truly  a 
new  star.  Ernest  Torrence,  Mary 
Brian,  Esther  Ralston,  George 
Ali,  Cyril  Chadwick,  Anna  Wong, 
Virginia  Faire  are  other  great 
artists  in  the  cast. 

You’ll  be  proud  to  play  “Peter 


nnouncing 


a great  new 
special  coming  I 

Maori  of 

THE 

South  Seas 

(2  (paramount  (picture 


TWO  YEARS  IN  THE 
AAAKINC  ON  THE 
ISLAND  OF  SAVAII 

oA^ade  by 

ROBERT 

FLAHERTY 

PRODUCER  OF 

'NANOOK  OF 
THE  NORTH' 
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The  Second  Famous  Forty 

paramount  QHclures 

“SACKCLOTH  AND  SCARLET” 

and 

“ANY  WOMAN” 

will  be  produced  by 

HENRY  KING 

Famous  director  of 

“Tol  able  David”,  “The  White  Sister”,  “Romola” 
and  other  successes 


FAMOUS  PLAYERS -LASKY  CORPORATION , 

^ ADOLPH  ZUKOR.  President  . 

T^EW  YORK  CITY* 
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D.W.CRIFnTII 

presents 

AMERICA 

C fhrillind  story  of  Cose  and  J^omance 

by  ROBIRT  mCHAHBERJT 

YOUR  AUDIENCES  WILL  DO  LIKEWISE 

*‘I  am  a hard'boiled,  hard-shelled  critic,  and  1 say  with  equal  frank- 
ness that  the  tears  coursed  down  my  cheeks  during  several  climatic 
moments  in  ^America.’  Yes,  and  at  other  moments  I discovered  my- 
self applauding,” 

“ ‘America’  is  a cinema  of  tears  and  cheers,  of  gulps  in  the  throat,  of 
wet  eyes,  of  rousing  Yankee  cheers  and  of  a pulse  quickened  by 
patriotic  fervor.” 

“As  a historical  epic,  it  is  the  America  of  Americans.  And  I defy 
anyone  to  see  it  wtthout  cheering  and  applauding.” 

“Test  your  patriotism  - see  ‘America’.  ” 

Chester  B.  Bahn  Jr.,  Dramatic  Editor  of  the 
Syracuse  Telegram  and  the  Sunday  American 

Now  Booking 

UNITED  ARTISTS  CORPORATION 

iMary  Pickford  Charlea-  Chaplin 

Pouglaw  JairbanksJ'  O.  W.  Qriffith 

n-firam  Qbrama'j  Prexident 


I 


November  15,  1924 


* 


“Mary  Pickford  has  never  had  a vehicle  better  suited  to  her  talents  and  never  has  she  given 
a more  satisfactory  account  of  herself.  This  production  should  certainly  satisfy  the  Pickford 
fans,  for  it  is  Mary  at  her  best.’* 

Louella  O.  Parsons,  in  the  N.  Y.  American 


Now  Booking 

UNITED  ARTISTS  CORPORATION 

y4ary  J^lckfos'd  Charles  Chaphn 

Dougioj’  "JairbanksT  D.W.Qriffith 

^^iram  ObramcT,  J^rexident 


“It  has  been  a lone  time,  if  ever,  that  we  have  seen  a 
better  motion  picture  than  this  one  starring  Mary 
Pickford.” 

"David”  in  the  Cleveland  Press 


m 


■4P 


hmj 

DORotm  veRfion 

of  HftDDon  hrll; 

^rom  the  mmanfic  novel  by  Charles  ‘iTLaJor  ~ Gdapfed  by  ^^TValdemar 

R flVRRSHRlL  neiLRTI  PRODUC&IOm 

J^hotq^mphy  by  Charles  J2osher 


1 
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l; 

The  Mosi  Novel  and  Ddi^hihil  Story 
Combination  Ever  Accomplished  ir 
a Photoplay 


Is  There  Any  Audience  Anywhere 

Thai  Such  a Picture  WillNol  Please? 


November  15,  1924 
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EXHIBITORS  HERALD 
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ALBERT  E.  SMITH,  President 


HALF  DOZEN  GOLDEI 


8/  A.S.h-  HUTCHINSON 
X nnan's-  'Ociory  5€if  lih 

J.STUART  BLACK  TON  A 

k-  PROOUC-TlON  . 

1 1 K p!->  rs  y H a r v ■ ■'’> ' ' 


BLOOD 

By  Rafael  Sabafi»il 
wiHi  WARREN  KERBlGA 
"The  gv'^^afesf  love  e^^evt( 

. Mik  A OAVIO  SHiTH 

THE  CLEAL'I  HEARY*%i.  PRooucrioN 

or 

Th^cru^lH^s  or  Itf^ 


®6REATRTHAN  MARR(i 

From  "Joan  Thutsd^y"  By  LouiS  Josepli^ 

’a  'ji  eat  drarna  of  B'noacJway  l/g 

VICTOR  HUGO  HALPERtI 

PRODU  CTION 

D^w 


JOHN  B.  ROCK 


Member  of  the  Motion  Picture  Producers  and  Distributors  of  America,  Inc. 
Will  H.  Hays,  President 
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(Producing  Box-office  Winners  for  Twenty-seven  Years) 

1 


[BETWEEN  ERIEMdI^I 

: By  Rabe«  I-  yV* 

/veKful  drama  oF  friendship 

i.  STUART  BLACKFON 

P R O D U CT I ^ N 

\nria  Q.  Milssafi 

L Norman  K<zrry 


k4.  =6* 


country,' 


" RDWianCf^  of  fiity'  b ■'> 

A DAviL- 

•JsHn  0ow#Es.  — AltceCdlhoo*! 


EGGS  FOR  YOU' 


BEHOLD  THIS  WOMaII 

FrorW^THc 

By  E.PhUti|>%  Opp^nheMTi 
rornance  oF  Movieianel'' 

J.  STUART  BLACKTON 

PR.0DUCT10KI 

Rich  / 


GENERAL  MANAGER 


Reg.  U.  S.  Pat.  Office 
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'’^Personally,  I like  the 
HERALD  best. . . ’’ 

This— a remark  often 
heard  everywhere 
throughout  the  motion 
picture  trade-is  the  re- 
sult of  winning  and 
holding  the  reader’s 
personal  interest,  at- 
tention and  respect. 

It  means  that  the 
HERALD  succeeds  in 
the  all-important  task 
of  making  the  publica- 
tion of  genuine  and 
substantial  interest  to 
the  individual  reader. 


^ooO 


0 


^^GREED 


ERICH  VON  STROHEIM 

now  gives  us  his  masterpiece — 
“Greed.”  No  other  picture  is 
awaited  with  keener  interest  by 
audiences.  It  has  been  more  than 
two  years  in  the  making.  It  has 
won  columns  of  advance  publicity 
in  magazines  and  newspapers  every- 
where. In  this  gigantic  motion 
picture  triumph  Von  Stroheim  has 
given  showmen  a box-office  sensa- 
tion that  will  unquestionably  sur- 
pass the  money  records  of  “Blind 
Husbands”,  “The  Devil’s  Passkey” 
and  “Foolish  Wives.” 

Adapted  by  June  Mathis  and  Erich  Von 
Stroheim  from  Frank  Norris’  '‘'McTigue." 


a 


^ho 


VlCT 


G, 


takes 


^ad. 


Or 


ets  Si 


^Ea.s 


^Pped 


5^^  Dorics  ^ 

the  H] 


orje 


^ts  pj  ^^tio^ 


of 


the 


and 


^at  w//;  ^ ^^ndrio 
the  ‘ ^ 

Gnu  Ch  ^nd,  ^ ^alcerc 


soj, 


John 

C/vde 


o/n 


ffr 


The  Merry  Widow 

Erich  Von  Stroheim’s 

magnificent  picturization  of  “The 
Merry  Widow”  will  soon  be  ready 
for  your  public.  You  can  bet  your 
reputation  as  a showman  that 
there  has  never  been  a surer  busi- 
ness-ballyhoo than  the  combina- 
tion of  Von  Stroheim,  theatrical 
history’s  money  marvel  “The  Mer- 
ry Widow,”  and  Mae  Murray  as  the 
Widow  plus  John  Gilbert  as  the 
Prince.  Every  brilliant  capital  in 
the  world  has  showered  this  mad- 
cap stage  sensation  with  money 
and  acclaim.  Three  years  on  Broad- 
way ! Season  after  season  of  road- 
shows. Now  it  comes  to  pictures. 

\Look  forward  to  a box-office  event  I 


V- 


/ftoUuced 

/^uis  Mayer 


eaders 


0 INDEPENDENT 
* STRENGTH  | 


A LANDSLIDE  OF  LAUGriS  THAT  WILL  DO 
A LAND  OFFICE  BUSINESS 

WILLIAM  FOX  PRESENTS 

THE  HUMAN  MONKEYS  in 

DARWIN  WAS  RIGHT 

('With  a^oloqicjS  to  ^anium) 

Storij  b]j  Gdward  Moran  {hvisSnlcr  produdion 


FOX  FILM  CORPOILATION 

MEMBEHOF  MOTION  PICTURE  PRODUCERS  S'  DISTRIBUTORS  OF  AMERICA.INC.  — WILL  HAYS. PRESIDENT 


Direct  to  wu! 


THREE  BOX  OFFICE  SENSATIONS  j 
William  Fox  is  releasing  diredl  to  exhibitors:  I 


GERALD 

CRANSTONS 


picture 
evert/  theatre 
will  be  proud 
to  ^ay  f 


Ttie  STORV  Of  A PURCtlASeO  WOMAN 


- - i t h ' ' 

JAMES  KIRKWOOD 
ALMA  RUBENS 
MARGUERITE  DE  LA  MOTTE 
WALTER  McGRAIL 

*eMMfTT  flYNN 


production 


^)love}  hi) 
Gilberthnukan 


Scenario  by 

Cdmutid  Goiildimj 


DA 


away  artevsir 
vecovd-  smashim 
weeks  on  1 
K^Broadirnyy 


THE 


MAN^m 
CAME  BACK 


JULES  ECKERT  GOODMANS 
sensational  stacfc  success/'  Q)iyect 

wiUt  ( from  its 

GEORGE  O’BRIEN 
Dorothy  MacKaill 


Founded  on  the  story*  by 
John  Fleming  Wilson 

J/7  EMMETT  FLYNTN^-  ‘oductton 

Scenario  bn  Edmund  Goulding' 


NTES 


triumph 
on  Droadwayl 
to  you! 


INFERNO 


A SPECTACLE  OF  DRAMA  AND  BEAUTY 


turninq  tHem  on.  %e  Classic  of  literature 

away  after  jijc]  dore's  onasreRPi^cES  of  brt 

BROUGHT  TO  LIFE  ON  THE  SCREEN 
ADAPTEO  FOR  THE  SCREecJ  6Y  EOMUNO  GOUCOING 

A HENRY  OTTO  production 


FOX  FILM#  CORPORATION 

MEM  BE  H MOTION  PICTUIBE  PR0DUCEJZ5  D 1 5T  R.I  B UTO  R5  OF  A M ER.ICA  >,,c.Wl  LL  HAYS  phes. 


I 
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WHEN 
A HE-MAN 
SMILES! 


VICTOR  McLAGLEN 


MARGUERITE  de  la  MOTTE 


THE  BELOVED  BRUTE 

By  KENNETH  PERKINS 

READ  THIS  CAST: 

MARGUERITE  de  la  MOTTE 

VICTOR  McLAGLEN  WILLIAM  RUSSELL  MARY  ALDEN 

STUART  HOLMES  FRANK  BROWNLEE  WILFRID  NORTH 


THE  PICTURE  WITH  THE  PUNCH! 


J.  STUART  BLACKTON  PRODUCTION 
A VITAGRAPH  PICTURE 

Member  of  the  Motion  Picture  Producers  and  Distributors  of  America,  Inc. 

Will  H.  Hays,  President 


Reg.  U.  S.  Pat.  Office 
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T 


is  not  the  issue 


COOLIDGE 

DAVIS  or  ‘ 


TJie  great  question  is:  What  will  the  Independent  Producer  do  for  the  exhibitor?  Political  cam- 
paigns will  not  fill  your  house.  Spell-binding  orators  will  bring  no  steady  clink  of  coin  against 

coin  in  the  Box  Office. 


“27je  Price  She  Paid  ’ Will  Do  These  Things.  You  need 
no  party  committee  to  “get  out”  the  public.  Millions 
have  read  this  absorbing  story  of  Modern  life  and  they 
are  all  ready  to  see  the  picture.  Alma  Rubens,  a world- 
famous  star,  supported  by  Frank  Mayo  and  an  equally 
well-known  cast. 

At  the  beginning  of  the  season  we  promised  a series  of 
eight  Columbia  Pictures.  Not  Million  Dollar  Specials, 
but  eight  Good  pictures  which  would  pull  their  audi- 
ences consistently  and  bring  you  more  and  better  results 
than  the  biggest  special  ever  made. 


Eight  Columbia  Pictures  produced  with  the  three  great 
principles  constantly  in  mind.  Stories  that  people 
know,  Stars  that  you  know  as  box  office  winners  and 
Directors  that  we  knew  could  produce  pictures  in  which 
Stories  and  Stars  are  woven  evenly  together  and  that  ; 
every  dollar  spent  woidd  show  on  the  screen. 

Those  who  have  played  “The  Foolish  Virgin,”  the  first 
of  the  eight,  learned  that  we  keep  the  promises  that  we 
make.  “The  Price  She  Paid”  will  further  exemplify 
our  promises  performed  and  six  more  are  to  follow.  [ 


THE  MIDNIGHT  EXPRESS 
ONE  GLORIOUS  NIGHT 
A FOOL  AND  HIS  MONEY 


FIGHTING  THE  FLAMES 
WHO  CARES? 

AFTER  BUSINESS  HOURS 


COLUMBIA  PRODUCTIO 
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ISp^2i-«?S^Y 

^^osperift  such 

a„&.and  peace  of  '°"  ^ttrac^ 

'■‘'s-'Jt  to  off  '^'>0  are  awa.t  ,T 

patrons.  the  pr^^J^PPate  Zotl  e.ehap^e 

ssfiSSn/iS 

«*JTyoWc/Fv-  ■ ''“'''"^“«.ett‘”^'«ff»e„t'i'“''" 


n T "^«'VOor:,"«Es  ‘ " Seri 

«*JTeoWc/£v„  ' “lie  '«ff»e„t  i'" 

-^i„a  ^ The  Bil  l ‘ 
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fUFFORPR.FLFELT 

PRESENTS  THE  PICTURIZATION  OF 


mg  PRESENTS  THE  PICTURIZATION  OF 

OJamesOliwCURWOOD 

Stories 


cozol 


IAW2L0YALTY 

S%ia£ted  >^L0IS  ZELLNER 

Sii-gg&stedi  by  the  famous  Song 

THEN  YOUlL  REMEMBER  ME" 

y^T'om  the  Opera 

BOHEMIAN 


» 


t^r-oduceoi  by 

LAWSON  HARIS 
PRODUCTIONS 


'MY  NEIGHBOHS  wife' 
3!^  WOLF  HUNTERS' 
'TENTAClES'»»NORTH' 
g’/SGOLD  HUNTERS' 
^yGCOURAGE'CAFIAlHPUIH 


Write,  ’Phone 
Wire  or  Radio 


CLIFFORD  S.  ELFELT  PRODUCTIONS 

Taft  Building  Holl)rwood,  Calif. 


DON’T  DELAY 
ACT  PROMPTLY 
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“LAWM  LOYALTY” 


FEATURING 


Adapted  by  Lois  Zellner 


LAWSON  HARIS 


THE  CAST 

LAWSON  HARIS 
DOLORES  DORIAN 
ROBERT  WALKER 
RICHARD  SUTHER- 
LAND 

JAMES  STEVENS 
“BUDDY”  DUEY 
RAY  BROOKS 
THOMAS  PRICE 
GEORGE  FOX 
STEVE  LUDLOW 
BERTRAM  TRACEY 


You  haven’t  had  a good  Canadian  North- 
woods  picture  for  a long,  long  while.  Here 
is  a beautiful  story  with  the  tang  of  the 
great  outdoors  — a picture  bubbling  over 
with  romance  and  fast  action,  with  a star 
who  has  no  equal  as  a portrayer  of  French- 
Canadian  types. 

Remember  “The  River’s  End”  and  other 
of  the  old-time  productions  of  this  type? 
Did  you  ever  play  one  that  didn’t  clean-up 
for  you?  Well,  here’s  another  sure-fire  box- 
office  magnet  of  the  same  order. 

The  remaining  five  pictures  of  this  series, 
are  all  adaptations  of  widely  read  JAMES 
OLIVER  CURWOOD  stories. 

Ask  your  exchange  manager  for  “LAW 
OR  LOYALTY”  today! 


If  Interested  in  Territorial  Rights,  Phone,  Write, 

Wire  or  Radio — ^But  DO  IT  NOW 

CLIFFORD  S.  ELFELT  PRODUCTIONS,  Inc. 

Taft  Building  Hollywood,  Calif. 
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JbTe^ent^ 

REAL  BOX-OFHCE  ArTRACIBN 

£N  MAYNARD 

world's  champion  trick  RtOeR>2»!!^ 

A PRODEN  DRAMATIC  ARTIST 
A SERIES  OF  EIGHT 

ROVAL  PRODUCTIONS 

Famous  Beauties 

ZAN 


50,000.00  REWARD 
FIGHTING  COURAGE" 

!)/^HAUNTED  range" 

TIMBER  WOLVES" 

TEXAN’S  OATH" 

^/?GREY  vulture' 

ICUFFOKD  S.ELFaT  PTOUCTIONS,!!- 

™ S™  I miYWOOD,  CALIFORNIA 


^ REAL  HE-MAM 
COWBOV-z^CTOR 


PHONE 


WRITE, WIRE S ROIW  . ^ ^ f^Q^I 
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Attention ! Independent  Exchange 
Operators  and  Independent  Exhibitors 

HERE’S  MY  REPLY  TO  YOUR  INSIS- 
TENT DEMAND  FOR  “SOMETHING 
DIFFERENT”  IN  WESTERN  PIC- 
TURES. Clifford  S.  Elfelt. 


WOW! 


WHAT  A CAST 

Ken  Ma3mard 
Esther  Ralston 
Bert  Lindley 
Frank  Whitson 
Edward  Peil 
Charles  Newton 
Lillian  Leighton 
William  Moran 
and  others,  including 
the  world  famous  Hol- 
lywood Beauty  Sextet. 
Annais  Berry,  Jr. 
Augusta  Ain 


THEY  CAME- 
THEY  SAW- 

THEY  WERE  CONQUERED  BY 


KEN  MAYNARD 

“$50,000.00  REWARD” 


IN 


They  fell  in  love  with  Maynard’s  equine  pal, 
“Tarzan”,  and  they  were  thrilled  by  the  Holly- 
wood Beauty  Sextet. 

AT  A PREVIEW  AT  THE  LARCHMONT 
THEATRE  LAST  WEEK  the  audience, 
which,  by  the  way  purchased  tickets  for  the 
showing  and  was  NOT  a specially  “padded” 
one,  voted  this  production  “THE  GREATEST 
WESTERN  PICTURE  OF  THE  YEAR” 
because  

IT  HAS  THRILLS  APLENTY 
RIDES,  STUNTS  AND  ACTION 
GALORE 

ROMANCE  AND  INTRIGUE  IN 
ABUNDANCE 

YouTl  want  this  “red-hot,”  Mr.  Independent,  just  as  you 
will  want  the  other  seven  pictures  of  the  KEN  MAY- 
NARD SERIES. 


WOW! 

WHAT 
A WRITER 

FRANK  HOWARD  CLARK 

Clark,  who  wrote  and 
adapted  all  of  the  May- 
nard stories  for  the 
screen,  is  a widely- 
known  writer  of  fic- 
tion. He  knows  the 
great  outdoors  of  the 
West  as  no  other  man 
knows  it,  and  as  a re- 
sult his  adaptations 
are  faithful  portrayals. 


If  Interested  in  Territorial  Rights 
Phone,  Write,  Wire  or  Radio,  But  DO  IT  NOW 


CLIFFORD  S.  ELFELT  PRODUCTIONS,  Inc. 

Taft  Bldg.  Hollywood,  Calif. 
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4 - SPECIAL  WESTERN  FEATURES  - 4 

This  quartet  of  specials  consists  of  an  unusually  attractive  group  of  action  pic- 
tures. We  hand-picked  these  productions  to  insure  you  against  a dull  period. 

Every  one  is  a positive  winner. 


“RIDERS  OF  THE  RANGE” 


Starring  Edmund  Cobb  and  with  Helen 
Hayes  and  Dolly  Dale.  Story  based  on  the 
novel  by  COURTNEY  RILEY  COOPER, 
who  also  wrote  “THE  LAST  FRON- 
TIER,” the  big  Thomas  H.  Ince  special, 
now  in  preparation. 


“THE  LAST  MAN” 


Starring  Bill  Patton 

This  is  one  of  Patton’s  best  vehicles  to 
date.  It’s  one  of  those  hair-trigger  gun- 
fighting pictures  in  which  the  best  man 
wins. 


“REVENGE” 


Starring  Helen  Hayes  and  Ralph  Lee.  A 
picture  as  thrilling  as  the  title ' implies. 
There’s  aplenty  of  fast  action  and  intrigue 
in  this  photoplay.  It’s  a real  SPECIAL! 


“THE  DESERT  SECRET” 


Starring  Bill  Patton 

The  lure  of  the  vast  sand  plains  is  the 
locale  of  this  compelling  story.  And  al- 
though it’s  a thriller  from  start  to  finish,  it 
is  also  a pretty  romance. 


THE  BILL  PATTON  SERIES 

You  all  know  big  Bill  Patton.  Not  much  to  look  at  but  Oh,  boy!  how  he  can  ride 
and  act.  And  we’re  bringing  him  back  in  a series  of  wonderful  stories — pub- 
lished books  by  General  Charles  King.  You  remember  his  “Frontier  Days”  and 
“Starlight  Ranch.”  Well,  the  stories  we  have  selected  for  Bill  Patton  are  on  a 
par,  if  not  better,  than  these.  You’ll  hardly  know  Bill  Patton  in  this  series 
because  you  will  see  him  to  greater  advantage  than  ever  before.  We  are  sur- 
rounding him  with  a knockout  cast  and  putting  him  in  the  best  Western  stories 
money  can  buy. 

What  more  could  one  ask? 

Phone,  write,  wire  or  radio — but  do  it  NOW! 

CLIFFORD  S.  ELFELT  PRODUCTIONS,  INC. 

Taft  Building  Hollywood,  Calif. 


November  15,  1924 


EXHIBITORS  HERALD 


19 


THERE  IS  SOMETHING 
NEW  UNDER  THE  SUN! 

A Personal  Message  to  Independent  Exchange 
Operators  and  Independent  Exhibitors 

By  Clifford  S.  Elfelt 


OU’VE  been  clamoring  for  something  new  in  thrill-o-dramas.  You  state 
that  your  patrons  are  getting  sick  and  tired  of  what  you  term  “the  old 
hokum”. 


Well,  brothers,  I have  come  to  the  conclusion  that  you  are  right.  I,  too,  now 
realize  that  the  theatre-going  public  is  “fed  up”  with  the  proverbial  plots  in 
screen  entertainment.  And  what’s  more,  we  have  conceived  a tonic  for  the 
“jaded  appetite”  of  Mr.  and  Mrs.  Average  Movie  Fan. 

Shortly  we  will  bring  out  a series  of  stellar  productions  built  around  THE 
UNDERWORLD  LIFE  OF  NEW  YORK,  PARIS,  LONDON  AND  BERLIN. 
They  will  be  thrilling  pictures  dealing  with  adventures  of  the  Apache  and  other 
notorious  underworld  characters. 

Each  production  of  this  series  will  feature  a well-known  star  and  a notable 
cast.  The  stories  will  be  red-blooded  tales  of  high  adventure.  Action  will  be  the 
keynote  of  every  plot. 

Do  you  think  your  patrons  will  accord  these  thrill  classics  a rousing  wel- 
come? Can  a fish  swim?  Say,  brothers,  I predict  that  this  series  will  be  the 
biggest  thing  in  the  annals  of  independent  motion  pictures  since  the  advent  of 
the  movie. 

Stories  for  this  UNDERWORLD  series  are  now  being  prepared.  Writers 
who  know  their  Latin  Quarter,  their  Limehouse  district  and  other  Hot-beds  of 
Action  are  collaborating  in  the  preparation  of  screen  adaptations  from  widely 
read  novels  by  famous  authors.  Brother,  you’ll  surely  know  that  “THERE’S 
SOMETHING  NEW  UNDER  THE  SUN”. 


Phone,  write,  wire  or  radio — but  do  it  NOW! 

CLIFFORD  S.  ELFELT  PRODUCTIONS,  Inc. 

Taft  Bldg.  Hollywood,  Calif. 
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SAMUEL  GOLDWYN  presents 


IN  HOLLTWOOD  m, 

POTASH  «n4  PERLMUTTER 

From  the  famous  Broadway  Stage  Success ’Business  Before  Pleasure'  by  Montague  Glass  and  Jules  Ecl^rt  Goodman 

rMttAlexander  Carr'^George  Sidney  Betty  Blythe  ^Veia  Gordon 

Directed  by  ALFRED  E.  GREEN  --Adapted  by  FPANCES  MARION 


Ifs  No.  2 of  the  series j 
Exploit  it  t^at  way  I 

When  youVe  dot  a FIRST 

NiinOMAI.  Contract  you*ife  f 
sitting  pret^Ior  big  profit  iasysl 

Members  ^ Motion  Picture  Producers  and  Distributors  of  America  Inc.~Wlll  Hays  President 
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Attempt  to  Trade 
On  Played  s Name 

Recently  the  Fox  Film  corporation 
succeeded  in  putting  a stop  to  an  at- 
tempt of  a new  producer  to  issue  a 
series  of  pictures  under  a brand  name 
which  closely  resembles  the  name  of 
one  of  Fox’s  leading  players. 

This  is  a case  in  which  the  motive 
did  not  excuse  or  justify  the  attempt. 
Even  though  the  new  producer  had  no 
intention  whatsoever  of  trading  on 
the  advertising  and  prestige  of  the 
Fox  star,  he  must  have  realized  that 
the  brand  name  that  he  intended  to 
j use  w'ould  have  resulted  in  the  pic- 
tures  of  the  Fox  star  being  confused 
with  his  own — both  in  the  trade  and 
with  the  public. 

And  if  he  did  not  realize  this,  his 
attention  might  now  be  invited  to  the 
fact  that  several  state  right  buyers  of 
his  pictures  cancelled  their  contracts 
when  they  found  that  they  would  not 
( be  permitted  to  exploit  and  sell  the 
subjects  in  such  a way  as  to  confuse 
them  with  the  pictures  of  the  Fox 
star. 

All  of  this  leads  hack  to  the  ex- 
ample of  deplorable  practices  that 
were  in  vogue  in  the  earlier  and 
wilder  days  of  this  business.  Back  in 
the  dark  ages  of  the  industry  many 
things  were  practiced  and  tolerated 
that  can  not  be  permitted  to  exist  at 
this  time. 

In  modern  business,  as  well  as  in 
law,  it  is  recognized  that  there  are 
j many  intangible  assets  that  are  just 
j as  much  entitled  to  be  safeguarded 
i and  preserved  for  the  benefit  of  the 
! rightful  owner  as  concrete  property 
i interests.  To  attempt  to  run  counter 
to  this  amounts  to  a commercial  out- 
lawry that  must  be  stamped  out  of 
this  industry. 
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A Star  Executive 
For  Star  Players 

What  Fairbanks,  Chaplin  and  Miss 
Pickford,  together  with  certain  other 
leading  stars,  are  going  to  do  with 
their  pictures  is  a question  that  is 
agitating  the  trade  at  large,  as  well 
as  the  principals  themselves. 

The  indications  are  that  Mr. 
Joseph  M.  Schenck,  an  able  executive 
and  all-around  operator,  is  going  to 
take  a hand  in  the  job  of  leading 
these  stars  out  of  their  distribution 
difficulties.  And  in  this  effort  Mr. 
Schenck  will  encounter  a task  that 
will  tax  his  considerable  ability  and 
which  he  probably  will  only  be  able 
to  make  consistently  successful  if,  by 
virtue  of  his  strong  position,  he  is 
able  to  obtain  complete  mastery  of 
the  situation. 

The  history  of  this  business  shows 
definitely  that  when  a picture  leaves 
the  studio,  the  artist  should  then  step 
aside  and  permit  the  business  man  to 
play  his  part. 

On  the  directorial  side  this  was  not 
done  in  the  case  of  the  Associated 
Producers  and  the  result  is  well 
known. 

If,  in  the  case  of  the  United  Artists 
corporation,  the  stars  composing  that 
organization  are  not  satisfied  with  re- 
sults, they  have  themselves  and  not 
Mr.  Hiram  Abrams  to  blame.  Mr. 
Abrams  is  an  executive  of  real  abil- 
ity and  a star  salesman.  He  can  dis- 
tribute a picture  to  as  great  an  ad- 
vantage for  the  owner  as  any  man  in 
the  industry.  But  a distribution 
company  must  have  a consistent  flow 
of  product  and  it  must  have  a voice 
in  directing  studio  activities.  And 
this,  apparently,  the  United  Artists 
corporation  and  Mr.  Abrams  have 
not  had. 


No.  21 


We  hope,  if  it  is  Mr.  Schenck’s  am- 
bition to  bring  the  distribution  of 
these  stars’  pictures  under  his  con- 
trol, that  he  will  succeed,  because 
there  are  advantages  in  such  a deal 
for  all  concerned,  including  the  the- 
atre owner.  The  acknowledged  box 
office  value  of  these  stars  can  only  be 
made  to  count  commercially  if  they 
are  put  under  and  kept  under  com- 
mercial management.  To  do  this  re- 
quires a strong  character  like  Mr, 
Schenck,  strongly  entrenched. 

» * « 

Where  Reviews  Mark 
Absurdity  Heights 

The  representative  of  a New  York 
theatrical  newspaper  appeared  last 
week  before  the  Associated  Motion 
Picture  Advertisers  in  defense  of  the 
practice  of  broadcasting  reviews  of 
motion  pictures.  He  claims  that  in 
the  case  of  a newspaper  that  is 
friendly  to  motion  pictures  the  radio 
service  can  accomplish  much  good. 

We  believe  the  representative  is 
correct  in  his  position  when  he  re- 
fers to  the  dissemination  of  motion 
picture  news  by  radio.  But  the  mat- 
ter of  broadcasting  reviews  is  sim- 
ply an  aggravation  of  the  review  evil. 
To  attempt  to  render  a verdict  on  the 
entertainment  value  of  pictures  for 
the  vast  radio  audience  is  the  abso- 
lute height  of  absurdity. 

If  the  New  York  theatrical  news- 
paper is  sincere  in  its  avowal  to  serve 
the  motion  picture  industry  in  the 
potentially  great  broadcasting  ar- 
rangement that  it  has,  and  if  it  does 
not  want  to  be  suspected  of  dangling 
the  threat  of  radio  reviews  before  the 
eyes  of  advertisers — let  it  confine  it- 
self to  constructive  news,  gossip  and 
general  information  about  pictures 
and  picture  people. 
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An  Eminently 
Fair  Paper 

That  is  the  appraisal  of  Exhib- 
itors Herald  by  ‘"The  Bio- 
scope” a leading  film  trade 
paper  of  England  in  com- 
menting upon  Martin  J.  Quig- 
ley’s editorial  relative  to  the 
passing  by  British  censors  of 
D.  W.  Griffith’s  “Love  and 
Sacrifice,”  which  ivas  pub- 
lished in  this  country  under 
the  title,  “America.” 

Mr.  Quigley’s  editorial,  “Fair 
Play  by  English  Censors,”  ivas 
printed  in  the  October  4 issue 
of  the  Herald.  In  comment- 
ing on  it  under  the  heading, 
“A  U.  S.  Tribute,”  the  edi- 
tor of  “The  Bioscope”  writes: 

“Britain’s  broadmindedness  in 
film  affairs  is  the  subject  of  a 
graceful  little  editorial  by 
Martin  J.  Quigley  in  that 
eminently  fair  V.  S.  trade 
paper,  the  Exhibitors 
Herald.” 


“AVAILABLE  ATTRAC- 
TIONS,” giving  complete  in- 
formation about  ail  feature 
pictures  published  subsequent 
to  issue  of  the  September  BOX 
OFnCE  RECORD,  will  be 
published  in  an  early  issue  of 
the  HERALD. 


Re-Takes 


The  football  season  is  upon  us,  as 
we  remarked  last  week.  Also  the 
open  season  for  the  ticket  scalper. 
He  thrives  best  w'hen  the  weather  gets 
nippy.  Then’s  when  he  nips  you. 

^ * 

Hard  to  Find 

If  there’s  anyone  slipperier  than  a 
theatre  magnate  forming  a new  book- 
ing chain,  I’d  like  to  see  him.  They  can 
know  less  than  a baseball  player  being 
quizzed  by  ex-Jiidge  Landis,  which  is 
going  some. 

* * * 

Funny  Stuff 

The  subtitle  that  got  the  biggest  laugh 
in  Chicago  last  week  was  in  “Manhat- 
tan,” where  it  stated  it  took  the  Chinese 
1,000  years  to  learn  to  play  Mah  Jong 
one  way,  while  Americans  learned  to 
play  it  a thousand  ways  in  one  year. 

^ ^ ^ 

All  Set 

Now  that  the  election  is  all  over  we 
can  settle  down  to  buckwheat  cakes  and 
sausage  for  breakfast  without  getting  all 
het  up  over  the  straw  vote. 

* * * 

Authors  Getting  Scarce 
At  the  rate  our  popular  authors  are 
dying  off,  there  won’t  be  anybody  to 
write  for  the  future  generation  unless 
we  switch  a few  from  scenario  writing 
to  writing  fiction. 

Lou  Writes  from  Home 
Lou  Marangella  post  cards  from 
Rome,  Italy,  as  follows;  “Bathe  with 
me  in  the  pool  of  Ben  Hur,  and  your 
columnist’s  worries  will  be  over.  Rome 
is  making  a warrior  out  of  P.  A.  The 
Vatican  Tenor,”  and  on  the  reverse  side 
is  a typical  DeMille  set  called  “Villa  d’ 
Este,  Rometta.”  It  would  take  more 
than  a bath  to  settle  a column  conduc- 
tor’s worries,  Lou.  But  tell  that  post- 
master at  Rome  not  to  stamp  “Roma” 
all  over  the  writing  next  time.  Took 
me  a week  to  decipher  what  you 
scrawled  on  that  post  card. 

^ ^ 

Foxy  Germans 

The  Germans,  I note,  are  going  to 
make  sailless  sail  boats.  Well,  that’s 
one  way  to  cut  down  the  cost  of  over- 
head. 

>1:  * * 

Get  Busy 

The  latest  worries  of  the  actors  is  the 
fact  that  the  prune  crop  is  short  100,- 
000,000  prunes.  Maybe  the  Germans 
can  think  up  something  to  take  the  place 
of  the  favorite  boarding  house  dessert. 
If  they  do  they’ll  lose  the  entire  actor’s 
vote. 

* * * 

Silent  Cal 

There’s  this  to  be  said  of  President 
Coolidge,  and  no  candidate  used  it 
against  him — he  never  played  the  uku- 
lele. He’s  as  silent  on  that  as  he  is 
otherwise. 

* * * 

Saved! 

Anyone  who  couldn’t  get  a thrill  outa 
that  story  about  Cecil  DeMille  rescuing 
the  entire  “Golden  Bed”  company  from 
a blizzard  on  Nisqually  glacier  must 
have  a heart  of  ice.  Hereafter  all  snow 
scenes  will  be  made  in  Hollywood  with 
the  Chamber  of  Commerce’s  approval. 

J.  R.  M. 
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Wanted:  A Will  H.  Hays  for 
Independents’  Organization 

President  Chadwiek  Favors  Seleetion  of  Some  Man  Sueh  as 
Senator  Walker — Combinations  in  Industry  Make 
Leadership  Imperative,  He  Says 
By  JOHN  S.  SPARGO 

NEW  YORK,  November  4. — The  independent  ])roducers  and  distributors 
have  reached  a point  in  their  effort  to  secure  what  they  assert  is  their  just 
share  of  the  business  of  the  country  where  they  are  seeking  a Will  Hays  to 
head  their  organization. 

This  declaration  was  made  by  President  I.  E.  Chadwick  at  an  open  meet- 
ing of  the  Independent  Motion  Picture  Producers  «&  Distributors  Associa- 
tion last  Thursday  at  the  Astor  hotel. 

Describes  Dangers  Which  Must  Be  Overcome 

The  need  of  this,  according  to  President  Chadwick,  was  forced  on  the 
independents  by  alignments  and  combinations  of  a larger  producing  and 
distributing  organization  within  the  industry.  After  describing  these  com- 
binations and  the  dangers  they  carry  with  them.  President  Chadwick  de- 
clared that  the  independents  could  never  prosper  unless  they  had  a man  of 
national  character  and  exceptional  ability  in  the  way  of  organization  and 
leadership  to  head  the  indepnedent  association. 


Pathe  and  duPont 
Organize  Firm  to 
Manufacture  Film 

(Special  to  Exhibitors  Herald) 

I NEW  YORK,  Nov.  4.  — The 

iduPont-Pathe  Film  Manufacturing 
Corporation  has  been  formed  by 
Pathe  Exchange,  Inc.,  of  New  York, 
' E.  I.  duPont  de  Nemours  & Co.  of 
Wilmington,  Delaware,  and  Pathe 
^ Cinema  Societe  Anonyme  of  Paris, 
J France.  This  new  corporation  has 
I been  incorporated  at  Dover,  Dela- 

Iware,  for  the  manufacture  and  sale 
of  cinema  film  and  has  an  author- 
ized capital  of  $1,200,000  8 per  cent 
cumulative  preferred  stock  and 
10,000  shares  of  common  stock  of  no 
* par  value. 

, It  will  commence  business  with  a 
t fully  equipped  manufacturing  plant 
’■  and  research  laboratory  located  at 
' Parlin,  New  Jersey,  where  the  man- 
t ufacture  of  cinema  film  has  been 
r developed  and  carried  on  for  several 
years  by  the  duPont  Company.  The 
sales  office  will  be  located  in  the 
s Woolworth  Building,  233  Broad- 
* way.  New  York. 

I Wisconsin  League  Will 
‘ Let  Theatres  Map  Own 
j Picture  Day  Programs 

. (Special  to  Exhibitors  Herald) 

f MILW.^UKEE,  WIS.,  Nov.  4.— Observ- 

4 ance  of  Motion  Picture  day  in  the  Badger 
state  will  be  left  to  the  discretion  of  each 
individual  exhibitor,  instead  of  being  ar- 
i ranged  by  the  Motion  Picture  Theater 
t Owners  of  Wisconsin,  it  has  been  an- 
■J  nounced  by  Fred  Seegert,  president  of  the 
organization. 

I “Each  exhibitor  probably  has  his  own 
I ideas  worked  out  for  the  day  and  I be- 
T.  lieve  that  a definite  program  worked  out 
by  our  organization  is  therefore  unneces- 
sary,” said  Mr.  Seegert. 

George  Fischer,  chairman  of  the  public 
*'  service  board  of  the  exhibitor  organization 
jf  in  the  state  likewise  has  made  no  special 
I plans  to  bring  the  day  to  the  attention  of 
J the  movie  going  public. 

\ The  Wisconsin  organization  has  at  vari- 
■;  ou3  times  urged  a National  Motion  Pic- 
, ture  Week,  taking  the  stand  that  little  good 
I can  be  accomplished  in  a single  day. 

N.  Y,  Exhibitors  Off 

to  Indulge  in  Hobbies 

, (Special  to  Exhibitors  Herald) 

^ ALBANY,  N.  Y.,  Nov.  4.— Motion  pic- 
ture theatre  exhibitors  in  New  York  state 
must  have  had  a good  summer,  for  some 
■■  of  their  number  have  made  their  plans  to 

i spend  the  winter  in  the  south.  Arthur 
Richardson,  of  Schroon  Lake,  will  leave 
early  this  month  for  Orlando,  Fla.,  where 
he  will  spend  the  cold  months.  Harlan 
Nichols,  of  the  Photoplay  in  Keeseville, 
N.  Y.,  will  also  leave  for  the  south  this 
^ month. 

Many  other  exhibitors,  especially  those 
in  northern  New  York,  are  taking  a few 
days  off  and  going  deer  hunting.  Earl 
Flack  of  the  Star,  in  Potsdam,  has  taken 
his  radio  outfit  along  with  him.  Claude 
Wade,  of  North  Creek,  is  among  the  num- 
ber at  one  of  the  hunting  camps  in  War- 
ren county. 


Mr.  Chadwick  said  that  he  had  in  mind 
for  this  leadership  a man  such  as  Senator 
James  J.  Walker. 

The  meeting  was  largely  attended  and 
President  Chadwick  was  the  only  speaker. 
During  the  course  of  his  talk  he  said: 

“The  artistic  advance  of  the  motion  pic- 
ture lies  in  the  open  market,  and  if  these 
doors  are  shut,  artistic  progress  cannot  de- 
velop to  its  highest  extent.  Our  customers 
say  our  pictures  are  all  right,  but  Mister 
So-and-So  says  to  me,  confidentially,  that, 
‘I’d  like  to  play  your  picture.  I have  three 
theatres  in  this  town,  but  to  keep  them  go- 
ing, I must  watch  for  two  things.  If  I 
don’t  book  the  “Famous  Forty”  they  will 
develop  an  outlet  of  their  own  here.  The 
same  with  Metro-Goldwyn.  In  view  of  the 
situation,  I book  in  block.  You,  Mister  In- 
dependent Distributor,  won’t  build  here,  if 
I don’t  play  your  pictures,  so  I must  play 
the  other  fellows,  who  may  build  here  if  I 
don’t.’ 

Must  Check  “Stampede” 

“We  ought  to  have  our  own  outlet.  Play 
dates  are  so  tied  up  that  when  you  get  one 
it  is  so  far  off  that  it  is  worthless.  We 
ought  to  have  something  besides  talk  and 
agitation.  The  independents  need  real 
leadership  that  can  demand  attention.  We 
need  one  who  can  meet  amalgamation  with 
amalgamation.  A man  to  whom  the  inde- 
pendent exhibitor,  who  is  being  drawn  into 
a corral,  can  turn.  We  need  leadership 
and  a leader  who  will  stop  the  stampede. 
The  crying  need  is  apparent  right  now 
to  check  the  stampede  from  going 
further. 

“When  the  time  comes  for  the  survival 
of  the  strongest — not  the  fittest — the  deci- 
sion of  the  three  amalgamated  concerns 
will  be  prompt  and  more  decisive.  They 
will  not  have  so  many  to  deal  with. 

“We  have  got  to  match  the  type  of  man 
who  has  earned  respect  and  confidence  with 
the  producers  and  distributors,  and  while  I 
have  not  his  permission,  I should  like  to 
suggest  the  name  of  Senator  James  J. 
Walker.  If  we  really  think  we  can  show 
the  independent  exhibitor  a way  out.  he  will 
take  it.  The  independent  exhibitor  doesn’t 
want  to  be  a night  watchman  in  his  own 
theatre.  It  is  about  time  these  exhibitors 
were  permitted — indeed  even  the  largst  ex- 
hibitors were  permitted — to  buy  pictures, 
not  with  a threat  of  what  might  happen  if 
they  didn’t.  Maybe  it  is  time  we  had  some 
new  first  runs.  We  are  not  interested  alto- 
gether with  the  400 — the  class  theatres — but 


with  the  16,000  of  mass  theatres,  the  hoi- 
polloi  of  the  exhibiting  field.” 

Among  those  ijresent  were:  Nathan  Hirsh, 
Ayw'on  Film  Corporation  ; W.  E.  Shallenberger, 
Arrow  Film  Corporation  ; George  B.  West,  Arrow 
Film  Corporation  ; H.  Turrell,  Arrow  Film  Corpo- 
ration : Max  Weiss,  Artclass  Pictures ; Louis 
Weiss,  Artclass  Pictures  ; I.  E.  Chadwick,  Chad- 
wick Pictures  Corporation  ; II.  Gluckman,  Capital 
Exchange  ; Henry  Ginsberg,  Henry  Ginsberg  Pic- 
ture Corporation  ; Jack  Cohn,  C.  B.  C.  Film  Sales 
Corporation  ; A.  Goodman,  C,  B,  C,  Film  Sales 
Corporation  ; Heath  Cobb,  C.  B.  C.  Film  Sales 
Corporation  ; M.  A.  Krauss,  New  York  ity : Ar- 
thus  A.  Lee,  Lee-Bradford  Corporation  ; A.  J.  Mc- 
Allister, Lee-Bradford  Corporation  : W.  F.  Barrett, 
Lee-Bradford  Corporation  : Jesse  J.  Goldberg,  In- 
dependent Pictures  Corporation  ; J,  P.  Bethel, 
Philadelphia,  Pa.:  W.  Ray  Johnston.  Rayart  Pic- 
tures ; Harry  Thomas,  Merit  Film  Corporation  ; 
Oscar  A.  Price.  Tri-Stone  Pictures,  Inc.  : Harry 
Deitz,  Tri-Stone  Pictures.  Inc.  ; Henry  Siegel, 
Apollo  Trading  Corporation  ; Bobby  North,  Weber 
& North  ; Whitman  Bennett,  Whitrnan  Bennett 
Productions;  John  Marx,  William  Steiner  Produc- 
tions : B.  Coraff,  William  Steiner  Productions ; 
H.  E.  Coffey,  William  Steiner  Productions  : E.  S. 
Peter,  Unity  Pictures : L.  L.  Alterman,  Biltmore 
Pictures ; Geo.  E.  Kann.  Simmonds-Kann  Enter- 
prises; B.  H.  Mills,  First  Graphic  Exchange;  J. 
Bellman.  Renown  Pictures  Corporation ; H.  Gold- 
stone,  T7-uart  Film  Corporation  ; M.  H._  Hoffman, 
Tiuart  Film  Corporation  ; Geo.  H.  Davis,  Banner 
Productions ; S.  Briskin,  Banner  Productions ; 
Oscar  Neufelt,  De  I.uxe  Exchange,  Philadelphia, 
Pa.  ; Herman  Rifkin,  Eastern  Features.  Boston, 
Mass.;  Chas.  E.  Goetz,  Dependable  Exchange; 
H.  P.  Decker,  Dependable  Exchange;  W.  M.  Horn, 
Dependable  Exchange;  M.  Broskie,  Jans  Films; 
B.  Levine,  Jans  Films ; L.  W.  Kastner,  Inter- 
ocean Film  ; B.  Levine,  Interocean  Film ; Jack 
Gluckman,  Capital  Exchange ; S.  Goodman,  New 
York  City ; M.  Blumstein,  Commonwealth  Film 
Corporation,  and  J.  A.  Coram,  Bay  State  Film 
Exchange. 


Abrams  Remains 

‘‘Big  Four”  Chief 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Nov.  4. — Hiratni 
Abrams  is  to  continue  as  president 
of  United  Artists  under  the  Pick- 
ford  - Fairbanks  - Chaplin  - Schenck 
merger,  according  to  an  announce- 
ment today,  which  stated  further 
that  $2,500,000  had  been  subscribed 
for  financing  additional  stars  to  re- 
lease through  the  “Big  Four.” 
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New  YORK — Harvey  Day  has  worn 
himself  near-sighted  scanning  the  in- 
come tax  reports  for  the  name  of  his 
favorite  bootlegger  . . . Jerome  Casper, 
general  manager  of  Rowland  & Clark  the- 
atres, hopped  in  from  Pittsburgh  last  week 
to  give  the  big  town  a pre-election  once 
over  . . . Mark  Kellogg  breakfasted 

with  President  Coolidge  one  morning  last 
week  and  says  he  is  a good  provider  . . . 
Col.  Jason  Joy  returned  from  the  South 
to  cast  his  vote  for  Coolidge  or  Davis  or 
LaFollette  . . . Earle  Williams  found 

J.  D.  Williams’  dinner  a bigger  attraction 
than  “Kid  Boots,”  where  he  was  billed  to 
go  with  Mrs.  Williams  . . Harry 

Brandt  sails  this  week  on  his  wedding  trip, 
his  bride  accompanying  him  . . . Joe 

Jackson,  dealing  publicity  for  Valentino, 
is  making  his  first  visit  to  New  York  since 
entering  the  film  business  and  says  it  looks 
altogether  different  . . . Larry  Wein- 

garten  blew  in  from  the  west  to  meet 
Jackie  Coogan  and  hopes  no  one  will  mis- 
take him  for  the  juvenile  star  . . . Lon 
Young,  replying  to  a query  as  to  where 
he  was  at  since  leaving  Warner  Brothers, 
said  he  was  at  liberty  . . . Jack  Lloyd 
looked  at  some  shots  of  D.  W.  Griffith’s 
newest  picture  and  exclaimed,  “Isn’t  life 
wonderful”  . . . Lee  Ochs,  not  wanting 
Rothafel,  Plunkett  and  Reisenfeld  to  get 
away  with  anything,  will  soon  start  broad- 
casting the  Piccadilly  program  over  the 
radio  . . . M.  P.  Stautcup,  recently 

art  director  for  Chronicles  of  America,  has 
joined  the  Sawyer  & Lubin  forces  . . . 

Sam  Briskin,  of  Banner  Productions,  is 
back  from  a two  months  sales  trip  . . . 
Ned  Marin,  Beau  Brummel  member  of 
Universal’s  sales  triumvirate,  spent  part  of 
last  week  in  Chicago  ...  A.  A.  Elliott, 
of  the  Playhouse,  Hudson,  N.  Y.,  dropped 
in  last  week  to  felicitate  Sydney  S.  Cohen 
on  the  articles  the  latter  is  writing  for 
Exhibitors  Herald  . . . A1  Lichtman 

has  returned  from  a Western  trip  and  is 
said  to  be  preparing  to  re-enter  produc- 
tion . . . Mannie  Friend,  one  of  the 

right  hand  men  of  A1  Lichtman  at  Univer- 
sal, has  resigned  . . . R.  H.  Burnside, 

having  successfully  launched  Hope  Hamp- 
ton in  Mme.  Pompadour  in  Philadelphia, 
will  soon  begin  another  picture  for  Para- 
mount. ...  Lou  Blmnenthal  is  said  to 
be  figuring  with  real  estate  people  for  a site 
for  a Broadway  picture  house.  . . . Eddie 
Esclimann’s  “Eschmann  Alonth”  with  First 
National  is  a month  with  five  weeks  and 
still  going  great.  . . . David  Bader,  pub- 
licity expert,  switched  from  pictures  to 
politics  and  then  again  from  politics  to 
business  and  hopes  some  day  to  become  re- 
spectable. . . . Arch  Reeve,  from  the 

Paramount  Coast  plant,  is  a Broadway 
visitor.  . . . Howard  Estabrook  is  a 

busy  bird  looking  after  Earle  Williams, 
Herbert  Rawlinson  and  Clara  Bow,  who 
came  from  the  Coast  to  work  in  his  pic- 
ture. . . . Christie  Cabanne  is  unde- 

cided whether  to  go  to  Rome  or  to  Port- 
land, Ore.  . . . Eddie  Small’s  smile 
broadened  when  he  read  that  John  Stahl 
had  signed  a two-year  contract  with  Louis 
B.  Mayer  and  Lou  Jacobson  remarked, 
“There’s  a reason.”  . . . William  de 

Mille  is  due  from  the  Coast  with  “Locked 
Doors”  which  he  will  edit  and  title  here. 

. . Paul  Scardon,  lonely  for  the  home 

ties,  has  gone  to  California  to  visit  his 
wife,  Betty  Blythe.  . . . Sam  Rork  is 

here  from  Los  Angeles  visiting  the  First 
National  offices. — SPARGO. 


The 

Beloved 

Brute 


This  J.  Stuart 
Blackton-VitaKraph 
attraction  brings  to 
the  American  screen 
the  well  known 
English  actor,  Victor 
McLaglen. 
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B.  & K.  Business 
Gains;  Announce 
North  Side  House 


Expect  Decision  in  F.  P.-L. 
Case  “Sometime  Next  Year” 

Hearings  in  New  York  Expected  to  Last  for  Two  or  Three  Weeks 
— Ragland  Denies  Effort  to  Conceal  Relationship 
Between  Paramount  and  Realart 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  4. — The  Federal  Trade  Commission  investigation 
into  the  affairs  of  Famous  Players-Lasky  Corporation  which  has  been  road- 
showing over  the  entire  country  came  to  New  York  last  Monday  for  a 
return  engagement.  It  is  generally  believed  that  the  hearings  now  under 
way  in  New  York  will  be  the  final  sessions  of  the  investigation  and  are 
expected  to  last  for  two  or  three  weeks. 

Will  Require  Months  to  Review  Evidence 

Following  completion  of  these  hearings  Examiner  Alvord  will  take 
all  the  great  mass  of  documents  and  spend  months  going  over  them  and 
will  make  his  report  to  the  commission  in  Washington. 

The  evidence  again  will  be  reviewed  by  the  commission  after  which  a 
decision  will  be  rendered.  It  is  not  expected  by  those  in  charge  of  the 
investigation  that  this  final  decision  will  be  reached  until  some  time  next 
year. 


Business  of  the  Balaban  & Katz  Cor- 
poration for  the  third  quarter  of  1924 
was  the  best  in  che  history  of  the  busi- 
ness, according  to  an  announcement 
contained  in  a financial  report  covering 
the  first  nine  months  of  the  year.  The 
net  income  for  the  third  quarter  shows 
a gain  of  26  per  cent  over  that  of  the 
corresponding  period  of  1923. 

Profits  for  the  third  quarter,  before 
depreciation,  is  given  as  $671,453.54  for 
1924  as  against  $536,081.06  for  1923.  The 
net  income,  after  allowance  for  deprecia- 
tion and  federal  income  taxes  for  the 
same  period  shows  $532,470.75  as 
against  $442,429.04  for  1923. 

During  the  first  nine  months  of  1924 
the  statement  shows  profits  before  de- 
preciation of  $1,669,861.21.  Profits  for 
the  first  nine  months  of  1923  were 
$1,406,935.24. 

Dividends  paid  for  the  nine  months  of 
1924  amounted  to  $149,693.25. 

The  location  of  the  new  north  side 
theatre  in  Chicago,  one  of  the  projects 
in  the  company’s  $21,000,000  building 
program  has  been  announced  for  a site 
on  the  south  side  of  Howard  street,  238 
feet  east  of  Clark  street.  This  new 
theatre  is  to  have  a seating  capacity  of 
3,500  and  plans  for  it  will  be  prepared  by 
C.  W.  and  George  L.  Rapp,  Chicago 
architects.  It  will  represent  an  invest- 
ment in  land  and  building  of  $2,500,000. 

Public  Relations  Body 
Maps  100  Programs  for 
Juvenile  Matinee  Shows 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  4. — A step  toward 
supplying  the  increasing  demand  for 
children’s  matinee  programs  has  been 
taken  up  by  the  Committee  on  Public 
Relations,  which  works  with  the  Motion 
Picture  Producers  and  Distributors  of 
America  in  mapping  a complete  program 
of  about  100  shows  suitable  for  childern. 

The  programs  have  been  classified  and 
arranged  after  months  of  study  and 
examination  of  thousands  of  long  and 
short  subjects.  A sample  of  this  type 
of  entertainment  for  children  met  with 
the  approval  of  the  committee  at  a 
showing  of  one  of  the  programs  typical 
of  the  many  worked  out. 

Members  of  the  M.  P.  P.  D.  A.  have 
cooperated  in  getting  the  films  together. 
They  will  come  in  special  containers — 
a complete  show — and  will  be  handled 
physically  by  one  exchange  in  each  cen- 
ter, though  the  pictures  making  up  the 
program  may  be  the  product  of  sev- 
eral companies. 

Standard  Not  Involved 
in  Receivership  Action 

(^Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  4. — Standard  Cinema 
Corporation,  engaged  in  the  marketing  of 
short  subjects,  which  are  issued  through 
Selznick  Distributing  Corporation,  an- 
nounces that  it  is  in  no  way  involved  in 
the  receivership  of  the  latter  organization. 
The  Standard  Cinema  Corporation,  it  is 
stated,  will  continue  to  acquire  and  dis- 
tribute films  as  heretofore. 


Hopkins  Manages  New  Branch 
ALBANY,  N.  Y.— F.  S.  Hopkins  has  been 
appointed  manager  of  the  new  exchange  opened 
by  Producers  Distributing  Corporation  at  680 
Broadway,  this  city.  This  branch  will  cover 
Central  New  York. 


John  C.  Ragland,  Eastern  representa- 
tive of  Harold  Lloyd,  was  the  first  wit- 
ness called  this  week  and  he  was  sub- 
jected to  a lengthy  examination  by 
Bruce  Bromley,  who  is  conducting  the 
case  for  Famous  Players-Lasky  Corpor- 
ation. Mr.  Bromley  endeavored  to  show 
that  Famous  Players  never  attempted  to 
conceal  the  fact  that  Realart  was  a sub- 
sidiary company  as  charged  in  the  orig- 
inal complaint  to  the  Federal  Trade 
Commission. 

Mr.  Ragland  was  general  sales  man- 
ager of  Realart  in  1919  and  said  that  in- 
stead of  attempting  to  conceal  the  fact, 
the  Realart  salesmen  were  instructed  to 
make  capital  of  it  as  much  as  possible 
in  the  disposal  of  Realart  products. 

Mr.  Ragland  asserted  that  the  connec- 
nection  between  Paramount  and  Realart 
had  never  been  concealed  or  misrepre- 
sented and  denied  that  he  had  ever  been 
instructed  to  conceal  or  misrepresent  this 
connection  by  Arthur  S.  Kane,  then  the 
president  of  Realart;  John  S.  Woody, 
general  manager,  or  Adolph  Zukor. 

Mr.  Bromley  offered  in  evidence  vari- 
ous Realart  advertising  inserts  published 
in  trade  papers  as  well  as  many  articles 
out  of  trade  papers  and  newspapers  in 
an  effort  to  show  that  there  was  no  con- 
cealment of  a connection  between  Real- 
art  and  Famous  Players.  This  was  ob- 
jected to  by  W.  H.  Fuller,  chief  coun- 
sel of  the  Trade  Commission,  and  the 
objection  was  sustained  by  Examiner  Al- 
vord. 

Mr.  Bromley  maintained  that  official 
announcement  had  been  made  by  Fa- 
mous Players  of  its  ownership  of  Real- 
art  when  Paramount  stock  was  listed  on 
the  stock  exchange  and  that  in  this  way 
and  in  various  other  ways  the  connec- 
tion between  the  two  companies  was  well 
known  to  the  public. 

Urged  to  Centralize  Connection 

On  cross-examination  by  Mr.  Fuller, 
Mr.  Ragland  testified  that  the  contract 
between  Famous  Players  and  Harold 
Lloyd,  which  was  recently  signed,  called 
for  the  release  of  a limited  number  of 
Lloyd  pictures  to  be  made  for  Para- 
mount distribution  after  the  comedian’s 
contract  with  Pathe  had  expired. 

A.  M.  Fabian  of  the  Fabian  circuit  in 
New  Jersey,  another  witness,  testified 
that  the  big  New  Jersey  chain  played  a 
large  number  of  pictures  other  than 
Paramount  pictures  in  1918,  1919,  1920. 

Lester  Adler  of  the  Selznick  corpora- 
tion, who  was  manager  of  the  New  York 
Realart  exchange  in  1919,  testified  that 


at  the  time  Mr.  Ragland  was  general 
manager  of  the  company,  he  had  been 
urged  by  him  to  make  as  much  capital 
as  possible  out  of  the  connection  be- 
tween Famous  Players-Lasky  corpora- 
tion and  Realart  and  to  use  it  wherever 
he  could  as  a selling  argument. 

Emanuel  Mandelbaum  of  Cleveland 
told  of  the  organization  of  World  Fea- 
ture Film  corporation  and  of  his  build- 
ing of  the  Stillman  theatre  in  1916,  which 
in  1917  was  taken  over  by  Loew.  Mr. 
Mandelbaum  testified  that  he  had  orig- 
inally negotiated  with  Adolph  Zukor  for 
the  purchase  by  Paramount  of  the  Cleve- 
land theatre.  He  said  Mr.  Zukor  went 
to  Cleveland  to  look  over  the  proposi- 
tion and  on  learning  that  Marcus  Loew 
was  in  the  city,  he  suggested  to  Mr. 
Mandelbaum  that  he  do  business  with 
Mr.  Loew.  This,  Mr.  Mandelbaum  stated, 
he  did  but  retained  an  interest  in  the 
house.  Mr.  Mandelbaum  told  of  helping 
to  incorporate  the  First  National  Elx- 
hibitors’  Circuit  Company  in  1917,  which 
company  held  a franchise  with  the  state 
of  Ohio  for  First  National  pictures. 

Saenger  Offered  on  Stand 

Mr.  Bromley,  counsel  for  Paramount, 
offered  to  prove  by  documentary  evi- 
dence that  in  1917  the  witness  became 
sole  owner  of  the  First  National  Cir- 
cuit Company  and  that  he  had  negotiated 
to  sell  stock  in  the  concern  to  other  ex- 
hibitors of  Ohio;  that  a general  meet- 
ing of  Ohio  exhibitors  was  held  for  his 
purpose  in  December,  1917,  and  that  Mr. 
Mandelbaum  then  formed  a new  com- 
pany in  September,  1918,  called  the  First 
National  Exhibitors’  Company  for  the 
purpose  of  selling  stock  in  smaller  de- 
nominations and  that  finally  Mr.  Mandel- 
baum personally  subscribed  to  all  of  the 
common  and  capital  stock  with  the  ex- 
ception of  five  directorial  shares. 

On  cross-examination,  Mr.  Mandelbaum 
stated  that  from  1917  to  1920  inclusive  he 
had  used  films  from  various  companies  for 
his  theatres,  but  admitted  that  he  had 
probably  used  a full  program  of  Paramount 
pictures  among  his  various  houses. 

E.  M.  Clark,  secretary  of  Saenger 
Amusement  Company,  said  that  while  a full 
program  of  Paramount  pictures  was  used, 
nevertheless  his  company  had  purchased 
many  pictures  from  other  companies. 

Among  other  witnesses  during  the  week 
were : Robert  E.  Welsh,  Moving  Picture 
World ; Lee  Ochs,  Piccadilly  theatre,  and 
William  A.  Sherman,  former  treasurer  of 
First  National  Exhibitors  Company  of 
Ohio. 
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Exploitation!  A portion  of  the  crowd  that  gathered  nightly  on  the  island  on  45th 
and  46  streets,  Broadway,  New  York,  where  Nat  G.  Rothstein,  director  of  pub- 
licity and  advertising  for  F.  B.  O.,  had  erected  a huge  screen  on  which  was 
projected  slides  of  the  presidential  candidates,  interspersed  with  scenes  from 
“Vanity’s  Price’’,  “Life’s  Greatest  Game’’  and  “Broken  Laws’’.  The  stunt  drew 
big  as  the  picture  indicates. 

Chicagoans  Greet  “Iron  Horse” 
With  Cheers  of  Applause 

Fo.x  Spectacle  Opens  an  Extended  Engagement  at  Woods  Theatre, 

Playing  to  Packed  House 

The  fall  picture  season  in  Chicago  was  auspiciously  ushered  in  Sun- 
day night,  when  William  Fox  brought  “The  Iron  Horse’’  to  Woods 
theatre.  A packed  house  greeted  the  John  Ford  spectacle  on  the 
opening  night  and  the  audience  expressed  its  approval  by  repeated 
applause. 


A THIRTY-FIVE  piece  orchestra  under 
the  leadership  of  Erno  Rapee  fur- 
nished the  incidental  music.  The  score  was 
arranged  by  Mr.  Rapee  who  came  on  from 
the  Central  theatre,  New  York,  to  conduct 
the  opening  performance.  The  music  adds 
immeasurably  to  the  effect  of  the  picture 
and  no  little  credit  is  due  the  musical  di- 
rector for  an  almost  perfect  score. 

“The  Iron  Horse”  follows  such  big  pic- 
tures as  “The  Thief  of  Bagdad”,  “The  Ten 
Commandments”,  “Scaramouche”  and  “The 
Covered  Wagon”  at  the  Woods,  and  it  was 
declared  by  many  to  surpass  the  others  in 
interest  and  tense  moments.  Its  appeal  is 
especially  strong  here  in  the  West  for  the 
story  opens  with  the  pioneer’s  departure 
from  Springfield,  111. 

* * * 

The  picture  does  not  depend  upon  big 
names  to  draw.  There  are  such  well  known 
players  as  Madge  Bellamy,  George  O’Brien, 
star  of  “The  Man  Who  Came  Back”, 
Gladys  Hullette,  Fred  Kohler,  Cyril  Chad- 
wick and  J.  Farrell  MacDonald  in  it,  but 
it  would  be  a big  picture  regardless  of 
these.  Of  the  entire  cast  Mr.  MacDonald 
perhaps  attracts  the  most  attention  and  will 
be  longest  remembered  for  his  comedy  role 
as  “Corporal  Casey”  the  foreman  of  the 
trackmen. 

Aside  from  the  superb  direction  the  pic- 
ture has  some  remarkably  fine  photography 
in  it.  This  is  the  work  of  George  Schnei- 
derman.  The  titling  is  by  Charles  Darnton 
and  the  whole  was  edited  by  Hettie  Gray 
Baker.  All  did  good  work. 

The  scenes  depicting  the  hardships  en- 
dured are  lightly  touched  upon,  except  the 
encounters  with  the  blood-thirsty  Indians. 
These  were  frequent  and  are  realistically 
pictured.  The  most  tense  moment  is  the 
one  in  the  saloon  where  Jesson  plans  to 
do  away  with  young  Brandon.  Clever 
direction,  nicely  timed  action  here  and  a 
strenuous  fight  between  O’Brien  and  Chad- 


wick fairly  drew  the  audience  out  of  its 
seats. 

Doubtless  “The  Iron  Horse”  will  enjoy 
a long  and  prosperous  run  at  the  Woods. 
It  deserves  it  for  it  is  a finished  piece  of 
work. 

5^  * * 

Clyde  Eckhardt,  assistant  to  the  general 
manager,  was  on  hand  at  the  opening  rep- 
resenting Mr.  Fox.  Many  prominent  the- 
atremen  and  exchangemen  attended  the 
opening. 

Mr.  Eckhardt  gave  a luncheon  to  the 
newspaper  folk  and  trade  press  at  the  Con- 
gress Hotel  on  Saturday  to  usher  in  “The 
Iron  Horse”  and  also  to  introduce  the  new 
Fox  exchange  manager,  George  Dembow, 
of  Philadelphia.  Mr.  Dembow  succeeds 
W.  J.  Kupper,  who  has  been  transferred 
to  the  Home  office  in  New  York. 

Those  who  attended  the  luncheon  were : 
Clyde  Eckhardt,  L.  H.  Mason,  W.  J.  Kup- 
per, E.  P.  Grohe,  George  P.  Elbert,  Erno 
Rapee,  George  Lembow,  M.  J.  Schwartz, 
Betty  Glasser,  B.  W.  Denison,  Genevieve 
Harris,  J.  L.  McCurdy,  Norman  Field, 
Fred  1.  McQuigg,  Howard  Herrick,  H.  El- 
liot Stuckel,  Harold  Tucker,  Carl  Sand- 
burg, Abe  Cohen,  Martin  J.  Quigley,  Jay 
M.  Shreck  and  J.  R.  Murray. 


Gish  Becomes  M~G  Star 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  4.— Lillian  Gish, 
through  a contract  signed  last  week  with 
Charles  H.  Duell,  Jr.,  becomes  an  exclusive 
Metro-Goldwyn  star,  Nicholas  M.  Schenck, 
a vice-president  of  Metro-Goldwyn,  an- 
nounces. The  deal  not  only  marks  the 
first  independent  production  of  Mr.  Duell, 
long  identified  with  Inspiration  Pictures, 
but  it  sets  at  rest  endless  rumors  regard- 
ing future  affiliations  of  Miss  Gish. 


Schine  Brothers 
Buy  Dygert  Chain 
of  25  Playhouses 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  4. — ^Schine  Brothers, 
with  headquarters  in  Gloversville,  N.  Y., 
acquired  25  more  theatres  last  week,  when 
they  took  over  the  holdings  of  Associated 
Theatres,  Inc.,  of  which  Harold  P.  Dygert 
was  president,  genera!  manager  and  treas- 
urer. The  deal  is  one  of  the  most  impor- 
tant that  has  occurred  in  the  motion  pic- 
ture theatrical  deals  in  New  York  state  in 
recent  years.  It  is  understood  that  the 
deal  involves  about  $700,000.  The  new 
houses  acquired  are  located  in  Corning, 
Fairport,  Salamanca,  Bath,  Penn  Yan,  East 
Rochester,  Newark,  Lockport,  Canadaigua 
and  Geneva.  At  Bath  and  Newark,  the 
houses  are  in  the  course  of  construction. 

The  Schine  circuit  will  retain  its  head- 
quarters in  Gloversville  and  all  booking 
will  be  done  in  that  city.  The  newly  ac- 
quired houses  have  a combined  seating 
capacity  of  approximately  25,000  persons. 
The  chain  now  numbers  51  theatres  located 
in  twenty  cities  and  according  to  report, 
there  is  opposition  in  but  two  of  these. 
Each  house  will  have  its  individual  man- 
ager, and  according  to  Mr.  Schine’s  an- 
nouncement, no  immediate  changes  are  con- 
templated. 


Brtskin,  Back  from 
T our.  Is  Optimistic 
Over  Business  Outlook 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  4.— Samuel  J.  Bris- 
kin,  who  with  George  H.  Davis  directs 
the  activities  of  Banner  Productions,  Inc., 
has  returned  to  New  York  highly  optimis- 
tic after  a sales  trip  on  behalf  of  the  Ban- 
ner “Big  4”  series  and  the  Ben  Verschleiser 
productions,  occupying  nearly  two  months 
and  covering  practically  every  important 
exchange  center. 

Only  two  small  territories,  less  than  three 
per  cent  in  all,  remain  open  on  both  series, 
Mr.  Briskin  stated,  in  expressing  his  satis- 
faction at  the  results  of  his  trip  and  both 
these  will  be  closed  before  December  1, 
as  only  temporary  local  conditions  in  each 
case  had  prevented  closing. 

During  his  trip  Mr.  Briskin  visited  Ban- 
ner’s Western  producing  unit  in  Hollywood, 
where  Ben  Verschleiser  is  making  “The 
Three  Keys”  from  the  novel  of  Frederic 
Ormonde. 

Mr.  Briskin  is  most  optimistic  over  the 
outlook  for  the  coming  season,  not  only 
for  Banner’s  product  but  for  the  entire 
state  right  field.  In  only  one  or  two  ter- 
ritories, said  Mr.  Briskin,  was  there  any 
indication  that  conditions  were  otherwise 
than  satisfactory.  The  coming  season,  Mr. 
Briskin  predicted,  would  be  a record  one 
for  the  independent  producing  companies, 
especially  for  those  whose  pictures  were 
of  sufficiently  high  quality  to  make  a bid 
for  “first  run”  business. 

Mr.  Briskin  reported  the  closing  of  the 
following  territories  on  both  Banner  series: 

California,  Arizona  and  Nevada  to  the  All 
Star  Feature  Distributing  Corporation  of  Los 
Angeles  and  San  Francisco.  Oregon,  Washing- 
ton, Montana  and  Idaho  to  the  De  Luxe  Fea- 
ture Film  Company  of  Seattle,  Wash. 


Cohen  Assigned  Publicity  Post 

NEW  YORK. — Charles  Cohen  has  been  pro- 
moted from  exploitation  man  of  the  New  York 
branch  of  Renown  Pictures  to  publicity  director 
in  charge  of  the  exchanges  located  in  New  York, 
Buffalo  and  Chicago.  He  also  will  have  publicity 
supervision  over  five  addiitonal  offices  to  open 
soon. 
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Laemmle  Says  “White  List” 
Signifies  “White  Treatment” 

Three  Sales  Conventions  Held  to  Launeh  Campaigns  on 
Twenty-one  Attractions  to  Be  Distributed 
Between  January  and  July 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  4. — “The  White  List.”  That  name  has  hit  you 
in  the  eye  from  advertising  jjages  during  the  last  few  weeks.  And  now 
the  identity  is  made  known. 

“The  White  List,”  says  Carl  Laemmle,  president  of  Universal,  “is 
Universal’s  new  list  of  pictures — twenty-one  of  them — which  I honestly 
believe  to  be  the  biggest  and  best  group  ever  produced  by  any  company 
at  any  time.  The  group  has  been  designated  as  The  White  List  because 
we  made  them  for  white  exhibitors  who  are  eager  to  give  white  treatment 
to  their  customers.” 

Drives  to  Book  Product  Launched  at  Meetings 

Three  sales  conventions,  presided  over  by  members  of  the  company’s 
new  directorate,  have  been  held  in  New  York,  Chicago  and  Indianapolis 
for  the  purpose  of  launching  campaigns  on  this  new  product,  which  will 
be  released  between  January  and  July,  1925.  Jules  Levy  was  in  charge 
of  the  New  Yoi'k  gathering;  Ned  Martin  conducted  the  Chicago  meeting, 
and  Ned  Depinet  presided  over  the  Indianapolis  meet. 


First  National  Men 
Hit  for  T erritories 
Following  Sales  Meet 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  4. — Every  district 
manager  and  the  staff  of  salesmen  who 
have  been  aiding  A.  W.  Smith,  Jr.,  in  the 
handling  of  the  First  National  special  pro- 
duction was  on  hand  for  the  sales  con- 
ference on  First  National’s  new  group  of 
pictures  called  by  E.  A.  Eschmann,  man- 
ager of  distribution,  here  last  week. 

In  attendance  at  the  conference  were 
Harry  H.  Buxbaum,  manager  of  the  East- 
ern district;  R.  C.  Seery,  manager,  Mid- 
West  district;  H.  A.  Bandy,  manager,  Cen- 
tral Western  district;  W.  E.  Callaway, 
manager,  Southern  district ; Joseph  S.  Skir- 
boll,  manager,  Western  district;  Harry  T. 
Nolan,  manager.  Mountain  district;  Louis 
Bache,  manager,  Canadian  district;  C.  W. 
Bunn,  Stanley  W.  Hand  and  A.  Hickox, 
salesmen  on  the  specials. 

At  the  conference,  Mr.  Eschmann  and 
his  associates  instructed  the  district  man- 
agers in  the  sales  policy  which  has  been 
decided  upon  in  the  handling  of  the  group 
of  First  National  Pictures  to  be  issued  be- 
tween February  1,  1925  and  August  31 
following. 

Within  a few  days  A.  W.  Smith,  Jr., 
William  J.  Morgan,  in  charge  of  open  mar- 
ket sales,  and  Stanley  W.  Hatch,  in  charge 
of  franchise  sales,  will  leave  the  home 
office  to  go  out  into  the  territories  and 
aid  in  lining  up  the  field  force  for  carry- 
ing out  the  new  sales  plan  with  efficiency 
and  dispatch. 

Kent  Goes  Abroad  to 
Study  Foreign  Market 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  4.— S.  R.  Kent,  gen- 
eral manager  of  Famous  Players-Lasky 
Corporation  and  Allan  Dwan,  Paramount 
producer,  have  left 
for  foreign  ports. 
Mr.  Kent  was  ac- 
companied by  Wil- 
liam R.  Frazer  and 
John  C.  Ragland, 
representing  Har- 
old Lloyd.  He 
will  make  a survey 
of  the  European 
market  and  be 
abroad  at  least 
two  months.  . 

Allan  Dwan  is 
again  to  take  up 
the  directorial 
reins  for  Gloria 
Swanson.  While 
waiting  for  Miss  Swanson  to  complete 
“Madame  Sans-Gene”  Mr.  Dwan  and  his 
assistant,  Dick  Rosson,  will  vacation  in 
Paris  and  Monte  Carlo  and  then  will  begin 
making  the  exterior  scenes  for  “Coast  of 
Folly,”  which  will  be  Miss  Swanson’s  sec- 
ond production  in  the  second  “Famous 
Forty.” 


Skouras  Buy  Site  for 

New  St»  Louis  House 

{Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  Nov.  4. — Skouras 
Brothers  Enterprises  have  purchased  prop- 
erty at  the  northwest  corner  of  Seventh 
and  Locust  streets  as  a site  for  a new  the- 
atre which  they  announce  will  have  a seat- 
ing capacity  of  4,000. 

Rapp  & Rapp,  Chicago  architects,  will 
design  the  new  playhouse,  construction  of 
which  it  is  said  will  be  started  in  about 
six  months. 


Stars  appearing  in  The  White  List 
pictures  follow:  Pauline  Frederick, 

Laura  La  Plante,  Hoot  Gibson,  Reginald 
Denny,  James  Kirkwood,  Madge  Bel- 
lamy, May  McAvoy,  Virginia  Valli,  Nor- 
man Kerry,  House  Peters,  Alma  Rubens, 
Percy  Marmont,  Mary  Philbin,  Eugene 
O’Brien,  Jack  Hoxie,  Herbert  Rawlin- 
son,  and  William  Desmond. 

The  list  of  directors  contains  such 
well  known  names  as  Clarence  Brown, 
Edward  Sedgwick,  Harry  Pollard,  Her- 
bert Blache,  William  Seiter,  Edward 
Sloman,  King  Baggot,  Svend  Gade, 
Clifford  Smith,  Arthur  Rosson,  and 
Ernst  Laemmle. 

Universal,  according  to  Mr.  Laemmle, 
has  gone  to  great  extremes  to  get  the 
works  of  favorite  authors  and  play- 
wrights for  screen  material.  Among  the 
authors  whose  works  have  been  or  are 
to  be  produced  are  Sada  Cowan, 
Howard  Higgin,  Will  Lambert,  Harry 
Leon  Wilson,  Guy  Bolton,  Max  Marcin, 
Richard  Washburn  Child,  Marion  Orth, 
Elisabeth  Saxany  Holding,  E.  W.  Hor- 
nung,  Clarence  Budington  Kelland, 
Byron  Morgan,  Owen  Davis,  A.  M.  Sin- 
clair Wilt,  Pamela  Wynne,  Gerald 
Beaumont,  B.  M.  Bowers,  William 
Gittens,  Sarah  Saddoris  and  others. 

“Look  Below  Before  Booking” 

“The  White  List,  is  to  be  offered 
strictly  upon  Universal’s  famous  live- 
and-let-live  basis — white  treatment  from 
one  year’s  end  to  another.  We  will  de- 
pend upon  white  salesmanship  for 
white  contracts.  The  pictures  are 
white,  too.  So  is  our  advertising.  The 
exhibitors  who  play  these  pictures  will 
have  no  headaches,  no  bad  after-taste,  no 
regrets  and  no  apologies. 

“Eleven,  more  than  half  of  The  White 
List,  are  completed.  I have  long  been 
an  advocate  of  ‘look-before-you-book’ 
and  I believe  in  practicing  what  I 
preach.  Just  as  we  did  last  summer. 
Universal  will  present  pictures  instead 
of  promises  this  winter.  When  we  ask 
an  exhibitor  to  book  The  White  List, 
we  will  show  him  pictures,  not  a book 
of  colored  drawings.  We  will  take  him 
into  our  projection  room  and  show  him 
at  least  half  of  the  product  he  is  asked 
to  buy. 

“January  18,,  Universal  will  release 
‘Smouldering  Fires,’  a Clarence  Brown 
production  featuring  Pauline  Frederick 
and  Laura  La  Plante.  January  25  is 
the  release  date  for  the  first  Universal 


Gibson  production  of  the  season,  ‘The 
Hurricane  Kid,’  starring  Hoot  Gibson. 
February  1 will  see  ‘Oh,  Doctor,’  Harry 
Leon  Wilson’s  Saturday  Evening  Post 
story,  in  film  form  with  Reginald  Denny 
in  the  starring  role. 

Offers  Broadway  Play 

“February  15  will  be  the  release  date 
of  ‘Secrets  of  the  Night,’  the  Universal 
Jewel  version  of  the  Broadway  stage 
success  ‘The  Nightcap.’  The  picture 
features  James  Kirkwood  and  Madge 
Bellamy.  March  1 is  set  as  the  release 
date  for  ‘The  Mad  Whirl,’  the  Universal 
Jewel  adaptation  of  Richard  Washburn 
Child’s  story  ‘Here’s  How.’  It  was 
speeded  in  production  so  that  the  star. 
May  McAvoy,  could  leave  for  Rome 
where  she  is  to  do  ‘Ben  Hur.’ 

“On  March  15  we  will  release  a new 
Virginia  Valli  picture,  ‘The  Price  of 
Pleasure’.  Norman  Kerry  also  is  fea- 
tured. It  is  adapted  from  stories  by 
Marion  Orth  and  Elisabeth  Saxany 
Holding.  Edward  Sloman  directed  it. 

“Next,  on  March  22,  will  come 
another  Universal  Gibson  production, 
‘The  Lone  Outlaw’.  It  was  directed  by 
Edward  Sedgwick.  March  29  will  see 
the  release  of  House  Peters  in  ‘Raffles, 
the  Amateur  Cracksman’.  King  Baggot 
has  just  started  work  on  this  one.  It 
is  taken  from  E.  W.  Hornung’s  story. 
April  12  is  the  date  set  for  ‘Eyes  of 
Fools,’  Universal’s  Jewel  production  of 
the  Clarence  Budington  Kelland  novel 
‘Miracle’.  Edward  Laemmle  is  direct- 
ing this  unusual  film.  Percy  Marmont 
and  Alma  Rubens  are  taking  the  leading 
roles. 

Denny  in  New  Picture 

“April  26  is  to  be  the  date  for  ‘Cali- 
fornia Straight  Ahead,’  a new  Reginald 
Denny  comedy  drama.  It  is  another 
Byron  Morgan  story,  and  will  be  a 
Harry  Pollard  production.  May  3 will 
see  ‘Fifth  Avenue  Models,’  a Jewel 
featuring  Mary  Philbin  and  Norman 
Kerry.  This  feature  was  adapted  from 
Muriel  Hine’s  best  seller,  ‘The  Best  in 
Life,’  and  was  directed  by  Svend  Gade, 
tbe  noted  European  director. 

“The  next  May  release.  May  10,  will 
be  ‘Up  the  Ladder,’  another  Virginia 
Valli  vehicle.  It  is  adapted  from  the 
noted  stage  play  of  the  same  name  by 
Owen  Davis.  Edward  Sloman,  the  di- 
rector is  well  under  way  with  this 
picture.  Next,  on  May  24,  Universal 

{Continued  on  page  34) 
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MEMPHIS-LITTLE  ROCK  FILM  BOARD  DINES.  Left  to  right:  L.  E.  Roy- 
ster, R.  O.  Emery,  A.  H.  Kaufman,  H.  H.  Hunt,  Dave  Reyes,  H.  C.  Crain,  W.  T. 
Richards,  R.  H.  Winn,  W.  E.  Sipe,  Sol  Davis,  Alma  A.  Walton,  A.  J.  Cary,  J.  K. 
Adams,  J.  L.  Franconi,  Don  R.  Davis,  S.  A.  Arnold,  L.  M.  Moore,  O.  O.  Flake, 
G.  A.  Alt,  Vera  Hathorn,  H.  K.  Buchanan,  L.  Smiley  Buchanan  and  Jack  Stewart. 

Confidence  and  Cooperation  Is 
Topic  at  Film  Board  Meet 

Salesmen  and  Bookers  Join  Memphis-Little  Rock  Body  in  Discussion 
of  Many  Problems  Facing  Industry 

By  JOHN  L.  FRANCONI 

Little  rock,  Ark.,  Nov.  4. — At  a meeting  of  the  Memphis-Little 
Rock  Film  Board  of  Trade,  held  at  the  Marion  Hotel,  Little  Rock, 
Ark.,  to  which  all  salesmen  and  bookers  representing  the  different 
film  exchanges  in  this  territory  were  invited,  a great  many  of  the  problems 
confronting  the  film  and  arbitration  boards  were  discussed.  The  welcoming 
address  was  made  by  J.  K.  Adams  of  the  Home  State  Film  Company, 
Little  Rock,  temporary  chairman.  Mr.  Adams  emphasized  the  fact  that 
the  meeting  was  held  to  more  fully  cement  the  feeling  of  good  fellowship 
between  all  connected  with  the  industry. 


THINNER  was  served  at  seven  o’clock, 
after  which  the  meeting  was  turned 
over  to  the  chairman,  A.  J.  Cary  of  the 
Pathe  exchange,  Memphis,  president  of 
the  film  board.  Mr.  Cary’s  subject  was 
“Confidence  and  Cooperation,”  and  it 
was  brought  to  the  attention  of  all,  that 
in  order  to  succeed  in  this  business  there 
must  be  confidence  between  one  an- 
other; that  after  confidence  had  been 
gained  it  was  very  easy  to  obtain  co- 
operation between  the  exhibitor  and  the 
salesman — and  the  distributor. 

* * * 

Sol  Davis  of  the  Arkansas  Specialty 
Film  Company,  Little  Rock,  vice-presi- 
dent of  the  film  board,  gave  a very  in- 
teresting talk  on  one  salesman’s  duty  to 
a competitive  salesman  and  laid  stress 
upon  the  fact  that  under  no  circum- 
stances should  one  salesman  make  un- 
necessary remarks  regarding  another 
salesman’s  product.  Mr.  Davis  also  read 
a very  interesting  article  by  C.  E.  Pep- 
piatt  of  the  Famous  Players-Lasky  ex- 
change, Memphis,  whose  absence  was 
due  to  being  in  New  York,  on  the  im- 
portance of  the  salesman  knowing  the 
uniform  contract  in  all  it’s  different 
phases. 

The  writer  spoke  on  salesmen’s  duties 
to  their  exchanges  and  each  salesman’s 
attention  was  very  forcibly  called  to  the 
necessity  of  applying  themselves  during 
business  hours  to  the  selling  of  their 
product. 

W.  E.  Sipe,  of  Consolidated  Film  & 
Supply  Company,  Memphis,  spoke  upon 
the  responsibility  of  branch  managers 


and  upon  the  morals  of  each  and  every 
representative  connected  with  the  dis- 
tributing end. 

After  Mr.  Sipe’s  closing  remarks  the 
meeting  was  turned  over  to  the  sales- 
men, who  were  called  upon  to  express 
their  opinion  as  to  the  best  methods  to 
pursue  in  the  selling  of  films,  getting 
the  exhibitor’s  cooperation  and  how 
conditions  could  be  improved  upon  in 
this  territory,  which  will,  eventually, 
make  the  operation  of  a Film  Board  of 
Trade  practically  unnecessary. 

At  the  conclusion  of  the  meeting  a 
rising  vote  of  thanks  was  tendered  the 
members  of  the  Memphis-Little  Rock 
Film  Board  of  Trade  by  the  salesmen, 
who  declared  that  they  had  gotten  a 
great  deal  out  of  the  meeting,  which 
coud  be  used  to  the  mutual  benefit  of 
both  the  exhibitor  and  the  distributor. 

* ^ * 

Those  present  and  the  exchanges  they  repre- 
sented follow : Sol  Davis,  Dave  Reyes,  L.  M. 
Moore,  G.  A.  Alt  and  Vera  Hathorn  of  Arkanps 
Specialty  Film  Con.pany,  Little  Rock;  \V.  E.  Sipe 
and  R.  H.  Winn  of  Consolidated  Film  and  Supply 
Company,  Memphis;  R.  O.  Emery,  A.  H.  Kauf- 
man and  L.  E.  Royster  of  Famous  Players-Lasky, 
Memphis;  John  L.  Franconi,  manager  H.  H. 
Hunt,  Jack  Stewart,  O.  O.  Flake  and  H.  C. 
Crane  of  Film  Booking  Offices,  Little  Rock;  J.  K. 
Adams,  L.  Smiley  Buchanan  and  H.  K.  Buchanan 
of  Home  State  Film  Company,  Little  Rock;  A.  J. 
Cary,  S.  A.  Arnold,  W.  J.  Richards  and  Don  R. 
Davis  of  Pathe,  Memphis,  and  Alma  A.  Walton, 
secretary  of  the  Film  Board  of  Trade. 


Walthall  Signed  by  Hoffman 

LOS  ANGELES. — Henry  B.  Walthall  has  been 
signed  by  Renaud  Hoffman  to  appear  in  “On  the 
Threshold,’’  a Saturday  Evening  Post  story  by 
Wilbur  Hall.  Producers  Distributing  Corporation 
will  handle  the  attraction. 


E.  Not  to 
Make  Film,  Will 
Distribute  Only 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  4. — Associated  Ex- 
hibitors has  decided  definitely  not  to  engage 
in  production  during  the  current  season. 
This  statement,  officially  made,  sets  at  rest 
rumors  to  the  contrary  which  have  been 
widely  circulated  during  the  past  few 
weeks. 

“There  is  some  slight  foundation  for  the 
stories  about  a change  in  our  policy,”  said 
J.  S.  Woody,  Associated’s  general  manager. 
“That  is,  we  had  discussed  entering  the 
production  field  in  connection  with  this 
season’s  releases,  but  the  decision  was 
unanimously  against  it.  Later  on — but  who 
knows  what  conditions  will  be  a year  hence? 

“As  matters  now  stand  it  looks  very 
much  as  if  this  organization,  by  the  end 
of  the  season,  would  be  the  only  feature 
distributor  having  no  direct  interest  in  pro- 
duction, but  merely  that  we  will  stand 
alone  as  being  engaged  exclusively  in  dis- 
tribution. In  other  words,  we  will  not  be 
in  competition  with  anyone  for  whom  we 
are  acting  as  selling  agent.” 

According  to  Mr.  Woody,  who  divides 
his  time  about  equally  between  production 
and  distribution,  the  existing  arrangement 
has  decided  advantages  over  combined  dis- 
tribution and  production.  “As  a matter  of 
fact,”  he  says,  “I’m  not  at  all  certain  that 
results  would  be  anywhere  nearly  as  satis- 
factory if  we  were  providing  part  or  all  of 
our  own  product.  There  are  certainly  two 
sides  to  that  question.” 

Red  Front  Attracts 
Chicagoans  to  Monroe 
For  *‘Dante’s  Inferno** 

One  of  the  most  striking  lobby  dis- 
plays ever  used  for  a picture  attracted 
downtown  Chicago  theatre-goers  to  the 
Monroe  theatre  during  the  run  of 
“Dante’s  Inferno,”  which  ends  a three 
weeks  run  at  the  Fox  house  on  Saturday. 

The  lobby  was  decorated  with  enlarge- 
ments of  scenes  from  the  famous  story 
with  spotlights  playing  on  them  from 
above.  They  were  done  in  crimson  and 
the  flood  lights  were  also  of  red. 

The  marquee  of  the  Monroe  was  a 
blaze  of  red  also,  with  the  box  office 
outlined  in  red  lights.  The  ceiling  of 
the  lobby  was  also  studded  with  red 
lights,  and  the  beautiful  paintings  in  the 
foyer  were  lighted  up  with  a soft  glow 
of  red  from  concealed  lights. 

To  carry  out  the  scheme  1,456  sprayed 
red  globes  were  used  to  light  up  the 
front  and  foyer  and  the  immense  electric 
sign  attracted  a steady  flow  of  people 
from  State  and  Clark  streets. 

Metro  Goldwyn  Obtains 
Elbert  Hubbard  Story 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  4.— “A  Message  to 
Garcia,”  written  by  Elbert  Hubbard  from 
a true  story  of  unparalleled  heroism  in  the 
Spanish-American  war  in  Cuba,  has  been 
bought  by  Metro-Goldwyn-Mayer.  It  is 
declared  the  most  famous  of  Elbert  Hub- 
bard’s works  being  known  to  every  school 
child  in  the  country.  It  is  printed  in  army 
text  books,  and  has  had  a vast  circulation 
in  the  business  world. 


E.  J.  Wall  Joins  Paramount 

NEW  YORK. — Edward  J.  Wall,  well-known 
newspaper  and  publicity  man,  has  joined  the 
staff  of  exploiters  for  the  Famous  Players- 
Lasky  Corporation  and  has  been  assigned  to  the 
branch  office  at  Washington. 
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JUGGLING  WITH  CONTRACTS 


The  Fourth  Article 
in  the  Series — 


The  EXHIBITOR ’S 
PLACE 
in  the  SUN 


By  SYDNEY  S.  COHEN 


In  this  series,  the  former  president  of  the  Motion 
Picture  Theatre  Owners  of  America  is  touching 
upon  vital  problems  which  today  are  confronting 
the  exhibitors  of  the  country. 


Juggling  With 
Contracts 

Years  ago  I read  in  a law 
book  that  a contract  among 
other  things  meant  a meeting  of 
the  minds  of  the  contracting  parties. 
However  true  this  may  be  in  the  theory 
of  the  law,  a contract  appears  to  mean 
no  such  thing  in  the  motion  picture 
industry  as  far  as  dealings  between 
producers  and  distributors  on  the 
one  hand  and  theatre  owners  on  the 
other  hand  are  concerned. 

Until  recently,  the  theatre  owner 
although  one  of  the  contracting 
parties  had  no  voice  whatever  in  the 
shaping  of  the  terms.  The  only 
contractural  relation  for  him  was 
the  signing  of  his  name  on  the 
dotted  line.  As  far  as  that  goes,  the 
individual  theatre  owner  is  in  about 
the  same  position  even  today. 
Speaking  of  uniform  contracts  so 
much  urged  and  discussed,  the  only 
thing  uniform  in  the  contracts  still 
in  use  today  is  their  uniform  in- 
equity. 

Only  through  the  persistent  drive 
for  a standard,  equitable  contract 
has  the  organized  exhibitor  suc- 
ceeded in  forcing  the  producers  and 
distributors  to  recognize  him  as  a 
type  at  least,  if  not  as  an  individual. 
Theoretically,  it  is  now  conceded  by 
some  of  the  producing  and  distrib- 
uting interests  that,  in  making  a 
contract  there  are  rights  and  obli- 
gations on  both  sides.  In  spite  of 
this  barren  concession,  however, 
there  is  still  the  juggling  of  the 
application  blank  and  the  contract. 
The  theatre  owner  is  never  quite 
permitted  to  know  whether  he  is 
dealing  with  an  application  blank  or 


IN  THE  FOREGROUND,  LEFT  TO  RIGHT:  Homer 
P.  Snyder,  congressman  from  New  York;  President 
Calvin  Coolidge  and  Sydney  S.  Cohen. 

^ President  Coolidge  often  has  expressed  his 
^ gratification  over  the  advance  made  by  the 
motion  picture  industry,  and  the  screen  service 
tvhich  has  been  tendered  so  freely  and  patriotically 
to  the  government  by  the  theatre  owners. 

[/n  a letter  to  Sydney  S.  Cohen,  the  President 
wrote:  “A  good  many  invitations  come  every 
day  to  a President  and  among  those  that  have 
come  to  me  recently,  few  have  brought  so  much 
appeal  as  that  of  the  Motion  Picture  Theatre  Own- 
ers of  America  to  attend  their  convention  this  year 
in  Boston. 

^ “/  wish  I might  be  present  because  I know 
^ something  of  the  earnestness  and  sincerity 
with  tvhich  you  gentlemen  are  seeking  to  make  the 
screen  serve  its  full  purpose  of  educational  and 
intellectual  development. 

^ “It  is  my  conviction  that  within  the  last  few 
^ years  you  have  made  remarkable  progress 
toward  realization  of  your  ideal  of  usefulness.  The 
standard  of  pictures  and  picture  production  con- 
tinues to  improve.’’ 


with  an  actual  con- 
tract. I am  referring 
to  a well  known  un- 
ethical practice.  Fre- 
quently, the  socalled 
application  blank  is 
palmed  off  on  the 
theatre  owner  as  a 
completed  contract 
which  will  “of  course 
be  signed  by  the  home 
office”.  The  salesman 
assures  the  theatre 
owner  that  the  signing 
of  the  contract  at  the 
home  office  is  a mere 
formality  and  that  he 
will  soon  be  notified  of 
the  definite  acceptance 
of  the  contract.  In 
reality,  the  salesman 
did  not  talk  about  a 
contract  at  all  but  re- 
ferred to  the  socalled 
“application  blank”. 

Having  succeeded  in 
inducing  several  com- 
peting theatre  owners 
to  sign  such  applica- 
tion blanks  (under  the 
impression  it  is  a vir- 
tual contract),  the 
salesman  takes  the 
application  blank  from 
one  theatre  owner  to 
the  other.  He  leaves 
everyone  who  has  sign- 
ed under  the  impres- 
sion that  he  will  soon 
hear  the  glad  news  of  final  acceptance 
from  the  “home  office”.  It  has  hap- 
pened on  more  than  one  occasion  that 
theatre  owners  thus  deluded  by  the 
specious  promises  of  the  salesman 
have  actually  started  to  advertise 
the  picture  in  question  in  their  local 


newspapers,  in  their  lobbies,  in  their 
programs  and  on  their  screens.  Too 
late  they  discover  that  there  will  be 
no  acceptance  of  the  contract  and 
they  are  thus  up  in  the  air.  The 
money  uselessly  spent  in  telegrams 
by  the  “home  office”,  lauding  the 
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superexcellence  of  their  pictures  which 
theatre  owners’  desks  are  flooded  with 
every  morning,  might  be  put  to  much 
better  use  by  sending  a prompt  and  hon- 
est notice  of  rejection  or  acceptance  of 
the  contract  to  the  theatre  owner  in  an 
envelope  provided  with  a special  delivery 
stamp. 

An  attempt  has  been  made  to  curb  this 
practice  by  printing  at  the  top  of  the 
contract  a socalled  “directions  to  sales- 
men”. This  reads  as  follows: 

“DIRECTIONS  TO  SALESMEN:  While  a 
salesman  has  every  right  to  trade  among 
prospective  customers  to  obtain  the  best  ofifer 
possible  for  his  product,  after  he  has  selected 
a particular  exhibitor  whose  offer  he  believes 
to  be  the  best  obtainable  and  takes  a written 
application  from  such  exhibitor,  he  shall 
forward  the  application  to  the  office  of  his 
company  and  make  no  further  effort  to  sell 
the  same  service  to  any  other  exhibitor  until 
the  application  so  forwarded  has  been  duly 
rejected,  accepted  or  withdrawn  in  accord- 
ance with  its  terms/* 

As  long  as  this  socalled  warning  or 
“directions  to  salesmen”  remains  a 
thing  separate  and  apart  from  the  body 
of  the  contract,  we  can  hope  for  no 
improvement  in  the  situation.  Theatre 
owners  must  insist  that  the  substance 
embodied  in  this  “directions  to  sales- 
men” be  incorporated  into  and  made 
part  of  the  contract.  In  this  way,  mis- 
representations can  be  effectually  dealt 
with,  for  every  such  misrepresentation 
will  then  vitiate  the  contract. 

In  the  meantime,  this  persistent  and 
unscrupulous  abuse  of  the  socalled 
“application”  system,  has  forced  the 
theatre  owners  to  desperate  measures  of 
self-defense.  The  situation  having  be- 
come intolerable,  especially  in  cases  of 
theatre  owners  far  removed  from  the 
shipping  or  exchange  center,  has  led 
competing  theatre  owners  to  meet  one 
with  the  other  to  try  to  put  an  end  to 
this  practise.  In  this  way  competing 
theatre  owners,  meeting  face  to  face 
frequently  discover  that  they  are  not  the 
freaks  and  monsters  represented  to 
each  other  by  some  salesman.  They 
find  it  easy  to  discount  most  of  the 
statements  made  by  the  representatives 
of  some  producing-distributing  com- 
panies concerning  the  personal  qualities 
of  each  other. 

Some  of  the  salesmen  had  been  selling 
the  theatre  owners  to  each  other  with 
a “reverse  English”  instead  of  concen- 
trating their  abilities  on  selling  the  real 
merits  of  their  wares. 

Arbitration  Which 
Does  Not  Arbitrate 

I AM  a firm  believer  in  arbitration 
predicated  on  a contract  that  is  really 
mutual;  “fifty-fifty”  as  the  common 
saying  has  it.  Arbitration  and  boards 
of  arbitration  are  favored  by  everybody 
on  the  theory  that  it  is  preferable  to 
arbitrate  rather  than  go  into  court.  In 
the  courts,  all  parties  are  hemmed  in 
by  certain  rules  of  evidence,  highly 
technical  in  their  nature  and  by  estab- 
lished precedent.  Unless  the  principle 
of  arbitration  is  applied  in  more  liberal 
fashion,  unless  all  the  merits  of  a case 
can  be  brought  to  the  notice  of  the 
arbitrators,  unless  there  is  a freedom 
from  technical  points  and  a desire  to  be 
substantially  just  rather  than  formally 
correct,  arbitration  defeats  the  very 
purpose  for  which  it  was  created.  I 
regret  to  say  that  the  socalled  arbitra- 
tion boards  fathered  by  the  producers 
and  distributors,  and  so  cleverly  adver- 
tised by  them  through  the  entire  press 
of  the  country,  fail  in  the  essence  of  all 
arbitration.  They  are  as  technical  as 
any  court  of  law.  They  do  not  at 
present  possess  that  full  power  and 
jurisdiction  without  which  they  can 


never  function  to  advantage.  Matters 
vitally  affecting  a given  case  from  the 
viewpoint  of  the  theatre  owner  are  shut 
out  and  cannot  be  discussed. 

Let  me  mention  but  two  examples. 
Surely  the  theatre  owner  ought  to  be 
allowed  to  prove  the  harmful  practise 
of  an  exchange  which  supplies  non- 
theatrical customers,  whenever  this 
theatre  owner  is  directly  aggrieved  and 
injured  thereby.  It  is  likewise  obvious 
that  in  all  fairness  declarations  of  a 
substantial  business  nature  made  by 
salesmen  to  the  theatre  owner  in  any 
given  case  should  be  admitted  into  the 
record  and  have  a bearing  on  the  final 
decision. 

The  exclusion  of  such  facts  frequently 
result  in  great  injustice  to  the  theatre 
owner.  I mention  a typical  instance  of 
this  kind.  A theatre  owner  had  agreed 
to  pay  a certain  price  for  a series  of 
pictures  with  the  distinct  understanding 
that  the  pictures  in  question  would  have 
a prior  run  in  the.  first  run  theatre  in 
the  territory,  and  would  be  exploited  by 
special  cooperation  with  the  producers’ 
representatives,  in  all  of  the  newspapers 
in  this  territory.  Before  the  contract 
was  consummated  repeated  assurances 
to  this  effect  were  given  the  theatre 
owner  by  the  salesman  dealing  with  him 
as  agent  of  the  producers.  It  was  only 
in  consideration  of  these  representa- 
tions that  the  theatre  owner  agreed  to 
pay  the  very  high  prices  for  these 
pictures. 

It  happened  that  these  considerations 
failed.  The  producer  was  unable  to 
close  a deal  for  the  showing  of  the  pic- 
tures in  the  leading  first  run  theatres. 
He  evidently  underwent  a change  of 
mind  as  to  the  campaign  of  newspaper 
advertising  and  exploitation  that  he  had 
promised  through  his  agents,  and  which 
so  very  largely  influenced  the  theatre 
owner  in  the  buying  the  pictures.  He 
fell  down  on  the  promises  of  exploita- 
tion he  made  through  trade  paper  ad- 
vertisements and  announcements,  which 
contained  specific  mention  of  the  big 
newspaper  advertisements  that  the  thea- 
tre owners  would  have  the  benefit  of. 
He  kept  none  of  his  promises. 

Under  the  circumstances,  the  theatre 
owner  naturally  thought  that  the  con- 
tract had  lapsed.  Several  months 
later,  he  was  summoned  before  the  Film 
Board  and  when  he  offered  to  submit  in 
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A recognition  of  personal  service  by 
Sydney  S.  Cohen  from  the  Wisconsin 
Exhibitors  Association. 


evidence  the  declarations  of  the  sales- 
man which  had  induced  him  to  consent 
to  the  payment  of  the  extraordinary 
prices,  he  was  advised  that  such  testi- 
mony could  not  be  received  in  evidence 
because  at  variance  with  the  distinct 
terms  of  the  contract,  which  expressly 
provides  that  verbal  declarations  of 
salesmen  have  no  power  to  affect  any 
written  provisions  of  the  contract. 

The  arbitration  methods  and  arbitra- 
tion boards  as  they  exist  at  present  in 
our  industry  may  earn  medals  from 
societies  and  institutes  that  have  nothing 
whatever  to  do  with  the  film  industry 
and  are  absolutely  ignorant  as  to  its 
needs  and  do  not  know  how  these  arbi- 
tration boards  really  function,  but  they 
will  never  earn  the  appreciation  or 
gratitude  of  the  theatre  owners  who  are 
supposed  to  share  in  its  advantages. 

There  are  medals  and  sashes  of  honor 
and  business  dividends  ready  to  be  be- 
stowed by  the  theatre  owners  for  pro- 
ducers who  will  deal  with  them  equitably, 
and  give  them  the  benefits  of  real  arbi- 
tration. Badges  of  distinction  are  wait- 
ing for  producers  and  distributors  ready 
to  establish  a contract  with  the  theatre 
owners  in  good  faith.  Besides  there  will 
be  more  substantial  rewards  in  the  form 
of  added  business  and  valuable  good- 
will. The  contest  for  these  rewards 
cannot  begin  too  soon  for  the  good  of 
all  concerned. 

Tainted  With 
Bad  Faith 

'^HE  fact  of  the  matter  is  that  there 
cannot  be  any  arbitration  where  the 
contract,  the  provisions  of  which  are  to 
be  the  subject  of  arbitration,  is  tainted 
with  bad  faith  from  its  very  inception. 
In  most  instances  these  socalled  boards 
of  arbitration  are  nothing  more  than 
collection  agencies,  grievance  boards  for 
producers  and  distributors  intended  to 
terrify  the  small  exhibitor  and  those  un- 
acquainted with  legal  procedure. 

They  really  constitute  a clearing 
house  of  confidential  information  from 
which  black  lists  are  compiled  in  plain 
defiance  not  only  of  business  ethics  but 
of  the  penal  laws. 

Another  unethical  function  of  these 
boards  is  the  exchange  of  the  private 
and  confidential  contractual  relations 
supposed  to  exist  between  the  distrib- 
utor and  the  theatre  owner  as  to  prices 
being  paid  for  film. 

Playing 
With  Fire 

IT  seems  to  me  that  this  whole  situa- 
tion, as  it  now  exists,  is  fraught  with 
grave  danger  for  any  producing  and  dis- 
tributing interests  employing  these  meth- 
ods. They  are  sitting  on  a keg  of 
gun  powder  and  all  that  is  needed  for 
an  explosion  is  the  applying  of  the 
match.  Several  requests  have  been 
made  of  the  Motion  Picture  Theatre 
Owners  of  America  in  the  course  of  the 
past  year  to  apply  matches  to  this  gun 
powder,  and  even  at  this  time  demands 
are  being  made  to  ignite  it,  but  I be- 
lieve everything  possible  should  be  done 
by  all  those  who  really  are  interested 
in  the  progress  and  advancement  of  the 
industry  to  prevent  such  a happening. 
The  airing  of  facts  and  conditions  and 
the  unbusinesslike  practices  in  force  in 
our  industry  before  a public  tribunal 
that  would  follow,  cannot  be  helpful  to 
the  industry  at  large.  It  would  only 
be  putting  another  weapon  into  the 
hands  of  the  enemies  of  the  motion  pic- 
ture and  might  result  in  either  a con- 
gressional investigation  or  legal  action 
by  state  or  national  authorities. 
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Reproduction  of  beautiful  silver  plaque  presented  to  Sydney  S.  Cohen  in  apprecia- 
tion of  his  services  by  Michigan  theatre  owners  shortly  before  the  Chicago 
convention  in  1923. 


In  the  Middle  West  a theatre  owner 
had  a dispute  with  a regional  film  board. 
The  theatre  owner  was  required  to  make 
his  submission  to  the  edict  of  the  film 
boaVd  and  in  case  of  failure  to  do  so  he 
was  openly  threatened  with  a discon- 
tinuance of  film  supply  from  eight  ex- 
change members  of  the  film  board.  From 
eight  different  film  concerns,  eight 
threatening  letters  were  sent  him  at  the 
same  time  and  substantially  in  the  same 
language.  Here  are  all  the  earmarks  of 
a boycott  and  conspiracy  such  as  are 
specifically  defined  as  unlawful. 

Another  case.  In  one  of  the  exchange 
centers  in  the  East,  the  secretary  of 
the  film  board  who  prepares  the  calendar 
of  cases  and  presents  the  evidence  for 
the  exchange  members  of  the  board  is 
also  the  lawyer  for  individual  state  right 
members  of  the  same  board  and  acts 
as  their  collecting  agent  on  a contin- 
gency basis.  In  other  words,  he  gets 
them  going  and  coming  which  is  indeed 
a rare  achievement  for  a supposedly 
disinterested  arbitrator.  In  one  recent 
instance  in  this  same  territory  where  the 
Motion  Picture.  Theatre  Owners  of 
America  were  asked  to  intervene,  it  was 
found  that  a legal  action  had  been  begun 
by  this  lawyer  (secretary  of  the  film 
board)  in  the  supreme  court  of  the  state 
and  that  no  attempt  of  any  kind  had 
been  made  by  him  to  submit  the  matter 
in  dispute  to  arbitration.  How  can  a 
supposedly  neutral  officer  of  a film 
board  represent  conflicting  interests 
within  the  membership  of  the  same 
board — a question  to  be  asked  and 
answered. 

Theatre  owners  have  complained  of 
another  feature  of  present  workings  of 
these  socalled  arbitration  boards.  It 
often  happens  that  a theatre  owner  has 
to  travel  a considerable  distance  to 
attend  the  sessions  of  the  board.  There 
is  his  hotel  bill,  the  damage  arising  from 
the  neglect  of  his  business,  not  to  speak 
of  the  worry  and  inconvenience,  loss  of 
time,  etc.  Now  even  if  he  wins  his  case, 
he  is  nevertheless  a loser.  It  seems  to 
me  only  fair  that  in  all  such  cases  the 
prevailing  party  should  have  the  costs 
and  disbursements.  It  happens  too  often 
that  the  charges  framed  against  a theatre 
owner  are  so  plainly  unwarranted  and 
frivolous  as  to  infer  bad  faith.  Where 
this  appears  clearly  to  be  the  case,  a 
mere  dismissal  of  the  charges  is  not 
rendering  substantial  justice.  In  such 
an  event  the  party  making  the  frivilous 
charges  should  be  held  to  pay  reason- 
able damages  in  addition  to  costs  and 
disbursements.  I repeat,  that  I am 
heartily  in  favor  of  honest  arbitration 
but  I am  with  equal  heartiness  opposed 
to  one-sided  procedure,  masquerading  as 
arbitration. 

Another  Cloud 
Over  the  Sun 

Here  too  it  seems  to  me  I must  point 
to  another  cloud  barring  the  rays  of  the 
sun  from  the  place  where  the  theatre 
owner  stands.  It  is  by  no  means  a 
small  or  negligible  cloud.  I am  refer- 
ring to  the  utterly  unfair  and  dangerous 
competition  from  nontheatrical  organi- 
zations. The  organized  theatre  owners 
of  America,  and  I may  say  all  intelligent 
and  progressive  theatre  owners  every- 
where, have  always  favored  in  every 
possible  way  the  use  of  educational  films 
in  the  proper  sphere.  They  have  ever 
been  ready  to  place  their  theatres  at 
the  disposal  of  educational  shows  in  the 
morning  hours.  We  fully  recognize  the 
great  advantage  resulting  to  the  industry 
at  large  from  the  producing  and  proper 
showing  of  educational  film,  both  of  a 
secular  and  religious  character. 


In  this  connection,  we  cannot  close 
our  eyes  to  the  fact  that  many  pro- 
ducer-distributors maintain  special  de- 
partments in  their  exchanges  for  the 
purpose  of  selling  straight  dramatic 
entertainment  to  nontheatrical  organiza- 
tions of  all  kinds.  Much  soliciting  and 
circularizing  are  done  by  such  depart- 
ments. It  seems  to  me  that  such 
methods  violate  the  very  first  principles 
of  business  ethics.  Here  is  the  worst 
kind  of  discrimination  against  the  thea- 
tre owner,  who  unlike  the  amateur 
competitor  must  pay  rent,  fees,  taxes, 
licenses,  lights,  help  and  whose  entire 
livelihood  for  himself  and  those  depend- 
ing upon  him  is  at  stake. 

Wherever  pure  drama  or  comedy  or 
other  straight  amusement  is  offered  to 
the  public,  the  persons  responsible  for 
the  exhibition  of  same  must  in  all  fair- 
ness be  subject  to  the  same  legal  regula- 
tions and  to  the  same  taxation  as  any 
theatre  owner.  The  gravest  objection 
to  these  semi-amateur  shows  remains  to 
be  stated.  I am  speaking  of  the  immi- 
nent danger  to  health  and  life,  when  at 
such  exhibitions  the  strict  safeguards 
provided  by  law  are  constantly  omitted. 
There  should  be  a fireproof  enclosed 
metal  booth,  a thoroughly  competent 
and  duly  licensed  operator  and  all  those 
needful  precautions  which  experience  has 
taught  us  to  use.  The  failure  to  observe 
these  rules  may  at  any  time  result  in 
serious  loss  of  life  and  may  give  the 
motion  picture  entertainment  as  such  a 
black  eye  for  months  and  even  years. 

Countless  complaints  of  this  non- 
theatrical competition  have  been  filed 
by  the  Motion  Picture  Theatre  Owners 
of  America  with  the  producers  and  dis- 
tributors but  no  relief  has  been  afforded 
yet. 

A particularly  flagrant  case  may  be 
mentioned  here  to  illustrate  the  injus- 
tices to  the  theatre  owner.  In  a small 
town  in  Ohio,  the  local  high  school  was 
furnished  with  current  first  run  feature 
pictures  strictly  dramatic  in  character 
at  prices  much  below  the  rental  asked 
of  the  theatre  owner.  The  high  school 
in  question  advertised  its  programs  in 
windows,  had  cards  printed,  etc.  Of 
course,  they  had  no  “overhead”  like  the 
theatre  owner. 

How  short  sighted  is  the  exchange  or 
producing  or  distributing  company  that 
countenances  such  a practice  I will  point 
out  later  on. 


I have  endeavored  to  summarize  as 
briefly  and  as  pointedly  as  possible  the 
major  obstructions  that  stand  between 
the  theatre  owner  and  his  rightful  place 
in  the  sun. 

There  is  one  subject,  however,  which 
cannot  be  left  out  in  any,  even  the  most 
concise  summary.  I am  alluding  to  per- 
centage booking.  There  is  probably  no 
other  problem  in  the  industry  which 
more  vitally  interests  both  the  producer 
and  the  theatre  owner.  If  conditions  in 
our  industry  were  normal  and  mutual, 
I should  say  that  in  theory  at  least 
playing  pictures  on  percentage  impresses 
one  as  a sound  practice.  Unfortunately, 
conditions  in  our  industry  are  so  dis- 
tinctly abnormal  and  lacking  in  mu- 
tuality that  percentage  playing  in  prac- 
tise is  unsound  and  unfair  and  most 
decidedly  detrimental  to  the  best  in- 
terests of  the  theatre  owner.  Percent- 
age playing  as  practiced  at  present, 
serves  only  as  a source  of  information 
to  _ competing  producer-distributor-ex- 
hibitor concerns  of  good  locations  for 
new  theatres. 

Where  the  distributor  asks  a guar- 
antee plus  a percentage  from  the  theatre 
owner,  the  guarantee  is  as  much,  if  not 
more,  than  what  the  rental  could  ever 
be  under  any  circumstances.  Such  a 
system  is  not  entitled  to  be  called  per- 
centage playing,  because  percentage 
playing  implies  or  should  imply  a man- 
ner of  partnership.  In  the.  scheme  which 
demands  a guarantee  plus  a percentage, 
one  of  the  parties  i.  e.,  the  distributor 
is  absolutely  assured  of  a profit  and  the 
rest  is  excess  profit.  The  theatre  owner 
who  submits  to  such  terms  is  beyond 
my  comprehension.  I consider  this  one 
of  the  most  vicious  practices  in  the 
industry.  There  is  no  picture  in  my 
opinion  that  would  justify  the  acceptance 
of  any  such  stranglehold  terms  as  re- 
quired by  the  guarantee  plus  percentage 
method. 

Piracy  vs. 

Navigation 

“jRUSINESS”  of  that  sort  is  what 
piracy  is  to  navigation.  The  most 
shocking  aspect  of  this  “percentage  by 
piracy”  I find  in  the  heavy  risks  put  on 
the  shoulders  of  the  theatre  owner. 
While  the  distributor  is  bound  to  win 
and  therefore  takes  no  chance  of  any 
{Continued  on  page  40) 
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United  Artists-S’chenck  Merger 
to  Be  Completed  Nov.  15 

Pickford,  Fairbanks  and  Chaplin  to  Retain  Corporation  Name — 
Hold  Annual  Revue  Amid  Wealth  of  Beauty 
By  HARRY  HAMMOND  BEALL 

Hollywood,  November  4. — November  15  has  been  set  as  the  date 
when  full  details  of  the  United  Artists-Schenck  merger  will  be 
worked  out  and  production  and  distribution  plans  arranged,  ac- 
cording to  Joseph  M.  Schenck,  who  officially  confirmed  the  consolidation 
following  extended  conferences  with  members  of  Fairbanks-Pickford- 
Chaplin  organization.  The  name  “United  Artists”  is  to  be  retained. 
Other  stars  besides  Chaplin,  Fairbanks,  Pickford  and  the  Talmadges  will 
be  admitted  and  extensive  refinancing  is  to  be  done  on  behalf  of  United 
Artists.  Daily  sessions  have  been  held  between  interested  parties  at  the 
Pickford-Fairbanks  studios. 


PRODUCTION  plans  calling  for  more 
than  $5,000,000  were  announced  by  Carl 
Laemmle,  president  of  Universal,  upon  his 
arrival  here  to  take  personal  charge  of  pro- 
duction activities. 

* * * 

An  escaped  lioness  used  by  Reginald 
Barker  in  a film  called  “Dixie”  at  the 
Metro-Goldwyn  studio  threw  the  company 
of  fifty  into  a panic  on  Friday  night. 

* * ^ 

Three  early  productions  announced  by 
Sam  Goldwyn  on  his  return  here  are 
“Stella  Dallas,”  “World  Without  End”  and 
a new  Potash  and  Perlmutter  feature. 

* * sH 

Caught  in  a blizzard  10,000  feet  up  North 
Shasta  was  the  experience  of  players  in 
Cecil  B.  DeMille's  “Golden  Bed”  com- 
pany. 

* * » 

John  C.  Flinn  is  here  to  arrange  new 
schedules  for  producers  of  Producers  Dis- 
tributing Corporation  pictures. 

* * * 

Conway  Tearle  issues  denial  that  he  has 
signed  with  Robert  Kane  for  Paramount 
release. 

* + 

John  Stahl  has  signed  a new  contract 
with  Louis  Mayer. 

* * * 

The  old  Charles  Ray  studios  are  to  be 
leased  by  Will  Morrisey  for  comedies,  it 
is  reported. 

* * * 

The  Writers  Revue  of  1924  has  come 
and  gone  and  the  film  colony  is  still  mur- 
muring words  of  praise  and  congratulatory 
hands  still  reach  out  to  Al  Cohn  and  Wal- 
DEMAR  Young,  its  authors,  and  Rob  Wag- 
ner, the  Writers  Club’s  president,  Harry 
Caulfield,  business  manager,  and  other 
members  who  made  the  big  event  a tre- 
mendous artistic  and  financial  success.  Pos- 
sibly the  outstanding  hits  were  “The  Thief 
of  Bagdad,”  a spectacular  number  in  which 
Betty  Blythe  stopped  the  show  with  her 
“Magical  Carpet  of  Love,”  and  the  traves- 
ty “Three  Weeks,”  with  Virginia  Pearson 
as  queen  and  Harry  Langdon  as  Paul.  The 
entire  affair  was  staged  in  a gorgeous 
manner  with  a wealth  of  beauty  in  girls, 
scenery  and  costumes.  Mae  Murray  failed 
to  appear  as  scheduled,  and  Natalie  King- 
ston filled  her  role. 

* * * 

John  Gilbert  has  been  chosen  for  Prince 
Danilo  in  Von  Stroheim’s  “Merry  Widow.” 
* * * 

Let  wedding  bells  ring  out — Monte  Blue 
and  Sylvia  Breamer  have  just  forsworn 
single  blessedness.  Monte  married  a Seat- 
tle girl  and  Sylvia  a Los  Angeles  doctor. 

* * * 

Chaperoned  by  Pete  Smith  and  Harry 
Wilson,  Louise  Glaum  has  come  back  to 
Hollywood  to  return  to  the  films. 

* * * 

Press  agents  by  the  way  have  been  jump- 
ing about  like  fleas.  Mike  Boylan  left 


First  National  to  become  gag  man  with 
Hal  Roach,  while  Jimmy  Gruen,  another 
“W  ampas,”  is  also  getting  paid  for  putting 
wise  cracks  on  the  screen.  Ray  Coffin  be- 
comes publicity  director  for  West  Coast 
with  Bob  Doman  as  his  associate.  Tom 
Reed  has  left  Ince  to  join  Eddie  Carewe. 
Joe  Jackson  is  putting,  over  Valentino. 
Will  Murphy  is  going  East  after  making 
a success  of  exploiting  the  Writers’  Revue. 
Dick  Renton  has  been  made  Warner 
Brothers  studio  press  representative  with 
George  Landy  succeeding  him  as  exploiter 
for  Phil  Rosen.  Harry  Brand,  Schenck 
P.  A.,  is  rapidly  recovering  from  an  opera- 
tion while  Ray  Davidson  is  at  Lake  Louise 
recuperating  from  the  ardous  summer  run- 
ning the  “Wampas”  roost  at  the  beach. 

* ♦ * 

In  a desolate  region  where  Nevada,  Ari- 
zona and  Utah  rub  shoulders,  Fred  Jack- 
man  is  making  another  picture  with  Rex 
his  wild  horse. 

* * * 

Hollwood  celebrated  its  thirteenth  anni- 
versary as  the  capital  of  the  film  world  on 
Monday.  In  1911  Al  Christie  pioneered 
here  with  his  Nestor  split  reeler  gang  and 
look  at  the  Christie  product  today. 

* * * 

H.  M.  “Beanie”  Walker  is  off  for  his 
annual  New  York  voyage  and  vacation 
from  duties  as  production  manager  at  the 
Roach  studios. 

* + * 

Can  you  imagine  five  femine  scenario 
writers  being  friends?  Anyway  Eve  Un- 
SFXL  gave  a Halloween  party  and  Bradley 
King,  June  Mathis,  Lois  Zoellner  and 
Mildred  Considine  all  came  and  enjoyed 
themselves  as  did  numerous  producers, 
actors,  publicity  directors  and  the  like  who 
voted  Eve’s  party  a triumph  of  ingenuity. 


Here’s  Smalley’s 
Business  Tonic 

{Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Nov.  4.—WiL 
liam  Smalley,  who  has  twelve  the- 
atres in  central  New  York,  uses  a 
three-piece  * orchestra  in  each 
house,  charges  25  cents  admission, 
with  35  cents  for  specials  and  re- 
ports business  as  excellent  in  all 
places.  He  is  using  three  Ford 
cars  painted  yellow  and  black  as 
traveling  billboards  over  the  sec- 
tion in  which  his  houses  are  lo- 
cated, to  attract  farmer  patronage. 

In  connection  with  opening  his 
house  in  Hamilton,  N.  Y.,  a col- 
lege town,  Mr.  Smalley  is  using 
“Gridiron  Glory”  in  the  belief  that 
it  will  score  heavily  with  the  stu- 
dent colony. 


WANDA  HAWLEY  will  be  featured 
opposite  Pat  O’Malley  in  the  forth- 
coming Frank  Woods  production,  “On 
the  Shelf,”  which  Producers  Distrib- 
uting Corporation  will  release  in 
January. 

**White  Lise*  Token 
of  White  Treatment, 
Says  Carl  Laemmle 

{Continued  from  page  29) 
will  offer  another  House  Peters  Jewel, 
‘The  Love  Cargo,’  to  be  adapted  from 
A.  M.  Sinclair  Wilt’s  novel,  ‘Head 
Winds.’  Following  this,  May  31,  comes 
another  Hoot  Gibson  picture,  ‘Let  ’er 
Buck,’  a rollicking  romance  of  the  Pen- 
dleton Round-up.  It  was  made  by 
Edward  Sedgwick  at  the  actual  Round- 
up this  year. 

Picture  is  Under  Way 
“On  June  7 the  release  will  be  ‘Dan- 
gerous Innocence,’  featuring  Laura  La 
Plante  and  Eugene  O’Brien.  William 
Seiter  is  the  director.  Then,  on  June  14, 
will  come  ‘Ridin’  Thunder,’  a Jack  Hoxie 
picture,  directed  by  Clifford  Smith.  Fol- 
lowing the  Hoxie  picture  will  come  a 
special  film  co-starring  Herbert  Rawlin- 
son  and  Madge  Bellamy.  It  is  ‘The 
Fightin’  Cop,’  directed  by  Edward 
Laemmle  from  the  Red  Book  Magazine 
story  ‘The  Flower  of  Napoli,’  by  Gerald 
Beaumont. 

“Next  comes  a William  Desmond  pic- 
ture, ‘The  Meddler,’  directed  by  Arthur 
Rosson  and  released  June  28.  It  is  a 
hard-riding  Western  feature.  There  will 
come  another  Hoot  Gibson  picture, 
‘Taming  the  West,’  also  directed  by 
Sedgwick.  It  will  be  released  July  5. 
It  is  from  the  story  by  B.  M.  Bowers. 
Another  Jack  Hoxie  picture  will  come 
next,  on  July  19.  It  will  be  ‘Don  Dare- 
Devil,’  a dramatic  Western  picture 
directed  by  Clifford  Smith  from  a story 
by  William  Gittens. 

“The  final  picture  on  The  White  List 
will  be  ‘Red  Clay,’  a William  Desmond 
picture,  directed  by  Ernst  Laemmle.  In 
the  cast  will  be  Marcelaine  Day,  Billy 
Sullivan,  Lola  Todd  and  Albert  J.  Smith. 
The  release  date  will  be  July  26. 

“In  addition  to  the  activity  at  Uni- 
versal City  in  connection  with  The 
White  List,  Universal  production  forces 
also  are  in  the  midst  of  the  . greatest 
undertaking  I have  ever  sponsored — the 
filming  of  ‘The  Phantom  of  the  Opera.’ 
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Stories  Told 
by 

the  Camera 


William  Fox,  head  of  the  film  company 
that  bears  his  name,  joins  the  “Hole-in- 
one”  club  by  his  recent  record  at  Wood- 
mere  Country  Club,  Woodmere,  L.  I., 
New  York.  Owing  to  an  injury  to  his 
left  hand  he  used  only  one  hand,  too. 


Here  are  the  leading  figures  in  the  recent  big  deal  whereby  Harold 
Lloyd’s  and  Rudolph  Valentino’s  pictures  go  through  Paramount. 
(Left  to  right):  J.  D.  Williams,  president,  Ritz-Carlton  Pictures; 
Sidney  R.  Kent,  general  manager.  Paramount;  Harold  Lloyd,  and 
his  manager,  William  R.  Fraser. 


Examining  12,000  photographs  submitted  to  First  National  studios  in  its  hunt 
for  the  most  “perfect  extra  girl”  in  Los  Angeles.  The  Judges  are  (left  to 
right):  Sam  Wood,  director;  Antonio  Moreno,  star;  Dave  Thompson,  produc- 
tion manager;  Milton  Sills,  star,  Irving  Cummings,  director  and  clerk  going 
over  day’s  receipt  of  photos. 


Director  Bruce  Mitchell,  Virginia  Browne 
Faire,  feminine  lead,  and  A1  Wilson,  star 
of  “The  Air  Hawk”  an  F.  B.  O.  produc- 
tion said  to  be  full  of  thrills  and 
sensational  stunts. 
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HERE’S  SOME  MORE  WASHINGTON  FOLK 

Photos  by  H.  E.  Ab 


Richard  Talmadge,  the  F.B.O.  star 
and  stunt  boy,  extraordinary,  pull- 
ing one  of  his  daring  hits  of  action 
for  a scene  in  “Hail  the  Hero.”  Mr. 
Talmadge  just  checked  out  of  a Los 
Angeles  hospital  after  several  weeks 
in  bed  with  a broken  back. 


E.  J.  Reynolds,  owner  of 
Liberty  and  Empire  the- 
atres, Pasco,  Wash. 


Ralph  E.  Fraidenburg, 
manager  of  Dreamland 
theatre,  Castle  Rock, 
Wash. 


W.  W.  Mumbach, 
manager  of  Hoquiam 
Amusement  Co.,  Ho- 
quiam, Wash. 


Mrs.  Agnes  Fensler,  owner  of  Fensler  Mr.  and  Mrs.  Robert  McKinnell,  of  the 

theatre.  Deer  Park,  Wash.,  and  her  two  New  Rose  and  Paramount  theatre, 

kiddies.  Tacoma,  Wash. 


“HoHv  Do  You  Get  That  Way”?  asks  Alice  Day,  when 
she  finds  Ralph  Graves  occupying  her  studio  chair. 
Miss  Day  is  leading  lady  in  Mack  Sennett’s  new  two 
reel  comedies,  distributed  by  Pathe,  the  last  of  which 
is  called  “Riders  of  the  Purple  Cow.” 


Gloria  Grey,  appearing  in  the  William  Fox  production  “Dante’s 
Inferno”  directed  by  Henry  Otto.  Miss  Grey  is  blond,  has  blue 
eyes  and  is  about  5 feet  tall.  Her  previous  pictures  have  been 
“The  Spirit  of  U.  S.  A.”,  “Girl  of  Limberlost”  and  “Bag  and 
Baggage.” 
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Agnes  Ayres  who  has  been  signed  to  appear  in  a 
series  of  productions  to  be  distributed  by  Pro- 
ducers Distributing  Corporation.  These  will  be 
produced  at  tbe  Peninsula  studios  at  San  Mateo, 
California. 


Arthur  Hoyt,  who  plays  the  role  of  a noted  scientist  in  “The  Lost  World” 
which  Earl  Hudson  is  producing  for  First  National  and  Watterson  R. 
Rothacker,  examining  fine  specimens  of  the  “Hoofus”  and  the  “Woofus”, 
as  Bessie  Love  re-named  the  strange  South  American  animals  used  in 
this  production. 


LEIT'  — Henry  H. 
Buxbaum,  manager 
of  First  National’s 
New  York  city  ex- 
change, and  his 
daughter  Betty,  on 
the  beach. 


RIGHT  — Reginald 
Denny  (right)  Uni- 
versal star,  discusses 
a bit  of  action  for 
“The  Fast  Worker” 
with  Director  Wm. 
Seiter. 


On  location  with  Jack  Holt  and 
Ernest  Torrence  making  “North 
of  36”  for  Paramount.  Over 
4,000  cattle  were  used  in  the 
picture. 
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Hawley  Turner  Now  Associated 
With  Ritz-Carlton 

J.  D.  W illiams  Gives  Luncheon  to  Press  Representatives  in  Honor  of 
Occasion — Horace  Judge  Heard  From 

By  JOHN  S.  SPARGO 

New  YORK,  Nov.  4. — One  of  the  big  social  events  of  the  week  in 
film  circles  was  a dinner  given  by  J.  D.  Williams  at  the  Ritz-Carlton 
Hotel  for  the  purpose  of  introducing  his  new  associate,  Mr.  Hawley 
Turner,  to  the  writers  of  the  film  papers. 

Although  Mr.  Turner  is  thoroughly  familiar  with  the  picture  industry, 
this  marks  his  first  direct  association  with  it.  He  has  been  a partner  in  the 
H.  E.  Lesan  Advertising  Agency,  which  represents  about  two-thirds  of 
the  picture  business  in  addition  to  other  large  concerns.  Before  that  he 
had  handled  the  motion  picture  advertising  for  the  “Saturday  Evening 
Post”  and  other  Curtiss  publications. 


Mr.  turner  has  a wide  acquaintance 
in  the  industry  and  his  personality 
had  made  him  many  friends.  In  1912 
he  married  Ann  Drew,  the  first  Mutual 
Majestic  star  in 
California.  Pre- 
vious to  this  he 
had  been  for  a 
number  of  years 
on  the  staff  of 
the  Los  Angeles 
Express,  resign- 
ing as  assistant 
to  the  general 
manager.  His 
work  for  the  last 
eight  years  has 
brought  him  into 
intimate  contact 
with  the  leading 
stars,  producers, 
distributors  and 

exhibitors. 

“I  am  happy  to  see  men  of  the  calibre 
of  Hawley  Turner  coming  into  our  busi- 
ness”, said  Mr.  Williams.  “The  per- 
sonnel of  the  industry  is  changing  for 
the  better  with  the  recognition  of  its 
importance.  There  is  no  more  significant 
development  than  this.  Mr.  Turner  is 
young,  enthusiastic  and  has  demon- 
strated his  business  ability.  He  is 
tranferring  these  qualities  to  the  pic- 
tures. I am  delighted  to  welcome  him 
into  the  industry  and  into  our  company.” 

C.  L.  Yearsley,  George  Ulhnan,  Valen- 
tino’s manager,  and  D.  W.  Henderson, 
Turner’s  former  partner,  also  paid  high 
compliment  to  the  guest  of  honor. 

The  following  which  is  reprinted  from 
the  “Film  Renter”  of  October  18  bears 
out  the  old  adage  that  “truth  is  stranger 
than  fiction”  or  else  it  means  that 
Horace  Judge  is  up  to  his  old  tricks 
again: 

“A  really  genuine  and  amazing  piece  of  coin- 
cidence has  just  come  to  hand  from  Horace  Judge, 
of  First  National.  When  Abraham  Lincoln  opened 
its  highly  successful  run  at  the  Marble  Arch 
Pavilion,  last  week,  a seat  was  reserved  by  ’phone 
call  for  a Mr.  Lincoln,  who  obviously  evinced 
by  his  demand  for  a good  seat  and  all  available 
information,  great  interest  in  the  picture.  It 
transpired  that  the  picturegoer  was  actually  a 
descendant  of  the  great  martyr  president,  and  bore 
a manifest  resemblance  in  facial  expression  to  his 
famous  ancestor,  though  lacking  the  great  stature 
of  the  American  president.  In  the  course  of 
conversation,  he  related  that  whilst  in  London 
he  had  noticed  in  a little  book  and  print  shop 
near  St.  Martin’s  Lane  a very  fine  engraving  of 
the  hero  of  the  First  National  picture.  Desirous 
of  purchasing  it  he  asked  the  price,  but  the 
owner  refused  to  sell,  stating  that  the  print  was 
of  interest  to  him  owing  to  family  reasons. 
Thinking  that  he  was  about  to  greet  a distant 
relative,  Mr.  Lincoln  enquired  the  name  of  the 
owner,  and  was  told  that  it  was  Booth.  The 
bookseller  was  actually  a lineal  descendant  of 
John  Wilkes  Booth,  the  actor,  who  assassinated 
the  president,  and  thus  after  many  years  Lincoln 
and  Booth  again  met.” 


The  mouth  of  December,  so  far  as 
Commonwealth  Film  Corporation  is 
concerned,  will  be  known  as  Blumen- 
stein  Month.  They  have  dedicated  the 
whole  thing  to  Abe  Blumenstein,  chief 
of  sales  for  Commonwealth. 

Probably  no  man  in  New  York  has 
more  friends  among  the  exhibitors  than 
Mr.  Blumenstein.  For  twenty-two  years 
he  was  one  of  them  and  the  whole  trade 
is  out  to  make  the  month  a hummer. 
Commonwealth  is  releasing  some  of  its 
choicest  offerings  to  add  lustre  to  the 
celebration.  Among  releases  in  Blum- 
enstein Month  will  be  Johnny  Hines  in 
“The  Speed  Spook”,  “The  Midnight 
E.xpress,”  “Poisoned  Paradise”,  “The 
I’ainted  Flapper”  and  “Women  First”. 
^ 

Genial  Dk.  Gi.vnnini,  president  of  the 
East  River  National  P)ank  is  nothing 
if  not  gallant.  Recently  Dr.  Giannini 
gave  up  his  use  of  his  private  office  in 
the  bank  one  morning  to  a wedding 
party.  When  asked  later  by  a friend  if 
he  had  given  away  the  bride  the  Dr. 
replied,  “I  hope  I am  too  much  of  a 
gentleman  to  do  that”. 

jK  5k  5k 

Rudolph  \^alf.n  i ino  will  return  from 
Europe  on  the  Leviathan  about  Novem- 


ALICE  TERRY  who  will  be  one  of  the 
featured  players  in  Paramount’s 
“Sackcloth  and  Scarlet’’  and  “Any 
Woman’’  two  of  the  company’s  pic- 
tures in  the  second  “Famous  Forty.” 


ber  10,  according  to  a cable  just  received 
by  J.  D.  Williams,  President  of  Ritz- 
Carlton  Pictures.  He  will  be  accom- 
panied by  Mrs.  Valentino. 

The  Valentinos  have  been  in  Europe 
for  three  months  making  research  studies 
for  his  first  Ritz  picture.  Much  of  the 
time  was  spent  in  Spain,  for  the  story 
is  laid  in  that  country  in  the  period  just 
before  the  Inquisition.  After  leaving 
Spain,  the  Valentinos  have  been  resting 
at  Chateau  Juan  Les  Pins,  the  magnificent 
Hudnut  estate  at  Nice,  France. 

Nita  Naldi,  who  joined  the  Valentinos 
in  Spain,  will  return  on  a later  ship. 
It  is  anticipated  that  she  will  play 
opposite  the  star.  A heroine,  mind  you! 

Shortly  after  his  arrival  in  New  York, 
Mr.  Valentino  will  leave  for  Hollywood, 
where  his  picture  will  be  produced  at 
the  United  Studios.  A bungalow  dress- 
ing room  is  now  being  built  for  him  at 
the  studios.  A complete  production  staff 
has  been  assembled.  Joseph  Henabery, 
who  directed  “The  Sainted  Devil”,  will 
direct  the  new  picture.  George  Ullman, 
Valentino’s  manager,  will  be  production 
manager. 

sk 

Earl  Carroi.l  was  particularly  honored 
by  the  City  authorities  when  they  gave 
him  a drive  to  the  Tombs  in  a nicely 
painted  patrol  wagon  after  having  been 
convicted  of  exhibiting  pictures  in  his 
lobby  which  did  not  meet  with  the  ap- 
proval of  a bunch  of  reformers. 

In  the  shiny  patrol  wagon  were  four 
other  prisoners  besides  Mr.  Carroll  who 
were  handcuffed  together  in  pairs.  Out  of 
consideration  for  the  importance  of  Mr. 
Carroll’s  prominence  in  the  theatre 
world,  they  gave  him  a nice  set  of 
nickel  plated  handcuffs  for  his  own  use 
during  the  ride. 

^ ^ ^ 

Cranfield  & Clarke,  distributors  of 
British  and  American  films,  have  found 
their  premises  too  small,  Er  their  re- 
quirements, and  have  removed  to  much 
larger  rooms  on  the  6th  floor,  729 
Seventh  Avenue. 

Jk  ^ 

That  book  publishers  are  now  recog- 
nizing the  importance  of  business  to  be 
secured  from  the  film  industry  is  evi- 
denced by  the  fact  that  Small,  Maynard 
& Company  of  Boston,  Massachusetts, 
publishers  of  “The  Sheik”  and  other 
books,  have  established  a motion  pic- 
ture department  in  New  York  for  the 
purpose  of  facilitating  the  sale  of  film 
rights  to  their  fiction. 

^ ^ 5k 

Robert  A.  S.^nborn,  editor  and  adaptor 
of  the  O’Henry  productions  for  Vita- 
graph  and  for  ten  years  continuity 
writer  on  the  coast  has  been  placed  in 
charge  of  the  department  and  will  issue 
motion  picture  synopsis  in  pamphlet 
form  of  all  of  the  company’s  new  fiction 
at  least  three  months  in  advance  of 
publication. 

$700,000  Estate  Left 

by  William  Berinstein 

{Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Nov.  4. — The  probat- 
ing of  the  will  of  William  Berinstein,  mo- 
tion picture  theatre  owner  with  houses  in 
Albany,  Schenectady,  Troy,  Elmira  and 
Newburgh,  shows  that  Mr.  Berinstein  left 
an  estate  of  approximately  $700,000.  The 
will  provides  that  there  shall  be  no  division 
of  the  estate  during  the  next  eighteen 
years,  but  that  yearly  allowances  will  be 
paid  to  the  children. 

The  business  will  be  continued  under  the 
name  of  the  Estate  of  William  Berinstein. 
George  Roberts  will  continue  as  manager 
of  the  chain,  and  will  do  the  buying. 
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Kansas  and  Missouri 
Join  Hands  to  Fight 
New  Insurance  Raise 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO,  Nov.  4.— This 
week  saw  members  of  the  M.  P.  T.  O. 
Kansas  and  Missouri  working  shoulder  to 
shoulder  in  effort  to  defeat  one  of  the  most 
detrimental  propositions  to  exhibitors  ever 
introduced  in  the  Missouri  legislature.  The 
measure,  Proposition  No.  6,  which  provides 
for  an  increase  of  6 per  cent  in  insurance, 
not  only  is  declared  a strictly  piece  of  class 
legislation,  but  would  virtually  shatter  all 
benefits  received  by  exhibitors  in  admission 
tax  elimination. 

The  proposal,  in  brief,  would  “hit”  all 
employers  in  Missouri  who  employ  more 
than  two  employes.  The  bill,  drawn  by  a 
sub-committee  of  the  Missouri  State  Fed- 
eration of  Labor  and  frankly  designed  to 
meet  the  demands  of  a group  of  radicals 
within  labor  unions,  proposes  to  establish 
a commission  of  five,  at  salaries  of  $6,000 
per  annum,  and  places  no  limit  on  the  num- 
ber of  its  employes.  It  will  put  the  state 
of  Missouri  into  the  insurance  business  and 
place  in  the  hands  of  a politically  appointed 
commission,  the  collection,  control  and  dis- 
bursement of  an  initial  appropriation  of  be- 
tween six  and  seven  million  dollars  an- 
nually thereafter,  which  the  law  will  re- 
quire the  employers  of  the  state  to  pay  to 
the  commission  as  insurance  premiums. 
Liability  insurance  premiums  would  be  in- 
creased 100  per  cent  or  more  by  the  pas- 
sage of  the  bill. 

“Chu-Chin-Chow”  Film 
on  Metro-Goldwyn  List 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  4.— “Chu-Chin- 
Chow,”  claimed  to  be  one  of  the  most  gor- 
geous spectacles  yet  seen  in  pictures,  will 
be  issued  in  the  United  States  by  Metro- 
Goldwyn  Distributing  Corporation,  it  is 
announced  by  Nicholas  M.  Schenck,  a vice- 
president  of  the  company. 

The  production,  a screen  version  of  the 
Oscar  Asche  and  Frederic  Norton  stage 
success  that  ran  five  years  in  London  and 
three  years  in  New  York,  was  produced 
and  directed  by  Herbert  Wilcox.  Betty 
Blythe  is  a featured  player  in  the  role  of 
Zahrat,  the  desert  dancer. 


*‘Isn*t  Life  WonderfuV* 
Title  of  Griffith  Film 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  4. — “Isn’t  Life  Won- 
derful” is  the  colorful  title  D.  W.  Grif- 
fith has  given  to  his  new  production  for 
which  he  went  to  Germany  to  take  the 
exterior  scenes.  The  story  has  developed 
into  nine  reels  under  the  working  title  of 
“The  Dawn.” 

The  picture  is  now  nearing  completion 
at  the  Griffith  studios  in  Mamaroneck.  Mr. 
Griffith  has  been  working  on  the  produc- 
tion since  July. 


White  Heads  Warner 
Publicity  Department 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  _4.— Randall  M. 
White,  for  twelve  years  in  the  advertis- 
ing and  publicity  end  of  the  picture  busi- 
ness, has  been  chosen  head  of  Warner 
Brothers  publicity  department. 

Lon  A.  Young  and  Watt  L.  Parker,  who 
have  been  jointly  in  charge  of  Warner 
Brothers  publicity  and  advertising  for  the 
past  two  or  three  years,  are  leaving  the 
employ  of  the  company. 


Finds  $2,873,500  Fire  Loss 
Result  of  Inflammable  Film 


Mellon  Institute,  After  Research,  Urges  Use  of  Cellulose  Acetate 
Base — Fourteen  People  Killed  by  Theatre  Blazes, 
According  to  Investigation 

(Special  to  Exhibitors  Herald) 

PITTSBURGH,  PA.,  Nov.  4. — Fire  hazards  will  be  greatly  minimized 
if  appropriate  legislation  is  enacted  against  the  manufacture  of  inflammable 
film,  according  to  the  Mellon  Institute  of  Industrial  Research  of  the  Uni- 
versity of  Pittsburgh,  which  has  just  issued  its  report  of  an  investigation 
of  the  subject. 

Cellulose  nitrate  film  (inflammable  film)  was  the  cause  of  thirty-six 
fires  between  April  1,  1923,  and  April  1,  1924,  according  to  the  report,  with 
a total  property  loss  of  $2,873,500.  In  these  fires,  fourteen  persons  were 
killed,  1,000  were  made  homeless,  thirteen  were  burned  and  three  injured. 

Urges  Use  of  Cellulose  Acetate  Base  in  Film 

The  report  urges  the  use  of  cellulose  acetate  base  in  the  manufacture 
of  film.  The  additional  expense  of  using  this  base  would  be  greatly  offset 
by  the  measure  of  safety  that  it  would  bring,  says  the  report,  which  adds 
that  while  present  regulations  have  lessened  the  number  of  fires  they  have 
not  prevented  the  hazard. 


The  report  says:  “The  film  almost 
entirely  used  at  present  in  the  motion 
picture  industry  is  of  nitro-cellulose 

base It  is  very  infammable 

and  if  confined  to  a small  space  when 
ignited  becomes  highly  explosive.  If  al- 
lowed to  decompose  without  burning  or 
to  burn  in  an  atmosphere  of  insufficient 
oxygen,  carbon  monoxide  in  large  quan- 
tity is  given  off  which  is  more  lethal  to 
human  life  than  fire. 

Now  in  Daily  Use 

“The  many  accidents  and  catastro- 
phies  that  have  been  caused  by  the  use 
of  films  of  nitro-cellulose  base  have  in- 
duced scientists  to  search  for  a film  com- 
position of  non-inflammable  nature. 

“The  film  that  is  particularly  applicable 
and  has  shown  its  suitability  wherever 
inflammable  films  are  strictly  prohibited 
is  one  that  consists  of  a cellulose  acetate 
base. 

“There  are  millions  of  feet  of  non- 
inflammable  films  in  satisfactory  daily 
use  abroad  and  there  will  soon  be  avail- 
able results  of  educational  efforts  along 
this  line  in  France.  Inflammable  films 
have  been  outlawed  from  Paris  after 
January  1,  1925 — a movement  that  will 
undoubtedly  prove  successful  and  be 
followed  nationally  because  the  French 
are  appreciative  of  the  value  of  human 
life  and  property  and  will  not  permit  a 
few  million  dollars  to  stand  between 
assrfred  public  safety  and  a demon- 
strated hazard. 

“The  manufacture  of  non-inflam- 
mable cellulose  acetate  films  is  increas- 
ing greatly  each  year  in  this  country 
and  the  American  industry  should  soon 
be  able  to  meet  the  demands  of  the 
motion  picture  business  as  well  as  of 
non-professional  operators. 

“It  is  realized  that  there  is  a difference 
in  cost  of  these  films  which  is  reported 
to  be  three-fourths  of  a cent  a foot,  but 
this  would  amount  to  an  increase  in  cost 
of  only  six  million  dollars  for  the  quan- 
tity of  films,  eight  hundred  million  feet, 
used  in  1922,  and  in  producing  this  safety 
film  on  a large  scale  there  should  be 
a considerable  lowering  of  cost  of 
production.” 

Fires  Are  Listed 

In  the  following  list  of  fires  published 
in  the  report,  the  data  is  given  in  this 
order:  Place,  date,  cause,  property  dam- 
age and  personal  injury.  These  fires 
occurred  between  April  1,  1923  and 
April  1,  1924. 

Army  Headquarters,  Washington,  D.  C.,  April 


1,  1923,  overheated  film,  $250,000. 

Danville,  Va.,  April  16,  1923,  overheated  film, 
unknown,  operator  burned. 

Princess  theatre,  Wauseon,  Ohio,  April  30, 
1923,  overheated  film,  unknown. 

Palace  theatre.  Port  Jervis,  N.  Y.,  May  7, 
1923,  overheated  film,  $20,000. 

Mexicala,  Lower  California,  May  22,  1923,  over- 
heated film,  $2,000,000,  14  people  killed,  1,000 
people  homeless. 

Tejou  theatre,  Denver,  Colorado,  May  30,  1923, 
overheated  film,  $150,  operator  burned. 

Hippodromo  theatre,  Cleveland,  Ohio,  June  3, 
1923,  overheated  film,  $6,500,  operator  burned. 

Elite  theatre,  Philadelphia,  Pa.,  June  27,  1923, 
overheated  film,  unknown. 

Famous  Players-Lasky  Motion  Picture  Co., 
Long  Island  City,  N.  Y.,  June  22,  1923,  fire 
started  in  film  storage  room,  $500,000,  two  firemen 
overcome. 

Blue  Springs,  Nebraska,  July  6,  1923,  over- 
heated film,  $350. 

Premier  theatre,  Buffalo,  N.  Y.,  Aug.  14,  1923, 
unknown  origin  in  room,  $10,000. 

Palace  theatre,  Lufkin,  La.,  Sept.  11,  1923, 
originated  in  films,  damaged  theatre. 

Paramount  theatre,  Logansport,  Ind.,  Oct.  5, 
1923,  overheated  film,  $2,000,  operator  burned. 

Temple  theatre,  Portsmouth,  Ohio,  Oct.  16, 
1923,  films  took  fire,  $100. 

Cellulose  Products  Co.,  Newark,  N.  J.,  Oct. 
22,  1923,  spark  ignites  films,  $10,000,  1 person 
burned. 

Ideal  theatre,  Akron,  Ohio,  Oct.  27,  1923,  over- 
heated film,  small,  operator  burned. 

Federation  Settlement  House,  New  York,  N.  Y., 
Oct.  28,  1923,  short  circuit  ignites  films, 

unknown. 

Cellofilm  Corporation,  Fort  Lee,  N.  J.,  Dec.  1, 
1923,  started  in  film  baler,  $5,000,  2 persons 
burned. 

Our  Civic  theatre,  Richmond  Hill,  South,  N.  Y., 
Dec.  3,  1923,  overheated  film,  unknown. 

High  School  auditorium,  Kingwood,  W.  Va., 
Dec.  6,  1923,  film  ignited  by  resistance  coil,  films 
destroyed. 

Strand  theatre,  Greensburg,  Ind.,  Dec.  10,  1923, 
broken  fuse  falls  in  discarded  films,  slight. 

Lyric  theatre,  McKees  Rocks,  Pa.,  Dec.  22, 

1923,  exploding  film,  $6,000. 

Sunbury,  Ohio,  Dec.  31,  1923,  overheated  film, 
slight. 

Queen  theatre,  Navasota,  Texas,  Jan.  16,  1924, 
overheated  film,  $3,000. 

Victoria  theatre,  Newark,  N.  J.,  Jan.  19,  1924, 
overheated  film,  $200. 

Manhattan  theatre,  Indianapolis,  Ind.,  Feb.  8, 

1924,  overheated  film,  unknown,  1 person  burned. 

Fox  Studios  Hollywood,  California,  Feb.  26, 

1924,  overheated  film,  $50,000,  2 persons  injured. 

Simplex  Supply  Co.,  Richmond  Hill,  N.  Y., 
April  30,  1924,  unknown,  fire  fed  by  films,  $10,000. 

Strand  theatre,  Denver,  Colorado,  March  7, 
1924,  overheated  film,  $200,  operator  burned. 

Strand  theatre,  Lerange,  Pa.,  March  8,  1924, 
overheated  film,  unknown. 

Queen  theatre.  Fort  Lauderdale,  Fla.,  March 
10,  1924,  unknown  fire  fed  by  films,  unknown. 

Star-Casino  theatre.  New  York,  N.  Y.,  March 
16,  1924,  film  explodes,  unknown,  operator  burned. 

Strand  theatre,  Kansas  Ctiy,  Mo.,  March  22, 
1924,  film  fire;  origin  unknown. 


Berman  Assists  Browning 

LOS  ANGELES. — Pandro  Berman,  son  of 
H,  M.  Berman,  general  sales  manager  of  Film 
Booking  Offices,  has  been  appointed  assistant 
to  Tod  Browning,  who  has  launched  the  second 
Gothic  production,  starring  Evelyn  Brent,  “Silk- 
stocking  Sal.“ 
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497  Papers  Use  Thirty  Million 
Words  in  Printing  Novel 

Vitagroph’s  Expert  Arithmetician  Supplies  Figures  in  Connection  With 
Serialization  of  ‘^Captain  Blood” 

IF  you  have  an  imagination  here  is  the  place  to  use  it.  Imagine  a 
dictionary  that  would  measure  thirty-four  feet  from  cover  to  cover, 
and  containing  something  like  30,546,816  words.  Then  suppose  that 
you  should  read  5,000  words  daily,  Sundays  and  holidays  included,  it 
would  require  you  more  than  sixteen  years  to  complete  the  task  of  read- 
ing the  enormous  volume. 


A l.L.  of  which  is  introductory  to  a few 
statistics  compiled  by  Vitagraph’s 
expert  mathematician  (we  surmise  it  was 
Wally  Ham)  anent  the  syndication  of 
“Captain  Blood.” 

Now  for  some  amazing  figures. 

Four  hundred  and  ninety-seven  news- 
papers published  the  serialization  of  the 
Rafael  Sabatini  story.  Twenty  printed 
it  in  full,  and  477  papers  used  an 
abridged  addition. 

There  are  120,000  words  in  the  novel, 
so  the  twenty  papers  which  ran  it  in 
full  published  2,400,000  words.  The  477 
papers  ran  thirty-two  installments  of 
two  columns  each.  Figuring  922  words 
to  the  average  newspaper  column,  the 
total  would  be  28,146,H6  words,  plus  the 
2,400,000,  or  a grand  total  of  30,546,816 
words. 

* * * 

But  that  isn’t  half  of  the  story. 

The  Standard  dictionary  lists  450,000, 
requiring  more  than  3,000  pages  to  cata- 
logue and  define  them.  The  Standard  is 
six  inches  thick.  On  this  basis  the  num- 
ber of  words  used  in  publishing  the 
serialization  of  “Captain  Blood”  would 
require  a volume  measuring  thirty-four 
feet  from  cover  to  cover. 

Now  to  continue; 

Each  newspaper  publishing  the  story 
in  abridged  form  devotes  1,280  inches 
to  “Captain  Blood,”  making  590,560 
inches  for  the  477.  The  complete  novel- 
ization  in  the  twenty  remaining  journals 
consumes  2,603  inches,  bringing  the 
total  to  593,163  inches,  or  49,430  feet. 

If  all  the  newspaper  columns  devoted 
to  the  “Captain  Blood”  serialization 
were  placed  end  to  end,  and  made  to 
stand  upright,  there  would  be  a tower 
103  times  as  high  as  the  Great  Pyramid 
of  Egypt,  ninety-seven  times  as  high  as 
the  Cologne  Cathedral,  seventy-one 
times  as  high  as  the  Metropolitan 
Tower,  sixty-three  times  as  high  as  the 
Woolworth  building,  forty-nine  times  as 
high  as  the  Eiffel  Tower,  and  two  and 
one-half  times  as  high  as  Mount  Mc- 
Kinley, the  loftiest  peak  in  North 
America. 

^ ^ ^ 

Again,  if  all  the  lines  of  type  printed 
were  placed  end  to  end,  a single  line 
212  miles  in  length  would  result.  This 
is  greater  than  the  distance  from  New 
York  to  Boston  or  to  Washington.  It 
is  twice  as  great  as  the  distance  between 
Denver  and  Cheyenne,  twenty-five  miles 
greater  than  that  between  Cleveland  and 
Fort  Wayne,  Ind.,  approximately  equal 
to  the  distance  between  Kansas  City 
and  Des  Moines,  only  twenty-nine  less 
than  the  mileage  between  St.  Louis 
and  Indianapolis,  and  just  half  the  dis- 
tance separating  Chicago  from  Kansas 
City. 

Even  these  staggering  figures  do  not 
tell  the  story.  Every  newspaper  print- 
ing “Captain  Blood”  published  at  least 
three  columns  of  advance  announce- 
ments. Five  started  their  actual  publi- 
cation of  the  novel  with  eight-page 


teaser  supplements.  At  a conservative 
estimate  these  supplements,  all  liberally 
illustrated,  increased  the  space  devoted 
to  the  serialization  20  per  cent. 

Again,  2,000  24-sheets,  announcing  the 
serialization,  were  distributed  by  Vita- 
graph  to  the  various  newspapers. 
Placed  end  to  end,  these  would  stretch 
approximately  nine  miles,  requiring  a 
formidable  billboard,  indeed.  Moreover, 
to  each  24-sheet  was  attached  a 4-sheet 
dater.  In  area  the  whole  billing  would 
cover  432,000  square  feet.  In  other 
words,  it  would  blanket  one-third  of 
Boyle’s  Thirty  Acres  at  Jersey  City,  the 
vast  amphitheatre  where  90,000  persons 
were  accommodated  comfortably  at  the 
Dempsey-Carpentier  championship  box- 
ing bout. 

And  what  about  the  20,000,000  readers 
of  the  newspaper  serialization  of 
“Captain  Blood”?  Could  they  be  assem- 
bled together  they  would  form  a com- 
munity equal  in  population  to  the  com- 
bined population  of  the  largest  twenty- 
two  cities  of  the  United  States— New 
York,  Chicago,  Philadelphia,  Detroit, 
Cleveland,  St.  Louis, . Boston,  Baltimore, 
Pittsburgh,  Los  Angeles,  Buffalo,  San 
Francisco,  Milwaukee,  Washington, 
Newark,  Cincinnati,  New  Orleans,  Min- 
neapolis, Kansas  City,  Indianapolis, 
Seattle  and  Jersey  City. 

All  of  which  tells  something  of  the 
advertising  this  picture  has  received,  as 
well  as  answering  in  the  affirmative  the 
question:  “Do  the  American  people  en- 
joy reading  the  best  fiction.” 

Fire  Routs  Matinee 
Crowd  at  Alton,  III.; 
Does  $25,000  Damage 

(Special  to  Exhibitors  Herald) 

ALTON,  ILL.,  Nov.  4. — A fire  which 
started  on  the  stage  of  the  Grand  Opera 
House  here  routed  a matinee  audience 
from  a showing  of  “The  Ten  Command- 
ments” here  Sunday  resulting  in  a loss 
of  $25,000  and  minor  burns  to  several 
patrons.  A $15,000  pipe  organ  was 
virtually  ruined  by  the  blaze. 

The  Grand  Opera  House  was  recently 
taken  over  for  management  by  W.  M. 
Sauvage,  who  remodeled  it  only  to  have 
a storm  cause  destruction  of  the  roof 
shortly  afterward  and  damaging  the  in- 
terior decorations. 

The  cause  of  the  fire  was  not  been 
discovered.  Stage  scenery  and  equip- 
ment went  up  in  the  blaze  which  was 
fanned  by  a brisk  wind  causing  flames 
to  shoot  upward  a distance  of  50  feet. 


James  Rose  Leaves  Pathe 
ALBANY,  N.  Y.- — James  Rose,  who  has  been 
connected  with  the  local  F'athe  exchange  for 
the  past  five  years  as  a salesman,  has  resigned 
and  has  been  succeeded  by  Vincent  Fisher. 
Mr.  O’Toole,  who  was  a booker  in  the  Pathe 
office  in  St.  Louis,  has  come  on  here  to  succeed 
Mr.  Fisher.  It  is  understood  that  Mr.  Rose  will 
manage  one  of  Louis  Buettner’s  theatres. 


‘T/ie  Exhibitors  Place 
in  the  Sun” — Fourth 
of  the  Cohen  Series 

{Ccntinned  from  page  33) 
kind,  the  theatre  owner  is  taking  ex- 
traordinary chances.  He  gambles  with 
the  weatherman,  (who  has  many  times 
been  responsible  for  fatal  rows  of  empty 
seats),  he  gambles  with  local  conditions, 
current  counter  attractions  in  the  com- 
munity, general  business  conditions,  and 
a hundred  other  uncertainties.  If  per- 
centage booking  of  this  kind  is  gambling 
then  the  theatre  owner  is  the  reckless 
plunger,  while  the  producer  or  distrib- 
utor plays  the  part  of  the  “sure-thing” 
gambler.  The  former  takes  all  the  risks. 
If  there  are  any  profits  most  of  them  are 
absorbed  by  the  latter.  It  is  a villanous 
arrangement  which  should  not  be  tol- 
erated and  against  which  we  should  set 
our  faces  like  flint. 

Digging  His 
Own  Grave 

Every  theatre  owner  who  yields  to 
this  sort  of  temptation  (guarantee 
plus  percentage)  is  helping  to  dig  his 
own  grave.  It  is  he  and  he  alone  who 
is  responsible  for  the  fame  of  the  stars. 
He  has  built  up  their  reputation  by  ad- 
vertising them  and  constantly  introduc- 
ing them  to  his  public.  He  does  not 
need  any  individual  star  or  director  to 
stay  in  business.  He  has  his  choice 
among  many  of  them.  There  are 
dozens  of  them,  that  can  be  raised  up 
or  pulled  down  by  the  action  of  the 
theatre  owner.  It  seems  to  me  that  it 
is  time  for  the  theatre  owners  to  wake 
up  to  this  situation  and  to  realize  that 
they  control  it  in  a very  large  measure. 
Why  encourage  such  stars  as  are  in- 
clined to  be  grasping  and  ungrateful? 
In  figuring  up  the  rental  for  stars,  etc., 
to  theatre  owners,  it  should  not  be  for- 
gotten that  there  are  powerful  equities 
on  their  side  as  the  creators  of  the 
popularity  of  the  stars,  etc.  Where 
these  equities  are  utterly  ignored,  the 
theatre  owners  ought  to  retort  in  kind. 

If  the  theatre  owners  will  follow  the 
rule  of  common  sense  and  self-preserva- 
tion, they  can  stop  these  stars  from 
killing  the  “goose  that  lays  the  golden 
egg”.  That  is  exactly  what  these  short- 
sighted exploiters  seem  bound  to 
achieve. 

While,  this  spirit  pervades  the  ranks 
of  the  producers  and  distributors  and  a 
certain  type  of  stars,  percentage  book- 
ing is  certain  by  its  dangers  to  invite 
disaster. 

I have  now  indicated  to  the  best  of 
my  ability  some  of  the  ailments  from 
which  the  theatre,  owner  and  the  in- 
dustry generally  is  suffering.  The 
symptorns  were  plain  and  easily  dis- 
covered. 

In  my  concluding  articles  I shall 
endeavor  to  indicate  such  changes  and 
remedies  as  may  seem  worthy  of  serious 
consideration. 

Par  amounts  Pep  Club 
Holds  Halloween  Fete 

( special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  4.— Six  hundred 
employes  and  friends  attended  the  Hal- 
loween dinner  and  dance  at  the  Astor 
hotel  last  week.  The  surprise  of  the 
evening  was  a home  talent  show  ar- 
ranged by  the  entertainment  committee 
composed  of  Joseph  P.  McLoughlin, 
chairman.  Belle  Goldstein,  Margaret 
Russell,  Helen  Winston,  Joseph  R. 
Wood,  Roy  Berrick  and  A.  K.  Merrier. 
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[THE  THEATRE] 

[^Q...4jj)epartment  of  Practical  Showmanship  J 

THEATRE  OPENS  NEW  SERVICE 


Asks  Advice 
on  Starting 
House  Organ 

H.  R.  Witt,  Strand  theatre,  Irvine, 
Ky.,  this  week  gives  house  organ 
publishers  another  chance  to  demon- 
strate, as  they  so  strikingly  have 
done  in  former  instances,  the  value 
of  constructive  cooperation. 

“I  would  like  to  have  any  information 
you  may  be  able  to  give  me  in  helping  me 
start  a house  organ  or  weekly  publication.” 

The  Theatre  is  replying  to  Mr,  Witt  direct 
and  suggests  again  that  house  organ  pub- 
lishers extend  the  hand  of  cooperation 
either  by  letter  or  through  these  columns. 
* * 

Too  late  for  inclusion  in  the  list  pub- 
lished this  week,  W.  H.  Ostenberg,  Jr., 
Orpheum  theatre,  Scottsbluff,  Neb.,  en- 
closes with  his  application  blank  the  fol- 
lowing letter : 

“We  notice  in  the  past  few  issues  you 
have  had  a House  Organ  Exchange.  We 
have  been  using  a house  organ  for  some 
time  and  would  like  to  exchange  with 
fellow  exhibitors. 

“Kindly  insert  our  name  in  the  Ex- 
change.” 

Mr.  Ostenberg’s  name  will  be  included 
in  the  list  published  next  week.  He  is  re- 
quested to  submit  a copy  of  his  house  or- 
gan so  that  it  may  be  reproduced  for  the 
benefit  of  other  members. 

JjJ  * * 

Earle  Hall  Payne,  Kentucky  theatre, 
Lexington,  unknowingly  supplied  the  mate- 
rial for  the  regular  House  Organ  Copy 
Service  column  this  week  when  he  pre- 
pared his  splendid  anniversary  number  of 
the  Kentucky  theatre  magazine.  We  are 
flattered  to  note  that  in  spite  of  the  many 
excellent  pages  of  original  text  in  the 
issue,  he  used  The  Theatre’s  “Coopera- 
tion Pays”  copy  for  his  editorial. 

M.  Rosenthal’s  letter  in  this  issue  states 
that  he  uses  some  of  the  house  organ  copy 
in  his  newspaper  ads.  Anyone  else  doing 
that? 

Saxe  Publishes 
House  Magazine 

“Saxe-O-Grams”  is  the  name  of  a new 
house  organ  put  into  circulation  by  the 
publicity  department  of  the  Saxe  thea- 
tres in  Milwaukee.  A page  from  it  is 
reproduced  this  week. 

Thomas  Saxe,  head  of  the  theatre  or- 
ganization, contributes  an  editorial  each 
week.  Ads  for  all  the  Saxe  theatres  are 
included,  with  a section  for  the  Wiscon- 
sin. It  is  made  up  in  newspaper  style, 
contains  paid  advertising  and  is  distri- 
buted broadcast  throughout  the  city. 


Contribute 

TTAROLD  D.  BARNES,  Rialto 
theatre,  Burlington,  la., 
whose  letter  will  be  printed  in 
full  and  illustrated  next  week, 
writes: 

“I  am  always  interested  in  your 
column,  ‘What  Showmen  Are  Do- 
ing to  Get  Business,’  and  so  am 
enclosing  a few  samples  of  my 
efforts." 

Louis  C.  Shimon,  Milwaukee 
theatre,  Milwaukee,  wrote  some- 
thing about  like  that  last  week. 

The  best  thing  about  both  let- 
ters is  the  fact  that  their  writers 
not  only  state  their  approval  but 
back  up  their  statements  with 
contributions.  That’s  the  spirit 
that  makes  the  column  (or  any 
other)  worth  while. 


Whom  Give 
Big  Showmen 
Fresh  Idea  ? 

Who’ll  give  the  big  showmen  a 
fresh  idea  for  stage  presentation  of 
motion  pictures? — (Adv.) 

The  above  “advertisement”  is  written 
and  published  gratis  by  The  Theatre  for 
the  many  showmen  in  this  country  with 
big  theatres  and  expensive  presentation 
methods  that  are  getting  a little  frayed. 
Replies  likewise  will  be  published  gratis. 

A very  real  problem  confronts  the 
showman  forced  to  provide  stage  presen- 
tation for  his  pictures.  He  has  all  but 
abandoned  the  original  form  of  prologue. 
He  has  avoided  vaudeville,  as  vaudeville, 
and  he  has  achieved  an  indefinite  form 
of  stage  entertainment  which  is  a little 
of  everything  and,  as  is  usually  the  case, 
not  much  of  anything.  Its  novelty  is 
wearing  off  and  the  horizon  brings  up 
nothing  to  take  its  place. 

In  these  theatres  it  is  necessary  that 
stage,  matter  of  one  sort  or  another  be 
continued.  The  people  expect  it,  and 
the  admission  scale  allows  for  it.  Much 
depends  upon  keeping  it  satisfactory  and 
it  is  currently  in  danger  of  dropping 
below  that  mark. 

Suggestion  is  invited,  and  no  line  of 
logic,  no  source  of  idea,  is  barred. 

What  have  you? 

* 

F you  like  the  new  page  of  ads,  send 
along  an  ad  for  it.  If  you  don’t  like 
it,  say  so  and  it’ll  be  dropped. 


Ad  Layout  a 
New  Feature 
for  Readers 

The  Theatre  presents  this  week  a 
full  page  of  newspaper  ad  repro- 
ductions, a new  service  for  readers. 
If  approved  and  supported  by  con- 
tributors, this  will  be  continued  as  a 
weekly  feature  of  this  department. 

It  is  the  purpose  of  The  Theatre  to  pre- 
sent each  week  in  this  new  page  the  best 
of  the  advertisements  that  are  contributed. 
These  will  be  presented  at  face  value  and 
without  criticism.  There  will  be  no  ex- 
tended and  meaningless  analysis  of  the  ads 
published.  Origin  of  the  ads  will  be  given, 
with  authorship  when  possible,  and  the 
work  will  be  allowed  to  speak  for  itself. 

Although  newspaper  ads  will  make  up 
the  bulk  of  the  page  each  week,  the  en- 
tirety of  it  in  the  majority  of  cases,  original 
ad  matter  of  other  character  will  be  in- 
cluded occasionally.  Selection  will  be  based 
upon  impression  power  of  the  exhibits 
received,  not  upon  such  lame  rules  and 
regulations  as  the  old  fashioned  believe 
determine  advertising  merit. 

Impression  power  is  the  thing  that  sells 
theatre  tickets  via  ad  space.  Technique  is 
interesting,  but  not  always  important  in 
the  box  office  sense.  In  the  selection  of 
material  for  the  new  page  The  Theatre 
staff  will  disregard  all  considerations  save 
personal  reaction  and  present  those  ads 
which  attract  most  attention  in  this  office. 

Contributors  are  invited  to  give  this  new 
feature  their  attention  and  support.  Ads 
accompanied  by  letters  will  be  given  special 
attention,  of  course,  but  there  will  be  no 
discrimination  on  that  ground.  The  strik- 
ing force  of  the  ad  itself  will  determine  its 
availability  for  reproduction  in  all  cases. 

Lovett  Sends 
Series  of  Ads 

J.  Ered  Lovett,  Royal  theatre,  Prov- 
idence, R.  I.,  sends  a splendid  series  of 
ads  with  the  brief  comment,  “Enclosed 
find  a few  of  my  recent  advertisements.” 

There  are  probably  fifty  ads  in  the 
series,  all  the  same  size  and  all  different 
in  design,  but  only  three  of  them  could 
be  reproduced  in  the  space  available.  It 
was  impossible  to  select  three  that  might 
be  called  best,  which  bespeaks  the  merit 
of  the  lot. 

The  Lovett  ad  policy  is  to  list  the  at- 
tractions for  a week  in  each  space,  never 
using  the  same  decorative  design  and 
yet  never  departing  widely  from  the 
reading  continuity  of  the  copy.  In  all 
probability  the  same  position  in  the 
paper  is  retained  also. 
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ILLUSTRATING  “WHAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS:  Beginning  upper  left,  via  over- 
lapping corners — Texas  theatre,  Kileen,  uses  Theatre  copy  for  house  organ  cover — Three  of  many  ads  by 
J.  Fred  Lovett,  Rialto,  Providence,  R.  I. — Folder  for  “Flirting  With  Love”  by  M.  Rosenthal,  Majestic, 
Bridgeport,  Conn — New  house  organ  by  H.  Browning,  Olympia,  New  Haven — Questionnaire  card  and  letter 
by  Henry  Reeve,  Star,  Menard,  Texas — “Yolanda”  stimt  by  Charles  Raymond,  Rialto,  Washington,  D.  C. 
New  house  organ  for  Saxe  Milwaukee  theatres — Pages  from  house  organ  of  Miller  & Wilcox,  Lake  View,  Lake 
View,  la.,  using  Theatre  copy.  (See  letters  on  second  page  following  for  details.) 
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ADVERTISING  THAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS:  Beginning  upper  right,  via  over- 
lapping  comers^-— Four  column  display  on  “Lily  of  the  Dust”  by  Fred  S.  Meyer,  Palace  theatre,  Hamilton,  O. 
— ^Two  column  ad  by  Dan  Roche  for  “Welcome  Stranger”  at  Orpheum,  Chicago — -Four  column  ad  by  Frank 
Bums  for  “His  Hour”  at  Palace,  Bradentown,  Fla.— Two  column  “Single  Wives”  space  by  Marion,  Marion, 
Ind.^ — ^Three  column  “Sea  Hawk”  ad  from  unidentified  source- — Ballot  by  Jean  Belasco  used  in  “Gump”  cam- 
paign detailed  in  “Short  Subjects” — Two  column  lateral  by  E.  O.  Weinberg,  Olympic  theatre,  Buffalo,  on 
complete  program^ — ^Center,  “Flaming  Youth”  space  by  Bums  for  Palace,  Bradentown,  Fla. 
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Copy  Service 
For  Exhibitor 
House  Organs 

House  organ  or  newspaper 
publication  rights  to  this  copy 
is  granted  exhibitors  by  the 
“Herald”  herewith. 


(NOTE:  The  following  copy  is  from 
Earle  Hall  Payne’s  anniversary  number  of 
the  house  organ  for  the  Kentucky  theatre, 
Lexington.  Substitution  of  names  makes  it 
directly  adaptable  to  any  theatre.) 

JUST  A WORD  OR  THREE 

'T'HE  operation  of  a great  theatre  like 
J-  the  Kentucky  is  as  much  a public 
trust  as  the  operation  of  any  other  in- 
stitution; and  in  this  modern  age  the 
self-evident  place  and  importance  of  the 
motion  picture  theatre  in  shaping  human 
thoughts  and  contributing  to  human 
welfare  and  contentment  does  not  re- 
quire argument,  even  comment. 

We  fully  realize  the  great  responsibil- 
ity that  is  ours  and  the  necessity  of 
maintaining  our  high  standard  week  in 
and  week  out,  year  after  year,  and  to 
this  end  we  are  ever  concentrating  our 
vast  organization. 

The  fact  that  we  have  at  least  partly 
succeeded  is  self-evident  in  the  patron- 
age we  have  been  favored  with. 

To  the  people  of  the  Blue  Grass  we 
are  bringing  the  finest  photoplay  enter- 
tainment to  be  had.  From  coast  to 
coast,  our  long  reaching  arm  of  affili- 
ations is  daily  gathering  new  ideas,  sift- 
ing them;  originating  others,  and  then 
blending  the  whole  into  a distinctive 
atmosphere  of  refinement  for  the  Ken- 
tucky theatre. 


TO  MAKE  YOU  HAPPY 
'T''HE  task  of  choosing  the  entertain- 
ment  for  a growing  city  is  not  one 
to  be  taken  lightly.  What  one  person 
likes  another  thinks  is  terrible,  and  so  it 
goes;  to  try  and  please  every  one  is  the 
next  thing  to  impossible,  nevertheless 
we  are  striving  always  to  do  this  very 
thing. 

By  a careful  record  that  we  keep  on 
every  picture,  we  tabulate,  the  type  that 
satisfies  the  most  people.  Then  when 
we  have  a certain  type  of  picture,  we 
form  a contrast  in  our  program  with 
the  short  subjects,  we  call  that  balancing 
the  show. 

So  on  every  bill  we  try  to  have  some- 
thing that  everybody  enjoys,  for  it  is 
our  true  aim  to  maintain  the  standard 
of  “the  public  be  pleased.” 


THE  MEN  BEHIND  THE  GUNS 
TTIGH  over  your  head  as  you  walk 
into  the  Kentucky  is  the  projection 
room,  a room  of  solid  concrete  and  steel. 

Lined  up  in  this  room  with  their  lens 
pointing  through  the  ports  is  a battery 
of  three  mammoth  projection  machines. 

The  walls  are  a maze  of  switches  that 
at  a touch  flood  the  theatre  with  red, 
blue,  amber,  or  a brilliant  white. 

There  are  whirring  motor  generators, 
creating  electricity  for  the  powerful  arc 
lamps  that  throw  a beam  of  light 
through  the  film  and  onto  the  screen. 

The  Kentucky  projection  room  and 
equipment  ranks  with  the  finest  in  the 
country. 


Theatre  Bits 

TpDDIE  ZORN  sends  this  week  not 
only  pictures  of  a prologue  that  is 
a prologue  but  a scenario  of  it  as  well. 
It’s  too  far  between  real  prologues  these 
days.  Anyone  else  using  them? 


TTENRY  REEVE’S  letter  about  '‘The 
Covered  Wagon”  contains  the  un- 
usual statement  that  it  increased  busi- 
ness before  play  date,  due  to  his  cam- 
paign for  it  attracting  interest  to  the 
theatre.  Isn’t  that  new? 


TT  BROWNING’S  letter  about 
-LI  • several  things  mentions  that  the 
radio  station  he  operates  pays.  He  is 
herewith  invited  to  write  more  about 
it  in  the  next  letter. 


TDEAD  carefully  about  the  Los  An- 
-I*.  geles  California  theatre’s  free  auto 
parking  stunt,  in  “What  Showmen  Are 
Doing  to  Get  Business.”  Most  of  you 
probably  can  use  it  to  excellent 
advantage. 


/T’S  not  much,  if  any,  too  early  for 
theatres  to  begin  advertising  the  ad- 
monition that  has  to  do  with  early 
Christmas  shopping.  Might  as  well  get 
the  jump  on  the  merchants,  adding  to 
the  copy,  of  course,  the  line  about  the 
theatre  being  such  a fine  place  to  rest 
between  shops,  etc. 


* 

Got  a little  further  into  that  moun- 
tain of  mail  this  week.  Ought  to 
be  able  to  finish  it  up  completely  next 
week.  Already  seems  like  that  vacation 
was  years  and  years  back.  So  it  goes. 


* 

NYBODY  got  any  good  ideas  for 
making  this  a better  department? 


House  Organ 
Exchange 

E.  E.  BAIR,  State  theatre,  Uhrichs- 
ville,  O. 

FRANK  H.  BURNS,  Orlando  En- 
terprises, Inc.,  Orlando,  Fla. 

E.  L.  FAWKS,  Photo  Phone  The- 
atre, Graford,  Tex. 

T.  L.  LITTLE,  Majestic  theatre, 
Camden,  S.  C. 

M.  MacLEOD,  Wolverine  theatre, 
Saginaw,  Mich. 

EARL  D.  MASSEY,  Texas  theatre, 
Killeen,  Texas. 

E.  E.  MEREDITH,  Virginia  thea- 
tre, Box  1190,  Fairmont,  W.  Va. 

EDGAR  A.  MOSS,  Moss  Advertis- 
ing Agency,  Marion,  Ind. 

E.  H.  RANDALL,  Liberty  theatre, 
Condon,  Ore. 

S.  STIEFEL,  Roxboro  theatre, 
Philadelphia,  Pa. 


Entry  of  name  in  above  list  signifies 
willingness  to  exchange  theatre  honse  or* 
gans  with  other  publishers. 

(Name)  

(Theatre)  

(City)  

(State)  


What  Showmen 
Are  Doing  to 
Get  Business 

A phototype  survey  of  current 
exhibitor  business  effort,  with 
pictures  upon  the  accompany- 
ing pages. 


Zorn  Prologues 
^^Captsiin  Blood’’ 

Eddie  Zorn,  Broadway  Strand  theatre, 
Detroit,  writes: 

“Enclosed  find  photos,  as  well  as 
routine,  of  prologue  and  also  photo  of 
crowd  in  front  of  theatre  waiting  to  see 
‘Captain  Blood,’  now  playing  here  for  an 
extended  run.” 

Photos  submitted  by  Mr.  Zorn  (a  con- 
tributor again  after  an  entirely  too  long 
absence)  are  reproduced  upon  another 
page.  The  “routine”  reads  as  follows: 

Scene  opens  with  Captain  seated  at  table,  moon 
shining  through  window  of  ship  cabin.  Captain 
slightly  intoxicated  and  in  a surly  mood  takes 
drink  from  stein  and  raises  stein  to  the  moon. 
Goes  into  “Moon  Song”  from  “Pinafore.” 

Captain  finishes  song,  takes  another  drink,  then 
crew  off-stage  get  boisterous  (left  wing).  Captain 
walks  to  door  (left  wing)  to  see  what  trouble  is. 
Ships  bells  sound  (eight  bells)  and  crew  starts 
vocal  number  “Eight  Bells”  in  boisterous  manner. 

Captain  motions  crew  to  come  into  cabin  (very 
roughly),  looks  them  over  with  dis^st  and 
motions  them  to  drink  at  table,  which  invitation 
is  eagerly  accepted.  While  drinking,  men  go  into 
quartette  number,  “Away  to  Rio.” 

At  end  of  number.  Captain,  in  good  humor, 
motions  for  another  number,  bass  rises  from 
stool  and  sings  “Any  Old  Port  In  a Storm,” 
quartette  joining  in  and  rising  to  stand  so  as  to 
support  Captain.  Curtain  at  last  chord,  and 
picture. 

Browning’s  Radio 
Station  Pays 

H.  Browning,  Olympia  theatre,  New 
Haven,  finds  operation  of  a radio  station 
a paying  proposition.  He  writes,  of  this 
and  a new  house  organ  which  he  is 
starting: 

“Knowing  you  to  be  interested,  I am 
enclosing  a copy  of  a front  page  story 
which  we  were  successful  in  getting  be- 
cause of  the  broadcasting  feature  recent- 
ly inaugurated  here,  which  is  proving  a 
great  success. 

“I  am  also  enclosing  one  of  our  pro- 
grams relative  to  the  engagement  at  this 
theatre  of  ‘The  Sea  Hawk.’  This  is  the 
initial  issue  of  this  program,  which  same 
I intend  to  work  up  and  make  a regular 
feature  of  this  theatre.” 

* 

The  clippings  enclosed  are  of  various 
newspaper  stories  telling  of  the  broad- 
casting of  important  events  over  the 
radio  station  controlled  by  Mr.  Brown- 
ing. The  theatre  is  prominently  men- 
tioned in  each  case. 

The  house  organ,  a four  page  booklet 
of  considerable  promise,  is  partially  re- 
produced upon  another  page.  (May  we 
not  receive  copies  of  it  regularly?) 


Sullivan  Doubles 
On  “Sea  Hawk” 

C.  R.  Sullivan,  Fair  theatre,  Amarillo, 
Texas,  whose  letters  are  less  frequent 
but  no  less  interesting  than  once  upon 
a time,  ran  “The  Sea  Hawk”  twice  as 
long  as  is  customary  and  writes: 

“Attached  herewith  you  will  find  a 


November  15,  1924 


EXHIBITORS  HERALD 


45 


Prologue  to  “Captain  Blood”  Vitagraph,  staged  by  Eddie 
Zom  for  Broadway  Strand  theatre,  Detroit,  and  described 
in  his  letter  this  week. 


Front  view  of  Broadway  Strand,  Detroit,  during  run  of 
“Captain  Blood,”  subject  of  Eddie  Zorn’s  letter  to  this  de- 
partment in  this  issue. 


photo  of  the  front  we  used  on  our  show- 
ing of  ‘The  Sea  Hawk.’ 

“In  order  that  we  might  show  this 
program  to  better  advantage  and  make 
people  talk,  we  used  the  following  plan. 

“We  booked  and  advertised  ‘The  Sea 
Hawk’  for  one  solid  week,  which  is 
twice  as  long  as  we  show  a program. 
We  have  been  running  continuous — 
hence,  we  advertised  two  shows  daily, 
advertising  thoroughly  the  starting  time 
of  each  show. 

“If  Bill  Jones  was  thirty  seconds  late, 
it  was  just  too  bad.  He  had  to  wait 
until  next  day,  as  we  didn’t  let  ’em  in 
after  ‘The  Sea  Hawk’  started  its  run. 

“All  of  this  was  out  of  the  ordinary 
and  they  talked! 

“Our  advertising  campaign  that  led  up 
to  this  front  was,  I suppose,  about  as 
any  exhibitor  would  do.  Probably  ours 
would  have  been  a little  more  elaborate. 

“The  front  piece  of  this  front  is  20 
by  40  feet,  done  in  colors,  highlighted, 
and  it  knocked  them  for  a goul. 

“Any  exhibitor  who  books  ‘The  Sea 
Hawk’  and  will  bill  it  can  get  money.” 

* 

The  photograph  of  the  Sullivan  front 
is  reproduced  in  illustration  of  his  letter. 

Rosenthal  Stages 
Revue  for  Film 

M.  Rosenthal,  Poll’s  Majestic  theatre, 
Bridgeport,  Conn.,  who  combines  para- 
graphs from  The  Theatre’s  copy  service 
with  his  newspaper  ads,  writes: 

“I  am  enclosing  photos  and  other  mat- 
ter on  campaign  for  ‘Flirting  With 
Love.’  We  used  the  old  reliable  pull- 
them-in  material,  local  pride. 

“We  created  and  staged  an  original 
and  novel  Kiddie  Revue,  using  the  pupils 
from  a local  dancing  school.  The  only 
difference  between  this  and  the  hundreds 
of  other  revues  of  similar  nature  is  that 
we  spent  some  seven  weeks  in  training 
this  group  of  youngsters.  We  wrote  the 
words  for  special  songs  and  staged  it  in 
a manner  befitting  a $2  show.  Over- 
night it  became  the  talk  of  the  city  and 
brought  in  people  who  seldom  attend  a 
picture  theatre. 

“The  advertising  on  the  picture  itself 
embraced  the  usual  bill  posting,  news- 
paper and  window  display.  A novelty 
herald  was  a little  four  page  leaflet 
under  the  heading,  ‘Symptoms  of  Love.’ 
An  unusual  window  card  suggested  by 
the  national  exploiteer  of  another  com- 
pany was  used,  reading,  ‘This  Store  Will 


Close  at  6:00  P.  M.  Because  Our  Cus- 
tomers and  Employees  Must  Sec  Colleen 
Moore  in  ‘Flirting  With  Love’  at  the 
Majestic.’ 

“I  am  also  enclosing  a tear  sheet  on 
our  last  week’s  ad,  which  will  be  of  in- 
terest to  you,  I think,  because  I am 
embodying  in  my  ads  a good  deal  of  the 
House  Organ  Copy  which  you  are  pub- 
lishing each  week.  This  week’s  copy 
was  ‘You  Get  the  Cream.’  ” 

* 

Photographs  of  Mr.  Rosenthal’s  Kid- 
die Revue  are  reproduced  this  week,  as 


They  Did  It 


yOU’VE  read  a good  deal  in  these 
columns  lately  about  the  Howard 
theatre,  Atlanta,  its  exploitation  and 
advertising,  and 
there  is  promise 
that  you  will 
read  more  about 
it  later  on.  And 
if  you  find  the 
things  done  in- 
teresting  un- 
doubtedly you’ll 
find  interesting 


HOWARD  PRICE 
KINGSMORE 


STUART  BEEBE 

also  the  men  who 
do  them. 

Howard  Price 
Kingsmore  is 
managing  direc- 
tor of  the 
Howard,  Stuart 
Beebe  is  house 
manager,  and 
Perry  Spencer  is 
publicity  director, 
cent  addition  to 
henceforth  a trio. 


PERRY  SPENCER 

Mr.  Beebe  is  a re- 
the  duet,  which  is 


well  as  the  four-page  folder  mentioned. 
Unfortunately,  the  ad  containing  the 
“You  Get  the  Cream”  copy  could  not 
be  reproduced.  (Mind  sending  us  a 
couple  of  the  others?) 

Reeve  Questionnaire 
Based  on  “Wagon” 

Henry  Reeve,  Star  theatre,  Menard, 
Texas,  another  of  whose  contributions 
appears  this  week  in  “The  Contributor’s 
Column,”  combined  exploitation  of  “The 
Covered  Wagon”  with  a questionnaire 
obtaining  valuable  information  about 
public  preferences.  His  letter  reads: 

“We  played  ‘The  Covered  Wagon’  be- 
fore any  other  small  town  in  this  sec- 
tion. We  ran  ads  for  three  weeks  in 
local  weekly,  culminating  with  the  final 
issue  before  date. 

“We  sent  500  personal  letters  all  over 
our  County,  attaching  the  card  which 
you  will  notice  was  an  idea  borrowed 
from  a fellow  Herald  member.  I did, 
however,  as  you  will  notice,  tie  up  the 
card  with  the  picture  and  with  the  gen- 
eral activity  of  the  theatre.  The  re- 
sponse on  the  card  has  been  excellent. 

“We  advertised  in  three  neighboring 
towns  in  their  weekly  paper  and  covered 
the  country  with  posters  for  some  40 
miles  In  every  direction.  We.  used  2 24- 
sheets,  150  1-sheets,  12  6-sheets,  100 
cards,  25  3-sheets,  photos,  etc. 

“Not  a great  deal,  perhaps,  but  I do 
know  it  is  considerably  more  than  the 
small  town  man  will  usually  put  out  on 
a picture.  Neighboring  exhibitors  did 
not  enthuse  very  much,  but  their  people 
came  here  to  see  the  picture  and  they 
had  just  as  much  chance  to  gamble  on 
it  as  I had. 

“I  used  a si.x  piece  orchestra  playing 
the  original  musical  score  and  it  was 
worth  the  money.  One  of  my  neighbor- 
ing exhibitors  plans  to  play  this  picture 
in  November  and  just  use  his  piano, 
then  he’ll  wonder  why  it  won’t  go  over 
big  and  why  his  people  kick  at  the  ad- 
mission price.  Of  course  you  can  spend 
too  much,  but  people,  even  in  small 
towns,  know  about  pictures  today  and 
they  know  what  to  expect.  , 

“As  a result  we  filled  our  house  at 
each  performance,  playing  the  picture 
three  days  with  a matinee.  We  could 
have  made  more  money  on  lots  of  other 
pictures,  but  everyone  was  more  than 
satisfied  with  the  picture  and  one  thing 
was  very  noticeable — attendance  on  the 
days  prior  to  this  showing  jumped 
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Kiddie  Revue  staged  by  Mr.  Rosenthal,  Majestic  theatre, 
Bridgeport,  Conn.,  for  “Flirting  With  Love,”  First  National, 
as  told  in  his  letter. 


Another  phase  of  Mr.  Rosenthal’s  Kiddie  Revue  for  “Flirt- 
ing With  Love.”  Mr.  Rosenthal  gives  details  in  his  letter 
published  in  this  issue. 


greatly,  owing  to  the  added  interest  and 
discussion  about  this  picture. 

“If  George  Ade  were  writing  this  he 
would  say,  ‘And  the  Moral  is:  Mr.  Small 
Town  Showman,  even  if  it  costs  more 
than  a month  of  other  pictures,  you 
can’t  lay  down  on  the  advertising  or 
presentation  and  then  expect  even  this 
picture  to  fill  your  house  and  money 
sack.’” 

* 

Mr.  Reeve’s  personal  letter  to  patrons, 
with  the  card  questionnaire,  is  repro- 
duced upon  another  page. 

Miller  & Wilcox 
Use  the  Copy 

Millkr  & Wilcox,  Lake  View  theatre. 
Lake  View,  la.,  are  newly  numbered 
among  the  showmen  who  find  useful 
the  copy  provided  by  The  Theatre  for 
exhibitor  use  in  house  organ  and  else- 
where. They  write,  of  their  house  or- 
gan and  their  big  picture  policy: 

“I  am  attaching  a copy  of  the  house 
program  which  we  get  out.  We  get 
these  printed  in  New  York  City,  Reeland 
Publishing  Company  doing  the  work. 
They  only  cost  us  $5.27  a thousand  and 
we  think  it  very  cheap  advertising. 


“You  will  note  that  we  make  use  of 
your  Theatre  House  Organ  Copy  for 
the  back  page.  This  is  one  of  the  good 
things  we  find  in  your  paper.  We  sure 
look  it  over  from  page  to  page  every 
week  and  we  sure  make  a good  many  of 
our  dollars  by  reading  it.  It  is  one  of 
the  greatest  sources  of  motion  picture 
information  printed  and  we  would  hate 
to  have  to  get  along  without  it. 

“We  are  enclosing  some  reports  on  a 
few  of  the  pictures  we  have  just  run. 
VVe  have  been  neglecting  to  do  this  for 
a while  and  I think  we  had  better  kick 
in  again  with  the  rest  of  the  fellows. 

“We  had  a wonderful  Summer  busi- 
ness. In  the  early  part  of  the  Summer 
we  installed  a Blizzard  fan  and  we  then 
went  out  and  told  the  people  about  it 
and  we  had  good  results.  In  fact,  we 
broke  our  house  record  during  the  hot- 
test spell  of  weather  we  had. 

“We  also  got  away  good  on  ‘The 
Hunchback  of  Notre  Dame’  during  the 
hot  weather.  Right  now  we  are  look- 
ing forward  to  ‘The  Covered  Wagon’ 
which  we  will  run  in  a couple  of  weeks. 

“We  have  found  that  the  bigger  the 
pictures  we  run,  the  better  luck  we  have. 
We  may  fall  down  on  that  policy  sooner 
or  later,  but  so  far  we  have  been  making 
some  mighty  good  long  shots  and  we 


intend  to  keep  right  on  going  in  the 
same  direction. 

“Up  until  this  Fall  we  have  been  run- 
ning only  five  nights  a week,  but  the 
first  of  September  we  started  running 
every  night  and  so  far  we  have  been 
having  fair  business  in  the  middle  of  the 
week.  Considering  the  fact  that  we  only 
have  a town  of  820  people  we  think  it 
pretty  good  that  we  run  every  night.” 

* 

Back  pages  from  two  of  the  Miller  & 
Wilcox  house  organs  are  reproduced  on 
another  page.  Undoubtedly  they  will 
send  copies  to  showmen  requesting 
them. 

Raymond  Misses 
World’s  Series 

Charles  Raymond,  Rialto  theatre, 
Washington  D.  C.,  didn’t  get  to  see  the  [ 
World  Series,  but  he  did  get  some  of  the  > 
fans  to  see  “Yolanda”  after  the  game. 

He  explains: 

“Here’s  one  that  A1  Feinman  and  I 
pulled.  We  distributed  these  cards  to 
all  automobiles  standing  around  the.  ball 
park  while  the  World  Series  was  on. 

“I  suppose  you  are  wondering  if  I saw 
the  game,  as  is  everyone  around  the 


STQAH^ 


Newsboys  and  others  who  were  guests  of  Cliff  Lewis  at 
the  Strand,  Syracuse,  to  see  “The  Sea  Hawk,”  First  National 
cis  told  in  his  letter. 


There  weren’t  enough  bill  posters  to  advertise  “The  Sea 
Hawk”  the  Iway  Cliff  Lewis  wanted  it  advertised,  so  he 
donned  overalls  and  lent  a hand. 


P”  °P» 

»»  ISBEMVIJIS  JJ-SBriwK 
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Front  of  Howard  theatre,  Atlanta,  done  for  “America,” 
United  Artists,  as  told  in  complete  outline  of  comprehensive 
campaign  described  herewith. 


Howard  theatre  front  for  “Feet  of  Clay,”  Paramount,  a 
Paramount  Week  attraction  in  Atlanta.  See  letter  and  out- 
line of  campaign  published  this  week. 


country  who  knows  me.  I did  not. 
Not  because  I didn’t  want  to,  but  there 
is  too  much  work  here  to  give  baseball 
much  thought. 

* 

The  card  is  reproduced  on  another 
page,  as  it  can  be  done  over  for  other 
occasions  than  world  series  ball  games, 
particularly  for  football  games.  (We’d 
have  taken  at  least  a peek  at  a game.) 

Here’s  Copy  for 
Free  Parking  Ad 

Here’s  the  copy  used  by  the  California 
theatre,  Los  Angeles,  in  its  announce- 
ment of  free  auto  parking  space  for 
patrons.  Display  is  sacrificed  here,  but 
it  can  be  published  in  various  forms  if 
the  idea  is  adopted.  The  copy  reads: 

“A  real  innovation! 

“Free  auto  parking  for  patrons  of  the 
California  theatre,  starting  (date)  and 
every  evening  thereafter,  including  Sun- 
day, from  6 P.  M.  until  midnight. 

“Two  big  auto  parks.  (Addresses  of 
both.) 

“How  to  do  it:  Drive  in  either  of  the 
above  parking  spaces.  Check  your  car 
and  pay  the  parking  fee  of  25  cents. 
Two  coupons  will  be  given  you,  one  for 
the  return  of  your  car.  The  other  will 
be  refunded  in  full  at  the  box  office  of 


the  California  upon  the  purchase  of  an 
admission  ticket,  to  be  used  on  the  same 
date. 

“Free  list  patrons  are  excepted.” 

Lewis  Posts  Own 
“Sea  Hawk”  Bills 

Ci.iFF  Lewis,  Strand  theatre,  Syracuse, 
N.  Y.,  one  of  The  Theatre’s  most  de- 
pendable contributors,  writes: 

“In  checking  over  my  files  I find  1 
have  failed  to  report  to  you  on  one  or 
two  of  our  latest  put-into-effect  ideas. 
This  one  which  I am  sending  you  (there 
will  be  a good  one  next  week)  is  by  no 
means  new  or  novel,  but  it  was  new 
to  this  city. 

“It  was  the  usual  newsboy  showing, 
with  this  thrown  in.  The  boys  were  to 
write  their  reviews  or  criticisms  of  the 
picture  and  for  the  best  sent  in  we  gave 
prizes. 

“The  gang  assembled  in  front  of  the 
newspaper  office  and  marched  about 
eight  city  blocks  to  the  theatre.  At  the 
head  of  the  crowd  was  a local  boys’  fife 
and  drum  corps.  You  will  note  the 
enormous  amount  of  free  publicity  we 
got  from  this  stunt.  The  photo  which 
appeared  in  the  paper,  as  you  will  see, 


had  only  the  announcement  of  the 
theatre. 

“And  now,  who  said  ‘publicity  direc- 
tors’ didn’t  work?  Huh,  who  said  it? 
Two  days  before  the  State  Fair  in  this 
city  I hied  myself  forth  and  got  several 
good  locations  for  posting  Strand  paper. 
These  locations  were  all  on  the  road  to 
the  Fair  Ground,  the  only  road  out  of 
Syracuse  which  could  be  used. 

“In  order  to  get  the  paper  out  in  time, 
I donned  the  old  overalls  and  took  the 
brush  and,  together  with  our  bill  poster, 
we  put  up  about  200  sheets  of  paper. 
You  should  have  seen  the  Strand  at 
night  after  the  fair. 

“In  case  there  should  be  any  doubt  as 
to  my  actually  working,  I used  the 
trusty  Graflex  and  caught  me  in  the 
act.” 

* 

The  pictures  reproduced  shows  the 
newsboys  on  their  way  to  the  theatre 
and  Mr.  Lewis  in  the  act  of  bill  posting. 
(Maybe  they  do  work,  after  all.) 

Spencer  Outlines 
Howard  Campaign 

Perry  Spencer,  publicity  director  of  the 
Howard  theatre,,  Atlanta,  contributes  the 
following  outline  of  the  “Greater  Movie 
(Concluded  on  page  82) 


Cliff  Lewis’  newsboy  assistants  exploiting  “The  Sea  Hawk” 
for  the  Strand,  Syracuse,  by  a march  to  the  theatre,  a stunt 
new  to  that  city,  he  states. 


C.  R.  Sullivan’s  front  for  “The  Sea  Hawk,”  Fair  theatre, 
Amarillo,  Texas,  run  under  a revolutionary  policy  which 
paid,  as  related  in  his  letter  this  week. 
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SHOKT  SUBJECT^ 
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Genial  jean  Belasco,  whose  managerial  touch  has 
transfigured  the  Randolph  theatre,  Chicago, 
mowed  ’em  down  last  week  with  his  election  campaign 
for  Andy  Gump,  which  anyone  with  half  an  eye  could 
see  was  advertising  for  “Andy’s  Stump  Speech,’’  the 
Universal  comedy.  In  fact,  you  didn’t  need  half  an  eye 
if  you  came  within  sight  range  of  the  theatre,  or  if  you 
shopped  or  read  the  newspapers. 

Jack  Edwards,  who  exploits  professionally  for 
Universal  hereabouts,  had  a hand  in  it  too  (for  that 
matter,  we  don’t  know  for  sure  just  who  fathered  the 
big  idea)  and  between  them  they  got  together  enough 
short  subjct  exploitation  for  at  least  this  page. 

Mr.  Gump,  almost  everybody  knows,  is  Sid  Smith’s 
cartoon  creation,  a Chicago  Tribune  feature,  and  if  you 
know  that  you  know  he’s  been  stumping  the  country 
on  a “wears  no  man’s  collar”  platform.  What  sweeter, 
then,  than  a Gump  comedy  entitled  “Andy’s  Stump 
Speech”?  Nothing,  of  course. 

Anyway,  the  Randolph  had  the  comedy  and  the 
gentlemen  named  had  what  it  took  to  do  the  rest.  They 
put  the  comedy  in  the  lights  at  both  the  Randolph  and 
State  street  entrances  as  a starter. 

They  distributed  5,000  Andy  Gump  thrift  banks  sup- 
plied by  the  Central  Trust  Company,  in  return  for 
which  the  bank  put  in  a window  display  including  stills 
from  the  comedy. 

On  its  own,  the  theatre  got  out  2,000  “Andy  Gump 
for  President”  buttons  and  distributed  them,  put  out 
1,000  window  cards,  half  of  which  featured  the  comedy 
over  the  major  length  attraction  on  the  bill,  and  got  a 
Woolworth  window  on  the  comic  windshield  stickers. 

A straw  ballot  was  conducted  at  the  theatre  itself 
(one  of  the  ballots  is  reproduced  upon  a preceding 
page)  and  the  standings  of  the  candidates  were  chalked 


up  on  a blackboard  in  the  lobby  every  hour.  The 
Tribune  carried  stories  about  the  standings,  naming  the 
theatre  and  all  that,  twice  during  the  week,  running 
them  under  the  cartoon  but  as  straight  news  stories. 

Large  cutouts  of  Andy  also  were  used  in  each  lobby 
(the  theatre  having  two  lobbies,  both  good)  and  a 
colored  maid  served  “Andy  Gump  Specials”  (otherwise 
Cherry  phosphates)  to  patrons  gratis. 

Much  attention  was  ensnared  by  the  proceedings, 
and  undoubtedly  many  admissions.  The  thing  was  dis- 
cussed widely  and  that  means  money  too.  No  short 
subject  had  been  exploited  that  way  in  this  neighbor- 
hood these  many,  many  moons. 

It’s  a bit  queer,  after  delving  into  the  far  and  wide 
sections  of  this  fair  land  for  trace  of  exhibitors  exploit- 
ing short  subjects,  to  find  that  very  thing  being  done  in 
bang  up  fashion  beneath  one’s  allegorical  nose.  Queer, 
but  gratifying.  Too  bad  it’s  too  late  for  other  show- 
men to  duplicate  this  particular  stunt,  but  perhaps  more 
leisurely  report  will  reveal  that  others  grasped  the  same 
opportunity.  Andy  is  well  enough  known  almost 
anywhere. 


Harry  LANGDON  is  much  better  than  ever  in 
“All  Night  Long,”  his  new  Mack  Sennett  Pathe 
comedy.  Until  you  have  seen  this  one,  you  do  not  ap- 
preciate the  man.  When  you  have  seen  it,  you’ll  know 
what  comedy  is. 

Since  this  department’s  been  going  along,  we  who 
write  have  seen  many  short  subjects,  perhaps  have  be- 
come too  expectant  of  them,  too  sharp  in  demands,  but 
we  have  not  seen  any  like  this.  Somebody  may  have 
made  something  funnier  some  time  (all  things  are  pos- 
sible) but  we  doubt  it.  We  don’t  care  a whoop  whether 
you  buy  it  or  not,  but  you  owe  it  to  yourself  to  see  it. 
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From  studio  to  screen — 

EASTMAN  FILM 

Just  as  in  the  studio  where  East- 
man Negative  Film  makes  the  most 
of  the  cameraman’s  skill,  so  in  the 
theatre  Eastman  Positive  Film  carries 
quality  through  to  the  screen. 


Look  for  the  identification 
“Eastman”  “Kodak”  in  the 
film  margin. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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Chicagoans  were  given  their  first  peep  at 
William  Fox’s  latest  and  greatest  picture  “The 
Iron  Horse,”  at  the  Woods  Theatre,  last  Sunday 
night,  and  were  duly  thrilled  by  the  tense,  holding  story 
of  the  building  of  the  first  transcontinental  railroad. 
This  John  Ford  production  has  about  everything  In  It 
the  public  wants  and  It  marks  him  as  one  of  the  out- 
standing directors  of  the  day.  Given  a big  task,  that  of 
making  a smooth  running,  gripping  tale  of  such  ordinary 
events  as  laying  rails  across  the  planes,  he  tackled  It 
manfully  and  by  clever  touches  wove  romance,  thrills 
and  facts  Into  one  Immense,  gripping  screen  spectacle. 
It’s  a picture  that  will  appeal  strongly  to  the  men  folks 
and  Its  reaction  upon  that  first  night  Chicago  audience 
foretells  business  for  many  weeks  to  come. 

4^  ^ 

Too  Jazzy  at  the  Start 

The  director  almost  ruined  “The  House  of  Youth”  for 
this  writer  when  he  compelled  Jacqueline  Logan  to  go 
through  such  Idiotic  gyrations  as  no  sane  girl — Amer- 
ican or  European — ever  would  have  the  vitality  to  keep 
up.  Outside  of  that  the  story  Is  quite  pleasing,  at  least 
I found  It  so.  The  State-Lake  theatre  audience,  Chi- 
cago, also  responded  to  Its  high  points. 

The  story  concerns  a young  girl  who  did  her  bit  nurs- 
ing soldiers  In  France,  and  upon  her  return  she  plunges, 
leaps  and  flies  Into  a round  of  pleasure,  parties,  ciga- 
rettes, synthetic  gin  and  road  houses.  A quiet  author, 
whom  she  nursed  back  to  health,  appears  at  one  of  the 
parties  and  she  falls  In  love  with  him.  However,  he 
does  not  approve  of  her  wild  life  and  when  she  Is  caught 
In  a roadhouse  raid,  her  old  time  sweetheart  comes  to 
her  rescue  and  eventually  marries  her.  Thank  heavens 
she  quiets  down  toward  the  last. 

4^  >i<  5^ 

“Millionaire  Cowboy”  Light  Stuff 

Fd  feel  awfully  sorry  for  Lefty  Flynn  If  he  had  to 
struggle  through  many  more  stories  like  “The  Million- 
aire Cowboy.”  It  starts  out  conventionally,  the  rich 
youth  disowned  by  his  father  because  he  is  a waster, 
and  ends  quite  as  conventional,  he  marries  the  pretty 
girl,  the  only  one  in  a deserted  village.  The  only  excite- 
ment is  furnished  when  Lefty  has  an  encounter  with  a 
cellarful  of  bad  men,  and  the  girl  rides  for  the  troops 
and  saves  him. 

The  sincere  acting  of  Mr.  Flynn  is  all  that  saves  it. 
It  is  artificial  in  plot  and  will  go  down  in  film  annals  as 
“just  another  movie.” 

^ ^ 

Irene  Rich  and  Co.  in  “This  Woman” 

Phil  Rosen  is  a fine  director  and  with  such  excellent 
players  as  Irene  Rich,  Ricardo  Cortez,  Marc  McDer- 
mott, Louise  Fazenda  and  others,  he  has  made  a fairly 
entertaining  film  out  of  very  flimsy  material  in  “This 
Woman,”  a Warner  Brothers  production.  There  is  an 
unexpected  twist  at  the  end,  a delightful  Rosen  touch, 
where  she  doesn’t  marry  the  one  you  expect  her  to. 


Irene  Rich’s  fine  performance  really  saves  this  pic- 
ture though.  It  concerns  a poor  girl,  a singer,  who  is 
sent  to  jail  for  thirty  days,  when  caught  in  a cafe  where 
she  was  befriended  by  another  girl.  A great  manager 
and  friends  offer  her  her  chance  and  she  makes  good.  A 
crook  hounds  her,  however,  and  then  the  man  who  sent 
her  to  jail  appears  and  she  is  in  despair.  However, 
Stratini,  her  true  friend,  comes  to  her  rescue  and  saves 
her.  Clara  Bow  plays  Judson  delightfully,  and  Creighton 
Hale  made  a splendid  Bobby  Bleecker. 

>{<  4? 

“East  of  Broadway”  Lacks  Pull 

Adapted  from  a story  called  “The  Tropic  of  Capri- 
corn” this  six  reel  comedy-drama  tells  pretty  minutely 
how  policemen  are  made  from  the  raw  material  but  it  is 
short  on  dramatic  incident.  With  a cast  numbering 
such  well  known  names  as  Matt  Moore,  Marguerite  de 
la  Motte,  Ralph  Lewis,  George  Nichols,  and  Eddie 
Gribbin,  it  would  seem  a stronger  vehicle  could  have 
been  built  up.  As  it  is  it  lacks  pull  and  pep,  although 
Moore  works  hard  to  put  the  thing  over. 

The  story  concerns  a young  East  side  New  York 
youth  who  wants  to  get  on  the  police  force.  He  takes 
the  examination  but  does  not  pass.  While  on  proba- 
tion, however,  he  captures  a couple  of  crooks  and  is 
promoted  to  the  beat  formerly  held  by  his  dead  friend. 
The  last  reel  has  plenty  of  action,  but  I couldn’t  get 
excited  over  the  story. 

^ 5}: 

Dix  Stardom  Dates  From  “Manhattan” 

Richard  Dix  is  a star.  The  point  is  settled  definitely 
in  “Manhattan.”  It  isn’t  fair  to  draw  comparisons,  but 
if  Wallace  Reid  had  lived  he’d  have  starred  in  “Man- 
hattan” undoubtedly  and  he’d  have  done  it  just  the  way 
Dix  does  it.  It’s  a first  rate  picture  in  every  sense, 
never  the  flashy  thing  the  title  may  make  you  believe, 
but  good  straight  comedy  melodrama  with  interest  tight 
all  the  way  through,  a good  scrap  delivering  the  clinch- 
ing wallop.  Jacqueline  Logan,  George  Seigmann  and  a 
lot  of  other  good  players  are  in  it  too,  but  your  attention 
centers  upon  Dix. 

^ 4:  ^ 

Langdon  Convulses  Them  Again 

Harry  Langdon  convulses  theatregoers  again  in  “All 
Night  Long,”  the  funniest  comedy  he  or  anyone  else  has 
made  in  ages.  It  wouldn’t  do  to  tell  you  what  it’s  about, 
but  it  wouldn’t  do  not  to  tell  you  to  see  it  if  you  don’t 
see  anything  else  that  week.  Just  look  at  it  for  amuse- 
ment, and  if  you  don’t  laugh  yourself  into  tears 
you  need  a diagnosis.  And  aside  from  Langdon, 
it’s  the  kind 
of  Mack  Sen- 
nett  comedy 
that  he  hasn’t 
produced  since 
they  made  him 
famous. 


PRESENTS 


Chflrlpc  k;iv 


Smith 


By  C.Oardner  Sullivan 
WITH  WALLACE  Beery, 

Jacqueline  Logan  AND  Bessie  Love 


Can  a Cobuard  E'der  *Be  a Hero? 

Can  a man  who  was  born  a coward,  and  has  lived 
a coward,  force  himself  to  fight  against  overwhelm* 
ing  odds? 

Can  a man  who  has  cringed  and  dodged  trouble 
all  his  life,  force  himself  to  be  a hero? 

Isn’t  that  man  who  is  a coward  at  heart,  yet  forces 
himself  to  be  a hero,  really  a greater  hero  than  die 
man  who  doesn’t  know  what  fear  is? 

And  doesn’t  love  do  Just  that  sort  of  thing? 

A real  bi^  picture  that  is  being  eagerly  booked  by 
big  shobvmen;  among  them  this  htteeK  i<^  !•  Libson 
for  Cincinnati^  Louis-Ville  and  Dayton, 


Direction  by  'Ralph  Ince 

Pafh^nicture 
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TEN  SCARS 

Some  of  the  Ten  Thousand  ^^^y’s  to  ,l 
Make  Money  With  This  Stirring  Western! 


DYNAMIC  EXPI 


Here’s  a Street  Stunt  for  You! 

Street  ballyhoos  are  always  good  exploitation.  If 
properly  done  they  attract  attention  that  can  be  turr.ed 
into  hard  cash  at  the  box-office.  Here’s  a suggestion  for 
a street  stunt  that  will  cost  very  little  to  put  on  and  yet 
do  the  work.  As  “Ten  Scars  Make  a Man"  is  a Western 
serial,  play  up  the  Western  aTigle.  Let  ’em  know  that  it 
is  a romantic  story  of  the  great  West,  chock  full  of  atmo- 
sphere and  the  color  that  Bret  Harte  wrote  about  The 
idea  is  to  dress  up  a man  as  a cowboy,  put  him  on  a 
horse  and  have  him  ride  around  town  whirling  a lariat. 
Be  sure  that  he  knows  how  to  handle  a rope.  The  ac- 
companying illustration  will  help  you  work  it 


A Window  Display  to  Get  the  Women 

Here’s  a suggestion  for  a window  display  that  is  de- 
signed particularly  to  catch  the  attention  of  the  women. 
Its  purpose  is  to  intrigue  the  women  s interest.  If  you 
do  this  right  you’ll  find  that  the  percentage  of  women 
in  your  audience  will  be  large.  This  serial  is  not  alone 
a man  3 picture:  it  s a woman’s  just  as  much  and  the  idea 
is  to  let  the  women  know  about  it  One  way  to  do  it  is 
to  tie  up  with  drXig  stores  Get  them  to  make  a display 
of  cosmetics.  Decorate  the  display  with  stills  from  the 
serials  and  a sign  as  suggested  in  the  illustration  You 
can’t  go  wrong  with  this  stunt.  It’s  sure-fire. 


Your  Lobby— the  Show  Window  of  Your  Theatre 

Make  the  most  of  your  lobby  Whether  it’s  large  or  small  be  sure  to  utilize  every  inch  of  it  to  sell  your 
show.  Make  your  lobby  talk  for  you.  A well  dressed  theatre  front  is  a sure  indication  of  real  showmanship 
and  the  public  has  a happy  habit  of  following  the  showman  s lead.  With  this  picture  a showman  has  un- 
usual opportunities  for  lobby  dressing.  It  lends  itself  easily  to  attractive  displays.  Many  ways  will  sug- 
gest themselves  but  one  suggestion  is  to  dress  up  the  cashiers,  door  men,  ushers,  and  all  other  attendants  in 
cowboy  costume.  You  can  obtain  the  costumes  at  a low  rental  from  any  costumer.  Make  a cut-out  of  the 
twenty-four  sheet  and  put  it  up  either  on  your  marquee  or  in  some  other  prominent  place.  Give  your  lobby 
a Western  atmosphere  and  watch  the  crowds  come. 


Produced  by 

C.  W Patton 


Directed  by 
Wifh’am  Parke 


AKE 


MAN 


with  Allene  Ray 

MTATION  IDEAS 


An  Idea  for  an  Effective  Street  Float 

The  rope  whirling  idea  can  be  carried  out  in  a street 
float  in  a successful  w'ay.  It’s  an  eye  grabber  and  an 
attention  arrester.  It’s  the  kind  of  a ballyhoo  that's  worth 
any  effort  necessary  to  put  it  over.  Remember  that  street 
stunts  are  proven,  sure-fire  money-getters.  Therefore 
don’t  overlook  any  bets.  For  a street  float  dress  up  a 
large  truck  with  twenty-four  sheet  cut-outs.  The  rearing 
horses  will  bring  a thrill  tt>  the  jaded  and  guide  their 
footsteps  to  your  theatre.  Put  into  the  truck  several 
men  or  women  dressed  up  like  cowboys  and  cowgirls  and 
parade  them  through  the  streets  whirling  ropes  and  yip- 
yiping 


Another  Exceptional  Window  Display 

The  spark  of  adventure  is  in  all  of  us.  Rouse  it  and 
you’ll  do  big  business  with  “Ten  Scars  Make  a Man.” 
On  the  left  is  illustrated  a suggestion  that  carries  tremen- 
dous appeal.  It  not  only  breathes  the  spirit  of  the  West 
but  it  also  tends  to  awaken  the  smoldering  spark  that 
is  inherent  in  the  human  heart.  The  idea  is  to  tie-up 
with  sporting  goods  stores,  although  this  display  can  be 
worked  with  any  kind  of  a store.  Make  a display  of  a 
saddle,  chaps,  spurs,  sombreros,  lariat,  bridle,  etc.,  and 
put  in  stills  and  a card  as  shown  in  the  illustration. 


A Prize  Contest  Stunt  to  Get  Big  Publicity 

Contests  are  one  of  the  best  forms  of  exploitation.  They  have  everything  to  recommend  them  to  the 
live  showman.  Here  s an  idea  for  a prize  contest  that  i$  better  than  the  average  because  it  holds  interest 
not  only  for  the  participants  but  also  for  the  onlookers.  The  plan,  briefly,  is  this.  Arrange  with  a newspaper 
in  your  town  to  hold  an  amateur  rodeo  in  some  public  square  or  park.  The  more  centrally  located  the  scene 
is  the  better.  Offer  prizes,  in  conjunction  with  the  newspaper,  for  the  best  rope-throwers  in  each  class.  Di- 
vide the  contest  in  two  major  classes:  men  and  women.  Offer  prizes  for  the  best  trick  roping,  distance  roping, 
etc.  This  stunt  will  draw  out  large  crowds  of  spectators  and  you  can  pass  out  heralds  announcing  the  serial 
at  your  theatre. 


TEN  SCARS 

MAKE  A MAN 

» 

See  tlie  great 
Patheseria! 
photopiay 

opening  at  the 

STRAND 

THEATRE 

440/VOAY 


Story  by 
f^/f/p  Barry 


Pafh^serial 


Mack  Sennett 

Comedies 

Two  Reels 


A sure  (and  pleasant)  remedy  for 
indifferent  audiences  and  ailing  business 


Take  a.  bevy  of  beauts,  shapely,  peppy,  eye- 
filling; mix  with  a real  Mack  Sennett  cast  of  fun- 
makers;  give  ’em  a story  jam-full  of  gags  with 
mile-a-minute  action;  then  put  on  your  screen  for 
a half  hour  at  a time,  taking  them  as  they  come,  one 
a month. 


Then  clock  the  laughs  and  count  the  dough! 


TRADE 
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NEW  PICTURES 


The  Battling  Orioles 

Distributor:  Pathe 
Producer:  Hal  Roach 
Length:  5,600  feet 

DIRECTORS 

TED  WILDE,  FRED  GUIOL 

Author  Hal  Roach 

Adaptor Hal  Roach 

Cameramen..Floyd  Jackson,  Geo.  Stevens 
PLAYERS 

Tommy  Roosevelt  Tucker.. ..Glenn  Tryon 

Hope  Stanton Blanche  Mahaflfey 

“Gappy”  Wolfe John  T.  Prince 

Sid  Stanton Noah  Young 

“Jimmy  the  Mouse” Sam  Lufkin 

TYPE : Slapstick  comedy  with  ac- 
tion located  in  New  York. 

HIGHLIGHTS:  Baseball  game  of 
pioneers.  . . . Life  at  the  Orioles 

Club.  . . . Saving  Tommy  from 

bootleggers. 

Story:  Ex-baseball  players  have 

wealthy  club.  The  president  finds  the 
son  of  a former  member,  a barber  in  a 
small  town,  and  brings  him  to  New 
York.  Tommy  is  a nuisance  at  the  club 
and  they  throw  him  out,  but  go  to  his 
rescue  when  he  gets  into  trouble  at  a 
tough  cafe. 


Why  Hurry 

Distributor:  Educational 
Producer:  Christie 
Length:  2 reels 


DIRECTOR HAROLD  BEAUDINE 

Author Frank  R.  Conklin 


Cameramen. .Alex  Phillips,  Geo.  Hoffman 
PLAYERS 

Jimmie  Adams 
Kathleen  Myers 
Eddie  Baker 
Natalie  Joyce 

TYPE : Situation  comedy  concern- 
ing a vacation  that  was  a nightmare. 

HIGHLIGHTS:  Speedy  race  for  a 
boat.  . . . Development  of  gag 

with  auto  running  over  freshly  paved 
street.  . . . Cute  baby  stuff. 

Story:  Young  couple  trying  to  catch 
a boat,  husband  gets  caught  in  traffic 
jam  in  department  store  on  bargain  day, 
loses  the  baby  in  the  rush,  floods  the 
house  by  leaving  the  water  running  in 
the  bathroom,  everything  happening  to 
make  the  vacation  anything  but  pleasure. 


IMAGINE  a world  with  but  one  man 
in  existence.  That  is  the  unique  sit- 
uation presented  in  “The  Last  Man  on 
Earth,”  a William  Fox  production 
from  a story  by  John  D.  Swain. 


Christine  of  the  Hungry 
Heart 

Distributor : First  National 
Producer:  Thomas  H.  Ince 
Length:  7,493  feet 

DIRECTOR..GEORGE  ARCHAINBAUD 

Author Kathleen  Norris 

Adaptor Bradley  King 

Cameraman Henry  Sharp 

PLAYERS 

Christine  Madison Florence  Vidor 

Stuart  Knight Warner  Baxter 

Dr.  Alan  Monteagle Clive  Brook 

Ivan  Vianney Ina  Keith 

Dan  Madison Walter  Hiers 

Mrs.  Michael  Knight Lillian  Lawrence 

“Jeffy” Dorothy  Brock 

TYPE : Story  of  neglected  wife 

who  seeks  happiness  by  marrying 
busy  surgeon  and  eventually  runs 

away  with  a third  man. 

HIGHLIGHTS:  Wedding  of  Chris- 
tine. . . . Disillusioned,  leaves 

Stuart  and  marries  Dr.  Monteagle. 
. . . Parting  with  little  Jeffy.  . . . 
Final  reconciliation. 

Story:  Christine  marries  Stuart,  a 
heavy  drinker  and  is  forced  to  divorce 
him.  She  marries  Dr.  Monteagle,  but 
he  neglects  her  for  his  practice.  She 
runs  off  with  Ivan,  a playwright.  Her 
child  is  taken  from  her  and  she  returns 
to  her  home,  where  she  is  reunited  to 
her  husband  through  the  child. 


For  Relectse  in  December — Now  Booking 
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The  Iron  Horse 

Distrihidor : Fox 
Producer:  William  Fox 
Length:  11,400  feet 

DIRECTOR JOHN  FORD 

Authors Chas.  Kenyon,  John  Russell 

Adaptor John  Russell 

Cameraman George  Schneiderman 

PLAYERS 

Davy  Brandon,  age  10 Winston  Miller 

Miriam  Marsh,  age  8 . ..Peggy  Cartwright 
Abraham  Lincoln... .Charles  Edward  Bull 

Dave  Brandon,  Sr. James  Gordon 

Thomas  Marsh Will  Walling 

Davy  Brandon George  O’Brien 

Miriam  Marsh Madge  Bellamy 

Thomas  Marsh Will  Walling 

Deroux Fred  Kohler 

Peter  Jesson Cyril  Chadwick 

Ruby  Gladys  Hulette 

Judge  Haller James  Marcus 

Sergeant  Slattery Francis  Powers 

Corporal  Casey J.  Farrell  MacDonald 

Private  Schultz James  Welch 

Tony  Colin  Chase 

Dinny  Jack  O’Brien 

Gen.  Grenville  M.  Dodge.... Walter  Rogers 

Col.  Cody  (Buffalo  Bill) Geo.  Wagner 

Wild  Bill  Hickok John  Padjan 

Major  North Charles  O’Malley 

Collis  P.  Huntington Charles  Newton 

Charles  Crocker Delbert  Mann 

Gov.  Leland  Stanford John  Padjan 

Thomas  C.  Durant Jack  Ganzhorn 

Cheyenne  Chief Chief  Big  Tree 

Sioux  Chief Chief  White  Spear 

Polka  Dot Frances  Teague 

John  Hay Stanhope  Wheatcroft 

Old  Chinaman Edward  Piel 

TYPE  : Historical  melodrama  deal- 
ing -with  the  building  of  the  first 
transcontinental  railway  linking  the 
East  with  the  West. 

HIGHLIGHTS:  Attack  by  Indians 
of  the  construction  train.  . . . 

Herds  of  cattle  siivrnming  river. 
Completion  of  the  railroad.  . . . 

Acting  of  entire  cast.  . . . Superb 

direction. 

Story:  President  Lincoln  signs  bill  for 
the  building  of  a railway  across  the 
country  and  Davy  Brandon,  whose  father 
had  been  ' killed  by  Indians  while  cross- 
ing the  continent  years  before,  joins  the 
Union  Pacific  gang.  He  meets  Miriam, 
his  childhood  sweetheart.  Her  father  is 
in  charge  of  the  work.  Davy  and  his 
friend.  Corporal  Casey,  help  in  resist- 
ing the  attack  of  Indians  and  they  later 
join  the  Central  Pacific.  Then  follows 
a race  between  the  two  gangs.  Miriam 
and  Davy  are  united. 


DRAMATIC  moments  in  the  B.  P. 
Schulberg  feature,  "White  Man,” 
with  Alice  Joyce,  Kenneth  Harlan  and 
Walter  Long  in  the  cast.  Gasnier 
directed. 

Her  Love  Story 

Distributor:  Paramount 
Producer:  Famous  Players-Lasky 
Length:  7 reels 


DIRECTOR ALAN  DWAN 

Author Mary  Roberts  Rinehart 

Adaptor Frank  Tuttle 

PLAYERS 

Princess  Marie Gloria  Swanson 

Captain  Kavor Ina  Keith 

Archduke George  Fawcett 

King Echlin  Goyer 

Prime  Minister Mario  Majeroni 

Court  Physician Donald  Hall 


Lady  in  Waiting.  Baroness  de  Hedeman 

TYPE:  Adapted  from  story,  “Her 
Majesty  the  Queen,”  a romantic  love 
story  of  days  gone  by. 

HIGHLIGHTS:  Marriage  in  a 

gypsy  camp  of  Princess  Marie  and 
Captain  Kavor.  . . . Birth  of 

child.  . . . Fight  betiveen  queeyi 

and  king  over  boy.  . . . Death  of 

king. 


tain  Kavor,  but  her  father  will  not 
recognize  the  marriage  and  forces  her  to 
marry  the  king.  She  is  banished  to  a 
convent,  a child  is  born  and  when  she 
goes  to  see  the  child  who  is  sick,  the 
king  threatens  to  kill  the  baby.  A heart 
attack  kills  the  king  and  she  is  reunited 
to  Captain  Kavor  when  the  boy  is  made 
king. 

The  Only  Woman 

Distributor:  First  National 
Producer:  Joseph  N.  Schenck 
Length : 6,770  feet 

DIRECTOR SIDNEY  OLCOTT 

Author C.  Gardner  Sullivan 

Adaptor C.  Gardner  Sullivan 

Cameraman Gaetano  Gaudio 

PLAYERS 

Helen  Brinsley Norma  Talmadge 

Rex  Herrington Eugene  O’Brien 

“Fighting  Jerry”  Herrington 

Edward  Davis 

William  Brinsley Winter  Hall 

Ole  Hanson Matthew  Betz 

Rodney  Blake E.  H.  Calvert 

Bingo  Stella  di  Lanti 

Yacht  Captain Murdock  MacQuarrie 

Minister Rev.  Neal  Dodd 

First  Officer Brooks  Benedict 

Steward Charles  O’Malley 

TYPE : Modern  society  drama  in 
which  girl  marries  man  she  despises 
to  save  her  father  from  financial  ruin 
and  disgrace. 

HIGHLIGHTS:  Wedding.  . . . 
Yacht  collision  in  mid-ocean.  . . . 

Scenes  about  French  and  Mexican  vil- 
lages. 

Story:  Herrington,  in  order  to  save 
his  son,  forces  Helen  Brinsley  to  marry 
Rex.  They  go  on  a yacht  trip  as  a 
honeymoon,  but  Rex  takes  with  him  a 
score  of  drunken  friends.  The  yacht  is 
wrecked  at  sea  and  they  are  cast  adrift. 
The  experience  makes  a man  of  Rex  and 
when  they  return  he  offers  Helen  a di- 
vorce, which  she  refuses  because  she  has 
fallen  in  love  with  him. 


A Fat  Chance 

Distributor:  Educational 
Producer:  Walter  Hiers  Comedies 
Length:  2 reels 

DIRECTOR SCOTT  SIDNEY 

Author Frank  R.  Conklin 

Cameramen.. ..Billy  Wheeler,  G.  Schaefer 

PLAYERS 

Walter  Hiers 
Duane  Thompson 
Bill  Blaisdell 
Lila  Leslie 
Eddie  Baker 
Billy  Bletcher 
Felix  Valle 

TYPE : Situation  comedy  with 
gags. 

HIGHLIGHTS:  Walter  Hiers  re- 
ducing. . . . Sequence  in  gym- 

nasium and  at  party,  where  Hiers 
hurts  his  clothes  and  gums  up  the 
party. 

Story:  Hiers  to  win  a girl  has  to  re- 
duce. Finally  gets  into  a corset  by 
means  of  a flivver  and  a jack  and  puts 
the  party  on  the  blink  when  his  stays 
burst.  Giving  up  reducing  in  disgust, 
finds  that  his  girl’s  fat  uncle  is  for  him 
if  he  can  weigh  in  at  more  than  his  rival 
and  wins  by  putting  flat  irons  in  his 
clothes  and  sand  in  his  trousers.  Gets 
uncle’s  money  and  all  is  content. 


Story:  Princess  Marie  marries  Cap- 


For Release  in  January — Now  Booking 
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ALLENE  RAY  is  featured  in  “Ten 
Scars  Make  a Man,”  a new  Pathe 
serial  from  the  pen  of  Philip  Barry. 


Great  Diamond  Mystery 

Distributor:  Fox 
Producer:  William  Fox 
Length:  5,096  feet 

DIRECTOR DENISON  CLIFT 

Author Shannon  Fife 

Adaptor Thomas  Dixon,  Jr. 

PLAYERS 

Ruth  Winton Shirley  Mason 

Phyllis Jackie  Saunders 

Murdock  Harry  von  Meter 

Graves John  Cossar 

Mallison  Philo  McCullough 

Davis  Hector  V.  Sarno 

Perry  Standish Wra.  Collier,  Jr. 

Diana  Eugenia  Gilbert 

TYPE : Melodramatic  story  con- 
cerning an  author’s  theory  that  a 

murderer  always  returns  to  scene  of 
his  crime. 

HIGHLIGHTS:  Mystery  element 
in  assassination Real  mur- 

derer’s dramatic  confession. 

Hero  saved  from  electric  chair. 

Story:  Ruth  Winton,  author  of  mur- 
der mystery  story,  disposes  of  story 
dealing  with  theory  that  murderers  al- 
ways return  to  scenes  of  crime.  She 
proves  her  sweetheart  innocent  when  he 
is  convicted  of  crime  and  sentenced  to 
electric  chair  by  staging  a scene  where 
the  real  criminal  confesses  and  is  cap- 
tured. 

Truth  About  Women 

Distributor:  State  Right 
Producer:  Banner  Productions, 

Inc. 

Length:  5,700  feet 

(State  Right  picture.  Write  Exhibitors  Herald 
for  exchange  handling  picture  in  vour  territory.) 

DIRECTOR BURTON  KING 

Author Leota  Morgan 

Adaptor W.  B.  Lamb 

PLAYERS 

Hilda  Carr Hope  Hampton 

Warren  Carr Lowell  Sherman 

Howard  Bronson David  Powell 

Blossom  Carr Mary  Thurman 

TYPE : Story  of  a novelist,  an 


artist  and  his  pretty  wife,  with  com- 
plications when  an  artists’  model 
breaks  up  the  home. 

HIGHLIGHTS:  Death  of  Hilda’s 
child.  . . . Excellent  work  of  Low- 

ell Sherman  and  Hope  Hampton. 

Story:  Bronson  a writer,  goes  to 

Warren  Carr  for  help  with  his  novel. 
Carr  is  infatuated  with  his  model  and 
leaves  his  pretty  wife  and  child.  Bron- 
son befriends  Hilda  Carr  and  she  is  still 
in  love  with  her  husband.  Her  child  dies 
and  Bronson  urges  her  to  win  her  hus- 
band back.  She  becomes  a cabaret 
dancer.  Warren,  attracted  to  her,  wants 
to  rewed  Hilda.  Bronson  pleads  his  case 
but  without  success.  He  returns  home 
to  burn  his  novel  when  Hilda  appears 
and  he  is  made  happy. 


Court  Plaster 

Distributor:  Educational 
Producer:  Christie 
Length:  2 reels 

DIRECTOR GILBERT  PRATT 

Author Jack  Jevne 

Cameraman..Alex  Phillips,  Geo.  Hoffman 

Subtitles Joseph  Famham 

PLAYERS 

Neal  Burns 
Billye  Beck 
George  Pierce 
Budd  Fine 

TYPE  : Hokum  comedy  with  gags. 
HIGHLIGHTS:  Novel  situations 
arising  from  scenes  in  hospital,  %m- 
usunlly  fast  tempo  of  action. 

Story:  Young  struggling  lawyer  has 
to  haul  a doctor  into  court  with  sum- 
mons by  3 P.  M.  or  lose  his  job.  Gets 
thrown  out  of  hospital  in  dozen  different 
ways  and  finally  chloroforms  the  doctor. 


[newspictures] 


INTERNATIONAL  NEWS  No.  89:  Along 
the  P'acific  coast  with  the  Shenandoah  in  its 
record  breaking  flight — New  York  city,  income 
taxes  revealed  for  first  time — Los  Angeles,  Cal., 
locomotive  smashes  auto  as  lesson  to  motorists 
— Tientsin,  China,  reinforcements  rushed  to  de- 
fense of  F'ekin — Panama,  newest  dreadnaught, 
makes  quick  passage — New  York  city,  camera 
clicks  farewell  to  Prince  of  Wales.  Cambridge, 
Mass.,  Harvard  and  Princeton  lose  desperate 
gridiron  battles.  Princeton,  N.  J.,  Notre  Dame 
smashes  Tigers. 

INTERNATIONAL  NEWS  No.  90:  Near 
Pekin,  China,  Chinese  “Christian’*  General  fights 
for  control  of  Pekin — New  York  city,  World’s 
biggest  fireboat  in  spectacular  night  tests — 
Washington,  D.  C.,  M.  Jean  Patou,  best  dressed 
man  in  Paris,  calls  at  Capitol — President  Coolidge 
casts  vote  by  mail — New  York  city,  traffic  angle 
grows  worse  at  world’s  busiest  corner — London, 
Eng.,  Labor’s  rule  ends  in  Britain. 


THE  NAME  of  this  two  reefer  from 
the  Mack  Sennett  studio  is  “Gallop- 
ing Bungalows.”  Pathe  is  distribut- 
ing the  subject. 

PATHE  NEWS  No.  88:  New  York  city 
pupils  are  excused  to  study  navy  at  close  range 
— Paris,  all  France  bows  at  bier  of  Anatole 
France — Cambridge,  Mass.,  Dartmouth  defeats 
Harvard  6-0 — New  York,  Prince  of  Wales  sails 
for  home — Welcome  Mexico’s  next  executive — 
San  Diego,  Cal.,  Shenadoah  visits  Pacific  coast. 

PATHE  NEWS  No.  89:  London,  Eng.,  Con- 
servative landslide  in  British  election — Boston, 
Mass.,  presidential  campaign  reaches  climax — 
Hoboken,  ZR-3  crew  homeward  bound — Yoko- 
hama, Japan,  Japanese  women  guests  at  army 
aviation  field — New  York  city,  stage  children  re- 
hearse for  prize  competition — Nimes, 

France,  ovation  to  Pres.  Doumergue. — Camp 
Meade,  Md.,  army  tanks  invincible  in  gigantic 
tests. 

KINOGRAMS  No.  5026:  Green  triumphs 
over  Crimson  at  Cambridge,  Mass. — Trial  over 
naval  oil  leases,  Los  Angeles — Oyster  Bay,  N. 
Y.,  Boy  Scouts  do  homage  to  Roosevelt’s  mem- 
ory— Lowell,  Mass.,  royal  visitor  spends  day  in 
saddle — New  York,  off  for  home.  Prince  sails — 
West  Coast,  Shenandoah  on  flight ; arrival  at 
mooring  mast  at  Camp  Lewis,  near  Seattle. 

FOX  NEWS  No.  8:  San  Francisco,  the 
navy’s  Shenandoah  buffeted  by  high  winds — Hyde 
Park,  Mass.,  Mike  Barrett  is  one  of  few  per- 
sons with  curiosity  about  hornets — Stockholm, 
Siam  calls  on  Sweden,  Oriental  Crown  Prince- 
New  York  city,  a most  fascinating  sight  is  trip 
through  candy  factory — Toronto,  Canada,  bids 
farewell  to  Prince  of  Wales — Lexington,  Ky., 
Trotting  'Tille  Brooks  wins  Transylvania — Los 
Angeles,  what  happens  when  motorist  loses  race 
at  grade  crossing — New  York  city,  Joe,  power- 
ful chimpanzee,  hits  keeper — Hardin,  111.,  fruit 
for  next  winter. 
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LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion 
on  matters  of  current  interest. 
Brevity  adds  forcefulness  to  any 
statement.  Unsigned  letters  will 
not  be  printed. 


A New  Endemic 

PITTSFIELD,  ILL.— To  the  Editor: 
There  must  be  some  kind  of  a “Booker’s 
Sickness”  going  through  the  exchanges 
in  St.  Louis.  Last  week  I had  three 
pictures  pulled  out  of  their  original  play 
dates  by  three  different  companies  due 
to  the  fact  that  the  booker  was  sick 


“WHY  do  bookers  always  get  sick?” 

asks  Armintrout. 

when  these  pictures  were  contracted. 
Bought  a patriotic  picture  the  first  of 
last  July  to  be  used  November  11th  and 
would  you  believe  it,  the  booker  forgot 
to  put  it  down  and  we  are  very  sorry, 
etc. — well,  I didn’t  get  the  picture. 

Why  does  the  booker  always  get  sick 
about  the  time  my  contract  comes  in? 
It’s  funny,  but  it  was  always  the  regular 
booker  that  confirmed  the  bookings  at 
the  time  the  picture  was  contracted  and 
he  was  supposed  to  be  sick,  too. 

Why  pick  on  the  bookers?  Are  they 
the  fall  guys?  Why  can’t  the  exchanges 
be  square  shooters  and  tell  the  exhibit- 
ors they  pulled  the  picture  to  be  sold 
to  an  account  that  was  paying  more 
money?  The  booker  being  sick  is  like 
some  film  companies’  word  “Special 
Picture” — they  don’t  mean  anything. — 
Russell  Armentkout,  K.  P.  theatre,  Pitts- 
field, 111. 


Contract  Needs  Changing 

PRINCETON,  ILL.— To  the  Editor: 
The  Uniform  Contract  is  absolutely 
rotten.  Instead  of  compelling  the  pro- 
ducer to  reject  same  in  ten  days  or,  say 
two  weeks  if  not  desired,  thus  causing 
no  misunderstanding,  it  reads  “the  ex- 
hibitor need  not  accept  it  unless 
approved  in  ten  days!”  This  means  the 
average  exhibitor  will  assume  it  will  be 


accepted,  buy  his  advertising,  set  his 
date,  live  in  a fool’s  paradise  thinking 
everything  is  O.  K.,  and  then  when  the 
exchange  sees  they  have  you  in  a nine- 
hole,  they  inject  new  conditions  and  you 
either  have  to  accept  them  or  disappoint 
your  patrons. 

It’s  all  one-sided  anyway, — the  ex- 
change reserves  the  right  to  set  dates. 
If  you  get  in  a scrap  with  them,  they 
can  take  out  dates  or  practically  cancel 
pictures.  As  far  as  the  approved  copy 
is  concerned  will  say  that  I have  often 
run  a whole  block  of  pictures  before  I 
got  same. 

The  only  animal  I ever  knew  more 
inequitable  than  the  Uniform  Contract 
was  the  Franchise,  which  obligated  the 
holder  to  pay  whatever  the  exchange 
cared  to  charge,  run  anything  the  ex- 
change cared  to  furnish  and  had  no  voice 
in  the  running  of  the  organization. 

Problem:  Find  in  any  other  line  of 
business  a bigger  bunch  of  chumps  than 
we  exhibitors  are.- — W.  O.  Stevens,  Apollo 
theatre,  Princeton,  111. 


A Remarkably  Fair  Statement 

FORKS,  WASH. — To  the  Editor  : 
There  has  been  much  talk  lately  on  the 
percentage  plan  of  playing  pictures.  If 
a little  is  good,  more  should  be  better 
so  I take  this  means  of  expressing  my 
views. 

I agree  with  the  majority  in  so  far  as 
I do  not  play  any  of  them  that  way  and 
for  that  reason  have  not  yet  played  “The 
Covered  Wagon.”  My  reason  for  not 
doing  it  is  principally  that  the  exchange 
sets  the  price  of  admission  and  dictates 
the  amount  of  advertising  to  be  used. 
Being  of  an  independent  nature  I will 
not  let  any  exchange  tell  me  what  to 
charge  or  how  hard  to  step  on  any 
picture. 

Several  exhibitors  seem  to  think  it  is 
no  business  of  the  exchange  how  much 
they  take  in  at  the  box  office  but  I do 
not  agree  with  them  entirely  on  that 
point.  Lots  of  us  small  town  fellows 
buy  features  for  $10.00  or  less.  Now 
suppose  no  one  paid  more  than  that, 
what  kind  of  a picture  could  the  pro- 
ducers afford  to  put  out? 

About  two  years  ago  I got  an  invoice 
for  a picture,  price  $350.00.  This  invoice 
was  intended  for  a theatre  in  Everett 
but  came  here  by  mistake. 

The  same  picture  played  here  about 
the  same  time,  price  $10.00.  The  fact 
that  the  larger  houses  pay  more  is  the 
only  reason  that  us  small  fellows  are 
able  to  get  films  at  a price  that  enables 
us  to  operate  at  all.  Therefore,  it  is 
some  of  the  exchange’s  business  to  know 
about  how  much  we  take  in  so  they  will 
know  how  to  distribute  the  cost  of  pro- 
duction, etc. — Robt.  L.  .Anderson,  Olympic 
theatre,  Forks,  Wash. 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Ad- 
dress them  to  “Purely  Personal.” 


If  there  are  any  more  homeless  dogs 
in  Utica,  they  will  probably  receive  a decid- 
edly cold  reception  from  Jacob  Elias,  owner 
of  the  Cornhill  theatre  in  that  city.  The 
other  day  a stray  dog  wandered  into 
the  theatre  and  when  some  employe  of 
the  house  started  to  drive  the  dog  away, 
Mr.  Elias,  pitying  the  creature,  decided 
to  let  it  remain.  Much  to  his  surprise, 
on  the  following  morning,  instead  of 
finding  one  dog  in  his  theatre,  he  found 
six,  for  the  homeless  dog  of  Tuesday 
had  produced  a family  of  five  by 
Wednesday. 

* 

Ruben  Levine,  Chicago  theatre  architect 
who  designed  and  built  the  new  Parthe- 
non theatre  in  Berwyn,  111.,  recently 
opened  by  the  Gregory  interests  is  back 
at  his  desk  again  following  a stay  at 
the  Mayo  Brothers  hospital  in  Roches- 
ter, Minn.,  where  he  was  confined  by 
illness  shortly  after  the  theatre’s  open- 
ing. Mr.  Levine  declares  he  is  fit  as 
ever  again  and  is  busily  engaged  on  some 
new  theatre  projects. 

* 

Horace  Green,  well  known  Eastern  film 
man,  has  purchased  an  interest  in  the 
Pert  theatre,  Gillespie,  111.,  and  will  man- 
age the  theatre.  At  one  time  he  was 
manager  of  the  Triangle  office  in  Phila- 
delphia, and  has  had  a considerable 
experience  in  all  branches  of  the  busi- 
ness including  exhibition. 

* 

H.  Welch  has  sold  the  Amuse  U thea- 
tre at  Dupo,  111.,  to  Passek  & Lock.  The 
new  owners  plan  to  operate  the  house 
on  Saturdays,  Sundays  and  Wednesdays. 
The  theatre  seats  450  persons  and  does 
a very  nice  business. 

Freund  Brothers’  beautiful  new  Kings- 
land  Theatre,  Gravois  avenue  at  Kings- 
highway,  St.  Louis,  Mo.,  opened  on 
October  22  with  Gloria  Swanson  in  “Her 
Love  Story”  as  the  feature  attraction. 
The  theatre  is  among  the  finest  outlying 
houses  in  this  section  and  is  absolutely 
fire-proof.  The  seating  capacity  is  12O0. 

Edward  J.  Vaughn,  new  manager  of  the 
T.  D.  & L.  theatre  at  Glendale,  Cal., 
has  taken  up  residence  in  that  city  with 
his  family  and  is  preparing  for  a busy 
season. 

* 

W.  L.  Branded,  of  the  National  Lamp 
Works,  Cleveland ; J.  H.  Hertner,  Hert- 
ner  Electric  Company,  Cleveland ; J.  W. 
Brenkert,  Brenkert  Light  Projection  Com- 
pany, Detroit ; Irving  Samuels,  Automatic 
Devices  Company,  Allentown,  Pa.,  and  L. 
P.  Langford,  Wisconsin  Theatre  Supply 
Company,  Milwaukee,  were  visitors  in  Chi- 
cago last  Thursday  to  attend  the  meeting 
of  the  manufacturers’  division  of  the  Asso- 
ciation of  Motion  Picture  Equipment  Deal- 
ers of  America. 

* 

Tom  McKeen,  manager  for  F.  B.  O.,  is 
rapidly  recovering  from  the  injuries 
received  in  a recent  automobile  accident 
near  Duquoin,  111.,  and  hopes  to  hobble 
over  to  his  office  during  the  coming 
week. 


For  Release  in  December — Now  Booking 
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“What  the  Picture  Did  For  Me  ” 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  1924 


This  is  the  original  exhibitors’  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

‘‘What  the  Picture  Did  for  Me”  is  the  one  genuine  source  of  exhibitor-ivritten  box  office 
information. 

Address:  “What  the  Picture  Did  for  Me,”  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

Three  Miles  Out,  with  Madge  Kennedy. — A some- 
what obvious  melodramatic  tale.  Six  reels. — Henry 
W.  Gauding,  Lincoln  theatre,  Pittsburg,  Pa. — 
Neighborhood  patronage. 

Three  Miles  Out,  with  Madge  Kennedy. — A good 
program  picture.  Some  good  comedy,  some  clever 
fantastic  stuff  and  a few  thrills.  A good  cast  in 
support.  We  pleased  a full  house  with  this  one 
ton  Saturday  night. — Jeff  Burnett,  Gem  theatre, 
Dumas,  Ark. — Small  town  patronage. 

Going  Up,  with  Douglas  MacLean. — Say,  this  is 
one  of  the  cleverest  comedies  we  have  ever  played. 
It  is  a knockout.  We  played  it  two  nights  and 
made  good  money.  Crowds  came  out  laughing 
with  tears  in  their  eyes.  Play  it. — Jeff  Burnett, 
Gem  theatre,  Dumas,  Ark. — Small  town  patronage. 

The  Miracle  Makers,  with  Leah  Baird. — Just  a 
picture,  that’s  all.  Why  do  so  many  stars  imagine 
they  can  write  their  own  stories,  direct,  etc.  ? 
Witness  the  case  of  Hart,  Ray,  ad  lib.,  ad  infin- 
itum. and  some  might  say  ad  nauseum.  Six  reels. 
— Henry  W.  Gauding,  Lincoln  theatre,  Pittsburgh, 
Pa. — Neighborhood  patronage. 

Racing  Luck,  with  Monty  Banks. — This  is  a 
first  class  feature  comedy.  Action,  stunts,  and 
comedy  that  brings  down  the  house.  Six  reels. — 
F.  E.  Schulz,  Y.  M.  C.  A.  theatre,  Morenci,  Ariz. 

David  Copperfield,  with  a special  cast. — Long 
drawn  out  and  rather  disappointing  to  those  who 
have  read  the  book.  Seven  reels. — Henry  W. 
Gauding,  Lincoln  theatre,  Pittsburg,  Pa. — Neigh- 
borhood patronage. 

F.  B.  O. 

stepping  Lively,  with  Richard  Talmadge. — Re- 
ceived this  as  a substitute  on  “Tundering  Hoofs” 
on  October  27  and  would  give  it  a minus  rating 
because  everyone  was  disappointed  in  not  seeing 
Fred  Thomson.  This  is  the  second  Fred  Thomson 
in  two  months  I’ve  missed  shipment  on.  How  in 
the  Dickens  can  I build  up  his  following  if  I 
cannot  get  his  pictures  ? Six  reels. — Russell  Arm- 
entrout,  K.  P.  theatre,  Pittsfield,  111. 

Yankee  Madness,  with  George  Larkin. — Just  a 
fair  picture.  Five  reels. — E.  A.  Armistead,  Lyric 
theatre,  Easley,  S.  C. 

A Girl  of  the  Limberlost,  with  Gloria  Grey. — 
Very,  very  good.  Best  box  office  picture  I ever 
ran.  Pleased  100  per  cent.  Buy  it.  You  don’t 
have  to  boost  it.  They  will  come  anyway. — Tem- 
ple theatre,  Blissfield,  Mich. — General  patronage. 

A Girl  of  the  Limberlost,  with  Gloria  Grey. — 
This  is  a good  drawing  card.  Popularity  of  book 
and  author’s  name  will  bring  them  in  and  please. 
Second  night  good.  Six  reels. — C.  H.  Moulton, 
Bijou  theatre.  Beach,  N.  Dak. — Small  town  pa- 
tronage. 


Ticket  Sale 
forWeek  Is 
76.6%  Good 

Business  is  76.6%  good,  ac- 
cording to  exhibitors’  box  office 
reports  received  this  week. 


The  White  Sin,  with  Madj  Bellamy. — An  ex- 
cellent picture  which  drew  very  good  business  for 
two  nights.  Would  advise  every  exhibitor  to  play 
it,  as  there  is  something  about  it  that  gets  the 
business  and  it  will  please  100%.  Everybody 
commented  on  show.  Seven  reels. — ^R.  Pfeiffer, 
Princess  theatre,  Chilton,  Wis. — Small  town  pa- 
tronage. 

Judgment  of  the  Storm,  with  Lloyd  Hughes. — 
All  they  say  of  it — 100%.  You  can’t  find  a pic- 


ture that  will  come  nearer  giving  100%  satisfac- 
tion than  this  one.  The  only  bad  feature  was 
that  the  print  from  St.  Louis  was  in  bad  shape. — 
Russell  Armentrout,  K.  P.  theatre,  Pittsfield,  111. 

The  Fighting  Sap,  with  Fred  Thomson. — Good 
Western  and  seems  to  please,  as  do  practically  all 
Thomsons.  Five  reels. — Earl  C.  Burdic,  Legion 
theatre,  Herman,  Neb. — Small  town  patronage. 

North  of  Nevada,  with  Fred  Thomson. — I’ve 
been  hearing  about  Fred  and  Silver  King  for 
some  time.  Now  I know  why  all  the  good  re- 
ports. I think  “North  of  Nevada’*  is  as  good  as 
any  Mix  picture  I ever  saw,  and  F.  B.  O.  sold 
them  to  me  right  and  didn’t  ask  me  to  book 
twenty-five  program  pictures  at  special  prices  in 
order  to  get  them.  I’m  going  to  stay  with  Fred, 
until  they  get  him  in  specials,  anyway. — J.  B. 
Carter,  Electric  theatre.  Browning,  Missouri. — 
Small  town  patronage. 

After  The  Ball,  with  a special  cast.— Grab  it. 
A real  out  of  the  ordinary  story  backed  by  fine 
acting  and  direction.  It  is  a pleasure  to  run 
pictures  like  these.  Not  a slack  moment  in  seven 
reels — that’s  direction.  Will  please  all  kinds  of 
people.  Don’t  see  why  stars  like  Miriam  Cooper 
and  Gaston  Glass  are  not  in  the  front  ranks. 
Would  like  to  see  them  again.  Print  in  good  con- 
dition.— Antonio  E.  Gracia,  Ideal  theatre,  San 
Diego,  Texas. — Small  town  patronage. 

Blow  Your  Own  Horn,  with  a special  cast. — 
Not  hard  to  look  at.  Amusing  from  many  dif- 
ferent angles.  Light  comedy,  good  plot  and  In- 
structive if  you  do  not  carry  it  too  far.  Six  full 
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reels. — Robert  L.  Anderson,  Olympic  ^theatre. 
Forks.  Wash. — Small  town  patronage. 

Human  Wreckage,  with  Mrs.  Wallace  Reed. — 
This  is  a strong,  well  staged  and  well  directed 
production  and  puts  the  message  across  excel- 
lently. People  here  seemed  afraid  of  it,  how- 
ever, and  we  had  a very  poor  house.  It  is  a pic- 
ture worth  seeing  and  can  be  strongly  boosted 
as  such,  but  not  as  entertainment.  Eight  reels. — 
F.  E.  Schulz.  Y.  M.  C.  A.  theatre,  Morenci,  Ariz. 

The  Beloved  Vagabond,  with  Carlyle  Blackwell. 
— This  is  a good  story  and  well  directed.  Acting 
good,  but  is  the  type  of  picture  that  has  no 
action.  Did  draw  at  the  box  office,  but  after  this 
Is  done  it  does  not  please  the  people.  Many  ad- 
verse comments  on  this.  As  far  as  I am  con- 
cerned personally,  I liked  it,  but  would  not  rec- 
ommend it  as  good  entertainment.  Film  in  good 


condition.  Six  reels. — C.  V.  Anderson,  Oak  thea- 
tre, Oakdale.  Neb. — General  patronage. 

First  National 

The  Sea  Hawk,  with  Milton  Sills. — A wonderful 
picture  taken  from  facts.  Had  only  one  com- 
plaint, but  many  favorable  comments.  Sills  sure 
does  some  real  acting  in  this  one.  Show  it, 
but  don’t  put  up  any  guarantee  if  you  play 
percentage.  Twelve  reels. — W.  H.  Goodroad, 
Strand  theatre,  Warren,  Minn. 

Single  Wives,  with  Milton  Sills. — A fair  pic- 
ture of  society.  Story  of  a neglected  wife. 
Fair  attendance.  Eight  reels. — Kreighbaum  Bros., 
Char-Bell  theatre,  Rochester,  Ind. 

The  Marriage  Cheat,  with  Beatrice  Joy. — Good 
wiork  by  the  principals,  also  by  the  young  lady 


who  played  the  half  caste  girl.  Contains  fine 
scenes,  including  storm  and  ocean  stuff.  Seven 
reels. — Henry  W.  Gaulding,  Lincoln  theatre. 
Pittsburg.  Pa. — Neighborhood  patronage. 

Torment,  with  a special  cast. — A very  good 
picture  of  the  Russian  revolution  with  a very 
good  earthquake.  Will  please  the  higher  class  of 
people.  Pleased  here  about  fifty  fifty.  Photo- 
graphy excellent.  Six  reels. — C.  L.  Brown, 
Dreamland  theatre,  Fullerton,  La. — Small  town 
patronage. 

For  Sale,  with  Claire  Windsor. — If  I remember 
correctly,  I have  heard  of  this  plot  before.  Just 
fancy  the  producer  capable  of  believing  that  any 
one  these  days  wants  to  see  the  beautiful  young 
daughter  sold  to  the  highest  bidder  in  order  that 
Pa  and  Ma  may  still  live  in  luxury.  Have  you 
heard  of  this  story  before?  Why  do  they  make 
’em  ? — J.  L.  Harriman,  New  Empress  theatre, 
Nottingham,  England. — Working  class  patronage. 

The  Girl  In  The  Limousine,  with  Larry  Semon. 
— It  has  not  been  my  nature  to  resort  to  the 
worst  that  I might  say  regarding  a picture,  but 
here  goes : This  one  is  lousey  I It  is  absolutely 
impossible.  Don’t  show  it.  If  you  have  already 
bought  it.  shelve  it  for  Goodness  sake.  Don’t 
show  it.  Six  reels.— W.  H.  Brenner,  Cozy  theatre. 
Winchester,  Ind. 

The  Galloping  Fish,  with  a special  cast. — The 
most  laughable  comedy  drama  I have  ever  seen. 
All  my  patrons  laughed  the  whole  seven  reels 
and  went  home  happy.  Pleased  100  per  cent. 
Seven  reels. — C.  L.  Brown,  Dreamland  theatre, 
Fullerton,  La. 

Twenty-One,  with  Richard  Barthelmess. — Bet- 
ter than  any  of  his  older  pictures  except  "Tol- 
able  David,”  which  was  his  best.  “Twenty-One” 
pleased  everyone.  Make  some  more  like  this, 
Richard.  Six  reels.— C.  L.  Brown,  Dreamland 
theatre,  Fullerton,  La.— Small  town  patronage. 

Twenty-One,  with  Richard  Barthelmess.— Very 
good,  but  not  Dick’s  best.  He  is  well  liked  here, 
so  we  did  fair  business.  Some  drummers  roasted 


For  Release  in  December — Now  Booking 

U 


PRODUCERS  DISTRIBUTING  CORPORATION 


PriscilbDean 

Ouro, 


Presented  fk 
by 

HUNT 
STROM. 


Directed  bv  CHET  WITHCY 
Adapted  by  HARVEY  CATES  'fren 
the  novel  ^IZOLA  FORRESTER^ 

^HUNT  STROMBERG 

’ PRODUCTION 

Season  1924-25  Thirty  First  Run  Pictures 


November  15,  1924 


EXHIBITORS  HERALD 


57 


him  unmercifully  and  one  thought  he  played 
the  part  of  the  boy  in  “The  Grail,”  saying  he 
was  too  soft  and  weak.  Seven  reels. — J.  A. 
Anderson,  Idyl  Hour  theatre,  Edson,  Alberta, 
Canada. — Railroad  patronage. 

Twenty-One,  with  Richard  Barthelmess. — A 
mighty  good  picture,  star,  story  and  everything. 
Everybody  pleased  and  are  still  talking  about  it. 
6,620  feet. — A.  F.  Jenkins,  Community  theatre, 
David  City,  Neb. 

Black  Oxen,  with  Corinne  Griffith. — Heard  one 
old  man  say  as  he  passed  out,  " ‘Black  Oxen’ — 
hell  1 There  wasn’t  a cow  in  the  whole  picture.” 
Outside  of  that  it  was  enjoyed  by  everyone,  and 
drew  a good  crowd  for  two  nights.  When  it 
comes  to  acting,  Corinne  is  right  at  the  head 
of  the  list.  Nine  reels. — R.  W.  Hickman,  Lyric 
theatre,  Greenville,  111. 

Flaming  Youth,  with  Colleen  Moore. — A pretty 
fair  jazz  picture  that  drew  a good  crowd  the 
first  night  but  fell  down  the  second.  Have  not 
yet  figured  out  the  why  of  it,  so  guess  it  is 
one  of  the  freak  breaks  of  the  game.  Pleased 
most  everyone,  although  some  said  they  liked 
"Daughters  of  Today”  better.  Nine  reels. — M. 
A.  Manning,  Opera  House,  Baldwin,  Wis. — Small 
town  patronage. 

Flaming  Youth,  with  Colleen  Moore. — Ran  this 
one  on  Saturday  to  splendid  business  and  a very 
well  satisfied  crowd.  Colleen  Moore  is  a prime 
favorite  in  our  town  and  the  little  star  deserves 
it  for  she  is  certainly  the  darling  of  the 
screen.  This  is  a very  good  buy  for  all  you  little 
chaps  and  the  price  is  right,  film  good,  drawing 
power  good,  and  what  miore  do  you  want?  Nine 
reels. — P.  W.  Quinlin,  Ideal  theatre,  Chateaugay, 
N.  Y. — Small  town  patronage. 

Flaming  Youth,  with  Colleen  Moore. — A won- 
derfully pleasing  picture.  Did  not  have  an  ad- 
verse criticism,  and  noises  during  the  show  told 
us  they  were  thoroughly  enjoying  it.  Cut  out 
our  regular  children’s  matinee  on  Wednesday, 
saying  the  picture  was  hardly  suitable  for  the 
kids,  and  it  proved  a good  ad,  for  we  did  good 
business  on  it.  Nine  reels. — J.  A.  Anderson,  Idyl 
Hour  theatre.  Edson,  Alberta,  Canada. — Railroad 
patronage. 

Flaming  Youth,  with  Colleen  Maore. — Seen  at 
trade  view  and  was  not  booked  by  me  for  any 
of  the  halls  I control.  If  this  picture  had  not 
have  been  adapted  from  a “sexy”  best  seller,  it 
would  have  been  a terrible  “flop.”  Colleen 
Moore  deserves  better  screen  material  than  stories 
which  cannot  be  screened  as  written,  for  obvious 
reasons. — J.  L.  Harriman,  New  Empress  theatre, 
Nottingham,  England. — Working  class  patronage. 

Ashes  of  Vengeance,  with  Norma  Talmadge. — ■ 
Many  favorable  comments.  Did  good  business  in 
a quiet  time.  First  National  treats  us  more 
reasonably  than  the  others,  so  if  tne  season  had 
been  good  we  would  have  made  a clean-up.  We 
agree  with  those  who  say  it  is  one  of  the  finest 
pictures  of  1923.  It  seems  so  complete  and  per- 
fect. Ten  reels. — J.  A.  Anderson,  Idyl  Hour 
theatre,  Edson,  Alberta,  Canada. — Railroad  pat- 
ronage. 

Ashes  of  Vengeance,  with  Norma  Talmadge. — 
I do  not  agree  with  J.  S.  Walker  in  his  report 
on  this  picture.  I found  this  a good  picture  and 
made  money  on  it.  My  people  said  it  was  too 
short.  Why  all  the  kick  on  costume  stuff? 
Aren’t  nearly  all  the  really  big  pictures  cos- 
tume plays?  Ten  reels. — F.  C.  Rodgers,  Grand 
theatre,  Creston,  B.  C. 

Ashes  of  Vengeance,  with  Norma  Talmadge. — 
A wonderful  production  which  pleased  everybody. 
Wallace  Beery  and  Conway  Tearle  in  the  cast. 
It  is  a costume  play  but  it  has  a good  story 
and  enough  action  to  please  all  classes.  Ten 
reels. — R.  Pfeiffer,  Princess  theatre,  Chilton, 
Wis. — Small  town  patronage. 

The  Meanest  Man  in  the  World,  with  Bert 
Lytell. — An  excellent  comedy  drama  which  will 
hold  your  interest  from  start  bo  finish.  Six  reels. 
— R.  Pfeiffer,  Princess  theatre,  Chilton,  Wis. — 
Small  town  patronage. 

Within  the  Law,  with  Norma  Talmadge. — ^Very 
satisfactory  picture.  Story  good.  Cast  fine. — 
Bert  Silver,  Silver  Family  theatre,  Greenville, 
Mich. 

Her  Temporary  Husband,  with  a special  cast. — 
A good  comedy  drama  but  failed  to  get  the  busi- 
ness. Seven  reels. — R.  Pfeiffer,  Princess  theatre, 
Chilton,  Wis. — Small  town  patronage. 

Penrod  and  Sam,  with  Ben  Alexander.. — This  is 
a dandy  picture  that  pleased  old  and  young.  The 
kid  actors  are  fine  and  the  adults  are  satisfac- 
tory. Any  one  that  cannot  get  a kick  out  of  this 
is  too  hard  to  please.  Seven  reels. — C.  H.  Moul- 
ton. Bijou  theatre.  Beach,  N.  Dak. — Small  town 
patronage. 


Fury,  with  Richard  Barthelmess. — A very  good 
sea  story.  Drew  fair  business.  Nine  reels.— R. 
Pfeiffer,  Princess  theatre,  Chilbon,  Wis. — Small 
town  patronage. 

Ponjola,  with  Anna  Q.  Nillson. — Fine.  This  is 
the  best  picture  of  its  kind  I ever  played. 
Pleased  everybody  and  was  great  for  the  box 
office. — C.  A.  Hennecke,  Columbus  theatre.  Col- 
umbus, Texas. 

The  Fighting  Blade,  with  Richard  Barthelmess. 
— A very  interesting  picture,  but  it  failed  to 
draw.  Lost  money.  Eight  reels. — R.  Pfeiffer, 
Princess  theatre,  Chilton,  Wis. — Small  town  pat- 
ronage. 

Boy  of  Mine,  with  Ben  Alexander. — A real  good 
picture.  It  is  a pleasure  to  show  your  patrons 
pictures  like  this.  Won’t  hurt  anybody’s  house. 
Pleased  everyone.  Seven  reels. — C.  L.  Brown, 
Dreamland  theatre,  Fullerton,  La. — Small  town 
patronage. 

Penrod  and  Sam,  with  Ben  Alexander. — You 
certainly  can  please  the  kids  with  this  one,  and 
some  of  the  older  people  thought  it  was  fine. 
However,  the  young  people  didn’t  take  to  it  at 
all.  Mostly  all  kid  stuff.  Seven  reels. — H.  J. 
Eagan,  American  theatre,  Wautoma,  Wis. — Small 
town  patronage. 

Penrod  and  Sam,  with  Ben  Alexander. — Say  I 
If  you  haven’t  played  this,  better  get  off  your 
high  horse  and  pick  it  up.  It’s  worth  showing 
any  day  in  the  week.  Six  reels. — C.  W.  Lang- 
acher.  New  Glarus  theatre.  New  Glarus,  Wis. — • 
Transient  patronage. 

Potash  and  Perlmutter,  with  a special  cast. — 
This  was  our  Sunday  night  picture.  We  did  a 
very  good  business  on  it.  Good  comedy,  chock 
full  of  laughs.  Titles  very  funny.  Worth  run- 
ning. but  the  exhibitors  who  compare  this  with 
Harold  Lloyd  as  a fine  production  in  my  opinion 
have  a very  limited  idea  of  comedy.  It  is  a good 
bet,  however. — P.  W.  Quinlin.  Ideal  theatre, 
Chateaugay,  N.  Y. — Small  town  patronage. 

The  Song  of  Life,  with  a special  cast. — A very 
good  picture  but  my  people  don’t  care  for  the 


“sob  stuff.”  I couldn’t  get  them  in  the  second 
night.  Seven  reels. — C.  A.  Linsley,  Opera  House, 
Soldier  Summit,  Utah. — Railroad  patronage. 

Slander  the  Woman,  with  Dorothy  Phillips. — 
This  picture  was  quite  a disappointment  to  us. 
It  is  a very  far-fetched  story  without  being  made 
to  seem  convincing.  The  continuity  is  very  bad. 
Miss  Phillips  overacts  and  the  picture  is  at  best 
one  reel  too  long.  I really  can’t  recommend  it, 
even  at  program  prices.  Drew  poorly.  Seven 
reels.  A.  N.  Miles,  Eminence  theatre.  Eminence, 
Ky. 

Kindred  of  the  Dust,  with  Ralph  Graves. — Wish 
they  wiould  make  some  of  the  new  ones  as  inter- 
esting and  entertaining  as  this  old  one.  Got 
more  compliments  than  “Scaramouche”  or  “The 
White  Sister.”  Eight  reels. — H.  J.  Eagan,  Amer- 
ican theatre,  Wautoma,  Wis. — Small  town  pat- 
ronage. 

Kindred  of  the  Dust,  with  Ralph  Graves. — Just 
fair.  Not  as  good  as  some  Peter  B.  Kyne  stories. 
It  is  more  or  less  sad,  but  is  pretty  good  and 
will  please  as  a whole.  Eight  reels. — C.  A. 
Kelley,  Rex  theatre,  Custer  City,  Okla. — Small 
town  patronage. 

Go  and  Get  It,  a Marshall  Neilan  production. 
— If  you  want  excitement  and  novelty  in  big 
doses,  you  have  it  here.  Ideal  picture  for  Satur- 
day night  in  small  town. — J.  Christenson,  Star 
theatre,  Sandusky,  Mich. — Small  town  patronage. 

Fox 

The  Cyclone  Rider,  with  Evelyn  Brent. — This  is 
Lincoln  J.  Carter’s  high  speed  melodrama  and  I’m 
telling  you  that  it’s  plumb  mellow.  Has  more 
action  than  a fifteen  chapter  serial  and  as  many 
laughs  as  the  average  five  reel  comedy.  The 
“lemon  extract”  boys  up  in  the  balcony  will  eat 
it  up  and  come  back  the  second  night  for  more. 
We  did  about  double  the  business  the  second  night 
over  the  first.  Seven  reels. — R.  W.  Hickman, 
Lyric  theatre,  Greenville,  111. 

A Man’s  Mate,  with  John  Gilbert. — A good  pic- 
ture with  a rather  bob-tailed  ending.  One  terrific 
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The  Contributor’s  Column 


A Chance  to  Lend  a Hand 

We  are  unable  to  find  any  comments  in  “What  the  Picture  Did  For  Me” 
on  subjects  released  through  Big  Feature  Rights  Corporation.  We  are  looking 
for  opinions  on  such  titles  as,  “According  to  Hoyle,”  “A  Motion  to  Adjourn,” 
“In  Old  Kentucky,”  “The  Unconquered  Woman”  and  “One-Eighth  Apache,”  all 
of  which  are  released  through  Big  Feature  Rights. 

Your  usual  kindness  and  assistance  will  be  appreciated. — Hardy  Burlingham 
Mining  Company,  Recreation  theatre,  Hardburly,  Ky. 


The  pictures  named  were  reported  quite  representatively  in  their  season 
and  occasional  reports  on  them  still  appear,  but  one  or  two  letters  from 
exhibitors  who  have  played  them  or  seen  them  recently  probably  will  be 
more  helpful  than  reports  from  old  hies. 

Bills  Outlines  Small  Town  Policy 

In  a good  many  instances,  exhibitors,  in  small  towns  especially,  pass  up  a 
goodly  portion  of  the  profits  due  them  on  a picture  due  to  the  half-hearted  way 
in  which  they  handle  their  exploitation.  The  writer  is  just  as  guilty  as  the  rest 
and  is  not  making  any  excuses. 

The  following  policy  was  adopted  as  nearly  as  possible  about  a year  ago  and 
strictly  followed  whenever  it  was  possible  to  do  so. 

First:  Small  towns  do  not  have  to  run  pictures  brand  new,  and  couldn’t  in 
a good  many  instances  if  they  wanted  to.  Therefore,  buy  pictures  that  are  proven 
successful  for  the  small  town  and  profit  by  the  experience  of  others  who  have 
run  them. 

Second;  Buy  pictures  in  small  blocks  (not  over  ten  or  fifteen)  pick  the 
ones  you  want  and  no  more  (if  they  won’t  sell  them  that  way,  try  someone  else) 
and  when  you  buy  pictures  have  open  time.  Set  your  play  dates  on  all  of  them 
and  play  them  when  they  are  set.  If  you  haven’t  any  open  time,  you  don’t 
need  any  pictures.  Deferred  play  dates  only  get  you  in  trouble. 

Third:  Get  every  possible  bit  of  information  together  you  can  about  the 
picture.  Study  your  press  books.  If  there  is  a novel  of  it,  read  the  novel. 
Above  all,  read  every  exhibitor’s  report  of  it  that  you  can  find.  (This  should 
be  done  before  pictures  are  contracted  for.)  After  you  have  studied  a picture 
thoroughly  you  know  the  goods  you  have  to  sell.  If  a picture  is  worth  showing 
to  an  intelligent  audience  it  is  worth  advertising  and  giving  every  possible  means 
of  exploitation. 

This  does  not  mean  that  one  must  necessarily  spend  a whole  lot  of  money 
on  each  and  every  picture,  but  put  it  over  some  way.  It  don’t  make  much  differ- 
ence how,  but  get  it  over.  In  order  to  do  this,  one  must  believe  in  the  picture, 
be  sold  on  it  himself  and  know  he  is  right  and  then  go  the  limit. 

The  above  policies  are  a little  long  drawn  and  hard  to  follow  and  they  mean 
a lot  of  hard  work,  but  they  are  successful  methods  which  the  writer  can  justly 
say  have  worked  out  very  satisfactorily  and  have  brought  the  percentage  of 
flops  down  to  a mere  nothing  and  put  the  house  on  the  profit  side  of  the  ledger 
the  year  around.  Summer  months  included. — C.  H.  Bills,  Opera  House,  Lenora, 
Kan. 

The  “Herald”  His  Morning  Paper 

Please  hnd  enclosed  my  check  for  two  years  subscription.  Will  you 
please  see  that  I receive  the  HERALD  promptly,  as  I miss  it  like  I do  my 
breakfast  if  I do  not  receive  it. — MACK  M.  HANSEN,  Larchmont  theatre, 
Los  Angeles. 


Prints  in  All  Exchanges — Now  Booking 
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fight  in  it. — Roy  W.  Adams,  Pastime  theatre, 
Mason.  Mich. 

It  Is  The  Law,  with  a special  cast. — This  is  the 
first  of  the  new  Fox  Specials  and  proved  to  be  a 
pretty  good  picture.  It  didn’t  seem  to  have  a 
great  amount  of  drawing  power,  but  it  seemed 
to  give  satisfaction.  Judging  from  the  looks  of 
all  the  actors.  Fox  must  have  imported  them  all 
from  Europe.  There  wasn’t  a familiar  face  in  the 
whole  cast,  but  even  at  that,  they  were  all  good. 
Seven  reels. — R.  W.  Hickman,  Lyric  theatre, 
Greenville,  111. 

The  Heart  Buster,  with  Tom  Mix. — Of  Fox’s 
1923-24  Mix  productions,  this  is  the  poorest.  This 
does  not  mean,  however,  that  this  picture  is  poor. 
On  the  contrary,  it  is  a good  program,  according 
to  my  patrons.  Five  reels. — C.  W.  Langacher, 
New  Glarus  theatre.  New  Glarus,  Wis. — Transient 
patronage. 

The  Painted  Lady,  with  Dorothy  Mackaill. — 
This  one  will  not  break  any  records  for  you. 
Starts  out  well,  but  gets  pretty  rough  before  it  is 
finished.  Men  and  boys  will  like  it,  but  your  lady 
patrons  will  not  care  for  it.  Acting  is  good  but 
title  will  keep  them  away.  Seven  reels. — R.  W. 
Hickman,  Lyric  theatre,  Greenville,  111. 

Not  A Drum  Was  Heard,  with  Buck  Jones. — 
We  could  not  figure  out  where  this  title  came  in. 
A fair  program  picture,  like  all  the  other  Fox 
features.  Jones  is  a Western  actor.  He  should 
be  east  as  sueb. — Jeff  Burnett,  Gem  theatre,  Du- 
mas, Ark. — Small  town  patronage. 

Not  A Drum  Was  Heard,  with  Buck  Jones. — A 
very  good  picture  despite  reports  to  the  contrary. 
Pleased  them  all.  Very  poor  title.  Good  com- 
ments.— A.  J.  Jenkins,  Community  theatre,  David 
City,  Neb. 

Ladies  to  Board,  with  Tom  Mix. — ^While  this 
isn’t  a Western  picture,  it  pleased  the  usual  Mix 
crowd.  They  don’t  seem  to  care,  just  so  it’s  Tom. 
Pee-Wee  Holmes  almost  stole  the  picture  with 
his  comedy  stunts.  Tom  Mix  plays  the  role  of 
"pinch  hitter”  for  my  theatre.  When  I fall  down 
on  one  of  those  overrrated  high  priced  specials,  I 
follow  it  up  with  Tom  Mix  and  he  never  fails  to 
make  up  the  loss  sustained  by  the  big  ones.  Just 
for  instance,  I played  Mary  Pickford  in  "Dorothy 
Vernon  of  Haddon  Hall”  last  week  and  followed 
it  up  with  "Ladies  to  Board”  and  Tom  drew  more 
people  in  one  night  than  Mary  did  in  two  at  the 
same  admission.  It’s  asking  a whole  lot  of  Tom 
to  carry  all  the  load  but  he’s  the  only  one  I can 
depend  upon  to  turn  the  trick.  Six  reels. — R.  W. 
Hickman,'  Lyric  theatre,  Greenville,  111. 

Ladies  To  Board,  with  Tom  Mix. — This  is  the 
best  Mix  picture  played  yet.  It  is  good,  full  of 
variety,  comedy  stunts  and  romance  and  some 
elopement  I This  will  get  a laugh  from  a stone 
face. — Jeff  Burnett,  Gem  theatre,  Dumas,  Ark. — 
Small  town  patronage. 

The  Net,  with  Barbara  Castleton. — Mr,  Edwards 
does  not  do  credit  to  his  reputation  In  this.  A 
very  poor  picture,  sold  as  a special.  Not  a single 
poster  or  lobby  card  showed  anything  connected 
with  the  story.  Seven  reels.- — J.  A.  Anderson. 
Idyl  Hour  theatre,  Edson,  Alberta,  Canada. — Rail- 
road patronage. 

The  Arizona  Express,  with  Pauline  Stark. — It’s 
a real  Carter.  Thrills  in  every  reel.  The  10  and 
20  cent  fans  will  eat  it  up.  Business  good.  Seven 
reels. — D.  E.  Knorr,  Pergola  theatre,  Allentown, 
Pa. — Family  patronage. 

The  Grail,  with  Dustin  Farnum. — A good  pro- 
gram picture.  Better  than  I expected  from  the 
title.  Five  reels. — J.  W.  Andresen,  Rialto  theatre. 
Cozad,  Neb. 

Does  It  Pay?  with  Hope  Hampton — No!  I 

couldn’t  get  away  with  it. — J.  B.  Carter,  Electric 

theatre.  Browning,  Mo. — Small  town  patronage. 

Does  It  Pay?  with  Hope  Hampton. — Another 

one  that  the  reports  were  unfavorable,  but  it  is  a 
great  feature  and  one  that  pleases.  Advertise  it 
big,  boys.  It’s  worth  exploiting.  Seven  reels. — 
D.  E.  Knorr,  Pergola  theatre,  Allentown,  Pa. — 
Family  patronage. 

Docs  It  Pay?  with  Hope  Hampton. — No,  it 

didn’t  pay  me.  I didn’t  see  this  one,  but  had  a 
few  favorable  comments  on  it.  Did  not  draw. 
Seven  reels. — E.  A.  Armistead,  Lyric  theatre,  Eas- 
ley, S.  C. 

Just  Off  Broadway,  with  John  Gilbert. — A real 
good  one.  Cast  does  fine  work.  Will  keep  them 
guessing  and  will  please.  Six  reels. — Frank  E. 
Sabin,  Majestic  theatre.  Eureka,  Mont. — Small 
town  patronage. 

The  Governor’s  Lady,  with  a special  cast. — A 
splendid  picture.  Good  story.  Well  acted. — Bert 
Silver,  Silver  Family  theatre,  Greenville,  Mich. 

St.  Elmo,  with  a special  cast. — 'This  is  a very 
good  picturization  of  this  famous  play.  Well 
handled  and  people  came  out  to  see  it. — Charles 
Lee  Hyde,  Grand  theatre,  Pierre,  S.  Dak. 
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The  Wolf  Man,  with  John  Gilbert. — A fair  pro- 
gram picture.  Gilbert  does  some  good  work  in 
this  one.  Some  society  life,  then  a lot  of  he-man 
stuff. — Jeff  Burnett,  Gem  theatre,  Dumas,  Ark. — ■ 
Small  town  patronage. 

When  Odds  Are  Even,  with  William  Russell. — 
Good  program  picture. — Bert  Silver,  Silver  Family 
theatre,  Greenville,  Mich. 

The  Lone  Star  Ranger,  with  Tom  Mix. — A reg- 
ular Mix  picture.  He  gets  better  all  the  time. 
Our  patrons  smile  and  criticise  the  impossibility 
of  his  stories,  yet  come  right  back  for  more.  Mix 
is  one  of  our  most  consistent  drawing  cards  and 
this  picture  is  up  to  his  standard. — Jeff  Burnett, 
Gem  theatre,  Dumas,  Ark. — Small  town  patronage. 

Skid  Proof,  with  Buck  Jones. — Very  good  en- 
tertainment. Print  good.  Six  reels. — Earl  C. 
Burdic,  Legion  theatre,  Herman,  Neb. — Small 
town  patronage. 

The  Town  That  Forgot  God,  with  a special  cast. 
— An  old  one  that  will  please  nearly  one  hundred 
per  cent.  Print  good.  Eight  reels. — Earl  C.  Bur- 
dic, Legion  theatre,  Herman,  Neb.  Small  town 
patronage. 

A Mile-A-Minute  Romeo,  with  Tom  Mix. — Up 
to  the  usual  Mix  standard.  The  regular  stunts, 
and  always  something  extra  thrown  in  that  will 
always  get  a laugh. — Jeff  Burnett,  Gem  theatre, 
Dumas,  Ark. — Small  town  patronage. 

Western  Luck,  with  Buck  Jones. — This  is  a 
good  one.  Above  the  average  Western.  Five 
reels. — E.  A.  Armistead,  Lyric  theatre.  Easley, 
S.  C. 

Cupid’s  Fireman,  with  Buck  Jones.— A fair  pro- 
gram picture  full  of  thrills.  Jones,  however, 
don’t  play  this  kind  of  a role.  Our  people  want 
him  in  the  old  time  Westerns. — Jeff  Burnett,  Gem 
theatre,  Dumas,  Ark. — Small  town  patronage. 

The  Face  on  the  Barroom  Floor,  with  a special 
cast.— Very  good.  Pleased  one  hundred  per  cent. 
Excellent  print,  which  is  very  important.  Six 
reels. — Earl  C.  Burdic,  Legion  theatre,  Herman, 
Neb.  Small  town  patronage. 

Love  Letters,  with  Shirley  Mason.- Consider 

this  below  the  Mason  standard.  Only  a fair  pic- 
ture. Very  poor  story.  Acting  of  Mason  the 
only  redeeming  feature.  Five  reels. — Jeff  Bur- 
nett, Gem  theatre,  Dumas,  Ark.  Small  town 
patronage. 

The  Shepherd  King,  with  a special  cast. — The 
most  reasonably  priced  Fox  special  and  it  pleased 
those  who  came,  but  Fox  does  not  draw  well  for 
us  now.  A minister  denounced  it  in  the  pulpit 
the  day  before  showing  it,  saying  it  was  com- 
mercializing the  Bible.  We  have  not  made  ex- 
penses on  Fox  pictures  for  some  time.  We  gave 
Fox  full  representation  in  "Fox  Week,”  Sept. 
8-13,  and  told  them  to  do  their  best,  as  they 
would  be  compared  with  Paramount  and  First 
National,  who  each  had  full  weeks  at  our  house 
in  September.  Fox  fell  down  badly  by  sending  us 
"Governor’s  Lady,”  "The  Grail”  and  "Second 
Hand  Love.”  One  person  spoke  well  of  "The 
Grail”  and  two  of  "Governor’s  Lady,”  the  only 
good  comments  all  week.  Nine  reels. — J.  A.  An- 
derson, Idyl  Hour  theatre,  Edson,  Alberta,  Can- 
ada.— Railroad  patronage. 

Metro  Goldwyn 

Sherlock,  Jr.,  with  Buster  Keaton. — A scream ! 
A record  breaker.  Don’t  miss  this  picture  if 
you  want  to  get  a good  comedy.  Six  reels. — 
Kreighbaum  Bros.  Char-Bell  theatre,  Rochester, 

Ind. 

Half-A-Dollar  Bill,  with  a si)ecial  cast.-rif  this 
picture  had  half  the  amount  of  publicity  that 
some  of  the  alleged  supers  have  had,  then  the 
people  would  have  come  to  see  it,  and  unlike 
the  aforesaid  supers,  those  who  saw  it  would 
have  come  out  highly  delighted.  You  can  tell 
your  crowd  that  you  have  a real  picture  in  this 
one  and  they’ll  agree.  Remarkable  and  clever 
little  boy.  to  say  nothing  of  the  dogs,  in  "Half- 
A-Dollar  Bill.” — J.  L.  Harriman,  New  Empress 
theatre,  Nottingham,  England. — Working  class 
patronage. 

The  Arab,  with  Alice  Terry. — While  this  is 
quoted  as  an  artistic  success,  it  simply  is  a 
rank  failure  as  a box  office  attraction,  with  no 
comments  whatever  from  patrons  as  they  pass 
out  of  the  theatre.  Six  reels. — W.  H.  Brenner, 
Cozy  theatre,  Winchester,  Ind. 

Happiness,  with  Laurette  Taylor. — A good, 
whole-souled,  clean  picture  that  drew  nothing 
but  favorable  comments  from  as  adverse  a bunch 
of  film  critics  as  you  will  find  anywhere — our 
customers.  The  community  is  largely  Irish, 
which  may  have  had  something  to  do  with  the 
popularity  of  this  film  here,  but  it  should  go 
well  anywhere.  Eight  reels. — Louis  A.  Van 
Alstyne,  Quality  theatre.  Cullom,  111.  — Small 
town  patronage. 


Happiness,  with  Laurette  Taylor.  — Another 
lemon  with  which  I got  hooked.  Paid  a good 
price  for  this  one  and  it  not  only  proved  a poor 
box  office  attraction  but  didn’t  please  those  that 
did  turn  out.  Eight  reels. — R.  Pfeiffer,  Princess 
theatre,  Chilton,  Wis. — Small  town  patronage. 

Little  Old  New  York,  with  Marion  Davies. — • 
Fine.  Great  picture.  The  kind  that  gets  extra 
business  and  pleases. — C.  A.  Hennecke,  Columbus 
theatre,  Columbus,  Texas. 

Little  Old  New  York,  with  Marion  Davies. — ■ 
This  is  splendid.  We  bought  it  at  a very  reason- 
able price,  but  did  not  do  near  the  business  we 
expected  to  do  on  it.  Another  one  we  can  charge 
up  to  “Old  Man  Prestige.”  Ten  reels. — A.  N. 
Miles.  Eminence  theatre.  Eminence,  Ky. 

The  Eternal  Three,  with  a special  cast. — A good 
program  picture. — C.  W.  Langacher,  New  Glarus 
theatre.  New  Glarus,  Wis. — Transient  patronage. 

Don’t  Doubt  Your  Husband,  with  Viola  Dane. — 
Viola  breezes  right  along  in  this  one  and  kept 
my  audience  laughing  most  of  the  time.  Good 
little  picture,  that  pleased  and  drew  extra  busi- 
ness. Six  reels. — A.  D.  Branwer,  Jewel  theatre. 
Hooker,  Okla. — Small  town  patronage. 

Long  Live  the  King,  with  Jackie  Coogan. — 
Jackie  is  not  as  appealing  in  this  as  most  he  has 
done,  but  it  was  a good  picture  and  did  the  best 
business  of  several  months.  High  rental  did  not 
leave  us  much  for  ourselves.  Ten  reels. — J.  A. 
Anderson,  Idyl  Hour  theatre,  Edson,  Alberta, 
Canada. — Railroad  patronage. 

Long  Live  the  King,  with  Jackie  Coogan. — • 
Played  this  two  nights  to  best  bouses  in  months. 
Jackie  is  a sure  bet  here.  Second  night  better 
than  first.  Good  cast.  Photography  good. 
Pleased  100  per  cent.  Even  pleased  the  operator, 
so  how  is  that  for  a picture? — F.  C.  Rodgers, 
Grand  theatre.  Creston,  B.  C. 

The  Spoilers,  with  Milton  Sills. — Good  show. 
Splendid  entertainment.  Good  story  and  well 


done. — C.  A.  Hennecke,  Columbus  theatre,  Colum- 
bus, Texas. 

Three  Weeks,  with  a special  cast.  — Most  of 
Goldwyn’s  pictures  are  lemons  and  this  is  one 
of  the  biggest  ones.  Paid  a big  price  and  just 
broke  even  on  a three-day  run.  Lots  of  money 
wasted  on  this  picture.  Will  please  only  a very 
small  per  cent  and  is  not  worth  while  running. 
Eight  reels. — R.  Pfeiffer,  Princess  theatre,  Chil- 
ton, Wis. — Small  town  patronage. 

Six  Days,  with  Corinne  Griffith. — Extra  good 
picture.  Good  story  and  well  done,  but  shabby 
print,  out  of  Dallas  office.  Nine  reels. — C.  A. 
Hennecke,  Columbus  theatre,  Columbus,  Texas. 

The  Rejected  Woman,  with  Conrad  Nagel. — A 
dandy  picture  which  has  about  everything  in  it 
a movie  fan  wants  and  above  all  is  a box  office 
puller.  Seven  reels. — W.  A.  Clark,  Jr.,  Castle 
theatre,  Havana,  III.— General  patronage. 

Nellie  the  Beautiful  Cloak  Model,  with  Claire 
Windsor. — First  few  reels  slow  and  draggy,  but 
ends  with  plenty  of  pep  and  action.  A good 
melodrama  which  pleased  about  90  per  cent.  Did 
good  business.  Picture  was  not  worth  the  price 
I paid.  Eight  reels.  — R.  Pfeiffer,  Princess 
theatre,  Chilton.  Wis. — Small  town  patronage. 

The  Social  Code,  with  Viola  Dana. — About  as 
good  as  any  she  has  made  lately.  Did  not  hear 
any  kicks,  so  must  have  pleased.  Five  reels. — 
C.  L.  Brown,  Dreamland  theatre,  Fullerton,  La. 
— Small  town  patronage. 

The  Social  Code,  with  Viola  Dana. — Another 
good  Dana  picture  which  drew  regular  Saturday 
business.  Six  reels.  — R.  Pfeiffer,  Princess 
theatre.  Chilton,  Wis. — Small  town  patronage. 

Desire,  with  a special  cast. — Only  a fair  pro- 
gram picture.  Did  poor  business.  Seven  reels. — 
R.  Pfeiffer,  Princess  theatre,  Chilton.  Wis. — 
Small  town  patronage. 

The  Uninvited  Guest,  with  Jean  Tolley. — A good 
under-sea  drama  that  pleased  every  one.  Photo- 
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We’ll  Attend  To  It 

I feel  that  I have  been  derelict  in  duty  in  the  matter  of  reports, 
but  since  I took  over  my  partner’s  interest,  August  1,  I have  been 
very  busy.  Am  enclosing  a few  reports  and  am  determined  to  do  better 
in  the  future. 

Kindly  change  name  in  membership  roster  of  the  “Herald  Only” 
Club  and  send  me  membership  card,  for  which  accept  my  thanks. — 
Carl  Judge,  Iris  Theatre,  Wheatland,  Wyo. 

Now  that  the  dereliction  is  at  an  end,  there’s  no  more  to  be  said  about  it, 
but  we’ll  attend  to  the  roster  and  the  card  right  off. 


Pages  “Small  Town  Elxhibitors” 

I’ve  been  curious  for  some  time  to  know  just  how  many  of  the  members  are 
really  little  town  men,  and  being  such,  how  many  are  running  theatres  that  are 
not  representing  large  investment  in  modern  buildings,  and  the  crowd  pulling 
features  that  make  such  a big  difference  in  public  appeal.  In  other  words,  the 
fellows  that  don’t  have  upholstered  chairs  and  organs — cooling  systems,  etc. 

For  my  part,  and  it  is  so  with  most  of  the  small  towns  in  Texas  with  popula- 
tions around  the  1,000  mark,  all  we  have  is  a corrugated  iron  structure  seating 
close  to  300.  An  organ  would  be  a total  wreck  in  30  days  with  the  atmospheric 
changes  in  our  building. 

I’ve  improved  it  considerably  since  taking  it  over,  put  in  an  inclined  floor, 
good  seats — as  good  a screen  as  money  can  buy  and  as  for  the  picture  on  the 
screen — I won’t  apologize  to  anyone  for  it  for  clearness  and  steadiness.  That 
much  I can  do — give  the  picture  the  projection  it  deserves  and  keep  my  house 
clean  and  as  comfortable  as  possible.  But  we  just  plain  don’t  have  the  income 
to  put  in  a modern  house. 

The  conditions  of  operation  govern  the  business  so  greatly  that  I’ve  often 
wondered,  as  I said  above,  just  who  in  the  club  is  really  exhibiting  in  our  class 
— who  has  the  real  small-town  difiiculties  to  bump  up  against.  There  are  so  many 
stunts  that  you  can  pull,  in  a small  town  of  more  than  3,500  for  instance,  that 
wouldn’t  amount  to  much  here. 

I’ve  filled  a lot  of  space  again  but  it  just  seems  to  me  that  we  fellows  in  the 
sure  enough  little  places  can  sometimes  help  each  other  if  we  but  knew  that 
“So  and  So”  was  writing  in  from  a town  and  under  circumstances  similar  to  our 
o\vn. 

I am  sending  you  a little  line-up  of  my  handling  of  “The  Covered  Wagon” — • 
not  that  it’s  anything  out  of  the  ordinary  or  original — but  that  it  may  be  of 
interest  to  some  other  fellow  in  similar  position. — Henry  Reeve,  Star  theatre, 
Menard,  Texas.  (For  “Covered  Wagon”  campaign,  see  “The  Theatre.”) 
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graphy  good.  Direction  good.  Acting  good.  ■. 
Seven  reels. — C.  L.  Brown.  Dreamland  theatre, 
Fullerton,  La. — Small  town  patronage.  [ 

The  Uninvited  Gaeat,  with  Jean  Tolley. — An 
excellent  offering  for  any  theatre.  Contains  some 
wionderful  undersea  photography  in  natural 
colors.  Did  good  business  and  pleased  everybody. 

Seven  reels. — R.  Pfeiffer,  Princess  theatre.  Chil- 
ton, Wis. — Small  town  patronage. 

In  Search  of  a Thrill,  with  Viola  Dana.— Very 
good  entertainment.  She  always  pleases  my 
crowd. — A.  P.  Jenkins,  Community  theatre, 

David  City,  Neb. 

In  Search  of  a Thrill,  with  Viola  Dana. — An- 
other good  Dana  picture.  All  her  pictures  are 
pleasing  and  entertaining.  Six  reels. — R.  Pfeif- 
fer. Princess  theatre,  Chilton,  Wis. — Small  town 
patronage. 

Under  The  Red  Robe,  with  Alma  Ruhens. — 

Good  picture.  Pleased  fairly  well.  Failed  to 
draw.  Fair  business.  Nine  reels. — F.  C.  Roigerg, 

Grand  theatre,  Creston,  B.  C. 

The  Eternal  Struggle,  with  a special  cast. — A : 

good  Northern  story.  Should  go  well  in  any  | 

small  town.  Renee  Adoree,  a new  star  to  us, 
puts  over  the  show  with  her  great  acting.  Eight 
reels  are  too  many  for  this  type  of  picture.  How  j 
long  are  the  producers  going  to  waste  all  this 
unnecessary  film?  Long  shows  are  killing  the  j 
picture  business  more  than  any  one  thing.  Eight 
reels. — Louis  A.  Van  Alstyne.  Quality  theatre. 
Cullom,  111.  j 

Three  Ages,  with  Buster  Keaton. — This  is  the  it 

kind  of  picture  that  pleases  all  that  are  lucky  I 
enough  not  to  see  it  or  the  exchange  that  is  I 
lucky  enough  to  sell  it.  Boys,  take  my  advice  » 

and  throw  the  film  peddler  out  that  tries  to  sell  1 

you  this  one.  Six  reels. — P.  C.  Rodgers.  Grand  I 

theatre,  Creston,  B.  C. 

Reno,  with  a special  cast. — Poor  drawing  card.  , 
Only  fair  program  picture.  Seven  reels. — R.  ' j 

Pfeiffer,  Princess  theatre,  Chilton,  Wis. — Small  » 

town  patronage.  | 

Our  Hospitality,  with  Buster  Keaton.  — Fair. 

Got  it  as  a substitute  at  last  minute,  no  chance  j.t 

to  change.  So  much  better  than  “Three  Ages”  * 

that  you  think  it  is  good.  Can’t  see  anything 
wonderful  about  Keaton  and  his  “frozen  face” 
stuff.  Hell  1 My  whole  audience  had  the  same 
look  when  they  came  out.  Six  reels. — F.  C. 
Rodgers,  Grand  theatre,  Creston,  B.  C. 

A Noise  in  Newboro,  with  Viola  Dana. — Here 
is  a corking  good  comedy  of  the  lighter  vein 
which  one  can  enjoy  to  the  limit.  A very  ac- 
ceptable program  picture.  Viola  is  very  accept- 
able in  it.  Six  reels.^ — Giacomi  Bros.  Crystal 
theatre.  Tombstone,  Ariz. 

I 

Scaramouchc,  with  Alice  Terry.— A 100  per  : 
cent  picture  in  every  way.  None  bigger  or  bet- 
ter that  I have  played.  I played  too  late  to  get 
out  of  it  what  I should  have  but  satisfied  all. — 

Bert  Silver,  Silver  Family  theatre,  Greenville, 

Mich. 

Scaramouche,  with  Alice  Terry. — A good  pic-  ' 
ture.  Direction,  cast  and  acting  are  perfect. 
Novarro  went  big  with  women  and  men  both.  „ 
Paid  a high  price  for  this,  but  only  did  average  j 

business  two  days  at  usual  price.  — Roy  W.  i 

Adams,  Pastime  theatre.  Mason,  Mich. 

Scaramouche,  with  a special  cast.  — A very 
good  picture  that  pleased  all  who  saw  it,  but 
most  of  my  people  would  not  pay  the  price  to 
see  it.  Was  held  up  for  twice  what  the  picture 
was  worth.  The  exchange  got  all  the  money. 

Ten  reels. — F.  C.  Rodgers,  Grand  theatre,  Cres- 
ton, B.  C. 

Broken  Chains,  with  a special  cast. — Many  fav- 
orable  comments.  Picture  did  not  draw  any  ex-  | 
tra  business,  though.  Seven  reels. — C.  L.  Brown,  | 
Dreamland  theatre,  Fullerton,  La.— Small  town  ! 
patronage.  i 


Rouged  Lips,  with  Viola  Dana. — A fine  little 
picture.  Star  and  cast  good.  Six  reels.— J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. 
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Rouged  Lips,  with  Viola  Dana. — We  were  un- 
able to  see  this  ourselves,  but  comment  is  very 
good.— F.  E.  Schulz.  Y.  M.  C.  A.  theatre,  Mor- 
encie,  Ariz. 

The  Fog,  with  Mildred  Harris. — A tale  of  ro- 
mance and  adventure,  of  love  defeated  and  love 
triumphant.  A pleasing  and  entertaining  story. 
Seven  reels. — D.  E.  Knorr,  Pergola  theatre, 
Allentown,  Pa. — Family  patronage. 

Paramount 

The  Alaskan,  with  Thomas  Meighan. — While 
this  is  hardly  a Meighan  type  of  role.  Tom  car- 
ried it  off  in  an  entirely  satisfactory  manner. 
The  Curwood-Meighan  name  combination  drew 
well,  of  course.  Would  say  this  is  under  the 
average  Meighan  and  not  up  to  standard,  though 
it  should  draw  a good  opening.  Holding  up  on  a 
run  is  another  thing.  The  beauty  of  the  scen- 
ery is  very  striking. — Fred  Hinds,  Cresco  theatre, 
Cresco,  la. — General  patronage. 

Empty  Hands,  with  Jack  Holt. — A dandy  pic- 
ture from  every  angle.  New  picture,  new  print, 
and  fair  business.  You  can  boost  this  picture 
to  your  patrons.  Seven  reels. — C.  L.  Brown, 
Dreamland  theatre,  Fullerton,  La. — Small  town 
patronage. 

The  Female,  with  Betty  Compson. — Not  a knock- 
out, but  above  the  average  program  picture. 
Beautifully  photographed  and  mounted.  Seven 
reels. — Clark  & Edwards,  Palace  theatre,  Ash- 
land, Ohio. — General  patronage. 

Changing  Husbands,  with  Beatrice  Joy. — Pleased 
a very  small  crowd.  Did  not  draw  at  all,  al- 
though those  that  attended  spoke  very  favorably. 
— Leslie  Hables,  Reel  Joy  theatre.  King  City,  Cal. 
— Small  town  patronage. 

The  Man  Who  Fights  Alone,  with  William  Far- 
num. — This  is  way  above  the  average  he  made 
for  Fox.  Paramount  generally  does  make  them 
that  way.  My  summary  of  this  is  that  it  is  very 
much  better  than  average  program. — Fred  Hinds, 
Cresco  theatre,  Cresco,  la. — General  patronage. 

The  Covered  Wagon,  a James  Cruze  production. 
— -We  are  not  going  to  pan  the  picture,  in  the 
face  of  all  the  good  reports.  However,  we  can- 
not see  anything  great  about  this  picture  only  the 
publicity  it  has  received.  There  is  no  doubt  about 
the  drawing  ability.  However,  your  patrons  will 
stay  away  from  the  theatre  for  two  months  on 
account  of  the  admission  you  will  be  forced  to 
charge.  Ten  reels.— S.  G.  Fry,  Palace  theatre, 
Omaha,  Tex.— Small  town  patronage. 

The  Covered  Wagon,  a James  Cruze  production. 
— A great  box  office  picture.  I hesitated  a long 
time  before  I bought  this  picture  and  I had  a few 
sleepless  nights  before  I played  it.  I paid  too 
much  for  it,  and  although  it  broke  house  record 
with  a three  day  run  at  75  and  50  cents,  I did 
not  make  money  on  it.  I am  glad  some  of  you 
fellows  have.  I hate  to  see  the  exchange  take  it 
all.  Ten  reels. — C.  A.  Linsley,  Opera  House,  Sol- 
dier Summit,  Utah. — Railroad  patronage. 

The  Covered  Wagon,  a James  Cruze  production. 
Extra  good.  Exceeded  all  records.  The  biggest 
picture  I ever  played  and  pleased  all  classes.  Ten 
reels.— C.  A.  Hennecke,  Columbus  theatre,  Colum- 
bus, Texas. 

The  Covered  Wagon,  a James  Cruze  production. 
— -An  excellent  production  of  pioneer  days  which 
broke  all  box  office  records.  Did  good  business 
for  four  nights  in  town  of  1800  people.  Prices 
25  and  50  cents.  Pleased  most  of  my  patrons. 
Several  made  remarks  that  I had  had  many  other 
pictures  much  better  than  “The  Covered  Wagon.’ 
Ten  reels. — R.  Pfeiffer,  Princess  theatre,  Chilton, 
Wis. — Small  town  patronage. 

The  Code  of  the  Sea,  with  Rod  La  Roque. — A 
rery  good  sea  picture  that  pleased  the  majority. 
Good  attendance. — Kreighbaum  Bros.,  Char-Bell 
theatre,  Rochester,  Ind. 

Tiger  Love,  with  Antonio  Moreno. — A very  good 
program  picture. — Fred  Hinds,  Cresco  theatre, 
Cresco,  la. — General  patronage. 

Manhandled,  with  Gloria  Swanson. — Drew  good 
house  for  Monday  and  Tuesday  and  pleased  the 
most  of  them.  Film  fine. — Leslie  Hables,  Reel 
Joy  theatre.  King  City,  Cal. — Small  town  pa- 
tronage. 

Manhandled,  with  Gloria  Swanson. — This  is  a 
good  picture.  The  comedy  part  is  very  well  done 
by  Gloria  and  the  picture  entertains  more  uni- 
versally than  most  of  her  pictures. — Charles  Lee 
Hyde,  Grand  theatre,  Pierre,  S.  Dak. 

Manhandled,  with  Gloria  Swanson. — Honest  to 
Gosh,  I believe  “The  Humming  Bird”  has  sold 
Gloria  in  my  town.  I never  made  a dime  on  any 
of  her  pictures  up  to  that  time,  though  I did  all 
for  them  that  I do  for  any.  That  one  made 
plenty.  While  “Manhandled”  is  not,  in  my  opin- 
ion, as  good  as  “The  Humming  Bird.”  it  is  head 
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Guy  Offers  Film  Suggestions 

Producers  should  get  away  from  using  the  words,  “The  End,”  at 
the  end  of  the  films,  or  when  used,  add  a joke  to  make  your  people 
smile  or  think  of  your  theatre  as  the  best  place  in  town.  I believe 
something  like  this  would  be  good : “That’s  All.  We  Elope  We  Have 
Pleased  You.”  Or  “The  End.  We  Hope  to  See  You  Again.”  Or 
“This  Eilm  Was  Made  to  Entertain  the  Public  and  We  Hope  It  Has 
Achieved  Its  Purpose.” 

Elave  read  a lot  about  punch  hounds.  Now  here  is  a suggestion 
which  I think  would  be  to  every  exhibitor  a great  benefit  and  at  the 
same  time  do  away  with  punches  forever:  The  producer  to  put  his 
trade  name  or  trademark  in  the  corner  of  the  film  in  each  reel  at  the 
proper  time  to  switch  machines.  — F.  H.  Guy,  Strand  theatre, 
Tecumseh,  Mich. 


Henry  W.  Gauding  writes  to  say  that  he  was  misquoted  twice  in  one 
issue,  the  word  in  each  case  being  “unconvincing,"  which  appeared  as  “incon- 
vincing.”  (That  was  while  we  were  out  in  the  great  open  spaces,  H.  W., 
which  is  of  course  our  alibi.  Seems  the  old  engine  just  will  not  run  with- 
out us.) 
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and  shoulders  above  her  former  vehicles  and  next 
best  to  the  “Bird,”  and  that’s  saying  consider- 
able. Now  that  the  powers  that  be  are  giving 
her  a chance  to  do  something  besides  wear 
clothes,  she’s  showing  her  stuff.  I’m  not  going  to 
set  in  any  future  Swansons  with  a groan,  as  I 
used  to.  That’s  a Heck  of  a title,  but  by  ex- 
plaining in  all  ads  that  it  wasn’t  as  bad  as  it 
sounds,  they  came.  Did  you  slip  up  on  this  one 
in  the  clean-up.  Mr.  Hays?  “Manhandled”  is 
there.  It  will  do  business  for  you. — Fred  Hinds, 
Cresco  theatre,  Cresco,  la. — General  patronage. 

The  Stranger,  with  Betty  Compson.. — This  will 
go  over  big  with  your  better  class  of  patrons. 
Step  on  it.  Can’t  understand  adverse  reports. — 
Frank  E.  Sabin,  Majestic  theatre.  Eureka,  Mont. 
— Small  town  patronage. 

The  Stranger,  with  Betty  Compson. — Good  pic- 
ture, although  too  long  and  slightly  draggy.  Good 
picture  for  Sunday.  Seven  reels. — Goodwin  & 


Hilton,  Park  theatre,  Morningside  and  Moville, 
Iowa. — Neighborhood  patronage. 

The  Bedroom  Window,  with  May  McAvoy. — 
Very  good  program  picture.  While  story  was  a 
little  weak,  it  pleased  our  people,  and  will  please 
the  majority  anywhere.  Seven  reels. — H.  M.  Me-’ 
Donnell,  Badger  Opera  House,  Merrill,  Wis. — 
Neighborhood  patronage. 

The  Bedroom  Window,  with  May  McAvoy. — 
Very  good  mystery  story  that  pleased  all.  Didn’t 
do  quite  as  well  as  expected,  but  business  above 
average  so  no  kicks.  Trailer  helps,  as  name  is 
misleading. — Goodwin  & Hilton,  Park  theatre. 
Morningside  and  Moville,  Iowa. — Neighborhood 
patronage. 

The  Wanderer  of  the  Wasteland,  with  Jack 
Holt. — Did  not  please  near  as  good  as  I thought 
it  would.  Some  kicked  about  the  color  on  their 
eyes.  Others  that  it  did  not  follow  the  story  clear 
enough.  I thought  it  a very  good  feature  myself. 


Film  good.  Seven  reels. — Leslie  Hadles,  Reel  Joy 
theatre.  King  City,  Cal. — Small  town  patronage. 

The  Wanderer  of  the  Wasteland,  with  Jack 
Holt. — A hard  picture  to  write  about.  A series 
of  beautiful  paintings  worth  looking  at  and  an 
artistic  triumph  for  the  color  photographers,  but 
all  this  means  nothing  to  the  folks  "out  yonder.” 
We  did  about  one-half  of  what  this  picture  de- 
served. Old  Dr.  Munyon  raised  his  finger  to 
Heaven  and  said,  “There  is  hope.”  Seven  reels. — 
Clark  & Edwards,  Palace  theatre,  Ashland,  Ohio. 
— General  patronage. 

The  Wanderer  of  the  Wasteland,  with  Jack 
Holt. — A very  good  picture.  Pleased  everyone. 
Film  in  good  shape.  Eight  reels. — Giacomi  Bros., 
Crystal  theatre.  Tombstone,  Ariz. 

The  Wanderer  of  the  Wasteland,  with  Jack 
Holt. — I certainly  cannot  understand  the  kicks  on 
this.  Admit  the  story  is  way  below  Zane  Grey’s 
average,  but  we  sold  them  the  color  and  how  they 
did  cornel  Biggest  business  since  “The  Covered 
Wagon."  Business  nothing  like  that,  of  course, 
but  good  enough  to  be  second  best  of  the  season, 
and  with  the  exception  noted  it  didn’t  have  even 
a close  contender.  Advertised  within  a radius  of 
25  miles.  Weather  perfect  and  the  roads  were 
jammed.  The  public  seems  to  think  well  of  it,  as 
our  second  night  was  about  as  big  as  our  first. 
To  us  this  meant  one  of  the  biggest  novelties  in 
years,  and  that’s  what  the  box  office  said  too. 
The  coloring  is  a positive  revelation.  Don’t  let 
“Wanderer  of  the  Wasteland”  get  away  from  you. 
Fred  Hinds,  Cresco  theatre,  Cresco,  la. — Gen- 
eral patronage. 

Men,  with  Pola  Negri. — She  is  liked  here,  so 
did  fair  business,  considering  the  quiet  time.  It 
is  not  her  best  though  she  puts  all  that  is  pos- 
sible into  it. — J.  A.  Anderson,  Idyl  Hour  theatre, 
Edson,  Alberta,  Canada. — Railroad  patronage. 

The  Breaking  Point,  with  Percy  Marmont. — 
Fair  picture,  but  nothing  to  brag  about.  Name 
does  not  draw.  Why  not  use  discretion  in  nam- 
ing pictures? — Goodwin  & Hilton,  Park  theatre, 
Morningside  and  Moville,  Iowa. — Neighborhood 
patronage. 

The  Light  That  Failed,  with  Jacqueline  Logan. 
— Rudyard  Kipling’s  immortal  story  of  Bohemian 
studios,  desert  sands  and  London  drawing  rooms. 
An  exquisite  story  of  love  and  sacrifice,  but  a 
poor  box  office  attraction.  Seven  reels. — D.  E. 
Knorr,  Pergola  theatre,  Allentown,  Pa. — Family 
patronage. 

The  Confidence  Man,  with  Thomas  Meighan. — 
Meighan  overpriced  by  Paramount.  He  draws  a 
little  extra  but  not  enough.  Now  paying  twice 
what  we  did  for  him.  Good  picture,  but  far  from 
his  best.  Eight  reels. — Goodwin  & Hilton,  Park 
theatre,  Morningside  and  Moville,  Iowa. — Neigh- 
borhood patronage. 

The  Dawn  of  a Tomorrow,  with  Jacqueline  Lo- 
gan.— Nice  little  picture,  but  not  good  enough  for 
the  star.  There  is  something  lacking,  in  the  eyes 
of  a Londoner,  for  it  is  such  obvious  stage  set- 
ting. Paramount  usually  does  better.  Seven 
reels. — J.  A.  Anderson,  Idyl  Hour  theatre,  Edson, 
Alberta,  Canada. 

The  Dawn  of  a Tomorrow,  with  Jacqueline  Lo- 
gan.— ^Nice  little  picture.  Nothing  big,  but  worth 
playing.  Suitable  for  Sunday.  Seven  reels.. — 
Goodwin  & Hilton,  Park  theatre,  Morningside  and 
Moville,  Iowa. — Neighborhood  patronage. 

A Society  Scandal,  with  Gloria  Swanson. — 
Gloria  does  some  nifty  work  in  this.  Also,  she 
slapped  on  entirely  too  much  makeup  in  some  of 
her  scenes.  Seven  reels. — Henry  W.  Gauding. 
Lincoln  theatre,  Pittsburg,  Pa. — Neighborhood  pa- 
tronage. 

To  The  Last  Man,  with  Richard  Dix. — Good  pic- 
ture. Pleased  all  who  saw  it.  Receipts  about 
average,  but  film  rental  twice  what  it  should  be. 
Eight  reels. — Goodwin  & Hilton,  Park  theatre, 
Morningside  and  Moville,  Iowa. — ^Neighborhood 
patronage. 

Triumph,  with  Leatrice  Joy. — Despite  the  fact 
that  this  was  panned  by  a number  of  critics.  It 
went  over  nicely.  Interesting  story  with  some 
hokum,  judiciously  placed.  However,  the  average 
factory  girl  doesn’t  talk  so  insultingly  to  her  em- 
ployer as  did  Leatrice  Joy,  They  don't  do  it  in 
real  life — not  by  a jugful.  Eight  reels. — ^Henry 
W.  Gauding,  Lincoln  theatre,  Pittsburg,  Pa. — 
Neighborhood  patronage. 

Triumph,  with  Leatrice  Joy. — A good  picture 
but  not  outstanding  and  not  one  that  will  stand 
the  advance  in  admission  prices  which  is  called 
for  by  the  rental  asked  for  DeMille’s  pictures. — 
Charles  Lee  Hyde,  Grand  theatre,  Pierre,  S.  Dak. 

Zaza,  with  Gloria  Swanson. — Good  picture,  but 
didn't  draw  as  it  should.  Cheap  enough,  but  peo- 
ple just  didn’t  come.  No  fault  of  the  picture. — 
Goodwin  & Hilton,  Park  theatre,  Morningside  and 
Moville,  Iowa. — Neighborhood  patronage. 

Icebound,  with  Lois  Wilson. — It  is  indeed  a 
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pleasure  to  show  a picture  like  this.  A story  of 
home  life,  clean  as  it  can  be,  with  its  touches  of 
comedy  nicely  balancing  the  drama.  We  had 
very  bad  luck,  as  our  electric  current  was  so 
weak  the  picture  was  too  dim  to  enjoy  thorough- 
ly, but  I’m  glad  to  say  a word  of  praise  for  Mr. 
DeMille  and  Paramount.  Six  reels. — A.  N.  Miles, 
Eminence  theatre.  Eminence,  Ky. 

Icebound,  with  Lois  Wilson. — All  characters 
froze  up.  Too  long.  Would  have  been  good  in 
five  or  six  reels.  Suitable  for  Sunday  if  bothered 
with  reformers. — Goodwin  & Hilton,  Park  theatre, 
Morningside  and  Moville,  Iowa. — Neighborhood 
patronage. 

The  Call  of  the  Canyon,  with  Richard  Dix. — 
One  of  the  best  little  pictures  I have  run  in  a 
long  time.  Pleased  them  all.  Eight  reels. — F.  C. 
Rodgers,  Grand  theatre,  Creston,  B.  C. 

The  Call  of  the  Canyon,  with  Richard  Dix. — 
Good  story,  excellent  cast,  interesting  scenes. 
Played  on  Sunday  to  good  business  and  pleased 
90  per  cent.  Seven  reels.— R.  Pfeiffer,  Princess 
theatre,  Chilton,  Wis. — Small  town  patronage. 

The  Call  of  the  Canyon,  with  Richard  Dix.^ — 
Very  good.  One  of  the  best  Greys  yet.  Cost 
plenty,  but  worth  it.  Give  us  more  Greys.  Seven 
reels. — Goodwin  & Hilton,  Park  theatre,  Morning- 
side  and  Moville,  Iowa. — Neighborhood  patronage. 

Stephen  Steps  Out,  with  Douglas  Fairbanks.  Jr. 
— We  ran  this  on  “family  night”  when  we  let  the 
whole  family  in  for  35  cents.  It  went  over  very 
well.  We  had  an  Educational  Comedy,  "Kick 
Out,”  with  it  that  is  a scream.  Six  reels. — A.  N. 
Miles,  Eminence  theatre.  Eminence,  Ky. 

Stephen  Steps  Out,  with  Douglas  Fairbanks,  Jr. 
— A good  comedy  drama  which  I would  rate  as 
average  progi-am  picture.  Drew  regular  Saturday 
business  and  pleased  85  per  cent.  Six  reels. — R. 
Pfeiffer,  Princess  theatre,  Chilton,  Wis. — Small 
town  patronage. 

Racing  Hearts,  with  Agnes  Ayres. — Good  pic- 
ture. Pleased  a nice  crowd  of  Saturday  night 
customers.  More  good  comments  on  this  than  any 
other  this  month. — Leslie  Hables,  Reel  Joy  thea- 
tre, King  City,  Cal. — Small  town  patronage. 

Racing  Hearts,  with  Agnes  Ayres. — Ran  it  on 
Wednesday  to  light  business.  But  when  I tell 
you  boys  that  is  a dandy  little  picture  and  an 
ornament  to  the  screen  of  any  small  town  you 
will  probably  think  it  is  worth  buying.  The  price 
on  this  one  is  right  and  there  is  a dollar  in  it 
for  you.  ’Nuff  sed.  Six  reels. — P.  W.  Quinlin. 
Ideal  theatre,  Chateaugay,  N.  Y. — Small  town  pa- 
tronage. 

You  Can’t  Fool  Your  Wife,  with  a special  cast. 
— Ye  Gods  and  little  fishes ! And  to  think  I 
played  it  on  Saturday  night!  Had  more  walkouts 
than  on  anything  lately.  It  is  merely  one  of 
those  long  drawn  out  society  pictures  that  simply 
won’t  appeal  to  small  town  audiences.  I wish  I 
had  let  it  alone.  It  has  a catchy  title  and  drew 
a fair  crowd  but  did  not  please  very  well.  Eight 
reels. — A.  N.  Miles,  Eminence  theatre.  Eminence, 
Ky. 

His  Children’s  Children,  with  Bebe  Daniels. — A 
good  program  picture  which  did  a good  Sunday 
business  and  seemed  to  please  those  that  saw  it. 
Eight  reels. — R.  Pfeiffer,  Princess  theatre,  Chil- 
ton, Wis. — Small  town  patronage. 

His  Children’s  Children,  with  Bebe  Daniels — A 
good  picture  about  two  reels  longer  than  the  story 
will  stand  and,  though  well  acted,  it  does  not 
make  enthusiastic  boosters  of  those  who  see  it, 
owing  to  the  rather  unsatisfactory  ending. — 
Charles  Lee  Hyde,  Grand  theatre,  Pierre,  S.  Dak. 

West  of  the  Water  Tower,  with  Glenn  Hunter. 
— Good  picture,  but  failed  to  draw  as  it  should. 
Some  unnecessary  scenes  and  subtitles. — Goodwin 
& Hilton,  Park  theatre,  Morningside  and  Moville, 
Iowa. — Neighborhood  patronage. 

Peter  the  Great,  with  Emil  Jannings. — This  kind 
of  picture  is  going  to  ruin  Paramount’s  good 
name.  Picture  is  no  good  for  little  or  big  towns. 
Patrons  walked  out.  Nuff  sed.  Seven  reels.— 
C.  L.  Brown,  Dreamland  theatre,  Fullerton,  La. 

Manslaughter,  with  Thomas  Meighan. — A good 
picture,  one  of  the  best.  We  played  it  two 
nights  and  made  money,  with  "Covered  Wagon” 
as  our  competition  at  our  nearest  theatre. — Jeff 
Burnett,  Gem  theatre,  Dumas,  Ark. — Small  town 
patronage. 

Woman  Proof,  with  Thomas  Meighan. — Pleas- 
ing picture,  but  Tom  is  worthy  of  better  ma- 
terial. Not  up  to  his  standard,  but  Paramount’s 
price  certainly  is.  Eight  reels. — Goodwin  & Hil- 
ton, Park  theatre,  Morningside  and  Moville,  Iowa. 
— Neighborhood  patronage. 

The  Top  of  New  York,  with  May  McAvoy. — We 
consider  the  work  of  Miss  McAvoy  excellent  in 
this  picture.  She  is  good.  The  picture  was  a 
little  above  the  average  program  picture.  We  did 
not  do  extra  business.  Story  very  poor.  Seven 
reels. — Jeff  Burnett,  Gem  theatre,  Dumas,  Ark. — 
Small  town  patronage. 


“SANDRA,”  featuring  Barbara  La  Marr 
and  Bert  Lytell,  represents  Arthur 
H.  Saywer’s  first  directorial  endeavor. 
First  National  will  distribute  this 
S-L  attraction. 

Fair  Week,  with  Walter  Hiers. — This  is  a very 
poor  effort.  Could  not  say  how  same  finished, 
as  I left  the  trade  view,  so  perhaps  I am  not 
justified  in  making  the  above  statement.  How- 
ever. it  did  not  suit  me  and  I am  sure  it  would 
not  suit  my  audience. — J.  L.  Harriman,  New  Em- 
press theatre.  Nottingham,  England. — Working 
class  patronage. 

Pink  Gods,  with  Bebe  Daniels. — A melodrama 
with  lavish  settings.  A good  story  played  by  an 
exceptionally  strong  cast.  We  charged  extra  ad- 
mission and  made  money.  Seven  reels. — Jeff  Bur- 
nett, Gem  theatre,  Dumas,  Ark. — Small  town  pa- 
tronage. 

Singer  Jim  McKee,  with  William  S.  Hart. — It 
hums  with  healthy  Hart  action,  filled  with  excite- 
ment. Could  be  put  in  six  reels,  but  the  crowd 
enjoyed  it.  Seven  reels. — D.  E.  Knorr,  Pergola 
theatre,  Allentown.  Pa. — Family  patronage. 

Java  Head,  with  a special  cast. — Certainly  con- 


venient to  have  one’s  wife  commit  suicide  at  an 
opportune  time,  especially  when  the  girl  you  love 
is  also  trying  to  die  for  you.  Oh  you  male 
sheiks  I At  that,  it  is  a pretty  good  picture. 
Eight  reels. — M.  W.  A.  theatre.  Soldier,  Kan. — 
Small  town  patronage. 

To  Have  And  To  Hold,  with  Bert  Lytell.— Bert 
Lytell  does  some  real  acting.  This  is  a good 
clean  story  and  played  by  a splendid  cast.  Good 
picture  for  any  audience.  Epworth  League  spon- 
sored this  show  for  a percentage  and  we  both 
made  money.  Pleased  well.  Played  two  nights 
to  full  house.  Nine  reels. — Jeff  Burnett,  Gem 
theatre,  Dumas,  Ark. — Small  town  patronage. 

Drums  of  Fate,  with  Mary  Miles  Minter. — Not 
much  to  brag  about.  Six  reels. — M.  W.  A.  thea- 
tre, Soldier,  Kan. — Small  town  patronage. 

Grumpy,  with  Theodore  Roberts. — Just  did  get 
by.  No  comments  either  way.  Just  a fair  pro- 
gram picture. — Leslie  Hables,  Reel  Joy  theatre. 
King  City.  Cal. — Small  town  patronage. 

Grumpy,  with  Theodore  Roberts. — A very  fine 
attendance,  to  see  an  awfully  good  picture. 
Everyone  pleased.  Seven  reels. — M.  W.  A.  thea- 
tre. Soldier,  Kan. — Small  town  patronage. 

The  Bonded  Woman,  with  Betty  Compson. — 
Betty  Compson  does  some  good  acting,  but  only 
ordinary  story.  A good  program  picture.  Noth- 
ing more. — Jeff  Burnett,  Gem  theatre,  Dumas, 
Ark. — Small  town  patronage. 

Hollywood,  with  a special  cast. — Good  picture  ; 
poor  crowd. — Leslie  Hables,  Reel  Joy  theatre. 
King  City,  Cal. — Small  town  patronage. 

Hollywood,  with  a special  cast. — Fair  business 
Sunday  ; flopped  Monday.  It  seemed  to  please. — 
Roy  W.  Adams,  Pastime  theatre.  Mason,  Mich. 

Children  of  Jazz,  with  a special  cast. — Had  good 
remarks  from  several  real  fans  after  running  this 
and  can  say  that  everything  is  in  this  that  makes 
for  action.  It’s  a good  drawing  card.  As  busi- 
ness goes  with  us,  it  could  be  improved  more 
than  the  picture.  Seven  reels. — Bricker  & Green, 
Gem  theatre.  Green  River.  Utah. 

Burning  Sands,  with  Milton  Sills. — Good  fea- 
ture for  my  town.  Film  in  good  shape  for  an 
old  feature. — Leslie  Hables,  Reel  Joy  theati-e. 
King  City,  Cal. — Small  town  patronage. 

Burning  Sands,  with  Milton  Sills. — A good  pic- 
ture. Sills  has  Valentino  on  the  rail  in  these 
desert  pictures.  However,  this  old  picture  nearly 
everyone  had  seen  a year  or  two  previous.  Can- 
not make  money  on  something  most  everyone  has 
already  seen.  That’s  Paramount  all  over.  Seven 
reels. — S.  G.  Fry,  Palace  theatre.  Omaha,  Tex. — 
Small  town  patronage. 

The  Purple  Highway,  with  Madge  Kennedy. — 
Here  is  a good  surprise.  Think  it  had  the  best 
entertainment  value  of  any  Paramount  in  the  last 
two  months.  A wonderful  picture,  well  staged 
and  holds  interest.  Some  pan  this,  but  Mr.  Small 
Town,  try  it.  Seven  reels. — Bricker  & Green, 
Gem  theatre.  Green  River.  Utah. 

The  Old  Homestead,  with  Theodore  Roberts. — 
Overrated.  One  of  the  church  organizations  asked 
permission  to  advertise  this  on  percentage  basis. 
Overflowing  house  two  nights.  People  just  a lit- 
tle disappointed.  Good  acting,  but  slow.  Story 
only  fair.  Title  and  advertising  is  what  brought 
out  our  crowd. — Jeff  Burnett,  Gem  theatre, 
Dumas,  Ark. — Small  town  patronage. 

The  Old  Homestead,  with  Theodore  Roberts. — 
Although  I am  off  Paramount  as  soon  as  present 
contract  expires,  on  account  of  the  deal  you  get 
out  of  Dallas  branch  on  everything,  advertising 
on  up,  here  is  an  old  picture  that  will  make  the 
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A SCENE  from  "The  Devil’s  Cargo,"  a Paramount  attraction  in  which  Wallace 
Beery  is  said  to  have  the  biggest  role  of  his  career.  Pauline  Starke,  Claire 
Adams  and  William  Collier,  Jr.,  also  are  in  the  cast. 


small  town  money.  I say  old  picture.  That  is 
the  only  product  the  small  town  can  buy  from 
Paramount,  old  stuff  fifty  per  cent  of  your  peo- 
ple have  already  seen  in  the  city.  Nine  reels. — 
S.  G.  Fry,  Palace  theatre,  Omaha.  Tex. — Small 
town  patronage. 

The  Tiger’s  Claw,  with  Jack  Holt. — Thought 
Holt  okey,  and  also  Aileen  Pringle,  but  don't  see 
Eva  Novak.  A good  feature  and  we  received  lots 
of  comment  on  this.  Aileen  fills  a hard  part  with 
remarkable  ability.  Six  reels. — Bricker  & Green, 
Gem  theatre.  Green  River,  Utah. 

Around  the  World  in  the  Spcejacks. — Good 
travel  picture,  but  no  drawing  power.  Seven 
reels. — Giacomi  Bros.,  Crystal  theatre.  Tombstone. 
Ariz. 

The  Law  of  the  Lawless,  with  Dorothy  Dalton. 
— They  do  not  make  any  better  pictures  than  this 
one,  in  our  opinion.  Good  photography,  good 
stars  and  cast,  and  pleased  our  people.  A story 
of  Gypsy  love  done  splendidly.  Seven  reels. — 
Bricker  & Green,  Gem  theatre.  Green  River,  Utah. 

White  Satan  Sleeps,  with  Jack  Holt. — I think 
this  is  a good  one.  I did  not  get  a good  print 
and  could  not  say  for  sure.  Once  in  a while  you 
get  a poor  print  from  Paramount.  Eight  reels. — 
C.  A.  Kelley,  Rex  theatre.  Custer  City,  Okla. — 
Small  town  patronage. 

Ebb  Tide,  with  Lila  Lee. — Nobody  said  a word 
for  or  against  this  picture  and  I ran  it  on  a Sat- 
urday night  to  a fair  crowd.  We  very  seldom 
get  a picture  that  some  one  don't  remark  about 
to  us. — Leslie  Hables,  Real  Joy  theati-e.  King 
City,  Cal. — Small  town  patronage. 


Ebb  Tide,  with  Lila  Lee. — A very  interesting 
feature  but  some  didn't  like  it.  Good  acting. 
Seven  reels. — E.  A.  Armistead,  Lyric  theatre, 
Easley,  S.  C. 

The  Woman  With  Four  Faces,  with  Betty 
Compson. — A good  Compson  picture  that  was 
much  better  than  the  title  would  imply.  A good 
crook  story  and  w'ill  satisfy  most  all.  Six  reels. — 
Bricker  & Green,  Gem  theatre.  Green  River.  Utah. 

Back  Home  and  Broke,  with  Thomas  Meighan. 
— Picture  might  have  pleased  if  the  film  was  not 
in  such  bad  shape.  Subtitles  too  short  and 
patches  were  awful.  Can’t  see  where  they  get 
off,  sending  out  this  condition  of  film.  First 
Paramount  in  this  condition  out  of  San  Fran- 
cisco. Eight  reels. — Leslie  Hables,  Reel  Joy  thea- 
tre, King  City,  Cal. — Small  town  patronage. 

The  Go  Getter,  with  T.  Roy  Barnes. — An  aw- 
fully good  show.  Full  of  entertainment.  Can’t 
go  wrong.  Eight  reels. — M.  W.  A.  theatre.  Sol- 
dier, Kan. 

Bluebeard’s  Eighth  Wife,  with  Gloria  Swanson. 
— As  good  a Swanson  as  we  ever  had  and,  if  you 
like  good  entertainment,  you  can't  get  better. 
Very  few  Swanson  features  but  what  please. 
Seven  reels. — Bricker  & Green,  Gem  theatre, 
Green  River,  Utah. 

The  Impossible  Mrs.  Bellew.  with  Gloria  Swan- 
son.— Another  good  picture  from  Paramount  that 
ilid  not  draw. — Leslie  Hables.  Reel  Joy  theatre. 
King  City,  Cal. — Small  town  patronage. 

While  Satan  Sleeps,  with  Jack  Holt. — A very 
fine  feature  and  holds  the  interest  to  the  last. 


Good  acting.  Seven  reels. — E.  A.  Armistead, 

Lyric  theatre,  Easley,  S.  C. 

The  Pride  of  Palomar,  with  Forrest  Stanley. — 

If  you  have  not  played  this,  it  will  pay  to  get  it 
and  try  it  out.  Peter  B.  Kyne  story,  and  has 
everything  in  it  to  please.  Eight  reels. — C.  A.  I 

Kelley,  Rex  theatre,  Custer  City,  Okla. — Small  \ 

town  patronage.  ^ 

Pathe  i 

The  King  of  Wild  Horses,  with  Rex. — Good  | 

picture.  Something  different.  Drew  good  busi- 
ness for  us  in  house  using  Western  pictures. — i 

Yale  theatre,  Muskogee,  Okla.  ■ 

The  King  of  Wild  Horses,  with  Rex. — A good  j 

trained  horse.  Western  picture  that  pleased  the  | 

people.  Price  is  too  high,  as  on  all  of  Pathe  I 

pictures.  Ran  it  two  days  at  a loss.  Five  reels.  | 

— G.  E.  Wendel,  Opera  House,  Smithland,  la. — 

Small  town  patronage.  i 

The  King  of  Wild  Horses,  with  Rex. — A very 
fine  Western  that  will  draw  a good  crowd  in  any  j 
community  if  correctly  advertised.  It  is  a horse 
picture  with  a good  story.  The  scenery  is  fine 
and  the  human  interest  which  the  horse  creates 
makes  it  a picture  that  you  can  depend  on  to 
do  giDod  business,  the  second  day.  I ran  it  but 
one  day  and  regret  it.  I should  have  had  it  on 
a two  day  showing. — Charles  Lee  Hyde,  Grand 
theatre,  Pierre,  S.  Dak. 

Safety  Last,  with  Harold  Lloyd. — If  you  have 
not  shown  this  picture,  show  it.  House  kept 
roaring.  Attendance  good.  — Kreighbaum  Bros. 
Char-Bell  theatre,  Rochester,  Ind. 

Preferred 

The  Virginian,  with  Kenneth  Harlan. — ^Very 
good.  These  book  stories  sure  seem  to  please 
them.  Good  comments.  — A.  F.  Jenkins,  Com- 
munity theatre,  David  City,  Neb. 

The  Virginian,  with  Kenneth  Harlan. — Picture 
fair.  Only  those  who  read  the  story  were  dis- 
appointed. Eight  reels. — C.  A.  Hennecke,  Colum- 
bus theatre,  Columbus,  Texas. 

Principal 

The  World’s  A Stage,  wdth  Dorothy  Phillips. — 
Pleased  a good  Saturday  night  crowd.  An 

Elinor  Glynn  story  that  was  well  liked  by  major- 
ity of  patrons.  Six  reels. — R.  Pfeiffer,  Princess 
theatre,  Chilton,  Wis. — Small  town  patronage. 

Don’t  Marry  For  Money,  with  a special  cast.- — 

Got  this  as  a substitute  for  a Warner  Bros, 
which  was  cancelled  on  me.  It  is  a poor  picture 
and  did  not  draw  express  mioney  the  second 

night. — C.  H.  Moulton,  Bijou  theatre.  Beach,  N. 

Dak. — Small  town  patronage. 

Prod.  Dist.  Corp. 

Roaring  Rails,  with  Harry  Carey. — Best  Harry 
Carey  we  ever  had.  Plenty  of  action.  Get  it. — 

Loyd  Hollenback,  Colonial  theatre,  Paul.  Idaho. 

Roaring  Rails,  with  Harry  Carey. — The  best 
Carey  have  ever  seen.  It’s  different  from  other 
railroad  stories.  Audience  well  pleased.  Busi- 

ness good.  — H.  H.  Hustler,  Highland  theatre, 
Audubon,  N.  J. 

Hold  Your  Breath,  with  Dorothy  Devore. — One 
of  the  best  action  pictures  we  ever  ran.  Good 
business. — Fritz  Largen,  Lyric  theatre,  Creighton, 

Neb. 

Hold  Your  Breath,  with  Dorothy  Devore. — Best 
picture  of  this  kind  I ever  saw.  Should  say  100 
per  cent. — Temple  theatre,  Blissfield,  Mich. — Gen- 
eral patronage. 

Hold  Your  Breath,  with  Dorothy  Devore. — This 
picture  is  a ringer  from  start  to  finish.  It  kept 
the  house  in  an  uproar  during  the  whole  run. 
Dorothy  is  well  liked  here  and  this  is  the  best 
thing  she  has  ever  done  in  the  way  of  comedy. 

Buy  it  and  give  your  people  a real  treat.  Six 
reels. — F.  J.  O’Hara,  Community  theatre,  Elgin,  I 
Neb.  i 

Tiger  Thompson,  with  Harry  Carey. — Good.  ; 

Carey  outdrew  Mix  in  this  one.  One  of  the  best 
Westerns  on  the  market. — T.  K.  Coleman,  Amer- 
ican theatre,  Mt.  Carmel,  111. 

Tiger  Thompson,  with  Harry  Carey. — A good 
little  picture.  Pleased  most  of  the  audience. — 

Zak  & Makousky,  Opera  House,  Clarkson,  Neb. 

Miami,  with  Betty  Compson. — This  picture  is 
full  of  action.  Opens  with  a motor  boat  race 
and  Betty  doing  the  Hula  in  a bathing  suit.  It’s 
good.  Be  sure  and  play  it.  — Tempie  theatre, 
Blissfield,  Mich. — General  patronage. 

Love’s  Whirlpool,  with  Lila  Lee  and  James 
Oliver  Kirkwood. — A dandy.  Producers  gives  us 
real  product  at  live  and  let  live  prices  for  any 
small  town. — Loyd  Hollenback,  Colonial  theatre, 

Paul.  Idaho. 
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Love’s  Whirlpool,  with  Lila  Lee  and  James 
Kirkwood. — Extra  good.  A great  picture.  You 
can  buy  it  right.  Will  please  everyone. — Temple 
theatre.  Blissfleld,  Mich. — General  patronage. 

The  Night  Hawk,  with  Harry  Carey. — Very 
good  entertainment  and  everything,  bringing 
Carey  back  to  real  action  and  Westerns,  where 
he  belongs. — James  Neste,  Rialto  theatre.  Lake 
Mills,  Iowa. 

The  Lightning  Rider,  with  Harry  Carey. — 
These,  Carey's  Producers  are  giving  us,  are  the 
real  stuff.  Keep  it  up. — Loyd  Hollenback,  Colon- 
ial theatre,  Paul,  Idaho. 

Try  and  Get  It,  with  a special  cast. — No  good. 
— Rex  theatre,  Greeley,  Colo. 

The  Drivin’  Fool,  with  Wally  Van. — A good 
picture.  Boost  this  baby.  A knockout. — Loyd 
Hollenback,  Colonial  theatre,  Paul,  Idaho. 

The  Hoosier  Schoolmaster,  with  a special  cast. 
— Good  picture.  Broke  Wednesday  house  record 
for  programme  pictures,  in  tie-up  with  schools. 
Local  appeal  helped  some.  Good  attendance. — 
Kreighbaum  Bros.  Char-Bell  theatre,  Rochester, 
Ind. 

The  Man  From  Glengarry,  with  a special  cast. 
A picture  fit  for  any  theatre.  Did  nice  business. 
Can’t  go  wrong  on  this  one. — Loyd  Hollenback, 
Colonial  theatre,  Paul,  Idaho. 

Selznick 

Flapper  Wives,  with  May  Allison.  Just  a fair 
picture.  My  patrons  expected  to  see  a comedy 
drama,  but  were  fooled  on  this  one.  The  name 
doesn’t  suit,  either.  Why  didn’t  they  make  her 
a real  flapper?  Seven  reels. — E.  A.  Armistead, 
Lyric  theatre,  Easley,  S.  C, 

Roulette,  with  Edith  Roberts. — Reported  twelve 
stars  and,  all  we  can  say,  we  are  thankful  that 
it  was  only  five  reels.  Some  fine  work  and  some 
good  settings,  and  just  average  would  be  fair 
to  say.  Five  reels.  — Bricker  & Green,  Gem 
theatre.  Green  River,  Utah. 

Twenty  Dollars  A Week,  with  George  Arliss. — 
Not  much  to  this  one.  Don’t  see  why  they  run 
George  Arliss  as  the  leading  man.  Any  old 
Grandpa  could  do  as  well.  Six  reels.  — E.  A. 
Armistead,  Lyric  theatre,  Easley,  S.  C. 

White  Shadows,  with  Betty  Compson. — If  your 
patnons  are  willing  to  pay  admission  to  gaze  on 
Compson  and  a little  good  scenery,  you  will  find 
this  okay.  Story  and  supporting  cast  poor.  Six 
reels. — F.  S.  Forguson,  Princess  theatre.  Victoria, 
Texas. — Small  town  patronage. 

United  Artists 

America,  a D.  W.  Griffith  production. — Boy, 
here  is  a small  town  picture.  Buy  it  and  boost 
it.  Just  as  good  as  “The  Covered  Wagon,’’  but 
it  will  not  draw  so  well. — F.  H.  Guy,  Strand 
theatre.  Tecumseh,  Mich. — General  patronage. 

The  Birth  of  a Nation,  a D.  W.  Griffith  pro- 
duction.— This  picture  is  several  years  old,  as  you 
exhibitors  know,  and  it  had  oeen  run  here  three 
times.  We  ran  it  again  for  two  days  to  capacity 
business.  Patrons  well  pleased.  Why  say  more? 
Twelve  reels. — C.  L.  Brown,  Dreamland  theatre. 
Fullerton,  La. — Small  town  patronage. 

Garrison’s  Finish,  with  Jack  Pickford. — A very 
good  racing  drama.  Fair  biz  on  an  off  night. — 
Roy  W.  Adams,  Pastime  theatre.  Mason,  Mich. 

The  Three  Musketeers,  with  Douglas  Fairbanks. 
— I took  a chance  and  brought  this  back  for  two 
days.  Fair  business  Sunday  and  Monday  at  usual 
prices  and  pleased  everybody. — Roy  W.  Adams, 
Pastime  theatre.  Mason,  Mich. 

Universal 

Daring:  Chances,  with  Jack  Hoxie. — A pretty 
actionful  Western  with  plenty  of  first  class  hard 
riding.  Seemed  to  please  the  audience.  Five 
reels. — Henry  W.  Gauding,  Lincoln  theatre,  Pitts- 
burg, Pa. — Neighborhood  patronage. 


The  Reckless  Age,  with  Reginald  Denny. — A 
very  good  type  of  picture.  Reginald  Denny  is  a 
coming  star  good  for  any  day.  Film  condition 
very  good.  Weather  conditions  were  against  us 
at  the  box  office.  Seven  reels. — Smith  & Trimble, 
State  theatre.  Devils  Lake.  N.  Dak. 

The  Reckless  Age,  with  Reginald  Denny. — Good 
old  Reginald  Denny  is  always  good  for  a full 
house  here.  They  have  not  done  justice  by  him 
in  this  picture,  however.  It  seems  to  me  that, 
due  to  the  direction,  a great  picture  is  turned 
into  merely  a good  picture.  We  played  it  up  big 
on  acoount  of  the  popularity  of  “Sporting  Youth,” 
which  was  the  most  popular  picture  ever  shown 
here,  and  it  went  over  very  well  with  our 
audience.  It  is  a better  story  than  “Sporting 
Youth,”  but  do  not  think  it  can  compare  as  a 
picture.  Six  reels.  — Louis  A.  Van  Alstyne, 
Quality  theatre,  Cullom,  111. 

The  Reckless  Age,  with  Reginald  Denny. — An 
attraction  that  will  please.  Cleverly  acted  and 
nicely  staged.  Seven  reels. — Henry  W.  Gauding. 
Lincoln  theatre,  Pittsburg,  Pa. — Neighborhood 
patronage. 

Excitement,  with  Laura  La  Plante. — One  of  the 
best  comedy  dramas  I have  played  for  years. 
The  star  splendid.  Whole  cast  good.  — Bert 
Silver,  Silver  Family  theatre,  Greenville,  Mich. 

Broadway  or  Bust,  with  Hoot  Gibson.  — Al- 
though not  a Western,  this  one  has  plenty  of 
comedy  and  pleased  all  who  saw  it,  but  my 
business  has  fallen  off  on  Gibson  pictures  since 
running  some  of  his  late  book  pictures,  so  that 
he  is  no  attraction  here  any  more.  This  is  my 
last  Gibson  I had  bought,  and  so,  with  the  higher 
price  they  want  for  his  new  ones,  and  the  way 
he  lost  out  with  my  patrons,  it  is  “Good  Bye, 
HoiOt.”  Six  reels.  — M.  A.  Manning,  Opera 
House,  Baldwin,  Wis.- — Small  town  patronage. 

Broadway  or  Bust,  with  Ho*Dt  Gibson. — This  is 
one  of  his  best.  Drew  a good  crowd  and  pleased. 
Hoot  is  a favorite  here.  Six  reels.  — E.  A. 
Armistead,  Lyric  theatre,  Easley,  S.  C. 

Broadway  or  Bust,  with  Hoot  Gibson. — Here  is 
a good  one,  with  Hoot  in  a semi-Western.  This 
is  good  come<ly  drama  and  will  please  your 
audience.  Six  reels. — S.  G.  Fry,  Palace  theatre, 
Omaha,  Tex. — Small  town  patronage. 

The  Phantom  Horseman,  with  Jack  Hoxie. — 
Hoxie  is  a good  drawing  card  here  and  they 
all  seemed  bo  like  this  one.  A good  Western. 
Five  reels. — E.  A.  Armistead,  Lyric  theatre, 
Easley,  S.  C. 

The  Phantom  Horseman,  with  Jack  Hoxie. — 
This  is  a very  weak  Western.  Five  reels. — C.  H. 
Moulton,  Bijou  theatre.  Beach.  N.  Dak. — Small 
town  patronage. 


The  Night  Message,  with  a special  cast. — A 
good  little  melodrama  that  pleased  everyone. 
This  is  not  a special  by  any  means,  so  don’t 
advertise  it  big.  Five  reels. — C.  L.  Brown, 
Di'eamland  theatre,  Fullerton,  La. — Small  town 
patronage. 

The  Dancing  Cheat,  with  Herbert  Rawlinson. — 
Well,  maybe  this  was  all  right,  but  I couldn’t 
see  it,  nor  could  my  patrons.  Universal  says  it’s 
good.  Five  reels. — Frank  Sabin,  Majestic  theatre. 
Eureka,  Mont. — Small  town  patronage. 

Fools  Highway,  with  Mary  Philbin. — Very  poor 
type  of  picture  to  run  in  this  town.  No  good  for 
box  office  or  anywhere  else.  Seven  reels. — Smith 
& Trimble,  State  theatre,  Devils  Lake,  N.  Dak. 

The  Hunchback  of  Notre  Dame,  with  Lon 
Chaney. — I used  this  super  featum  on  Monday 
afternoon  and  evening.  I was  disappointed  in 
the  support  it  got  from  our  people.  It  certainly 
deserved  the  patronage  of  the  entire  community. 
It  is  the  most  wonderful  production  of  all  time. 
The  work  of  the  entire  cast  is  masterful.  The 
photography  is  faultless  and  every  foot  of  the 
twelve  thousand  feet  is  full  of  interest.  The 
work  of  Lon  Chaney  is  marvelous.  It  is  doubt- 
ful if  in  the  actor  world  another  could  be  selected 
to  duplicate  the  part  taken  by  him.  Though 
some  of  the  parts  played  by  Chaney  were  gru- 
some  and  terrible,  yet  there  was  a something 
about  him  that  appealed  to  you  and  commanded 
your  respect  and  affectionate  regard.  Through 
the  uncouth  exterior  you  could  easily  discern  the 
honest  heart  and  fearless  soul  of  a man,  “The 
Hunchback”  should  be  shown  in  every  town  and 
should  be  seen  by  every  man  and  woman  in  the 
whole  civilized  world.  Twelve  reels.  — P.  W. 
Quinlin,  Ideal  theatre,  Chateaugay,  N.  Y. — Small 
town  patronage. 

The  Wild  Party,  with  Gladys  Walton.  — You 
can’t  find  a better  little  program  picture  than 
this  one  from  any  company.  Good  print  fnom 
St.  Louis.  Five  reels. — Russell  Armentrout,  K.  P. 
theatre,  Pittsfield,  111. 

The  Love  Brand,  with  Roy  Stewart. — An  aver- 
age Western  which  lacked  more  punch.  Did  not 
hear  any  comments  on  this.  Five  reels. — C.  L. 
Brown,  Dreamland  theatre,  Fullerton,  La. — Small 
town  patronage. 

Jack  O’Clubs,  with  Herbert  Rawlinson. — Put 
this  on  with  another  feature  and  it  went  over 
fine.  The  titles  were  very  clever  but  almost  too 
many  of  them.  Five  reels.  — H.  E.  Partrick, 
Palace  theatre.  North  Rose,  N.  Y. — Small  town 
patronage. 

The  Shock,  with  Lon  Chaney. — Played  to  a 
small  house  the  first  night,  but  over  four  times 
as  many  the  second.  This  is  a little  old,  but  at 


Prints  in  All  Exchanges — Now  Booking 


STAIIRING 


Aim  HARRIS 

SPECIAL 

^ PRODUCTION 

//  Omtereo 

i(/  ttoyp 


Patsy  Ruth 
Miller 

mo 

Matt 

Moore 


i P AT^  RuTeTMILLeP^ 


PRODUCERS  DISTRIBUTING  CORPORATION 


Season  1924-25  Thirty  First  Run  Pictures 


FOX  educational 

entertainments 


66 


EXHIBITORS  HERALD 


November  15,  1924 


POLA  NEGRI  as  the  czarina  in  her 
latest  Paramount  attraction,  “For- 
bidden Paradise,”  which  Ernst  Lu- 
bitsch  directed.  , 

that  it  is  a good  one  and  will  please  your  audi- 
ence. Lon  Chaney  does  some  wonderful  acting 
and  the  story  is  good.  The  earthquake  and  fire 
scenes  are  great.  Title  has  no  drawing  power. 
This  picture  is  a little  dark  and  hard  to  get  the 
proper  light  through  it.  Seven  reels.  — • C.  V. 
Anderson.  Oak  theatre,  Oakdale,  Neb. — General 
patronage. 

The  Rambling  Kid,  with  Hoot  Gibson. — Here’s 
a Western  that  everybody  liked — even  those  who 
don’t  care  for  Westerns.  Hoot  has  some  support 
in  Laura  LaPlante.  Six  reels. — H.  E.  Partrick, 
Palace  theatre.  North  Rose.  N.  Y. — Small  town 
patronage. 

Men  in  the  Raw,  with  Jack  Hoxie. — Our  pa- 
trons did  not  enthuse  much  over  this  one.  Did 
not  see  it  myself. — Louis  A.  Van  Alstyne,  Qual- 
ity theatre,  Cullom,  111. — Small  town  patronage. 

Hunting  Big  Game  In  Africa. — This  is  a very 
good  hunting  picture  which  is  taken  in  Africa. 
Had  nice  attendance  one  day.  Admission  15  and 
30  cents.  Nine  reels. — C.  A.  Kelley,  Rex  thea- 
tre, Custer  City,  Okla. — Small  town  patronage. 

Vitagraph 

The  Code  of  The  Wilderness,  with  Alice  Cal- 
houn.— Vitagraph  is  not  paying  me  to  do  this, 
and  may  ask  me  more  for  next  pictures  I try  to 
buy,  but  here  is  a knockout,  better  entertainment 
than  "The  Covered  Wagon,”  and  Vitagraph  has 
mercy  on  the  small  town  exhibitor.  They  cer- 
tainly will  treat  you  right.  Get  this.  Go  the 
limit.  It  is  one-hundred  per  cent.  Almost  broke 
Saturday  house  record  with  this.  Seven  reels. — - 
S.  G.  Fry,  Palace  theatre,  Omaha,  Tex. — Small 
town  patronage. 

Let  Not  Man  Put  Asunder,  with  Pauline  Fred- 
erick and  Lou  Tellegen.  — • Very  heavy  society 
drama.  A double-barreled  divorce  story.  Slim 
business  Sunday  and  Monday. — Boy  W.  Adams, 
Pastime  theatre.  Mason,  Mich. 


The  Midnight  Alarm,  with  Alice  Calhoun. — 
The  most  human  picture  of  a girl’s  struggle 
against  poverty.  Very  good.  Seven  reels. — D.  E. 
Knorr,  Pergola  theatre,  Allentown,  Pa. — Family 
patronage. 

Between  Friends,  with  a special  cast. — Good 
picture  and  was  well  accepted  by  majority. — 
C.  A.  Hennecke,  Columbus  theatre,  Columbus, 
Texas. 

Bring  Him  In,  with  Jack  Dempsey. — The  poor- 
est of  the  “Fight  and  Win”  series  that  I have 
run.  Paid  more  for  these  than  my  top  comedy, 
and  losing  business  by  not  having  a comedy. 
Two  reels. — A.  D.  Brawner,  Jewel  theatre. 
Hooker,  Okla. — Small  town  patronage. 

Pioneer  Trails,  with  Cullen  Landis. — A fine  pic- 
ture. Plea.sed  100  per  cent.  Good  picture  all  the 
way  through.  The  best  Vitagraph  picture  I have 
yet  played. — J.  M.  Keckler,  Eagle  Hall,  Carlin, 
Neb. 

Pioneer  Trails,  with  Cullen  Landis. — Splendid 
picture.  Many  good  comments.  Pleased  major- 
ity.— C.  A.  Hennecke,  Columbus  theatre,  Colum- 
bus, Texas. 

Warner  Brothers 

Lovers’  Lane,  with  Marie  Prevost. — A splendid 
picture  that  satisfied  all.  — Bert  Silver,  Silver 
Family  theatre.  Greenville,  Mich. 

Being  Respectable,  with  Monte  Blue. — A good 
picture.  An  old  love  bobs  up  and  disturbs  a 
married  man’s  happiness.  Good  attendance. — 
Kreighbaum  Bros.  Char-Bell  theatre,  Rochester, 
Ind. 

Lucretia  Lombard,  with  Irene  Rich. — We  class 
this  as  good  entertainment,  although  star  not 
liked  here.  This  will  please  eighty  per  cent. 
Seven  reels. — S.  G.  Fry.  Palace  theatre,  Omaha, 
Neb. — Small  town  patronage. 

Tiger  Rose,  with  Lenore  Ulrich.  — Very  nice 
North  Woods  story  that  pleased.  Star  not  known 
here,  so  did  not  draw  so  good.  Eight  reels. — 
M.  H.  McDonnell,  Badger  Opera  House.  Merrill, 
Wis. — Neighborhood  patronage. 

Tiger  Rose,  with  Lenore  Ulrich.  — A good 
Northern  picture  that  should  please  ’em  all.  Did 
for  me.  Eight  rels. — F.  C.  Rodgers,  Grand  thea- 
tre, Creston,  B.  C. 

Little  Johnny  Jones,  with  Johnny  Hines. — ■ 
Splendid  comedy-drama.  One  of  the  best  we’ve 
ever  had.  “Brownie.”  the  dog,  is  good  for  a 
dozen  of  the  laughs.  Our  business  very  bad  at 
present,  but  this  drew  a few  extra.  Seven  reels. 
— A.  N.  Miles,  Eminence  theatre.  Eminence.  Ky. 

Daddies,  with  Mae  Marsh. — Fine  picture  that 
pleased.  Book  it. — W.  W.  Swarthout,  Palace 
theatre,  Aurora,  Ind. — General  patronage. 

Conductor  1492,  with  Johnny  Hines.  — Here’s 
nothing  short  of  a K.  O.  picture.  You  can  step 
on  it  and  tell  them  you  have  a comedy.  That 
will  make  ’em  forget  their  bankruptcy  and  make 
the  exhibitors  forget  they  are  losing  money. 
Seven  reels. — S.  G.  Fry,  Palace  theatre,  Omaha, 
Tex. — Small  town  patronage. 

Conductor  1492,  with  Johnny  Hines. — -Excellent. 
This  fellow  can  certainly  pull  off  some  good 
comedy.  Everyone  pleased.  A credit  for  any 
house  to  run. — Russell  Armentrout,  K.  P.  theatre, 
Pittsfield.  111. 

The  Gold  Diggers,  with  Hope  Hampton. — We 
don’t  consider  this  a very  good  small  town  pic- 
ture. Several  people  objected  to  the  table 
dancing,  foot  flinging  scene.  Paid  too  much  for 
it,  so  lost  money.  If  your  patrons  like  jazzy 


Prints  in  All  Exchanges — Now  Booking 


PRODUCERS  DISTRIBUTING  CORPORATION 


m 


RECAL  PICTURES. INC,  presents 

acQiieline 

^Mgan 

HOUSE"/ YOUTH" 

from  the  novel  by  MAUDE  RADFORD  WARREN 

ADAPTED  BY  C.  GARDNER.  SULLIVAN 
DIRECTED  BY  RALPH  INCE 

Season  1924-25  Thirty  First  Run  Pictures 


True  Talk  No.  16 


By  John  B.  Rock 

General  Manager,  Vitagraph,  Inc. 

November  15 — 

Broadway  — street 

of  dreams!  I’ve  lived 
alongside  it  all  my  life.  I 
know  Broadway. 

SO  when  I tell  you  that 
“Greater  Than  Mar- 
riage,” the  Victor  Hugo 
Halperin  special,  released 
November  16  by  Vitagraph 
is  the  best  drama  of  the 
Great  White  Way  ever  pro- 
duced— you  know  that  I 
know  what  Em  talking 
about. 

IT’S  a glittering,  dazzling 
story  of  gay  lights  and 
temptation  that  tugs  at  the 
heart  strings. 

The  youth  of  the  land 
looks  eastward  to  New 
York  City. 

SHOW  it  to  them  as  it  is 
in  “Greater  Than  Mar- 
riage.” 

^J^RUE  talk,  my  friends. 
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— Nothing  like  them  on  the  market  for 
constant  and  continuous  crowd-bringing 
power  — guaranteeing  you  week  after 
week  capacity  because  you  have  the  same 
stars  as  the  “Fighting  Blood”  series  and 
because  of  the  tremendous  popularity 
of  these  rapid-fire  stories  with  Alberta 
Vaughn — Geo.  O’Hara — Kit  Guard 
and  A1  Cooke — pronounced,  admitted, 
lauded  and  proclaimed  by  thousands  of 
theatres  now  playing  them  to  be  the  best 
bets  on  the  film  market — that’s — 
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DOROTHY  DEVORE,  long  a Christie 
comedienne,  will  star  in  the  new 
Warner  Brothers  feature,  “The  Nar- 
row Street.”  WHth  her  in  the  cast  is 
Matt  Moore. 

society  stuff  it’s  very  good  at  your  program  price. 
Eight  reels. — A.  N.  Miles,  Eminence  theatre, 
Eminence,  Ky. 

Main  Street,  with  Monte  Blue. — Went  over  fine. 
Didn’t  cost  much  and  the  book  fans  were  all 
there  to  see  it.  You  small  towners  are  making 
a mistake  if  you  don’t  show  it.  Picture  caused 
considerable  comment,  which  was  that  picture 
was  much  overdrawn  in  spots,  but  lots  of  com- 
edy through  it  put  it  over.  Nine  reels. — H.  E. 
Partrick,  Palace  theatre.  North  Rose,  N.  Y. — 
Small  town  patronage. 

School  Days,  with  Wesley  Barry. — An  old  one, 
but  worth  playing.  I have  found  out  of  late 
there  are  a lot  of  the  old  ones  that  the  small 
towns  can  buy  right  and  will  please  as  well  as 
the  late  ones.  The  other  places  can  shoot  ahead 
of  me  hereafter,  and  I will  follow  a year  or  so 
behind  and  will  make  just  as  much  or  more. 
Eight  reels. — C.  A.  Kelley,  Rex  theatre,  Custer 
City,  Okla. — Small  town  patronage. 

Where  The  North  Begins,  with  Rin-Tin-Tin. — ■ 
Splendid.  Dog  is  fine.  Drew  well  for  us. — E.  W. 
Swarthout,  Palace  theatre,  Aurora,  Ind. — Gen- 
eral patronage. 

Your  Best  Friend,  with  Vera  Gordon. — Boys, 
here  is  a dandy  good  feature  which  will  do  you 
good  to  see.  A little  sad  in  places  but  it  is 
good  to  run  one  of  these  once  in  a while.  Eight 
reels. — C.  A.  Kelley,  Rex  theatre,  Custer  City, 
Okla. — Small  town  patronage. 


The  Little  Church  Around  the  Corner,  with 
Claire  Windsor. — This  is  old,  but  a fine  picture. 
It  will  please.  Star  and  cast  fine.  Six  reels, 
— J,  W.  Andresen,  Rialto  theatre,  Cozad,  Neb, 

The  Beautiful  and  Damned,  with  Marie  Provost. 
— Better  than  I had  hoped  for.  Slim  business. — 
Roy  W.  Adams,  Pastime  theatre.  Mason,  Mich. 

The  Beautiful  and  Damned,  with  Marie  Prevost. 
— Good  big  town  picture  but  too  strong  for 
country  town.  Starts  talking  about  “ought  to 
have  local  censor  board,  etc.”  — Bert  Silver, 
Silver  Family  theatre,  Greenville,  Mich. 

State  Rights 

The  Avenger,  with  “Big”  Boy  Williams.— This 
is  about  the  best  Western  Big  Boy  has  given  us, 
but  he’s  a very  poor  actor  and  rider  as  well. 
Five  reels.— W.  A.  Clark,  Jr.,  Castle  Theatre, 
Havana,  III. — General  patronage. 

Boomerang  Justice,  (Russell)  with  George 
Larkin. — Average  Western.  Pleased  fifty  per 
cent.  In  the  first  reel,  the  desi)erate  situation 
of  the  heroine  falling  over  the  cliff  and  catching 
the  sapling  is  so  obviously  faked  that  the  crowd 
gave  it  the  merry  Ha  Ha.  Also  the  hero,  in  his 
made  race  to  her  rescue,  later  passes  the  same 
spot  in  the  road  too  many  times.  Five  reels. — 
C.  E.  Hopkins,  Hopkins  theatre.  Cotter,  Ark. — 
Small  town  patronage. 

Branded,  with  Josephine  Earle.  — A dandy 
society  feature  that  pleased  all  who  saw  it. 
Print  in  good  condition.  Five  reels. — L.  Deyo, 
Miers  theatre,  Schoharie,  N.  Y. — General  pat- 
ronage. 

Caliber  45,  with  Franklyn  Farnum. — An  aver- 
age Western  that  will  please  the  Western  fans. 
Not  so  much  action,  but  will  please  the  big 
majority.  Five  reels. — C.  L.  Brown,  Dreamland 
theatre,  Fullerton,  La. — Small  town  patronage. 

The  Captive  God,  (Tri-Stone),  with  William  S. 
Hart.  — A wonderful  picture.  It  is  an  Indian 
story.  Good  photography,  acting  and  direction. 
Played  to  a big  crowd  and  pleased  one  hundred 
per  cent.  Print  in  perfect  condition.  Five  reels. 
— L.  Deyo,  Miers  theatre.  Schoharie,  N.  Y. — Gen- 
eral patronage. 

The  Devil’s  Ghost,  with  Lester  Cuneo.  — An 
average  Western  program  picture  that  will 
please  the  Western  fans.  I put  a comedy  with 
all  features  and  I am  sure  it  pays  to  do  so. 
Five  reels. — E.  A.  Armistead,  Lyric  theatre, 
Easley.  S.  C. 

Fighting  Odds,  with  William  Patton. — I call 
this  below  the  average  Western.  A little  too 
much  fighting  with  one  man  whipping  a dozen. 
My,  it  must  take  a man  to  do  that.  Five  reels. 
— E.  A.  Armistead,  Lyric  theatre,  Easley,  S.  C. 

High  Speed  Lee,  with  a special  cast. — Rotten. 
Howe  was  the  only  actor  in  the  show.  Our  audi- 
ence just  sat  up  and  ridiculed  it  throughout. 
Very  poor  story  and  worse  acting. — Jeff  Burnett, 
Gem  theatre,  Dumas,  Ark. — Small  town  patron- 
age. 

In  High  Gear,  with  Kenneth  McDonald. — Re- 
plete with  sensational  fights  and  death  defying 
chances.  Action  from  beginning  to  end.  Five 
reels. — D.  E.  Knorr,  Pergola  theatre,  Allenstown, 
Pa. — Family  patronage. 

Isobel,  with  a special  cast. — Did  better  on  this 
one  day  than  on  "To  ’The  Last  Man”  two  days 
at  both  towns.  Pleased.  Cost  only  one-fourth  of 
what  we  paid  for  “To  The  Last  Man.” — Goodwin 
& Hilton,  Park  theatre,  Morningside  & Moville, 
Iowa. — Neighborhood  patronage. 

The  Left  Hand  Brand,  with  Neal  Hart.  — A 
western  featuring  Neal  Hart  which  is  not  up  to 
his  standard.  He’s  too  slow  in  this  one.  Five 
reels. — W.  A.  Clark  Jr.,  Castle  theatre,  Havana, 
111. — General  patronage. 

The  Lone  Horseman,  with  a special  cast. — A 
lot  of  fighting.  If  your  audience  likes  that,  play 
it.  Rotten  acting  and  poor  story.  Nothing  but 
fighting. — Jeff  Burnett,  Gem  theatre,  Dumas,  Ark. 
— Small  town  patronage. 

Reckless  Wives  (Literary  Arts),  with  a special 


THERE  IS  always  a bushel  basket  full 
of  laughs  in  an  “Our  Gang”  comedy. 
And  “Every  Man  for  Himself”  should 
prove  no  exception  unless  there  are 
two  baskets  full. 


cast. — A real  good  society  drama.  Print  in  good 
condition.  Five  reels.— L.  Deyo,  Miers  theatre, 
Schoharie,  N.  Y. — General  patronage. 

Sage  Brush  Gospel,  with  a special  cast.  — A 
fair  Western  program  picture.  Bought  at  a 
reasonable  price.  Five  reels. — E.  A.  Armistead, 
Lyric  theatre,  Easley,  S.  C. 

The  Tango  Cavalier,  with  George  Larkin. — Not 
much  to  this  one.  Five  reels. — E.  A.  Armistead, 
Lyric  theatre,  Easley,  S.  C. 

Tra65c  In  Hearts,  with  Robert  Fraser.  — A 
tremendous  story.  Well  acted,  and  story  pleasing 
and  exciting  throughout.  Six  reels.  — D.  E. 
Knorr,  Pergola  theatre,  Allentown,  Pa. — Family 
patronage. 

Two  Fisted  Justice,  with  a special  cast. — Horse 
and  star  wonderful.  Good  direction,  fast  action, 
good  lobby,  first  run  print. — Fred  B.  Loenscheidr, 
Gem  theatre,  Wichita  Falls,  Tex. 

The  Unknown  Purple  (Smart)  with  Henry  B. 
Walthall. — An  excellent  mystery  drama  which 
drew  good  business  and  held  interest  of  audience 
from  start  to  finish.  Seven  reels. — R Pfeiffer, 
Princess  theatre,  Chilton,  Wis. — Small  town  pat- 
ronage. 

A Verdict  of  the  Desert  (Steiner),  with  Neal 
Hart. — Another  Western  that  failed  to  please. 
Plot  is  very  good,  but  if  your  patrons  like  action 
pictures,  lay  off  of  this  one.  Print  in  perfect 
condition.  Five  reels. — C.  L.  Brown,  Dreamland 
theatre,  Fullerton,  La. — Small  town  patronage. 
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EACH  PICTURE 
IS  SOMEONE’S 
NEXT  BOOKING 

You  fellows  who  read  these 
reports  and  gain  a lot  of  good 
information  from  them  and  never 
send  in  any  yourself,  do  you 
think  you  are  doing  right  by  your 
brother  exhibitors? 

There  are  times  when  a report 
on  a picture  will  save  another 
exhibitor  a lot  of  grief,  and  other 
times  will  make  him  more  money. 
All  you  have  to  do  is  to  give  your 
honest  opinion  on  every  picture 
that  you  run.  Surely  that  isn’t  too 
much  work  for  any  one. 

Boys,  let’s  get  together  and  be 
100  per  cent  in  writing  up  every 
picture  that  we  run.  — ALEX 
STEEL,  Princess-Strand  theatres, 
Farmington,  111. 

— Reprinted  from  the  HERALD 
dated  March  15,  IQM- 

Title  

Star  

Producer  

Report  


Exhibitor 
Theatre 
Clientele  . 


City 

State 


The  Woman  He  Chose  (Gaumont)  with  a spe- 
cial cast. — A picture  that  pleased  all  that  saw 
it.  Print  in  good  condition.  Five  reels.  — L. 
Deyo,  Miers  theatre,  Schoharie,  N.  Y. — General 
patronage. 

Serials 

Leatherstocking  (Pathe),  with  Edna  Murphy. — 
On  the  third  episode  and  to  date  it  classifies  as 
an  average  serial. — Charles  Lee  Hyde,  Grand 
theatre,  Pierre,  S.  Dak. 

The  Way  of  a Man  (Pathe). — Just  started  this 
and  looks  like  it  was  going  to  be  O.  K.,  but 
can’t  tell  about  business  on  it  yet.  I don’t  be- 
lieve it  is  going  to  have  so  much  of  the  “impos- 
sible stuff’’  in  it  as  the  most  serials,  which  helps 
some,  as  patrons  usually  laugh  at  the  "impos- 
sible stunts.”  Two  reels. — J.  W.  Andresen,  Rialto 
theatre,  Cozad,  Neb. 

Short  Subjects 

EDUCATIONAL 

Juvenile  Comedies. — Have  run  several  of  these 
lately  and  they  are  all  good,  especially  pleasing 
to  our  extra  large  number  of  children. — J.  A.  An- 
derson, Idyl  Hour  theatre,  Edson,  Alberta,  Can- 
ada.— Railroad  patronage. 

Blazes. — Good  as  they  make  them.  Two  reels. — 
E.  A.  Armistead,  Lyric  theatre,  Easley,  S.  C. 

The  Bonehead,  with  Poodles  Hanaford.  — Fair 
comedy.  Not  as  good  as  the  other  Tuxedo  come- 
dies. Two  reels. — C.  H.  Moulton,  Bijou  theatre. 
Beach,  N.  Dak.— Small  town  patronage. 

Navy  Blues,  a Christie  comedy,  with  Dorothy 
Devore. — Finest  comedy  I ever  played.  I never 
played  a poor  Educational  comedy. — Bert  Silver, 
Silver  Family  theatre,  Greenville,  Mich. 

Running  Wild,  with  Lige  Conley. — A good 
comedy.  If  you  want  good  comedies,  book  these 
Mermaids.  Very  few  poor  ones  among  them. 
Two  reels. — J.  W.  Andresen,  Rialto  theatre, 
Cozad,  Neb. 

Savage  Love,  a Christie  comedy — Fine,  new, 
snappy  comedy.  This  year’s  stuff  is  sure  the 
goods.  Two  reels. — C.  H.  Moulton,  Bijou  theatre. 
Beach,  N.  Dak.— Small  town  patronage. 

FILM  BOOKING  OFFICES 
Fighting  Blood,  with  George  O’Hara. — Second 
series.  The  best  two  reel  subjects  we  have  ever 
run.  Louise  Lorraine  is  especially  popular  in 
this  series.  Two  reels. — Jeff  Burnett,  Gem  thea- 
tre, Dumas,  Ark. — Small  town  patronage. 

Fighting  Blood,  with  George  O’Hara. — We  are 
just  finishing  second  series,  late  on  account  of 
trying  to  get  price  down  to  where  we  could  make 
money.  Second  series  not  drawing  as  first  did. 
However,  we  have  “Telephone  Girl”  booked  to  fol- 
low. Hope  its  drawing  power  is  better  than 
“Fighting  Blood.”  Don’t  pay  too  much,  as  I have. 
Two  reels. — S.  G.  Fry,  Palace  theatre,  Omaha, 
Tex. — Small  town  patronage. 

The  Telephone  Girl,  with  Alberta  Vaughn. — Just 
ran  first  part.  It  looks  good  to  me.  ’Twelve 
parts.  Temple  theatre,  Blissfield,  Mich. — General 
patronage. 

The  Telephone  Girl,  with  Alberta  Vaughn. — 
These  subjects  only  fair  with  us.  Gertrude  Short 
gets  all  the  laughs.  Alberta  Vaughn  is  lacking. 
Greatly  over  advertised.  Nothing  to  her  but  a 
coquettish  walk  and  an  artificial  smile.  The  oth- 
ers in  the  cast  put  the  picture  across.  Two 
reels. — Jeff  Burnett,  Gem  theatre,  Dumas,  Ark. — 
Small  town  patronage. 

The  Telephone  Girl,  with  Alberta  Vaugbn.— 
No.  4.  This  is  a money  getter  at  the  box  office 
and  sure  does  please.  “Sherlock  Home,”  with  its 
bathing  girls,  sure  makes  a nifty  picture.  These 
are  going  over  good  with  me.  Am  on  the  fourth 
now  and  they  have  all  pleased  and  satisfied. 
Reels  are  in  good  condition,  out  of  Omaha  ex- 
change. Two  reels. — C.  V.  Anderson,  Oak  thea- 
tre, Oakdale,  Neb. — General  patronage. 

FOX 

Full  Speed  Ahead,  with  A1  St.  John. — Fine 
comedy.  Hard  to  beat.  Two  reels. — E.  A.  Ar- 
mistead, Lyric  theatre,  Easley,  S.  C. 

The  Menkey  Farm. — This  is  a good  comedy. 
As  a rule,  my  patrons  do  not  care  much  for  the 
monkey  comedies,  but  this  went  over  good.  Got 
plenty  of  laughs.  ’Two  reels. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Neb. 

Roaring  Lions  on  a Steamship,  a Sunshine 
comedy. — This  one  kept  the  kids  in  an  uproar. 
Two  reels. — Earl  C.  Burdic,  Legion  theatre,  Her- 
man, Neb.  Small  town  patronage. 

The  Three  Gun  Man,  a Sunshine  comedy. — Drew 
many  laughs. — Earl  C.  Burdic,  Legion  theatre, 
Herman,  Neb. — Small  town  patronage. 

PATHE 

Black  Oxfords. — Poorest  Mack  Sennett  I ever 
ran.  All  that  seemed  like  a Sennett  was  his 
name  on  it.  Two  reels. — S.  B.  Johnson,  Regent 
theatre,  Marianna,  Ark. — General  patronage. 


Don’t  Park  Here,  with  Will  Rogers. — This  is  a 
clever  little  two  reeler.  Nothing  to  it,  but  enough 
stunts  with  our  prize  comedian,  an  old  Ford,  to 
keep  the  bunch  laughing. — Charles  Lee  Hyde, 
Grand  theatre,  Pierre,  S.  Dak. 

No  Noise,  with  Our  Gang.— An  excellent  come- 
dy which  kept  audience  in  a continuous  laughter. 
Played  this  with  “The  White  Sin,”  which  made 
one  of  the  best  shows  of  this  year.  ’Two  reels. — 
R.  Pfeiffer,  Princess  theatre,  Chilton,  Wis. — Small 
town  patronage. 

One  Spooky  Night,  a Sennett  comedy. — ^Not  ex- 
tra good,  but  far  from  bad.  Would  that  be 
“average”  or  “ordinary?”  Two  reels. — Robert  L. 
Anderson,  Olympic  theatre.  Forks,  Wash. — Small 
town  patronage. 

Over  The  Fence,  with  Harold  Lloyd. — ^This  is  a 
good  little  comedy  and  I believe  that  Harold 
Lloyd’s  old  reissues  are  a good  buy  for  any  thea- 
tre in  the  small  community.  The  comedy  crowd 
are  not  the  particular  bunch  and  the  old  comedy 
is  just  as  funny  if  you  haven’t  seen  it. — Charles 
Lee  Hyde,  Grand  theatre,  Pierre,  S.  Dak. 

Seeing  Nellie  Home. — A very  good  one  reel 
comedy  which  sure  made  them  laugh.  Just  the 
thing  to  put  in  with  a long  feature.  One  reef. — 
R.  Pfeiffer,  Princess  theatre,  Chilton,  Wis. — Small 
town  patronage. 

Skylarking. — Here’s  a lousey  comedy.  In  the 
words  of  the  poet,  “It’s  a baloney.”  Two  reels. 
Frank  Sabin,  Majestic  theatre.  Eureka,  Mont. — 
Small  town  patronage. 

Smile,  Please,  with  Harry  Langdon. — My  first 
Langdon  and  it  is  far  ahead  of  the  ordinary 
comedies.  Very,  very  good.  ’Two  reels. — ^H.  J. 
Eagan,  American  theatre,  Wautoma,  Wis. — Small 
town  patronage. 

Suffering  Shakespeare,  with  the  Spat  Family. — 
Can’t  see  much  to  the  Spats.  Had  a few  laughs, 
but  think  they  did  that  to  keep  warm.  It  wasn’t 
the  Spats’  fault,  though.  They  tried  hard  to  be 
funny.  You  could  see  them  trying.  TVo  reels. — 

E.  A.  Armistead,  Lyric  theatre,  Easley,  S.  C. 
Sweet  Daddy,  with  Charley  Chase. — Here’s 

another  bell  ringer  for  Pathe  and  Charley  Chase. 
For  one  reel,  it  certainly  packed  a lot  of  laughs. 

H.  E.  Partrick,  Palace  theatre.  North  Rose, 

N.  Y. — Small  town  patronage. 

The  Uncovered  Wagon,  with  Paul  Pairott.-— 
One  of  the  best  one  reefers  that  has  hit  this 
town.  Not  so  extra  funny,  but  one  of  those 
things  you  like  to  look  at.  Put  me  in  mind  of 
the  “Connecticut  Yankee.”  One  reel.— Robert  L. 
Anderson.  Olympic  theatre,  Forks,  Wash. — Small 
town  patronage. 

UNIVERSAL 

Fight  And  Win.  with  Jack  Dempsey. — Not  as 
good  as  “The  Leather  Pushers,”  but  I paid  twice 
as  much  for  them.  Watch  your  step  on  them.— 

F.  H.  Guy,  Strand  theatre,  Tecumseh,  Mich. — 
General  patronage. 

Rest  in  Pieces,  with  Bert  Roach. — A good  one 
and  pleased  a small  crowd  the  first  night,  but  a 
big  one  the  second.  Film  fine.  One  reel. — C.  V. 
Anderson,  Oak  theatre,  Oakdale,  Neb.  General 
patronage. 

VITAGRAPH 

The  Bakery,  with  Larry  Semon. — Good.  Two 
reels.— E.  A.  Armistead,  Lyric  theatre,  Easley, 

S.  C. 

STATE  RIGHTS 

Out  of  the  Ink  Well  (Sullivan).— Pretty  clever 
for  cartoon.  Good  for  fill  ins.  One  reel.  C.  A. 
Kelley,  Rex  theatre,  Custer  City,  Okla.— Small 
town  patronage. 

Felix  Cartoons  (Winkler). — Good  for  fill  ins.  as 
good  as  any  cartoon  comedy,  I think.  One  reel. 

C.  A.  Kelley,  Rex  theatre,  Custer  City.  Okla. — 
Small  town  patronage. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00. 


PROJECTIONIST  AVAILABLE 

EXPERT  OPERATOR,  nine  years  experience 
desires  position.  Knows  projection  from  every 
angle  and  maintenance  of  projection  room  equip- 
ment.  Married  and  steady.  Address  O , Ex- 
hibitors  Herald. 
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[THE  FILM 
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By  J.  M.  WRIGHT 

"The  Film  Mart"  is  written  with  a view  of  presenting  concisely  to  exhibitors  the  latest  news  of  production  and  distribution.  In  preparing  this  department, 
J.  M.  Wright  has  in  mind  also  the  adaptability  of  the  news  presented  herein  for  use  in  house  organs  published  by  the  exhibitors  of  the  country,  and  also 
newspapers  who  look  to  their  local  exhibitor  for  bona  fide  and  accurate  news  for  their  motion  picture  departments. 


Metro-Goldwyn-Mayer 

TECHNICOLOR  will  be  used  by  Fred 
Niblo  in  the  Joppa  Gate  scenes  of 

“Ben  Hur” Albert  Shelby 

Le.  Vino  has  been  signed  by  M-G-M. 
His  first  work  will  be  the  adaptation  of 
“The  Summons,”  by  Katherine  Newlin 
Burt,  which  Robert  G.  Vignola  will 

direct Kenneth  Clark  also 

has  been  engaged  by  Metro  to  write 
adaptations.  His  work  will  start  with 
“Daddy  Goes  a-Hunting,”  by  Zoe  Akins. 

XXX 

RUTH  DWYER  has  been  chosen  by 
Buster  Keaton  to  appear  opposite  him 

in  “Seven  Chances” Charles 

Andrews,  author  of  “Ladies  Night,”  and 
Ballard  MacDonald,  has  joined  the  M- 
G-M  scenario  staff.  . . . Lew  Cody 
is  playing  a leading  role  in  “So  This  Is 
Marriage,”  which  Hobart  Henley  is  pro- 
ducing  "Janice  Meredith,” 

starring  Marion  Davies,  has  opened  at 
the  California  theatre,  Los  Angeles,  for 
an  extended  run. 

XXX 

SAXE  CIRCUIT  has  closed  for  the 
Metro-Goldwyn  product  in  its  theatres 
in  Kenosha  and  Marionette,  Wis.  Fin- 
kelstein  & Ruben  have  booked  the  M-G 
attractions  for  their  suburban  houses  in 
Minneapolis  and  St.  Paul.  . . . Tom 
Terriss’  “The  Bandolero”  opened  at  the 
Cameo  theatre.  New  York,  to  a large 

and  enthusiastic  audience 

Renee  Adoree  and  Walter  Hiers  have 
been  added  to  the  cast  of  “Excuse  Me.” 

Paramount 

AFTER  WATCHING  the  successful 
launching  of  his  initial  starring  pic- 
ture, “Manhattan,”  at  the  Rivoli  theatre. 
New  York,  Richard  Dix  departed  for 
the  Coast  for  a two  weeks  stay.  He 
then  wilPreturn  East  to  start  production 

on  “The  Maker  of  Gestures” 

Production  of  “Miss  Bluebeard,”  by 
Avery  Hopwood,  is  under  way  at  the 
Long  Island  plant  with  Bebe  Daniels 
in  the  title  role  and  Frank  Tuttle 
directing. 

XXX 

ONE  HUNDRED  full  blooded  Indians, 
in  New  York  to  appear  in  Thomas 
Meighan’s  new  picture,  “Tongues  of 
Flame,”  paid  their  respects  to  Mayor 
Hylan,  the  Great  White  Father  of  New 
York  City,  who  warned  them  to  watch 
out  for  traffic,  not  to  take  any  wooden 
money  and  vote  the  straight  Democratic 

ticket Sidney  Olcott  is 

at  work  on  his  new  attraction,  “Salome 
of  the  Tenements,”  by  Anzia  Yezierska. 
Jetta  Goudal  and  Godfrey  Tearle,  Eng- 
lish actor,  are  in  the  piece. 

XXX 

OUTDOOR  SCENES  for  “Peter  Pan” 
are  to  be  made  on  Santa  Cruz  island 

“Lord  Chumley,”  by 

Henry  C.  De  Mille,  has  been  completed 
by  Paul  Iribe  and  Frank  Urson.  Viola 
Dana,  Raymond  Griffith,  Theodore 


Roberts,  Cyril  Chadwick  and  Anna  May 
Wong  are  in  the  cast.  . . . “North 

of  36”  is  nearing  completion  under  the 
direction  of  Irvin  Willat. 

Fox 

THE  CURRENT  issue  of  the  Fox 
educational  entertainment,  “The  Bull 
Fight,”  depicts  exclusive  and  thrilling 
scenes  of  the  Spanish  national  sport. 
The  picture  was  made  by  Russell  Muth, 
head  of  the  Fox  cameramen  in  Europe. 
Fox  announces  that  the  company’s  edu- 
cationals  are  receiving  the  same  atten- 
tion from  the  production  department  as 
the  longer  features. 

XXX 

ON  NOVEMBER  9,  Fox  will  release 
“The  Last  Man  on  Earth,”  the  latest 
special;  “The  Brass  Bowl,”  starring 
Edmund  Lowe;  “Stolen  Sweeties,”  a new 
monkey  comedy;  “The  Nickel  Plated 
West,”  a Sunshine  subject,  and  Nos.  9 
and  10  of  Fox  News.  “The  Last  Man 
on  Earth”  is  a comedy  drama  of  life 
in  1950,  and  presents  an  unique  situation 
of  a world  with  but  one  man  in  exist- 
ence. This  imaginative  story  was  written 
by  John  D.  Swain.  Earle  Foxe  plays  the 
lead. 

XXX 

EDMUND  LOWE  is  now  at  work  on 
his  third  Fox  vehicle,  “Ports  of  Call.” 
Denison  Clift  is  directing  and  Hazel 
Keener  has  the  feminine  lead. 

Shirley  Mason  has  completed  work  in 
the  fifth  of  her  series,  “Curley  Top.” 
Frederick  and  Fanny  Hatton  adapted 
this  Thomas  Burke  story  for  the 
screen,  and  Maurice  Elvey  directed. 
Wallace  MacDonald  has  the  principal 
male  role  . . . “Her  Ball  and  Chain” 
is  the  permanent  title  of  the  Imperial 
comedy  made  under  the  title,  “Who’s 
Who.” 

Warner  Brothers 

SHOOTING  of  “The  Man  Without  a 
Conscience,”  an  Hungarian  novel  by 
Max  Kretzer,  has  been  started  by 
Director  James  Flood.  Willard  Louis 
has  the  title  role.  . . . For  the  first 

time  in  years  the  home  office  of  Warner 
Brothers  has  been  "operating  without  a 
single  Warner  on  the  job.  H.  M.  and 
Jack  are  on  the  Coast,  Sam  has  been  in 
Chicago  in  connection  with  the  erection 
of  the  company’s  theatre,  and  Abe  has 
been  on  a business  trip  through  the 
Middle  West. 

XXX 

AN  EFFECTIVE  lobby  aided  in  the 
successful  presentation  at  the  America 
theatre,  Colorado  Springs,  of  “Babbitt” 

“The  Lighthouse  by  the 

Sea,”  starring  Rin-Tin-Tin,  has  been 
completed.  Buster  Collier  and  Louise 
Fazenda  are  featured  in  this  Owen  Davis 

melodrama In  announcing  in 

a full  page  ad  his  booking  of  the  Warner 
product,  W.  S.  McLaren,  Capitol  theatre, 
Jackson,  Mich.,  said:  “In  announcing  the 
coming  to  the  Capitol  during  the  season 


1924-25  of  Warner  Brothers  Forty 
Classics  of  the  Screen  I feel  that  I am 
offering  my  patrons  the  finest  group  of 
pictures  ever  brought  to  Jackson.” 

Pathe 

A STRONG  ARRAY  of  comedy  offer- 
ings is  scheduled  for  the  Pathe  pro- 
gram released  on  November  9.  The 
Harry  Langdon-Mack  Sennett  subject, 
“All  Night  Long,”  heads  the  list,  and  if 
this  comedy  is  on  a par  with  Langdon’s 
previous  efforts  it  should  prove  a big 
winner  . . . Also  scheduled  for  that 

week  are  “The  Girl  and  the  Gangster,” 
second  of  the  “True  Detective  Stories”; 
“Hot  Heels,”  a Hal  Roach  star  comedy; 
“Accidental  Accidents,”  a one  reeler  fea- 
turing Charley  Chase;  chapter  5,  of  the 
serial,  “Ten  Scars  Make  a Man;”  a five 
reel  version  of  the  serial,  “Into  the  Net,” 
another  short  product. 

XXX 

HAROLD  LLOYD’S  newest  feature 
comedy,  “Hot  Water,”  is  making  ’em 
laugh  in  New  York,  Chicago,  Detroit 
and  Los  Angeles,  its  four  key  center 
prerelease  showings  to  date.  The  adver- 
tising schedules  on  this  attraction  are 
twice  what  they  were  on  “Girl  Shy.” 
This  picture,  according  to  Pathe,  is  the 
first  to  be  held  two  weeks  at  the  Metro- 
politan in  Los  Angeles. 

XXX 

BEN  TURPIN’S  newest  comedy  has 
been  changed  from  “West  Virginian” 
to  “The  Reel  Virginian”  . . . Richard 
E.  Enright,  New  York  police  commis- 
sioner, author  of  “Into  the  Net,”  has 
written  another  story  which  goes  into 
production  in  December.  The  New 
York  papers  are  aiding  Mr.  Enright  and 
Producer  Malcolm  Strauss  in  selecting 
a girl  to  play  the  lead. 

Educational 

LARGE  THEATRES  are  recognizing 
more  and  more  the  box  office  value 
of  the  short  subject,  according  to  Edu- 
cational, and  as  a result  there  is  an  in- 
creasingly large  number  of  such  houses 
which  are  giving  the  short  reel  pictures 
prominent  display  in  the  lights  and  in 
newspaper  advertising.  Many  of  the  stars 
in  two  reel  comedies  have  established 
themselves  as  valuable  advertising  as- 
sets, among  them  being  Lloyd  Hamil- 
ton, Larry  Semon,  Lige  Conley,  Walter 
Hiers  and  Bobby  Vernon.  Their  names 
are  becoming  more  common  in  theatre 
advertising  and  exploitation. 

XXX 

AMONG  THE  theatres  which  are  giv- 
ing adequate  display  to  the  two  reel 
comedies  on  their  bills  are  the  Fenway, 
Boston;  B.  F.  Keith’s  Majestic,  Louis- 
ville; Loew’s  Aldine,  Pittsburgh;  Loew’s 
State,  Los  Angeles,  and  many  others. 

. . . W.  C.  Costephens,  booker  at  Edu- 
cational’s Atlanta  office,  conceived  the 
idea  of  “bookers’  week,”  and  as  a re- 
sult the  week  ended  with  the  Atlanta 
branch  exceeding  its  quota  by  more  than 
50  per  cent  in  business  played.  The 
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drive  was  for  dates  on  pictures  already- 
contracted  for. 

Vitagraph 

ANOTHER  POPULAR  novel  has 
reached  the  screen  in  the  picturization 
of  Kenneth  Perkins’  thrilling  story, 
“The  Beloved  Brute.”  J.  Stuart  Black- 
ton  filmed  this  exciting  tale  of  a rugged, 
hard-fisted  fighting  man,  with  Victor 
McLaglen  and  Marguerite  de  la  Motte  as 
principals  in  the  cast  . . . Vitagraph’s 

home  office  has  received  word  that  the 
London  premiere  of  “Captain  Blood” 
was  a tremendous  success.  Present  at 
the  opening  there  were  Rafael  Sabatini, 
Albert  E.  Smith  and  Mrs.  Smith. 

XXX 

CAN  A GIRL  who  has  been  ambitious 
for  a stage  career  and  has  tasted  of 
the  excitement  of  life  behind  the  foot- 
lights, settle  down  and  be  happy  amid 
the  drudgeries  of  housekeeping,  even 
though  her  husband  is  a playwright? 
That  and  many  other  questions  are 
asked  and  answered  in  Victor  Hugo 
Halperin’s  Vitagraph  attraction,  “Greater 
Than  Marriage,”  an  adaptation  of  Louis 
Joseph  Vance’s  “Joan  Thursday.” 

XXX 

DECLARING  THAT  it  falls  “little 
short  of  the  perfect  popular  romantic 
film,”  and  that  disciples  of  realism  will 
be  put  on  their  mettle  to  compete  with 
it,  the  Newspaper  Enterprise  Associa- 
tion, one  of  the  largest  newspaper 
syndicates  in  the  country,  is  circulating 
broadcast  a remarkable  appreciation  of 
“Captain  Blood.” 

Producers  Distributing  Corp. 

LAUGHS  AS  WELL  as  thrills  will 
feature  “Soft  Shoes,”  Harry  Carey’s 
new  Hunt  Stromberg  attraction.  In 
this  picture  the  star  steps  forth  as  a 
comedian.  Stromberg  wrote  the  story 
from  a suggestion  by  Carey. 

William  J.  Connery  of  Peninsula  studios 
will  produce  the  Charles  Frohman  stage 
attraction,  “The  Awful  Truth,”  with 
Agnes  Ayres  playing  the  role  that  Ina 
Claire  created  for  the  stage. 

XXX 

TOM  FORMAN  has  been  signed  to  a 
long  term  contract  by  Hunt  Strom- 
berg. His  first  assignment  will  be  the 
third  production  in  the  Priscilla  Dean 
series  . . . “Three  Faces  East,”  which 
was  one  of  the  big  Sam  H.  Harris  stage 
plays,  will  be  screened  by  A.  H.  Sebas- 
tian of  Edward  Belasco  Producers  for 
Producers  Distributing  Corporation 
. . . Upon  Jacqueline  Logan’s  arrival 

on  the  Coast  work  was  started  in  “Off 
the  Highway”  by  Regal  Pictures  at  the 
Thomas  H.  Ince  lot.  Ralph  is  directing. 

XXX 

NEW  YORK  newspapers  found  “Wel- 
come Stranger”  a “pretty  good  picture 
in  every  respect”  with  the  picture  “full 
of  the  smile  and  tear  combination”  that 
“gets  an  audience”  . . . “Reckless 

Romance,”  the  new  Christie  feature 
comedy:  the  Elmer  Harris  production, 
“The  Girl  on  the  Stairs,”  and  “The 
Chorus  Lady”  with  Margaret  Livingston 
are  scheduled  for  distribution  through 
November  ...  So  Jin,  the  Chinese 
actor  who  distinguished  himself  in  “The 
Thief  of  Bagdad,”  will  appear  in  Hunt 
Stromberg’s  “Soft  Shoes.” 

F.  B.  O. 

FRED  THOMPSON  will  commence 
production  shortly  on  “Quemado,” 
from  the  pen  of  Marvin  Wilhite.  Silver 
Kink,  of  course,  will  play  an  important 
part  . . . George  Marion,  Jr.,  has 

been  engaged  to  title  “Sold  for  Cash,” 
Associated  Arts  Corporation’s  initial 
attraction  for  F.  B.  O.  It  was  Marion’s 
titles  which  added  to  the  humor  “The 
Telephone  Girl”  series  . . . “The  Go- 


SCENES  from  episode  5 of  “Ten  Scars 
Make  a Man,”  with  Allene  Ray  fea- 
tured under  the  direction  of  William 
Parke. 

Getters”  series  has  been  booked  by  the 
Empress  theatre.  Salt  Lake  City. 

XXX 

THE  MATTER  of  a broken  neck  has 
not  restrained  Richard  Talmadge  from 
again  trying  a few  thrilling  stunts.  His 
next  picture,  “Hail  the  Hero,”  calls  for 
more  risky  stunts  than  any  of  his  pre- 
vious pictures,  according  to  F.  B.  O. 

Mike  Donlin,  erstwhile  star  of 
the  diamond,  will  appear  with  Lefty 
Flynn  in  “The  No-Gun  Man”  ...  A 
steeplechase  will  feature  No.  8,  of  “The 
Go-Getters”  series  starring  George 
O’Hara  and  Alberta  Vaughn. 

XXX 

UNHERALDED  and  unsung,  Charles 
Rosenzweig,  manager  of  F.  B.  O.’s 
New  York  branch,  has  negotiated  during 
the  last  two  years  some  of  the  biggest 
sales  of  his  career.  Only  recently  he 
closed  with  the  William  Fox  circuit  for 
the  presentation  of  “Vanity’s  Price”  and 
“Life’s  Greatest  Game,”  two  of  the  com- 
pany’s current  specials  . . . Baseball 

week  was  observed  in  Seattle  during  the 
showing  at  the  Heilig  theatre  of  “Life’s 
Greatest  Game.” 

Jans  Productions 

AN  ALL  STAR  cast,  composed  of 
Estelle  Taylor,  Mahlon  Hamilton, 
Mary  Thurman,  Dagmar  Godowsky, 
Edmund  Breese,  Walter  Miller,  Lawford 
Davidson  and  Frank  Montgomery,  has 
been  selected  by  H.  F.  Jans  for  his 
initial  independent  feature,  “Playthings 
of  Desire.”  Burton  King  is  directing 
“Playthings  of  Desire,”  by 
J.  Wesley  Putnam,  is  said  to  be  based 
upon  one  of  the  most  sensational  di- 
vorce cases  in  New  York. 

XXX 

RAPID  PROGRESS  is  being  made  on 
the  first  Jans  attraction,  “Playthings 
of  Desire.”  Many  of  the  exteriors  for 
this  picture  were  made  in  Maine  and 
at  Moosehead  lake,  with  the  interiors 
being  shot  at  the  Whitman  Bennett 
plant  in  Yonkers.  Director  Burton  King 
will  commence  the  work  of  cutting  and 
titling  shortly. 


Associated  Exhibitors 

PAYMENT  of  $50,000  has  been  made 
by  Harry  Rowson,  managing  director 
of  Idea!  Films,  Ltd.,  London,  in  con- 
summating the  deal  whereby  he  obtains 
the  third  and  fourth  pictures  of  the 
Douglas  MacLean  series  of  four.  The 
contract  includes  “Never  Say  Die”  and 
the  film  now  being  made  under  the 
working  title,  “Sky  High.”  The  suc- 
cess of  the  first  two  subjects,  “Going 
Up”  and  “The  Yankee  Consul”  prompt- 
ed Rowson  to  negotiate  for  the  remain- 
ing productions. 

XXX 

TITO  SCHIPA,  famous  Italian  tenor, 
has  been  persuaded  to  play  a role  in 
Douglas  MacLean’s  newest  attraction, 
“Sky  High.”  In  the  picture  also  ap- 
pears Carlo  Schipa,  brother  of  the  singer 
. . . . The  chorus  of  the  Greenwich 

Village  Follies,  and  an  act  from  Earl 
Carroll’s  Vanities  of  1924  are  features 
of  the  first  St.  Regis  attraction,  “The 
Ultimate  Good,”  for  Associated.  Con- 
way Tearle  and  Madge  Kennedy  are  co- 
featured in  the  piece. 

C.  B.  C. 

INCLUDED  in  C.  B.  C.’s  plans  for  next 
year  is  an  enlargement  of  the  present 
studio  facilities,  according  to  Harry 
Cohn,  production  manager  at  the  Wal- 
dorf plant.  This  year’s  product  is  prac- 
tically completed,  with  the  eight  Perfec- 
tion pictures  already  finished  and  four 
of  the  Columbias  on  the  shelf  ready  for 
distribution.  “One  Glorious  Night”  and 
“A  Fool  and  His  Money”  are  now  in 
production.  In  addition  to  building 
larger  stages,  Mr.  Cohn  says  that  there 
is  a possibility  that  the  company  will 
acquire  a new  plant  in  Hollywood. 

Universal 

“RAFFLES”  is  to  be  made  by  Universal 
with  House  Peters  in  the  stellar  role. 
This  well  known  stage  play  will  be  pro- 
duced for  the  screen  under  the  direction 
of  King  Baggot  . . . Edward  Sloman 
has  started  work  at  Universal  City  on 
“Up  the  Ladder,”  with  Virginia  Valli 
starring.  The  story  hinges  upon  the 
efforts  of  a young  inventor  to  perfect  a 
telephone  that  will  transmit  photographs 
and  images — a timely  subject. 

XXX 

A NEW  FUNFILM,  based  upon  a phase 
of  life  in  New  York  which  is  pictured 
in  cartoons,  will  be  produced  by  Uni- 
versal. Scott  Darling  and  Zion  Myers, 
supervisor  of  comedy  production,  will 
prepare  the  scenarios.  The  idea  for 
these  short  subjects  originated  with  Mrs. 
M.  F.  Todd  of  the  “U”  production  de- 
partment. 

X X K 

FANCY  RIDING  has  been  required  of 
every  member  of  the  cast  of  “Don 
Daredevil,”  starring  Jack  Hoxie.  Sup- 
porting the  star  are  all  of  the  fifteen 
ranch  riders  on  the  Universal  lot.  . . . 

The  musical  setting  for  “The  Phantom 
of  the  Opera,”  starring  Lon  Chaney,  is 
being  composed  or  arranged  during  the 
actual  shooting  of  the  picture.  It  is  said 
that  this  is  the  first  time  this  has  been 
done. 

Arrow 

ARROW’S  Broadway-Billy  West  come- 
dies starring  the  popular  comedian 
with  Ethlyn  Gibson  in  support,  and 
Mirthquake  comedies  featuring  Bobby 
Ray  and  Glen  Cavender,  are  entering 
their  third  successful  season  with  flying 
colors.  Arrow  announces  . . . Free- 

dom Film  Corporation,  Rochester,  N.  Y., 
has  obtained  the  twenty-six  Arrow-Great 
Western,  starring  Ben  Wilson,  Marjory 
Daw,  Mildred  Harris,  Violet  LaPlante, 
Dick  Hatton,  Yakima  Canutt,  Ruth 
Stonehouse  and  Marilyn  Mills,  for 
Upper  New  York. 
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The  CONSOLIDATED  FILM  INDUSTRIES,  Inc. 

729  Seventh  Avenue 

VQRK  (EXECUTIVE  OFFICES)  ANGELE5 


screen,  hest  last  longest 

Selected  ibr  leading  pictures  lihe 


"iteSl/iat 


Can  Be  Made. 


Certified  Prints 

The  siren  of  Seville  herself  could  not  vamp  a customer 
away  from  the  Consolidated.  They  know  that  they  can 
rely  on  Certified  Prints  for  absolute  satisfaction  from  start  to 
finish. 

Consolidated’s  customers  know  their  Negatives  and  Prints  are 
safe.  They  are  safe  from  loss,  safe  from  damage,  and  safe 
from  unauthori2;ed  handling.  Superior  in  quality  as  well  as 
safe.  A uniform  standard  of  satisfying  service,  too. 

Call  the  roll  of  Consolidated’s  customers.  Among  them  are 
the  country’s  leading  producers  and  distributors.  They  insist 
on  having 

The  Best  That 


PRISCILLA  DEAN  in 
“The  Siren  of  Seville” 
by  H.  H.  Van  Loan 
Photographed  by 
Sol  Polito 


Directed  by 
Jerome  Storm  and 
Hunt  Stromberg 

Released  by  the  Producers 
Distributing  Corporation 

Consolidated  Certified  Prints 
and  Service. 


CONSOLIDATED  CERTIFIED  PRINTS 
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First  National 

“SUNDOWN,”  according  to  the  Wash- 
ington (D.  C.)  Post  in  its  comment 
on  this  First  National  picture  during  its 
run  at  the  Metropolitan  theatre,  “sur- 
passes anything  in  the  line  of  Western 
pictures  that  have  been  shown  here  for 
some  time.”  The  Times  said  the  attrac- 
tion was  “a  successor  of  ‘The  Covered 
Wagon’,”  while  the  Evening  Star  was 
of  the  opinion  that  “it  presents  an  im- 
posing spectacle  of  the  last  of  the 
cattlemen  of  the  great  Western  range.” 

XXX 

FRANK  LLOYD’S  newest  picture, 
“The  Silent  Watcher,”  by  Mary 
Roberts  Rinehart,  is  as  notable  achieve- 
ment as  was  his  “The  Sea  Hawk,” 
according  to  press  comment  following 
the  opening  of  the  opus  at  the  Strand 
theatre.  New  York.  Mordaunt  Hall 
wrote  that  Lloyd  had  handled  the  dra- 
matic emphasis  and  suspense  “most 
adroitly,”  while  Harriette  Underhill  de- 
clared that  the  director  “used  good 
taste,  imagination  and  humor”  in  pro- 
ducing the  picture.  Quinn  Martin  could 
find  “no  lack  of  ability  in  any  depart- 
ment of  the  production.” 

XXX 

“WIFE  No.  2”  has  been  selected  as  the 
title  for  the  new  J.  K.  McDonald  pic- 
ture which  was  made  under  the  tentative 
title,  “Frivolous  Sal.”  Victor  Schert- 
zinger  directed  a cast  composed  of  Mae 
Busch,  Eugene  O’Brien,  Ben  Alexander, 
Mitchell  Lewis,  Mildred  Harris  and  Tom 

Santschi Although  Chicago 

made  a remarkable  spurt  during  the  fifth 
week  of  Eschmann  Month,  the  Portland 
branch  of  First  National,  still  main- 
tained its  lead. 

Thomas  H.  Ince 

BARBARA  BEDFORD  has  been  signed 
to  a year’s  contract  by  Thomas  H.  Ince. 
Her  first  assignment  will  be  the  lead- 
ing feminine  role  in  the  Charley  Ray 
feature,  “The  Desert  Fiddler,”  which 
Pathe  will  release.  Owing  to  the  ex- 
tensive production  schedule  on  the  Ince 
lot.  Miss  Bedford  is  promised  many 
interesting  roles  for  the  year. 

XXX 

THE  PUBLIC  is  being  called  upon  by 
the  Ince  organization  to  select  the  cast 
for  “Enticement,”  by  Clive  Arden.  This 
nationwide  exploitation  stunt  is  being 
conducted  by  the  Ince  organization  in 
conjunction  with  Bobbs-Merrill  Pub- 
lishing Company.  Colvin  W.  Brown, 
Eastern  representative  for  Ince,  arranged 
the  cooperative  tieup. 

Renown  Pictures 

“SOILED,”  an  adaptation  of  the  Red 
Book  story,  “The  Debt  of  Dishonor,” 
by  Jack  Boyle,  has  been  made  by  Phil 
Goldstone  for  Renown.  Kenneth  Har- 
lan, Robert  Cain,  Vivian  Martin,  Mildred 
Harris,  Johnny  Walker,  Mary  Alden, 
Wyndham  Standing,  Alec  Francis  and 
Maude  George  comprise  the  all  star 
cast  . . . Meyer  Schein  of  Schein 

Theatres  Corporation,  Buffalo,  has  con- 
tracted for  the  entire  Renown  program, 
as  has  Nate  Robbins,  who  operates 
houses  in  Utica,  Elmira,  Binghampton, 
Syracuse  and  other  cities  in  New  York. 

Independent  Pictures 

A FINISHED  PRINT  of  “Barriers  of 
the  Law,”  the  third  of  the  Helen 
Holmes  and  William  Desmond  series, 
has  been  received  at  the  home  office 
of  Independent  Pictures  Corporation. 
It  is  a railroad  drama  . . . Ruth 

Stonehouse,  well  known  screen  actress, 
has  written  the  scenario  for  the  fourth 
Franklin  Farnum  picture,  “Rough 
Going.” 


WILLIAM  FOX  is  presenting  Max, 
Moritz  and  Pep,  the  three  trained 
monkeys,  in  feature  length  picture, 
"Darwin  Was  Right." 

Principal  Pictures 

PRODUCTION  is  under  way  on“The 
Re-Creation  of  Brian  Kent,”  third  of 
the  Harold  Bell  Wright  novels  to  be 
made  by  Principal.  On  the  production 
staff  are  Sam  Wood,  director;  Harry 
Weil,  assistant;  Glen  MacWilliams,  chief 
cameraman,  and  Bob  Martin,  MacWil- 
liams’ aid.  In  the  cast  of  popular  play- 
ers are  Kenneth  Harlan,  Mary  Carr  and 
ZaSu  Pitts. 

XXX 

AS  A TRIBUTE  to  the  author,  Harold 
Bell  Wright,  the  screen  version  of  his 
story,  “The  Mine  with  the  Iron  Door,” 
was  presented  at  the  .Rialto  theatre, 
Tucson,  Ariz.  Principal  announces  that 
tremendous  success  greeted  the  opening. 
In  this  attraction  are  Dorothy  Mackaill, 
Pat  O’Malley,  Robert  Frazer,  Charlie 
Murray,  Mary  Carr,  Creighton  Hale, 
Bert  Woodruff,  Mitchell  Lewis  and 
William  Collier,  Jr. 

B.  P.  Schulberg 

CAPACITY  CROWDS  greeted  “The 
Breath  of  Scandal”  at  its  premiere  in 
San  Francisco,  according  to  B.  P.  Schul- 
berg Productions.  Betty  Blythe,  Lou 
Tellegen  and  Patsy  Ruth  Miller  are 
featured  in  this  Edwin  Balmer  story, 
which  Gasner  directed  . . . J.  G. 

Bachmann,  head  of  distribution  for 
Schulberg,  is  convinced  that  “White 
Man,”  just  finished,  is  “unquestionably 
the  greatest  box  office  picture  that  Mr. 
Schulberg  has  ever  made.”  It  was  re- 
leased on  November  1. 

XXX 

J.  G.  BACHMANN  has  closed  with  the 
Keith,  Moss  and  Proctor  houses  in 
New  York  for  the  presentation  of  “The 
Breath  of  Scandal”  . . . Production 

work  on  “Capital  Punishment”  will  start 
shortly,  in  fact,  as  soon  as  a director  has 
been  chosen.  It  will  be  made  on  the 
F.  B.  O.  lot  for  Schulberg. 

Henry  Ginsberg 

ANNOUNCEMENT  has  been  made  by 
Henry  Ginsberg  that  the  “Flying 
Fists”  series  of  two  reelers  starring 


Benny  Leonard,  will  be.  distributed  in 
Canada  by  Canadian  Educational  Ex- 
change, Ltd.,  in  Toronto  . . . The 

Leonard  series  of  six  has  been  com- 
pleted at  the  Tec-Art  studio  under  the 
direction  of  Lawrence  Windom.  Gins- 
berg and  Jacob  Wilk,  the  producers, 
have  turned  the  prints  over  to  Sam  Hell- 
man,  the  author,  for  titling. 

Chadwick  Pictures 

THE  SCENARIO  for  the  sixth  Chad- 
wick picture,  “The  Street  Singer,”  is 
being  prepared  by  Garrett  Elsden  Fort. 
1.  E.  Chadwick  announces  that  the  pic- 
ture will  be  made  in  the  East  with  a 
cast  of  nationally  prominent  players.  . 

. . . Leon  Rice,  president  of  Mission 

Film  Corporation,  has  advised  the  Chad- 
wick offices  that  David  Kirkland  is  near- 
ing completion  on  “The  Tom  Boy,” 
which  has  in  its  cast  Dorothy  Devore, 
Herbert  Rawlinson,  Helen  Lynch,  Lee 
Moran,  Herry  Gribbon,  Lottie  Williams 
and  James  Barrows. 

XXX 

SEVERAL  STORIES  are  now  being 
considered  by  Chadwick  as  the  third 
vehicle  for  Lionel  Barrymore.  As  soon 
as  a decision  is  reached  production  will 
start Larry  Semon  will  com- 

plete “The.  Wizard  of  Oz”  for  exhibition 
in  December.  Supporting  the  comedian 
will  be  Bryant  Washburn,  Wanda  Haw- 
ley, Dorothy  Dwan,  Josef  Swickard, 
Chester  Conklin  and  Oliver  Hardy. 

Christie 

THE  CRANK  has  started  turning  on 
the  production  of  the  famous  English 
farce,  “Charley’s  Aunt,”  at  the  Christie 
lot.  Ideal  Films,  Ltd.,  which  holds  the 
film  rights  to  the  piece,  will  distribute 
the  picture  in  the  United  Kingdom. 
Christie  will  select  the  distribution 
medium  for  the  balance  of  the  world. 
Syd  Chaplin  has  the  lead  in  this  photo- 
play. 

Century 

BUSTER  BROWN,  the  comic  character 
by  R.  F.  Outcault,  is  going  into  pic- 
tures. Julius  Stern,  president  of 
Century,  announces  that  production  on  a 
series  of  two  reelers  based  on  this  comic 
strip  will  begin  shortly.  Arthur  Trim- 
ble likely  will  be  selected  for  the  title 
role “Speed  Boys,”  star- 

ring Buddy  Messinger,  is  Century’s  cur- 
rent release  through  Universal. 

Program  Topics 

RONALD  COLMAN,  who  has  the 
leading  male  role  in  First  National’s  “A 
Thief  of  Paradise,”  made  his  debut  as 
an  actor  in  London  just  before  the  war. 
He  enlisted  the  first  month  of  the  con- 
flict, served  two  years  at  the  front,  was 
wounded  seriously  and  discharged  with 
the  rank  of  first  lieutenant.  He  re- 
turned to  the.  stage  in  London,  finally 
deserting  it  for  the  American  screen. 
Before  gaining  a foothold  on  the  screen, 
however,  he  played  in  “La  Tendresse” 
on  the  New  York  stage.  It  was  here 
that  his  work  attracted  the  attention  of 
Henry  King,  who  signed  him  for  the 
leading  male  role  in  “The  White  Sister,” 
which  started  his  meteoric  screen  career 

XXX 

FRANK  MAYO,  born  in  New  York  in 
June,  1889,  went  on  the  stage  at  the 
age  of  5,  playing  with  his  father  in 
“David  Crockett.”  Following  a school- 
ing at  the  Peekskill  Military  Academy, 
he  went  to  England  with  Louis  Waller 
and  George  Fawcett,  playing  in  “The 
Squaw  Man.”  It  was  while  in  England 
that  he  rose  from  the  ranks  of  support- 
ing players  to  prominence  as  a featured 
actor.  He  is  now  appearing  in  First 
National’s  “If  I Marry  Again.” 
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[ FOREIGN  MARKETJ 

U.  S.  PICTURES  TOO  LONG 


Selling  Abroad 
Is  Discussed 
by  Arrow  Aid 

Intensive  Sales  Drive  Is  Vital  to 
Successful  Marketing  in 
Foreign  Field 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  4. — Foreign  dis- 
tribution of  American  motion  pictures, 
according  to  Thomas  A.  Curran,  foreign 
manager  for  Arrow,  is  a very  different 
proposition  today  as  compared  with  the 
marketing  of  pictures  abroad  a few 
years  ago. 

“Until  comparatively  recently,”  he 
says,  “productions  could  be  successfully 
placed  abroad  by  the  foreign  department 
of  the  home  office  in  New  York  by  mail, 
but  today  it  is  necessary  that  an  inten- 
sive selling  campaign  be  carefully  map- 
ped out  and  followed  just  as  is  done 
for  the  domestic  market. 

“Arrow  Film  Corporation  has  found 
that  it  is  absolutely  necessary  to  have 
their  representatives  located  perma- 
nently abroad  with  offices  in  such  centers 
as  London,  Paris  and  Berlin.  This  is 
especially  true  of  Continental  Europe 
and  Great  Britain,  where  the  buyers  of 
today  require  screen  examination  of  each 
picture  before  purchasing  it  for  his  par- 
ticular territory. 

“It  is  also  very  essential  that  the 
home  office  be  in  constant  touch  with 
conditions  abroad  through  their  own 
representatives,  in  order  that  the  For- 
eign Manager  in  New  York  may  intelli- 
gently judge  conditions  in  each  territory. 

“The  appointing  of  representatives  in 
the  various  centers  in  Latin  America  and 
the  Far  East  is  not  so  important  as  in 
Continental  Europe  due  to  the  fact  that 
most  of  the  buyers  for  South  America 
and  the  Far  East  have  their  own  per- 
sonal representatives  residing  in  New 
York,  or  have  agents  who  act  on  their 
behalf. 

“Conditions  in  the  foreign  field  are 
showing  a decided  improvement  and 
good  feature  pictures  of  American  make 
are  in  demand  in  practically  all  foreign 
countries.  This  is  also  true  of  comedies 
and  better  class  serials,  and  while  in 
the  case  of  the  latter  the  prices  obtained 
were  not  so  large  as  they  were  a few 
years  ago  we  find  that  there  is  a con- 
stant demand  for  this  class  of  product. 

“Arrow  Film  Corporation  has  been 
exceptionally  successful  in  the  selection 
and  location  of  its  foreign  offices,  so 
summing  up  the  whole  foreign  situation 
we  have  every  reason  to  feel  optimistic 
regarding  the  prospects  for  the  1924-25 
season." 


CLAUDE  E.  WEBB 

In  conducting  its  survey,  in  conjunction 
with  First  National,  among  foreign  ex- 
hibitors, the  HERALD  submitted  the  fol- 
lowing questionnaire  to  European  the- 
atre owners: 

1.  What  do  you  like  most  about  Amer- 
ican pictures  ? 

2.  What  do  you  dislike  most  about  Amer- 
ican pictures  ? 

3.  Are  they  accurate  in  detail  as  re- 
gards the  people  and  customs  of  your  coun- 
try ? 

4.  What  kind  of  stories  do  your  patrons 
appear  to  appreciate  most? 

6.  Do  the  average  American  films  tend 
to  increase  understanding  and  good  fel- 
lowship between  your  people  and  Amer- 
ica? 

6.  Do  you  believe  American  films  ^e  be- 
coming more  “international,"  having  a 
larger  appeal  to  all  sorts  of  people  all  over 
the  world  ? 

7.  What  method  of  exploitation  in  the 
way  of  display  advertising  do  you  use,  if 
any? 

8.  Are  the  pictures  presented  in  your 
theatre  merely  as  films  or  are  there  special 
features  in  the  way  of  prologues  and  spe- 
cial music  to  give  the  patrons  other  in- 
terests than  those  obtained  only  in  the 
films? 

9.  Have  you  a censorship  of  pictures? 
Do  you  think  it  serves  the  public  welfare? 

10.  What  percentage  of  American  films 
do  you  use  compared  with  those  produced 
in  your  own  country? 

11.  What  is  the  attitude  of  the  news- 
paper critics  in  regard  to  American  pic- 
tures as  compared  with  the  home  prod- 
uct? 

12.  Are  the  people  you  serve,  who  are 
termed  in  the  United  States,  “film  fans,” 
following  the  careers  of  various  actors  and 
actresses  and  taking  an  interest  and  crit- 
ical view  of  their  acting  as  shown  in  vari- 
ous pictures  ? 

13.  What  do  you  consider  the  five  best 
American  pictures  shown  in  your  theatre 
during  the  past  year  ? And  why  do  you 
consider  them  so? 

14.  Who  are  the  favorite  American  actors 
and  actresses  in  your  country  ? 

15.  Are  the  criticisms  of  pictures  in  the 
trade  and  lay  press  an  influence  to  you 
in  buying  films  7 


American  Film 
Lacks  Novelty 
Declares  Webb 

Australian  Exhibitor  Believes 
Censorship  Is  Serving 
Public  Welfare 

[Editor’s  Note:  With  the  joint  purpose  of 
giving  the  motion  picture  industry  in  America  a 
more  vivid  idea  of  the  problem  of  exhibitors  in 
other  countries,  and  of  their  views  regarding  the 
market  value  of  American  films,  “Exhibitors 
Herald”  submitted  the  questionnaire  shown  else- 
where on  this  page,  to  all  leading  foreign  showmen 
and  is  printing  their  answers  in  the  regular 
monthly  foreign  department.  The  questionnaire 
was  gotten  up  by  the  First  National  foreign  depart- 
ment and  the  “Herald”  gratefully  acknowledges 
its  cooperation.  This  month’s  article  is  by  Claude 
E.  Webb,  Greater  Wondergraph  Company, 
Australia.] 

by 

ADELAIDE,  AUSTRALIA,  Oct.  9.— 
I had  been  reading  with  keen  interest 
the  articles,  or  rather  the  answers,  sub- 
mitted by  various  prominent  showmen 
in  all  parts  of  the  world,  to  Exhibitors 
Herald,  when  Ken  Hall  of  First  National, 
called  and  left  one  of  these  question- 
naires with  me.  Besides  being  very 
flattering,  it  is  offering  me  an  oppor- 
tunity to  say  a few  things  to  those  in 
the  industry  in  America,  in  fact,  in  the 
whole  world,  so  I intend  to  take  full 
advantage  of  it. 

Question  No.  1 seems  to  me  to  be 
more  or  less  like  asking  a person  why 
he  likes  his  own  home  town  if  he  has 
never  been  out  of  its  boundaries. 
Australia  has  been  born  and  brought  up 
on  American  pictures  and  as  we  still 
use  90  per  cent  of  them,  it’s  quite  a 
problem  to  say  what  we  like  about  them 
although  the  acting  and  photography 
along  with  the  massiveness  of  many 
American  productions,  mean  a lot.  But 
to  ask  that  same  person  what  he  dis- 
likes about  that  same  town  is  something 
else. 

What  I think  is  disliked  mostly  about 
the  usual  American  picture  is  the  length 
of  the  film  to  tell  an  ordinary  story, 
meaning  to  say,  that  some  stories  that 
should  easily  be  told  in  five  thousand 
feet,  take  between  eight  and  nine 
thousand,  which  has  the  natural  effect 
of  making  the  entertainment  drag.  If 
the  producers  were  to  come  to  the  story 
quicker,  there  would  be  a much  better 
effect  obtained.  In  some  instances,  two 
thousand  feet  are  used  before  the  story 
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Sydney,  Australia’s  newest  and  finest  theatre,  the  Prince 
Edward,  which  opened  this  month  with  Paramount’s 
"The  Ten  Commandments.’’ 


Front  of  the  Argentina  branch  of  Fox  Film  Corporation, 
which  has  offices  in  every  civilized  country  in  the  world, 
thereby  circling  the  globe. 


starts,  which  naturally  irritates  the 
public.  Then  again,  in  many  of  the 
American  films,  some  of  the  words  used 
in  the  subtitles  are  quite  unknown  to 
the  general  public  in  this  country.  For 
instance,  “hobo”  in  this  country  is  called 
“tramp”,  and  the  word  “bum”  is  re- 
garded as  vulgar. 

One  thing  more,  and  that  is  that  the 
stories  are  the  same  old  hackneyed  type, 
without  novelty  and  with  very  weak 
endings  in  many  cases.  Fix  these  end- 
ings. They  are  essentially  the  success 
of  films. 

It  is  quite  unnecessary  to  answer  ques- 
tion No.  3.  America  and  Australia  are 
sisters  under  the  skin  when  it  comes  to 
the  mode  of  attire.  Our  native  costume 
is  yours  and  our  customs  are  very  much 
alike. 

Farce  Comedy  Not  Popular 

Again  like  America,  we  like  to  find 
real  zip  and  pep  coupled  with  human 
interest  in  our  entertainment,  especially 
in  the  movies,  but,  we’re  unlike  America 
in  not  taking  particularly  to  farce 
comedy.  That  answers  question  No.  4. 

To  No.  5,  I would  say  that  the 
average  American  film  does  not  tend  to 
decrease  good  fellowship  between  Aus- 
tralia and  America;  but  the  public  here 
naturally  does  not  care  for  American 
propaganda  films,  nor  does  it  care  for 
too  much  flag  waving,  which  I note  of 
late  has  been  considerably  subdued  to 
what  it  was  in  1923  in  some  makes  of 
pictures.  I also  note  that  the  showmen 
whose  articles  in  answer  to  the  Herald’s 
questionnaire  have  appeared,  find  the 
same  fault  in  American  pictures.  There 
must  be  something  to  it. 

To  question  No.  6,  I feel  rather  un- 
certain that  American  films,  or  any  other 
country’s  films,  are  gaining  in  popu- 
larity, at  least,  from  the  standpoint  of 
becoming  international.  It  is  my  con- 
tention that  films  generally  are  losing 
quite  a lot  of  the  popularity  they  en- 
joyed some  time  ago,  and  to  my  mind, 
one  of  the  principal  factors  of  this  is 
that  there  is  so  much  publicity  circulated 
as  to  how  this  scene  or  that  scene  was 


faked,  that  it  detracts  from  the  romance 
and  glamour.  Then  again,  there  is  no 
question  but  that  at  least  50  per  cent  of 
the  films  shown  are  so  much  waste  of 
time  to  sit  them  out,  through  the  same- 
ness of  the  story,  and  the  weakness  of 
the  plots,  tending  mostly  on  the  sex 
side.  This  is,  I know,  the  general 
opinion  of  the  picture  public  in  Australia. 

Exploitation  Is  Comprehensive 

As  to  exploitation,  we  cover  every 
avenue  possible.  Working  signs,  big 
newspaper  publicity,  tying  up  with 
various  bodies  to  which  the  picture  is 
likely  to  appeal,  24  sheet  posters  and 
window  displays.  But,  here  again,  to 
my  mind,  there  are  many  mistakes  made. 
Publicity  that  will  not  uplift  a picture 
is  not  a good  thing  for  the  industry 
generally.  Questionable  advertising  is  a 
big  mistake,  as  after  all  is  said  and  done, 
the  main  supporters  of  pictures  are 
families.  There  are  many  occasions 
when  the  American  poster  that  is  sent 
to  this  country  detracts  from  the  draw- 
ing power  of  the  picture  through  the 
wrong  angle  the  artist  had  in  making  it. 
As  poster  advertising  is  one  of  our  big- 
gest mediums  outside  of  newspapers, 
this  is  a vital  point. 

Every  method  of  presentation  is  used, 
prologues,  vaudeville  items,  song  items, 
introduction  of  songs  throughout  the 
picture  and  big  orchestra  and  lighting 
effects.  Everything  done  for  the  one 
big  aim — “Entertainment.”  And  in  some 
cases  done  to  uplift  a “dud”  story. 

Yes,  to  question  No.  9.  We  have  a 
censorship  and  I certainly  do  think  it 
serves  the  public  welfare.  Some  of  the 
cuts  that  I have  seen  should  never  be 
allowed  to  be  shown  to  the  average  pub- 
lic, but  on  the  other  hand,  there  are  a 
lot  of  cuts  made  that  seem  foolish. 
However,  on  a whole,  I feel  that  the 
censor  board  is  the  safety  valve  of  the 
industry  in  this  country  against  the  in- 
troduction of  pictures  that  would  lower 
the  standard  that  we  have  attained  in 
entertainment. 

As  far  as  my  house  is  concerned,  ques- 
tion No.  10  is  easy.  I use  100  per  cent 


American  films  as  there  is  really  no 
other  country’s  product  on  the  market 
at  present  that  can  in  any  way  compare 
with  the  product  of  the  States.  There 
have  been  some  excellent  English  films, 
but  they  have  been  few  and  far  between. 
As  far  as  the  few  Australian-made  pro- 
ductions go,  the  natural  predisposition 
on  the  part  of  a public  for  its  home 
product  get  them  by. 

Credit  where  credit  is  due  is  the  only 
answer  I can  give  to  No.  11.  Naturally, 
when  the  majority  of  pictures  shown  are 
American,  there  can  be  no  particular 
discrimination  on  the  part  of  newspaper 
critics.  I even  believe  that  if  there  were 
a comparatively  larger  percentage  of 
home  product,  each  and  every  picture, 
regardless  of  its  origin,  would  have  an 
equal  chance. 

“Star  Fans”  on  Wane 

“Star  fans”  in  Australia  are  on  the 
wane.  In  the  past  two  years,  there  has 
been  an  evident  change  in  the.  objects  of 
box  office  drawing  power,  due,  I imag- 
ine, to  a greater  average  of  better  class 
pictures.  Picture  patrons  here  have  be- 
gun to  give  more  thought  to  what  might 
be  found  in  a title  and  then,  of  course, 
since  producers  have  been  pounding  out 
many  of  the  best  sellers,  I feel  that  our 
fans  are  justified  in  believing  that  the 
story’s  the  thing. 

The  five  best  pictures  shown  in  Aus- 
tralia in  the  past  year,  naming  them 
without  precedent,  are  “The  Queen  of 
Sheba,”  “Tess  of  the  Storm  Country,” 
“Daddy,”  “Isle  of  Lost  Ships”  and 
“Within  the  Law.”  The  gorgeousness 
of  “Sheba”  and  the  exceptionally  fine 
acting  of  Betty  Blythe  were  responsible 
for  the  success  of  this  production.  Mary 
Pickford  and  the  human  interest  touches 
“made”  “Tess.”  “The  Isle  of  Lost 
Ships”  was  something  different  in  pic- 
tures with  the  mystery  of  the  Sargasse 
sea  making  it  really  novel.  Milton  Sills 
did  his  share  as  well.  Norma  Talmadge 
and  the  powerful  story  which  held  one 
to  the  end  is  why  you  find  “Within  the 
Law”  listed  here. 

{Continued  on  page  82) 
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EXPLOITATION  DEVELOPING 


Exploitation  in 
Scandinavia 

S.  A.  G.  Swenson  is  credited  with  the 
excellent  exploitation  of  First  National  pic- 
tures throughout  Scandinavia.  He  is  now 
at  work  on  a huge  campaign  on  “The  Sea 
Hawk.” 

Beside  the  interesting  billboard  displays 
(shown  above)  Swenson  has  tied  up  with 
the  new  Marine  Museum  in  Stockholm, 
where  there  will  be  an  exhibit  of  old-time 
galleons,  as  a special  feature  of  the  mu- 
seum’s opening,  and  has  arranged  for  the 
translation  of  Sabatini’s  famous  novel  in 
book  form,  which  is  now  being  sold  all 
over  Scandinavia. 


Revision  of  Taxes  in  England 
Tends  to  Improve  Conditions 

By  JOHN  S.  SPARGO 

NEW  YORK,  Nov.  4. — Not  since  the  signing  of  the  armistice  almost 
six  years  ago,  has  the  foreign  situation  been  as  bright  as  it  is  today.  With 
practically  one  exception,  conditions  are  vastly  improved  and  the  buying 
of  American  films  is  growing  along  at  a very  encouraging  rate. 

An  exception  for  a short  time  was  Japan,  where  due  to  the  recent  ex- 
clusion act  a ban  was  placed  on  American  pictures.  But  this  condition  has 
been  more  or  less  removed  and  I expect  in  a short  time  Japan  will  be 
using  as  many  American  pictures  as  heretofore. 


The  Japanese  love  their  motion  pic- 
tures and  are  particularly  fond  of 
American  made  pictures,  and  only  a few 
of  the  pictures  made  in  Europe  find  a 
market.  The  only  pictures  in  Japan  that 
have  a preference  over  the  American 
made  pictures  are  those  made  in  Japan, 
and  these  are  so  few  that  the  number 
is  really  negligible. 

Conditions  in  England  are  showing  an 
improvement  over  six  months  ago,  al- 
though the  prices  received  by  British 
and  American  renters  are  still  many 
dollars  below  real  value  of  the  pictures 
to  the  exhibitors.  This  low  rental  in 
England  is  due  primarily  to  keen  com- 
petition between  the  British  officers  of 
the  American  companies.  The  endeavor 
to  secure  volume  of  business  cut  prices 
to  a minimum.  This  condition  recently 
brought  about  the  failure  of  at  least  one 
very  prominent  renting  organization  in 


England,  and  I understand  three  or  four 
smaller  ones.  From  latest  reports,  how- 
ever, this  condition  is  improving  and  we 
may  again  look  forward  to  better  prices 
in  England. 

Tax  Revision  Aids  Business 

The  tax  revision  in  England  has 
helped  considerably.  A resolution  of 
the  house  of  commons  provided  that 
from  the  second  day  of  June  1924,  tax 
should  be  eliminated  on  admissions  up 
to  6d.  Further  reductions  are  where  the 
admission  fee  exceeds  6d  and  does  not 
exceed  7d,  the  tax  is  Id.  Where  the 
admission  exceeds  7d  and  does  not  ex- 
ceed 8d,  the  tax  is  IJ^d.  Where  the 
admission  exceeds  8d  and  does  not  ex- 
ceed 13d,  the  tax  is  2d.  Where  it  ex- 
ceeds 13d  and  does  not  exceed  15d,  the 
tax  is  3d. 

The  removal  of  the  duty  on  negatives 
(^Continued  on  page  82) 


Scandinavians 
Realize  Value 
of  Advertising 

Exhibitors  in  Sweden  Using 
Stunts  to  Get  Patrons 
To  Box  Office 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  4.— One  of  the 
most  interesting  developments  seen  in 
the  foreign  exhibition  of  American  and 
foreign  made  films  this  year,  has  been 
the  growing  importance  attached  to  ex- 
ploitation. This  has  been  a compara- 
tively recent  development  with  foreign 
exhibitors,  in  comparison  to  the  impor- 
tance it  has  occupied  in  the  American 
field. 

In  Sweden  it  has  been  noted  that 
wherever  the  Buster  Keaton  comedy, 
“Our  Hospitality,”  has  been  presented 
recently,  exhibitors  have  used  with  much 
success  a stunt  which  was  originally 
done  in  Stockholm,  on  the  occasion  of 
“Our  Hospitality’s”  record  breaking  run 
there  at  the  Piccadilly  theatre. 

Impersonates  Buster  Keaton 

Plusberg’s  Cosmorama  theatre  in 
Gottborg,  Sweden,  sends  the  report  to 
this  country  of  the  same  stunt.  This 
was  to  have  an  impersonator  dressed  as 
Buster  Keaton  in  “Our  Hospitality” 
parade  the  streets  of  Gottborg,  attract- 
ing the  attention  of  everyone.  Probably 
the  simplest  stunt  that  could  be  used  to 
exploit  such  a feature  comedy  as  “Our 
Hospitality,”  it  is  at  the  same  time  the 
most  effective.  Exhibitors  in  the  Scan- 
dinavian countries  have  found  this  to  be 
true. 

The  Jackie  Coogan  similarity  contest, 
which  seems  to  have  endless  popularity 
with  the  fan  public,  judging  by  the  suc- 
cess with  which  it  is  continually  em- 
ployed by  exploiters,  has  apparently  pre- 
ceded Jackie  around  the  world. 

The  Auditorium  theatre  in  Sidney, 
Australia,  playing  “Long  Live  the 
King,”  staged  a Coogan  contest  with 
results  gratifying  to  the  exhibitor.  At 
the  Auditoriuin  theatre  in  Melbourne, 
Australia,  the  management  employed  an- 
other stunt.  This  was  to  fly  balloons 
from  the  top  of  the  theatre,  with  passes 
attached  to  them. 

Nearer  home  was  the  recent  celebra- 
tion of  Metro-Goldwyn  Week  in  Colon 
and  Panama  City  in  the  Republic  of 
Panama.  This  occasion  was  observed 
according  to  best  American  methods  of 
exploitation,  with  a parade  by  a large 
number  of  impersonators  of  popular 
stars,  and  other  stunts  to  make  the  event 
a gala  one. 

Report  Successful  Campaigns 

Metro-Goldwyn  also  reports  success- 
ful campaigns  in  connection  with  the 
presentation  of  “Scaramouche”  in  Rio  de 
Janeiro,  of  “The  White  Sister”  at  the 
Capitol  theatre  in  Buenos  Aires,  of 
“Long  Live  the  King”  in  Berlin,  and  of 
“Scaramouche”  in  Stockholm  at  the  Pal- 
ladium theatre,  at  the  Victoria  theatre 
in  Kristiania,  Norway,  and  at  the 
Madeleine  theatre  in  Paris. 

Foreign  producers,  it  is  to  be  noted, 
include  elaborate  exploitation  campaigns 
in  connection  with  the  publicity  service 
and  accessories  provided  exhibitors. 
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In  Gottborg,  Sweden,  an  impersonator  was  dressed  like  Buster 
Keaton  and  paraded  the  sidewalks  to  exploit  "Our  Hospi- 
tality” during  its  run  at  the  Cosmorama  theatre. 


Of  particular  interest  to  American  showmen  is  this  photo 
showing  how  Det  Lillie  theatre,  Denmark,  exploited  Buster 
Keaton’s  Metro-Goldwyn  picture,  "Our  Hospitality.” 


Stoll  Believes 
America  Needs 
New  Film  Diet 

Producers  In  This  Country  Are 
Not  Feeding  Public  Beans, 
States  Bruce  Johnson 
By  RALPH  F.  STITT 

( Foreign  Department  of  First  National) 

NEW  YORK,  Nov.  4. — Variety  is  the 
spice  of  life.  That  sounds  almost  too 
platitudinous  to  repeat  and  yet  no 
phrase  better  describes  that  fact.  For 
without  variety,  the  rut  wherein  we 
would  have  to  follow  out  our  span  of 
life  would  become  intolerable.  That 
goes  for  our  amusements  just  as  for  any 
other  of  our  interests.  Perhaps  it  is 
more  important  that  our  amusements 
vary  than  that  there  should  be  changes 
in  other  activities. 

With  thoughts  of  the  foreign  field  in 
the  motion  picture  industry  on  every- 
one’s mind,  the  question  of  whether  our 
amusements  can  be  made  more  varied 
through  the  inclusion  of  foreign  pictures 
has  particular  interest.  Is  our  amuse- 
ment diet  consisting  of  only  beans  when 
it  might  be  made  into  a complete  din- 
ner, or  are  the  things  available  for  the 
varying  of  our  diet  anything  more  than 
beans  cooked  in  another  form?  That  is 
the  question  raised  by  both  Sir  Oswald 
Stoll  and  Bruce  Johnson,  by  their 
articles  in  a current  issue  of  The  Filmi 
Renter,  an  English  trade  publication. 

Change  Needed,  Says  Stoll 

Sir  Oswald  Stoll,  head  of  the  concern 
which  bears  his  name,  knows  the  prob- 
lems of  the  British  producer  and  ex- 
hibitor as  do  few  others  in  the  industry 
in  England.  He  feels  that  Americans 
are  missing  an  opportunity  to  vary  their 
amusement  diet  through  their  failure  to 
import  more  pictures.  He  believes  that 
were  motion  pictures  from  other  coun- 
tries brought  into  the  United  States,  the 
American  public  would  have  a more 
rounded  diet  in  their  amusements,  and 
would  not  be  so  surfeited  with  the  same- 
ness that  he  thinks  obtains  in  American 
pictures  today. 

Sir  Oswald  points  as  his  great  ex- 
ample of  how  “something  different” 
appeals  to  Americans  in  search  of 
amusement,  to  the  success  of  Chariot’s 
Review,  not  only  in  New  York,  but  in 
other  cities.  He  says  that  this  did  busi- 
ness, while  other  “Americanized”  Eng- 


lish revues  failed.  Chariot’s  was  lifted 
intact  from  its  London  setting  and  dis- 
played here  without  the  change  of  a 
single  line  to  pamper  to  a Londoner’s 
idea  of  American  tastes. 

He  says  that  when  British  and  other 
foreign  film  plays  are  brought  here,  they 
have  been  cut,  altered  and  retitled  to 
meet  what  was  believed  to  be  American 
taste.  He  contends  that  as  a result,  in- 
stead of  having  a typically  English, 
French,  German  or  Italian  picture,  the 
American  public  has  been  asked  to  look 
at  something  completely  emasculated  in 
an  unintelligent  attempt  to  make  it  fit 
the  American  palate. 

So  much  for  Sir  Oswald  for  a minute. 
Let’s  give  a little  attention  to  the  article 
by  Mr.  Johnson,  whose  views  accom- 
panying the  English  producer’s,  gives 
the  fruits  of  his  observations  of  con- 
ditions in  Europe  as  they  effect  the 
chances  for  European  productions  in 
America.  First,  Mr.  Johnson  will  not 
concede  that  American  picture  pro- 
ducers are  feeding  the  public  on  a diet 
of  beans.  And  he  will  insist  that  foreign 
producers  are  doing  the  very  thing  with 
which  Sir  Oswald  finds  fault  in  the 
American  market. 

America  Demands  Variety 

From  the  nature  of  the  country,  with 
its  heterogeneous  population,  the  Amer- 
ican producer  is  prevented  from  making 
only  one  type,  of  picture  by  the  fact  that 
all  nations  have  contributed  largely  to 
the  great  “melting  pot”  that  constitutes 
the  United  States,  and  pictures  are  made 
with  an  idea  of  having  a universal  ap- 
peal. The  mere  fact  that  American  pic- 
tures are  being  shown  today  from  the 
tropics  to  the  Arctic,  and  from  Moscow 
to  Timbuctu  are  the  best  proofs  of  the 
fact  that  the  pictures  are  manufactured 
with  a thought  to  the  universal  appeal. 
The  argument  that  this  is  so  only  be- 
cause the  American  producers  have 
shown  unparalleled  enterprise  in  push- 
ing their  product  in  the  world  market, 
he  answers  by  the  assertion  that  were 
there  not  merit  in  the  pictures,  nothing 
could  make  them  succeed  as  the  Amer- 
ican films  have  succeeded. 

On  the  other  hand,  he  sees  in  the 
foreign  production  virtually  none  of  the 
appeal  that  is  put  into  American  films  to 
adapt  them  to  a world  distribution. 
German  pictures,  he  says,  sell  almost 
nowhere  outside  of  Germany,  French 
outside  of  France,  Italian  outside  of 
Italy  and  English  outside  of  England. 
This  is  because  their  producers  have 
had  only  their  own  public  in  mind  when 
making  pictures. 

The  fact,  he  infers,  is  responsible  in 
large  measures  to  the  fix  into  which 


producing  in  France  and  Italy,  primar- 
ily, and  Germany  in  some  measures  has 
fallen.  Some  of  the  best  known  pro- 
ducers in  France  have  failed,  others  have 
become  distributors  instead,  and  others 
are  attempting  to  refinance  in  the  hope 
of  regaining  their  lost  prestige.  The 
same  is  true  in  England,  where  con- 
cerns which  a decade  ago  had  enviable 
positions  in  the  film  world,  are  today  of 
little  account. 

Obstacles  Confront  Europeans 

Mr.  Johnson  points  out  the  obstacles 
that  have  been  placed  in  the  way  of  the 
foreign  producers,  and  it  must  be  ad- 
mitted that  these  would  have  hampered 
even  the  American  producers  had  they 
prevailed  here  during  the  last  ten  years. 
One  stumbling  block  are  the  heavy  taxes 
which  are  levied  on  amusements  in  most 
European  countries.  Of  course,  these 
taxes  hit  the  producer  more  indirectly 
than  the  exhibitor,  but  in  some  coun- 
tries they  run  as  high  as  50  per  cent  of 
an  exhibitors  gross  receipts.  Under 
such  a staggering  impost,  there  is  natur- 
ally a hesitancy  about  investing  much 
money  in  theatres  or  other  appurte- 
nances. In  small  theatres,  accommodat- 
ing only  a limited  number,  it  is  hard  to 
make  expensive  productions  pay. 

There  are  unquestionable  merits  in 
both  the  arguments  of  Sir  Oswald  and 
Mr.  Johnson.  It  is  true  that  the  motion 
picture  has  an  extremely  important  mis- 
sion in  the  world  and  that  there  is  no 
more  powerful  agency  for  the  spreading 
of  international  understanding  and  good 
will.  An  interchange  of  pictures  is  as 
valuable  a contribution  as  can  be  made 
to  the  maintenance  of  friendly  relations 
between  nations.  That  is  something 
that  the  producer  in  every  country 
should  bear  in  mind. 

There  is  enough  glory  for  every  coun- 
try in  the  motion  picture  trade.  A really 
good  picture  is  in  demand  everywhere. 
The  aim  of  every  producer,  be  he  Eng- 
lish, French,  German,  Italian  or  Amer- 
ican, should  be  to  reproduce  faithfully, 
without  exaggeration  and  yet  with  real 
human  interest,  some  bit  of  life,_  which 
is  something  unquestionably  universal. 
The.  picture  that  is  made  for  Broadway, 
cannot  succeed  beyond  Broadway,  nor 
can  the  picture  made  for  the  Strand, 
succeed  beyond  the  Strand. 

Italian  spumoni,  Russian  caviar,  Eng- 
lish plum  pudding,  yes,  and  perhaps  a 
good  draft  of  German  beer  would 
delight  the  American  palate,  were  they 
really  true  bits  of  those  national  foods 
and  not  heterogeneous  masses  labeled 
“beans.”  Let  each  country  produce  its 
best,  market  it  wisely  and  it  will  bring 
the  desired  result. 
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LAUDS  INDUSTRY 
IN  ITS  ADOPTION 
OF  ARBITRATION 

Judge  Grossman  Says  Film  Men 
Are  Blazing  Trail  For 
Other  Businesses 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  Wis.,  Nov.  4.— The 
motion  picture  industry,  a pioneer  in 
the  matter  of  arbitration,  is  bound  to 
point  the  way  for  a tremendous  saving 
of  time  and  money  in  all  other  lines  of 
industry,  according  to  the  prediction 
made  by  Judge  Moses  Grossman,  presi- 
dent of  the  National  Arbitration  Board, 
in  an  address  before  Milwaukee  ex- 
hibitors and  exchange  men. 

“The  time  is  not  long  distant  when 
other  branches  of  industry  will  follow 
the  example  of  the  motion  picture  men 
and  submit  all  of  their  tangles  to  arbitra- 
tion,” the  judge  declared. 

“There  are  two  ways  to  handle  dis- 
putes. One  is  by  litigation  which  in- 
volves great  waste  of  time  and  entails 
enormous  cost.  The  other  is  by  arbitra- 
tion and  as  motion  picture  men  have 
found,  results  in  saving  of  time  and 
money. 

“Arbitration  is  the  short  cut  to  satis- 
faction.” 

* ♦ * 

The  wife  of  Stan  Brown,  manager  of 
Saxe’s  Strand  in  Milwaukee,  is  recover- 
ing from  an  appendicitis  operation. 

if  * * 

Saxe  Amusement  Enterprises,  control- 
ling a chain  of  twenty-three  houses  in 
Wisconsin,  is  finding  it  hard  to  get  a 
permanent  publicity  director.  In  three 
weeks  since  the  resignation  of  Jack 
Cuddy,  who  held  the  position  for  half 
a year,  two  publicity  directors  have 
come  and  gone  and  now  a third  is  about 
to  assume  the  duties. 

* ♦ * 

What  is  the  best  motion  picture 
weather?  That  is  the  question  which 
Fred  Seegert,  president  of  the  Motion 
Picture  Theatre  Owners  of  Wisconsin, 
is  trying  to  answer  following  reports  to 
his  office  from  members  throughout  the 
state  who  are  springing  a new  one  in 
the_  way  of  weather  alibis  for  slack 
business. 

Heretofore  it  has  been  quite  common 
for  exhibitors  to  complain  of  weather 
that  was  too  hot,  too  cold  or  too  wet, 
but  now,  for  the  first  ti*ie,  complaints 
are  coming  in  that  the  weather  is  too 
ideal.  That’s  why  many  exhibitors  are 
praying  for  a little  snowfall. 

The  Kansas  City  Film  Board  of  Trade 
moved  back  into  its  old  quarters  last 
week,  following  a week  of  extensive  im- 
provement work.  The  board  had  been 
sharing  quarters  with  the  Educational 
branch  during  the  renovation.  Miss  M. 
M.  McCollough,  newly  appointed  secre- 
tary, now  is  in  charge,  having  succeeded 
“Duke”  Wellington,  who  has  gone  into 
business  for  himself. 


“Country  Store” 

Stunt  Taboo 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  Nov.  4. 
— The  Country  Store,  for  many 
years  a weekly  feature  at  numer- 
ous outlying  houses  in  Milwaukee 
and  which  in  many  cases  has 
proved  a valuable  business  getter 
because  of  the  prizes  awarded 
patrons  holding  lucky  tickets,  must 
be  discontinued. 

That  is  the  edict  that  has  gone 
forth  from  the  office  of  the  dis- 
trict attorney  who  holds  that  the 
Country  Store  idea  is  a form  of 
lottery  and  is  therefore  illegal. 

As  a result  of  a letter  sent  by 
the  prosecutor  to  A.  L.  Gutenberg, 
president,  members  of  the  Motion 
Picture  Theater  Owners  of  Mil- 
waukee are  expected  to  adopt  a 
resolution  at  their  next  meeting 
putting  a ban  on  the  practice. 


BILLY  CONNERS 
IS  REMODELING 
MARION  THEATRE 

Fireproof  Construction  Saves 
Disaster  During  Blaze 
in  Indiana  House 

(Special  to  Exhibitors  Herald) 

INDIANAPOLIS,  IND.,  Nov.  4.— Sev- 
eral thousand  dollars  are  being  expended 
on  the  improvement  of  the  Indiana  theatre 
at  Marion,  it  was  announced  last  night  by 
Manager  Billy  Conners,  and  already 
marked  improvement  is  noted  in  the  play- 
house. 

New  boilers  and  new  wiring  have  been 
installed,  the  dressing  rooms  overhauled, 
and  the  lobby  has  been  renovated,  painted 
and  rearranged.  When  redecorating  has 
been  done  the  theatre  will  present  a 
changed  appearance.  Manager  Conners  has 
just  returned  from  New  York,  where  he 
went  with  the  view  of  booking  some  at- 
tractions for  the  Indiana.  He  stated  that 
his  policy  for  the  winter  would  be  tab. 
shows,  one  night  attractions  and  pictures. 
* * * 

The  fireproof  construction  of  the  Joy 
theatre  at  Crawfordsville,  doubtless  saved 
considerable  loss  of  life  and  property  dam- 
age recently  when  films  caught  fire  during 
a show.  The  fire  started  during  a shift  of 
machines  by  the  operator.  Managers 
Herbert  and  McClain  quickly  marshalled 
the  large  audience  out  of  the  building. 
>1:  * * 

Lincoln  Amusement  Company  has  been 
incorporated  at  Petersburg,  with  a capital 
stock  of  $25,000  to  operate  picture  theatres. 
The  incorporators  are  O.  A.  Byers,  Wil- 
liam Libbs,  H.  R.  Whitelock,  J.  A.  Hig- 
gins, Henry  Read,  J.  S.  Boobshot  and  John 
K.  Chappell. 


ILLNESS  DELAYS 
COLLECTION  OF 
KANSAS  PLEDGES 

Merged  Organization  Revises 
Its  Policy  for  Slide 
A dvertising 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  Nov.  4.— The  or- 
ganization committee  of  the  M.  P.  T.  O., 
Kansas  and  Missouri,  soon  will  begin 
functioning  in  full  power.  The  illness  of  L. 
M.  Miller  of  Wichita,  Kan.,  chairman  of 
the  body,  has  delayed  progress  some- 
what. The  work  of  collecting  the  out- 
standing obligations  of  about  $7,000, 
pledged  at  the  recent  Topeka  Kan.,  con- 
vention, now  is  under  way  and  expected 
to  be  completed  soon. 

The  merged  association,  which  recently 
decided  to  handle  all  its  own  slide  adver- 
tising, has  altered  that  policy  somewhat, 
and  last  week  signed  a contract  with 
Alexander  Film  Company  of  Denver, 
which  will  handle  the  physical  end  of  film 
advertising,  which  will  add  considerable 
revenue  to  the  treasury  of  the  association. 
Revenue  from  the  first  of  the  films  sold, 
which  will  be  animated  playlets,  will  go  to 
the  association,  while  the  balance  of  the 
advertising  will  be  paid  for  by  the  adver- 
tiser to  the  exhibitor.  This  will  have  no 
bearing  on  dues,  but  will  serve  to 
strengthen  the  treasury  to  such  an  extent 
that  dues  will  be  considerably  smaller  than 
they  otherwise  might  be  without  the  adver- 
tising revenue. 

* * * 

R.  B.  Christian  of  the  Byer  theatre.  Ex- 
celsior Springs,  Mo.,  has  a system  of  slide 
advertising,  in  addition  to  regular  slides 
thrown  on  the  screen,  which,  while  nothing 
new  is  proving  mighty  beneficial  in  the 
way  of  additional  revenue.  On  the  wall  in 
the  house  to  the  right  of  the  stage  is  a huge 
clock,  faced  in  white,  while  only  the  ends 
of  the  hands  are  visible.  During  the  entire 
performance  advertising  slides  of  local  con- 
cerns are  thrown  upon  the  face  of  the 
clock,  which  serves  as  a screen,  a change 
being  made  about  every  three  minutes.  This 
method  of  advertising  requires  virtually  no 
additional  work  on  the  part  of  the  operator 
and  is  of  unlimited  value  to  local  mer- 
chants, due  to  the  fact  that  about  as  many 
glances  are  directed  at  the  clock  as  the 
screen  during  the  course  of  a performance. 
* * * 

Mrs.  Evelyn  Vaughan  Lytell  has  been 
granted  a divorce  in  Independence,  Mo., 
from  Bert  Lytell,  motion  picture  actor. 
The  decree  was  granted  following  a 
short  hearing  in  the  circuit  court  of 
Jackson  County.  Mrs.  Lytell  entered  a 
charge  of  indignities,  while  a general 
denial  was  entered  by  Mr.  Lytell, 
through  Hunt  C.  Moore,  his  attorney. 
Mrs.  Lytell,  known  as  Evelyn  Vaughan 
on  the  stage,  testified  they  were  married 
August  5,  1910,  and  that  Lytell  deserted 
lier  October  1,  1923. 


80 


EXHIBITORS  HERALD 


November  15,  1924 


Carl  Laeminle,  president  of  Universal  Pictures,  greeted  by  his  brother  Louis,  upon 
his  arrival  in  Chicago,  last  week.  Mr.  Laemmle  has  just  returned  from  several 
months  in  Europe. 


CHICAGO  PERSONALITIES 

By  J.  R.  M.  = 


The  Service  Department  of  Mc- 
Vicker’s  theatre  held  its  second 
annual  dance  at  the  theatre  on 
Hallowe’en,  Friday,  Oct.  31,  at  which  the 
employes  danced  until  the  wee  small 
hours  to  the  music  of  a picked  orchestra. 
* % 

Chari. FS  M.  Mintz,  of  the  M.  J.  Wink- 
ler company,  was  a Chicago  caller  last 
week. 

^ ^ 

Ernie  Grohe,  in  charge  of  city  sales. 
Fox  exchange,  checked  out  of  Parkway 
Hotel  and  is  home  once  more,  after  be- 
ing quarantined  on  account  of  the  ill- 
ness of  his  son  Glenn  with  scarlet  fever. 
*  *  * * 

It  is  reported  the  New  Jeffrey  theatre, 
71st  and  Jeffrey  sts.,  owned  by  Goldberg 
and  Severn,  an  1,800  seat  house,  will  be 
opened  about  the  first  of  the  year  . 

* * * 

Ci.AYTON  Rond,  manager  of  First 
National  exchange,  is  slowly  recovering 
from  an  attack  of  rheumatism  and  a 
tonsils  operation. 

* * * 

Our  old  friend  Jeff  Lazarus,  who  is 
now  exploiting  Paramount  theatre  on 
the  West  Coast,  breezed  into  town  Fri- 
day and  left  that  evening  for  Los 
Angeles. 

* * * 

Floyd  Brockell,  general  manager  of 
Mid-West  Circuit,  is  out  again  after 
several  days  illness. 

* * * 

W.  Catlow,  of  the  Catlow  theatre,  Bar- 
rington, Ilk,  was  a caller  at  the  Fox 
exchange,  last  week,  also  Mr.  Michaels 
of  the  Grand  theatre,  Plano,  Mr.  Ash- 
ford of  the  Gem  theatre.  Crystal  Lake, 
an  Mrs.  Chum  of  the  Crystal  theatre, 
Antioch,  111. 

* * * 

The  many  friends  of  Archie  Spencer, 
F.  B.  O.  salesman,  were  shocked  to 
learn  of  the  sudden  death  of  his  wife 
last  Sunday  night  at  an  Evanston  hos- 
pital, following  an  operation.  Mrs. 

Spencer  was  buried  in  St.  Louis  on 

Wednesday,  Oct.  29.  One  child,  about 
four  years  old,  survives. 


John  Koletis,  of  Rock  Island,  paid  Jack 
Sampson  a visit  last  Thursday. 

* * * 

F.  B.  O.  has  a fine  line-up  of  pictures 
for  the  Winter  season,  according  to  ad- 
vices received  from  Harry  Berman,  in 
New  York  and  Joe  Schnitzer  on  the 
Coast.  C.  Gardner  Sullivan  contributes 
“Cheap  Kisses,”  Fred  Thompson  starts 
off  a new  series  with  “Thundering 
Hoofs”  and  Bob  Custer  and  “Lefty” 
Flynn’s  first  pictures  are  now  completed. 
“The  Air  Hawk”  and  “Sky  Pilot”  two 
stunt  air  pictures  will  also  be  released 
soon  as  well  as  one  Pearl  White  picture. 
Looks  like  a busy  season  for  the  F.  B.  O. 
boys.  Charlie  Miller,  Ed  Johnson  and 
Jack  St.  Clair  won  the  prize  money  a 
week  ago. 

* * * 

Jay  O’Neill,  of  the  Opera  House,  Henry, 
Ilk,  made  his  annual  pilgrimage  to  the 
big  city  last  week  and  visited  Film 

Booking  office. 

^ ^ 

Oscar  Doob,  in  charge  of  country  sales. 
Universal  e.xchange,  has  resigned  his 

post. 

* * * 

C.APT.  Bayner,  of  Kinograms  News  reel, 
stopped  off  in  Chicago  for  a chat  with 
I.  Maynard  Schwarts,  manager  of  Edu- 
cational exchange  and  left  on  the 
Century  Saturday  for  New  York. 

4: 

Clyde  Eckhardt,  assistant  to  General 
Manager  of  Fox,  held  an  informal  lunch- 
ton  in  the  English  Walnut  room.  Con- 
gress Hotel,  on  Saturday,  for  the 
newspaper  folk  and  representatives  of 
the  trade  press. 

* * 

Joe  Lyon,  well-known  Greek  salesman, 
is  now  handling  sales  North  of  55th  st. 
which  includes  the  Coston  circuit. 

^ 

Ned  Marin,  member  of  the  advisory  sales 
department.  Universal,  held  a meeting 
in  the  Universal  office  Friday  and  re- 
turned to  New  York  on  the  Century. 

* * * 

Didja  ever  know  Carl  Laemmle  has  his 
own  personal  red  cap  to  handle  his  grips 
when  he  steps  off  the  Century  in  Chi- 


cago. It  is  none  other  than  Sam  Lewis, 
porter  No.  9,  who  claims  the  right  to 
lug  the  baggage  of  the  President  of 
Universal  Picture  Corp.  and  he  says  Mr. 
Laemmle  wouldn’t  know  what  to  do  if 
he  should  fail  to  be  on  the  job  at  the 
LaSalle  St.  station. 

* * * 

Dave  Dubin,  that  hustling  Educational 
salesman,  sez  the  folks  over  on  Madison 
street  are  going  to  see  some  real  fighting 
next  week.  The  Rose  theatre  is  playing 
Benny  Leonard’s  two  reelers,  “Flying 
Fists.” 

^ ^ 

Edward  Auger,  Vitagraph’s  assistant 
general  manager,  was  in  town  last  week. 

* * * 

J.  L.  AIcCurdy,  who  has  been  assisting 
in  the  handling  of  publicity  for  “The 
Thief  of  Bagdad”  which  closed  its  run 
at  Woods  theatre  Saturday,  is  to  be  gen- 
eral manager  in  charge  of  the  run  of  the 
“Iron  Horse.”  “Mac”  has  been  on  the 
sick  list  for  a few  days,  but  was  able  to 
attend  the  premier  of  the  Fox  spectacle 
at  Woods  theatre,  Sunday  night. 

* * ♦ 

August  Zilligen,  owner  of  the  Rose- 
wood and  Drake  theatre,  has  established 
a cancer  research  clinic  in  the  Mailers 
building  and  is  associate  medical  director 
of  same. 

* * * 

Milton  Sills,  who  has  been  basking  in 
the  sunlight  of  California  for  lo  these 
many  years — since  1918  to  be  e.xact — 
stopped  off  in  Chicago,  paid  his  mother 
a brief  visit  and  then  went  on  to  New 
York,  where  he  will  make  “The  Inter- 
preter’s House”  at  the  old  Biograph 
studios. 

^ sf:  * 

W.  B.  Frank,  vice  president  Hal  E. 
Roach  studios,  passed  through  the  city 
en  route  to  New  York  Oct.  27. 

* * * 

H.  M.  Hurbel,  sales  manager  Century 
comedies,  arrived  here  from  the  Coast 
last  Monday. 

* * * 

Sam  Van  Ronkel,  of  the  Gump  Com- 
edies, was  a Universal  exchange  caller 
during  the  week. 

* * * 

Abe  Cohen,  manager  of  the  Monroe 
theatre,  was  laid  up  with  a cold  which 
settled  in  his  left  eye. 

* >K  * 

Emil  Stern,  general  manager  of  L.  & 
T.  circuit,  is  in  the  Michael  Reese 
hospital. 

* * * 

Jean  Belasco  is  creating  a lot  of  atten- 
tion at  the  Randolph  theatre,  with  his 
savings  banks  and  Gump  pins,  given 
away  in  connection  with  the  Gump  com- 
edy shown  there. 

Ivor  Novello  Starring 
Picture  Is  Completed 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  4.— Cranfield  & 
Clarke  have  received  from  their  home 
office,  a print  of  “A  Man  Without 
Desire,”  starring  Ivor  Novello.  Novello 
it  will  be  remembered,  made  a great 
success  in  America,  in  D.  W.  Griffith’s 
production,  “The  White  Rose” 

In  addition,  they  have  received  six 
single  reels  of  “Cannibals  of  New 
Guinea.”  These  are  six  episodes  of  750 
feet  each. 


Mitchell  Vancouver  Manager 
NEW  YORK.— W.  H.  Mitchell  has  suc- 
ceeded S.  J.  Coffland  as  manager  of  the  Van- 
couver branch  of  First  National,  returning  to 
a post  he  held  in  1916.  In  the  interim  he  has 
been  manager  at  Calgary  and  Winnipeg. 
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THEATRE  CONSTRUCTION 

AND  EQUIPMENT 

^ ^ 


Test  Proves  Qualities  of  New  Superior 

Projectors 


OFFICIALS  of  Superior  Projector, 
Inc.,  Coxsackie,  N.  Y.,  following 
exhaustive  tests  are  convinced  that  in 
the  new  Superior  projector  they  have  a 
machine  that  will  stand  up  favorably 
under  the  most  exacting  requirements 
of  present  day  projection  needs.  The 
company,  which  was  organized  in  1922 
and  which  started  manufacturing  the 
Superior  projector  on  a commercial 
basis  a little  over  a year  ago,  has  con- 
ducted a number  of  experiments  which 
conclusively  prove  this  fact,  company 
officials  say.  In  a number  of  installa- 
tions qualities  of  the  Superior  have  fur- 
ther proven  themselves  and  the  work  of 
the  machine  has  been  the  subject  of 
high  commendation  it  is  stated. 

* * * 

The  Superior  is  the  culmination  of 
many  ideas  based  on  scientific  principles, 
with  all  the  frills  and  unnecessary  trap- 
pings eliminated,  and  reduced  to  those 
refinements  which  make  for  better  pro- 
jection. These  improvements  are  re- 
vealed in  a study  of  the  features  of  the 
machine. 

It  is  driven  by  means  of  a 1/6  H.  P. 
A.  C.  or  D.  C.  motor  connected  direct 
to  the  driving  shaft,  eliminating  vibration 
and  assuring  steady  and  even  running 
at  all  times.  There  are  no  belts  and 
chains  to  cause  trouble  by  slipping  and 
breaking.  Much  thought  has  been  given 
to  the  protection  of  the  film  against 
breakage  and  fire.  In  this  respect  an 
automatic  “take-up”  device  fulfills  a long 
needed  requirement  in  that  it  provides 
for  equalizing  the  tension  on  the  film 
regardless  of  the  load.  Whether  100  or 
2,000  ft.  this  prevents  breakage  and  tear- 
ing out  of  film  perforations.  The  film 
gate  is  equipped  with  a vacuum  chamber, 
which  prevents  more  than  one  frame  to 
burn  in  case  of  fire.  This  device  is 
more  of  a cautionary  measure  rather 


than  a neees'siQ^,  as  it  is  quite  improbable 
that  any  fire  could  come  in  contact  with 
the  film  at  this  point  from  the  heat  of 
the  lamp,  as  it  is  prevented  by  means  of 
an  automatic  fire  door,  which  closes 
simultaneously  when  the  mechanism 
ceases  to  run. 

The  Superior  has  been  highly  rated 
by  the.  National  Board  of  Fire  Under- 
writers as  a fire  proof  projector. 

* * * 

A study  of  the  Superior  reveals  that 
a marked  reduction  in  gears  has  been 
accomplished,  and  for  a good  reason — 
the  decreasing  of  lost  motion,  which  is 
mainly  responsible  for  getting  the  shut- 
ter out  of  time,  thus  causing  flicker 
and  unsteadiness  of  the  picture. 

* * * 

Much  consideration  in  designing  has 
been  given  for  the  convenience  of  the 
operator  in  time  saving  by  means  of  unit 
construction  throughout — by  that  is 
meant  that  the  intermittent  movement, 
framing  device,  speed  control,  etc.,  are 
so  constructed  that  any  of  the  units  can 
be  easily  removed  by  simply  taking  out 
the  screws  relating  to  it;  and  the  oper- 
ator does  not  have  to  be  a skilled  me- 
chanic to  do  it.  This  unique  feature 
saves  the  necessity  of  keeping  an 
emergency  head  on  hand  or  to  send  the 
mechanism  away  to  the  factory  for 
repairs. 

As  the  film  chamber  and  tbe  gear 
chamber  is  divided  by  a solid  wall  in  the 
head,  a central  oiling  system  is  pro- 
vided for  with  copper  tubing  leading  to 
all  bearings,  which  assures  all  wearing 
surfaces  being  properly  oiled  and  pre- 
vents the  oil  from  splashing  on  the 
film.  The  same  oiling  system  obtains 
on  all  other  parts  requiring  lubrication. 

Simplicity  again  plays  its  important 
part  in  the  elevating  and  tilting  of  the 
projector.  This  is  accomplished  in  a 


very  few  seconds  by  simply  turning  the 
hand  wheels  provided  for  the  purpose. 

A careful  survey  by  the  company 
shows  that  the  best  materials  are  used 
in  construction,  and  especially  tbe  wear- 
ing parts,  which  are  made  of  hardened 
steel.  The  projector  carries  a guar- 
antee for  one  year  against  defects  in 
material  and  workmanship. 

* * 

Before  placing  the  projector  in  general 
use  it  was  subjected  to  one  of  the  most 
rigid  tests  in  New  York  City  for  about 
a year,  alternating  with  another  promi- 
nent and  well  known  make.  No  trouble 
developed  during  that  period  and  this 
same  projector  is  still  in  service. 

As  one  views  the  product  as  a whole, 
its  general  construction  portrays  sim- 
plicity, as  it  is  designed  along  lines  ren- 
dering character,  stability  and  a pleasing 
appeal  to  all  its  qualities. 

Officers  of  the  Superior  Projector, 
Inc.,  are  as  follows;  Freeman  C.  Pond, 
president;  John  W.  Brooks,  vice-presi- 
dent; and  John  L.  Myer,  secretary  and 
treasurer. 

Electric  Sign  Which 
Measures  85  Feet  Is 
Erected  in  Milwaukee 

Milwaukee  is  laying  claims  to  the 
largest  upright  theatre  sign  in  the  coun- 
try as  a result  of  the  erection  by  the 
Palace  Orpheurn  of  a new  sign  which 
is  eighty-five  feet  in  height. 

The  largest  Milwaukee  sign  previously 
was  the  one  on  Saxe’s  Wisconsin  direct- 
ly across  from  the  Palace,  which  meas- 
ured approximately  seventy-two  feet. 

With  both  these  immense  electric 
signs  at  the  same  corner.  Grand  avenue 
and  Sixth  street  has  become  the  center 
of  Milwaukee’s  white  way. 

In  an  effort  to  push  into  the  back- 
ground the  name  Palace  which  has  per- 
sisted from  the  days  before  the  house 
was  taken  over  by  the  Orpheurn  circuit, 
the  new  upright  sign  spells  Orpheurn 
in  letters  each  six  feet,  two  inches  in 
height,  while  the  word  Palace  is  flashed 
in  much  smaller  letters  at  the  top. 

Except  for  the  fact  that  it  is  larger, 
the  sign  resembles  the  one  on  the  Wis- 
consin, both  having  been  erected  by  the 
Milne  Sign  Co.  of  Milwaukee,  and  both 
running  the  length  of  the  building  in- 
stead of  being  in  a horizontal  position. 
Several  weeks  of  work  was  required  to 
lay  the  proper  bracing  and  special  feed 
wires  for  the  sign. 

Prepares  Plans  for 

New  Herkimer  House 

Architect  S.  W.  Cassidy,  232  N.  Main 
street,  Herkimer,  N.  Y.,  is  preparing  plans 
for  a theatre  for  Thomas  Donato,  114 
West  Smith  street.  The  house  will  have 
a seating  capacity  of  900  and  will  in- 
volve an  outlay  of  $50,000. 

Full  stage  equipment  will  be  provided  as 
the  program  will  consist  of  motion  pictures 
with  vaudeville  part  of  each  week. 
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Revision  of  English 
Taxes  Is  Improving 
Film  Business  There 

{Continued  from  page  77) 
and  positives  coming  into  England  has 
also  helped  the  British  renter  to  some 
extent.  Particularly  is  this  so  of  the 
smaller  pictures,  due  to  the  fact  that  the. 
tax  being  on  a footage  basis,  a buyer 
pays  just  as  much  per  foot  for  a picture 
that  costs  him  $5,000  royalty  as  for  one 
that  costs  $50,000. 

The  British  laboratories  have  bitterly 
complained  of  the  removal  of  this  tax, 
claiming  that  negatives  would  be  held 
in  the  United  States  and  only  positive 
copies  sent  to  London,  thereby  prac- 
tically putting  them  out  of  business. 
This  is  hardly  true,  as  I doubt  that  the 
shipment  of  negatives  to  England  will 
be  decreased  any  more  than  10  per  cent. 
The  negatives  of  minimum  priced  pic- 
tures, even  fairly  high  priced  ones,  must 
still  go  to  England  if  the  British 
distributor  is  to  save  money.  Great 
Britain  uses  about  16  to  24  positive 
prints  and  freight  and  insurance  on  the 
16  positive  prints  amount  to  approxim- 
ately $10.50  a print  or  about  $168  on 
sixteen.  The  negative  of  a picture  that 
sells  for  about  $10,000  in  England  would 
cost  about  $20  for  freight  and  insurance, 
or  a saving  to  the  British  distributor  of 
approximately  $150,  and  this  at  the  min- 
imum number  of  positive  prints  to  be 
used.  It  can  therefore  be  readily  seen 
that  if  the  British  exhibitor  is  to  secure 
advantage  of  the  tax  revision  the  nega- 
tives must  be  sent  to  England. 

French  Trade  Growing  Better 

Conditions  in  France  seem  to  be  im- 
proving, although  practically  all  the 
business  is  controlled  by  three  large 
concerns,  who  either  own  or  control  the 
majority  of  the  theatres  in  France. 

In  Central  Europe  there  is  a vast  im- 
provement and  conditions  are  almost 
daily  getting  better  with  a considerable 
demand  for  American  pictures  of  the 
better  class.  Some  unusually  high 
prices  have  recently  been  paid  for  our 
bigger  productions. 

Italy  is  showing  great  interest  and 
buying  many  American  pictures  and  the 
same  holds  good  of  Spain  and  Portugal. 

South  America,  or  at  least  the  South- 
ern section  and  the  West  Coast  is  as- 
similating every  picture  made  in  Amer- 
ica and  has  been  compelled  to  buy  pic- 
tures from  Europe  to  complete  their 
programs.  Renewed  interest  is  now  be- 
ing shown  in  Brazil  where  the  exchange 
has  almost  prohibited  the  buying  of 
American  pictures. 

Australia,  one  of  the  best  customers 
for  American  pictures  is  still  buying 
practically  every  worthwhile  picture  that 
we  produce. 

The  Far  East,  Dutch  East  Indies  and 
Strait  Settlements  have  a decided  prefer- 
ence. for  American  pictures,  and  as  soon 
as  Japan  can  get  over  her  more  or  less 
bitter  feeling  towards  America  the  con- 
sumption of  American  pictures  there 
will  resume  normalcy. 

China  of  course  due  to  unsettled  con- 
ditions is  still  a small  user  of  pictures, 
but  practically  all  those  shown  are  of 
American  manufacture.  The  same  holds 
good  for  the  Philippine  Islands. 

What  Showmen 
Are  Doing 

{Concluded  from  page  47) 

Season”  conducted  by  Howard  Price 
Kingsmore,  managing  director,  and 
himself : 

With  the  inauguration  of  Seventh  Annual  Para- 
mount Week,  the  very  fact  that  Atlanta  was 


WARNER  BROTHERS  are  making 
rapid  progress  on  their  productions 
tor  this  season.  One  of  the  latest  to 
be  completed  is  “Age  of  Innocence,” 
featuring  Beverly  Bayne  and  Elliott 
Dexter. 

initiated  to  what  is  known  as  “Greater  Movie 
Season”  last  year  made  it  a comparatively  easy 
matter  to  launch  the  same  movement  this  yeap 
Five  hundred  1-sheets  telling  of  “Greater  Movie 
Season”  and  24  block  24-sheets  with  color  schemes 
of  green  and  white  were  used.  All  this  paper 
rode  over  a period  of  four  weeks.  In  addition 
to  that  the  theatre  carried  a text  telling  of 
“Greater  Movie  Season”  and  what  it  meant — 
“Five  Weeks  of  Joy  and  the  Showing  of  Care- 
fully Selected  Pictures.” 

Simultaneously  with  the  appearance  of  the  ads, 
Howard  Price  Kingsmore  secured  special  ar- 
rangements with  WSB,  “The  Voice  of  the  South,” 
the  largest  radio  station  in  the  South,  to  an- 
nounce the  coming  of  the  season  and  also  the 
proclamation,  which  the  newspapers  carried,  by 
the  Mayor  of  Atlanta. 

A replica  of  the  front  page  of  the  book  issued 
by  Paramount  on  the  Famous  Forty,  standing 
eighteen  feet  high  and  twelve  feet  across,  a figure 
with  trumpet  in  hand  in  the  same  colors  as  shown 
in  the  Paramount  book,  electric  lighted,  stood  in 
the  lobby  of  the  theatre  three  weeks  prior  to  the 
opening  of  “Greater  Movie  Season.” 

Another  excellent  tie-up  for  Paramount  week 
and  one  which  was  very  effective  was  a huge  float 
built  upon  the  largest  Mack  truck,  lighted  by  the 
Delco  light  system,  upon  which  was  a huge 
throne,  with  large  Paramount  trade  marks  on 
each  side.  In  the  centre  was  depicted  a huge 
world  with  various  Paramount  stars  which  ran 
out  onto  the  float  in  cutouts  from  24-sheets  to 
one-sheets.  A girl  dressed  as  a fairy  held  a wand 
over  this  figure  and  different  slogans,  such  as  the 
“Monarch  of  the  Movies,”  and  “If  It’s  a Para- 
mount It’s  the  Best  Show  in  Town,”  including 
a text  about  “Greater  Movie  Season,”  were  used. 

The  coming  of  “Greater  Movie  Season”  was 
announced  before  all  civic  organizations  and  col- 
leges through  the  faculty. 

This  float  was  paraded  on  the  Atlanta  streets 
three  days  previous  to  the  opening  of  Paramount 
Week  and  three  days  during  the  opening.  On 
Monday,  Labor  Day,  the  float  with  twenty-five 
boys  carrying  five  foot  cut  out  letters  reading 
“Greater  Movie  Season”  marched  down  the  main 
streets  of  Atlanta.  After  the  parade  the  boys 
did  a special  drill  and  lined  up  in  front  of  the 
theatre  before  several  thousand  onlookers.  Over 
ten  thousand  people  viewed  this  parade  and  the 
float  took  third  prize,  which  was  donated  to 
charity.  During  the  parade  a pilot  with  a plane 
did  sky  writing,  writing  in  smoke  over  the  thea- 
tre visible  for  miles  around  ‘“Greater  Movie 
Season.” 


A large  ten  foot  balloon  was  borrowed  for  two 
passes  and  this  was  anchored  on  the  roof  of  one 
of  the  tallest  office  buildings  down  town,  with  a 
twenty  foot  banner  announcing  Paramount  Week 
at  the  Howard,  flown  7S  feet  in  the  air. 

In  the  afternoon  the  Elks,  which  are  over 
four  thousand  strong,  had  a baseball  game  against 
the  Junior  Chamber  fo  Commerce,  the  proceeds 
to  go  to  the  Christmas  Empty  Stocking  Fund. 
Over  seven  thousand  witnessed  this  game.  The 
float  was  paraded  around  the  park,  and  thirty 
boys  wearing  caps  with  Paramount  Week  on  then 
gave  out  the  programs.  Letters  of  appreciation 
were  secured  from  the  Elks  for  this  help. 

The  second  day  of  Greater  Movie  Season, 
seventeen  of  Atlanta’s  pretty  girls  paraded  the 
streets  with  the  large  cut  out  letters  reading 
“Greater  Movie  Season,”  and  after  the  event  the 
manager  of  the  Cecil  hotel,  one  of  the  leading 
hotels  of  this  city,  gave  them  a special  luncheon. 
All  electric  signs  flashed  out  Paramount  Week 
and  “Greater  Movie  Season.”  The  papers  carry- 
ing special  stories  gave  plenty  of  free  publicity. 

For  the  second  week  of  “Greater  Movie 
Season”  several  members  of  patriotic  organiza- 
tions viewed  “America”  and  endorsed  the  pic- 
ture. Endorsements  were  used  by  the  news- 
papers. 

A special  tie-up  was  made  with  Life  Savers 
and  over  20,000  samples  of  these  mints  were  given 
away.  Large  window  displays  were  secured  on 
‘“America”  at  the  big  department  stores  and  on 
Sunday  night  at  10  o’clock  the  Independent  Order 
of  Clansmen  marched  in  a body  in  their  white 
robes  direct  through  the  main  streets  to  the  thea- 
tre to  witness  the  showing  of  “America.”  This 
was  the  first  time  in  two  years  that  this  body 
had  been  seen  on  the  Atlanta  streets.  Over  five 
hundred  members  witnessed  the  showing  and  over 
four  thousand  outsiders  crowded  around  the 
theatre.  The  Clan  endorsed  the  picture  and  this 
endorsement  was  carried  by  the  papers. 

For  “America”  the  entire  front  of  the  theatre 
was  decorated  with  American  flags  and  all  posters 
painted  up  in  Red,  White  and  Blue.  To  bring 
the  children  a special  contest  was  put  on.  The 
children,  through  the  schools,  had  to  make  a 
perfect  five  cornered  star  and  secure  ten  signed 
adult  names,  which  brought  to  the  adult’s  atten- 
tion that  “America”  was  playing  at  the  Howard. 
One  thousand  special  picturial  announcers  giving 
the  history  of  our  country  were  mailed  to  selec- 
tive list  of  patrons,  also  a letter  asking  them  to 
advise  their  friends  about  the  picture. 

On  National  Defense  Test  Day  the  Howard 
borrowed  a new  Flint  car  decorated  it  in  flags 
with  a special  tie-up  text  with  “America.”  In 
the  seat  a young  girl  dressed  as  Miss  Columbia 
sat  holding  the  American  flag.  Over  20,000 
people  witnessed  this  parade,  it  being  the  biggest 
in  the  history  of  Atlanta,  taking  three  hours  to 
pass  one  point.  The  Howard  car  was  placed  in 
the  centre  of  the  parade.  The  same  night  50 
members  of  the  Colonial  Guard  witnessed  the 
showing  of  “America.” 

Pictures  illustrating  the  campaign  out- 
line are  reproduced  this  week,  together 
with  pictures  of  the  principals  to  whom 
credit  is  due. 

Webb  Says  American 

Films  Lack  Novelty 

{Continued  from  page  76) 

As  to  the  favorite  stars — Rudolph 
Valentino,  Norma  Talmadge,  Mary 
Pickford,  Thomas  Meighan,  Milton  Sills, 
Corinne  Griffith,  Richard  Barthelmess, 
the  Gish  sisters,  Lon  Chaney,  Tom  Mix 
and  Viola  Dana. 

To  question  No.  15  I will  answer  no. 
The  criticisms  in  the  trade  journals  have 
no  influence  whatsoever  in  the  buying  of 
film.  We  like  to  see  the  “goods”  as 
there  are  many  occasions  where  the 
trade  journals  boost  pictures  as  world 
beaters,  and  when  we.  show  them  we  find 
only  “froth  and  bubble.”  Then  again, 
a picture  that  will  be  a success  in 
America,  in  many  cases,  falls  down  in 
Australia.  We  have  come  to  the  time 
when  we  cannot  believe  the  trade  papers 
in  their  advertising  of  various  pictures, 
and  now  we  book  on  proof. 

As  a “fadeout”  to  the  whole  question- 
naire, I should  say  that  the  sooner  the 
picture  industry  realizes  the  fact  that 
there  is  too  much  sameness  in  regard 
to  productions,  and  that  the  present  day 
people  are  looking  for  something  new 
and  something  different,  then  only  will 
it  take  its  rightful  place  at  the  head  of 
the  amusement  world. 
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HAL  'ROACH 
STAR  COMEDIES 
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**The  Goofy  A^e**  and 
**Hof  HeeL*' 


“The  Goofy  Age”  will  tie  your 
audience  in  conniption  fits  of 
laughter.  They've  all  seen  wed- 
dings with  bridesmaids,  best  men, 
flower  girls  and  whatnot;  here’s 
one  that  starts  in  a bird  store,  gets 
under  way  in  a fire  and  ends  on  a 
hook  and  ladder  truck  going  30 
miles  an  hour.  It’s  a panic  and 
Glenn  Tryon  is  in  it. 

“Hot  Heels”  trots  out  a new  one 
in  James  Finlayson.  See  what 
can  happen  when  two  dumb  sur- 
veyors try  to  do  their  stuff  in  a 
tough  and  crowded  city  street. 
You  wouldn’t  blame  the  horses  if 
they  tried  to  climb  the  telephone 
poles. 


October  and  J^O'Oeinber 
Retease 


U.  C.  Wants  U.  b.  to  investigate  Lpew 
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Now  Playing  at  Capitol  (N.Y) 


A Big  Event! 

WAIT— that’s  all 

It’s  from  the  great  Broadway  success— 
k by  Leonid  Andreyev.  Adapted  by 

Carey  Wilson  and  Victor 
Seastrom 
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Produced  by 
LOUIS  B.  MAYER 


Victor  Seastrom’s 

Production  with 

Lon  Chaney,  Norma  Shearer,  John 
Gilbert,  Tully  Marshall 
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Released 

Jan.  16  SMOULDERING 

FIRES 


Jan.  25  THE 

HURRICANE 

KID 


Feb.  1 OH,  DOCTOR* 


Feb,  15  SECRETS  OF 
THE  N I G li  T 


Mar.  1 THE  MAD 
WHIRL 


Pauline  Frederick,  Laura  LaPlante,  Tuln 
Marshall,  Malcolm  McGregor  and  Bert  Rci 
Story  by  Sada  Cowan  and  Howard  Hlggln. 
A Clarence  Brovm  Production.  Universal 
Jewel, 


Starring  Hoot  Gibson,  with  Marian  Nlxc^, 
William  Steele, Arthur  Maokley, Harry  Tci 
Fred  Humes  and  Violet  LaPlante,  Story  ty 
Will  Lambert.  Directed  by  Edward  Sedgwd 
^A  Universal  Gibson  Production. 


Starring  Reginald  Denny  with  Mary  Astci, 
Otis  Harlan,  Wm,  V,  Mong,  Mike  Donlln, 
Lucille  Ward  and  Tom  Ricketts,  From  thi  • 
Saturday  Evening  Post  story  and  novel  f 
Harry  Leon  Wilson,  A Harry  Pollard  Prciui 
tlon.  Universal  Jewel, 


James  Kirkwood  and  Madge  Belleuny,  with 
Zasu  Pitts,  Rosemary  Theby,  Tom  Wilson 
Edward  Cecil.  From  the  sensational  st|g 
success  "The  Night  Cap"  by  Guy  Bolton 
Max  Marcln,  Directed  by  Herbert  Blache 
Universal  Jewel,. 


May  McAvoy,  Jack  Mulhall,  Barbara  Bedfp 
Myrtle  Stedman  and  George  Fawcett,  F| 
the  story  "Here*s  How"  by  Richard  WashI 
Chlldjs,  Directed  by  William  Selter,  A 
Universal  Jewel, 


01 

ui 
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• j 
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beWblteLlst 
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beWblteLlet 
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TbeWblteLletTbeWblte  beWblteLlet 
TbeWblteLletTbeWblte  beWblteLlet 
TbeWblteLletTbeWblte  beWblteLlst 
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BWblteLletTbeWhiteL^ 
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eWblteLletT. 
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’ etTbeWblteLl  et 
TbeWblteLlet'! 
/bi  vw — cTbeWhlt  eLl  et' 
WhlteLlet TbeWbl teLl et 
Wbl teLl etTbeWblteLl r 
WhlteLletTbeWhiteL* 
<teLletTbeWb«> 


^ V il 

niteLlstTl 

blteLlstTl; 

.eWbl  t eLl  et  TbeWbl  ti 
beWbl t eLl 6 1 TbeWbl t ( 
.‘beWbl  t eLl  6 1 TbeWbl  t< 
TbeWbl  teLl  ist  TbeWbl  t 
TheWblt eLl et TbeWbl < 
■'hlteLletTb 
rblteLletTb 
miteLletTt 
rblteLletTl 
ZblteLletTb 
Tbit eLl at Tb 
Tbit  eLl  et  TbeWbl 
TblteLletTbeWblti 
Tbl teLlet  TbeWbl te 
'bit eLl et TbeWbl V 
MteLl  et  TbeWbl 


leased 

a 15  THE 


price  Starring  Virginia  Valli  and  Norman,  Kerry 

with  Louise  Fazenda, T, Roy  Barnes, George 
PLEASURE  Fawcett, Kate  Lester  and  Ward  Crane. 

Story  by  Marion  Orth  and  Elizabeth  Holdinjg. 
Directed  by  Edward  Sloman.  Universal  Jewel, 


f 


c.  22  THE  SADDLE 
HAWK 


Starring  Hoot  Gibson,  with  Marlon  Nixon, 
G, Raymond  Nye,  Josle  Sedgwick,  Charles  K. 
French,  Frank  Campeau  and  others. 

Directed  by  Edward  Sedgwick.  A Universal 
Gibson  Production. 


^./29  HOUSE  PETERS 

in 

RAFFLES 
The  Amateur  Crack smsoi 


With  Miss  DuPont,  Hedda  Hopper,  Winter 
Hall,  Freeman  Wood  and  others.  From  the 
novel  by  E.W.Hornung.  A King  Baggot 
Production.  Universal  Jewel. 
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EYES  OF 
FOOLS 


Alma  Rubens  and  Percy  Marmont  with  Jean 
Hersholt,  Cesare  Gravlna,  Rose  Rosanova, 
Zasu  Pitts  and  Andre  DeBeranger.  From  the 
story  "Miracle"  in  the  Ladles'  Home 
Journal  by  Clarence  Budlngton  Kellsuid. 
Directed  by  Edward  Laemmle.  Universal  Jewel 


r.  26 


I * L L SHOW 
YOU  THE  TOWN 


Starring  Reginald  Denny.  From  the 
novel  by  Elmer  Davis.  Directed  by 
Erie  Kenton.  A Universal  Jewel, 


aiversal  Has  The  Pictures 
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Bi g Stars  - Fine  Directors  - i 


CARL  LAEMMLE»S 
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seWhltel  t TheWhl 
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jtTheWhl 
it  TheWhl 
itTheWhl 
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stTheWhlteLletThi 
itTheWhlteLletTht 
etTheWhl'^eLlstThc 
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at  TheWhl  sLletThi 
et  TheWhl  eLletThi 
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etTheWhl  eLlatThi 
etTheWhl  eLletThc 
atTheWhl  »LletTh« 


.iteLi 
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* teT ' 


nixeiiiei 
hlteLlai 
hi  teLl  el 
hlteLlei 
hlteLl  e1 
hlteLlei 
hlteLlei 
hlteLlei 
hlteLlei 
hlieLlel 
hlteLlei 
hlteLlei 
hlteLlei 
hlteLlei 
hlteLlei 
hlteLlei 
hlteLlei 


uhlteLj- 
VhlteLI'. 
aeWhlteLltu 
heWhlteLIt 
.’heWhl  teLllt 
IheWhlteLl 
iWhlteLl 
iWhlteLljl  |i 
iWhlteLl  ' 
>WhlteLl| 
iWhlteLl 
iWhlteHli 
iWhlteLlIi 
iWhlteLli 
•WhlteLlte 
WhlteLltli 

WhlteLlitl 
''IteLi 
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HeleaBed 


May  3 


FIFTH 

.AVENUE 

MODELS 


Starring  Mary  Philbin  and  Norman  Kerry, 
with  Rosemary  Theby,  Joseph  Swickard, 
Rose  Dione  and  Jean  Hersholt,  Based  on 
the  novel  ®The  Best  In  Life"  by  Muriel 
Hine*  Directed  by  Svend  Gade. 

A Universal  Jewel 


May  10 


UP  THE 
LADDER 


Starring  Virginia  Valli,  with  Forrest 
Stanley,  Holmes  Herbert,  Margaret  ^ 
Livingston,  George  Fawcett  and  Priscilla 
Moran,  Owen  Davis  Big  Broadway  Stage  Hi 
Directed  by  Edward  Sloman,  Universal  Jewd 


May  24  HOUSE  PETERS 
in  THE 

LOVE  CARGO 


From  the  novel,  "Head  Winds", 
by  A,  M.  Sinclair  Wilt, 


A Universal  Jewel. 


May^31  let  *ER  BUCK 


Starring  Hoot  Gibson,  with  Marian  Nixon, 
Joslb  Sedgwick  and  G.Raymond  Nye;  Direct! 
by  Edward  Sed^iok,  A Universal  Gibson  POc 


June  7 


DANGERPUS 

INNOCENCE 


Laura  LaPlante  and  Eugene  0*Brien; . 

Based  on  the  novel  "Ann*-3  An  Idiot"  by 
Pamela  Wynne.  Directed  by  William  Selte]* 
.Universal  Jewel,  j 


And  now  i t 


unanimous 
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heWblteLlst 
heWblteLlst 
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wxdtTbenni 
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'''IteLletTheWhJ 


.Released 

illune 


iJun,  21 


R I D I N * 
THUNDER 

THE  MAN 
I N B L U E 


Starring  Jack  Hoxle  with  Katharine  Grant  amd 
Francis  Ford.  Directed  by  Clifford  Smith. 

A Universal  Western. 

Herbert  Rawlinson  and  Madge  Bellamy,  with 
Cesare  Gravlna,MarthaMattox, Dorothy  Brock, 
Jackie  Morgan, Harry  Mann  and  Nick  deRuiz. 
From  the  Red  Book  Magazine  story  "The  Flower 
of  Napoli"  by  Gerald  Beaumont ,* Directed  by 
Edward  Laemmle.  A Universal  Jewel, 


run.  28  THE 

MEDDLER 


Starring  William  Desmond,  with  Dolores  Rousay, 
Jack  Daugherty,  Claire  Anderson,  Albert  J. 
Smith,  Kate  Leister  and  others.  Directed  by 
Arthur  Reason.  A Universal  Western. 


Juljr  5 TAMING.  THE  Starring  Hoot  Gibson.  Story  by  B.M.  Bowers. 

Directed  by  Edwaxd  Sedgwick.  A Universal 
WEST  Gibson  Production. 


Starring  Jack  Hoxle,  with  Cathleen  Calhoun, 
William  Steele,  Cesare  Gravlna  and  Duke  Lee, 
I I,  Story  by  William  Glttens.  Directed  by 
Clifford  Smith,  A Universal  Western, 


July  26  RED  CLAY  Stsirring  William  Desmond, with  Marcelaine  Day, 

Billy  Sullivan,  Lola  Todd  and  Albert  J,  Smith, 
! Story  'by  Sarah  Saddoris,  Directed  by  Ernst 

Laemmle.  A Universal  Western, 


iJJuly  19  DON 

V I 

if  r 

/ D A R E - D E V 
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excitement 


A great  cast,  starring 


WILLIAM  DESMON 

and 

EILEEN  SEDGWICK 


HUGHIE  MACK 
HELEN  HOLMES  aii 
CLAUDE  PAYTC» 


Nationally  advertised  in 
The  Saturday  Evening  Post 
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[i 

brills,  stunts  and 
h box  office  winner ! 

Says  The  Moving  Picture  World 

I 

“Where  action  and  plenty  of  it  is  desired,  no  difficulty  in  satisfying!” 

I Film  Daily 

“There  is  going  to  be  a lot  of  excitement  where  this  Universal  serial  is  shown!” 

Motion  Picture  News 

“Good  exhibitor  material  from  many  angles!  Excellent  elements!  Strong  on 
suspense!” 


Exhibitors  Trade  Review 


which  includes  a sensational  Babylonian 


spectacle  in  natural  colors 

HOBART 

HENLEY’S 

Production.  Written  by  Carey  Wilson 
Scenario  by  John  Lynch  and  Alice  D.  G.  Miller 

Produced  by  Louis  B.  Mayer  with 

Eleanor  Boardman 
Lew  Cody 
Conrad  Nagel 


THE  PICK  OF  ALL  PICTURES  is 


T>U1LT  for  the  box- 
^ office!  A top-notch 
tale  of  wedded  adven- 
tures. A revealing, 
action-filled  drama  of 
modern  love.  Clothed 
in  beauty.  Cast  with 
big  names.  And  that 
riotously  gorgeous 
colored  Babylonian 
spectacle,  peopled  with 

hundreds  of  dancing 
beauties,  will  stand 
them  up  at  the  wicket ! 

Get  it  for  your  theatre! 
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SO 


VARIETY 


PICTURES 


TAKES  LOS  ANGELES 
RECORD;  $41,800  AT  METROPOLITAN 


Lloyd  PLloyy  BeHyyy  AH  Previods  Fj^a  for 

Without  Extra  Performances— Other  Houses  20 1 ThAVIG 
" to  43  Per  Cent.  Below  Totals  of  Same  Period  ^ 

of  a Year  Ago  'Car 


1 


fr' 


ec 


si 


Los  Angeles,  Oct.  21. 

It  seemed  as  though  business  last 
> weelt  centered  in  one  spot— the  Met- 
f ropolitan.  Starting  off  with  a TCO 
C ord-breaking  Saturday  and  pla^ng 
to  $8,526  and  to  $8,936  on  Sunday, 
all  existing  records  set  by  Jul^ 
Eltinge  several  weeks  ago,  when  the 

^bws  were  given  nor  was  the  pro- 
eram  shortened  to  handle  the  piobs. 
.^nday  the  picture  settled  down  to 
n little  over  a $5,000  a day  pace. 

Thl  ^Ploitation  and  advertising 
campaign*^  which  the  Metropolitan 
ul^dXof  this  Lloyd  picture  was  the 
'best  ever  heard  of  here  PR 

ture  The  Metropolitan  publicity  de- 
partment. considered  ^jacUf  Jac’l 

Lganization,  worked  on  all  LJ  .cyi 
i fnders  and  did  not  miss  a tnck. 
t ^‘"mnasing  Director 

[ 'his  crew  did  the. feat  of  breaking-tpe 

raLs-the  Metropolitan 
Ibis  nicture  for  a second  vveek.  whteh 
^also  estabishing  a precedent  for 

this  house,  as  in  the  .Pp*'/?gHeln 
of  the  luslness,  a pictur4_  has  been 
held  here  only  for  one  week. 

Others  Not  So  Good 
The  balance  of  the  picture  ho^.es 

lent.  The  Egyptian,  with  J^^g^Thle^ 
Loew%^,  with  “Wine  of 

chor^  anl^Mfrc? p|esentatton  on  the 

stage  ran  neck  and  neck  for  secona 
"Feet  of  Clay*  ’at  tjje  MiUion  DoL 
lar  drew  its  last  hreath  SufWay  night  V, 
after  playing  to  fair  re  urns  _ 

th%“criTer°on”  ind  w°l[  be  with^^n  1 

at  the  end  of  next  week- 

Fnetehie.”  at  Miller’s  last  Week  attw 
a similar  length  of  time  at  the 
fornia,  suSered  A®, 

Thomas  H.  Ince  sP«f tWs  one 

'ovlr^dwfng  thftwo  f 

CahS!  did  around- the.  average 
business. 

Estimates  for  Last  Week 
California  — “Cornered/  (Warner 
Rrot  (^000;  25-»6).  Did  Fairly  well 
hpening  days,  but  skidded  beginning 
Monday.  $9,000.- 

(ParamountX  (2.209,  -^6 
as  long  as  could  reasonably  he  ex 
pected  and  finished -run. 

i (Pather(3.7007‘2\'l65K  ° G<*  «« 

j firs?  week -here  by  goQ®  / 

I . Tuark  and  hou.se-  record  of 


Harold 


Lloyd 


Hot  Water 


Records  broken  at  the  Strand,  New 
York;  Adams,  Detroit;  Orpheum, 
Chicago; 

and  read  what  Variety  says  of  the  engagement 
at  the 

Metropolitan,  Los  Angeles 

A 100%  Record  So  Far. 


Just  Watch  All  Records  Fall! 

Produced  by  Harold  Lloyd  Corporation 


A Pathe  Picture 


Could  Any  Occurrence  Be  Mope 

Dramatic 
Colorful 
Enthralling 

Oft*' ' V.  \)ov«^ , 


-a 


.:  I 


A avv^ 

\iXO^  ftO 


. , ^ -- .oo».  &'k''!’ 


A \ Iv  V®  vs  fc 


:-^1 


a^> 


i ''51 


•*.  'Ti ^ 


rV  f 

lV>e  t"  S'  “jV.  "'rf 
b'i'^  . Aoi^S 

Vvas  ' 

A\^ 


It’s  the  Stoiyof 


fThe 

over 

Camille 


K^  <;-i>. 


WARNER  BR(K 

^ By  Arrangement  with  M 

DAVID  BELASCO  ^ 


He  Was  the  Idol  of  Paris 

— and  he  bartered  his  brilliant  career 
for  the  shallow  love  of  a beautiful  siren. 

And  She  Too  Paid  a Bitter  Price 

— for  the  love  she  denied  poor  Deburau 
in  turn  was  scorned  by  another. 

The  Most  Powerful  Romance 

Ever  Unfolded  in  Pictures, 


witn 


PREM)ST 


CAMILLE 


NTE  BLUE 


as  DEDUR-ALl 


Directed  by 

Harry  Beaumont 

Scenario  'ky 

Dorothy  Farnutn 


S Masterfully  Made  From 

rSACHA  GUITRY’S 

Internationally  Celebrated  Play 


it  IS  pictures  like 
“The  Lover  of  Camille” 
that  prove  the  wisdom  of 
the  WARNER  BROS. 
CLASSICS  OF  THE 
SCREEN  Idea  and  make 
Warner  Bros,  product 
the  choice  of  leading 
theatres  everywhere. 


Classics  of  the  Screen 


Your  advertising  on  a 
Warner  picture  starts 
where  the  advertising 
and  exploitation  of 
most  pictures 
leaves  off  I 


€ 


»■ 

M 
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VIT 


1 


ALBERT  E.  SMITH,  President 


BOX  OFFICE  STARS 


CAmiNJLQOD 


17. 


J;«MRREII  KERRj0AN 

^AOAVID  SMITH 
RRODUCTfON 


THECmii 

ffKY  NARMQI 

•ISfuARTBUQ 


ffl£RED£fMIII6SW 


JLSrUART  61AQK10N 

^RODU^N 

THE  CO^OFIHE 


mumss^ 


\ 


JOHN  BOHrENS 


R DAVID  ^tnm^DUCnON 


BEHOLD  mm 

J«fN£  RICH  , 

J^UART  BUCKnl 

PRODUCTION 


i 


JOHN  B.  ROCK 


Member  of  the  Motion  Picture  Producers  and  Distributors  of  America,  Inc. 
Will  H.  Hays,  President 


November  22,  1924 


EXHIBITORS  HERALD 


13 


(Producing  Box-office  Winners  for  Twenty-seven  Years) 

/HO  FIT  THE  PICTURES 


THE-BElOIIEirillBffE 

fttRJORIE  WW  S?rfS^M«IG!lfWI£«M 

;r0^  HUSOHALPERIN  ^^^WCTIONf 

lOOUCnON^L-A^  RELEASED  DECEMBER  7^  /WPl/UMC 

/ I — . I / RELEASED 

'NOVEMBER  30ty 

v 


ELEASED 

)VEMBER')6^- 


/A 

XHPEeWH 

Ub'TME  MA6NIFICENTV 
' A'MBER50MS"^gr/ 

/ BOOTH  TARKINGTON 

GULtEN  lANOIS 

A^AVIP  SMITH 

PRODUCTION 


£ 


CQMfN<r! 


maMoFKUM 

^y'Mis  am^'Cimiop 


A MVID  SMITH 
PROPUCTION 


iENERAL  MANAGER 


Reg.  U.  S.  Pat.  Office 
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INCTON 

i;D!)10N4 


RUuoi.PH  v: 


e^Ff  A » , I 
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D.W.CMFnTH 

present/' 

AMERICA 


0 thrilling  story  of  Cose  and  J^omance 

by  ROBERT  W*  CHAMBER/ 


Now  Booking 

UNITED  ARTISTS  CORPORATION 

JAary  Pickford  Charley-  Chaplin 

Douglaj-  Jairbankpr  D.  lA/.  Qriffith 


“Put  a second  mortgage  on  the  house  and  pawned  my 
wife’s  rings,  thereby  raising  enough  to  pay  for  this  master^^ 
piece. 

advertised^  publicized  and  exploited jJte  production  in  a big 
way. 

“And  ray  advise  to  all  exhibitors  is  to  play  this  wonderful 
picture,  which  will  bring  back  the  memories  of  your  studies 
in  school  and  impress  oi^n  the  minds  of  everyone  who  sees 
it,  the  value  of  liberty  and  at  what -great  cost  this  liberty 
was  gotten. 

“/  think^  this  is  .the  ^great  ^American  picture',  for  it  has  uni- 
versal ctppeal  and  should.be  seen  by  all  true  Americans. 

“The  battle  scenes  will  bring  down  your  house  or  your 
patrons  are  not  Americans  at  heart. 

^^Play  America'  by  all  means  and  step  ofi  the  gas  hard”  . 

M.  A.  Maftnitfg,  Opera  Houii,  Baldwin,  Wh. 
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DOROCHY  VERnOR 
of  HRDDOn  HRLL " 

'^rom  the  romantic  noue!  by  Charles  'major  ' - Odapfed  by  ‘'\Uatdemar  'ySun^ 

A fl\ARSHALL  neiLRTJ  PRODUC&IOnj 


J^hotc^raphy  by  Charl&s  Jiosher 


Now  Booking 

UNITED  ARTISTS  CORPORATION 

IMary  Pickford  Charlej-  Chaplin 

Douglaj-  'Jairbankpr  D.  W.  Qriffith 


“Never  before  have  we  sat  through  two  ,. hours  of  a 
picture  and  experienced  a vision  of  beauty,  sheer  beauty, 
every  minute.  N*.  ; ^ 

‘‘Yes,  ever^  miriute  a beautiful  picture,  consistently  acted, 
superbly  photographed,  with  settings  and  costums  ? appropriate 
and  Convincing.  V ' . ■ - " " 

“As  for  the  story— it  lacks  in  greatness,  it  is  true,  but  it 
makes  it  up  in  romance,  and  romance  is  the  thing. 

‘‘All  the  world  loves  a lover, 

“All  the  world  loves  a sweetheart. 

“Mary  Pickford  is  the  sweetheart  of  America. 

“ ‘Dorothy  Vernon  of  Haddon  Hall’  is  one  of  the  great' 
est  sweethearts  of  fiction. 

“So  all  the  world  must  love  Mary  and  her-  otherself  Dorothy 
Vernon,  and  the  picture  where  so  much  is  seen  of  both, 

B.  J.  Lubschez,  in  Reeland  Reviews 
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of  appeal 
that  certainly 
Ms  them! 
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%ommflJnce  ^ 

II  presents 

CHRISTINE  'fihe 
HUNGRY  HEART 

^rom  the  novel  by 

KATHLEEN  NORRIS 

with 

FLORENCE  VIDOR 
ami  CLIVE  BROOK 

Supported  by 

IAN  K-EITH , WARNER  BAXTER 
and  WALTER  HlERS 

,Jdapled  by  BRADLET  KIND 
Directed  by  GEORGE  ARCHAINBAUD 
Under  the  personal  supervision  of  ^ 

THOMAS  H.  INCE  m 


//  tSMiii: 


will  do  what  they  all  do-clean 
with  a FIRST  NATIONAL  CONTRAC 

Members  oj  Motion  Picture  Producers  end  Distributors  of  America  Inc. Will  hays  President 
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sure  io  happen 
when3'ou 
i*un  a great 
audience  ^ 

pictui*e  Uhfi 


M*  ‘••-•■••••W! 
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M.  C.  LEVEE  presents 


‘I'UI 

i 


i 

L 


MrginiaWli,  Uo^rd  Hughes,  Stuart  Holmes 
Marc  MacDermott,  George  Fawcett,  Ralph  Lewis 

Mreded  by  living  Cuminings 

9ro«  OLIVE  musurs  wr«l -'  BELONQINO:  Screen  play  by  ALBER.T  SHELBY  UVINE 


'VftlietaBa* 

.■:s;k::»h 


< Foreign  RidKu  Con«  olW  bu  'V. 

Fifji  hJaicnaJ  PiCTi.tei  Inc  J 
.■'Si  Mddicon  Avenua  New  YorV,^^ 


What  'nrill  the  boys  in  the  back 
room  have  ? a FIRST  NATIOKAL 
CONTRACT  ? Wise  bot/s  / 

Members  ^ Motion  Keture  Producers  and  Distributors  of  America  Irvc.~“Wili  Hays  President 
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full  capacity  at  the 
sixty  perfomiaiices 


FRANK  LLOYD  PRODUCTIONS  INC. 

Presentation  of  RAFAEL  SABATINrS  great  story  of  adventure** 


T^SEAHAWIC 


MILTON  SILLS  and  a supporting  cast  including 

ENID  BENNETTLLOVD  HUGHES 
and  WALLACE  BEERT 

Directed  by  FRANK,  LLOTTD 


's  not 
surprising 
, when  one 
i ' considers 


tfj'Yve  V 
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^,«ve 


-A 'Vas'=' 


'Jrom 

^)7lornin^  ^ele^raph 


Leadership 

and  ^ 

Reason 


' {orcgf.  R.ghu  Conxelkd 

Fun  HsonaJ  hciurvi  lot 
\>*3  Mjd.XB'  AvTr»>.«  Htw-fah 


FS 

^h./ 
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There  ainiE  no  use  dodging 
the  facts:  a FIRST  NATIONAL  CONTRACT 
is  proving  itself  to  be  the  biggest  bet  yetf 

Members  of  Motion  Picture  Producers  amd  Distributors  of  America  Inc.”~Will  Hays  president 
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What  Does  This 
“White  List”  Mean? 

There  is  a man  in  this  industry 
who  has  but  very  little  to  say  and  the 
little  that  he  does  utter  means  just 
what  it  says.  This  man  is  Mr.  Robert 
H.  Coehrane  of  Universal. 

Reeently,  speaking  of  Universal’s 
“White  List,”  Mr.  Cochrane  said  to 
the  writer: 

“It’s  on  the  level.  We  are  really 
trying  to  set  a new  pace  for  the  busi- 
ness by  hitting  100  per  cent  on  white 
pictures,  white  contracts,  white  treat- 
ment and  white  everything.  It  isn’t 
just  merely  a stunt.  We  are  going 
through  with  it  and  we  are  pounding 
it  home  to  every  man  in  the  Universal 
organization,  particularly  our  sales 
force.  It’s  good  business  but,  better 
still,  it’s  good  principle  and  if  it  does 
nothing  more  than  give  a slight  boost 
to  the  general  tone  of  the  industrv  it 
will  have  been  well  worth  while.” 

With  respect  to  “The  White  List” 
we  were  included  in  what  was  prob- 
ably a goodly  number  who  thought 
that  it  simply  meant  a new  list  of  pic- 
tures, a new  sales  policy  in  the  usual 
sense  or  just  an  exploitation  effort  in 
a new  dress.  Mr.  Cochrane’s  word  to 
us  presents  the  proposition  in  a new 
and  different  light  and  it  makes  it 
stand  out  as  something  of  very  real 
and  genuine  importance  to  the  in- 
dustry generally  and  particularly  to 
theatre  owners. 

White  pictures,  of  course,  might 
mean  anything.  But  we  are  now  sat- 
isfied that  in  this  case,  at  least,  it 
means  that  Universal  is  to  make  a de- 
termined and  conscientious  effort  to 
offer  pictures  that  have  not  been 
skimped  or  cheated  in  any  way. 

There  is  no  doubt  about  what 
white  contracts  and  white  treatment 


mean.  A white  contract  can  only 
mean  a thoroughly  fair,  legitimate 
and  equitable  agreement,  without 
trick  clauses,  without  substitution 
and  without  the  multitude  of  other 
evasions  and  qualifications  that  re- 
sult in  keeping  the  exhibitor  in  a 
constant  state  of  fear,  suspicion  and 
worry. 

We  can  only  congratulate  and 
cheer  Lhiiversal  and  Mr.  Cochrane  on 
this  proposition  and  we  know  that 
our  word  of  applause  will  be  swelled 
into  a huge  volume  of  acclaim  by 
theatre  owners  who  have  been  look- 
ing for — and  have  a right  to  expect — 
“white  treatment.” 

The  goodwill  of  exhibitors  toward 
Universal  is  a huge  asset  of  that  or- 
ganization. 

This  new  policy,  which  Mr.  Coch- 
rane’s word  enables  us  to  accept  un- 
qualifiedly as  meaning  business,  will 
tremendously  enhance  this  asset, 
meanwhile  giving  to  exhibitors  that 
security  of  investment  and  peace  of 
mind  which  can  only  come  through 
“white  treatment”  by  the  exchanges 
with  which  they  are  trading. 

-»  -X- 

Report  Department 
Neat  Institution 

The  Herald  department,  “What 
The  Picture  Did  For  Me,”  represents 
an  interesting  and  unique  develop- 
ment in  trade  journalism. 

This  department  has  ceased  to  he 
merely  an  editorial  feature  of  the 
publication.  It  has  developed  into  a 
legitimate  and  recognized  institution 
of  the  industry,  actually  carried  on 
by  several  hundred  exhibitors  who 
are  devoting  their  time  and  effort  for 
the  common  good. 

The  Herald  is  simply  the  custo- 
dian of  the  department  because,  for 


all  practical  purposes,  it  is  owned, 
managed  and  directed  by  its  great 
staff  of  contributors. 

The  success  of  the  department  is 
primarily  to  the  credit  of  the  exhib- 
itors and  the  only  distinction  we  have 
earned  in  connection  with  it  is  due  to 
the  fact  that  no  interference  whatso- 
ever with  the  exhiliitor’s  right,  freely 
and  openly  to  report,  has  been  toler- 
ated. 

•X-  * * 

Another  Assurance 
of  Open  Competition 

The  reorganization  of  the  LTnited 
Artists  corporation,  which  doubtless- 
ly will  mean  greater  and  broader  ac- 
tivity, is  a good  thing  for  the  industry 
generally  as  well  as  for  the  theatre 
owner. 

The  new  plan  of  operation,  appa- 
rently fostered  by  Mr.  .loseph  M. 
Schenck  who  becomes  chairman  of 
the  board,  means  another  assurance 
of  the  continuance  of  independence 
and  free  ami  open  competition  in  the 
business.  It  means  that  there  will 
continue  to  he  an  independent  organ- 
ization of  a character  which  may  be 
attractive  to  the  biggest  stars  and  the 
biggest  productions. 

Had  United  Artists  been  dissolved 
and  had  the  stellar  attractions  which 
it  controls  gone  to  one  of  the  large 
companies,  or  been  divided  among 
two  or  three  of  the  large  companies, 
it  would  have  given  rise  to  consider- 
able apprehension  as  to  just  how 
long  this  would  continue  to  be  a free 
and  open  business  as  far  as  leading 
product  is  concerned. 

As  matters  now  stand  United  Art- 
ists is  a strong  independent  unit,  free 
from  the  dictation  of  other  strong 
groups  and  in  a position  to  welcome 
into  its  company  other  outstanding 
attractions. 
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A Paper  Worth 
Fighting  For 

Recently  an  attack  from  an 
unexpected  source  was  made  on 
the  “What  the  Picture  Did  for 
Me”  department  of  the  HER- 
ALD, apparently  in  an  effort  to 
discourage  exhibitors  from  re- 
porting to  it. 

Martin  J.  Quigley  answered 
this  attack  for  the  HERALD  in 
a signed  article  appearing  on 
page  33  of  the  November  8 
issue. 

This  week,  exhibitors  from 
all  parts  of  the  United  States 
and  Canada  answer  this  attack 
for  themselves  in  our  “Letters 
from  Readers”  column  on  page 
71. 

Theatre  owners,  who  take  the 
HERALD,  not  only  swear  by  it 
but  are  ready  to  fight  to  defend 
it. 


“Available  Attractions,”  giv- 
i n g complete  information 
about  pictures  not  listed  in  the 
September  or  preceding  issues 
of  the  BOX  OFFICE  RECORD, 

will  be  published  in  next 
week’s  issue  of  the  HERALD. 


Re-Takes 


The  “Big  Four”  will  soon  be  the 
“Big  Six”  with  Norma  and  Connie 
making  big  pictures  like  Doug,  and 

Mary. 

^ ^ 

There’s  nothing  too  good  for  the 
movies.  I see  there’s  a member  of  the 
Russian  nobility  in  the  cast  of  “The 
Ultimate  Good”.  His  name  is  Prince 
Serge  Moivani,  but  there’s  been  a big 
drop  in  titles  over  in  Russia  and  prob- 
ably the  title-hunting  mammas  won’t 
bother  him.  (Gosh!  what  a lot  of 
“there’s”  in  that  one.) 

❖ 

Smiling  in  Hell 

A captious  Chicago  critic  takes  excep- 
tion to  the  smiling  “lost  souls”  in 
“Dante’s  Inferno.”  This  is  explained  by 
William  Fox’s  press  agent  who  says  the 
extras  were  so  glad  to  get  work  the 
director  couldn’t  make  them  look  un- 
happy in  hell. 

Passe 

The  “view  with  alarm”  boys  can  put 
away  their  soap-box  and  radio  speeches 
now  for  another  four  years. 

^ ^ ^ 

Just  Another  Rumor 
Somebody  a while  back  said  the  radio 
would  put  motion  picture  theatres  out 
of  business,  but  at  the  rate  they  are 
building  new  million  dollar  houses  it 
would  seem  the  rumor  was  slightly 
exaggerated. 

^ 

Baseball  vs.  Grog 

The  Giants  and  White  Sox  played  an 
exhibition  game  in  Paris  at  which  they 
served  hot  grog  to  the  customers,  and 
it  is  reported  they  couldn’t  understand 
the  game.  Well,  after  three  or  four 
shots  of  that  you  can’t  understand  any- 
thing, so  what’s  the  difference. 

* * * 

Milk  Maids  Scarce 
Paramount  searched  a week  for  an 
extra  girl  who  could  milk  a cow,  for  a 
scene  in  “Crashes  the  Gate”.  Most  of 
those  who  applied  had  worked  in  Child’s 
restaurants  thought  milk  came  in  bottles. 
* * * 

What’s  the  Matter 

A whole  week  has  gone  by  and  no 
rumor  of  mergers  was  reported. 

* * * 

Correct  It 

WHAT’S  WRONG  HERE?— “My 
husband  just  loves  to  have  me  go  hunt- 
ing with  him,”  she  said. 

* * * 

Figures  Don’t  Lie 

Guess  we’ll  have  to  hand  the  first 
prize  to  W.  Wallace  Ham  for  that  sta- 
tistics story  about  “Captain  Blood,”  in 
last  week’s  Herald.  I understand  there 
are  several  gentlemen  confined  in  certain 
institutions  who  are  checking  him  up  on 
the  figures. 

* * * 

The  Real  Stuff,  too 
It’s  no  wonder  there’s  a shortage  of 
the  “stuff”  when  you  note  all  the  jazz 
pictures  that  have  been  made  this  year 
and  noted  all  the  drinking  that’s  going 
on. 

^ ^ 

Famous  Falls 

Buster  Keaton’s  son  Robert  is  now 
known  as  the  “Crown  Prince  of  Holly- 
wood.” He  fell  off  his  rocking  horse 
the  other  day. 

* * * 

J.  R.  M.  signing  off. 
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It  requires  more  than 

20  PAGES 

in  this  issue  of  the  HERALD  to 
print  the  signed  articles,  letters 
and  reports  received  from  exhibi- 
tor subscribers.  That’s 

READER 

INTEREST— PLUS! 


Scenario  Studio 
Officials  Indicted 
by  Federal  Jury 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  11.— William  E. 
Hallamore,  Philip  Kunzinger,  Leopold 
D.  Wharton  and  Vernon  Hoagland,  who 
operated  the  Bristol  Photo-Plays  Studios 
at  500  Fifth  avenue,  were  indicted  last 
week  by  the  federal  grand  jury  on  a 
charge  of  using  the  mails  in  a scheme 
to  defraud. 

According  to  Assistant  United  States 
Attorney  Menin,  the  defendants  solicited 
scenarios,  representing  that  they  were 
connected  with  reputable  motion  picture 
producing  concerns  and  were  in  a posi- 
tion to  have  them  produced.  He  said 
their  victims  numbered  more  than  1,800 
and  that  the  men  indicted  admitted  mak- 
ing $52,000  a year. 

When  a manuscript  was  submitted, 
Menin  said,  the  defendants  would  advise 
the  author  that  it  had  been  examined  by 
an  experienced  scenario  editor,  found  to 
contain  subject  matter  suitable  for  mo- 
tion picture  production,  and  for  a small 
fee  could  be  revised  for  production.  In 
this  way,  he  said,  they  persuaded  their 
victims  to  pay  from  $12  to  $36  for  the 
revision. 

In  the  literature  of  the  concern  Hoag- 
land was  represented  as  having  been 
affiliated  with  Keystone  Films,  Mack 
Sennett,  Universal,  Triangle,  Fox,  Vita- 
graph  and  Larry  Semon.  Hoagland  also 
represented,  Menin  said,  that  he  had  been 
at  one  time  assistant  editor  for  the  Fox 
Films.  Investigation  revealed,  it  was 
said,  that  the  defendants  never  sold  a 
story  for  picture  production. 


Need  a Booking  Book? 
Michigan  Has  Good  One 

H.  M.  Richey,  general  manager  of  the 
M.  P.  T.  O.  of  Michigan,  has  received 
so  many  requests  for  copies  of  his  play 
date  book  for  exhibitors,  that  he  has 
ordered  a second  edition  printed,  and  will 
be  able  within  ffie  next  two  weeks  to 
supply  exhibitors  from  other  states.  The 
book  has  a handy,  flexible  cover  and  con- 
tains space  for  a year’s  bookings. 

It  is  lYs.  by  inches  and  contains  a 
copy  of  the  uniform  contract,  information 
on  arbitration,  spaces  for  addresses,  the 
national  and  religious  holidays,  with  spaces 
on  each  page  for  rating,  reels,  price,  ex- 
change, star  and  paper  ordered.  They  can 
be  obtained  by  writing  to  H.  M.  Richey, 
M.  P.  T.  O.  general  manager.  Wolverine 
hotel,  Detroit,  Mich. 


Buys  Canada  Theatre 
WINNIPEG,  MAN. — Helmer  Jernberg  of  Win- 
nipeg, Manitoba,  has  purcha.sed  the  interest  of 
J.  A.  Shuberg,  fornierly  of  Winnipeg  and  now  of 
Vancouver,  B.  C.,  in  the  Province  Theatre,  one 
of  the  large  downtown  houses  of  Winnipeg,  the 
deal  involving  the  sum  of  $50,000.  Mr.  Jern- 
berg is  president  of  the  Manitoba  Moving  Picture 
Exhibitors  Association. 


O’Reilly  League  to  Urge  U.  S. 
Investigation  of  Loew  Chain 


Theatre  Owners  Chamber  of  Commerce  Charges  Members 
^ Are  Relegated  to  Second  and  Third  Runs — 

Declares  Situation  Intolerable 


(Special  to  Exhibitors  Herald) 

NEW  YORK,  November  11. — At  the  meeting  of  the  Theatre  Owners 
Chamber  of  Commerce  held  last  Friday,  the  decision  was  reached  to 
engage  counsel  to  draw  up  a formal  complaint  against  Loew,  Inc.,  for 
presentation  to  the  federal  trade  commission  for  investigation. 

The  attitude  of  the  T.  O.  C.  C.  is  derived  from  many  complaints  made  by  the 
members  of  the  organization  that  for  a long  time  past  it  has  been  impossible 
to  secure  pictures  because  of  the  buying  power  held  by  the  Loew  Circuit  in 
Greater  New  York. 


Charge  Loew  Power  Creates  Adverse  Condition 

Charles  L.  O’Reilly,  president  of  the  organization,  asserted  that  theatres 
which  should  naturally  receive  first  run  pictui'es  have  been  relegated  into 
second  and  third  runs  because  of  the  povver  of  the  Loew  Circuit  in  being  able 
to  give  such  a great  number  of  playing  dates. 


Mr.  O’Reilly  added  that  the  situation  had 
become  intolerable  in  his  organization  and 
that  charges  of  restraint  of  trade  had  been 
decided  on  and 
that  the  matter 
would  be  very 
shortly  put  up  to 
the  federal  trade 
commission  for 
adjudication. 

This  action  of 
the  T.  O.  C.  C. 


followed  closely  on 
what  looked  like 
the  starting  of  a 
serious  battle  with 
Famous  Players 
on  the  overselling 
of  exhibitors  on 
Paramount  pro-  CHARLES  O’REILLY 
duction.  In  con- 

nection  with  this.  President  O’Reilly  issued 
the  following  statement : 

“My  attention  has  been  called  to  a state- 
ment by  Harry  C.  Ballance,  Eastern  sales 
manager  of  Famous  Players-Lasky  Corpo- 
ration in  which  he  states  that  he  is  willing 
to  listen  to  individual  complaints  by  exhib- 
itors who  were  oversold  on  the  Paramount 
product,  but  that  his  company  would  never 
deal  on  such  complaints  with  Theatre 
Owners  Chamber  of  Commerce  as  a body. 

Register  Many  Complaints 

“Evidently,  this  statement  comes  from 
Mr.  Ballance  as  a result  of  an  executive 
session  of  the  Theatre  Owners  Chamber 
of  Commerce  last  Tuesday,  in  which  session 
many  complaints  made  by  many  of  our 
members  who  were  oversold  on  the  Par- 
amount product  were  taken  up  and  dis- 
cussed, details  of  which  reached  Mr.  Bal- 
lance’s  ears  indirectly. 

“It  was  not  my  intention,  as  head  of  this 
organization,  to  take  up  with  Mr.  Bal- 
lance at  any  time,  the  numerous  complaints 
of  overselling  of  the  ‘Famous  Forty’  to  the 
exhibitors  of  this  territory,  because  I have 
had  occasion  in  the  past,  when  injustices 
had  been  done  to  individual  members  of 
ours,  of  having  called  on  Mr.  Ballance  for 
an  adjustment  of  prices,  only  to  find  that 
Mr.  Ballance’s  knowledge  of  the  conditions 
and  the  limitation  of  his  authority  were 
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such  that  it  would  simply  be  a waste  of 
our  time  to  take  up  with  him  matters  of 
grave  importance. 

Planned  to  See  Zukor 

“The  Theatre  Owners  Chamber  of  Com- 
merce is  a protective  organization  and 
takes  up  a cause  only  when  the  rights  of 
its  individual  members  have  been  tres- 
passed upon,  and  then  only  when  requested 
to  do  so. 

“It  was  our  intention  to  take  up  in  a 
business  like  manner  these  complaints  of 
overselling  to  which  Mr.  Ballance  refers 
directly  with  Mr.  Zukor,  as  the  head  of  the 
Famous  Players-Lasky  Corporation.  Mr. 
Ballance’s  conscience,  however,  must  evi- 
dently have  been  hairtriggered  because  of 
the  first  rumor  of  a revolt  among  the  ex- 
hibitors over  the  sand-bagging  sales  meth- 
ods employed  under  his  management,  he 
rushes  into  print  to  defend  himself. 

“That  the  Famous  Players-Lasky  product 
was  oversold  to  the  exhibitors  of  this  ter- 
ritory should  not  be  a surprise  to  any 
exhibitor  because  it  is  my  understanding 
that  Mr.  Ballance,  in  an  oration  of  his  to 
his  sales  forces  at  their  last  convention, 
admonished  the  salesmen  to  take  the 
shirt  off  the  exhibitors’  backs  and  if  a 
little  skin  should  come  with  it,  so  much 
the  better. 

Nothing  Will  Prevent  Action 

“If  present  box  office  performers  of  the 
Paramount  pictures  be  a guide,  the  Par- 
amount salesmen  have  succeeded  in  taking 
off  the  backs  of  the  exhibitors  not  only 
their  shirts  but  also  their  entire  hides. 

“No  admonition  of  Mr.  Ballance’s  to  his 
sales  force,  and  no  statement  to  the  press, 
will  prevent  the  Theatre  Owners  Chamber 
of  Commerce  from  demanding  and  receiv- 
ing a just  adjustment  of  the  contracts 
made  by  our  members  on  promises  by  his 
salesmen,  for  the  drawing  powers  of  the 
so-called  ‘specials’  proved  so  poor,  that 
though  our  members  booked  such  pictures 
from  five  to  seven  days,  they  had  to  take 
them  off  their  screens  long  before  the  con- 
clusion of  their  run. 


Edward  Auger  on  Tour 

{Special  to  Exhibitors  Herald') 

NEW  YORK,  Nov.  11.  — Edward 
Auger,  assistant  general  manager  of  Vita- 
graph,  has  left  for  a business  trip  in  Can- 
ada. Starting  at  St.  John,  he  will  proceed 
westward  through  Montreal  and  Toronto, 
and  probably  as  far  as  Winnipeg.  He  will 
meet  Vitagraph’s  branch  managers  and 
confer  with  leading  exhibitors. 
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New  YORK. — Bobbie  North  says  he 
felt  sure  Coolidge,  Davis  or 
LaFollette  would  be  elected  and 
wagered  accordingly  . . . Eddie  Mannix 

left  Thursday  for  the  Coast  feeling  sorry 
for  lonely  Broadway  . . . Fred  McCon- 
nell, short  subject  sales  manager  of 
Universal,  hops  out  every  Friday  to  hold 
two  sales  meetings  in  different  key  cities, 
returning  each  Monday  . . . Harvey 

Day,  expert  on  matters  hirsute,  says  the 
bobbed  hair  vote  defeated  LaFollette 
Henry  Ginsberg  misses  his  daily 
boxing  exercise  since  Benny  Leonard  went 
on  a vacation  . . . Paul  Mooney  left 

for  a Western  trip  and  will  spend  several 
days  in  Chicago  . . . Larry  Wein- 

garten,  starting  for  the  boat  to  meet 
Jackie  Coogan,  remarked  that  Valentino 
was  also  coming  in  . . . Howard  Dietz 

went  to  Ithaca  to  root  for  his  Alma  Mater 
and  Eddie  Bonus  says  whatever  that  is 
. . . Harry  Rawson,  ocean  traveler,  is 

here  on  another  trip  from  London  . . . 

Allan  Rock  is  making  signs  like  he  in- 
tended getting  married  in  the  near  future 
. . . Irving  Cummings  likes  Mrs.  Astor’s 
cooking  so  well  that  he  plays  the  Hunting 
Room  every  day  for  lunch  . . . Walter 

Eberhardt,  after  making  a good  noveliza- 
tion  of  “Sundown”  is  now  doing  the  same 
trick  with  “Classmates”,  both  for  publica- 
tion by  Grosset  & Dunlap  . . . Ben 

Blumenthal  is  now  looking  at  mid-ocean 
sunsets  on  his  way  to  Europe  . . . Jack 
Woody  says  it’s  all  wrong  about  Associated 
Exhibitors  going  to  make  pictures  . . . 

Charlie  Raymond,  manager  of  the  Rialto, 
Washington,  was  a week  end  visitor  at 
the  Universal  home  offices  . . . Paul 

Gulick  is  trying  to  hunt  up  a golf  course 
on  which  he  can  trim  Jerry  Beatty  as  he 
can’t  on  their  own  . . . Jack  Fuld 
became  so  energetic  in  exploiting  “Welcome 
Stranger”  for  Producers  Distributing  that 
he  busted  up  an  ankle  . . .,  M.J.  Walsh, 
president  of  the  M.  P.  T.  O.  N.  Y.  is 
suffering  from  a nervous  breakdown  and 
his  condition  is  said  to  be  serious  . . . 

Henry  King  has  gone  to  the  coast  to  get 
ready  for  some  picture  making 
Jesse  Goldburg,  here  from  the  coast,  says 
there  is  a big  future  for  the  independents, 
but  it  isn’t  going  to  come  around  hunting 
them  up  like  Diagnosis  with  his  lantern 
. Motley  Flint  came  right  on,  then 
he  turned  around  and  went  right  back  again 
to  the  coast,  taking  with  him  Abe  and  Sam 
Warner  . . . J.  G.  Bachmann,  distribu- 
tion head  of  Schulberg  Productions,  is 
approaching  the  East  from  the  West  by 
easy  stages,  making  stops  at  all  the  key 
cities  . . . A.  J.  McAllister,  of  Lee- 

Bradford,  has  returned  after  a two  months 
trip  around  the  circuit  . . . Ned  Depinet 
and  Henry  Bate,  are  rivals  at  the  Universal 
offices  on  that  southern  accent  stuff  and 
running  neck  and  neck  . . . Lou 

Jacobson  says  there  was  dirty  work  at  the 
crossroads  somewhere  as  he  had  to  pay 
bets  he  made  on  Davis  . . . Doc  Harry 
Myers  is  suspected  of  being  the  man  who 
tipped  Lou  Jacobson  that  Davis  would  win 
. . . Ralph  Williams,  Universal  Atlanta 

man,  says  v/ith  him  the  K.  K.  K.  means 
Kop  Kontracts  Kwick  . . . Mike  Connolly , 
who  does  the  casting  for  a lot  of  picture 
companies,  has  gone  to  the  coast  for  a 
short  trip  . . . William  O’Hagan  Hurst 

says  it  is  tough  to  have  so  much  work  that 
he  can’t  play  golf  . . . William  de  Mille 
is  here  from  the  coast  to  edit  and  title 
“Locked  Doors” 


Prints  of  “Those  Who 
Judge,”  the  current  offering 
of  Banner  Productions,  Inc., 
will  be  available  at  the  ex- 
changes on  November  15. 


Judge 


Patsy  Ruth  Miller  and  Lou 
Tellegen  head  a cast  com- 
posed of  Edmund  Breese, 
Mary  Thurman,  Colt  Albert- 
son, Flora  Le  Breton,  Walter 
Miller  and  Cornelius  Keefe. 


Those 

Who 


SPARGO. 
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T^OLLOWING  the  national  celebra- 
■T  tion  of  Paramount  Week  this  year, 
A’dolph  Zukor,  president  of  Famous 
Players  Lasky  Corporation,  received  a 
testimonial  from  the  governors  of  the 
Rocky  Mountain  states  acknowledging 
his  leadership  for  better  motion  pic- 
tures. 

The  testimonial  was  printed  on  parch- 
ment paper  and  stated: 

“To  Adolph  Zukor,  president  of  Fa- 
mous Players  Lasky  Corporation:  On 
this,  the  seventh  Paramount  anniversary 
celebration  in  the  interest  of  better  mo- 
tion pictures,  the  Rock  Mountain  West 
sends  greetings.  Your  fond  dream  of 
giving  the  new  art  of  the  screen  a finer 
expression  strikes  a responsive  chord 
in  the  heart  of  every  American.  No  art 
that  is  so  essentially  and  necessarily  as 
democratic  as  the  motion  picture  art  has 
done  more  for  the  imagination,  the  in- 
telligence, the  education  and  entertain- 
ment of  mankind.  In  its  creative  powers 
lie  the  visualized  soul  of  the  whole  past, 
the  new  visions  of  knowledge  and  beauty 
and  countless  hours  of  romance  and  ad- 
venture for  a great  class  of  people  who 
could  not  otherwise  afford  the  luxury 
of  entertainment.  All  the  world  sup- 
ports your  leadership  for  better  motion 
pictures.” 

The  signers  are:  Charles  R.  Maybey, 
governor  of  Utah;  C.  C.  Moore,  gov- 
ernor of  Idaho:  Joseph  M.  Dixon,  gov- 
ernor of  Montana ; William  E.  Huent, 
governor  of  Colorado ; F.  E.  Lucas,  gov- 
ernor of  Wyoming,  and  J.  F.  Hinkle, 
governor  of  New  Mexico. 


Sunday  Shows  Defeated 

By  JOSEPH  HOPP 

ROCK  ISLAND,  ILL.,  Nov.  11.— Sun- 
day opening  of  theatres  was  voted  on  at 
the  November  3 election  at  Galesburg,  111. 
It  was  vigorously  opposed  by  certain  min- 
isters. A year  ago  Sunday  opening  lost  by 
902  votes.  Last  week  it  lost  by  452  votes 
out  of  a total  of  11,896  votes  cast.  The 
proponents  intend  trying  it  again  at  the 
Spring  election. 


Return  from  Honeymoon 
LOS  ANGELES. — Jimmie  Adams,  Christie 
comedian,  and  his  bride  who  was  formerly  Vir- 
ginia Warwick,  are  back  from  the  honeymoon  trip 
which  took  them  to  San  Francisco,  Seattle,  Van- 
couver and  other  Northwestern  cities,  and  Adams 
will  start  a new  Christie  comedy. 


New  Regulations  Are  Issued 
Governing  Tax  on  Admission 

Box  Office  Price  Must  Be  Printed  on  Tickets — ^Serial  Number 
Not  Required  If  Sold  for  50  Cents  or  Less — Scale 
of  Prices  Must  Be  Posted  as  Before 

{Washington  Bureau,  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  November  11. — A new  edition  of  Regulations  43, 
applying  to  the  tax  on  admissions,  has  just  been  issued  by  the  internal  revenue 
bureau  to  conform  with  the  changes  in  Section  500  of  the  revenue  law  by  the 
revenue  act  of  1924. 

The  1924  act  provided  for  the  exemption  from  tax  of  admissions  to  places 
of  amusement  of  50  cents  or  less,  and  the  new  regulations  show  that  exhibitors 
will  not  be  required  to  show  the  name  of  their  theatre  or  any  serial  number 
on  tickets  sold  for  50  cents  or  less,  although  they  will  be  required  to  show 
thereon  the  price  for  which  sold. 

Previous  Requirements  Apply  on  Admissions  Over  50  Cents 

In  the  case  of  tickets  selling  for  more  than  50  cents,  the  same  requirements 
will  apply  as  in  the  past ; that  is,  they  will  have  to  show  the  name  of  the 
theatre,  a serial  number,  the  established  price  and  the  amount  of  tax. 

Tbe  change  in  tbe  law  does  not  relieve 
exhibitors  of  the  requirement  that  they 
shall  post  their  scale  of  prices,  and  the 
amount  of  tax  to  be  collected  at  each  price, 
prominently  at  or  near  the  box  office.  In 
the  case  of  admissions  of  50  cents  or  less, 
the  words  “No  tax”  should  follow  the 
price,  as,  for  instance : “Balcony,  admission 
25  cents — no  tax.” 

Should  an  exhibitor  lease  his  theatre  for 
a performance  by  another  organization,  the 
following  provision  is  made  for  collection 
of  the  tax : 

Regulations  Governing  Lease 

“Whenever  a theatre,  hall,  park,  ball- 
room or  other  place  is  leased  for  any  occa- 
sion there  is  imposed  on  the  lessee  by  the 
provisions  of  the  act  the  duty  of  collecting 
any  taxes  due  on  admissions  to  such  place 
on  that  occasion. 

“However,  for  the  convenience  of  the 
parties  and  the  safeguarding  of  the  revenue 
the  lessor  will  be  permitted,  if  properly 
registered  in  accordance  with  Article  37,  to 
assume  the  responsibility  for  the  collection 
of  the  tax  in  such  cases.  If  the  lessor  as- 
sumes such  responsibility  his  tickets  shall 
be  used  and  the  daily  record  required  by 
Article  39  shall  be  kept  as  a part  of  the 
daily  records  of  the  lessor  in  the  same 
manner  and  form  as  if  there  had  been  no 
lease  on  the  place  on  that  occasion;  with 
the  exception,  however,  that  the  name  of 
the  lessee  must  also  appear  on  the  daily 
record  and  that  he  must  also  certify  to  the 
correctness  of  such  record. 

“If  the  lessor,  however,  does  not  assume 
responsibility  for  the  collection  of  the  tax 
the  lessee  precisely  like  any  other  person 
collecting  taxable  admission  must  comply 
in  all  respects  with  these  regulations  more 
particularly  with  Article  35,  36,  39,  40  and 
41. 

Sworn  Statement  Necessary 

“Every  lessee  or  person  who  rents  any 
theatre  hall,  park,  ballroom  or  other  place 
for  a term  or  period  not  exceeding  ten 
days  and  who  assumes  responsibility  for 
collecting  and  making  return  on  Form  729 
of  taxable  admission  charges  shall  furnish 
immediately  after  each  performance  or  oc- 
casion for  which  admission  charges  are 
collected  to  the  collector  of  the  district  in 
which  such  theatre,  hall  or  ballroom  or 
other  place  is  located  a sworn  statement  on 
Form  827  showing  the  number  of  persons 
admitted,  the  amount  paid  for  admission 
by  each,  the  amount  of  tax  collected  and 
the  permanent  address  of  the  person  re- 
sponsible for  making  return  on  Form  729. 

“It  shall  be  the  duty  of  every  lessor  or 
any  person  who  rents  out  any  theatre,  hall. 


park,  ballroom  or  other  place  to  furnish  to 
the  person  leasing  or  renting  the  same  a 
sufficient  number  of  copies  of  Form  827  at 
the  time  such  lease  or  rental.  Moreover, 
in  such  case  the  lessor,  before  or  at  the 
time  of  making  the  lease,  must  notify  the 
collector  of  internal  revenue  of  the  district 
in  which  the  place  is  located  on  Form  754 
that  such  lease  is  being  made.  The  lessor 
of  any  such  place  whenever  he  makes  a 
lease,  shall  furnish  the  lessee  with  a copy 
of  Form  755  in  order  that  the  lessee  may 
promptly  claim  any  exemption  to  which  he 
may  be  entitled.” 

(In  instances  where  exhibitors  have 
not  available  information  relative  to  the 
tax,  the  “Herald”  will  be  glad  to  obtain 
rulings  for  them  from  the  internal 
revenue  department.) 


M,  J,  Walsh  Victim 

of  Nervous  Breakdown 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  11. — The  many 
friends  of  M.  J.  Walsh,  well  known 
Yonkers  theatre  owner  and  president  of 
the  Motion  Pic- 
ture Theatre 
Owners  of  New 
York,  will  regret 
to  learn  that  he 
is  suffering  from 
a nervous  break- 
down. 

Mr.  Walsh  has 
been  removed  to 
the  Packard  sani- 
tarium where 
physicians  state 
he  will  be  com- 
pelled to  take  a 
long  rest  in  or- 
der to  fully  re- 
cover his  health. 

Mr.  Walsh  has  long  been  active  in  ex- 
hibitor circles  of  the  state  where  he  has 
played  a prominent  part  in  many  of  the 
theatre  owners’  campaigns  on  topics  of 
national  importance. 


Obtains  Ryan  Picture 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  11. — Announcement 
is  made  at  the  Lee-Bradford  offices  that  a 
contract  has  been  signed  for  the  Ryan  Bros. 
Productions’  picture  “Wolf  Blood,”  which 
is  said  to  be  an  out-of-doors  picture  of  an 
unusual  character.  Marguerite  Clayton  and 
George  Chesboro  head  the  cast. 
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J.  L.  6?  S.  Celebrate  Twentieth 
Anniversary  as  Partners 

W eek  of  November  17  Set  Aside  by  Chicago  Theatre  Owners  for 
Observance — Staff  Loyalty  Important  Factor 

By  RALPH  KETTERING 

The  week  of  November  17,  has  been  set  aside  by  Jones,  Linick  & 
Schaefer  for  prolonged  celebration  in  all  their  theatres,  the  event 
commemorating  the  twentieth  anniversary  of  this  prolific  trio  in  the 
theatrical  business  in  Chicago.  To  be  exact,  the  firm  of  Jones,  Linick  & 
Schaefer  was  organized  on  November  20,  1904. 


T3RIOR  to  that  time  Jones  and  Linick 
were  united  in  the  manufacture  of 
slot  mr. 'hines  under  the  firm  name  of 
Midland  Machine 
Company.  Jones 
had  tested  out  a 
“thing-a-ma-bob’’ 
invented  by  a fel- 
low called  Amet 
and  projected  by 
a newsboy  friend, 
by  name  George 
K.  Spoor,  and  it 
was  this  so-called 
contraption,  after- 
ward to  be  known 
as  a motion 
picture  machine, 
that  caused  the 
uniting  of  Jones, 
Linick  & Schae- 
fer to  introduce 
the  motion  pic- 
ture to  Chica- 
goans. 

This  they  did 
on  Christmas 
Eve,  1904,  in  a 
small  store  show 
on  the  east  side 
of  State  street  in 
the  location  now 
occupied  by  Wa- 
terman Fountain 
Pen.  This  was 
the  first  motion 
picture  exhibition 
in  our  city. 

The  growth  of 
Jones.  Linick  & 
Schaefer  has  been 
phenomenal  and 
at  present  they 
“^wn  or  operate 
Woods,  the  Ri- 
alto, McVickers, 
the  Orpheum  and 
Lyric  theatres. 
All  these  houses 
will  contribute 
toward  an  anni- 
versary celebration  that  is  expected  to 
be  unique  and  interesting. 

The  only  original  member  of  the  firm 
in  the  city  at  this  time  is  Peter  J. 


Schaefer  who  is  holding  down  the  e.xecu- 
tive  office  while  his  partners  are  so- 
journing in  Europe  and  the  West.  How- 
ever, the  past  year  has  seen  the  younger 
generation  enter  the  business,  and  you 
will  find  John  J.  Jones,  son  of  Aaron  J. 
Jones,  acting  as  a vice-president,  while 
his  brother,  Aaron  J.,  Jr.,  assists  in  the 
management  of  the  Orpheum. 

There  are  many  good  reasons  why 
Jones,  Linick  & Schaefer  are  permitted 
to  celebrate  their  twentieth  anniversary 
as  partners  in  the  theatrical  business. 
The  most  important  reason  is  the  un- 
stinted loyalty  of  their  staff.  It  is  said, 
greatly  to  the  credit  of  this  firm,  that 
never  has  an  employer  been  “fired”.  All 
the  executives  have  risen  from  the  ranks 
and  as  rapidly  as  new  theatres  are 
acquired,  promotions  are  in  order. 

The  doorman  or  usher  of  today  is  sure 
to  be  the  manager  of  tomorrow  and  this 
makes  for  perfect  discipline  and  splendid 
morale. 

Norman  E.  Field,  general  manager, 
was  manager  of  that  first  little  picture 
house  erected  by  the  firm  in  1904.  In 
fact,  he  was  an  employe  of  Jones  & 
Linick,  when  that  duo  operated  a fleet  of 
penny  arcades.  George  Moore,  manager 
of  the  Orpheum,  wore  a blue  uniform 
as  house  policeman  when  that  theatre 
opened  its  doors  in  1906.  John  G. 
Burch,  managing  McVickers,  forsook 
prestidigating  to  manage  the  Lyceum 
theatre  and  later  the  Wilson  Avenue, 
Comedy  and  Willard  theatres. 

William  Rosenblum  took  tickets  at  the 
main  entrances  of  several  smaller  pic- 
ture houses,  until  appointed  manager  of 
the  Rialto.  And  when  the  Bijou  Dream, 
next  to  the  Orpheum,  was  opened  in 
1908,  Sigmund  Faller,  now  general 
auditor  for  the  firm,  was  given  the 
managerial  reins. 

Over  in  the  executive  offices  sits  the 
writer,  with  a record  of  service  exceed- 
ing twelve  years.  In  fact,  after  attach- 
ing one’s  self  to  the  Jones,  Linick  & 
Schaefer  payroll,  one  need  not  look 
elsewhere  for  one’s  life  work.  Promo- 
tions, with  increased  revenue,  come  as 
surely  as  the  revered  St.  Nicholas,  or 
tomorrow’s  light. 


Kansas,  Missouri 
May  Reach  Truce 
on  Music  Question 

{Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  Nov.  11.— The 
ever  darkening  cloud  of  music  tax  con- 
troversy in  Kansas  and  Western  Mis- 
souri appears  to  be  riding  on  a high  wind 
into  oblivion.  At  least,  indications  point 
in  that  direction. 

At  a meeting  last  Monday  between  a 
committee  representing  the  M.  P.  T.  O. 
Kansas  and  Missouri  and  attorneys  and 
representatives  of  music  tax  interests, 
preliminary  steps  towards  reaching  a 
fair  and  equitable  compromise  were 
taken.  There  was  not  one  whit  of 
essence  of  “conquest”  or  “defeat”  pres- 
ent at  the  meeting.  Exhibitor  officials 
were  only  too  well  aware  of  the  fact 
that  the  real  issue — the  constitutionality 
of  the  tax — has  never  been  tested  in  a 
higher  court  than  a district  federal 
court.  Yet,  there  appeared  to  be  an 
overwhelming  sense  of  fairness  on  the 
part  of  both  factions  at  the  meeting.  An 
evident  desire  to  eliminate  constant 
strife  predominated. 

Details  concerning  license  fees  and  a 
possible  basis  of  agreement  will  be  dis- 
cussed at  a meeting  to  be  held  in  a few 
days. 

Those  who  attended  the  meeting: 

M.  P.  T.  O.  Kansas  and  Missouri  committee — 
R.  R.  Biechele,  Kansas  City,  Kas. ; Dave  Hard- 
ing, Kansas  City,  Mo. ; M.  B.  Shanberg,  Salina. 
Kas.;  R.  G.  Liggett,  Kansas  City,  Kas.;  Jack 
Truitt,  Sedalia.  Mo. ; Jay  Means,  Kansas  City, 
Mo.,  and  Stanley  Chambers,  Wichita,  Kas. 

Music  Tax  Representative — Harry  Friedberg, 
Maurice  O’Sullivan  and  Newell  & Wallace. 

Newspaper  Contest 
Offers  Opportunity 
to  Appear  in  Films 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  11.— “The  Ro- 
mance of  An  Actress,”  Langdon  McCor- 
mack’s play,  which  will  be  one  of  the 
Chadwick  9 productions  for  the  inde- 
pendent market  this  season,  is  receiving 
extensive  exploitation  as  a result  of  a 
campaign  being  conducted  by  the 
Cloverleaf  League  of  newspapers. 

The  Cloverleaf  League  consists  of 
leading  newspapers  such  as  the  St.  Paul 
Daily  News,  the  Omaha  Daily  News,  the 
Cloverleaf  Weekly  and  others.  A group 
of  officials  of  the  Cloverleaf  organiza- 
tion, headed  by  L.  M.  Knopp,  have  been 
placed  in  charge  of  the  contest  under 
which  the  winner  will  be  guaranteed  a 
part  in  the  production  of  “The  Romance 
of  An  Actress”  and  four  other  winners 
be  given  a free  trip  to  the  coast  with 
all  expenses  paid.  The  winners  are 
picked  according  to  results  shown  by 
balloting  based  on  subscriptions  for 
Cloverleaf  newspapers.  Care  is  being 
taken  to  comply  with  all  postal  regula- 
tions. 

The  Cloverleaf  organization  is  advertis- 
ing the  contest  in  a number  of  national 
periodicals,  such  as  Argosy,  Woman’s 
Weekly,  Household  Magazine,  Motion  Pic- 
true  Play,  Blue  Book  Magazine  and  others. 


Weil  Quits  Artclass 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  11. — Jesse  Weil  has 
resigned  as  director  of  publicity  with  the 
Weiss  Brothers  Artclass  Pictures  Corpora- 
tion to  accept  a position  with  Apollo  Ex- 
change as  special  exploitation  representa- 
tive for  Warner  Brothers’  features  which 
go  into  the  Piccadilly  theater. 
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The  EXHIBITOR’S  PLACE 

in  the  SUN 

By  SYDNEY  S.  COHEN 


SYDNEY  S.  COHEN  putting  up  the  paper  in  the  lobby  of  one  of  his  New  York 

theatres. 


ARTICLE  5 

HE  former  president  of  the  Motion  Picture  Theatre  Owners 
of  America  declares  that  wluit  the  exhibitors  need  today  are 
contracts  reduced  to  plain  terms  so  that  they  will  not  have  to 
fumble  in  the  pages  of  a legal  dictionary. 


The  Way 
Out 

IN  my  preceding  articles  I have 
endeavored  to  trace,  in  the  rather 
sketchy  way,  permitted  in  a series 
of  this  scope,  the  reasons  which  now 
prevent  the  theatre  owner  from  occu- 
pying his  proper  place  in  the  Sun. 

I have  pointed  out  his  utterly  insig- 
nificant beginnings  of  a score  of  years 
ago — his  absolute  subservience  to  the 
film  renter;  the  strangle  hold  on  his 
business  liberty  which  the  producer- 
distributor-exhibitor  seeks  to  gain  by 
virtue  of  unclean  and  unethical  com- 
petition. Wild  cat  financing  has  been 
dwelt  upon  lightly,  and  I have  tried 
to  touch  upon  all  the  major  evils  be- 
setting the  most  patient  and  long-suf- 
fering (and  if  he  but  knew  it — the 
most  powerful)  factor  in  this  great 
and  steadily  growing  industry  of  ours. 

As  a theatre  owner  of  long  and 
practical  experience,  I am  attempting 
to  show  the  WAY  OUT  to  my  fellow 
theatre  owners.  While  I have  outlined 
in  my  previous  articles  some  of  the 
ills  and  ailments  from  which  the  the- 
atre owner  is  suffering,  I am  now 
pointing  out  some  of  the  cures  that 
can  be  effected  without  the  use  of 
ether  or  a surgeon’s  knife. 

We  know  that  the  business  relation- 
ship between  producer  and  distributor 
on  the  one  hand  and  the  theatre  owner 
on  the  other  is  shaped  and  determined 
in  a fundamental  way  by  business 
agreement  or  contracts.  That  is  why 
I propose  to  touch  upon  this  important 
cure  first  of  all. 

Wanted:  a Simple  and 
Equitable  Contract 

IT  would  be  a great  relief  to  theatre 
owners  everywhere  to  have  all 
contracts  reduced  to  plain  terms  which 
the  average  man  can  understand 
without  rushing  to  a lawyer  or 
fumbling  in  the  pages  of  a legal  dic- 
tionary. A contract  should  consist  of 
the  simplest  possible  terms  in  the  most 
understandable  language.  It  is  quite 
possible  to  prepare  a contract  which 
states  in  plain  English  the  rights  and 
obligations  of  both  parties.  On  this 
point  producers  on  the  one  hand  and 


theatre  owners  on  the  other  should 
get  together  at  the  earliest  possible 
moment.  There  has  been  an  awful  lot 
of  talk,  too  much,  perhaps,  about  sit- 
ting around  “round  tables.”  It  is  time 
we  got  around  a “square”  table.  Sim- 
plicity and  good  faith  in  contracts 
would  move  a hundred  stumbling 
blocks  out  of  the  way  with  the  swift- 
ness and  thoroughness  of  dynamite. 

I am  of  the  opinion  that  if  those 
producers  and  distributors  who  are 
members  of  the  Motion  Picture  Pro- 
ducers & Distributors  of  America, 
Inc.,  of  which  Mr.  Will  Hays  is  pres- 
ident, would  vest  more  power  and 
authority  in  him,  that  a fairer  and 
more  equitable  contract  would  be  soon 
consummated.  He  has  been  in  the  in- 
dustry now  long  enough  to  learn  what 
it  is  all  about,  and  I believe  he  would 
like  to  see  the  theatre  owners  secure 
such  a contract. 

Those  producers  and  distributors, 
national  and  state  rights,  who  are  not 


members  of  his  organization,  not  only 
ought  to  emulate  the  example  of  their 
competitors  in  the  granting  of  a simple 
and  equitable  contract  but  go  a few 
steps  forward.  While  they  may  not 
be  able  to  compete  with  some  of  these 
companies  in  the  merchandising  of 
their  pictures  and  are  deprived  of  a 
large  number  of  key  city  first  runs, 
they  surely  can  compete  with  them  in 
service,  business  consideration  and 
courtesy  for  the  theatre  owners,  gath- 
ering for  themselves  assets  of  good 
will.  The  first  step  in  this  direction 
is  the  putting  into  operation  for  the 
next  business  season  the  most  simpli- 
fied contract  possible. 

The  excess  phraseology  and  verbi- 
age in  the  present  contract  should  be 
eliminated  and  in  its  place  there 
should  be  a simple  purchase  and  sale 
agreement  between  the  buyer  and 
seller,  with  a provision  for  arbitration 
on  a really  mutual  basis.  The  arrange- 
ment for  arbitration  should  provide 
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one  further  step  than  exists  today,  i.  e., 
devising  of  a court  of  appeals  from  which 
appeals  can  be  made  from  any  regional  or 
exchange  center  by  either  side.  In  so  far 
as  the  theatre  owner  is  concerned,  my 
thought  in  this  regard  is  to  afford  the 
independent  theatre  owner  in  zones  or  ter- 
ritories protection  from  an  “arbitration 
board,”  the  exhibitor  member  of  which  may 
be  a producer-owned  theatre  manager  or 
someone  under  financial  obligation  or  com- 
mittment to  a producer,  or  to  prevent  un- 
due influence  or  threat  of  reprisals  being 
made  against  any  exhibitor-member  of  a 
local  arbitration  board,  as  has  been 
charged  by  exhibitors  in  different  parts  of 
the  country.  The  immediate  effect  of  such 
mutual  accommodation  would  mean  prog- 
ress all  along  the  line.  It  would  create  an 
atmosphere  of  respect  without  which  no 
satisfactory  business  can  ever  be  done. 
Following  the  plan  I have  outlined,  all  this 
rankling  animosity  would  disappear  and  it 
would  lead  to  a better  business  relation- 
ship and  a more  profitable  one,  and  would 
help  towards  bringing  about  the  essential 
requirements  of  making  every  play  date  a 
pay  date.  The  lack  of  confidence  from  the 
very  inception  of  the  negotiations  under 
present  conditions,  results  very  often  in  a 
disregard  of  contractual  relations. 

Fair  Dealing 
Required 

T F fairness  in  business  dealings  is  not 
voluntarily  forthcoming  from  the  vari- 
ous producers  and  distributors,  it  can  be 
forced  by  the  independent  theatre  owners, 
if  they  but  use  their  latent  and  inherent 
power,  to  demand  and  deserve  respect.  As 
things  stand  now,  even  in  this  somewhat 
enlightened  era  of  the  motion  picture,  the 
attitude  o f the  big  distributor  is  little 
changed  from  that  of  the  little  film  renter 
of  a decade  or  two  ago — his  primary  im- 
pulse is  to  see  “how  much  can  I take  this 
guy  over  for.”  His  favorite  boast  to  his 
chief,  be  he  salesman  or  exchange  manager, 
is  “I  took  Blank  of  the  Blank  theatre  like 
Grant  took  Richmond.”  And  the  saddest 
aspect  of  this  is  that  Blank  let  him  (the 
seller)  “take”  him  (the  buyer),  either  be- 
cause he  felt  powerless  in  the  matter  after 
long  years  of  struggle  against  the  “big  in- 
terests” in  our  industry,  or  because  of  the 
stifling  competition  of  one  of  the  triple 
headed  monsters — the  producer-distributor- 
exhibitor  organizations. 

I have  said  that  fairness  in  business  deal- 
ings can  be  forced.  Of  course,  I say  this 
qualifiedly,  and  it  can  be  forced  in  this 
way.  Let  every  one  of  your  play  dates 
work  for  you.  Don’t  let  them  play 
“hookey”  and  don’t  give  them  away.  Give 
the  most  careful  consideration  to  the  days 
contained  in  the  52  weeks  of  each  fiscal 
year,  and  plan  to  use  each  of  them  to  the 
very  best  advantage  of  YOUR  THEATRE. 
According  to  the  policy  of  your  particular 
house  or  houses,  you  require  a certain 
number  of  pictures  for  the  year.  To  be 
able  to  operate  properly  you  have  to  be  as- 
sured of  the  source  of  your  supply,  so  it  is 
right  and  proper  that  you  should  protect 
your  investment  by  carefully  mapping  out 
what  pictures  are  most  readily  available, 
as  well  as  what  pictures  seem  most  desir- 
able. Get  the  backbone  of  your  film  pro- 
gram prepared  at  the  outset  of  each  buying 
season  and  the  upholstering  of  this  long 
structure  will  not  be  such  a difficult  matter. 
Above  all  things,  do  not  go  rushing  madly 
to  buy  this  Mr.  Producer-Distributor- 
Exhibitor’s  “stupendous  52,”  or  that  Mr. 
Producer-Distributor-Exhibitor’s  prodigi- 
ous first  “40,”  unless  these  pictures  seem 
to  be  the  best  on  the  market  for  you  and 
unless  they  can  be  bought  right,  and  unless 
it  is  absolutely  essential  for  you  to  have 
them  because  of  producer-distributor-ex- 
hibitor competition  which  makes  it  neces- 
sary to  secure  a sufficient  number  of  pic- 


tures to  keep  your  theatre  open  and  unless 
the  excessive  prices  being  asked  by  inde- 
pendent concerns  make  it  ifnpossible  for 
you  to  play  their  product  and  remain  in 
business. 

Buy 

Carefully 

T3E  very  alert,  and  carefully  weigh  the 
probabilities  of  a couple  of  “knockouts” 
being  placed  at  the  head  of  any  lengthy  list 
of  pictures  sold  under  present  conditions, 
i.  e.,  showing  these  “knockouts”  to  the  the- 
atre owner  to  convince  him  of  the  tremen- 
dous box  office  value  of  the  “list”  or 
“batch”  and  thus  luring  the  unwary  theatre 
owner  on  to  buy  at  least  75  per  cent  of  the 
entire  batch  sight  unseen.  The  business 
folly  of  this  cannot  be  over  emphasized. 
Then  too,  good  buying  does  not  always 
mean  taking  momentary  advantage  of  a 
situation  and  screwing  down  the  seller  to 
the  last  notch.  True,  it  is  your  privilege 
as  buyer  to  buy  as  cheaply  and  as  advan- 
tageously as  you  can,  as  it  is  the  seller’s 
privilege  to  get  as  much  for  his  product  as 
he  can — but  bear  in  mind  that  there  are 
other  years  coming,  other  pictures  to  be 
bought,  and  fairness  on  the  part  of  the  the- 
atre owner  will  make  the  buying  of  pictures 
in  those  coming  years  a more  pleasant  and 
what’s  more  to  the  point — a more  profit- 
able proposition.  For  if  play  dates  are  the 
vital  fluid  of  the  business,  and  they  are, 
good-will  is  the  thinking,  motivating  force 
and  its  cultivation  to  the  nth  degree  can- 
not be  too  strongly  urged. 

Make  it  your  business  to  look  at  more 
pictures  before  buying  them.  Either  see 
them  at  the  exchange  or  better  still  have  a 
print  shipped  to  your  theatre  for  screening. 
Then  you  will  know  if  the  picture  is  what 
your  public  want.  In  this  way  you  will 
tend  to  improve  the  quality  of  pictures 
produced. 

If  it  is  impossible  for  you  to  see  a large 
number  of  pictures,  then  get  true  and  au- 
thentic reports  as  to  their  quality  and  pos- 
sibilities from  a theatre  owner  operating  a 
theatre  similar  to  yours  and  under  like  con- 
ditions. In  the  appraisal  of  the  picture’s 
commercial  value,  the  verdict  of  the  box 
office  is  the  only  reliable  test  and  that  can 
be  furnished  only  by  one  theatre  owner  to 
another. 

It  must  not  be  forgotten  that  without  the 
theatre  owner,  production  and  distribution 
must  come  to  a stand-still,  for  play  dates 
are  the  vital  fluid  of  the  industry  and  no 
producer-distributor-exhibitor,  be  he  ever 
so  big  and  powerful,  can  supply  dates  suf- 
ficient to  warrant  the  production  and  re- 
lease of  productions  of  these  companies. 
You,  Mr.  Theatre  Owner,  are  essential  and 
indispensable.  Without  you  old  producer- 
distributor-exhibitor  must  shut  up  shop,  for 
your  play  dates  supply  the  “velvet”  without 
which  he  cannot  exist.  Holding  such  an 
advantage  as  this — and  this  statement  is 
neither  rhetoric  nor  conjecture — how  can 
any  thinking  theatre  owner  permit  himself 
to  be  stampeded  each  buying  season,  as  I 
am  sorry  to  say,  so  many  of  us  permit  our- 
selves to  be. 

Organize  and 
Mobilize 

T NDEPENDENT  forces  in  this  industry 
far  outnumber  the  others  and  with  the 
proper  organization,  intelligently  and  ag- 
gressively directed,  real  cures  can  he 
brought  about  for  the  long  suffering  pa- 
tient. These  forces  have  the  power  to 
absolutely  work  out  their  own  salvation, 
if  they  will  but  use  it. 

Here  then  is  the  great  opportunity  of 
the  independent  producers  and  distributors. 
By  independent  producers  and  distributors, 
I do  not  mean  only  those  producers  and 
distributors  who  are  catering  to  a state 


right  market.  In  this  category  I also  in- 
clude those  national  producing  and  distrib- 
uting companies  who  are  not  engaged  in 
extending  their  activities  towards  the  buy- 
ing and  acquiring  of  additional  theatres  in 
direct  competition  with  theatre  owners. 

The  decided  increase  in  successful  inde- 
pendent productions  cannot  be  explained 
without  allowing  a good  deal  for  the  co- 
operation of  independent  theatre  owners. 
Very  much  may  be  hoped  for  from  a 
further  growth  of  this  cooperation  between 
two  independent  elements.  Given  a suffi- 
cient number  of  quality  productions  made 
by  independent  producers,  properly  and  in- 
telligently merchandised,  and  you  will  see  a 
big  step  ahead.  The  socalled  “independent 
producers  and  distributors”  have  not  as 
yet  availed  themselves  of  the  opportunity 
to  further  their  own  business  interests  and 
that  of  their  customers.  They  will  have  to 
form  an  impregnable  alliance  of  independ- 
ent , producers  and  distributors  strong 
enough  to  withstand  hostile  moves,  opposi- 
tion, intimidation,  etc.  These  independents 
will  have  to  be  more  harmonious  and  ag- 
gressive and  learn  more  of  the  art  of  mer- 
chandising their  pictures.  One  cannot  be- 
come an  independent  producer  or  distrib- 
utor by  merely  wearing  a label  to  that  ef- 
fect. It  has  happened  too  regularly  that 
these  socalled  independent  producers  and 
distributors  when  they  chance  to  have  a 
picture  of  quality  immediately  offer  it  to 
the  producer-distributor-theatre  owner 
“combines”  in  preference  to  the  independ- 
ent theatre.  Such  a policy  is  suicidal  for 
them. 

They  should  not  look  upon  their  produc- 
tions in  the  light  of  confidential  communi- 
cations but  let  the  public  and  the  theatre 
owner  know  what  they  are  doing,  and 
advertise  a good  picture  for  all  it  is  worth. 

Independents  who  are  locked  out  of  first 
runs  in  some  of  the  major  key  cities,  can 
furnish  to  the  subsequent  runs  in  the  neigh- 
borhood or  sections  of  the  city  and  in  the 
surrounding  town,  first  run  exploitation  by 
an  intensive  newspaper  and  billboard  com- 
paign  in  the  territory.  The  theatre  misses 
not  the  first  run  in  the  downtown  theatre 
but  the  absence  of  the  first  run  exploita- 
tion. 

The  Independents^ 
Opportunity 

'^HEY  should  take  a leaf  out  of  the 
books  of  the  large  producer-distributor- 
theatre  owner,  on  the  merchandising  and 
exploitation  of  pictures,  creating  a demand 
with  the  public  for  their  product.  We  have 
had  ludicrous  examples  of  some  socalled 
independents  asking  and  expecting  book- 
ings and  business  help  and  assistance  from 
independent  theatre  owners  releasing  their 
pictures  just  like  so  many  cans  or  feet  of 
celluloid  without  any  advertising  exploita- 
tion pressure  being  put  behind  them,  and 
asking  the  theatre  owner  prices  far  in  ex- 
cess of  prices  being  asked  by  the  active 
producer-distributor-theatre  owner  “com- 
bines.” These  prices  have  recently  been 
referred  to  as  “Robin  Hood”  prices,  and 
the  records  of  independent  theatre  owners 
from  all  parts  of  the  country  are  here  to 
confirm  this.  Such  action  is  a colossal  mis- 
take and  stock  must  be  taken  of  the  situa- 
tion and  of  the  conditions,  necessitating  the 
laying  out  of  a program  by  the  real  brains 
of  the  independent  forces,  and  the  carrying 
out  of  same.  It  must  be  done,  and  can  be 
done  and  with  the  great  improvements  and 
advances  that  have  been  made  by  producers 
and  directors  in  this  industry  I believe  that 
a large  number  of  theatre  owners  who  are 
now  doing  business  with  these  producer- 
distributor-exhibitor  organizations  will  do 
far  more  business  with  the  independents, 
if  they  are  truly  independent  in  all  that 
the  word  implies,  ready  to  help  another 
independent.  The  demand  is  there  and 
the  independent  theatre  owner  stands  ready 
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to  give  the  independent  director,  producer 
and  distributor  real  and  substantial  encour- 
agement, but  he  must  get  a fair  deal  from 
them.  All  the  independent  forces  in  the 
industry  must  get  together  and  work  out 
their  solution  to  keep  this  industry  of  ours 
free  from  monopolization  and  control,  not 
only  for  our  own  salvation  but  for  the 
benefit  of  our  public.  ^ 

Consolidated 

Shipping 

The  independent  producers  and  state 
right  distributors  will  greatly  benefit 
their  position  if  they  will  consolidate  their 
physical  distribution.  Under  present  con- 
ditions the  very  large  volume  of  business 
done  by  the  big  producing  and  distributing 
companies,  reduces  the  cost  of  nhysical 
distribution  and  enables  them  to  engage  a 
large  number  of  human  units  in  their  ex- 
changes to  sell  and  merchandise  their 
product.  The  other  companies  are  thus  at 
a decided  disadvantage  in  competing  with 
them,  because  their  employees  have  to  de- 
vote their  time  to  physical  distribution.  But 
the  aggregate  amount  of  physical  distribu- 
tion of  these  latter  concerns,  if  consoli- 
Lted,  would  offset  the  volume  of  the 
other  companies  reducing  the  handling  and 
shipping  costs  to  these  independent  produc- 
ers and  state  rights  distributors.  It  would 
also  enable  them  to  render  better  service 
to  the  theatre  owners  as  it  would  permit 
of  a larger  sales  force  concentrating  their 
activities  and  efforts  on  the  selling  and 
merchandising  of  their  product.  As  my 
suggestion  covers  only  the  shipping  of  film 
and  does  not  in  any  way  suggest  the  doing 
away  of  separate  sales  and  exploitation  or- 
ganizations, it  would  provide  an  outlet  to 
an  independent  producer  for  the  physical 
handling  of  his  films  throughout  the  coun- 
try and  enable  him  to  employ  sufficient 
salesmen  to  properly  present  his  wares  to 
the  theatre  owner. 

The  Pick 
of  the  World 

'■pHE  motion  picture  going  public  of 
-I-  this  country  is  entitled  to  the  best  in 
pictures — the  pick  of  the  world.  The  mo- 
tion picture  is  essentially  international  be- 
cause if  it  is  not  an  art,  it  surely  has  the 
roots  of  an  art.  We  therefore  welcome 
good  screen  entertainment  no  matter  from 
what  part  of  the  world  it  may  be  offered. 
Foreign  pictures  of  good  quality  act  as  a 
stimulus  to  our  own  producers  and  direc- 
tors and  add  a welcome  element  of  variety 
to  the  theatre  owner’s  program.  The  im- 
pression has  gone  forth  that  Europe  has 
nothing  to  offer.  This  is  contrary  to  the 
fact.  It  is  true  that  the  war  has  set  back 
foreign  production  considerably,  but  never- 
theless, many  high  class  pictures  have 
been  brought  here  within  the  last  few  years 
and  enjoyed  the  approval  of  our  public. 
There  has  been  a little  hostile  propaganda, 
cleverly  fostered  by  interested  parties,  pre- 
tending to  prove  that  Americans  do  not 
care  for  foreign  pictures.  Facts,  as  I have 
stated  above,  show  the  contrary.  Nothing 
can  hurt  the  reputation  of  foreign  pictures 
more  than  such  a mass  of  mediocre  mate- 
rial as  began  to  flood  this  country  about 
two  years  ago.  Foreign  producers  should 
keep  their  ordinary  stuff  at  home  and  only 
come  to  this  country  with  their  best,  which 
must  be  the  equal  or  the  superior  of  our 
own.  American  producers  have  gone 
abroad  and  not  without  the  aid  of  foreign 
artists  have  made  excellent  pictures,  and 
several  European  directors  have  been  en- 
gaged to  work  in  this  country  directing 
some  of  our  biggest  stars.  Likewise,  a 
number  of  big  features  of  foreign  origin 
have  been  bought  by  the  largest  producing 
interests  in  this  country  and  sold  to  theatre 


owners  as  if  they  had  been  made  in  the 
studios  of  these  companies. 

Good  Directors 
In  Plenty 

SPEAKING  of  directors,  one  of  the  most 
encouraging  developments  of  the  day 
is  the  increase  in  the  number  of  good  and 
capable  directors  with  original  ideas.  The 
importance  of  this  fact  to  the  industry  at 
large  and  to  the  theatre  owners  in  particu- 
lar, can  scarcely  be  overestimated.  Noth- 
ing more  surely  puts  a check  on  monopo- 
listic tendencies  than  a plentiful  supply  of 
directorial  talent.  It  is  one  of  the  lessons 
taught  by  the  history  of  art,  that  art  is 
not  to  be  monopolized.  It  would  be  as 
easy  to  hold  water  in  your  clenched  fist. 
In  sculpture,  in  painting,  in  every  art,  every 
outstanding  genius  was  soon  followed  by  a 
school  of  able  disciples.  If  this  is  true 
of  the  older  arts,  how  much  truer  must  it 
be  of  the  motion  picture  which  is  still  in 
a growing  state  and  where  the  experiment 
of  today  may  be  the  miracle  of  tomorrow. 
Where  several  years  ago  we  had  one  out- 
standing director  recognized  as  the  genuis 
of  directing,  we  now  have  a number  of 
directors  who  have  even  surpassed  him  and 
more  who  have  almost  reached  the  heights 
he  alone  once  held  and  a growing  list  of 
others  whose  initiative  and  ireative  power 
will  soon  make  itself  manifest. 

A natural  consequence  of  good  schools  of 
new  directors  is  the  growth  of  independent 
productions.  Statistics  show  that  the  num- 
ber of  marketable  independent  productions 
of  quality  has  increased  considerably  during 
the  past  several  years. 

Extravagance 
and  Waste 

'Y\7'AYS  must  be  devised  to  eliminate  the 
* * very  many  parisitical  influences  in  the 
production  end  of  the  business  at  this  time. 
There  are  too  many  middle  men  between 
the  producer  and  the  exhibitor  of  a pic- 
ture, resulting  in  added  cost  to  the  picture. 
The  cost  of  operating  theatres  is  becoming 
too  burdensome  and  the  theatre  owner’s 
back  is  not  strong  enough  to  bear  the  strain 
of  the  weight  that  is  being  placed  upon 
him.  The  breaking  point  is  being  reached. 
This  group  of  middle  men,  beginning  with 
the  so-called  agents  who  secure  a story  or 
a play,  then  bid  one  producer  against  an- 
other to  secure  it,  ought  to  be  eliminated ; 
likewise  the  people  who  secure  a “per- 
centage” on  the  furnishing  of  the  wardrobe 
and  equipment,  etc.,  required  in  a picture; 
also  the  additional  “extras”  that  enter  into 
the  producing  and  assembling  of  a picture. 
This  would  result  in  a great  savings  being 
affected  in  the  making  of  the  picture,  suffi- 
cient to  warrant  the  producer  marketing  it 
to  the  theatre  owners  at  lower  prices.  The 
doing  away  with  “padded  pay  rolls”  would 
be  a forward  step  in  the  lowering  of  film 
rentals  and  do  away  with  the  excessively 
high  costs  that  enter  into  the  making  of 
so  many  of  our  pictures. 

The  elimination  of  this  army  of  unneces- 
sary extras  might  deplete  the  luncheon 
trade  at  the  Hotel  Astor  in  New  York 
City,  but  it  would  save  a lot  of  good  table 
linen  from  being  marked  up  with  box  car 
numbers. 

More 

Exploitation 

SOME  of  the  money  thus  saved  can  be 
along  the  lines  of  exploitation  and  sales 
effort.  Our  present  sales  efforts  to  a great 
extent  let  the  film  practically  die  after  the 
first  run.  This  is  done  not  only  in  the 
matter  of  exploitation  but  also  in  the  trade 
press,  as  it  seems  most  producers  make  no 
further  announcement  after  the  initial 


statements  intended  for  the  first  run.  As  a 
matter  of  fact,  the  first  run  theatre  owner 
requires  less  information  than  the  subse- 
quent runs,  because  as  a rule  he  has  an 
organization  of  aides  and  assistants  gather- 
ing information  for  his  purposes  and  ex- 
ploiting his  picture  for  him. 

It  is  true  that  some  theatre  owners  do 
not  know  how  to  exploit  a film.  Some  do, 
very  intelligently  and  effectively,  but  others 
do  not  feel  a picture  can  be  worth  while 
unless  they  have  been  charged  a lot  of 
money  for  it,  and  consequently  do  not 
advertise  it  to  their  public. 

What  a picture  costs  isn’t  of  much  in- 
terest to  the  public.  The  theatre  owner 
can’t  consistently  increase  his  admission 
charge  for  a picture  because  it  cost  so 
many  millions  to  make.  No,  the  public  are 
only  interested  in  the  entertainment  fea- 
tures of  a picture,  and  it  is  absolutely 
necessary  to  intelligently  present  the  real 
merits  of  the  film  offered  to  them,  and  to 
eliminate  all  misleading  statements  that  so 
often  are  made  about  films,  a practise  which 
brings  the  industry  into  disrepute  and  des- 
troys confidence  in  a real  announcement, 
resulting  in  a lessening. of  business. 

We  have  a large  number  of  very  expert 
and  efficient  salesmen  and  some  of  the 
others  could  be  made  more  helpful  if  their 
home  offices  would  make  them  into  an 
auxiliary,  supplemental  exploitation  force, 
cooperating  with  the  theatre  owner  in  put- 
ting the  picture  “over”.  I wonder  if  pro- 
ducers fully  realize  how  largely  it  is  being 
left  to  the  theatre  owner  to  “make  a pic- 
ture.” Keeping  the  gates  open  for  in- 
dependent productions  is  great.  We  need 
it.  We  must  have  it.  But  see  that  the 
gates  are  intelligently  guarded  so  that  ruin 
will  not  follow  an  oversupply  of  under- 
exploited and  poorly  selected  pictures,  for 
all  values  in  this  industry  are  predicated  on 
the  public’s  appreciation  of  our  efforts. 

A New  Line 
of  Departure 

I WOULD  suggest  a new  gospel,  a new 
line  of  departure  for  the  employment 
of  such  brains  as  are  now  engaged  in  pro- 
moting publicity  for  their  various  employ- 
ers— meaning  of  course,  our  film  magnates. 
There  is  considerable  talent  here,  but  more 
of  it  should  be  employed  and  directed  with 
absolute  singlemindness  of  purpose  towards 
increasing  the  intake  at  the  box  office  of 
the  motion  picture  theatres  of  the  world. 
The  details  of  such  work  suggest  them- 
selves, I might  mention  in  a general  way, 
however,  that  the  widening  purpose  of  the 
industry  should  be  appreciated  and  carried 
out  with  the  chief  object  to  gain  new  zones 
of  public  goodwill.  Our  public  for  one 
thing  is  entitled  to  honest  and  truthful  ad- 
vertising. So  is  the  theatre  owner.  The 
trade  press  should  be  used  to  bring  to  the 
theatre  owners  honest  information  about 
the  motion  picture.  Neither  they  nor  their 
patrons  are  interested  in  any  publicity  story 
as  to  how  many  thousands  of  people  “slept 
in  tents”  outside  of  some  producer-owned 
Broadway  theatre  in  New  York  City  to  see 
the  picture.  But  they  are  interested  in 
learning  that  the  picture  is  entertaining, 
wholesome,  meritorious  and  also  some  of 
the  outstanding  facts  pertaining  to  the  par- 
ticular film  their  public  might  become  in- 
terested in. 

An  Exhibitor 
Point  of  Contract 

From  personal  observation  gained  on 
my  various  tours  and  trips  throughout 
the  country,  meeting  theatre  owners  face  to 
face  and  learning  some  of  their  needs  and 
problems  first  hand,  I was  greatly  sur- 
prised to  learn  the  cause  of  the  resentment 
(Continued  on  page  34) 
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82  Theatres  in 
Dominion  Under 
Famous  Control 


( special  to  Exhibitors  Herald) 

TORONTO,  ONT.,  Nov.  11.— The 
number  of  theatres  in  Canada  under  the 
control  of  Famous  Players  Canadian 
Corporation,  Limited,  Toronto,  has  been 
increased  by  10  since  the  publication  re- 
cently of  the  annual  financial  statement 
of  the  company  for  the  fiscal  year  ending 
August  31,  1924,  according  to  an  official 
announcement  by  N.  L.  Nathanson, 
Toronto,  managing  director  of  the  company, 
at  the  annual  general  meeting  of  sharehold- 
ers which  was  held  at  the  head  office  of  the 
corporation  on  October  31. 

Mr.  Nathanson  stated  that  nine  of  the 
additional  houses  were  located  in  Montreal, 
Quebec,  and  they  had  been  operated  by  the 
Independent  and  United  Amusements,  Lim- 
ited, Montreal.  The  tenth  theatre  was 
one  which  had  been  acquired  at  Welland, 
Ontario.  With  the  securing  of  these 
houses.  Famous  Players  is  now  operat- 
ing 82  of  the  leading  moving  picture 
theatres  of  the  Dominion. 

Mr.  Nathanson  also  made  an  interim 
financial  report  for  eight  weeks  of  the  new 
fiscal  year,  covering  September  and 
October,  which  showed  that  earnings 
had  made  an  approximate  increase  of 
15  per  cent  over  the  corresponding  eight 
weeks  of  1923.  Practically  all  of  the 
1,700  shareholders  of  Famous  Players 
Canadian  Corp.,  were  represented  at  the 
annual  meeting  and  it  was  pointed  out 
that  95  per  cent  of  these  shareholders 
were  residents  of  the  Dominion.  The 
retiring  board  of  directors  were  re- 
elected. 

The  theatres  at  Montreal  which  have 
been  acquired  included  the  Plaza,  Papi- 
neau,  Belmont,  Corona,  Moulin  Rouge, 
Regent,  Strand,  and  Mount  Royal. 


GENERAL  OFFICE  of  the  new  headquarters  of  the  Motion  Picture  Theatre 
Owners  of  the  Northwest  which  were  opened  last  week  in  Minneapolis. 


Repeal  Music  Tax,  Is  Steffes 
Message  at  House  Warming 


26,000,000  Persons 
Have  Visited  N,  Y, 
Capitol  in  5 Years 


(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  11. — The  Capitol 
theatre  here,  probably  the  largest  motion 
picture  theatre  in  the  country,  is  celebrat- 
ing its  fifth  anni- 
versary. In  the 
five  years  of  its 
existence  upwards 
of  26,000,000  per- 
sons have  been  en- 
tertained within  its 
walls. 

The  Capitol  is 
showing  “He  Who 
Gets  Slapped,”  the 
Victor  Seastrom 
production  of 
Leonid  Andreyev’s 
play  on  its  birth- 
day bill. 

Five  years  ago  messmore  KENDALL 
the  Capitol  repre- 
sented the  crystallization  of  the  dream  of 
a group  of  prominent  men,  the  moving 
spirits  of  which  were  Messmore  Kendall, 
president  of  the  organization  and  Edward 
Bowes,  vice-president.  Today  the  Capitol, 
under  the  direction  of  S.  L.  Rothafel,  stands 
as  an  institution  of  far  reaching  influence 
and  its  contributions  to  music  and  cinema 
entertainment  are  everywhere  reflected. 


Signs  Denver  Distributor 
NEW  YORK. — J.  G.  Bachmann,  in  charge  of 
distribution  for  B.  P.  Schulberg  Productions,  has 
signed  a contract  for  the  distribution  of  this  sea- 
son’s Preferred  Pictures  in  Denver  by  Edward  J. 
Drucker  of  the  Mountain  States  Film  Attractions. 


Film  Version  of  Stowe 
Novel  Soon  Completed 


(Special  to  Exhibitors  Herald) 


ABOVE:  Treasurer’s  office  at  the  new 
headquarters  of  the  M.  P.  T.  O.  of  the 
Northwest.  BOTTOM : Office  of 
President  Steffes. 


NEW  YORK,  Nov.  11. — Coincident 
with  the  publication  by  the  A.  R.  Burt 
Company  of  Harriet  Beecher  Stowe’s  fa- 
mous novel  “The  Pearl  of  Orr’s  Island,” 
announcement  is  made  by  Lee-Bradford 
Corporation  that  the  film  version,  entitled 
“The  Pearl  of  Love,”  will  be  ready  for 
publication  very  shortly. 

The  picture  was  actually  made  on  the 
true  locations  mentioned  in  Harriet  Beecher 
.Stowe’s  famous  book.  In  the  cast  are 
Gladys  Leslie,  Burr  McIntosh,  Russel  Grif- 
fin, Effie  Shannon,  Dorothy  Allen,  Ray 
Lowney,  Charles  Lane,  Alice  Chapin  and 
others.  The  picture  was  made  by  Paul  W. 
Whitcomb  Productions. 


Motion  Picture  Theatre  Onmers  of  Northivest  Open  Neiv  Headquarters 
at  the  Hotel  Nicollet  in  Minneapolis 


(Special  lo  E.vhibitors  Herald) 


Minneapolis,  MINN.,  November  ll. — Fifty  exhibitors,  repre- 
senting several  Northwest  states,  attended  a house  warming 
luncheon  at  the  Hotel  Nicollet  last  Thursday  to  celebrate  the 
opening  of  the  new  quarters  of  the  Motion  Picture  Theatre  Owners  on 
the  mezzanine  floor. 


Invitations  to  the  luncheon  were  extended  by  W.  A.  Steffes,  president 
of  the  exhibitors  organization,  and  speeches  were  made  by  several  of  those 
in  attendance. 


Ruth  STONEHOUSE,  appearing  at 
the  Lyceum,  was  among  those  who 
attended  the  luncheon.  Others  included 
Theodore  Hays  of  Finkelstein  & Ruben; 
Eddie  Rubens  of  Finkelstein  & Ruben; 


.1.  D.  Clinton  of  Clinton  & iMeyers; 
Joseph  Friedman  of  St.  Paul,  Tower 
theatre;  Ben  Friedman,  independent  ex- 
change manager;  A1  Picker,  Ironwood, 
Mich.;  Henry  Ludke,  St.  Peter,  Minn.; 
H.  B.  Faulds,  Ivanhoe,  i\Iinn. 

Mr.  Steffes,  addressing  the  gathering, 
stressed  the  need  of  organization  and 
urged  steps  to  bring  about  the  repeal  or 
amendment  of  the  music  tax. 

“Another  thing  that  I am  interested  in 
is  more  newspaper  advertising  by  subur- 
ban theatre  owners,”  Mr.  Steffes  said. 
“Loop  theatres  advertise  on  a large  scale 
and  get  the  crowds  downtown.  Subur- 
ban theatres  should  advertise  and  keep 
them  home.” 

The  new  quarters  of  the  exhibitors 
organization  occupies  a suite  of  rooms 
on  the  mezzanine  floor  of  the  new 
hotel.  It  is  said  that  the  offices  are  the 
best  fitted  of  any  state  organization 
offices  in  the  country. 
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“Average  Picture”  Basis  of 
Service  Reply  to  Dunsmore 

“Herald”  Writer  Does  Not  Agree  With  Formula  Prescribed 
by  Marsballtown  Theatre  Owner — ^Offers  Reason 
for  Not  Guessing  on  Box  Office  Valnes 
By  T.  O.  SERVICE 

As  the  discussion  of  the  “average  picture”  thing  has  been  carried  on  thus  far 
publicly,  I am  sure  that  C.  C.  Dunsmore,  Legion  theatre,  Marshalltown,  la., 
will  not  object  to  my  answering  his  letter  in  this  fashion. 

It  seems  that  quite  a number  of  people  are  interested  and  we  might  as  well 
go  on  with  the  thing  until  we  reach  an  understanding.  That’s  the  difficulty ; 
reaching  an  understanding  about  something  which  in  itself  is  quite  beyond 
understanding  because  meaningless. 


Vitagraph  Sales  Force 
Launches  Campaign  in 
Honor  of  John  B,  Rock 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  11.— This  is  “John 
B.  Rock  Month”  in  the  Vitagraph  or- 
ganization. It  happens  that  the  birth- 
day anniversary 
of  Vita  graph’s 
general  manager 
falls  in  Novem- 
ber, and  branch 
managers  and 
salesmen  have  ar- 
ranged the  drive 
as  a “present”  to 
their  chief. 

Mr.  Rock  be- 
came general 
manager  of  Vita- 
graph a little 
more  than  eight 
months  ago.  The 
JOHN  B.  ROCK  thing  he  did 

was  to  make  a 
tour  of  the  company’s  29  branch  offices, 
shaking  hands  with  the  managers  and 
their  helpers.  At  the  outset  he  won  a 
warm  spot  in  their  hearts  by  constituting 
himself  “one  of  them,”  and  the  spirit  of 
cooperation  and  renewed  loyalty  which 
he  instilled  was  strengthened  when  he 
brought  them  all  together  at  an  “experi- 
ence meeting”  in  Chicago  last  spring. 

The  branch  managers,  with  the  aid  of 
the  sales  officials,  have  perfected  a spe- 
cial organization  in  every  part  of  the 
country,  and  they  are  now  prosecuting  a 
concerted  campaign  which  they  are  con- 
fident will  yield  residts  which  the  gen- 
eral manager  cannot  but  regard  as  a 
most  acceptable  birthday  compliment. 

Committees  Appointed 
by  California  League 
for  Sagal  Week  Events 

By  GLENN  HARPER 

LOS  ANGELES,  Nov.  11. — Commit- 
tees for  the  various  activities  which  will 
mark  the  visit  to  Los  Angeles  November 
28  to  December  5 of  Louis  Sagal,  na- 
tional treasurer  of  the  M.  P.  T.  O,  A., 
were  appointed  at  a meeting  of  the  mo- 
tion Picture  Theatre  Owners  of  South- 
ern California  as  follows: 

Honorary  committee:  Adolph  Ramish,  Michael 
Gore,  Claude  Langley,  A.  H.  Emenhiscr  and 
B.  E.  Loper,  Sr. 

General  committee:  Fred  Miller,  chairman, 
president  of  the  M.  P.  T.  O.  Southern  California; 
A.  L.  Theuerkattf,  president  of  the  Film  Board  of 
Trade;  A.  P.  Michael,  secretary.  Film  Board  of 
Trade;  Sol  Lesser,  Dave  Bershon,  A.  L.  Gore, 
Harry  C.  Arthur,  Jr.,  B.  N.  Berinstein,  William  J. 
Quinn,  Glenn  Flarper. 

Banquet  committee:  Sol  Lesser,  chairman; 
Harry  C.  Arthur,  Jr.,  W.  W.  Whitson,  B.  H.  Lus- 
tig,  J.  L.  Swope,  D.  B.  Van  Derlip,  J.  S.  Lustig, 
H.  J.  Siler,  C.  E.  Walker  and  James  Sans.  Hi 
Jinks  entertainment:  Joe  Goldberg,  W.  H.  Lollier 
and  Lou  Golden.  Amusement:  Pearl  Miller  and 
Joe  Rubenstein.  Publicity:  Jack  Retlaw  and  Art 
Meyers.  Reservations:  Jake  Cone,  Henry 

Charles,  B.  N.  Berinstein  and  Glenn  Harper. 

Lawyer  in  La  Marr 

Case  Is  Disbarred 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  11. — Herman  L. 
Roth,  lawyer,  who  was  indicted  in 
November,  1923,  on  a charge  of  attempt- 
ing to  blackmail  Barbara  La  Marr 
through  a spurious  divorce  complaint, 
has  been  disbarred  from  law  practice  in 
this  state  by  the  Appellate  Division  of 
the  Supreme  Court. 

Roth  was  convicted  on  a charge  of  ex- 
tortion in  Los  Angeles  and  sentenced  to 
a term  in  prison. 


Here  is  my  reply  to  Mr.  Dunsmore: 

Dear  Mr.  Dunsmore:  I have  read  with 
interest  your  letter  in  the  November  8 
issue  of  the  Herald  in  which  you  set  forth 
your  interpretation  of  the  term  “average 
picture,”  recently  the  subject  of  somewhat 
extended  discussion  under  my  signature.  I 
note  also  your  statement  to  the  effect  that 
you  believe  pictures  I speak  well  of  would 
not  strike  you  as  good  pictures  to  play. 

You  prescribe  a formula  for  determin- 
ing an  “average  picture”  by  box  office  test. 
The  thing  determined  by  the  process  you 
outline  obviously  is,  however,  a picture  that 
does  what  you  have  decided  is  average 
business  at  your  theatre.  You  have  decided 
for  yourself  that  100  per  cent  business  the 
first  day,  dropping  to  78  per  cent  the  sec- 
ond day,  is  average  business. 

Will  It  Do  Same  Everywhere? 

The  thing  you  are  talking  about,  of 
course,  is  your  idea  of  an  average  picture. 
To  you,  then  it  is  one  or  at  least  a picture 
that  has  done  what  you  consider  average 
business.  I do  not  think  you  will  maintain, 
however,  that  it  will  do  precisely  that  for 
every  other  theatre  or  even  a majority  of 
theatres,  and  I don’t  believe  you  will  find 
a great  many  exhibitors  who  estimate  aver- 
age business  at  the  percentages  you  men- 
tion. 

The  point  is,  as  originally  stated,  that  a 
reviewer  who  proclaims  a picture  an  aver- 
age attraction  necessarily  proclaims  it  an 
average  picture  for  this,  that  and  the  other 
theatre,  here,  there  and  everywhere,  and 
really  may  have  an  idea  that  he’s  saying 
something,  whereas  in  fact  he’s  setting 
down  a pbrase  which  each  exhibitor  inter- 
prets differently.  I think  such  a phrase 
quite  clearly  qualifies  as  meaningless,  and  it 
follows  naturally  that  meaningless  phrases 
are  dangerous  when  they  involve,  even  po- 
tentially, investment. 

I agree  with  you  heartily,  however,  when 
you  say  that  “In  reading  all  reviews  and 
reports  you  must  use  common  sense.” 
That’s  what  I’ve  been  getting  at  all  along. 
That’s  why  reviews  aren’t  worth  the  paper 
they’re  written  on.  They  lack  completely 
a common  sense  foundation. 

Idea  Exploded  Many  Times 

It  isn’t  common  sense  to  believe  that 
anybody  can  tell  by  looking  at  a picture 
how  much  money  it’s  going  to  draw,  how 
many  people  it  is  going  to  please,  any  of 
the  financially  important  things  reviewers 
are  supposed  to  tell.  That  idea  has  been 
exploded  so  many  times  that  repetition  is 
monotonous.  It  can’t  be  done  and  the  ex- 
perienced reviewer  admits  it. 

That’s  why  I never  guess  about  pictures, 
and  that’s  why  I don’t  expect  you  to  con- 
sider all  pictures  I speak  well  of  good  pic- 
tures for  your  th^tre.  No  doubt  not  all 
of  them  are.  I merely  write  that  I do  or 
do  not  like  a picture.  I do  not  infer  that 
anybody  else  will  or  will  not  like  it.  Above 
all,  I do  not  guess  about  box  office  returns. 


I’ve  lived  much  too  long  and  seen  too 
many  pictures  for  that. 

One  thing  more:  Your  formula  enables 
you  to  determine  to  your  satisfaction  an 
average  picture.  It  enables  you  to  do  so, 
however,  after  the  picture  has  been  ex- 
hiliited,  not  l)efore,  and  of  course  anything 
you'd  write  about  it  after  exhibition  would 
be  a report,  not  a review.  And  that’s  the 
point ! — Yours  very  truly,  T.  O.  Service. 

Herbel  Named  Sales 

Manager  of  Century 

(Sfecial  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  ll.—H.  M.  Herbel, 
formerly  sales  executive  for  Universal, 
has  been  appointed  sales  manager  of 
Century  by  Abe 
Stern,  vice  presi- 
dent. Herbel  is 
now  touring  the 
Universal  branch- 
es, through  which 
the  Century  prod- 
uct is  distributed. 

He  will  concen- 
trate his  efforts 
on  the  Century 
short  subjects,  the 
special  two  reel 
Baby  Peggy  com- 
edies, and  the 
three  Jewel  at- 
tractions starring 
Baby  Peggy, 

“The  Darling  of  New  York,”  “The  Law 
Forbids”  and  “The  Family  Secret.” 

Election  Puts  Damper 
on  N.  Y.  Censor  Hopes 

(Special  to  Exhibitors  Herald) 

ALBANY  N.  Y.,  Nov.  1. — No  effort  will 
be  made  this  winter  to  do  away  with  motion 
picture  censorship  in  New  York  State.  The 
results  on  election  day  settled  this.  Al- 
though Governor  Smith,  who  is  opposed  to 
censorship,  was  re-elected,  the  legislature 
next  year  will  be  Republican  in  both 
houses.  On  two  previous  occasions.  Gov- 
ernor Smith  came  out  emphatically  as  op- 
posed to  censorship.  Bills  calling  for  the 
abolishment  of  the  present  law  in  New 
York  state  were  introduced  in  the  legis- 
lature last  winter,  and  while  supported  by 
the  Democrats,  they  were  defeated  by  the 
Republicans. 

The  term  of  Helen  M.  Hosmer,  as  a 
member  of  the  Motion  Picture  Commission, 
expires  on  Decemlier  31,  and  already  there 
is  much  speculation  as  to  what  action  Gov- 
ernor Smith  will  take  in  filling  the  vacancy. 

Establishes  Casting  Office 

LOS  ANGELES. — Film  Booking  Offices  studio 
in  Hollywood  has  established  its  own  casting  office, 
B.  P.  Fineman,  general  manager  of  production, 
announces.  B.  P.  Brown,  formerly  an  F.  B.  O. 
salesman  on  the  west  coast,  has  been  placed  in 
charge. 
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Praise,  Indeed! 

In  the  Moving  Picture  World  of 
November  15,  Mr.  Robert  E.  Welsh, 
editor,  says: 

''There  s only  one  man  I have  to  con- 
sider when  it  comes  to  READER 
INTEREST 

"Thats  Martin  Quigley. 

"One  of  the  others  never  got  started; 
the  other  reached  the  top  and  then 
started  to  slip. 

"And  thafs  fact." 

Here's  a striking — and  certainly  dis- 
interested— confirmation  of  the 
HERALD  S claim  of  READER  IN- 
TEREST; and  from  a rival  editor, 
too! 

Need  we  say  more? 
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I nee  Signs  Mary  Astor 
to  Three  Year  Contract 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Nov.  11. — Mary  As- 
tor has  been  signed  to  a three-year  con- 
tract by  Thomas  H.  Ince.  Miss  Astor, 
who  is  just  19, 
first  attracted  at- 
tention in  the 
Tri  - Art  pictures, 

“H  o p e,”  “Beg- 
gar’s Maid”  and 
“The  Young 
Painter,”  a series 
of  two  reelers 
based  upon  fa- 
mous paintings. 

John  Barry- 
more saw  her 
upon  the  screen 
with  Eugene  O’- 
B r i e n in  “John 
Smith”  while  he  MARY  ASTOR 

was  visiting  in 

France  and  was  so  impressed  by  her 
screen  appearance  and  ability  that  be  en- 
gaged her  by  cable  for  an  important  part 
in  “Beau  Brummel.”  She  has  also  ap- 
peared in  “The  Bright  Shawl,”  “The  Sec- 
ond Fiddle,”  “Puritan  Passions,”  “Suc- 
cess,” “The  Marriage  Maker,”  “Women 
Proof,”  James  Cruze’s  “Fighting  Cow- 
ard,” Universal’s  “Fighting  American,” 
Paramount’s  “Unguarded  Women”  and 
“The,  Price  of  the  Party.”  She  has  been 
assigned  an  important  role  in  the  forth- 
coming First  National  release,  “Playing 
With  Souls,”  a Thomas  H.  Ince  produc- 
tion from  the  novel  of  Countess  De 
Chambrun. 


Resort  Theatres  Cut 

to  One  Night  a Week 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Nov.  11. — Emulating 
Rip  Van  Winkle,  practically  all  motion 
picture  theatres  in  the  Catskill  moun- 
tains, have  “retired”  for  the  winter,  at 
least  to  the  extent  of  six  days  out  of 
each  week,  running  only  one  night  in 
seven.  The  theatres  have  had  a fairly 
good  season,  although  the  ordinary  run 
of  tourists  was  somewhat  curtailed  early 
in  the  season  by  reason  of  the  garment 
makers’  strike  in  New  York  City. 


Piccadilly  Gives  Dean 
Picture  N.  Y.  Premiere 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  11.— The  New 
York  premiere  of  Hunt  Stromberg’s 
“The  Siren  of  Seville”  starring  Priscilla 
Dean  will  be  given  at  the  Piccadilly  theatre 
next  Saturday,  November  15. 

The  presentation  of  “The  Siren  of 
Seville”  will  mark  the  third  Producers 
Distributin_g  Corporation  picture  shown 
at  the  new  independent  Broadway  pic- 
ture palace  since  its  opening  on 
September  27. 


Canada  Plans  Tax  Cut 

(Special  to  Exhibitors  Herald) 

TORONTO,  ONT.,  Nov.  11. — Hon. 
W.  H.  Price,  K.  C.,  treasurer  of  the 
Province  of  Ontario,  has  intimated  that 
the  Ontario  Government  proposes  to 
make  a substantial  reduction  in  the 
amusement  tax,  popularly  known  as  the 
“war  tax”. 


M-G-M  Coast  Office  Moved 
LOS  ANGELES. — Metro-Goldwyn  Distributing 
Corporation  has  moved  its  Los  Angeles  head- 
quarters to  1010  South  Olive  street. 


Says  Producer  Abroad  Sees 
U.  S.  Conspiracy  Against  Him 


Banker  Declares  Film  Men  in  Europe  Are  Now  in  Position  to 
Defend  Themselves  Against  Invasion  by  Outsiders — 
American  Field  Not  a Necessity 


By  R.  BATIGNE 


NEW  YORK,  Nov.  11. — American  motion  picture  men  have  lately  given 
much  greater  attention  to  the  foreign  market  than  ever  before.  The  largest  pro- 
ducers have  sent  producing  units  on  the  other  side  to  work  on  the  exact  location 
called  for  by  the  storj^,  and  officers  of  these  organizations  are  now  “commuting” 
between  New  York  and  Europe  as  a matter  of  course. 

This  move  is  apparently  justified  by  the  desire  of  giving  the  public  some- 
thing new  and  more  accurate  and  is  actually  justified  by  the  increase  of  rev- 
enues obtained  from  the  foreign  market. 

Declares  Europeans  Expected  Opening  in  American  Market 
Europeans  have  been  glad  to  extend  the  heartiest  welcome  to  these  emissaries 
of  the  greatest  movie  makers  of  the  world.  This,  of  course,  was  not  done 
without  expecting  some  kind  of  opening  which  would  permit  them  to  get  back 
in  America  the  position  they  had  before  the  M^ar. 


In  fact,  a few  years  ago,  quite  a num- 
ber of  foreign  pictures  'were  brought  to 
the  American  market,  but  during  the  war 
Europe  had  been  far  outdistanced  by 
America  in  the  art  of  producing  these 
films,  which,  though  of  some  merit, 
proved  to  be  of  inferior  technic  and,  of 
course,  failed  to  please  the  public.  This, 
many  American  distributors  and  show- 
men have  not  forgotten  and  naturally 
are  now  prejudiced  against  them. 

The  European  producer  who  has 
wmrked  hard  and  brought  his  technic  up 
to  date,  feels  that  prejudice.  He  believes 
there  is  a conspiracy  against  him  when, 
in  fact,  present  conditions  are  the  result 
of  past  shortcomings. 

Up  to  two  years  ago  any  European 
firm  was  hypnotized  by  this  market.  It 
seemed  to  them  that  it  was  their  only 
hope  to  develop.  Their  efforts  were  in 
vain  because  of  the  particular  market 
conditions  of  America.  However,  these 
efforts  were  not  lost,  but  resulted  in  real 
progress,  as  producers  made  more  money 
on  their  own  market. 


JAMES  J.  WALKER,  who  I.  E.  Chad- 
wick suggests  as  the  Will  Hays  of  the 
independent  association. 


MR.  BATIGNE  IS— 

...  a lawyer  and  banker.  He 
formerly  was  a member  of  the 
French  high  commission  and  later 
attended  the  Washington  disarma- 
ment conference.  He  is  now  con- 
nected with  important  banking 
and  motion  picture  interests  on 
the  other  side  and  in  New  York. 
He  has  made  an  exhaustive  study 
of  film  matter  abroad. 


Little  Concerned  About  U.  S. 

Today  the,  European  producer  is  much 
less  concerned  about  America,  because 
he  has  come  to  know  and  cultivate  bet- 
ter his  own  grounds.  He  knows  that  he 
can  get  so  much  from  the  countries  cov- 
ered by  his  exchanges  and  finance  his 
pictures  accordingly. 

Betterment  of  international  conditions 
has  greatly  facilitated  the  showing  of 
pictures  from  the  different  countries  of 
Europe.  The  idea  of  an  European  mar- 
ket instead  of  a French,  German,  Span- 
ish, etc.,  market  has  developed. 

In  fact,  Europe  can  be  divided  into 
three  parts  from  the  production  angle. 
England  is  not  to  be  taken  in  considera- 
tion as  their  pictures  have  absolutely  no 
opening  in  Continental  Europe. 

There  remain  France,  covering  the  so- 
called  Latin  countries;  Belgium,  part  of 
Switzerland  and  the  Balkanic  countries, 
and  Germany  holding  central  Europe. 
Both  of  these  countries  had  been  before 
the  war  the  leading  producers  of  Europe 
and  though  they  have  suffered  from  the 
war,  have  made  lately  considerable  ef- 
forts in  this  line  and  are  again  indisput- 
ably the  main  factors  in  European  pro- 
ductions. 

The  big  new  studios  that  were  built 
last  year  in  Paris  and  on  the  southern 
French  coast,  also  the  studios  in  Berlin, 
are  absolutely  modern  in  building  and 
equipment  and  the  testimony  of  men  like 
Rex  Ingram  for  France  and  D.  W.  Grif- 
fith for  Germany,  is  that  they  compare 
favorably  with  the  best  American 
studios. 

Important  changes  have  taken  place 
over  there  in  the  opinion  of  banks  and 
of  the  public  toward  the  motion  picture 
industry.  Conservative  banks  have  gone 
deep  into  the  question  of  production  and 
have  found  that  this  industry  had  as 
good  foundation  as  any  other  which 
(Continued  on  page  41; 
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Great  World  Carnival  Planned 
by  Los  Angeles  Mayor 

Film  Fiesta  Discussed  at  Marcus  Loetv  Luncheon — Film  Concerns  to 

Spend  $75,000,000 

By  HARRY  HAMMOND  BEALL 

Hollywood,  Nov.  ll. — Holywood  will  have  an  annual  film  fiesta 
to  rival  the  world’s  greatest  carnivals  if  plans  that  were  given 
impetus  at  a luncheon  tendered  Marcus  Loew  by  Mayor  Cryer  of 
Los  Angeles  are  carried  through.  The  idea  originally  conceived  by  Sid 
Grauman  several  months  ago  lay  dormant  during  his  European  visit, 
but  has  been  vigorously  revived  and  city  authorities  as  well  as  publish- 
ers of  all  Los  Angeles  newspapers  were  present  to  give  their  endorse- 
ment. Further  conferences  are  scheduled  for  the  near  future. 


C EVENTY-FIVE  millions  will  be  spent 
in  Hollywood  film  productions  in  1925, 
according  to  estimates  made  by  Joseph  M. 
Schenck,  president  of  the  Producers  Aiso- 
ciaUon.  He  believes  this  a conservative 
figure,  with  a hundred  millions  as  the  likely 
outlay. 

* * 

Harold  Lloyd  this  week  celebrated  his 
tenth  anniversary  as  a comedy  star.  Ted 
Wilde  of  Lloyd’s  scenario  staff  staged  a 
masquerade  party  to  commemorate  the 
event  and  a good  time  was  had  by  all. 
* * * 

Nathan  Burkan,  Chaplinas  attorney,  and 
A,  E.  Banzhaff,  Griffith  counsel  arrived 
here  Sunday  for  final  negotiations  for  the 
Schenck-Llnited  Artists  merger.  They 
made  no  statement. 

* * * 

W.  A.  SoBELMAN  and  John  Balk  are  pro- 
prietors of  the  New  Rampart  theatre,  open- 
ing Tuesday  night.  Robert  Vignola  has 
been  engaged  to  direct  the  next  Corinne 
Griffith  production  “Declasse.” 

* * * 

Stanley  B.  Waite,  short  comedy  sales 
manager  for  Pathe,  is  here  conferring  with 
Hal  Roach  and  Mack  Sennett. 

* * * 

No  more  pictures  are  to  be  produced  by 
Motion  Picture  Directors  Association. 
This  was  definitely  voted  by  entire  mem- 
bership. The  one  picture  produced  by  Paul 
Powell  featuring  Agnes  Ayres  at  Grand 
Asher  Studio,  has  been  sold  to  Producers 
Distributing  Corporation. 

* * * 

Dr.  Felix  Kallman,  president  of  U.  F. 
A.  Film  Corporation;  Erich  Pommer,  gen- 
eral manager;  Fritz  Lang,  director  and 
Wynne  Jones,  U.  S.  representative  are  here 
to  establish  friendly  relations  with  Holly- 
wood picture  people. 

* 

William  Desmond  has  been  signed  by 
Universal  for  a long  term  contract. 

* * 

Leon  Errol  has  arrived  in  Hollywood  to 
contribute  the  comedy  role  he  made  famous 
in  Flo  Zeigfield’s  stage  version  of  “Sally” 
to  First  National’s  screen  adaptation  of 
the  play,  which  will  be  Colleen  Moore’s 
next  starring  vehicle.  Alfred  E.  Green 
has  been  chosen  as  director  and  Lloyd 
Hughes  will  have  the  other  chief  role. 

* * * 

Walter  Hiers  has  finished  in  the  Gold- 
wyn  production  of  “Excuse  Me”  and  again 
is  active  at  the  Christie  comedy  lot,  making 
a two-reeler. 

* * * 

James  Cruze  has  begun  another  Para- 
mount production,  now  that  his  brief  honey- 
moon with  his  new  bride,  Betty  Compson, 
has  become  history.  This  time  the  maker 
of  “The  Covered  Wagon”  is  directing  a 
screen  version  of  “The  Goose  Hangs 
High,”  the  Broadway  stage  success.  Fea- 
tured in  this  is  Constance  Bennett,  whose 


work  in  “Code  of  the  Wilderness,”  won 
her  a long-term  Lasky  contract  and  Myr- 
tle Stedman,  Esther  Ralston,  George  Irving 
and  Edward  Peil,  Jr. 

❖ * 

Madge  Kennedy  returns  to  the  screen 
after  a long  absence  in  support  of  Conway 
Tearle  who  is  in  the  East  making  “The 
Ultimate  Good,”  at  the  TecArt  Studios  in 
Manhattan,  a St.  Regis  production. 

* * * 

Lewis  Stone,  Marguerite  de  la  Motte 
and  Paulette  Duval  are  the  latest  additions 
to  the  cast  of  “Cheaper  to  Marry,”  the 
Samuel  Shipman  play  which  Robert  Z. 
Leonard  is  making  for  Metro-Goldwyn- 
Mayer.  Conrad  Nagel  also  is  in  the  pic- 
ture. Miss  Duval  is  a celebrated  French 
dancer  who  came  to  America  and  the  films 
via  the  Follies. 

* * * 

“Kings  in  Exile,”  Victor  Seastrom’s'next 
M-G-M  picture,  will  have  Alice  Terry  and 
John  Bowers  in  the  leading  roles,  after 
which  Miss  Terry  will  join  her  husband  in 
Europe  to  play  opposite  Antonio  Moreno 
in  “Mare  Nostrum.” 

* * 

Jackie  Coogan  is  due  back  in  Hollywood 
this  month,  having  sailed  from  Europe  on 
November  4.  His  last  picture  before  the 
little  juvenile  star  went  abroad  on  his  mis- 
sion of  mercy,  “The  Rag  Man,”  has  been 
cut  and  titled,  and  as  soon  as  Papa  Coogan 
returns  to  give  it  the  finishing  touches,  it 
will  be  released. 

* * * 

AJusical  settings  for  “The  Phantom  of 
the  Opera,”  Lon  Chaney’s  forthcoming 
Universal  successor  to  “The  Hunchback  of 
Notre  Dame,”  will  be  tailor  made  in  a lit- 
eral sense,  for  every  bar  is  being  composed, 
or  arranged  during  the  actual  production 
of  the  picture  which  Rupert  Julian  is  direct- 
ing. This  is  said  to  be  the  first  time  in 
history  that  this  has  been  done  and  that  it 
will  insure  every  note  matching  a definite 
part  of  the  play  action. 

Davies  Picture  Ends 

Run  of  Fifteen  Weeks 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  11. — -“Janice  Mere- 
dith,” picturization  of  Paul  Leicester  Ford’s 
story  of  the  American  Revolution  in  which 
Marion  Davies  is  starred,  has  closed  a rec- 
ord-breaking engagement  at  the  Cosmopol- 
itan theatre.  The  performance  this  eve- 
ning will  mark  terminating  a run  of  fifteen 
weeks,  the  longest  run  ever  enjoyed  by  a 
photoplay  at  that  theatre.  The  best  pre- 
vious was  of  twelve  weeks,  registered  by 
Miss  Davies  in  “Little  Old  New  York.” 

The  closing  of  “Janice  Meredith”  at  the 
Cosmopolitan  is  followed  by  a national  pub- 
lication of  the  picture.  It  opened  at  the 
Aldine  theatre,  Philadelphia,  November  10, 
for  an  indefinite  engagement. 


The  Exhibitors  Place 
in  The  Sun,  Article  5, 
by  Sydney  5.  Cohen 

■ {Contutued  frorn  page  29) 

and  ill-feeling  that  theatre  owners  often 
express  for  certain  film  companies. 

Memories  of  past  wrongs  or  grievances 
that  “So  and  So”  of  this  or  that  company 
did  to  the  theatre  owner  in  the  past,  today 
keeps  him  from  being  a customer  of  that 
company,  and  unfortunately,  it  is  some  of 
the  major  producing  companies  who  are 
not  operating  theatres  in  competition  with 
theatre  owners  who  still  carry  over  this 
ill  will  and  hostility  due  to  the  activities  of 
some  of  their  personnel  in  the  years  gone 
by,  and  prevents  him  from  being  a cus- 
tomer of  that  company  today.  After  all, 
the  theatre  owner  is  a very  human  person 
and  perhaps  it  is  easier  for  him  to  forgive 
than  forget. 

It  seems  to  me  much  could  be  done 
toward  the  creation  of  a friendly  spirit,  one 
that  would  be  more  lucrative  for  the  pro- 
ducer and  distributor  (and  eventually  for 
the  theatre  owner),  through  the  engaging 
of  an  exhibitor’s  “proxy” ; someone  who 
can  speak  the  exhibitor’s  language  without 
the  aid  of  an  interpreter ; one  in  whom 
the  theatre  owner  has  confidence  and  whose 
honesty  and  sincerity  are  well-known  to 
him;  someone  who  wdll  see  he  is  offered 
the  pictures ; that  after  he  has  signed  the 
contract  for  the  purchase  of  the  pictures, 
the  acceptance  or  rejection  is  promptly  for- 
warded to  him ; that  he  is  negotiated  with 
fairly ; that  his  complaints  receive  due  con- 
sideration ; that  he  is  really  interested  in 
his  welfare  and  makes  him  feel  the  com- 
pany is  not  trying  to  put  him  out  of  busi- 
ness as  some  other  companies  are,  but 
really  helping  him ; that  at  every  turn  in 
the  relation  between  producer,  distributor 
and  theatre  owner,  the  latter  feels  that  his 
interests  are  being  specially  looked  after 
by  this  exhibitor’s  “proxy.”  In  other  words, 
an  exhibitor  point  of  contact.  With  such 
a person  in  their  employ,  these  producing 
and  distributing  companies  would  soon  en- 
joy very  much  added  business  in  the  nature 
of  discretionary  bookings  which  the  theatre 
owners  can  place  during  the  year. 

As  I am  nearing  the  end  of  my  attempt 
to  outline  conditions  in  the  industry  princi- 
pally as  they  affect  the  theatre  owner,  I am 
more  and  more  appalled  by  the  immensity 
of  the  problems  that  confront  us  all.  I 
realize  that  with  the  best  of  intentions  I 
have  only  lightly  touched  on  some  of  the 
major  questions.  I also  realize  that  many 
of  the  suggestions  I have  offered  are  sus- 
ceptible of  improvement.  Above  all  things, 
I am  impressed  with  the  futility  of  in- 
dividual effort.  We  need  a common  coun- 
cil, concerted  action,  all  around  co-opera- 
tion. If  I am  successful  in  setting  any 
of  these  things  in  motion,  I will  consider 
myself  well  rewarded. 


Ontario  Theatre  Men 
Hold  Monthly  Meeting 

{Special  to  Exhibitors  Herald) 

TORONTO,  ONT.,  Nov.  11.— At  the 
monthly  luncheon  of  the  Ontario  Divi- 
sion of  the  Motion  Picture  Theatre 
Owners,  which  was  held  in  the  King 
Edward  Hotel,  Toronto,  November  4, 
the  speakeVs  included  Aid.  Summerville, 
owner  of  the  new  Prince  of  Wales 
theatre,  Danforth  avenue,  Toronto,  and 
W.  H.  McMullam  of  the  Castle  theatre, 
Guelph,  Ontario. 

J.  C.  Brady,  president  of  the  Ontario 
Division  of  the  M.  P.  T.  O.,  and  owner 
of  the  Madison  theatre,  Toronto,  had 
charge  of  the  meeting  and  Rae  Lewis 
was  the  secretary. 
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ALL  IN  THE  NEW  DEAL Hiram  Abrams,  President  of  United 

Artists,  signed  Joseph  Schenck’s  two  stars,  Norma  and  Constance 
Talmadge,  then  served  lunch.  Present  are  (left  to  right):  Hiram 
Abrams,  Dennis  F.  O’Brien,  attorney  for  Mary  and  Doug.;  Mary 
Pickford,  Mrs.  Charlotte  Pickford;  Charles  Chaplin,  Arthur  Kelly, 
attorney  for  Chaplin;  Douglas  Fairbanks  and  Joseph  Schenck. 


Sam  Wood,  director,  and  Charles  Cadwallader, 
technical  director  of  Principal  Pictures,  looking 
over  locations  and  sets  for  the  Harold  Bell  Wright 
story  “Re-creation  of  Brian  Kent,’’  which  is  being 
filmed  on  the  West  Coast. 

(Photo  by  tl.  E.  N.) 


May  McAvoy,  dainty  little  film  star,  in  a 
striking  pose.  Miss  McAvoy  is  playing  the 
role  of  Esther  in  the  Metro-Goldwyn-Mayer 
production  “Ben  Hur’’  now  being  filmed  in 
Rome,  Italy. 


Thomas  H.  Ince  recently  formed  the  Smith  Club,  and  secured  as  its  first 
member  Jasper  G.  Smith,  father  of  the  ’round-the-world  flier  Lowell  Smi^, 
who  pledged  his  support  in  putting  over  the  Ince-Pathe  feature  ‘“Dynamite 
Smith,”  starring  Charles  Ray.  All  the  Smiths  of  the  country  are  invited 
to  attend  screenings  of  the  picture. 
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Barbara  LaMarr  in  the  opening  scene  of  “Sandra”  the 
adapted  Pearl  Doles  Bell  novel,  which  was  produced  by 
Sawyer  and  Lubin,  and  personally  directed  by  Arthur 
H.  Sawyer,  for  First  National.  Bert  Lytell  appears  in 
support  of  Miss  LaMarr. 


Robert  Cotton,  recently  ap- 
pointed Central  Division  man- 
ager for  Producers  Distri- 
buting Corporation,  also  heads 
Cleveland  Film  Board. 


Fred  G.  Sliter,  former  field 
manager  for  First  National, 
now  the  popular  branch 
manager  of  the  Seattle 
office  of  First  National. 


H.  F.  Jans  Company  on  location  making  scenes  for  a new 
production  “Playthings  of  Desire”  based  on  J.  Wesley  Putnam’s 
novel.  Mr.  Jans  is  in  centre,  Estelle  Taylor  at  his  right  and 
Burton  King,  director  seated  in  front  of  Mr.  Jans.  Mahlon 
Hamilton,  Mary  Thurman,  Lawford  Davidson  and  Walter  Miller 
support  Miss  Taylor. 


Now  that  the  football  season  is  upon 
us,  Harry  Langdon,  the  Sennett 
comedian  shows  how  it  should  be 
played  in  “Feet  of  Mud,”  a Pathe 
comedy. 


At  last  the  Cross-Word  puzzle  craze 
has  struck  the  film  industry.  Here’s 
the  way  Vitagraph  takes  advantage  of 
it  to  advertise  “The  Clean  Heart.”  We 
suspect  W.  Wallace  Ham,  p.  a.,  got  this 
up. 


Mae  Murray,  as  Cecile  Brunne,  in 
“Circe  the  Enchantress”  who  risks  all 
on  a throw  of  the  dice.  Metro- 
Goldwyn  is  presenting  it  and  Robert  Z. 
Leonard  directed  the  production. 
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M.  Lambach,  part  owner  Nick  Pierong,  manager 

of  Clemmer  theatre,  of  Pantages  theatre, 

Spokane,  Washington.  Spokane,  Wash. 


Shirley  Mason  and  her  director,  Maurice  Elvey,  going 
over  a scene  for  “Her  Husband’s  Wives,”  a story  by 
Barbara  LaMarr  which  William  Fox  is  producing.  It 
is  said  to  be  one  of  Miss  Mason’s  best  films. 


Alberta  Vaughn,  who  won  her  laurels  in  “The  Tele- 
phone Girl”  series  of  F.  B.  O-  comedies,  performing 
with  the  chop  sticks.  She  is  co-starred  with  George 
O’Hara  in  “The  Go-Getters,”  a new  F.  B.  O.  series. 


“California,  Here  We  Stay”  is  the  song  the  Mack  Sennett  bathing 
girls  sing,  turning  their  backs  on  the  Wintery  East  and  preparing 
for  a dip  in  the  Pacific.  You  know  Mr.  Sennett  insists  that  they 
learn  how  to  swim  now. 


Corinne  Griffith  and  her  director,  Robert  Z.  Leonard,  on  board 
ship,  making  a scene  for  “Love’s  Wilderness,”  her  next  First 
National  vehicle. 


Viola  Dana  goes  to  sea  in  “As  Man 
Desires,”  a new  First  National  picture. 
The  chap  in  the  trick  hat  is  her  director 
Irving  Cummings.  Milton  Sills  appears 
opposite  her. 


Frank  Lacey, 
manager  of  the 
Majestic  theatre, 
Portland,  Ore., 
original  ballyhoo 
kid  of  Oregon. 
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P.  W.  Strupple,  owner 
of  Grand  theatre,  Pull- 
man, Wash. 


E.  W.  Groesbeck,  owner 
of  Cosmo  theatres, 
Marie  Connelly,  Grand 
theatre,  Renton,  Wash. 


Signing  the  papers F.  Richard  Jones,  former  Sennett  director, 

and  Hal  Roach  signing  a five-year  contract  by  which  Mr.  Jones 
becomes  supervising  director  of  Hal  Roach  comedies.  Director 
Jones  has  many  fine  comedies  to  his  credit  and  has  a keen  sense 
of  humor. 


John  D.  Praggastis, 
owner  of  the  Liberty 
theatre,  Kelso,  Wash. 


“Hoot  Mon”  Walter 

McNeish,  Bijou  theatre, 
Tacoma,  Wash. 


Betty  Bronson,  as  “Peter  Pan”  in  the  Sir 
James  Barrie  fantasy,  in  which  Maude 
Adams  appeared  on  the  stage  for  several 
years.  Paramount  is  making  the  picture 
for  the  Christmas  season. 


E.  H.  Griffith,  who  is  direct- 
ing ‘“The  Ultimate  Good” 
for  St.  Regis  Pictures,  its 
initial  picture  for  Associ- 
ated Exhibitors. 


The  lady  contortionist  pictured  herewith 
is  none  other  than  Billye  Beck,  who  con- 
tributes her  bit  toward  making  Educ^a- 
tional-Christie  comedies  “the  spice  of  the 
program.” 
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“Lefty”  Flynn,  the  F.  B.  O.  star,  is 
awfully  particular  about  his  nails.  He’s 
starring  in  “The  No-Gun  Man”  his 
second  picture  for  F.  B.  O.  which  is 
now  being  filmed  on  the  West  Coast. 


A bungalow  on  wheels  is  the  latest  thing  in  Hollywood.  This  one  is  used  in  the 
Universal-Jewel  special,  “California  Straight  Ahead”  starring  Reginald  Denny,  and 
is  equipped  with  chairs,  beds,  book  cases,  piano,  writing  desks  and  a complete 
kitchen  outfit.  Harry  Pollard  is  directing  the  picture.  The  bungalow  was  built 
at  Universal  city. 


Chamber  of  Commerce,  San  Francisco,  welcomes  Elinor  Glyn  to  town  during  the  run  of  “His  Hour.”  On  her  arrival  in 
San  Francisco  Miss  Glyn  made  a personal  appearance  at  Loew’s  Warfield  theatre,  where  the  Metro-Goldwyn  picture  played 

a week’s  engagement.  (RIGHT)  Representatives  of  theatre,  studio  and  exchange Frank  Purkett,  manager  Kinema  theatre; 

Margaret  Eddington,  Metro-Goldwyn  publicity  writer;  F.  W.  Voigh,  branch  manager. 
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DeMille  Romps  Over  Censors 
in  New  York  Talk 

Points  Out  the  Absurdities  of  Pennsylvania  Censor  Board’s  Action 
in  Recent  Case  of  “The  Fast  Set” 

By  JOHN  S.  SPARGO 

New  YORK,  November  11. — William  de  Mille,  producer  of  many 
good  pictures  and  whose  long  experience  in  the  making  of  photo- 
plays gives  him  knowledge  to  know  just  what  is  what  and  why, 
attacked  censorship  of  motion  pictures  at  a dinner  last  week  of  the  Society 
of  Arts  & Sciences  held  at  the  Hotel  Astor. 

During  the  course  of  his  talk  Mr.  de  Mille  pointed  out  many  of  the 
absurdities  of  motion  pictures  being  censored  by  political  appointees  who 
have  but  vague  and  very  frequently  erroneous  ideas  of  the  right  thing  to  do. 


'T''HE  work  of  the  Pennsylvania  board  of 
censors  on  Mr.  de  Mille’s  production 
“The  Fast  Set”  was  used  by  the  producer 
as  an  illustration  of  the  absurd  length  these 
politically  appointed  censor  boards  will  go 
to  in  order  just  to  be  doing  something 
with  a picture. 

Among  the  absurdities  pointed  out  by 
Mr.  de  Mille  was  the  action  of  the  Penn- 
sylvania Board  in  ordering  the  following 
changes ; 

The  line,  “What  a lot  of  money  Archie 
saves  your  husband”  was  ordered  to  be 
changed  to,  “What  a godsend  you  are  to  the 
tradespeople.” 

“They  scoflf  at  fidelity”  was  ordered 
stricken  out  entirely. 

“A  gentleman  who  specializes  in  under- 
standing misunderstood  wives”  was  ordered 
to  be  changed  to  “Not  half  a bad  fellow — 
sauntering  the  primrose  path  of  dalliance 
and  meaning  no  harm  to  anyone.” 

Mrs.  George  Walton  who  is  described  as 
“a  lady  who  can’t  get  along  on  her  hus- 
band’s income”  was  changed  by  the  censors 
to  “a  lady  who  is  a tax  on  the  large  income 
of  her  husband.” 

In  ending  his  attack  which  was  received 
with  much  applause  and  hearty  commenda- 
tion by  all  those  present,  IMr.  de  iMille  ex- 
claimed : 

“Are  motion  picture  producers  to  be 
bound  by  brains  like  that?” 

* * * 

Charles  K.  Harris  who  wrote  “After  the 
Ball”  and  many  others  song  hits  which 
have  found  their  way  to  popularity  on  the 
screen  as  well  as  the  printed  song-sheet,  en- 
tertained the  A.  M.  P.  A.  at  the  Thursday 
weekly  meeting  with  anecdotes  of  the  long 
ago  days.  Mr.  Harris’  memories  go  back 
to  the  very  beginning  of  things,  as  far  as 
motion  pictures  are  concerned,  and  his  talk 
was  a refreshing  treat.  He  read  from  the 
manuscript  of  reminiscenses  he  is  prepar- 
ing for  The  Saturday  Evening  Post  and  it 
promises  to  be  a hum-dinger. 

President  Botsford  presided.  A big  at- 
tendance was  present. 

* * ❖ 

The  Capitol  theatre  presents  a gala  ap- 
pearance in  celebration  of  its  fifth  anni- 
versary this  week.  The  outside  of  the 
theatre  is  decorated  with  fresh  flowers  and 
plants  with  special  illuminating  effects  at 
night.  The  interior  of  the  world’s  largest 
temple  of  the  motion  picture  is  likewise 
florally  decorated,  with  new  cloth  of  gold 
curtains  draping  the  huge  proscenium  and 
canopy  of  the  stage.  The  house  staff, 
ushers,  doormen,  attendant  and  the  entire 
orchestra  of  seventy-five  are  resplendent  in 
new  uniforms.  The  holiday  attire  also  ex- 
tends to  the  realm  backstage.  The  stage 
crew,  electricians,  carpenters,  movie  oper- 
ators and  attendants  are  attired  in  new  uni- 
forms with  an  insignia  on  the  collar  de- 
noting their  particular  branch  of  the  house 
service. 

* ♦ * 

The  veteran  comedian  Frank  Moulan, 
who  is  now  a regular  member  of  the  Cap- 


itol staff  of  soloists,  is  appearing  in  the 
prologue  to  “He  Who  Gets  Slapped,”  the 
Metro-Goldwyn  production  which  was  se- 
lected to  celebrate  the  fifth  anniversary  of 
the  Capitol  theatre  this  week.  Moulan  im- 
personates the  character  of  “He,”  which 
Lon  Chaney  portrays  in  the  film  and  which 
Richard  Bennett  played  in  the  Theatre 
Guild  production  of  the  play  by  Leonid 
Andreyev. 

♦ * 

Having  acted  as  publicity  engineer  of  the 
Democratic  campaign  and  traveled  around 
the  country  with  John  W.  Davis,  Wells 
Hawks  is  back  on  the  job  on  Broadway 
and  is  functioning  as  the  personal  repre- 
sentative of  Mary  Pickford.  Wells  had  a 
good  story  to  tell.  While  the  Davis  party 
was  down  South  an  old  negro  came  up  and 
said : “Boss,  I done  voted  for  Mistah 

Dabus.”  Hawks  told  him  election  day 
hadn’t  arrived  and  that  he  could  not  have 
voted.  “Yessau  ah  did,”  replied  the  colored 
gentleman,  “Ah  \-oted  in  de  Litt’rary 
Digest.” 

* * 

There  is  something  mysterious  about  Lon 
Young.  Although  he  has  severed  his  con- 
nection with  the  Warner  Brothers  and  has 
received  many  tempting  offers  (Lon  is  an 
advertising,  exploitation  and  publicity  man 
de  luxe)  he  has  rejected  them  all.  Asked 
what  he  intends  doing,  he  invariably  re- 
plies, “My  plans  are  not  yet  complete.” 
Looks  like  he  has  something  big  on  the 
mat.  We  opine  that  Lon  originated  that 
story  about  the  German  who  is  going  to 
take  the  sails  off  ships  and  still  run  them 
with  wind. 

* * * 

Harry  Segal,  of  Boston,  floated  into 
New  York  the  other  day  wearing  a new 
suit  of  clothes,  smoking  a big  cigar  and 
smiling  happily.  “How'’s  business  i”  he  was 
asked.  “Rotten,”  was  the  reply.  “Then 
why  are  you  smiling?”  was  the  next  ques- 
tion. “I  was  just  thinking,”  said  Harry, 
“that  I’ll  always  have  a big  laugh  on  those 
exhibitors  in  New  England  who  refuse  to 
book  my  pictures.”  Which  is  optimism 
raised  to  the  Nth  power. 

* * * 

Children  who  have  never  seen  a movie 
and  unfortunates  who  are  doomed  to  the 
rest  of  their  life  on  stretchers  or  in  plaster 
casts  were  taken  from  Bellevue  Hospital  to 
the  Mark  Strand  theatre  for  a special  treat 
yesterday.  They  were  transported  in  ten 
ambulances,  buses  and  several  private  cars. 
The  party  arrived  at  1 ;30  o’clock  with 
twenty  nurses,  a staff  of  doctors  and  other 
attendants. 

The  first  twenty  rows  of  the  orchestra 
were  reserved  for  the  crippled  and  conva- 
lescent. Children  on  stretchers  were 
placed  in  rows  on  tops  of  the  orchestra 
seats,  and  the  others,  of  course  were  car- 
ried in  and  placed  in  seats. 

* % ♦ 

And  now  again  comes  the  rumor  that 
W’.vr.TF.K  F.  Eberhardt  of  First  National  is 


The  Architect  and 
the  Small  Theatre 

The  service  which  the  theatre 
architect  is  prepared  to  render  the 
builder  of  a small  theatre — the 
cost  of  such  service — how  it  oper- 
ates and  the  scope  it  may  assume 
is  the  subject  of  an  article  which 
will  appear  in  December  “Better 
Theatres”  (December  6 issue) 
that  will  interest  many  small  town 
theatre  owners.  This  article  will 
outline  procedure  and  costs  in  in- 
stances where  plans  are  prepared 
by  theatre  architects  for  small 
houses  in  which  construction  may 
be  performed  by  local  contractors 
working  from  the  architect’s  spec- 
ifications. 

December  “Better  Theatres” 
will  also  contain  an  article  of  un- 
usual interest  to  users  of  music 
rolls. 

And  in  addition  to  the  above 
and  a number  of  other  equally  in- 
teresting articles  December  “Bet- 
ter Theatres”  will  contain  a story 
of  something  new  and  unusual — an 
absolute  innovation  that  clearly 
proves  “There  is  something  new 
under  the  sun  in  theatre  building.” 


going  to  be  married.  Walter  was  seen  in 
a Broadway  millinery  store  the  other  day 
pricing  women’s  hats. 

Jim  Loughborough,  recently  a benedict, 
took  Walter  off  to  a secluded  nook  and  ad- 
vised: “Never  talk  back  to  her  if  you 
get  her,  Walter.  This  is  the  advice  of  One 
Who  Knows.” 

Jk  * 

With  Col.  Fred  Levy,  First  National 
Franchise  holder,  in  the  role  of  speaking 
stage  producer  and  Irving  M.  Lesser,  vice 
president  of  Principal  Pictures  and  Trea- 
surer of  First  National  Exchange,  Inc., 
serving  ditto  it  looks  as  if  motion  picture 
people  are  casting  longing  eyes  toward  the 
drama  as  Shakespeare  wrote  it,  and  as  it  is 
spoken.  The  title  of  the  new  production  is 
“March  On.”  Behind  it  is  the  Trianon 
Amusement  Co.  Herry  Grelle  of  Supreme 
Photoplays,  Pittsburgh,  visited  the  city  the 
other  day  and,  misinterpreting  the  title  of 
“March  On,”  said : 

“Well,  ‘Mah  Jong’  sounds  pretty  good. 
I’ve  never  played  the  game  but  there  is  a 
lot  of  interest  in  it.” 

* * * 

Benny  Leonard,  film  actor  and  light- 
weight champion,  is  taking  a brief  va- 
cation before  returning  to  his  two  pro- 
fessions, acting  and  boxing.  In  addition  to 
preparing  for  the  boxing  bout  with  the 
victor  in  the  lightweight  elimination  tourn- 
ament being  held  by  the  New  York  State 
Boxing  Commission,  Leonard  will  make  a 
number  of  personal  appearances  in  motion 
picture  and  vaudeville  theatres  in  connec- 
tion with  his  new  film,  “Flying  Fists.” 


Samuel  Davidson  Dead 

{Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  Nov.  11  — 
Word  has  been  received  in  Kansas  City 
of  the  death  in  Fort  Worth,  Texas,  of 
Sarftuel  Davidson,  owner  of  the  Garden 
theatre  and  Film  Exchange  building  in 
Kansas  City.  Mr.  Davidson  also  owned 
other  real  estate  in  Kansas  City.  He  is 
survived  by  his  widow  and  two  children. 
His  home  is  in  Fort  Worth. 
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supplies  a constant  and  legitimate  de- 
mand. Therefore,  difficulties  in  financ- 
ing have  been  greatly  overcome  and  the 
responsible  firms  have  now  a strong 
financial  backing. 

On  another  hand  the  public  no  longer 
considers  the  motion  picture  as  a lower 
form  of  entertainment.  It  has  come  to  be 
recognized  as  an  art:  “the  seventh  art,” 
as  it  is  called  over  there,  and  the  “movie 
habit”  is  well  established.  The  Paris 
Opera,  for  instance,  which  is  financially 
supported  by  the  government,  will  ex- 
hiffit  motion  pictures  not  only  because 
French  society  is  interested  in  them,  but 
also  because  the  government  wants  to 
manifest  its  endorsement. 

Returns  Are  Now  Greater 

These  changes  have  resulted  in  much 
better  productions  and  greatly  increased 
returns.  In  France,  as  in  Germany,  a 
production  costing  $100,000  is  entirely 
amortized  on  its  native  market,  which 
only  two  years  ago  could  not  have  been 
thought  of.  Because  of  lower  produc- 
tion cost  a $100,000  production  is  on  the 
order  of  a $300,000  production  here. 

European  markets  have  increased  so 
much  that  the  immediate  future  for  sub- 
stantial profit  from  European  produc- 
tions has  been  found  in  Europe  itself  and 
the.  United  States,  in  most  instances, 
does  not  even  figure  on  the  percentage 
table  of  returns.  Different  agreements 
have  been  made  between  the  most  im- 
portant producers-distributors  of  Erance 
and  Germany  on  the  basis  of  exchanging 
their  best  pictures,  which  are  made  with 
a mixed  cast  and  especially  worked  out 
to  appeal  to  both  countries.  I refer  to 
the  agreements  passed  between  Aubert 
and  UFA,  or  Gance  Film  Company,  and 
Westi  Company.  This  creates  a Euro- 
pean type  of  picture  instead  of  a French 
or  German  one.  As  these  organizations 
cover  their  territories  thoroughly  through 
exchanges  and  ownership  of  first  run 
houses,  their  arrangement  practically 
doubles  their  market  and  enables  them  to 
spend  twice  as  much  money  on  this  kind 
of  production. 

Therefore,  the  attitude  of  European  pro- 
ducers toward  the  American  market  is  one 
of  calm  expectation,  no  longer  a necessity 


Absolves  Films  of 
Hurting  Churches 

{Special  to  Exhibitors  Herald) 

KANSAS  CITY,  Mo„  Nov,  12. 
— A real  jolt  was  handed  members 
of  Baptist  churches  of  Kansas 
City  last  week  by  Dr.  T.  T.  Shields 
of  Toronto,  Canada,  in  a sermon 
before  persons  representing  the 
Baptist  churches  of  Greater  Kan- 
sas City  at  a meeting  at  the  Cal- 
vary Baptist  church.  Ninth  and 
Harrison  streets.  Only  the  week 
before,  at  the  national  Baptist 
convention  in  Kansas  City,  many 
of  the  audience  had  heard  Sunday 
motion  pictures  classed  in  the 
same  rank  as  liquor  and  dance 
halls,  the  plea  having  been  made 
that  “all  be  buried  face  down  to- 
gether.” 

But  Dr.  Shields  told  a much  dif- 
ferent story.  Motion  pictures,  mo- 
tor cars  and  other  modern  amuse- 
ments were  absolved  from  any 
blame  for  low  church  attendance. 

“Falling  off  of  church  atten- 
dance is  due  to  lack  within  the__ 
church  itself,”  Dr.  Shields  said. 


but  a possible  field.  The  biggest  men  on 
the  other  side  admit  that,  they  need  some 
American  films  to  fill  out  their  programs 
at  present,  but  they  insist  on  the  fact  that 
whereas  90  per  cent  of  pictures — shown  in 
England  are  Americans,  the  special  system 
of  import  in  use  in  Germany  has  brought 
this  proportion  to  about  60  per  cent  and 
in  regards  to  France  in  1921,  90  per  cent 
of  the  pictures  were  American ; in  1922  the 
percentage  was  75  per  cent  and  last  year 
dropped  to  only  65  per  cent.  One  of  the 
two  largest  French  producer-distributors 
produced  twenty-five  features  last  year  and 
distributed  about  fifteen  German,  Italian 
and  Austrian  pictures.  As  he  needs  about 
90  pictures  a year  and  considering  the  fact 
that  his  producing  activities  are  on  the 
increase  and  that,  through  his  agreements 
with  a Germany  firm,  he  will  handle  more 
German  pictures,  it  is  easy  to  see  that  the 
50  per  cent  proposition  can  be  expected  for 
the  next  season. 

France,  Germany  Important  Centers 

This  means  that  the  two  most  important 
motion  picture  centers  of  the  Continent 
though  not  closed  to  American  films,  are 
controlled  by  French  and  German  organ- 
izations. 

Furthermore  the  American  distributor  is 
at  a disadvantage  when  selling  his  pro- 
ductions on  the  continent  because  the  bulk 
of  American  production  is  dumped  over 
there  without  discrimination.  American 
films  are  so  numerous  that  they  bid  against 
each  other  and  are  sold  not  on  their  value 
but  on  prices.  The  cheapest  houses  show 
practically  nothing  but  American  pictures, 
because  they  can  be  gotten  for  less  than 
European.  The  result  of  this  competition 
is  that  only  the  poorest  American  films 
are  taken,  and  to  command  an  interesting 
price  an  American  picture  must  be  a super 
production  specially  presented  and  adver- 
tised. But  this  is  done  for  only  a small 
number  of  pictures  and  it  is  surprising  to 
find  how  relatively  few  of  the  best  super- 
productions are  exploited  on  this  continent. 

This  situation  is  construed  by  Euro- 
peans as  a proof  that  American  distributors 
are  in  need  of  them  to  fully  exploit  the 
European  territories  they  cover  and  believe 
that  they  can  offer  something  in  exchange 
of  which  they  expect  to  be  given  an  open- 
ing on  the  American  market. 

However,  it  must  be  well  understood  that 
the  European  producers  are  not  now  as  ig- 
norant of  America  as  they  used  to  be. 
When  they  ask  for  a chance  to  show  their 
products  they  do  not  mean  to  send  any 
kind  of  films,  or  even  their  best  films. 
They  admit  tbe  fact  that  motion  pictures 
are  not  only  an  art  proposition  but  also  a 
commercial  one  and  that  for  films  as  for 
any  other  goods  the  importer  has  to  comply 
with  the  rules  and  customs  that  prevail  on 
the  market  which  is  sought  for.  It  is  well 
realized  that  this  market  is  worth  some 
special  efforts  which,  in  my  opinion,  should 
be  directed  on  two  main  points : Continuity 
and  stardom.  One  of  the  most  remarkable 
achievements  of  the  American  motion  pic- 
ture industry  is  to  have  created  a special 
branch  for  the  building  up  of  the  story, 
the  making  of  a sequence  which  will  insure 
the  continuity  of  the  story  and  create  a 
certain  rhyme.  This  must  be  American  if 
a picture  made  abroad  is  to  be  shown  in 
America.  The  other  point  is  the  star. 
Whatever  may  be  the  opinion  of  the  star 
system  it  still  exists  here  and  I believe  that 
a picture  is  generally  sold  on  the  socalled 
“box  office  names.”  Europe,  as  a whole, 
is  against  stardom,  therefore  they  have  in 
this  matter  to  comply  with  American  cus- 
toms and  include  in  the  cast  some  well 
known  names  in  order  to  give  an  angle  to 


the  publicity  manager  for  his  advertising 
campaign  and  sales  talks. 

System  Proves  Successful 

While  this  system  is  not  new  and  has 
proved  successful  in  a number  of  instances 
the  question  is  to  know  if  it  will  be  applied 
on  a larger  scale  and  better  organized  basis. 

It  has  taken  a certain  time  for  European 
producers  to  organize  themselves  and  to 
come  to  a practical  opinion  on  this  mar- 
ket to  understand  its  special  problems  and 
its  distribution  difficulties.  American  mo- 
tion picture  men,  on  the  other  hand,  begin 
to  realize  the  importance  of  Europe  as  a 
market  and  its  possibilities  as  a ground  for 
producing. 

To  sum  up,  Europeans  producers  have 
become  conscious  of  the  commercial  value 
of  their  own  market.  They  are  exploiting 
it  with  an  increasing  success  and  not  only 
are  they  in  a position  to  defend  it  against 
any  outsiders  but  feel  that  they  hold  a bar- 
gaining power  as  an  importanr  part  in  the 
world  market. 

Famous  and  Keith  May 
Join  Hands  in  Canada 

(.special  to  Exhibitors  Herald) 

TORONTO,  ONT.,  Nov.  11.— Accord- 
ing to  a report  here  there  is  a possi- 
bility that  there  will  be  a joining  of 
forces  in  a working  arrangement  be- 
tween the  Famous  Players  Canadian 
Corp.,  and  the  B.  F.  Keith  Company  of 
Canada,  Limited.  Famous  Players  con- 
trol a chain  of  82  theatres  in  the  Do- 
minion while  the  B.  F.  Keith  organiza- 
tion is  getting  into  its  stride  with  im- 
portant theatres  in  the  principal  cities  of 
Eastern  Canada. 

A near-clash  occurred  at  Ottawa, 
Ontario,  last  August  when  the  Keith 
company  obtained  Loew’s  Ottawa  thea- 
tre in  competitive  bidding  with  Famous 
Players.  The  latter  threatened  to  build 
a big  new  house  at  Ottawa  to  fight  the 
Keith  theatre  but  this  has  not  material- 
ized. These  and  other  features  of  the 
situation  lend  themselves  to  the  per- 
sistent rumor  that  the  two  big  com- 
panies are  securing  a friendly  alliance. 


Leaves  Century  Film  Corp. 

NEW  YORK. — Florence  Wallack,  for  several 
years  chief  aid  to  Julius  and  Abe  Stern,  heads  of 
Century  Film  Corporation,  has  resigned  that  post 
to  join  John  Tippett,  raw  stock  dealer,  as  his 
West  Coast  representative. 


One  Cent  Sale 
Draws  Crowds 

(Special  to  Exhibitors  Herald) 

ST.  JOHN,  N.  B.,  Nov.  11.— A 
special  “One  Cent  Sale,”  similar 
to  the  familiar  selling  stunts  of 
drug  stores,  was  conducted  by 
Manager  Thomas  Daley  for  the 
Unique  theatre,  St.  John,  N.  B., 
with  gratifying  results,  when,  for 
one  day  only,  he  offered  two 
tickets  of  admission  for  the  price 
of  one,  plus  the  one  cent.  This 
brought  out  a big  crowd  of  people 
for  all  performances,  starting  with 
an  extra  morning  matinee  at  10 
A.  M. 

For  this  one  day,  the  Unique 
offered  a program  which  included 
Universals’  “The  Back  Trail,”  a 
chapter  from  the  Universal  serial, 
“The  Fast  Express”  and  a com- 
edy. 
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AMERICAN  THEATRE  FRONTS:  Beginning  upper  left,  reading  clockwise — Display  for  “Vanity’s  Price” 
us^  in  Jersey  City  theatres — Aschers’  Merrill,  Milwaukee,  during  run  of  “Butterfly” — Lobby  of  the  Garrick, 
Minneapolis,  for  “The  Sea  Hawk” — Lyric,  Lima,  O.,  when  “His  Hour”  was  attraction — Capitol,  Dallas,  dec- 
orated for  “The  White  Sister” — “White  Sister”  display  used  by  Central  theatre,  Jersey  City.  Compare  Amer- 
ican theatre  fronts  with  foreign  theatre  fronts  reproduced  on  page  45.  Another  page  devoted  to  the  subject 
precedes  it. 
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BETTER  LOBBY  THEATRE  NEED 


Riesenfeld*s 
Presentation 
Policy  Told 


“Who’ll  give  the  big  showmen  a 
fresh  idea  for  stage  presentation  of 
motion  pictures?”  The  Theatre 
asked  last  week,  and  this  week  at 
least  a partial  answer  is  found  in 
Hugo  Riesenfeld’s  article,  “Music 
As  Applied  to  Acts,”  in  “The  Close- 
Up,”  house  orgem  of  the  Famous 
Players-Lasky  theatre  department. 
The  article,  doubly  valuable  because 
of  the  author’s  success  with  prin- 
ciples outlined  in  it,  reads  as  fol- 
lows: 

It  is  hard  to  classify  those  acts  or  num- 
bers which  give  color  to  a film  program 
and  at  the  same  time  afford  a little  rest 
for  the  eye,  which  becomes  strained  with 
looking  at  about  ten  thousand  feet  of  film. 
They  do  not  qualify  as  vaudeville  acts,  ex- 
cept in  such  theatres  as  make  it  a policy 
to  book  such  acts  directly.  Nor  are  they 
quite  of  the  concert  stage  class.  If  I may 
say  so,  our  acts  fall  somewhere  between 
those  of  the  concert  hall  and  the  vaudeville 
stage.  They  are  not  as  high  class  or  as 
highbrow  as  the  offerings  of  the  former, 
and  they  are  not  as  broadly  “vaudevillian” 
as  those  of  the  latter. 

Experience  has  taught  me  that  some  of 
the  best  acts  of  vaudeville  cannot  be  trans- 
planted to  a motion  picture  house  without 
losing  much  of  the  spontaneous  applause 
that  they  arouse  in  their  native  element. 
This  is  true  in  spite  of  the  fact  that  our 
houses,  with  their  superior  orchestras, 
lighting  equipment  and  stage  settings  are 
better  fitted  to  present  any  kind  of  act 
than  the  average  vaudeville  theatre.  The 
explanation  seems  to  be  they  cater  to  an 
entirely  different  type  of  people. 

May  I mention  here  that  I am  speaking 
only  of  those  houses  which  I am  familiar 
with.  I have  heard  that  in  the  Middle 
West  and  the  West  there  are  houses  which 
employ  headliners  from  vaudeville  with 
great  success. 

In  arranging  the  acts  for  our  theatres, 
we  have  found  that  those  which  get  over 
best  are  the  ones  in  which  well-known 
music  is  used,  be  it  dance,  song  or  instru- 
mental number.  In  the  case  of  dance  num- 
bers we  have  been  particularly  successful 
with  the  “Serenade”  by  Drigo,  “The  Glow 
Worm,”  “Valse  Bluett”  and  “The  Swan.” 
“Air  de  Ballet,”  by  Chaminade ; “Dance  of 
the  Hours,”  from  “La  Giaconda,”  by  Pon- 
chielli ; “Bacchanale,”  from  “Samson  and 
(Concluded  upon  page  49) 


Compare  ^Em 

OW  would  your  theatre  look 
if  set  down  alongside  the 
others  in  the  heart  of  Copen- 
hagen? Rio  de  Janeiro?  Stock- 
holm? Colon? 

Do  you  know  what  showmen  of 
other  nations  are  doing  to  attract 
people  to  their  theatres? 

Do  you  know  whether  they  fol- 
low American  precedent? 

Turn  to  the  full  page  of  foreign 
theatre  fronts  presented  in  this 
issue.  Compare  it  with  the  page 
of  American  theatre  fronts  on  a 
preceding  page. 

Read  “New  Theatre  Lines  De- 
mand New  Methods,"  introducing 
a series  of  pages  devoted  to  im- 
provement of  lobby  displays,  and 
think  the  matter  over. 

Write  a letter  about  it. 


House  Organ 
Exchange  at 
Danger  Mark 

This  week’s  additions  bring  the 
House  Organ  Exchange  membership 
to  13.  A.  N.  Miles,  thirteenth  mem- 
ber of  the  “Herald  Only”  Club,  will 
tell  you  not  to  worry,  but  let’s  get 
away  from  the  mark  anyway. 

F.  C.  Weskil,  Rose  theatre,  Colfax, 
Wash.,  Earle  Hall  Payne,  Kentucky  the- 
atre, Lexington,  and  W.  H.  Ostenberg,  Jr., 
Orpheum,  Scottsbluff  Neb.  are  added  to  the 
list  of  showmen  willing  to  exchange  house 
organs  with  other  showmen.  Readers  are 
familiar  with  Mr.  Payne’s  house  organ. 
Messrs.  Weskiil  and  Ostenberg  are  re- 
quested to  submit  copies  of  their  publica- 
tions for  reproduction. 

M.  MacLeod,  Wolverine  theatre,  Sagi- 
naw, Mich.,  sulimits  this  week  a copy  of  his 
four-page  paper,  “The  Wolverine,”  which 
is  reproduced  in  full  on  another  page. 
“Public  Service,”  a recent  unit  in  The  The- 
tre’s  service  copy  series,  is  used  on  the 
third  page  of  the  issue  at  hand.  Mr.  Mc- 
Leod offers  no  comment  regarding  the 
paper  and  the  reproduction  is  a better 
analysis  of  it  than  can  be  written. 

In  a letter  accompanying  Mr.  Payne’s 
Exchange  enrollment  blank,  he  promises 
his  “Sea  Hawk”  campaign,  illustrated  with 
photographs.  The  first  exploitation  con- 
tribution from  a man  whose  house  organ 
has  made  his  name  a regular  feature  of 
these  columns,  it  is  awaited  with  special 
interest. 


New  Theatre 
Lines  Demand 
New  Methods 

New  theatre  lines,  departing 
radically  from  old  designs,  dictate  a 
change  in  lobby  display  methods. 
The  flash  front,  at  least  in  crude 
form,  is  passing.  Better  display,  in 
turn  calling  for  better  materials,  is 
an  important  theatre  need  of  the 
present.  Accordingly  The  Theatre 
this  week  devotes  three  pages  to 
photographic  reproduction  of  the 
better  lobby  displays  recently  re- 
ported, beginning  a series  calculated 
to  stimulate  effort  toward  lobby 
betterment. 

Photographs  reproduced  upon  the  op- 
posite page  are  selected  from  scores  re- 
ceived during  recent  weeks.  Selection  is 
based  upon  quality  of  display,  as  will  be 
the  policy  throughout  the  series.  The  aim 
is  to  set  forth  the  best  that  is  being  done, 
as  example  and  as  incentive  to  improve- 
ment. 

A subsequent  page  is  devoted  to  repro- 
duction of  photographs  showing  lobby  dis- 
play methoL  practiced  in  other  countries. 
Comparison  of  these  with  American  lobbies 
is  of  striking  interest. 

Another  page  shows  in  close-up  display 
materials  used  by  various  theatres,  distant 
\iews  of  two  theatre  fronts  and  specially 
costumed  ushers,  the  latter  legitimately  a 
factor  in  modern  lobby  display. 

Numerous  factors  enter  into  calculations 
for  swift  substantial  improvement  in 
frontal  display.  Where  theatres  maintain 
an  art  department,  advancement  may  be 
rapid,  but  where  stock  material  must  lie 
used  progress  almost  necessarily  will  be 
slower.  In  the  latter  cases,  however,  much 
can  be  done  to  improve  conditions  by  ex- 
changing hints  and  suggestions  for  getting 
superior  effects  by  exercise  of  ingenuity 
and  originality.  These  columns  are  opened 
to  showmen  for  such  exchange,  and  to  the- 
atre artists  as  well,  herewith. 

As  in  the  case  of  the  newspaper  ad  series 
introduced  last  w^eek,  the  lobby  display 
photographs  will  be  presented  without 
criticism.  Personal  reaction  of  The  The- 
atre staff  members  will  govern.  No  “ex- 
pert” judgments  will  be  passed  by  this  de- 
partment, although  contributors  are  invited 
to  comment  at  liberty  upon  their  own  or 
others’  displays. 

Examine  the  displays  presented  this  week 
upon  the  opposite  page.  Write  about  them 
if  you  care  to,  whether  or  not  you  con- 
tribute photos  of  }iOur  own  work.  Sugges- 
tion is  in\ited. 
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MODERN  LOBBY  DISPLAY:  Beginning  upper  left,  reading  clockwise:  Front  of  L5mc  theatre,  Cincmnati, 
during  “Sea  Hawk”  engagement — Original  poster  shadowboxed  for  “The  Arab”  at  Garrick,  Minneapolis — 
“Sea  Hawk”  front  arranged  by  the  Circle  theatre,  Indianapolis — “Sea  Hawk”  usherettes  of  the  Liberty,  Lo^ 
Beach,  Cal. — H.  E.  Deigler’s  origfinal  lobby  material  for  “The  Sea  Hawk,”  “The  Arab”  and  “Abraham  Lin- 
coln” at  the  Garrick,  Minneapolis — Criterion  theatre  usherettes  as  dressed  for  the  run  of  “Three  Women.” 
(See  preceding  pages.) 
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FOREIGN  THEATRE  FRONTS:  Beginning  upper  left,  reading  clockwise — World  Cinema  theatre,  Copen- 
hagen, during  run  of  “The  Covered  Wagon”-— Rivoli,  London,  decorated  for  “The  Hunchback  of  Notre 
Dame” — America  theatre.  Colon,  Panama,  during  Metro  Goldwyn  Week — Cosmorama  theatre,  Gottborg, 
Sweden,  running  “Our  Hospitality” — Palais,  Rio  de  Janeiro,  showing  “Scaramouche” — Det  Little  Theatre, 
located  in  an  unnamed  city  in  Denmark,  as  it  looked  during  the  engagement  of  “Our  Hospitality.”  Compare 
with  American  theatre  fronts  reproduced  upon  page  42. 
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ADVERTISING  THAT  SHOWMEN  ARE  USING  TO  GET  BUSINESS:  Beginning  upper  left  and  reading 
clockwise — Four  column  space  used  by  Oliver  theatre,  South  Bend,  Ind.,  for  “Secrets” — Two  colunm  type 
ad  by  Circle,  Indianapolis,  for  “Abraham  Lincoln” — Page  deep  upright  by  Tower,  Minneapolis,  for  “Circe” 
and  Anniversary  Week — Three  column  combination  by  Adeims,  Detroit,  for  “The  Sea  Hawk” — Contrasting 
prognram  listings  by  Rialto,  Providence,  R.  I. — Six  column  spread  by  Circle,  Indianapolis,  for  “Sundown.”  All 
are  invited  to  contribute  newspaper  or  other  ads  suitable  for  reproduction  on  this  page.  Selection  is  by  reader 
reaction  and  criticism  is  contributors’  privilege. 


November  22,  1924 


EXHIBITORS  HERALD 


47 


ILLUSTRATING  “WHAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS”:  Beginning  upper  left  and  read- 
ing clockwise — Three  column  theatre  institutional  ad  by  Leo  Garner  for  Columbia  theatre,  Bristol,  Tenn. — 
Football  ticket  stunt  by  James  F.  Powers,  Poli’s  Bijou,  New  Haven  — Three  column  display  by  Harold  D. 
Barnes,  Rialto,  Burlington,  la. — Reproduction  of  the  four  pages  comprising  M.  MacLeod’s  house  orgeui  for 
the  Wolverine  theatre,  Saginaw,  Mich.,  carrying  The  Theatre  copy  on  third  page — Two  column  merchant  ad 
obtained  by  Wm.  C.  McCreary,  Zelda  theatre,  Duluth — School  letter  by  E.  E.  Meredith  for  Virg^inia  theatre, 
Feurmont,  W.  Va.,  based  upon  educational  value  of  “Abraham  Lincoln.” 
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Copy  Service 
For  Exhibitor 
House  Organs 

House  organ  or  newspaper 
publication  rights  to  this  copy 
is  granted  exhibitors  by  the 
“Herald”  herewith. 


PICTURE  SHOPPING 

AMONG  you  who  patronize  this  theatre 
are  many  who  read  the  “reviews”  in 
magazines  devoted  to  motion  pictures. 
Alore  among  you,  probably,  read  the  re- 
views printed  in  various  newspapers.  All 
who  do  so  have  e.xperienced  disappointment 
at  one  time  or  another  upon  seeing  pic- 
tures which  have  been  recommended  by  the 
critics  and  have  immensely  enjoyed  in  other 
instances  pictures  which  the  critics  had  pro- 
nounced mediocre.  As  a result,  the  critic 
has  come  to  be  almost  a negligible  factor 
in  picture  shopping.  His  word,  once  re- 
garded as  law,  has  dwindled  to  its  proper 
status  as  one  man’s  opinion. 

In  selecting  pictures  for  exhibition,  the- 
atre owners  years  ago  were  guided  by  pro- 
fessional critics.  This  was  accountable  for 
the  lack  of  uniformity  in  theatre  programs 
in  the  early  days  of  the  business.  The 
critics  guessed  about  the  pictures  and  the 
theatre  owners  were  guided  by  their 
guesses.  That  era  is  past. 

Today  theatre  men  select  their  pictures 
according  to  carefully  kept  records  of  past 
performance.  We  cannot  state  definitely 
that  you  will  like  any  particular  picture, 
but  we  can  state  definitely  whether  you 
like  or  dislike  this  or  that  particular  kind 
of  picture.  Knowing  this,  we  are  practically 
certain  that  you  will  like  a certain  picture 
if  it  is  a good  picture  of  a kind  that  you 
have  liked  in  the  past. 

This  is  partial  explanation  of  the  fact 
that  the  good  theatre  of  today  maintains 
a standard  and  theatregoers  admiring  that 
standard  attend  that  theatre.  Picture  shop- 
ping today  is  in  fact  theatre  shopping. 


THE  MAGIC  CARPET 

A ROUND  the  legend  of  the  magic 
carpet  there  has  been  always  a mys- 
terious glamor,  a glamor  of  adventure, 
for  are  we  not  told  it  took  its  people  to 
many  lands,  in  many  climes,  in  fractions 
of  time? 

To  travel,  to  adventure  into  the  un- 
known parts  of  the  world,  that  is  some- 
thing that  most  all  of  us  have  dreamed 
for,  though  we  know  it  can  never  be- 
come a reality. 

But  today  the  motion  picture,  in  a 
single  evening,  takes  one  on  fascinating 
trips  all  over  the  globe,  plunging  one 
into  adventures  and  thrilling  situations. 

The  photoplay  is  the  land  of  make  be- 
lieve, and  the  greatest  recreation  in  the 
world,  and  you  don’t  know  what  you 
are  missing  if  you  don’t  let  your  spirit 
ride  with  the  hero  and  heroine  of  the 
story.  Try  it. 


PICTURE  PARTIES 

TDICTURE  parties  are  in  vogue.  Each 
week  we  reserve  blocks  of  seats  for 
more  hostesses  who  find  the  press  of  social 
obligations  most  satisfactorily  coped  with 
in  this  manner.  Many  invite  their  guests 
directly  to  the  theatre,  the  parcy  adjourn- 
ing to  refreshment  places  in  a body  when 
the  performance  is  completed. 

The  management  is  able  at  all  times  to 
suggest  dates  of  specially  suitable  enter- 
tainment for  party  purposes. 


Theatre  Bits 


J OBEY  display  has  been  a subject  of 
^ widely  differing  opinions  these  many 
years.  Showmen  who  agree  upon  prac- 
tically everything  else  seldom  £nd  com- 
mon ground  with  respect  to  the  theatre 
front.  The  circumstance  makes  it  seem 
not  improbable  that  arguments  of  vari- 
ous kinds  will  be  waged  in  these  col- 
umns henceforth  as  a result  of  the  series 
launched  this  week.  In  fact,  if  there 
are  no  arguments  there  will  be  no  se- 
ries long,  for  absence  of  arguments 
denotes  lack  of  interest  and  The  Thea- 
tre has  no  space  for  uninteresting 
matter. 

Theatre  fronts  here  and  abroad  are 
shown  this  week,  together  with  a third 
page  devoted  to  miscellaneous  material 
pertaining  to  the  subject.  There  will 
not  be  three  pages  always,  but  this  lay- 
out provides  a good  beginning. 

T’S  hardly  time  for  us  to  be  deluged 
with  newspaper  ads  as  a result  of  last 
week’s  announcement  that  a page  of 
them  would  be  published  in  each  issue, 
but  there  is  more  than  enough  to  make 
up  the  second  page.  The  more  the  mer- 
rier, of  course,  and  the  more  valuable 
the  service  of  the  page. 

iil^HAT  Showmen  Are  Doing,” 
' f “House  Organ  Exchange,”  hobby 
display,  newspaper  ads,  theatre  copy, 
what  next?  Is  The  Theatre  overlooking 
anything?  Anyone  not  finding  in  these 
columns  that  which  they  seek  should 
write  and  ask  for  It.  The  department 
was  called  “The  Theatre”  so  that  it 
could  take  up  anything  and  everything 
pertaining  thereto  in  its  pages.  What 
have  you? 


House  Organ 
Exchange 

E.  E.  BAIR,  State  theatre,  Uhrichs- 
ville,  O. 

FRANK  H.  BURNS,  Orlando  En- 
terprises, Inc.,  Orlando,  Fla. 

E.  L.  FAWKS,  Photo  Phone  the- 
atre, Graford,  Tex. 

T.  L.  LITTLE,  Majestic  theatre, 
Camden,  S.  C. 

M.  MacLEOD,  Wolverine  theatre, 
Saginaw,  Mich. 

EARL  D.  MASSEY,  Texas  theatre, 
Killeen,  Texas. 

E.  E.  MEREDITH,  Virginia  thea- 
tre, Box  1190,  Fairmont,  W.  Va. 

EDGAR  A.  MOSS,  Moss  Advertis- 
ing Agency,  Marion,  Ind. 

W.  H.  OSTENBERG,  Jr.,  Orpheum 
theatre,  Scottsbluff,  Neb. 

EARLE  HALL  PAYNE,  Kentucky 
theatre,  Lexington,  Ky. 

E.  H.  RANDALL,  Liberty  theatre, 
Condon,  Ore. 

S.  STIEFEL,  Roxboro  theatre, 
Philadelphia,  Pa. 

F.  C.  WESKIL,  Rose  theatre,  Col- 
fax, Wash. 


Entry  of  name  in  above  list  signifies 
willingness  to  exchange  theatre  house  or- 
gans with  other  publishers. 

(Name)  

(Theatre)  

(City)  - 

(Slate)  


What  Showmen 
Are  Doing  to 
Get  Business 

A phototype  survey  of  current 
exhibitor  business  effort,  with 
pictures  upon  the  accompany- 
ing pages. 


Powers’  Football 
Tie-Up  Useful 

“The  enclosed  speaks  for  itself,”  writes 
James  F.  Powers,  Poll’s  Bijou  theatre. 
New  Haven,  “and  gave  me  great  pub- 
licity for  ‘Empty  Hands.’  You  will  note 
front  page  publicity  in  one  of  our  leading 
papers  and  readers  in  others. 

“The  scarcity  of  football  tickets  gave  me 
an  opening  to  work  this  stunt.” 

* 

Mr.  Powers  enclosed  a fake  football 
ticket  elaborately  designed,  which  is  repro- 
duced upon  another  page.  The  stunt  can 
be  used  by  almost  anyone  in  the  next  few 
weeks.  While  Mr.  Powers  attaches  great- 
est value  to  the  publicity  angle,  the  straight 
advertising  merit  of  the  tickets  is  sufficient 
to  warrant  their  use  in  such  cases  as  the 
demand  for  seats  is  not  so  keen  as  to  as- 
sure newspaper  mention. 

McCreary  Gets  Store 
A.d  for  Coogan  Film 

“I  am  enclosing  a clipping  from  the  Du- 
luth Herald,”  writes  William  C.  McCreary, 
Zelda  theatre,  Duluth,  Minn.  “This  stunt 
was  used  in  connection  with  the  showing 
of  ‘A  Boy  of  Flanders.’  The  clothing  com- 
pany also  cooperated  in  giving  us  a very 
attractive  window,  with  cutouts  of  Coogan 
as  a background. 

“In  conjunction  with  the  anniversary 
week  at  all  Finkelstein  and  Ruben  theatres, 
the  week  rounded  out  as  one  of  the  most 
successful  of  the  season.” 

* 

Mr.  McCreary’s  letter  is  illustrated  on 
another  page  by  reproduction  of  the  ad- 
vertisement submitted.  He  is  admonished 
herewith  to  contribute  more  frequently  to 
this  department. 

Meredith  Enlists 
School  Support 

“Here  is  a sure  tie-up.  It  may  interest 
you,”  writes  E.  E.  Meredith,  Virginia  thea- 
tre, Fairmont,  W.  Va.,  and  it  does.  It  is  a 
letter  to  the  school  enlisting  patronage  sup- 
port and  it  is  splendidly  conceived  and 
written. 

The  letter  is  reproduced  upon  another 
page  for  the  benefit  of  others,  who  have 
sought  support  of  the  schools  for  indi- 
vidual attractions  or  for  the  theatre  gen- 
erally. If  the  reproduction  (not  yet  com- 
pleted as  this  is  written)  proves  not  readily 
readable  the  text  of  the  letter  will  be  given 
in  another  issue. 

“Butterfly”  Hose 
Boost  Picture 

Charles  Chipman  & Sons,  manufacturers 
of  Butterfly  Hose,  should  be  remembered 
when  you  play  “Butterfly.”  In  Denver, 
where  the  America  ran  the  picture,  the 
Hilb-Frankel  company,  territorial  distribu- 
tors of  the  hose,  ran  an  ad  in  the  paper 
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based  upon  both  picture  and  stockings,  list- 
ing retailers. 

In  most  cases  local  retailers  undoubtedly 
will  cooperate  with  exhibitors  as  they  did 
in  the  case  of  “The  Humming  Bird.” 

Osterstock  Reaches 
Out  for  Business 

Fred  Osterstock,  Wilmer  and  Vincent 
theatres,  Easton,  Pa.,  reached  out  for  busi- 
ness over  a radius  of  thirty  miles  in  a three 
weeks’  campaign  for  “The  Sea  Hawk.”  The 
details  of  the  campaign  are  interesting 
enough,  but  the  report  is  more  interesting 
as  indicative  of  the  showmanship  develop- 
ment dating  from  exploitation  of  the  big 
pictures  of  this  season. 

The  theatre  history  of  “The  Sea  Hawk,” 
“The  Covered  Wagon”  and  other  outstand- 
ing attractions  of  the  day  shows  exhibi- 
tors almost  without  exception  widening  the 
scope  of  their  efforts,  reaching  out  for 
business  over  an  area  seldom  touched  in 
the  past.  Generally,  the  trade  domain  of 
other  exhibitors  is  invaded,  of  course,  and 
the  absence  of  friction  as  a result  of  this 
is  notable.  In  practice,  the  other  exhibitors 
retaliate  in  kind,  and  out  of  this  arises  in 
natural  manner  a generally  heightened  in- 
terest in  motion  pictures.  Competition  is 
always  the  best  kind  of  advertising. 

Fliers  Boost 
“Revelation” 

Charles  Glickman,  Metro  Goldwyn  ex- 
ploitation man,  employed  fliers  to  advertise 
“Revelation”  for  the  American  theatre, 
Evansville,  Ind.  The  name  of  the  picture, 
with  theatre  name  and  play  dates,  were 
painted  on  the  nether  side  of  the  wings  and 
the  aviators  flew  low  over  the  city. 

The  wonder  is  that  planes  are  not  more 
generally  used.  The  sunt  is  not  worn  out 
and  these  days  it  is  neither  difficult  nor  ex- 
pensive to  engage  the  services  of  an  air- 
man. Another  wonder  is  that  no  enter- 
prising group  of  fliers  has  formed  an  or- 
ganization with  central  headquarters  book- 
ing exploitation  flights  direct  to  theatre- 
men. 


Bank  Capitalizes 
“Reckless  Age” 

A Bridgeport,  Conn.,  bank  capitalized 
“The  Reckless  Age,”  shown  at  the  Cameo 
theatre,  in  a window  display  drawing  the 
money  moral  plainly.  Everybody  admits 
it’s  a reckless  age,  as  concerns  money,  as 
indeed  have  been  all  ages,  and  so,  of 
course,  the  bank  as  well  as  the  theatre 
scored  by  the  display. 

Banks  are  different  these  days.  They  will 
advertise  in  connection  with  a theatre  al- 
most as  readily  as  any  other  way.  They 
have  accepted  the  theatre  as  a substantial, 
permanent  institution.  It’s  good  policy  for 
the  theatres  to  advertise  with  the  banks,  so 
that  recognition  may  be  duly  recorded 
upon  the  public  consciousness. 

Historical  Angle 
Not  Commercial 

When  “Scaramouche”  played  the  Strand 
at  Berkeley,  Cal.,  where  is  located  the  Uni- 
versity of  California,  the  history  classes 
were  advised  to  see  the  picture  and  the 
Professor  of  History  lectured  upon  it  sub- 
sequently, illuminating  the  French  Revolu- 
tion period  as  it  cannot  be  done  with  text 
books.  The  high  schools  did  likewise. 
W.  L.  Murphy,  of  Metro  Goldwyn,  ar- 
ranged it  all. 

“Scaramouche,”  “The  Sea  Hawk,”  “Cap- 
tain Blood,”  “The  Covered  Wagon,”  “Jan- 
ice Meredith”  and  many  more  of  the  big 
pictures  now  in  general  circulation  warrant 


Next  Week 

EXT  week  The  Theatre  will 
reproduce  M.  H.  Garvin’s 
house  organ  for  the  Crescent  thea- 
tre, Holdrege,  Neb.,  planned  and 
published  in  co-operation  with 
showmen  participating  in  the 
House  Organ  Exchange  and  with 
this  department. 

The  reproduction  will  be  ac- 
companied by  a letter  from  Mr. 
Garvin. 

The  “Marion  Theatre  News,” 
first  theatre  publication  produced 
in  cooperation  with  The  Theatre, 
was  featured  in  a recent  issue.  A 
third  is  in  process  of  preparation, 
with  a fourth  in  prospect. 

Why  not  publish  a magazine  for 
YOUR  theatre? 


this  treatment.  The  historical  angle  is 
dominantly  important  and  use  of  it  in  ex- 
ploitation is  not  commercialism.  It  is  no 
more  nor  less  than  extension  of  the 
screen’s  educational  powers  and  it  is  an  ex- 
tremely worthwhile  undertaking  on  its  own. 
If  it  makes  money  for  the  theatre,  that  is 
incidental,  however  gratifying. 

Permanent  Tie-Up 
Readily  Effected 

A.  J.  Sherrick  of  Universal  persuaded  a 
Kresge  store  in  Akron  to  put  in  a window 
display  featuring  the  music  used  by  the 
Temple  theatre  orchestra  during  the  run 
of  “Wine.”  It  was  so  good  that  the  store 
is  to  maintain  its  music  window  on  the 
basis  of  the  music  played  at  the  Temple  in 
connection  with  each  successive  attraction, 
using  stills  and  a changeable  announce- 
ment board  to  accommodate  revisions. 

In  every  city  or  town  a similar  arrange- 
ment may  be  made  with  a merchant  of  one 
kind  or  another  dealing  in  music.  It’s  a 
permanent  and  a good  one,  in  all  proba- 
bility, becoming  more  valuable  as  time  goes 
on  and  people  who  buy  music  get  the  habit 
of  looking  at  that  particular  window  for 
the  current  hits. 

Cross  Word  Puzzle 
Good  for  Splash 

It  seems  a lot  of  people  really  are  work- 
ing at  these  cross  word  puzzles,  people 
you’d  never  suspect,  too,  and  so  it’s  nat- 
ural that  the  exploitation  eye  should  light 
upon  the  thing  and  find  possibilities.  The 
Lindo  theatre,  Freeport,  111.,  hit  ’em  hard 
with  a puzzle  in  which  the  titles  of  “The 


Send  An  Ad 

'T^HIS  week  The  Theatre  pre- 
^ sents  a second  page  of  news- 
paper ad  reproductions.  The  first 
page  of  the  series  was  published 
in  the  November  15  issue. 

If  you  approve  the  feature  and 
find  it  interesting  or  helpful,  send 
an  ad  for  reproduction.  Better 
still,  make  it  a practice  to  send  at 
least  one  ad  every  week. 

As  previously  stated,  ads  are 
selected  for  sales  power  as  indi- 
cated by  personal  reaction  and 
presented  without  criticism  or 
analysis. 

Send  an  ad. 


Sea  Hawk,”  “Secrets”  and  “Tarnish”  ap- 
peared if  puzzlers  were  successful.  The 
Lindo  offered  prizes,  but  that  seems  hardly 
necessary.  The  cross  word  addicts  would 
work  the  puzzle  without  them  and  persons 
not  afflicted  wouldn’t  work  it  for  the  thea- 
tre on  a platter. 

Anyway,  it’s  a good  stunt  and  worth  at 
least  one  splash.  It  is  to  be  hoped  that 
the  exploitation  departments  of  the  various 
film  companies  supply  the  necessary  dia- 
grams, etc.,  in  their  press  sheets,  for  it  is 
very  certain  in  that  this  department  is  not 
going  to  do  it.  Have  any  of  the  campaign 
books  contained  them? 

Uses  Glee  Club 
in  Prologue 

Glee  Club  girls  from  the  Long  Beach, 
Cal.,  high  school  enacted  “Twenty  Minutes 
in  Yolanda’s  Court”  as  a prologue  to  “Yo- 
landa” for  the  Egyptian  theatre.  They  say 
it  was  mighty  good  in  itself  and  good  as 
a prologue,  incidentally  bringing  a lot  of 
high  school  folks  to  the  show. 

Two  or  three  years  ago  paragraphs  or 
columns  of  this  department  were  devoted 
regularly  to  insistence  that  local  talent 
offered  advantages  in  presentation,  and  the 
fact  was  ancient  then.  This  year  showmen 
seem  to  be  doing  it.  They  hardly  can  over 
do  it  if  they  try.  It’s  sound  practice. 

Hugo  Riesenfeld^s 
Presentation  Plan 
Based  Upon  Music 

(Concluded  from  page  43) 

Delilah,”  by  Massenet;  “Egyptian  Ballet,” 
by  Luigini ; “Persian  March,”  by  Strauss, 
and  “Naila,”  by  Delibes. 

Ballet  dancing  has  of  late  returned  to 
the  stage  victorious,  resuming  the  place  it 
so  rightly  deserves.  For  many  j-ears  it  was 
an  exile.  With  its  revived  popularity,  the 
so-called  Greek  dancing  which  was  intro- 
duced by  Isadora  Duncan  and  which 
reigned  supreme  on  every  stage,  has  to  be 
satisfied  with  a minor  part. 

Dances  involving  perfect  team  work  on 
the  part  of  two  or  more  performers  get 
over  better  than  any  other  kind.  We  find 
this  is  true  also  in  the  legitimate  theatres, 
which  have  so  successfully  introduced 
English  choruses,  like  the  Tiller  girls. 
These  girls  are  not  extraordinary  dancers. 
In  fact  they  are  rather  mediocre.  But  their 
movements  are  so  rhythmical  and  precisely 
alike  that  it  arouses  the  spectator  to  ad- 
miring applause. 

Apropos  of  this,  we  at  one  time  engaged 
an  excellent  dancer  to  perform  to  a certain 
piece  of  music.  It  was  not  a success.  We 
then  employed  the  same  piece  of  music  for 
a dance  by  two  young  girls — I might  call 
them  the  chorus  girl  type.  They  did  their 
job  neatly  and  crisply,  with  perfect  syn- 
chronization and  were  a great  success. 

It  is  by  this  utilization  of  team  work  that 
a number  of  Broadway  producers  have 
achieved  successes  on  the  legitimate  stage. 
They  are  not  great  stage  craftsmen.  They 
are  not  great  producers.  They  are  not  ex- 
perts in  the  dance.  They  know  a few  steps, 
and  out  of  these  they  shape  a routine, 
working  with  a chorus  of  from  twenty  to 
forty  girls  until  the  performance  goes  like 
clockwork — like  the  goose-step  of  a German 
army.  And  the  audience  watches,  awe- 
inspired. 


LL  you  showmen  who  wrote  for  ad- 
ditional details  of  “Taka-Chance 
Week”  at  the  Miller,  Wichita,  owe  it  to 
H.  E.  Jameyson  and  Stanley  N.  Cham- 
bers, who  gave  you  the  dope,  to  let  them 
know  through  the  same  medium  what 
you  did  with  the  information. 
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[SHORT  SUBJ^TS] 


Shakespeare  inferred  that  names  mean  little 
and  the  truth  of  his  observation  sent  it  ringing 
down  the  years,  but  “Short  Subjects’’  is  the  exception 
proving  the  rule.  “Short”  is  associated  with  “little” 
and  the  latter  lays  close  alongside  “unimportant”  in 
man’s  mind.  In  all  probability  this  association  is  as 
much  to  blame  as  anything  else  for  the  shabby  treat- 
ment of  pictures  measuring  less  than  a mile  to  the  posi- 
tive print. 

Possibly  consideration  bred  by  that  incidental  use 
of  “mile”  will  illuminate  a fact.  Although  most  feature 
pictures  these  days  are  more  than  5,280  feet  in  length, 
try  asking  someone  you  know  to  “Come  in  and  see  a 
mile  of  film.”  He’ll  probably  balk,  unless  he  knows  in 
advance  what  the  picture  is  and  wants  to  see  it,  and 
that’s  a good  time  to  say,  “Well,  come  in  and  see  this 
quarter  mile  stretch  I’ve  got.”  If  he  feels  he  must 
look  at  one  or  the  other  it’s  a good  bet  that  he  elects 
to  view  the  lesser  one. 

Another  way  to  get  a slant  on  it  is  to  ask  a book 
dealer  whether  the  number  of  short  stories  sold  from 
his  magazine  table  is  lesser  or  greater  than  the  num- 
ber of  novels  sold.  Of  course,  price  must  be  reckoned 
with  in  this  case  and  the  comparison  is  not  so  good. 

For  another  test,  watch  anyone  read  a newspaper,  or 
read  one  yourself,  and  see  whether  the  short  stories 
or  the  long  ones  are  read  first.  (In  all  probability  the 
cartoon,  requiring  least  time,  will  get  first  attention.) 

All  these  comparisons  and  the  many  more  that  can 
be  drawn  indicates  a strong  preference  for  brevity. 
(This  discussion  would  have  been  more  widely  read 
had  it  been  in  one  paragraph.)  Surely  this  should  be 
sufficient  evidence  to  outweigh  the  psychological  effect 
of  that  “Short  Subject”  phrase.  If  not,  probably  there’s 


Bugg  theatre,  Chicago,  showing  advertising  for  Lloyd  Hamil- 
ton Educational  comedy  with  feature  him. 


Majestic  theatre,  Louisville,  Ky.,  showing  lighted  sign  billing 
of  “Lonesome,"  Educational  comedy. 


nothing  to  be  done  about  it,  for  “Short  Subject”  un- 
questionably is  the  phrase  that  fits  the  product. 


Educational  short  subjects  are  getting  the 
lights  at  the  Majestic,  Louisville,  and  Bugg,  Chi- 
cago, as  photographs  reproduced  on  this  page  attest. 
But  why  Louisville  and  Chicago?  Why  not  the  lesser 
cities,  even  those  that  an  Eastern  trade  paper  so  lightly 
dubs  “the  towns?” 

Theatregoers  in  big  cities  may  be  unlike  theatregoers 
in  small  cities  in  this  or  that  respect,  but  not  in  relative 
picture  interests.  The  theatre  program  in  the  metro- 
politan playhouse  is  the  same  as  the  program  elsewhere. 
The  same  actors,  directors,  subjects,  all  of  that,  and 
run  as  a rule  in  about  the  same  combinations.  Theatre- 
goers trained  on  identical  picture  foods  react  identi- 
cally, or  as  nearly  so  as  human  nature  permits,  and 
advertising  proportions,  if  not  methods,  should  be  in 
kind. 

Once  upon  a time  the  theatre  in  the  lesser  city  had 
not  the  advertising  equipment  available  in  the  larger 
places.  There  were  not  enough  letters  in  the  lighted 
signs  to  cover  the  program.  There  was  not  enough 
lobby  space,  nor  billboard  space.  This  condition  now 
exists  only  in  isolated  cases.  In  proportion  to  respec- 
tive theatre  size  and  population,  the  metropolitan  play- 
house of  today  has  little  if  any  advantage  not  enjoyed 
elsewhere. 

Out  of  edl  this  comes  the  ancient  observation  that 
short  subjects  should  be  more  widely  and  energetically 
exploited.  No  one  ever  has  disputed  that.  The  trouble 
seems  to  be  that  many,  realizing  the  fault,  simply  do 
not  rectify  it. 
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SANDRA 


PERSONALLY  DIRECTED  BY 

ARTHUR  H.  SAWYER 


A SAWYER.-  LUBIN 
PRODUCTION 


DISTRIBUTED  BY 

First  National  Pictures, Inc 
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HE  ARRIVED  IN  A BLAZE  OF  GLORY 

THE  BEST  OF  THEM  ALL 

BACKED  BY 

THE  BIGGEST  OF  THEM  ALL 

JESSE  J.  GOLDBURG 

LARGEST  INDEPENDENT  PRODUCER 
OF  STATE  RIGHT  RELEASES 

PRESENTS 

. BILL  CODY 

I THE  COLLEGE-BRED  ATHLETE  WHO  KNOWS  NO  LIMITS  IN 
I DARING — NOW  CLEANING  UP  IN  A SERIES  OF  WHIRL- 
I WIND  WESTERNS  — HE’S  A BOX-OFFICE  HIT. 

|| 

If  Where  can  you  book  Cody  Releases? 

? At  all  the  most  prosperous  State  Right  Exchanges — 

: i That’s  the  answer. 


REAL  MONEY  MAKERS 

A BOON  TO  STATE  RIGHT  EXCHANGES 
AND  INDEPENDENT  EXHIBITORS 

HELEN  HOLMES— WILLIAM  DESMOND 

TWO  BOX  OFFICE  STARS  IN  A SERIES 

OF  EIGHT  SOCIETY  MELODRAMAS  THAT 

HAVE  THE  BACKGROUND  AND  TONE  OF 

SOCIETY  WITH  CARLOADS  OF  THRILLS 

REAL  STORIES  WITH  REAL  ACTORS 


INDEPE  ND  E NT 

PICTURES  corporation 

JESSE  J. GOLDBURG  PRES.  1540  BROADWAY 

NB.W  YORK  CITY 
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I.  E.  CHADWICK,  president  of  Chad- 
wick Pictures  Corporation,  which  will 
offer  nine  productions  to  the  inde- 
pendent market. 

Signs  Eileen  Sedgwick 

Eileen  Sedgwick,  daring  serial  star  of 
Universal’s  “Terror  Trail,”  has  been  signed 
by  Independent  to  play  the  lead  opposite 
Bill  Cody  in  “Dangerous  Odds,”  the  fifth 
of  a series  of  eight  startling  action  west- 
erns. Miss  Sedgwick  started  her  film 
career  at  the  age  of  14  when  she  was  such 
an  evident  success  that  Elniversal,  for 
whom  this  first  picture  was  made,  contin- 
ued her  in  their  productions. 


CRANFIELD  & CLARKE,  Inc. 


THE 

WINNING  PICTURE 
OF  1924 

Flora  Le  Breton 


A Soul's 
Awakening 


Cranfield 
& Clarke, 
Inc. 
729  7th  Ave., 
N.  York 


The  Home 
of  Hi^h 
Class  and 
Artistic 
Produc- 
tions 


Cranfield  and 
Clarke,  Inc. 
729  7th 
Ave., 
N.  York 


Single  Reel 
Hepwortli  Gems 
handled  by 

Red  Seal  Pieture  Corp. 
First  Run  Rivoli  Theatre] 

CRANFIELD  & CLARKE,  Inc. 


Larry  Semon  in 
^Wizard  of 
Soon  Completed 

200  First  Runs  Planned  by 
December  on  Famous 
Book  and  Play 

Larry  Semon  is  making  rapid  progress 
in  his  production  of  the  famous  story, 
“The  Wizard  of  Oz,”  and  will  easily 
complete  it  for  December  showings 
throughout  the  country,  it  was  reported 
by  Chadwick  Pictures  Corporation  fol- 
lowing the  arrival  in  New  York  of  Leon 
Lee,  Chadwick’s  representative,  super- 
vising the  production,  from  the  coast. 

With  the  major  part  of  his  cast  al- 
ready lined  up — Bryant  Washburn,  Mary 
Carr,  Dorothy  Dwan,  Josef  Swickard, 
Charlie  Murray,  Oliver  Hardy,  Virginia 
Pearson  and  several  other  prominent 
names  in  prospect  as  soon  as  the  prog- 
ress of  production  necessitates  their  par- 
ticipation— Semon  is  well  into  the  film- 
ing, and  is  said  to  be  making  a picture 
of  extraordinary  entertaining  qualities 
and  beautiful  effects.  The  story  of  “The 
Wizard  of  Oz,”  famous  both  as  a sen- 
sational book  and  play,  lends  itself  espe- 
cially to  the  camera. 

According  to  the  selling  campaign  be- 
ing contemplated  by  1.  E.  Chadwick, 
president  of  Chadwick  Pictures  Corpora- 
tion, 200  first  runs  of  “The  Wizard  of 
Oz”  will  be  available  the  middle  of  De- 
cember, and  plans  are  being  pushed  with 
extraordinary  energy  to  accomplish  this 
end. 

Wide  Interest  in  Film 

Since  it  was  announced  that  Larry 
Semon  was  to  make  a screen  produc- 
tion of  “The  Wizard  of  Oz”  the  Semon 
headquarters  in  Hollywood  and  the  of- 
fices of  the  Chadwick  Pictures  Corpora- 
tion in  New  York,  have  been  inundated 
with  a daily  stream  of  letters  and  cards 
from  men,  women  and  children,  com- 
mending the  choice  of  the  story,  and 
asking  literally  hundreds  of  questions 
about  the  cast  and  about  the  produc- 
tion. 

Rarely  in  the  annals  of  the  industry 
has  such  universal  interest  been  aroused 
in  a forthcoming  production  as  in  the 
case  of  “The  Wizard  of  Oz.”  This  is 
due  to  the  fact  that  the  title  has  been 
popularized  by  the  issuance  each  year 
of  a new  book  bearing  that  name  and  by 
the  annual  revival  in  many  parts  of  the 
country  of  the  play  that  made  Fred 
Stone  and  the  late  Dave  Montgomery 
first  famous  in  this  country.  The  story 
is  said  to  be  well  known  to  two  genera- 
tions. 


Start  Preparations  for 
Third  Barrymore  Film 

Preparations  are  going  forward  in  the 
organization  of  the  producing  staff  and 
the  selection  of  players  who  will  sup- 
port Lionel  Barrymore  in  his  third  spe- 
cial production  for  Chadwick  Pictures 
Corporation  this  season. 

This  production  will  be  the  seventh  in 
the  unit — the  Chadwick  9,  which  this  or- 
ganization is  issuing  in  the  independent 
field  this  season.  Mr.  Barrymore’s  two 
earlier  pictures  for  Chadwick  Pictures 
Corporation  this  season  are  “Meddling 
Women”  and  “I  Am  The  Man.”  “I  Am 
The  Man”  has  already  played  many  im- 
portant first  runs  in  the  key  cities  and  be- 
comes generally  available  to  exhibitors  this 
month. 


Eileen  Sedgwick,  who  is  appearing  with 
Bill  Cody  in  “Dangerous  Odds,”  an 
Independent  Pictures  Corporation 
production. 

**Those  Who  Judge**  to 
Be  Available  on  Nov.  15 
State  Banner  Officials 

Prints  of  “Those  Who  Judge,”  the  third 
and  latest  of  the  Banner  Big  Four  series, 
wilt  be  available  at  exchanges  on  Novem- 
ber 15,  according  to  an  announcement  by 
George  H.  Davis  and  Samuel  J.  Briskin, 
directing  heads  of  Banner  Productions, 
Inc. 

A full  line  of  paper  and  art  and  novelty 
advertising  accessories  has  been  prepared 
on  this  elaborate  feature,  which  are  set 
forth  effectively  in  an  attractive  press  book 
of  sixteen  pages  which  Banner  has  just  sent 
out  to  the  exchanges  handling  its  product. 
In  it  the  exhibitor  is  given  every  aid  and 
facility  for  putting  on  the  biggest  kind  of 
an  advertising  and  exploitation  campaign 
on  “Those  Who  Judge,”  which  Banner  of- 
ficials assert  sets  a new  high  mark  in  inde- 
pendent attractions,  both  in  the  quality  of 
the  story’s  drawing  power,  the  elaborate- 
ness of  its  settings  and  in  its  cast,  which 
throughout  is  of  the  best  box  office  talent. 

A comprehensive  advertising  campaign 
in  the  trade  press  will  also  be  conducted 
as  an  adjunct  to  the  selling  activities  of 
the  exchanges  handling  the  Banner  Big 
Four  series. 


Chadwick  Pleased  With 
Praise  Given  Product 

I.  E.  Chadwick,  president  of  Chadwick 
Pictures  Corporation,  and  officials  of  his 
organization,  are  highly  elated  by  the 
manner  in  which  Chadwick  Pictures  for 
the  independents  this  season  have  won 
admiration  from  distributors  and  ex- 
hibitors all  over  the  country  for  their 
entertaining  qualities  and  box-office  pull- 
ing power. 

“Letters  keep  pouring  into  the  offices  in 
a constant  stream  from  all  corners  of  the 
LTnited  States  in  praise  of  those  pictures 
of  the  Chadwick  unit  of  nine  that  have 
already  been  exhibited,  namely,  ‘The  Fire 
Patrol’,  ‘Meddling  Women’  and  “I  Am  The 
Man’,  both  starring  Lionel  Barrymore,  and 
‘The  Painted  Flapper’  with  James  Kirk- 
wood and  Pauline  Garon.  Particularly  the 
two  Barrymore  specials  have  aroused  wide 
comment  and  critics  everywhere  have 
been  unanimous  in  saying  that  these  two 
pictures  are  easily  the  star’s  best.” 
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ANOTHER  HIT! 


LIONEL  BARRYMORE 


1 THE  FIRE  PATROL 

2 LIONEL  BARRYMORE 
/nMEDDLING  WOMEN" 

3 "THE  PAINTED  FLAPPER' 

4 LIONEL  BARRYMORE 
wTAM  THE  MAN" 

5 "THE  TOM  BOY" 

6 "THE  STREET  SINGER 

7 THIRD  BARRYMORE 

SPECIAL 

8 "SUNSHINEOF 
PARADISE  ALLEY" 

9 "THE ROMANCE 
OFAN  ACTRESS" 


m 
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Americans  premier  stage  and  screen  star  in 
his  most  successful  picture 

The  critics  said : 

“A  picture  that  holds  interest  at  all  times  and  is 
filled  with  the  conflict  of  emotions  that  makes  for  strong 
drama — Mr.  Barrymore’s  portrayal  is  an  excellent  one, 
and  his  acting  fascinates — ‘1  am  The  Man’  is  a picture  that 
should  appeal  to  all  who  like  tense  drama,  well  acted.  ” 

“Big  screen  names,  excellent  acting,  and  a gripping 
story,  make  ‘1  am  The  Man’  a sure  winner  with  every  type 
of  audience. — The  ‘Barrymore  Tradition’  alone  would  be 
sufficient  to  crowd  your  theatre,  and  the  other  popular 
names  in  the  cast  should  sell  out  the  standing  room — 
There  will  be  no  difficulty  in  getting  them  in  and  they  will 
leave  the  show  well  satisfied. — Lionel  Barrymore  dom- 
inates the  picture  with  his  characterization — Suspense  is 
sustained  throughout. — Lionel  Barrymore  is  among  the 
leaders  of  American  theatrical  aristocracies. — The  title  is 
good  for  unique  stunts.  ” 

“Plenty  of  tense  drama — 1 heard  exclamations  on  all 
sides  of  me — ‘Wonderful  actor’  and  ‘Oh,  isn’t  he  grand,’ 
about  Lionel  Barrymore — Barrymore  certainly  can  act — 
He  carries  one  away  with  a series  of  gripping  scenes.  ” 

Now  Available  at  these  Exchanges— 


ALBAN Y-~*Flr&t  Graphic  Exchanges,  Ino. 
ATLANTA — Southern  States  Film  Co. 
BOSTON — Independent  Films,  Inc. 
BUFFALO — First  Graphic  Exchanges.  Inc. 
CHICAGO — Celebrated  Placers  Film  Corp. 
CINCINNATI— Standard  Film  Service  Co. 
CLEVELAND — Standard  Film  Service  Co. 
DALLAS — Southern  States  Film  Co. 


See  Your  Exchange  Now 

DENVER — Mountain  States  Film  Attractions 
DEIHUIT — Standard  Film  Service  Co. 
INDIANAPOLIS — Celebrated  Players  Film  Corp. 
KANSAS  CITY — Independent  Film  Co. 

LOS  ANGELES — All-Star  Features  Distributors.  Inc. 
MILWAUKEE— Celebrated  Players  Film  Corp. 

NEW  ORLEANS— Southern  States  Film  Co. 

NEW  YORK  CITY — Commonwealth  Film  Corporation 


OMAHA — Liberty  Films,  Inc. 

PHILADELPHIA — Masterpiece  Film  Attractions. 
PITTSBURGH — Federated  Film  Exchange  Co, 
SAN  FRANCISCO— All-Star  Features  Distributors. 
ST.  LOUIS — Columbia  Pictures  Corp. 

SEATTLE — Western  Film  Corporation'. 
WASHINGTON.  D.  C.— Trio  Productions. 
TORONTO.  CANADA — Premier  Films,  Inc. 


CHADWICK  PICTURES  CORPORATION 


729  Seventh  Avenue, 

I . E. Chadwick  , President 


Foreign  Rights  Controlled  by 
Simmonds-Kann  Enterprises,  Inc. 
220  West  42nd  Street.  N.  Y.  C. 
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SAMUEL  BRISKIN,  vice  president 
and  treasurer  of  Banner  Productions. 


^^Three  Keys  Is 
Finished  in  West 
for  Davis-Briskin 

Producers  Are  Elated  Over 
Reports  Regarding  New 
Attraction 

Telegraphic  advices  received  by 
George  H,  Davis  and  Samuel  J.  Briskin 
of  Banner  Productions,  Inc.,  early  this 
week  from  Ben  Verschleiser,  head  of 
their  Pacific  Coast  producing  unit,  an- 
nounced the  completion  of  “Three  Keys’’ 
at  the  F.  B.  O.  studios,  where  this  unit 
has  been  at  work  for  some  weeks  past, 
and  further  stated  that  at  a preview  of 
the  picture,  held  without  announcement 
at  a neighborhood  house  in  I. os  Angeles, 
on  Wednesday,  November  6,  the  pro- 
duction received  a veritable  ovation. 

Mr.  Davis  and  Mr.  Briskin  were  much 
elated  over  the  reports  received  but 
stated  that  they  had  been  led  to  expect 
that  “Three  Keys”  would  be  an  excep- 
tional attraction  by  reason  of  the  un- 


usually high  calibre  of  the  cast  engaged 
and  the  intensive  dramatic  possibilities 
of  the  story,  which  is  based  on  the  novel 
by  Frederic  Ormond,  published  by  W.  J. 
Watt  & Company. 

Give  Credit  to  Producer 

They  were  the  more  enthused  over  the 
confirmation  of  these  hopes  by  tbe  tele- 
graphed reports,  and  gave  full  credit 
for  the  picture’s  promising  reception  to 
Producer  Verschleiser  and  Edward  Le 
Sai.nt,  who  directed  it. 

“We  knew  that  ‘Three  Keys’  would 
be  a first  class  attraction,”  said  Mr.  Bris- 
kin, “but  hardly  hoped  it  would  be  the 
‘knockout’  that  these  reports  would 
seem  to  indicate.  Both  Mr.  Verschleiser 
and  Director  Le  Saint  are  entitled  to  the 
fullest  credit  possible,  even  though  they 
had  a splendid  mystery  melodrama  for 
a story,  of  the  kind  that  can  only  be 
secured  once  in  a month  of  Sundays,  and 
also  the  finest  cast  obtainable,  to  work 
with. 

“I  can  only  say  that  both  Mr.  Davis 
and  myself  can  hardly  wait  for  the  ar- 
rival of  the  print,  which  is  now  on  the 
way  from  the  Coast,  so  that  we  can  see 
‘Three  Keys’  for  ourselves.” 

Edith  Roberts  in  Cast 

The  cast  of  “Three  Keys,”  which  is  of 
stellar  character  throughout,  includes 
Edith  Roberts,  Jack  Mulhall,  Virginia 
Lee  Corbin,  Gaston  Glass,  Miss  Du 
Pont,  Charles  Clary,  Stuart  Holmes  and 
Joseph  Girard. 

The  pictures  will  be  released  by  Ban- 
ner early  in  December,  as  the  second 
of  the  Ben  Verschleiser  series,  of  which 
“Empty  Hearts”  is  the  first. 

**Street  Singer^*  Will 
Be  Sixth  Production 
on  Chadwick  Program 

“The  Street  Singer,”  to  be  directed  by 
John  Gorman,  is  the  next  story  to  go 
into  production — the  sixth  of  the  inde- 
pendent unit,  the  Chadwick  9.  It  will 
be  made  in  the  East,  very  probably  New 
York  City. 

Officials  of  the  Chadwick  organization 
are  now  concentrating  on  the  selection 
of  a cast  of  leading  players  and  prepara- 
tions are  being  rushed  forward  so  that 
active  production  may  begin  within  sev- 
eral weeks. 

In  production  now  on  the  Coast  is 
“The  Tom  Boy,”  which  holds  fifth  place 


GEORGE  H.  DAVIS,  president  of 
Banner  Productions,  an  independent 
distributor. 


in  the  Chadwick  9,  and  which  is  ex- 
pected to  be  completed  shortly.  It  will 
be  followed  by  “The  Street  Singer,”  an- 
other Lionel  Barrymore  special,  his  third 
on  the  Chadwick  program  this  season; 
“Sunshine  of  Paradise  Alley,”  and  “Ro- 
mance of  An  Actress.” 

.\lready  issued  are  “The  Fire  Patrol,” 
“Meddling  Women,”  starring  Lionel  Barry- 
more, “The  Painted  Flapper,”  with 
James  Kirkwood  and  Pauline  Garon, 
and  Lionel  Barrymore’s  second,  “I  Am 
the  Man.” 

Girard  Added  to  Cast 
of  New  Banner  Picture 

According  to  advices  received  by  George 
H.  Davis  and  Samuel  J.  Briskin  of  Banner 
Productions,  Inc.,  Joseph  Girard  has  been 
added  to  the  cast  of  “The  Three  Keys”, 
which  Ben  V erschleiser  is  making  on  the 
Coast  from  Frederic  Ormonde’s  novel,  with 
Edith  Roberts,  Jack  Mulhall  and  Virginia 
Lee  Corbin  in  the  featured  roles. 

Edward  Le  .Saint  is  directing  the  pro- 
duction, which  has  now  been  in  work  for 
about  a fortnight. 
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Reviews  <tll 
cruet'  the  court' 
try  proclaimthat 
this  is  the 
greatest  Tail- 
road  picture 
oP  the  cL^e. 


STANDARD  FllJs4<Sj]^>SER(VICE  COMPANTV 

Cordially  requests  the  presence  of  yourself  and  one  guest 
at  a prerelease  exhibition  by  invitation  only  of 

“THE  MIDNIGHT  EXPRESS’ 

greatest  of  railroad  photodramas 

in  READE’S  HIPPODROME 

CLEVELAND 

FRIDAY  EVENING,  OCTOBER  31 

Beginning  at  11:00  P.  M. 


COLUMBIA  PRODUCTIONS 

I GOO  BwaV  n.y. 


'i 


t BANNER  PRODUCTIONS,  INC.  PRESENTS 


WITH 


\oreign  Distribulors 

ter-Ocean  Film 
Corporation 
j West  42nd  Street 
NEW  YORK 


MARY  THURMAN 
EDMUND  BREESE 
FLORA  IE  BRETON 


KOTJDa  MQ11I1[IK 

AND 

■ifElLlLLKSEID;;) 


SUPPORTED  BY 


COIT  ALBERTSON 
WALTER  MILLER 
CONNIE  KEEFE 


Distributed  by 

BANNER 

PRODUCTIONS,  INC. 

1540  Broadway 
NEW  YORK 


DIRECTED  BY 

BURTON 
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Marlborough  Productions,  Inc. 

Presents 

A series  of  six  melodramatic  specials 

First  release 

“THE  LAW  AND  THE  LADY” 

with  the  following  superb  cast 


LEN  LEO 
Maurice  Costello 
Tyrone  Power 


and 


ALICE  LAKE 

Mary  Thurman 
Henry  Sedley 


Disti  ibuted  by 


AYWON  FILM  C ORPORATION 


729  SEVENTH  AVENUE,  nathan  hirsh,  President  NEW  YORK  CITY 


J.J.  FLEMING 


President 


J.CHARLES0AVIS2H<j 


AL.FERGUSON 


November  22,  1924 


J. J.  FLEMING  PRODUCTIONS./^. 

oAnnowices 

' A Series  of  Six 

Al.Fei]guson  Productions 

to  be  Distributed  onthelndependentMeiiiiet 

I now  veady! 

"SHACKLES  OF  FEAR"  "THE  TRAIL  OF  VENGEANCE" 

featuring-AI.Ferguson  and  AGrippingDramaoftheRoyalNorthwest 

Pauline  Curley  Mounted-withALFei^uson&PauIineCurl^ 

in  production 

"PHANTOM  SHADOWS” 

featuiing-ALFei^son  &LucilIeDuBois 

JbrTerritorialliightsCommunictitewitlp- 

JJ.FLEMINC  PRODUCTIONS, /ATc. 

J.CHARLES  DAVIS, a/Mi- 
QenerodManagey 

723  SEVENTH  AVE.  NEW  YORK  — BRYANT 545 O 
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Modern  devices  are  plentifully  employed  to  speed  up  the  plot  of  ‘‘Battling  Brewster,”  described  as  a ‘‘fast  action  serial.” 
A scene  from  this  Rayart  Pictures  Corporation  special  and  an  impromptu  conference  during  its  filming  are  shown 
above.  Director  Dell  Henderson  is  holding  the  megaphone. 


W.  Ray  Johnston 
Is  Pleased  With 
Rayart  Progress 

President  cff  Company  Ahvays 
Believer  in  Independent 
Film  Market 

Rayart  Pictures  Corporation  has  just 
celebrated  its  first  quarterly  birthday. 
W.  Ray  Johnston,  who  was  well  known 
in  the  industry  as  vice  president  of  Ar- 
row Pictures  Corporation  for  more  than 
eight  years,  and  who  is  now  president 
of  the  new  Rayart  company,  expresses 
himself  as  more  than  pleased  with  the 
progress  made  by  his  organization  thus 
far. 

Mr.  Johnston  has  always  been  a great 
believer  in  the  independent  market.  As 
long  ago  as  the  old  Thanhouser  klutual 
days  he  was  distributing  pictures. 
Through  this  medium,  others  who  have 
been  in  the  industry  a long  time  may 
remember  “Beating  Jack’’  with  A1  Jen- 
nings, and  “Dope”  with  Herman  Lieb. 
These  two  pictures  marked  Ray  John- 
ston’s entry  into  the  independent  market. 

Method  Is  Logical 

He  expresses  his  attitude  toward  the 
independent  market  in  these  terms: 

“I  favor  the  independent  market  as 
the  cleanest,  sanest  and  most  logical  dis- 
tribution method,  and  in  my  opinion  it 
will  not  be  many  years  before  this  mar- 
ket will  be  preferred  by  the  majority  of 
producers.  Usually  a definite  sales  quota 
is  set  upon  each  picture  and  there  is  not 
the  usual  deduction  for  prints,  replace- 
ments, advertising,  etc.,  charged  up  to 
the  producer  that  is  customary  under  the 
National  releasing  plan. 

“In  fact,  after  tbe  picture  has  been 
released  for  thirty  days  on  the  inde- 
pendent market,  the  producer  starts 
getting  in  returns,  where  under  the  other 
national  plans  it  is  at  least  three  or  four 
months  before  the  releasing  company 
has  been  reimbursed  out  of  the  pro- 
ducer’s share  for  various  outlays  for  the 
producers’  accounts.” 

In  regard  to  the  prevailing  conditions 
in  the  independent  field  at  the  present 
time,  Mr.  Johnston  says: 

“The  market  is  ■ in  about  the  finest 
shape  it  has  been  in  a long  time,  if  the 


sales  of  Rayart  product  can  be  taken  as 
a criterion.  We  have  been  in  business 
approximately  only  three  months  and 
actively  selling  product  only  about  six 
weeks,  yet  we  have  reached  33  per  cent 
of  the  entire  quota  set  for  the  coming 
year.  That  certainly  looks  as  though 
the  market  is  in  fine  shape.” 

The  new  Rayart  corporation  has  five 
companies  shooting  on  the  West  Coast 
at  the  present  time.  There  is  the  Dell 
Henderson  Productions  working  on 
“Battling  Brewster,”  out  at  the  Berwilla 
studios.  This  is  a fast  action,  speed 
serial  costarring  Franklyn  Fa'rnum  and 
Helen  Holmes. 

Reed  Howes  to  Star 

At  the  Harry  J.  Brown  studio,  two 
companies  arc  working  on  Rayart  re- 


W.  RAY  JOHNSTON,  president  of 
Rayart  Productions,  which  has  just 
celebrated  three  months  of  activity. 


leases.  First,  the  Reed  Howes  Com- 
pany under  the  direction  of  Albert 
Rogell  is  making  a series  of  six  feature 
productions  in  which  the  youthful  new 
star,  Reed  Howes,  will  be  exploited,  the 
first  of  which  is  “Lightning  Romance.” 

Another  unit  under  the  supervision  of 
Harry  J.  Brown  is  in  work  on  a series 
of  melodramas,  the  first  of  which  is 
“Easy  Money,”  with  Mary  Carr,  Gladys 
Walton,  Mildred  Harris,  Cullen  Landis, 
Joseph  Swickard  and  others.  They  will 
next  start  work  on  Henry  Titus’  novel, 
the  “Beloved  Pawn.” 

At  the  Bob  Horner  studios,  the 
George  Larkin  company  is  at  work  on 
the  third  of  a series  of  six  Metropolitan 
melodramas  under  the  direction  of 
Joseph  Franz. 

In  addition,  there  is  a comedy  com- 
pany working  exclusively  for  Rayart  on 
a series  of  twelve  two-reel  comedies 
starring  Gloria  Joy  and  the  Butterfly 
Girls.  This  brand  made  at  the  Cos- 
mosart  studios,  is  known  as  the  “Butter- 
fly Comedies.” 

Besides  the  above  product,  Rayart  has 
secured  a number  of  special  productions, 
among  which  are  “For  Another 
Woman,”  with  Kenneth  Harlan  and  a 
special  cast,  “The  Street  of  Tears,”  a 
Travers  Vale  production,  and  a 101 
Ranch  production  on  “Trail  Dust.” 

Milwaukee  Houses  Play 
3 Films  Simultaneously 

Three  productions  produced  this  season 
by  Chadwick  Pictures  Corporation,  “The 
Fire  Patrol”;  “The  Painted  Flapper”,  with 
James  Kirkwood  and  Pauline  Garon;  and 
“I  Am  The  Man”,  starring  Lionel  Barry- 
more, were  shown  simultaneously  in  three 
leading  first  run  houses  in  Milwaukee  ac- 
cording to  reports  made  to  the  Chadwick 
officers  by  Celebrated  Players  Film  Corpo- 
ration of  Wisconsin,  who  are  handling  the 
Chadwick  product  for  that  territory. 

This  is  conceded  to  be  the  first  time  that 
three  independent  pictures  of  the  same 
company  have  been  shown  at  one  time 
in  three  first  run  houses  in  one  city,  all 
within  a block  of  one  another. 


Dahn  Presented  With  Watch 

MONTREAL,  QUE.^Before  leaving  Montreal, 
(Juebec,  where  he  had  been  manager  of  the  Capi- 
tol theatre  for  tlie  past  two  years,  Harry  S.  Dahn 
was  presented  with  a fine  gold  watch  as  a friend- 
ship souvenir  from  the  staff  of  the  Capitol,  the 
presentation  being  made  by  W.  Spencer  of  the 
Capitol  in  behalf  of  all  employes  at  a midnight 
supper. 


I 

AnnouncingThc  Season's  Greatest 

IndependentAttraction 

I A picture  so  big  that  no  exhibitor  or  chain 

of  theatres  can  afford  to  overlook  it/ 


FOEANOTMIEE  WOMAN” 


sensational  — gripping  story --elaborate  setting— puUstheheart  strings 


THESTORYOFA 
WOMAN’S  SACRIFICE- 
CARRYING  THE  BURDEN 
OF  another’s  SIN-OF 
A MODERN  MADONNA 
AND  A SON  OF  WEALTH 
WHO  LEARNS  THAT 
LOVE  AND  SACRIFICE 
ARE  MOREVALUABLE 
THAN  GOLD-TEEMS 
WITH  HEART-THROBS 
AND  TEARS 


ICTURES 


KENNETH  HARLAN 


KATHRYN  RIDDELL 


MARY  THURMAN 


/xqtIQLP  DAlv 


%-lfcx^itot-SENSATIONAL  ADVERTISING 
THAT  WILL  MEAN  DOLLARS  TO  YOU  AT 

THE  BOX-OFFICE STARS  THAT  ARE 

SURE-FIRE WONDERFUL  EXPLOITA- 

TION CAMPAIGN  AND  ACCESSORIES 
WILL  PUT  "FOR  ANOTHER  WOMAN"OVER 
IN  A BIG  WAY. 


W.RAY  JOHNSTON 

presents 

AFRANK TALBOT  PRODUCTION 

fOEANOTHEE 
WOMAN 


ATREMENOOUS  BOX-OFFICE  SEN 
SATION  THAT  WILL  CREATE  BOX- 
OFFICE  RECORDS  EVERYWHERE. 

With  one  of  the  Finest  casts 
ever  assembled  in  a single 
picture  — including  the 
world  famous  dancing 
"Tiller  Girls  from  Ziegfeld’s 
* Follies  ^ 


Stofy  by 

PEARL  DOLES  BELL 
Scenario  by 
AGNES  CHRISTINE  JOHNSTON 
& FRANK  DA2EY 

Directed  by 

DAVID  KIRKLAND- 


'P 

R^VYART 

PICTURES 

FOREIGN 

RIGHTS 

RICHMOUNT 

PICTURES 


RAYART  PICTURES  CORPORATION 

W.  RAY  JOHNSTON.  Pres. 

723  SEVENTH  AVENUE  — -''NEW  YORK 
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VIEW  of  the  studio  of  J.  J.  Fleming  Productions,  Inc.,  at  Beaverton,  Ore.  The 
company  now  has  in  production  “Scarlet  and  Gold,”  the  fourth  production  of  its 
series,  featuring  A1  Ferguson. 


Fleming  Completes  Production  on 

Third  Picture,  ^Fhantom  Shadows’* 

The  New  York  office  of  J.  J.  Fleming  Productions,  Inc.,  is  in  receipt  of 
advice  from  its  studio  at  Beaverton,  Ore.,  that  actual  production  work  on 
“Phantom  Shadows,”  the  third  of  the  series  being  released  on  the  inde- 
pendent market,  has  been  completed. 

The  cast  in  this  production  consists  of  A1  Fer- 
guson, who  is  featured  in  the  entire  series,  Lucille 
DuBois,  Frank  Grandon,  Yvonne  Pavis,  Frank  Clark, 
F.  Schumann-Heink  and  Paul  Emmery. 

The  production  will  be  shipped  to  New  York  office 
this  week,  and  according  to  advance  reports,  it  is  by 
far  the  best  production  this  organization  has  yet  made. 

Work  will  start  immediately  on  the  fourth  of  the 
series,  tentatively  entitled  “Scarlet  and  Gold.”  This 
F.  scHUMA^^.HEINK  will  be  3l  story  of  the  north  woods  mounted  police. 


* ^Dangerous  Odds” 
Title  of  Fifth  in 
Bill  Cody’s  Series 

Territories  Sold  by  Gold  burg  on 
“Dangerous  Pleasure,’'  a 
Nezv  Special 

Bill  Cody’s  fifth  picture  in  the  series 
of  eight  which  he  is  now  making  for 
Independent  Pictures  Corporation  under 
the  personal  supervision  of  Jesse  J.  Gold- 
burg,  is  to  be  released  shortly  under  the 
title  “Dangerous  Odds.”  The  picture  is 
directed  by  William  Craft,  the  story  be- 
ing written  by  William  Lester. 

Cody  first  became  known  to  the  pub- 
lic as  a daring  stunt  performer,  but,  un- 
like other  stars,  when  he  rose  in  the 
ranks  he  did  not  scorn  to  continue  to 
do  his  own  work.  Instead,  his  phenome- 
nal rise  to  acknowledged  stardom  seems 
to  have  encouraged  him  to  be  even  more 
daring,  and  it  is  said  that  in  his  newest 
effort  he  does  more  stunts  than  he  has 
ever  done  before,  and  also  that  they  are 
in  the  nature  of  something  never  before 
undertaken  by  any  star. 

In  support  of  Cody,  in  the  leading  fe- 
male role,  will  appear  Eileen  Sedgwick. 

Territories  Are  Sold 

I.  E.  Chadwick  of  Merit  Film  Com- 
pany, after  witnessing  a screening  of 
“Dangerous  Pleasure,”  the  special  pro- 
duced and  distributed  by  Independent 
Pictures  Corporation,  purchased  the  film 
for  his  New  York  exchange  and  will 
distribute  it  throughout  Greater  New 
York  and  Northern  New  Jersey. 

Joe  Friedman  of  Celebrated  Players 
Film  Corporation,  Chicago,  saw  the  pic- 
ture in  that  city  two  weeks  ago  and 
wired  for  the  privilege  of  releasing  it  on 
December  1 in  Illinois  and  Indiana. 

The  picture  is  also  scheduled  for  im- 
mediate release  in  Wisconsin  and  the 
Northern  Peninsula  of  Michigan  fol- 
lowing the  acceptance  of  contract  by 
John  Ludwig  of  Ludwig  Film  Company, 
who  saw  the  picture  in  Milwaukee  and 
wired  his  contract  at  the  same  time  or- 
dering advertising  matter  to  help  ex- 
ploit the  film. 

Independent  Pictures  Corporation  has 
just  closed  a contract  with  Argentine 
American  Film  Company  whereby  the 
film  company  secures  the  right  to  dis- 
tribute Independent’s  entire  year’s  out- 
put, including  eight  Desmond  Holmes, 
second  series  of  eight  Franklyn  Farnum, 
eight  Bill  Codys,  and  the  special  “Dan- 
gerous Pleasure,”  in  the  following  terri- 
tories ; Argentine,  Paraguay,  LYugua>-, 
Chile,  Bolivia,  Peru  and  Equador. 

Bookings  on  Increase 

Bookings  at  Independent  Pictures  Cor- 
poration have  bounded  ahead  with  tre- 
mendous leaps  during  the  past  week, 
during  which  time  Jesse  J.  Goldburg, 
president  of  the  company,  has  been  taking 
an  active  interest  in  the  selling  following 
his  trip  here  from  Hollywood,  where  he 
was  engaged  in  production. 

The  deals  which  have  already  gone 
through  include  Havana  Film  Company, 
represented  by  Mr.  Reed,  who  signed 
for  eight  Desmond  Holmes,  eight  Bill 
Cody,  eight  of  the  second  series  of 
Franklyn  Farnum  and  “Dangerous 
Pleasure;”  Creole  Enterprises,  repre- 
sented by  L.  M.  Ash,  with  offices  in 
New  Orleans,  includes  all  the  Farnum, 
Cody  and  Desmond  Holmes  pictures,  as 
well  as  “Dangerous  Pleasure,”  and  the 
five  reel  comedy  starring  Raymond  Grif- 


fith, “When  Winter  Went.”  This  rep- 
resents Creole’s  first  purchase  since  the 
establishment  of  their  new  offices  cov- 
ering Texas,  Arkansas,  Oklahoma,  Geor- 
gia, Florida,  North  and  South  Carolina 
and  Alabama,  Louisiana  and  Mississippi, 
heretofore  excluded  in  the  territory  is 
now  included. 


Graphic  Exchange  Gets 
Rayart  Series  in  East 

Rayart  Pictures  this  week  announces 
a number  of  important  sales  of  its  new 
product,  which  are  the  following: 

The  George  Larkin  series  for  Upper 
New  York  State  to  First  Graphic  Ex- 
changes of  Albany  and  Buffalo.  The 
same  series  of  pictures  for  Wisconsin 
to  Ludwig  Film  Exchanges,  and  for 
Minnesota,  North  and  South  Dakota,  to 
Equitable  Film  Company  of  Minneapolis. 
The  latter  corporation  also  purchased 
Rayart’s  new  production,  “Safeguarded,” 
and  “The  Street  of  Tears”  for  both 
Minneapolis  and  Milwaukee  territories. 

Rayart  also  announces  the  sale  of  the 
new  series  of  “Butterfly  Comedies,”  fea- 
turing Gloria  Joy,  to  DeLuxe  Film  Com- 
pany of  Philadelphia  for  Eastern  Penn- 
sylvania and  Southern  New  Jersey,  and 
for  the  foreign  market  to  Richmount 
Pictures,  Inc.  Also  the  sale  of  “Safe- 
guarded” for  the  New  York  City  territory 
to  Merit  Film  Corporation. 


Rayart  Obtains  Film 

Featuring  Eva  Novak 

Rayart  Pictures  Corporation  announces 
acquisition  of  distribution  rights  for  a 
five-reel  production  entitled  “Safe- 
guarded” featuring  Eva  Novak. 

This  picture,  called  a fast  action  melo- 
drama, was  written  and  directed  by  Robert 
J.  Horner  and  produced  on  the  west  coast. 
In  the  filming  of  the  picture  officers  and 
men  of  several  battleships  and  destroyers 
of  the  Pacific  Coast  Fleet  were  pressed 
into  service  for  some  of  the  thrilling 
sequences  and  a great  many  submarine 
chasers  take  part  in  e.xciting  “chases.” 
The  picture  will  be  a January  publication 
on  the  Rayart  program. 

Devore,  Rawlinson  in 
Fifth  Chadwick  Opus 

Word  was  received  at  the  offices  of 
Chadwick  Pictures  Corporation  from  Leon 
Rice,  president  of  the  Mission  Film  Corpo- 
ration in  Hollywood,  that  David  Kirkland 
is  rapidly  completing  “The  Tom  Boy”, 
scheduled  as  the  fifth  picture  in  the  Chad- 
wick 9 unit. 

In  the  cast  of  “The  Tom  Boy”  are 
Dorothy  Devore,  Herbert  Rawlinson,  Helen 
Lynch,  Lee  Moran,  Harry  Gribbon, 
Lottie  Williams,  and  James  Barrows. 
“The  Tom  Boy”  was  written  by  Frank 
Dazey. 
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— according  to  those  who  have  seen  this 
S-L  picture  for  First  National  is  the  un- 
usual  directorial  treatment  accorded  the 
production  hy  Arthur  H.  Sawyer 


'7''HE  motion  picture  industry,  as  well 
-*■  as  _ theatregoers  will  be  delightfully 
surprised  and  refreshed  at  the  direc- 
torial treatment  accorded  “Sandra”  by 
Arthur  H.  Sawyer,  who  personally  di- 
rected this  picture,  according  to  those 
who  have  seen  this  Sawyer  and  Lubin- 
First  National  attraction.  “Sandra,” 
which  co-stars  Barbara  La  Marr  and 
Bert  Lytell,  is  the  first  of  a series  of  La 
Marr  specials. 

Sawyer  brings  to  his  work  a back- 
ground pf  several  years  of  production 
supervision,  having  been  responsible  for 
“Quincy  Adams  Sawyer”  and  “The 
Shooting  of  Dan  McGrew.”  “Sandra” 
is  the  first  film  to  which  he  has  given 
his  exclusive  attention  as  a director  and 
he  has  brought  into  play  in  this  picture, 
according  to  reports,  many  new  ideas  in 
the  handling  of  players  and  the  treat- 
ment of  the  story. 

It  is  said  that  Sawyer  has  laid  aside 
many  of  the  conditions  of  the  produc- 
ing business,  with  the  result  that  much 
of  the  artificiality  so  pronounced  in 
many  motion  pictures  is  entirely  lack- 
ing in  “Sandra.”  This  applies,  it  is  said, 
not  only  to  the  acting  of  the  players  in 


the  picture,  but  also  to  the  background 
and  to  the  lighting. 

Under  Sawyer’s  mode  of  direction. 
Miss  La  Marr  and  Mr.  Lytell  and  the 
other  players  attain  a remarkable  de- 
gree of  naturalness,  and  the  audience  is 
given  the  effect  of  watching  human  be- 
ings doing  things  in  the  same  manner 
as  they  do  them  in  every  day  life. 

All  screen  heroics  have  been  dropped, 
in  the  theory  that  the  player  is  most 
convincing  when  he  or  she  is  natural. 

In  the  matter  of  settings  and  back- 
grounds, it  is  said  that  particular  care 
has  been  taken  by  Sawyer  to  keep  away 
from  the  over-dressed  sets,  and  to  make 
all  of  the  rooms  in  which  the  action 
occurs  livable. 

Naturalness  was  resorted  to  also  in  the 
lighting  of  the  various  figures  and 
throughout  the  entire  course  of  produc- 
tion, there  was  no  one  instance  of  the 
much  used  back  lighting,  whereby  the 
player  stands  out  in  an  unnatural  glow. 

It  is  believed  that  the  treatment  of 
“Sandra”  by  Arthur  H.  Sawyer  sets  a 
precedent  in  the  direction  of  motion 
pictures. 


^^Sandra^^  heralded  by  its  producers 
as  a picture  with  a ^^hig  thought^’ 


One  of  the 
Surprises  in- 


SANDRA 


last!  A picture  with  a big  thought — a real  thought  for  the  minds  of  American 
motion  picture  theatre  audiences — has  been  brought  to  the  screen,  according  to  the 
producers  of  “Sandra,”  which,  they  say,  has  a theme  that  registers  more  strongly  on  the 
screen  than  it  does  in  the  printed  word.  To  the  women  of  the  land  who  are  restless, 
dissatisfied,  temperamental,  seeking  that  which  lies  just  beyond  the  bend  in  the  wind- 
ing road,  this  picture  points  a moral,  and  a strong  one.  “Sandra”  proves  beyond  doubt 
that  true  happiness  lies  at  home.  Sandra,  seeker  after  happiness,  in  the  form  of  adven- 
ture, life,  romance,  goes  far  afield  before  this  truth  is  discovered. 
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PHOTOGRAPHY  EMPHASIZES 


INTENSE  SCENES 


IN  producing  “Sandra,” 

Arthur  H.  Sawyer 
has  introduced  a decided 
innovation  through  the 
use  of  photography  and 
lighting. 

Barbara  La  Marr  and  Bert  Lytell,  in 
“Sandra,”  present  a story  of  deep  emo- 
tional qualities  which  at  times  rises  to 
tragic  heights,  and  in  order  to  emphasize 
these  dramatic  moments,  Sawyer  very  cun- 
ningly has  turned  photography  to  unusual 
use. 

In  several  emotional  scenes  enacted  by 
Miss  La  Marr  and  Mr.  Lytell,  the  light- 
ing on  various  objects  on  the.  set  has  been 
made  particularly  dark  and  sombre,  with 
the  central  figure  standing  out  in  bold  re- 
lief. As  a result,  audiences  are  imme- 
diately impressed  by 
suggestion  with  the 
seriousness  of  the 
situations  presented. 

In  several  close- 
ups,  where  keen 
emotion  is  ex- 
pressed, lighting  has 
been  used  to  em- 
phasize the  lines  in 
the  forehead  and 
face,  while  in  those 
portions  of  the  film 
registering  action  of 
a lighter  nature,  the 
camera  has  again 
been  employed  to 
convey  the  happier 
tone  of  the  picture. 

This  method, 
while  employed  gen- 
erally in  stage  pro- 
duction, has  been 
seldom  used  in  the 
making  o f films, 
and,  it  is  believed. 


will  help  considerably  to  register  the  fine 
acting  of  Miss  La  Marr  and  Mr.  Lytell  in 
their  respective  roles. 

In  “Sandra,”  Helen  Gardner,  famed 
from  one  end  of  the  world  to  the  other, 
as  a Vitagraph  star  of  several  years  ago, 
makes  her  appearance  on  the  screen. 

Miss  Gardner  plays  the  role  of  Alme.  La 
Flamme  and  has  many  dramatic  scenes 
with  Barbara  La  Marr,  Arthur  Edmund 
Carewe  and  Marie  Majeroni. 

Miss  Gardner  was  one  of  the  most  popu- 
lar stars  who  ever  appeared  on  the  silver 
sheet,  and  was  one  of  the  first  players  to 


appear  in  vamp  roles. 
■She  is  as  beautiful  and 
alluring  as  ever,  and  in- 
tends to  resume  picture 
activities  on  a large 
scale  ill  the  near  future. 

A remarkable  demonstration  followed 
the  completion  of  the  costume  ball  scene. 

As  a tribute  to  the  courteous  treatment 
accorded  the  extras  by  Mr.  Sawyer  during 
the  four  strenuous  days  at  the  Biograph 
studios,  the  entire  crowd  assembled  at  the 
director's  platform  following  the  shooting 
of  the  final  scenes  and  gave  M.r.  Sawyer 
se\'eral  salvos  of  applause.  This  applause 
was  preceded  by  a speech  on  the  part  of 
one  of  the  extras  who  conveyed  the  appre- 
ciation of  the  entire  throng  to  Mr.  Sawyer 
for  the  manner  in  which  they  had  been 
treated. 

Nina  and  Du\al, 
famous  delineators 
of  Apache  dancing, 
present  their  unique 
style  of  terpsichore 
in  “Sandra.”  In  the 
picturesque  costume 
of  the  Paris  Apache, 
they  do  three  differ- 
ent dances,  all  filled 
with  action  and 
color. 

They  were  bor- 
rowed by  Sawycr- 
Lubin  from  “The 
G i n g h a m Girl,” 
Broadway  musical 
comedy  success,  and 
are  well  known  to 
t h c a tre  audiences 
throughout  the 
country,  due  to 
their  appearance  in 
“The  Humming 
Bird.” 


ARTHUR  H.  SAWYER  HERBERT  LUBIN 


Mr.  Sawyer  and  Mr.  Luhin  are  the  officiah  of  Sawyer-Lubin,  producer  of  “Sandra.” 
Mr.  Sawyer  personally  directed  this  First  National  attraction. 
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GORGEOUS  SETTINGS 


A great  variety  of  beautifut  interiors  and 
exteriors  are  said  to  make  the  production  of 


a literal  treat  for  the  eyes — more  than  13 
sets  used  in  the  fitming  of  this  photoplay 


Barb  ara  La 
Marr  as  queen 
of  the  ball, 
which  is  one 
of  the  elabo- 
rate scenes  in 
‘‘Sandra.*’ 


“Q  AXDRA”  presents  a remarkable  vari- 
'-J  ety  of  beautiful  interior  settings  and 
artistic  exterior  backgrounds,  making  this 
production  a literal  treat  for  the  eyes,  and 
a tonic  to  the  artistic  senses. 

iMore  than  fifteen  sets  were  used  in  the 
action  of  the  story,  including  a dainty  and 
exotic  boudoir,  an  impressive  hall  with 
stairway  leading  to  the  mezzanine,  a beau- 
tiful dining  room  provided  with  archways 
for  entrance,  a modern  bachelor’s  studio 
apartment,  a Russian  dance  club  in  which 
the  modern  style  of  art  is  indulged  in  an 
extremely  bizarre  manner,  a picturesque 
\illa  at  Deauville,  using  for  decorative  pur- 
poses the  present  mah  jong  vogue,  and  sev- 
eral other  settings  all  designed  with  fine 
taste  and  pleasing  artistry. 

Most  striking  and  impressive  of  all  is  the 
tremendous  setting  depicting  a ballroom  in 
Paris,  running  the  entire  length  of  the 


studio  floor  and  designed  in  velvet  dra- 
peries, giant  columns,  and  silver  decora- 
tions. Even  in  the  present  day  of  im- 
pressive sets,  from  the  standpoint  of  size, 
this  particular  set  will  astound  with  its 
magnificence  and  hugeness. 

In  addition  to  these  settings,  “Sandra” 
offers  some  exteriors  which  are  photogra- 
phic gams,  depicting  lovely  Long  Island 
landscapes,  beautiful  scenes  in  Westchester 
county  and  colorful  shots  of  the  beach  at 
Deauville,  and  intimate  glimpses  of  the 
most  interesting  parts  of  Paris. 

The  eye  is  also  delighted  by  several 
water  scenes  which  take  on  all  the  qualities 
of  rare  paintings.  In  these  various  ex- 
teriors remarkable  stereoscopic  effects  have 
been  secured  which,  combined  with  the 
judicial  use  of  color,  give  “Sandra”  an  un- 
usual touch  of  beauty  and  distinction. 


Star’s 

Gowns  Are 
Creations  of 
Extreme  Beauty 


The  Colorful  Costume  Ball 


y^HILE  sets  of  great  dimensions  have 
^ * become  the  thing  in  present  day  mo- 
tion pictures,  “.Sandra”  is  said  to  hang  up 
a new  record  in  size,  color  and  picturesque 
values  in  the  costume  ball  which  is  one  of 
the  high  lights  of  this  dramatic  picturiza- 
tion  of  Pearl  Doles  Bell’s  novel. 

This  ball  marks  one  of  the  pivotal  points 
in  the  story  and,  aside  from  its  beauty  and 
gorgeousness,  provides  Barbara  La  Marr 
with  an  oppor- 
tunity to  dis- 
play her  emo- 
tional talents. 

More  than 
1,000  persons 


appear  in  the  scene  which  depicts  one  of 
the  most  famous  pleasure  resorts  in  Paris, 
and  the  entire  space  of  one  floor  at  the 
Biograph  studios  was  utilized  in  filming 
these  scenes.  With  a background  of  giant 
columns  reaching  from  floor  to  ceiling, 
boxes  stretching  around  all  sides  of  the 
floor,  and  crystal  chandeliers  suspended 
from  the  ceiling,  the  central  part  of  this 
set  is  given  over  to  a magnificent  throne 
placed  on  a dias. 

A variety  of  more  than  500  costumes, 
representing  Indians,  Mexicans,  colonial 
days,  animals,  Chinese,  pirates,  clowns,  bal- 
let dancers,  etc.,  add  to  the  picturesque 
beauty  of  this  scene  in  “Sandra.” 

As  queen  of  the  ball,  Barbara  La  Marr 
is  seen  in  a magnificent  silver  cloth  and 
lace  creation  with  silver  star  headress  to 
match. 

The  entire  effect  of  settings,  costumes 
and  lighting  furnish  some  of  the  most 
beautiful  views  ever  witnessed  in  motion 
pictures,  and  it  is  expected  that  the  cos- 
tume ball  in  this  Sawyer-Lubin  production 
will  delight  even  the  jaded  motion  picture 
fan  used  to  magnificent  settings  in  their 
screen  entertainment 


SANDRA 


The  feminine  portions  of  motion  picture  audiences  will  have  something  to  talk  about  following  a view  of  Bar- 
bara La  Marr  in  the  various  dress  creations  she  wears  so  charmingly  in  "Sandra.”  For  this  picture  a bewilder- 
ing array  of  gorgeous  gowns  ivas  created  and  designed  for  Miss  La  Marr  by  Mme.  Jesta,  internationally  known 
modiste.  Throughout  the  course  of  the  production,  the  star  lends  her  charm  and  grace  to  a variety  involving  more 
than  fifteen  gowns  including  the  latest  creations  in  evening  dresses,  sport  tvear,  negligee,  afternoon  gowns,  dinner 
wraps,  bathing  costume,  etc.  The  gorgeous  display  is  topped  off  by  a ballroom  costume  consisting  of  silver  cloth 
and  imported  lace,  carrying  a train  of  fifteen  feet  with  the  silver  lace  set  in  brilliants.  Accompany  each 
evening  dress  is  a headband  of  great  individuality  and  beauty,  and  in  these  headdresses  are  silver,  gold,  ostrich 
plumes,  birds  of  paradise,  jewels,  etc. 
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HIGHLIGHTS 


Some  of  the  dramatic  highlights  in 
**Sondra"  arc  suggested  in  the  following  out- 
line : 


I.  The  tense  scene  after  Sandra  returns  home 
fresh  from  the  triumph  of  her  first  party 
tit  U inslow's  house  and  Dtivid  tells  her  of 
his  financial  and  business  ruin. 

The  pathetic  scene  where  David  sits  desit^ 
late  and  alone  after  he  learns  that  Santlra 
has  left  him. 

3.  The  gorgeous  scenes  at  Deauville  where 
.S«n^/r«  has  her  first  disillusionment  rori- 
rerning  adventure  and  life  when  she 
letirns  that  Molyneau  has  used  her  as  a 
decoy. 

4.  The  scene  where  Sandra.,  having  tasted  of 
the  cup  of  life.,  is  disillusioned  at  the  Ci>s- 
tame  ball  in  Paris  when  she  learns  that 
La  Hamnie  has  been  playing  with  her. 

o.  The  beautiful  denouement  when  Sandra 
anti  David  meet  at  the  altar  and  David 
recovers  that  which  he  thought  lost  to 
him  forever. 


Barbara  La  Marr 
Bert  Lytell 

— head  special  cast  in  ‘‘Sandra”  produced  by 
Sawyer-Lubin  for  distribution  through  First 
National.  This  is  the  first  of  a series  of  La 
Marr  pictures  for  S-L 


THE  CAST 

Sandra 

Played  by  Barbara  La  Marr 
A woman  of  strange  dual  personality. 
As  Rusty  she  is  home  loving,  domestic  and 
contented.  As  Sandra  she  is  exotic,  rest- 
less, dissatisfied,  ever  seeking  adventure  on 
the  winding  road. 

David 

Played  by  Bert  Lytell 
Lovable,  easy  going  and  sport  loving. 
A successful  architect  whose  enduring  love 
for  Sandra  glorifies  him. 

Mate  Stanley 

Played  by  Leila  Hyams 
A modern  girl  of  16  or  17  years  of  age. 
Sweet,  wholesome  and  full  of  fun. 

Bobby  Stanley 

Played  by  Augustin  Sweeney 
Typical  Tarkington  boy  of  about  17  or 
18.  He  is  at  the  age  where  he  takes  him- 
self seriously.  Wears  the  young  college 
boy’s  type  of  clothes. 

Eve  Stanley 

Played  by  Maude  Hill 
Mother  of  Mate  and  Bobby.  The  con- 
tented home  loving  type  of  woman.  Rather 


colorless  and  dresses  in  conservative  man- 
ner. 

Peter  Stanley 

Played  by  Edgar  Nelson 
Husband  of  Eve.  A rather  fat,  roly- 
poly,  complacent,  self-satisfied  type. 

Stephen  Winslow 

Played  by  Leon  Gordon 
Man  about  town  and  an  admirer  of 


women.  He  is  very  suave  and  charming. 
Always  immaculately  dressed. 

Rev.  Hapgood 
Played  by  Leslie  Austin 
A serious  minded,  sincere  type  of  young 
minister  of  about  35  years  of  age. 

Francois  Molyneaux 
Played  by  Wallace  Morgan 
A distinguished  type  suggesting  the 
Frenchman  of  about  40  years  of  age. 
Rather  sharp  features.  Suave  and  charm- 
ing. 

Henri  La  Flamme 
Played  by  Arthur  Edmund  Carewe 
A very  aristocratic,  handsome  French- 
man of  about  35.  Immaculately  dressed. 
A decidedly  Continental  type  with  charm- 
ing manner. 

Mme.  La  Flamme 
Played  by  Helen  Gardner 
Wife  of  Henri.  A beautiful  Parisian 
of  the  better  class. 

Mi  mi 

Played  by  Lillian  Ten  Eyck 
A chic  French  maid. 
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STATE-LAKE  THEATRE  audiences  in  Chicago  just 
laughed  their  heads  off  last  week  at  “Reckless 
Romance.”  And  I have  to  agree  with  them  that  this 
A1  Christie  feature-comedy  is  worth  anybody’s  time  and 
money.  It’s  a farce  adapted  from  the  stage  success 
“What’s  Your  Wife  Doing?”  and  under  the  careful  direc- 
tion of  Scott  Sidney,  lu.)  humorous  point  of  the  original 
was  overlooked. 

You  don’t  often  see  a cast  like  this  in  a comedy.  There 
was  T.  Roy  Barnes,  Tully  Marshall,  Harry  Myers,  Wanda 
Hawley,  Sylvia  Breamer,  Lincoln  Plumer,  Morgan  Wal- 
lace and  Jack  Duffy,  and  all  contributed  his  bit  to  make 
it  a screaming  success.  Jack  Duff'y  was  especially  funny. 

The  story  is  one  of  those  darn  fool  affairs  about  a rich 
uncle  who  doesn’t  want  his  nephew  to  marry  a harum- 
scarum  girl,  but  finally  discovers  she’s  a regular  fellow 
and  O.  K.’s  the  marriage.  A mighty  pleasing  little  pro- 
duction. 

5^  4^ 

“Husbands  and  Lovers”  Delightful 

John  M.  Stahl  contributes  a bright  bit  of  domestic  com- 
edy to  the  screen  in  “Husbands  and  Lovers.”  The  story 
was  written  by  Director  Stahl,  and  while  it  treats  of  the 
trials  and  tribulations  of  married  life  in  a humorous  vein, 
there’s  a finely  drawn  moral  back  of  it.  Lewis  Stone, 
Florence  Vidor  and  Lew  Cody  play  the  leading  roles  and 
keep  the  action  sweeping  along  with  the  wholesome,  humor- 
ous situations  registering  at  every  turn.  It’s  a triangle 
affair,  but  done  as  you  never  saw  it  produced  before. 

The  story  concerns  a husband  who  asks  his  charming 
wife  to  “doll  up”  a bit.  When  she  does  he  objects  to  her 
“flapper”  getup.  A friend  of  the  family  falls  in  love 
with  the  wife  and  at  a part}^ — in  a darkened  room — the 
husband  learns  of  this.  They  separate  and  she  is  about 
to  marry  the  friend  when  the  husband  kidnaps  her  while 
the  wedding  march  is  being  played.  Thoroughly  delight- 
ful is  this  Stahl  production. 

* * Hi 

Monta  Bell  Scores  With  “The  Snob” 

With  remarkable  fidelity  Director  Monta  Bell  has  mir- 
rored the  simple  Eastern  Pennsylvania  folk  known  as 
Mennonites,  and  the  tragic  episodes  that  followed  the 
marriage  of  a wealthy  girl  with  a caddish  young  professor. 
John  Gilbert  was  a splendid  choice  for  the  role  of  the 
snob,  and  Norma  Shearer  does  most  pleasing  work  as 
Nancy.  Conrad  Nagel,  Phyllis  Haver  and  others  were 
well  cast  and  remarkably  fine  photography  lends  realism 
to  the  whole. 

The  tale  was  written  by  Helen  R.  IMartin,  wife  of  a 
Pennsylvania  lawyer,  and  concerns  a society  girl  who  to 
escape  the  disgrace  of  her  father’s  death  in  a roadhouse, 
goes  to  a little  settlement  and  becomes  a school  teacher 
under  another  name.  Here  she  meets  and  marries  Eugene 
Curry,  a professor  in  a small  college.  Curry  is  infatuated 
with  a wealthy  girl  and  plans  on  marrying  her  until  he 
finds  his  own  wife  has  been  left  a fortune.  Then  she 
discovers  his  true  nature  and  divorces  him. 

* , * * 

“Forbidden  Paradise”  is  Snappy  Story 

“Forbidden  Paradise”  is  a very  snappy  story  very  snap- 
pily  told.  It  is  subtle  and  bold  in  turn  and  altogether 


interesting.  If  you  know  about  Catherine  of  Russia  and 
are  familiar  with  the  film  works  of  Ernst  Lubitsch  you 
will  know  what  to  expect  when  told  that  he  picturized  cer- 
tain acts  attributed  to  her,  using  Pola  Negri,  Adolphe 
Menjou,  Rod  LaRocque  and  the  Paramount  production 
facilities  advantageously  in  doing  so.  The  picture  is  artis- 
tic without  a doubt.  The  question  of  propriety  is  not  one 
1 must  answer. 

5{i  jjC  >jC 

“Connie”  Comes  Back  With  a Bang! 

Constance  Tahnadge  comes  back  with  a bang  in  “Her 
Night  of  Romance.”  I had  despaired  of  her  ever  again 
making  a picture  as  good  as  “Mamma’s  Affair”  and  “A 
Virtuous  Vamp,”  and  here’s  one  better  than  either.  “Her 
Night  of  Romance”  makes  me  forget  her  intervening  mis- 
fires and  set  her  up  again  as  comedienne  supreme.  This 
farce  is  so  full  of  good  laughs,  so  dexterously  knitted 
together,  so  spontaneous  in  its  humor  and  so  continuously 
funny  throughout  that  I take  back  any  uncomplimentary 
things  I may  have  said  about  the  star  in  comment  upon 
other  pictures.  This  is  one  of  the  best  pictures  I ever  saw. 

^ 4^  4^ 

Good  Comedy  in  “Welcome  Stranger” 

I got  my  first  glimpse  of  “Welcome  Stranger”  the  other 
day  at  a downtown  Chicago  theatre,  and  the  way  the 
audience  warmed  up  to  the  picture  was  amazing.  It  is  a 
most  pleasing  adaptation  of  the  Aaron  Hoffman  stage 
success  and  Dore  Davidson,  in  the  role  of  the  cheerful 
little  Hebrew,  an  outcast  in  a small  New  England  town, 
gave  one  of  the  finest  interpretations  of  his  career.  The 
whole  cast  was  excellent.  Florence  Vidor  in  a sympathetic 
and  convincing  part  and  Lloyd  Hughes  excellent  as  the 
small  town  wealthy  youth  in  love  with  her.  William  V. 
Mong  scored  as  the  electrical  wizard  also.  The  only 
weak  spot  in  the  cast  was  Otis  Harlan,  who  tries  to  do 
too  much  and  overacts.  The  story  follows  the  play  and 
concerns  a whimsical  little  Hebrew  who  settles  down  in 
a small  town  and  is  befriended  by  an  inventor  and  his 
daughter.  The  mayor  and  others  try  to  freeze  him  out, 
but  he  stays  on  and  eventually  is  successful  in  building 
an  electric  power  plant  which  the  town  needs. 

5^ 

Hoot  Gibson  Not  So  Good  Here 

In  “The  Ridin’  Kid  of  Power  River,”  Universal  has 
attempted  to  put  Hoot  Gibson  in  a serious  role,  and  with 
his  peculiar  physiognomy  he  doesn’t  just  belong.  It  is  a 
Western  story,  concerning  a “Riding  Kid”  who  kills  a 
man  to  avenge  the  death  of  a man  who  had  befriended 
him  in  his  youth.  He  evades  the  law;  falls  in  love  with 
the  old-timer’s  daughter,  and  finally  outwits  the  villain, 
in  much  the  same  manner  as  has  been  done  countless 
times  before. 

Of  the  players,  besides  Hoot,  who  was  somewhat  mis- 
cast, we  liked  Gladys  Hulette.  Tully  Marshall  made  the 
most  of  his  role, 
but  the  balance  of 
the  characters  were 
poorly  drawn  and 
the  plot  was  so  ob- 
vious from  the 
start. 
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NEW  PICTURES 


Greater  Than  Marriage 

Distributor:  Vitagraph 
Producer:  Victor  Hugo  Halperin 
Length:  7 reels 

DIRECTOR 

VICTOR  HUGO  HALPERIN 

Author Louise  Vance 

Adaptor Victor  Hugo  Halperin 

Camermen 

Edward  Paul,  Carl  Vanderbroch 

PLAYERS 

Joan  Thursday Marjorie  Daw 

John  Masters Lou  Tellegen 

Maizie  de  Noovan Peggie  Kelly 

Father Tyrone  Power 

Venetia Mary  Thurman 

Nella  Gardrow Dagmar  Godowsky 

Vincent  Marbridge Raymond  Bloomer 

Mother Effie  Shannon 

Aunt  Helena Florence  Billings 

Sam  Goldman William  Ricciardi 

Charlie  Quan Ed  Roseman 

TYPE : Modern  society  drama  con- 
cerning a girl  who  finds  wifehood  and 
motherhood  greater  than  a stage 
career.  Adapted  from  novel  “Joan 
Thursday.” 

HIGHLIGHTS:  Leap  of  Joan  from 
balcony  to  escape  villian.  . . . Fight 
betiveen  Vincent  and  John  Masters. 
. . . Cabaret  scenes.  . . . Perform- 
ances of  Tellegen  and  Marjorie  Daw. 

Story:  .loan  Thursday  is  driven  from 
home  when  she  mentions  her  desire  to  go 
upon  the  stage.  She  meets  John  Masters, 
a playwright  and  they  are  married.  He 
goes  to  California  and  insists  she  remain 
at  home.  The  call  of  the  stage  is  too 
strong  for  her  to  resist  and  she  returns 
and  is  a great  hit.  Masters  returns  home 
low  in  funds  and  leaves  Joan  when  he 
hears  of  her  success.  He  saves  her  from 
an  “angel”  who  is  backing  the  show  and 
they  are  happy  once  more. 

The  Wise  Virgin 

Distributor:  Prod.  Dist.  Corp. 

Producer:  Elmer  Harris 
Length:  6 reels 

DIRECTOR LLOYD  INGRAHAM 

Author Elmer  Harris 

Cameraman Joseph  Walker 

PLAYERS 

“Billie”  Farrington Patsy  Ruth  Miller 

Mrs.  .John  Farrington.— Edythe  Chapman 
Effie  Green Lucy  Fox 


EDMUND  LOWE  in  scenes  from 
“Honor  Among  Men,”  one  of  his 
starring  vehicles  for  Fox.  This  was 
adapted  from  “The  King’s  Jackal,”  by 
Richard  Harding  Davis. 


Bob  Hanford Matt  Moore 

Count  Ricardo  Venino Leon  Barry 


Thomas  Green Charles  A.  Stevenson 

TYPE : Modern  comedy-drama  con- 
cerning the  expose  of  a bogus  noble- 
man who  tries  to  marry  wealth. 

HIGHLIGHTS:  Fistic  battle.  . . . 
Kidnapping  of  heroine.  . . . Expose 
of  count.  . . . Comedy  moments.  . . . 
Performance  of  Patsy  Ruth  Miller. 

Story:  Billie  Barrington  is  infatuated 
with  Count  Venino,  but  her  aunt  wants 
her  to  marry  the  ranch  foreman,  Bob 


Hanford.  She  marries  Bob  when  her  aunt 
becomes  seriously  ill,  but  she  treats  him 
coldly.  At  a reception  she  introduced  the 
“count”  and  they  meet  outside.  He  kid- 
naps Billie  and  is  pursued  by  Bob,  who 
rescues  Billie  after  a fight  with  the 
“count”  who  kills  himself. 


Millionaire  Cowboy 

Distributor : F.  B.  0. 
Producer:  Harry  Garson  Produc- 
tions 

Length:  4,841  feet 

DIRECTOR HARRY  GARSON 

Author Darryl  Francis  Zanuck 

Adaptor Frank  A.  Beresford 

Cameraman Lewis  Physioc 

PLAYERS 

Gallop  Meredyth,  Jr Maurice  Flynn 

Pauline  Truce Gloria  Grey 

Granville  Truce Charles  Crockett 

Grafter  Torso ..  .Frederick  Peters 

Buffalo  Jones Daddy  Hoosier 

TYPE : Western  comedy-drama, 

concerning  wealthy  youth  who  is  left 
in  a deserted  town  and  after  cleaning 
up  the  place  marries  the  old  settler’s 
daughter. 

HIGHLIGHTS:  Fights  between 
“Lefty”  Flynn  and  the  gang.  . . . 

Climax  where  state  troops  come  to 
his  rescue. 

Story:  “Gallop”  Meredith,  wastrel  son 
of  wealthy  New  Yorker,  is  frightened  by 
a charge  of  manslaughter  which  his 
father  “frames”  against  him.  He  goes 
to  a deserted  Mexican  border  town, 
where  he  finds  a demented  inventor  and 
his  daughter.  He  cleans  out  a bad  gang 
and  brings  success  to  tbe  inventor  of  a 
metal  polish. 


High  Gear 

Distributor:  Educational 
Producer:  Bobby  Vernon  Comedies 
Length:  2 reels 

DIRECTOR ARCHIE  MAYO 

Author Keene  Thompson 

Cameramen. ...Billy  Wheeler,  G.  Schaefer 
PLAYERS 

Bobby  Vernon 
Marion  Harlan 
Bill  Irving 
Lincoln  Plumer 

TYPE ; Fast  slapstick  comedy. 
HIGHLIGHTS:  Thrills  tvhen  auto 


milWHCTMATl 

FOX  educational 

entertainments 


66 


EXHIBITORS  HERALD 


November  22,  1924 


RALPH  Graves  is  starred  in  the  nev/ 
Mack  Sennett  comedy,  “Riders  of  the 
Purple  Cows,"  which  Pathe  will  re- 
lease. 


crashes  and  skids.  , . . Produc- 

tion value  unusual  for  two-reel  com- 
edy. . . . Gags  pulled  one  on  an- 

other in  rapid  succession. 
Aeroplane  stunting  prominent. 

Story:  Young  man  gets  hooked  to 

drive  a racing  car  when  he  doesn’t  know 
anything  about  driving.  Arranges  to 
start  race  and  have  his  pal  substitute, 
but  the  villain  catches  him  at  it  all  the 
time  and  he  has  to  keep  on  racing.  The 
villain  is  foiled  and  the  hero  finally  gets 
to  the  end  of  the  road  race,  being  hauled 
by  a parachute  after  falling  out  of  a 
driverless  aeroplane. 


Daniels  Inferno 

Distributor:  Fox 
Producer:  William  Fox 
Length : 5,480  feet 

DIRECTOR HENRY  OTTO 

Author Cyrus  Wood 

Adaptor Edmund  Goulding 


PLAYERS 

Dante Lawson  Butt 

Virgil Howard  Gaye 

Mortimer  Judd Ralph  Lewis 

Marjorie  Vernon Pauline  Starke 

Eugene  Craig Josef  Swickard 

Mildred  Craig Gloria  Grey 

Ernest  Judd William  Scott 

TYPE : Modern  story  of  a rich 
man’s  redemption  through  reading 
“Dante’s  Inferno.’’ 

HIGHLIGHTS:  Scenes  in  the  low- 
er world.  . . . Weird  photographic 
effects.  . . . Moral  of  story.  . . . Ex- 
cellent work  of  Pauline  Starke  and 
Ralph  Lewis. 

Story:  Millionaire  who  refuses  to  aid 
charities,  develops  terrible  temper  and 
turns  on  his  family.  Neighbor  asks  help 
which  is  refused.  He  sends  him  a copy 
of  the  book  “Dante’s  Inferno.’’  The  rich 
man  reads  it  and  falls  asleep,  dreams  he 
is  visiting  hell  and  learns  of  the  punish- 
ment awaiting  sinners.  He  awakes  and 
resolves  to  make  amends. 


T he  Heart  Bandit 

Distributor : Metro-Goldwyn 
Producer:  Metro 
Length:  4,909  feet 

DIRECTOR OSCAR  APFEL 

Author Fred  Kennedy  Myton 

Adaptor Tom.  J.  Hopkins 

Cameraman John  Arnold 

PLAYERS 

Molly  O’Hara Viola  Dana 

John  Rand Milton  Sills 

Mrs.  Rand Gertrude  Claire 

“Spike”  Malone Wallace  MacDonald 

Ramon  Orestes  Cordova 

Bertram  Grassby 

Pat  O’Connell De  Witt  Jennings 

Jenks.- Nelson  McDowell 

Monk  Hinman Matthew  Betts 

Silas  Wetherbee Edward  Wade 

TYPE : Story  of  the  regeneration 
of  a girl  crook  through  her  love  for 
the  scion  of  a wealthy  family. 

HIGHLIGHTS:  Representation  of 
the  dives  of  the  underworld.  . . . Cap- 
ture of  the  booze  truck  by  the  police 
at  midnight.  . . . Pursuit  of  the  police 
after  Molly.  . . . Excellent  portrayals 
of  Miss  Dana  and  Mr.  Sills,  the 
lovable  character  Gertrude  Claire  has 
made  of  Mrs.  Rand.  . . . Intelligent 
choice  of  types.  . . . Skillful  direction. 

Story:  Pursued  by  the  police,  Molly,  a 
girl  crook,  seeks  refuge  in  the  home  of 
a lonely  old  lady  and  her  son.  Her  plans 
to  rob  her  benefactors  are  unrealized  as 
a result  of  the  old  lady’s  kindness  to  her. 
Instead  she  turns  the  tables  on  her  evil 
associates  in  an  attempted  robbery,  saves 
the  son  from  being  fleeced  by  a crooked 
foreigner.  When  the  son  learns  of  the 
deed,  he  takes  her  in  his  arms  as  the 
mother  gives  the  couple  her  blessing. 


I Am  The  Man 

Distributor:  Chadwick  Pictures 
Corp. 

Producer:  Chadwick  Pictures 
Corp. 

Length:  7 reels 

DIRECTOR IVAN  ABRAMSON 

Author Ivan  Abramson 

PLAYERS 

James  McQuade Lionel  Barrymore 

Julia  Calvert Seena  Owen 

Daniel  Harrington Gaston  Glass 

Robert  McQuade Martin  J.  Faust 

Corinne  Stratton Flora  Le  Breton 

George  Lawson James  Keane 

Billy  Gray Joseph  Striker 

TYPE : Story  of  political  boss  who 
forces  woman  to  marry  him,  kills  his 
own  brother  then  commits  suicide 
when  he  learns  he  has  let  his  own 
daughter  suffer. 

HIGHLIGHTS:  Julia  forced  to 
marry  McQuade  through  threat  of 
imprisonment  of  her  father.  . . . 
Shooting  of  Robert,  McQuade’s 
brother.  . . . Trial  of  Corinne  for 
murder.  . . . Discovery  that  Corinne 
is  his  daughter.  . . McQuade’s  suicide. 

Story:  James  McQuade,  political  boss, 
forces  Julia  Calvert  to  marry  him.  She 
loathes  him.  Robert,  McQuade’s  brother, 
makes  love  to  her.  James  infuriated 
shoots  him.  Corinne,  a chorus  girl,  is 
accused  of  the  murder.  At  the  trial 
McQuade  finds  that  she  is  his  own 
daughter  and  persuades  the  judge  to 
postpone  the  trial.  He  leaves  a note,  “I 
am  the  man”  and  dies. 


C ity  T hat  Never  Sleeps 

Distributor : Paramount 
Producer:  Famous  Players-Lasky 
Length:  6,097  feet 

DIRECTOR JAMES  CRUZE 

Author Leroy  Scott 

Adaptor Walter  Woods 

PLAYERS 

Mother  O’Day Louise  Dresser 

Mark  Roth Ricardo  Cortez 

Mrs.  Kendall Kathlyn  Williams 

Molly  Kendall Virginia  Lee  Corbin 

Cliff  Kelley Pierre  Gendron 

Mike James  Farley 

Tim  O’Day Ben  Hendricks 

Baby  Molly Vondell  Darr 

TYPE : Adapted  from  magazine 
story  “Mother  O’Day”  concerning  a 
mother  who  gives  up  possession  of 
her  daughter  to  allow  her  benefits  of 
cultured  environment. 

HIGHLIGHTS:  Mother  relinquish- 
ing daughter.  . . . Daughter  taunts 
her  mother.  . . . Excellent  light- 
ing. . . . Cabaret  scenes.  . . . Excel- 
lent work  of  Louise  Dresser. 

Story:  Mother  O’Day  surrenders  her 
daughter  to  a society  lady  in  order  that 
the  child  may  grow  up  in  refined  sur- 
roundings. She  refuses  to  admit  her  re- 
lationship and  is  scorned  by  her  daughter. 
Finally  her  mother-love  asserts  itself 
when  the  girl  is  about  to  become  engaged 
to  a worthless  fellow. 


A NUMBER  of  questions  concerning 
domestic  life  are  answered  in  the 
Victor  Hugo  H alperin-V itagraph  fea- 
ture, “Greater  Than  Marriage.” 
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A NOVELTY  on  the  current  Pathe 
program  is  "The  Death  Ray,’’  an  in- 
vention which  has  been  the  subject  of 
news  stories,  as  well  as  editorials,  in 
the  press  of  the  country. 

Hot  Water 

. Distributor:  Pathe 
Producer:  Harold  Lloyd  Prod. 
Length:  4,899  feet 

DIRECTORS 

SAM  TAYLOR,  FRED  NEWMEYER 

Author Sam  Taylor 

Adaptors Sam  Taylor,  T.  Whelan, 

John  Grey,  Tommy  Gray 

Cameraman Walter  Lundin 

PLAYERS 

Hubby Harold  Lloyd 

Wifey Jobyna  Ralston 

Her  Mother Josephine  Crowell 

Her  big  Brother Charles  Stevenson 

Her  little  Brother Mickey  McBan 

TYPE : Farce-comedy  concerning 
how  a timid  newly-wedded  couple  got 
rid  of  an  objectionable  mother-in-law 
and  her  two  children. 

HIGHLIGHTS:  Incident  with  live 
turkey  on  street  car.  . . . Blocking 
traffic  with  new  automobile.  . . . 

Scenes  in  home  when  mother-in-law  is 
chloroformed.  . . . Snappy  titles.  . . . 
Excellent  work  of  cast. 

Story;  Hubby  takes  his  mother-in-law 
and  his  wife’s  brothers  out  for  a ride  in 
his  new  auto.  The  constant  nagging  of 
the  elder  woman  disconcerts  Hubby  and 
he  smashes  his  machine  in  a traffic  jam. 
Returning  home  mother-in-law  is  taken 
ill  and  he  imagines  he  has  killed  her.  She 
recovers  and  leaves  them,  taking  her  two 
children  with  her. 


The  Border  Legion 

Distributor : Paramount 
Producer : Famous  Players-Lasky 
Length'.  7 reels 


DIRECTOR WILLIAM  K.  HOWARD 

Author Zane  Grey 

Adaptor George  Hull 

PLAYERS 

Jim  Cleve Antonio  Moreno 

Joan  Randle Helen  Chadwick 

Kells Rockcliffe  Fellowes 


Guilden Gibson  Gowland 

Harvey  Roberts Charles  Ogle 

Pearce James  Corey 

Blicky Edward  Gribbon 

Bill  Randle Luke  Cosgrave 

TYPE : Western  melodrama  con- 
cerning a bad  man’s  regeneration. 
Adapted  from  Zane  Grey’s  novel. 

HIGHLIGHTS:  Border  Legion 

shoots  up  mining  camp  and  is  frus- 
trated. . . . Work  of  Rockliffe  Fel- 
loives,  Helen  Chadwick  and  Antonio 
Moreno.  . . . Climax  where  villian  de- 
fends girl  and  is  killed. 

Story:  Joan  renounces  Kell  because  of 
his  indolence  and  he  joins  band  of  crooks. 
She  searches  for  him  to  save  him  and  is 
kidnaped  by  Border  Legion  chief.  Kell 
defends  Joan  against  his  associates  but 
is  killed,  and  she  finds  happiness  with 
hero. 


The  Snob 

Distributor : Metro-Gold wyn 
Producer:  Metro-Goldwyn-Mayer 
Length:  6,513  feet 

DIRECTOR MONTA  BELL 

Author Helen  R.  Martin 

Adaptor Monta  Bell 

Cameraman Andre  Barlatier 

PLAYERS 

Eugene  Curry John  Gilbert 

Nancy  Claxton Norma  Shearer 

Herrick  Appleton Conrad  Nagel 

Dorothy  Rensheimer Phyllis  Haver 

Mrs.  Leiter Hedda  Hopper 

Mrs.  Curry Margaret  Seddon 

Lottie Aileen  Manning 

Florence Hazel  Kennedy 

TYPE : Tale  of  simple  farm  folk  of 
Eastern  Pennsylvania,  with  tragic 
episode,  and  a man’s  desire  for  social 
position  and  wealth. 

HIGHLIGHTS:  Murder  of  Nancy’s 
father.  . . . Denunciation  of  the 
snob.  . . . Excellence  of  performance 
of  John  Gilbert,  Norma  Shearer  and 
Conrad  Nagel. 

Story:  Nancy  Claxton,  to  avoid  the 
scandal  of  her  father’s  death  in  a drunken 
brawl,  becomes  a school  teacher  in  a 
little  Pennsylvania  town.  She  meets 
Eugene  Curry,  a social  climber  and  they 
become  engaged.  He  plans  to  marry 
wealth  and  position  in  the  person  of 
Dorothy  Rensheimer,  however.  Nancy 
becomes  ill  and  sends  for  Eugene.  He 
marries  her  thinking  she  will  die.  Eugene 
continues  his  affairs  with  Dorothy.  Nancy 
inherits  millions  and  Eugene  returns  to 
her  but  she  taunts  him  as  being  a snob 
and  says  she  will  ge  a divorce,  and  mar- 
ried Herrick,  her  former  sweetheart. 


[newspictures; 


KINOGRAMS  No.  5028:  New  Haven,  Conn. 
— Bulldog  and  Mule  fight  to  a draw  in  close  foot- 
ball game. — Washington,  President-Elect  of  Mexico 
arrives  at  Capitol. — City  Island,  N.  Y.  Off  on  sail 
around  world  in  sloop. — New  York,  National  stage 
association  holds  trials  for  scholarships  worth 
$1 0,000.-— Boston,  Ship  ends  wild  career  in  flarnes. 
— Bryn  Mawr,  Pa.  Girls  of  today  are  not  idle 
and  lazy. — Los  Angeles,  Auto  crashed  to  bits  on 
plunge  over  cliff. — San  Francisco  city  police  march 
before  admiring  citizens. — Philadelphia,  Red  and 
Bine  team  defeats  Lafayette. 

KINOGRAMS  No.  5029:  Washington,  First 
pictures  of  Pres.  Coolidge  since  sweeping  victory 
at  polls. — Los  Angeles,  Michael  Molz,  wood  work- 
er, completes  model  of  famous  cathedral  at  Ulm, 
Bavaria. — Oakland,  Cal.  Wild  ducks  return  to 
Winter  refuge. — Washington,  Bootleggers  arch 
enemy  is  a woman. — ^New  York,  Epinard  great 
French  four  year-old  is  passenger  on  Berengaria. — 
Sclienectady,  N.  Y.,  Front  row  seats  for  radio  day. 
— Soldiers  of  peace  win  great  victory. — Illinois 
and  Chicago  battle  on  gridiron,  Chicago. — "Malden, 


SCENES  from  **Top  of  the  World”  a 
Paramount  picture  with  a special  cast 
including  Anna  Q.  Nillson,  James 
Kirkwood,  Raymond  Hatton  and  Shel- 
don Lewis. 

Mass.,  Fuller  chosen  in  Massachusetts,  Lieut. 
Governor. 

INTERNATIONAL  NEWS  No.  91:  Dort- 
mund, Germany,  More  German  towns  freed  of 
French  army  mule. — New  York,  College  boys  revel 
in  outdoor  pajama  parties. — New  York,  Girl  scouts 
show  spunk  leaping  for  life  just  to  learn  how  it 
feels. — Hollyrood,  In  the  west  they  stick  to  parad- 
ing.— New  Haven,  Conn.,  78,000  see  Army  and 
Yale  in  gridiron  battle. — Champaign,  111.,  Illinois 
great  football  team  engages  in  picturesque  practice 
by  flare-light.  Girard,  Cal.,  Fire  helps  solve  motor 
traffic  problem. 

INTERNATIONAL  NEWS  No.  92:  New 
York  City,  hit  by  shots  from  three  pistols  human 
target  just  smiles. — Frisco,  Cal.,  “Rough  Riders” 
defy  breakers  in  thrilling  rescue  drill. — Philadel- 
phia,phia,  “Daily  Thousand”  keeps  kid  Macropus 
fit.-;— New  York,  “Miss  Mystery  lost  in  Wall  street 
whirlpool. — Fort  Totten,  L.  I.,  Mighty  aircraft 
guns  repel  “invasion”  by  night. — Culver,  Ind., 
Crack  schoolboy  troops  march  for  military  chiefs. 
— Film  highlights  of  national  election. — Medford, 
Mass.,  Mrs.  Cecilia  Coolidge  casts  first  vote.  New 
York, — Payment  of  freak  election  bets. — Temple, 
Tex.,  “Ma”  Ferguson  triumphantly  elected  in 
Texas. 

PATHE  No.  90:  Dortmund,  Germany.  France 
continues  Ruhr  evacuation. — London,  Eng.,  Britain 
gets  a look  at  “the  great  American  sport,”  base- 
ball.— Los  Angeles,  Population  of  big  alligator 
far  on  increase. — Stockholm,  Sweden,  Hundreds  of 
school  children  in  annual  drill. — Washington, 
D.  C.,  Jusserand  ends  22  years  of  service.  Pasa- 
dena, Cal.,  “Experiment”  with  sparks  of  one 
million  volts. — Los  Angeles,  Pajamas  come  into 
torchlight. — Camp  Meade,  Md.,  Tanks  battle  for- 
ests in  Army  maneuvers. 

PATHE  No.  91:  Aberavon,  Eng.  First  pic- 
tures of  spectacular  British  election. — Oakland, 
Cal.,  City  provides  safe  haven  for  wild  ducks. — 
Washington,  D.  C.,  Capital  honors  President-elect 
of  Mexico. — Blackburn,  Eng.,  Lloyd  George  leads 
Liberals  reduced  ranks. — Boston,  Mass.,  Alvan  T. 
Fuller  elected  Governor. — Rotterdam,  Holland,  Fly 
over  windmill  land. — St.  Louis,  Mo.,  3,000  plants 
at  Chrysanthemum  show. — Washington,  Complete 
returns  demonstrate  sweep  of  Republicans. 

FOX  NEWS  No.  9:  New  York  City,  Prince 
of  Wales  ends  two-month  visit  to  America.  Assisi, 
Italy,  A visit  to  the  famous  monastery  of  Assisi. 
— Klamath  Lake,  Ore.,  The  pelican  drive  is  on — 
thousands  of  the  birds  chase  fish  into  shallow 
waters  to  devour  them. — Yale  Wins,  Harvard 
Loses  at  Football,  at  New  Haven. — Hudson  Ve- 
hicle Tunnel  Nears  Completion,  New  York-New 
Jersey  tube  is  bored  through  the  mud. — -Along  the 
Pacific  Coast  in  the  Shenandoah,  Cameraman 
aboard  U.  S.  Navy  dirigible. 

FOX  NEWS  No.  10:  London,  Conservatives 
win  the  British  election. — Los  Angeles,  Cal.,  Clad 
for  the  occasion,  students  of  University  of  Cali- 
fornia dance  the  pajamarino  by  bonfire. — French 
Lick,  Ind.,  Mary  is  a happy  child  since  Nellie,  a 
fox  hound,  presented  her  with  ten  brand  new 
spotted  pups. — Gowanda,  N.  Y.,  Flames  sweep 
through  large  part  of  business  district  of  city.— 
Shanghai,  China,  Warships  of  five  nations  fill  the 
harbor. — How  to  Prepare  Tliat  Thanksgiving  Tur- 
key.— Mineola,  T..  I.,  Another  step  forward  in 

commercial  aviation. — The  Season’s  Greatest  Grid- 
iron Athlete,  “Red”  Grange  of  Illinois  University 
team. 
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Associated  Exhibitors 

DOUGLAS  MAC  LEAN’S  “The  Yankee 
Consul”  has  been  called  the  best  comedy 
of  the  year  by  the  Ohio  State  Journal, 
published  in  Columbus.  . . . Following 

the  opening  of  “Going  Up,”  another  Mac- 
Lean  vehicle,  at  the  Palace  theatre  in  Cal- 
gary, Canada,  a writer  in  the  Albertan 
made  this  comment:  “The  comedy  is  rich 
in  incident  and  is  so  good  that  all  is  for- 
gotten in  the  joy  of  the  moment.” 

XXX 

ST  REGIS  PICTURES,  which  will  pro- 
duce for  Associated  Exhibitors,  an- 
nounces that  Prince  Serge  Mdivani,  nephew 
of  the  former  czar  of  Russia,  has  been  en- 
gaged for  the  cast  of  “The  Ultimate 
Good,”  which  E.  H.  Griffith  is  directing. 
. . . Captain  Nungesser,  famous  French 

ace,  will  appear  in  a series  of  “A.  E.”  fea- 
tures, the  first  to  be  “The  Great  Air  Mail 
Robbery.” 

Chadwick  Pictures 

JOHN  GORMAN  has  been  selected  to 
direct  a series  of  attractions  for  Chad- 
wick Pictures,  the  first  to  be  “The  Street 
Singer.”  It  was  Gorman  who  made  the 
Chadwick  feature,  “The  Painted  Flapper,” 
with  James  Kirkwood  and  Pauline  Garon 
in  the  leading  parts. 

C.  B.  C. 

A FEATURE  of  the  Columbia  picture, 
“One  Glorious  Night,”  featuring  Elaine 
Hammerstein  and  Alan  Roscoe,  will  be  the 
wrecking  of  a roller  coaster. 

“Tainted  Money,”  the  new  Perfection  pic- 
ture, will  be  completed  shortly.  In  the 
cast  of  this  attraction  are  Eva  Novak  and 
William  Fairbanks  as  costars,  and  Bruce 
Gordon,  Edward  Davis  and  Carl  Stockdale. 
Henry  MacRae  is  directing.  Blowing  up 
of  a mountainside  offers  one  of  the  big 
moments  of  the  picture. 


"CRUSHED"  is  heralded  as  Lloyd 
Hamilton’s  most  elaborate  two  reel 
comedy.  For  this  Educational  sub- 
ject a replica  of  a New  York  subway 
station  was  erected. 

uting  Corporation,  was  released  on  No- 
vember 9.  This  feature  length  comedy  has 
been  heralded  as  a “rollicking,  delicious 
farce,”  with  a company  of  comedians  in- 
cluding T.  Roy  Barnes,  Harry  Myers, 
Wanda  Hawley,  Tully  Marshall  and  others. 
It  is  an  adaptation  of  “What’s  Your  Wife 
Doing?” 


THE  HOME  OFFICE  of  First  National 
has  received  prints  on  three  more  of  its 
“pace  makers,”  “Husbands  and  Lovers,” 
“Inez  from  Hollywood,”  and  “Sandra.” 
“Husbands  and  Lovers”  is  a John  M.  Stahl 
picture  featuring  Lewis  Stone,  Florence 
Vidor  and  Lew  Cody.  “Inez  from  Holly- 
wood” was  produced  by  Sam  Rork  with  a 
cast  including  Anna  Q.  Nilsson,  Lewis 
Stone  and  Mary  Aston  A1  Green  directed. 
“Sandra”  is  the  S-L  special  personally  di- 
rected by  Arthur  H.  Sawyer.  Barbara  La 
Marr  is  starred. 

XXX 

THE  EDWIN  CAREWE  production, 
“Madonna  of  the  Streets,”  was  held  over 
for  a second  week  at  the  new  Piccadilly  in 
New  York.  This  delayed  the  premiere  of 
“Sundown”  at  that  house  until  November 
8.  Nazimova  returns  to  the  screen  in  “Ma- 
donna of  the  Streets.”  . . . Richard 

Barthelmess,  having  completed  “Class- 
mates,” is  preparing  to  begin  production 
work  on  “New  Toys.”  His  wife,  known 
professionally  as  Mary  Hay,  will  play  op- 
posite the  star.  John  S.  Robertson  will 
direct. 

Educational 

“FRENCH  PASTRY”  presents  Bobby 
Vernon  with  the  army  of  occupation  in 
Germany  and  France.  This  comedy,  with 
Ann  Cornwall  supporting  the  star,  is  the 
Vernon  release  followdng  “High  Gear.” 

. . The  next  Christie  comedy  under 

way  will  be  “Easy  Pickin’s,”  featuring  Neal 
Burns,  with  Molly  Malone  as  leading 
woman.  . . . Walter  Hiers’  comedy 

vehicle,  “A  Fat  Chance,”  will  be  released 
the  latter  part  of  November. 

XXX 

KATHLEEN  MYERS  will  return  to  the 
Christie  lot  as  soon  as  she  has  completed 
her  role  oppposite  Tom  Mix.  On  her  re- 
turn, she  will  support  Neal  Burns  and 
Jimmie  Adams. 


Christie 


BABE  RUTH,  king  of  swat,  was  a visitor 
at  the  Christie  lot  last  week  and  was  as- 
sisted into  makeup  by  A1  Christie,  Bobby 
Vernon,  Hazel  Rowland  and  others  in  the 
comedy  plant.  The  announcement  from  the 
studio  does  not  say,  however,  that  the 
Bambino  will  appear  in  a forthcoming 
Christie  subject.  Perhaps  not. 

XXX 

“RECKLESS  ROMANCE,”  the  second  A1 
Christie  feature  for  Producers  Distrib- 


First  National 


Fox 


CHICAGO  WRITERS  spoke  in  praise- 
worthy terms  of  the  latest  Thomas  H. 
Ince  special,  “Christine  of  the  Hungry 
Heart,”  during  its  run  at  the  Chicago  thea- 
tre. Florence  Vidor  is  featured  in  this 
attraction.  . . . “Sundown,”  dealing 

with  the  passing  of  the  cattle  barons  of 
the  West,  is  being  accorded  a remarkable 
reception  everywhere  it  is  shown,  accord- 
ing to  First  National. 


THIS  WEEK’S  release  schedule  for  Fox 
Film  Corporation  includes  the  latest 
Van  Bibber  comedy,  “Paul  Jones,  Jr.;” 
the  Imperial  comedy,  “Nip  O’Scotch;” 
the  William  Farnum  reissue,  “The  Scut- 
tlers;”  “The  Finger  Lakes,”  an  educa- 
tional; “Thorns  of  Passion,”  a special^ 
with  George  O’Brien  and  Billie  Dove, 
and  “Daughters  of  the  Night,”  another 
feature  with  Orville  Caldwell  and  Alyce 
Mills  heading  the  cast. 
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ROBERT  AGNEW  plays  the  lead  in 
“Troubles  of  a Bride,”  one  of  the  Fox 
specials  which  has  just  been  finished.  It 
is  from  an  original  story  by  Thomas 
Buckingham  and  John  Stone.  Bucking- 
ham directed.  . . . Tom  Mix  won  first 
honors  in  the  popular  screen  star  contest 
conducted  by  Imparcial,  a fan  magazine 
published  in  Buenos  Aires,  Argentina. 
Mix  polled  2,024  votes,  while  Buck  Jones 
was  second  choice  with  790  votes. 

XXX 

GEORGE  O’BRIEN  has  been  selected 
for  the  leading  role  in  “The  Dancers,” 
by  Gerald  DuMaurier  and  Viola  Tree. 

Capacity  crowds  have  greeted 
“Dante’s  Inferno”  wherever  it  has  been 
shown.  Among  the  towns  in  which  it 
has  had  or  is  having  successful  showings 
are  New  York,  Washington,  Detroit, 
Pittsburgh,  Philadelphia,  Minneapolis, 
St.  Paul,  Springfield,  Mass.,  and  Chicago. 

. . . “In  Love  with  Love,”  the  Vincent 
Lawrence  stage  play,  is  now  in  produc- 
tion. 

Producers  Distributing  Corp. 

PAUL  POWELL,  who  has  completed 
the  direction  of  the  Frank  Woods  pic- 
ture, “On  the  Shelf,”  at  the  Peninsula 
studio,  San  Mateo,  Cal.,  has  been  en- 
gaged to  handle  the  megaphone  on  three 
more  features  at  this  plant.  The  first 
of  these  probably  will  be  “The  Awful 

Truth.” A society  drama 

with  an  Austrian  background  will  be 
Priscilla  Dean’s  next  vehicle,  according 
to  Hunt  Stromberg.  It  will  be  from  an 
original  story  by  Harvey  Gates.  Tom 
Forman  will  direct. 

XXX 

OWEN  DAVIS’  “The  Detour”  has  been 
purchased  by  William  J.  Connery  of 
Peninsula  studio  for  production  under 
the  supervision  of  either  Elmer  Harris 

or  Frank  Woods “Barbara 

Frietchie,’  the  Thomas  H.  Ince  special 
starring  Florence  Vidor,  has  scored  a 
decided  hit  in  Boston,  where  it  played 
the  Modern  and  Beacon  theatres,  ac- 
cording to  P.  D.  C.  officials.  . . Sam 

De  Grasse,  Willis  Marks,  Robert  Gor- 
don and  Margaret  Sedden  have  been 
selected  for  important  roles  in  support 
of  Flenry  B.  Walthall  and  Gladys  Hulette 
in  the  Renaud  Hoffman  attraction,  “On 
the  Threshold.” 

XXX 

PETER  B.  KYNE’S  story  of  the  desert 
country,  “Cornflower  Cassie’s  Con- 
cert,” has  been  purchased  for  produc- 
tion at  Peninsula  studio.  Frank  Woods 

will  make  the  feature The 

action  of  this  story  is  laid  in  California 
during  the  bonanza  mining  days  and  it 


embraces  a romance  between  a gambler 
and  a young  girl  pianist. 

F.  B.  O. 

J.  I.  SCHNITZER,  vice-president  of 
Film  Booking  Offices,  announces  that 
his  company  is  in  the  market  for  original 
stories,  especially  those  suited  to  Evelyn 
Brent,  who  is  working  on  her  second 
vehicle,  “Silk  Stocking  Sal,”  and  Fred 
Thomas,  the  popular  Western  star.  . . . 
Tod  Browning  is  directing  Miss  Brent 
in  her  new  attraction,  which  is  the  story 
of  a girl  crook. 

XXX 

“TRIGGER  FINGERS,”  Jesse  Gold- 
bergs first  picture  for  F.  B.  O.,  has 
aroused  enthusiasm  among  the  distribut- 
ing company’s  officials  who  have  viewed 
it.  Bob  Custer  is  starred  in  the  picture. 
F.  B.  O.  is  planning  to  launch  an  ex- 
tensive exploitation  campaign  on  C. 
Gardner  Sullivan’s  first  attraction  for  the 
company,  “Cheap  Kisses,”  which  features 
among  its  players,  Lillian  Rich,  Cvdlen 
Landis,  Vera  Reynolds,  Louise  Dresser, 
Phillips  Smalley  and  Lincoln  Stedman. 

XXX 

LEFTY  FLYNN  and  company  have 
been  in  the  Arrowhead  lake  region  on 
location  for  “The  No-Gun  Man,”  which 
Harry  Garson  is  making  for  F.  B.  O. 
. . . Richard  Talmadge,  who  broke  his 
neck  in  one  of  his  picture  stunts,  has  a 
big  fight  sequence  in  his  new  picture, 
“Laughing  at  Danger.”  . . . Nat  G.  Roth- 
stein  has  tied  up  “Life’s  Greatest  Game” 
with  the  104th  field  artillery  in  New 
York,  and  in  Times  Square  there  are 
large  signs  reading,  “Enlist  now.  Join 
the  104th  field  artillery — -“Life’s  Greatest 
Game.” 

Vitagraph 

VITAGRAPH  announces  that  answers 
to  its  $100  prize  contest  on  the  sub- 
ject, “What  is  ‘Greater  Than  Marriage,’” 
are  being  received  by  the  hundreds  from 
the  United  States  and  Canada.  In  case 
of  a tie  in  this  contest,  each  of  the  con- 
testants suggesting  the  winning  answer 
will  receive  the  full  amount  of  the  award. 
A cast  of  popular  players  has  been  se- 
lected for  “Pampered  Youth,”  an  adap- 
tation of  Booth  Tarkington’s  “The  Mag- 
nificent Ambersons,”  which  David  Smith 
will  direct.  Those  chosen  are  Cullen 
Landis,  Ben  Alexander,  Alice  Calhoun, 
Allan  Forrest,  Emmett  King,  Charlotte 
Merriam,  Kathryn  Adams  and  others. 

XXX 

VITAGRAPH’S  “The  Clean  Heart”  is 
characterized  by  the  National  Catholic 
Welfare  Conference  as  “an  extraordinary 


screen  achievement.”  Likewise,  the 
Theatre  Magazine  has  praised  this  at- 
traction, declaring  that  “Mr.  Blackton 
has  given  to  this  production  a beautiful 
bit  of  direction,  with  its  deft  character 
drawing,  its  repression  and  an  unmis- 
table  dramatic  quality.  ...  In  “The 
Redeeming  Sin,”  which  J.  Stuart  Black- 
ton  has  just  started,  Lou  Tellegen  will 
appear  in  his  fourth  Vitagraph  offering. 
He  will  play  opposite  Nazimova  in  this 
picture. 

XXX 

THE  THIRD  VITAGRAPH  picture  to 
play  Broadway  in  recent  weeks  is 
“The  Beloved  Brute,”  which  opened  at 
the  Rialto  on  November  9.  The  other 
two  were  “Captain  Blood”  and  “The 
Clean  Heart.” 

Universal 

WILLIAM  DESMOND  and  Gareth 
Hughes  are  costars  in  Universal’s 
Western  drama,  “The  Sunset  Trail,”  an 
adaptation  of  “Overland  Red.”  Ernst 
Laemmle  directed  the  offering,  a current 
release.  . . . Tom  McNamara,  noted 

cartoonist,  is  now  on  the  Universal  lot 
as  gag  man  and  title  writer.  He  is  at 
present  associated  with  Edward  Sloman, 
who  is  directing  Virginia  Valli  in  “Up 
the  Ladder.”  . . . “The  Signal  Tow- 

er,” a Clarence  Brown  attraction  starring 
Virginia  Valli,  is  being  used  in  Japan  in 
the  campaign  to  minimize  railroad 
wrecks. 

XXX 

REGINALD  DENNY  and  Laura  La 
Plante  display  their  finest  histrionic 
talents  in  “The  Fast  Worker,”  according 
to  Universal.  This  is  a current  Jewel 
attraction,  and  is  an  adaptation  of 
George  Barr  McCutcheon’s  “The  Hus- 
bands of  Edith.”  William  A.  Seiter  di- 
rected and  Beatrice  Van  and  Raymond 
L.  Schrock  did  the  adaptation.  . . . 

The  complete  cast  has  been  selected  for 
“Don  Daredevil,”  which  Clifford  Smith 
is  directing  with  Jack  Hoxie  in  the  stel- 
lar role.  Cathleen  Calhoun,  Duke  R. 
Lee,  William  Welsh,  Thomas  Lingham, 
Evelyn  Sherman,  William  A.  Steele, 
Cesare  Gravina,  Tommy  Grimes  and 
Demetrius  Alexakis  are  the  supporting 
players.  . . . “The  Plastic  Age,”  a 

story  by  Percy  Marks  and  dealing  with 
psychology,  has  been  purchased  by  Uni- 
versal. 

Warner  Brothers 

WITHIN  THE  next  few  weeks  War- 
ners will  have  ready  for  exhibition 
their  latest  Rin-Tin-Tin  attraction,  “The 
Lighthouse  by  the  Sea,”  an  adaptation  of 
the  Owen  Davis  play.  Studio  reports 
say  that  this  is  one  of  the  best  box  office 
bets  yet  made  by  the  company.  Louise 
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Fazenda  has  the  only  feminine  role  in 
the  attraction,  while  Buster  Collier  plays 
the  leading  male  role. 

Century 

ARTHUR  TRIMBLE,  5 year  old  actor, 
has  been  selected  to  play  the  title  role 
in  the  Buster  Brown  comedies  which 
Century  will  make.  . . . Wanda  Wiley 
has  just  signed  a five  year  contract  with 
Julius  Stern,  president  of  Century,  who 
believes  that  the  young  comedienne  is 
“destined  to  be  one  of  the  best  box  office 
bets  of  the  year.”  “Up  in  the  Air”  will 
be  the,  first  of  the  new  series  starring 
Miss  Wiley.  . . . Stella  Doyle  is 

Buddy  Messinger’s  new  leading  woman 
in  “Sailing.” 

Pareimount 

JAMES  CRUZE  this  month  placed  in 
production  “The  Goose  Hangs  High,” 
a stage  play  by  Lewis  Beach.  In  the  cast 
are  Constance  Bennett,  Esther  Ralston, 
Myrtle  Stedman,  William  Otis,  Eddy 
Peel,  Jr.,  Gertrude  Claire  and  James  H. 
Marcus.  Walter  Woods  and  Anthony 
Coldeway  made  the  adaptation.  . . . 

Jack  Cunningham’s  adaptation  of  the 
Ethel  M.  Dell  novel,  “The  Top  of  the 
World,”  has  been  completed  under 
George  Melford’s  direction.  James  Kirk- 
wood, Anna  Q.  Nilsson,  Raymond  Hat- 
ton and  Sheldon  Lewis  are  seen  in  the 
cast. 

XXX 

ROBERT  CAIN  is  the  latest  addition  to 
the  cast  of  Cecil  B.  DeMille’s  “The 
Golden  Bed,”  which  was  adapted  by 
Jeanie  Macpherson  from  the  Wallace  Ir- 
win novel.  Rod  La  Rocque,  Vera  Rey- 
nolds, Lillian  Rich,  Warner  Baxter  and 
Robert  Edeson  are  also  in  the  cast. 

In  recognition  of  her  splendid  work  in 
Zane  Grey’s  “The  Code  of  the  West,” 
Constance  Bennett  has  been  signed  to  a 
long  term  contract  by  Paramount. 

United  Artists 

500  TEACHERS  attended  a preview  of 
D.  W.  Griffith’s  “America”  at  Frank 
L.  Newman’s  Royal  theatre,  Kansas 
City,  Mo.,  despite  the  fact  that  the  spe- 
cial showing  was  held  at  8:30  a.  m.  . . . 
Students  at  the  Lathrop  Trade  School  in 
Kansas  City  constructed  a model  of  Fort 
Sacrifice  from  stills  supplied  by  the 
Royal  during  the  run  of  “America.”  The 
fact  was  given  publicity  in  the  local 
press.  . . . Stills  from  “America,”  be- 

cause of  their  literary  and  historical 
value,  were  distributed  among  the  four- 
teen branches  of  the  Kansas  City  library. 
They  will  be  used  for  display  and  refer- 
ence work. 

Selznick 

SIX  COMEDIES,  the  first  productions 
of  the  two  series  starring  Jimmy  Au- 
brey and  Stan  Laurel,  have  been  com- 
pleted for  Standard  Cinema  Corporation 
for  distribution  through  Selznick.  The 
new  Laurel  subjects  are  “Detained,”  “A 
Mandarin  Mixup”  and  “Monsieur  Don’t 
Care.”  Aubrey’s  pictures  are  “The  Cave 
Inn  Sheik,”  “Polly  Voo”  and  “A  Helping 
Hand.”  . . . Herman  C.  Raymaker  is 

now  directing  the  Aubrey  comedies. 

Principal  Pictures 

TEST  RUNS  are  proving  the  popularity 
of  Harold  Bell  Wright’s  “The  Mine 
with  the  Iron  Door,”  according  to  Irv- 
ing M.  Lesser,  vice  president  of  Princi- 
pal. In  practically  every  instance,  he 
says,  the  receipts  on  “When  a Man’s  a 
Man”  have  been  exceeded.  Crowds  filled 
the  Warfield  at  San  Francisco,  the  Capi- 
tol at  Des  Moines,  the  Garden  at  Daven- 
port, and  in  Tucson,  Ariz.,  home  of  the 
author,  all  records  were  broken.  Lon 
Marcus,  Victory  theatre.  Salt  Lake  City, 
has  booked  the  picture,  as  have  the 
Howard  at  Atlanta  and  the  Modern  and 
Beacon  theatre,  Boston. 


Metro-Goldwyn-Mayer 

TULLY  MARSHALL  and  Josephine 
Crowell  have  joined  the  cast  of  “The 
Merry  Widow.”  It  was  announced  last 
week  that  John  Gilbert  had  been  selected 
to  play  the  lead  opposite  Mae  Murray. 

“Janice  Meredith,”  the  Cosmopolitan  at- 
traction starring  Marion  Davis,  has  been 
characterized  by  the  National  Catholic 
Welfare  Bulletin  as  “the  type  of  picture 
that  America  needs  in  the  indifferent  days 
to  make  her  citizens  appreciative  of  the 
courage  and  sacrifice  of  those  who  fought 
and  died  that  America  might  survive.” 

XXX 

REGINALD  BARKER  has  selected 
Frank  Keenan,  Claire  Windsor  and  Lloyd 
Hughes  to  head  the  cast  of  “Dixie,”  the 
Gerald  Beaumont  story.  Others  in  the  cast 
are  Otis  Harlan,  John  Sainpolis,  Joseph 
Morrison,  Otto  Hoffman,  Edward  Martin- 
del,  Ruth  King,  William  Quirk,  James 
Quinn,  Loyal  Underwood  and  Bert  Lindley. 

. . . The  management  of  the  Egyptian 

theatre.  Long  Beach,  Cal,  wired  the  home 
office  of  M-G-jM  that  Buster  Keaton’s  “The 
Navigator,”  broke  all  Sunday'  records  witli 
indications  for  a new  record  for  the  week, 

XXX 

REX  INGRAM,  after  a conference  in 
Paris  with  Blasco  Ibanez,  author  of 
“Mare  Nostrum,”  which  Ingram  will  pro- 
duce, departed  for  Nice  to  inspect  studio 
conditions.  . . . Irene  Morra  has  ar- 

rived on  the  Coast  with  a print  of  Jackie 
Coogan’s  newest  attraction,  “The  Rag 
Alan.”  She  will  work  with  Eddie  Cline, 
the  director,  in  cutting  and  editing  the 
piece.  . . . “The  Bandolero,”  the  Tom 

Terris  attraction,  was  accorded  enthusias- 
tic praise  by  New  York  daily  newspaper 
writers.  . . . William  Russell  will  have 

an  important  role  in  “The  Summons,” 
which  Robert  Vignola  will  direct. 

B.  P.  Schulberg 

CLARA  BOW  has  been  selected  by 
B.  P.  Schulberg  for  the  leading  femi- 
nine role  in  “Capital  Punishment,”  which 
was  written  for  the  screen  by  the  pro- 
ducer. Schulberg,  before  entering  pro- 
duction, had  extensive  experience  in  pre- 
paring adaptations.  Among  his  early 
works  was  the  first  “Tess  of  the  Storm 
Country.”  . . . John  Goodrich  has 

completed  the  script  for  “The  Triflers,” 
which  will  be  Gasnier’s  next  attraction. 

Pathe 

PATHE’S  LATEST  Hal  Roach  feature 
length  attraction,  “The  Battling  Orioles,” 
with  Glenn  Tryon  and  Blanche  Mehaffey 
heading  the  cast,  started  an  engage- 
ment at  the  Cameo  theatre.  New  York, 
on  November  1.  . . . The  Pathe  re- 

lease based  on  the  famous  “death  ray,” 
invented  by  H.  Grindell-Matthews, 
played  the  Rialto  theatre.  New  York,  the 
week  of  November  2. 

XXX 

“OUR  GANG”  comedies  are  growing  in 
favor  daily.  Bruce  Fowler,  managing 
director  of  McVickers,  Chicago,  says 
that  “these  comedies  have  developed  into 
real  box  office  attractions  and  we  find 
it  of  value  to  advertise  this  product  in 
our  newspaper  ads.”  . , . More  than 

400  women  of  every  description  stormed 
the  Pathe  plant  at  Fort  Lee,  following 
the  publication  of  an  advertisement  for 
“a  new  type  of  girl  to  be  gradually 
trained  into  a serial  featured  player.” 

Jans  Productions 

H.  F.  JANS,  h ead  of  Jans  Productions, 
Inc.,  is  confident  that  he  will  close  all 
territories  on  “Playthings  of  Desire,”  his 
initial  feature,  in  record  time.  Several  ter- 
ritories already  have  been  closed,  among 
them  being  Eastern  Pennsylvania,  South- 
ern New  Jersey,  Washington  and  West 


Virginia  to  Ben  Amsterdam,  and  New 
York,  Northern  New  Jersey  and  Illinois  to 
Renown  Pictures.  Two  or  three  offers 
from  every  territory  have  been  received, 
according  to  Mr.  Jans.  The  Jans  plan  is 
to  sell  his  product  outright  to  the  inde- 
pendent exchanges. 

Points  to  Progress 

Made  in  Laboratory 
Branch  of  Industry 

Commenting  on  a Review  of  the  Motion 
Picture  Industry  recently  published  by  the 
National  Bank  of  Commerce ; one  of  the 
country’s  great  financial  institutions,  which 
emphasized  the  steadily  growing  stability 
of  the  industry  particularly  from  a banking 
standpoint,  Louis  James  San,  president  of 


Louis  James  San 


the  Consolidated  Film  Industries,  Inc.,  of 
New  York  and  Los  Angeles,  stated  that 
the  same  progress  away  from  the  haphaz- 
ard methods  and  organizations  of  the  early 
days,  has  also  taken  place  in  the  developing 
and  printing  branch  of  the  industry,  which 
today  has  become  a highly  specialized  busi- 
ness in  itself. 

“I  am  a decided  optomist  about  the  in- 
dustry,” says  San.  “The  period  of  mush- 
room speculative  growth  has  practically 
passed  and  standardization  along  the  broad 
principles  that  underlie  other  great  Amer- 
ican industries  like  steel,  tobacco,  or  auto- 
mobiles is  the  tendency  of  the  present. 

“The  proof  of  business  stability  is  the 
attitude  of  the  banker, — the  most  conserva- 
tive element  in  business,  who  began  by 
nibbling  gingerly  and  suspiciously  and  has 
ended  by  placing  motion  pictures  on  his 
daily  menu  as  a part  of  his  steady  diet. 

“The  field  of  motion  picture  developing 
and  printing  has  kept  step  in  the  march 
toward  industrial  stability.  The  formation 
of  the  Consolidated  Film  Industries,  Inc., 
on  April  of  this  year  was  a milestone  in 
laboratory  progress.  The  consolidation  of 
these  laboratories — the  Craftsmen  Labor- 
atory, the  Erbograph  company  and  the 
Republican  Laboratory  in  the  East,  and 
the  Standard  laboratory,  one  of  the  finest 
on  the  West  Coast  has  provided  hitherto 
unequalled  facilities  for  the  production  of 
uniformly  high  quality  negatives  and  prints. 

“The  exact  methods  of  machine  accuracy 
have  been  substituted  for  the  hit  or  miss 
procedure  of  the  pioneer  film  developers. 
Hundreds  of  thousands  of  dollars  have 
been  spent  in  research  work  to  perfect 
methods  and  create  automatic  machinery 
and  laboratory  conditions  that  insure  a per- 
fection to  the  output  that  producers,  dis- 
tributors, and  exhibitors  are  universally  de- 
pending upon. 

“Sound  financing  methods  are  just  as 
essential  to  the  developing  and  printing 
branch  of  the  industry  as  technical  perfec- 
tion and  well  rounded  service.” 
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LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion 
on  matters  of  current  interest. 
Brevity  adds  forcefulness  to  any 
statement.  Unsigned  letters  will 
not  be  printed. 


Plain  and  Fancy  Fools 

OMAHA,  NEB. — To  the  Editor;  Hav- 
ing read  the  editorial  in  the  November 
8th  issue  of  your  paper  by  Martin  J.  Quig- 
ley on  “Plain  Fools,”  1 wish  to  endorse 
the  same  in  the  heartiest  manner. 

The  “What  the  Picture  Did  for  Me” 
department  seems  to  be  a stumbling  block 
in  the  way  of  some  trade  papers,  and  is 
being  imitated  by  others.  The  fact  is  that 
there  is  a strong  suspicion  that  the  same 
department  which  is  so  emphatically  de- 
nounced in  the  quoted  letter  has  been  used 
by  the  trade  paper  under  question  as  its 
authority  on  various  pictures.  As  proof, 
I noticed  a report  on  a certain  production, 
which  I wrote  to  the  Herald,  reprinted  in 
said  Eastern  publication  in  my  identical 
language.  If  this  was  a coincidence,  it 
was,  to  say  the  least,  peculiar. 

The  writer  of  the  letter  referred  to  in 
your  editorial  has  overlooked  the  fact  that 
the  people  engaged  in  the  show  business 
live  partly  on  applause.  The  same  is  true 
of  baseball  and  football  players,  as  well  as 
those  engaged  in  other  athletic  sports. 
Who,  then,  is  so  mean  and  stingy  as  to 
first  take  thought,  before  he  applauds  a 
brilliant  performance,  that  it  may  cost  him 
money?  I have  seen  men  throw  their  dol- 
lars liberally  to  a favorite  performer  at  a 
ball  game.  Such  men  may  be  plain  and 
fancy  fools,  but  nevertheless  they  are  the 
kind  of  men  the  world  admires. 

In  regard  to  the  statement  that  big  ex- 
hibitors do  not  report  on  how  a production 
has  gone  over  in  their  theatres  so  that 
they  can  be  quoted,  I call  your  attention 
to  many  telegrams  being  printed  in  the  ad- 
vertisements of  the  producers,  sent  them 
by  big  exhibitors.  You  have  all  seen  hun- 
dreds of  them. 

If  exhibitors’  reports  are  at  such  wide 
variance  and  are  so  unreliable,  as  claimed, 
from  whence  does  the  Motion  Picture 
News  derive  its  information  on  how  pic- 
tures are  being  received  by  the  public 
throughout  the  country?  There  is  no  other 
available  source  of  information  to  my 
knowledge. — William  H.  Creal,  Suburban 
theatre,  Omaha,  Neb. 


Jealousy  a Bitter  Opponent 

CRESCO,  IOWA. — To  the  Editor; 
There’s  no  use  arguing — our  “What  the 
Picture  Did  for  Me”  department  is 
doomed.  I’ll  bet  every  contributor  will 
lock  up  his  typewriter  so  it  won’t  be  able 
to  write  “407  S.  Dearborn  St.”  any  more. 
Too  bad,  too,  because  it  didn’t  have  a bad 
start. 

I invariably  feel  flattered  when  called  a 
fool.  So  many  salesmen  laud  me  to  the 
skies  (to  myself  only)  that  being  referred 
to  as  a fool  is  actual  relief. 

As  indicated  in  Mr.  Quigley’s  editorial, 
the  comment  of  the  News  is  hardly  worth 
any  exhibitor’s  consideration  because  I 
don’t  believe  there  are  100  independent 
theatre  owners  in  the  country  that  consider 
the  News  anything  but  an  organ  of  the  big 
distributors. 

The  funny  part  of  it  is  that  they  got 
caught.  That,  I imagine,  was  the  unan- 
ticipated part  of  the  program.  This  makes 
the  second  time  the  News  has  bitterly  at- 
tacked exhibitors.  I was  declared  a menace 
to  the  industry  some  time  ago  because  I 


SCENE  from  “The  Bull  Fight,”  a new 
Fox  Educational,  which  is  now  hav- 
ing showings  throughout  the  country. 


happened  to  belong  to  the  class  of  exhibi- 
tors who  have  a “closed”  town.  (Cresco 
couldn’t  support  two  decent  theatres  if  the 
world  came  to  an  end — but  somebody 
ought  to  put  up  another  one  so  that  we 
could  go  broke  bidding  for  product — if 
you  don’t  believe  it,  ask  William  A.  John- 
ston.) Now  then,  if  every  town  that  has 
one  theatre  had  two  or  more  and  there 
was  no  reliable  way  of  picking  good  pic- 
tures from  bad,  the  Motion  Picture  News 
believes  we  would  have  reached  our  ideal. 

Jealousy  is  a bitter  opponent,  is  it  not? 

I got  quite  a kick  out  of  the  last  para- 
graph of  Mr.  Quigley’s  editorial.  I worked 
on  a trade  magazine  for  some  time  and  the 
News  is  the  only  one  in  this  profession 
or  any  other  that  makes  a practice  of 
“bawling  out”  the  subscribers.  About  the 
same  as  my  floor  employes  standing  in 
the  lobby  and  calling  patrons  idiots  for 
coming  to  the  show. 

Anyway,  how  the  devil  do  they  get  to 
know  so  much  about  our  business,  sitting 
in  an  office  in  New  York?  The  very  as- 
sumption that  commending  a good  picture 
is  going  to  make  the  exhibitors’  pictures 
higher  from  that  company  clearly  demon- 
strates that  the  reporter  is  not  the  fool, 
but  somebody  else  is.  I’ve  been  praising 
the  good  ones  for  years,  and  my  holdings 
have  shown  an  increased  profit  each  year 
ever  since  I’ve  been  in  tbis  business  for 
myself.  Nor  have  rentals  gone  up.  Most 
exhibitors  are  willing  to  pay  a nickel  or  a 
dime  more  for  a “Covered  Wagon”  than 
they  are  for  a “Marriage  Maker,”  and  if 
his  rentals  go  up  without  a corresponding 
increase  in  receipts,  the  rentals  for  that  ex- 
hibitor would  have  gone  up  just  the  same 
if  “What  the  Picture  Did  for  Me”  had 
never  been  heard  of. 

Salesmen,  of  course,  are  forever  trying 
to  get  us  to  cut  out  sending  in  reports 
and  their  arguments  have  about  the  same 
thin  consistency  of  those  used  by  the  News. 

So  it  “dominates  the  field.”  I must  live 
in  the  city. 

Good  luck,  always. — Fred  Hinds,  Cresco 
theatre,  Cresco,  Iowa. 


The  Exhibitor’s  Only  Champion 
McKenzie,  TENN.— To  the  Editor; 
Permit  me  to  con.gratulate  the  Herald,  its 
readers  and  its  contributors  on  the  vi.gor- 
ous  manner  in  which  Mr.  McQuigley’s  edi- 
torial will  repel  the  attack  made  by  the 
News  on  the  “What  the  Picture  Did  for 
Me”  department.  I say,  “will  repel.”  be- 
cause the  editorial  is  bound  to  nullify  the 
assault.  As  Mr.  Quigley  says,  it  is  merely 
another  example  of  the  sour  grapes  fable. 


and  for  that  reason  I am  neither  incensed 
nor  bothered  over  being  called  a “plain 
fool.”  It  is  possible  that  a few  “plain  fool” 
exhibitors  consider  a certain  Mr.  Dickerson 
a “plain  fool”  also. 

In  this  connection  I shall  say  that  it  is 
my  opinion  that  the  Herald  is  the  only 
trade  paper  in  the  field  that  is  sincere  in 
championin.g  the  cause  of  the  small  exhibi- 
tor. The  remainder,  I believe,  profess  to 
do  this,  but  do  not  do  so. 

A “plain  fool”  that’s  proud  of  being 
one. — Pu(;h  Moore,  Strand  theatre,  Mc- 
Kenzie, Tenn. 

More  Reports,  His  Answer 

ASHLAND,  KAN. — To  the  Editor;  I 
have  read  your  editorial,  “Plain  Fools,” 
also  a letter  from  the  Motion  Picture 
News,  and  to  show  just  what  I think  of 
the  News’  letter  I am  enclosing  a few  re- 
ports on  pictures  I have  used  recently.  This 
alone  should  give  you  my  opinion  of  the 
News’  letter. 

I used  to  think,  a few  years  ago,  that  1 
was  taking  dollars  out  of  my  pocket  when- 
ever 1 said  some  particular  picture  was 
“good,”  but  I have  gotten  over  that  long 
ago. 

Exhibitor  comments  taken  from  “What 
the  Picture  Did  for  Me”  have  made  me 
lots  of  dollars  by  being  able  to  pass  up 
the  “lemons”  and  buying  only  what  I fig- 
ure will  please  my  patrons.  Sometimes, 
of  course,  my  judgment  is  not  as  good  as 
it  might  be,  and  I pick  a picture  that  does 
not  please ; but  that  is  due  to  the  fact  that 
one  type  of  picture  will  go  extra  well  in 
one  place  and  fall  flat  in  another. 

I might  say  that  The  Herald  is  the  only 
trade  journal  I take.  My  subscription  is 
paid  up  until  1926.  I am  not  figuring  on 
having  it  discontinued  and  do  not  expect 
to  subscribe  for  another  trade  paper.  I 
get  all  of  the  news  and  just  the  informa- 
tion I want  from  the  Herald. — S.  G.  Ihde, 
The  Photoplay  theatre,  Ashland,  Kan. 

Good  Pictures  Deserve  Praise 

BAY  NINETTE,  ALA.-— To  the  Edi- 
tor; Referring  to  your  editorial  in  the 
Herald,  dated  November  8th,  regarding 
“Plain  Fools,”  will  state  that  I think  every 
producer  that  makes  a successful  picture 
should  know  about  it  through  the  exhibi- 
tors. 

I am  under  the  impression  that  every 
producer  tries  to  make  every  production  a 
success,  and,  of  course,  he  should  be  ad- 
vised as  to  the  ones  that  are  satisfactory 
at  the  box  office  and  satisfies  the  audience, 
and  use  his  experience  in  making  pictures 
in  the  future.  If  a picture  proves  to  go 
over  big,  I think  that  all  exhibitors  should 
be  willing  to  pay  more  for  a knockout  than 
they  would  for  what  some  people  call  an 
“average”  picture. 

Any  person  that  would  be  so  selfish  as 
to  knock  a good  picture  in  order  to  keep 
the  producer  out  of  what  is  justly  due  him 
is  worse  than  a “Plain  Fool. — J.  M. 
Bro.adus,  Dixie  theatre.  Bay  Ninette,  Ala. 


Says  Quigley  “Said  It  All” 

WHEATLAND,  WYO.— To  the  Edi- 
tor; I was  just  on  the  point  of  writing 
Motion  Picture  News  in  answer  to  their 
diatribe  on  the  Herald  and  “What  the  Pic- 
ture Did  for  Me”  when  I received  the  copy 
with  your  editorial. 

One  thing  amonv  others  they  ignore  is 
the  telegraphic  reports  from  first  run 
houses  giving  figures  and  statements  re- 
garding house  records  being  broken  by  cer- 
tain pictures.  That  is  as  bad,  or  should  be 
in  their  estimation,  as  anything  us  little, 
fellows  could  say.  Of  course,  we  do  not 
care  what  the  big  fellows  say.  It  cuts 
little  figure  in  the  towns.  We  want  the 
honest  results  and  opinions  of  the  town  ex- 
hibitors. And  what  the  News  has  to  say 
will  only  give  us  pep. 

All  in  all,  it  was  a pretty  gaily  letter  to 
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write  to  a “Herald  Only"  Club  member. 
Your  editorial  gives  them  a better  answer 
than  I.  could,  so  I let  it  go  at  that. — Carl 
Judge,  Iris  theatre,  Wheatland,  Wyo. 


He  Sees  a Difference 
CAMPTON,  KY. — To  the  Editor: 
“Plain  Fools”  thoroughly  enjoyed. 

Motion  Picture  News  “it  dominates  the 
field — for  the  producer.” 

Exhibitors  Herald  “it  dominates  the 
field — for  the  exhibitor.” 

That  is  the  true  policy  of  the  two  papers. 
There  has  never  been  and  never  will  be 
a paper  that  stands  out  for  the  exhibitor 
as  the  Herald  has  done,  and  we  believe 
that  the  theatre  owners  of  the  country  are 
aware  of  the  fact. 

Any  editor  that  would  make  the  asser- 
tion that  the  exhibitor  who  would  put  his 
name  to  a boost  for  any  picture  is  a “plain 
fool”  is  not  just  a “plain  fool”  himself,  but 
what  I would  call  “a  fancy  fool”  or,  other- 
wise, a “little  bigger  fool”  than  a “plain 
fool.” 

“What  the  Picture  Did  for  Me”  is  the 
greatest  thing  in  the  Her.ald  and  is  a great 
help  in  booking  only  the  better  films.  Of 
course,  it  is  a detriment  to  the  producers, 
as  it  tells  the  truth  about  their  productions 
and  if  they  are  no  good  the  report  says  so. 

When  the  exhibitors  rise  up  in  unison 
against  the  block  booking  system  and  will 
buy  only  the  better  class  the  producers  will 
take  more  care  in  production  and  we  will 
not  have  so  many  of  these  so-called  fea- 
tures that  are  not  worth  a “tinker’s  dam” 
included  in  the  block  of  films.  We  allowed 
an  agent  to  put  it  over  on  us  the  past  year 
by  booking  thirty-six  pictures  in  one  block, 
and  it  has  hurt  our  attendance  badly  and 
there  is  no  way  out  of  it.  Just  have  to 
run  them,  but  never  any  more  for  us. 

We  are  with  you  in  this  matter  and  say 
“Amen”  to  what  you  have  said  in  your 
editorial. — ^C.  W.  Nickell,  Peoples  theatre, 
Campton,  Ky. 


Jealous  Attack  Amuses 

CHANDLER.  OKLA.— To  the  Editor: 
Just  want  to  tell  you  how  amusing  the 
jealous  attack  of  the  Motion  Picture  News 
on  our  “What  the  Picture  Did  for  Me”  de- 
partment is  to  me. 

I think  this  department  has  been  a sore 
in  their  side  for  some  time,  then  along  you 
come  and  do  away  with  reviews!  You 
have  a “Better  Theatres”  department  and 
many  other  things  in  practically  every  issue 
that  are  invaluable  to  the  exhibitors,  and 
then  your  news  of  the  industry  is  in  our 
hands  several  days  ahead  of  the  News,  and, 
of  course,  all  this  makes  them  pretty  hot. 

“WTiom  the  Gods  wish  to  destroy,  they 
first  make  mad.”  They  are  in  the  first 
stages  now — ^mad  as  hatters. 

Practically  all  the  reports  to  “What  the 
Picture  Did  for  Me”  are  from  small  shows. 
The  reason  for  this  is  because  this  depart- 
ment is  practically  invaluable  to  the  small 
theatre  owners.  If  it  were  no  good  it 
would  not  have  continued  from  j^ear  to 
year  and  grown  bigger  and  bigger  and 
better  and  better.  “The  proof  of  the 
pudding  is  in  the  eating  thereof.” 


Several  months  ago  I was  talking  to  a 
chap  who  did  own  a good  show  in  a good 
town  in  this  state.  Did  you  get  “did  own?” 
He  told  me  he  always  cussed  the  exchanges 
for  their  rotten  pictures,  was  hard  boiled 
with  salesmen  and  had  all  of  them  afraid 
of  him.  His  attitude  was  that  if  he  ever 
said  he  got  a good  picture  they  would  try 
to  raise  his  rental.  Somehow  or  other,  his 
attitude  must  have  been  wrong  because  he 
“did  own  a good  show  in  a good  town” 
and  he  was  practically  broke  when  visiting 
with  me. 

“What  the  Picture  Did  for  Me”  has  been 
very  valuable  to  me  for  reasons  that  have 
been  enum.erated  time  after  time  in  the  let- 
ters you  have  published  from  exhibitors. 
One  cannot  buy  silk  at  calico  prices.  Do 
not  think  you  are  going  to  get  good  pic- 
tures at  rotten  picture  prices.  And  this  de- 
partment tells  you  what  are  good  and  what 
are  rotten. — H.  G.  Stettmund,  Odeon 
theatre.  Chandler,  Okla. 


Proud  of  Being  “Plain  Fool” 

SPEARVILLE,  KAN. — To  the  Editor  : 
I wish  to  say  that  I am  one  of  those  “Plain 
Fools”  and  expect  to  continue  to  be  one, 
no  matter  how  often  Motion  Picture  News 
calls  me  one. 

How  encouraged  an  exhibitor  feels  when 
his  patrons  upon  going  out  of  his  theatre 
says  to  him  (or  another  patron  where  the 
exhibitor  can  hear  him),  “That  certainly 
was  a fine  show.”  Do  we  at  once  raise  the 
admission  on  this  patron?  No — but  we 
certainly  feel  that  we  have  pleased  our  pa- 
trons with  another  show,  and  I believe  that 
is  the  way  with  the  producer  when  we  tell 
in  the  columns  of  “What  the  Picture  Did 
for  Afe”  that  this  picture  pleased  our  pa- 
trons. 

Motion  Picture  News  claims  that  they 
have  a guide  for  exhibitors  in  buying  pic- 
tures and  I intend  to  get  one  of  these  and 
see  if  it  is  as  good  as  the  Herald’s  “What 
the  Picture  Did  for  Me”  department,  and 
will  say  that  it  is  great,  if  it  is  as  good. 

The  News  stated  that  the  reports  were 
varied  and  contradictory.  Yes,  we  admit 
that,  but  if  every  man  saw  things  as  the 
other  man  sees  them  we  would  all  want 
the  same  wife,  and  we  know  that  that 
would  not  do,  so  the  best  way  for  us  to  do 
is  to  report  on  pictures  as  we  feel  that 
they  are  and  as  we  feel  that  our  patrons 
appreciate  or  disapprove  them. 

We  are  also  aware  that  some  pictures 
will  go  in  some  localities,  while  they  are 
failures  in  other  localities. 

If  the  News  has  something  better,  let’s 
see  it.  We  are  waiting,  but,  while  wait- 
ing, let’s  continue  to  report  to  the  Herald 
as  we  have  been  doing. — W.  J.  Shoup, 
DeLuxe  theatre,  Spearville,  Kan. 


Honesty  and  Real  Men 

AURORA,  IND. — To  the  Editor  : Re- 
acting to  your  editorial,  “Plain  Fools,”  we 
can  only  act  like  real  men  should  act  when 
we  report  honestly  on  a picture.  If  it  is 
good  one  should  say  so,  like  a man.  If  we 
must  condemn  it,  our  fellow  readers  will 
have  more  faith  in  our  criticisms,  if  they 


know  we  are  fair  and  honest  in  our  re- 
ports. 

There  is  no  report  so  reliable  as  a whole 
as  the  Herald  department  “What  the  Pic- 
ture Did  for  Me. — E.  W.  Swarthout,  Pal- 
ace theatre,  Aurora,  Ind. 


He  Tried  Them  All 

BRITTON,  SO.  DAK. — To  the  Editor: 
Personally,  “What  the  Picture  Did  for 
Me”  has  been  the  best  help  I have  ever 
had  in  booking  pictures,  and  it  has  saved 
me  playing  a few  pictures  that  I would 
have  regretted  playing  if  I had  not  read 
the  Herald. 

I have  been  in  the  picture  house  business 
for  years  and  at  one  time  or  another  have 
subscribed  for  all  the  trade  papers,  but  the 
past  two  years  have  discontinued  all  but 
the  Herald.  The  Herald  is  the  best  of 
all  and  contains  more  of  benefit  to  the  ex- 
hibitor than  all  the  others  combined.  I am 
writing  this  because  I know  it  is  true. — 
C.  C.  Baker,  Strand  theatre,  Britton,  So. 
Dak. 


Calls  Attack  Laughable 
DEXTER,  KAN. — To  the  Editor:  It 
is  really  laughable,  these  weak  attempts 
these  fellows  make  to  tear  down  our  play- 
house. I am  sure  you  need  not  lose  any 
sleep.  I would  not  do  without  my  Herald 
under  any  consideration.  I book  ninety- 
five  per  cent  of  my  pictures  from  informa- 
tion in  “What  the  Picture  Did  for  Me” 
department. 

I get  one  hundred  per  cent  better  pic- 
tures than  I formerly  did  before  I used 


Kindergarten  Methods 

FORKS,  WASH. — To  the  Editor:  I sel- 
dom criticise  the  Herald  for  the  very  sim- 
ple reason  that  it  is  seldom  in  the  wrong, 
but  in  my  opinion  it  is  a mistake  to  call  i, 
the  pen  of  J.  S.  Dickerson  the  “poison-  | 
pen.” 

Such  kindergarten  methods  of  the  purely 
sour  grape  variety  will  not  poison  or  de- 
ceive anyone  of  ordinary  intelligence. 

I would  prefer  the  title  “mirror-pen”  for 
Mr.  Dickerson’s  mud-slinging  machinery 
because  it  is  a certainty  that  it  will  reflect 
the  “FOOL”  stuff  at  least  two  thousand 
strong. 

Personally,  I do  not  feel  hurt  nor  do  I 
consider  Mr.  Dickerson’s  remark  an  insult. 

I simply  feel  that  he  is  losing  his  hold  on 
good  judgment  for  surely  no  man  with  a 
sound  and  sane  head  would  make  such  a 
blunder. 

As  I understand  it  the  “What  the  Pic- 
ture Did  For  Me”  department  is  main- 
tained principally  for  and  by  the  small 
town  exhibitor.  The  pictures  have  already 
played  the  big  houses  and  the  exchanges 
know  their  value.  This  department  is  a 
means  of  one  exhibitor  helping  the  other 
and  is  the  greatest  thing  that  ever  hap- 
pened to  help  the  small  town  theatre. 

I wish  to  add  that  no  exchange  has  ever 
at  any  time  tried  to  influence  my  reports. 

None  of  them  ever  mentioned  the  subject. 

— Robert  L.  Anderson,  Olympic  theatre. 

Forks,  Wash. 
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this  system.  I am  sure  it  is  the  only  re- 
liable way  to  avoid  the  bad  ones.  If  us 
fellows  don’t  know  then,  who  does?  We 
occasionally  may  call  one  wrong,  like  any 
good  umpire,  but  seldom.  I don’t  want 
any  highbrow  opinion  of  what  I run.  I 
want  the  exhibitor  to  tell  me  that  makes 
his  bread  and  butter  from  this  business. 

The  Herald  is  sure  there  with  the  goods 
in  every  way.  I get  samples  of  other  jour- 
nals, but  have  never  yet  gained  much  bene- 
fit from  them.  You  fellows  cover  the  field 
completely  and  I think  all  exhibitors  see 
the  point. — D.  W.  Hale,  New  theatre,  Dex- 
ter, Kans. 


Demands  Retraction 
SYDNEY,  N.  S.,  CANADA.— To  the 
Editor:  If  Motion  Picture  News  thinks 
that  those  who  report  to  “What  the  Pic- 
ture Did  for  Me’’  department  are  “plain 
fools,”  then  I must  ask  them  to  reverse 
their  opinion,  as  those  who  send  reports 
to  the  Herald  are  real  showmen  and  are 
always  ready  to  tell  brother  exhibitors 
when  to  buy  a picture  and  when  not  to, 
also  stating  how  it  does  at  their  box  office. 
— George  Khattar,  Khattar’s  theatre,  Syd- 
ney, N.  S.,  Canada. 


What  Exhibitors  Don’t  Want 
MILES,  TEXAS. — To  the  Editor:  A 
recent  editorial  in  the  Herald  was  headed, 
"What  Exhibitors  Want  in  Pictures.” 

Please  allow  me  to  offer  an  amendment 
of  one  word,  and  make  it  read,  “What  Ex- 
hibitors Don’t  Want  in  Pictures.” 

We  exhibitors  don’t  want  anything  use- 
less or  objectional  to  our  patrons.  Do  we? 
Certainly  not ! Then  let’s'  ask  the  pro- 
ducers to  cut  out  cuss  words,  spoken,  ab- 
breviated or  implied,  and  cigarettes.  Does 


Audiences  don’t  want  cuss  words  or 
cigarettes  in  pictures,  says  Lumpkin. 

either  do  any  good?  I say  NO  and  if  some 
brother  thinks  they  do,  I would  certainly 
like  to  hear  his  arguments.  Would  like  to 
hear  from  all,  along  this  line,  whether  they 
agree  with  me  or  not. 

Is  a child  watching  his  favorite  Western 
star  likely  to  be  impressed  by  seeing  him 
smoke  his  cigarettes  and  cuss  and  make  it 
the  beginning  of  a very  bad  habit?  I think 
so,  and  so  do  a number  of  my  patrons. 
We  are  advocating  a clean  show  and  I 
think  these  are  two  of  the  worst  things 
ever  put  on  the  screen.  Producers  don’t 
want  what  we  don’t  want,  and  we  don’t 
want  what  our  patrons  don’t.  Let’s  ask 
that  they  be  eliminated.  What  say? — ^J.  W. 
Lumpkin,  Cupid  theatre,  Miles,  Texas. 


Make  Them  Readable! 

MASON,  MICH. — To  the  Editor:  Just 
a word  or  two  more  about  this  poster 
proposition.  Why  can’t  they  furnish  us 
block  (note — comp,  not  black — block) 
letter  posters  in  all  sizes  on  all  subjects? 
Or  at  least  make  the  lettering  and  the 
background  on  lithographs  with  strong- 
ly contrasting  colors,  so  that  the  name 
of  the  feature  and  star  can  be  easily  read 
at  a distance?  I recently  played  “Scara- 
mouche”  used  one,  three  and  six  sheets ; 
the  threes  and  sixes  were  lettered  in  buff 
on  yellow,  or  something  similar,  so  that 
they  could  hardly  be  read  from  across 
the  street.  The  same  is  true  of  the  ad- 
vertising on  too  many  other  pictures. 

The  road  shows  that  play  here  have 
posters  with  big  bold  lettering  that  hits 
you  right  in  the  eye  a block  away.  Tak- 


ing a hint  from  this,  I had  a quantity 
of  block  letters  printed  some  time  ago, 
ten  inches  high,  red  on  white.  I cut 
them  out  and  make  up  banners  and 
posters  of  almost  any  size.  It  took  two 
one  sheets  to  hold  the  alphabet,  and  I 
got  a thousand  sheets  for  $28.00  and 
express.  Compare  that  with  the  prices 
we  pay  the  exchanges.  Road  shows,  stock 
companies,  etc.,  pay  an  average  of  five 
cents  a sheet  for  their  paper. 

While  we’re  on  the  subject — has  any- 
one ever  given  a good  reason  for  the 
clause  in  the  contract  which  makes  an 
exhibitor  pay  double  for  all  advertising 
accessories,  and  then  tells  him  he  doesn’t 
own  the  paper  after  he  has  paid  for  it? 
Any  reason,  I mean,  except  the  ex- 
changes’ law  of  supply  and  demand — ■ 
“If  we  supply  you  with  prints  and  paper, 
we  demand  all  the  money  you’ve  got!” 

Give  us  good  old  block  posters  with 
bold  lettering,  none  of  your  gaudy  colors, 
just  plain  red  and  yeller  and  blue,  and 
then  when  we  get  a lithograph  of  cupid 
crowning  Buck  Jones,  Queen  of  May,  or 
something  equally  offensive  to  the  sen- 
sitive sensibilities  of  us  small  town 
hicks,  we  can  dump  it  in  the  ash  can  and 
stick  out  a poster  that  the  man  in  the 
street  can  read  without  straining  his 
eyesight. — Roy  W.  Adams,  Pastime  theatre. 
Mason,  Mich. 


Not  Paramount  but  a Principle 

UNION  CITY,  IND.— To  the  Editor: 
I see  by  your  editorial  that  you  are  lament- 
ing to  think  any  one  had  the  nerve  to  try 
to  take  advantage  of  Paramount.  I think 
it  is  a dirty  shame  anyone  should  try  any- 
thing crooked  against  Paramount.  I,  for 
one,  really  hoped  Weiss  Bros,  would  beat 
Paramount  and  give  them  a taste  of  some 
of  their  own  medicine.  Anyone  whose 
salesmen  pull  all  the  tricks  Paramount’s 
do,  I don’t  think  deserve  any  sympathy  at 
all. 

They  have  pulled  a few  on  me  and  I ex- 
pect if  you  had  a list  of  all  exhibitors,  you 
would  find  a lot  of  them.  I am  a Herald 
booster,  but  I hate  to  see  a whole  page  of 
editorials  taken  up  or  wasted  like  this.  Of 
course,  I read  it,  but  it  is  like  reading  the 
“Straight  from  the  Shoulder”  talks  by  Carl 
Laemmle.  Please  excuse  me  and  if  this 
doesn’t  suit,  cast  it  to  the  waste  basket. — 
R.  S.  Wenger,  Victory  theatre,  Union  City, 
Ind. 


Defends  Admission  Clause 

PRINCETON,  ILL. — To  the  Editor: 
I wish  to  commend  the  United  Artists 
and  Famous  Players  Lasky  Corp.  for 
the  way  they  handle  special  features. 

The  Paramount  in  handling  the 
“Covered  Wagon”  insisted  on  a 50c  top 
which  put  all  the  theatres  in  this  section 
on  the  same  basis.  Now  suppose  they 
permitted  the  exhibitor  to  set  his  own 
prices  you  will  readly  see  the  injustice 
of  this.  I ran  it  for  SOc  top  to  the 
largest  business  we  ever  had  at  these 
prices. 

Now  suppose  the  same  picture  is  run 
a week  later  in  a town  say  25  miles 
from  here  for  30c  top.  You  will  readily 
see  that  this  creates  the  impression  in 
Mr.  Patron’s  mind  that  he  has  been 
overcharged  and  he  is  sore  on  the  house. 
If  an  exhibitor  don’t  think  he  can  get 
SOc  for  pictures  like  “America”  and 
“The  Covered  Wagon,”  he  will  do  the 
trade  a lot  of  harm  by  running  them  at 
program  prices,  or  in  other  words,  his 
patrons  should  not  expect  Packards  at 
Henry  prices. — W.  O.  Stevens,  Apollo 
theatre,  Princeton,  111. 


Joins  C.  B.  C.  Staff 

Ewart  Adamson  has  joined  the  scenario  de- 
partment of  the  C.  B.  C.  of  which  Walter 
Anthony  is  head. 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Ad- 
dress them  to  “Purely  Personal.” 


FAT  MEN:  ATTENTION! 

Here’s  a challenge,  hot  off  the  wire: 

Ben  Apple,  owner  of  the  American  thea- 
tre in  Troy,  N.  Y.,  who  weighs  278  pounds 
and  is  one  of  the  best  bowlers  in  his  home 
city,  has  combined  forces  with  his  friend 
Bill  Oaten,  weighing  210,  and  issues  a 
challenge  to  bowl  any  two  men  of  their 
weight  in  the  world, 

* 

Discovered  ! A new  golf  phenom.  He  is 
F.  C.  Parker,  popular  owner  of  the  Lyric 
theatre,  Modesto,  Cal,  Parker  has  just 
won  the  Stanislaus  golf  championship  for 
1924  and  will  have  his  name  inscribed  on 
the  Shoemake  cup,  which  is  the  same  thing 
as  having  one’s  picture  in  the  Stanislaus 
club  “Hall  of  Fame.”  A replica  of  the 
large  cup  is  another  of  Parker’s  rewards 
for  swinging  a neat  club. 

Here’s  his  score  for  nine  holes  and  that 
of  his  opponent : 

Parker  5 4 5 4 4 5 5 4 4—40 

Goeffert  5 4 5 5 5 4 6 4 4—42 

Parker  4 4 5 5 5 5 5 

Goeffert  4 4 5 5 4 6 6 

* 

L.  Krim,  former  owner  of  the  Michigan 
Shubert  theatre,  Detroit,  has  taken  over 
the  Lyric  theatre  at  Mount  Clemens,  Mich. 

October  29  was  a great  day  for  Hal  Op- 
PERMAN.  For  on  that  day  Hal  opened  his 
new  Crescent  theatre  at  Pontiac  111.  And 
the  event  was  some  affair  according  to  the 
local  papers.  At  6 :30  the  house  was  filled 
to  capacity  and  then  the  crowd  started  fill- 
ing up  the  street.  Opperman’s  debut  pro- 
gram consisted  of  “Barbara  Frietchie,” 
Producers  Distributing  Corporation  pro- 
duction starring  Florence  Vidor.  In  addi- 
tion was  a sketch  with  eight  persons  called 
“The  Village  Follies.” 

* 

Gail  Brannon  is  at  the  console  of  the 
Wurlitzer  organ  at  the  Crescent.  An  open- 
ing like  the  one  described  for  the  Crescent 
must  be  “A  Grand  an’  Glorious  Peelin’.” 
Here’s  wishing  you  many  more  capacity 
nights,  Mr.  Opperman. 

Which  reminds  us  that  a theatre  open- 
ing nowadays  must  be  a lot  different  from 
what  is  was  years  ago.  Perhaps  some 
reader  recalls  an  opening  in  the  early  days, 
a description  of  which  would  prove  mighty 
interesting  by  way  of  comparison. 

* 

The  sale  of  tickets  for  the  coming  ball 
of  the  Albany,  N.  Y.,  Film  Board  of  Trade 
assures  a large  crowd,  we  hear.  Charles 
Stombaugh,  local  manager  for  Pathe,  and 
a former  resident  of  Minneapolis,  is  now 
arranging  through  Marcus  Loew  and  oth- 
ers for  the  appearance  of  several  stars. 
The  ball  will  be  held  on  the  night  of 
November  10  at  the  Hotel  Ten  Eyck,  and 
it  is  expected  that  it  will  attract  exhibitors 
from  a wide  radius. 

* 

“Al”  Bothner,  well  known  exhibitor  in 
Troy,  N.  Y.,  made  the  fatal  mistake  the 
other  night  of  attempting  to  pick  up  a 
skunk  which  he  at  first  supposed  was  one 
of  his  wife’s  Angora  kittens.  Mr.  Bothner 
is  not  saying  very  much  about  his  exper- 
ience but  he  is  wearing  a brand  new  suit  of 
clothes. 


74 


EXHIBITORS  HERALD 


November  22,  1924 


Plctim 


« 


“LEFTY  FLYNN“  is  going  Great  Guns  . . . his  western  pictures  are  the  talk  of  exhibitors  ever3rwhere  . . . millions  of 
fans  love  “Lefty’s”  fine  personality, — his  clean  cut  100  per  cent  American  type  of  manhood.  His  first  picture  “THE  MILLION- 
AIRE COWBOY”  is  going  over  great.  Now  comes  his  2nd  release — “THE  NO  GUN  MAN”  with  a new  idea  of  character  in  a 
western.  If  you  haven’t  booked  this  series  of  “Lefty  Flynn”  westerns,  let  no  grass  grow  under  your  feet,  for  here  is  a series  that 
means  capacity.  Special  posters  and  advertising  material  for  every  “Lefty  Flynn”  release. 

Distributed  only  thru — 
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“What  the  Picture  Did  For  Me” 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  1924 


This  is  the  original  exhibitors’  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

‘^W'hat  the  Picture  Did  for  Me”  is  the  one  genuine  source  of  exhihitor-written  box  office 
information. 

Address:  “What  the  Picture  Did  for  Me,”  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

NEVER  SAY  DIE,  with  Douglas  MacLean.— So 
far  every  one  of  the  MacLean  pictures  put  out 
by  Associated  Exhibitors  has  been  a money  maker 
for  us.  They  get  the  crowds,  please  them  un- 
usually well  after  you  get  them  in,  and  the  price 
is  right.  Here’s  hoping  that  MacLean  continues 
to  make  this  type  of  picture.  Six  reels. — R.  W. 
Hudson.  Strand  theatre.  North  Loup,  Nebr. 

RACING  LUCK,  with  Monty  Banks. — This  is  a 
dandy  six  reel  comedy.  It  will  keep  the  audi- 
ence in  an  uproar.  Many  liked  it  better  than 
Lloyd’s  "Safety  Last.”  Six  reels. — R.  W.  Hud- 
son, Strand  theatre.  North  Loup,  Nebr. 

THE  YANKEE  CONSUL,  with  Douglas  Mac- 
Lean. — Another  MacLean  picture  up  to  standard, 
and  we  consider  MacLean’s  standard  pretty  high. 
Audience  well  pleased  and  said  so.  Six  reels. — 
R.  W.  Hudson,  Strand  theatre.  North  Loup,  Nebr. 

GOING  UP,  with  Douglas  MacLean. — An  excel- 
lent comedy  drama  with  just  the  proper  mixture 
of  action  and  comedy.  Seven  reels. — R.  W.  Hud- 
son, Strand  theatre.  North  Loup,  Nebr. 

F.  B.  O. 

JUDGMENT  OF  THE  STORM,  with  a special 
cast. — A good  picture,  well  told  story  and  good 
acting.  Nothing  special,  but  bought  right.  Seven 
reels. — Murray  S.  Dolliver,  Hollywood  theatre, 
Stanford,  Mont. — Small  town  patronage. 

THERE’S  MILLIONS  IN  IT,  with  a special  cast. 
— This  is  a foreign  picture  of  London  and,  while 
there  is  some  action  to  it,  somehow  these  pic- 
tures of  England  never  go  over  with  our  people. 
Six  reels. — W.  J.  Shoup,  DeLuxe  theatre,  Speai’- 
ville,  Kan. — Small  town  patronage. 

STEPPING  LIVELY,  with  Richard  Talmadge. — 
Don’t  seem  like  this  star  draws  like  he  should. 
Picture  only  fair.  Six  reels. — J.  R.  May,  Grand 
theatre,  Shawneetown,  HI. 

A WOMAN  WHO  SINNED,  with  Mae  Busch.— 
Pleased  generally.  Drama.  No  comedy  bits  in  it. 
Seven  reels. — J.  S.  Walker,  Alamo  theatre.  Moody. 
Texas. — Small  town  patronage. 

THE  WHITE  SIN,  with  Madge  Bellamy. — 
Patrons  were  not  enthused.  Apparently  did  not 
care  for  it.  Personally,  could  not  see  it  as  being 
an  average  entertaining  picture.  Something  lack- 
ing somewhere.  Six  reels. — H.  L.  Hanson.  Ma- 
jestic theatre,  Elroy,  Wis. — Small  town  patronage. 

NEGLECTED  WOMEN,  with  a special  cast. — 
I had  seen  no  reports  on  this  picture,  but  it 
proved  to  be  good  entertainment.  Starts  out 
rather  weak,  but  rounds  out  into  a pretty  good 
story.  Ran  chapter  2 of  “Telephone  Girl.”  which 


Ticket  Sale 
forWeek  Is 
76.9%  Good 

Business  is  76.9%  good,  ac- 
cording to  exhibitors’  box  office 
reports  received  this  week. 


balanced  the  comedy  end. — Guy  S.  Abbott,  Ham- 
line theatre,  Estelline,  S.  D. — Small  town  patron- 
age. 

THE  SATIN  GIRL,  with  Mabel  Forest. — A good 
program  offering.  Stars  good,  but  action  a little 
draggy.  Too  many  closeups  and  photography 
only  fair.  Six  reels.— M.  H.  McDonnell,  Badger 
Opera  House,  Merrill,  Wis. — Neighborhood  patron- 
age. 


THE  FIGHTING  SAP,  with  Fred  Thomson.— 
This  is  the  last  one  of  his  first  series,  and  we 
have  booked  the  next.  Got  them  at  an  advance 
in  price,  and  will  say  that  they  are  the  best  we 
have  in  Westerns.  Fred  started  out  in  this  one 
dressed  in  regular  store  clothes,  but  it  did  not 
take  him  long  to  get  in  his  cowboy  outfit,  then 
things  began  to  happen  fast  and  furious.  Be- 
sides being  a remarkable  stunt  man,  Fred  can 
act,  and  he  has  a horse  that  cannot  be  equaled. 
Five  reels. — R.  Ross  Riley,  Wigwam  theatre,  Ober- 
lin,  Kan. 

THE  FIGHTING  SAP,  with  Fred  Thomson.— 
The  horse,  “Silver  King,”  draws  more  people  here 
than  Thomson.  Five  reels. — Don  Wilcox,  Colome 
theatre,  Colome,  S.  D. 

A GIRL  OF  THE  LIMBERLOST,  with  Gloria 
Gray. — As  good  as  the  best.  F.  B.  O.  will  treat 
you  right  on  this  and  it  sure  pleases.  Also  good 
at  box  office.  Six  reels. — J.  M.  Broadus,  Dixie 
theatre.  Bay  Ninette,  Ala. 

A GIRL  OF  THE  LIMBERLOST,  with  Gloria 
Gray. — Good  picture,  one  you  are  proud  to  face 
your  patrons  with  and  get  a good  comment  from 
them. — Harry  Van  Noy,  Riviera  theatre,  Ander- 
son, Ind. 

ON  TIME,  with  Richard  Talmadge. — Lots  of 
action  in  this,  but  rather  overdrawn  story  and 
not  entirely  pleasing  in  places.  Work  of  Tal- 
madge very  good  and  also  the  acting  of  Tom 


For  Release  in  December — Now  Booking 
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“Herald  Only”  Club 

“Because  the  ‘Herald’  was  the  pioneer  in  this  field,  and  because 
we  will  have  a better  journal  to  which  to  turn  for  guidance  if  we 
solidly  contribute  to  the  same  one.  just  as  long  as  the  ‘HeralcT 
keeps  up  its  high  standard  of  service  I shall  write  solely  for  this 
magazine." — Philip  Rand.  Rex  theatre.  Salmon,  Idaho, 


ACCOLA,  E.  C 184 

ADAMS,  R.  W 19 

ALLEN,  C 8 

ALGUIRE,  Mrs.  C.  C. 54 

ANDERSON,  C.  V 116 

ANDERSON,  J.  A 143 

ANDERSON,  R.  L 85 

ANDRESEN,  J.  W 104 

ANGELL,  H.  H 130 

ARMENTROUT,  R 72 

ARMISTEAD,  E.  A 66 

ASHWORTH  & BARTELS 180 

BABIN,  M.  J 7 

BAILEY,  J 159 

BAKER,  C.  C 195 

BARBER,  C.  E 87 

BARTLETT  & SON,  C.  W 103 

BAYS,  E.  C 170 

BELL,  Mrs.  L 22 

BERGER,  S.  A 37 

BICKEL,  J.  C 108 

BIGGS,  W.  T 207 

BIERWIRTH,  H.  C 62 

BILLS,  C.  H 88 

BINOINS,  H.  H 133 

BIPRELLA,  P 215 

BODWELL,  M.  F 141 

BOLLMAN,  V.  G 9 

BREITRICK,  D.  M 193 

BRENNER,  W.  H 10 

BROADUS,  J.  N 177 

BROWN.  C.  L 42 

BROWNE,  F.  L 39 

BURSOM,  L.  A 158 

BYERLY,  C.  M 43 

BYERLY,  S.  L 30 

BYRNE,  E.  E 147 

CAIRNS,  J 23 

CARTER,  Mrs.  L.  M 55 

CAUSEY,  H 70 

CHAPMAN  & EVANS 210 

CLARK,  W.  M 105 

COLLINS,  E.  N 101 

CRAIG,  M.  T 186 

CRAIG,  W.  E 152 

CREAL,  W.  H 4 

CRONKHITE,  C.  C 89 

CROSBY  & SCHWIERSKE 44 

DASPIT,  H 31 

DcBAGGIO.  H 40 

DeMORDANT,  P 76 

DEYO,  L.  174 

DINSMORE  & SON 90 

DOLWING.  R.  L 41 

DURBIN,  P.  J 127 

EAGAN.  H.  J 112 

ELLIOTT,  E.  H 63 

ENLOE,  .1.  J 134 

ESTEE,  P.  G 24 

EULER,  J.  R 26 

FARNSWORTH,  R 110 

FARRAR,  S 206 

FAWKS,  E.  L. 219 

FAY,  L.  M 202 


FAYTLE,  M.  F 163 

FOSTER,  M.  P 73 

FOX,  Mr.  and  Mrs.  E 64 

FREEMAN,  F.  L 81 

GAILEY,  E.  E 94 

GARDNER,  B.  B 214 

GARDNER,  J.  M 213 

GAUDING,  H.  W 45 

GEETING,  R.  C 201 

GIACOMA  BROS 199 

GRAY,  L.  E 135 

GREEN.  S 168 

GUERIN,  W,  R 82 

HARRIS,  F.  N 77 

HARRISON,  M 169 

HARTMAN,  C.  M 154 

HAWKINS,  J.  W 200 

HELD,  P.  G 32 

HESS,  L.  S 95 

HICKMAN,  R.  W 83 

HILLYER,  M 137 

HILTON.  O.  A.  B 28 

HINDS,  F.  C 11 

HINDS.  W 173 

HOADLEY.  E.  C 197 

HOFFMAN,  P.  B 114 

HOPKINSON,  JR,,  F.  S 131 

HORN  & MORGAN 58 

HORNUNG,  A 56 

HOUSEY,  J.  A 198 

HUESTIS,  B.  E 106 

HUMPHREY.  W.  H 212 

HUTCHISON,  R.  0 194 

IHDE,  S.  G 46 

JENKINS,  J.  C 3 

JENSEN  BROS Ill 

JESSEE,  Mr.  and  Mrs.  T.  R 47 

JOHNSON,  F.  L 205 

JOHNSON,  O.  W 78 

JUDGE.  C 164 

KATZENBACH,  E.  L 218 

KENNEASTER,  J.  S 172 

KHATTAR,  G 51 

KIMBRO,  Mrs.  W.  M 211 

KING,  L.  G 209 

KINGERY,  R.  H 123 

KIRKMAN,  W.  G 190 

KOBORG,  C.  W ...188 

KOCH,  G.  H 165 


KOOKER,  D.  A 52 

KOOPMAN,  J 132 

KOTTAS,  E.  V. 150 

KRAUTH,  P 149 

KUDLACEK,  J.  J 67 

LAMBERT,  O.  W 148 

LANGACHER,  C.  W 59 

LEEK,  L.  N 196 

LOWELL,  B.  S 86 

LUNA,  E.  D 96 

LYMAN,  C.  H 128 

LYNCH.  C.  H 71 

MacPHERSON,  O.  E 117 

MALPHURS,  C 178 

MARTIN,  H.  G 48 

McCORMICK,  B.  P 49 

McCOY,  H.  C 192 

MEECE  & HALE 121 

MENDENHALL,  C.  A 12 

MEYER,  F.  S 2 

MILES,  A.  N 13 

MILLER,  C.  E 166 

MILLER.  C.  R 14 

MILLER.  L.  A 145 

MILLWARD,  V.  102 

MITCHELL,  R.  E 221 

MOORE,  L.  R 74 

MOORE,  Mrs.  J,  W 25 

MOORE,  P 124 

MORGAN.  A.  M 136 

MORRIS,  P.  E 126 

MOULTON,  C.  H 68 

MUNSON,  C 122 

MUSSON,  W.  H 50 

NEIS,  A.  R 125 

NICKELL,  C.  W 216 

NORTON,  B _.182 

O’HARA,  F.  J 80 

OLLER,  L 139 

O’NEIL,  E.  J 109 

O’TOOLE,  A.  B 176 

OTTEN,  H.  J 197 

PARKS,  O.  E 60 

PARTRICK,  H.  E 204 

PATRICK,  W.  D 97 

PEITZ,  P.  B 115 

PERRY.  F.  156 

PERUNKO,  L.  J 227 

PFEIFFER,  R.  113 


PFLUGER,  H.  H 171 

PHILLIPS,  D.  H 107 

PILLIOD,  L.  A 33 

PORTELL,  J.  G 69 

POWERS,  C.  H 20 

PRICE,  A.  J 208 

RADTKE,  T.  W 220 

RAND.  P 5 

REA,  G.  A 1 

REDISKE,  G.  F 34 

REEVE,  H 203 

RESTIVO,  J -.167 

REYNOLDS,  E.  J 91 

REYNOLDS,  J.  M 179 

RICE,  R.  B 191 

RILEY,  R.  R 38 

RITTER,  G.  J 75 

RIVA,  Mrs.  C.  A 15 

RODGERS,  F.  C. 144 

ROSSER,  R.  P 161 

ROYSTER,  M 175 

RYAN,  C.  H 57 

SABIN,  F.  E 16 

SAMPLE,  F.  R. 61 

SAUNDERS,  E 129 

SCHMIDT,  J.  W 92 

SELK,  H.  G _.138 

SHOTIP.  W.  J 189 

SHOYER,  Dr.  M 183 

SILVER  & SON,  W.  H 120 

SIMPSON.  C.  H 157 

SITTON  & SON,  A.  P 151 

SMITH,  Mrs.  R.  B 142 

SMITH.  R.  W 217 

SPAINHOUR,  C.  A 100 

STANTON,  M 27 

STARKEY,  G.  C 17 

STEEL,  A.  98 

STETTMUND,  H.  G 6 

STEVENSON,  G ""  lOO 

SUSZYCKI,  A.  A 99 

SWARTOUT,  E.  W 35 

TALBERT,  J.  H ■162 

THOMPSON.  H.  P 21 

TILLER,  J 29 

TOPE,  G.  W 119 

VAN  ALSTYNE,  L.  A 187 

VAN  NOY,  H 36 

VAN  STRATT,  W,  J 118 

VAUGHAN,  G 53 

VEATCH,  A.  L. 65 

VETTER,  E.  H. 153 

WENGER,  R.  S 181 

WERNER,  A,  C „.146 

WETZ,  J.  H 140 

WHARTON,  E.  L 79 

WILCOX,  L.  M 185 

WHITE,  D.  A 84 

WILLIAMS,  E.  J 146 

WILLIAMS,  J.  M, 93 

WILLIAMSON.  A.  E 155 

WINTERBOTTOM,  W 18 


Wilson  as  the  coon.  Used  Chapter  One  of  “Tele- 
phone Girl”  series,  which  I consider  about  the 
best  two  reel  entertainment  available  for  small 
towns.  Six  reels. — Guy  S.  Abbott,  Hamline  thea- 
tre, E.stelline,  S.  D. — Small  town  patronage. 

ON  TIME,  with  Dick  Talmadge. — All  Tal- 
madges  please  for  me.  This  is  the  be.st  yet. 
Plenty  of  comedy  and  a surprise  ending.  Si.x 
reels. — J.  M.  Broadus,  Dixie  theatre.  Bay  Nin- 
nette,  Ala. — Small  town  patronage. 

GALLOPING  GALLAGHER,  with  Fred  Thom- 
son.— Just  like  all  Thomson’s  pictures.  Fine. 
Five  reels. — Charles  E.  Lawrence,  Star  theatre. 
Tuckerman,  Ark. 

THE  SILENT  STRANGER,  with  Fred  Thom- 
son.— Each  one  is  better  than  the  one  before. 
Silver  King  is  wonderful  and  Thomson  as  a 


stunt  man  is  as  good  as  Fairbanks  was  in  the 
good  old  days.  Five  reels. — R.  Ross  Riley.  Wig- 
wam theatre,  Oberlin,  Kan. 

THE  SILENT  STRANGER,  with  Fred  Thom- 
son.,— All  Thomson  pictures  are  good  Westerns. 
The  horse  is  a dandy.  Lots  of  comedy  in  this 
one.  Five  reels. — Don  Wilcox,  Colome  theatre. 
Colome,  S.  D. 

THE  MAILMAN,  with  Ralph  Lewis. — My  pa- 
trons are  fed  up  on  these  sob  pictures.  Just 
wouldn’t  come  in  to  see  this  one.  No  comments. 
Seven  reels. — Don  Wilcox,  Colome  theatre,  Co- 
lome. S.  D. 

THE  DANGER  LINE,  with  a special  cast. — A 
very  slow  picture  until  the  fifth  reel,  then  there 
is  an  extra  fine  naval  battle  that  is  worth  see- 
ing. After  that  it  returns  to  a slow  picture  to 


the  end.  I would  say  it  pleased  70  per  cent.  Six 
reels. — W.  J.  Shoup,  DeLuxe  theatre,  Spearsville, 
Kan. — Small  town  patronage. 

THE  DANGEROUS  COWARD,  with  Fred 
Thomson. — I played  this  when  they  were  selling 
cotton  like  hot  cakes  and  had  a fine  crowd. 
Thomson  is  there  with  the  goods.  Don’t  miss 
these  Thomson's.  Five  reels.— Pugh  Moore,  Strand 
theatre.  McKenzie,  Tenn. — Small  town  patronage. 

CRASHING  THROUGH,  with  Harry  Carey.— 
An  average  Western.  Six  reels. — Don  Wilcox, 
Colome  theatre,  Colome,  S.  D. 

BLOW  YOUR  OWN  HORN,  with  Ralph  Lewis, 
— A good  comedy  that  don’t  mean  anything  at 
the  box  office.  If  you  can  get  them  in  it  will 
please.  Six  reels. — J.  M.  Brodus,  Dixie  theatre. 
Bay  Ninette,  Ala. — Small  town  patronage. 

YANKEE  MADNESS,  with  George  Larkin.— 
Plenty  lof  action,  but  that  is  about  all  we  can 
say  for  it. — R.  W.  Hudson.  Strand  theatre.  North 
Loup,  Nebr. 

AFTER  THE  BALL,  with  Gaston  Glass. — A 
very  good  commonplace  picture  that  satisfied  our 
people.  Seven  reels. — Guy  S.  Abbott,  Hamline 
theatre.  Estelline,  S.  D. — Small  town  patronage. 

THE  MIRACLE  BABY,  with  Harry  Carey. — 
Here  is  a picture  that  should  be  satisfactory  in 
any  theatre,  especially  in  small  towns.  No  ex- 
hibitor will  go  wrong  in  booking  it.  Six  reels. 
— Theodore  W.  Radtke,  Lucy  theatre.  Mansfield, 
Wash. — Small  town  patronage. 

THE  MASK  OF  LOPEZ,  with  Fred  Thomson. 
— This  is  one  of  Fred’s  best.  Like  all  the  rest, 
when  I report  on  Fred’s  pictures,  I say  it’s  his 
best,  because  my  patrons  come  out  telling  me 
every  time,  “This  one  is  the  best.”  Six  reels — 
W.  D.  Patrick,  Strand  theatres,  Dothan,  Samson, 
Florala,  Ala. 

THE  MASK  OF  LOPEZ,  with  Fred  Thomson. — 
Good.  Five  reels. — J.  S.  Walker,  Alamo  theatre. 
Mioody,  Texas. — Small  town  patronage. 

THE  MASK  OF  LOPEZ,  with  Fred  Thomson. — 
Good.  Some  Western.  Hope  they  keep  this  up. 


For  Release  in  January — Now  Booking 
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Five  reels. — J.  R.  May,  Grand  theatre,  Shawnee- 
town.  III. 

THE  MASK  OF  LOPEZ,  with  Fred  Thomson.— 
A good  picture  of  the  Mexican  border.  Has  lots 
of  action  and  that  is  what  my  patrons  like. 
Showed  one  round  of  second  series  of  “Fighting 
Blood”  with  it,  which  made  a very  good  pro- 
gram. Five  reels. — W.  J.  Shoup,  DeLuxe  theatre, 
Spearville,  Kan. — Small  town  patronage. 

THE  MASK  OF  LOPEZ,  NORTH  OF  NEVADA, 
with  Fred  Thomson. — Both  good  Westerns. — J.  M. 
Broadus,  Dixie  theatre.  Bay  Ninette,  Ala. 

NORTH  OF  NEVADA,  with  Fred  Thomson. — 
Very  good  Western.  Did  excellent  business, 
which  was  partly  due  to  extra  advertising  and 
partly  due  to  the  fine  cotton  crop.  I think  every- 
body sold  their  cotton  and  came  to  the  show. 
Get  these  Thomsons.  Five  Reels. — Pugh  Moore, 
Strand  theatre,  McKenzie,  Tenn. — Small  town 
patronage. 

NORTH  OF  NEVADA,  with  Fred  Thomson. — 
First  one  I have  used.  I only  hope  all  the  rest 
are  as  good.  This  will  please  where  other  West- 
erns have  failed.  Really  in  a class  by  them- 
selves. Five  reels. — H.  L.  Hanson,  Majestic 
theatre,  Elroy,  Wis. 

NORTH  OF  NEVADA,  with  Fred  Thomson.— 
This  sure  was  a thriller  and  many  stopped  to 
tell  me  how  well  they  liked  it.  This  star  is  be- 
coming popular  here,  and  at  the  box  office. — C.  V. 
Anderson,  Oak  theatre,  Oakdale,  Neb. 

NORTH  OF  NEVADA,  with  Fred  Thomson.- 
Talk  about  an  action  picture,  believe  me,  this  is 
just  it.  Fred  Thomson  is  surely  a coming  star. 
Watch  out,  Mr.  Mix,  or  you’ll  be  left  behind. 
Five  reels. — Charles  E.  Lawrence.  Star  theatre, 
Tuckerman,  Ark. 

CAN  A WOMAN  LOVE  TWICE?  with  Ethel 
Clayton. — A good  picture,  but  not  much  drawing 
power.  It  will  please,  though,  if  you  can  get 
them  in.  Seven  reels. — J.  W.  Andresen,  Rialto 
theatre,  Cozad,  Neb. 

CAN  A WOMAN  LOVE  TWICE?  with  Ethel 
Clayton. — An  old  picture  that  pulls  like  a mus- 
tard plaster.  It  pleased  over  90  per  cent.  All 
prints  from  F.  B,  O.  are  O.  K.  Ninety-five  per 
cent  of  all  films  out  of  New  Orleans  are  extra 
good.  Six  reels. — J.  M.  Broadus,  Dixie  theatre. 
Bay  Ninette,  Ala. 

MICKEY,  with  Mabel  Normand. — Old  “Mickey” 
pulled  them  in  again  and  everybody  was  pleased, 
including  the  box  office.  Six  reels. — Al.  C.  Wer- 
ner, Royal  theatre,  Reading,  Pa. 

HUMAN  WRECKAGE,  with  Mrs.  Wallace  Reid. 
— I had  bought  this  a year  before  I played  it.  It’s 
a wonderful  picture  and  made  me  some  money. 
Play  it  and  boost  it,  if  you  have  not  already  done 
so.  Good  picture  anywhere,  anytime. — C.  W. 
Lyman,  Moon  theatre,  Spencer,  Neb. 

First  National 

ABRAHAM  LINCOLN,  with  George  Billings. — 
Boys,  here  is  a picture  that  will  surprise  you. 
For  drawing  power  it  is  next  to  “The  Covered 
Wagon,’*  and  it  will  please  as  well.  Step  on  it, 
boys,  it’s  there.  Ten  reels. — A.  Ar  Suszycki,  Ma- 
jestic theatre,  Mauston,  Wis. 

ABRAHAM  LINCOLN,  with  George  Billings. — 
Truly  good  picture,  but  will  not  draw  like  you 
think.  Don’t  pay  too  much.  If  you  have  lots  of 
college  students  and  schools  to  draw  from,  you 
will  do  well.  If  not,  watch  your  step.  Ten 
reels. — J.  H.  Hungerford,  Family  theatre,  Friend, 
Neb. 

THE  MADONNA  OF  THE  STREETS,  with 
Nazimova  and  Milton  Sills. — I consider  this  one 
of  the  best  pictures  made.  It  has  an  appeal  for 
each  type  in  your  audience.  Action,  romance, 
direction,  sensual  appeal  and  religious  appeal  is 
all  there.  Will  leave  a good  taste  in  anyone’s 
mouth. — Kreighbaum  Bros.,  Char-Bell  theatre, 
Rochester,  Ind. 

THE  MADONNA  OF  THE  STREETS,  with 
Nazimova  and  Milton  Sills. — A very  good  drama, 
and  Nazimova  does  some  rare  acting.  Run  it 
same  week  Milwaukee  did,  but  it  didn’t  draw  as 
I think  it  should  have.  Eight  reels. — A.  A. 
Suszycki,  Majestic  theatre,  Mauston,  Wis. 

IN  HOLLYWOOD  WITH  POTASH  AND 
PERLMUTTER,  with  a special  cast. — Pulls  bet- 
ter and  considered  better  than  first  “Potash  and 
Perlmutter.”  Acting  and  photography  good. 
Comedy  and  action  aplenty.  Would  call  this  bet- 
ter than  average,  to  better  than  average  business, 
four  days.  Film  good. — R.  S.  Wenger.  Victory 
theatre,  Union  City,  Ind. 

IN  HOLLYWOOD  WITH  POTASH  AND 
PERLMUTTER,  with  a special  cast.— Not  as 
good  as  first  “Potash  and  Perlmutter,”  although 


The  Contributor’s  Column 


“Plain  Fools”  Refute  the  Charge 

Exhibitors  who  report  to  this  department,  referred  to  as  “plain 
fools”  in  a form  letter  recently  sent  out  by  an  Eastern  trade  paper, 
approve  Martin  J.  Quigley’s  editorial  on  the  subject  and  state  their 
own  views  positively  and  with  emphasis  in  letters  arriving  daily. 
Publication  of  these  letters  is  begun  this  week  in  “Letters  From 
Readers,”  page  71. 

Most  of  the  letters  are  accompanied  by  reports,  “to  show  what  I 

think  of  the letter,”  as  one  contributor  puts  it,  which  accounts 

for  the  unusual  volume  of  the  department  this  week.  Thus  does  an 
attack  aimed  to  produce  destruction  result  in  fact  beneficially.  In- 
crease in  the  number  of  reports  during  the  season  of  greatest  book- 
ing activity  is  a particularly  desirable  development. 

Tells  Why  He  Likes  the  “Herald” 

I have  been  taking  the  Herald  for  about  six  months  and  want  to  say 
that  I sure  look  forward  for  the  coming  of  my  Herald. 

Most  of  all,  I like  “What  the  Picture  Did  For  Me,’’  for  what  it  did 

for  my  fellow  exhibitor  I feel  sure  it  will  do  for  me. — R.  E.  Mitchell, 
Plainview  theatre,  Plainview,  Tex. 

“Tent  Preachers”  Hurt  Business 

Am  enclosing  some  reports  and  am  sorry  to  have  waited  so  long  to  get 

back  in  the  ring.  Have  been  busy  all  Summer  trying  to  make  a living,  on 

account  of  the  “Tent  Preachers”  and  believe  me  they  had  snowed  me  under 
for  the  past  five  months. 

They  not  only  take  all  the  crowd  while  they  are  here,  but  they  knock  so 
much  and  take  away  so  much  money  that  it  makes  it  hard  even  when  they  are 
not  preaching  just  across  the  street  from  me. 

Will  have  more  reports  next  week.  Thanking  you  for  your  good  weekly, 
I am. — /.  M.  BROADUS,  Dixie  theatre.  Bay  Ninette,  Ala. 

Prose  Poem  Explains  Jenkins’  Silence 

(Those  of  you  who  have  shared  our  wonder  as  to  the  protracted  silence 
from  the  neighborhood  where  reside  /.  C.  Jenkins,  E.  E.  Gailey  and  F.  J. 
O’Hara  will  be  interested  as  we  are  in  the  following,  unearthed  at  last  from 
beneath  the  now  successfully  negotiated  mountain  of  mail  collected  during 
our  fondly  remembered  vacation.  The  referee  is  reporting  the  match  for 
this  paper.) 

There  is  an  old  gent  named  J-  C.  who  operates  a theatre  in  Neligh.  He  issued  a 
challenge  to  that  good  looking  exhibitor,  E.  E.  Gailey,  to  play  golf  on  the  links  and 
the  winner  was  to  name  the  viands  he  wished  for  dinner.  And  just  to  see  that  all 
was  on  the  square,  the}'  hired  for  referee  one  F.  J.  O’Hara,  and  Mrs.  E.  E.,  a neat 
little  lady,  kept  score  to  see  that  they  did  not  cheat  Gailey. 

When  J.  C.  stepped  up  to  the  tee  it  was  plain  for  anyone  to  see  that  he  intended 
to  knock  the  pill  clear  past  the  ravine  and  over  the  hill.  He  swung  the  club  w’ith  a 
mighty  swing  and  said,  “Keep  your  eye  on  this,  it’s  the  real  thing.” 

He  lambasted  the  pill  with  a terrible  whack  and  rolled  full  into  an  old  horse 
track.  And  he  said,  “Dear  lady,  please  hold  your  ear,  for  I wish  to  say  something 
you  should  not  hear.” 

They  played  up  and  down  all  over  the  hills,  lambasting  tar  out  of  those  little 
pills,  from  early  dawn  to  dinner  time,  they  played  every  hole,  count  them  nine  by 
nine.  When  the  game  was  over  each  single  one  said,  “J.  C.,  by  Hector  I had 
some  fun.” 
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I did  very  good  business.  Seven  reels. — A.  A. 
Suszycki,  Majestic  theatre,  Mauston,  Wis. 

SECRETS,  with  Norma  Talmadge, — Very  good 
picture,  but  it  didn’t  draw  the  business  it  should. 
I barely  came  out  even  on  it.  Costume  stuff 
don’t  go  in  small  towns.  At  least,  not  here. 
Eight  reels. — A.  A.  Suszycki,  Majestic  theatre. 
Mauston,  Wis. 

THE  SEA  HAWK,  with  Milton  Sills.— Grab 
this — it  will  go  over  if  you  advertise  it  and  let 
them  know  you  have  it.  You  will  have  to  pay 
for  it,  but  it  will  pull  them  in.  It  broke  all 
records  for  me  — opposition : “The  Covered 
Wagon."  What  couldn’t  get  in  first  night  went 
to  see  “Covered  Wagon."  From  reports  I see  on 
"The  Covered  Wagon,”  I was  scared  when  I 
found  my  opposition  had  set  it  same  day  and 
date  I was  advertising  “Sea  Hawk,"  but  it 
proved  no  handicap  to  “The  Sea  Hawk,”  as  it 
gave  people  a chance  for  comparison,  and  al- 
most everybody  says  for  a big  picture  there  is 
no  comparison.  If  put  to  a vote  in  Union  City, 
the  “Sea  Hawk”  would  carry,  5 to  1,  so  if  you 
are  looking  for  something  big,  grab  this.  Film 
is  good  condition.  Biggest  business  ever,  show- 
ing it  seven  days.  Twelve  reels. — R.  S.  Wenger, 
Victory  theatre.  Union  City,  Ind. 

THE  LOVE  MASTER,  with  Strongheart. — 
After  all,  Strongheart  is  the  greatest  dog  of  them 
all.  His  mate  is  just  as  good  an  actor  as  he, 
and  that  makes  a good  team.  This  picture  is 
one  you  need  rtot  be  afraid  to  boost  to  the  limit. 
— R.  Ross  Riley,  Wigwam  theatre,  Oberlin,  Kan. 

THE  WHITE  MOTH,  with  Barbara  LaMarr. — 
They  seemed  to  like  it,  the  way  they  came.  So 
did  I. — J.  R.  May,  Grand  theatre.  Shawneetown, 
III. 

TARNISH,  with  a special  cast. — A good  pic- 
ture comedy  and  all  girls  should  have  their 
sweethearts  and  husbands  to  see  it.  Marie  Pre- 
vost  and  May  McAvoy  both  do  the  best  of  any 
I have  seen.  Balance  of  cast  good.  Will  please 
your  better  class  trade.  Films  good.  Average 
business.  Four  days. — R.  S.  Wenger,  Victory 
theatre.  Union  City,  Ind. 

WHEN  A MAN’S  A MAN,  with  John  Bowers. 
— Good  picture.  Author,  Harold  Bell  Wright,  has 
appeal.  Good  action.  Pleased  biggest  percentage 
of  audience.  Good  Saturday  picture. — Kreigh- 
baum  Bros..  Char-Bell  theatre,  Rochester,  Ind. 

LILIES  OF  THE  FIELD,  with  Corinne  Grif- 
fith.— Some  picture,  that  pleased  very  much. 
Lights  out  second  night,  and  didn’t  get  any  house, 
but  no  fault  of  the  picture. — J.  R.  May,  Grand 
theatre,  Shawneetown,  III. 

THE  ETERNAL  FLAME,  with  Norma  Tal- 
madge.— Period  picture,  with  very  good  acting. 
But,  Oh,  why  do  we  ever  show  such  pictures  ? 
It  was  long  drawn  out,  no  action,  very  tiring. 
It  did  not  please : not  a single  good  comment. 
First  National  asks  all  that  you  possibly  can 
take  in  at  the  box  office  for  rental  ion  this,  This 
is  no  picture  for  the  small  town,  and  my  advice 
to  you  fellows  is  to  lay  off  of  this  one.  Lost 
money  for  us.  Eight  reels. — H.  D.  McChesney, 
Princess  theatre,  Crandon,  Wis. — Small  town  pa- 
tronage. 

THE  GIRL  OF  THE  GOLDEN  WEST,  with  J. 
Warren  Kerrigan. — Didn’t  please  like  they  ex- 
pected, but  drew  a good  house.  Eight  reels. — 
J.  R.  May,  Grand  theatre,  Shawneetown,  III. 

THE  PERFECT  FLAPPER,  with  Colleen 
Moore. — Used  this  on  Friday  night.  To  say  that 
our  patrons  were  pleased  with  it  would  express 


it  in  very  mild  terms.  To  say  they  were  de- 
lighted would  be  better,  for  they  certainly  were. 
The  magnetic  personality  of  this  little  star  is 
wonderful.  I would  not  hesitate  to  recommend 
this  one  to  all  my  exhibitor  friends.  It  will 
make  money  for  you  and  add  prestige  to  your 
house.  Buy  it  by  all  means  and  advertise  it  as 
among  the  best.  Seven  reels. — P.  W.  Quinlin, 
Ideal  theatre,  Chateaugay,  N,  Y. — Small  town 
patronage. 

FLOWING  GOLD,  with  Anna  Q.  Nilsson. — 
Don’t  think  they  make  them  any  better.  Pleased 
all.  Do  think  a little  overdone  in  last  reel,  but 
with  rest  perfect,  will  be  overloked.  Eight  reels. 
— J.  R.  May,  Grand  theatre,  Shawneetown,  111. 

THE  GALLOPING  FISH,  with  a special  cast.— 
Business  off  first  night,  account  Hallowe’en  night, 
but  they  came  back  steady  second  night.  A good 
comedy  that  pleased.  Got  more  laughs  than  Clyde 
Cook  in  “The  Broncho  Express,”  used  on  same 
bill.  Six  reels. — A.  D.  Brawner,  Jewel  theatre. 
Hooker,  Okla. — Small  town  patronage. 

THE  FIGHTING  BLADE,  with  Richard  Bar- 
thelmess. — A good  costume  picture,  but  my  patrons 
do  not  care  for  this  kind  of  stuff.  Acting  good 
and  a good  story.  Most  highly  educated  folks 
enjoy  this  kind.  Nine  reels. — M.  J.  Babin, 
'Fairyland  theatre.  White  Castle,  La. 

THE  MARRIAGE  CHEAT,  with  Leatrice  Joy.— 
Don’t  consider  this  very  good.  A very  improb- 
ably story.  Too  much  South  Sea  isle  and  native 
stuff.  Seven  reels. — J.  R.  May,  Grand  theatre. 
Shawneetown,  111. 

A DANGEROUS  MAID,  with  Constance  Tal- 
madge.— This  proved  a bad  loser  for  me.  People 
didn’t  care  for  it,  and  the  few  that  came  were 
not  slow  to  say  so.  Eight  reels. — Al.  C.  Werner, 
Royal  theatre,  Reading.  Pa. 

THE  MEANEST  MAN  IN  THE  WORLD,  with 
Bert  Lytell. — Just  a picture.  Some  comedy  in  it. 
I paid  33  1/3  per  cent  more  than  it  was  worth 
(but  then  I am  used  to  doing  that).  Six  reels. — 
J.  S.  Walker,  Alamo  theatre.  Moody,  Texas. — 
Small  town  patronage. 

THUNDERGATE,  with  Owen  Moore. — People 
here  do  not  like  Chinese  stuff  and  they  panned 
this  one  as  a very  poor  show ; that  is,  the  few 
who  came.  Seven  reels. — Al.  C.  Werner,  Royal 
theatre,  Reading,  Pa. 

FLAMING  YOUTH,  with  Colleen  Moore.— This 
picture  has  a “racy”  rep  down  in  my  section,  so 
some  of  the  small-towners  were  afraid  to  come 
for  fear  of  talk  (although  they  wanted  to  see  it 
— and  would  if  they  were  away  from  home). 
First  class  picture.  Nothing  wild  that  I could 
see.  Good  lot  of  drinking,  though.  Priced  way 
too  high.  Nine  reels. — J.  S.  Walker,  Alamo 
theatre.  Moody,  Texas. — Small  town  patronage. 

PENROD  AND  SAM,  with  Ben  Alexander. — A 
fair  picture,  but  did  not  please  our  audience. 
Would  rate  it  as  70  per  cent.  Seven  reels. — 
George  Khattar,  Khattar’s  theatre,  Sydney,  N.  S., 
Canada. 

THE  HUNTRESS,  with  Colleen  Moore. — Very 
giaod.  Out  of  the  ordinary.  Wonderful  shots  of 
scenery.  Should  please  anywhere.  Six  reels. — 
L.  V.  Leek,  Club  House  theatre,  Jackson,  Wyo.— 
General  patronage. 

THE  HUNTRESS,  with  Colleen  Moore.— This 
picture  drew  on  strength  of  the  star,  but  the 
opinions  of  my  patrons  were  varied.  Some 
thought  it  fine,  while  others  did  not  care  for  it. 
It  is  a picture  of  a girl  raised  by  an  Italian  until 
she  is  grown.  Then  she  learns  she  is  white  and 


goes  and  kidnaps  a white  man  for  a husband  and 
really  gets  away  with  it.  Just  a number  of 
comical  situations  in  it,  but  it  is  an  overdrawn 
part.  Six  reels. — W.  J.  Shoup,  DeLuxe  theatre, 
Spearville,  Kan. — Small  town  patronage. 

THE  HUNTRESS,  with  Colleen  Moore.— A 
fairly  good  program  picture.  Pleased  55  per  cent. 
Should  run  two  comedies  with  this  if  you  want 
a good  show.  Six  reels. — George  Khattar,  Khat- 
tar’s theater,  Sydney,  N.  S.,  Canada. 

SONNY,  with  Richard  Barthelmess. — Personal- 
ly, I didn’t  like  it.  Neither  did  the  jazz  flappers. 
Box  office  receipts  show  53  adult  and  19  kid 
tickets  at  35  and  10  cents.  Figure  it  out  for 
yourself.  Film  in  poor  shape.  Seven  reels. — ■ 
G.  F.  Rediske,  Star  theatre,  Ryegate,  Mont. — 
Small  town  patronage. 

MIGHTY  LAK’  A ROSE,  with  Dorothy  Mac- 
kaill. — A mighty  appealing  picture  that  pleased  a 
good  crowd  two  nights.  Had  violin  accompani- 
ment. One  of  our  popular  young  ladies  sang 
the  song.  Film  in  pretty  poor  shape.  Good 
moral  and  clean. — Morgan  Van  Doom,  Colonial 
theatre,  Marion,  N.  Y. — Small  town  patronage. 

MIGHTY  LAK’  A ROSE,  with  Dorothy  Mac- 
kaill. — Excellent.  Will  please  any  audience. 
Played  at  advanced  prices  and  gave  excellent 
satisfaction.  Eight  reels. — C.  A.  Jordan,  Opera 
House,  Cogswell,  N.  D. 

TRILBY,  with  Andre  Lafayette. — The  people 
who  had  read  the  book  thought  it  a very  good 
picture ; the  rest  didn’t  appreciate  it  at  all.  A 
fair  production,  though.  Eight  reels. — Al.  C. 
Werner,  Royal  theatre,  Reading,  Pa. 

POTASH  AND  PERLMUTTER,  with  a special 
cast. — I wish  to  add  my  okay  to  the  many  good 
reports  on  this  picture.  It  is  a real  comedy  that 
will  be  appreciated  by  those  who  enjoy  good  act- 
acting.  Eight  reels. — W.  J.  Shoup,  DeLuxe  thea- 
tre, Spearville,  Kan. — Small  town  patronage. 

THE  BRASS  BOTTLE,  with  a special  cast. — 
No  one  seemed  to  know  what  it  was  all  about, 
and.  as  a consequence,  it  flopped  badly.  Seven 
reels. — Al.  C.  Werner,  Royal  theatre,  Reading,  Pa. 

SLIPPY  McGEE,  with  a special  cast. — A very 
slow  picture  that  will  not  please  where  they  want 
action.  It  pleased  a few  here,  owing  to  a priest 
that  plays  a part  all  through  the  picture,  and 
as  we  are  in  a Catholic  community  it  pleased 
some  of  them.  Seven  reels. — W.  J.  Shoup, 
DeLuxe  theatre,  Spearville,  Kan. — Small  town 
patronage. 

THE  HOTTENTOT,  with  Douglas  MacLean. — 
Good  picture  to  bad  business.  Used  it  on  my 
weak  night,  and  they  all  stayed  at  home.  It’s 
hard  to  find  a better  picture ; it’s  good  for  any 
day  in  the  week.  Seven  reels. — Pugh  Moore, 
Strand  theatre,  McKenzie,  Tenn. — Small  town 
patronage. 

THE  BOND  BOY,  with  Richard  Barthelmess. — • 
Received  the  aid  of  a ladies’  club,  which  put  the 
picture  over,  and  we  received  many  favorable 
comments  on  it.  Six  reels. — W.  J.  Shoup,  DeLuxe 
theatre,  Spearville,  Kan. — Small  town  patronage. 

BRAWN  OF  THE  NORTH,  with  Strongheart. 
— It  was  a good  picture.  My  business  was  bad, 
but  this  was  due  to  a counter  attraction  spon- 
sored by  the  school.  Eight  reels. — Pugh  Moore. 
Strand  theatre,  McKenzie,  Tenn. — Small  town 
patronage. 

BRAWN  OF  THE  NORTH,  with  Strongheart. 
— Strongheart  pleased  and  drew  a good  crowd. 
These  dog  stories  take  well  here.  Clean  picture 
with  plenty  of  excitement.  Film  new. — Morgan 
Van  Doom,  Colonial  theatre,  Marion,  N.  Y. — • 
Small  town  patronage. 

A MAN  OF  ACTION,  with  Douglas  MacLean. — 
Excellent  comedy  drama  that  you  can  get  be- 
hind. Failed  to  get  me  any  money  here  on  ac- 
count of  several  free  attractions  at  the  school. 
However,  that  is  not  the  fault  of  the  picture. 
Six  reels. — S.  G.  Ihde,  Photoplay  theatre,  Ash- 
land, Kan. — Small  town  patronage. 

A MAN  OP  ACTION,  with  Douglas  MacLean. 
— Poorest  First  National  in  long  time.  Didn’t 
seem  to  draw  or  please.  Six  reels. — J.  R.  May, 
Grand  theatre,  Shawneetown,  111. 

SCARS  OF  JEALOUSY,  with  Frank  Keenan. — 
Good.  Most  of  my  Ince  productions  have  been 
failures  at  the  box  office,  but  this  one  drew  well 
and  seemed  to  please  everyone.  Six  reels. — S.  G. 
Ihde,  Photoplay  theatre,  Ashland,  Kan. — Small 
town  patronage. 

SCARS  OF  JEALOUSY,  with  Frank  Keenan. 
— Ran  it  Thursday  to  a good  Thursday  night  busi- 
ness. An  old  picture,  but  very  good.  Film  in 
good  condition.  Live  and  let  live  prices.  This 
feature  is  as  good  entertainment  as  any  theatre 
wants.  The  screen  has  but  few  better  characters 
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than  Frank  Keenan.  Buy  it,  yau  small  town  fel- 
lows. It  will  make  you  a dollar.  Seven  reels. — 
P.  W.  Quinlan,  Ideal  theatre,  Chateaugay,  N.  Y. 
Small  town  patronage. 

TROUBLE,  with  Jackie  Coogan. — Drew  largest 
crowd  for  two  nights  we  have  had  this  year.  Run 
with  a two  reel  Leo  Maloney  Western  and  made 
a very  pleasing  program.  Film  good. — Morgan 
Van  Doom,  Colonial  theatre,  Marion,  N.  Y. — 
Small  town  patronage. 

Fox 

THE  NET,  with  Barbara  Castleton. — This  was 
our  Saturday  night  picture.  I was  afraid  of  this 
one,  but  I was  agreeably  surprised,  it  was  so 
much  better  than  I expected.  I would  call  it  a 
super  program  picture  bordering  on  a special.  It 
is  a good  bet  for  any  little  theatre,  so  don’t  be 
afraid  of  it.  It  can  be  bought  right  and  will  go 
over  very  good.  Seven  reels. — P.  W.  Quinlin, 
Ideal  theatre,  Chateaugay,  N.  Y. — Small  town  pa- 
tronage. 

DOES  IT  PAY,  with  Hope  Hampton. — It  surely 
didn’t  pay  me.  Was  bought  as  a special,  but 
should  have  been  bought  as  a lemon.  Eight  reels. 
— A1  C.  Werner.  Royal  theatre,  Reading,  Pa. 

THE  TEMPLE  OF  VENUS,  with  a special  cast. 
— Brother  exhibitors,  here’s  a chance  of  a life- 
time to  give  your  audience  a nice  little  bedtime 
fairy  story,  but  be  ready  to  run  in  case  it  doesn’t 
put  them  to  sleep,  ’nough  said  1 Good  night  1 — 
Kreighbaum  Bros.,  Char-Bell  theatre.  Rochester, 
Ind. 

THE  PLUNDERER,  with  Frank  Mayo.— Just 
another  one  of  Fox’s  specials  to  get  Mix.  Only 
fair.  Six  reels. — J.  R.  May,  Grand  theatre,  Shaw- 
neetown.  111. 

A MAN’S  MATE,  with  John  Gilbert. — I thought 
this  was  the  poorest  picture  for  some  time,  but 
it  seemed  to  go  over  with  the  Saturday  night 
crowd,  so  maybe  my  opinions  are  not  so  much. 
At  that,  I’d  hate  to  boost  it  for  anyone.  French 
picture,  illogical  to  the  point  of  foolishness,  and 
very  poorly  directed.  Five  reels. — Henry  Reeve, 
Star  theatre,  Menard,  Tex. — Small  town  patron- 
age. 

A MAN’S  MATE,  with  John  Gilbert.— Ye  Godsl 
What  next?  Tom  Mix  in  society,  Buck  Jones  in 
love-sick  roles  and  John  Gilbert  in  a knock  down 
and  drag  out  picture.  It  seems  that  Fox  is  not 
only  trying  to  kill  the  exhibitors,  but  stars  as 
well.  Why  don’t  the  stars  refuse  to  be  assassi- 
nated ? Five  reels. — Mrs.  Linnie  M.  Carter,  Court 
theatre,  Huntingdon,  Tenn.  — Small  town  pa- 
tronage. 

SOFT  BOILED,  with  Tom  Mix. — A little  old, 
but  still  a good  picture.  This  was  our  first  Mix 
in  three  years,  and  went  over  good.  He  is  hal’d 
to  beat. — C.  W.  Lyman,  Moon  theatre,  Spencer, 
Neb. 

LADIES  TO  BOARD,  with  Tox  Mix. — Tom 
surely  went  over  on  this.  When  you  buy  Fox 
pictures,  just  use  Mix.  He  certainly  draws  here. 
Six  reels. — Peter  Bifarella,  Family  theatre,  At- 
tica, N.  Y. 

THE  GRAIL,  with  Dustin  Farnum. — A very 
good  program  picture  of  the  regenerative  type. 
I think  most  of  my  patrons  were  satisfied.  Drew 
average  business.  Five  reels. — John  H.  Wetz, 
Railto  theatre,  Middletown,  Ind. 

THE  SHEPHERD  KING,  with  a special  cast. — 
Fine  for  a church  or  Odd  Fellow  lodge  tie-up.  A 
beautiful  picture. — Charles  Lee  Hyde,  Grand  the- 
atre, Pierre,  So.  Dak. 

WESTERN  LUCK,  with  Buck  Jones. — A dandy 
Western,  pleasing  90  per  cent.  Has  thrills  and 
plenty  of  action.  Five  reels. — George  Khattar, 
Khattar’s  theatre,  Sydney,  N.  S.,  Canada. 

IF  WINTER  COMES,  with  Percy  Marmont. — 
Too  long  and  overdoes  the  sadness  of  life. — 
Charles  Lee  Hyde,  Grand  theatre,  Pierre,  S.  Dak. 

CAMEO  KIRBY,  with  John  Gilbert. — A fine 
picture  with  a good  cast.  Do  not  be  afraid  of 
this  one.  It  will  please  most  of  them.  Seven 
reels. — J.  W.  Andresen,  Rialto  theatre,  Cozad, 
Neb. 

ST.  ELMO,  with  John  Gilbert. — A sombre, 
stilted,  dreary  picture  that  no  one  seemed  to  care 
much  for.  Paid  too  much  for  it  and  ran  it  at 
a loss.  Eight  reels. — Al.  C.  Werner,  Royal  thea- 
tre, Reading,  Pa. 

THE  LONE  STAR  RANGER,  with  Tom  Mix.— 
Much  obliged,  Mr.  Mix  and  Mr.  Grey.  You  sure 
are  a mop-up  combination.  S.  R.  O.  two  nights, 
midweek  change.  Unheard  of  happening  in  this 
city.  Hot  diggity  dawgl  Six  reels. — Frank  Sabin, 
Majestic  theatre.  Eureka.  Mont. 


Metro  Goldwyn 

BREAD,  with  Mae  Busch. — Nifty  little  domes- 
tic drama  with  all  the  characters  suited  to  their 
parts.  Average  attendance.  Eight  reels. — Ma- 
jestic theatre,  Dallas,  Ore. — Mixed  patronage. 

RENDEZVOUS,  with  Conrad  Nagel. — Used  this 
on  a Friday  and  was  just  the  kind  that  pleases. 
Plenty  of  good  action  and  a little  different  from 
the  regular  stuff.  Seven  reels.  M.  J.  Babin, 
Fairyland  theatre.  White  Castle,  La. 

THE  SHOOTING  OF  DAN  McGREW,  with  a 
special  cast. — A dandy  for  any  small  town.  A 
mighty  well  acted  picture.  LaMarr.  Cody  and 
Percy  Marmont  are  splendid  throughout.  Saw 
one  report  commenting  on  wonderful  scenery — 
Can’t  see  it,  as  all  snow  scenes  were  obviously 
studio  salt  stuff.  Pleased  100  per  cent  with  our 
crowd,  though.  Just  mention  this  scenic  mat- 
ter to  save  somebody  from  boosting  it  too  high 
in  advance.  Six  reels. — Henry  Reeve.  Star  thea- 
tre, Menard,  Tex. — Small  town  patronage. 

WOMEN  WHO  GIVE,  with  a special  cast. — 
One  of  the  Metro-Goldwyn’s  good  pictures.  Some- 
what above  the  average.  Nice  business  on  it  for 
two  days. — Kreighbaum  Bros.,  Char-Bell  theatre, 
Rochester,  Ind. 

NAME  THE  MAN,  with  Conrad  Nagel. — A very 
good  picture.  Please  most  any  audience  and  a 
very  good  title.  Eight  reels. — M.  J.  Babin,  Fairy- 
land theatre.  White  Castle,  La. 

THE  WHITE  SISTER,  with  Lillian  Gish.— I 
consider  this  the  finest  picture  we  ever  played, 
and  some  of  my  patrons  came  back  the  second 
time.  When  they  do  this,  the  exhibitor  feels 
like  giving  the  picture  a good  boost  for  the  bene- 
fit of  the  other  exhibitors. — C.  W.  Lyman,  Moon 
theatre,  Spencer,  Neb. 

SHERLOCK,  JR.,  with  Buster  Keaton. — This 
one  just  about  kills  Buster  for  this  town.  Lots  of 
good  gags,  but  that  doesn't  make  a picture.  Poor- 
est attendance  this  year.  Four  thousand  feet. — 
Majestic  theatre,  Dallas,  Oreg. — Mixed  patronage. 

WHERE  THE  PAVEMENT  ENDS,  with  a spe- 


cial cast. — Ran  this  rather  late,  but  was  very 
well  received.  However,  it  was  not  much  of  a 
box  office  bet.  Eight  reels. — Al.  C.  Werner, 
Royal  theatre,  Reading,  Pa. 

NELLIE.  THE  BEAUTIFUL  CLOAK  MODEL, 
with  Claire  Windsor. — tiere’s  a dandy  picture  for 
small  towns.  Lots  of  action  and  thrills.  Title  is 
punk.  Seven  reels. — Don  Wilcox,  Colome  theatre, 
Colome,  S.  D. 

LITTLE  OLD  NEW  YORK,  with  Marion 

Davies. — This  was  a real  worthwhile  production 
which  pleased  everybody,  not  excepting  the  box 
office.  Twelve  reels. — Al.  C.  Werner,  Royal  thea- 
tre, Reading,  Pa. 

LITTLE  OLD  NEW  YORK,  with  Marion 

Davies. — Good  picture.  Three  reels  too  long. 
Eleven  reels. — Don  Wilcox,  Colome  theatre,  Co- 
lome, S.  D. 

RED  LIGHTS,  with  a special  cast. — An  entei- 
taining  mystery  and  action  drama  that  got  over 
in  good  shape  here.  Seven  reels. — Guy  S.  Ab- 
bott, Hamline  theatre,  Estelline,  S.  D. — Small 
town  patronage. 

RED  LIGHTS,  with  a special  cast. — Mystery 
picture,  full  of  action.  Something  different.  Good 
for  any  house.  Six  reels. — Don  Wilcox,  Colome 
theatre,  Colome,  S.  D, 

RENO,  with  a special  cast. — This  picture 
started  out  very  well,  but  the  ending  was  cheaply 
melodramatic  and  utterly  impossible.  Only  good 
for  the  better  classes.  Eight  reels.— Al.  C.  Wer- 
ner, Royal  theatre,  Reading,  Pa. 

SCARAMOUCHE,  with  Alice  Terry. — A splen- 
did picture  and  pleased  the  audience  immensely. 
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Could  ask  for  nothing  better.  Ten  reels. — M.  W. 
Matticheck,  Liberty  theatre,  Kennewick,  Wash. — 
Local  patronage. 

THE  GREAT  WHITE  WAY,  with  Anita  Stew- 
art.— Very  good  picture.  Nice  fight  in  this  one. 
They  all  liked  this  picture. — -Harry  Van  Noy, 
Riviera  theatre,  Anderson,  Ind. 

OUR  HOSPITALITY,  with  Buster  Keaton, — • 
Seemed  to  please  and  brought  out  good  oomment. 
Seven  reels. — M.  W.  Matticheck,  Liberty  theatre, 
Kennewick,  Wash. — Local  patronage. 

ENEMIES  OF  WOMEN,  with  Lionel  Barry- 
more.— A picture  that’s  all  there,  and  will  please 
the  most  discriminating.  This  is  old  enough  so 
that  the  small  town  can  buy  it  reasonably  and  it 
will  make  him  some  money.  Because  it  has 
been  released  for  some  time  will  not  lessen  its 
value  as  an  entertaining  picture.  It  is  really  a 
special.  Eleven  reels. — H.  L.  Hanson,  Majestic 
theatre,  Elroy,  Wis. — Small  town  patronage. 

SLAVE  OF  DESIRE,  with  George  Walsh. — Just 
a mediocre  picture.  Customers  won’t  say  it’s 
bad,  nor  will  they  say  it  is  good. — Pugh  Moore, 
Strand  theatre,  McKenzie,  Tenn. — Small  town  pa- 
tronage. 

BROADWAY  ROSE,  with  Mae  Murray. — Not 
up  to  Miss  Murray’s  previous  pictures,  but  I 
have  yet  to  play  a Murray  picture  that  is  not 
better  than  the  average.  This  one  pleased,  but 
business  off  account  pre-election  speaking.  Eight 
reels. — A.  D.  Brawner,  Jewel  theatre.  Hooker, 
Okla. — Small  town  patronage. 

THE  FAMOUS  MRS.  FAIR,  with  a special 
cast. — Here’s  a picture  you  can  get  behind  and 
everyone  will  thank  you  for  running  it.  Had  a 
number  tell  me  it  is  the  best  thing  they  had 
ever  seen.  Several  came  back  to  see  it  the  sec- 
ond time.  Seven  reels. — S.  G.  Ihde,  Photoplay 
theatre,  Ashland,  Kans. — Small  town  patronage.  * 

HEARTS  AFLAME,  with  a special  cast. — Had 
some  very  flattering  comments  on  this  one  and 
it  brought  a fair  attendance.  Nine  reels. — Al.  C. 
Werner,  Royal  theatre,  Reading,  Pa. 

THE  DAY  OF  FAITH,  with  Eleanore  Board- 
man. — Just  fair.  Nothing  to  rave  over.  It  won’t 
stand  much  boosting.  My  comedy  is  all  that  put 
the  feature  over. — Pugh  Moore,  Strand  theatre, 
McKenzie,  Tenn, — Small  town  patronage. 

HER  FATAL  MILLIONS,  with  Viola  Dana. — 
Very  good.  Miss  Dana  fails  to  get  them  in,  for 
some  unknown  reason,  but  her  pictures  have  all 
been  very  good.  Six  reels. — S.  G.  Ihde,  Photo- 
play theatre,  Ashland,  Kans. — Small  town  pa- 
tronage. 


Paramount 

THE  STORY  WITHOUT  A NAME,  with  a spe- 
cial cast. — A thriller  on  radio,  well  liked  by 
nervous  ladies.  Ran  it  three  days.  One  day  long 
enough.  Not  a rotten  picture,  but  Tom  Mix, 
Buck  Jones  and  Hoot  Gibson  weren’t  in  it.  They 
were  playing  at  the  opposition  house.  Six  reels. 
— Clark  & Edwards  Palace  theatre,  Ashland, 
Ohio. — General  patronage. 

THE  ALASKAN,  with  Thomas  Meighan. — Fine 
picture  from  all  angles.  Meighan  at  his  very 
best,  and  pleased  them  all.  Seven  reels. — H.  E. 
Schlichter,  Liggett  theatre,  Madison,  Kans. 

THE  BORDER  LEGION,  with  Helen  Chad- 
wick.— Like  all  Zane  Grey's,  it  is  a knockout. 
Rockcliffe  Fellowes  in  the  bandit  chief  role  is  a 
villain  as  only  Zane  can  make  them.  Scenery 
beautiful.  Thrills  plenty.  A Western  action  melo. 
Big  biz  at  10  and  30  cents. — George  Rea,  Co- 
lonial theatre,  Washington  C.  H..  Ohio. 

FEET  OF  CLAY,  a Cecil  B.  DeMille  produc- 
tion.— Good  picture,  something  different.  Many 
wonderful  comments  on  this  picture.  Ten  reels. 
— Harry  Van  Noy,  Riviera  theatre,  Anderson, 
Ind. 

MONSIEUR  BEAUCAIRE,  with  Rudolph  Val- 
tino. — Ten  reels  of  punishment.  The  biggest  thing 
about  this  picture  is  the  rental  charged.  If  you 
are  in  a small  town  and  buy  this  picture,  just 
make  up  your  mind  to  make  Paramount  a big 
donation.  Who  wants  to  lose  99  per  cent  of  his 
business  to  please  one  so-called  high  brow  who 
comes  to  the  show  once  a year?  This  is  one  of 
the  Famous  Forty.  Of  course,  I bought  them  all. 
I remember  the  saying  of  P.  T.  Barnum,  and 
Barnum  was  right. — A.  F.  Edwards,  Edwards 
theatre,  Reedsport,  Ore. — Lumberjack  patronage. 

MONSIEUR  BEAUCAIRE,  with  Rudolph  Val- 
entino.— A beautiful  picture,  well  made  and  well 
acted,  but  flopped  for  me.  Pleased  a few  high- 
brows and  only  drew  about  half  my  week-end  pa- 
tronage. Rudy  just  can’t  pull  them  in  for  me 
any  more.  Paid  too  much  for  this  picture  and 
lost  nnoney.  Ten  reels. — John  H.  Wetz,  Rialto 
theatre,  Middletown,  Ind. 

MONSIEUR  BEAUCAIRE,  with  Rudolph  Val- 
entino.— A very  fine  production,  but  the  public 
are  tired  of  costumes.  Valentino  is  a good  bet 
in  most  anything,  but  it  will  take  him  a long 
time  to  get  over  this  one.  Who  cares  about 
Louis  of  any  age,  so  why  make  these  long  drawn 
out  nothings?  Ten  reels. — W.  W.  White,  Gay 
and  Jefferson  theatres,  Newport  and  Jefferson 
City,  Tenn. — Neighborhood  patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 


duction.— The  things  said  by  all  other  exhibitors 
are  all  true.  One  of  the  best  bets  of  the  year. 
Cannot  complain  on  the  way  the  pnoducer  used 
us  on  this  attraction.  Ten  reels. — M.  H.  McDon- 
nell, Badger  Opera  House,  Merrill,  Wis. — Neigh- 
borhood patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— This  is  a great  show  portraying  the 
old  time  West.  It  is  not  as  sjjectacular  as  they 
would  have  you  believe,  but  it  has  the  drawing 
power  all  right.  The  acting  of  Ernest  Torrence 
is  ahead  of  the  others.  We  broke  house  records 
of  attendance  with  two  days’  show.  Ten  reels. — 
C.  W.  Nickell,  Peoples  theatre,  Campton,  Ky., 
Small  town  patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— They  almost  tore  my  doors  down  try- 
ing to  get  in  to  see  this.  Broke  all  records  here 
and  pleased  the  most  of  them.  No  question 
about  its  being  the  biggest  drawing  production 
out  yet.  Buy  it  right  and  then  step  on  the  ad- 
vertising and  say  anything  you  want  to  and  you 
will  come  out  all  right.  Ten  reels. — H.  J.  Eagan, 
American  theatre,  Wautoma,  Wis. — Small  town 
patronage. 

THE  SIDE  SHOW  OF  LIFE,  with  Ernest  Tor- 
rence.— Not  so  good,  and  won’t  please  only  about 
half.  However,  it  will  get  by  as  program  stuff. 
Eight  reels. — H.  E.  Schlichter,  Liggett  theatre, 
Madison,  Kans. 

THE  SIDE  SHOW  OF  LIFE,  with  Ernest  Tor- 
rence.— Not  the  biggest  picture  ever  put  over  the 
screen,  but  without  a doubt  one  of  the  most  satis- 
fying productions  we  have  played.  The  com- 
ments from  many  of  the  ladies  as  they  went  in 
were  that  they  did  not  like  Torrence,  but  if 
Paramount  is  shrewd  enough  to  work  him  in 
more  roles  like  “Patou”  in  “The  Side  Show”  he 
will  rank  with  Roberts  in  audience  appeal.  Here's 
to  you,  Ernest,  in  a tender  bit  of  work  you  have 
the  ability  to  carry  your  optience  with  you,  and 
both  you  and  Louise  LaGrange  made  friends  with 
all  who  saw  your  work.  “The  Side  Show  of 
Life”  is  a good  picture  and  special  mention  in 
the  advertising  of  this  show  should  dwell  upon 
the  versatility,  dignity  and  charm  of  his  role. 
Another  thing  about  the  show,  there  is  no  villain. 
— J.  D.  Adams,  Columbia  theatre,  Columbia  City, 
Ind. 

ICEBOUND,  with  Richard  Dix. — Despite  ver3 
hot  weather,  this  went  over  fairly  well.  Seemed 
to  satisfy  the  majority  and  comments  were  all 
favorable.  Seven  reels. — Al.  C.  Werner,  Royal 
theatre,  Reading,  Pa. 

THE  HUMMING  BIRD,  with  Gloria  Swanson. 
— Used  this  one  Wednesday  to  very  good  business 
and  very  well  satisfied  patrons.  The  comments 
on  it  were  splendid.  I would  call  it  one  hundred 
per  cent.  The  film  in  A-1  condition,  price  rea- 
sonable and  a money  maker  for  all  my  little 
brother  exhibitors.  It  is  the  best  Swanson  I 
ever  ran,  and  that  is  a lot  in  its  praise.  Eight 
reels. — P.  W.  Quinlin,  Ideal  theatre,  Chateaugay, 
N.  Y. — Small  town  patronage. 

MANHANDLED,  with  Gloria  Swanson. — This 
is  one  of  the  best  pictures  we  have  run  in  many 
months.  It  is  as  near  100  per  cent  picture  for 
my  house  as  I have  ever  run.  It  is  surely  the 
best  Gloria  has  ever  done.  Plenty  of  comedy 
and  a fine  story.  Had  more  favorable  comments 
at  box  office  than  on  any  other  picture  we  have 
run  in  the  past  year.  Seven  reels. — John  H. 
Wetz,  Rialto  theatre,  Middletown,  Ind. 

SINNERS  IN  HEAVEN,  with  Bebe  Daniels.— 
Good  picture  and  moral  tone  all  right, — Charles 
Lee  Hyde,  Grand  theatre,  Pierre,  S.  Dak. 

THE  STRANGER,  with  Richard  Dix. — A good 
program  picture.  Bought  as  such  and  shown  at 
25  cents,  our  regular  admission.  Well  received 
by  small  town  patrons.  Worth  using  as  a pro- 
gram  picture.  Seven  reels. — H.  L.  Hanson,  Ma- 
jectic  theatre,  Elroy,  Wis. — Small  town  patron- 
age. 

THE  NEXT  CORNER,  with  a special  cast. — 
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This  picture  fell  absolutely  flat.  A good  deal  of 
adverse  criticisms  and  dissatisfaction  were  ex- 
pressed and  it  continued  a loss  throughout  the 
circuit.  Eight  reels. — Al.  C.  Werner.  Royal  thea- 
tre, Reading,  Pa. 

THE  FEMALE,  with  Betty  Compson. — Not  as 
good  as  most  Compsons,  but  will  please  the  ma- 
jority. Seven  reels. — H.  E.  Schlichter,  Liggett 
theatre,  Madison,  Kans. 

MEN,  with  Pola  Negri — Pola’s  acting  and  the 
direction  good  in  this.  However,  the  story  is 
filled  with  hootch,  wild  women  and  suggestive- 
ness. They  apparently  failed  to  tip  off  this  for- 
eign director  that  the  country  is  supposed  to  be 
dry.  These  hootch  contests  may  be  great  stuff 
in  Hollywood,  but  are  the  bunk  out  in  the  sticks. 
Six  reels.  William  E.  Tragsdorf.  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

MEN,  with  Pola  Negri. — Although  the  acting 
and  direction  were  of  the  best,  this  picture  did 
not  please  more  than  fifty  per  cent.  Eight  reels. 
— Paul  B.  Hoffman,  Legion  theatre,  Holyrood, 
Kans. — Small  town  patronage. 

THE  LIGHT  THAT  FAILED,  with  a special 
cast. — A program  picture  that  pleased  the  few 
wh)0  saw  it.  Will  go  good  in  most  any  house. — • 
Paul  B.  Hoffman.  Legion  theatre,  Holyrood,  Kans. 
— Small  town  patronage. 

THE  FIGHTING  COWARD,  with  Cullen  Landis. 
— This  picture  was  generally  well  liked  and 
should  have  done  a good  deal  more  business. 
Seven  reels. — Al.  C.  Werner.  Royal  theatre,  Read- 
ing, Pa. 

ZAZA,  with  Gloria  Swanson. — One  of  the  poor- 
est Swanson’s  that  we  have  ever  played.  Many 
unfavorable  comments  on  it,  but  they  all  stuck 
it  out.  Hope  that  her  newer  ones  are  not  like 
this  or  our  theatre  will  lose  a drawing  card. 
Seven  reels. — Paul  B.  Hoffman,  Legion  theatre, 
Holyrood,  Kans. — Small  town  patronage. 

HIS  CHILDREN’S  CHILDREN,  with  Bebe 
Daniels. — A splendid  picture  with  a good  moral. 
Good  comments  on  this  one.  Eight  reels. — C.  C. 
Baker.  Strand  theatre,  Britton,  So.  Dak. 

THE  WHITE  FLOWER,  with  Betty  Compson. 
— Not  much  to  this  one.  Will  Rogers  in  "The 
Cake  Eater”  helped  put  it  over,  so  we  didn’t 
have  many  kicks.  Six  reels. — F.  L.  Johnson, 
Johnsonian  theatre,  Ripley,  N.  Y. — Small  town 
patronage. 

THE  SILENT  PARTNER,  with  Leatrice  Joy.— 
A very  good  program  picture.  Patrons  like  it. 
and  quite  a few  said  so.  Just  enough  suspense 
to  prove  entertaining.  The  ooean  liner  scene 
may  seem  unnecessary  and  may  have  been  the 
so-called  free  advertising,  but  what  can  be  used 
to  depict  various  scenes  to  carry  on  a story  with- 
out the  apparent  free  advertising?  Is  it  free 
advertising  to  use  automobiles  in  any  scenes,  a 
railroad  train  and  what  not  ? Six  reels. — H.  L. 
Hanson,  Majestic  theatre,  Elroy,  Wis. — Small 
town  patronage. 

WOMAN  PROOF,  with  Thomas  Meighan. — 
Meighan  always  a good  bet.  A good  picture 
and  gave  satisfaction.  Eight  reels. — C.  C.  Baker, 
Strand  theatre,  Britton,  So.  Dak. 

BLUEBEARD’S  EIGHTH  WIFE,  with  Gloria 
Swanson. — Drew  them  out.  Good  picture,  but  a 
little  too  long.  Eiltht  reels. — ^H.  D.  McChesney, 
Princess  theatre,  Crandon,  Wis. — Small  town  pa- 
tronage. 

UNGUARDED  WOMEN,  with  Bebe  Daniels.— 
Lukewarm  feature.  Improbable  story.  Does  not 
excite  heart  interest. — W.  O.  Stevens,  Apollo 
theatre,  Princeton,  HI. 

DARK  SECRETS,  with  Dorothy  Dalton. — Noth- 
ing much  to  this  one.  Just  an  ordinary  pro- 
gram picture.  However,  it  will  pass.  Six  reels. — 
Andrew  Rapp,  Theatorium,  Emlenton,  Pa. 

NARROW  TRAIL,  with  William  S.  Hart.- Poor 
picture.  Lay  off  these  Hart  reissues.  They’ll 
do  you  no  good  at  box  office  and  may  drive 
good  patrons  away.  Five  reels. — Rex  P.  Bar- 
rett, Cozy  theatre,  Columbia,  Mo. — Small  town 
patronage. 

CONFIDENCE  MAN,  with  Thomas  Meighan. — 
A rather  weak  sister,  one  that  doesn’t  add  to 
Meighan’s  popularity.  Without  Meighan,  it  would 
be  just  another  picture.  Seven  reels. — Al.  C. 
Werner.  Royal  theatre,  Reading,  Pa. 

STEPHEN  STEPS  OUT.  with  Douglas  Fair- 
banks, Jr. — Good  picture.  Light  comedy. — Charles 
Lee  Hyde,  Grand  theatre,  Pierre,  S.  Dak. 

STEPHEN  STEPS  OUT,  with  Douglas  Fair- 
banks, Jr. — There  is  nothing  big  about  this  pic- 
ture, but  it  is  clean  and  wholesome  entertainment. 
Young  Doug  is  probably  not  quite  as  good  an 
actor  as  his  old  man,  but  he  will  make  good  if 
given  something  better  in  the  line  of  a story. 


Six  reels. — William  E.  Tragsdorf.  Trags  theatre. 
Neillsville.  Wis. — Small  town  patronage. 

HERITAGE  OF  THE  DESERT,  with  Bebe  Dan- 
iels.— This  is  a wonderful  picture  of  the  West. 
Acting  was  wonderful.  Had  a large  crowd.  One 
person  told  me  this  was  better  than  “The  Cov- 
ered Wagon.”  Six  reels. — Andrew  Rapp.  The- 
atorium, Emlenton,  Pa. 

TRIUMPH,  a Cecil  B.  DeMille  production. — 
Fine  picture.  Showing  this  picture  here  is  like 
taking  a ham  sandwich  to  a banquet,  our  cus- 
tomers playing  the  part  of  "the  ham  sandwich." 
Eight  reels. — Clark  & Edwards,  Palace  theatre, 
Ashland,  Ohio. — General  patronage. 

TRIUMPH,  a Cecil  B.  DeMille  production. — Rod 
La  Roque  and  Leatrice  Joy  do  good  acting,  but 
the  picture  as  a whole  is  a disappointment. — L. 
M.  Jones,  Arcadia  theatre,  Vandergrift,  Pa. 

TRIUMPH,  a Cecil  B.  DeMille  production. — • 
When  Cecil  B.  DeMille  makes  a picture  we  ex- 
pect it  to  be  close  to  100  per  cent,  because  of 
his  fame  and  the  price  we  pay.  This  one,  how- 
ever, seemed  to  run  closer  to  50  per  cent,  surely 
not  over,  both  in  drawing  power  and  popular 
favor.  Eight  reels. — Al.  C.  Werner,  Royal  the- 
atre, Reading,  Pa. 

HOLLYWOOD,  with  a special  cast. — Fine, 
pleased  everyone.  Film  in  A-1  shape.  Eight 
reels. — L.  C.  Leek,  Club  House  theatre.  Jack- 
son,  Wyo. — General  patronage. 

HOLLYWOOD,  with  a special  cast. — For  your 
intensive  fans  this  is  a good  dish,  but  for  the 
ordinary  yokel,  who  doesn’t  know  Sharley  Sheplin 
from  Ole,  the  one-eyed  paperhanger,  the  comedy 
in  spots  may  prove  a little  bit  too  deep.  How- 
ever, it’s  good  advertising  for  Paramount  stars. 
The  only  one  missing  was  Glorious  Gloria,  and 
up  to  press  time  nobody  had  put  in  any  com- 
plaint about  that,  so  I guess  she  wasn’t  missed 
very  much.  Run  this  ahead  of  your  next  Pola 
Negri  picture,  as  there  is  a lot  of  good  advertis- 
ing for  her  in  the  last  reel  of  this.  Six  reels. — 
William  E.  Tragsdorf,  Trags  theatre,  Neillsville. 
Wis. — Small  town  patronage. 


MORAL  SINNERS,  with  Dorothy  Dalton.— A 
poor  picture  that  I played  at  a loss.  Dorothy 
Dalton  has  appeared  in  some  mighty  weak  stuff 
of  late.  Six  reels. — Al.  C.  Werner,  Royal  theatre, 
Reading,  Pa. 

BACK  HOME  AND  BROKE,  with  Thomas 
Meighan. — A little  old,  but  one  of  the  best  that 
this  popular  star  has  made.  Good  print.  Eight 
reels.  — R.  W.  Hudson,  Strand  theatre.  North 
Loup,  Nebr. 

BELLA  DONNA,  with  Pola  Negri. — Played  this 
picture  against  neighborhood  carnivals  and  dur- 
ing a hot  spell  and  as  a consequence  to  very  poor 
audiences,  but  to  my  surprise  I bad  a number 
of  favorable  comments  from  those  that  attended. 
That  was  more  than  I expected,  as  this  picture 
since  its  release  generally  has  received  a severe 
panning.  Eight  reels. — Al.  C.  Werner,  Royal  the- 
atre, Reading.  Pa. 

IF  YOU  BELIEVE  IT,  IT’S  SO.  with  Thomas 
Meighan. — Poorest  thing  Meighan  has  done.  Leave 
it  alone,  as  it  will  hurt  your  Meighan  business. — 
R.  W.  Hudson.  Strand  theatre,  North  Loup,  Nebr. 

ON  THE  HIGH  SEAS,  with  a special  cast. — 
The  greatest  piece  of  trash  I’ve  seen  for  some 
time,  10c  melodrama,  all  the  sea  stuff  faked. 
A joke  from  start  to  finish.  Six  reels. — Henry 
Reeve,  Star  theatre.  Menard.  Tex. — Small  town 
patronage. 

FAIR  WEEK,  with  Walter  Hiers. — Not  much 
to  it.  was  the  general  verdict,  and  the  same 
might  be  said  about  the  receipts,  but  as  good  as 
the  regular  program  pictures.  Five  reels. — Al.  C. 
Werner,  Royal  theatre,  Reading,  Pa. 
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THE  MAN  WHO  SAW  TOMORROW,  with 
Thomas  Meighan. — Not  Meighan  class.  Have  had 
better.  Gave  this  for  benefit.  I am  not  report- 
ing on  pictures  for  you  to  ridicule.  I mean’t 
just  what  I said — it  was  a good  picture,  but  it 
did  not  have  any  drawing  power.  Seven  reels. — 
Peter  Bifarella,  Family  theati'e,  Attica,  N.  Y. 

THE  NE’ER-DO-WELL,  with  Thomas  Meighan. 
. — Thomas  makes  a hit  with  my  people  here  and 
it  was  a nice  picture,  nothing  special,  but  a good 
program  picture.  Eight  reels. — H.  D.  McChesney, 
Princess  theatre,  Crandon.  Wis. — Small  town  pa- 
tronage. 

THE  NE’ER-DO-WELL,  with  Thomas  Meighan. 
— A very  good  program  offering.  Not  a special. 
Too  long.  Eight  reels. — Don  Wilcox,  Colome  the- 
atre, Colome,  So.  Dak. 

THE  GO-GETTER,  with  a special  cast. — Too 
long — too  long — too  long.  There  must  be  a weak 
bunch  producing  pictures.  Eight  reels. — Don  Wil- 
cox, Colome  theatre,  Colome,  So.  Dak. 

RACING  HEARTS,  with  Agnes  Ayres. — One  of 
the  best  race  pictures  that  we  have  seen.  Will 
please  the  auto  fans  and  the  kids.  Six  reels. — 
C.  W.  Nickell,  Peoples  theatre,  Campton,  Ky. — 
Small  town  patronage. 

NOBODY’S  MONEY,  with  Jack  Holt.— Worth 
just  what  I paid  for  it  and  that  wasn’t  much. 
Six  reels. — Don  Wilcox,  Colome  theatre,  Colome, 
South  Dakota. 

ADAM’S  RIB,  with  a special  cast. — Played  this 
old  one  during  a week  of  carnivals  with  the 
result  that  only  in  one  house  did  it  do  a fair 
business.  Nine  reels. — Al.  C.  Werner,  Royal  the- 
atre, Reading,  Pa. 

RUGGLES  OF  RED  GAP,  with  Ernest  Tor- 
rence.— A very  good  picture  that  pleased  my  pa- 
trons. Eight  reels. — C.  C.  Baker.  Strand  theatre, 
Britton,  So.  Dak. 

RUGGLES  OF  RED  GAP,  with  Ernest  Tor- 
rence.— For  those  who  had  read  the  story,  either 
in  the  “Saturday  Evening  Post”  or  in  book 
form,  I would  imagine  that  this  would  please 
fairly  well.  If  it  had  been  cut  to  six  reels  it 
would  have  pleased  better.  A lot  of  unnecessary 
padding  in  order  to  make  it  fit  into  the  big  town 
schedule. — Six  reels. — William  E.  Tragsdorf.  Trags 
theatre,  Neillsville,  Wis. — Small  town  patronage. 

THE  LAW  OF  THE  LAWLESS,  with  Dorothy 
Dalton. — Good  program  ; something  different.  Dal- 
ton especially  good.  Seven  reels. — Don  Wilcox, 
Colome  theatre,  Colome,  S.  D. 

OUTCAST,  with  Elsie  Ferguson. — One  of  the 
poorest  pictures  we  have  ever  played.  Seven 
reels. — G.  G.  Fry,  Palace  theatre,  Omaha,  Texas. 

OUTCAST,  with  Elsie  Ferguson. — An  old  Para- 
mount that  drew  good  business  for  one  day.  Mon- 
day. Ferguson  a delightful  actress  and  the  pic- 
ture pleased  very  well.  Glad  to  see  she  is  com- 
ing back  this  year.  Seven  reels. — Henry  Reeve, 
Star  theatre,  Menard,  Texas. — Small  town  patron- 
age. 

LAWFUL  LARCENY,  with  Hope  Hampton. — - 
The  much  touted  dance  in  this  failed  to  mate- 
rialize : the  censors  must  have  seen  it  first.  Other- 
wise a fair  program  picture.  Six  reels. — William 
E.  Tragdorf,  Trags  theatre.  Neillsville,  Wis. — 
Small  town  patronage. 

THE  CHEAT,  with  Pola  Negri. — An  excellent 
drama  in  which  Negri  pleases  immensely.  Pic- 
ture grows  in  interest  and  power  as  it  goes  along. 
Holt  and  DeRoche  well  cast  and  give  good  sup- 
port. Not  great  as  was  “Passion.”  but  it’s  hard 


on  all  concerned  to  compare  everything  she  does 
now  with  that  one.  Eight  reels. — Henry  Reeve, 
Star  theatre,  Menard.  Tex. — Small  town  patron- 
age. 

THE  CHEAT,  with  Pola  Negri. — A satisfactory- 
picture  and  drew  a good  crowd.  Eight  reels. — 
C.  C.  Baker,  Strand  theatre,  Britton,  So.  Dak. 

THE  MIRACLE  MAN,  with  special  cast. — Went 
back  into  the  past  and  brought  this  back  for  a 
return  showing  after  two  years.  One  of  the 
greatest,  as  everyone  knows.  Did  a nice  busi- 
ness for  two  days  early  in  the  week.  Well  worth 
doing,  as  there  are  mighty  few  of  the  new  pic- 
tures that  even  touch  it.  It’s  downright  pathetic 
to  compare  Compson  then  and  now.  She’s  never 
reached  the  heights  since.  Eight  reels. — Henry 
Reeve,  Star  theatre,  Menard,  Tex. — Small  town 
patronage. 

Pathe 

GIRL  SHY,  with  Harold  Lloyd. — Certainly  made 
good  business.  Am  having  it  three  days.  Harold 
surely  is  a fine  fellow.  Better  business  second 
day  than  first.  Eight  reels. — Peter  Bifarella, 
Family  theatre,  Attica,  N.  Y. 

THE  KING  OF  WILD  HORSES,  with  Rex.— 
Very  good.  Did  nice  business  on  this  subject  and 
it  pleased  100  per  cent.  More  favorable  com- 
ments on  this  than  any  subject  I have  had  for 
some  time.  Some  said  it  was  the  best  picture 
ever  shown  in  this  house.  My  advice  would  be 
to  run  this  by  all  means.  It  will  please  the 
small  town  audience.  Five  reels. — H.  D.  Mc- 
Chesney. Princess  theatre,  Crandon,  Wis. — Small 
town  patronage. 

THE  KING  OF  WILD  HORSES,  with  Rex.— 
A picture  that  is  different.  It  is  very  entertain- 
ing, holds  the  interest,  and  has  some  extra  draw- 
ing power.  Played  to  better  than  usual  Friday 
business  in  spite  of  the  fact  that  the  Parent- 
Teachers’  Association  was  promoting  a counter 
attraction.  Five  reels. — Pugh  Moore,  Strand 
theatre,  McKenzie,  Tenn. — Small  town  patronage. 

THE  KING  OF  WILD  HORSES,  with  Rex.— 
Say,  fellows,  words  cannot  express  my  apprecia- 
tion of  this  picture.  Will  draw  all  classes  in  a 
small  town.  Buy  it,  get  some  rotogravure  paper, 
and  bill  it  like  a circus.  Rex.  the  horse,  is  wion- 
derful  and  the  plot  is  good.  Broke  all  house  rec- 
ords on  this  one  the  first  night  and  some  came 
back  to  see  it  the  second  time.  Five  reels. — 
Charles  E.  Lawrence,  Star  theatre.  Tuckerman, 
Arkansas. 

WHY  WORRY?,  with  Harold  Lloyd.— A good 
comedy  feature.  One  of  Lloyd's  best.  Good  at- 
tendance.— Greighbaum  Bros.,  Char-Bell  theatre, 
Rochester.  Ind. — General  patronage. 

WHY  WORRY?,  with  Harold  Lloyd.— Ran  it 
on  Friday.  Business  disappointing.  A comedy 
of  unusual  merit,  the  giant  dividing  honors  with 
the  star.  Price  a little  high  for  small  towns. 
Pathe  holds  these  Lloyds  too  high  for  the  little 
exhibitor.  I am  of  the  opinion  that  they  would 
do  better  if  they  put  the  prices  down  to  where 
the  little  fellows  could  handle  them  at  a profit. 
Seven  reels.  — P.  W.  Quinlin,  Ideal  theatre. 
Chateaugay,  N.  Y. — Small  town  patronage. 

DR.  JACK,  with  Harold  Lloyd. — This  does  not 
lack  much  of  being  the  best  audience  picture  we 
have  ever  shown.  If  your  crowd  is  not  pleased 
with  this,  then  your  town  does  not  need  a theatre, 
or  anything  else  but  an  undertaking  establish- 
ment. Five  reels. — C.  E.  Hopkins,  Hopkins  the- 
atre. Cotter,  Ark. — Small  town  patronage. 


WHY  WORRY?,  with  Harold  Lloyd. — Needless 
to  say  anything  about  this  one.  as  it  is  just 
a continuation  of  Lloyd’s  good  work.  They  keep 
getting  better  all  the  time.  Six  reels. — Charles 
E.  Lawrence,  Star  theatre,  Tuckerman,  Ark. 

Preferred 

SHADOWS,  with  Lon  Chaney. — The  reports  on 
this  one  were  almost  all  very  favorable  and  I 
expected  a lot  of  it,  but  sorry  to  say,  it  fell  flat. 
In  my  estimation  it  was  rather  overrated,  as 
most  pictures  are  when  they  rely  mostly  on  ob- 
vious religious  appeal.  Seven  reels. — Al  C.  Wer- 
ner, Royal  theatre,.  Reading,  Pa. 

THORNS  AND  ORANGE  BLOSSOMS,  with 
Kenneth  Harlan. — Might  once  have  been  a pass- 
able show,  but  from  the  print  I had  it  was  im- 
possible to  judge  it  intelligently.  The  attendance 
was  a little  better  than  the  print.  Seven  reels. 
— Al.  C.  Werner,  Royal  theatre,  Reading,  Pa. 

ARE  YOU  A FAILURE,  with  a special  cast. — - 
Just  a program  picture,  that's  about  all.  No 
drawing  power.  Seven  reels. — Al.  C.  Werner, 
Royal  theatre.  Reading,  Pa. 

Principal 

CAPTAIN  JANUARY,  Baby  Peggy.— A fine 
picture  with  heart  appeal.  Pleased  100  per  cent. 
— L.  M.  Jones,  Arcadia  theatre,  Vandergrift,  Pa. 

THE  SPIDER  AND  THE  ROSE,  with  a special 
cast. — A costume  picture  that  pleased,  although 
they  did  not  know  it  was  a costumer.  Good  busi- 
ness and  pleased  better  than  any  costume  picture 
I ever  run.  The  above,  out  of  Atlanta  from 
Southern  States  Film  Company,  good  print.  Six 
)'eels. — J.  M.  Broadus,  Dixie  theatre.  Bay  Ninette, 
Ala. 

BRIGHT  LIGHTS  OF  BROADWAY,  with  Doris 
Kenyon  and  Harrison  Ford. — Here  is  a program 
picture  sold  at  program  prices  that  will  pull  as 
good  as  lots  of  specials.  A good  all  way  picture. 
Starts  out  like  a society  drama  with  some  fine 
stage  settings  and  winds  up  melodrama  and  mys- 
tery. One  of  the  best  train  wrecks,  and  good 
auto  thriller.  Buy  this.  Average  business  3 days. 
Film  fair. — R.  S.  Wenger,  Victory  theatre.  Union 
City,  Ind. 

Prod.  Dist.  Corp. 

THE  SIREN  OF  SEVILLE,  with  Priscilla  Dean. 
— An  A-1  up-to-the-minute  picture.  Did  good 
business  and  pleased  100  per  cent. — L.  M.  Jones, 
Arcadia  theatre,  Vandergrift,  Pa. 

ROARING  RAILS,  with  Harry  Carey. — Good 
action  picture.  One  of  the  best  Carey’s  I have 
had  the  pleasure  of  showing. — Fred  P.  Horn- 
schind.  Gem  theatre,  Wichita  Falls.  Texas. 

HOLD  YOUR  BREATH,  with  Dorothy  Devore. 
— Very  good.  Pleased  small  business  two  days. 
Print  better  than  usual,  from  New  Orleans. — 
W.  D.  Patrick,  Strand  theatre.  Florala,  Ala. 

HOLD  YOUR  BREATH,  with  Dorothy  Devore 
and  Walter  Hiers. — A refreshing,  clean,  fast  mov- 
ing comedy.  Family  entertaining  type.  Better 
than  the  Lloyds  and  can  be  bought  right.  Six 
reels. — L.  P.  Charles,  Grand  jtheatre,  Chetek,  Wis. 
— General  patronage. 

HOLD  YOUR  BREATH,  with  Dornthv  Devore. 
— Our  audience  laughed  more  at  the  two  reel 
comedy  we  ran  than  at  this  feature.  Poor  at- 
tendance. Six  reels. — Majestic  theatre,  Dallas, 
Ore. — Mixed  patronage. 

THE  NIGHT  HAWK,  with  Harry  Carey. — Had 
very  nice  comments  on  this  one  and  if  Carey 
keeps  this  up  he  may  come  back.  Had  fair 
attendance.  Six  reels. — Al.  C.  Werner.  Royal 
theatre,  Reading,  Pa. 

THE  NIGHT  HAWK,  with  Han-y  Carey.— A 
good  Western  for  small  town  patronage.  No 
business,  but  not  picture’s  fault. — A.  Catalano. 
Victory  theatre,  Rossiter,  Pa. 

SHIFTING  SANDS,  with  a special  cast. — Fair, 
but  did  not  seem  to  please.  Stars  not  known. 
Pleased  40  per  cent.  Ran  “Fighting  Blood” 
with  this.  It  helped  some. — George  Khattar, 
Khattar’s  theatre,  Sydney.  N.  S.,  Canada. 

MIAMI,  with  Betty  Compson. — Betty  Compson 
helped  to  get  them  in  on  this  one,  but  I am 
afraid  "Miami”  won’t  help  Betty  Compson’s  next 
picture.  Just  a program  picture.  Seven  reels. 
— AL  C.  Werner,  Royal  theatre,  Reading,  Pa. 

MIAMI,  with  Betty  Compson. — Betty  is  good 
in  this  one,  and  pleased  well.  This  is  a typical 
“jazz  age”  picture  and,  like  all  of  them,  has  the 
one  big  objection  to  such  pictures.  Why  don’t  the 
producers  develop  brains  enough  to  give  us  thrills 
and  entertainment  without  the  suggestive  scenes? 
A certain  element  in  the  audience  like  this,  but 
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the  great  majority  prefer  a strictly  clean  pic- 
ture. This  one  is  not  nearly  as  bad  as  a great 
many  on  the  market,  at  that.  Seven  reels. — 
Rex  P.  Barrett,  Cozy  theatre,  Columbia,  Mo.— 
Small  town  patronage. 

THE  LIGHTNING  RIDER,  with  Harry  Carey. 
— This  one  was  well  liked  and  seemed  to  please 
better  than  this  star’s  old  ones.  Six  reels. — W. 
D.  Patrick.  Strand  theatre,  Dothan,  Samson, 
Florala,  Ala. 

THE  LIGHTNING  RIDER,  with  Harry  Carey. 
— Fairly  good  picture  that  pleased  the  outdoor 
fans.  Seven  reels. — Al.  C.  Werner  Royal  theatre, 
Reading,  Pa. 

WANDERING  HUSBANDS,  with  James  Kirk- 
wood.— I was  certainly  surprised  in  this  picture. 
Its  entertainment  value  is  100  per  cent.  Honest- 
ly, I wasn’t  expecting  much  from  this,  and  I 
want  to  say  that  it  is  one  of  the  best  pictures  I 
have  had  in  a long  time.  Kirkwood  and  Lee  are 
sure  cast  just  right  and  do  wonderful  work.  Get 
them  in  and  this  one  will  do  the  rest  for  you. 
Six  reels. — Sam  Minich,  Electric  theatre.  Chilli- 
cothe.  Mo. — Small  town  patronage. 

TIGER  THOMPSON,  with  Harry  Carey.— This 
was  very  good,  pleased  average  business  two  days. 
Carey’s  new  ones  are  better  than  the  old  ones. 
Six  reels. — ^W.  D.  Patrick,  Strand  theacres, 
Dothan,  Sam.son,  Florala,  Ala. 

TIGER  THOMPSON,  with  Harry  Carey. — Best 
program  Western  we  have  run.  We  hope  that 
Carey  stays  with  Stromberg.  Fair  attendance. 
Six  reels. — Majestic  theatre,  Dallas.  Ore. — Mixed 
patronage. 

FREE  AIR,  with  a special  cast. — Rather  poor 
film  hurt  this  one  a little,  but  it  pleased  a large 
crowd  generally.  Five  reels. — F.  L.  Johnson, 
Johnsonian  theatre,  Ripley,  N.  Y. — Small  town 
patronage. 

HIS  DARKER  SELF,  with  Lloyd  Hamilton. — 
My  i)atrons  like  comedy  drama,  but  this  was  a 
little  too  much  for  some  of  them.  Some  vulgar 
scenes  that  failed  to  register  with  the  ladies,  so  if 
you  have  it  bought  and  are  obliged  to  run  it, 
then  try  to  keep  your  church  lady  patrons  away 
on  the  night  you  run  it.  Six  reels. — W.  D.  Pat- 
rick, Strand  theatres,  Dothan,  Samson,  Florala, 
Ala. 

THE  DRIVIN’  FOOL,  with  Wally  Van. — Very 
good  action  picture.  Plenty  of  speed,  thrills,  and 
a nice  love  story. — Kreighbaum  Bros.,  Char-Bell 
theatre,  Rochester,  Ind. 

THE  AFFAIRS  OF  LADY  HAMILTON,  with  a 
special  cast.-^Big  picture  to  big  business.  Pleased 
about  2 per  cent.  Very  few  stayed  to  see  the  end. 
— W.  D.  Patrick,  Strand  theatres.  Dothan.  Ala. 

THE  OLD  POOL,  with  Lloyd  Hughes. — A real 
picture.  Story  of  an  old  neglected  grandfather, 
veteran  of  Civil  War.  Would  have  been  better 
except  for  the  title.  Title  kept  some  away.  Rol> 
ten  attendance. — Kreighbaum  Bros.,  Char-Bell 
theatre,  Rochester,  Ind. — General  patronage. 

Selznick 

DAUGHTERS  OF  TODAY,  with  Patsy  Ruth 
Miller. — A good  picture  of  the  kind  that  pleases 
some.  Light  story,  but  fast  moving  and  well 
acted.  Weather  good.  No  opposition.  Seven 
reels. — Murray  S.  Dolliver,  Hollywood  theatre. 
Stanford,  Mont. — Small  town  patronage. 

THE  CRICKET  ON  THE  HEARTH,  with  Josef 
Swickard. — A beautiful  emotional  story,  semi-cos- 
tume, that  will  please  about  65  per  cent. — ■ 
Kreighbaum  Bros.,  Char-Bell  theatre,  Rochester, 
Ind. 

THE  COMMON  LAW,  with  Corinne  Griffith. 
— Boy ! What  a picture ! What  a cast ! What 
a money  maker  1 Get  in  on  this  one.  It’s  a wow. 
— B.  H.  Wallerstein,  Broadway  theatre,  Buffalo, 

N.  Y. 

THE  COMMON  LAW,  with  Corinne  Grif- 
fith.— Under  adverse  weather  conditions  we  did 
very  well  with  this  picture.  It  is  a good  draw- 
ing card  and  an  excellent  picture.  Eight  reels. — 
C.  A.  Jordan.  Opera  House,  Cogswell.  No.  Dak. 

REPORTED  MISSING,  with  Owen  Moore.— This 
is  a very  good  comedy  drama.  Owen  Moore  book 
his  part  wonderfully.  Seven  reels.  — Andrew 
Rapp.  Theatorium,  Emlenton,  Pa. 

ONE  WEEK  OF  LOVE,  with  Conway  Tearle.— 
This  drew  extra  business  and  pleased  the  most 
of  them.  The  train  going  into  the  river  will 
take  your  breath  away.  Bought  it  right,  so 
why  say  more?  Seven  reels. — G.  F.  Rediske, 
Star  theatre,  Ryegate,  Mont. — Small  town  patron- 
age. 


United  Artists 

NO  MORE  WOMEN,  with  a special  cast. — • 
This  will  get  over  nicely  in  the  average  theatre 
(editor  please  note  I use  the  word  average).  It 
will  also  please  the  “average”  audience  (please 
note  I again  use  the  word  average).  So  I would 
call  it  an  average  picture.  While  it  is  not  a 
super,  or  suitable  for  strictly  high-brow  audi- 
ences, it  is  the  kind  that  will  please  the  “aver- 
age” movie  fan.  That’s  all  this  time  about  your 
pet  peeve  “average,”  Mr.  Editor.  Please  publish 
some  adverse  criticisms  from  exhibitors  on  this 
picture,  also  on  “Hill  Billy,”  “Hold  Your  Breath.” 
etc.,  and  convince  me  that  pictures  like  these 
will  not  get  over  in  the  “average  theatre.” — W. 
O.  Stevens,  Apollo  theatre,  Princeton,  111. 

AMERICA,  a D.  W.  Griffith  production. — 
Eleven  reels.  Boys,  while  they  are  all  boosting 
their  big  specials.  “America”  has  got  ’em  all 
knocked  in  the  creek,  a one  hundred  percenter  if 
there  ever  was  one.  D.  W.  spent  real  money 
on  this  one.  United  Artists  want  money  for 
it.  and  it’s  worth  it.  Tied  with  schools.  Had 
record  matinee.  Broke  house  record  three  days. 
Pleased  everyone.  Newspaper  display  posters  and 
windiow  cards.  If  stepped  on,  will  make  money 
for  the  small  town  as  well  as  the  cities.  Run 
it ; it’s  a boost  for  your  house. — C.  W.  Simons, 
Simons  theatre.  Las  Animas.  Colo. — Family  pa- 
tronage. 

AMERICA,  a D.  W.  Griffith  production. — A 
wonderful  picture  but  they  charge  too  much  for 
it.  Should  be  bought  to  run  at  a top  of  40  or 
50c,  with  orchestra. — L.  M.  Jones.  Arcadia  the- 
atre. Vandegrift,  Pa. 

DOROTHY  VERNON  OP  HADDON  HALL, 
with  Mary  Pickford.  — Beautiful  picture  and 
please  everyone.  More  action  than  most  of  her 
productions. — Charles  Lee  Hyde.  Grand  theatre, 
Pierre,  So.  Dak. 

A WOMAN’S  SECRET,  with  Mae  Marsh. — Sat- 


isfactory. Seven  reels. — J.  W.  Lumpkin,  Cupid 
theatre.  Miles,  Texas. 

A WOMAN  OF  PARIS,  with  Edna  Purvianee. — 
I consider  this  an  all-star  cast  and  real  acting. 
A right  good  picture  but  failed  to  do  average 
business  for  me.  Don’t  know  why.  Have  run 
lots  of  pictures  I consider  better  at  less  rental. 
Film  good.  Less  than  average  business  four 
days. — R.  S.  Wenger.  Victory  theatre.  Union  City. 
Indiana. 

THE  HILL  BILLY,  with  Jack  Pickford.— A 
fair  picture  sold  and  priced  to  me  for  a special. 
Worked  hard  and  lost  money.  No  enthusiasm. — 
L.  M.  Jones,  Arcadia  theatre,  Vandergrift,  Pa. 

THE  HILL  BILLY,  with  Jack  Pickford.— Good 
action  picture.  Plenty  of  fights  and  comedy.  Can 
buy  at  program  price  and  worth  the  money. 
Less  than  average  business  twio  days.  Commun- 
ity fair  and  carnival  reason.  Film  fair. — R.  S. 
Wenger.  Victory  theatre.  Union  City,  Ind. 

LOVING  LIES,  with  a special  cast. — A much 
better  offering  than  the  name  implies.  No  extra 
drawing  power,  but  pleased.  Seven  reels. — J.  W. 
Lumpkin,  Cupid  theatre.  Miles,  Texas. 

I ACCUSE,  with  a special  cast. — A very  good 
picture.  An  old  special  and  should  be  boosted. 
Watch  out  for  the  print  on  this.  Eight  reels. — 
George  Khattar,  Khattar’s  theatre,  Sydney,  N.  S., 
Canada. 

GARRISON’S  FINISH,  with  Jack  Pickford.— 
One  of  the  best  pictures  we  have  ever  had.  In- 
teresting fi’om  start  bo  finish,  and  the  race  is  a 
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master  thriller.  All  compliments  and  not  a knock. 
Eight  reels. — Mrs.  Linnie  M.  Carter,  Court  the- 
atre, Huntingdon,  Tenn. — Small  town  patronage. 

THE  GIRL  I LOVED,  with  Charles  Ray.— Per- 
sonal : After  seeing  this  picture  I asked  my  op- 
erator what  he  thought.  He  said,  “Not  much 
to  it.”  I told  him  I thought  it  was  the  silliest, 
most  overdrawn  and  overacted  picture  I ever  saw, 
and  was  ashamed  to  offer  it  to  my  patrons.  Box 
Office:  Early  arrivals  presaged  a good  crowd, 

which  came,  and  for  which  I was  sorry,  but 
they  all  stayed  to  the  end  of  the  program  and 
believe  me  I was  surprised  to  hear  nothing  but 
praise!  Shows  a feller  can’t  always  sometimes 
tell.  Eight  reels. — J.  W.  Lumpkin,  Cupid  the- 
atre, Miles,  Texas. 

THE  MARK  OF  ZORRO,  with  Douglas  Fair- 
banks.— A real  super  picture  and  United  Artists 
has  a decent  price  on  it.  It  will  easily  stand  a 
raise  in  admission  prices.  Almost  as  good  as 
"Robin  Hood.”  I played  it  on  my  weak  night 
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and  lost  on  it,  but  it  is  a real  picture.  Good 
for  high  brows  and  low  brows; — Pugh  Moore, 
Strang  theatre,  McKenzie,  Tenn. — Small  town  pa- 
tronage. 

Universal 

K— THE  UNKNOWN,  with  Virginia  Valli.— 
Extra  good  business  two  days.  Here  is  a picture 
that  is  right  up  to  date  in  every  respect.  Well 
directed,  beautifully  mounted,  good  acting,  with 
comedy  and  action  and  will  please  anywhere. 
Title  not  so  good.  Seven  reels. — Sam  Minich, 
Electric  theatre.  Chillicothe,  Mo. 

THE  SUNSET  TRAIL,  with  William  Desmond. 
— A fine  picture  that  went  satisfactorily,  and  the 
story  is  good  for  entertainment,  but  not  so  heavy. 
This  star  is  popular  here.  Five  reels. — C.  V. 
Anderson,  Oak  theatre.  Oakdale.  Neb. 

BROADWAY  OR  BUST,  with  Hoot  Gibson.— 
Not  a real  Western,  but  some  Western  scenes 
and  quite  a bit  of  comedy  and  action  and  will 
get  by  with  most  any  audience.  Six  reels. — Guy 
S.  Abbott,  Hamline  theatre,  Estelline.  S.  D. — 
Small  town  patronage. 

THE  LAW  FORBIDS,  with  Baby  Peggy.— Star 
unknown  here,  so  did  not  draw.  The  picture  is 
first  class.  Six  reels. — J.  S.  Walker,  Alamo 
theatre,  Moody,  Tex. — Small  town  patronage. 

THE  DANCING  CHEAT,  with  Herbert  Rawlin- 
son. — Another  Rawlinson  picture  that  is  a disap- 
pointment. Business  off  and  no  one  pleased. 
Five  reels. — Rex  P.  Barrett,  Cozy  theatre.  Colum- 
bia. Mo. — Small  town  patronage. 

THE  HUNCHBACK  OF  NOTRE  DAME,  with 
Lon  Chaney. — I put  out  a lot  of  advertising  on 
this  attraction  and  showed  two  nights  to  good 
houses  at  25-50c.,  and  while  it  didn’t  please  every- 
one I don’t  think  there  was  one  person  who  did 
not  feel  it  worth  while  and  a wonderful  pic- 
ture from  every  angle.  Twelve  reels. — Guy  S. 
Abbott,  Hamline  theatre,  Estelline,  S.  D. — Small 
town  patronage. 

THE  HUNCHBACK  OF  NOTRE  DAME,  with 
Lon  Chaney. — This  is  second  run  on  the  picture 
and  it  went  over  good  for  me  at  popular  prices. 
Lon’s  work  in  the  picture  is  wonderful.  Ten 
reels. — Rex  P.  Barrett,  Cozy  theatre,  Columbia, 
Mo. — Small  town  patronage. 

HIGH  SPEED,  with  Herbert  Rawlinson. — This 
one  was  well  liked  and  went  over  satisfactouily. 
Five  reels. — Al.  C.  Werner,  Royal  theatre,  Read- 
ing. Pa. 

FORTY  HORSE  HAWKINS,  with  Hoot  Gibson. 
— The  worst  yet  from  Hoot,  except  “Thrill 
Chaser.”  Everybody  left  before  the  show  was 
over.  Only  one  more,  thank  the  Lord.  Six  reels. 
— J.  M.  Broadus,  Dixie  theatre.  Bay  Minnette, 
Ala. — Small  town  patronage. 

THE  GALLOPING  ACE,  with  Jack  Hoxie. — An 
ordinary  western  picture  that  no  one  raved  about, 
apparently  for  good  and  sufficient  reasons.  Six 
reels. — Al.  C.  Werner,  Royal  theatre,  Reading,  Pa. 

THE  GALLOPING  ACE,  with  Jack  Hoxie. — 
A good  Western.  Plenty  of  action  and  some 
comedy.  Five  reels. — J.  M.  Broadus,  Dixie  theatre. 
Bay  Minette,  Ala. — Small  town  patronage. 

YOUNG  IDEAS,  with  Laura  LaPlante. — As 
good  a comedy  drama  as  they  can  make  and  the 
best  star  on  the  screen,  Laura  LaPlante.  She  is  a 
good  one  and  Buddy  Messinger,  who  plays  with 
her,  is  right  there,  too.  Played  it  on  Saturday 
and  didn’t  draw  as  well  as  a Western.  Five  reels. 
— E.  A.  Armistead,  Lyric  theatre,  Easley,  S.  C. 
THE  NIGHT  MESSAGE,  with  a special  cast. — 


A program  picture  that  isn’t  as  good  as  most. 
Five  reels. — Rex  P.  Barrett,  Cozy  theatre,  Colum- 
bia, Mo. — Small  town  patronage. 

THE  FIGHTING  AMERICAN,  with  Pat  O’Mal- 
ley. This  is  a good  program  picture,  with  a num- 
ber of  amusing  situations  and  a few  good  sub- 
titles. It  was  enjoyed  by  those  who  saw  it,  but 
business  was  off  in  perfect  weather.  Don’t  pay 
any  more  for  this  than  you  do  for  your  regular 
program  stuff.  Film  was  in  perfect  condition. 
Six  reels. — I.  R.  Gavin,  Hammond  theatre,  Ham- 
mond, Wis. — Small  town  patronage. 

EXCITEMENT,  with  Laura  LaPlante. — Talk 
about  excitement.  This  picture  caused  it.  There 
are  more  thrills  and  laughs  in  this  picture  than 
we  thought  could  be  put  in  five  reels.  “We 
want  more  like  it,”  was  the  cry  as  they  passed 
us  going  out,  and  we  had  to  tell  them  that  “They 
don’t  make  many  like  it.”  If  you  run  Universal 
pictures,  ask  for  this  one.  It’s  a winner.  Five 
reels. — C.  W.  Nickell,  Peoples  theatre,  Camproii, 
Ky. — Small  town  patronage. 

THE  DANGEROUS  BLONDE,  with  Laura  La 
Plante. — This  is  a good  one,  as  are  all  of  the  La 
Plantes,  but  does  not  come  up  to  ’’Excitement.” 
Five  reels. — J.  M.  Broadus,  Dixie  theatre.  Bay 
Minnette,  Ala. — Small  town  patronage. 

RIDERS  UP,  with  a special  cast.  Will  pass 
O.  K.  as  program.  Hale  grabbed  the  spot  on 
the  paper,  but  George  Cooper  is  the  best  bet. 
Five  reels. — Frank  Sabin,  Majestic  theatre.  Eu- 
reka, Mont. — Small  town  patronage. 

RIDERS  UP,  with  a special  cast. — People  rather 
liked  this  picture  and  it  surely  pleased  the  ma- 
jority. Six  reels. — Al.  C.  Werner.  Royal  theatre, 
Reading,  Pa. 

RIDERS  UP,  with  a special  cast. — A clean  lit- 
tle picture  from  all  angles.  Just  the  kind  my 
patrons  like.  Was  well  pleased  with  it. — C.  W. 
Lyman,  Moon  theatre,  Spencer,  Neb. 

RIDERS  UP,  with  a special  cast. — About  the 
best  program  Universal  has  given  us  for  a long 
time.  In  my  estimation,  it  is  good  enough  to  be 
classed  as  a Jewel.  Five  reels. — Sam  Minich, 
Electric  theatre,  Chillicothe,  Mo. 

STOLEN  SECRETS,  with  Herbert  Rawlinson. 
— My  best  Rawlinson  to  date.  Why  don’t  they 
put  Rawlinson  in  a real  story.  Five  reels. — J. 
M.  Broadus,  Dixie  theatre.  Bay  Minnette,  Ala. — 
Small  town  patronage. 

THE  RED  WARNING,  with  Jack  Hoxie.— 
Average  Western.  They  ail  get  by  in  an  audi- 
ence that  are  not  too  critical.  This  one  will,  and 
will  please.  Five  reels. — Pugh  More,  Strand  the- 
atre, McKenzie,  Tenn. — Small  town  patronage. 

THE  RED  WARNING,  with  Jack  Hoxie.— A 
good  western  that  pleased  a good  Saturday  night 
crowd.  All  Hoxies  go  good  with  me.  Five  reals. 
— J.  M.  Broadus,  Dixie  theatre.  Bay  Minnette, 
Ala. — Small  town  patronage. 

HOOK  AND  LADDER,  with  Hoot  Gibson.— No 
good  here.  Hoot  only  pplls  for  me  in  Westerns. 
No  more  Hoots  for  me  after  this  contract  is 
played  out.  Six  reels. — J.  M.  Broadus,  Dixie  the- 
atre, Bay  Minette,  Ala. — Small  town  patronage. 

RIDGEWAY  OF  MONTANA,  with  Jack  Hoxie. 
— Here’s  a senii-Western  which  hasn’t  much  story 
value  to  it,  but  whose  ’’hokum”  gets  over  with 
the  Western  picture  patrons  nicely.  Jack  is  well 
liked  here  and  the  audience  applauded  this  one 
freely.  Five  reels. — Rex  P.  Barrett,  Cozy  theatre, 
Columbia,  Mo. — Small  town  patronage. 

THE  NEAR  LADY,  with  Gladys  Walton. — No 
better  than  other  Walton’s,  but  as  good.  A light 
comedy  that  will  please,  provided  you  have  any 
customers  to  buy  tickets.  Five  reels. — J.  M. 
Broadus,  Dixie  theatre.  Bay  Minnette,  Ala. — Small 
town  patronage. 

SPORTING  YOUTH,  with  Reginald  Denny. — A 
very  fast  Wally  Reid  motor  race  story.  A good 
picture  but  didn’t  get  me  any  money.  Have  lost 
money  on  all  Universal  this  year. — B.  H.  Waller- 
stein,  Broadway  theatre,  Buffalo,  N.  Y. 

SPORTING  YOUTH,  with  Reginald  Denny.— 
Ran  this  two  nights  to  very  good  crowds  who 
thoroughly  enjoyed  this  light,  fast  moving  comedy 
drama,  which  has  plenty  of  thrills  and  everything. 
Seven  reels. — Guy  S.  Abbott,  Hamline  theatre, 
Estelline,  S.  D. — Small  town  patronage. 

THE  CLEAN  UP,  with  Herbert  Rawlinson. — • 
Just  a picture  that  don’t  amount  to  anything. 
Has  no  power  at  box  office.  Very  light  business 
and  wa.s  glad  that  there  was  not  many  out  to 
see  this.  Five  reels. — J.  M.  Broadus,  Dixie  the- 
atre. Bay  Minnette,  Ala. — Small  town  patronage. 

BREATHLESS  MOMENTS,  with  William  Des- 
mond.— I guess  the  exchange  thought  I liked  this, 
as  they  shipped  it  to  me  in  July  and  again  in 
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True  Talk  No.  17 


By  John  B.  Rock 

General  Manager,  Vitagraph,  Inc. 

November  22 — 

Nazimova ! 

What  a name  to  conjure  with! 

Nazimova! 

What  a Ticket  Seller! 

Nazimova! 

Mystery  woman  of  the 
screen  — envied  by  a 
million  women! 

Nazimova! 

In  the  startling, 
sensational 
drama  of  the 
underworld 
of  Paris — 
city  of  mystery — 

The 

Redeeming 

Sin 


October.  I played  it  both  times  to  good  business. 
— C.  W.  Lyman»  Moon  theatre,  Spencer,  Neb. 

DRIFTING,  with  Priscilla  Dean. — Not  much  to 
this  picture.  Priscilla  Dean  losing  out  with  me. 
She  don’t  seem  to  draw  any  more.  However,  bad 
prints,  from  New  Orleans,  is  partly  to  blame. 
Seven  reels. — W.  D.  Patrick,  Strand  theatres, 
Dothan,  Samson,  Florala,  Ala. 

THE  RAMBLIN'  KID,  with  Hoot  Gibson. — 
Mighty  good  Western.  Boost  way  up  there,  be- 
cause it  will  stand  it.  I’d  like  some  more  like 
this  from  Hoot.  Six  reels. — Pugh  Moore,  Strand 
theatre,  McKenzie,  Tenn. — Small  town  patronage. 

SAWDUST,  with  Gladys  Walton. — This  picture 
had  never  been  run  here,  so  put  it  in,  as  it 
never  fails  to  please,  and  a good  picture  is  never 
old  unless  it  has  been  shown.  Used  Century  com- 
edy, “My  Pal,’’  which  is  very  good.  Five  reels. 
— Guy  S.  Abbott,  Hamline  theatre,  Estelline,  S.  D. 
— Small  town  patronage. 

WHERE  IS  THIS  WEST?  with  Jack  Hoxie.— 
Talk  about  action  in  every  foot,  this  is  it.  Fake 
fighting  with  blank  shells  to  scare  a tenderfoot, 
so  nobody  was  killed.  Exhibitor  in  the  next  town 
told  me  this  was  Hoxie’s  poorest  picture,  so  I did 
not  step  on  it,  but  it  certainly  is  good  for  a 
Western  and  you  certainly  would  not  buy  a show 
with  this  title  and  star  if  you  wanted  a society 
play.  Five  reels. — Robert  L.  Anderson,  Olympic 
theatre.  Forks,  Wash. — Small  town  patronage. 

Vitagraph 

THE  CODE  OF  THE  WILDERNESS,  with 
Alice  Calhoun. — This  is  a nice  little  Western  pic- 
ture which  drew  much  better  than  I anticipated. 
The  comedy  supplied  by  Otis  Harlan  helps  to  put 
it  over.  If  there  is  anything  against  it.  it  is  the 
fact  that  it  is  in  seven  reels.  Five  would  have 
been  sufficient.  Seven  reels. — William  E.  Trags- 
dorf,  Trags  theatre,  Neillsville,  Wis. — Small  town 
patronage. 

THE  LOVE  BANDIT,  with  Doris  Kenyon.— 
This  is  sold  as  a special,  but  is  not  by  any 
means.  It’s  just  one  of  those  darned  good  pro- 
gram pictures  and  should  be  bought  at  that  kind 
of  a price.  I did  a nice  business  on  it.  but 
paid  $10  more  than  I should.  Any  audience  will 
like  it  for  thrills,  but  one  of  the  players  of  a 
minor  part  sure  was  taken  with  cramps  while  on 
the  job.  Six  reels. — C.  W.  Lyman,  Moon  theatre, 
Spencer,  Neb. 

ONE  LAW  FOR  THE  WOMAN,  with  a special 
cast. — This  picture  was  sold  me  for  a special.  It 
proved  very  common.  It  flopped  for  me.  Might 
have  been  all  right  as  a program  picture  at  one- 
fifth  the  price. — L.  M.  Jones.  Arcadia  theatre, 
Vandergrift,  Pa. 

MY  MAN,  with  Patsy  Ruth  Miller. — A thor- 
oughly delightful  picture  from  every  angle.  First 
time  we  have  had  Dustin  Farnum  proparly  cast. 
People  asked  when  they  were  going  to  get  an- 
other as  good.  Six  reels. — Mrs.  LLnnie  M.  Carter, 
Court  theatre.  Huntingdon,  Tenn. — -Small  town 
patronage. 

BETWEEN  FRIENDS,  with  Anna  Q.  Nilsson. 
— Ran  it  Sunday  night  to  a crowd  of  divided  opin- 
ions. Some  said  good,  some  bad.  I consider  it 
fair.  I think  you  can  buy  it  and  advertise  it  for 
a good  program  and  get  by  with  it.  But  it  is 
a hard  matter  to  attach  "special”  ahead  of  a 
program  picture  and  make  the  people  believe  it. 
Seven  reels. — P.  W.  Quinlin,  Ideal  theatre,  Cha- 
teaugay,  N.  Y. — Small  town  patronage. 

LET  NOT  MAN  PUT  ASUNDER,  with  Pauline 


Frederick. — Splendid  acting,  beautiful  gowns  and 
settings,  wasted  on  a poor  story.  Eight  reels. — 
Mrs.  Linnie  M.  Carter,  Court  theatre,  Hunting- 
don, Tenn. — Small  town  patronage. 

LET  NOT  MAN  PUT  ASUNDER,  with  Pauline 
Frederick. — The  greatest  disappointment  of  the 
year.  Paid  more  for  this  than  any  special  this 
year.  Pleased  about  50%.  Not  as  good  as  some 
of  Vitagraph’s  program  pictures.  Eight  reels. — 
J.  M.  Broadus,  Dixie  theatre.  Bay  Minette,  Ala. 
— Small  town  patronage. 

PIONEER  TRAILS,  with  Cullen  Landis.— A 
dandy  Western  that  pulled  a little  extra  business. 
Book  this  if  you  like  Westerns.  Vitagraph  will 
sell  it  so  you  can  make  a little  on  it.  Seven 
reels. — J.  W.  Andresen,  Rialto  theatre.  Cozad,  Neb. 

PIONEER  TRAILS,  with  Cullen  Landis. — Sure 
knocked  ’em  cold  with  this  one.  Consider  it 
one  of  the  best  pictures  on  the  market.  May  be 
a little  old  now,  but  print  in  excellent  shape. 
If  you  haven’t  played  this  one,  get  busy  and  send 
in  your  date  and  don’t  be  afraid  of  losing  on  it, 
for  you  can’t. — C.  W.  Lyman,  Moon  theatre.  Spen- 
cer, Neb. 

PIONEER  TRAILS,  with  Cullen  Landis. — A 
splendid  production,  well  acted,  well  directed,  well 
photographed,  and  equal  in  many  ways  to  "The 
Covered  Wagon.”  Liked  by  everyone  who  came, 
but  if  you  have  played  "The  Wagon,”  don’t  say 
as  good,  or  better,  but  leave  out  all  mention  of 
it.  Seven  reels. — W.  W.  White,  Gay  and  Jeffer- 
son theatres.  Newport  and  Jefferson  City,  Tenn. 
— Neighborhood  patronage. 

PIONEER  TRAILS,  with  Cullen  Landis. — Just 
as  good  as  "The  Covered  Wagon”  but  does  not 
pull  them  in  as  hard  as  the  "Wagon.”  Real 
action. — J.  M.  Broadus.  Dixie  theatre.  Bay  Min- 
nette,  Ala. 

ON  THE  BANKS  OF  THE  WABASH,  with  a 
special  cast. — A good  picture  that  satisfies  the  box 
office.  Up  to  Vitagraph  standard.  Seven  reels. 
— J.  M.  Broadus,  Dixie  theatre.  Bay  Minnette, 
Ala. 

THE  MIDNIGHT  ALARM,  with  Alice  Calhoun. 
This  is  especially  good  for  small  towns.  Seven 
reels. — Don  Wilcox,  Colome  theatre,  Colome,  S.  D. 

THE  MAN  FROM  BRODNEY’S,  with  J.  War- 
ren Kerrigan. — Good  audience  picture.  Plenty  of 
thrills,  romance.  Don’t  raise  prices.  Eight  reels. 
— Frank  Sabin,  Majestic  theatre.  Eureka.  Mont. 

THE  MAN  FROM  BRODNEY’S.  with  J.  War- 
ren Kerrigan. — Used  this  picture  on  Saturday  dur- 
ing our  county  fair  ; turned  the  people  away  in 
the  afternoon  with  a big  tent  show  giving  a free 
matinee.  Could  not  seat  crowd  at  night.  It  is 
splendid.  Eight  reels. — Mrs.  Linnie  M.  Carter. 
Court  theatre,  Huntingdon,  Tenn. — Small  town 
patronage. 

MASTERS  OF  MEN,  with  Cullen  Landis. — A 
good  sea  story  and  will  please  small  town  audi- 
ences. Consider  this  a very  good  picture  as  a 
program  picture,  and  if  bought  as  such  should 
prove  profitable.  Seven  reels. — H.  L.  Hanson. 
Majestic  theatre,  Elroy.  Wis. — Small  town  patron- 
age. 

THE  MAN  NEXT  DOOR,  with  Alice  Calhoun. 
— A real  entertainment.  Lots  of  favorable  com- 
ment. Seven  reels. — R.  W.  Hudson,  Strand  the- 
atre. North  Loup,  Nebr. 

THE  LITTLE  WILDCAT,  with  Alice  Calhoun. 
— Good  little  picture.  Sure  to  please  and  can  be 
bought  right.  You  need  not  be  afraid  to  run 
this,  you  little  fellows  like  myself.  Use  good 
two  reel  comedy  with  it  and  you  have  a nice 
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program.  Five  reels. — H.  D.  McChesney,  Princess 
theatre.  Crandon,  Wis. — Small  town  patronage. 

THE  NINETY  AND  NINE,  with  Colleen  Moore. 
— A good  program  offering.  Consider  this  a good 
Saturday  picture,  as  it  will  appeal  to  country 
patrons  in  small  towns.  Seven  reels. — H.  L. 
Hanson,  Majestic  theatre.  Elroy.  Wis. 

Warner  Brothers 

THE  TENTH  WOMAN,  with  Beverly  Bayne. — 
A good  human  interest  story,  sure  to  please. 
Well  directed,  good  lighting,  a wonderful  love 
drama,  with  the  kissing  left  out.  Will  please  in 
any  house  to  any  kind  of  patrons.  Please  give 
us  a lot  more  like  this.  Six  reels. — W.  D.  Pat- 
rick, Strand  theatres.  Dothan,  Samson,  Florala, 
Ala. 

THREE  WOMEN,  with  May  McAvoy.— This 
picture  went  over  big  here.  The  title  and  cast 
sure  have  the  power  to  register  at  the  box  office 
and  seemed  to  please  one  hundred  per  cent. 
Eight  reels. — Sam  Minich,  Electric  theatre.  Chilli- 
cothe.  Mo. — Small  town  patronage. 

HER  MARRIAGE  VOW,  with  Beverly  Bayne. 
— This  is  good  entertainment  but  lacks  pep.  I 
find  most  of  Warner’s  are  good,  but  not  enough 
action. — W.  O.  Stevens,  Apollo  theatre,  Prince- 
ton, 111. 

BABBITT,  with  Willard  Louis. — -Very  good  pro- 
duction and  pleased  the  majority.  Warner 
Brothers  usually  deliver  the  goods  when  it  comes 
to  real  specials.  Seven  reels. — H.  E.  Schlichter, 
Liggett  theatre,  Madison,  Kans. 

HOW  TO  EDUCATE  A WIFE,  with  Monte 
Blue.  Pleased  large  house  who  enjoyed  the  com- 
edy greatly.  E.  W.  Swarthout,  Palace  theatre, 
Aurora,  Ind. — General  patronage. 

THE  GOLD  DIGGERS,  with  Hope  Hampton. — 
Good  entertainment  and  voted  so  by  the  majority. 
It  held  them  from  beginning  to  end,  but  more 
by  its  comedy  touches  than  by  any  logical  devel- 
opment of  suspense.  In  fact,  there  was  no  such 
thing  to  the  story  as  real  suspense,  as  the  only 
excuse  for  making  it  a story  was  based  upon 
rather  flimsy  and  improbable  misunderstandings. 
Still,  if  you  are  not  too  critical  and  willing  to 
take  it  in  the  same  light  spirit  in  which  it  was 
produced,  no  one  will  not  regret  to  spend  his 
admission  to  see  it.  It  really  entertains  and 
that's  a lot  more  than  many  so-called  comedy 
dramas  do.  Nine  reels. — Al.  C.  Werner.  Royal 
theatre.  Reading,  Pa. 

THE  LITTLE  CHURCH  AROUND  THE  COR- 
NER, with  Claire  Windsor. — You  are  safe  in 
showing  this  one.  Six  reels. — Don  Wilcox,  Colome 
theatre,  Colome,  S.  D. 

BROADWAY  AFTER  DARK,  with  a special 
cast. — Good  and  pleased  well.  Business  satisfac- 
tory. Good  moral  and  quite  a little  comedy  stuff. 
Pleased  85  per  cent. — Charles  E.  Lawrence,  Star 
theatre,  Tuckerman,  Ark. 

State  Rights 

AFTER  SIX  DAYS,  with  a special  cast. — At- 
tracted the  church  element  and  those  interested 
in  Bible  study.  Gigantic  in  outline  but  rather 
attempted  too  much  in  11  reels.  It  impressed  a 
number  as  a wonderful  production,  while  others 
didn’t  understand  what  it  was  all  about.  Eleven 
reels. — Al.  C.  Werner,  Royal  theatre,  Reading,  Pa. 

THE  CALL  OF  THE  MATE,  with  a special 
cast. — Very  ordinary. — W.  O.  Stevens.  Apollo 
theatre.  Princeton,  111. 


THE  CUB  REPORTER,  with  Richard  Talmadge. 
— One  of  Dick’s  stunt  pictures  with  a little  plot 
interwoven  in  it.  Print  in  terrible  shape,  as 
is  usual  with  this  outfit.  Five  reels. — William  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. — Small 
town  patronage. 

THE  DESERT  CRUCIBLE,  with  Jack  Hoxie.— 
Say.  I’d  like  to  see  the  guy  who  picked  Jack 
Hoxie  for  this  one.  No  action,  no  plot,  no  noth- 
ing but  five  reels  of  junk.  Hoxie  was  sure  made 
the  goat  this  time.  Drew  a good  house  for  me, 
though,  as  it  was  advertised  as  a Hoxie. — Charles 
E.  Lawrence,  Star  theatre,  Tuckerman,  Ark. 

THE  DOUBLE  O,  with  Jack  Hoxie. — ’This  is 
an  old  one,  but  one  that  made  them  pile  in. 
Old  Jack  sure  did  his  stuff  in  this  one.  If  you 
haven’t  played  this  one,  get  it,  and  advertise  it 
as  a shoot-’em-up  Western  and  you’ll  get  the 
business.  Five  reels. — Charles  E.  Lawrence,  Star 
theatre,  Tuckerman,  Ark. 

FORGIVE  AND  FORGET,  with  a special  cast. — 
A cracker-jack  that  pleases  100  per  cent.  Did 
fair  business  on  hottest  night  of  the  summer. 
Seven  reels. — J.  M.  Brodus,  Dixie  theatre.  Bay 
Minette,  Ala. 

THE  GOOD  BAD  BOY,  with  Joe  Butterworth. — 
Very  good.  This  picture  pleased  most  all  who  saw 
it.  It’s  a regular  Boy  Scout  picture.  I tied 
up  with  the  Boy  Scouts  and  made  some  money. 
Six  reels.  — W.  D.  Patrick,  Strand  theatres. 
Dothan,  Samson,  Florala,  Ala. 

THE  LAW  DEMANDS,  with  Charles  Hutchi- 
son.— Liked  by  those  who  are  partial  to  stunts, 
and  there  are  a good  many  of  them.  Five  reels. — 
Al.  C.  Werner,  Royal  theatre,  Reading,  Pa. 

THE  LEFT-HAND  BRAND,  with  Neal  Hart.— 
Thank  the  Lord  there  were  only  5 reels.  Pho- 
tography very  poor.  Print  from  Specialty  at 
Dallas  good.  Five  reels. — J.  S.  Walker,  Alamo 
theatre.  Moody,  Tex. 

LET’S  GO,  with  Richard  Talmadge. — Some 
liked  this  immensely,  while  others  smiled  and 
shrugged  their  shoulders.  Didn’t  do  as  well  at 
the  box  office  as  expected.  Six  reels. — Al.  C. 
Werner,  Royal  theatre,  Reading.  Pa. 

THE  LURE  OF  THE  YUKON,  with  Eva  Novak. 
— Northern  picture  that  did  very  good  business 
for  me,  and  they  liked  it.  Six  reels. — A.  A. 
Suszycki,  Majestic  theatre.  Mauston,  Wis. 

MIDNIGHT  SHADOWS,  with  Ed.  Cobb.— Noth- 
ing to  it.  Punk.  There  are  about  ten  different 
characters  in  it.  and  they  all  turn  out  to  be  de- 
tectives. About  2,500  feet  and  suposed  to  be  a 
five-reel  picture. — E.  A.  Armistead,  Lyric  theatre, 
Easley,  S.  C. 

NONE  SO  BLIND,  with  a special  cast. — A 
rather  mediocre  picture  that  didn’t  mean  anything 
here.  Six  reels. — Al.  C.  Werner.  Royal  theatre. 
Reading.  Pa. 

NORTH  OF  ALASKA,  with  special  cast. — If 
you  are  playing  Western  and  action  pictures,  get 
this  one.  Better  than  average  action  picture  and 
the  fight  between  the  two  women  makes  up  for 
poor  direction.  If  your  people  like  scenery,  action 
and  fights,  get  this.  Average  business  three 
days.  Film  fair.  Five  reels. — R.  S.  Wenger, 
Victory  theatre.  Union  City.  Ind. 

ONE  EIGHTH  APACHE,  with  Roy  Stewart.— 
Did  not  see  this,  but  reports  say  it  was  good. 
Terribly  dark  print.  A Peter  B.  Kyne  story 
which  ought  to  draw  a few  additional  cash  cus- 
tomers. Six  reels. — William  E.  Tragsdorf.  Trags 
theatre.  Neillsville,  Wis. — Small  town  patronage. 


PAYABLE  ON  DEMAND,  with  Leo  Muloney, — 
This  was  rated  as  a fair  Western  and  did  fairly 
well.  Five  reels. — Al.  C.  Werner,  Royal  theatre, 
Reading,  Pa. 

Serials 

THE  FAST  EXPRESS  (Universal),  with  Wil- 
liam Duncan. — Old  Bill  Duncan  sure  has  the 
art  in  serial  making.  I am  now  on  the  12th  epi- 
sode and  it  is  still  going  big.  My  crowds  get 
bigger  all  the  time.  All  of  you  fellows  who  like 
serials,  couldn’t  go  wrong  in  getting  this  one. 
Universal  will  not  hold  you  up  for  it,  either. — 
Charles  E.  Lawrence,  Star  theatre,  Tuckerman, 
Arkansas. 

THE  40TH  DOOR  (Pathe),  with  Aileen  Ray. — 
On  the  last  chapter  this  week.  Held  business 
in  fine  shape  throughout  run.  Would  say  it  was 
a good  bet  for  any  small  house  running  serials. 
Even  held  people  who  are  usually  down  on  any 
serial.  Again  repeat  myself  bo  say  that  Pathe 
serials  are  way  ahead  of  the  field  and  seem  to 
grow  better  as  they  go  along.  Two  reels. — Henry 
Reeve,  Star  theatre,  Menard,  Tex. — Small  town 
patronage. 

THE  TIMBER  QUEEN  (Pathe),  with  Ruth  Ro- 
land.— Sixth  episode.  Holding  up  well.  Judging 
by  the  amount  of  applause  which  greets  this  serial 
each  week,  it  is  pleasing  our  crowd  very  well, 
indeed.  Two  reels. — C.  E.  Hopkins,  Hopkins  the- 
atre, CJotter,  Ark. — Small  town  patronage. 

THE  WAY  OF  A MAN  (Pathe). — This  started 
off  like  a house  afire  and  as  though  it  were  going 
to  amount  to  something.  Am  on  the  8th  episode 
and  seems  to  be  getting  worse.  The  only  redeem- 
ing feature  about  this  is  that  it  is  only  in  ten 
episodes  instead  of  the  customary  fifteen.  Two 
reels.  — William  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

Short  Subjects 

EDUCATIONAL 

EXIT  CAESER. — A very  prood  comedy  that  got 
some  laughs,  but  not  up  to  the  Mermaid  standard. 
Two  reels. — John  H.  Wetz,  Rialto  theatre,  Mid- 
dletown, Ind. 

FOLD  UP,  a Cameo  comedy. — Good.  They’ll 
like  the  trick  stuff  in  it.  One  reel. — S.  G.  Ihde, 
Photoplay  theatre,  A.shland,  Kan. — Small  town  pa- 
tronage. 

THE  LUNCH  BRIGADE,  a Cameo  comedy. — 
As  is  the  case  with  most  of  the  Cameo  comedies, 
this  one  pleased  very  well.  One  reel. — S.  G.  Ihde. 
Photoplay  theatre,  Ashland,  Kan. — Small  town  pa- 
tronage. 

OVER  THE  FENCE. — These  Educational  juve- 
niles are  put  out  against  “Our  Gang.”  There  is 
no  comparison  in  any  way.  These  are  sure  rotten, 
if  this  one  is  any  example.  Get  poorest  service 
from  Educational  out  of  Dallas  of  any  company 
we  do  business  with.  Prints  are  uniformly  bad. 
Most  of  the  subjects  ditto.  Two  reels. — Henry 
Reeve,  Star  theatre,  Menard,  Tex. — Small  town 
patronage. 

FILM  BOOKING  OFFICES 

FIGHTING  BLOOD,  with  George  O’Hara. — 
Second  series.  The  second  series  ended  much  bet- 
ter than  the  first,  and  proved  a little  better  than 
a comedy.  Although  charged  too  much  for  them, 
we  are  glad  to  have  played  them.  Following  with 
“The  Telephone  Girl.”  Two  reels. — G.  G.  Fry, 
Palace  theatre,  Omaha,  Tex. — Small  town  patron- 
age. 

THE  TELEPHONE  GIRL,  with  Alberta 
Vaughn. — Very  good.  These  seem  to  be  getting 
popular  with  our  people.  Two  reels. — C.  V.  An- 
derson, Oak  theatre,  Oakdale,  Neb. 

FIRST  NATIONAL 

THE  DUCK  HUNTER,  a Sennett  camedy. — 
Only  fair.  Too  much  hokum  to  suit  my  crowd. 
Two  reels. — G.  F.  Rediske,  Star  theatre.  Rye- 
gate,  Mont. — Small  town  patronage. 

SOMEBODY  LIED,  a Sennett  comedy. — Some 
comedy.  Very  original.  Good.  Twio  reels. — J.  R. 
May,  Grand  theatre,  Shawneetown,  111. 

FOX 

BE  YOURSELF,  with  Al.  St.  J«hn. — Just  fair. 
Not  quite  as  good  as  most  of  St.  John’s  comedies. 
Two  reels.  — J.  W.  Andreson,  Rialto  theatre, 
Cozad,  Neb. 

THE  JAZZ  WEEKLY,  a Sunshine  comedy. — 
Punk,  punk,  punk ! Lay  off  these  Unreal  News 
Reels.  Fillum  wasted.  Two  reels. — G.  G.  Fry, 
Palace  theatre,  Omaha,  Tex. — Small  town  patron- 
age. 
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THE  WEAKLING.— Good.  I find  all  the  Sun- 
shine comedies  please  very  well.  This  one  above 
average.  Two  reels. — J.  R.  May,  Grand  theatre, 
Shawneetown,  111. 

THE  WEAKLING. — A dandy.  Pleased  all. 
Plenty  of  laughs  and  thrills.  Should  please  any 
audience.  Two  reels. — George  Khattar,  Khattar’s 
theatre.  Sydney,  N.  S.,  Canada. 

PATHE 

BROTHERS  UNDER  THE  CHIN,  with  Stan 
Laurel. — Good  comedy.  Patrons  said  so  when 
they  came  out.  They  ought  to  know.  They  paid 
to  see  it.  Two  reels. — G.  F.  Rediske,  Star  theatre, 
Ryegate,  Mont. — Small  town  patronage. 

THE  CHAMPEEN,  with  Our  Gang. — About  the 
standard  “Gang”  comedy.  Print  good.  Two 
reels. — I.  R.  Gavin,  Hammond  theatre.  Hammond, 
Wis. — Small  town  patronage. 

THE  CIRCUS. — These  Fables  sure  produce  the 
laughs  and  I believe  this  is  the  best  one  we  have 
had.  — Morgan  Van  Doom,  Colonial  theatre, 
Marion,  N.  Y. — Small  town  patronage. 

COMMENCEMENT  DAY,  with  Our  Gang.— 
"Riders  Up”  would  have  flopped  without  this 
clever  comedy. — Frank  Sabin,  Majestic  theatre. 
Eureka,  Mont. — Small  town  patronage. 

DANGEROUS  DOLLARS,  with  Edna  May.— 
Fair.  Nothing  to  this  picture  in  our  opinion. 
Good  for  a filler  only.  Two  reels. — C.  E.  Hop- 
kins, Hopkins  theatre.  Cotter,  Ark. — Small  town 
patronage. 

DOWN  TO  THE  SEA  IN  SHOES,  with  Billy 
Bevan. — A lot  of  hokum  in  this,  but  pretty  good 
at  that.  Two  reels. — William  E.  Tragsdorf,  Trags 
theatre,  Neillsville,  Wis. — Small  town  patronage. 

GIANTS  VS.  YANKS,  with  Our  Gang.— A real 
giDod  comedy.  Two  reels. — C.  E.  Hopkins,  Hop- 
kins theatre.  Cotter,  Ark. — Small  town  patronage. 

GO  WEST,  with  the  Dippy  Doo  Dads. — Clever 
and  good  acting  for  animals.  No  human  ap- 
pears in  them.  Good  as  a novelty,  but  do  not 
play  them  too  often.  One  reel. — Robert  L.  An- 
derson, Olympic  theatre,  Fork.s,  Wash.  — Small 
town  patronage. 

HIS  NEW  MAMMA,  with  Harry  Langdon.— 
One  of  the  very  best.  Book  it  and  boost  it. 
When  I say  “boost  it,”  I mean  boost  way  up 
there.  Two  reels. — Pugh  Moore,  Strand  theatre, 
McKenzie,  Tenn. — Small  town  patronage. 

HOOK,  LINE  AND  SINGER,  with  Snub  Pol- 
lard.— Just  a mediocre  comedy.  Has  some  laughs, 
but  one  can  buy  better  comedies  from  Pathe  at 
the  same  price. — Pugh  Moore,  Strand  theatre, 
McKenzie,  Tenn. — Small  town  patronage. 

JULY  DAYS,  with  Our  Gang. — This  is  one  of 
the  good  ones  of  the  best  comedy  line-up  on  the 
market  today.  Our  Gang  is  a real  drawing  card 
and  they  deliver  the  goods.  Educational’s  at- 
tempt bo  copy  them  is  pathetic.  Two  reels. — - 
Henry  Reeve,  Star  theatre,  Menard,  Tex. — Small 
town  patronage. 

A MESSAGE  FROM  THE  SEA,  an  Aesop 
Fable.' — A lot  of  Terry’s  Fables  of  late  have  been 
running  to  hootch.  In  this  one  everyone  seemed 
to  have  a snout  full.  Terry,  you  can  make 
funny  Fables  without  having  everyone  in  the 
cast  lit  up.  About  90  per  cent  of  the  audience 
for  these  Fables  are  kids,  and  there  are  other 
ways  of  entertaining  them  besides  showing  them 
mice,  rats,  cats,  fish,  etc.,  full  of  Forty  rod.  One- 
half  reel. — William  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis.  Small  town  patronage. 


A TOUGH  WINTER,  with  Snub  Pollard.— 
Pretty  good.  In  fact,  extra  good  for  Pollard. 
Two  reels. — Robert  L.  Anderson,  Olympic  the- 
atre, Forks,  Wash. — Small  town  patronage. 

UNCENSORED  MOVIES,  with  Will  Rogers.— 
I liked  this  one,  but  my  customers  didn’t,  so  I 
will  have  to  advise  you  to  leave  it  alone.  One 
must  keep  up  with  movie  news  to  enjoy  it.  'Two 
reels. — Pugh  Moore,  Strand  theatre,  McKenzie. 
Tenn. — Small  town  patronage. 

THE  WIDE  OPEN  SPACES,  with  Stan  Laurel. 
— Not  90  good  as  some  of  Laurel’s.  Failed  to  get 
many  laughs.  Some  very  old  gags.  An  attempted 
burlesque  on  the  William  S.  Hart  sob  Westerns. 
Two  reels. — Henry  Reeve,  Star  theatre,  Menard. 
Tex. — Small  town  patronage. 

UNIVERSAL 

BLUFFING  BLUFFERS,  with  Bert  Roach.— 
A good  comedy  and  this  man  draws  at  the  box 
office.  Not  as  good  as  some,  but  pleased  at  that. 
Film  good.  One  reel. — C.  V.  Anderson,  Oak 
theatre.  Oakdale,  Neb. 

THE  LEATHER  PUSHERS Personally,  I 

think  these  are  the  best  short  subjects  I’ve  ever 
had  the  opportunity  to  run,  but  they  failed  to 
draw  here. — Charles  E.  Lawrence,  Star  theatre, 
Tuckerman,  Ark. 

SO  THIS  IS  PARIS,  with  Jack  Dempsey.— I 
find  that  these  Dempsey’s  are  a disappointment. 
My  customers  prefer  a comedy,  and  we  can’t 
show  a feature,  Dempsey  and  comedy  since  the 
features  are  all  so  long.  If  you  buy  these,  buy 
them  at  less  than  two-reel  comedy  prices.  I 
find  that  Dempsey  has  no  extra  drawing  power. 
Two  reels. — Pugh  Moore.  Strand  theatre,  Mc- 
Kenzie, Tenn. — Small  town  patronage. 

STATE  RIGHTS. 

FELIX  GETS  BROADCASTED  (Winkler),  with 
Felix,  the  cat.— A very  pleasing  addition  to  our 
program.  One  reel. — C.  E.  Hopkins,  Hopkins 
theatre.  Cotter,  Ark. — Small  town  patronage. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00. 


THEATRE  CHAIRS  FOR  SALE 

FOR  SALE:  1,500  leather  upholstered  theatre 
chairs.  Excellent  condition.  Write  or  wire 
Chicago  Theatre  Equipment  Co.,  538  S.  Dearborn 
St.,  Chicago. 

PROJECTIONIST  AVAILABLE 

EXPERT  OPERATOR,  nine  years  experience 
desires  position.  Knows  projection  from  every 
angle  and  maintenance  of  projection  room  equip- 
ment. Married  and  steady.  Address  “O,” 
Exhibitors  Herald. 
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EACH  PICTURE 
IS  SOMEONE’S 
NEXT  BOOKING 

You  fellows  who  read  these 
reports  and  gain  a lot  of  good 
information  from  them  and  never 
send  in  any  yourself,  do  you 
think  you  are  doing  right  by  your 
brother  exhibitors? 

There  are  times  when  a report 
on  a picture  will  save  another 
exhibitor  a lot  of  grief,  and  other 
times  will  make  him  more  money. 
All  you  have  to  do  is  to  give  your 
honest  opinion  on  every  picture 
that  you  run.  Surely  that  isn’t  too 
much  work  for  any  one. 

Boys,  let’s  get  together  and  be 
100  per  cent  in  writing  up  every 
picture  that  we  run.  — ALEX 
STEEL,  Princess-Strand  theatres, 
Farmington,  111. 

— Reprinted  from  the  HERALD 
dated  March  15,  IQM- 
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HKS  WHOLE  SHOW; 
SELLS  YOU  FILMS, 
PLAYS  HARMONICA 

Versatile  V.  B.  O.  Salesman 
Also  Acts  As  His  Own 
Press  Agent 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  Mo.,  Nov.  11.— 
Here’s  one  which  may  be  a fitting  page 
one  for  the  film  salesmen’s  bible.  Tommy 
Taylor,  Kansas  City  F.  B.  O.  salesman, 
believes  in  the  theory  that  “to  get  busi- 
ness” from  an  exhibitor  one  should  help 
that  exhibitor  to  get  business.  The  fol- 
lowing article  from  the  Daily  Democrat- 
News  of  Marshall,  Mo.,  best  explains 
everything: 

“There  will  be  an  unusual  form  of 
music  offered  at  the  Auditorium  theatre 
at  9 o’clock  tonight,  as  a special  added 
entertainment  number.  The  harmonica, 
French  harp,  or  mouth  organ  seldom  is 
thought  of  as  a musical  instrument. 
However,  when  properly  manipulated  by 
someone  who  knows  how,  it  certainly  is 
capable  of  producing  real  music  as  will 
be  shown  by  Tommy  Taylor  at  the  thea- 
tre tonight.  Tommy  has  played  to  the 
world  by  radio.  He  was  the  champion 
harmonica  player  of  the  British  army 
during  the  war.  While  Tommy  certainly 
can  get  things  out  of  an  ordinary  French 
harp  that  you  would  never  think  were  in 
it,  he  is  not  a professional  entertainer, 
being  a film  salesman  out  of  Kansas 
City  and  makes  his  appearance  here  to- 
night through  friendship  of  the  manager 
of  the  theatre.” 

The  same  stunt  was  successfully 
staged  at  the  Mainstreet  theatre,  Lexing- 
ton, Mo.,  Tommy  acting  as  his  own  press 
agent. 

* * * 

The  Brooklyn  theatre.  Twelfth  street 
and  Brooklyn  avenue,  Kansas  City, 
which  has  been  closed  for  some  time,  has 
been  purchased  by  H.  Boyer.  T.  W. 
Strong  has  purchased  the  Opera  House 


at  Conway  Springs,  Kas.,  while  the  Dud- 
ley theatre,  St.  Joseph,  Mo.  has  been 
purchased  by  Harry  Stone,  for  six  years 
shipping  clerk  at  the  Kansas  City  Enter- 
prise office.  John  Burke  has  purchased 
the  Circle  theatre,  a suburban  house  of 
Kansas  City,  while  the  Opera  House  at 
Sylvan  Grove,  Kas.,  has  been  purchased 
by  H.  Dehler  from  his  brother,  W.  W. 
Dehler. 

* * 

Among  the  out-of-town  exhibitors  in 
the  Kansas  City  market  last  week  were: 

Mrs.  “Nell”  Brinkley,  Mainstreet,  Lexington, 
Mo.;  H.  Kirby,  Opera  House,  Dearborn,  Mo.;  E. 
L.  Dyson  and  D.  E.  Montray,  Park,  St.  Joseph, 
Mo.;  M.  W.  Hubble,  Hubble  theatre,  Trenton, 
Mo.;  S.  E.  WiLHoiT,  Jefiferson  and  Princess, 
Springfield,  Mo.;  Stanley  Chambers,  Miller  thea- 
tre, Wichita,  Kas.;  J.  H.  Thomas,  Novelty,  Win- 
field, Kas.;  C.  M.  McVey,  Eagle,  Herington,  Kas.; 
Floyd  Schultz,  Rex,  Clay  Center,  Kas.;  Lloyd 
Ware,  Lawrence,  Kas.;  George  Leathers,  Strand, 
Mount  Vernon,  Mo.;  H.  Jones,  Sedalia  theatre, 
Sedalia,  Mo.,  and  R.  H.  Mills,  Auditorium, 
Smithville,  Mo. 

* * * 

Plans  for  an  Armistice  Day  celebration 
and  World  War  veterans’  rally  at  the 
Orpheum  theatre,  Kansas  City,  have 
been  announced.  In  addition  to  the  reg- 
ular program,  which  includes  motion  pic- 
tures and  vaudeville,  headed  by  Elsie 
Janis,  popular  A.  E.  F.  performer,  there 
will  be  talks  by  high  Legion  officials. 
The  entire  theatre  will  be  taken  over  by 
the  Legion  on  the  night  of  the  program. 

♦ * * 

Although  election  returns  had  nothing 
to  do  with  it,  a casual  observer  passing 
Frank  L.  Newman’s  Newman  theatre  in 
Kansas  City  the  night  of  the  general 
election  might  have  thought  that  Presi- 
dent Coolidge  himself  was  delivering  an 
address.  It  was  a fight  to  retain  one’s 
position  on  the  sidewalk  in  front  of  the 
house.  The  reason  of  it  all  was  that  Mr. 
Newman,  instead  of  playing  the  picture, 
“His  Hour,”  which  was  running  for  the 
week,  made  a last  minute  advertising 
campaign  of  the  already  well  exploited 
Lloyd  production,  “Hot  Water,”  and  put 
on  a special  preview  performance  for 
downtown  crowds.  And  it  would  have 
taken  a can  opener  to  have  wedged  an 
additional  patron  in  the  theatre. 


SKOURAS  ACQUIRE 
SITE  FOR  4,500 
SEAT  PLAYHOUSE 

Theatre  at  Seventh  and  Locust, 
St.  Lotus,  Will  Cost 
$2,500,000 

(Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  Nov.  11. — Skouras 
Brothers  Enterprises  have  announced 
the  acquisition  of  the  northwest  corner 
of  Seventh  and  Locust  street  as  the  site 
for  a $2,500,000  motion  picture  house  to 
be  known  as  the  Ambassador.  The  lot 
and  present  improvements  cost  approx- 
imately $1,750,000  or  about  $14,000  per 
front  foot,  a record  price  for  real  estate 
in  that  vicinity. 

The  success  of  Loew’s  State  theatre. 
Eighth  street  and  Washington  avenue, 
was  the  determining  factor  in  Skouras 
Brothers  purchase.  They  had  been 
watching  the  business,  done  by  the  new 
Washington  avenue  theatre  and  are  cer- 
tain that  down-town  night  life  has  come 
back,  and  that  subways  and  other 
transportation  improvements  will  settle 
amusements  there. 

Rapp  & Rapp  of  Chicago  will  design 
the  new  theatre  which  will  seat  4,500 
persons,  the  largest  of  any  in  St.  Louis. 
Whether  the  building  shall  be  used  ex- 
clusively for  the  theatre  has  not  been 
decided  but  it  is  probable  that  an  office 
structure  will  also  be  erected.  The 
equipment  and  decorations  will  cost  up- 
wards of  $500,000  and  are  to  include  a 
huge  pipe  organ.  The  eventual  invest- 
ment will  be  almost  $5,000,000  according 
to  tentative  plans. 

The  new  enterprise  is  being  financed 
by  the  First  National  Company,  a sub- 
sidiary of  the  First  National  iBank  in 
St.  Louis.  This  company  has  no  con- 
nection with  First  National  Pictures. 

^ * sit 

A third  attempt  to  wreck  the  Roose- 
velt theatre,  810  North  Leffingwell  ave- 
nue, St.  Louis,  was  made  early  on  Tues- 
day, October  28,  when  unknown  parties 
tossed  dynamite  onto  the  sidewalk  in 
front  of  the  picture  house.  The  front 
windows  were  shattered,  the  canopy 
wrecked  and  a large  hole  torn  in  the 
concrete  sidewalk.  Nick  Zotos,  pro- 
prietor of  the  theatre,  which  caters  to 
negroes  has  been  unable  to  give  the 
police  a clew  to  the  attacks. 

^ ^ 

A theatre  to  cost  upwards  of  $30,000 
is  to  be  built  at  Sycamore,  111.,  by 
Walter  Owbridge.  . . . Work  has 

started  on  the  new  motion  picture  thea- 
tre owned  by  Robert  Cox  and  James 
R.  Grigeby  at  Blandinsville,  111.  Stuf- 
fings Brothers  of  Peoria,  111.,  are  the 
contractors.  The  plans  were  prepared 

by  H.  Dox  of  Peoria,  111 The 

Bonne  Terre  Amusement  Company, 
Bonne  Terre,  Mo.,  has  incorporation 
with  $12,000  capitalization.  V.  M.  John- 
son is  the  principal  stockholder. 
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CHICAGO  PERSONALITIES 

By  J.  R.  - 


Constance  talmadge  breezed 

into  town  on  Wednesday,  Nov.  5, 
and,  after  being  properly  inter- 
viewed by  the  daily  papers,  left  for  New 
York,  where  she  will  spend  a month’s 
vacation. 

* * * 

Anprew  Karzas,  owner  of  the  Wood- 
lawn  theatre,  who  in  the  last  fifteen 
years  has  amassed  a fortune  as  a Chi- 
cago exhibitor,  returned  Nov.  1 from 
Athens,  where  on  Sept.  11  he  married 
Miss  Katherine  Kacogianis,  a niece  of 
C.  M.  Johnson,  Chicago  candy  manufac- 
turer. Mr.  Karzas  plans  to  rebuild  the 
Woodlawn  theatre  and  will  spend 
$2,500,000  it  is  said  on  the  new  house. 

* * * 

George  F.  Dembow,  the  new  Fox  ex- 
change manager,  was  busy  all  week 
meeting  the  Chicago  exhibitors. 

* * * 

Clyde  Eckhardt,  assistant  to  general 
manager  Fox  Film  Corp.,  held  a district 
sales  meeting  in  Chicago  Monday,  Tues- 
day and  Wednesday  of  last  week.  The 
following  branch  managers  attended: 
Frank  Mantzke,  Oklahoma;  P.  K.  John- 
son, Dallas ; Ben  Reingold,  Omaha ; 
George  McKean,  St.  Louis;  Peck  Gun- 
nersaul,  Minneapolis;  Ward  Scott,  Den- 
ver and  Moe  Levy,  Kansas  City. 

* * * 

Sid  Selig,  who  owns  the  Gem  theatre 
on  South  State  street,  has  taken  over 
the  Kozy  theatre  on  Clark  St.,  at  a re- 
ported rental  of  $21,000  a year.  He 
purchased  the  equipment  from  the  John 
R.  Thompson  estate. 

* * * 

The  Chicago  Exhibitors  Association 
held  its  regular  monthly  meeting  last 
Friday.  The  State  Board  meets  on 
Nov.  14. 

* * * 

Milton  Schwartz  of  the  home  office 
of  Fox  and  Clyde  Echkardt,  assistant 
to  general  manager,  paid  the  Milwaukee 
office  a visit  last  Thursday. 

* * 

A.  M.  Eisner, 
former  president 
of  Kansas  City 
M.  P.  T.  O.  drop- 
ping in  at  the 
Chicago  Exhibi- 
tors Association 
last  week  and 
renewed  ac- 
quaintances with 
old  friends. 

* * * 

Mr.  and  Mrs. 
Morris  Hellman 
are  rejoicing  over 
the  arrival  of  a 
baby  girl  at  their 
home.  Miss  Hell- 
man  already  dis- 
plays marked  musical  talent,  as  she  sings 
lustily  according  to  her  fond  dad. 

* * * 

Morris  Hellman,  of  Reelcraft,  has 
just  furnished  his  salesmen  with  hand- 
some leather  bound  cut-off  books  listing 
all  his  new  product,  which  include  the 
new  Rayart  Pictures  Corp.  features,  six 
“Big  Boy”  Williams  features,  12  Frank- 
lyn  Farnums,  5 Tom  Mix  and  a series 
of  Billy  West  comedies,  and  Bray  Maga- 
zine reels. 

* * * 

William  Fox  has  paid  the  Washing- 
ton theatre  Syndicate  $63,000  it  is  re- 


ported for  the  Ascher  Brothers  option 
for  the  Washington  street  site  for  his 
new  Loop  house.  The  whole  amount 
paid  for  the  Browning  & King  location 
is  said  to  be  $170,000,  and  in  addition  he 
will  pay  $83,000  annual  rental.  The 
lease  is  for  99  years  and  construction 
will  start  next  spring. 

* * * 

Sam  Schaeffer,  former  part  owner  of 
the  Fulco-Schaeffer  projection  rooms  and 
supply  store,  is  back  in  the  picture  busi- 
ness, having  opened  an  office  on  South 
Dearborn  street  where  he  is  handling 
theatre  equipment. 

* * * 

Al  Dazel  has  given  up  free  lance  pub- 
licity work  for  the  time  being  and  is 
devoting  his  time  to  booking  and  ex- 
ploiting a film  to  be  issued  through  the 
war  department  for  general  release. 

* * ♦ 

Jack  Stein,  shipper  at  the  F.  B.  0. 
exchange,  is  passing  out  the  cigars  in 
honor  of  a big  baby  boy  at  the  Stein 
domicile. 

* * * 

Oscar  Doob  is  now  with  First  National 

having  succeeded  Al  Sobler  as  exploiteer 
at  the  local  exchange.  Oscar  left  on 
Saturday  for  New  York  to  get  the  low- 
down  on  his  job. 

* * * 

Art  Elliott,  Detroit  manager  of  F. 
B.  0.  spent  Thursday  in  Chicago.  M. 
J.  Weisfeldt,  F.  B.  O.  district  manager, 
was  also  a caller  at  the  local  exchange. 

* * * 

Speaking  of  Al  Sobler,  he  and  .Jack 
Edwards  put  on  a big  campaign  for 
“The  Hunchback”  at  Bloomington,  111. 
where  the  Universal  picture  played  the 
Irvin  & Martin  house  twice  daily,  Nov. 
10-11  and  12.  They  had  the  Illinois 
Normal  school,  the  book  stores.  Women’s 
clubs  and  Army  recruiting  station  plug- 
ging for  the  picture. 

* * * 

F.  L.  Collins,  manager  of  the  Family 
theatre.  Port  Huron,  Mich.,  dropped  in 
to  say  how-de-do  to  Ed  Olmsted  and 
Bruce  Fowler,  at  McVicker’s  on  Satur- 
day after  a side  trip  to  St.  Louis. 

* * * 

Jean  Belasco,  manager  of  the  Ran- 
dolph theatre,  is  fond  of  wrestling 
matches,  but  hereafter  when  he  attends 


Adopt  Silence  Plan 
on  Unworthy  Films 

(^Special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  Nov.  11. 
— Kill  undesirable  pictures  with 
silence. 

That  is  the  new  policy  of  Wis- 
consin clubwomen,  according  to 
information  received  at  the  head- 
quarters of  the  Motion  Picture 
Theatre  Owners  of  Wisconsin. 

According  to  Fred  Seegert, 
president  of  the  exhibitor  organ- 
ization, thousands  of  members  of 
the  Federated  Women’s  Clubs  of 
the  state  are  making  a practice  of 
calling  up  their  friends  and  rec- 
ommending good  pictures  to  them 
and  their  families,  but  instead  of 
attacking  unfavorable  pictures  as 
they  have  in  the  past,  these  women 
have  decided  to  ignore  them  en- 
tirely. They  feel,  it  is  said,  that 
lack  of  an  endorsement  from  them 
will  lead  to  a falling  off  at  the 
box  office  which  ultimately  will 
guide  exhibitors  in  selection  of 
pictures. 

"The  women  by  these  new  tac- 
tics are  doing  just  exactly  what  we 
have  sought  for  years  to  have 
them  do,’’  declared  Mr.  Seegert. 
"We  are  ready  to  cooperate  with 
them  to  the  fullest  extent  and  feel 
that  what  they  are  doing  is  a big 
step  toward  making  producers 
give  us  the  proper  sort  of  pictures. 
By  calling  up  their  friends  and 
urging  them  in  turn  to  call  up 
others,  the  clubwomen  are  creat- 
ing an  invaluable  advertising  me- 
dium for  motion  pictures’’ 


he’ll  walk.  Last  Thursday  night  he  took 
in  the  bout  at  Dexter  pavilion  and  some- 
body stole  his  car.  It  was  found  by  the 
police  next  day  entirely  stripped,  even 
to  the  wheels.  Now  Mrs.  Belasco  is 
glad  she  got  her  fur  coat  last  week. 

* + * 

Four  mysterious  strangers,  billed  as 
“The  Unknown  Four”  will  make  their 
appearance  at  the  Randolph  theatre, 
during  the  showing  of  “K — The  Un- 
known” the  Universal- Jewel  production. 
* * * 

State  sti'eet,  at  least  the  North  end 
of  the  loop  will  be  well  lighted  when 
the  State-Lake  theatre  turns  on  the 
light  on  its  immense  sign.  With  the 
Chicago,  the  Randolph  and  the  State- 
Lake  all  going  at  once,  it’ll  be  a regular 
white  way. 
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THEATRE  CONSTRUCTION 
AND  EQUIPMENT 


Milwaukee  to  Get  $500,000  Theatre  and 
Recreation  Building 


lY/f  ILWAUKEE’S  theatre  construction 
boom  has  gained  new  impetus  with 
the  announcement  that  a $500,000  show- 
house,  store,  office  and  recreation  building 
is  to  be  erected  shortly  at  Twenty-seventh 
and  Wells  street  by  the  Mai  Investment 
Company.  The  theatre  will  have  a seating 
capacity  of  between  1,800  and  2,100. 

The  site  of  the  projiosed  playhouse  is  on 
ffie  city’s  vest  side  in  a neighborhood  made 
especially  desiralde  by  numerous  improve- 
ments under  way  at  the  present  time.  The 
corner  is  an  important  transfer  spot  on  the 
street  railway  line  and  with  the  numerous 
new  stores  going  up  in  the  vicinity  is  ex- 
pected to  b''  one  of  the  busiest  in  Milwau- 
kee. 

* jj;  ^ 

Plans  for  the  structure  are  lieing  out- 
lined by  Rosman  and  Wierdsma,  architects, 
who  announce  the  exterior  of  the  build- 
ing will  be  of  Spanish  design,  while  the 
interior  will  be  patterned  to  some  extent 


after  the  $2,000,000  Wisconsin  theatre  re- 
cently completed  in  Milwaukee  for  the 
Saxes  and  the  famous  Chicago  theatre  in 
the  Illinois  metropolis. 

The  nuilding  will  be  so  constructed  and 
equipped  that  it  will  be  available  for  vaude- 
ville presentations  as  well  as  movies,  if  it 
is  desired  to  switch  the  policy  or  combine 
both. 

The  section  devoted  to  recreation  facili- 
ties will  house  twelve  bowling  alleys,  pool 
and  billiard  parlors,  luxurious  rest  rooms 
and  a barber  shop. 

A ventilating  system  of  the  most  modern 
type  will  be  installed  at  a cost  of  $75,000 
and  will  assure  proper  ventilation  at  all 
times,  not  only  in  the  theatre,  but  in  the 
recreation  section  as  well. 

Work  on  the  building  is  to  begin,  it  has 
been  announced,  just  as  soon  as  a large 
apartment,  store,  office  and  garage  struc- 
ture is  completed  by  the  Mai  Investment 
Company  directly  across  the  way  from  the 
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theatre  site.  Since  bo-th  buildings  are  to 
be  controlled  by  the  same  company,  it  is 
expected  that  a section  of  the  large  garage 
may  be  turned  over  to  theatre  patrons  for 
parking. 

^ 

It  has  at  \arious  times  been  reported 
that  another  theatre  would  be  constructed 
oil  one  of  the  opposite  corners  and,  as  a 
matter  of  fact,  such  an  announcement  ap- 
peared in  the  press  several  days  ago,  it 
being  stated  that  the  building  would  be 
erected  by  the  Badger  Theatre  Corporation 
at  a cost  of  $125,000.  However,  the  build- 
ing inspector’s  office  reports  that  a permit 
has  not  yet  been  applied  for  and  there  ap- 
pears to  be  some  doubt  about  such  a step 
in  view  of  the  announcement  by  the  Mai 
Investment  Company. 

Heading  the  Mai  Investment  Company  is 
AI.  L.  Annenberg,  one  of  the  circulation 
executives  for  all  of  the  Hearst  news- 
papers, whose  home  office  is  in  New  York. 
Mr.  Annenberg  is  a native  of  Milwaukee, 
however,  at  one  time  having  been  pub- 
lisher of  a Milwaukee  newspaper. 

With  work  on  the  house  expected  to 
start  shortly,  all  theatre  building  records 
for  the  city  will  be  broken.  During  the 
last  year  the  Saxe  organization  has  erected 
the  $2,000,000  Wisconsin  in  the  downtown 
section  and  the  $1,000,000  Modjeska  on  the 
South  side,  while  several  smaller  houses 
either  have  gone  up  or  are  in  the  process 
of  being  built  by  other  theatre  companies. 
In  addition,  there  has  been  consideralile  ac- 
ti\ity  in  the  building  line  upstate,  while  an 
unprecedented  number  of  theatres  have 
undergone  remodeling. 

^ s!t  ^ 

In  combining  the  recreation  feature  with 
the  theatre,  the  new  showhonse  will  be  fol- 
lowing the  example  set  up  by  the  recently 
built  Saxe  houses,  an  innovation  which  has 
proven  decidedly  popular. 

The  nearest  rival  picture  house  to  the 
spot  chosen  for  the  half  million  dollar 
house  is  the  State,  at  Twenty-seventh  and 
State  streets,  two  blocks  away,  which  has 
enjoyed  remarkable  success  for  years.  Ex- 
cept for  the  State,  however,  there  is  no 
theatre  for  blocks,  not  a single  showhouse 
being  located  in  the  heavily  settled  terri- 
tory east  of  the  Twenty-seventh  street  side 
as  far  as  Sixth  street  and  Grand  avenue, 
the  heart  of  the  downtown  district. 


A Correction 

In  the  caption  under  the  views  of  the 
Marr  & Colton  plant  in  the  issue  of 
October  18,  the  location  of  the  factory  was 
given  as  Rochester,  N.  Y.  This  is  in  error 
as  the  Marr  & Colton  plant  is  located  at 
Warsaw,  N.  Y.,  from  where  it  has  grown 
to  its  present  large  size  in  the  past  nine 
years. 
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From  studio  to  screen 


EASTMAN  FILM 


Just  as  in  the  studio  where  East- 
man Negative  Film  makes  the  most 
of  the  cameraman’s  skill,  so  in  the 
theatre  Eastman  Positive  Film  carries 
quality  through  to  the  screen. 


Look  for  the  identification 
“Eastman”  “Kodak”  in  the 
film  margin. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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**Hoi  Stuff**  and  ***Deaf  Dumb  and  Daffy*\ 

Ttafo  "Reel  Comedies 

“Hot  Stuff’’  is  hot  stuff. 

Not  one  of  your  audience  will  be  cold;  everyone  will  be  boiling  over  with 
laughter.  The  Bellicose  Spats  inaugurate  their  own  fire  department.  When 
they  attempt  to  put  out  the  fire  that  they  themselves  have  started,  the  body 
temperature  of  your  patrons  will  be  150  degrees  Fahrenheit  each. 

In  “Deaf,  Dumb  and  Daffy’’  they  break  into  society  with  a bazaar,  but  their 
own  dumbness  puts  it  on  the  bazink.  You  can  laugh  at  it  until  you’re  weak. 
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Amazing! 

But  True 

Just  when  it  would  seem  that  the  phenom- 
enally  high  attendance  marks  of  New  York^s  great  Capitol 
Theatre  could  never  possibly  be  bettered,  along  comes  Victor 
Seastrom’s  remarkable  production  “HE  WHO  GETS  SLAPPED,” 
and  does  (would  you  think  it  possible?)  a business  on  Sunday 
(Nov.  9th)  of  $15,130.45,  establishing  a new  world’s  one  day 
money  record  for  a motion  picture. 

Each  successive  MetrO'Goldwyn  Picture  appar- 
ently betters  the  next.  And  now  “He  Who  Gets  Slapped”  shows 
that  rare  quality — that  indefinable,  amazing  box  office  pull  that  is 
destined  to  shatter  attendance  records  everywhere. 

Wait  ’till  you  play  it!  You’ll  seel 
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EVERY  UNIVERSAL  JEWEL  A GEM, 


if  you  ask  me! 


^ ^ — Ascher’s  Merril  Theatre 
Milwaukee,  Wis. 


TIIK  SKLNAI,  TOWKK. — “A  kiiixkimt ! Will  piu  k any  lions.-  in  (lu- 
ooiintry/'  — AiiMers  Kosehurjr,  Ore. 

THK  ItKrKIkK.SS  A<fK. — *‘Oiie  Hue  fiist-nioviiin'  (■oinedy-^lraiiia,  <isivt‘ 
UM  the  hest  >\eek  in  o\er  tliree  months/* 

-—Liberty  Theatre,  Kansas  t'ity,  ]Mo. 

^^INK. — “ItiKKest  laisiiiess  this  fall.  l*lease<l  nearly  100  j»er  <-e.nt.” 

— Ilo  'I’heatre,  C'liniherlaiid,  J5.  Canada. 

'J'llK  KOSK  Ol'  l*AKIS. — “Thrills,  surprises  and  pleasure  in  this 
splendid  drama  of  liiiinaii  life!  Another  drainatit*  triumph!’* 

— Sesittle  Times. 

THJE  FAST  MOKKFK. — ‘’C'onuratulatioiis  for  another  sure-lire  eometly 


sensation.  Hiishiess  extremely  gratify liiy  ! 

— (iranuda 


Theatre,  San  LYanoiseo,  Calif. 


'rilK  'rCKiVIOIL. — “Fine  produetioiil  ^^'ell-aete<l,  well-prodiKred  aiul 
full  of  human  interest.  >otkintt  hut  praise  for  it!” 

— Capitol  Theatre,  New  Bedford,  Mass. 


Bl  JTKKMA.— “IMayed  t<»  eapaeity  Inisiness  all  week!  Great  I>ii.sinei| 
ili'hlTiie  lieaiy  oi>|H>Aition !”  — Kini^s  Theatre,  St.  Ixniis,  Mo. 


run  GAIK'I'V  GIKL. — “So  astoiiniliiiK:  and  so  darinj;  tliat  it  leaves  tl 
speeiator  Kasiiinj;  in  aina/.enie.nt.”  — The  Buffalo  Truth. 


Iv — THK  I XKN'OWN. — "Keeord  openin.ir,  Metiire  baildiiiK  up  evei 
day!  T.ooks  like  a reeord  week!”  — On>henm  Theatre,  Akroii,  Ohio. 

I.OAK  AX'D  <iI.OK’>'. — -'A  ileliuhltul  pii-tiire  that  K’ives  one  a satisfte 
feeliiiK.”  — Seattle  Star 

THK  FA;MIIA'  SKCKKT. — “There  is  no  )|iiestionine  its  appeal  t«  til 
masses!  Kvery  indieation  of  a hijf  hit!”  — Kvhibitors  Trade  Heviekv. 


THK  TOHXLVBO. — “X’ot  one  of  the  higsest  melodramas  ever  made  bi 
THK  iiiggest!  Another  masti-r  stroke  in  prodiietion !” 

— Cameo  Theatre,  l.os  Angeles,  Calif. 


This  is  Universal’s  first  Big  12  for  1924-25 — now  “tried  and  proved”! 
You  can  see  and  book  every  one  at  your  Universal  Exchange!  Today! 


UNIVERSAL  HAS  THE  PICTURES 


Naiionally  Advertised  in 
The  Sahivday  Evening  Post 


Motion  Keture  Producers  CsDismbulois 
of  AmericJi. Inc  "UhUHHmPrci 


tmy  hmgxmge  — 

it's  llie  greatest  monc^r- 
maker  of  them  all  f 


ENGLISH 

The  greatest  money  maker  of  them  al  1 

FRENCH 

La  plus  grande  attraction 
cinematographique  du  monde 

GERMAN 

Der^rdszte  Kassen  Ma^allerFilms 

ITALIAN 

La  piugrande  attrazione  del  mondo. 

DUTCH 


Oegrootste  kas  attractievanalle 
lichtbeelden. 


To  meghaliteron  skedion  ston  cosmo 

PORTUGUESE 

Aproduccab  onematographica  mais 
importantedeepocha. 

MALAY 

Dprihal  ^ambarjang  membihin 
untun^  wang  besar  sekali. 

TURKISH 

Dounianen  ichinde  en  buukparcha 

ARABIC 


SPANISH 


La  atraccion  dnematogratica  mas 
grande  de  la  e'poca. 


Ahbar  sourat  fil  dounia 

ARMENIAN 

Asctikharkine  amenen  menzgiedoron. 


ENGLAND 


“TVallic  held  up  by  crowds!’* — Marlborougi^  Tlieatre, 
London. 

’’Enormous  success!  Played  to  capacity  every 
house.” — The  Palladium,  London. 

’’Broke  every  recoi’d  of  iny  house!” — The  Palace, 
London. 

“It  has  certainly  ba’oken  all  records!” — Kensington 
Theatre,  London, 


FRANCE 


’’This  week  ‘Notre  Dame’  mmle  new  screen  history 
at  Tokyo.  Pirst  picture  ever  released  iiv  tliree  thea- 
tres simultaneously  and  we  all  cleaned  up.  Greet- 
ins:s  and  tlianks.” — Mr.  Ohta,  of  the  Nippon  Kan. 
Mr.  Masuda,  of  the  Meguro  Kinema.  Mr.  Nishinioto, 
of  the  NikUatsu’s  Kanda  Kan. 


SOUTH  AMERICA 

“ ‘The  Huiiehback  of  Notre  Daiive’  is  one  of  the  most 
notable  cineinatojrrapWc  productions  ever  screened.” 

— Dr.  Ma>-celo  T.  Alvear,  President  of  the  Argentine 
Republic 

“Oirening  tremendous  success,  both  lii-st-ruii  houses 
beiiiff  packed.  .Many  turned  away.  Public  and 
press  enthusiastic  proclaimlngr  ‘Hunchback’  grreatc.st 
production  ever  in  South  America.” — Isen,  General 
Manager,  South  America. 


UNITED  STATES 


“All  records  for  any  pictiu’e  Ivave  been  broken.” — 

Syracuse  Strand  Theatre,  Syracuse,  N.  Y. 

“Packed  house  nigrht  and  day!” — Rialto  Theatie, 
San  Antonio,  Texa.s. 

"Have  just  concluded  a week  in  which  new  records 
were  established!” — Isis  Theatre,  Kansas  City,  Mo. 


CANADA 


"This  picture  is  full  of  merit.” — Le  Temps,  Paris. 

“One  is  ov^erwhelmed  by  the  grrandeur  and  precisio,n 
of  this  remarkable  picture.” — I,e  Journal,  Paris. 

“It  is  a great  success!  Reniiu'kahle  from  all  view- 
points!”— ^Le  Figaro,  Paris. 

“Exceedingly  well  done!” — De  Matin,  Paris. 

A UNIVERSAL  PRODUCTION 


INDIA 


“His  E.vcellency,  the  Governor  of  Bombay,  was  in 
Poona  when  the  masterpiece,  ‘Huncliback  of  Notre 
Dame,’  was  screened  in  Bombay  at  tlie  Excelsioi' 
'Theatre.  His  E-vcellemcy,  Lady  Wilson  and  otiiier 
Government  officials  were  all  extremely  pleased  at 
this  beuuGful  picture.” — Munim,  Bombay,  India 
Office. 


“Smashed  all  records  for  attendance.  Police  neces- 
sary.”— Regent  Theatre,  Ottawa.  Can. 

“Hundreds  praised  the  offering.  Expectations  fully 
realiaied.”- — Empire  Theatre,  Saskatoon,  Sask. 

“It’s  a great,  wonderful  masterpiece.  Pleased  every- 
one immensely .’’-^apitol  Theatre,  Regina,  Sask. 

AUSTRALASIA 

“Premiere  Australasian  shotving  ‘Hunchback  of 
N otre  Dame’  at  Crystal  Palace,  Everybody’s  Theatre, 
Clirist-rhurch,  immense  success.  Hundreds  had  to 
be  turned  away.  Acknowledged  by  exliibitors  and 
public  greatest  moving  picture  shown  here.” — 
O.  Eskell  Wellington,  New  Zealand. 

Presented  by  CARL  LAEIMMLE 


iHUmUKKoFlOTRE  HME 


Motion  Picture  Producers  ^vDistributofS 
of  America,  be  ■ Pro. 


THeTornado 

«ive  tSBivexsa^ 

.-rTae  ^^"^’elodramaUC  deviaUoBS  ^t’s  ^ 

tense, 

V^?^  ^n£  develop’®®’^  ’sors  bSatm’®  ^ 

V aua  t..;-  „^v.  »« 
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liweep  em 
^eirfeet” 

am 

EXHIBITORS  TRADE  l?E¥IEW 

^EMMLE 


" «-S«- 


SItenS~~~yaiUnteres 

IS  renrnT  • i„  thrilh  ^ 

Dm  tfig.  , surpasspc  ; ” ^orrenfQ  , 

'■^  =>'»  4o^*  """  beL  seen  a 

Such  thrill  ^ ^^^cked  n Pictures  • u 

though  this  fc  r ^ f’^^^’Jre-Daf 

P'cture  r.  ^ director  r-- 
other  rf;  " not  A Bag^ntt’.  c 
tvorl  f'T'®'--  Mr  M ® back*2°'/"  fifM  b,> 

|g”§§3||i~ 

'Off  trickerU'"'  '’“sband  ,,  does  nor  ^ 

P amq  fr4  if^  o-oes  inched  her  c ^ 

be  Vfh  4"”  tbaf  hee  ? '’^  '’oro’s  „I  Suspect- 

'aohe'’r;^y)  d/ed  ;A«band  ha/±\^"<^  ox- 

"^^of  fns  oJd  lr° whe4u“'f'’o/d  ,'„  p^'  ‘'>ot 

^Rh  h?c  -r  Tu  . Yearns  f I,  -*^^^ance. 

\‘°/0-aJ4f  ''■j'Mn  Cfcf'- 

'/•  The  hem  "'S'^  and  car;^  breah, 

dm.  saves  the  he^^^-Tuttr" 

~--^^:ia^ndred ... 
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VIT 


ALBERT  E.  SMITH,  President 


PERCY  MARMONT 


THE 

CLEAN 

HEART 


THE 

CRUELTIES 

OF 

LIFE 


MARGUERITE  t 
LA  MOTTE 


Produced  by 


J.  Stuart  Blackton 


GREATER 

THAN  MARRIAGE 


MARJORIE  DAW 


LOU  TELLEGEl  T 


Produced  by 


Victor  Hugo  Halperin'r 


THE 


BELOVED  BRUTE 


J.  WARREN  KER- 
RIGAN 


CAPTAIN 

= -BY  = 

RAFAEL  SABATINI 


VICTOR 
McLAGLEN  I 


Blackton 


JEAN  PAIGE 


MARGUERITE  DE 
LA  MOTTE 

Produced  by 


J.  Stuart 


-Membor  of  the  Motion  Picture  Producers  and  Dis  tributors  of  America,  Inc.  Will  H.  Hays,  President 
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OHN  HAMRICK, 

{ wire,  Nov.  7: 


progressive  theatre  owner,  Seattle, 


‘Clean  Heart’  in  spite  of  terrible  storms  stood  ’em 
out  every  night.  Builds  real  patron  friends.  ” 


^he  greatest  problem  drama  of  today 
)layed  right  in 

The  Bright  Lights  of  Broadway! 


'JEW  YORK  TIMES : 

“This  film  of  sterling  interest.  ” 


reduced  by 


BLOOD 


David  Smith 


JOHN  B.  ROCK 

Gen.  Mgr. 


Reg.  U.  S.  Pat.  Off. 


presents 


in 


"Dynamite  Smith" 

By  C.Oardner  Sullivan 

WITH  WALLACE  Beery,  Jacqueline  Logan  and  Bessie  Love 


tf 


/f  he  has  hee^i  aivqy  he  has 
cerfaat/y  come  6arc/(^/“ 


NtfBSTEj 

tew 


OHlOH 


OEOB®^ 


'N.  £• 


aM 

^tkins.  t"’*'' 


VICE- 


PB€9 


REttWtO  H 

6.  «.«• ' ,a.  .• 


^,24  001  2'+ 


iv 


paths 


SXCHAHGS 


J5 


BkOl  IS 


45  31  SSSTOBK  SI  _ 

® 0AS11S  SWSRD^I 


IS 


,„^4.3  KX1  H.3  33.S  « 1^ 

C'fS'^Sl^*^  rtCULLESI  rso“  ..  ,= 


lOlA 


lUOE  PIOISSI^ 


that  os  o^ncs  DHAST 


STAE  is 


S^PPOSSD 


,0  H.V.  S-.P110S-  BO. 

XSC.  .SB  , bbOK  0.ST4S  1HB.1BB 


^y  long  for  better  pictureQ H(k 


meonei 


o/necTeo  by 

Raipm  /A/ce 


Pafh^Dicture 

Y MA 


1 
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Get  your  Christmas 

Money  Early! 

You  can  give  wifie  a new  fur  coat 
and  a diamond  ring  too,  if  you  play 


Douglas 


MacLean 


‘‘Never  Say  Die” 

**  MacLean  on  the  strength  of  * Never  Say  Die* 
takes  his  place  side  by  side  with  Lloyd** 


These  leading  theatres  are  playing  it 


Los  Angeles 
(World  Premiere) 
Schenectady,  N.  Y. 
Springfield,  Mass. 
Boston,  Mass. 

Waco,  Tex. 

Wichita,  Kan. 
Wheeling,  W.  Va. 
Evansville,  Ind. 
Dubuque,  la. 
Rochester,  N.Y. 
Altoona,  Pa. 

Omaha,  Neb. 

Fort  Worth,  Tex. 
Grand  Rapids,  Mich. 
Milwaukee,  Wis. 
Spokane,  Wash. 
Louisville,  Ky. 
Dayton,  Ohio 
Stockton,  Calif. 
Minneapolis,  Minn. 
Cleveland,  Ohio 
Syracuse,  N.  Y. 
Chicago,  111. 
Portland,  Me. 

San  Diego,  Calif. 

St.  Louis,  Mo. 
Davenport,  la. 

Des  Moines,  la. 
Montclair,  N.  J. 

Salt  Lake,  Utah 
Buffalo,  N.  Y. 
Chicago,  111. 

Toledo,  Ohio 
Lowell,  Mass. 

South  Bend,  Ind. 

W.  Palm  Beach,  Fla. 
Pueblo,  Colo. 

San  Jose,  Calif. 
Birmingham,  Ala. 
Portland,  Ore. 
Galveston,  Tex. 


Metro’s  California 

Fenway 

Strand 

Strand 

Capitol 

MUler 

Rex 

American 

Grand 

Regent 

Victoria 

Sun 

Rialto 

Majestic 

Strand 

Casino 

Majestic 

State 

T.  & D. 

Hennepin 

Circle 

Strand 

Rialto 

Keith’s 

Plaza 

Kings 

Garden 

Strand 

Claridge 

Pantages 

Shea’s  Hippodrome 

Randolph 

Temple 

Merrimac  Sq. 

Oliver 

Stanley 

Rialto 

Liberty 

Temple 

Blue  Mouse 

Dixie 


Denver,  Colo. 
Oklahoma  City,  Okla. 
Baltimore,  Md. 

Great  Falls,  Mont. 
Pittsburgh,  Pa. 
Indianapolis,  Ind. 
Seattle,  Wash. 
Tacoma,  Wash. 

Sioux  Falls,  S.  D. 
Fargo,  N.  D. 

Albany,  Ga. 

Topeka,  Kans, 

Ft.  Smith,  Ark. 
Astoria,  Ore. 
Marquette,  Mich. 
Escanaba,  Mich. 
Middletown,  Ohio 
Bartlesville,  Okla. 
Everett,  Wash. 
Anaconda,  Mont. 
Tarentum,  Pa. 
Parkersburg,  W.  Va. 
Punxsutawney,  Pa. 
Canton,  Ohio 
Appleton,  Wis. 

Port  Arthur,  Tex. 

San  Francisco,  Calif. 
Waltham,  Mass. 
Morgantown,  W.  Va. 
Perth  Amboy,_N.  J. 
Mansfield,  Ohio 
Ottuma,  la. 

Green  Bay,  Wis. 
Columbus,  Ohio  , 
Charlotte,  N.  C. 
Cheyenne,  Wyo. 
Lawrence,  Mass. 
Philadelphia,  Pa. 

Bay  City,  Mich. 

Rock  Island,  111. 
Wichita  Falls,  Tex. 


Colorado 

Empress 

Rivoli 

Liberty 

Million  Dollar  Grand 

Colonial 

Blue  Mouse 

Blue  Mouse 

Princess 

Garrick 

Liberty 

Isis 

New 

Liberty 

Delft 

Delft 

Sorg 

Oklahoma 

Star 

Bluebird 

Palace 

Lincoln 

Jefferson 

Palace 

Elite 

Cameo 

Granada 

Central  Square 

Metropolitan 

Dutmus 

Opera  House 

Strand 

Orpheum 

Dreamland 

Broadway 

Princess 

Broadway 

Karlton 

Regent 

Spencer  Square 
Strand 


— Variety,  Sept.  24. 


Muskogee,  Okla. 
Enid,  Okla. 

Jackson,  Mich. 
Okmulgee,  Okla. 
Clarksburgh,  W.  Va. 
Sioux  City,  Iowa 
Manhattan,  Kans. 
Kansas  City,  Mo. 
Fresno,  Cal. 

S.  S.  Leviathan 
Fort  Wayne,  Ind. 
Battle  Creek,  Mich. 
Tuscaloosa,  Ala. 

El  Paso,  Tex. 
Austin,  Tex. 
Amarilla,  Tex. 
McAllister,  Okla. 
Springfield,  Mo. 

San  Jose,  Cal. 

Boise,  Idaho 
Paterson,  N.  J. 
Detroit,  Mich. 

Iowa  City,  la. 
Waterloo,  la. 

Cedar  Rapids,  la. 
Madison,  Wis. 

St.  Joseph,  Mo. 
Raleigh,  N.  C. 
Durham,  N.  C. 
Columbia,  S.  C. 
Wilmington,  N.  C. 
Erie,  Pa. 

Mankato,  Minn. 
Bismark,  N.  D. 


Broadway 

Rialto 

Capitol 

Yale 

Gillis 

Princess 

Wareham 

Royal 

Liberty 

Shipping  Board 

Palace 

Regent 

Belvedere 

Palace 

Hancock 

Mission 

Bushy 

Princess 

Liberty 

Strand 

Garden 

Capitol 

Pastime 

Crystal 

Palace 

Strand 

Fortle 

Almo 

Paris 

Ideal 

Royal 

Strand 

State 

Capitol 


Loew’s  Greater  New  York  Circuit 
Crandall’s  Wlashington  Circuit 
Asher  Bros.  Chicago  Circuit 
B.  & K.  Mid-West  Illinois  Circuit 
Rowland  & Clark  Pittsburg  Circuit 
Stanley  Philadelphia  Circuit 
St.  Louis  Amusement  Co.  Circuit 


And  1518  Others  Already  Booked 


Make  A National  Holiday  Laugh  Week 


with 


DOUGLAS  MacLEAN  COMEDIES 

5496  Theatres  Already  Played  3572  Theatres  Already  Played 

“GOING  UP”  “THE  YANKEE  CONSUL” 

The  High-Flying  Comedy  Of  Laughing  Memory 

Pathe  Exchange  ASSOCIATED  EXHIBITORS,  Inc.  Sidney  Garrett 

Physical  Distributors  ArtLur  S.  KanC,  President  Foreign  Representative 
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You  Have  Never  Drawn  a Blank 

when 

You  Booked  Productions  Starring 

JOHN  LOWELL 


Box  office  successes 

“TEN  NIGHTS  IN  A 
BAR  ROOM” 

“LOST  IN  A BIG 
CITY” 


No  empty  seats 
when  you  played  these 
gripping  dramas. 


Stories  by 

L.  CASE  RUSSELL 

Directed  by 

GEORGE  IRVING 


They  made  money 
for  you  then— -Why 
not  now? 


Now  Ready 

“FLOODGATES” 

By  L.  CASE  RUSSELL 
with 

JOHN  LOWELL 

Evangeline  Russell,  Jane  Thomeis,  Ivy  Ward,  Directed  by  George  Irving 

THE  PRICE  IS  RIGHT-THE  TIME  TO  BOOK  IS  NOW 


LOWELL  FILM  PRODUCTIONS,  Inc. 

World* s Rights  controlled  by 

DAVID  P.  HOWELLS,  Inc.,  729  SEVENTH  AVE.,  N.  Y.  C. 

Coming;  John  Lowell  By  L.  CASE  RUSSELL 

in  Directed  by 

THE  RED  WOLF  EDGAR  LEWIS 


The  Trice  oj^  a Tarty" 


From  ihe  Costnopoliian  Magazine  Jfory  by  Wiltiam  Mac  Harg,  bif ith 

Hope  Hampton,  Harrison  Ford,  Mary  A.stor,  Arthur 
Edmund  Caretv  and  “Dagmar  GodottfsKy 


When  It* j YOUR  Sister  Who  is  the  Trice  of 
A Tarty  It  MaKjss  a Difference! 

A girl  who  knows,  can  meet  temptation,  spurn  it,  avoid  it. 
A girl  who  doesn’t  know  walks  right  into  it. 

If  that  girl  is  your  sister,  and  she  is  the  price  of  a party, 
what  a difference  it  makes! 


Directed  by  Charles  Gihlyn 

Associated  Ejchibitors 

Arthur  S.  Kane,  President 


Physical  Distributor 
Pathe  Exchange,  Inc. 


Encore 

pScturf^ 


Foreign  Representative 
Sidney  Garrett 


I 


i . I.  ■■ 


■ J-  - 

"I 

\ j 


**Ea4'f  of 

'Broadtvay*^ 

{Adapted  foom  the  Saturday  E.'tiening  “Post  Story 
The  “Tropic  of  Capricorn”  by  "Richard  Connell') 

'Directed  by  Wm.  K..  Hobttard 
•A  "Pciul  S^cho field  “Production 
tuit/y 

Ote/en  Moore,  Marjr  Carr,  'Ralph  Lebifis 
Margtxerite  De  La  Motte 


A woman’s  scream  in  the  dark! 

On  the  sidewalk  a probationer  on  the  police  force, 
tomorrow  to  turn  in  his  uniform, — rejected! 

Everything  to  gain  and  nothing  to  lose;  maybe 
his  life  the  forfeit,  and  he  turned  down  for  the 
force ! 

If  it  were  you,  what  would  you  do? 

And  what  do  you  think  he  did? 

What  he  did  makes  a half  hour  of  climax,  of  the 
tensest  situations  you  ever  saw! 


A^soctcited  Ejchibitors 


Arihur  S.  Kane,  President 


Physical  Distributor  Hncore 

Pathe  Exchange,  Inc,  Pcturp^ 


Foreign  Representative 
Sidney  Garrett 


"a 

I--  ■ 





■'SS;; 


REMEMBER.  ^ 

/ your  profits  from 

THE  LONE  STAR.  RANGER. 
THE  LAST  OF  THE  DUANES 
ami  SOFT  BOILED  !!! 
STOP  arid  think  v^hai 


it  means 

when  we  jay  this  is  the  greatest 
^oitv  ^ITLix  special  of  them  all 

WILLIAM  FOX 

PRESENTS 


^omntUfc 

ivL 

TEETH 


■with  TONY,  the  horse,  and  DUKE,  the  doq 
Jl  RED-BLOODED  DRAMA  OF  THE  WEST 

^fBy  Clinton  H.Stagg  6 Virginia  Hudson  BrighTmaiVr, 

a J.G.BLYSTONE  Ja 

cpYoUudXion^  Vl 


BINDEPENDEN* 
* ft-STRENGTIi 


FOX  FILM  C0R.P0R.AT10I 

HErOBER.  OF  MOTION  PICTUR£  PRODUCERS  & DISTRIBUTORS  OF  A MERlCA , I NC.  — WILL  H.HAVS,  PRFSIO 


qA  specify,  action  melodrama  replete 

^ith  thrills 


WILLIAM  FOX  PRESENTS 

DAUGHURS 
ofiheNIGHT 


The  picture  with  a thousand  tie-ups 

Story  BY  WJLLAUD  20BER.T50N 

A.  ELMER  CLIFTON  -pRODUCT/ONi 

_ X FILM  CORPORATION 

OBER  OF  MOTION  PICTURE  PRODUCERS  AND  DISTRIBUTORS  OF  AM  ERICA  /nc., WILL  H.  HAY5.pr.es'. 


bindependw 

o strength 


!l 


I 

I 

i 


FIRST  NATIONAL 
PICTURES,  Inc. 

announce  that 


3iTAt  UafciotuiL  THctureA 


COLLEEN 

MOORE 


has  reached  the 
goal  predicted 
for  her ^ 


FIRST 

NATIONAL 

during 

1924 


I 


\ 


by  her  brilliant  success  in  those  great  FIRJST 
NATIONAL  PICTURES  -^'Flaming  Youth-Painted 
PBople*'~*The  Perfect  Flapper  and  Flirting  with  Love*  will  be 

STARRED 

in  her  next  picture— an  adaptation  of  EDNA  FERBERS  best  seller 
Adapted  and  supervised  by  EARL  HUDSON 
Directed  by  CHARLES  BRABIN 


GPv^ATEST  PICTUPs^S 


'^nhot  a triumph 
from  Miss  Moore/ 

What  an  achieve- 
ment for  FIRST 
NATIONAL  / 

What  a wonder- 
ful box- office 
production  for 
any  exhibitor  / 

SO  BIG"  will  he 
one  of  the  out- 
standing pictures 
of  any  year -and 
for  Miss  Moore  an 
accomplishment 
that  will  cany  her 
to  the  highest 
peaks  of  stardom/ 
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Box-Office  Event 


A trio  of  di^tin^ui^hed 
players  in  the  greatest 
adventure  romance 
ever  tol<L. 


PRODUCTION 


HIGHLIGHTS 


With  ALICE  JOYCE 

KENNETH  HARLAN 
WALTER  LONG 


Walter  Long 

as  the  River  Thief 


Preferred  Pictures.  Distributed  6.  P.Schulberg  Productions, Inc 

1650  Broadway  , Neu)  gprlQ  J.C.Bachmann , ‘Jreaaurer 


Foreign  Distributors : Export  am!  Import  Film  Co. 


The  society  prologue 
The  aeroplane  crash 
The  tropical  exteriors 
The  elephant  hunt 
The  savage  warfare 
The  jungle  fire 


Kenneth  Harlan 
as  White  Man 


I 

By  George  Agnew  Chamberlain 
Adapted  by  Eve  Unsell  and  Olga  Printzlau 


B.  P.  SCHULBERG 


presents  a 


GASNIER 

PRODUCTION 


Alice  Joyce 
as  Lady  Andrea 
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READY  NOW/ 


GLORIA  SWANSON 


Herbert  Brenon’s  Production 

“THE  SPANIARD” 

with  Ricardo  Cortez 


BETTY  COMPSON 


“Madame  Sans  Gene” 

Directed  b\-  Leonce  Ferret 


in 


“New  Lives  for  Old” 


THOMAS  MEIGHAN 


in 


“Man  and  the  Law” 

Directed  bv  Edward  Sutherland 


Iribe-Urson  Production 

“LORD  CHUMLEY”  (working  title) 

with  Viola  Dana,  Ray  Griffith, 
Theodore  Roberts 


POLA  NEGRI 


in 


“The  Charmer” 

A Sidney  Olcott  Production 


Allan  Dwan  Production 

“NEW  YORK  LIFE” 


BEBE  DANIELS 


Herbert  Brenon  Production 

‘THAT  FRENCH  GIRL” 

with  Betty  Bronson 

RICHARD  DIX 


in 


“The  Crowded  Hour” 

Directed  by  Frank  Tuttle 


RICHARD  DIX 


in 


in 


‘None  But  the  Brave’ 

Directed  by  Paul  Sloane 


“The  Early  Bird”  (working  title) 

Directed  by  Paul  Sloane 


BETTY  COMPSON 


Sidney  Olcott’s  Production 

“SALOME  OF  THE  TENEMENTS” 

with  Jetta  Goudal 


in 


“Eve’s  Secret” 

A Raoul  Walsh  Production 


William  de  Mille’s  Production 

“YOUNG  WIVES” 

with  Rod  La  Rocque — Claire  Adams 


THOMAS  MEIGHAN 


in 


Alan  Crosland’s  Production 
“CONTRABAND”  < working  title) 
with  Lois  Wilson,  Noah  Beery 


Henry  King  Production 

“SACKCLOTH  and  SCARLET” 

with  Alice  Terry 


“Old  Home  Week” 

by  George  Ade 
George  Melford  Production 

“THE  TOP  OF  THE  WORLD” 

pjy  Ethel  M.  Dell  with  Anna  Q.  Nilsson,  James  Kirk 
wood,  Raymond  Hatton,  Sheldon  Lewis 


Hi 


♦ T 

A line  of  Subei'^Hits  £vei 
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Inificunou^t 


William  de  Mille  Production 

“MEN  AND  WOMEN” 

with  Rod  La  Rocque,  Grethe  Nissen 
Victor  Fleming  Production 

“ADVENTURE” 

by  Jack  London 

BETTY  GOMPSON 
“The  Dressmakbf*  From  Paris” 

A Raoul  Walsh  Production 
Zane  Grey’s 

“CODE  OF  THE  WEST” 

with  Constance  Bennett,  Owen  Moore,  Charles  Ogle 
Directed  by  Williarn  Howard 

i James  Cruze  Production 

“THE  GOOSE  HANGS  HIGH” 

with  all-star  cast  from  the  play  by  Lewis  Beach 

RICHARD  DIX 
' “I’ll  Tell  the  World” 

Directed  by  Paul  Sloane,  From  the  Harvard  prize  play 
Urson-Iribe  Production 

“THE  NIGHT  CLUB  ” 

with  Raymond  Griffith,  Wallace  Beery,  Vera  Reynolds 

^ Zane  Grey’s 

“THE  THUNDERING  HERD” 

with  Jack  Holt  and  Lois  Wilson  directed  by  William 
Howard 

BEBE  DANIELS 

in 

“The  Gate  Opens” 

Directed  by  Frank  Tuttle 

“A  KISS  IN  THE  DARK” 

with  Agnes  Ayres,  Adolphe  Menjou,  Ricardo  Cortez 
From  the  play  “Aren’t  We  All,’’  by  Frederick  Lonsdale 

Victor  Fleming  Production 

“PATHS  TO  PARADISE” 

with  Raymond  Griffith,  Pauline  Starke 


Victor  Fleming  Production 

“THE  DEVIL’S  CARGO 

With  Pauline  Starke,  Wallace 
Beery,  Claire  Adams 


Zane  Grey’s 

The  Light  of  Western  Stars 

Directed  by  William  Howard 


n 


If 


Dimitri  Bucliowetzki  Production 

“THE  SWAN” 

with  Adolphe  Menjou,  Ricardo  Cortez, 
Frances  Howard 

Paul  Bern  Production 

“GROUNDS  FOR  DIVORCE” 

Irvin  Willat  Production 

“THE  AIR  MAIL  ” 

James  Cruze  Production 

“BEGGAR  ON  HORSEBACK” 

Henry  King  Production 

“ANY  WOMAN ’’ 

With  Alice  Terry 

Irvin  Willat  Production 

“WRATH  OF  THE  GODS  ” 

(working  title) 

with  Ernest  Torrence 

Paul  Bern  Production 

“MODERN  BABYLON” 

James  Cruze  Production 

“MARRY  ME!” 

with  Lois  Wilson 

GLORIA  SWANSON 

in 

“The  Coast  of  Folly” 

Allan  Dwan  Production 


tlian  the  Fust  Fain0as4O/ 
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of  HftDDOn  HRLL 


^rom  the  mmantic  novel  by  Charles  iTLaJor 


Gdapfed  by  .^~'\Ualdemar 


ft  mftRSHftLL  neiLffi  PRODUC^IOKj) 


-Photc^raphy  by  Charles  Sioshei' 

“We  recommend  this  picture  unconditionally  for  all  ag 
young  will  be  thrilled  and  instructed,  and  the  old  will  be  er 
and  refreshed,  and  all  ,will  be  satisfied,  and  that  is  the  ai: 
motion  picture. 

“We  think  the  part  of  Dorothy  Vernon  is  Mary  Pickford’i 
triumph. 

“The  whole  picture  is  a marvel  of  the  director’s  art  at  its  v 
est  point,  which  makes  it  a i* 

H.  H.  H.  in  The  Film  Bulletin, 


thing  of  utter  beauty  and 
1,  “A  guide  to  the  best 

Now  Booking 

UNITED  ARTISTS  CORPORATION 

Mart)  Pickford  Charles'  Chaplin 

Douglas  JairbanloJ'  D.  UV.  Qriffith 
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aWXRIFFITH 

prese/rtr 

AMERICA 

0 fhi'illincf  j-fory  of  Coi/e  and  J2omance 

by  ROBERT  W.  CHAMBER/ 

“I  have  looked  over  and  saw  a number  of  the  big  SUPERS 
they  are  making  so  much  fuss  about,  but  according  to  my 
judgement, ‘AM  ERICA’  from  a point  of  real  production  has 
them  all  cheated  by  many  odds. 

“I  can  see  that  big  money  was  spent  on  it,  and  1 am  very 
elad  [ bought  it,  and  showed  it. 

“I  went  after  it  strong,  got  the  schools  interested,  and  person- 
ally endorsed  it  to  the  limit.  ■ i .. 

“1  made  a profit,  gave  my  patrons  the  best  on  the  market, 

satisfied  them  all  and  really  had  the  record  business  for  my 

new  theatre  since  opening  March  •9^3-  „ 

C.  W.  Simmons,  Simmons  Theatre,  Las  Animas,  Col, 


Now  Booking 

UNITED  ARHSTS  CORPORATION 

Pickfbtd  Chatle<j'  Chaplin 

JOcuglaj"  'JaIrbankiJ'  D.W.Qnffith 

^^iram  Obramo',  firej'ident 
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Announcing 

A Real  Service  for 
the  Bigger  Theatres 

EXHIBITORS  HERALD  has  just  closed  arrangements  with  Albert  B.  Coppock,  for- 
merly of  Balaban  & Katz  and  Luhliner  & Trinz,  Chicago,  Saxe  Enterprises,  Mil- 
waukee, and  other  leading  theatre  organizations,  for  a series  of  articles  on  Stage 
Presentations.  These  will  appear  in  “The  Theatre”  department. 

Each  article  will  consist  of  a complete  plan  for  a Stage  Presentation,  including  the 
scenario  of  the  action;  drawings  from  which  sets  can  be  made;  designs  for  the 
costumes  to  be  worn,  and  every  other  detail  necessary  to  production. 

Mr.  Coppock  stands  among  the  leaders  in  his  profession.  These  presentations  are  pre- 
pared so  that  they  ean  be  used  by  the  finest  theatres  in  the  eountry. 

Watch  for  further  announcement.  The  series  begins  in  an  early  issue. 


A Glimpse  at  Next  Week’s  “Better  Theatres” 


That  the  HERALD  alone  is  giving  the 
theatre  owner  a real  service  in  the  theatre 
construction  and  equipment  held  is  again 
demonstrated  by  an  advance  glance  at  the 
“Better  Theatres”  section  which  appears  in 
next  week’s  issue.  This  department  is  pre- 
sented every  four  weeks. 

C.  HOWARD  CRANE,  prominent  De- 
troit architect,  contributes  a most  unusual 
and  interesting  article  entitled  “The  Double 
Theatre — An  Innovation  and  a Glimpse  into 
the  Future.” 

KENYON  W.  MIX  tells  the  results  of  his 
remarkable  “Radio-Theatre  Test”  conducted 
this  Fall  at  Fort  Wayne,  Ind. 

JOHN  CHRISTOPHEL,  Director  of 
Public  Safety  of  the  City  of  St.  Louis,  writes 
on  providing  safety  in  the  theatres — big  and 
small. 


H.  E.  HOLQUIST,  editor  of  the  section 
is  the  author  of  “Cost  of  Small  Theatre 
Plans  and  the  Scope  of  Architect’s  Service” ; 
HARRY  HAMMOND  BEALL  on  “A 
Library  of  Roll  Music  Developed  for  Pic- 
ture Interpretation” ; CLELL  JAY,  projec- 
tionist of  the  New  Theatre,  Little  Rock, 
Ark.,  on  “If  I Were  an  Exhibitor — the  Kind 
of  Projection  Room  I’d  Have.” 

There  will  be  articles  profusely  illus- 
trated on  Graeper’s  New  Theatre,  Portland, 
Ore.,  which  embodies  new  thought^  in  “cry 
rooms”  and  men’s  smoking  compartments; 
the  New  Parthenon  theatre  at  Berwyn,  111., 
regarded  as  a model  for  exhibitors  to  follow, 
and  Clinton  and  Meyers’  New  Lyceum 
theatre  at  Minneapolis,  one  of  the  largest 
playhouses  in  the  Northwest. 

That  is  not  all,  but  it  is  enough  to  demon- 
strate the  value  of  this  department  to  every 
theatre  owner  in  the  country. 
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Adjust  Disputes 
On  the  Inside 

Mr.  Charles  L.  O’Reilly,  the 
hauling  president  of  the  New  York 
Theatre  Owners  Chamber  of  Com- 
merce, is  one  of  the  ablest  exhibitor 
leaders  and  a regret  is  that  Mr. 
O’Reilly  has  not  been  forced  into  a 
position  of  greater  national  activity. 

Mr.  O’Reilly  is  a radical,  but  a 
constructive  one  when  it  is  possible 
for  him  to  be  so.  We  have  a consid- 
erable respect  for  him  and  for  his 
methods,  even  though  there  are  times 
when  we  cannot  subscribe  to  what  he 
wants  done  and  how  he  wants  to  do 
it. 

The  present  is  a time  when  we  feel 
compelled  to  disagree  with  Mr. 
O’Reilly  and  the  case  is  his  recent 
pronouncement  calling  for  a federal 
investigation  of  Loew,  Inc. 

It  may  be  that  he  has  just  made  a 
political  gesture  which  has  obscured 
what  he  really  is  trying  to  do.  Again, 
it  may  be  a case  wherein  the  ills  he 
has  been  suffering  have  driven  him 
to  a step  of  desperation  which,  un- 
der other  circumstances,  would  not 
have  been  resorted  to. 

At  any  rate,  it  is  our  belief  that 
the  evils,  injustices  and  inequalities 
of  this  business  can  be  more  thor- 
oughly and  more  effectively  adjusted 
and  controlled  within  the  industry 
itself,  rather  than  calling  in  meddling 
quacks  from  the  outside,  whose  ob- 
ject immediately  becomes  one  of 
personal  and  political  aggrandize- 
ment, without  respect  to  how  much 
the  business  generally  suffers,  even 
in  its  most  delicate  and  sensitive 
phases. 

If  the  theatre  owners  of  New  York 
are  having  a bad  time  of  it  with 


Loew,  Inc,,  and  if  they  have  just 
and  legitimate  grievances — certainly 
there  must  be  some  way  of  correcting 
the  situation  this  side  of  calling  upon 
the  federal  government  for  help. 

This  latter  course  means  inviting 
the  banking  world,  the  business 
world  and  the  general  public  to  the 
disorders  of  the  film  business;  it 
means  a sacrifice  to  the  good  name 
and  standing  of  the  industry  and  it 
means  the  building  of  irrevocably 
hostile  camps  within  the  trade,  to 
the  general  disadvantage  of  all  con- 
cerned. 

And  what  might  it  accomplish? 

In  the  first  place,  the  federal 
trades  commission  cannot  even  make 
up  its  mind  to  begin  action  until,  in 
the  usual  case,  the  necessity  for  ac- 
tion is  long  since  passed.  In  this 
case,  if  the  theatre  owners  actually 
stand  in  imperative  need  of  relief, 
the  weight  of  their  distress  will  have 
long  since  crushed  them  out  of  busi- 
ness before  any  succor  would  arrive 
from  Washington. 

This  industry,  within  itself,  is  well 
able  to  settle  its  differences. 

Looking  outside  for  help  is  chasing 
a forlorn  hope — and  at  a very  great 
cost. 

•»  « •» 

Chicago  Firm 
Twenty  Years  Old 

This  is  a notable  week  for  the 
celebrated  Chicago  firm  of  Jones, 
Linick  and  Schaefer.  It  marks  the 
twentieth  anniversary  of  this  firm  in 
the  theatrical  business  in  Chicago. 

This  twenty  years  bridges  practi- 
cally the  entire  span  of  the  history 
of  the  motion  picture  business,  Aaron 
Jones,  Adolph  Linick  and  Peter  J. 


Schaefer  can  look  back  over  the 
period  of  their  partnership  and  see 
the  picture  industry  developing  from 
its  earliest,  infant  beginnings  and 
expanding  into  the  huge  power  and 
business  which  it  now  is. 

The  firm  of  J.,  L.  and  S.  has  played 
a conspicuous  part  in  many  im- 
portant operations  and  maneuvers 
during  the  long  years  of  its  existence 
and  now  on  its  twentieth  birthday  it 
may  be  said  of  it  that  it  is  not  only 
one  of  the  oldest  but  one  of  the  best 
liked  in  the  industry. 

* * * 

Imported  Pictures 
And  Other  Goods 

The  American  producer  looks  upon 
practically  the  whole  world  as  a 
proper  market  for  the  disposal  of  his 
product. 

On  the  basis  of  legitimate  reciproc- 
ity, producers  elsewhere  through- 
out the  world  should  feel  entitled  to 
look  upon  America  as  a proper  mar- 
ket for  the  disposal  of  their  product. 

Unfortunately,  there  still  remains 
in  many  quarters  abroad  the  notion 
that  there  is  a deliberate  conspiracy 
on  in  America  against  the  aeceptance 
of  foreign  pictures.  This,  of  course, 
is  not  so;  unfortunately,  however,  it 
is  easier  to  declare  this  than  to  prove 
it  under  existing  circumstances. 

Still,  the  foreign  producer  of  mo- 
tion pictures  might  ask  himself  why 
it  is  that  in  the  general  merchandise 
lines,  as  well  as  with  respect  to  art 
objects,  the  legend  “imported”  in- 
creases the  demand  and  the  price, 
yet  on  a motion  picture  “imported” 
means  a handicap  that  can  hardly  be 
lived  under. 
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Cohen  Series 
Concluded 

With  the  sixth  installment  this 
week,  the  series  of  articles  on 
“The  Exhibitor’s  Place  in  the 
Sun,”  written  exclusively  for  the 
HERALD  by  Sydney  S.  Cohen, 
comes  to  a close. 

Probably  no  feature  has  been 
presented  by  a motion  picture 
trade  paper  in  the  last  five  years 
which  has  aroused  the  universal 
interest  among  exhibitors  that  this 
series  has.  Men  whose  views  on 
exhibitor  politics  differ  from  those 
of  Mr.  Cohen,  have  awaited  the 
next  installment  each  week  as 
eagerly  as  the  theatre  owners  who 
have  enthusiastically  supported 
Cohen. 

The  Cohen  series  is  another  ex- 
ample of  the  HERALD’S  journal- 
istic enterprise.  Week  after  week, 
the  HERALD  carries  the  story — 
the  feature — the  picture  that  the 
whole  trade  is  interested  in. 

There  are  big  features  coming. 
A few  of  them  are  announced  this 
week  on  page  16. 


[AVAlLABLEArmiH 


“Available  Attractions,” 
giving  information  on  pictures 
published  since  issue  of  the 
September  “Box  Office  Re- 
cord,” is  presented  this  week 
on  Page  65. 


Re-Takes 


Gosh  I it  looks  wlntery  out ! ! Hav- 
ing our  first  snow  storm,  which 
reminds  us  its  only  a month  to 
Christmas.  Have  you  got  your  shopping 
all  done?  Yes,  so  have  we. 

* * * 

I suppose  every  good  little  hi-jacker’s 
son  will  get  a brace  of  automatics  for 
Xmas. 

* * * 

All  Had  ’Em 

It  took  a Baltimore  jury  fifty  minutes 
to  acquit  a fellow-home-brewer  of  the 
charge  of  making  wine  in  his  own  cellar. 
It  took  ’em  that  long  to  exchange  favor- 
ite recipes. 

^ 4: 

Ignore  Some  More 

The  government  says  it  is  going  to 
ignore  the  verdict,  however.  In  the 
meantime  a lot  of  folks  will  go  right 
ahead  and  do  a little  ignoring  on  their 
own  hook. 

* * * 

Playing  in  Hard  Luck 
Washington  only  has  one  bootlegger 
to  every  100  citizens.  And  its  so  dry 
down  there,  too. 

* * * 

Having  Hectic  Time 

Lou  Marangella  (our  Rome,  Italy, 
correspondent)  sez  the  Metro-Goldwyn 
“Ben  Hur”  troupe  are  refusing  to  obey 
the  old  adage  “When  in  Rome,”  etc.,  be- 
cause the  male  members  object  to  carry- 
ing ladies  umbrellas  decorated  with 
flowers,  and  the  women  folk  don’t  like 
the  boots  with  square  heels  and  the 
heavy  cotton  stockings.  Outside  of  that 
they’re  going  along  with  the  Romans. 

* * * 

No,  No,  Ncmette 

We  have  it  on  good  authority  that 
“Garden  of  Weeds”  isn’t  propaganda  for 
clean  up  week. 

* * * 

Yes,  Yes 

And  that  exhibitor  who  wouldn’t  book 
“Barbara  Frietchie”  because  she  was  an 
“unknown  star”  to  him,  probably  thinks 
“Silent  Watch-er”  is  a story  about  a run- 
down Waterbury. 

* * * 

How  Come 

They  buried  a gunman  who  sold 
posies  in  Chicago  last  week  and  this 
week  the  State-Lake  is  running  the 
“Good  Bad  Boy.” 

* * * 

Looked  Before  Voting 
I see  one  lady  who  was  running  for 
office  lost  because  she  wore  too  sheer 
stockings. 

4s  * ♦ 

There  being  no  new  film  merger 
rumors  this  week,  old  rumor  hound  digs 
up  that  perennial  about  Charlie  Chaplin. 
Yep,  he’s  engaged  and  going  to  marry 
right  away.  The  lady.  Well,  maybe  its 
Lita  Grey,  he  was  seen  with  her.  You 
know  the  publicity  Pola  got.  Maybe 
Lita  needs  publicity. 

* * ♦ 

Barber  Shop  News 
The  henna  doctors  ought  to  get  rich 
this  Winter  if  all  the  young  shieks  try 
to  raise  red  beards  like  Valentino’s. 

J.  R.  M. 
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Uniform  Contract  Committee 
Ready  to  Open  Deliberations 

O’Reilly  of  New  York  and  Bieehele  of  Kansas  Represent 
Theatre  Owners  in  Conferenee — M.  P.  T.  O.  A. 

Not  Represented 

(Sf'ecial  to  Exhibitors  Herald) 

NEW  YORK,  November  18. — With  the  selection  by  Will  H.  Hays  of  a 
permanent  committee  to  iron  out  whatever  faults  are  found  from  time  to 
time  in  the  uniform  contract,  changes  in  the  instrument  which  have  been 
agitated  by  individual  and  organized  theatre  owners  for  the  past  eighteen 
months  are  expected  to  be  made  within  the  next  few  weeks. 

O’Reilly  and  Bieehele  Represent  Exhibitors 
Charles  L.  O’Reilly,  well  known  eastern  exhibitor  who  at  present  is 
president  of  the  Theatre  Owners  Chamber  of  Commerce  of  New  York  City ; 
R.  R.  Bieehele,  president  of  the  M.  P.  T.  O.  of  Kansas  and  Missouri,  an 
active  leader  in  the  Allied  States  organization,  and  Charles  C.  Pettijohn, 
presonal  representative  of  Will  H.  Hays,  make  up  the  committee. 


Allied  Planning 
Reprisal  Drive 
Against  0*Toole 

Meeting  in  Chicago  Friday,  November 
14,  A1  Steffes  of  Minneapolis  and  H.  M. 
Richey  of  Detroit  discussed  plans  for 
what  they  termed  a “reprisal  campaign” 
against  the  Motion  Picture  Theatre 
Owners  of  America  in  retaliation  for 
that  organization  invading  territory  now 
included  in  the  Allied  States. 

Recently,  they  declare,  M.  J.  O’Toole, 
president  of  the  M.  P.  T.  O.  A.,  has 
flooded  Michigan  and  Minnesota  with 
letters  claiming  that  his  organization  ac- 
complished the  repeal  of  the  admission 
tax  and  billing  the  exhibitors  for  dues 
to  the  M.  P.  T.  O.  A. 

“There  has  been  no  spoken  or  written 
understanding  between  the  two  organi- 
zations,” Steffes  explained,  “but  we  have 
kept  out  of  states  in  which  the  M.  P.  T. 
O.  A.  has  been  functioning  and,  up  to 
this  time,  they  have  left  the  Allied 
States  alone. 

“This  thing  can  only  be  met  by  re- 
prisals. If  it  is  necessary,  we  will  go 
into  every  state  now  in  the  M.  P.  T. 
O.  A.  and  battle  them  for  members.” 

It  is  understood  that  Steffes  and 
Richey  will  submit  their  decision  to  all 
of  the  leaders  of  the  Allied  State  or- 
ganizations at  an  early  meeting.  It  is 
reported  that  the  first  step  of  a reprisal 
campaign,  if  decided  upon,  would  be  or- 
ganizing an  allied  unit  in  Wisconsin. 
The  M.  P.  T.  O.  of  Wisconsin  is 
affiliated  with  the  M.  P.  T.  O.  A. 

Henry  Staab  Elected 

to  Badger  Legislature 

{Special  to  Exhibitors  Herald) 

MILWAUKEE,  Wis.,  Nov.  18.— Wiscon- 
sin theatre  men  are  at  last  going  to  be 
represented  in  the  legislature.  Henry 
Staab,  executive  secretarv  of  the  Motion 
Picture  Theatre  Owners  of  Wisconsin,  has 
been  elected  to  fill  a seat  at  the  capital  and 
will  transact  the  duties  of  a legislator  in 
addition  to  handling  his  job  for  the  ex- 
hibitor organization. 

Showmen  throughout  the  state  are  hail- 
ing his  election  with  delight,  since  it  will  in- 
sure them  of  a champion  of  the  theatre 
man’s  cause  in  a place  where  one  is  vitally 
needed  as  was  demonstrated  at  the  last 
session  when  attempts  were  made  to  put 
teeth  in  the  blue  law  and  censorship.  Staab 
has  made  for  himself  a reputation  of  being 
a forceful  orator,  and  this  ability  should 
stand  him  in  good  stead  in  protecting  the 
interests  of  exhibitors. 

Canadian  Distributors 
Join  Hays  Organization 

(Special  to  Exhibitors  Herald) 

TORONTO,  ONT.,  Nov.  18.— An- 
nouncement has  been  made  by  Clair 
Hague,  general  manager  of  Canadian 
Universal  Films,  Ltd.,  Toronto,  that  the 
Motion  Picture  Distributors  Association 
of  Canada  is  now  affiliated  with  the 
Hays’  organization  at  New  York  city 
and  that  the  Canadian  distributors’  body 
would  be  known  as  the  Distributors, 
Producers  and  Exhibitors  Association. 

The  reorganized  Canadian  association 
is  to  embrace  all  branches  of  the  pic- 
ture business.  It  has  been  intimated 
that  the  organization  hopes  to  work  in 
close  harmony  with  the  Canadian  divi- 
sion of  the  M.  P.  T.  O.  of  America. 


O’Reilly  was  active  in  the  drawing  up  of 
the  uniform  contract  in  its  present  form. 
Bieehele  sits  in  for  the  first  time.  He  is  a 
comparatively  newcomer  in  national  exhib- 
itor affairs,  but  has  won  a prominent  place 
for  himself  in  the  last  twelve  months. 

M.  P.  T.  O.  A.  Not  Represented 
Considerable  comment  has  been  caused 
by  the  fact  that  again  the  M.  P.  T.  O. 
A.,  of  which  M.  J.  O’Toole  is  president, 
is  not  represented  at  the  committee. 

They  were  invited  to  the  original  uni- 
form contract  conference  but  at  the  last 
minute  Sydney  S.  Cohen,  then  president  of 
the  organization,  declined  to  participate. 

While  no  statement  was  issued,  it  is  un- 
derstood that  Will  H.  Hays  takes  the  atti- 
tude that  the  M.  P.  T.  O.  A.  is  on  record 
against  taking  part  in  the  deliberations, 
and  it  would  be  unwise  for  him  to  attempt 
to  force  them  in. 

A Tempest  in  a Teapot 
Through  some  error,  an  eastern  publica- 
tion printed  a story  that  O’Toole  had  been 
invited  to  send  a representative  and  quoted 
him  as  stating:  “I  am  thinking  it  over.  I 
do  not  know  yet  whether  I will  appoint  a 
representative.” 

O’Toole,  when  interviewed  by  a repre- 
sentative of  Exhibitors  Herald,  made  the 
following  statement : 

“7  have  never  been  approached  by 
anyone  nor  has  even  the  suggestion 
been  made  to  me  that  I appoint  a 
representative  to  any  conference 
on  the  uniform  contract.  I know 
nothing  whatever  about  the  subject 
other  than  what  I have  read  in  the 
film  papers.  I was  quoted  by  Film 
Daily  as  making  a statement  that  I 
did  not  know  whether  or  not  I 
would  appoint  anyone.  Inasmuch  as 
I had  never  been  asked  to  make  any 
such  appointment,  it  is  needless  to 
say  that  I did  not  make  the  state- 
ment attributed  to  me  by  Film 
Daily  and  so  told  the  editor  of  that 
publication  after  it  had  been 
printed.” 

The  situation,  in  view  of  the  facts,  is 
given  a humorous  touch  by  a northwest 
regional  paper  this  week  assailing  O’Toole 
editorially  for  the  delay  in  action  on  the 
uniform  contract  and  asking  exhibitors  to 
write  in,  expressing  their  opinion  on  what 
O’Toole  should  do. 

Considerable  Data  Available 
When  the  committee  meets,  it  will  have 
in  its  hands  considerable  data  of  impor- 
tance of  what  various  individual  exhibitors 
and  theatre  owner  organizations  regard  as 
faults  of  the  present  contract. 

The  M.  P.  T.  O.  A.,  while  not  repre- 
sented, has  unofficially  expressed  its  atti- 
tude on  the  question  in  the  series  of  articles 


which  Exhibitors  Herald  has  been  print- 
ing under  the  title  of  “The  Exhibitor’s 
Place  in  the  Sun,”  written  by  Sydney  S. 
Cohen. 

Bernard  Edelhertz,  who  was  prominent 
in  the  conference  which  brought  forth  the 
uniform  contract,  has  just  made  public 
correspondence  between  Will  H.  Hays  and 
himself,  in  which  he  demands  action  to 
stop  film  companies  from  changing  the 
contract  by  adding  riders. 

The  M.  P.  T.  O.  A.  of  the  State  of 
Washington,  in  convention  last  week, 
passed  resolutions  demanding  many 
changes  in  the  contract. 

Metro  Explains  Walsh 

Did  Not  Fail  in  Role 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  18. — Metro-Goldwyn 
Distributing  Corporation  issued  a state- 
ment this  week  that  “George  Walsh  was 
released  from  “Ben  Hur”  and  the  role 
given  to  Ramon  Novarro  due  to  no  failing 
or  fault  of  Mr.  Walsh’s.”  The  statement  is 
made  for  the  announced  intention  of  vindi- 
cating Walsh  and  “to  clear  up  a misunder- 
standing that  appears  to  have  arisen.” 

It  is  explained  that  Novarro  has  been 
one  of  Metro’s  leading  players  and  that  “it 
was  naturally  to  the  interests  of  the  com- 
bined company  to  advance  the  popularity 
and  prestige  of  Mr.  Novarro.” 

Film  Costs  in  France 
Show  Thirty-fold  Rise 

French  exhibitors,  like  many  of  their 
American  theatre  owner  brethren,  are  com- 
plaining of  high  film  rentals.  Since  1918 
rentals  have  increased  thirty-fold,  accord- 
ing to  French  theatre  men.  Here  is  a com- 
parison of  operating  expense  of  that  year 
and  at  present. 

In  1918  films  cost  100  francs  a week;  an 
operator  120  francs  a month;  a first  violin  250 
francs  a month  and  taxes  380  francs.  Today 
rentals  are  1,000  to  3,000  francs  a week;  oper- 
ator 800  francs  a month;  first  violin  1,200  francs 
and  taxes  4,750  francs. 

18,337  Miles  of  Film 

Run  at  N.  Y.  Capitol 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  18. — In  compiling 
anniversary  statistics  for  the  Capitol 
Theatre,  Martha  Wilchinski  discovers 
among  other  things  that  18,337  miles  of 
film  have  been  run  off  during  the  five 
years  of  its  existence.  It  is  further  dis- 
covered that  $39,000  has  been  spent  in 
supplying  the  theatre  with  fresh  flowers 
daily. 
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New  YORK. — Frank  Pope  suggests  the 
use  of  Technicolor  for  photographing 
Valentino’s  pink  whiskers.  . . . Ralph 
Clark,  now  an  opulent  theatre  owner  with 
three  houses  in  Jersey,  held  a reception  at 
his  luncheon  table  at  the  Astor  one  day  last 
week.  . . . Leo  Newman,  Beau  Brum- 
mel  ticket  broker,  had  his  picture  printed 
in  Zits  and  now  has  to  live  up  to  it.  . . . 
Harvey  Day  says  he  was  oversold  by  his 
favorite  b.  1.  and  is  trying  to  get  an  ad- 
justment. . . Major  H.  C.  S.  Thomson, 
of  F.  B.  O.  is  back  on  Broadway  after  a 
trip  abroad.  . . . Elmer  Pearson  left 
last  week  for  a trip  of  several  weeks  dur- 
ing which  he  will  visit  the  coast.  . . . 
Howard  Estabrook  has  returned  from 
Niagara  Falls  and  says  they  are  still  run- 
ning. . . . Whitman  Bennett  is  getting 
ready  to  show  “His  Woman”  on  Broadway 
(hope  compositor  uses  the  quotes  and 
uppercase).  . . . Joe  Simmons  oi  Sim- 
mons & Kann,  after  a trip  abroad  is  again 
a regular  on  Broadway.  . . Jake  Wells, 
debonair  and  dapper  picture  king  of  Vir- 
ginia, spent  part  of  last  week  in  New 
York.  . . . Will  C.  Murphy,  after  a 
long  sojourn  on  the  coast,  is  back  in  New 
York  as  right  hand  man  to  Randy  White 
at  Warner  Brothers.  . . . Edgar  Lezvis 
is  in  Gloversville  directing  John  Lowell 
Russell’s  “The  Red  Wolf”  and  is  using 
an  Indian  actor  whose  title  and  name  is 
Chief  Fish  Guts.  . . . Sam  Sax  re- 
turned from  the  coast  and  immediately 
challenged  Nathan  Hirsch,  Henry  Ginsberg 
or  any  other  good  golf  player  in  his  class 
for  the  championship  of  729  and  the  Loew 
Building.  . . . Edward  Auger,  assistant 
to  G.  AI.  John  B.  Rock,  has  gone  to  Canada 
to  take  a peep  at  the  Vitagraph  exchanges. 

. . . . H.  M.  Walker,  nee  “Beanie,”  left 
the  coast  long  enough  to  spend  a week  on 
Broadway  and  spent  that  and  more.  . . . 
Ray  Johnston,  determined  to  reduce,  is 
dieting  on  banana  cake  and  whipped  cream. 

. . . Bill  Goldman,  theatre  owner  who 
foils  bandits  in  St.  Louis,  hopped  into 
New  York  last  week,  turned  around  and 
hopped  right  out  to  Chicago.  . . Larry 
Weingarten  and  Jackie  Coogan  departed 
Saturday  for  the  coast,  the  tallest  one 
being  Larry.  . . . Al  Lichtman  cares  a 

lot  for  a job  in  the  film  industry  as  he 
owns  fifty  per  cent  of  “Silence”  one  of  the 
biggest  of  Broadway  stage  successes.  . . 
Lou  Jacobson  blossomed  out  last  week  in 
a new  overcoat  and  now  threatens  to  buy 
a new  and  floppy  necktie  to  enhance  the 
artistic  effect.  . . . Clifford  S.  Elfelt 
left  for  the  coast  Saturday  to  make  a lot 
more  good  pictures.  . . . Boone  Man- 
call,  of  Chadwick  Pictures,  says  if  he  raises 
a beard  it  will  not  be  the  same  shade  of 
pink  as  Valentino’s.  . . . Joe  Jackson 
says  the  answer  to  whether  Valentino’s 
whiskers  are  cerise  or  magenta  is  yes  and 
tio.  . . . Jack  Woody’s  chest  came  out 
another  inch  after  closing  the  deal  for  As- 
sociated Exhibitors  to  take  over  the  Selz- 
nick  product  and  why  not.  . . . Joe 
Dannenberg  has  fallen  for  the  cross  word 
puzzle  and  Jack  Alicoate  expresses  the  hope 
that  he  will  get  away  with  it  better  than  he 
does  with  bridge  and  golf.  . . . Ben 

Amsterdam  comes  over  from  Philadelphia 
so  often  that  he  has  to  stop  and  think 
which  town  is  his  habitat.  . . . Charles 
C.  Pettijohn  spent  part  of  last  week  in  Chi- 
cago but  is  recovering  his  Fifth  avenue 
savoir  faire  rapidly.  . . . Jim  Lough- 
borough spent  last  week  in  Washington  but 
denies  that  he  had  breakfast  with  Cal  every 
morning. — SPARGO. 
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ABOVE : A page  from  a program 
advertising  Fox  attractions. 

RIGHT:  Del  Goodman,  Fox  agent  in 
Far  East,  communing  with  a bronze 
bull,  which  represents  a sacrifice. 


A view  of  theatre  street  in  Kobe.  Note 
the  streamer  and  lobby  display.  Amer- 
ican advertising  methods  are  circling  the 
globe. 
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Hamrick  Chosen  to  Succeed 
Clemmer  at  Seattle  Meeting 

Washington  Convention 
Largest  Held  in  State 

Membership  of  Organization  Grows  from  26  to  126 
in  Year  of  Intensive  Activity 

By  LAWRENCE  WILLIAM  PEDROSE 

SEATTLE,  WASH.,  November  18. — With  more  than  100  members  pres- 
ent the  second  annual  convention  of  the  Motion  Picture  Theatre  Owners 
of  Washington  was  held  in  the  auditorium  over  the  association  offices, 
1929  Third  avenue,  Seattle,  -November  11  and  12.  The  meeting  was  one 
of  the  largest  ever  held  by  the  theatrical  interests  of  Washington,  and 
attending  delegates  declared  it  to  be  one  of  the  most  interesting  and  con- 
structive. The  following  officers  were  elected : 

PRESIDENT — John  Hamrick,  Blue  Mouse  theatres,  Seattle,  Tacoma  and 
Portland,  succeeding  Howard  S.  Clemmer,  Clemmer  theatre,  Spokane. 

FIRST  VICE-PRESIDENT — H.  W.  Bruen,  Ridgemont  and  Gray  Goose 
theatres,  Seattle. 

SECOND  VICE-PRESIDENT — Frank  Edwards,  Winter  Garden,  Portola 
and  Mission  theatres,  Seattle. 

SECRETARY-TREASURER—].  M.  Hone,  Seattle. 

Newly  elected  trustees  include:  Hamrick,  Edwards,  F.  B.  Walton,  Bel- 
lingham Theatres,  Inc.,  Bellingham  (re-elected)  ; H.  J.  Moore,  Moore 
Amusement  Company  (affiliated  with  Jensen  & Von  Herberg).  (Compris- 
ing the  board  of  arbitration  are:  Bruen,  C.  A.  Swanson,  Star  Amusement 
Company,  Everett,  and  Frank  A.  Graham,  Graham  & Connier,  Centralia 
and  Chehalis. 


Arbitration 

(Excerpts  from  report  of  H.  W.  Bruen, 
secretary,  board  of  arbitration,  M.  P.  T. 
O.  of  Washington  at  annual  convention.) 

**In  my  opinion  much  has  been  accomplished  for 
the  exhibitor  directly  and  indirectly  by  arbitration,** 
**There  has  been  a better  general  relation  estab- 
lished  with  the  exchanges  ** 

**Many  commercial  abuses  and  shady  practices  of 
the  salesmen  have  been  made  conspicuous^  and  by 
reason  of  being  exposed^  have  been  overcome  to 
a large  extent.** 

**PracticaUy  all  exhibitors  have  become  more  cau- 
tious when  signing  contract  for  service.** 

**Should  any  exhibitor  have  a well  founded  griev- 
ance against  an  exchange  , . . do  not  have 

the  least  hesitancy  of  submitting  such  grievance  or 
claim  for  / am  sure  it  will  be  given  every  consid- 
eration** 

Non-theatricals 

(Excerpts  from  report  of  J.  A.  McGill, 
Port  Orchard,  at  second  annua!  conven- 
tion of  the  M.  P.  T.  O.  of  Washington). 

**L€t  US  be  honest  with  ourselves  and  see  if  we 
are  not  partly  or  wholly  to  blame  for  allowing  the 
conditions  to  be  born  which  created  the  idea  of 
non-theatrical  picture  shows.** 

**Ten  years  ago  / believe  that  75  per  cent  of 
exhibitors  were  entirely  unsuitable  or  unequal  to 
their  calling  . . • The  demand  for  community 

shows  was  created  largely  by  these  misfits  . , . 

Today  conditions  are  reversed.  Seventy-five  per 
cent  of  exhibitors  are  respected  members  of  their 
communities.** 

**The  non-theatrical  situation  cannot  be  disposed 
of  to  the  benefit  of  the  exhibitor  by  indignation 
meetings  of  exhibitors.  What  we  have  got  to  do  is 
to  create  another  condition  in  our  industry 
This  cannot  be  accomplished  by  assuming  a hostile 
attitude  toward  these  organizations.  It  can  be  done 
only  by  cooperation.** 

Growth 

(Excerpts  from  report  of  James  Hone, 
secretary  of  the  M.  P.  T.  O.  of  Washing- 
ton, at  annual  convention.) 

**Starting  on  October  3,  1923,  with  26  members 
and  on  November  7 and  8,  our  first  convention, 
with  50,  we  have  today  a membership  of  126  rep- 
resenting 185  theatres.** 

**ln  state  legislative  matters  you  should  know 
personally  every  member  of  the  state  senate  and 
house  from  your  district  and  know  that  they  know 
that  you  pay  more  different  kinds  of  taxes  for  the 
privilege  of  being  in  business  than  the  average 
business  pays.** 

**l  propose  that  the  state  be  divided  into  dis- 
tricts, namely,  Spokane,  Walla  Walla,  Yakima, 
Wenatchee  and  Centralia  or  Chehalis,  and  that  each 
district  elect  its  own  director  and  meetings  be  held 
as  often  as  they  find  it  necessary,  that  theatre 
owners  will  have  closer  cooperation,** 

**I  propose  that  the  association  secure  an  adjust- 
ment of  power  and  light  rates  and  if  possible  place 
theatres  on  power  rate  in  place  of  light  rate  or 
both.** 

**l  propose  that  tha  contract  system  now  in  use 
end  being  used  by  some  exchanges  receive  the  earn- 
est consideration  of  this  convention,** 


The  meeting  was  called  to  order  at  10:30 
a.  m.,  Tuesday,  November  11,  with  Presi- 
dent Howard  S.  Clemmer  presiding.  The 
city’s  welcome  was  extended  by  Mayor  Ed- 
win J Brown,  who  gave  an  interesting  talk 
on  the  importance  and  the  possibilities  of 
the  motion  picture  industry. 

“You  motion  picture  theatre  owners’ 
business  is  like  any  other  business — it  is 
built  from  the  ground  up,”  said  the  mayor. 
“I  have  watched  and  marveled  at  the 
growth  of  art  in  pictures  from  those  flim- 
flam days  when  everyone  was  skeptical  of 
the  future  of  the  industry.  The  develop- 
ment has  been  amazing.  As  the  result  of 
the  work  of  you  men  future  generations 
will  have  records  of  the  events  of  today. 
To  appreciate  what  this  means,  think  what 
it  would  mean  to  us  if  we  had  a record 
of  the  Lowly  Nazarene  on  the  Mound, 
George  Washington’s  inauguration,  Lin- 
coln’s Gettysburg  address?  Education  is 
th§  big  thing  today,  and  the  motion  picture 
industry  must  play  a great  part  in  progress. 
We  are  an  idealistic  people.  Americans 
were  the  first  to  develop  a national  soul. 
They  have  a consciousness  of  human  serv- 
ice, and  the  motion  picture  men  are  pioneers 
paving  the  way  for  ever  greater  things.” 

Films  Relegate  Prudishness 

The  next  speaker  was  Dr.  W.  J.  Hindley, 
educational  director  of  the  Washington 
State  Retailers’  Association  and  former 
mayor  of  Spokane.  Chairman  Clemmer,  in 
introducing  the  speaker,  told  that  at  the 
time  Dr.  Hindley  was  Mayor  of  Spokane 
the  office  also  included  that  of  film  censor. 
It  was  at  the  beginning  of  what  are  now 
known  as  feature  plays.  The  first  feature 
play  contained  a dance  number  in  which 
the  artist  revealed  her  limbs  to  the  knees. 
Shocked  but  well-meaning  citizens  appealed 
to  the  mayor  to  ban  the  film,  and  because 
the  subject  caused  so  much  opposition  he 
advised  that  it  be  not  shown,  although  he 
personally  approved  of  the  new  art  which 


was  relegating  prudishness  into  antiquity. 

Dr.  Hindley  compared  exhibitors  to  re- 
tail merchants.  But  while  they  have  similar 
problems,  he  said,  motion  picture  men  have 
more  interference  in  their  business  than 
any  other  class  of  business  men.  General 
business  has  governmental  interference, 
while  the  motion  picture  business  is  han- 
dicapped by  all  kinds  of  regulations  and 
organized  interference.  Lots  of  men  in 
the  past  have  flocked  into  the  theatrical 
industry,  seeing  financial  rehabilitation — 
“easy  money” — but  the  industry  is  lit- 
erally a sieve  through  which  the  small 
men  sift,  and  the  men  in  business  today 
are  the  larger,  more  solid  kernels.  The 
motion  picture  industry  today,  he  pointed 
out,  has  a personnel  which  by  organized 
effort  can  stop  uneconomic  interference  and 
put  the  business  back  in  their  own  hands. 

Regrets  Heavy  Tax  on  Theatre 

“You  exhibitors  are  playing  an  important 
part  in  social  life,”  Dr.  Hindley  concluded. 
“You  are  helping  to  increase  the  efficiency 
of  the  people,  widening  their  mental  hori- 
zon. But  the  theatrical  profession  is  not 
doing  enough  to  educate  the  public  to  ap- 
preciate their  service.  Amusements  are 
necessary,  vital.  Because  the  public  has 
not  been  educated  to  understand  the  neces- 
sity of  amusements,  a tax  is  placed  upon 
your  business,  as  if  it  were  non-essential. 
If  the  public  appreciated  more  what  you 
are  doing  it  would  not  permit  such  taxes 
as  you  are  paying.  You  are  spending  much 
money  for  newspaper,  billboard  advertising 
and  other  forms  of  publicity,  but  you  are 
not  doing  anything  to  educate  the  public  to 
the  service  you  are  giving,  that  you  are  a 
most  essential  factor  in  your  communities. 
And  watch  your  step.  You  should  have  a 
lobby  at  the  state  capitol  during  the  next 
legislative  session.  A number  of  regula- 
tions will  be  considered  there,  among  them 
a Sunday  closing  law.  If  not  to  ask  for 
particular  legislation,  a lobby  should  be 
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New  Officials  of  the  M.  P.  T.  O.  of  Washington.  Left  to  right,  seated:  C.  A. 
Swanson,  trustee;  John  Hamrick,  president;  J.  A.  McGill,  trustee.  Standing, 
left  to  right:  James  M.  Hone,  secretary-treasurer ; H.  W.  Bruen,  first  vice  presi- 
dent; Frank  Edwards,  second  vice  president. 


there  to  defeat  unfair  measures.” 

Secretary  Hone  then  read  a number  of 
new  applications  for  membership,  which 
were  voted  on  favorably.  A roll  call  of 
the  association  was  read  and  the  meeting 
adjourned  with  invitations  extended  to  vis- 
iting delegates  to  attend  the  performances 
at  the  new  Capitol  theatre,  opening  that 
day;  the  Blue  Mouse  and  other  houses, 
the  visitors  membership  cards  giving  them 
freedom  of  the  theatres. 

Before  the  meeting  reconvened  for  the 
afternoon  a large  number  of  visiting  the- 
atre owners  inspected  the  magnificent  new 
Capitol  and  were  the  guests  of  John  Danz, 
owner,  and  Arthur  V.  Hile,  resident  man- 
ager. The  Capitol  was  erected  at  a cost 
of  $200,000  and  embodies  every  late  im- 
provement known  to  art  and  science  for 
the  better  presentation  of  motion  pictures. 

The  convention  was  called  to  order  again 
at  2 :30  p.  m.,  and  Chairman  Clemmer 
named  the  following  committees : Creden- 
tials, A.  J.  Bishell,  Spokane ; H.  J.  Carey, 
Seattle,  and  P.  W.  Struppler,  Pullman. 
Auditing,  Frank  Edwards  and  John  Ham- 
rick, Seattle,  and  Fred  Mercy,  Yakima. 

Fifth  Attempt  Is  Success 

Secretary  Hone  read  the  minutes  of 
the  first  meeting  of  the  association 
which  was  held  November  7,  1923,  and 
gave  a brief  resume  of  activities  sub- 
sequent to  the  organization  of  the  Mo- 
tion Picture  Theater  Owners  of  Wash- 
ington. The  present  association  is  the 
fifth  attempt  at  organization  and  the 
first  successful  gathering  of  the  indus- 
try in  this  state  into  a unit.  The  asso- 
ciation at  its  inception  had  fifty  mem- 
bers and  an  assessable  seating  capacity 
of  30,000  at  1 to  7 cents.  Today  the  as- 
sessable seating  capacity  is  70,000.  The 
trustees  meet  every  quarter-year  and  ap- 
portion the  assessment  for  the  subse- 
quent quarter.  At  the  time  of  the  forma- 
tion of  the  association  a possible  deficit 
of  $3,400  was  faced,  but  at  the  end  of  the 
year  the  organization  had  paid  every 
bill  and  had  over  $300  in  the  bank.  A 
large  item  of  the  savings  affected  was 
due  to  the  fact  that  executive  offices 
were  furnished  without  cost  by  the 
Western  Poster  Company  at  1929  Third 
Ave.,  Secretary  Hone  pointed  out. 

The  roster  of  the  official  personnel  of 
the  association  during  the  first  year  of 
its  existence,  and  to  whom  unstinted 
credit  has  been  given,  is:  President, 
Howard  S.  Clemmer,  Spokane;  trustees, 
three  years,  Ray  A.  Grombacher,  Spo- 
kane; L.  A.  Drinkwine,  Tacoma,  and  C. 
A.  Swanson,  Everett;  trustees,  two  years, 
G.  G.  Johnson,  Kelso;  J.  A.  McGill,  Port 


Orchard,  and  H.  W.  Bruen,  Seattle; 
trustees,  one  year,  F.  B.  Walton,  Bell- 
ingham; John  Danz,  Seattle,  and  W. 
Flint,  Arlington;  secretary-treasurer,  Jas. 
M.  Hone,  Seattle. 

When  Secretary  Hone  had  concluded 
his  sketch  of  the  early  activities  of  the 
association,  it  was  proposed  that  all  rec- 
ords, papers,  etc.,  of  the  meetings  and 
other  essential  matter  be  put  in  printed 
form  and  mailed  to  the  membership. 
The  trustees  at  a later  date  will  take 
up  this  proposal  on  publication. 

Cooperation  Builds  Organization 

Upon  acceptance  of  the  annual  report 
a vote  of  thanks  was  given  the  secre- 
tary for  his  efficient  service.  Mr.  Hone, 
in  response,  told  of  the  wonderful  co- 
operation given  him  by  the  trustees. 
Facing  the  history  of  four  previous  or- 
ganization failures,  an  almost  certain 
deficit  and  other  troubles,  the  officers 
had  buckled  down  to  work  determined 
that  an  association  was  necessary  and 
had  put  it  over.  The  trustees,  during 
the  first  few  months  of  the  organization 
when  finances  were  slim,  had  told  the 
secretary  he  might  in  emergency  draw 
on  them  for  $50  each.  Only  once  did 
Mr.  Hone  send  out  the  S.  O.  S.  and  in 
the  next  mail  he  received  several  checks 
as  promised.  One  trustee,  in  Tacoma, 
jumped  in  his  car  as  soon  as  he  received 
the  wire  and  raced  to  Seattle  with  his 
check.  He  reached  the  office  to  learn 
that  someone  else  had  gotten  there 
ahead  of  him.  This,  explained  Mr. 
Hone,  was  illustrative  of  the  cooperation 
he  received  in  his  work  to  build  up  the 
organization. 

It  was  voted  to  amend  the  by-laws  of 
the  association  to  provide  for  the  nomina- 
tion of  trustees  from  the  floor  instead  of 
the  previous  method  of  nomination  by  peti- 
tion. Thereupon  the  three  new  trustees  to 
fill  the.  one-year  term,  Hamrick,  Edwards 
and  Walton,  were  nominated  and  elected. 
Swanson,  Everett ; Graham,  Centralia,  and 
Hamrick,  Seattle,  were  elected  members  of 
the  board  of  arbitration.  (This  lineup  was 
changed  the  following  day  by  the  resigna- 
tion of  Hamrick  in  favor  of  Bruen,  pre- 
vious member  of  the  board.) 

Competing  Interests  Uniting 

There  followed  a general  discussion  of 
the  association’s  activities.  Hamrick  told 
of  previous  attempts  to  organize  the  state 
group  and  of  former  Seattle  bodies.  The 
present  organization  has  been  most  help- 
ful to  all  concerned,  he  said,  and  is  serv- 
ing to  bring  competing  interests  together, 
unifying  their  efforts  for  their  mutual 
benefit.  He  asked  for  the  wholehearted 


support  of  every  individual,  spiritually, 
financially  and  otherwise.  W.  L.  Quimby, 
Bellingham,  told  of  a number  of  incidents 
in  his  experiences  of  the  last  year  which 
definitely  had  proved  to  him  the  value  of 
his  inembership  in  the  association — notably 
one  instance  where  a man  saying  he  repre- 
sented the  national  union  of  musicians  de- 
manded acceptance  of  an  unreasonable 
wage  scale,  apparently  without  authoriza- 
tion of  the  local  musicians’  body,  then 
dropped  from  sight  when  informed  the 
matter  had  to  be  presented  to  the  Motion 
Picture  Theatre  Owners  of  Washington, 
and  was  not  heard  from  again. 

Dr.  Hindley  urged  the  association  to  cre- 
ate a legislative  group.  He  stated  that 
when  the  general  admission  tax  came  up 
at  the  last  legislature,  theatrical  men  of 
Seattle  went  to  the  state  capitol  in  a special 
car  and  exerted  their  influence  against  the 
bill  with  the  result  that  it  was  defeated. 

Secretary  Hone  read  a letter  received 
from  the  president  of  the  national  asso- 
ciation, who  was  unable  to  be  present.  The 
communication  told  of  the  work  being  done 
by  the  national  body  to  assist  state  asso- 
ciations, of  the  successful  fight  against  un- 
fair taxes  which  had  saved  the  motion  pic- 
ture theatre  owners  of  the  country  an  ag- 
gregate of  $35,000,000  annually.  He  pointed 
out  that  there  still  are  big  fights  to  be  made 
against  the  music  tax,  the  Newton  bill  and 
the  copyright  controversy  precipitated  by 
the  radio  industry. 

The  secretary  called  attention  to  the 
“potpourri”  arranged  for  the  visting  theatre 
men  at  the  Palace  Hip  theatre  that  eve- 
ning, following  which  the  convention  ad- 
journed. 

“Potpourri”  a Sensation 

The  “Theatrical  Potpourri  of  1924,”  a 
midnight  show  sponsored  by  the  Motion 
Picture  Theatre  Owners  of  Washington, 
proved  to  be  a sensation.  The  “potpourri” 
plan  was  adopted  to  take  the  place  of  the 
annual  banquet  with  its  great  incidental  ex- 
pense. Tickets  were  sold  for  the  midnight 
show  and  the  proceeds  turned  into  the  as- 
sociation treasury.  The  entire  theatrical 
world  of  Seattle  combined  forces  to  make 
the  “potpourri”  a success.  The  Metropol- 
itan theatre  contributed  Glenn  Hunter,  lead- 
ing man  in  “Merton  of  the  Movies” ; head- 
line acts  from  the  Orpheum  and  Pantages 
theatres,  the  Heilig  theatre,  and  Ackerman 
& Harris  were  featured  along  with  the  reg- 
ular bill  of  the  Palace  Hip.  It  was,  in 
fact,  the  biggest  evening’s  entertainment 
ever  offered  in  Seattle,  and  there  was  a 
full  house.  From  the  financial  point  of 
view  it  was  also  a success,  and  several 
hundred  dollars  were  added  to  the  associa- 
tion’s operating  fund. 

The  business  sessions  of  the  conven- 
tion were  reopened  at  1:30  P.  M.,  Wed- 
nesday, with  the  installation  of  the  new 
president  and  the  reading  of  a paper 
on  “Non-Theatricals,”  by  John  A.  Mc- 
Gill, Port  Orchard.  “The  Arbitration 
Board”  was  the  subject  of  a paper  read 
by  H.  W.  Bruen,  Seattle.  W.  Code,  Se- 
attle, talked  on  “Block  Booking,”  which 
precipitated  a discussion  of  the  uniform 
contract,  the  10  per  cent  deposit  and 
C.  O.  D.  evils.  The  secretary  was  in- 
structed to  write  from  the  association  to 
the  Northwest  Film  Board  of  Trade  and 
send  copies  to  the  various  exchanges  and 
the  New  York  offices,  declaring  the  as- 
sociation on  record  against  block  book- 
ings and  the  deposit  system.  It  was  de- 
cided not  to  take  up  the  C.  O.  D.  evil, 
as  this  was  a matter  of  individual  re- 
sponsibility. 

McGill,  Portland,  declared  the  associa- 
tion had  no  power  to  eliminate  the  block 
booking  evil,  but  it  could  be  achieved 
only  through  united  action.  He  told  how 
twelve  Portland  suburban  houses  had 
gotten  together  and  refused  to  make 
block  bookings,  with  the  result  that  the 
unfair  custom  was  definitely  eliminated. 
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77  Films  in  Production  on  Coast; 

Studio  Activities  in  East  Increase 


First  National  in 
Actual  Production 
at  Biograph  Plant 

Holiday  Season  to  Be  Busy  One 
For  Paramount  Companies 
On  Long  Island 

By  JOHN  S.  SPARGO 

NEW  YORK,  Nov.  18. — First  National 
production  in  the  East  is  now  in  full 
swing  at  the  Biograph  studios,  under  the 
supervision  of  Earl  Hudson,  who  has 
brought  two  producing  units  East.  Two 
pictures  are  now  being  photographed  after 
three  weeks  of  preparation.  On  Monday 
of  last  week  camera  work  was  started  on 
“The  Interpreter’s  House”  the  film  version 
of  Struthers  Burt’s  novel,  which  is  among 
the  best  sellers  of  the  year.  Lambert  Hill- 
yer  is  directing. 

On  Monday  of  this  week  John  Francis 
Dillon  got  under  way  with  the  film  version 
of  the  new  Beale  Davis  novel,  “One  Way 
Street,”  one  of  the  literary  sensations  of 
the  year.  But  two  members  of  the  cast 
have  been  announced.  They  are  the  fea- 
tured players,  Anna  Q.  Nilsson  and  Ben 
Lyon. 

Sills  and  Kenyon  Head  Cast 

The  complete  cast  for  “The  Interpreter’s 
House”  was  announced  by  First  National 
when  photography  was  started.  Milton 
Sills  and  Doris  Kenyon  are  featured,  with 
Phyllis  Haver,  Paul  Nicholson,  Kate  Bruce, 
Charles  Lane,  Theresa  Maxwell  Conover 
and  Frazier  Coulter  in  support.  Miss  Bruce 
was  the  famous  “mother”  in  several  D.  W. 
Griffith  productions.  Charles  Lane  had  sec- 
ond lead  in  “The  White  Sister”  and 
“Romala.”  Paul  Nicholson  is  a stage 
favorite  who  was  a member  of  Earl  Hud- 
son’s organization  in  the  making  of  “As 
Man  Desires,”  in  which  Milton  Sills  has 
a featured  role.  Miss  Conover  and  Mr. 
Coulter  are  recent  acquisitions  from  the 
stage. 

H.  H.  Bruenner,  assistant  production 
manager,  announced  last  week  that  the 
most  important  sets  for  the  two  produc- 
tions were  ready  and  that  the  lighting 
equipment  was  in  order. 

'The  producing  of  these  two  photoplays 
is  not  the  only  activity  at  the  studio.  A 
group  of  several  film  editors  and  cutters, 
working  with  Marion  Fairfax,  the  edi- 
torial director  of  the  units,  are  busy  on 
the  negatives  of  four  pictures  which  were 
photographed  in  Hollywood  and  brought 
East.  The  four  pictures  being  cut  and 
titled  here  are  “The  Lost  World,”  the  spe- 
cial made  in  association  witl;  Watterson  R. 
Rothacker;  “So  Big,”  the  Edna  Ferber 
story  in  which  Colleen  Moore  stars ; “As 
Man  Desires,”  co-featuring  Milton  Sills 
and  Viola  Dana,  and  “If  I Marry  Again,” 
in  which  the  leading  roles  are  played  by 
Doris  Kenyon,  Lloyd  Hughes,  Frank  Mayo 
and  Herbert  Bosworth. 

Two  sets  of  scenarists  also  are  busy  at 
the  studio  whipping  continuities  into  shape 
for  future  productions. 

Seven  Paramount  Units  Working 

The  holiday  season  at  the  Paramount 
Long  Island  studio  gives  promise  of  being 
a merry  one  this  year,  with  plenty  of  work 


The  Warner  Brothers  lot  becomes 
frenzied  when  Willard  Louis  and  his 
"imported  mastiff”  take  their  morning 
stroll.  No  casualties  yet  reported. 
Of  course  you  remember  Louis  in 
“Babbitt.”  (Photo  by  H.  E.  N.) 

for  every  one.  The  production  schedule 
calls  for  a steady  stream  of  pictures  to 
come  from  the  Eiastern  center.  At  present, 
seven  productions  are  in  various  stages  of 
work. 

Thomas  Meighan’s  latest  picture,  “Ton- 
gues of  Flame,”  which  Joseph  Hena- 
bery  directed,  is  being  edited  and  titled,  as 
is  “A  Man  Must  Live,”  Richard  Dix  sec- 
ond starring  picture  for  Paramount.  In 
production  are  “The  Swan,”  a Dimitri 
Buchowetzki  picture,  Sidney  Olcott’s  “Sa- 
lome of  the  Tenements,”  and  Bebe  Daniels 
in  “Miss  Bluebeard,”  directed  by  Frank 
Tuttle.  Two  new  pictures,  “Coming 
Through,”  with  Meighan,  and  “The  Maker 
of  Gestures,”  with  Dix,  have  just  been  put 
into  scenario  form  by  Paul  Scholfield  and 
Gerald  C.  Duffy,  respectively,  and  were 
scheduled  to  go  into  production  Novem- 
ber 17. 

During  the  last  week  Dimitri  Buchowet- 
zki has  hit  the  high  spots  in  the  produc- 
tion of  “The  Swan,”  the  famous  dinner 
scene,  done  in  sumptuous  style,  and  the 
ball  in  the  elaborate  room  of  the  palace 
being  two  of  the  most  lavish  sets  ever  re- 
produced at  the  Long  Island  studio.  With 
four  stellar  players,  Adolphe  Menjou, 
Ricardo  Cortez,  Frances  Howard  and 
Clara  Eames,  in  the  principal  roles  of  Mol- 
nar’s  clever  play,  this  picture  gives  promise 
of  being  one  of  the  outstanding  produc- 
tions of  the  season. 

Director  Sidney  Olcott  is  well  under  way 
with  “Salome  of  the  Tenements,”  from  the 
pen  of  Anzia  Yezierska,  who  tells  a 
gripping  story  of  New  York  Ghetto  life. 
Jetta  Goudal  has  the  role  of  Salome  and 
is  supported  by  Jose  Reuben,  Godfrey 
Tearle  and  a splendid  group  of  players 
from  the  Jewish  theatres  on  the  East  side. 

Tuttle  Again  Directing 

Bebe  Daniels  is  romping  through  “Miss 
Bluebeard,”  Irene  Bordoni’s  popular  play, 
(Continued  on  page  90) 


Cameras  in  West 
to  Be  Grinding  on 
100  Pictures  Soon 

Metro-Goldzvyn-Mayer  Schedule 
in  Full  Szving  With  Five 
Companies  Working 

BY  HARRY  HAMMOND  BEALL 

HOLLYWOOD,  Nov.  18. — Seventy- 
seven  pictures  are  in  the  making  in  Holly- 
wood, Culver  City  and  Universal  City  at 
this  writing,  which  is  as  many  as  have 
been  under  way  at  any  one  time  in  the  last 
six  months,  although  the  larger  studios  are 
below  their  general  average  in  pictures  ac- 
tually under  construction.  Some  of  the 
smaller  producers,  however,  have  more 
companies  actually  working  than  usual, 
which  keeps  the  general  average  hovering 
around  par  in  the  western  film  capital. 
Several  of  the  larger  producers  are  on  the 
eve  of  big  expansion  and  another  fortnight 
probably  will  see  nearly  a hundred  films 
under  way  here. 

With  five  companies  working,  two  pre- 
paring to  start  within  two  weeks  and  one 
picture  in  the  editing  stage,  the  Metro- 
Goldwyn-Mayer  production  schedule  is  in 
full  swing.  Directors  now  shooting  are 
Marshall  Neilan,  Robert  Vignola,  Hobart 
Henley,  Robert  Z.  Leonard,  Rupert  Hughes 
and  Alf  Goulding. 

Neilan  Making  Interiors 

Neilan  is  filming  interior  scenes  for  “The 
Sporting  Venus,”  the  Gerald  Beaumont 
story  for  which  he  made  exteriors  in  Lon- 
don, Paris  and  Deauville,  Blanche  Sweet, 
Ronald  Coleman  and  Lew  Cody  are  play- 
ing the  principal  roles. 

Robert  G.  Vignola  is  just  finishing  a 
screen  version  of  Katherine  Newlin  Burt’s 
“The  Summons,”  with  Eleanor  Boardman, 
Matt  Moore,  William  Russell  and  Mathew 
Betz  in  the  leading  parts. 

“The  Square  Peg”  is  being  filmed  under 
Hobart  Henley’s  direction,  the  list  of  fea- 
tured players  including  Claire  Windsor, 
Robert  Agnew,  Emily  Fitzroy,  Lucille 
Rickson,  Edward  Connelly  and  others. 

Robert  Z.  Leonard,  having  returned  to 
M-G-M  after  being  loaned  to  First  Na- 
tional for  one  picture,  is  making  Samuel 
Shipman’s  play,  “Cheaper  to  Marry.”  Lewis 
Stone,  Marguerite  De  La  Motte,  Conrad 
Nagel  and  Paulette  Duval  are  featured. 

Final  scenes  are  being  filmed  for  “Ex- 
cuse Me,”  the  Rupert  Hughes  production, 
from  the  author’s  popular  stage  farce.  Alf 
Goulding  is  handling  the  actual  direction, 
with  Conrad  Nagel,  Norma  Shearer  and 
Renee  Adoree  in  the  leading  roles. 

Seven  Companies  at  United 

Seven  units  are  working  at  United  Stu- 
dios. George  Hill  has  nearly  finished  shoot- 
ing on  “Zander  the  Great,”  Marion  Davies’ 
first  picture  made  in  the  West  for  many 
months.  This  is  a Cosmopolitan  produc- 
tion, as  is  Maurice  Tourneur’s  “Never  the 
Twain  Shall  Meet,”  studio  shots  on  which 
are  being  made  at  United  now,  following 
several  weeks  in  the  South  Seas  for  ex- 
teriors. Anita  Stewart,  Bert  Lytell,  Justine 
Johnstone  and  Huntley  Gordon  are  fea- 
tured. 

George  Fitzmaurice  has  nearly  finished 
“Thief  of  Paradise”  for  Samuel  Goldwyn, 
with  Doris  Kenyon,  Ronald  Coleman  and 
Aileen  Pringle  in  the  featured  roles.  Frank 
(Continued  on  page  26) 
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West  Coast 


BEN  WILSON  STUDIO,  5821  Santa  Monica  Boulevard. 

Del  Henderson  directing  Franklyn  Farnum  in  a serial,  “Battling 
Brewster.** 

Ward  Hayes  directing  Yakima  Canutt  in  “The  Pronto  Kid.’* 

BUSTER  KEATON  STUDIO,  1025  Lillian  way. 

John  McDermott  directing  Buster  Keaton  in  ‘‘Seven  Chances.” 

CENTURY  FILM  CORPORATION,  6100  Sunset  Blvd. 

Charles  Lament  directing  Buddy  Messenger  in  comedy. 

Edward  I.  Luddy  directing  Hilliard  Karr  in  ‘‘Keep  Fit.” 

Jess  Robbins  directing  Wanda  Wiley  in  comedy. 

CHRISTIE  COMEDIES,  6101  Sunset  Boulevard. 

BOBBY  VERNON  PRODUCTIONS:  Harold  Beaudine  directing  Bobby 
Vernon  in  "French  Pastry.” 

WALTER  HIERS  PRODUCTIONS:  Archie  Mayo  directing  Walter 
Hiers  in  a two-reeler. 

CHRISTIE  COMEDY  PRODUCTIONS:  Gil  Pratt  directing  Jimmie 
Adams  in  a two-reeler. 

AL  CHRISTIE  SPECIAL:  Scott  Sidney  directing  Syd  Chaplin  and 
an  all-star  cast  in  “Charley’s  Aunt.” 

CHARLES  CHAPLIN  STUDIO,  1416  La  Brea  Avenue. 

Charles  Chaplin  directing  himself  in  his  United  Artists’  comedy  with 
the  Klondike  Gold  Rush  as  the  theme. 

F.  B.  O.  STUDIO,  780  North  Gower  Street. 

LARRY  SEMON  PRODUCTIONS:  Noel  Smith  directing  Larry  Semon 
in  “The  Wizard  of  Oz.” 

B.  P.  SCHULBERG  PRODUCTIONS:  James  Hogan  directing  an  all- 
star  cast  in  “Capital  Punishment. 

Louis  Gasnier  directing  an  all-star  cast  in  “The  Triflers.” 

Del  Andrews  directing  George  O’Hara  and  Albert  Vaughan  in  “Go- 
Getters’*  senes. 

GOTHIC  PRODUCTIONS.  INC.:  Lloyd  Ingraham  directing  Evelyn 
Brent  in  “Midnight  Molly.** 

James  Horne  directing  Richard  Talmadge  in  “Youth  and  Adventure.*’ 

FINE  ARTS  STUDIO,  4500  Sunset  Boulevard. 

Steve  Roberts  directing  Lloyd  Hamilton  in  a two-reel  comedy. 

Norman  Taurog  directing  Lige  Conley  in  Mermaid  comedy. 

A1  Ray  directing  Bowles  and  Vance  in  Cameo  comedy. 

FOX  STUDIO,  Western  and  Sunset. 

Lynn  Reynolds  directing  Tom  Mix  in  “Riders  of  the  Purple  Sage.” 
Maurice  Elvey  directing  an  all-star  cast  in  “Folly  of  Vanity.” 

W.  S.  Van  Dyke  directing  Buck  Jones  in  “The  Trail  Rider.” 

Emmett  Flynn  directing  an  all-star  cast  in  “The  Dancers.” 

Robert  Kerr  directing  an  all-star  cast  in  “The  Sailorman.” 

A1  Herman,  Jim  Lambert,  Roy  Del  Ruth,  Harry  Sweet,  A1  Campbell, 
Benny  Stoloff,  Slim  Summerville,  Lou  Siler,  Noel  Smith  making 
regular  Fox  comedies  with  Henry  Le’nrman  supervising  director  of 
all  oorrfedies. 

HOLLYWOOD  STUDIO,  6642  Santa  Monica  Boulevard. 

HAROLD  LLOYD  PRODUCTIONS:  Fred  Newmeyer  directing  Harold 
Lloyd  in  a comedy  feature  based  on  college  life. 

INCE  STUDIOS,  Culver  City,  Cal. 

R.  William  Neill  directing  Charles  Ray  in  “The  Desert  Fiddler.” 
George  Archinbaud  directing  an  all-star  cast  in  “Enticement.” 

Ralph  Ince  directing  an  all-star  cast  in  “Playing  With  Souls.” 

John  Ince  directing  Florence  Vidor  and  an  all-star  cast  in  “The  Girl 
of  Gold.” 

LASKY  STUDIOS,  1520  Vine  Street. 

Paul  Bern  directing  Pat  O’Malley,  Agnes  Ayres  and  Raymond  Hatton 
in  “Tomorrow’s  Love.” 

Cecil  B.  De  Mille  directing  Rod  LaRoeque,  Vera  Reynolds,  Lillian 
Rich,  Warner  Baxter,  Theodore  Kosloff,  Julia  Faye,  Henry  B.  Wal- 
thal,  Robert  Edeson  and  Charles  Ogle  in  “The  Golden  Bed.” 

Raoul  Walsh  directing  Pola  Negri  in  “East  of  Suez,”  supported  by 
Edmund  Lowe,  Rockcliffe  Fellowes  and  Noah  Beery. 

Alan  Crosland  directing  Lois  Wilson,  Noah  Beery,  Raymond  McKee, 
Raymond  Hatton,  Charles  Ogle  and  Luke  Cosgrove  in  “Contraband.” 
Herbert  Brenon  directing  Betty  Bronson,  Ernest  Torrence,  Cyril  Chad- 
wick, Virginia  Brown  Faire  and  Anna  May  Wong  in  “Peter  Pan.” 
James  Cruze  directing  Constance  Bennett,  Myrtle  Stedman,  Esther 
Ralston,  George  Irving  and  Edward  Peil,  Jr.,  in  “The  Goose  Hangs 
High.” 

Clarence  G.  Badger  directing  Betty  Compson  in  “New  Lives  for  Old.” 
Irvin  Willat  directing  an  all-star  cast  in  “The  Air  Mail.” 

METRO-GOLDWYN-MAYER  STUDIO,  Culver  City.  Cal. 

Marshall  Neilan  directing  Blanche  Sweet,  Ronald  Coleman  and  Lew 
Cody  in  “The  Sporting  Venus.” 

Robert  G.  Vignola  directing  Eleanor  Boardman,  Matt  Moore,  William 
Russell  and  Mathew  Betz  in  “The  Summons.” 

Hobart  Henley  directing  Claire  Windsor.  Robert  Agnew,  Emily  Fitz- 
roy,  Lucille  Ricksen  and  Edward  Connelly  in  “The  Square  Peg.” 
Robert  Z.  Leonard  directing  Lewis  Stone,  Marguerite  De  La  Motte, 
Conrad  Nagel  and  Paulette  Duval  in  “Cheaper  to  Marry.” 

Rupert  Hughes  and  Alf  Goulding  co-directing  Conrad  Nagle,  Norma 
Shearer,  Renee  Adoree,  Walter  Hiers,  Bert  Roach  and  others  in 
“Excuse  Me.” 

PICKFORD-FAIRBANK  STUDIO.  7100  Santa  Monica 
Boulevard. 

Inactive. 

PRINCIPAL  PICTURES  CORPORATION,  7250  Santa 
Monica  Boulevard. 

Sam  Wood  directing  Kenneth  Harlan.  ZaSu  Pitts  and  Mary  Carr  in 
“The  Re-Creation  of  Brian  Kent.” 


Herald  Studio 
Directory 


A happy  family — Mr.  and  Mrs.  Rin-Tin-Tin  and  the  new- 
ly arrived  little  "tin  tins,”  with  their  trainer,  Lieut. 
Lee  Duncan.  Rin-Tin-Tin’s  new  Warner  £lm  is  "The 
Lighthouse  by  the  Sea.” 


Yep,  it’s  Syd  Chaplin  in  the  costume  he  wears  in  the 
Christie  feature,  "Charley’s  Aunt.”  Scott  Sidney,  the 
director,  is  arranging  the  frills.  (This  is  another  photo 
by  H.  E.  N.) 


Standing,  left  to  right:  Lew  Phisoc,  cameraman,  and 
Harry  Garson,  producer  of  the  Lefty  Flynn  features 
for  Film  Booking  Offices.  Seated  is  Merwyn  Leroy, 
gag  man. 

(Photo  by  H.  E.  N.) 
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ROACH,  HAL  E..  STUDIO,  Culver  City,  Cal. 

Roy  Clements  directing'  Glenn  Tryon  and  Blanche  Mehaffey  in  comedy. 
Jay  A.  Hiowe  directing  “Spat  Family”  comedy. 

Marcel  De  Sano  directing  Arthur  Stone  in  comedy. 

Robert  McGowan  directing  “Our  Gang”  comedy. 

Leo  McCarey  diretcing  Charley  Chase  in  comedy. 

Fred  Jackman  directing  Rex,  the  horse,  in  six-reel  special. 

SEELIG  STUDIO , 3800  Mission  Road. 

A1  Rogell  directing  Reed  Howes  in  “Taxicab.” 

SENNETT  STUDIO,  1712  Glendale  Boulevard. 

Harry  Edwards  directing  Harry  Langdon  in  comedy. 

Ed  Cline  directing  Ralph  Graves  in  comedy. 

Lloyd  Bacon  directing  Ben  Turpin  in  two-reeler. 

Del  Lord  directing  Madeline  Hurlock,  Billy  Bevan,  Andy  Clyde  and 
J.  J.  Richardson  in  two  reel  comedy. 

UNITED  STUDIO , 5341  Melrose  Avenue. 

COSMOPOLITAN  PRODUCTIONS:  George  Hill  directing  Marion 
Davies  in  “Zander,  the  Great.” 

Maurice  Tourneur  directing  Anita  Stewart,  Bert  Lytell,  Justine  John- 
ston and  Huntley  Gordon  in  "Never  the  Twain  Shall  Meet.” 
GOLDWYN-FITZMAURICE  PRODUCTIONS:  George  Fitzmaurice 
directing  Doris  Kenyon,  Ronald  Coleman  and  Aileen  Pringle  in  "Thief 
of  Paradise.” 

FRANK  LLOYD  PRODUCTIONS:  Frank  Lloyd  directing  Antonio 
Moreno,  Patsy  Ruth  Miller  and  Ruth  Clifford  in  “Judgment.” 
CORINNE  GRIFFITH  PRODUCTIONS:  Robert  Vignola  directing 
Corinne  Griffith  in  “Declasse.” 

ROBERT  KANE  PRODUCTIONS:  Henry  King  directing  Alice  Terry 
in  “Sackcloth  and  Scarlet.” 

M.  C.  LEVEE  PRODUCTIONS:  Irving  Cummings  directing  an  all- 
star  cast  in  “One  Year  to  Live.” 

EDWIN  CAREWE  PRODUCTIONS:  Edwin  Carewe  directing  an  all- 
star  cast  in  “My  Son.” 

UNIVERSAL  STUDIO,  Universal  City,  Cal. 

William  Seiter  directing  Laura  La  Plante  and  Eugene  O'Brien  in 
“Dangerous  Innocence.” 

Edward  Sloman  directing  Virginia  Valli  in  “Up  the  Ladder.” 

Harry  Pollard  directing  Reginald  Denny  in  “California  Straight 
Ahead.” 

Edward  Sedgwick  directing  Jack  Hoxie  in  “Find  the  Man.” 

Arthur  Rosson  directing  Hoot  Gibson  in  “Range  Dwellers.” 

Jay  Marchant  directing  Joe  Bonomo  and  Louise  Lorraine  in  “The 
Great  Circus  Mystery.” 

Rupert  Julian  directing  Lon  Chaney,  Mary  Philbin  and  Norman 
Kerry  in  “Phantom  of  the  Opera.” 

VITAGRAPH  STUDIO,  1708  Talmadge  Street. 

J.  STUART  BLACKTON  PRODUCTIONS:  J.  Stuart  Blackton  direct- 
ing Nazimova,  Lou  Tellegen,  Carl  Miller,  William  Dunn,  Rose  Tapley, 
Rosita  Marstini  and  Violet  Virginia  in  “The  Pearls  of  the  Madonna.” 
DAVID  SMITH  PRODUCTIONS:  David  Smith  directing  William  J. 
Irving,  Alice  Calhoun,  Charlotte  Merriam,  Alan  Forrest,  Emmett  King, 
Wallace  MacDonald,  Cullen  Landis,  Benny  Alexander  and  Catherine 
Adams  in  Booth  Tarkington’s  “Pampered  Youth.” 

WARNER  BROTHERS  STUDIO,  5842  Sunset  Boulevard. 

Phil  Rosen  directing  Dorothy  Mackaill,  Creighton  Hale,  Alec  B. 
Francis,  Richard  Tucker  and  Ralph  Lewis  in  “Bridge  of  Sighs.” 
James  Flood  directing  Willard  Louis,  June  Marlowe,  Robert  Agnew, 
Helen  Dunbar,  John  Patrick  and  Kate  Price  in  “The  Man  Without  a 
Conscience.” 

William  Beaudine  directing  Dorothy  Devore.  Louis  Fazenda,  Willard 
Louis,  John  Roche,  Cullen  Landis  and  Libyan  Pashman  in  “BroaUway 
Butterfly.” 

Mai  St.  Clair  directing  Tom  Moore,  William  Russell,  Theodore  Von 
Eltz,  Wilfred  North  and  Edith  Roberts  in  “Thin  Ice.”  a crook  drama 
of  the  San  Francisco  underworld. 


East  Coast 

BIOGRAPH  STUDIO,  807  East  175th  Street. 

FIRST  NATIONAL:  Lambert  Hillyer  directing  Milton  Sills,  Doris 
Kenyon  and  well  known  cast  in  “The  Interpreter’s  House.” 

John  Francis  Dillon  directing  Anna  Q.  Nilsson  and  Ben  Lyon  in  “One 
Way  Street.” 

PARAMOUNT  STUDIO,  Astoria,  L.  I. 

Joseph  Henabery  has  completed  “Tongues  of  Flame,”  with  Thomas 
Meighan. 

Paul  Sloane  has  completed  “A  Man  Must  Live.”  with  Richard  Dix. 
Dimitri  Buchowetzki  directing  Adolphe  Menjou,  Ricardo  Cortez,  and 
Frances  Howard  in  “The  Swan.” 

Sidney  Oicott  directing  Jetta  Goudal  in  “Salome  of  the  Tenements.” 
FYank  Tuttle  directing  Bebe  Daniels  in  “Miss  Bluebeard.” 

Edward  Sutherland  preparing  to  direct  Thomas  Meighan  and  Lila  Lee 
in  “Coming  Through.” 

Paul  Sloane  preparing  to  direct  Richard  Dix  in  “The  Maker  of 
Gestures.” 

TEC-ART  STUDIO,  318  East  48th  Street. 

HENRY  GINSBERG:  Lawrence  Windom  has  completed  a series  of 
six  two  reel  features  starring  Benny  Leonard. 

HOWARD  ESTABROOK:  Charles  Giblyn  directing  Clara  Bow  and 
Herbert  Rawlinson  in  “The  Adventuress  Sex”  for  Associated  Exhibi- 
bOE*S  itgIgSiSG* 

ST.  REGIS  COMPANY:  E.  H.  Griffith  has  complGtGd  “The  Ultimate 
Good”  with  Conway  Tearle  and  Madge  Kennedy. 

INSPIRATION:  John  S.  Robertson  directing  Richard  Barthelmess  and 
Mary  Hay  in  “New  Toys.“ 

UNIVERSAL  STUDIO,  Fort  Lee,  N.  J. 

MALCOLM  STRAUSS,  INC.:  George  B.  Seitz  directing  Allene  Ray 
in  “Galloping  Hoofs,”  a serial  for  Pathe. 

WHITMAN  BENNETT  STUDIO,  Yonkers,  N.  Y. 

HERMAN  _F.  JANS,  INC.:  Burton  King  has  completed  “Playthings  of 
Desire.”  with  Estelle  Taylor  and  Mahlon  Hamilton. 


Fred  Jackman,  A.  S.  C.,  the  famous  “trick  Jack”  who  is 
making  a second  feature  for  Hal  Roach  with  Rex,  the 
wild  horse,  in  the  stellar  role.  (Photo  by  H.  E.  N.) 


John  Emerson  and  Anita  Loos  on  the  lot  supervising 
production  of  the  new  Constance  Talmadge  picture, 
“Learning  to  Love.”  Ray  Binger  is  at  the  camera. 

(Photo  by  H.  E.  N.) 


H.  E.  N.  takes  his  camera  to  the  set  where  Marion  Davies 
is  appearing  in  "Zander  the  Great.”  Harrison  Ford 
and  little  Jackie  Huff  support  the  star  in  this  Cosmo- 
politan attraction. 
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Lloyd  is  directing  Antonio  Moreno,  Patsy 
Ruth  Miller  and  Ruth  Clifford  in  “Judg- 
ment.” Edwin  Carewe  has  begun  filming 
“My  Son,”  with  an  all-star  cast  headed  by 
Nazimova,  and  Irving  Cummings  is  well 
along  with  “One  Year  to  Live,”  for  M.  C. 
Levee. 

Robert  Vignola  is  making  “Declasse,” 
with  Corinne  Griffith  in  the  role  made 
famous  as  a spoken  drama  by  Ethel  Barry- 
more. Henry  King  is  directing  “Sack- 
cloth and  Scarlet”  for  Robert  Kane  pro- 
ductions, with  Alice  Terry  in  the  star  role, 
which  promises  to  be  her  last  work  before 
the  camera  here  before  she  goes  abroad  to 
work  in  “Mare  Nostrum,”  to  be  filmed  by 
her  husband,  Rex  Ingram,  in  Europe  and 
Africa. 

F.  P.  L.  Making  Eight  Pictures 

Paramount’s  activity  right  at  the  moment 
numbers  more  productions  in  hand  than 
any  of  the  other  film  plants,  eight  big  pro- 
ductions being  under  way.  Raoul  Walsh 
will  finish  actual  camera  work  on  Pola 
Negri’s  “East  of  Suez,”  about  December 
1.  Edmund  Lowe,  Rockcliffe  Fellowes  and 
Noah  Beery  make  up  Miss  Negri’s  support. 

Cecil  B.  De  Mille  is  making  “The  Golden 
Bed,”  with  Rod  La  Rocque,  Vera  Reynolds, 
Lillian  Rich,  Warner  Baxter,  Theodore 
Kosloff,  Julia  Faye,  Henry  B.  Walthal, 
Robert  Edeson  and  Charles  Ogle  in  the 
cast. 

Paul  Bern  has  begun  his  third  directorial 
effort  since  laying  down  the  pen  for  the 
megaphone.  This  time  he  has  been  en- 
trusted with  “Tomorrow’s  Love,”  with 
Agnes  Ayres,  Raymond  Hatton  and  Pat 
O’Malley.  Alan  Crosland  is  directing  Lois 
Wilson,  Noah  Beery,  Raymond  McKee, 
Raymond  Hatton,  Charles  Ogle  and  Luke 
Cosgrove  in  “Contraband,”  while  Herbert 
Brenon  has  practically  finished  J.  M.  Bar- 
rie’s “Peter  Pan,”  with  Betty  Bronson  in 
the  role  made  famous  by  Maude  Adams 
on  the  stage,  supported  by  Ernest  Torrence, 
Cyril  Chadwick,  Virginia  Brown  Faire  and 
Anna  May  Wong. 

James  Cruze  has  begun  filming  “When 
the  Goose  Hangs  High,”  a film  adaptation 
of  a Broadway  stage  success  with  Con- 
stance Bennett,  Myrtle  Stedman,  Esther 
Ralston,  George  Irving  and  Edward  Peil, 
Jr.,  in  the  chief  roles.  Clarence  Badger 
is  directing  Betty  Compson  in  “New  Lives 
for  Old,”  and  Irvin  Willat  is  working  with 
an  all-star  cast  in  “The  Air  Mail.” 

Fox  Has  Five  Under  Way 

Five  features  are  being  made  on  the 
Fox  lot  and  nine  program  comedies.  Tom 
Mix  is  making  “Riders  of  the  Purple  Sage,” 
under  the  direction  of  Lynn  Reynolds,  and 
Buck  Jones  is  working  in  “The  Trail 
Rider,”  with  W.  S.  Vandyke  handling  the 
megaphone.  Three  other  units,  each  with 
all-star  casts,  with  their  directors  are: 
Maurice  Elvey  directing  “Folly  of  Vanity,” 
Emmett  Flynn  filming  “The  Dancers,”  and 
Robert  Kerr  piloting  “The  Sailorman.” 
Under  the  supervision  of  Henry  Lehrman, 
A1  Herman,  Jim  Lambert,  Roy  Del  Ruth, 
Harry  Sweet,  A1  Campbell,  Benny  Stoloff, 
Slim  Summerville,  Lou  Seiler  and  Noel 
Smith  are  making  comedy  films  for  Fox 
release. 

Out  at  the  big  “U”  lot  in  Universal  City 
seven  companies  are  active.  William  Seiter 
is  directing  Laura  La  Plante  and  Eugene 
O’Brien  in  “Dangerous  Innocence;”  Ed- 
ward Sloman  is  piloting  Virginia  Valli  in 
“Up  the  Ladder;”  Harry  Pollard  is  han- 
dling the  megaphone  on  Reginald  Denny’s 
California  atmospheric  film,  “California 
Straight  Ahead;”  Edward  Sedgwick  is  well 
along  with  the  making  of  “Find  the  Man,” 
with  Jack  Hoxie  in  the  lead;  Arthur  Ros- 
son  is  directing  Hoot  Gibson  in  “Range 
Dwellers;”  Jay  Marchant  is  in  charge  of 
“The  Great  Circus  Mystery,”  featuring 
Louise  Lorraine  and  Joe  Bonomo,  while 


Rupert  Julian  is  now  in  the  midst  of  film- 
ing Universal’s  successor  to  “The  Hunch- 
back of  Notre  Dame,”  “The  Phantom  of 
the  Opera,”  with  Lon  Chaney,  Mary  Phil- 
bin  and  Norman  Kerry  featured. 

Two  companies  are  working  in  the  Ben 
Wilson  studio — Del  Henderson  directing 
Franklyn  Farnum  in  a serial,  “Battling 
Brewster,”  and  Ward  Hayes  handling  the 
megaphone  for  Yakima  Canutt  in  “The 
Pronto  Kid.” 

Keaton  Feature  Soon  Ready 

Buster  Keaton  has  more  than  half  com- 
pleted his  next  picture  to  follow  “The 
Navigator,”  and  the  first  to  be  produced 
under  his  $1,800,000  contract  with  Joseph 
M.  Schenck  calling  for  six  features.  His 
present  vehicle  is  “Seven  Chances,”  with 
John  McDermott  directing. 

Century  Film  Corporation  has  three  units 
rnaking  laugh  producers — Charles  Lamont 
directing  Buddy  Messenger,  Edward  1. 
Luddy  handling  Hilliard  Karr  in  “Keep 
Fit,”  and  Jess  Robbins  directing  Wanda 
Wiley. 

A1  Christie  has  launched  his  third  big 
comedy  feature,  “Charley’s  Aunt.”  His 
two  previous  comedy  thrillers — “Hold  Your 
Breath,”  and  “Reckless  Romance,”  are 
proving  big  hits  and  Christie  expects  his 
film  version  of  the  famous  English  play 
that  has  been  on  the  boards  in  Britain  con- 
tinuously for  more  than  thirty  years,  to 
outdo  his  previous  efforts.  Scott  Sidney  is 
handling  the  megaphone  and  Syd  Chaplin 
has  the  featured  role. 

Other  productions  now  in  the  making  on 
the  Christie  lot  are : Harold  Beaudine  di- 
recting Bobby  Vernon,  Archie  Mayo  pilot- 
ing Walter  Hiers,  and  Gil  Pratt  handling 
the  megaphone  for  Jimmie  Adams.  The 
latter  three  are  all  two-reelers. 

Chaplin  Still  at  Work 

Charlie  Chaplin  is  hanging  up  the  long 
distance  record  in  making  his  United  Ar- 
tists’ comedy  based  on  the  Klondike  gold 
rush.  Chaplin  began  this  comedy  last 
March  and  during  midsummer  when  the 
La  Brea  Avenue  studios  took  on  the  ap- 
pearance of  the  Arctic  circle,  word  was 
given  out  that  final  shooting  would  come 
in  October.  With  November  now  history, 
cameras  are  still  turning  and  no  definite 
word  is  obtainable  as  to  just  when  the 
final  scene  will  iris  out. 

F.  B.  O.  is  contributing  six  pictures  to 
the  film  capital’s  production  program. 
Among  these  are  Larry  Semon’s  “Wizard 
of  Oz,”  with  Noel  Smith  directing;  two 
B.  P.  Schulberg  productions— James  Hogan 
directing  an  all-star  cast  in  “Capital  Pun- 
ishment,” and  Louis  Gasnier  just  going  into 
active  shooting  on  “The  Triflers,”  with 
Mae  Busch,  Frank  Mayo,  Elliott  Dexter, 
Eva  Novak,  Lloyd  Whitlock  and  Lee 
Moran  in  the  featured  roles ; one  Gothic 
production  starring  Evelyn  Brent  in  “Mid- 
night Molly,”  with  Lloyd  Ingraham  direct- 
ing ; Del  Andrews  directing  George  O’Hara 
and  Alberta  Vaughan  in  another  of  the 
“Go-Getter”  series,  and  James  Horne  mak- 
ing “Youth  and  Adventure,”  with  Richard 
Talmadge  featured. 

Three  comedies  are  being  made  at  Fine 
Arts — Steve  Roberts  directing  Lloyd  Ham- 
ilton in  a two-reeler;  Norman  Taurog  mak- 
ing a Mermaid  comedy  with  Lige  Conley, 
and  A1  Ray  directing  the  Bowles-Vance 
team  in  a Cameo  comedy. 

Lloyd  Pictures  College  Life 

Harold  Lloyd  is  the  only  active  unit  in 
the  Hollywood  Studios  at  present,  although 
several  other  independents  are  shortly^  to 
begin  production  there.  Lloyd  is  making 
his  last  picture  under  his  Pathe  distribu- 
tion contract — a feature  based  on  college 
life — after  which  he  will  distribute  through 
Paramount. 

Charles  Ray  is  nearly  finished  with  his 
second  film  drama  at  the  Ince  Studio,  after 


his  temporary  retirement  from  the  screen. 
This  is  titled  “The  Desert  Fiddler,”  with 
R.  William  Neill  handling  the  megaphone. 
Other  productions  working  on  the  Ince  lot 
are  George  Archinbaud  directing  an  all- 
star  cast  in  “Enticement,”  Ralph  Ince  mak- 
ing “Playing  With  Souls,”  with  an  all- 
star  cast,  and  John  Ince,  who  has  just  be- 
gun filming  “The  Girl  of  Gold,”  with  an 
all-star  cast  headed  by  Florence  Vidor. 

Pickford-Fairbanks  studios  are  inactive 
while  Doug  and  Mary  search  for  new  ma- 
terial with  which  to  make  their  next  screen 
ventures.  Their  neighborhood  studio.  Prin- 
cipal Pictures,  has  one  company  active — 
Sam  Wood  filming  Harold  Bell  Wright’s 
story,  “The  Re-Creation  of  Brian  Kent,” 
with  Kenneth  Harlan,  Zasu  Pitts  and  Mary 
Carr  in  the  featured  roles. 

Hal  Roach  Studios  are  abuzz  with  activ- 
ity, Fred  Jackman,  who  makes  the  fea- 
tures with  Rex,  the  wild  horse,  has  re- 
turned from  desert  location  in  Nevada. 
Many  shots  have  been  made  in  Nevada  with' 
real  wild  horses  and  the  sequences  calling 
for  human  players  are  shortly  to  begin. 
Marie  Mosquini  will  have  the  leading  femi- 
nine role. 

Farina  Is  Back  on  Job 

Leo  McCarey  is  directing  Charley  Chase 
and  Martha  Sleeper  in  a comedy  in  which 
a mouse  trap  figures;  Roy  Clements  is 
piloting  Glenn  Tryon  and  Blanche  Mehaffey 
in  a comedy  based  on  efficiency;  Marcel 
De  Sano,  a new  Roach  director,  is  in  the 
midst  of  making  a comedy  in  which  Arthur 
Stone  will  be  seen  as  the  world’s  most 
bashful  man ; Jay  A.  Howe’s  present  “Spat 
Family”  comedy  has  a rare  collection  of 
cauliflower  ears,  while  Robert  McGowan 
is  about  to  finish  up  three  “Our  Gang” 
comedies  that  were  taken  to  a point  where 
nothing  more  could  be  done  until  Farina 
recovered  from  scarlet  fever  and  came 
back  to  the  lot. 

F'our  comedy  units  are  functioning  at  the 
Sennett  lot — Harry  Edwards  directing 
Harry  Langdon ; Ed  Cline  piloting  Ralph 
Graves;  Lloyd  Bacon  handling  the  mega- 
phone for  Ben  Turpin,  and  Del  Lord  direct- 
ing Madeline  Hurlock,  Billy  Bevan,  Andy 
Clyde  and  J.  J.  Richardson  in  a two-reeler. 

Both  J.  Stuart  Blackton  and  David  Smith 
have  companies  working  on  the  Vitagraph 
lot.  Blacfoon’s  latest  is  “The  Pearls  of  the 
Madonna,”  and  he  has  assembled  a cast  for 
this  which  includes  Nazimova,  Lou  Telle- 
gen,  Carl  Miller,  William  Dunn,  Rose  Tap- 
ley,  Rosita  Marstini  and  Violet  Virginia. 

Booth  Tarkington’s  “Pampered  Youth” 
is  the  screen  vehicle  now  being  made  for 
Vitagraph  under  the  direction  of  David 
Smith.  In  the  cast  are  William  J.  Irving, 
Alice  Calhoun,  Charlotte  Merriam,  Alan 
Forrest,  Emmett  King,  Wallace  MacDon- 
ald, Cullen  Landis,  Benny  Alexander  and 
Catherine  Adams. 

Four  Warner  Units  Busy 

Although  Warner  Brothers  have  only 
four  units  working  at  this  time,  others 
will  be  active  in  a fortnight.  Phil  Rosen 
is  making  “Bridge  of  Sighs,”  featuring 
Dorothy  Mackaill,  Creighton  Hale,  Alec  B. 
Francis  and  Ralph  Lewis.  James  Flood  is 
handling  the  megaphone  for  “The  Man 
Without  a Conscience,”  in  which  Willard 
Louis,  June  Marlowe,  Robert  Agnew,  Helen 
Dunbar,  John  Patrick  and  Kate  Price  have 
the  featured  parts. 

William  Beaudine  is  finishing  “Broadway 
Butterfly,”  featuring  Dorothy  Devore,  Lou- 
ise Fazenda,  Willard  Louis,  John  Roche, 
Cullen  Landis  and  Lilyan  Pashman. 

Mai  St.  Clair  has  just  started  making  for 
Warners  a crook  drama  of  the  San  Fran- 
cisco underworld  titled  “Thin  Ice.”  His 
cast  of  players  includes  Tom  Moore,  Wil- 
liam Russell,  Theodore  von  Eltz,  Wilfred 
North  and  Edith  Roberts. 
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Concluding — 

The  EXHIBITOR’S 
PLACE 
in  the  SUN 

By  SYDNEYS.  COHEN 


As  I near  the  close  of  these  articles 
and  am  finishing  the  catalog  of 
evils  and  abuses  which  have  bred 
so  much  discontent  among  theatre  own- 
ers, every  mail  brings  batches  of  letters 
from  theatre  owners  from  all  over  the 
country  to  my  desk,  calling  my  attention 
to  matters  not  yet  touched  upon  and 
offering  suggestions  of  great  value. 
Though  these  letters,  in  part  echo  and 
in  part  amplify  many  of  the  alarming 
symptoms  I have  attempted  to  describe, 
it  would  be  manifestly  impossible  to  do 
justice  to  all  the  complaints  and  griev- 
ances within  the  limits  of  this  series  of 
articles. 

I pointed  out  at  the  beginning  of  these 
articles  that  the  motion  picture  theatre 
owner  is  on  the  defensive;  that  his  posi- 
tion was  abnormal  considering  his  im- 
portance to  the  industry;  that  his  invest- 
ment lacked  stability  owing  to  his  false 
position.  I here  hasten  to  add  that  the 
theatre  owner  need  not  remain  on  the 
defensive  a minute  longer,  unless  it  be 
through  his  own  desire.  Today  he  is 
tike  the  giant  Gulliver,  prone  on  the 
ground,  bound  and  fettered,  while  Lilli- 
putians walk  on  him  at  their  pleasure. 
Let  him  but  move  his  powerful  limbs 
and  the  puny  fetters  binding  him  would 
snap  like  threads.  Then  he  could  rise, 
stand  erect,  assert  his  power  and  in- 
stantly command  the  respect  and  treat- 
ment due  to  his  true  position. 

Separate 

Spheres 

TN  justice  to  the  theatre  owner  as  well 
as  the  other  branches  of  our  industry, 
we  should  differentiate  in  the  minds  of 
the  public  and  officialdom  in  nation, 
state  and  community  between  the  three 
branches  of  our  industry — production, 
distribution  and  exhibition — they  should 
be  advised  that  each  branch  is  supposed 
to  move  in  its  own  distinct  sphere  and 
should  be  held  responsible  and  account- 
able for  every  action  within  that  sphere. 

If  the  producers  continue  to  permit 
and  encourage  their  publicity  depart- 
ments to  broadcast  the  super-extrava- 
gant salaries  that  are  supposedly  paid 
to  stars  and  directors,  the  theatre  owner 
should  make  it  known  that  not  alone  is 
he  not  responsible  for  the  payment  of 
these  alleged  salaries,  but  that  he  is  op- 
posed to  them  equally  as  much  as  are 
officials  and  our  public. 

A particular  foolish  example  of  this 
kind  is  harmful  publicity,  is  the  drivel 
sent  out  by  various  press  agents  of  the 
old  school  about  the  alleged  salaries 
being  paid  to  mere  children.  It  was 
recklessly  claimed  that  an  annual  salary 
of  $500,000  has  been  paid  to  one  child  and 
perhaps  a million  or  two  more  to  another. 


The  unexpected  publishing  recently  of 
the  income  tax  records  by  the  treasury 
department  at  Washington  undoubtedly 
will  have  the  effect  of  eliminating  the 
continued  publication  of  this  senseless 
and  asinine  “bunk;”  particularly  so  when 
the  amount  of  the  tax  alongside  of  the 
name  of  one  of  these  “little”  stars  was 
very  small;  in  no  way  tallying  with  nor 
justifying  the  very  large  salary  an- 
nouncements made  in  the  early  part  of 
the  year. 

The  most  unfortunate  aspect  of  these 
announcements  is  the  impression  created 
in  official  circles  that  in  order  to  pay 
these  staggering  salaries  the  theatre 
owner  is  charging  too  much  at  the  box 
office.  Therefore,  he  is  making  too  large 
a profit.  We  all  know  these  suppositions 
are  not  true.  Such  statements  as  those 
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Pen  and  statement  by  Governor  Alfred 
E.  Smith  of  New  York  which  marked 
repeal  of  penal  law  in  relation  to  ex- 
hibition. The  photograph  is  one  of 
Mr.  Cohen’s  many  treasured  remind- 
ers of  his  services  in  behalf  of  ex- 
hibitors. 


regarding  the  salaries  of  stars  tends  to 
give  the  impression  that  the  theatre 
owner  and  the  industry  at  large  either 
print  their  own  money  or  get  it  at  a 
pump,  and  when  relief  is  sought  from  a 
state  or  national  legislature  from  taxa- 
tion or  hostile  legislation,  it  is  very  dif- 
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ficult  to  impress  our  legislators  with  the 
need  of  same  on  account  of  these  ex- 
aggerated accounts  of  income.  I haven’t 
in  mind  any  particular  individual,  but 
rather  several  types.  There  is  no  ques- 
tion that  all  such  extravagant  state- 
ments create  disgust  among  business 
men  and  are  used  to  increase  the  bur- 
dens of  the  industry,  particularly  that  of 
the  theatre  owner. 

Protecting 
The  Public 

Theatre  owners,  being  the  point  of 
contact  with  the  public,  must  protect 
it  from  the  sale  of  worthless  and  fraudu- 
lent motion  picture  stock.  A defrauded 
investor  in  this  kind  of  stock  must  of 
necessity  become  hostile  and  antagonis- 
tic to  the  entire  industry,  and  particu- 
larly to  the  theatre  owner,  who  is  closest 
to  him  and  who,  in  his  mind,  is  respon- 
sible for  production,  distribution  and  ex- 
hibition. They  do  not  differentiate  be- 
tween the  various  branches  of  our  in- 
dustry. 

The  Motion  Picture  Theatre  Owners 
of  America  have  been  in  receipt  of  com- 
plaints from  Chambers  of  Commerce, 
Boards  of  Trade  and  investors  every- 
where relative  to  motion  picture  stock 
sold  to  them  through  misleading  state- 
ments in  newspapers,  circulars,  etc. 
Government  officials  have  been  in  touch 
with  us  also  relative  to  some  of  these 
stock  sales.  Such  a condition  has  a 
tendency  to  blacken  the  whole  industry 
in  the  eyes  of  the  public. 

Combines 

'T'  HE  complaint  that  certain  producers 
-*■  are  making  about  closed  towns  and 
booking  combines  can  be  stopped  if  they 
will  desist  from  their  warfare  on  theatre 
owners  and  their  efforts  to  either  put 
theatre  owners  out  of  business  through 
impossible  prices  or  with  ruinous  unfair 
theatre  competition.  Great  opportunity 
is  presented  for  those  companies  who 
are  not  resorting  to  these  practices,  who 
will  produce  high  class  quality  pictures 
and  merchandise  them  extensively  and 
intensively  in  co-operation  and  collabora- 
tion with  theatre  owners. 

Our  business  is  a complex  problem.  It 
demands  the  best  in  us  along  business 
and  showmanship  lines  to  deliver  to  the 
public.  Some  of  our  producers  and  the 
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“dear  stars”  add  immeasurably  to  our 
burdens.  It  is  rather  amusing  to  com- 
pare the  percentage  of  film  rentals  to 
receipts  today  and  five  to  ten  years  back. 
Then  read  in  the  trade  papers  the  amaz- 
ing reports  that  circuits  and  buying  com- 
binations and  the  buying  of  poor  exhibi- 
tors in  one  man  towns  are  forcing  the 
producers  out  of  business  and  paying 
such  poor  rentals  to  the  “dear  stars”  for 
their  pictures,  that  they  must  have  the 
guarantee-plus-percentage  sales  method. 
Of  course,  if  they  mean  forcing  them 
out  of  business  by  jumping  in  ten  years 
from  about  $40,000  average  up  to  $800,- 
000  and  more  values  for  their  product, 
the  statements  are  undoubtedly  correct. 

Where  can  it  all  end  unless  they  take 
some  of  the  burden  off  the  theatre  own- 
er’s back?  Theatre  owners  are  watching 
very  carefully  the  recent  moves  along 
these  lines  made  in  New  York  and  Cali- 
fornia by  certain  producing  interests  and 
stars  to  even  further  add  to  their  burdens. 

More  Patronage 
Needed 

TN  any  scheme  improving  the  present 

status  of  the  motion  picture  theatre 
and  all  those  dependent  on  its  prosperity, 
the  problem  of  the  empty  seats  is  by  far 
the  most  important.  This  is  a situation 
which  provides  a man’s  size  job  for  every 
branch  of  the  industry.  A concerted  drive 
by  the  combined  screen,  man  and  brain 
power  of  this  industry  will  bring  into  our 
theatres  millions  of  people  who  do  not 
now  attend.  This  will  create  a more 
healthy  public  opinion  for  the  theatre 
and  render  the.  same  more  popular. 

To  this  end  whole-hearted  cooperation 
between  the  three  branches  of  the  indus- 
try is  imperatively  necessary.  Together 
with  improvement  in  the  quality  of  the 
picture,  we  must  improve  the  quality  of 
our  showmanship.  Self-help  is  a crying 
need  of  all  too  many  theatre  owners  and 
too  many  are  incluined  to  keep  secret,  or 
nearly  so,  pictures  they  are  showing.  I 
believe  if  producers  and  distributors  were 
to  reduce  the  cost  of  accessories  to  thea- 
tre owners,  it  would  result  in  a greater 
amount  of  exploitation  and  advertising 
on  the  part  of  the  theatre  owner,  with 
much  resultant  good  for  the  producer  and 
and  distributor  as  well.  We  should  en- 
courage individual  producers  and  dis- 
tributors to  make  worthwhile  pictures 
and  work  out  definite  and  concrete  plans 
to  give  them  such  encouragement  along 
business  lines  as  to  warrant  their  con- 
tinuing to  _ make  such  pictures  for  our 
public.  This  will  bring  a greater  variety 
of  pictures  into  the  market.  We  must 
make  new  “stars”  or  featured  players  for 
our  individual  requirements.  Every  thea- 
tre owner  by  close  observance  will  find 
that  certain  film  players  attract  favorable 
comment  in  their  respective  theatres. 
Make  these  players  work  for  you  by  in- 
telligent and  intensive  boosting. 

We  must  shorten  the  feature  pictures. 
The  padded  ei"ht,  nine  and  ten  reelers, 
now  so  prevalent,  must  be  reduced  to 
their  legitimate  length.  This  will  enable 
us  to  show  worthwhile  short  films  that 
are  now  crowded  off  our  programs  by  the 
excess  footage  of  the  average  feature,  re- 
sulting in  a more  diversified  entertain- 
ment for  our  patrons. 

Another  very  serious  consideration 
that  I feel  impelled  to  mention  in  con- 
nection with  films,  is  the  poor  condition 
in  which  films  reach  the  small  town  thea- 
ter owner  in  the  latter  runs  of  feature 
pictures.  A “film  doctor”  is  wanted  in 
the  film  room  of  every  exchange  to  in- 
sure better  condition  of  film  and  to  so 
piece  together  remaining  prints  of  their 
older  subjects  and  the  small  theatre 
owner  may  get  a complete  copy  of  a sub- 
ject occasionally  and  not  have  to  inaugu- 


rate guessing  contests  as  to  how  the  film 
ends. 

We  must  institute  propaganda  based 
on  nothing  but  bed  rock  facts.  We  must 
emphsaize  the  importance  of  the  motion 
picture,  not  only  as  entertainment,  but 
as  a social  and  economic  factor,  as  a de- 
veloper of  art,  and  as  a medium  of  serv- 
ice. The  material  at  hand  for  such  a 
publicity  campaign  is  inexhaustible.  It 
should  be  a ceaseless  crusade.  There 
should  not  be  a newspaper  in  the  land 
whose  editor  cannot  be  interested  in  the 
vital  needs  of  our  industry.  The  field  is 
vast  and  the  harvest  ripe  for  the  reapers, 
but  the  laborers  are  too  few. 

One  point  which  should  constantly  be 
emphasized  when  we  try  to  explain  the 
importance  of  the  motion  picture  as  a 
social  and  economic  factor  in  our  civiliza- 
tion, is  its  tremendous  importance  as  a 
means  of  adult  education.  This  education 
is  absorbed  night  after  night  in  our  thea- 
tres by  the  many  millions  of  men  and 
women  who  owing  to  economic  pressure 
had  to  hurry  from  the  school  to  the  farm 
or  to  the  factory.  It  is  purveyed  to  them 
in  the  guise  of  entertainment  and  is  thus 
rea.dily  absorbed.  Even  if  we  assess  the 
educational  value  of  the  average  motion 
picture  as  low  as  20  per  cent,  the  theatre 
is  a mighty  fine  substitute  for  the  adult 
high  schools. 

Let  us  strengthen  our  mutual  relations 
with  church,  school  and  other  elements 
in  each  community  where  a fair  under- 
standing will  be  reached  that  all  can  be 
helpful  to  each  other  and  yet  neither  tres- 
pass upon  the  province  of  the  other. 

Meeting  Non-Theatrical 
Competition 

'T^HE  problem  of  non-theatrical  enter- 
tainments  in  direct  competition  with 
the  theatre  owner,  is,  I think,  susceptible 
of  a simple  and  complete  solution  which 
ought  to  be  satisfactory  to  all  parties 
concerned.  Whenever  and  wherever  it  is 
proposed  to  run  theatrical  programs  by 
or  under  the  auspices  of  non-theatrical 
organizations,  such  as  schools,  libraries, 
literary  institutions,  etc.,  the  theatre  own- 
ers in  these  respective  communities  ought 
to  endeavor  to  undertake  the  manao^e- 
ment  of  such  affairs.  In  most  communi- 
ties, especially  in  the  smaller  ones  where 
such  entertainments  are  most  likely  to  be 
offered  to  the  public,  the  theatre  owner 
enjoys  the  esteem  and  confidence  of  his 
public,  and  his  offer  of  assistance  with 
his  superior  knowledge  of  showmanship 
will  be  gladly  accepted. 

An  advantage  to  the  theatre  owner  in 
thus  handling  these  non-theatrical  enter- 
tainments is  that  he  can  put  on  a show 
which  will  admirably  serve  the  purpose  of 
the  school  (or  what  not)  and  still  will  in 
no  wise  hurt  his  own  legitimate  theatrical 
business. 

The  theatre  owner  can  offer  his  theatre 
for  a morning  performance,  or  some 
other  such  time  as  may  be  convenient,  in 
cooperation  with  the  church  or  school. 
He  will  thus  tend  to  make  his  theatre  a 
community  center  and  by  his  offers  of 
cooperation  and  help  and  participation  in 
local  affairs,  the  people  of  his  community 
will  look  to  his  theatre  as  their  natural 
place  of  entertainment,  and  thus  the  ex- 
change or  film  salesman  will  have  no  cus- 
tomer there  for  the  establishment  of  a 
non-theatrical  center.  The  church  or 
school  will  have  had  its  purpose  accom- 
plished through  the  theatre  owner;  more 
revenue  will  have  been  brought  both  to 
the  theatre  owner  and  the  non-theatrical 
interest,  and  the  public  will  have  been 
afforded  the  safeguards  and  protection 
required  by  law  in  the  conducting  of  a 
motion  picture  theatre.  It  will  also  dis- 
courage the  non-theatrical  interest  from 
making  the  initial  financial  investment 


the  establishment  of  such  a center  entails, 
and  you  will  find  that  where  there  is  now 
such  centers,  they  will  to  a considerable 
extent  discontinue  their  operations  and 
utilize  the  theatres  instead. 

Any  intelligent  exchange  manager  can 
take  the  last  sting  out  of  non-theatrical 
competition  by  cooperating  with  the  thea- 
tre owner  and  advising  the  non-theatrical 
organization  to  do  the  same.  In  every 
other  line  of  trade  a manufacturer  sells 
only  to  the  recognized  dealer.  This,  as 
we  know,  is  not  always  true  of  our  indus- 
try, but  we  feel  sure  that  the  far-sighted 
distributor  will  see  the  force  of  our  con- 
tention, and  will  cease  to  seek  the  dollar 
from  any  person  or  organization  who 
may  desire  to  hand  it  over  to  them  to  the 
detriment  of  the  theatre  owner— ^not  only 
their  principal  patron,  but  their  legiti- 
mate buyer. 

Dangerous  Precedent 
Established  . 

'T'O  what  absurd  and  injurious  conse- 
quences  present  conditions  or  any  other 
attitude  is  bound  to  lead,  may  be  seen  by 
what  happened  very  recently  in  a small 
town  in  California.  The  facts  were  as 
follows.  The  church  in  that  town  was 
showing  pictures  on  Sunday  and  taking  up 
a collection  for  showing  them.  At  the 
same  time  the  courts  decided  against  Sun- 
day motion  picture  shows  in  the  theatres 
there.  After  one  of  the  performances  in 
the  church  a collection  was  taken  up  and 
the  congregation  openly  taken  to  task  for 
their  small  contributions.  The  statement 
was  made  that  if  the  same  show  had  been 
given  them  at  the  local  theatre  they  would 
have  had  to  pay  50  cents  admission  and 
they  should  therefore  be  willing  to  give 
a large  silver  donation  to  the  church. 

This  is  an  unfair  situation  and  wl^t 
makes  it  even  worse  is  the  fact  that  motion 
picture  distributors  are  encouraging  this  by 
renting  their  product  to  non-theatricals. 
Pictures  are  often  rented  to  such  centers 
for  less  than  half  of  what  they  cost  the 
theatre  owner.  This  is  only  serving  to 
bite  the  hand  that  feeds  the  producers  and 
distributors.  It  is  helping  to  put  out  of 
business  theatre  owners  who  alone  make  it 
possible  for  oroducers  and  distributors  to 
remain  in  business.  It  is  time  that  they 
realized  how  they  are  jeopardizing  their 
own  interests  as  well  as  imperiling  the 
theatre  owners,  for  just  as  long  as  the 
people  of  this  town  in  California,  or  in 
any  other  community,  can  see  drama  fea- 
ture motion  pictures  in  their  church  or 
school  on  Sunday  and  the  distributors  fur- 
nish them  with  such  pictures,  it  will  be 
very  difficult  for  the  theatre  owner  to 
arouse  public  opinion  sufficiently  to  help 
him  secure  the  Sunday  opening  and  opera- 
tion of  his  theatre,  and  just  so  long  will 
these  institutions  continue  to  try  and  en- 
force the  Sunday  closing  law. 

Sunday 

Opening 

Success  in  amending  the  blue  laws  of 
the  I7th  century  still  on  our  statute 
books  and  the  liberalization  of  Sunday  ob- 
servance, have  been  due  entirely  to  the 
leadership  of  the  theatre  owner.  Whenever 
this  question  of  Sunday  opening  has  been 
left  to  a local  referendum  the  standing  of 
the  local  theatre  owners  and  the  intelli- 
gent and  conservative  conducting  of  their 
business  have  been  our  biggest  and  most 
successful  weapons.  There  could  be  no 
finer  tribute  to  the  character  and  ability  of 
the  theatre  owner  in  the  smaller  communi- 
ties, than  the  frequet  decisions  at  the  polls 
in  favor  of  motion  picture  entertainment 
on  Sunday.  Here  they  have  demonstrated 
their  capacity  for  leadership  beyond  all 
doubt. 

The  theatre  owners  in  fighting  for  a 
liberal  Sunday  have  enjoyed  very  little  if 
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any  aid  from  the  other  branches  of  the 
industry  with  but  few  exceptions.  In  many 
cases,  assistance  was  declined  on  the 
ground  that  Sunday  opening  was  merely 
the  theatre  owner’s  problem.  If  the  theatre 
owners  retaliated  in  the  same  narrow 
fashion,  they  might  decline  to  consider 
Censorship  as  their  problem  and  refer  it 
for  solution  to  other  branches  of  the  In- 
dustry. 

Making  the 
Good  Fight 

A S good  Americans  and  as  the  men  in 
closest  contact  with  the  public,  theatre 
owners  have  ever  presented  a solid  front 
against  the  evils  of  censorship.  They  well 
know  that  censorship  would  eventually 
make  the  screen  little  better  than  a square 
of  blank  space.  They  realize  that  censor- 
ship would  not  only  deprive  the  theatre 
owner  of  “his  place  in  the  Sun,”  but  would 
shut  out  the  entire  industry.  Censorship 
is  a problem  which  concerns  the  theatre 
owner  no  less  than  the  producer,  for  it  de- 
stroys the  livelihood  of  both  by  taking 
every  entertainment  value  out  of  the  pic- 
ture. 

However,  there  is  but  one  real  and  last- 
ing form  of  censorship — -that  is  the  unap- 
pointed and  unsalaried  censorship  of  pub- 
lic opinion.  No  evil  thing  can  survive  the 
frown  of  outraged  decent  human  nature 
and  that  frown  would  be  immediately 
forthcoming  for  any  theatre  owner  who 
would  persist  in  showing  improper  (in  any 
sense  of  the  word)  pictures.  This  results 
in  a failure  to  win  the  support  of  the  bet- 
ter elements  in  a community.  The  active 
group,  which  is  usually  recognized  as  hos- 
tile to  the  interests  of  the  theatre,  is  gen- 
erally “long”  on  criticism  and  exceedingly 
“short”  on  constructive  suggestion.  It  is  a 
short-sighted  tendency  of  some  theatre 
owners  to  treat  these  people  either  with 
disdain  or  indifference.  Properly  handled 
these  same  people  may  be  used  by  the 
theatre  owner  to  his  own  advantage. 

I know  that  there  are  some  theatre 
owners  who  hold  a different  view  on  cen- 
sorship and  who  think  that  censorship  is 
purely  a producer’s  problem.  When  we 
think,  however,  of  the  harm  done  to  the 
entertainment  value  of  pictures  by  recent 
decisions  of  some  of  the  censor  boards, 
we  cannot  remain  in  doubt  as  to  whether 
it  hurts  the  theatre  owner  as  well.  The 
notion  that  federal  or  state  censorship  will 
ever  do  away  with  local  forms  of  censor- 
ship is  entirely  erroneous. 

The  enthusiastic  loyalty  of  the  theatre 
owner  to  the  common  cause  has  not  always 
found  that  ready  and  equally  enthusiastic 
response  to  which  it  was  entitled  from 
the  producing  and  distributing  companies. 
It  has  seemed  to  be  their  policy  to  relegate 
the  theatre  owner  to  the  extreme  rear. 
His  screen,  however,  they  have  been  willing 
to  use,  but  in  their  own  way.  If  there 
have  been  any  cabinet  meetings,  theatre 
owners  have  generally  been  permitted  to 
wait  in  the  vestibule.  And  this,  mind  you, 
despite  the  fact  that  the  theatre  owner 
being  closer  to  the  public  and  the  voters, 
and  through  the  voters  to  the  legislators 
and  all  judicial  and  executive  officials,  has 
always  been  in  a peculiarly  advantageous 
position  to  fight  censorship. 

Everybody,  of  course,  favors  clean  pic- 
tures, just  as  everybody  favors  fresh  air 
and  sunshine.  We  know,  however,  from 
experiences  that  the  constant  reiteration  of 
ffiis  cry  is  used  by  the  socalled  reformers 
in  thir  periodical  onslaught  on  the  industry. 
In  this  cry  for  “clean  pictures”  there  is 
always  the  implication  to  the  gallery  that 
most  of  our  pictures  are  not  clean. 

To  persist  in  uttering  this  parrotlike  cry 
is  an  insult  to  the  American  public  in 
general,  and  to  the  American  family  in 
particular,  because  without  their  support 
the  motion  picture  industry  could  not  con- 


tinue in  business  48  hours  and  they  surely 
would  not  tolerate  unclean  pictures. 
Ninety-five  per  cent  of  our  public  desire 
clean  pictures  and  wholesome  entertain- 
ment. The  theatre  owner  merely  reflects 
this  attitude  of  the  public.  Even  aside  from 
any  ethical  consideration,  the  showing  of 
clean  pictures  is  good  business.  We  could 
mention  one  or  two  super  vampires  who 
have  been  eliminated  from  the  screen 
through  public  protest  which  were  carried 
out  by  the  theatre  owners  as  representa- 
tives of  the  public. 

An  appeal  to  the  millions  of  our  patrons 
who  gather  every  night  to  see  our  pictures 
is  the  proper  method  of  procedure  in  deal- 
ing with  Sunday  opening,  consorship  and 
similar  problems  The  spreading  of  peti- 
tions among  our  patrons,  the  organization 
of  four  minute  speakers  and  appeals  on 
the  screen  itself  and  in  our  programs  and 
newspaper  advertising,  mean  carrying  the 
fight  to  the  public  itself.  That  is  the  way 
to  conduct  the  fight.  Any  compromise  or 
any  other  method  merely  means  the  build- 
ing up  of  a “pension”  system. 

In  this  work  the  trade  press  could  be 
used  to  inestimable  advantage. 

The  Trade 
Press 

JUST  a word  about  the  trade  press.  We 
require  a trade  paper  that  wilt  be  fear- 
less in  its  policy,  disregarding  the  adver- 
tising in  so  far  as  editorials  and  news  are 
concerned.  We  must  discontinue  the 
“colored”  article.  Trade  papers  should  in- 
spire the  buyer  equally  to  read  the  paper 
because  of  the  confidence  exhibited  by  the 
news  and  the  articles,  and  producers  and 
distributors  with  a real  desire  to  sell  their 
merchandise  on  its  merits  will  be  glad  for 
the  opportunity  of  advertising  in  such  a 
paper  as  will  have  a circulation  of  this 
kind. 

It  is  the  theatre  owner’s  belief  that  by 
adhering  to  a policy  of  truthfulness,  the 
trade  press  will  be  setting  an  example 
which  may  be  eventually  followed  by  the 
advertisers  and  replace  the  “poetic”  license 
now  so  characteristic  of  the  general  run 
of  producer  advertising. 

I do  not  advance  these  ideas  as  my  ex- 
clusive property.  They  are  but  the  echoes 
of  what  is  felt  by  theatre  owners  every- 
where. In  the  great  mass  of  correspond- 
ence which  has  accumulated  at  my  desk  as 
a result  of  these  articles,  no  inconsiderable 
part  referred  to  matters  touching  the  trade 
press. 

The  trade  press  should  be  used  to  a 
great  extent  in  bringing  to  the  attention 
of  theatre  owners  the  exploitation  possibil- 
ities of  pictures;  specific  information  about 
particular  pictures ; copy  that  can  be  utilized 
in  newspaper  advertising;  the  reprinting  of 
lists  of  available  pictures  and  their  worth- 
while qualities.  It  should  become  a cham- 
ion  for  the  theatre  owner  and  all  inde- 
pendent forces  in  their  fight  to  remove 
some  of  the  burdens  and  iniquities  re- 
maining from  their  shoulders.  The  trade 
press  should  in  all  ways  be  another 
“independent.” 

Organization 

IN  my  estimation,  the  theatre  owner  of 
the  future  will  be  the  organized  thea- 
tre owner.  Organized  in  a legitimate 
way;  to  protect  his  business  invest- 
ments merely,  not  to  emulate  any  of  the 
various  producer  - distributor  - exhibitor 
elements  by  organizing  for  the  purpose 
of  stifling  competition  in  any  way,  shape 
or  manner.  This  organized  theatre 
owner,  having  found  the  way  out,  will 
be  a business  man,  be  his  theatre  one  of 
300  or  3,000  seats.  He  will  be  a man 
who  respects  the  rights  of  others,  while 
yielding  up  not  an  iota  of  his  own.  He 


will  conduct  himself  and  his  business  in 
such  a manner  as  to  absolutely  com- 
mand the  respect  of  those  coming  in 
contact  with  him.  No  man  is  perfect, 
morally  or  otherwise,  but  this  man  will, 
remember  that  his  personal  habits  and 
acts  as  seen  by  others  reflect  something 
more  than  appears  on  the  surface  and 
he  will  remember  that  as  a theatrej 
owner  he  is  more  or  less  a public  char-1 
acter,  not  only  as  regards  his  local 
neighborhood,  but  also  among  those 
with  whom  he  does  business.  And  he 
will  be  a business  man  who  honors  high 
business  principles  and  who  will  not  seek 
every  loophole  which  will  permit  of 
trickery  just  so  long  as  it  is  “within  the 
law.” 

The  Importance  of 
a Powerful  National 
Organization 

'^HE  importance  of  maintaining  and 
strengthening  the  national  organiza- 
tion of  theatre  owners  which  has  been 
productive  of  so  much  tangible  good  ta 
the  theatre  owners  and  the  industry  gen- 
erally, would  really  require  many  pages 
that  it  might  receive  adequate  treatment. 

Membership  in  the  Motion  Picture 
Theatre  Owners  of  America  is  direct — 
just  like  citizenship  in  the  United  States. 
The  sinews  of  war — dues — which  will 
permit  this  admirable  organization  to 
function,  should  also  be  sent  direct  to 
the  home  office- — your  home  office  in 
this  instance,  whether  or  no  you  belong 
to  one  of  the  many  excellent  local  or 
regional  organizations.  The  home  offices 
of  the  producing  and  distributing 
branches  of  the  industry  are  located  in 
New  York,  as  is  the  home  office  of  the 
theatre  owners’  national  organization. 

The  benefits  which  must  accrue  to  a 
theatre  owner  from  affiliation  and  mem- 
bership in  such  a body  are  self-evident. 
Local  organizations,  backed  by  each 
member’s  influence  in  his  own  com- 
munity, can  move  mighty  obstacles,  but 
the  powerful  national  organization,  situ- 
ated in  the  heart  of  things,  can,  meta- 
phorically, “move  mountains.”  But  it  is 
necessary  to  continue  to  strengthen  this 
national  organization  by  properly  financ- 
ing it. 

A great  deal  might  be  said  and  ought 
to  be  said  on  this  question  of  dues.  The 
organization  must  be  financed,  not 
through  producers  or  distributors,  but 
by  theatre  owners,  and  to  be  conducted 
for  the  protection  of  the  theatre  owners 
and  all  independent  forces  in  the  indus- 
try and  the  furtherance  and  progress  of 
our  industry  generally.  It  must  not  be 
controlled  by  producing  or  distributing 
agencies.  The  situation  requires  con- 
stant vigilance  in  this  regard.  The  in- 
dividual amounts  required  for  dues  are 
absolutely  trifling.  Compared  to  pre- 
miums required  of  business  insurance,  dues 
are  ridiculously  low.  Just  let  us  compare 
the  size  of  the  dues  paid  and  the  volume 
of  money  saved  by  the  removal  of  the 
5 per  cent  film  rental  tax,  admission 
taxes  and  the  seating  tax.  These  ac- 
complishments, as  is  well  known,  were 
due  to  organized  effort. 

Theatre  owners  should  join  the  na- 
tional organization  direct,  as  dues  pay- 
ing members  and  then  give  it  their  coun- 
sel and  loyal  co-operation.  The  organi- 
zation, like  every  other  living  entity^ 
needs  constructive  criticism,  with  heavy 
emphasis  on  the  word  constructive.  The 
leaders  are  but  human  beings  and  liable 
to  error.  They  are  neither  stained  glass 
saints  nor  heroes  awaiting  their  turn  to 
mount  a pedestal.  They  are  in  the 
midst  of  conflict,  battling  as  well  as  they 
{Continued  on  page  36) 
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HAP  H.  WARD  puts  (left  to  right)  Knickers,  Jiggs,  Bunker  Bill,  Freckles  and 
Cameo  through  their  morning  exercise. 


Are  Animals  Abused  in  Films  ? 
No!  Says  Trainer 

Harry  E.  Nichols,  Member  of  Herald  Staff,  Gives  Some  Sidelights  on 
How  Hap  Ward  Schools  His  Famous  Dog,  Cameo 
By  HARRY  E.  NICHOLS 
441~  "I"  ELLO,  Nichols.” 

I — I I looked  around  and  Hap  H.  Ward,  the  man  who  owns  and 
-I-  JL  trains  that  clever  canine  actor,  Cameo,  was  waving  salutations. 
‘‘Come  on  out  to  the  house  and  see  how  dogs  are  trained  for  the  mov- 
ies,” said  Hap. 


^ OOD,  I thought.  That  ought  to  be 
interesting.  I jumped  into  the  car 
and  away  we  went  out  to  West  Hollywood, 
down  a pretty  little  street  and  soon  Hap 
said : “Here  we  are.” 


Then  out  to  the  back  3^ard,  and  such  a 
greeting.  The  dogs  barked  and  jumped 
over  both  of  us. 

“There’s  where  they  play  and  also  go  to 
school,”  said  Hap,  showing  me  a large  yard 


CAMEO  is  the  proud  possessor  of  a 
bungalow. 


all  fenced  in  and  with  the  ground  covered 
with  sand.  “And  over  there,”  he  contin- 
ued, “is  their  house  where  they  can  go  in 
and  out  as  they  please.  This  is  always 
kept  neat  and  clean.  The  younger  dogs 
watch  Cameo  and  try  to 
do  as  she  does.  You 
know  Cameo  is  almost 
human.” 

“Do  you  ever  whip 
them?”  I asked. 

“Well,  not  hard,”  re- 
plied Hap.  “Just  a lit- 
tle cuff  and  they  know 
who  is  boss,  and  when 
you  get  their  confidence 
and  let  them  know  that 
if  they  mind  they  will 
get  loved,  they’ll  take 
the  loving  every  time.” 

“Do  the  studios  write 
stories  around  things 
the  dogs  do  ?”  I in- 
quired. 

“No,  never,”  said  the  trainer.  “Half  the 
time  the  fellow  who  writes  the  story 
never  owned  a dog  but  gets  an  idea  that 
will  be  funny  and  then  it’s  up  to  the  di- 
rector to  get  a dog  that  can  do  it.  I never 
know  from  one  day  to  the  next  what  they 
are  going  to  ask  me  to  have  Cameo  do. 

“One  of  Cameo’s  first  pictures  was  di- 
rected by  King  Baggot.  Let  me  see  . . . 
Oh,  yes,  it  was  ‘Moonlight  Follies,’  featur- 
ing Marie  Prevost.  King  Baggot  said, 
‘Yes,  I like  this  dog’s  looks.  We’ll  use 
him.’  They  always  say  ‘him,’  but  ‘he’  is  a 
‘she.’  ‘Your  dog,’  continued  Baggot,  ‘has 
to  be  run  over  by  a truck  and  injured  along 
about  the  middle  of  the  picture  and  then 
walk  on  three  legs  the  balance  of  the  pic- 
ture.’ But  you  know  they  never  follow 
the  script  and  the  first  day  Cameo  had  to 
walk  on  three  legs  in  one  scene,  and  then 
on  all  four  in  the  next.” 

“How  did  you  do  it.  Hap?”  I asked. 

“Well,  I’ll  tell  you.  I put  a bandage  on 
her  foot  and  she  thought  the  foot  was 
sore  and  wouldn’t  step  on  it.  I suppose 


you  wonder  how  they  got  the  ‘run  over’ 
scene,  too.  Well,  that  would  be  giving 
away  the  cameraman’s  tricks  so  I won’t 
tell  you.  But,  needless  to  say,  she  wasn’t 
run  over. 

“I  took  lots  of  chances  when  I was 
putting  on  the  grease  (you  know  Hap  used 
to  be  one  of  our  leading  character  come- 
dians), but  I would  never  jeopardize  my 
dog.  I never  take  a chance  or  do  anything 
that  would  or  might  hurt  Cameo,  because 
once  they  get  hurt  obeying  you  they  will 
be  dubious  after  that  and  won’t  work 
half  so  good. 

“Lots  of  people  think  that  we  abuse  ani- 
mals in  pictures  but  they’re  crazy.  You 
wouldn’t  abuse  your  meal  ticket,  would 
you? 

“Most  animals  in  pictures  are  pampered 
more  than  a human  and  tempermental ! 
Say,  do  you  know  that  Roy  Del  Ruth,  the 
comedy  director,  used  to  tell  time  by  (3am- 
eo?  At  4 o’clock  Cameo  figured  she  had 
done  enough  for  one  day  and  would  jump 
down  off  her  chair  and  chase  her  tail  and 
then  start  for  the  door.  ‘Four  o’clock,’ 
Dal  Ruth  would  yell,  and  you  would  look 
at  your  watch  and  sure  enough  it  was  4. 

“I  remember  when  we  were  making  ‘The 
Legend  of  Hollywood,’  with  Percy  Mar- 
mont  and  ZaSu  Pitts.  We  were  working 
nights  only  and  the  director,  Renaud  Hoff- 
man, forgot  to  tell  me  Cameo  was  supposed 
to  eat  as  though  she  were  starved,  and 
before  going  down  to  work  that  night  I 
had  given  her  a large  dinner.  We  got  down 
to  the  set  and  Mr.  Marmont  gave  Cameo 
the  meat  that  he  had  saved  from  the  table 
and  Cameo  just  sniffed  at  it.  I said,  ‘Go 
on  and  eat  it  quick,’  and  she  looked  up  at 
Mr.  Marmont  and  then  bolted  the  whole 
business  down  like  she  was  starved  to 
death.  Mr.  Marmont  picked  her  up  and 
said,  ‘Oh,  you  wonderful  little  animal.  You 
are  almost  human.’  So  now  I call  her  the 
‘almost  human  dog’.” 

“What  picture  did  Cameo  seem  to  like 
best?”  I inquired.. 

“That’s  not  hard  to  answer,”  said  Hap, 
adding  that  the  picture  was  “Penrod  and 
Sam.”  “Cameo  just  loves  kiddies,”  he 
said,  “and  she  played  all  day  with  Penrod 
and  his  gang.  She  liked  ‘A  Self  Made 
Failure,’  too.  That  was  a J.  K.  McDonald- 
First  National  production,  featuring  Ben 
Alexander  and  Lloyd  Hamilton  and  direct- 
ed by  William  Beaudine. 

“By  the  way.  Cameo  has  worked  in  four 
different  pictures  with  Mr.  Beaudine.  He 
takes  great  delight  in  rehearsing  all  the 
people  and  then  saying,  ‘Come  on,  let’s  go.’ 
Then  I ask  him  what  the  dog  does  and  he 
tells  me  and  Cameo  goes  through  the  scene 
without  a rehearsal.  I’ll  tell  her  to  do 
something  and  Mr.  Beaudine  changes  his 
mind  and  tells  her  to  do  something  else 
and  she  does  it.  Then  he  will  tell  me,  ‘You 
might  as  well  go  home.  The  dog  knows 
more  than  you  do.’  But  Mr.  Beaudine  is 
a regular  fellow.  Everybody  who  works 
for  him  says  so.” 

“Do  you  ever  have  the  desire  to  put  on 
the  grease  again?”  I asked. 

“Sure,”  said  Hap,  “but  Cameo  is  a better 
actor  than  me.  But,  ah!  I’ll  tell  you  a 
secret.  I’ll  be  putting  on  the  grease  again 
for  a few  weeks  because  I saw  Cameo 
making  baby  clothes  the  other  day.” 

“How  about  the  other  dogs?”  I asked. 
“Can’t  you  work  them  while  she  is  raising 
her  family?” 

“Yes,  if  someone  wanted  to  use  them, 
but  I get  more  calls  for  Cameo.  The  other 
dogs  are  used  when  they  want  types,  but 
in  a couple  of  years  . . . See  this  one?  . . . 
She  is  an  Australian  shepherd  and  has  had 
a year’s  schooling.  Her  name  is  Freckles 
and  she  sure  is  coming  fine.  You  see,  a 
dog  trained  for  the  movies  differs  from 
the  stage  dog  because  the  stage  dog  has  a 
certain  routine  of  tricks  and  the  movie  dog 
has  to  do  whatever  she  is  told  to  do.” 


BUNKER  BILL,  Cameo  and  Freckles  ready  for  a snooze 
in  their  own  private  quarters. 
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Messrs.  Goebel  and  Erb,  producers  of 

“On  the  Stroke  of  Three,”  which 

F.  B.  O.  will  distribute. 

$3,000  in  Prizes  to 
Be  Awarded  for  Film 
Title  by  Distributor 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  18.  — Goebel  & 
Erb,  producers  of  “On  the  Stroke  of 
Three”  (formerly  called  “Sold  for 
Cash”),  in  conjunction  with  Film  Book- 
ing Offices  of  America,  Inc.,  distribu- 
tors, are  offering  cash  prizes  in  the 
amount  of  $3,000  for  a new  title  for  the 
production.  The  contest  is  open  to  every- 
one in  the  United  States  and  Canada, 
with  the  exception  of  employes  of  F.  B.  O. 
and  employes  of  the  motion  picture  trade 
journals. 

It  is  not  necessary  for  participants  in 
the  contest  to  see  the  picture  “On  the 
Stroke  of  Three,”  in  order  to  enter  the 
contest.  Synopses  of  the  story  will  be 
mailed  to  every  exhibitor  and  a synop- 
sis secured  at  the  box  office  of  his  fa- 
vorite theatre  makes  the  contestant 
eligible. 

There  are  151  prizes  in  all.  The  first 
prize  will  be  one  thousand  dollars  in 
cash.  The  second  best  title  will  be 
awarded  a prize  of  $250.00.  The  winner 
of  the  third  prize  will  receive  $100  with 
lesser  prizes  totaling  $3,000  for  other 
winners.  Government  postal  laws  will 
be  adhered  to  in  the  distribution  of  the 
prizes. 

The  judges  of  the  contest  will  be  J.  S.  Dicker- 
son,  editor  of  the  Motion  Picture  News;  Robert 
E.  Welch,  editor  of  the  Moving  Picture  World; 
Martin  J.  Quigley,  editor  of  the  Exhibitors 
Herald;  Goebel  and  Erb,  producers  and  execu- 
tives of  Film  Booking  Offices. 

Montreal  Censorship 
Department  Is  Opened 

{Special  to  Exhibitors  Herald) 

MONTREAL,  QUE.,  Nov.  18.  — The 
civic  administration  of  Montreal  opened 
its  new  censorship  bureau  on  last  Wed- 
nesday, when  the  new  municipal  depart- 
ment for  the  inspection  of  all  theatre 
and  motion  picture  posters,  still  photo- 
graphs and  printed  display  matter  started 
functioning. 

The  official  in  charge  of  the  new  cen- 
sorship office  is  Martin  Singher,  a for- 
mer local  newspaper  man. 


Associated  Is  to  Distribute 
Eighty  Selznick  Attractions 

Fifty-two  Short  Subjects  Intended  for  Defunct  Company  Are 
Acquired  from  Standard  Cinema  Corporation  by 
Sales  Manager  Berman  of  F.  B.  0. 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  November  18. — The  product  of  Selznick  Distributing 
Corporation,  which  failed  during  the  last  week  to  obtain  sufficient  funds 
with  which  to  continue  operation,  will  be  distributed  by  Associated  Exhibi- 
tors and  Film  Booking  Offices. 

Associated  obtains  the  eighty  feature  attractions  of  Selznick,  while 
F.  B.  O.  will  handle  the  52  short  subjects  made  by  Standard  Cinema  Cor- 
poration for  Selznick  distribution. 

Harry  M.  Berman  Closes  Deal  for  F.  B.  O. 

Harry  M.  Berman,  sales  manager  of  F.  B.  O.,  consummated  the  deal 
whereby  his  organization  takes  over  the  distribution  of  the  Standard  prod- 
uct. J.  S.  Woody,  general  manager,  took  over  control  of  the  Selznick  fea- 
ture length  attractions  for  Associated  Exhibitors.  The  Associated  deal 
became  effective  on  Saturday,  November  15. 


In  a statement  announcing  its  acqui- 
sition of  the  Selznick  product.  Associated 
said : 

“The  most  gigantic  transfer  in  the  his- 
tory of  the  film  business,  that  of  the 
transfer  of  the  physical  distribution  of 
one  big  company  to  another,  was  accom- 
plished last  week  when  Associated  Ex- 
hibitors took  over  the  product  of  the  de- 
funct Selznick  corporation.  It  is  granted 
in  film  circles  that  only  the  enormous 
distributing  capacity  of  the  Rathe  organi- 
zation made  this  merger  possible  on  such 
a short  notice. 

Courts  Grant  Permission 

“The  deal  involves  the  taking  over  of 
some  eighty  feature-length  features  in 
every  territory  in  the  United  States  and 
became  effective  on  Saturday.  The  United 
States  courts  granted  permission  of  the 
transfer  when  an  agreement  had  been 
reached  between  the  attorneys  for  all 
concerned  and  the  creditors  declared 
themselves  in  perfect  accord  with  the 
move. 

“J.  S.  Woody,  general  manager  of  As- 
sociated Exhibitors,  on  taking  over  con- 
trol of  the  Selznick  product,  declared 
that  the  Rathe  organization  would  begin 
functioning  immediately  and  that  not  a 
solitary  exhibitor  who  had  booked  Selz- 
nick product  would  suffer  in  any  way.” 

The  list  of  productions  involved  in  the  deal 
are:  '“Broadway  Gold”  (certain  territories), 

“Right  of  the  Strongest,”  “Daughters  of  Today,” 
“Twenty  Dollars  a Week,”  “Is  Love  Everything,” 
“Woman  to  Woman,”  “The  Forbidden  Lover,” 
“Defying  Destiny,”  “Queen  of  Sin,”  “Bag  and 
Baggage,”  “Broadway  Broke,”  “Prince  of  a King,” 
“The  Cricket  on  the  Hearth,”  “Toilers  of  the 
Sea,”  “The  Bowery  Bishop,”  “The  White 
Shadow,”  “Roulette,”  “Pagan  Passions,”  “Wife  in 
Name  Only,”  “Cause  for  Divorce,”  “Missing 
Daughters,”  “Stranger  of  the  North,”  “Broad 
Road,”  “One  Week  of  Love,”  “Love  is  an 
Awful  Thing,”  “Love  of  Women,”  “Passions  of 
the  North,”  “Amazing  Lovers,”  “Man  and 
Women,”  “Outlaws  of  the  Sea,”  “Timothy’s 
Quest,”  “Tools  of  Fortune,”  “Solomon  in 
Society,”  “Bohemian  Girl,”  “The  Super  Sex,” 
“Marriage  Chance,”  “The  Danger  Point,”  “That 
Woman,”  “The  Web  of  the  Law,”  “One  Million 
in  Jewels,”  “The  Grub  Stoke,”  “Vengeance  of  the 
Deep,”  “Modern  Marriage,”  “Jungle  Adventures,” 
“Proof  of  Innocence,”  “As  a Man  Lives,”  “Prince 
and  the  Pauper,”  “Sign  of  the  Rose,”  “Sinner 
or  Saint,”  “Cordigan,”  “Belle  of  Alaska,”  “Daring 
Danger,”  “Jan  of  the  Big  Snows,”  “Bluebird 
Jr.”  “The  Lying  Truth,”  “Sisters,”  “Hidden 
Woman,”  “The  Three  Buckaroos,”  “Man’s  Law 
and  Gods,”  “My  Old  Ky.  Home,”  “His  Wife’s 
Husband,”  “Queen  of  the  Moulin  Rouge,”  “What 
Fools  Men  Are,”  “When  the  Desert  Calls,” 
“Destiny’s  Isle,”  “False  Fronts,”  “Mohicans 
Daughter,”  “The  Challenge,”  “Milady  the  Great,” 
“Alone,”  “Me  and  my  Gal,”  “How  Women 
Love,”  “Darling  of  the  Rich,”  “Truth  about 
Wives,”  “Trail  of  the  Ace,” 

Mr.  Woody’s  final  word  to  the  Selznick 
men  in  the  field  was  that  of  congratula- 


tions and  admiration  for  the  cooperation 
they  rendered  in  the  gigantic  merger. 

Aubrey  Comedies  Included 

Included  in  the  fifty-two  short  subjects 
taken  over  by  F.  B.  O.  are  twelve  two- 
reel  Jimmy  Aubrey  star  comedies,  star- 
ring the  well  known  comedian  Jimmy 
Aubrey.  The  series  were  produced  by  Joe 
Rock,  well  known  comedian,  and  directed 
by  Marcel  Rerez. 

The  second  series  are  twelve  two-reel 
Stan  Laurel  comedies,  featuring  Rathe’s 
former  leading  comedian,  Stan  Laurel. 
These  have  been  given  elaborate  produc- 
tions, and  Laurel  has  been  given  every 
aid  in  the  way  of  plot  materials  and  di- 
rection, so  that  the  results  are  unusually 
funny. 

E.  V.  Durling’s  one-reel  “Screen  Al- 
manacs’’ are  included  among  the  series  of 
four.  These  will  be  released  one  a month, 
and  are  an  intimate  record  of  leading  fig- 
ures in  the  world  of  entertainment,  taken 
at  their  informal  or  “off-stage”  moments. 

The  fourth  set  of  shorts  is  a cartoon 
series  known  as  the  Dinky  Doodle  car- 
toons. These  come  from  the  Bray  studios. 
The  Dinky  Doodle  cartoons  will  be,  re- 
leased at  monthly  intervals. 


Sees  Market  Crowded 
in  South  With  Outlet 
Controlled  by  a Few 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  18. — That  there  has 
been  a tremendous  over-production  this 
year  is  apparent  in  the  Atlanta  territory 
according  to  Joe  Brandt  of  C.  B.  C.  Film 
Sales  Corporation  who  is  visiting  key  cities 
studying  the  market  as  it  affects  the 
independent. 

“The  facts  presented  show  that  the  great 
majority  of  pictures  that  have  been  pro- 
duced are  begging  for  first  run  in  key  cities 
or  have  been  placed  on  a basis  where  the 
exhibitor  can  dictate  his  own  price  or  play 
the  picture  on  a percentage  arrangement 
that  will  net  the  producers  little  or  nothing 
for  their  first  run  showing”  says  this 
official. 

Atlanta,  he  declares,  is  booked  almost 
solidly  by  First  National.  The  Tudor  is 
owned  by  Universal,  the  Howard  and 
Rialto  are  Raramount  houses  and  the 
Grand  is  operated  by  Loew,  leaving  the 
Alamo  Second  as  the  first  run  house  for 
producers  who  are  not  affiliated  with  the 
groups  of  producers  named  as  the  outlet 
for  most  of  the  product  on  the  market. 


32 


EXHIBITORS  HERALD 


November  29,  1924 


and  those  who  can  let  their  imagination 
clearly  depict  the  massiveness  of  this  “Sea 
Hawk”  introduction,  will  agree  that  it  is  a 
fit  tribute  to  the  initiative  and  enterprise 
of  anyone  imaginative  enough  to  foresee  the 
effect  such  a prologue  would  have  toward 
the  success  of  a picture. 

England  has  begun  to  give  more  thought  ■ 
to  the  presentation  of  films  than  ever  be- 
fore. She  has  realized  that  a great  deal 
more  is  gained  by  presenting  pictures,  not 
merely  as  so  much  celluloid,  but  with  a 
dressing  such  as  American  exhibitors  have 
found  beneficial.  However,  with  this  in 
mind,  it  might  be  well  to  point  out  here 
that  in  turning  an  eye  to  Mr.  Hiowes’  pre- 
sentation of  “The  Sea  Hawk,”  England 
does  not  have  to  resort  to  only  the  ideas 
thought  out  by  American  showmen. 

She  is  quite  capable  of  thinking  out  her 
own  ideas,  at  least,  so  far  as  the  exhibition 
of  pictures  is  concerned,  and  this  fact  is 
brought  out,  not  only  in  the  case  of  “The 
Sea  Hawk,”  but  in  many  recent  American 
productions. 


Fans  Name  Stars  for 

Clive  Arden*s  Novel 


The  auditorium  of  Royal  Albert  Hall  showing  a part  of  the  audience  of  6,000  who 
attended  the  premiere  in  London,  England,  of  First  National’s  special  attraction, 
"The  Sea  Hawk." 

Elaborate  Effects  Now  Used 
in  English  Presentations 

British  Showmen  No  Longer  Show  Worthwhile  Productions  as  “.So 
Many  Feet  of  Film” — “Sea  Hawk”  Opens  in  London 

(Special  to  Exhibitors  Herald) 

New  YORK,  November  18. — The  United  Kingdom  unquestionably 
has  come  to  the  front  in  the  past  two  years  in  the  field  of  presenta- 
tion. Much  can  be  said  of  the  initiative  and  aggressiveness  of  the 
British  showmen  who  have  realized  the  worth  of  the  added  “dressing”  in 
the  form  of  prologues  and  special  music  numbers,  to  what  they  once  pre- 
sented as  merely  “so  many  feet  of  film.”  No  better  example  of  the  way 
in  which  they  have  used  elaborate  effects  to  exploit  worthwhile  produc- 
tions is  found  than  the  way  “The  Sea  Hawk”  was  first  shown  in  London. 


•p  OYAL  ALBERT  HALL  was  engaged 
for  the  occasion  and  much  time  and 
money  was  spent  in  preparation  of  the 
opening  night.  Incidently,  the  premier 
showing  was  attended  by  those  only  who 
held  invitations  from  First  National  and 
the  entire  audience  of  6,000  was  made  up 
of  trades-people,  newspaper  critics  and 
London’s  social  elite. 

With  the  first  strains  of  the  orchestra 
of  sixty  pieces,  an  especially  devised  cur- 
tain of  light,  which  had  been  arranged  to 
conceal  the  prologue  setting,  dimmed  down, 
revealing  to  a delighted  audience  a huge 
Spanish  galleon  with  full-set  sails  and  deck 
manned  by  Elizabethan  soldiers,  who  ren- 
dered the  “Sea  Hawk”  song  which  pro- 
\ided  the  theme  running  throughout  the 
entire  score.  At  the  song’s  conclusion,  the 
big  foresail  was  furled,  revealing  the  screen 
and  the  seascape  of  the  first  sequence  of 
the  picture. 

* * * 

Some  idea  of  the  worthy  presentation 
accorded  the  picture,  arranged  and  carried 
out  by  Kessler  Howes  of  the  Albert  Hall, 
and  Horace  Judge,  publicity  chief  of  First 
National,  may  be  had  in  a more  detailed 
description  of  the  prologue  which  is  con- 
sidered throughout  the  British  Isles  and  by 
many  outside,  the  greatest  forepiece  yet 
put  on  in  presenting  a motion  picture. 


The  giant  set  covers  the  entire  stage,  ap- 
proximately 3,000  yards  of  canvas  being 
utilized.  The  backcloth  alone  weighed 
over  a quarter  of  a ton,  and  had  to  be 
suspended  from  the  girders  of  the  roof 
by  32  sets  of  steel  cables.  The  prow  of  the 
specially  designed  ship  which  was  32  feet 
in  length,  24  feet  wide  and  16  feet  high 
was  secure  enough  to  hold  a number  of  the 
Royal  Welsh  choir  and  27  effect  men  and 
electricians  in  the  hold.  The  complete  set 
of  the  ship  and  sails  measured  104  by  130 
feet.  In  order  to  allow  a clear  vision  from 
the  front  seats,  the  deck  cabin  of  the  boat 
was  designed  to  sink,  and  eight  men  were 
employed  in  this  movement  alone. 

To  provide  the  screen  of  light  necessary 
to  act  instead  of  curtains  and  conceal  the 
ship  from  the  audience  until  the  psycho- 
logical moment,  approximately  100  amber 
sunrays  were  used  to  diffuse  a soft 
“blinder”  glow  throughout  the  auditorium. 
The  set  was  later  illuminated  by  six  search- 
lights, with  seven  sunrays  to  pick  up  the 
headlights  of  the  ship  and  sail.  Additional 
lanterns  were  required  to  achieve  the  move- 
ment of  the  boat  and  the  rolling  sea  effects. 
A total  load  of  over  85  amperes  was  re- 
quired solely  to  light  the  set,  three  miles 
of  wire  and  a staff  of  27  men. 

* * ♦ 

Those  who  witnessed  the  presentation 


{Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  18. — Mary  Astor 
and  Ian  Keith  have  been  chosen  by  pop- 
ular vote  as  the  stars  for  the  screen  ver- 
sion of  Clive  Arden’s  novel,  “Entice- 
ment,” which  Thomas  H.  Ince  will  pro- 
duce for  First  National,  it  is  revealed  by 
the  Bobbs  Merrill  Company,  publishers. 
Ballots  have  been  distributed  through 
book  stores  for  readers  of  the  novel  to 
indicate  their  choice  for  the  screen 
characters. 

George  Archainbaud  has  been  selected 
by  Mr.  Ince  to  direct  the  production. 


Paramount  Declares 

Quarterly  Dividend 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  18. — At  a meeting 
of  the  board  of  directors  of  Famous 
Players-Lasky  Corporation  the  regular 
quarterly  dividend  of  $2.00  per  share  on 
the  common  stock,  payable  January  2, 
1925,  to  stockholders  of  record  at  the 
close  of  business  on  December  15,  1924, 
was  declared.  The  books  will  not  close. 


The  elaborate  setting  produced  for  the 
presentation  at  Albert  Hall,  London, 
of  First  National’s  "The  Sea  Hawk.’’ 
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the  spectacular 

picture  which  Metro- 
Goldwyn  - Mayer  now 
has  in  production  in 
Rome. 


Famous  Galley 
Scenes  Filmed  for 


.4BOVE:  Luryiest  of  the  "Den  Wur” 
galleys  at  anchor  in  the  Mediter- 
ranean. 

LEFT:  Arriiis^  Roman  naval  com- 
mander (Frank  Currier),  accepts 
Ben  flur  (Ramon  Novarro)  as  his 
son. 

RIGHT:  To  the  ttmazement  of 

Messala  (Francis  X.  Bushman)  Ben 
Hur  covers  the  icager  made  on  the 
chariot  race. 

BELOW,  LEFT:  .Messala  orders 

Roman  soldiers  to  take  away  Ben 
Hur*s  mother  (Claire  .McDowell)  and 
sister  (Kathleen  Key), 

BELOW,  RIGHT:  Arrius  and  Ben 
Hur.  The  latter  is  being  introduced 
to  the  Roman  naval  commander  as 
the  son  of  Arrius. 
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Theatre  Is  Community  Asset, 
Lesser  Tells  Rotarians 

Declares  West  Coast  Concern  Is  Building  for  Posterity,  Far  in 
Advance  of  Any  Possible  Profit 
[Public  Relations  Department] 

LOS  ANGELES,  November  18. — A short  time  ago  West  Coast  Theatres 
held  a day  at  the  Rotary  Club  to  give  the  business  men  of  the  city  an 
^ idea  of  the  value  of  the  motion  picture  theatre  to  the  community.  Sol 
Lesser  gave  a speech  on  “The  Motion  Picture  Theatre  a Community 
Asset.”  There  were  present  from  the  theatre  organization  Harry  C.  Arthur, 


Jr.,  general  manager,  and  Mr.  Lesser. 

T^HIS  is  along  the  line  of  the  principle 
-*■  adopted  by  West  Coast  Theatres  in 
regard  to  its  new  Department  of  Public 
Relations  through  which  it  is  endeavor- 
ing to  cement  a friendship  between  the 
public  and  the  theatres.  Many  letters 
were  received  from  the  Rotarians  after 
the  program  in  appreciation  of  this  splen- 
did talk. 

“In  the  ample  space  allotted  me,”  said 
Mr.  Lesser,  “I  will  tell  you  such  facts 
as  may  be  of  interest  about  West  Coast 
Theatres,  the  relation  of  the  organization 
to  the  community;  our  accomplishments 
and  our  ambitions. 

“West  Coast  Theatres  is  five  years  old; 
fifteen  years  younger  than  its  fine  big 
brother,  the  motion  picture  industry. 

“Our  100  theatres  throughout  Cali- 
fornia, can  seat  95,000  men,  women  and 
children.  We  entertain  48,000,000  a year 
and  the  average  admission  price  is  twen- 
ty-five cents. 

“There  you  have  the  commercial  analy- 
sis of  West  Coast  Theatres,  but  that  is 
the  least  of  our  assets. 

* * * 

“I  think  I know  something  of  the  high 
purpose  that  drives  the  Rotary  wheel.  I 
have  a personal  knowledge  because  I was 
affiliated  with  Rotary  as  a very  young  man 
in  San  Francisco  and  I have  a daily  re- 
flection of  the  Rotary  spirit  from  Harry 
Arthur. 

“I  know  that  while  finance  and  statis- 
tics are  interesting  to  you  successful  men 
of  this  great  organization,  there  is  a 
greater  and  a deeper  interest  in  your  at- 
tention. 

“You  men  ask,  and  have  a right  to 
know,  just  how  much  good  an  enterprise 
does  in  the  communities  upon  which  it 
relies  for  support. 

“I  could  tell  you  of  nine  class  A theatre 
buildings  now  lifting  to  the  California 
sky  at  a construction  cost  of  $3,000,000; 
and  you  might  properly  answer  that  the 
building  of  new  theatres  is  our  good  for- 
tune, our  necessity  and  our  profit. 

“That  is  not  entirely  true. 

“West  Coast  Theatres  builds  for  pos- 
terity, builds  far  in  advance  of  a possible 
profit,  builds  better  than  one  might  think 
necessary  and  builds  with  the  confident 
assurance  that  the  foundation  upon  which 
these  structures  are  placed  is  more  en- 
during than  granite. 

“West  Coast  Theatres  are  built  on  pub- 
lic confidence.  They  are  placed  as  rally- 
ing points  in  communities  of  homes,  as 
mile-stones  on  the  highways  of  trade,  in 
isolated  districts  where  there  is  no  hope 
of  immediate  profit. 

“They  might  be  called  public-service 
stations. 

“I  have  been  asked  to  speak  of  the  ad- 
ministration of  the  business.  We  are  re- 
tailers of  motion  pictures.  We  buy  them 
from  the  manufacturers,  speculate  with 
the  ever  changing  public  taste,  display 
our  goods  as  attractively  as  possible,  ad- 
vertise and  return  a large  share  of  our 


earnings  to  the  expansion  and  the  main- 
tenance of  our  stores. 

“How  do  we  select  our  pictures? 

“An  organization  is  no  greater  than  its 
personnel  and  to  the  men  and  women  in 
the  rank  and  file  of  the  West  Coast  serv- 
ice I attribute  a great  measure  of  the 
success  that  has  been  ours.  These  men 
and  women,  bringing  the  spirit  of  their 
own  homes  and  a reflection  of  the  homes 
of  their  neighbors  to  our  offices  and 
theatres,  have  a voice  in  selecting  pic- 
tures to  run  under  our  auspices  in  their 
communities.  They  sit  on  a reviewing 
committee,  keenly  aware  of  the  responsi- 
bility upon  them,  appreciative  of  the  in- 
tellectual status  of  the  patrons  of  their 
houses,  sincere  in  their  desire  to  pick  pic- 
tures that  will  please  their  public,  add  to 
the  prestige  of  their  particular  theatre, 
and,  as  an  after  thought,  make  a profit  by 
reason  of  the  two  former  qualities. 

“The  motion  picture  industry  is  out  of 
its  infancy;  and  so  is  the  public. 

“The  screen  has  two  functions.  The 
first  is  to  entertain.  The  second  is  to 
instruct,  directly  or  by  leading  the  men 
or  women  through  the  pleasant  paths  of 
entertainment  and  relaxation,  to  knowl- 
edge. 

“Doctor  Von  Kleinschmidt,  Rotarian, 
scholar  and  teacher,  recently  dwelt  on 
the  educational  power  of  the  screen.  He 
was  gracious  in  calling  us  of  the  motion 
picture  industry  ‘co-educators’  and  he 
spoke  of  the  indirect  but  deep  impression 
made  upon  the  brain  by  the  screen 
through  the  eyes. 

“With  that  tremendous  power  in  our 
hands,  our  inclination  to  use  it  to  the  best 
interest  of  the  public  becomes  a sacred 
obligation. 

“Maturity  can  see  many  things  without 
being  profoundly  influenced,  but  the 
lights  and  shadows  of  the  screen  trace  an 
indelible  record  on  the  remembering 
hearts  of  children. 

* * * 

“It  is  for  the  children  of  today  that 
the  West  Coast  Theatres  of  tomorrow 
are  being  built.  Stone  will  crumble,  but 
history  endures.  Perhaps  one  day  the 
ruins  of  California  theatres  will  chron- 
icle history  as  vividly  as  the  ruins  of  the 
Parthenon,  the  Theatre  of  Dionysus  and 
the  Colossium. 

“I  am  glad  to  know  that  it  will  be  a 
different  history  that  archeologists  will 
piece  together  from  the  ruins  of  our 
theatres. 

“Perhaps  there  will  be  a record  of 
children’s  matinees,  of  musical  instruc- 
tion from  the  stage,  of  vivid  little  pictures 
based  on  the  lives  of  the  composers,  of 
eager,  happy,  classes  in  literature  and  art, 
of  service  to  the  community;  from  the 
formation  of  ideals  in  the  youth  to  the 
illumination  of  the  shadows  of  age. 

“In  closing  may  I pledge  West  Coast 
Theatres  to  Rotary  by  saying: 

“We  will  build  today  for  tomorrow,  on 
a foundation  of  faith;  a faith  in  the  in- 
evitable success  of  an  undertaking  which 
gives  more  than  it  takes  and  is  joyous  in 
the  giving.” 


50  Papers,  Magazines 
Advertise  Contest  for 
Chadwick  Production 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  18.— Fifty  news- 
papers and  magazines  are  carrying  adver- 
tising and  publicity  for  the  national  popu- 
larity contest  in  behalf  of  “The  Romance 
of  an  Actress,”  forthcoming  production  by 
Chadwick  Pictures  Corporation.  Twenty- 
five  thousand  contestants  are  competing,  ac- 
cording to  officials  of  the  Cloverleaf 
Weekly,  conducting  the  campaign. 

Papers  engaged  in  disseminating  news 
about  the  campaign  include 

St.  Louis  Globe,  St.  Louis  Post,  Chicago 
Herald-Examiner.  Magazines  include  The  Clover- 
leaf  American,  Motion  Picture  Magazine,  Picture 
Play,  Cappers  Weekly,  Argosy  All-Story,  Woman’s 
Weekly,  St.  Louis  Globe  Democrat,  American 
Weekly,  People’s  Popular,  Sovereign  Visitor, 
Household,  Everyday  Life,  Eagle  Magazine,  To- 
day’s Housewife,  Blue  Book  Magazine,  True  Con- 
fessions, True  Story,  Screenland,  Film  Fun,  Path- 
finder, Iowa  Magazine,  Moving  Picture  Stories, 
Boyce’s  Weeklies,  Grit,  Movie  Weekly,  Household 
Guest,  Vickory  & Hill,  Gentlewoman,  Mother’s 
Home  Life,  Household  Journal,  Home  Friend, 
Mooseheart,  Royal  Neighbor,  Modern  Woodman, 
True  Romance,  Triple  X,  Truth,  Royal  Arcanum, 
Photoplay,  Mystic  Worker,  Dream  World,  Yeoman 
Shield,  Pythian  Guest,  Monthly  Tidings,  Comfort. 

The  winner  of  the  contest  will  be  given 
a guaranteed  part  in  the  production,  in- 
cluding transportation  to  Holl3rwood  and 
back  with  chaperone.  Care  is  being  taken 
in  the  contest  to  conform  to  all  postal 
regulations. 

Pearson  Leaves  for 

Visit  to  West  Coast 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  18. — Elmer  Pearson, 
vice-president  and  general  manager  of 
Pathe  Exchange,  Inc.,  left  last  Thursday 
for  the  West 
Coast.  Mr.  Pear- 
son’s visit  to  the 
Los  Angeles  pro- 
ducing center  will 
be  largely  in  the 
nature  of  a busi- 
ness trip,  although 
it  will  also  mark 
the  first  respite 
from  executive 
duties  at  the  home 
office  that  Pathe’s 
general  manager 
has  had  in  over  a 
year. 

Mr.  Pearson  ex- 
pects to  be  gone 
five  weeks,  his  return  being  tentatively 
planned  for  December  15.  While  on  the 
Coast  Mr.  Pearson  will  spend  the  major 
portion  of  his  time  at  the  studios  of  the 
various  Pathe  producers,  discussing  pro- 
duction schedules  and  contracts  for  next 
season. 


Honors  Gloria  Swanson 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  18. — A post-war 
hospital,  Woluwe  Saint  Pierre,  has  been 
named  after  Gloria  Swanson  by  the  Bel- 
gian government.  Colonel  Drousie,  com- 
mandant of  the  hospital,  has  notified  Miss 
Swanson  of  the  honor,  which  was  given 
in  appreciation  of  the  time  which  Miss 
Swanson  gave  to  the  hospital  during  her 
recent  visit  to  Brussels. 


Hays  Office  to  Move 

NEW  YORK,  Nov.  18.— Offices  of  the 
Association  of  Motion  Picture  Producers 
and  Distributors  of  America  are  to  move 
in  the  near  future  from  their  present 
headquarters  to  the  eighth  floor  of  469 
Fifth  Avenue. 
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Avoid  Politics,  New  Jersey 
Exhibitor  Officials  Warned 

M.  P.  T.  0.  New  Jersey  Officers  Install  Officials  of  Essex  County 
Theatre  Owners  Body — Seider  Urges  Policy  of 
Independence  With  Factions  or  Cliques 

(Special  to  Exhibitors  Herald) 

NEWARK,  N.  J.,  November  18. — The  officers  of  the  Motion  Picture 
Theatre  Owners  of  New  Jersey,  at  a meeting  held  in  the  Robert  Treat 
hotel,  Newark,  installed,  in  true  rotanan  fashion,  the  corresponding  officers 
of  the  Motion  Picture  Theatre  Owners  of  Essex  County.  Joseph  M.  Seider, 
state  president,  installed  Louis  Rosenthal,  the  county  president  and  this 
order  of  installation  was  followed : 

Peter  Adams  installed  William  Lesser,  Sergeant-at-Arms.  Henry  P. 
Nelson  installed  Eugene  Steinhardt,  Secretary.  William  Keegan  installed 
Moe  Kreidel,  Treasurer.  Charles  Hildinger  installed  Jacob  Unger,  Vice- 
President. 

Warns  New  President  Against  Affiliations 

In  his  installation  address.  State  President  Seider  directed  the  atten- 
tion of  the  new  county  president,  and  the  combined  exhibitor  bodies  to  the 
need  for  tireless  cooperation  if  the  theatre  owner  organizations  in  the  state 
wish  to  be  truly  helpful  and  carry  on  their  progressive  activities  at  all  times 
and  not  to  wait  until  they  are  hurt  or  in  trouble.  And  to  Mr.  Rosenthal,  the 
state  president  said  in  part : 


Sixty  Theatres 
in  New  Midwest 
Booking  Merger 

Sixty  to  seventy  theatres  are  understood 
to  be  involved  in  the  new  booking  combine 
of  Lubliner  & Trinz,  Chicago  theatre  oper- 
ators, for  which  a charter  has  been  issued 
in  the  name  o£  Interstate  Theatres,  Inc. 
Complete  formation  of  the  new  booking 
combine  has  been  delayed  owing  to  the  ill- 
ness of  Emil  Stern,  president  of  the  con- 
solidated interests  who  is  confined  to  the 
Michael  Reese  hospital  in  Chicago  at 
present. 

This  is  the  second  big  booking  merger 
in  the  Middle  West,  such  an  arrangement 
having  recently  been  perfected  under  the 
name  of  Balaban  & Katz-Midwest  Theatres 
and  including  about  SO  houses  scattered 
throughout  the  state. 

The  directors  of  the  Interstate  concern 
are  Emil  Stern,  president,  Harry  Lubliner, 
James  Coston,  V.  T.  Lynch,  and  Leo  Spitz, 
attorney  for  L.  & T.  The  advisory  board 
will  consist  of  Stern,  Coston,  S.  G.  Gregory, 
Frank  Schaefer  and  Lynch. 

The  bookings  will  be  handled  from  a 
central  office  which  will  probably  be  located 
in  Kimball  Hall,  close  to  film  row,  and  will 
be  under  the  direct  supervision  of  Mr. 
Stern. 

The  plan,  it  is  said,  is  to  tax  each  mem- 
ber so  much  per  seat  as  initiation  fee,  and 
charge  him  a percentage  on  each  picture 
booked  to  maintain  the  organization.  Just 
how  they  will  handle  competing  houses 
which  may  want  first-run  on  certain  pic- 
tures, has  not  been  explained.  The  sit- 
uation is  somewhat  different  than  with  the 
Mid-west  where  the  theatres  they  book  are 
widely  separated  and  do  not  conflict  in 
booking  dates. 

Among  Chicago  houses  said  to  be  in- 
cluded in  the  Interstate  Theatres  Inc.  com- 
bine are  the  Howard,  Adelphi,  Crystal, 
Tiffin,  the  James  Coston  circuit,  the  Key- 
stone, Frank  and  Fred  Schaefer’s  houses, 
and  L.  & T.  theatres. 

B,  & K.  Project 
May  Bring  About 
Sabbath  Opening 

An  interesting  sidelight  attaches  itself  to 
the  latest  report  of  the  building  activities 
of  Balaban  & Katz,  Chicago  theatre  own- 
ers. The  company  will  lease  the  site  on 
which  is  located  the  Haven  school  in 
Evanston,  111.,  a suburb  of  Chicago  in 
which  blue  Sundays  have  prevailed  for 
years.  The  news  that  Balaban  & Katz  will 
build  a large  playhouse  in  a six  day  com- 
munity has  revived  rumors  that  Evanston 
officials  will  lend  an  ear  to  the  plea  of 
theatre  folks  and  change  the  city  ordinance 
to  permit  Sunday  performances. 

The  proposed  Evanston  theatre  is  to 
seat  about  3,000  and  will  be  located  on 
Church  street  between  Benson  and  Sher- 
man, in  a thickly  populated  district.  The 
site  for  the  theatre  measures  150  by  300 
feet. 


Gets  Fleming  Product 

(Special  to  Exhibitors  Herald) 

MINNEAPOLIS,  MINN.,  Nov.  18.— 
H.  L.  Muir  of  this  city  has  acquired  a 
series  of  six  outdoor  features  starring 
A1  Ferguson  from  Fleming  Productions, 
Inc.,  for  the  territory  of  Minnesota  and 
North  and  South  Dakota. 


“I  cannot  urge  upon  you  too  strongly 
the  necessity  for  assuming  an  indepen- 
dent attitude,  in  your  position  as  head  of 
the  Essex  County 
organization,  and 
adhering  strong- 
ly, steadfastly,  to 
that  attitude.  It  is 
incumbent  upon 
you  that  you  re- 
main free  from 
identification  o r 
contact,  actual  or 
implied,  with  any 
factions  or 
cliques.  I earn- 
estly urge  you  to 
be  firm,  open,  pro- 
gressive and  con- 
structive; to  care- 
fully avoid  political  scheming.  Star  Cham- 
ber methods,  and  proceedings  which  here- 
tofore have  nullified  theatre  owner  efforts 
to  help  one  another.” 

Just  prior  to  the  installation  of  officers 
of  the  Essex  County  body,  Benjamin 
Schindler,  of  the  State  Board  of  Direc- 
tors, installed,  with  fitting  remarks,  the 
newly  elected  members  of  the  county 
board  of  directors.  They  are:  Louis 
Gold,  Treat  theatre;  Jack  Halperin,  Savoy 
Theatre;  David  J.  Hennessey,  Rivoli 
Theatre;  David  Mates,  Lincoln  Theatre; 
Henry  Sabo,  Clinton  Square  theatre;  W. 
Wellinbrink,  Wellmont  theatre,  and  W. 
Osterman,  Palace  theatre. 

Presented  with  Silver  Gavel 

Mr.  Seider  presented  the  Essex  County 
organization  with  a gavel,  the  gift  of  the 
state  organization.  The  gavel  had  in- 
scribed on  a silver  band  the  following: 

Motion  Picture  Theatre  Owners  of 
New  Jersey  to  Motion  Picture  Theatre 
Owners  of  Essex  County.  Louis  Rosen- 
thal, President,  November  12,  1924. 

In  his  presentation  address  Mr.  Seider 
referred  to  the  Essex  County  organiza- 
tion as  “the  offspring  of  the  parent  body 
— the  state  organization.”  In  accepting 
the  gavel,  Mr.  Rosenthal  delivered  an  ap- 
propriate and  eloquent  address. 

A luncheon,  attended  by  the  members 
of  both  state  and  county  organizations, 
was  followed  by  a meeting  of  the  state 
board  of  directors,  at  which  were  pres- 
ent: 

President  Joseph  M.  Seider,  Vice  Presi- 
dents Charles  Hildinger  and  Peter 


Adams,  Secretary  Henry  P.  Nelson, 
Treasurer  William  Keegan.  Directors: 
Chairman  Sidney  E.  Samuelson.  Mem- 
bers: Benjamin  Schindler,  Louis  Rosen- 
thal, Arthur  B.  Smith,  1.  M.  Hirshbland, 
Leo  Juskowitz  and  Leon  Rosenblatt.  In 
accordance  with  custom,  all  the  members 
of  the  county  organization  attended  the 
meeting  of  the  state  body.  The  state  offi- 
cers were  the  guests  of  the  local  organi- 
zation. 

Sunday  Situation  Is  Bright 

Secretary  Nelson  directed  the  attention 
of  the  members  to  the  newest  phase  of 
the  fight  being  waged  by  the  exhibitors 
of  New  Jersey  to  keep  the  motion  picture 
theatres  open  on  Sunday. 

The  outlook  for  Sunday  movies,  State 
Secretary  Nelson  said,  was  never  brighter 
than  now.  He  called  the  attention  of  the 
theatre  owners  present  to  the  fact  that 
the  grand  jury,  sitting  in  Elizabeth,  only 
last  week  directed  its  attention  to  the 
Sunday  situation.  The  grand  jury,  after 
going  into  every  phase  of  the  Sunday  mo- 
tion picture  question,  not  only  refused  to 
indict  but  proposed  that  State  legislation 
be  sought  to  legalize  Sunday  motion  pic- 
tures, in  communities  where  they  are 
sanctioned  by  a referendum  vote.  In 
other  words,  this  will  make  Sunday 
amusements  purely  a matter  of  local 
option. 


Talmud ges  Going  Abroad 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  18. — Constance 
Talmadge,  accompanied  by  her  mother, 
Mrs.  Margaret  Talmadge,  has  arrived  in 
New  York  from  the  West  Coast.  Miss 
Talmadge  will  remain  in  New  York 
about  ten  days  and  will  be  joined  next 
week  by  Joseph  M.  Schenck  and  Norma 
Talmadge.  All  four  will  sail  for  a three 
months’  vacation  in  Europe. 


Roach  Films  Wild  Horses 

By  CRAGIN  & PIKE 

LAS  VEGAS,  NEV.,  Nov.  18.— Hal 
Roach  is  filming  another  wild  horse  pic- 
ture with  Rex  as  the  star  in  the  Moapa 
Valley  north  of  Las  Vegas.  For  the  pic- 
ture Joe  Perkins  of  Overton  has  rounded 
up  over  fifty  real  wild  horses  from  the 
Mormon  range,  where  they  have  been 
roaming  for  the  last  eight  years. 
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Theatres  Aiding 
Two  Big  Drives; 
Observe  Own  Day 

(SpeciaJ  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  18.— This  is  a busy 
week  for  exhibitors  throughout  the  coun- 
try. Yesterday  was  National  Motion  Pic- 
ture Day  and  while  an  affair  of  no  small 
proportions  in  itself  it  also  ushered  in  two 
other  events  in  which  theatres  throughout 
the  country  are  greatly  interested — Amer- 
ican Education  Week  and  the  Red  Cross 
drive. 

Already  early  reports  are  beginning  to 
trickle  in  to  the  offices  of  the  Motion  Pic- 
ture Theatre  Owners  of  America  which 
indicate  that  Motion  Picture  Day  was 
widely  and  interestingly  observed.  Both 
Educational  Week  and  the  Red  Cross  drive 
offered  opportune  instances  for  focusing 
public  attention  on  the  great  service  the 
screen  is  rendring  and  it  is  known  that 
this  angle  has  been  taken  advantage  of  by 
many  theatres  in  connection  with  their  in- 
dividual activities  pertaining  to  Motion 
Picture  Day. 

Governors  of  many  states  have  issued 
proclamations  on  Education  Week  and 
plans  for  theatre  cooperation  with  the  Red 
Cross  have  been  going  on  for  some  time. 
Evidence  of  unusual  tieups  of  a construc- 
tive nature  are  looked  forward  to 
by  President  M.  J.  O’Toole  of  the 
M.  P.  T.  O.  A.  in  view  of  the  many  op- 
portunities for  constructive  service  afforded 
by  the  trio  of  events. 


Samuel  Suckno  III 

(Special  to  Exhibitors  Herald) 
ALBANY,  N.  Y.,  Nov.  18. — Samuel  Suckno, 
owner  of  the  Albany  and  Regent  theatres  here 
and  one  of  the  best  known  exhibitors  in  the 
state,  is  seriously  ill  at  the  Mount  Sfnai  Hospital 
in  New  York  City,  recovering  from  the  effects 
of  a recent  operation. 


South  Likes 
Novarro  Best 

(Special  to  Exhibitors  Herald) 

NEW  ORLEANS,  LA.,  Nov.  18. 
— Ramon  Novarro,  Metro-Gold- 
wyn  star,  occupies  first  place  in  the 
hearts  of  Southern  motion  picture 
patrons,  according  to  returns  re- 
ceived by  the  Louisiana  Scout,  a 
Southern  magazine  published  here 
by  Edward  A.  Hall.  Novarro  re- 
ceived a plurality  of  5,847  votes  over 
his  nearest  rival.  Rudolph  Valen- 
tino was  second. 

The  five  leaders  in  the  contest 
polled  votes  as  follows : 

Ramon  Navarro,  8,343;  Rudolph 
Valentino,  2,486;  Conway  Tearle, 
1,490;  Milton  Sills,  943;  Thomas 
Meighan,  702. 

The  Louisiana  Scout  is  a monthly 
publication  having  an  extensive  cir- 
culation in  the  South. 


Schenck  at  Helm  of 
**Big  Four^*  Official 
Announcement  States 

(Speciai  to  Exhibitors  Herald) 

LOS  ANGELES,  Nov.  18.  — Joseph 
Schenck  heads  the  reorganized  United 
Artists  according  to  official  announcement 
that  all  amalgamation  details  have  been 
threshed  out  to  satisfactory  conclusion  fol- 
lowing extended  conferences  between  at- 
torneys of  all  parties. 


A special  dispatch  from  the  West  Coast 
on  November  4 and  published  in  the 
Herald  tw'o  weeks  ago  stated  that  Hiram 
Abrams  was  to  continue  as  president  of 
United  Artists,  according  to  an  announce- 
ment made  at  that  time.  . 


*^Greed,  Long  in 
Making,  Will  Have 
Broadway  Premiere 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  18.— “Greed,”  Erich 
von  Stroheim’s  production,  nearly  two 
years  in  the  making  for  Metro-Goldwyn- 
Mayer,  will  have  its  world  premiere  in 
December  at  the  Cosmopolitan  theatre, 
here.  This  information  was  wired  East  by 
William  Randolph  Hearst,  President  of 
Cosmopolitan  Corporation,  which  operates 
the  Cosmopolitan  theatre.  Mr.  Hearst  re- 
viewing “Greed”  on  the  Coast,  where  he  is 
at  present,  is  said  to  have  been  so  impressed 
b}'  the  big  special  that  he  offered  his  Cos- 
mopolitan theatre  to  Marcus  Loew  for  the 
New  York  run.  It  will  be  the  first  time 
that  any  motion  picture  other  than  a Cos- 
mopolitan production  will  have  been  pre- 
sented in  the  Cosmopolitan  theatre. 

The  presentation  of  “Greed”  at  the  Cos- 
mopolitan will  be  in  the  hands  of  S.  L. 
Rothafel  and  his  staff  of  the  Capitol 
theatre. 

Nearly  two  years  have  passed  since 
“Greed”  was  put  into  production  and  in 
that  time  the  film  industry  and  the  general 
public  have  come  to  look  forward  to  it 
with  much  interest.  The  picture  is  based 
on  Frank  Norris’  novel  “McTeague.”  The 
cast  includes  Gibson  Gowland,  Zasu  Pitts, 
Jean  Hersholt,  Cesare  Gravina,  Chester 
Conklin,  Sylvia  Ashton,  Austin  Jewell  and 
others. 


Vitagraph  Chief  Back 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  18.— Albert  E. 
Smith,  president  of  Vitagraph,  and  his 
wife,  Jean  Paige,  returned  on  the  Acqui- 
tania  last  Friday  from  London. 
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know  how  for  the  common  cause,  and 
while  they  are  our  duly  elected  representa- 
tives, we  must  give  them  our  loyal  sup- 
port. The  constructive  criticism  of  well 
meaning  members  within  the  organiza- 
tion is  one  of  our  greatest  assets. 

Organization  is  nothing  more  than  in- 
suring your  investment.  To  make  the 
organization  a telling  force,  ready  to 
meet  even  the  biggest  emergency,  we 
need  every  independent  theatre  owner 
in  the  country  as  a dues  paying  member. 
You  must  not  look  upon  the  matter  of 
dues  in  the  light  of  charity  or  alms  giv- 
ing. They  are  justly  due  the  organization 
for  what  it  has  done  for  you  and  what  it 
will  have  to  do  for  you  and  your  invest- 
ment. Do  not  let  the  other  fellow  carry 
you.  Show  your  appreciation  by  helping 
this  great  national  organization  to  con- 
tinue to  help  you  by  sending  in  just  a 
small  portion  of  what  it  has  saved  you. 
Many  a theatre  owner  does  not  hesitate 
to  pay  $100  or  more  by  way  of  added  film 
rental  to  take  a picture  away  from  his 
competitor,  but  he  hesitates  on  contribut- 
ing one-fourth  of  that  amount  to  an  or- 
ganization to  protect  him  from  having 
his  theatre  taken  away  from  him  by  some 
producer-distributor-exhibitor. 

When  I speak  of  emergencies,  I have 
in  mind  the  possibility  of  amalgamations 
and  consolidations  among  the  major  pro- 
ducer-distributor-exhibitor combines.  I 
do  not  have  to  detail  the  dangers,  great 
and  immediate,  contained  in  such  a situa- 
tion. To  meet  them  with  anything  like  a 
prospect  of  success  and  to  carry  a blow 
aimed  at  our  vitals,  we  must  have  a well- 


filled  war  chest.  We  require  at  the  earli- 
est possible  moment  the  services  of  a 
high-powered,  efficient  business  execu- 
tive, capable  of  making  the  Motion  Pic- 
ture Theatre  Owners  of  America  a force 
for  lifting  up  the  industry  to  its  proper 
level  and  as  a means  for  fostering  every- 
thing in  it  that  is  sound  and  for  the  best 
interests  of  theatre  owners,  so  that  the 
organization  can  render  greater  lines  of 
practical  service. 

Only  if  we  are  possessed  of  means  to 
cooperate,  in  case  of  need,  with  indepen- 
dent forces  can  we  hope  to  give  success- 
ful battle  to  the  monopolistic  plotters 
who  may  at  this  moment  be  planning  to 
create  an  artificial  scarcity  of  film. 

If  the  amalgamation  of  some  of  the 
major  companies  is  carried  out,  the  thea- 
tre owners  of  the  country  must  make 
definite  arrangements  with  some  of  the 
present  producing  organizations  (not  in- 
terested in  building  or  buying  theatres  in 
competition  with  their  customers)  to 
make  as  many  quality  feature  pictures  as 
are  required. 

But  none  of  these  things  are  possible 
unless  we  have  a well  filled  war  cbest. 

Canadian 

Situation 

\\7  HIDE  on  this  subject  of  organiza- 
* tion,  I might  issue  a needful  warning 
to  theatre  owners  throughout  the  land  to 
exercise  eternal  vigilance  against  any 
such  deplorable  state  of  affairs  as  exists 
in  our  fair  neighbor  to  the  North — Can- 


ada. One  man  there  controls  the  distri- 
buting rights  to  the  product  of  virtually 
every  so-called  “big  company,”  in  addi- 
tion to  theatres  in  any  number  of  key 
spots.  The  predicament  of  the  indepen- 
dent theatre  owners  as  well  as  the  inde- 
pendent producers  and  distributors  is  one 
fraught  with  the  gravest  danger  and  one 
which  it  behooves  each  one  of  us  to  guard 
against  as  we  value  our  investment. 

All  Must 
Pull  Together 

'^■HERE  is  no  limit  to  the  achievements 
-*■  possible  to  a united  industry.  Every 
problem,  great  and  small,  moves  nearer 
to  its  solution  the  very  moment  it  is  taken 
in  hand  by  the  combined  forces  of  the  in- 
dustry working  under  competent  leader- 
ship. Our  profits  should  always  be  sought 
at  the  box  office  and  not  from  dubious 
manouvers  by  which  one  branch  of  the 
industry  seeks  to  exploit  the  other.  Nor 
is  the  favor  of  a growing  public  merely 
a matter  of  material  gain.  If  the  right 
kind  of  an  entertainment  is  furnished, 
with  our  minds  always  set  on  improve- 
ment, every  new  patron  will  be  a new 
friend,  and  will  help  the  motion  picture 
in  the  fight  for  its  final  enfranchisement. 

In  contending  for  “his  place  in  the 
Sun,”  the  theatre  owner  does  not  desire 
to  gain  it  at  the  expense  of  other  ele- 
ments in  the  industry.  If  we  can  create, 
as  I think  we  can,  millions  of  new  pa- 
trons there  will  be  plenty  of  sunshine  for 
producer,  distributor  and  theatre  owner. 
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States  Fraud  Elimination  Is 
Restoring  Public  Confidence 

Head  of  National  Vigilance  Committee  Says  Time  Is  Not 
Distant  When  Industry  Will  “Stand  Purged  of 
These  Contaminating  Few” 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  18. — Fraudulent  promoters  were  the  ones  who  shook 
public  confidence  in  the  motion  picture,  but  “the  time  is  not  far  off  when  the 
motion  picture  industry  will  stand  purged  of  these  contaminating  few”  and  the 
box  office  receipts  will  reflect  a renewal  of  that  confidence. 

Thus  does  Herbert  S.  Houston,  chairman  of  the  board  of  trustees  of  the 
National  Vigilance  Committee  of  the  Associated  Advertising  Clubs,  sum  up 
the  work  of  his  organization  in  fighting  “doubtful  film  company  promoters” 
and  misleading  advertising. 

Public  Has  Been  an  Easy  Victim  of  Promoters 

The  promoters  have  found  a fertile  field  for  their  endeavors,  he  says, 
because  “the  motion  picture  has  become  part  of  the  American  people.” 

“The  American  public,”  declares  Mr.  Houston  in  his  report,  “is  interested 
in  motion  pictures.  It  is  more  interested  in  motion  pictures  perhaps  than  in 
any  industry  or  any  form  of  entertainment  with  which  it  has  yet  come  in 
contact.” 


Milwaukee  Houses 
Merged;  Purpose 
Is  Not  Revealed 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  Nov.  18.— A 
combine  of  three  of  the  leading  theatre 
men  on  Milwaukee’s  West  side  has  just 
been  revealed  as  a result  of  the  filing  of 
incorporation  papers  by  Badger  Theatres 
Corporation.  Those  listed  as  interested  in 
the  venture  are  Fred  Seegert,  of  the  Regent 
theatre  and  president  of  The  Motion  Pic- 
ture Theatre  Owners  of  Wisconsin ; George 
Fischer,  of  the  Milwaukee  theatre,  and 
E.  W.  Van  Norman,  Parkway. 

Just  what  the  nature  of  the  combine  is 
has  not  been  definitely  revealed,  although 
remarks  made  by  one  of  the  trio  indicates 
it  will  serve  both  as  a theatre  operating 
company  and  for  joint  booking  purposes. 

The  formal  statement  filed  at  Madison 
declares  merely  that  the  object  of  the  cor- 
poration is  to  promote  the  theatre  business. 

Considerable  mystery  surrounds  the  ven- 
ture in  view  of  the  fact  that  the  daily 
press  carried  an  announcement  recently  that 
a Badger  Theatre  Corporation  was  plan- 
ning to  erect  a theatre  costing  $125,000,  at 
Twenty-seventh  and  Wells  sts.,  opposite  a 
new  $500,000  house  announced  by  the  Mai 
Investment  Company.  However,  Seegert 
and  Van  Norman  strenuously  deny  that 
their  company  has  been  formed  for  that 
purpose  and  explain  that  it  is  a coincidence 
that  a company  of  the  same  name  should 
appear  at  this  time. 

“The  time  is  not  ripe  for  an  announce- 
ment regarding  our  plans,’’  said  Seegert. 

Will  Issue  Cross  Word 
Puzzle  on  Forty  Films 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  IS.^Mel  Shauer, 
head  of  the  Paramount  ad  sales  depart- 
ment, announces  that  Paramount  will  have 
a cross-word  puzzle  book  published  soon 
for  the  benefit  of  the  exhibitors  who  will 
play  the  second  “Famous  Forty.”  This 
book  will  contain  forty  cross-word  puzzles, 
each  puzzle  applying  to  one  of  the  pic- 
tures. As  solving  cross-word  puzzles  is 
now  a rage,  and  the  usual  puzzle  books 
cost  anywheres  from  fifty  cents  to  two 
dollars,  the  Paramount  cross-word  books 
are  expected  to  find  instant  popular  favor, 
as  they  will  be  made  available  for  sale  at 
a few  cents. 

The  puzzles  have  been  prepared  by  the 
cross-word  puzzle  editor  of  one  of  the 
New  York  newspapers  and  the  exhibitors 
will  find  these  books  an  invaluable  ex- 
ploitation aid,  it  is  stated,  because  it  will 
be  necessary  to  see  the  pictures  in  order  to 
solve  the  puzzles. 


Bader  Opens  Office 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  18. — A new  service 
for  merchants  and  exhibitors  has  been 
formed  by  Dave  Bader,  well-known  pub- 
licity and  exploitation  man.  Bader’s  new 
venture,  whose  headquarters  are  at  723 
7th  avenue,  is  known  as  the  Merchants 
and  Exhibitors  Service.  The  nature  of 
this  new  enterprise  is  along  the  lines  of 
national  tieups  and  exploitation  applied 
locally. 


Signs  Literary  Critic 
NEW  YORK. — Ben  De  Casseres,  well  known 
literary  critic,  has  been  engaged  by  Carl  Laemmle 
to  write  titles  for  Universal  pictures.  He  is  on 
hi.s  way  to  Universal  City,  where  his  first  work 
will  be  on  Clarence  Budington  Kelland’s  story, 
“Miracle.” 


Touching  upon  scenario  and  acting 
schools,  the  report  continues : 

“And  the  same  type  of  people  who  en- 
couraged the  fraudulent  stock  salesman 
also  encouraged  the  motion  picture  scen- 
ario and  acting  schools.  Sally  Green  was 
convinced  that  the  only  difference  between 
her  and  Mary  Pickford  was  training.  No 
matter  how  dumb  or  how  awkward  Sally 
was  somebody’s  course  in  ten  or  twenty 
lessons — for  the  payment  of  $50  or  $150— 
would  make  up  for  all  her  shortcomings. 

“And  Johnny  Burke’s  literary  and  imag- 
inative shortcomings  would  also  be  filled  by 
a ‘Photoplaywright’s’  course.  The  cost  of 
the  course  would  be  only  about  $75,  and 
Johnny  would  receive  $1,000  for  his  first 
scenario  accepted.  That  would  net  him 
$925  on  his  first  scenario,  which  was  quite 
a fair  profit. 

Facts  Are  Withheld 
“The  photoplaywright  or  the  dramatic 
schools,  however,  did  not  tell  their  pupils 
that  hardly  one  in  a thousand  of  those 
who  took  the  courses  would  ever  be  able 
to  take  part  in  the  movies.  They  did  not 
tell  them  of  the  thousands  of  men  and 
women  who  daily  seek  work  in  Hollywood 
and  who  are  turned  down  daily. 

“These  are  but  a few  forms  of  advertis- 
ing deception  and  fraud  in  the  movies. 
But  there  are  many  others.  One  of  these 
IS  plagiarism  in  the  use  of  titles. 

“The  most  recent  of  this  type,  perhaps, 
was  disclosed  in  September  through  the 
investigation  by  the  National  Vigilance 
Committee,  in  cooperation  with  the  Motion 
Picture  Producers  & Distributors  of 
America,  Inc.,  into  the  efforts  of  the  Weiss 
brothers  to  use  ‘Moses  and  the  Ten  Com- 
mandments’ in  connection  with  the  adver- 
tising of  their  picture,  ‘Six  Days.’  This, 
the  committee  held,  infringed  upon  the 
title  of  the  Famous  Players-Lasky  produc- 
tion, ‘The  Ten  Commandments.’  And  this 
opinion  was  sustained  by  Referee  Robert 
L.  Luce  of  the  New  York  Supreme  Court. 

“Similar  frauds  along  this  line  have  been 
exposed  by  the  committee. 

“Questionable  advertisements  for  ‘part- 
ners,’ ‘extras’  and  others,  usually  where 
the  applicant  must  make  a deposit  have 
also  been  weeded  out.  One  man,  Frank  G. 
Terwilliger,  collected  $40,000  through  help 
wanted  advertisments. 

Purpose  Is  to  Protect  Public 
“These  are  but  a few  examples  of  the 
kinds  of  frauds  and  deceptions  with  which 
the  National  Vigilance  Committee  and 


forty  local  Better  Business  Bureaus  have 
had  to  deal.  And  all  such  irregularities  in 
the  motion  picture  field  are  but  a few  in 
contrast  with  the  very  great  amount  of 
honest  transactions. 

“The  Vigilance  Committee  has  a greater 
purpose  than  merely  to  expose  fraud.  Its 
purpose  is  to  protect  the  public  confidence 
in  the  motion  picture  industry.  A con- 
trast of  conditions  today  with  those  of  only 
a year  ago  will  show  that  it  is  protecting 
that  confidence.  And  in  this  work  it  has 
the  support  of  all  the  far-sighted  and  hon- 
est men  and  women  in  the  industry. 

Hoffman  Will  Handle 
Jans  Product  Through 
Merger  of  Exchanges 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  18.— H.  F.  Jans, 
who  for  many  years  has  operated  Jans 
Film  Service,  Inc.,  at  729  Seventh  Ave., 
New  York,  has 
consolidated  his 
exchange  with 
that  of  AI.  H. 
Hoffman,  through 
a merger  closed 
last  week.  The 
new  exchange 
will  occupy  the 
offices  at  729  and 
Mr.  Hoffman  will 
be  in  charge. 

Mr.  Jans  will 
retire  from  the 
distribution  of 
pictures  and  de- 
vote his  entire 
time  to  produc- 
tion, having  already  completed  “Play- 
things of  Desire,”  as  the  first  of  a series 
of  six  features  he  has  on  his  present 
schedule.  Air.  Hoffman  will  handle  all 
of  the  Jans  pictures. 

Jans  Productions,  Inc.,  have  taken  of- 
fices on  the  sixteenth  floor  of  the  Loew 
State  theatre  building,  1540  Broadway, 
where  the  executive  end  of  the  business 
will  be  handled.  Actual  production  will 
be  done  in  the  East. 


Davidson  on  Tour  of  Branches 
NEW  YORK — C.  M.  Davidson,  comptroller  of 
Producers  Distributing  Corporation,  is  making  an 
extended  tour  of  the  company’s  Eastern  branches. 


H.  F.  .TANS 
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John  W.  Considine,  Jr.  Becomes 
an  Independent  Producer 

SchencTiS  General  Manager  to  Make  Dog  Picture — Sid  Grauman 
Banquets  Marcus  Loew  at  Biltmore 
By  HARRY  HAMMOND  BEALL 

Hollywood,  November  18. — The  past  seven  days  may  well  be 
christened  banquet  week  in  Los  Angeles  for  banquet  after  banquet 
has  been  staged  in  honor  of  visiting  film  executives.  Marcus  Loew 
perhaps  scored  highest  with  several  in  his  honor  including  the  famous 
“Ben  Hur”  Fiesta  which  Sid  Grauman  put  on  at  the  Biltmore  in  honor  of 
the  little  chief  of  the  Metro-Goldwyn  organization  which  seems  to  have 
taken  premier  honors. 


UNIVERSAL  executives  honored  Carl 
Laemmle  with  a Lucullan  feast  on  a 
subsequent  night  and  Sam  Goldwyn  gave  a 
luncheon  de  luxe  for  Dr.  Felix  Kallman, 
president  of  Ufa  and  his  Teutonic  associ- 
ates, at  which  numerous  notables  pledged 
hands  across  the  sea  policies  on  exchange 
of  films. 

* * * 

John  W.  Considine,  Jr.,  general  mana- 
ger of  J.  M.  Schenck  productions,  will  enter 
the  producing  field  in  his  own  right,  his 
first  picture  now  being  in  preparation  and 
shooting  to  start  at  an  early  date.  This 
does  not  mean  that  he  will  sever  his  connec- 
tion with  Schenck.  The  first  picture  will 
feature  the  dog  star,  Peter  the  Great. 
Chester  Bennett  will  direct.  Filming  will 
be  done  at  United  Studios  with  part  of  the 
sequences  to  be  made  in  Canada. 

* * * 

Eddie  Mannix,  one  of  the  old  timers  of 
the  motion  picture  industry,  is  in  Hollywood 
with  the  announcement  that  he  has  severed 
his  16-year  connection  with  Joseph  M. 
Schenck  as  New  York  representative.  He 
will  take  up  similar  duties  with  Metro- 
Goldwyn-Mayer  in  the  executive  offices. 

* * * 

Richard  Tucker,  now  playing  in  Warner 
Brothers’  “Bridge  of  Sighs,”  went  into 
double  harness  with  Miss  Ruth  Mitchell  last 
week  at  the  Mission  Inn  in  Riverside. 
Numerous  screen  folk  were  in  the  wedding 
party,  including  Helene  Chadwick,  Rose- 
mary Theby,  Mr.  and  Mrs.  Walter  McGrail, 
Harry  Myers  and  Alan  Hale. 

* * * 

Nazimova  is  to  be  starred  in  the  next 
Edwin  Carewe  picture  for  First  National. 
Mr.  Carewe  secured  her  signature  to  a con- 
tract which  calls  for  her  appearance  in  the 
leading  role  of  “My  Son,”  that  will  give  her 
one  of  the  greatest  parts  of  her  career,  it 
is  said.  Nazimova  is  just  finishing  the  lead 
in  J.  Stuart  Blackton’s  “The  Pearls  of  the 


Madonna,”  and  will  begin  in  Carewe’s  film 
about  December  1. 

Jjj  ^ * 

Plans  for  a legitimate  theater  to  be 
erected  in  Hollywood  on  Vine  street  just 
north  of  Hollywood  boulevard  have  been 
drawn  for  "the  Hollywood  Amusement 
Company,  of  which  Edward  W.  Rowland, 
formerly  of  the  producing  firm  of  Row- 
land & Clifford,  is  president.  The  new 
playhouse  will  be  of  Moorish  design  and 
will  be  known  as  the  Moorish  Theatre, 
with  1100  seats. 

* * * 

Anna  Q.  Nilsson  has  departed  for  New 
York  following  completion  of  her  part  in 
“Top  of  the  World”  at  the  Lasky  studio, 
which  was  rushed  that  she  might  get  away 
in  time  to  take  the  lead  in  “The  One-Way 
Street,”  for  First  National  in  Manhattan. 

jjt 

T.  Roy  Barnes  has  just  been  signed  to 
play  the  role  of  Harry  Green  in  the  screen 
version  of  “The  Re-Creation  of  Brian 
Kent,”  which  Sam  Woods  is  making  for 
Principal.  Kenneth  Harlan,  Zasu  Pitts, 
Mary  Carr  and  Rosemary  Theby  are  also 
featured  in  the  cast. 

H!  * * 

Through  arrangements  between  E.  M. 
Asher,  vice-president  of  Corinne  Griffith 
productions,  and  Joseph  M.  Schenck,  An- 
tonio Gaudio  has  been  engaged  for  the 
camera  work  on  Miss  Griffith’s  forthcom- 
ing production,  “Declasse.”  Gaudio  is  pres- 
ident of  the  American  Society  of  Cinema- 
tographers and  has  been  with  the  Schenck 
organization  ever  since  it  started  making 
pictures  in  Los  Angeles  and  has  made  all 
of  Norma  Talmadge’s  pictures  in  Holly- 
wood. 

* * * 

Antonio  Moreno  will  do  one  more  pic- 
ture at  Lffiited  Studios  before  he  sails  for 
Spain  to  play  the  lead  in  Rex  Ingram’s 
“Mare  Nostrum.”  He  is  to  appear  in  “One 
Year  to  Live,”  M.  C.  Levee’s  productions, 


Daniel  Carson  Goodman,  vice  president 
and  general  manager  of  Cosmopolitan 
Productions,  which  is  making  “Zander 
the  Great’’  on  the  Coast  with  Marion 
Davies  in  the  stellar  role. 

which  will  be  his  third  at  United  since  the 
termination  of  his  contract  with  Para- 
mount. 

* * * 

Phil  Rosen  gained  the  honor  of  being 
the  first  director  to  work  on  the  new  War- 
ner stage  which  has  a floor  space  of  250  by 
130  feet — one  of  the  largest  covered  stages 
in  Hollywood.  Rosen  is  making  “The 
Bridge  of  Sighs.” 

Clerics  and  Merchants 
Agree;  Open  on  Sunday 

(^special  to  Exhibitors  Herald) 

ASHTABULA,  O.,  Nov.  18.— Blue 
laws  have  been  forgotten  in  Ashtabula, 
where  they  have  been  rigidly  enforced 
for  the  last  four  weeks,  with  everything 
closed  on  Sunday  but  the  water  works, 
the  light  plant  and  the  newspapers. 

An  agreement  has  been  reached  be- 
tween the  business  men  and  the  minis- 
terial association  whereby  pictures  to  be 
shown  on  Sunday  will  be  censored  by 
two  clergymen  and  one  merchant.  In 
addition,  the  preachers  will  be  permitted 
to  lecture  fifteen  minutes  in  any  theatre 
using  the  picture  shown  as  the  theme 
of  the  sermon. 

Censorship  Opposed  by 
Catholic  Welfare  Head 

{Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  Nov.  18.— Decided 
opposition  to  legalized  censorship  of  mo- 
tion pictures  was  declared  by  Charles 
J.  McMahon,  director  of  the  National 
Catholic  Welfare  Council,  in  an  address 
here  last  Tuesday  before  the  National 
Council  of  Catholic  Women  in  conven- 
tion at  the  Hotel  Statler. 

McMahon  stated  that  either  state  or 
national  censorship  of  motion  pictures 
by  a legally  appointed  commission 
should  be  the  very  last  resort  to  uplift 
the  screen. 


Moves  to  Larger  Quarters 

PITTSBURGH,  PA. — Producers  Distributing 
Corporation  has  moved  to  larger  quarters  at  1016 
Forbes  street  in  order  to  handle  the  increased 
business  in  this  territory. 


Universal  Home  Office  Deserts  Film 

Center  in  Moving  to  New  Quarters 

NEW  YORK,  November  18:  Universal  Pictures  Corporation  is  pioneering 
again. 

Saturday  afternoon  the  effects  of  the  big  corporation  packed  up  lock,  stock 
and  barrel  and  moved  from  1600  Broadway  to  the  Hecksher  Building  at  Fifth 
Avenue  and  57th  Street. 

Twelve  years  ago  when  Universal  broke  away  from  the  then  moving  picture 
distribution  center  at  No.  1 Union  Square  and  established  its  offices  at  1600 
Broadway,  most  everyone  in  the  industry  figured  that  Carl  Laemmle’s  Com- 
pany was  moving  clear  out  of  the  film  world.  Within  a year  other  firms  fol- 
lowed the  lead  of  Universal  and  a new  picture  center  was  created  at  48th 
Street  and  Broadway. 

The  moving  of  Universal  from  1600  Broadway  to  Fifth  Avenue  and  57th 
Street  may  have  just  now  the  appearance  of  again  moving  out  of  the  £Im 
world  and  it  will  be  interesting  to  watch  developments  in  view  of  possible 
repetition  of  the  exodus  of  twelve  years  ago. 
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by 

the  Camera 

(Woodbury  photo) 

Robert  Ober,  popular  west 
coast  player,  wbo  will  appear 
in  “Sky  High,”  Douglas  Mc- 
Lean’s latest  production. 


Richard  E.  Enright,  New  York  Police  Commissioner,  was  the  principal  guest  at  a luncheon 
given  by  Brentanos,  the  publishers.  The  luncheon  was  to  initiate  Commissioner  Enright 
into  the  field  of  fiction  writers.  He  wrote  the  Pathe  serial  “Into  the  Net”  produced  by 
Malcolm  Strauss  and  directed  by  George  Seitz. 


f V 1 
^ « 1 

j,  ▼ r J 

If  v 

Universal  Branch  Managers  attend  sales  convention  of  Eastern  Division  of  Hotel 
Astor,  New  York.  (Left  to  right):  Mike  Landow,  Philadelphia;  Julius  Singer, 
Albany;  Joe  Friedman,  Detroit;  Jules  Levy,  sales  director  Eastern  Division;  Elarl 
Kramer,  Buffalo;  Walter  Price,  Washington;  Clair  Hague,  Toronto;  Harry  Levy, 
Pittsburgh,  and  I.  C.  Thompson,  Cleveland. 


LEFT — Full  blooded  Indians  from  the 
Onondaga  tribe  in  upper  New  York 
state  visiting  Mayor  Hylan,  New  York, 
at  the  city  hall.  The  Big  Chief  of  the 
tribe  is  saying  “honv”  to  the  Big 
Chief  of  New  York.  They  will  appear 
with  Thomas  Meighan  in  “Tongues  of 
Flame,”  a Paramount  production.  Fol- 
lowing the  visit  with  the  Mayor  the 
Indians  were  shown  the  sights  of  Man- 
hattan in  a big  touring  car. 


Irving  Cummings,  who  will  direct 
M.  C.  Levee’s  picture  “One  Year  to 
Live,”  the  initial  production  under 
the  latter’s  new  contract  with  First 
National. 
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James  E.  Page  (right)  who  played  in  “Charley’s  Aunt,’’ 
in  England  for  twelve  years,  stepping  off  the  train  at  Los 
Angeles,  where  he  will  appear  in  the  film  production  of 
the  same  play,  now  being  made  at  the  Christie  studios, 
Hollywood. 


Evelyn  Brent  doing 
her  stuff,  as  an  F.  B. 
O.  star  in  “The  Dan- 
gerous Flirt.’’ 


Frances  Howard,  who  has  the  title  role 
in  the  Paramount  production  “The 
Swan,’’  adapted  from  the  stage  play  of 
the  same  name. 


Mary  Astor,  the  nineteen-year-old  star,  who 


has  just  signed  a three  year  contract  with 
Thomas  H.  Ince,  and  will  appear  in  “Playing 
with  Souls,”  a First  National  production, 
written  by  Countess  de  Chambrun. 


Harry  Poppe,  pro- 
duction executive  of 
Cosmopolitan  Pro- 
ductions, on  the  West 
Coast. 


Helene  Chadwick,  Warner  Bros,  star,  dis- 
playing the  latest  fad  of  Hollywood — Mah 
Jong  Batik  stockings.  Miss  Chadwick  has 
just  completed  the  leading  role  in  “The  Dark 
Swan.” 
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Fildom’s  Own  Boulevard  Opens After  bumping  for  three  years  over 

rough  Vine  Street,  Hollywood,  where  most  of  the  studios  are  located, 
film  stars  breathed  a sign  of  relief  when  John  Bowers,  First  National 
star,  and  Marguerite  de  la  Motte,  Pox  star,  cut  the  ribbon  which 
officially  opened  the  new  concrete  road. 


Harry  Carey  and  Doris  Dorn  in 
a scene  from  “Roaring  Rails,”  a 
Producers  Distributing  Corp. 
story  of  the  West,  by  Hunt 
Stromberg. 

RIGHT — Principals  in  Metro- 
Goldwyn’s  production  “He  Who 
Gets  Slapped”  gathered  around 
Victor  Seastrom  (center)  who 
directed  the  picture.  (Right) 
John  Gilbert,  M.  K.  Wilson,  Dave 
Howard;  (left)  Norma  Shearer, 
Lon  Chaney,  George  Davis. 


Joe  Bonomo,  who  entered  motion 
pictures  a year  ago,  and  Louise 
Lorraine,  featured  in  Universal’s. 
“The  Great  Circus  Mystery.” 


Joe  Bedard,  manager  of 
Liberty  theatre,  Wallace, 
Idaho. 


Doug.  Kimberly,  owner 
Kay  Street  theatre,  Ta- 
coma, Wash. 


C.  M.  Dunn,  owner  Vic- 
toria theatre,  Roslyn, 
Wash. 
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Lola  Todd,  one  of  the  winsome  newcomers  at  Universal 
City.  You  will  see  her  in  support  of  William  Desmond  in 
the  forthcoming  western  comedy-drama  “Red  Clay,”  now 
being  completed  under  the  direction  of  Ernst  Laemmle. 


Clara  Bow,  who  has  been  se- 
lected by  B.  F.  Schulberg  to 
play  the  leading  role  in  “Capi- 
tal Punishment.” 


Bob  Custer,  new  Western  star, 
appearing  in  Independent  Pic- 
tures, to  be  distributed  by 
F.  B.  O. 


Phillis  Haver  has  started  a new  foible  in  film 
studio  circles.  Phillis  who  plays  in  “The  Snob” 
a Metro-Goldwyn  production,  uses  a mah  jong 
box  of  fanciful  design  to  carry  her  make-up 
materials  in. 


James  J.  Jeffries,  former  heavyweight  champion 
of  the  world,  being  made  up  for  his  film  debut 
with  Larry  Semon,  in  a two  reel  Educational- 
Semon  comedy  “Kid  Speed.”  Larry  is  applying 
the  make-up  to  the  ex-champ. 


LEFT — Elfie  Fay,  known  as  “the  belle  of  Avenue 
A”  makes  her  debut  in  motion  pictures.  She  is 
the  second  from  the  left  in  this  cry  festival.  A 
scene  from  the  Fox  comedy,  “A  Movie  Mad 
Maid.” 
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The  entire  company  of  First  Na- 
tional’s production  “So  Big,”  on  lo- 
cation. Charles  Brabin,  her  direc- 
tor, sits  near  the  portable  organ 
which  Colleen  Moore,  the  star,  is 
playing.  Miss  Moore  plays  the  role 
of  a woman  from  sixteen  to  sixty 
in  “So  Big.” 


RIGHT — “All  Aboard  for  Europe” 
sing  these  Christie  studio  folk,  as 
they  set  sail  on  a ship  securely  an- 
chored to  Stage  1,  where  Neal 
Burns,  as  a stoker  is  playing.  (Left 
to  right)  David  Loew,  of  Loew,  Inc., 
Neal  Bums,  Pat  Dowling,  Archie 
Mayo  and  Gilbert  Pratt,  director. 


A few  of  the  400  girls  who  answered  Pathe’s  ap- 
peal for  women  to  play  in  the  serial  “Galloping 
Hoofs”  which  George  Seitz  is  directing  and  which 
will  feature  Johnnie  Walker  and  Allene  Ray. 
Work  was  stopped  to  look  over  the  candidates. 


RIGHT Mabel  Ballin, 

appearing  in  “The  Code 
of  the  West,”  a new 
Paramount  production. 
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Valentino  and  Guests  All  Wear 
Red  Beards  at  Dinner 

Film  Star  Guest  of  Honor  at  Ritz — Al  Rockett  Commends  A.  M.  P.  A. 
On  High  Ideals  of  Organization 

By  JOHN  S.  SPARGO 

New  YORK,  Nov.  18. — The  guest  of  honor  at  the  regular  Thursday 
luncheon  of  the  Associated  Motion  Picture  Advertisers  at  the  Cafe 
Boulevard,  New  York  City,  last  week,  was  A.  L.  Rockett,  acting 
general  manager  of  First  National  Pictures,  Inc.  He  was  introduced  by 
Walter  Eberhardt,  A.  M.  P.  A.  secretary. 

Mr.  Rockett  had  notified  the  officers  in  advance  that  he  would  not  make 
a speech  at  this  time,  but  he  rose  to  his  feet  long  enough  to  tell  the  pub- 
licity men  that  the  success  of  the  production  of  “Abraham  Lincoln,”  which 
he  made  in  association  with  his  brother,  Ray,  was  “due  to  the  efforts  of  the 
boys  in  your  ranks,”  and  to  commend  the  A.  M.  P.  A.  on  its  high  ideals. 
He  promised  at  some  future  date  to  tell  the  inside  story  of  the  making  of 
“Abraham  Lincoln”  with  which,  he  said,  he  had  lived  for  three  years. 


David  M.  ROTH,  the  memory  expert 
known  throughout  the  country  for  his 
“Addison  Sims  of  Seattle,”  a popular  char- 
acter in  the  advertising  world,  gave  demon- 
strations of  his  remarkable  memory. 
Roltaire  Eggleston,  sleight-of-hand  card 
expert,  performed  some  clever  tricks  for 
the  edification  of  the  advertising  men,  and 
Al.  Gamble,  one  of  the  world’s  greatest 
mathematicians  and  lightning  calculators, 
gave  an  interesting  exhibition  of  his  powers 
along  that  line. 

Other  visitors  at  the  meeting  were  Albert 
Cormier,  formerly  a trade  journal  writer, 
who  is  back  in  New  York  after  a long 
business  absence  in  New  England;  Will 
Murphy  of  the  Wampus;  Charles  Cohen 
of  Renown  Pictures,  and  A.  W.  Kingfisher 
of  First  National  Pictures. 

Tim  Wiley  received  congratulations  on 
having  received  his  final  citizenship  papers 
and  having  renounced  allegiance  to  King 
George.  “I  think  it  is  a good  thing  for 
the  United  States,  too,”  said  Mr.  Wiley  in 
his  facetious  acknowledgment  of  the  con- 
gratulations. Jack  Fuld,  who  has  been 
absent  from  a number  of  meetings  because 
of  a broken  leg,  made  his  appearance  on 
crutches  and  received  a hearty  welcome. 

Vice  President  Charles  W.  Barrell 
presided. 

A meeting  of  the  Naked  Truth  dinner 
committee  was  held  on  Friday  night  at 
the  Friars’  Club  to  prepare  plans  for  that 
event.  Members  who  possess  radio  sets,  or 
who  could  break  into  the  homes  of  neigh- 
bors who  own  one,  listened  in  on  Saturday 
night,  at  Sam  Comly’s  invitation,  to  hear 
him  broadcast  his  regular  weekly  reviews 
and  news  of  motion  pictures  from  station 
WGBS  at  Gimbel’s  store. 

* * * 

Rudolph  Valentino  was  guest  of  honor 
at  a brilliant  dinner  Saturday  night  at  the 
Ritz-Carlton  Hotel.  The  host  was  J.  D. 
Williams,  President  of  Ritz-Carlton  Pic- 
tures, which  is  sponsoring  the  independent 
' Valentino  productions. 

Nearly  two  hundred  representatives  of 
the  fan  magazines,  newspapers  and  trade 
journals  were  present  to  see  the  star  wear- 
ing his  new  red  beard.  In  order  that  the 
star  might  not  have  any  undue  advantage 
over  the  other  male  guests,  Hawley  Turner 
distributed  beards  exactly  like  the  star’s 
to  each  man.  At  this  point  there  was  a 
commotion  at  the  door,  and  Mr.  Otto  Strap 
forced  his  way  into  the  room.  He  pro- 
tested that  Mr.  Valentino  was  ruining  his 
business.  He  pleaded  with  the  men  to 
shave  off  their  beards  and  he  then  pre- 
sented each  one  with  a handsome  razor. 

At  each  plate  was  a miniature  barber 
pole  made  of  candy  and  tied  with  a black 
ribbon. 

The  dinner-dance  was  in  the  nature' of 
a hail-and-goodby  celebration  for  the  star. 


He  arrived  a week  before  on  the  Leviathan 
from  Europe  and  left  New  York  today  for 
Hollywood,  where  he  will  produce  “The 
Scarlet  Power,”  his  first  Ritz  Picture. 

Valentino  spoke  briefly  but  enthusi- 
astically of  his  new  plans.  He  made  an 
excellent  impression  and  was  greeted  with 
a big  round  of  applause. 

During  his  remarks  he  said  : 

“I  have  never  been  as  happy  as  I am 
now,  nor  have  I ever  looked  forward  to 
my  work  with  such  zest.  At  last  I am 
free  of  litigation  and  worries.  At  last  I 
have  the  freedom  for  which  I have  so  long 
contended.  Under  my  new  contract  with 
Ritz-Carlton  I can  make  pictures  the  way 
I want  to  make  them. 

“My  difficulties  with  Famous  Players- 
Lasky  are  now  happily  ended.  In  fact, 
my  Ritz  productions  will  be  distributed  by 
that  company  through  a special  arrange- 
ment. These  pictures  will  be  made  with- 
out the  supervision  or  interference  of  any 
one. 

“I  am  glad  to  be  back  in  America.  Some- 
body asked  me  if  I had  seen  any  pretty 
girls  in  Europe.  Of  course,  I did  but  I 
haven’t  seen  any  half  as  pretty  as  the 
Statue  of  Liberty.” 

J.  D.  Williams  and  Hawley  Turner  ac- 


. . and  what’s  more,  it  has  a red- 

dish  hue.  Rudolph  Valentino  has 
grown  this  hirsute  adornment  for  his 
role  in  his  6rst  independent  produc- 
tion for  Ritz-Carlton. 


companied  the  Valentino  party  to  the  coast 
where  a big  welcoming  reception  is  planned 
for  the  star. 

* * * 

H.  M.  Walker,  former  nationally  known 
sport  writer  and  newspaper  man,  who  is 
now  title  editor  and  production  executive 
at  the  Hal  Roach  Studios,  Los  Angeles, 
is  at  the  Hotel  Astor.  It  is  rumored  he  is 
looking  for  a new  title  writer  to  take  back 
to  the  Coast  with  him.  Walker  has  be- 
come famous  as  a screen  epigrammatist, 
having  titled  more  than  1,000  Hal  Roach 
comedies.  He  is  reported  to  be  on  the 
lookout  for  a capable  assistant,  so  that  he 
may  have  more  time  to  develop  his  real 
estate  holdings  in  Southern  California. 
There’s  a great  chance  for  clever  para- 
graphers  in  the  motion  picture  comedy  field. 
Walker  declares.  The  film  executive  is 
spending  the  month  of  November  in  New 
York  seeing  all  the  new  shows. 

* * * 

“He  Who  Gets  Slapped,”  selected  by 
Edwards  Bowes,  Managing  Director,  to  cele- 
brate the  fifth  anniversary  of  the  Capitol 
theatre,  has  so  ruthlessly  smashed  every 
attendance  and  box-office  record  of  the 
world’s  largest  motion  picture  theatre,  that 
the  management  felt  it  a public  duty  to 
hold  the  Victor  Seastrom  opus  over  for 
this  week. 

♦ ♦ * 

In  compiling  anniversary  statistics  for 
the  Capitol  Theatre,  Martha  Wilchinski, 
the  demon  press  agent,  discovers,  among 
other  things,  that  over  26,000,000  people 
have  attended  the  performances  at  the 
world’s  largest  theatre  during  the  five  years 
of  its  existence;  that  18,337  miles  of  film 
have  been  run  off ; that  $39,000  has  been 
spent  in  supplying  the  theatre  with  fresh 
flowers  daily. 

The  Capitol  broadcasts  to  an  approxi- 
mate audience  of  5,000,000  each  week.  In 
two  years  it  has  entertained  an  aggregate 
audience  of  500,000,000  radio  fans.  Having 
recorded  these  staggering  figures,  Martha’s 
Underwood,  considering  its  mission  in  life 
fulfilled,  rolled  over  on  its  side  and  ex- 
pired. 

* * * 

Herbert  Brenon,  mumps  and  bad 
weather  notwithstanding,  is  now  working 
on  the  final  lap  of  the  last  reel  of  “Peter 
Pan”,  according  to  advices  reaching  Para- 
mount’s home  office  and  will  return  to  New 
York  on  December  1 with  the  picture  com- 
pleted. 

Sir  James  Barrie  has  cabled  the  Famous 
Players  Lasky  organization  saying  that  he 
is  delighted  with  the  three  reels  that  were 
sent  to  him.  Owing  to  the  fact  that  the 
picture  is  to  be  shown  at  Christmas,  there 
is  not  sufficient  time  for  Mr.  Brenon  to 
take  the  final  print  over  to  Barrie  for  the 
author  to  edit  himself  as  was  originally 
planned,  but  after  seeing  the  first  half 
Barrie  gave  permission  for  the  remainder 
of  the  titling  to  be  done  in  this  country. 

Because  of  the  great  interest  in  the  pic- 
ture in  England,  “Peter  Pan”  will  be  pre- 
sented simultaneously  in  Great  Britain  and 
the  United  States  during  the  coming  holi- 
days. 

Davis  Appointed  Head 
of  Elfelt  Distribution 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  18.— J.  Charles 
Davis  has  been  placed  in  charge  of  dis- 
tribution for  Clifford  S.  Elfelt  Produc- 
tions, Inc.,  which  is  releasing  thirty  fea- 
tures the  coming  year. 

Davis  was  formerly  associated  with 
Arrow  and  Chadwick  Pictures  and  is 
general  manager  of  Flemming  Produc- 
tions. 
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Prominent  Exhibitors  Named 
on  Ritz-Carlton  Directorate 

J.  D.  Williams,  President  of  Company,  Glad  to  Have  Counsel 
of  Such  Far-Sighted  Men  as  Walter  Hays  of  Buffalo 
and  Frank  L.  Newman  of  Kansas  City 

special  to  Exhibitors  Herald 

NEW  YORK,  November  18. — Serving  on  the  board  of  directors  of  Ritz- 
Carlton  Pictures  will  be  two  of  the  country’s  prominent  exhibitors,  accord- 
ing to  an  announcement  just  made  by  J.  D.  Williams,  president.  These  men 
are : 

WALTER  HAYS,  vice  president  of  Mitchell  H.  Mark  Realty  company, 
Buffalo,  which  has  become  a heavy  stockholder  in  the  Ritz  company. 

FRANK  L.  NEWMAN , president  and  general  manager  of  the  Newman, 
Royal  and  Twelfth  street  theatres,  Kansas  City,  Mo. 

The  company  of  which  Mr.  Hays  is  vice  president  owns  and  operates 
the  Strand  theatres  in  New  York  and  Brooklyn,  as  well  as  houses  in 
Albany,  Troy  and  other  Eastern  cities.  The  company’s  holdings  represent 
an  investment  of  $8,000,000.  Moe  Mark,  an  original  Fiivst  National  fran- 
chise holder,  is  president  of  the  Strand  company. 


FRANK  L.  NEWMAN , prominent 
Kansas  City  theatre  owner  who  has 
been  appointed  to  the  directorate  of 
Ritz-Carlton. 

Elfelt  Producers 

Ready  to  Launch 
New  Productions 

{Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Nov.  18. — Companies 
distributing  through  the  Clifford  S.  Elfelt 
organization  within  the  next  few  weeks 
will  be  in  the 
midst  of  an  in- 
tense production 
program,  with 
various  stars  be- 
ing featured. 

Prominent  among 
these  will  be 
James  Oliver  Cur- 
wood’s  “His 
Neighbor’s  Wife,” 
casting  for  which 
now  is  under  way. 

Lawson  Harris 
will  be  starred.  It 
will  be  one  of  a 
series  of  six  Cur-  CLIFFORD  S.  ELFELT 
wood  adaptations 

to  be  distributed  through  the  Elfelt  organi- 
zation. 

Within  thirty  days,  Elfelt  himself  will 
start  production  on  the  first  of  a series 
of  all-star  features,  the  casts  to  include  a 
number  of  the  best-known  luminaries  of 
filmdom.  Elfelt  at  present  is  in  the  East 
concluding  arrangements  for  the  distribu- 
tion of  the  series  through  the  independent 
market. 

Ken  Maynard,  popular  cowboy  actor, 
will  be  working  on  the  second  of  a series 
of  eight  productions,  to  be  titled  “Fighting 
Courage,”  within  two  weeks.  The  star 
and  supporting  cast  will  be  taken  to  Kern- 
ville,  California,  a famous  gold  camp  in 
the  early  history  of  the  state,  for  the 
shooting  of  all  exterior  scenes.  Prepara- 
tions also  are  being  made  for  the  dis- 
tribution of  the  Albert  I.  Smith  produc- 
tion, “Under  Fire,”  featuring  Bill  Patton, 
and  with  Joseph  Franz  as  director.  Work 
on  this  film  is  advancing  rapidly.. 


In  advising  the  trade  of  his  new  asso- 
ciates, Mr.  Williams  said: 

“I  am  proud  to  make  this  announcement, 
for  Mr.  Newman,  Mr.  Hays  and  Mr.  Mark 
are  among  the  best  known  and  most  pro- 
gressive exhibitors  in  America.  They  are 
all  pioneers  in  the  field  of  metropolitan  ex- 
hibition, the  Strand,  New  York,  being  the 
first  big  theatre  devoted  solely  to  motion 
pictures.  The  Newman  of  Kansas  City 
was  the  second,  both  houses  in  point  of 
size  and  luxurious  equipment  being  years 
in  advance  of  their  time. 

Seeks  Well  Balanced  Board 

“I  am  very  happy  to  have  the  counsel  of 
such  far-sighted  men,  who,  I am  sure,  will 
add  greatly  to  the  strength  of  our  company. 
An  organization  is  only  as  strong  as  the 
men  who  compose  it.  Every  member  of 
the  Ritz  board  of  directors  has  been  se- 
lected because  of  his  experience  in  a par- 
ticular branch  of  the  industry.  It  is  our 
purpose  to  build  a well  balanced  board, 
whose  members,  because  of  a diversity  of 
viewpoint,  will  be  qualified  to  deal  most 
successfully  with  problems  which  affect 
both  production  and  distribution. 

“In  addition  to  Messrs.  Newman  and 
Hays,  who  represent  exhibitor  interests,  I 
shall,  personally,  represent  the  stars  and 
production  side,  to  which  I shall  devote 
my  entire  time  and  attention. 

“Our  other  directors  are  Wm.  Vogel,  the 
well  known  exporter,  Hawley  Turner,  Doc- 
tor Brazill  and  C.  L.  Yearsely.  In  Doctor 
Brazill  we  have  a New  York  professional 
man  who  is  valuable  for  his  wide  acquaint- 
ance and  contact  with  the  general  public, 
whose  point  of  view  he  will  represent.  He 
might  he  termed  our  commissioner  of  pub- 
lic relations.  Dr.  Brazill  is  an  old  friend 
of  mine  from  during  the  days  of  my  asso- 
ciation with  W.  W.  Hodkinson  in  1914.  Mr. 
Turner  is  a well  known  business  expert 
whom  we  recruited  from  the  national  adver- 
tising field.  He  spent  several  years  with 
the  Saturday  Evening  Post  and  Curtis  pub- 
lications research  department,  for  which  he 
made  national  surveys  of  several  basic  in- 
dustries. He  brings  to  us  a broad  experi- 
ence of  business  practice  in  other  fields. 
Mr.  Yearsley  was  for  five  years  in  charge 
of  First  National’s  advertising  and  pub- 
licity department  and  for  the  last  fifteen 
years  has  been  at  my  right  hand  in  all 
my  enterprises.” 

Transaction  Happily  Closed 

In  accepting  a place  on  the  Ritz  board, 
Mr.  Hays  said : “Our  transaction  is  now 
happily  closed.  Bringing  the  two  agencies 
together,  the  producer  and  the  exhibitor, 
in  a bond  of  common  interest,  is  a step 


forward  in  the  progress  of  this  business. 
It  is  my  earnest  hope  that  Ritz-Carlton 
Pictures,  Inc.,  will  stand  for  fine  business 
conduct  and  great  productions — and  success 
is  sure  to  be  ours.” 

Mr.  Newman  said:  “1  feel  very  proud 
to  be  associated  with  the  gentlemen  on  the 
Ritz  board.  I thoroughly  believe  in  the 
Ritz  plan  of  releasing  six  big  pictures  a 
year.  With  two  Valentinos  annually  we 
have  a great  start.  The  Harold  Lloyd  as- 
sociation on  our  special  Paramount  dis- 
tribution plan,  with  sales  under  John  Rag- 
land’s supervision,  gives  exhibitors  the  op- 
portunity of  buying  such  stars  as  Lloyd 
and  Valentino  on  a unique  independent 
basis.  Messrs.  Zukor  and  Kent,  through 
Paramount,  are,  for  the  first  time,  giving 
the  big  stars  a distribution  service  that 
they  have  always  needed.  By  safeguarding 
the  Ritz  brand,  we  will  soon  create  a great 
asset  for  exhibitors.” 


WALTER  HAYS,  Buffalo,  N.  Y.,  will 
be  one  of  two  exhibitor  members  of 
the  board  of  directors  of  Ritz- 
Carlton. 
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The  “Photoplay”  medal  won  by  Paramount 


“Best  1923  Picture”  Is  Honor 
Accorded  “Covered  Wagon” 

Readers  of  “Photoplay  Magazine”  Vote  Gold  Medal  Award  to  This 
James  Cruze-Par amount  Attraction 

(Special  to  Exhibitors  Herald) 

New  YORK,  Nov.  18.— “The  Covered  Wagon,”  with  an  enviable 
theatre  record  behind  it,  has  been  acclaimed  by  readers  of  “Photo- 
play Magazine”  winner  of  that  publication’s  gold  medal  award  for 
1923.  This  is  the  fourth  medal  awarded  by  the  fan  magazine,  the  first 
going  to  “Humoresque,”  the  second  to  “Tol’able  David”  and  the  third  to 
“Rohm  Hood.” 


IN  conducting  its  referendum  each 
year.  Photoplay  impresses  upon  its 
readers  that  the  honor  should  go  to  the 
picture  which  most  nearly  approaches 
perfection  in  the  matters  of  theme,  story, 
continuity,  acting,  direction,  settings  and 
photography. 

Aside  from  the  distinction  which  the 
award  carries,  the  medal  itself  is  in- 
trinsically well  worth  winning.  It  is 
solid  gold  2^  inches  in  diameter  and 


weighs  123^  pennyweights. 

A review  of  the  box  office  performance 
of  ‘‘The  Covered  Wagon,”  a James 
Cruze-Paramount  attraction,  is  evidence 
of  the  greatness  of  the  picture. 

Since  March,  1923,  it  has  been  seen  by 
more  than  6,000,000  persons  in  the 
United  States  and  Canada.  It  has  shown 
continuously  since  its  release  in  sorne 
part  of  America  and  is  still  running  in 
this  country  and  other  parts  of  the  world. 

The  picture  opened  at  the 
Criterion  theatre.  New  York, 
on  March  16,  1923,  where  it 
played  for  59  weeks  to 

600.000  persons.  In  Holly- 
wood it  played  to  710,000 
persons  in  34  weeks;  in  Bos- 
ton, 300,000  persons  in  29 
weeks,  and  in  Chicago, 

250.000  persons  in  23  weeks. 
Its  showings  abroad  have 

been  equally  successful.  At 
the  London  (England)  Pavil- 
ion it  played  for  six  months, 
while  at  the  Cinema  Made- 
leine, Paris,  it  ran  for  thir- 
teen weeks.  It  is  still 
running  in  Copenhagen, 
Stockholm  and  Christiania 
where  it  opened  in  Septem- 
ber. At  the  Globe  theatre, 
Sydney,  Australia,  it  was 
held  for  two  months.  Tokio, 
Havana,  the  South  American 
countries,  Belgium,  Holland, 
and  other  foreign  countries 
have  seen  the  feature. 

“The  Covered  Wagon”  was 
handled,  until  this  fall,  as  a 
roadshow  attraction,  being 
booked  through  the  Shuberts 
and  A.  L.  Erlanger.  Ten  of 
these  shows  were  on  tour  40 
weeks,  during  which  time  the 
picture  was  shown  in  692 
theatres.  The  average  week- 
ly audience  for  each  of  the 
ten  companies  was  10,000  per- 
sons, which  would  make  a 


James  R.  Quirk  (left),  editor  of  “Photoplay,”  pre- 
sents “best  picture”  medal  to  Adolph  Zukor  ( cen- 
ter) and  Jesse  L.  Lasky. 


total  attendance  of  4,000,000  during  the 
40  weeks. 

Within  a month  after  general  release 
this  fall  3,363  theatres  had  signed  to  pre- 
sent the  special. 

The  greatness  of  this  picture  may  be 
summed  up  in  the  words  of  the  late 
president,  Warren  G.  Harding,  who  said: 

“Not  very  long  ago  I saw  ‘The 
Covered  Wagon,’  the  moving  picture.  I 
sat  entranced.  There  was  more  than  the 
picturesque,  more  than  sorrow  and  dis- 
couragement, more  than  appealing 
characters  and  enthralling  heroism. 
There  was  more  than  the  revelation  of 
the  irresolute  who  failed  in  fitness  to 
survive,  more  than  tragedy  and  comedy 
in  their  inseparable  blend.  There  was 
more  than  the  scouts  who  surpassed  our 
fancies,  more  than  nature’s  relentless 
barriers  revealed.  Everywhere  aflame 
was  the  soul  of  unalterable  purpose  and 
the  commanding  sturdiness  of  elemental 
greatness.  Still  more  there  was  deter- 
mination to  do  themselves,  not  asking 
the  government  to  do,  but  for  the  gov- 
ernment only  to  sanction  or  permit.” 

Hays  Lauds  Theatre 
Policy  of  Providing 
High  Type  Programs 

[Public  Relations  Department] 

FAIRMONT,  W.  Va.,  Nov.  18— 
Singular  recognition  for  the  conduct  of 
his  house  and  the  policy  governing  his 
programs  has  been  received  by  Manager 
Linn  of  the  Virginia  theatre  here  in  the 
form  of  a letter  from  Will  H.  Hays, 
head  of  the  Motion  Picture  Producers 
and  Distributors  of  America.  Mr.  Hays 
learned  of  the  efforts  of  Manager  Linn 
to  provide  clean,  wholesome  entertain- 
ment and  establish  his  playhouse  as  a 
community  institution  through  a laud- 
atory editorial  in  The  West  Virginian. 

In  his  letter  to  Manager  Linn  Mr.  Hays 
says : 

“The  editor  of  The  West  Virginian  has  referred 
to  the  splendid  work  you  are  doing  in  securing 
the  better  films  for  your  patrons,  and  I take  this 
opportunity  to  express  my  appreciation  for  your 
cooperation  in  this  effort. 

“It  is  apparent  that  you  are  making  your 
motion  picture  theatre  an  institution  for  service 
in  your  community  and  in  doing  so  you  are 
helping  the  entire  industry  for  which  we  are  all 
working  together. 

“With  best  wishes  for  your  continued  success, 
I am, 

Sincerely  yours, 

WILL  H.  HAYS.” 

Mr.  Hays  also  wrote  the  editor  of  The 
West  Virginian  expressing  his  apprecia- 
tion of  the  paper’s  advice  to  the  public  to 
patronize  good  pictures. 

Joy,  Public  Relations 

Official,  Tours  South 

[Public  Relations  Department] 

ATLANTA,  GA.,  Nov.  18. — Colonel 
Jason  Joy,  executive  secretary  of  the  Com- 
mittee on  Public  Relations  of  the  Motion 
Picture  Producers  and  Distributors  of 
America,  is  making  a tour  of  the  five 
southern  states.  He  will  spend  about 
two  months  in  the  south. 

Colonel  Joy  will  visit  this  city  November 
18  to  20.  He  is  being  entertained  by  civic 
organizations  and  various  Better  Films 
committees. 


Heads  Salesmen's  Club 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Nov.  18.— H.  C.  Bis- 
sell,  of  the  Universal  exchange  here,  has 
been  elected  president  of  the  film  salesmen 
of  this  city,  succeeding  James  Rose.  John 
Thurlow,  of  the  local  Paramount  exchange, 
has  been  elected  vice-president,  succeeding 
Nat  Marcus,  who  is  now  with  F.  B.  O.  in 
New  York  City. 
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pTHETHEATRE 

oAjJitpartmmt  of  Practical  Showmanship 


GARVIN  ISSUES  HOUSE  ORGAN 


House  Organ 
Men  Pass  the 
Danger  Mark 

Enrollments  this  week  bring  the 
membership  of  the  House  Organ  Elx- 
change  to  15,  enlistments  of  Carl  F. 
Mock  and  E.  A.  Snyder  lifting  the 
total  safely  away  from  the  “13” 
danger  mark.  Letters  from  both 
newcomers  are  published  this  week 
in  “What  Showmen  Are  Doing  to 
Get  Business.” 

Mr.  Snyder’s  house  organ  for  the  Vir- 
ginia and  Rialto  theatres,  Champaign, 
111.,  is  reproduced  for  the  benefit  of  other 
exhibitor  publishers  who  are  asked  to 
suggest  improvement  in  the  type  display. 
Mr.  Mock’s  paper,  representing  the  56th 
Street  theatre,  Philadelphia,  could  not  be 
reproduced,  but  copy  from  one  of  the 
issues,  publication  rights  to  which  he 
releases,  is  given  on  page  53. 

“Film  Fun”  To  Supply  Humor 
For  Theatre  House  Organs 

George  Mitchell,  editor  of  Film  Fun,  the 
popular  fan  publication,  has  announced 
willingness  to  cooperate  with  theatre 
house  organ  publishers  by  supplying 
humorous  material  for  their  use.  This 
decision  is  in  response  to  requests  from 
various  showmen  for  permission  to  re- 
print matter  from  the  pages  of  the 
magazine. 

The  Theatre  has  opened  negotiations 
with  the  magazine  and  inclusion  of 
humorous  material  from  that  source  in 
the  regular  house  organ  copy  service 
column  of  this  department  is  anticipated. 

Pajme  In  Special  Offer  to 
Supply  Anniversary  Issues 

Earl  Hall  Payne’s  remarkable  letter 
on  another  page  includes  announcement 
that  he  will  send  200  extra  copies  of  his 
Anniversary  Issue  upon  receipt  of  re- 
quests from  exhibitors.  Mr.  Payne  had 
these  copies  printed  especially  for  ex- 
change purposes.  The  Anniversary 
issue  is  the  one  from  which  several 
editorials  printed  in  the  service  column 
of  a recent  issue  were  taken  and  all  ex- 
hibitor publishers  should  take  advantage 
of  Mr.  Payne’s  offer. 

House  Organ  Service  Feature 
Scheduled  For  Early  Issue 

In  cooperation  with  J.  W.  Battersworth, 
Istrione  theatre,  Jackson,  Miss.,  The 
Theatre  will  present  in  an  early  issue  a 
special  house  organ  service,  feature  of 
direct  interest  to  every  showmen  in  the 
nation.  House  organ  publishers  who  so 
keenly  relished  his  recent  burlesque  upon 
theatre  papers  will  even  more  keenly 
appreciate  his  first  serious  effort. 


Test  It  Out 

^ARLE  HALL  PAYNE,  Ken- 
m2j  t u c k y theatre,  Lexington, 
printed  200  extra  copies  of  his 
Anniversary  house  organ  so  that 
he  could  offer  them  to  exhibitors 
through  this  department.  Read 
his  letter  upon  another  page  and 
write  for  a copy. 

Mr.  Payne,  a member  of  the 
House  Organ  Exchange,  supplies 
a perfect  test  of  that  institution’s 
merit.  House  organ  publishers 
who  are  not  members  should  get  a 
copy  of  Mr.  Payne’s  paper,  read 
it  thoroughly,  multiply  the  benefit 
by  the  number  of  papers  he  would 
get  weekly  if  he  were  a member, 
and  proceed  accordingly. 

The  House  Organ  Exchange  is 
a powerful  force  for  theatre  pub- 
lication improvement.  It  is  print- 
ed this  week  upon  page  5S. 


Brown  Gives 
*Em  **Money*s 
Worth**  Plus 

What’s  “money’s  worth”  in  the 
theatre? 

Len  S.  Brown,  whose  ideas  are 
always  different,  has  different  ideas 
about  that,  too. 

Here’s  what  he  gives  them  for 
half-a-dollar  at  night  and  a quarter 
in  the  afternoon  at  the  Lyceum, 
Minneapolis : 

Met  at  curb  by  liveried  porter  . . . 

directed  to  free  auto  parking  space  op- 
posite theatre  . . . shown  to  box 

office  . . . ushered  to  auditorium  by 

semi-military  usherettes  . . . shown 
two-hour  performance  . . . feature 
picture  . . . short  subjects  . . . 

stage  presentations  . . . twenty-five 

piece  orchestra  in  pit  . . . six  piece 

ladies’  orchestra  on  stage  . . . free 

dancing  until  midnight  in  grand  ball- 
room on  second  floor  to  special  nine 
piece  dance  orchestra  ...  to  tea 
room  on  third  floor  ...  to  informal 
ballroom  where  smoking  is  permitted 
. . . with  access  to  lounges,  nursery, 

in  charge  of  trained  nurse,  retiring 
rooms,  etc.  Elevator  service  to  all  floors 
is  provided. 

There’s  much  more  about  the  Lyceum 
and  the  way  Len  S.  Brown  runs  it,  but 
that  will  be  told  in  detail,  with  pictures, 
in  the  next  issue  of  the  “Better  Theatres’’ 
section  of  this  paper.  The  news  about 
the  Lyceum  house  organ  will  be  printed 
in  this  department  when  the  story  of  it  is 
completed. 


Paper  First 
Produced  by 
Theatre  Aid 

M.  H.  Garvin  has  issued  his  house 
organ  for  the  Crescent  theatre, 
Holdrege,  Neb.,  the  first  theatre 
paper  to  be  produced  through  co- 
operation with  this  department  and 
its  contributors.  A letter  from  the 
exhibitor  publisher  is  printed  in  the 
“What  Showmen  Are  Doing  to  Get 
Business”  columns.  Three  pages 
from  the  first  two  issues  are 
reproduced. 

Mr.  Garvin’s  paper  was  christened  by 
its  readers,  the  publisher  employing  a 
neat  method  of  thus  getting  immediate 
attention  and  interest  for  his  sheet.  The 
first  issue  was  tentatively  called  “The 
Whatzit”  and  contained  a story  telling 
readers  that  a permanent  name  was 
sought.  The  second  issue  bore  the  per- 
manent name,  “The  Movie  News.’’  Re- 
productions show  the  first  and  third 
pages  of  the  initial  issue,  with  the  first 
page  of  the  second. 

In  the  first  column  of  the  first  issue 
Mr.  Garvin  used  copy  especially  prepared 
for  him  by  this  department.  Other  copy 
from  this  source  is  used  generously 
throughout  both  issues.  In  his  letter, 
Mr.  Garvin  states,  “As  you  will  notice, 
I depend  on  the  Herald  for  most  of^ti*^ 
matter,  but  some  of  it  is  taken  f- 
other  organs  which  the  fellows  are' 
enough  to  send  me.’’  * 

Other  exhibitor  publishers  re*" 
heartily  to  Mr.  Garvin’s 
assistance,  and  advice  in  star, 
paper,  which  was  published  on  thi. 
sending  him  copies  of  their  papers 
letters  of  advice,  through  this  dep. 
ment  and  directly  by  mail. 

Mr.  Garvin’s  is  the  first  house  orga 
produced  with  this  cooperation,  the 
“Marion  Theatre  News,”  recently  anal- 
yzed here,  being  produced  in  cooperation 
with  this  department  individually.  As 
this  is  written,  preparation  for  publica- 
tion of  other  house  organs  through  co- 
operation with  this  department  and  its 
contributors  is  in  progress. 


THEATRE  SUPREMACY 

The  modern  motion  picture  theatre  is  a 
mighty  tribute  to  the  screen  entertain- 
ment form.  The  best  theatres  in  the  world 
are  the  motion  picture  theatres.  The  play- 
houses devoted  to  spoken  drama,  vaude- 
ville, even  opera,  are  dingy  halls  in  com- 
parison with  the  buildings  housing  the  mo- 
tion picture. 

Perhaps  there  is  no  more  graphic  testi- 
monial to  the  merit  of  the  motion  picture 
than  this.  Certainly  there  is  none  more 
evident. 
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MODERN  LOBBY  DISPLAY : Beginning  upper  left,  reading  clockwise : State  theatre,  Pittsburgh,  during  run 
of  “America,”  showing  exploitation  “standees” — Madlin,  Chicago,  during  “Hunchback  of  Notre  Dame”  en- 
gagement— Criterion,  Oklahoma  City,  arrayed  in  adv2Uice  display  for  “Her  Love  Story”-— Des  Moines  thea- 
tre, Des  Moines,  la.,  decorated  for  “The  Silent  Watcher” — $20,000  model  of  Leviathan  in  display  of  Cen- 
tral theatre,  Jersey  City,  for  “America” — Front  of  Kentucky  theatre,  Lexington,  advertising  “The  Sea  Hawk.” 
See  other  pages  for  details  of  campaign. 
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ILLUSTRATING  WHAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS:  A page  of  photographs  depict- 
ing  E^rle  Hall  Pa5^e’s  campak[n  for  “The  Sea  Hawk”  prior  to  and  during  its  run  at  the  Kentucky  theatre, 
Lexington.  Mr.  Pasme’s  letter  gives  full  details  of  the  campaign,  conducted  without  newspaper  cooperation 
of  any  sort.  Photos  show  two  phases  of  die  street  exploitation  used,  two  views  of  the  theatre  front,  four  of 
the  specially  costumed  ushers,  the  stage  setting  and  a comer  of  the  foyer.  Another  page  in  this  issue  carries 
reproductions  of  advertisements  used. 
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ILLUSTRATING  “WHAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS”:  A page  of  reproductions  U- 
lustrating  Elarle  Hall  Payne’s  great  letter  story  in  this  issue  detailing  the  campaign  for  “The  Sea  Hawk”  prior 
to  and  during  its  run  at  the  Kentucky  theatre,  Lexington.  Lacking  newspaper  cooperation  of  any  sort,  Mr. 
Payne  bought  the  required  space  and  told  his  story  steadily  from  day  to  day  in  the  two  column  spaces  seen 
at  top  of  page.  Teeisers  also  were  used,  two  being  shown  above  at  left.  Below  the  teasers  is  shown  a post 
card,  below  that  a distribution  piece,  with  display  ads  at  right  and  center.  Note  price  ad  at  lower  right  par- 
ticularly. The  copy  is  adaptable. 
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ILLUSTRATING  “WHAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS:  Upper  half  of  pag^Pages 
from  eight  issues  of  E.  A.  Snyder’s  house  organ  for  the  Virginia  and  Rialto  theatres,  Champaign,  111.  Mr. 
Snyder  this  week  joins  the  House  Organ  Exchange  and  asks  suggestions  for  the  improvement  of  his  type 
display,  with  which  he  is  dissatisfied.  His  request  is  forwarded  to  other  exhibitor  publishers  herewith.  Lower 
half  of  page — Pages  from  the  first  two  issues  of  M.  H.  Garvin’s  house  organ  for  his  Crescent  theatre,  Hol- 
drege.  Neb.,  produced  in  cooperation  with  The  Theatre  and  its  contributors.  See  story  on  first  page  of  The 
Theatre  and  Mr.  Garvin’s  letter  on  a subsequent  page. 
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ADVERTISING  THAT  SHOWMEN  ARE  USING  TO  GET  BUSINESS:  Beginning  upper  left,  reading 
clockwise — R.  H.  Klock’s  display  for  “Wanderer  of  the  Wasteland”  with  insurance  ad  coupling  to  same  as 
told  in  letter — One  of  Earle  Hall  Payne’s  “Sea  Hawk”  spaces  (see  pages  49-50) — Lateral  by  E.  E,  Mere- 
dith for  Kearse  theatre,  Charleston,  W.  Va. — Special  election  space  by  Fred  S.  Meyer,  Palace,  Hamilton,  O. — 
E.  E.  Meredith’s  letter  to  schools  based  upon  “America” — H.  D.  Barnes’  card  for  the  Rialto,  Burlington,  la., 
on  “Wanderer  of  the  Wasteland” — C.  L.  McDonald’s  ballot  boosting  the  Majestic  theatre  schedule.  Jack- 
son,  Miss.,  adaptable  to  any  election. 
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Copy  Service 
For  Exhibitor 
House  Organs 

House  organ  or  newspaper 
publication  rights  to  this  copy 
is  granted  exhibitors  by  the 
“Herald”  herewith. 


SEATS  IN  THE  CENTER 
|~^ISASTROUS  theatre  fires  before  the 
development  of  theatre  architecture 
created  a public  demand  for  aisle  seats. 
It  was  reasoned,  quite  mistakenly,  that  per- 
sons seated  on  the  aisle  would  escape  in- 
jury in  case  of  panic.  As  a matter  of 
fact,  persons  sitting  in  the  center  of  the 
row  were  in  much  less  danger,  as  the 
stampede  invariably  was  toward  the  aisle. 

In  the  modem  theatre,  one  seat  is  as  safe 
as  another.  In  any  crisis  less  than  an 
earthquake  the  entire  auditorium  can  be 
emptied  in  ample  time.  Panic  is  practically 
impossible.  Yet  the  habitual  insistence  up- 
on aisle  seats  continues,  necessitating  the 
“climbing  over”  confusion  which  interrupts 
view  of  the  screen  from  the  aisle  seat  and 
barks  the  shins. 

Young  people,  free  of  the  aisle  seat 
habit  which  came  into  existence  when  they 
were  infants,  seek  seats  in  the  center  of 
the  row.  They  know  that  they  will  not 
be  disturbed  by  people  “climbing  over”  them 
or  those  in  front  of  them.  There  is  no 
good  reason  why  all  should  not  follow  the 
example,  filling  up  the  rows  naturally  from 
the  center  and  thus  making  it  possible  for 
all  to  view  and  enjoy  the  show  in  comfort. 
* * * 

OUR  PRESIDENT! 

^ ALVIN  COOLIDGE  will  continue  as 
president  of  the  United  States  four 
more  years.  The  nation’s  voters  have  de- 
cided that  by  an  overwhelming  majority. 

Already  business  has  reacted  buoyantly. 
“The  depression”  is  spoken  of  in  the  past 
tense,  if  at  all,  and  prospects  are  bright 
for  an  era  of  unprecedented  prosperity. 

Theatre  attendance  likewise  has  reflected 
the  national  satisfaction  with  election  re- 
sults. Business  is  better  than  it  has  been 
in  years  and,  in  step  with  that  anticipated 
development,  we  have  set  out  upon  a Win- 
ter schedule  of  entertainment  which  we 
consider  the  best  ever  offered  by  this  or 
any  other  theatre.  It  is  fitting  that  we 
embark  upon  this  season  with  a salute  to 
Our  President ! 

* * * 

CONFIDENCE 

T T is  a wonderful  thing  indeed  to  have 
confidence  in  any  one.  We  are  grate- 
ful to  know  how  much  you  have  in  us. 
We  promised  you  a lot  in  (name  recent 
big  attraction)  and  your  overwhelming 
attendance  during  the  showing  proved 
that  you  believed  in  us. 

You  said  wonderful  things  about  the 
attraction,  you  praised  our  decorations 
and  lobby  effects,  you  liked  the  music, 
and  all  of  that  spurs  us  on  to  greater 
efforts. 

We  are  now  planning  even  greater  sur- 
prises for  you  so  there  can  be  every 
reason  to  say  in  the  future  as  we  have 
in  the  past — make_  the  (theatre  name) 
theatre  your  favorite  playhouse. — (Con- 
tributed by  Carl  F.  Mock,  56th  St. 
theatre,  Philadelphia.) 

* * 4: 

A NYBODY  harboring  good  ideas  as 
to  what  to  write  house  organ  copy 
about  will  be  shot  at  sunrise  it  they 
don’t  send  them  in  and  we  End  out 
about  it. 


Theatre  Bits 


/F  this  House  Organ  Exchange  keeps 
on  getting  taller  and  taller  every 
week  we’ll  soon  find  ourself  without  a 
space  in  which  to  air  our  views  about 
this  and  that,  and  we  don’t  care  a 
whoop.  We’ll  give  the  Exchange  the 
whole  column  and  as  many  more  col- 
umns as  it  needs.  It’s  worth  it. 

* * * 


Forgot  to  mention  last  week  that 
the  “Magic  Carpet’’  copy  given  in 
the  column  at  the  left  was  from  Earle 
Hall  Payne’s  anniversary  house  organ, 
a copy  of  which  he  says  you  can  have 
if  you’ll  let  him  know  you  want  it  and 
which  we  say  you  should  get. 

* * * 


Tp  A.  SNYDER  says  a good  word  for 
the  page  of  ads  this  week  in  his 
letter  and  the  incoming  mail  is  reflect- 
ing interest  in  other  quarters.  There’s 
nothing  exclusive  about  the  page.  Get 


D EADERS  react  to  a good  ad, 
Tl  whether  they  are  interested  in  buy- 
ing or  not,  and  the  reaction  leaves  a 
permanent  impression  profitable  to  the 
sponsor  of  the  ad. 

* * * 


JOHN  W.  CREAMER  returns  to  the 
fold  of  active  contributors  next 
week  and  that’s  good  news  enough  for 
one  paragraph. 


House  Organ 
Elxchange 

E.  E.  BAIR,  State  theatre,  Uhrichs- 
ville,  O. 

FRANK  H.  BURNS,  Orlando  En- 
terprises, Inc.,  Orlando,  Fla. 

E.  L.  FAWKS,  Photo  Phone  the- 
atre, Graford,  Tex. 

T.  L.  LITTLE,  Majestic  theatre, 
Camden,  S.  C. 

M.  MacLEOD,  Wolverine  theatre, 
Saginaw,  Mich. 

EARL  D.  MASSEY,  Texas  theatre, 
Killeen,  Texas. 

E.  E.  MEREDITH,  Virginia  thea- 
tre, Box  1190,  Fairmont,  W.  Va. 

CARL  F.  MOCK,  56  Street  theatre. 
Pine  to  Delancey  Sts.,  Philadel- 
phia, Pa. 

EDGAR  A.  MOSS,  Moss  Advertis- 
ing Agency,  Marion,  Ind. 

W.  H.  OSTENBERG,  Jr.,  Orpheum 
theatre,  Scottshluff,  Neb. 

EARLE  HALL  PAYNE,  Kentucky 
theatre,  Lexington,  Ky. 

E.  H.  RANDALL,  Liberty  theatre, 
Condon,  Ore. 

E.  A.  SNYDEIR,  Rialto,  Virginia 
theatres.  Champaign,  111. 

S.  STIEFEL,  Roxboro  theatre, 
Philadelphia,  Pa. 

F.  C.  WESKIL,  Rose  theatre,  Col- 
fax, Wash. 


Entry  of  name  in  abovo  list  ■ignifiaa 
willingness  to  exchange  theatre  house  or- 
gans with  other  publishers. 

(Name)  

(Theatre)  

(State)  ■ 


What  Showmen 
Are  Doing  to 
Get  Business 

A phototype  survey  of  current 
exhibitor  business  effort,  with 
pictures  upon  the  accompany- 
ing pages. 


Garvin  Thanks  Showmen 
For  House  Organ  Help 

(Illustrated  on  page  51) 

You  no  doubt  wonder  what  has  become 
of  me  and  the  paper  I was  working  on. 
Well,  at  last  it  is  out  and  in  circulation 
and,  although  it  is  crude  and  to  some  of 
the  oldtimers  a weak  attempt,  I feel  that 
it  will  pay,  and  as  I go  along  with  their 
help  and  with  the  help  of  others  I can 
make  it  better. 

As  you  will  notice,  I depend  upon  the 
Herald  for  most  of  the  matter,  but  some 
of  it  is  taken  from  other  house  organs 
which  the  fellows  are  kind  enough  to  send 
me.  To  me,  most  of  the  papers  put  out 
by  the  other  boys  are  works  of  art. 

Any  criticism  or  suggestion  you  may 
offer  will  be  greatly  appreciated. 

Believe  me,  the  help  you  have  given  me 
has  been  a life  saver  to  me. — M.  H.  Garvin, 
Crescent  theatre,  Holdrege,  Neb. 

* 

Mr.  Garvin  was  attracted  to  the  house 
organ  idea  by  reproductions  from  other 
theatre  papers  in  this  department.  His 
request  for  assistance  was  published  and 
other  theatre  publishers  wrote  him  letters 
of  advice,  direct  and  through  these  pages. 
The  Theatre  volunteered  to  write  the  copy 
for  his  first  issue,  the  offer  being  accepted. 
Pages  from  his  first  two  issues  are  repro- 
duced, and  additional  details  are  given  on 
the  first  page  this  week. 

Mock  Joins  Exchange 
And  Sends  Copies 

I am  enclosing  herewith  two  programs, 
both  having  “House  Organ”  copy,  one  text 
supplied  by  the  Herald,  the  other  original. 
(You  can  use  same). 

You  can  also  put  my  name  on  your 
House  Organ  Exchange. 

Best  wishes  for  your  continued  success. 
— Carl  F.  Mock,  56th  Street  theatre, 
Philadelphia,  Pa. 

* 

Mr.  Mock’s  name  is  entered  in  the  ex- 
change this  week.  The  copies  of  his  house 
organ  submitted  are  not  reproduced,  due 
to  mechanical  obstacles.  It  is  hoped  that 
future  issues  can  be  presented.  The 
“There  Is  No  Best”  copy  is  used  in  one  of 
the  issues  at  hand.  The  original  copy, 
which  is  released  for  use,  is  captioned 
“Confidence”  and  appears  this  week  in  the 
House  Organ  Copy  column. 

Snyder  Asks  Advice  on 
Type;  Joins  Exchange 

(Illustrated  on  page  51) 

Under  separate  cover  we  have  sent  you 
our  name  for  insertion  in  the  House  Organ 
Exchange  and  trust  that  you  receive  same 
O.  K.  for  we  are  very  anxious  to  exchange 
programs  with  other  exhibitors. 

We  are  enclosing  several  of  our  Amuso- 
grams  and  hope  that  you  will  look  them 
over  and  tell  us  what  you  think  of  the 
little  weekly.  It  is  not  very  old  and  needs 
plenty  of  criticism  and,  knowing  that  The 
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Theatre  department  is  always  ready  to 
help,  we  do  not  hesitate  in  asking  you  for 
this  favor. 

The  Amusogram  has  a circulation  of 
10,000  in  a town  of  18,000,  3,000  of  which 
are  delivered  to  the  homes  of  the  Twin 
Cities  by  a carrier  system  and  the  balance 
are  presented  to  patrons  on  leaving  the 
theatre.  It  is  not  meant  to  be  a paying 
proposition  as  far  as  advertising  is  con- 
cerned. We  have  just  enough  ads  in  it  to 
pay  for  the  printing  and  the  distribution. 

We  are  not  satisfied  with  the  type 
throughout  the  program  and  would  gladly 
welcome  any  suggestion  that  you  may  sub- 
mit. The  cuts  used  have  to  be  usually 
taken  and  cut  up  from  ad  mats  and  some- 
times we  have  a little  difficulty  in  doing  so. 
Star  mats  or  cuts  are  about  the  scarcest 
things  to  get  in  the  industry.  The  ex- 
changes say  that  they  haven’t  them.  Do 
you  know  of  any  house  that  makes  a spe- 
cialty of  them?  It  would  improve  the 
looks  of  the  Amusogram  if  the  star  mats 
or  cuts  were  uniform  in  size. 

We  think  down  here  that  your  Herald 
is  just  about  “the  berries”  and  sure  do 
find  many  interesting  pages  in  it.  The 
Theatre  department  has  about  everything 
that  an  exhibitor  could  ask  for,  and  if 
they  all  read  it  as  eagerly  as  we  do,  then 
they  will  benefit  as  we  do.  We  have  been 
a reader  for  many  years  but  have  never 
sent  in  any  dope,  but  from  now  on  you  will 
get  plenty  and  trust  that  you  will  offer  a 
suggestion  now  and  then. 

Your  new  page  of  ads  is  a great  idea 
and  I like  it  very  much.  Keep  up  the 
good  work. 

Hoping  that  3^011  enjoy  the  Amusogram 
and  wishing  you  success  in  every  way  we 
remain  once  and  for  always  a booster  of 
the  Herald.  — E.  A.  Snyder,  Virginia 
theatre,  Champaign,  111. 

Mr.  Snjaler’s  name  is  entered  in  the 
House  Organ  Exchange  this  week  and 
several  copies  of  his  house  organ  are  re- 
produced for  the  benefit  of  exhibitors  wish- 
ing to  suggest  typographical  improvement, 
as  requested.  (We  pass  the  buck.)  Copy 
from  The  Theatre  series  is  used  in  some 
of  the  issues  received,  with  additional  mat- 
ter. Can  anyone  answer  the  cut  question? 

Payne  Writes  Broadside 
For  Practical  Showmen 

(Mr.  Payne’s  promised  "Sea 
Hawk”  campaign,  delayed  in  the 
mail,  is  combined  with  a subsequent 
letter  of  special  interest  to  house 
organ  publishers  in  the  following. 
Illustrated  on  pages  49  and  SO.) 

After  my  Anniversary  Program  was 
printed  and  the  full  allottment  bound,  I 
discovered  that  the  printer  had  run  off 
about  200  extra  copies  of  the  inside,  so 
I had  him  print  me  enough  covers  in  just 
the  plain  ink,  without  the  gold,  to  make 
up  the  balance  of  these. 

I did  this  for  exchange  purposes  and  if 
any  other  exhibitors  would  care  to  get  a 
copy  I will  gladly  mail  them  upon  receipt 
of  just  a request. 

Attached  is  the  “Sea  Hawk”  campaign. 

One  thing  I want  to  make  clear  is  that 
we  have  no  newspaper  cooperation  at  all. 
The  papers  will  not  even  give  us  readers. 
We  buy  every  inch  of  space  we  use.  Under 
these  circumstances,  we  had  to  hammer 
in  paid  advertising  all  the  way,  raising  our 
admission,  too.  You  know  what  news- 
papers mean  to  a big  campaign  in  most 
cases. 

Our  “Sea  Hawk”  campaign  actually 
started  ten  days  before  the  picture  opened. 
Slides  were  used  on  our  screen  for  three 
months  in  advance,  changing  them  every 
other  week. 

The  newspaper  campaign  broke  ten  days 


“Secrets,”  First  National,  as  lobbied  at 
the  Ideal  theatre,  Winston  Salem,  N. 
C.,  by  Martin  Advertising  Company 
under  direction  of  M.  Merriwether, 
manager. 

before  the  picture  opened  and  carried  it 
down  to  one  week  before  the  opening. 
Then,  on  Monday  before  opening,  street 
exploitation  and  distribution  of  novelties 
started.  Of  course  we  played  it  strong 
in  our  lobby  and  used  the  trailer  two  weeks 
in  advance,  cutting  the  trailer,  using  part 
of  it  the  second  week  before,  and  then 
all  of  it  the  full  week  before,  this  way 
giving  something  new  augmented  by  what 
was  seen  before. 

Fourteen  thousand  five  hundred  pieces  of 
advertising  were  distributed,  including 
novelties,  heralds,  rotos  and  “Sea  Hawk” 
booklets.  In  addition  were  5,000  house 
programs  that  were  “Sea  Hawk”  all  the 
way  through.  None  of  this  was  given  out 
at  the  theatre,  as  our  lobbj'  and  screen 
hit  ’em  all  that  time.  Starting  on  Monday 
we  covered  a number  of  Sections  of  the 
town  each  day  for  five  days  with  something 
new. 

We  tagged  autos  Saturday,  just  before 
opening. 

A float  was  built  representing  an  ancient 
galley  ship.  It  measured  22  feet  long.  It 
had  sails  of  many  colors  with  brilliant 
figures  painted  on  them.  We  toured  six 
adjoining  towns  around  Lexington,  dis- 
tributing heralds,  etc.,  stopping  in  the  busi- 
ness district  of  each  town.  This  street 
attraction  made  a weird  sight,  ambling 
down  the  street. 

An  aeroplane  was  secured.  It  flew  over 
the  business  district  at  3 P.  M.  Friday, 
two  days  before  opening,  dropping  5,000 
cards  printed  on  both  sides.  A big  foot- 
ball game  was  in  progress  at  the  college 
stadium.  The  plane  also  flew  over  the 
stands,  dropping  its  missives  of  death. 

On  Saturday  there  was  another  big  game, 
which  drew  5,000  people  to  the  stadium, 
we  obtained  permission  to  drive  this  float 
into  the  stadimn  and  parked  it  all  during 
the  game  directly  across  from  the  main 
grand-stand.  Then  all  the  many  cars 
parked  on  the  outside  were  filled  with  a 
roto  sheet,  another  little  reminder. 

We  had  a pirate  parade  on  Saturday,  day 
before  opening;  kids  assembled  in  front  of 
Court  House,  marching  them  to  the  thea- 
tre, carrying  a banner.  We  gave  them  a 
free  show  and  prizes  for  the  best  costumes. 
The  kids  yelled  their  heads  off  coming 
down  the  street  and  attracted  a great  deal 
of  attention. 

As  to  the  theatre  itself,  on  the  opening 
we  borrowed  $4,000  worth  of  genuine 
Oriental  rugs,  hanging  them  as  the  photo 
shows.  Then  along  the  sides  were  small 
pedestals  with  a rug  thrown  over  them  with 


a palm  on  top  and  other  palms  on  the  floor. 
The  lighting  was  all  amber.  Those  on  the 
pedestals  do  not  show  in  the  photo,  as  it 
was  taken  after  last  show  and  the  smaller 
rugs  were  taken  up  each  night. 

We  bannered  the  front  like  a circus,  but 
at  the  same  time  it  looked  extremely  high 
class,  as  the  banners  were  all  art  work  in 
many  colors,  boats,  water  and  sails,  copies 
from  the  paper. 

Flags  of  many  colors  were  strung  from 
the  roof  to  the  marquee.  These  were  also 
used  under  the  marquee ; cutouts  were 
made  from  the  two  24-sheets  and  one  from 
the  six-sheets  with  Sills  holding  the  chain. 
These  were  placed  around  our  marquee. 
The  entire  front  of  the  theatre  was  at 
night  flooded  with  three  big  searchlights. 
This  made  the  cutouts  work  all  the  time 
and  the  flags  stood  out  great  at  night.  The 
cutouts  having  been  shellaced,  they  had  a 
beautiful  glossy  finish. 

Then,  on  the  sidewalk  at  the  curb,  we 
had  two  flag  poles.  10  feet  high  (not  in 
picture,  was  taken  in  morning  before  they 
were  put  out)  and  from  them  flew  a pirate 
flag,  black  with  a white  skull  and  cross- 
bones. 

The  cashier  was  dressed  in  a 16th  century 
Moorish  costume.  All  the  ushers  wore 
pirate  costumes.  The  picture  shows  but 
four.  That  was  all  we  could  get  at  the 
moment  when  we  decided  to  take  the  pic- 
ture. We  used  ten  ushers. 

A prologue  was  used  showing  a galley 
ship  sailing  toward  the  audience.  A singer 
dressed  as  a pirate,  using  a guitar,  played 
appropriate  songs.  As  he  finished  the 
stage  went  dark  and  the  title  hit  the  sails 
of  the  ship.  Then  the  stage  crew  “took  it 
all  away.” 

An  essay  contest  was  worked  with  the 
High  School.  We  put  an  announcement 
on  the  bulletin  board  in  the  school.  Passes 
were  sent  to  all  History  and  English 
teachers.  Three  of  them  requested  that 
their  pupils  see  the  picture. 

We  posted  three  24’ s ; 19-6s;  47-3s;  14-ls 
and  tacked  200  cards. 

In  the  end  it  looked  as  if  the  Blue 
Grass  was  the  original  home  of  “The  Sea 
Hawk.” — Earle  Hall  Payne,  Kentucky 
theatre,  Lexington,  Ky. 

Klock’s  Insurance  Ad 
Gets  Pure  Publicity 

(Illustrated  on  page  52) 

I am  mailing  you  one  of  my  stunts.  I 
am  giving  them  something  different  every 
week  or  so.  This  one  went  over  big,  caused 
much  talk,  and  when  you  do  that  you 
always  win. 

Had  two  front  page  write-ups.  They 
are  small,  but  after  considering  the  fact 
that  this  is  the  first  time  an  amusement 
write-up  was  ever  on  the  morning  or  even- 
ing papers’  front  page  it  means  something. 
— R.  H.  Klock,  Klock  theatre,  Pittsburgh, 
Kan. 

* 

The  theatre  and  insurance  company  ads 
prompting  the  front  page  publicity  men- 
tioned by  Mr.  Klock  are  reproduced,  and 
Mr.  Klock  herewith  is  petitioned  to  keep 
this  department  more  constantly  acquainted 
with  his  activities.  (You  all  remember  the 
Klock  Bargain  Day  ad  stunt  and  its  many 
adaptations  by  other  exhibitors). 


JEAN  BELASCO , Randolph  theatre, 
Chicago,  sends  a girl  down  the  aisles 
at  intervals  offering  ice  water  to  the 
customers.  It’s  one  of  a lot  of  little 
things  he’s  done  lately  to  make  it  a dif- 
ferent theatre. 

* * * 

SOMETHING  you  did  in  an  advertis- 
O ing  way  made  more  money  for  you 
last  week  than  the  other  things  you  did 
and  it’s  worth  a letter  telling  others 
what  it  was. 
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Newspictures  Cover 
** Armistice  Day** 

No  better  motion  pictures  were  unreeled  in  American 
theatres  last  week  than  the  news  reels  marking  proper 
observation  of  “Armistice  Day.”  Probably  no  cere- 
mony conducted  in  observance  of  the  day  covered  the 
subject  so  well.  There  is  unlimited  possibility  in  this 
phase  of  the  newspicture. 

This  writer  saw  newspictures  dealing  with  the  sub- 
ject in  nine  different  theatres  during  the  week,  theatres 
housing  the  widely  varied  audiences  recruited  from  the 
widely  varying  levels  of  a big  city’s  population.  Re- 
action to  the  newspicture  was  identical  in  every  play- 
house. There  was  reverence,  silence,  and  then  the  ap- 
plause, whether  the  theatre  was  the  splendid  Chicago 
or  the  dingy  side  street  store  show.  Theatregoers 
ceased  to  be  highbrow,  lowbrow,  or  miscellany,  and 
became  for  the  moment  just  Americans.  That’s  good 
for  theatregoers,  as  it  is  for  anybody  and  everybody 
else.  No  public  celebration  of  the  day  broke  down  the 
barriers,  but  the  newspictures  did.  It  is  not  necessary 
to  add  a “last  line”  to  that. 

Ryan  Program  Boosts 
Milford  Travelogue 

Charles  Ryan’s  house  organ  for  the  Milford  theatre, 
Chicago,  bears  on  its  front  cover  the  following  copy, 
from  The  Theatre  Department,  in  large  type : 

“Travel  pictures  occupy  but  little  program  time  and 
occupy  it  well.  As  presented  at  the  Milford  theatre, 
theiy  whisk  you  away  to  the  w'orld’s  beauty  spots  and 
wonder  places,  explain  to  you  as  would  a gifted  guide 
the  precious  gems  of  nature’s  handiwork,  and  bring  you 
back  in  a trice  to  your  comfortable  opera  chair.  In  a 
space  no  more  than  a breathing  spell,  and  without 
charge,  they  give  you  a first  hand  world  knowledge  no 
millionaire  spending  his  fortune  and  his  lifetime  in  per- 
sonal visitation  can  match.” 

Why  not  substitute  the  name  of  your  theatre  and 
tell  your  people  the  same  thing? 

Prefer  Serials 
to  Series 

Wm.  Bosse,  Jr.,  LaSirene  theatre,  Providence,  R.  I., 
declares  this  week  in  “What  the  Picture  Did  for  Me” 
that  “We  want  serials — not  series.  Let  every  episode 


start  exactly  where  it  ended  the  week  before  and  serials 
will  satisfy  a thousand  times  better.”  His  comment, 
probably  a reply  to  a recent  statement  on  this  pagei  to 
the  effect  that  the  series  was  becoming  more  popular 
than  the  serial,  is  in  a report  protesting  against  the 
practice  of  running  in  each  serial  episode  scenes  from 
the  episode  preceding. 

The  serial  section  of  “What  the  Picture  Did  for  Me,” 
incidentally,  is  getting  longer,  indicating  growing  de- 
mand for  good  serial  entertainment.  On  the  other 
hand,  there  is  indication  in  the  reports  that  the  series 
is  getting  into  something  of  a rut. 

Just  where  it  will  end  is  problematical  and  will  be 
governed,  as  such  things  always  are  governed,  by  the 
quality  of  the  product  issued.  Certainly,  there  is  plenty 
of  room  for  both  the  serial  and  the  series,  if  both  are 
good. 


Poor  Taste  Will 
Kill  the  Goose 

Two  comedy  short  subjects  produced  by  different 
concerns  and  now  in  general  circulation  contain  inci- 
dents in  the  enactment  of  which  a flirtatiously  inclined 
young  man  disports  himself  before  a beautiful  girl 
seated  on  a bench  holding  a bouquet.  She  seems  not  to 
notice  him,  and,  when  the  disporting  has  gone  on  seem- 
ingly forever,  it  is  made  plain  that  the  girl  is  blind.  He 
registers  surprise  and  other  emotions  comically. 

At  this  point  the  audience  is  supposed  to  guffaw 
right  merrily,  no  doubt,  but  the  audience  doesn’t.  In- 
stead, the  audience  is  very  silent,  unnaturally  so,  and 
our  guess  is  that  the  interpolation  of  that  incident  ac- 
counts for  the  fact  that  the  comedies  flop,  so  far  as  re- 
sponse is  concerned,  from  that  point  forward. 

In  the  manufacture  of  low  comedy,  a highly  com- 
mendable institution  by  every  consideration,  the  great- 
est danger  is  that  of  descent  below  the  level  of  public 
taste.  Although  public  taste  is  notoriously  low,  it  is 
not  prostrate,  and  there  are  some  things  it  does  not 
tolerate.  From  the  behaviour  of  the  audiences  in  the 
two  observances  here  reported  it  seems  certain  that 
the  public  taste  is  not  low  enough  to  get  a good  laugh 
out  of  antics  involving  the  blind,  the  lame,  the  imbecile, 
or  otherwise  unfortunate. 

Poor  taste  in  production  of  short  subjects,  or  long 
ones  either,  for  that  matter,  will  kill  the  goose  that 
lays  golden  eggs  in  the  cash  drawer  just  a little  more 
quickly  and  surely  than  any  other  agency. 
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. . . comprise  the  casts  of 
the  pictures  scheduled  by 
the  coming  year  by  ..  . 

Associated 

Exhibitors 


CHARLES  RAY 


The  list  of  stars  and  productions  sched- 
uled for  the  coming  year  by  Associated 
Exhibitors  places  the  company,  according 
to  officials,  in  the 
front  ranks  of  the 
leading  independ- 
ent producers  and 
distributors  of  the 
industry. 

Leading  the  list 
of  celebrities  who 
will  be  starred  and 
featured  in  the 
forthcoming  Asso- 
ciated pictures  are 
Douglas  MacLean, 

Dorothy  Dalton, 

Herbert  Rawlin- 
son,  Earle  Wil- 
liams, Percy  Mar- 
mont,  Conway 
Tearle,  Madge 
Kennedy,  Owen 
Moore,  Madge  Bel- 
lamy, Captain 
Charles  Nungesser 
(famous  French 
ace),  Clara  Bow, 

Frank  Mayo,  Ma- 
bel Ballin,  Harry 

Morey,  Wanda  Hawley,  Thomas  Santschi, 
Arline  Pretty,  Wally  Van  and  Eric  Mayne. 

Thirteen  separate  and  distinct  producing 
units  are  now  at  work  or  are  engaged  with 
preliminaries  preparatory  to  launching  As- 
sociated product  for  the  coming  season. 
These  companies  comprise  Douglas  Mac- 
Lean  Productions,  Howard  Estabrook  Pro- 
ductions, Arcadia  Productions,  Arthur  Beck 
Productions,  Becton  Pictures,  Inc.,  and 
Lewis  Moomaw.  This  group  is  classed  as 
the  first  division  and  will  produce  between 
them  ten  productions.  Of  the  ten  Douglas 
MacLean  will  make  four  and  Howard  Es- 
tabrook two. 

The  first  Estabrook  picture  has  been  re- 
leased under  the  title  of  “The  Price  of  a 
Party,”  and  features  Hope  Hampton  and 
Mary  Astor,  supported  by  Harrison  Ford 
and  Dagmar  Godowsky.  The  second  Esta- 
brook production  is  now  being  shot  in  New 
York  under  the  direction  of  Charles  Giblyn 
and  features  Herbert  Rawlinson,  Clara 
Bow  and  Earle  Williams.  This  picture  is 
to  be  released  under  the  title  of  “The  Ad- 
venturous Sex”  and  is  an  adaptation  from 
an  original  screen  story  by  Hamilton  Man- 
non. 

The  first  of  the  Douglas  MacLean  series 
has  been  released  under  the  title  of  “Never 
Say  Die”  with  the  second  production,  “Sky 
High,”  now  in  production. 

The  other  four  productions  of  the  first 
division  are  “The  Great  Air  Mail  Rob- 
bery,” an  Arcadia  production  featuring 
Captain  Charles  Nungesser,  the  world  war 
ace.  This  picture  is  being  made  from  an 
original  screen  story  by  Jack  Lait.  Arthur 
F.  Beck’s  special  production,  “Barriers 
Burned  Away”  is  the  eighth  picture  of  the 
first  division.  This  is  an  adaptation  from 
E.  P.  Roe’s  book  of  the  same  title  that  has 
been  sold  to  millions  of  readers  through- 


out the  country.  This  production  was  di- 
rected by  W.  S.  Van  Dyke  and  carries  a 
cast  consisting  of  Frank  Mayo,  Mabel  Bal- 
lin, Harry  Morey,  Wanda 
Hawley,  Thomas  Santschi,  Ar- 
line Pretty,  Wally  Van  and 
Eric  Mayne.  “The  Ultimate 
Good”  (working  title),  with 
Conway  Tearle  and  Madge 
Kennedy,  comes  next  and  is  a 
Becton  picture.  The  last  pic- 
ture of  the  first  division  is 
“The  Greatest  Thing,”  a Lewis 
Moomaw  feature  now  in  pro- 
duction on  the  Coast.  Owen 
Moore,  Madge  Bellamy,  and 
ZaSu  Pitts  are  cast  in  this  pic- 
ture with  the  support  of  many 
strong  film  names. 

The  second  division  consists 
of  five  units,  headed  by  S.  E.  V. 
Taylor,  Jess  Smith  Produc- 
tions, St.  Regis  Productions, 
S.  E.  V.  Taylor’s  first  pic- 
ture, a new  unpublished  novel 
by  Ernest  Pascal,  will  feature 
Conway  Tearle  and  a big 


DOUGLAS  MAC  LEAN 

feminine  player.  It  will  be 
directed  by  Taylor.  The  title 
of  the  Jess  Smith  picture  will 
be  “Children  of  the  Whirl- 
wind,” a novel  published  by 
LeRoy  Scott.  “Hearts  and 
Fists,”  published  novel  by  Clar- 
ence Budington  Kelland,  will 
be  made  in  and  around  Taco- 
ma, Wash.,  by  Weaver  Produc- 
tions. 

The  third  division  will  con- 
sist of  two  units,  Charles  O. 
Seesil,  and  Douglas  MacLean 
productions.  The  titles  of  these 
two  pictures  with  their  casts 
will  be  announced  later. 

The  newly  revised  list  of  re- 
lease dates  on  Associated  Ex- 
hibitors product,  has  just  been 
published  this  week,  which  in- 
cludes two  Harold  Lloyd  pic- 
tures and  also  a Charles  Ray 


production  to  follow  the  present  Ray 
release,  “Dynamite  Smith.”  It  is  planned 
by  Associated  to  distribute  at  least 
twenty-eight  productions  over  the  1924-25 
season.  They  will  be  sold  individually  and 
independently.  They  will  all  be  the  product 
of  independent  producers  who  have  estab- 
lished creditable  records  for  making  box 
office  successes.  Only  two  of  the  pictures 
will  be  star  releases.  All  others,  an  offi- 
cial announcement  explains,  will  have  spe- 
cial casts,  chosen  with  the  approval  of  As- 
sociated Exhibitors.  Only  one  story  is  in- 
cluded in  the  list  which  has  not  been  pre- 
viously produced  as  a novel,  a magazine 
serial,  or  as  a stage  play. 

There  will  be  no  costume  pictures  and 
none  involving  religious,  political,  or  parti- 
san angles.  The  dramas  will  be  almost  ex- 
clusively of  the  romantic  type;  and  in  addi- 
tion there  will  be  comedies,  three  or  four 
Westerns,  and  at  least  one  Northwood’s 
story. 

Productions  already  definitely  scheduled 
for  release  include  many  star  names  in 
their  casts.  The  Murray  Carson  picture 
“Is  Love  Everything?”  which  will  be  made 
available  November  30,  has  a cast  compris- 
ing Alma  Rubens,  Frank  Mayo,  Walter 
McGrail,  Lilyan  Tashman,  H.  B.  Warner 
and  Marie  Schaefer.  The  director  is  Wil- 
liam Christy  Cabanne.  “The  Price  of  a 
Party,”  Howard  Estabrook’s  first  produc- 
tion for  Associated  for  the  season,  vvas  re- 
leased October  12  and  is  now  playing  to 
representative  first  runs  throughout  ffie 
country.  It  was  directed  by  Charles  Gib- 
lyn, the  principal  players  being  Hope 
Hampton,  Harrison  Ford,  Mary  Astor,  Ed- 
mund Carewe  and  Dagmar  Godowsky. 

The  first  Charles  Ray  picture  has  also 
been  released.  This  production,  under  the 
title  of  “Dynamite  Smith,”  carries  one  of 
the  best  all  star  casts  of  the  year  compris- 
ing  Wallace  Beery,  Jacqueline  Logan  and 
Bessie  Love.  Another  current  release  is 
“The  Battling  Orioles,”  a Hal  Roach 
production,  featur- 
ing Glenn  Tryon 
and  Blanche  Me- 
haffey. 

Probably  one  of 
the  biggest  produc- 
tions scheduled  for 
release  is  the 
Arthur  Beck  pro- 
duction based  on 
the  story  of  the 
Chicago  fire.  This 
spectacular  picture 
was  adapted  from 
“Barriers  Burned 
Away,”  a novel 
that  had  over  three 
million  circulation 
and  which  subse- 
quently, as  a play, 
had  long  and  suc- 
cessful runs  in  the 
principal  cities  of 
the  country.  Kane 
regards  prospects 
as  bright. 
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Jacqueline  Logan 


Herbert  Rawlinson 


Hope  Hampton 


Wanda  Hawley 


Variety 
Is  Basis  of 

Associated  Exhibitors  ’ 


POLICY 


Says  J.  S.  WOODY 

General  Manager  of  Associated  Exhibitors 


'^HIRTY-TWO  wholly  dissimilar  pic- 
tures,  strongly  contrasting  in  theme, 
totally  unlike  in  appeal,  affording  great 
variety  in  direction,  development  and  casts, 
diversified  in  all  respects  save  quality — 
that’s  the  program  announced  by  Associat- 
ed Exhibitors  for  the  com- 
ing season. 

Avoidance  of  similarity,  it 
is  contended,  is  much  more 
easy  of  accomplishment  for 
an  organization  deriving  its 
product  from  a number  of 
reliable  sources  than  in  the 
case  of  the  large  manufac- 
turing establishment  which 
utilizes,  over  and  over  again 
throughout  the  season,  the 
same  staffs  of  writers,  di- 
rectors and  leading  players. 

Associated  Exhibitors,  as 
a matter  of  fact,  except  in 
one  or  two  instances,  will 
not  have  more  than  two  pic- 
tures from  the  same  star  or 
producer,  and  in  these  cases 
special  precautions  have 
been  taken  to  avoid  duplica- 
tions in  theme,  direction  and 
casting. 

The  emphasis  which  is 
laid  upon  quality,  in  con- 
tracts with  producers,  the 
supervision  over  production 
work  which  is  constantly 
maintained  by  the  distribu- 
tor and  the  rivalry  which  is 
engendered  by  putting  a 
comparatively  large  group 
of  producers  and  directors 
into  close  competition  is  de- 
pended upon  to  insure  reali- 
zation of  uniformly  high 
standards  of  value. 

And  although  careful  pro- 
vision is  made  for  diversifi- 
cation to  meet  the  require- 
ments of  buyers  who  desire 
to  purchase  a number  of 
productions,  the  policy  will 
be  strictly  that  of  individual 
sales.  Each  picture  will  be 
expected  to  stand  or  fall 
alone  and  the  exhibitor  will 
be  free  to  exercise  his  judg- 
ment regarding  the  suitability  of  any  pro- 
duction for  his  theatre.  The  idea  is  to  sell 
in  the  manner  in  which  the  customer  de- 
sires to  buy,  letting  each  picture  work  out 
its  own  salvation  on  a basis  of  box  office 
value.  This,  it  is  contended,  is  only  pos- 
sible if  the  distributor  is  not  financially 
interested  in  production. 

The  compands  announcement  calls  at- 
tention to  its  unique  position,  maintained 
in  the  face  of  a general  tendency  on  the 
part  of  distributors  to  engage  in  produc- 
tion even  more  extensively  than  in  the  past 
and  to  expand  their  expensive  studio,  stock 
company  and  exchange  operations. 

The  organization  will  again  devote  itself 
exclusively  to  selling.  It  will  have  no 
studios.  It  will  not  maintain  or  be  finan- 
cially interested  in  stock  companies.  It  will 
own  no  exchanges.  It  will  have  no  em- 
ployees except  those  who  are  engaged  in 
sales  work.  And  its  field  men,  managers 


as  well  as  salesmen,  will  continue  on  the 
commission  basis  which  was  so  successfully 
put  into  effect  last  Spring.  Thus,  accord- 
ing to  the  announcement,  producers  will  be 
dependent  upon  quality  for  their  returns 
and  salesmen  and  managers  will  be  de- 
pendent upon  ability  for 
their  income. 

More  producers  will  re- 
lease through  Associated 
Exhibitors  this  season  than 
ever  before  in  its  history. 
While  a market  is  opened 
to  any  reputable  individual 
or  organization,  properly 
financed,  exactly  to  the  ex- 
tent to  which  he  is  able  to 
turn  out  first  class  pictures, 
discouragement  of  large 
production  is  consistently 
practiced.  Insistence  is 
placed  upon  utilizing  ample 
time  to  obtain. the  right  sort 
of  stories  and  delaying  the 
starting  of  production  until 
the  right  directors  and  play- 
ers can  be  obtained.  As 
this  is  all  preliminary  work, 
it  does  not  increase  the  cost 
of  production,  although  usu- 
ally it  discourages  the  anx- 
ious folks  who  are  more  in- 
terested in  getting  a picture 
onto  the  market  than  in 
properly  insuring  their  ef- 
fort against  failure. 

What  Associated  Exhibi- 
tors is  seeking,  above  all 
things,  is  to  enable  the  pro- 
ducer to  establish  himself 
permanently  as  an  inde- 
pendent unit.  The  contracts 
which  are  drawn  pledge  de- 
finite assistance  in  this 
direction,  provided  first  pic- 
tures are  financially  profit- 
able and  the  common 
requi'sities  to  organization 
stability  are  properly  met. 

Attention  is  called  to  the 
fact  that  within  the  past 
year  there  have  been  a num- 
ber of  radical  changes  in 
policy  which  have  taken  pre- 
viously large  distributors  of 
independent  product  out  of  the  market. 
Another  change  of  a similar  nature  is  ex- 
pected to  be  announced  in  the  near  future, 
thus  further  restricting  the  outlet  for  inde- 
pendent productions.  This  general  narrow- 
ing of  the  market  has  afforded  wider  op- 
portunities and  greater  exercise  of  choice 
to  non-producing  distributors  who  have 
remained  in  their  original  fields. 

Associated  Exhibitors’  position  is  ex- 
plained as  being  that  exclusively  of  a sell- 
ing agent.  It  is  acting  in  this  capacity  for 
Pathe  and  for  a number  of  producers. 

Ample  precautions  have  been  taken  to 
obtain  the  right  sort  of  stories  and  to  in- 
sure the  employment  of  directors  and  casts 
having  definite  box  office  values,  but  the 
uncertainties  of  production  have  prompted 
the  distributor,  despite  its  contract  protec- 
tion and  its  general  supervision,  not  to  in- 
clude any  picture  in  its  releasing  list  until 
after  pre-view. 


Percy  Marmont 


Conway  Tcarle 


Dorothy  Dalton 


Blanche  Mehaffey 


Alma  Rnbens 


Madge  Kennedy 


Mary  Astor 


Glenn  Tryon 


Johyna  Raliton 
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‘ ‘ /'  A LASSMATES”  Richard  Barthelmess’  new  First 

I National  picture  is  a colorful  tale  of  West  Point 
life.  It  was  produced  many  years  ago  upon  the 
stage  with  Robert  Edeson  playing  the  role  of  the  young 
officer  who  is  disgraced  and  dismissed  from  the  academy 
for  resenting  an  insult  from  another  student.  The  picture 
has  certain  features  which  make  good  advertising  copy — 
the  West  Point  scenes,  the  “Flirtation  Walk”  and  “Camp 
Illumination”  bits,  dramatic  episodes  between  Duncan  and 
Bert,  and  the  final  scenes  in  the  jungle.  Many  folks  can 
get  a thrill  out  of  watching  the  young  cadets  marching  to 
and  fro,  and  there’s  quite  a bit  of  this,  but  the  news  week- 
lies have  beaten  Director  Robertson  to  this,  although  he 
directed  the  picture  with  his  usual  skill. 

The  surprise  of  “Classmates”  is  Madge  Evans,  who  a 
few  years  ago  was  playing  juvenile  parts.  Now  she’s 
grown  up. 

The  story  shows  Dick  Barthelmess  as  a country  youth 
who  gets  an  appointment  to  West  Point.  His  rival  for 
the  love  of  a Southern  girl  brings  about  his  disgrace  just 
as  he  is  about  to  get  his  commission.  He  disappears,  then 
when  he  learns  his  former  friend  is  lost  in  South  America 
he  rescues  his  rival  from  the  heart  of  the  jungle  and  is 
reinstated  in  West  Point. 

* * * 

“The  Fast  Set”  Is  Not  So  Fast 

“The  Fast  Set”  isn’t  so  fast  as  it  might  be,  not  that  it 
isn’t  the  picture  you’d  think  it  would  be  when  told  that  it 
had  been  made  from  “Spring  Cleaning.”  In  fact,  you  get 
the  idea  that  you’ve  seen  all  the  fast  stuff  in  it  before  in 
other  pictures  and  that  the  punch  lines  would  be  more 
punchy  if  the  things  said  hadn’t  been  said  so  many  times 
before.  Probably  it’s  of  keen  enough  edge  at  that.  Pos- 
sibly it’s  because  you  expect  something  very  racy  that  the 
picture  appears  not  to  be.  Then,  too,  Elliott  Dexter, 
Adolphe  Menjou,  ZaSu  Pitts  and  Betty  Compson 
enact  the  thing  in  such  matter-of-fact  manner  that  in- 
cidents which  might  have  been  startling  otherwise  are  not. 
The  Chicago  censors,  among  the  strictest,  seem  to  have 
meddled  with  it  only  to  the  extent  of  removing  a few 
subtitles,  the  effect  of  which  the  actors  manage  to  get 
across  without  them. 

* =|:  * 

Gloria  Is  “Glorious  Gloria”  Again 

Gloria  Swanson  again  is  the  actress  admirers  have  re- 
ferred to  as  “Glorious  Gloria”  in  “Wages  of  Virtue.” 
The  action,  etc.,  that  was  missing  from  “Her  Love  Story” 
is  present  here.  So  is  Ben  Lyon,  whom  the  ladies  seem 
disposed  to  enthrone.  The  story  is  a lively  one  involving 
for  the  most  part  an  African  garrison  of  the  Foreign 
Legion.  It  is  very  colorful  and  well  done,  interesting  for 
more  reasons  that  that  of  the  plot,  which  would  be  enough. 
Miss  Swanson  is  busily  in  and  out  of  every  scene  and  act- 
ing every  minute.  Too  many  of  the  other  actors  are  good 
to  be  mentioned  individually  here. 

* * 

Universal  Adapts  a Stage  Play 

Universal  has  a mystery  play,  “Secrets  of  the  Night,” 
adapted  from  Max  Marcin  and  Guy  Bolton’s  stage  success, 
“The  Nightcap.”  Mystery  plays  on  the  stage  and  on  the 
screen  are  two  quite  different  things  as  a rule  but  director 


Herbert  Blache  has  succeeded  fairly  well  in  injecting  sus- 
pense and  holding  the  interest  until  the  final  moment  when 
it  is  disclosed  that  no  murder  had  been  committed  and  no 
damage  done. 

With  the  able  assistance  of  such  well  known  actors  and 
actresses  as  ZaSu  Pitts,  Rosemary  Theby,  Arthur  Stewart 
Hull,  Tom  Ricketts,  Tom  S.  Guise,  Edward  Cecil  and  Tom 
Wilson, — James  Kirkwood  and  Madge  Bellamy  score  in 
this  seven  reel  Universal-Jewel  production.  It  concerns  a 
country  bank  which  is  short  in  its  surplus  account  due  to 
a loan  on  insufficient  collateral.  A bank  examiner  arrives 
and  the  directors  fear  disgrace  and  jail.  The  president, 
however,  gives  a party  and  holds  the  examiner  all  night 
through  a murder  mystery  only  to  find  he  is  selling  real 
estate.  The  man  with  the  borrowed  money  appears  and 
the  bank  is  saved.  I found  it  quite  entertaining. 

♦ ♦ 

Duke  Scores  in  “Teeth” 

Tom  Mix,  the  Fox  star,  took  a back  seat  for  his  famous 
horse  in  “Oh  You  Tony.”  This  one  ought  to  be  called 
“Oh  You  Duke”  for  this  particular  melodrama  stands  out 
as  a dog’s  picture,  with  Tony  and  Duke  sharing  honors. 
Once  in  a while  the  director  had  Duke  doing  too  much, 
for  instance  where  his  master,  locked  up  in  jail,  tells  the 
dog  to  bring  him  the  keys  to  the  cell.  But  on  the  whole 
it’s  splendicl  entertainment  and  what  I liked  about  it  most 
was  the  action  is  brisk  and  the  dog  gets  the  villain  in  the 
final  reel. 

The  story  concerns  a dog  that  is  kicked  off  an  express 
train  and  befriended  by  a prospector — Tom  Mix.  They 
become  close  pals  and  when  Tom  is  locked  up  and  the 
mob  is  coming  to  lynch  him,  he  helps  him  escape.  There 
is  a forest  fire  and  much  villainy  but  it  all  ends  happily  for 
Duke  when  he  finds  his  mistress  and  introduces  her  to  his 
pal.  The  forest  fire  stuff  is  particularly  realistic. 

* * * 

Another  Dog  Picture  With  a Big  Punch 

“The  Silent  Accuser,”  Chester  Franklin’s  production  for 
Metro-Goldwyn,  with  Peter  the  Great,  as  its  star,  won  this 
auditor’s  applause  and  attention.  Here  is  undoubtedly  one 
of  the  most  intelligent  of  our  canine  actors  and  in  this 
picture  he’s  here,  there  and  everywhere,  always  alert  al- 
ways active,  with  the  most  expressive  eyes  and  ears  you 
ever  saw.  No  one  who  loves  animals  will  find  fault  with 
Peter  nor  his  work.  They  might  pick  flaws  in  the  story, 
but  Peter  didn’t  write  it.  It’s  by  Jack  Boyle  and  unfortun- 
ately another  picture  recently  issued  has  almost  the  same 
plot. 

“The  Silent  Accuser”  tells  of  a murder,  the  only  witness 
to  which  is  the  dog.  He  is  beaten  by  the  villain  but 
eventually  finds  his  man  and  whips  him  in  one  of  the 
greatest  scraps  I ever  saw  filmed.  The  dog  follows  his 
master,  unjustly  accused  of  the  crime,  to  prison  and  keeps 
in  touch  with  the  hero’s  sweetheart.  Eleanor  Boardman 
and  Raymond 
McKee  play  the 
principal  human 
roles,  but  most 
of  the  honors 
go  to  Peter  the 
Great. 


November  29,  1924 


EXHIBITORS  HERALD 


59 


T he  Narrow  Street 

Distributor:  Warner  Bros. 
Producer:  Warner  Bros. 
Length:  7 reels 


DIRECTOR WILLIAM  BEAUDINE 

Author Edwin  Bateman  Morris 

Adaptor Julien  Josephson 

Cameraman Ray  June 

PLAYERS 

Doris Dorothy  Devore 

Simon  Haldane Matt  Moore 

Ray  Wyeth David  Butler 

Garvey Russell  Simpson 

Nell  (the  stenographer  (....Gertrude  Short 

Aunt  Albina Kate  Toncray 

Aunt  Agnes Tempe  Pigott 

Edgar  Deems George  Pearce 

Easter Madame  Sultewan 

The  Office  Boy Joe  Butterworth 


TYPE : Story  of  a plodder  and  a 
society  girl,  based  on  the  novel. 

HIGHLIGTS:  Discovery  of  Doris 
in  his  bachelor  quarters.  . . . Simon’s 
embarrassment  when  it  is  reported  he 
is  married.  . . . Promotion  for  Simon. 
. . . Fight  with  Wyeth.  . . . Disclosure 
of  Doris’  identity. 

Story:  Simon  Haldane,  a bachelor, 
finds  a girl  in  his  room.  He  explains  that 
Deris  is  merely  visiting  him.  He  is  the 
office  fool  but  much  to  everyone’s  sur- 
prise he  is  promoted  to  office  manager. 
Doris  leaves  without  telling  where  she  is 
going.  Wyeth,  a salesman,  also  leaves  on 
the  same  train.  Simon  is  summoned  to  a 
hotel  and  there  finds  Doris  and  learns  she 
is  the  president’s  daughter,  of  the  firm 
where  he  is  employed. 


Barriers  of  the  Law 

Distributor:  Independent  Pictures 
Corp. 

Producer:  Independent  Pictures 
Corp. 

Length:  5,829  feet 

DIRECTOR J.  P.  McGOWAN 

Author Travers  Vale 

Adaptor William  Lester 

Cameraman Walter  Griffin 


PLAYERS 

Rita  Wingate Helen  Holmes 

Rex  Brandon William  Desmond 

Steve  Redding J.  P.  McGowan 

“Battleship”  Ann Norma  Willis 

Leila  Larkin Marguerite  Clayton 

Reddings  Chief  of  Staff A1  J.  Smith 

TYPE : Society  rnelodrama  center- 
ing about  a round-up  by  government 
officials  of  an  active  band  of  boot- 
leggers. 

HIGHLIGHTS:  Chase  of  revenue 
cutter  after  barge  carrying  liqiior.  . . . 
Burning  of  barge  by  heroine.  . . . Con- 
firmed bachelor  finds  strange  icoman 
in  his  bed.  . . . Marries  her.  . . . Red- 
ding tells  Brandon  of  wife’s  past.  . . . 
Husband  and  wife  separate.  . . . Spec- 
tacular round  up  of  band.  . . . Train 
wreck  from  which  Rita  and  Rex  es- 
cape. 

Story:  Rex  Brandon  is  sent  out  to 
round  up  a gang  of  bootleggers.  Not 
knowing  who  she  is  he  marries  Rita 
Wingate,  accomplice  of  the  gang.  Gang 
leader  makes  known  her  identity  and  he 
leaves  her.  He  is  again  given  assign- 
ment to  capture  gang.  Unknown  to  him, 
she  aids  him  with  the  result  that  the 
bootleggers  are  handed  over  to  the  law 
and  the  husband  and  wife  are  happily  re- 
united. 


Forbidden  Paradise 

Distributor:  Paramount 
Producer:  Famous  Players-Lasky 
Length:  8 reels 

DIRECTOR ERNST  LUBITSCH 

Author Lajos  Biro 

Adaptor.. Agnes  Johnston  and  Han  Kraly 

Cameraman  Charles  Van  Enger 

PLAYERS 

Queen  Catherine Pola  Negri 

Capt.  Alexei  Czerny Rod  LaRocque 

Lord  Chamberlain Adolph  Menjou 

Lady  in  Waiting Pauline  Starke 

TYPE : Adapted  from  the  play 

“The  Czarina”  this  tells  a modern 
story  of  a queen  w'ho  has  various  love 
affairs  with  army  officers. 

HIGHLIGHTS:  Beatitiful  settings. 

. . . Rise  of  the  soldiers Quelling 

of  the  revolution.  . . . Disillusionment 
of  Alexei.  . . . Fine  performance  of 
Menjoii,  LaRocque  and  Miss  Negri. 

Story:  Queen  Catherine  showers  Capt. 
Alexei  with  favors  although  he  is  in  love 
with  a lady-in-waiting  in  her  court.  At  a 
dinner  given  by  his  brother  officers  he 
finds  he  is  but  one  of  many  lovers  cast 
aside  by  the  queen.  He  joins  the  revolu- 
tionists and  awaits  the  rebel  army.  The 
Lord  Chamberlain,  however,  buys  them 
off  and  he  is  thrown  in  jail.  Eventually 
the  queen  pardons  him  and  he  is  reunited 
with  his  sweetheart. 


For  Release  in  December — Now  Booking 


I PRODUCERS  DISTRIBUTING  CORPORATION 


HUNr  STROMDEHq 


HARRY  CAREY 


Season  1924-25  Thirty  First  Run  Pictures 
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Sandra 

Distributor : First  National 
Producer:  Associated  Pictures 
Corp. 

Length:  7,794  feet 

DIRECTOR ARTHUR  H.  SAWYER 

Author Pearl  Doles  Bell 

Cameraman George  Clarke 

PLAYERS 

Sandra Barbara  La  Marr 

David Bert  Lytell 

Mate  Stanley Leila  Hyams 

Bobby  Stanley Augustin  Sweeney 

Eve  Stanley Maude  Hill 

Peter  Stanley Edgar  Nelson 

Stephen  Winslow Leon  Gordon 

Rev.  William  James  Hapgood 

Leslie  Austin 

Francois  Molyneaux Wallace  Morgan 

Henri  La  Flamme 

Arthur  Edmund  Carewe 

Mimi Lillian  Ten  Eyck 

La  Flamme’s  Wife Helen  Gardner 

TYPE:  Modern  society  drama  tell- 
ing of  the  adventures  of  a woman 
who  seeks  romance,  thrills,  danger  and 
excitement. 

HIGHLIGHTS:  Sandra’s  departure 
from  home.  . . . Gambling  scenes  in 
the  French  villa.  . . . Arrest  of  La- 
Flamme  for  defalcation.  ...  Her  re- 
turn to  her  husband. 

Story:  Sandra  Waring  has  two  per- 
sonalities— one  affectionate  and  home- 
loving,  the  other  flaming  and  craving 
romance.  She  leaves  David,  her  husband, 
flies  to  Europe,  and  after  disillusionment 
follows  disillusionment,  she  returns  to  her 
husband  to  stay  forever. 


Darwin  Was  Right 

Distributor:  Fox 
Producer:  William  Fox 
Length:  4,992  feet 

DIRECTOR LEWIS  SEILER 

Author Edward  Moran 

Cameraman Jay  Turner 

PLAYERS 

Alice Nell  Brantley 

Robert  Lee George  O’Hara 

Courtney  Lawson Stanley  Blystone 

Henry  Baldwin Dan  Mason 

Egbert  Swift Lon  Poff 

Alexander Bud  Jamison 

Liza Myrtle  Sterling 

Aunt  Priscilla Nora  Cecil 

The  Crook David  “Red”  Kirby 

TYPE : Comedy  based  on  the 

theory  that  man  descended  from  the 
ape.  Mystery  element  woven  around 
scientist’s  household. 

HIGHLIGHTS:  Excellent  comedy 


Lionel  Barrymore  in  two  scenes  from 
The  Chadwick  Pictures  Corporation 
production  “I  Am  the  Man”  which  is 
one  of  the  "Chadwick  9”  for  the  inde- 
pendent market  this  season. 

moments.  . . . Surprise  tvhen  house- 
hold believes  scientists  and  assistants 
have  reverted  to  type.  . . . Touches  in 
tvhich  monkeys  and  humans  are  mixed 
up. 

Story:  A scientist  experimenting  with 
elixir  of  youth  thinks  he  has  found  a 
solution  to  the  Darwin  theory.  He  is 
kidnapped  with  his  secretary  and  valet. 
Three  babies  are  found  and  the  household 
thinks  they  have  reverted  to  type  and 
when  they  see  three  chimpanzees  they 
are  shocked.  Finally  the  mystery  is 
cleared  up  when  they  return  and  the  vil- 
lains and  apes  are  routed. 


This  Woman 

Distributor:  Warner  Bros. 
Producer:  Warner  Bros. 


Length : 7 reels 

DIRECTOR PHIL  ROSEN 

Author Howard  Rockey 

Adaptor Hope  Loring 

Cameraman Lyman  Broening 


PLAYERS 

Carol  Drayton Irene  Rich 

Whitney  Duane Ricardo  Cortez 

Rose Louise  Fazenda 

Gordon  Duane Frank  Elliott 

Bobby  Bleecker Creighton  Hale 

Stratini Marc  McDermott 

Mrs.  Sturdevant Helen  Dunbar 

Aline  Sturdevant Clara  Bow 

Judson Otto  Hoffman 

TYPE;  A story  of  New  York,  the 
struggle  of  a music  student,  and  her 
acceptance  by  society. 

HIGHLIGHTS:  Carol  is  saved 

from  suicide.  . . . Tries  to  live  down 
her  jail  record.  . . . Odd  business 

plan.  . . . Love  scenes  with  musical 
instructor.  . . . Work  of  Irene  Rich. 

Story:  Carol  is  saved  from  suicide  by 
Rose,  a girl  of  the  streets.  The  restaurant 
is  raided  and  Carol  has  to  serve  a term 
in  prison.  Wealthy  men  finally  become 
interested  in  her  singing  and  she  is  in- 
corporated. She  tells  her  friends  of  her 
unfortunate  past  and  finally  discovers  her 
music  instructor  is  in  love  with  her. 


Husbands  and  Lovers 

Distributor:  First  National 
Producer:  Louis  B.  Mayer 
Length:  8 reels 

DIRECTOR JOHN  M.  STAHL 

Author John  M.  Stahl 

Adaptor A.  P.  Younger 

Cameraman Antonio  Gaudio 

PLAYERS 

James  Livingston Lewis  S.  Stone 

Grace  Livingston Florence  Vidor 

Rex  Phillips Lew  Cody 

Marie Dale  Fuller 

Robert  Stanton Winter  Hall 

Mrs.  Stanton Edythe  Yorke 

TYPE : Drama  of  married  life  in 
which  a man  arouses  in  time  to  save 
his  wife  from  marrying  another  man. 

HIGHLIGHTS:  Scenes  in  the  Liv- 
ingstone home,  where  the  wife  think- 
ing she  is  talking  to  the  other  man  is 
talking  to  her  husband.  . . . Fight  be- 
tween James  and  Rex.  . . . Wedding. 
. . . Splendid  work  of  Lewis  Stone  and 
Florence  Vidor. 

Story:  Grace  Livingston  neglects  her 
personal  appearance  in  her  devotion  to 
her  home.  Her  husband,  James,  chides 
her  upon  her  dress.  She  buys  new  clothes 
and  James  disapproves  of  them.  Rex 
Phillips,  a friend  of  the  family,  becomes 
interested  in  Grace  and  soon  a romance 
springs  up.  The  husband  starts  divorce 
proceedings  and  Rex  is  about  to  wed 
Grace  when  James  steps  in  and  reclaims 
his  wife. 


For  Release  in  January — Now  Booking 


PRODUCERS  PISTRIBUTING  CORPORATION 


li  ^ FRANK  E. WOODS 

tA  FOANK  Produced  by  Peninsula  Studios  Inc.  paul**pow^ll  H 

Season  1924-25  Thirty  First  Run  Pictures 


The  Warrens  of  Virginia 

Distributor:  Fox 
Producer:  William  Fox 
Length:  6 reels 


DIRECTOR ELMER  CLIFTON 

Author Wm.  C.  DeMille 


PLAYERS 

General  Warren George  Backus 

Agatha  Warren Martha  Mansfield 

Bob  Warren Jimmie  Ward 

Lieut.  Burton Wilfred  Lytell 

Danny James  Turflur 

Pap Harlan  Knight 

Little  Reb Helen  Kyle 

Hill  Buzzard Willard  Robertson 

Gen.  Grant Lt.  W.  J.  Fox,  U.  S.  A. 

Gen.  Lee J.  Barney  Sherry 

Gen.  Griffin Frank  Andrews 

TYPE : War  drama,  adapted  from 
the  David  Belasco  stage  production. 
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Season  1924-25  Thirty  First  Run  Pictures 


Two  scenes  from  “Flattery,”  produced 
by  Mission  Film  Corporation  for  dis- 
tribution in  the  independent  held  this 
season  by  Chadwick  Pictures  Cor- 
poration with  John  Bowers,  Mar- 
guerite de  la  Motte  and  Alan  Hale. 

HIGHLIGHTS:  Destruction  of  the 
wagon  train.  , . . War  scenes.  . . . 
Hero  carrying  message  while  visiting 
sweetheart.  . . . surrender  of  Con- 
federate troops. 

Story:  Burton  in  love  with  Agatha 
Warren,  are  separated  when  the  civil  war 
breaks  out.  Burton  being  a Lieutenant 
in  the  Union  Army.  Four  years  the  war 
drags  on.  Genl.  Lee’s  Army  is  in  need 
of  food  and  Burton  is  sent  with  a false 
message  regarding  the  supply  train.  He 
is  caught  as  a spy  and  is  about  to  be 
hung  but  Agatha  rides  to  get  help  and 
he  is  saved. 


Manhattan 

Distributor:  Paramount 
Producer:  Famous-Players-Lasky 
Length:  6,415  feet 

DIRECTOR R.  H.  BURNSIDE 

Author Jeffery  Farnol 

Adaptors Paul  Sloane,  Frank  Tuttle 

Cameraman Hal  Rosson 

PLAYERS 

Peter  Minuit Richard  Dix 

Mary Jacqueline  Logan 

Spike Gregory  Kelly 

Bud  McGinnis George  Siegman 

Joe  Madden Gunboat  Smith 

Brimerton .Oscar  Figman 

Mrs.  Trapes Edna  Mae  Oliver 

TYPE : Story  of  New  York,  of  so- 
ciety youth  who  sought  and  found 
romance  and  excitement  near  home. 

HIGHLIGHTS:  Adventure  with 
crook.  . . . Stealing  of  money  from 
safe.  . . . Fight  with  McGinnis.  . . . 
Splendid  performance  of  Richard  Dix. 

Story:  Peter  Minuit,  wealthy  youth, 
seeks  excitement  in  the  city  by  visiting 
Hell’s  Kitchen.  He  assumes  the  name  of 
“Gentleman  George”  a crook,  meets 
Mary,  sister  of  a pickpocket  and  tool  of 
McGinnis,  and  after  an  exciting  adven- 
ture. returns  to  his  Fifth  avenue  resi- 
dence with  Mary  as  the  “future  Mrs. 
Minuit.” 


Border  Justice 

Distributor:  Independent  Pictures 
Corp. 

' Producer:  Independent  Pictures 
Corp. 

Length:  5,432  feet 

DIRECTOR  

“BREEZY”  REEVES  EASON 

Author William  Lester 

Cameraman Walter  Griffin 

PLAYERS 

Joseph  Welland Bill  Cody 

Phillip  Gerard John  Gouch 

Robert  Maitland Bob  Homan 

Angus  Bland Mack  V.  Wright 

Mary  Maitland Nola  Luxford 

White  Feather Tote  DuCrow 

Annona  (his  daughter) Dot  Ponedel 

TYPE : Western  drama. 

HIGHLIGHTS:  Rtmaway  resctie  by 
Welland.  . . . Murder  of  White  Fea- 
ther. . . . Gerard’s  plunge  down  an 
embankment.  . . . Fight  between 

Welland  and  Bland.  . . . Dynamite  ex- 
plosion causing  death  of  villain  and 
his  band. 

Story:  Joseph  Welland,  border  ranger, 
is  sent  out  to  capture  a murderer.  Gets 
him  and  finds  it  is  his  only  brother. 
Murderer  falls  over  cliff  supposedly  dead, 
but  is  rescued  by  villain,  a smuggler, 
who  keeps  now  insane  man  a captive. 
Heroine  rescued  by  ranger  later  kid- 
napped by  villain.  Hero  eventually  res- 
cues her  while  outlaws  are  buried  alive  in 
debris  resulting  from  dynamite  explosion. 


FOX  NEWS  No.  11:  Calvin  CooHdge-Charles 
G.  Dawes,  Republican  Presidential  ticket  is  tri- 
umphant.— Dortmund,  The  final  military  move  of 
the  World  War. — New  Haven,  Conn.,  Army  and 
Yale  battle  to  7-7  tie. — Wellesley,  Mass.,  Not  to  be 
outdone  by  the  boys,  college  girls  try  their  hand 
at  football. — Nome,  Alaska,  The  world’s  strangest 
railroad. — Belmont  Park,  L.  I.,  In  spectacular 
jumping  race,  8-ycar-old  Surf  wins  the  United 
Hunts  2 54  mile  steeplechase. 

FOX  NEWS  No.  12:  Washington,  D.  C, 
President  Coolidge  is  deluged  with  telegrams. — 
San  Francisco,  U.  S.  S.  Maryland  becomes  theatre 
for  a day. — Buffalo,  N.  Y.,  Canisius  and  Niagara 
battle  for  western  N.  Y.  collegiate  football  title. 
— Tampa,  Fla.,  Doris  Gray  invents  thrilling  ^new 
water  sport. — A visit  to  Man-o-War  in  Ky. — 
Pictorial  account  of  Armistice  day. 

INTERNATIONAL  NEWS  No.  94:  Ganges, 
India,  India’s  natives  do  penance  for  forbidden 
rioting. — New  York,  Romance  lures  homeliest  man 
across  sea  to  take  a bride. — l^ittsburgh,  Pa.,  huge 
orders  for  steel  pile  up. — Hollywood,  Filmland’s 
army  of  babies  answer  call  for  prettiest. — Phila- 
delphia, Deer  sweepstakes  sets  new  speed  records. 


'*NIP  0*SC0TCH''  is  the  current  Im- 
perial comedy  from  the  William  Fox 
studio. 

— Philadelphia,  Last  dreadnaught  to  be  sunk  de- 
spite court  action. 

PATHE  NEWS  No.  92:  Martinez,  Calif.,  seven 
die  of  oil  tank  burns.  Potsdam,  Germany,  Repub- 
licans rally  in  Monarchist  stronghold. — W-ashing- 
ton,  Coolidge  thanks  campaign  manager. — Isl.  of 
Malta,  Britain  concentrates  fleet  at  Mediterranean 
base. — Nation  observes  sixth  ^ anniversary  of 
World’s  War  end. — San  Francisco,  Open  school 
for  oriental  children  only. — Cambridge,  Mass., 
Princeton  overwhelms  liarvard,  34-0. 

INTERNATIONAL  NEWS  No.  93:  Milan, 
Italy,  Mussolini’s  Legion  rally  as  his  overthrow 
threatens. — Albertus,  Pa.,  Record  explosion  low- 
ers three  giant  smoke  stacks. — Taupo,  New  Zea- 
land, Earthquakes  create  vast  area  of  boiling 
lakes. — New  York,  Valentino  back  from  Europe. 
New  York,  Jackie  Coogan  arrives  home. — Cam- 
bridge, Mass.,  in  Memoriam  Henry  Cabot  Lodge 
ends  career.' — Hollywood,  Canine  stars  of  filmdom 
at  dog  wedding. — St.  Louis,  Mo.,  a course  in 
table  etiquette  at  Zoo. — Avon,  Cal.,  fire  at  sea 
destroys  oil  tanker. — Cambridge,  Mass.,  Prince- 
ton crushes  Harvard,  34-0. 
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THE  FILM  MART 


Associated  Exhibitors 

ARTHUR  HOERL,  an  executive  of  St. 

Regis  Productions,  which  will  dis- 
tribute through  Associated  Exhibitors, 
has  been  on  the  lot  during  the  filming 
of  “The  Ultimate  Good”  and  as  a result 
has  arranged  far  in  advance  for  twenty 
exploitation  tieups  with  well  known 
national  products.  These  will  be  incor- 
porated in  the  press  book  and  will  be 
available  to  first  runs,  as  well  as  pre- 
sentations' which  follow. 

XXX 

EARLY  IN  1925  will  see  the  release  of 
“The  Ultimate  Good,”  made  under  the 
direction  of  E.  H.  Griffith  with  Conway 
Tearle  and  Aladge  Kennedy  in  the 
featured  roles.  The  attraction  has  been 
completed  and  is  now  being  cut  and 
titled.  “The  Ultimate  Good”  is  from  the 
magazine  story  by  J.  C.  Brownell.  “The 
Million  Dollar  Doll”  will  be  the  second 
St.  Regis  feature. 

Metro-Goldwyn-Mayer 

DAVID  POWELL  has  been  signed  to 
play  opposite  Alice  Terry  in  “Kings  in 
Exile,”  which  Victor  Seastrom  will 

direct Alice  Joyce  will  play 

the  leading  role  in  “A  Man’s  World,” 
which  Frank  Borzage  will  direct.  Percy 
Marmont  will  play  opposite  her.  . . 

“Romola,”  featuring  Lillian  and  Dorothy 
Gish,  has  been  edited  and  titled  and  will 
be  ready  for  presentation  shortly.  This 
Inspiration  attraction  was  more  than  a 
year  in  production  at  Florence,  Italy. 

XXX 

CONRAD  NAGEL,  Claude  Dillingwater 
and  Dale  Fuller  have  been  selected  for 
important  roles  in  “Cheaper  to  Marry,” 
which  Robert  Z.  Leonard  will  produce. 

Nice,  Barcelona,  Marseilles, 

Naples  and  cities  along  the  Riviera  are 
to  furnish  the  locale  for  Rex  Ingram’s 
“Mare  Nostrum.”  ....  Wall  street 
will  afford  the  background  for  Buster 
Keaton’s  next  comedy,  “Seven  Chances.” 

XXX 

THE  TOWER  THEATRE,  St.  Paul, 
Alinn.,  celebrated  its  third  birthday 
with  the  presentation  of  Buster  Keaton’s 


“The  Navigator.”  Joseph  Friedman, 
owner  of  the  house,  who  plays  all  the 
Metro-Goldwyn  pictures  first  run  in  the 
capital  city  says  that  any  independent 
exhibitor  who  can  tie  himself  up  with 
a firm  like  Metro-Goldwyn  should  con- 
sider himself  fortunate The 

Stanley  Company  has  booked  “The 
Bandolero”  for  its  Stanley  theatre,  Phila- 
delphia, Pa. 

F.  B.  O. 

JOHN  C.  BROWNELL,  Eastern 
scenario  editor  for  F.  B.  O.,  and  Mrs. 
Brownell  have  arrived  on  the  Coast 
where  the  scenarist  will  assist  in  lining 
up  new  stories  for  the  winter  schedule. 

. Alice  Browning,  Virginia  Madi- 
son, Marilyn  Warner  and  John  Gough 
have  been  added  to  the  cast  of  the  Evelyn 
Brent  vehicle,  “Silk  Stocking  Sal,”  which 
Tod  Browning  will  direct.  . . . “Flash- 
ing Spurs”  is  the  title  of  the  second  Bob 
Custer  production  which  Jesse  Goldberg 
is  making  for  F.  B.  O. 

XXX 

“THE  FIRING  LINE,”  a special  two 
reeler  showing  the  inner  workings  of 
the  F.  B.  O.  studio,  has  been  completed 
by  Weed  Dickinson  of  the  press  depart- 
ment. The  purpose  of  the  subject  is  to 
instruct  the  company’s  sales  force  in  the 
routine  of  production.  . . . Baseball 

week  was  observed  by  the  Heilig  theatre, 
Seattle,  as  a tribute  to  the  Seattle  club, 
which  won  the  championship  of  the 
Pacific  Coast  league,  and  as  a tieup  for 
the  presentation  of  “Life’s  Greatest 
Game.”  The  house  cashed  in  on  the 
engagement. 

Cosmopolitan 

WITHIN  SIX  WEEKS  two  new  Cos- 
mopolitan specials  will  have  been  com- 
pleted on  the  Coast.  They  are  “Zander 
the  Great,”  starring  Marion  Davies,  and 
“Never  the  Twain  Shall  Meet,”  with 
Anita  Stewart  and  Bert  Lytell.  Among 
those  in  support  of  Miss  Davies  in  her 
•^'ehicle  are  Holbrook  Blinn,  Harrison 
Ford,  Olin  Howland,  Jack  Huff,  Hobart 


Bosworth  and  Harry  Myers.  George 
Barnes  is  at  the  camera.  The  company 
making  “Never  the  Twain  Shall  Meet” 
has  returned  from  Honolulu  where 
scenes  were  taken  for  the  attraction. 
This  picture  is  a version  of  the  Peter 
B.  Kyne  story. 

Educational 

NEWSPAPERS  of  the  country  are 
sensing  the  popularity  of  the  short 
subjects  and  in  many  instances  are  de- 
voting proportionate  space  in  their 
columns  with  the  feature  presentations. 
An  instance  of  this  was  a recent  issue 
of  the  Washington  Times  when  “High 
Gear”  and  “Poor  Butterfly,”  playing  at 
Crandall’s  Metropolitan  and  Tivoli  the- 
atres, were  given  unusual  attention  by 
the  reviewer. 

First  National 

HERE’S  SOMETHING  the  New  York 
papers  said  about  Norma  Talmadge  in 
her  new  attraction,  “The  Only  Woman”: 
“I  have  never  seen  a more  realistic  and 
better  staged  sea  catastrophe”  (New 
York  American);  “The  story  contains 
interesting  situations  which  are  effec- 
tively pictured”  (New  York  Times); 
“Brings  Norma  Talmadge  back  to 
present  day  fashion.  For  this  reason,  if 
there  were  no  others,  female  fans  should 
try  out  Norma’s  latest”  (Daily  News). 

XXX 

SIDNEY  FRANKLIN  is  trying  the 
ultimate  in  preliminary  production 
work.  He  intends  to  have  all  the  sets 
erected,  the  cast  engaged  and  every  pre- 
paratory detail  ready  several  weeks  in 
advance  of  actual  shooting  on  Constance 
Talmadge’s  new  picture,  “The  Man  She 
Bought.”  This  will  enable  the  star  to 
step  from  “Learning  to  Love”  onto  the 
first  sets  to  be  used  in  her  next 
attraction. 

XXX 

SHEA’S  HIPPODROME,  Buffalo, 
N.  Y.,  has  contracted  for  First 
National’s  new  Leader  Group  of  pic- 
tures. . . . “Sundown”  will  play  over 

the  A.  H.  Blank  and  the  Ike  Libson 
circuits.  . . . This  epic  of  the  West 

will  go  into  the  Piccadilly  on  Broadway 
on  November  29.  . . . First  National 

reports  that  Norma  Talmadge’s  “The 
Only  Woman”  exceeded  the  gross  re- 
ceipts of  “Secrets”  in  the  showing  of  the 
two  pictures  at  the  Stillman,  Cleveland, 
O.  . . . The  Better  America  Federa- 

tion of  California  has  endorsed  “Abra- 
ham Lincoln.” 

Pathe 

THE  HAL  ROACH  comedy,  “Meet  the 
Wife,”  has  been  changed  to  “Meet  the 
Missus.”  This  subject,  featuring  Glenn 
Tyron  and  Blanche  Mehaffey,  will  be 
issued  on  December  7.  ...  In  its 

Review  Pathe  is  offering  “The  Prettiest 
Girl  I Know”  series.  The  first  install- 
ment will  be  “The  Prettiest  Girt,”  which 
was  made  with  the  aid  of  Coles  Phillips, 
the  illustrator. 

XXX 

A TROUPE  of  trained  lions  will  play  a 
principal  part  in  the  forthcoming  Mack 
Sennett  comedy  which  Del  Lord  is  now 
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directing.  In  this  two  reeler  are  Billy 
Bevan,  Madeline  Hurlock,  and  Andy 
Clyde.  . . . Bathe  has  received  from 

all  sections  of  the  country  congratulatory 
messages  on  the  thoroughness  and  speed 
with  which  Bathe  News  covered  the 
election. 

Universal 

MORE  THAN  3,000  persons  will  par- 
ticipate in  the  grand  opera  scenes  in 
“The  Bhantom  of  the  Opera,”  which 
Universal  is  producing  with  Lon  Chaney 
in  the  featured  role.  This  picture  is  an 
adaptation  of  the  mystery  story  by  Gas- 
ton Leroux Universal  has 

released  “The  Rose  of  Baris,”  its  new 
Jewel  attraction  starring  Mary  Bhilbin. 
The  story  is  a Cinderella  romance  of  a 
pretty  French  heiress. 

XXX 

THE  NEW  JEWEL,  “The  Fast 
Worker,”  costarring  Reginald  Denny 
and  Laura  LaBlante,  has  had  its  New 
York  premiere  at  B.  S.  Moss’  Broadway 
theatre.  Universal  states  that  indica- 
tions are  that  this  will  be  a box  office 
winner.  . .'  . Bresident  Coolidge  had 

a special  reel  made  of  pictures  of  him- 
self and  Mrs.  Coolidge  taken  by  an  In- 
ternational Newsreel  cameraman  before 
and  after  the  election.  The  reel  was 
shown  to  friends  aboard  the  Mayflower. 

Fox 

WHERE  DID  the  title,  “The  Iron 
Horse,”  originate?  It  was  the  name 
given  to  the  steam  engine  back  in  the 
’60s  by  an  Indian  chief.  Sitting  Bull.  An 
article  written  by  the  late  Buffalo  Bill 
revealed  this  fact  concerning  this  box 
office  title.  “The  Iron  Horse”  is  in  its 
third  month  at  the  Lyric  theatre.  New 
York.  . . . “The  Roughneck,”  by 

Robert  W.  Service,  will  be  released  the 
week  of  November  30.  It  was  made 
under  the  working  title,  “Thorns  of 
Bassion.”  George  O’Brien  and  Billie 
Dove  play  in  this  tale  of  action, 
adventure  and  romance. 

XXX 

A SPECIAL  CAST  will  be  seen  in  the 
Fox  version  of  “The  Dancers.”  George 
O’Brien  will  have  the  leading  role  and 
in  his-  support  are  Alma  Rubens  and 
Madge  Bellamy.  Emmett  Flynn  is 
directing.  . . . Going  into  the  thea- 

tres this  week  from  the  Fox  studios  are 
“Troubles  of  a Bride,”  with  Robert 
Agnew  and  Mildred  June;  “The  Brass 
Bowl,”  starring  Edmund  Lowe;  “My 
Husband’s  Wives,”  starring  Shirley 
Mason ; and  the  Sunshine  comedy,  “The 
Masked  Marvel.”  Barbara  La  Marr  is 
author  of  the  Mason  vehicle. 

XXX 

THE  CURRENT  Fox  educational  sub- 
ject is  “The  Finger  Lakes,”  which 
has  been  described  as  a convincing  argu- 


ment for  the  preservation  of  state  parks. 
. . . . Tom  Mix  has  completed  what 

Fo.x  officials  believe  is  his  greatest 
Western,  “The  Deadwood  Coach,” 
adapted  from  Clarence  Mulford’s  novel, 
“The  Orphan.”  Doris  May  supports  the 

star In  a current  issue  of 

Fox  News  is  presented  views  of  the 
Buddhist  rite  in  Tokio,  which  heretofore 
has  been  kept  from  public  view. 

Jans 

IN  COMMENTING  upon  the  produc- 
tion of  his  story,  “Blaythings  of 
Desire,”  by  H.  F.  Jans,  the  author,  J. 
Wesley  Butnam,  said:  “The  motion  pic- 
ture version  of  my  story  is  better  than 
the  original.  It  has  been  improved  in 
being  transferred  to  the  celluloid  and  I 
am  delighted  with  the  results  obtained 
by  Mr.  Jans  and  Director  Burton  King.” 

Christie 

DISTRIBUTION  of  “Hold  Your 
Breath,”  the  A1  Christie  feature,  will 
be  handled  in  Central  Europe,  including 
Germany,  Austria,  Russia,  Boland, 
Czecho  Slovakia  and  other  countries,  by 
Meteor  Film  Company  of  Amsterdam. 
In  France,  Belgium  and  Switzerland, 
Societe  des  Films  Taylor  of  Baris  will 
distribute  the  opus.  Gaumont  handles 
the  attraction  in  the  LTnited  Kingdom. 

Paramount 

GERALD  C.  DUFFY  is  adapting  “The 
Maker  of  Gestures,”  by  John  Monk 
Saunders  as  the  next  Baramount  starring 
picture  for  Richard  Dix.  Baul  Sloane 

will  direct “The  Coast  of 

Folly,”  by  Coningsby  Dawson  is  being 
adapted  by  John  Russell  for  Gloria 
Swanson’s  next  vehicle.  Allan  Dwan 


will  direct  this  attraction.  . . Louise 

Mackintosh  and  Beatrice  Gaines  have 
been  added  to  the  cast  of  “Salome  of  the 
Tenements,”  which  Sidney  Olcott  is 
directing. 

x X x 

POLA  NEGRI  plans  to  return  to  her 
home  in  Poland  next  spring  and  while 
there  she  will  dispose  of  her  estate  near 
Bromberg.  “East  of  Suez”  is  Miss 
Negri’s  latest  attraction.  Raoul  Walsh 
directed  it.  . . . Kathlyn  Williams, 

who  plays  an  important  role  in  William 
De  Mille’s  “Locked  Doors,”  has  sailed 
for  the  Orient  for  a four  months’  vaca- 
tion. . . . Lois  Wilson  has  the  only 

feminine  role  in  “Contraband,”  by  Clar- 
ence Budington  Kelland.  This  is  Alan 
Crosland’s  first  Paramount  attraction. 

B.  P.  Schulberg 

MAE  BUSCH,  Frank  Mayo,  Elliott 
Dexter,  Eva  Novak  and  Walter  Hiers 
have  been  signed  by  B.  P.  Schulberg  for 
the  cast  of  his  Gasnier  production,  “The 
Triflers,”  by  Frederick  Orin  Bartlett. 

. . . . Following  a prerelease  en- 

gagement of  “White  Man”  at  the  Boston 
theatre,  Boston,  Mass.,  the  picture  was 
given  general  release  on  November  15. 
A photoplay  edition  of  this  story  by 
George  Agnew  Chamberlain  has  been 
published  by  Grosset  & Dunlap. 

Schulberg  has  announced  that  Clara  Bow 
will  play  the,  lead  in  the  screen  ver- 
sion of  DavicL  Belasco’s  play,  “The 
Boomerang.” 

Principal  Pictures 

HELENE  CHADWICK,  Rosemary 
Theby,  Russell  Simpson  and  DeWitt 
Jennings  are  the  latest  additions  to  the 
cast  of  “The  Re-Creation  of  Brian  Kent,” 
the  third  Harold  Bell  Wright  story  to 
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be  placed  in  production  by  Principal. 
Sam  Wood  again  is  handling  the  mega- 
phone. Kenneth  Harlan  has  the  title 
role,  and  ZaSu  Pitts  and  Mary  Carr  have 
important  roles.  Immediately  on  com- 
pletion of  the  interiors  at  the  studio  the 
company  will  go  to  Northern  California 
on  location. 

Producers  Distributing  Corp. 

“ROARING  RAILS,”  starring  Harry 
Carey,  has  been  booked  for  a week’s 
run  at  the  Forum  in  Los  Angeles.  This 
is  the  fifth  Producers  Distributing  Cor- 
poration attraction  to  be  given  first  runs 
in  Los  Angeles  within  six  weeks.  The 
other  four  were  “Barbara  Frietchie,” 
“Welcome  Stranger,”  “The  Siren  of  Se- 
ville” and  “Reckless  Romance.” 

Renaud  Hoffman,  who  is  now  working 
on  “On  the  Threshold,”  has  selected 
“The  Unknown  Soldier”  as  the  second 
of  his  series  for  Producers  Distributing. 

XXX 

THE  LAST  THREE  attractions  on  the 
present  season’s  program  of  Producers 
Distributing  are  in  final  stages  of  pro- 
duction, “Soft  Shoes,”  starring  Harry 
Carey,  will  be  finished  this  week.  “Off 
the  Highway,”  Jacqueline  Logan’s  sec- 
ond starring  vehicle,  will  be  in  the  hands 
of  the  film  editors  shortly.  The  Frank 
Woods  production,  “On  the  Shelf,”  has 
passed  the  half  way  mark. 

Vitagraph 

J.  STUART  'BLACKTON’S  production 
for  Vitagraph  “The  Beloved  Brute” 
was  given  its  world  premiere  at  the 
Rialto  theatre.  New  York  where  accord- 
ing to  reports,  it  got  off  to  a splendid 
start.  The  work  of  Victor  McLaglen 
was  accorded  special  mention  by  the 
press. 

XXX 

JOHN  HAMRICK,  owner  of  the  Blue 
Mouse  at  Portland,  Oregon,  has  wired 
John  B.  Rock,  general  manager  of  Vita- 
graph, that  despite  terrible  storms  and 
strong  competition  “The  Clean  Heart” 
or  “Cruelties  of  Life”  ‘stood  ’em  out.’ 
The  picture  will  build  real  patron  friends 
for  any  theatre,  is  Hamrick’s  opinion. 

Warner  Brothers 

“THE  BEST  picture  I ever  saw”  is  Abe 
Warner’s  comment  on  “The  Dark 
Swan,”  a print  of  which  has  just  been 
received  in  the  east.  Fred  Jackson 
directed  it  with  Marie  Prevost,  Monte 
Blue,  and  Helene  Chadwick  in  the  cast. 
The  story  is  an  adaptation  of  Ernest 
Pascal’s  story.  . . “The  Lighthouse 

by  the  Sea,”  adapted  from  Owen  Davis’ 
play  has  been  completed  by  Warner 
Brothers.  The  story  was  especially 
adapted  from  Rin-Tin-Tin,  the  canine 
star. 


HOPE  LORING  and  Louis  Lieghton, 
talented  scenarists,  have  been  signed  for 
another  year  by  Warner  Brothers.  . . 

Actual  camera  work  on  “The  Man  With- 
out a Conscience”  which  the  Warner 
Bros,  are  making  from  an  internationally 
celebrated  Hungarian  novel  by  Max 
Kretzer,  with  James  Flood  directing,  has 
been  begun  at  the  company’s  West 
Coast  studios.  This  picture  is  the  first 
picture  to  be  filmed  on  the  recently  built 
stage  on  the  Warner  lot  which  is  far 
and  away  the  biggest  and  finest  stage 
on  the  lot.  Willard  Louis  has  the  stellar 
and  title  role  in  the  picture.  Others  are 
Irene  Rich,  June  Marlowe,  William  Orla- 
mond,  Helen  Dunbar,  Robert  Agnew  and 
John  Patrick. 

Henry  Ginsberg 

FIRST  REPORTS  received  from  ex- 
hibitors who  have  given  first  run  pre- 
release showings  of  “Flying  Fists,”  the 
Benny  Leonard  two-reel  series  of 
features,  shows  that  the  public  is  hungry 
for  superior  fight  films,  well  produced 
and  well  acted,  according  to  Henry  Gins- 
berg. From  Minneapolis,  Pittsburgh, 
Philadelphia  and  Chicago,  where  first- 
runs  have  already  taken  place,  exchange- 
men  state  that  the  Leonard  films  have 
been  accepted  so  eagerly  that  no  diffi- 
culty is  being  met  with  in  obtaining  full 
bookings,  says  Ginsberg. 

The  New  York  pre-release  showing  of 
the  first  of  the  series  will  take  place  at 
the  Rivoli  theatre  on  November  23,  after 
which  the  picture  will  be  shown  at  the 
Rialto  on  the  following  week.  General 
publication  in  New  York  will  not  come, 
therefore,  until  some  time  in  December. 

Ritz-Carlton 

RUDOLPH  VALENTINO  departed 
this  week  for  the  Coast  to  launch  pro- 
duction on  the  first  of  his  Ritz  pictures, 
“The  Scarlet  Power.”  The  star  is  wear- 
ing a red  beard,  grown  for  his  role  as  a 
Moor  in  his  initial  independent  attrac- 
tion. Departing  for  Coast  with  Valen- 
tino were  his  wife,  Nita  Naldi,  who 
will  play  in  “The  Scarlet  Power,” 
Gustav  von  Seiffertitz,  Joseph  Henabery, 
director,  and  Joseph  Jackson,  publicity 
representative. 

Rayart  Pictures 

THE  PARK  theatre,  Brooklyn,  had  the 
distinction  of  being  the  first  theatre  in 
the  world  to  show  a picture  bearing  the 
Rayart  trade  mark.  The  picture  is  “The 
Pell  Street  Mystery”  one,  of  a series  of 
six  Aletropolitan  melodramas  featuring 
George  Larkin.  . . J.  Wallace  Jack- 

son  has  been  added  to  the  sales  force 
of  Rayart  to  cover  the  eastern  territory 
as  special  representative. 


William  Steiner 

EDITH  THORNTON’S  latest  vehicle 
for  William  Steiner  Production  “On 
Probation”  has  been  completed,  advices 
from  C.  B.  Henkel,  west  coast  repre- 
sentative of  the  company,  state.  A pre- 
view of  the  picture  was  held  in  Los 
Angeles  and  enthusiastic  predictions  are 
made  for  its  reception  by  Henkel. 

Chadwick  Pictures  Corp. 

“FLATTERY,”  produced  by  Mission 
Film  Corporation  has  been  obtained 
by  Chadwick  Pictures  Corporation  as  an 
addition  to  its  program,  the  Chadwick 
9.  This  production  has  been  made  im- 
mediately available.  . . John  Gorman 

is  in  New  York  completing  details  for 
the  production  of  “The  Street  Singer,” 
the  continuity  for  which  is  in  prepara- 
tion by  Garrett  Fort. 

XXX 

“THE  TOM  BOY,”  fifth  production  in 
the  Chadwick  series  of  nine  is  being 
cut  and  edited  by  Mission  Film  Corpora- 
tion. The  picture,  which  features  Her- 
bert Rawlinson  and  Dorothy  Devore  in 
the  leading  roles,  was  directed  by  David 
Kirkland.  James  Borrows,  Lee  Moran, 
Helen  Lynch,  Lottie  Williams,  Eddie 
Gribbon  and  Virginia  True  Boardman 
are  also  in  the  cast. 

Progress  Pictures 

PROGRESS  PICTURES  of  Cincinnati 
and  Cleveland  is  observing  its  second 
anniversary  during  November  and  De- 
cember with  an  intensive  sales  drive. 
J.  S.  Jossey,  president  of  the  company, 
has  as  his  newer  releases,  “Gambling 
Wives,”  “Lost  in  a Big  City,”  a new 
series  of  Arrow  Westerns,  and  the 
serial,  “Riders  of  the  Plains,”  in  which 
the  trained  horses,  Beverly  and  Star,  are 
featured  with  Jack  Perrin  and  Marilyn 
Mills. 

M.  J.  Winker 

CONTRACTS  have  been  closed  by  Nat 
Levine  for  various  M.  J.  Winkler  sub- 
jects with  Celebrated  Film  E.xchanges, 
Milwaukee;  the  same  in  Minneapolis; 
Independent  Film  Exchange,  Omaha; 
DeLuxe  Film  Exchange,  Denver;  West- 
ern Film  Exchange,  Seattle;  Peerless 
Film  Exchange,  San  Francisco  and 
United  Film  Exchange,  St.  Louis.  Mr. 
Levine  will  soon  leave  on  another  sales 
tour. 

Red  Seal  Pictures  Corp. 

RED  SEAL  Pictures  Corporation’s  third 
release  of  “Gems  of  the  Screen”  en- 
titled “Should  A Husband  Tell”  given  a 
premier  showing  by  Huga  Riesenfeld  at 
the  Rivoli  theatre.  New  York  City.  This 
series  is  one  of  six  series  which  the 
Red  Seal  has  scheduled  for  1924-1925  re- 
lease. The  complete  output  consists  of; 

“Ont-of-the-lnk\vell,”  Fun  Novelties;  “Marvels 
of  Motion”  (Fleischer  Novograph  Process); 
“Gems  of  the  Screen”;  “Song  Cartoons”;  “Film 
Facts”  (Medley  Hodge-Podge);  “Animated  Hair 
Cartoons”  by  Marcus,  N.  Y.  Times  cartoonist. 

Gerson  Pictures 

B.  BERGER,  general  manager  of  Gerson 
Pictures  Corporation,  has  arrived  in 
New  York  with  prints  of  the  first  two 
of  the  series  of  Richard  Holt  productions 
being  made  by  his  organization.  These 
pictures  are  “Ten  Days”  written  by 
Arthur  Hoerl,  and  “Too  Much  Youth.” 
During  the  week  a special  screening  was 
arranged  in  one  of  New  York’s  big  up- 
town houses. 


Negotiates  for  Story  Series 
LOS  ANGELES. — Lou  liaum,  president  of 
Gotliic  Pictures,  who  has  established  production 
headquarters  at  the  F.  B.  O.  Studios  in  Holly- 
wood, is  on  a still  hunt  for  production  stories. 
Baum  is  now  negotiating  with  an  author  of  na 
tional  fame  for  a series  of  stories. 
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AMABIEArTMCnONS 


ASSOCIATED  EXHIBITORS 

PRICE  OF  A PARTY,  THE,  Hope  Hampton,  Har- 
rison Ford,  Mary  Astor,  Arthur  Edmund 
Carewe,  6,000.  Metropolitan  drama.  Au : 
William  MacHarg.  Dir : Charles  Giblyn.  NP : 
11/1/24. 

CHADWICK  PICTURES 

I AM  THE  MAN,  Lionel  Barrymore,  Seena  Owen, 
Gaston  Glass,  7,000.  Political  drama.  Au:  Ivan 
Abramson.  Dir:  Ivan  Abramson.  NP : 11/22/ 
24. 

MEDDLING  WOMEN,  Lionel  Barrymore,  Sigrid 
Hohnquist,  7,000.  Society  drama.  Au:  Ivan 
Abramson.  Dir:  Ivan  Abramson.  NP : 11/8/24. 
PAINTED  FLAPPER,  THE,  James  Kirkwood, 
Pauline  Garon,  Craufurd  Kent,  Kathlyn  Will- 
iams, Claire  Adams,  Hallam  Cooley,  John  Har- 
ron,  6,000.  Flapper  comedy  drama.  Au:  Alan 
Pearl.  Dir:  John  Gorman.  NP : 11/1/24. 

FILM  BOOKING  OFFICES 

LIFE’S  GREATEST  GAME,  Tom  Santschi,  Jane 
Thomas,  Johnnie  Walker,  7,000.  Baseball 
comedy  drama.  Au:  Emile  Johnson.  Dir: 
Emory  Johnson.  NP  : 10/11/24. 

MILLIONAIRE  COWBOY,  THE,  Maurice  Flynn, 
Gloria  Grey,  4,841.  Western  comedy  drama. 
Au : Darryl  Francis  Zanuck.  Dir : Harry  Car- 
son.  NP:  11/22/24. 

THUNDERING  HOOFS,  Fred  Thomson,  Ann  May, 

5.000.  Western  melodrama.  Au : Marion  Jack- 
son.  Dir:  A1  Rogell.  NP  : 10/4/24. 

FIRST  NATIONAL 

CHRISTINE  OF  THE  HUNGRY  HEART,  Florence 
Vidor,  Warner  Baxter,  Clive  Brook,  Walter 
Hiers,  7,493.  Domestic  drama.  Au:  Kathleen 
Norris.  Dir:  George  Archainbaud.  NP : 11/ 
15/24. 

IN  HOLLYWOOD  WITH  POTASH  AND  PERL- 
MUTTER,  Alexander  Carr,  George  Sidney,  Vera 
Gordon,  Betty  Blythe,  Bell  Bennett,  Anders 
Randolph,  David  Butler,  6,700.  Motion  picture 
comedy.  Au:  Montague  Glass.  Dir:  A1  Green. 
NP:  10/4/24. 

MADONNA  OF  THE  STREETS,  A,  Nazimova, 
Milton  Sills,  7,507.  London  drama.  Au : W.  B. 
Maxwell.  Dir:  Edwin  Carewe.  NP : 11/8/24. 
ONLY  WOMAN,  THE,  Norma  Talmadge,  Eugene 
O’Brien,  6,770.  Society  drama.  Au:  C.  Gard- 
ner Sullivan.  Dir:  Sidney  Olcott.  NP : 11/15/24. 
SILENT  WATCHER,  THE,  Glenn  Hunter,  Bessie 
Love,  Hobart  Bosworth,  Gertrude  Astor,  Alma 
Bennett,  8,000.  Metropolitan  political  drama. 
Au  : Mary  Roberts  Rinehart.  Dir : Frank  Lloyd. 
NP:  11/1/24. 

SUNDOWN,  Bessie  Love,  Roy  Stewart,  Hobart 
Bosworth,  Charles  Murray,  Arthur  Hoyt,  9,000. 
Western  drama.  Au:  Earl  Hudson.  Dir:  Lau- 
rence Trimble.  NP : 10/25/24. 

TARNISH,  May  McAvoy,  Ronald  Colman,  Marie 
Prevost,  Norman  Kerry,  Harry  Myers,  7.  Mod- 
ern drama.  Au : Gilbert  Emery.  Dir : George 
Fitzmaurice.  NP : 10/4/24. 

FOX  FILM 

DANTE^S  INFERNO,  Ralph  Lewis,  Pauline 
Starke,  Joseph  Swickard,  Gloria  Grey,  5,480. 
Modern  drama  paralleling  “Inferno.”  Au : Cy- 
rus Wood.  Dir:  Henry  Otto.  NP : 11/22/24. 
DESERT  OUTLAW,  THE.  Buck  Jones,  Evelyn 
Brent,  6,000.  Western  melodrama.  Au:  Charles 
Kenyon.  Dir:  Edmund  Mortimer.  NP : 10/18/24. 
GREAT  DIAMOND  MYSTERY,  THE,  Shirley 
Mason,  Jackie  Saunders,  Harry  von  Meter,  5,096. 
Melodrama.  Au : Shannon  Fife.  Dir : Denison 
Clift.  NP:  11/15/24. 

HEARTS  OF  OAK,  Hobart  Bosworth,  Pauline 
Starke,  6,000.  Drama  of  sacrifice.  Au:  James 
A.  Herne.  Dir:  John  Ford.  NP : 9/27/24. 
HONOR  AMONG  MEN,  Edmund  Lowe,  Claire 
Adams,  Sheldon  Lewis,  Diana  Miller,  6,000. 
Mythical  kingdom  romance.  Au:  Richard  Hard- 
ing Davis.  Dir:  Denison  Clift.  NP : 10/25/24. 
IRON  HORSE,  THE,  Winston  Miller,  Peggy  Cart- 
wright, George  O’Brien,  Madge  Bellamy,  11,400. 
Historical  drama.  Au:  Charles  Kenyon,  John 
Russell.  Dir:  John  Ford.  NP  : 11/15/24. 

MAN  WHO  CAME  BACK.  THE,  George  O’Brien, 
Dorothy  Mackaill,  Cyril  Chadwick,  Ralph  Lewis, 

8.000.  Drama  of  redemption.  Au:  John  Flem- 
ing Wilson.  Dir:  Emmett  Flynn.  NP : 9/27/24. 

OH  YOU  TONY,  Tom  Mix,  Tony,  Claire  Adams. 
6,302.  Western  comedy  drama.  Au : Don  W. 
Lee.  Dir:  J.  G.  Blystone.  NP ; 10/11/24. 
PAINTED  LADY,  THE,  George  O’Brien,  Dorothy 
Mackaill,  Harry  T.  Morey,  Lucille  Rickson, 

7.000.  Drama  of  sacrifice.  Au:  Larry  Evans. 
Dir:  Chester  Bennett.  NP  : 10/18/24. 

WINNER  TAKE  ALL,  Buck  Jones,  Peggy  Shaw, 
Edward  Hearn,  5,940.  Prize  ring  comedy 
drama.  Au:  Larry  Evans.  Dir:  W.  S.  Van 
Dyke.  NP:  11/8/24. 

METRO  GOLDWYN 

BANDOLERO,  Pedro  de  Cordoba,  Renee  Adorec, 


8,000.  Spanish  romance.  Au:  Paul  Gwynne. 
Dir:  Tom  Terriss.  NP : 10/18/24. 

BEAUTY  PRIZE,  THE,  Viola  Dana,  Pat  O’Malley, 
5,750.  Comedy  drama.  Au:  Nina  Wilcox  Put- 
nam. Dir:  Lloyd  Ingraham.  NP  : 11/1/24. 

CIRCE,  THE  ENCHANTRESS,  Mae  Murray, 
James  Kirkwood,  Charles  Gerrard,  Tom  Ricketts, 
6,882.  Jazz  romance.  Au : Vicente  Blasco 
Ibanez.  Dir:  Robert  Z.  Leonard.  NP  : 9/27/24. 

HEART  BANDIT,  THE,  Viola  Dana,  Milton  Sills, 
4,909.  Regeneration  drama.  Au:  Frank  Ken- 
nedy Myton.  Dir:  Oscar  Apfel.  NP : 11/22/24. 

MARRIED  FLIRTS,  Pauline  Frederick,  Conrad 
Nagel,  Mae  Busch,  Huntly  Gordon,  7,000.  So- 
ciety drama.  Au:  Louis  Joseph  Vance.  Dir: 
Robert  G.  Vignola.  NP : 11/8/24. 

NAVIGATOR,  THE,  Buster  Keaton,  Katherine  Mc- 
Guire, 6,000.  Honeymoon  comedy.  Au : Jean 
Havez,  Joseph  Mitchell,  Clyde  Bruckman.  Dir: 
Donald  Crisis.  NP : 10/4/24. 

SNOB,  THE,  John  Gilbert,  Norma  Shearer,  Conrad 
Nagel,  Phyllis  Haver,  Hedda  Hopper,  6,513. 
Modern  drama.  Au : Helen  R.  Martin.  Dir : 
Monta  Bell.  NP  : 11/22/24. 

PARAMOUNT 

ALASKAN,  THE,  Thomas  Mcighan,  Estelle  Tay- 
lor, John  Sainpolis,  Frank  Campeau,  Anna  May 
Wong,  6,736.  Northern  drama.  Au : James  Oli- 
ver Curwood.  Dir : Herbert  Brenon.  NP : 

9/27/24. 

BORDER  LEGION,  THE,  Antonio  Moreno,  Helene 
Chadwick,  Rockliffe  Fellowes,  7,000.  Western 
melodrama.  Au:  Zane  Grey.  Dir:  William  K. 
Howard.  NP : 11/22/24. 

CITY  THAT  NEVER  SLEEPS,  THE,  Louise 
Dresser,  Ricardo  Cortez,  Kathlyn  Williams,  Vir- 
ginia Lee  Corbin,  6,097.  Metropolitan  drama. 
Au:  Leroy  Scott.  Dir:  James  Cruze.  NP : 11/ 
22/24. 

DANGEROUS  MONEY,  Bcbe  Daniels,  Tom  Moore, 
6.864.  Metropolitan  romance.  Au : Robert  Her- 
rick. Dir:  Frank  Tuttle.  NP:  11/8/24. 

FAST  .SET,  THE,  Betty  Compson,  Adolphe  Men- 
jou,  Elliott  Dexter,  ZaSu  Pitts,  8,000.  Society 
drama.  Au : Frederick  Lonsdale.  Dir:  William 
DeMille.  NP : 11/8/24. 

FEET  OF  CLAY,  Vera  Reynolds,  Rod  LaRoeque, 
Julia  Faye,  Ricardo  Cortez,  Robert  Edeson,  Theo- 
dore KosIoU,  Theodore  Roberts,  9,746.  Society 
drama.  Au : Margarette  Tuttle.  Dir : Cecil  B. 
DeMille.  NP : 9/27/24. 

HER  LOVE  STORY,  Gloria  Swanson,  Ian  Keith, 
George  Fawcett,  7,000.  Love  drama.  Au:  Mary 
Roberts  Rinehart.  Dir:  Allan  Dwan.  NP : 
11/15/24. 

STORY  WITHOUT  A NAME,  THE,  Agnes  Ayres, 
Antonio  Moreno,  Tyrone  Power,  Louis  Wolheim, 
Maurice  Costello,  6,000.  Adventure  stoi-y.  Au : 
Arthur  Stringer.  Dir:  Irvin  Willat.  NP : 11/ 
1/24. 

PATHE 

BATTLING  ORIOLES,  THE,  Glen  Tryon,  Blanche 
Mehaffey,  5,600.  Baseball  story.  Au:  Hal 
Roach.  Dir:  Ted  Wilde,  Fred  Guiol.  NP : 
10/15/24. 

DYNAMITE  SMITH,  Charles  Ray,  Bessie  Love, 
Wallace  Beery,  Jacqueline  Logan,  6,400.  Melo- 
drama. Au:  C.  Gardner  Sullivan.  Dir:  Ralph 
Ince.  NP:  10/4/24. 

HOT  WATER,  Harold  Lloyd,  Johyna  Ralston, 
4,899.  Comedy.  Au : Sam  Taylor.  Dir : Sam 
Taylor,  Fred  Newmeyer.  NP  : 11/22/24. 


PRINCIPAL 

HELEN’S  BABIES,  Baby  Peggy,  Jean  Carpenter, 
Clara  Bow,  Claire  Adams,  6,000.  Domestic 
comedy  drama.  Au : John  Habberton.  Dir: 
Wm.  A.  Seiter.  NP : 11/1/24. 

MINE  WITH  THE  IRON  DOOR,  THE,  Pat  O’Mal- 
ley, Dorothy  Mackaill,  Robert  Fraser,  Charles 
Murray,  Mary  Carr,  Creighton  Hale,  Raymond 
Hatton,  6,280.  Adventure  romance.  Au:  Harold 
Bell  Wright.  Dir:  Sam  Wood.  NP : 11/1/24. 

PROD.  DIST.  CORP. 

ANOTHER  MAN’S  WIFE,  James  Kirkwood,  Lila 
Lee,  Matt  Moore,  Wallace  Beery,  6,000.  Domes- 
tic di'ama.  Au : Elliott  Clawson.  Dir:  Bruce 
Mitchell.  NP : 10/25/24. 

BARBARA  FRIETCHIE,  Florence  Vidor,  Edmund 
Lowe,  7,149.  Civil  War  romance.  Au : Clyde 
Fitch.  Dir:  Lambert  Hillyer.  NP:  11/8/24. 
HOUSE  OF  YOUTH,  THE,  Jacqueline  Logan, 
Malcolm  MacGregor,  Vernon  Steele,  Gloria  Grey, 

7.000.  Youthful  romance.  Au:  Maude  Radford 
Warren.  Dir:  Ralph  Ince.  NP:  11/1/24. 

LEGEND  OF  HOLLYWOOD,  A,  Percy  Marmont, 
ZaSu  Pitts,  Alice  Davenport,  6,000.  Motion  pic- 
ture drama.  Au : Frank  Condon.  Dir : Renaud 
Hoffman.  NP : 9/27/24. 

RAMSHACKLE  HOUSE,  Betty  Compson,  Robert 
Lowing,  6,000.  Modern  drama.  Au:  Hulbert 
Footner.  Dir:  Harmon  Weight.  NP : 10/4/24. 
RECKLESS  ROMANCE,  T.  Roy  Barnes,  Harry 
Myers,  Wanda  Hawley,  Slyvia  Breamer,  Tully 
Marshall,  5,533.  Farce  comedy.  Au : Herbert 
Winslow.  Emil  Nyitray.  Dir : Scott  Sidney. 
NP:  11/1/24. 

ROARING  RAILS,  Harry  Carey,  Edith  Roberts, 

6.000.  Railroad  drama.  Au:  Hunt  Stromberg, 
Doris  Dorn.  Dir:  Tom  Forman.  NP : 11/8/24. 

TROUPING  WITH  ELLEN,  Helene  Chadwick, 
Mary  Thurman,  Gaston  Glass,  Zena  Keefe,  Ty- 
rone Power,  6,000.  Stage  story.  Au : Earl  Derr 
Diggers.  Dir:  T.  Hayes  Hunter.  NP : 10/18/24. 
WISE  VIRGIN,  THE,  Patsy  Ruth  Miller,  Edythe 
Chapman,  Lucy  Fox,  Matt  Moore,  6,000.  Comedy 
drama.  Au:  Elmer  Harris.  Dir:  Lloyd  In- 
graham. NP : 11/22/24. 

UNIVERSAL 

FAST  WORKER,  THE,  Reginald  Denny,  Laura 
LaPlante,  Ethel  Grey  Terry,  Richard  Tucker, 

7.000.  Society  comedy  drama.  Au:  George 
Barr  McCutcheon.  Dir:  William  A.  Seiter. 
NP:  10/25/24. 

MEASURE  OF  A MAN,  THE,  William  Desmond, 
Marin  Sais,  5,000.  Lumber  country  melodi-ama. 
Au : Norman  Duncan.  Dir : Arthur  Rosson. 
NP:  10/11/24. 

RIDIN’  KID  FROM  POWDER  RIVER,  THE, 
Hoot  Gibson,  Gladys  Hulctte,  Gertrude  Astor, 
Tully  Marshall,  Walter  Long,  5,727.  Western 
melodrama.  Au:  H.  H.  Knibbs.  Dir:  Edward 
Sedgwick.  NP : 11/8/24.  - 

ROSE  OF  PARIS,  Mary  Philbin,  Robert  Cain, 
John  Sainpolis,  Frank  Currier,  6,363.  Parisian 
drama.  Au : Delly.  Dir : Irving  Cummings. 
NP:  10/18/24. 

VITAGRAPH 

CAPTAIN  BLOOD,  J.  Warren  Kerrigan,  Jean 
Paige,  James  Morrison,  Charlotte  Mcrriam, 

8.000.  Spanish  period  drama.  Au : Rafael  Sa- 
batini.  Dir:  David  Smith.  NP  : 9/27/24. 

CLEAN  HEART,  THE,  Percy  Marmont,  Otis  Har- 
lan, Marguerite  dc  la  Mottc,  7,950.  Drama  of 
man’s  rehabilitation.  Au : A.  S.  M.  Hutchinson. 
Dir:  J.  Stuart  Blaekton.  NP : 9/27/24. 
GREATER  THAN  MARRIAGE.  Marjorie  Daw, 
Lou  Tellegen,  Tyrone  Power,  Mary  Thurman, 

7.000.  Society  drama.  Au : Louise  Vance.  Dir: 
Victor  Hugo  Halperin.  NP : 11/22/24. 

WARNER  BROTHERS 

LOVER  OF  CAMILLE,  THE,  Monte  Blue,  Marie 
Prevost,  Willard  Louis,  7,200.  Romantic  drama. 
Au : Sacha  Guitry.  Dir : Harry  Beaumont.  NP  : 
10/4/24. 

LOVER’S  LANE,  Robert  Ellis,  Gertrude  Olmstead, 
Craufurd  Kent,  6,000.  Rural  comedy  drama. 
Au:  Clyde  Fitch.  Dir:  Phil  Rosen.  NP : 10/ 
25/24. 
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LETTERS 
From  Readers 

A forum  at  v/hich  the  exhibitor 
is  invited  to  express  his  opinion 
on  matters  of  current  interest. 
Brevity  adds  forcefulness  to  any 
statement.  Unsigned  letters  will 
not  be  printed. 


We’ll  Do  Our  Best 

FORKS,  WASH. — To  the  Editor:  This 
talk  about  posters  interests  me  consider- 
ably. Most  posters  are  to  get  a few  cents 
out  of  the  exhibitor  and  are  of  very  little 
use  for  anything  else.  Last  Saturday  I 
played  “A  Tough  Winter,”  a very  good 
comedy,  but  the  one  sheet  simply  had  Pol- 
lard’s ugly  face  smeared  all  over  it  and 
nothing  else.  No  hint  as  to  what  it  was  all 
about.  Of  what  use  is  such  a poster? 

I am  looking  to  the  Herald  to  get  us 
good  posters  either  by  fair  means  or  foul. 
The  Herald  has  almost  stopped  the  use  of 
the  word  “average”  and  done  many  other 
good  things  too  numerous  to  mention,  and 
I’ll  bet  my  last  summer’s  straw  hat  that 
they  get  results  in  this  “better  poster” 
business  before  the  next  blue  snow. — Rob- 
ert L.  Andersen,  Olympic  theatre,  Forks, 
Wash. 


Cellulose  Acetate 

MASON,  MICH. — To  The  Editor:  I no- 
tice in  the  Herald  of  November  15,  which 
came  today,  the  story  of  a report  of  the 
Mellon  Institute  of  Industrial  Research  of 
Pittsburgh  LIniversity,  charging  an  immense 
loss  of  lives  and  property  by  -fires  caused 
by  the  use  of  cellulose  nitrate  film. 

It  is  interesting  to  note,  however,  on 
looking  over  the  data  appended  to  the  re- 
port, that  all  deaths  reported  and  two  mil- 
lion dollars,  or  about  seventy  per  cent  of 
the  entire  property  loss  charged  to  all  the 
film  fires  mentioned,  are  attributed  to  one 
lonesome  fire,  down  in  Mexicali,  Lower 
California.  One  wonders  whether  the  re- 
strictions of  the  National  Fire  Underwrit- 
ers’ code,  to  which  motion  picture  theatres 
in  the  United  States  must  conform,  are 
observed  in  the  locality  where  this  fire  oc- 
curred. 

It  hardly  seems  reasonable  to  imagine 
that  a fire  which  apparently,  judging  from 
the  report,  must  have  destroyed  quite  a por- 
tion of  the  city,  could  have  originated  in  a 
modern  fireproof  projection  booth,  with  up- 
to-date  machines,  film  cabinets,  etc.  Take 
away  this  one  fire  from  the  report  and  it 
loses  a great  deal  of  its  force. 


What  we  fellows  who  have  got  to  foot 
the  bill  want  to  know  is  will  cellulose  ace- 
tate or  other  slow  burning  film  be  as  pli- 
able, as  lasting,  as  transparent,  as  easy  to 
splice,  will  it  have  the  other  advantages  of 
the  present  film  stock?  I have  screened 
several  reels  of  slow-burning  film,  on  in- 
dustrial, mechanical,  educational  subjects, 
etc,  and  almost  without  exception  the  film 
was  brittle,  rotten,  hard  to  patch  and  al- 
most impervious  to  light. 

This  may  be  and  probably  was  in  some 
instances  due  to  the  fact  that  they  were 
old  prints  that  had  not  been  properly  cared 
for.  But  how  does  cellulose  acetate  film 
compare  with  the  stock  we  now  use  in 
these  important  qualities  transparency,  flex- 
ibility, edurance,  ease  of  splicing?  We’d 
like  an  authoritative  discussion  of  this. — 
Roy  W.  Adams,  Pastime  Theatre,  Mason, 
Mich. 


Objects  to  Price  Restriction 
TILDEN,  ILL.— To  The  Editor  : A few 
weeks  ago  a Paramount  salesman  called  on 
me  and  tried  to  book  me  “The  Covered 
Wagon.”  I think  I wrote  on  this  at  the 
time,  but  what  I cannot  understand  is  this. 
He  informed  me  I would  have  to  charge 
25  cents  and  50  cents  admission.  I told 
him  if  I booked  a picture  I should  have 
the  right  to  set  my  price  and  not  the  ex- 
change. He  informed  me  I would  charge 
what  they  said.  My  town  is  only  about 
seven  hundred  and  fifty  population,  so  I 
did  not  think  I could  use  it  at  the  price 
and  did  not  book  it.  Here  is  the  question, 
I would  like  answered  by  the  salesman  or 
the  branch  manager,  through  your  columns, 
requiring  me  to  agree  to  charge  25  and  50 
cents,  when  I see  in  reports  in  one  paper 
that  the  Opera  House  theatre,  Sutherland, 
Iowa,  a town  of  nine  hundred,  admission 
10  and  30  cents;  the  New  Radio  theatre, 
Correctionville,  Iowa,  town  of  twelve  hun- 
dred, admission  10  and  25  cents;  Lyric 
theatre,  Oxford,  Miss.,  town  of  twenty- 
one  hundred,  admission  10  and  25  cents. 
Also  several  other  towns  with  admission 
not  more  than  25  cents.  Please  Mr.  Ex- 
change Manager,  explain  why? — Charles 
E.  Barber,  Electric  theatre,  Tilden,  111. 


Likes  the  Famous  Forty 
MADISON,  KAN.— To  The  Editor: 
The  Paramount  Famous  Forty,  gentlemen, 
with  the  exception  of  one  or  two  subjects 
namely  “Monsieur  Beaucaire”  and  “Lily  of 
the  Dust,”  I consider  to  be  the  most  con- 
sistent line  of  successes  I have  ever  had 
the  pleasure  of  booking,  though  Paramount 
does  get  most  of  the  proceeds. — H.  E. 
Schlichter,  Liggett  theatre,  Madison,  Kan. 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Ad- 
dress them  to  “Purely  Personal.” 


Roy  W.  Adams  writes  us  that  the  little 
town  of  Williamston,  Michigan,  twelve 
miles  east  of  Lansing,  will  soon  have 
motion  pictures  again,  after  a lapse  of 
several  years.  Adams  brothers,  owning 
and  operating  the  Pastime  theatre  at 
Afason,  sixteen  miles  ’cross  country  from 
Williamston,  have  leased  the  old  opera 
house  at  the  latter  place  and  will  operate 
it  in  connection  with  their  Mason  house. 
A new  booth,  two  Motiograph  projectors, 
additional  seats  and  other  equipment  will 
be  installed  in  the  new  location,  which  they 
expect  to  open  early  in  December  under 
the  name  of  the  Pastime  theatre. 

There’s  a new  boss  in  the  Weisfeldt 
home  in  Milwaukee. 

His  name  is  Donald  and  he  is  the  three 
months’  old  baby  that  Eddie  J.  Weisfeldt, 
director  at  Saxe’s  Wisconsin  theatre,  has 
just  adopted. 

“A  born  showman,  if  there  ever  was 
one,”  says  Eddie  as  he  passes  out  the 
cigars  and  throws  out  his  chest  in  true 
daddy  fashion. 

* 

Harry  Greenway  is  the  new  publicity 
director  for  Saxe  houses  in  Milwaukee. 
Greenway,  who  hails  from  Chicago,  will 
fill  the  position  left  vacant  several  weeks 
ago  by  the  resignation  of  Jack  Cuddy  and 
whose  place  two  other  men  have  since  held 
for  only  a week  apiece. 

ijc 

Due  to  an  epidemic  of  scarlet  fever  in 
the  town,  the  Lyric  theatre,  Cave-in-Rock, 
111.,  has  been  closed  temporarily. 

* 

Among  the  out-of-town  exhibitors  in  the 
Kansas  City  market  last  week  were : F. 
E.  Long,  Olive  theatre,  St.  Joseph,  Mo.; 
R.  R.  Gladish,  Rex  theatre,  Higginsville, 
Mo. ; A.  E.  Jarboe,  Royal,  Cameron,  Mo. ; 
Stanley  Chambers,  Miller  theatre, 
Wichita,  Kas. ; F.  W.  Meade,  Meade  the- 
atre, Kingman,  Kas. ; M.  W.  Reincke, 
Hostettler  Amusement  Company;  Charles 
Sears,  Star  theatre,  Nevada,  Mo. 

* 

Manager  Jack  Quinlan  of  the  Main- 
street  theatre  Kansas  City,  is  dangerously 
ill  at  his  home  in  the  Richelieu  apartments. 
So  serious  is  his  condition  that  Mrs.  Quin- 
lan, who  was  visiting  in  Nashville,  Tenn., 
was  summoned  home.  Physicians  said  he 
had  an  attack  of  influenza. 

* 

A novel  tieup  was  effected  in  Milwaukee 
several  days  ago  when,  in  connection  with 
the  showing  of  Harold  Lloyd’s  “Hot 
Water,”  one  of  the  leading  newspapers 
carried  a page  of  advertisements  from 
plumbers,  steam  heating  companies  and 
furnace  men  in  conjunction  with  the  ad 
telling  about  the  “Hot  Water”  picture  at 
Leo  A.  Landau’s  Garden  theatre. 

* 

George  H.  Dumond,  who  resigned  as 
manager  of  Saxe’s  million  dollar  Modjeska 
in  Milwaukee  recently,  again  is  managing 
the  State  in  Cleveland,  O.,  according  to 
word  received  by  Stan  Brown,  his  brother- 
in-law,  who  manages  the  Strand  for  Saxe. 
Dumond  was  the  first  manager  the  State 
had. 
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“What  the  Picture  Did  For  Me” 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  1924 


This  is  the  original  exhibitors’  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

“What  the  Picture  Did  for  Me”  is  the  one  genuine  source  of  exhibitor-written  box  office 
information. 

Address:  “What  the  Picture  Did  for  Me,”  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

NEVER  SAY  DIE,  with  Douglas  MacLean.— 
Dandy  picture  but  somehow  it  flopped  with  me. 
Maybe  because  I played  “Girl  Shy”  a few  days 
before.  Can’t  figure  why  it  did  not  draw,  for 
Doug  has  been  doing  fairly  well  in  his  newer 
pictures  for  me.  Many  said  they  liked  it  better 
than  “Girl  Shy.”  but  the  B.  O.  said  nix. — Joe 
Hewitt,  Strand  theatre.  Robinson,  111. — Mixed 
patronage. 

NEVER  SAY  DIE,  with  Douglas  MacLean. — 
I consider  this  one  better  than  Lloyd’s  new  one, 
“Hot  Water,”  but  as  far  as  business,  it  flopped 
for  me.  Why,  I do  not  know,  for  everyone  gave 
it  a good  hand  and  it  sure  was  entitled  to  it.  I 
believe  it  will  be  a good  box  office  attraction,  for 
it  will  sure  please  all  who  see  it.  Six  reels. — 
S.  B.  Johnson,  Regent  theatre,  Marianna,  Ark. — 
General  patronage. 

GRANDMA’S  BOY,  with  Harold  Lloyd.— An  old 
one  but  a good  one.  Holly  Rollers  knocked  us  off 
the  line  but  those  that  saw  it  were  well  pleased. 
Five  reels. — J.  M.  Broadus,  Dixie  theatre.  Bay 
Minette,  Ala. — Small  town  patronage. 

RACING  LUCK,  THREE  MILES  OUT,  GOING 
UP. — Boys,  book  these ; they  are  dandy  short, 
snappy,  action  comedies.  All  drew  well,  although 
“Going  Up”  drew  the  best.  They  seemed  to  suit 
everybody.  All  three  are  fine  Saturday  night  pro- 
grams. Even  the  ladies  liked  them.  Had  good 
print  and  good  service. — E.  C.  Hoadley,  Square 
■Town  theatre,  Brooklyn.  Mich. — Small  town  pa- 
tronage. 

THE  YANKEE  CONSUL,  with  Douglas  Mac- 
Lean. — Very  good,  but  not  liked  as  well  as  “Going 
Up.”  In  our  opinion  Douglas  MacLean  would  be 
much  funnier  if  he  wouldn’t  appear  so  hopelessly 
idiotic  at  all  times.  Picture  failed  to  draw  here. 
Played  two  nights  at  a loss.  Eight  reels. — Dins- 
more  & Son,  Majestic  theatre,  Weiner,  Ark. 

UP  IN  THE  AIR  ABOUT  MARY,  with  Louise 
Lorraine. — Pretty  good,  but  Mary  never  wears  a 
bathing  suit  and  the  airships  never  show  up  until 
the  last  few  feet  of  the  last  reel  and  keeps  the 
exhibitor  wondering  how  he  is  going  to  explain 
things.  There  are  bathing  girls  in  it,  but  none 
of  them  are  Mary,  so  the  slide  and  advertising  is 
misleading,  but  maybe  the  film  is  old  and  we  lost 
part  of  it.  Five  reels. — Dinsmore  & Son.  Majestic 
theatre,  Weiner,  Ark. — Neighborhood  patronage. 

CONQUERING  THE  WOMAN,  with  Florence 
Vidor. — Good.  A peppy  story  of  young  folks  that 
will  please  your  young  folks  and  older  ones  as 
well.  Five  reels. — Dinsmore  & Son,  Majestic  thea- 
tre. Weiner.  Ark. — Neighborhood  patronage. 

BREAKING  HOME  TIES,  with  a special  cast. — 
A Jewish  picture  that  was  very  interesting  and 


Ticket  Sale 
for  Week  Is 
65,1%  Good 

Business  is  6.5.1%  good,  ac- 
cording to  exhibitors’  box  office 
reports  received  this  week. 


was  well  received.  Six  reels. — Dinsmore  & Son, 
Majestic  theatre,  Weiner,  Ark. — Neighborhood 
patronage. 

HER  MAJESTY,  with  Mollie  King. — A good  lit- 
tle picture  with  star  playing  dual  part,  as  twin 
sisters.  Film  getting  old  and  quite  a little  lost, 
so  cannot  say  as  much  for  it  as  we  would  if  we 
had  gotten  a good  print.  Five  reels. — Dinsmore 
& Son.  Majestic  theatre.  Weiner.  Ark. — Neighbor- 
hood patronage. 


F.  B.  0. 

VANITY’S  PRICE,  with  Anna  Q.  Nilsson. — A 
well  produced,  well  acted  society  drama  with 
gland  grafting  and  its  result  as  the  theme.  Had 
no  kicks,  but  wasn’t  up  to  scratch. — John  W. 
Hawkins,  Capitol  theatre.  New  Bedford.  Mass. — - 
General  patronage. 

THE  MILLIONAIRE  COWBOY,  with  Lefty 
Flynn. — This  is  indeed  a good  program  picture. 
Used  it  on  Saturday  night  to  a fair  business. 
Will  be  satisfied  if  other  three  are  as  good  as  this. 
Five  reels. — S.  B.  Johnson,  Regent  theatre,  Mari- 
anna, Ark. — General  patronage. 

YANKEE  MADNESS,  with  George  Larkin. — I 
have  seen  lots  madder.  Pleased  pretty  well.  You 
can  use  it  in  place  of  a Western  if  necessary. 
Five  reels. — J.  S.  Walker.  Alamo  theatre.  Moody, 
Tex. — Small  town  patronage. 

THE  GIRL  OF  THE  LIMBERLOST,  with  Gloria 
Grey. — Good,  but  not  a special.  The  title  will 
draw  them  in,  due  to  the  popularity  of  the  book. 
Seven  reels. — R.  J.  S.,  American  Legion  theatre, 
Irene,  S.  D. — Small  town  patronage. 

IN  FAST  COMPANY,  with  Richard  Talmadge. 
— Well  liked  star  made  business  good.  But  stories 
are  not  what  they  might  be. — George  J.  Ritter, 
Regent  theatre,  Bogota,  N.  J. 

IN  FAST  COMPANY,  with  Richard  Talmadge. 
The  Talmadge  pictures  may  be  good  for  some 
places  but  my  patrons  do  not  care  for  them.  The 
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“Herald  Only”  Club 

"Because  the  ’Herald’  was  the  pioneer  in  this  field,  and  because 
we  will  have  a better  journal  to  which  to  turn  for  guidance  if  we 
solidly  contribute  to  the  same  one,  just  as  long  as  the  ‘HeralcT 
keeps  up  its  high  standard  of  service  I shall  write  solely  for  this 
magazine.’’ — Philip  Rand,  Rex  theatre,  Salmon,  Idaho, 


ACCOLA,  E.  C 184 

ADAMS,  R.  W 19 

ALLEN, C 8 

ALGUIKE,  Mrs.  C.  C 54 

ANDERSON.  C.  V 116 

ANDERSON,  J.  A 143 

ANDERSON,  R.  L 85 

ANDRESEN.  J.  W 104 

ANGELL,  H.  H 130 

ARMENTROUT,  R 72 

ARMISTEAD,  E.  A 66 

ASHWORTH  & BARTELS 180 

BABIN,  M.  J 7 

BAILEY,  J 159 

BAKER,  C.  C 195 

BARBER,  C.  E 87 

BARTLETT  & SON,  C.  W 103 

BAYS,  E.  C 170 

BELL,  Mrs.  L 22 

BERGER,  S.  A 37 

BICKEL,  J.  C 108 

BIGGS,  W.  T 207 

BIERWIRTH,  H.  C 62 

BILLS,  C.  H 88 

BINOINS,  H.  H 133 

BIPRELLA,  P 215 

BODWELL,  M.  F 141 

BOLLMAN,  V.  G 9 

BREITRICK,  D.  M 193 

BRENNER,  W.  H 10 

BROADUS,  J.  N 177 

BROWN.  C.  L 42 

BROWNE,  F.  L 39 

BURSOM,  L.  A 158 

BYERLY,  C.  M 43 

BYERLY,  S.  L 30 

BYRNE,  E.  E 147 

CAIRNS,  J 23 

CARTER,  Mrs.  L.  M 55 

CAUSEY,  H 70 

CHAPMAN  & EVANS 210 

CLARK,  W.  M 105 

COLLINS,  E.  N 101 

CRAIG,  M.  T 186 

CRAIG,  W.  E 152 

CREAL,  W.  H 4 

CRONKHITE,  C.  C 89 

CROSBY  & SCHWIERSKE 44 

DASPIT,  H 31 

DeBAGGIO,  H 40 

DeMORDANT,  P 76 

DEYO,  L 174 

DINSMORE  & SON 90 

DOLWING,  R.  L 41 

DURBIN,  P.  J _..127 

EAGAN,  H.  J 112 

ELLIOTT,  E.  H 63 

ENLOE,  J.  J 134 

ESTEE,  P.  G 24 

EULER,  J.  R 26 

FARNSWORTH,  R 110 

FARRAR,  S 206 

FAWKS,  E.  L 219 

FAY,  L.  M 202 


FAYTLE,  M.  F. 163 

FOSTER.  M.  P 73 

FOX,  Mr.  and  Mrs.  E 64 

FREEMAN,  F.  L. 81 

GAILEY,  E.  E 94 

GARDNER,  B.  B 214 

GARDNER,  J.  M 213 

GAUDING,  H.  W 45 

GEETING,  R.  C 201 

GIACOMA  BROS 199 

GRAY,  L.  E 135 

GREEN,  S 168 

GUERIN,  W.  R 82 

HARRIS,  F.  N 77 

HARRISON,  M 169 

HARTMAN,  C.  M 154 

HAWKINS,  J.  W 200 

HELD,  P.  G...„ 32 

HESS,  L.  S 95 

HICKMAN,  R.  W 83 

HILLYER,  M 137 

HILTON,  O.  A.  B 28 

HINDS,  F.  C 11 

HINDS,  W 173 

HOADLEY,  E.  C 197 

HOFFMAN.  P.  B 114 

HOPKINSON,  JR.,  F.  S 131 

HORN  & MORGAN 58 

HORNUNG,  A 58 

HOUSEY,  J.  A 198 

HUESTIS,  B.  E 106 

HUMPHREY.  W.  H 212 

HUTCHISON,  R.  0 194 

IHDE,  S.  G 46 

JENKINS,  J.  C 3 

JENSEN  BROS Ill 

JESSEE,  Mr.  and  Mrs.  T.  R 47 

JOHNSON,  F.  L 205 

JOHNSON,  O.  W 78 

JUDGE.  C 164 

KATZENBACH,  E.  L 218 

KENNEASTER,  J.  S 172 

KHATTAR,  G 51 

KIMBRO,  Mrs.  W.  M 211 

KING,  L.  G 209 

KINGERY,  R.  H 123 

KIRKMAN,  W.  G 190 

KOBORG,  C.  W 188 

KOCH,  G.  H 165 


KOOKER,  D.  A 52 

KOOPMAN,  J 132 

KOTTAS,  E.  V 150 

KRAUTH,  P 149 

KUDLACEK,  J.  J 67 

LAMBERT,  O.  W 148 

LANGACHER,  C.  W 59 

LEEK,  L.  N 196 

LOWELL,  B.  S 86 

LUNA,  E.  D 96 

LYMAN,  C.  H 128 

LYNCH,  C.  H 71 

MacPHERSON,  O.  E 117 

MALPHURS,  C 178 

MARTIN,  H.  G 48 

McCORMICK,  B.  P 49 

McCOY,  H.  C 192 

MEECE  & HALE 121 

MENDENHALL,  C.  A 12 

MEYER,  F.  S 2 

MILES,  A.  N 13 

MILLER,  C.  E 166 

MILLER,  C.  R 14 

MILLER,  L.  A 145 

MILLWARD,  V 102 

MITCHELL,  R.  E 221 

MOORE.  L.  R 74 

MOORE,  Mrs.  J.  W 25 

MOORE,  P 124 

MORGAN,  A.  M 136 

MORRIS,  P.  E 126 

MOULTON,  C.  H 68 

MUNSON,  C 122 

MUSSON,  W.  H 50 

NEIS,  A.  R 125 

NICKELL,  C.  W 216 

NORTON,  B „182 

O’HARA,  F.  J 80 

OLLER,  L 139 

O’NEIL,  E.  J 109 

O’TOOLE,  A.  B 176 

OTTEN,  H.  J 197 

PARKS,  O.  E 60 

PARTRICK,  H.  E 204 

PATRICK,  W.  D 97 

PEITZ,  P.  B 115 

PERRY,  F 156 

PERUNKO,  L.  J 227 

PFEIFFER,  R 113 


PFLUGER,  H.  H 171 

PHILLIPS,  D.  H 107 

PILLIOD,  L.  A 33 

PORTELL,  J.  G 69 

POWERS,  C.  H 20 

PRICE,  A.  J 208 

RADTKE,  T.  W 220 

RAND,  P 5 

REA,  G.  A 1 

REDISKE,  G.  F 34 

REEVE,  H 203 

RESTIVO,  J -.167 

REYNOLDS,  E.  J 91 

REYNOLDS,  J.  M 179 

RICE,  R.  B 191 

RILEY,  R.  R 38 

RITTER,  G.  J 75 

RIVA,  Mrs.  C.  A 15 

RODGERS,  F.  C 144 

ROSSER,  R.  P 161 

ROYSTER,  M 175 

RYAN,  C.  H 57 

SABIN,  F.  E 16 

SAMPLE,  F.  R. 61 

SAUNDERS,  E 129 

SCHMIDT,  J.  W 92 

SELK,  H.  G 138 

SH(»IJP,  W.  J 189 

SHOYER,  Dr.  M „.183 

SILVER  & SON,  W.  H 120 

SIMPSON,  C.  H 157 

SITTON  & SON,  A.  P 151 

SMITH,  Mrs.  R.  B 142 

SMITH,  R.  W _.217 

SPAINHOUR.  C.  A 100 

STANTON,  M 27 

STARKEY,  G.  C 17 

STEEL,  A 98 

STETTMUND,  H.  G 6 

STEVENSON,  G 160 

SUSZYCKI,  A.  A 99 

SWARTOUT,  E.  W 35 

TALBERT,  J.  H 162 

THOMPSON,  H.  P 21 

TILLER,  J 29 

TOPE,  G.  W 119 

VAN  ALSTYNE,  L.  A 187 

VAN  NOY,  H 36 

VAN  STRATT,  W.  J 118 

VAUGHAN,  G 53 

VEATCH,  A.  L 65 

VETTER,  E.  H 153 

WENGER,  R.  S 181 

WERNER.  A.  C 146 

WETZ,  J.  H 140 

WHARTON,  E.  L 79 

WILCOX,  L.  M 185 

WHITE,  D.  A 84 

WILLIAMS,  E.  J 146 

WILLIAMS,  J.  M 93 

WILLIAMSON,  A.  E 155 

WINTERBOTTOM,  W 18 


men  will  like  the  prize  fight  in  this  one.  Six 
reels. — W.  L.  Douglas,  Strand  theatre.  Newman 
Grove,  Neb. — Small  town  patronage. 

IN  FAST  COMPANY,  with  Richard  Talmadge. 
— This  is  a dandy  picture  with  thrills  and  pep, 
and  will  please  100  per  cent  of  any  small  town. 
Six  reels. — Mr.  and  Mrs.  E.  L.  Fawks,  Photo 
Phone  theatre,  Graford,  Tex. 

FOOLS  IN  THE  DARK,  with  Patsy  Ruth  Mil- 
ler.— Pleased  100  per  cent.  Lots  of  comments  on 
same.  Boo.st  to  limit.  Seven  reels. — E.  D.  Luna, 
Cozy  theatre.  Wagoner,  Okla. — Small  town  pa- 
tronage. 

BY  DIVINE  RIGHT,  with  Elliott  Dexter.— Only 
fair.  Really  can’t  say  much  for  it.  Some  may 
think  that  Mildred  Harris  is  an  actress,  but  I 
don’t.  Seven  reels. — W.  L.  Douglas,  Strand  thea- 
tre, Newman  Grove,  Neb. — Small  town  patronage. 


THE  DANGEROUS  COWARD,  with  Fred  Thom- 
son.— As  good  as  the  rest,  as  they  sure  do  draw 
the  people.  Play  them  all.  The  only  objection  to 
them  is  that  my  people  say  that  Thomson  has 
the  same  cast  in  every  picture.  This  is  wrong 
and  I hope  the  new  eight  I just  bought  are  dif- 
ferent. I hope  Thomson  reads  this  comment  and 
abides  by  what  I state. — Geo.  C.  Starkey,  Opera 
House,  Montour  Falls,  N.  Y. 

THE  DANGEROUS  COWARD,  with  Fred  Thom- 
son.— This  is  the  last  of  his  finst  series  and  frank- 
ly I hate  to  give  him  up,  but  I see  no  reason  for 
an  advance  in  rental  at  this  stage  of  the  game. 
F.  B.  O.  is  quoting  an  advance  of  50  per  cent 
which  I think  is  unieasonable.  “The  Dangerous 
Coward’’  is  extremely  good  and  very  entertaining. 
Five  reels. — W.  E.  Elkin,  'Temple  theatre,  Aber- 
deen, Miss. 

THE  DANGEROUS  COWARD,  with  Fred  Thom- 


son.— Good  picture,  but  not  any  better  than  a lot 
of  other  Westerns  we  have  run.  Neither  did  Sil- 
ver King  do  any  more  than  the  horses  of  other 
Western  stars.  They  are  both  good,  but  if  the 
rest  of  the  series  are  on  a par  with  this  one,  we 
will  still  want  Hoxie,  Hoot  and  Tom  Mix  and 
several  others — Leo  Maloney  for  instance.  Five 
reels. — Dinsunore  & Son,  Majestic  theatre,  Weiner, 
Ark. — Neighborhood  patronage. 

ON  TIME,  with  Richard  Talmadge. — This  pic- 
ture is  great  and  full  of  thrills  of  the  kind  that 
please  an  audience.  I cannot  account  for  the 
fact  that  it  did  not  get  me  the  usual  crowd,  but 
it  fell  a little  short.  However,  the  picture  is  good 
and  deserves  a crowd.  The  title  is  not  of  the 
kind  that  draws  and  seems  to  me  it  is  poorly 
named.  Six  reels. — C.  V.  Anderson,  Oak  theatre, 
Oakdale,  Nebr. 

ON  TIME,  with  Richard  Talmadge. — Fair  stunt 
picture.  Will  just  get  by  on  a Saturday  night. 
It  needs  a good  short  subject  for  a crutch.  Six 
reels. — R.  L.  S..  American  Legion  theatre,  Irene, 
S.  D. — Small  town  patronage. 

ON  TIME,  with  Richard  Talmadge. — Good  ac- 
tion picture.  Had  a lot  of  good  comments  on  it. 
Six  reels. — Dinsmore  & Son,  Majestic  theatre, 
Weiner,  Ark. — Neighborhood  patronage. 

THUNDERING  HOOFS,  with  Fred  Thomson.— 
A real  Western  that  will  please  all  Western  fans. 
Not  the  “shoot  ’em  up’’  kind.  Star  is  a winner. 
Five  reels. — E.  D.  Luna.  Cozy  theatre.  Wagoner, 
Okla. — Small  town  patronage. 

DAYTIME  WIVES,  with  a special  cast. — Fair 
picture.  Sorry  paper ; lost  money.  Church  peo- 
1 le  knocked  on  account  of  paper,  but  the  picture 
is  clean.  Six  reels. — J.  M.  Broadus,  Dixie  thea- 
tre, Bay  Minette,  Ala. — Small  town  pati-onage. 

THE  MYSTERIOUS  WITNESS,  with  a special 
erst. — Only  a fair  Western.  Did  not  please.  Print 
good.  Five  reels. — P.  G.  Held,  Sterling  theatre, 
Fairmont,  Neb. — Neighborhood  patronage. 

THE  SILENT  STRANGER,  with  Fred  Thom- 
son.— An  extra  program  full  of  real  stunts  and  a 
good  story  — Bert  Silver,  Silver  Family  theatre, 
Greenville.  Mich. 
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THE  MASK  OF  LOPEZ,  with  Fred  Thomson.— 
This  is  our  first  picture  with  this  star,  which  may 
account  for  small  business  done.  It  is  a very 
good  Western  and  small  number  who  saw  it 
seemed  pleased.  But  Fred,  you'll  have  to  pull 
more  in  if  you  want  to  visit  in  Eminence.  Five 
reels. — A.  N.  Miles,  Eminence  theatre.  Eminence, 
Ky. — Small  farming  town  patronage. 

THE  MASK  OF  LOPEZ,  with  Fred  Thomson.— 
Business  bad  on  account  of  carnival  and  pro- 
tracted meeting.  “The  Mask  of  Lopez”  is  one  of 
Fred  Thomson’s  best  bets.  Medium  length  and  in 
perfectly  good  condition.  Five  reels. — H.  E.  Pat- 
rick, Strand  theatre,  Samson,  Ala. 

NORTH  OF  NEVADA,  with  Fred  Thomson.— 
Pleased  well. — George  W.  Gould,  Majestic  theatre. 
The  Dalles,  Ore. — Mixed  patronage. 

BREAKING  INTO  SOCIETY,  with  Bull  Mon- 
tana.— Real  good  picture.  Sold  it  to  me  right 
and  I made  good.  Five  reels. — L.  M.  Jones,  Arca- 
dia theatre,  Vandergi’aft,  Pa. — General  patronage. 

COLLEEN  OF  THE  PINES,  with  Jane  Novak. 
— A very  clever  picture  that  seemed  to  please  all 
that  saw  it.  "Colleen  of  the  Pines”  and  “Fight- 
ing Blood”  made  a very  nice  Friday  and  Satur- 
day program.  Five  reels. — H.  E.  Patrick,  Strand 
theatre,  Samson,  Ala. 

UP  AND  AT  ’EM,  with  Doris  May. — This  was 
a business  killer  for  us.  Not  enough  action  for 
our  crowd.  Would  class  it  around  70  per  cent. 
Six  reels. — Mr.  and  Mrs.  E.  L.  Fawks,  Photo 
Phone  theatre,  Graford,  Tex. 

First  National 

THE  MADONNA  OF  THE  STREETS,  with 
Nazimova  and  Milton  Sills. — One  of  those  good 
productions  that  failed  to  bring  in  any  box  office 
returns.  A splendid  iricture.  Eight  reels. — S.  B. 
Johnson,  Regent  theatre,  Marianna,  Ark. — General 
patronage. 

THE  SEA  HAWK,  with  Milton  Sills. — Well, 
here  is  one  that  went  over  big.  Some  of  the 
boys  say  that  it  is  not  a small  town  picture,  but 
it  sure  did  please  my  patrons.  Had  more  com- 
ments on  this  than  any  other  picture  I have  ever 
run.  Good  picture  ; good  print. — J.  W.  Griffin, 
Pastime  theatre,  Lumberton,  N.  C. — Neighborhood 
patronage. 

THE  SEA  HAWK,  with  Milton  Sills. — An  ex- 
ceptional photoplay.  Wallace  Beery  is  the  comic 
relief  and  outshines  the  others  when  on  set.  Sills 
gives  all  that  can  be  desired  as  “Sakr-El-Bahr.” 
Hope  Sabatini  writes  more  stories  like  this.  Busi- 
ness nothing  to  rave  about.  Twelve  reels. — George 
W.  Gould,  Majestic  theatre.  The  Dalles,  Ore. — 
Mixed  patronage. 

THE  SEA  HAWK,  with  Milton  Sills. — I adver- 
tised this  as  the  finest  romantic  drama  ever  pro- 
duced and  I’m  still  saying  it.  To  lovers  of  Saba- 
tini’s  masterpiece,  the  director  has  breathed  into 
it  the  breath  of  life  and  it  has  become  a living 
thing.  It  is  without  a flaw.  Characterizations 
are  very  finely  drawn.  Beery  almost  steals  the 
honors,  injecting  enough  comedy  to  relieve  the 
dramatic  tension.  A wonderful  picture  and  will 
please  any  audience  that  really  likes  good  pictures. 
Twelve  reels. — Carl  Judge,  Iris  theatre.  Wheat- 
land,  Wyo. — Small  town  patronage. 

THE  SEA  HAWK,  with  Milton  Sills. — Boys, 
another  good  picture  with  a poor  box  office  mag- 
net. I paid  a big  price  for  this  one,  thinking  of 
breaking  all  house  records.  Instead  it  broke  all 
records  on  my  pocketbook,  owing  to  the  fact  that 
the  producer  forced  me  to  charge  the  admission 
prices  of  25  and  50  cents.  Small  town  people 
can’t  stand  that  sort  of  admission  price  and  they 
all  failed  to  come.  Although  it  is  not  as  big  as 
they  claim  this  to  be,  my  people  liked  “Scara- 
mouche”  much  better,  for  which  I paid  one- third 
of  the  price  paid  for  “The  Sea  Hawk,”  and 
showed  “Scaramouche”  at  15  and  30  cents  and 
made  some  money.  I think  we  ought  to  give 
Metro  credit,  for  they  use  all  e.xhibitors  on  the 
square.  I think  that  if  some  companies  had  “The 
White  Sister”  or  “Scaramouche,”  not  only  would 
they  ask  a fortune  for  it,  but  they  would  force 
you  to  buy  a lot  of  other  pictures  and  split  be- 
sides. Brother  Exhibitors,  don’t  let  them  put  one 
over  on  you.  Run  this  picture  if  you  can  buy 
right  and  buy  at  a flat  rental.  It  is  about  time 
for  all  of  us  exhibitors  to  wake  up  to  the  fact 
that  every  time  certain  companies  have  got  a 
fairly  good  picture  they  want  all  you  make  for 
rental.  I hope  this  will  be  my  lesson  and  that 
I’ll  never  again  pay  the  price  I paid.  Lost  money. 
Twelve  reels. — Martina  & Bros.,  Star  theatre, 
Dunsville,  N.  Y. 

A SELF  MADE  FAILURE,  with  a special  cast. 
— Called  for  many  laughs  here,  although  some 
jokes  very  ancient.  Box  office  draft  not  heavy 
but  good.  Would  say  that  it  pleased  my  town. — 
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“Plain  Fools”  Questionnaire 

I think  it  would  be  a good  plan  to  publish  (on  a prominent  page 
of  the  “What  the  Picture  Did  For  Me”  department)  a sort  of  ques- 
tionnaire. The  following  form  is  suggested. 

ROBERT  L.  ANDERSON, 

Olympic  theatre, 

Forks,  Wash. 

* 

(NOTE:  The  form  suggested  by  Mr.  Anderson  is  as  folloivs.  Mr.  Anderson’s 
answer  to  the  “Plain  Fools”  charge  was  printed  on  page  y2  of  the  November  22 
issue.) 

I ^1 

I 1.  Do  you  think  the  WHAT  THE  PICTURE  DID  FOR  ME  ' 

I department  is  a help  to  exhibitors?  ' 

I (b)  To  exchanges?  I 

I (c)  To  producers?  | 

2.  Do  you  think  a man  is  a fool  to  contribute  to  this  , 

I department?  • 

I 3.  Do  you  know  of  any  more  reliable  or  more  accurate  infor-  1 

' mation  on  pictures?  

I 4.  Do  you  have  rrny  objections  to  this  department? | 

(b)  If  so,  please  state  them  here . 


Remarks 


(Signature)  .... 
(Theatre) 
(City) 
(State) 
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H.  S.  Robbins,  Robinhood  theatre.  Grand  Haven, 
Mich. 

THE  LOVE  MASTER,  with  Strongheart, — A 
dandy  picture  that  you  can  boost  to  the  limit. 
Pleased  all  who  saw  it.  Seven  reels.— E.  D. 
Luna,  Cozy  theatre,  Wagoner,  Okla. — Small  town 
patronage. 

PAINTED  PEOPLE,  with  Colleen  Moore. — A 
good  program  picture.  Miss  Moore  always  pleases. 
Ben  Lyon  is  good.  Print  good.  Seven  reels. — 
W.  T.  Waugh,  Empress  theatre,  Grundy  Center, 
la. — Small  town  patronage. 

ABRAHAM  LINCOLN,  with  a special  cast. — 
Boys,  a wonderful  picture  but  not  a money  maker. 
The  price  I paid  for  this  picture  I could  have 
bought  the  film  and  all.  It  is  certainly  a crime, 
boys,  the  way  the  producers  are  selling  the  pic- 
tures these  days.  They  want  all  you  make  and 
more  too.  They  don’t  even  allow  you  five  dollars 
a day,  as  much  as  a laborer  is  getting.  Since 
“The  Covered  Wagon,”  every  producer  that  has 
got  a fairly  good  picture  not  only  wants  a big 
rental  but  a split  over  the  amount  when  allowing 
you  about  five  dollars  a day.  Brother  Exhibitor, 
watch  out.  I lost  money  on  this  one.  Ten  reels. 
— Martina  & Bros.,  Star  theatre,  Dunsville,  N.  Y. 

THE  MARRIAGE  CHEAT,  with  Percy  Mar- 
mont. — Scenery  is  beautiful,  acting  is  good,  but 
the  director  made  a few  slips.  Notice  the  episode 
where  the  goose  follows  Marmont.  Would  say  it 
is  a good  program  picture. — F.  H.  Staup,  Capitol 
theatre,  Delphos,  O. — General  patronage. 

THE  MARRIAGE  CHEAT,  with  Percy  Mar- 
mont.— Good  story  of  the  South  Seas.  Beautiful 
scenery,  tropical  storm,  ship  wreck.  Plenty  of 
excitement.  Good  moral. — A.  F.  Jenkins,  Com- 
munity theatre,  David  City,  Neb. 

LILIES  OF  THE  FIELD,  with  Corinne  Grif- 
fith.— Here  is  a real  picture.  Pleased  100  per 
cent,  as  nearly  all  PMrst  Nationals  do.  Conway 
Tearle  and  Corinne  Griffith  are  great.  Fine  act- 
ing. If  you  want  good  pictures,  good  prints,  good 
photography  and,  most  of  all,  fair  dealing,  hold 
time  for  First  National. — R.  E.  Mitchell,  Plain- 
view  theatre,  Plainview,  Tex. 

LILIES  OF  THE  FIELD,  with  Corinne  Grif- 
fifth. — A splendid  picture.  Good  story,  fine  cast. — 
Bert  Silver,  Silver  Family  theatre,  Greenville, 
Mich. 

LILIES  OF  THE  FIELD,  with  Corinne  Grif- 
fith.— We  think  this  one  of  the  best : everything 
perfect  in  it,  acting,  lighting,  etc.  Didn’t  draw 
as  well  as  it  deserved  but  had  fair  crowd.  One 
old  man  told  me  he  enjoyed  this  most  of  any 
picture  this  year,  and  we  had  thought  it  a ladies 
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picture.  Nine  reels. — E.  C.  Hoadley,  Square 
Town  theatre,  Brooklyn,  Mich. — Small  town  pa- 
tronage. 

TORMENT,  with  a special  cast. — Not  a bad  pic- 
ture at  all.  Earthquake  scene  is  good,  although 
it  is  evident  it  has  been  faked.  The  part  showing 
the  characters  entombed  under  bank  is  entirely 
too  long. — A.  H.  Staup,  Capitol  theatre,  Delphos, 
O. — General  patronage. 

WHY  MEN  LEAVE  HOME,  with  a special  cast. 
— If  your  patrons  like  a good  picture  with  plenty 
of  comedy,  here  it  is.  Lewis  Stone  and  Helene 
Chadwick  do  some  very  good  acting,  while  Mary 
Carr  in  the  mother  role  is  great.  First  National 
will  sell  you  good  pictures  at  the  right  price. — 
R.  E.  Mitchell,  Plainview  theatre,  Plainview,  Tex. 

THE  MEANEST  MAN  IN  THE  WORLD,  with 
Bert  Lytell. — Although  business  held  up  well,  do 
not  consider  this  anything  big.  Old  story  with 
new  stars  dressed  up  different.  Certainly  missed 
Tully  Marshall  as  the  meanest  man! — George  J. 
Ritter,  Regent  theatre,  Bogota,  N.  J. 

THE  ENCHANTED  COTTAGE,  with  Richard 
Barthelmess. — I thought  it  was  great,  the  senti- 
ment being  beautiful,  but  the  audience  differed 
with  me  and  asked  me  what  it  was  all  about. — 
F.  H.  Staup,  Capitol  theatre,  Delphos,  O. — Gen- 
eral patronage. 

THE  FIGHTING  BLADE,  with  Richard  Bar- 
thelmess.— Would  class  it  as  a better  class  offer- 
ing. Costume  stuff  and  length  against  it. — 
George  J.  Ritter.  Regent  theatre,  Bogota,  N.  J. 

WHEN  A MAN’S  A MAN,  with  John  Bowers. — 
Enjoyed  by  all.  Didn’t  hear  a kick.  Eight  reels. 
— L.  J.  Frana,  Olympic  theatre,  Calmar,  Iowa. 

WHEN  A MAN’S  A MAN,  with  John  Bowers.— 
A most  satisfying  picture  with  a ready-made  pa- 
tronage in  any  small  town  and  rural  community. 
The  immense  popularity  of  the  book  attracts  and 
the  picture  follows  the  book  so  closely  that  none 
can  criticise. — W.  J.  Powell,  Lonet  theatre,  Wel- 
lington, O. — Small  town  patronage. 

A SON  OF  THE  SAHARA,  with  Bert  Lytell.— 
Ran  this  as  a benefit  at  a set  price,  so  I cannot 
tell  how  it  would  draw  for  me,  but  judged  to  be 
real  picture,  with  the  reservation  that  it  is  more 
for  highbrows. — George  J.  Ritter,  Regent  theatre, 
Bogota,  N.  J. 

A SON  OF  THE  SAHARA,  with  Bert  Lytell.— 
A good  picture  of  its  kind.  While  I am  partial 
to  this  type  of  picture.  I must  confess  that  the 
average  audience  cares  nothing  for  them  at  all. — 
F.  H.  Staup,  Capitol  theatre,  Delphos,  O. — Gen- 
eral patronage. 

GALLOPING  FISH,  with  a special  cast. — This 
Ince  production  is  far  from  what  it  is  cracked  up 
to  be.  Drawing  power  nil.  Patrons  thought  It 
was  silly.  Five  short  reels.- — C.  W.  Langacher, 
New  Glarus  theatre,  New  Glarus,  Wis. — Tran- 
sient patronage. 

THE  WOMAN  ON  THE  JURY,  with  Sylvia 
Breamer. — Business  fair  and  picture  pleased  ma- 
jority. although,  personally,  I did  not  think  it 
anything  to  become  excited  about.^ — H.  S.  Rob- 
bins, Robinhood  theatre.  Grand  Haven,  Mich. 

TWENTY-ONE,  with  Richard  Barthelmess.— 
Fair.  Seven  reels.- — J.  S.  Walker,  Alamo  theatre, 
Moody,  Tex. — Small  town  patronage. 

THE  GIRL  OF  THE  GOLDEN  WEST,  with 
Sylvia  Breamer. — High  class  Western  of  the  days 
of  ’49.  It  pleased  almost  100  per  cent.  Old,  but 
worth  playing  if  you  get  a good  print.  Seven 
short  reels. — R.  J.  S.,  American  Legion  theatre, 
Irene.  S.  D. — Small  town  patronage. 
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THE  GIRL  OF  THE  GOLDEN  WEST,  with 
Sylvia  Breamer. — Have  not  been  able  to  figure 
out  yet  (two  weeks  after  play  date)  why  this  pic- 
ture did  not  draw.  I think  it  is  a very  good  high 
class  Western,  but  business  was  way  off.  Only 
reason  I can  think  of  is  that  we  played  it  years 
ago  when  Paramount  made  it  and,  as  we  are  still 
playing  to  the  same  population,  they  didn’t  care 
to  spend  a quarter  for  something  they  saw  for  a 
dime.  Seven  reels. — A.  N.  Miles,  Eminence  thea- 
tre, Eminence,  Ky. — Small  farming  town  pa- 
tronage. 

FLAMING  YOUTH,  with  Colleen  Moore. — No 
good  for  small  town.  Didn’t  please  half.  Seven 
reels. — L.  J.  Frana,  Olympic  theatre,  Calmar,  la. 

■ THE  BRIGHT  SHAWL,  with  Richard  Barthel- 
mess.— Not  as  good  as  many  of  his  pictures.  Very 
hard  for  average  crowd  to  follow. — Geo.  C.  Star- 
key,  Opera  House,  Montour  Falls,  N.  Y. 

SLANDER  THE  WOMAN,  with  Dorothy  Phil- 
lips.— Combination  of  society  and  North  Woods. 
Not  big,  hut  well  staged  and  very  entertaining. 
Seven  reels. — R.  J.  S.,  American  Legion  theatre, 
Irene,  S.  D. — Small  town  patronage. 

SLANDER  THE  WOMAN,  with  Dorothy  Phil- 
lips.— Excellent  production.  Unusual  story.  Bet- 
ter than  many  specials.  Plenty  of  good  outdoor 
stuff.  Starved  to  death  on-  it  but  no  fault  of  the 
picture.  Seven  reels. — William  Hoefs,  Queen  thea- 
tre, Ft.  Stockton,  Tex. 

SLANDER  THE  WOMAN,  with  Dorothy  Phil- 
lips.— Fair. — Geo.  C.  Starkey,  Opera  House,  Mon- 
tour Falls,  N.  Y. 

THE  SONG  OF  LOVE,  with  Norma  Talmadge. 

- — Foreign  atmosphere  and  too  much  footage 
against  it.  Fell  down  on  it. — George  J.  Ritter, 
Regent  theatre,  Bogota,  N.  J. 

WANDERING  DAUGHTERS,  with  a special 
cast. — An  obvious  attempt  to  make  a naughty  pic- 
ture, but  it  wouldn’t  jell.  The  result  is  that  it  is 
neither  naughty  nor  good.  Business  was  good  at 
the  box  office,  but  it  was  “no  fault  of  the  pic- 
ture.” Six  reels. — R.  J.  S.,  American  Legion 
theatre,  Irene,  S.  D. — Small  town  patronage. 

PENROD  AND  SAM,  with  Ben  Alexander. — 
Pleased  the  kids  and  parents,  but  the  young  peo- 
ple stayed  away,  so  did  not  get  the  crowd  that 
pays  the  large  part  of  the  expense  and  the  result 
was  I had  to  make  up  the  difference.  A very 
good  picture  for  the  whole  family  to  see.  Six 
reels. — M.  A.  Manning,  Opera  House,  Baldwin, 
Wis. — Small  town  patronage., 

PENROD  AND  SAM,  with  Ben  Alexander.— 
Ran  this  on  election  night  and  pleased  generally. 
Good  business  too.  Seven  reels. — F.  L.  Johnson, 
Johnsonian  theatre,  Ripley,  N.  Y. — Small  town 
patronage. 

MIGHTY  LAK  ’A  ROSE,  with  Dorothy  Mac- 
kaill. — Everyone  has  told  how  good  this  is,  for 
years,  so  I’ll  just  say  the  same  as  the  rest,  "One 
of  the  best.”  Drew  well  in  spite  of  its  age. 
Eight  reels. — E.  C.  Hoadley,  Square  Town  theatre, 
Brooklyn.  Mich. — Small  town  patronage. 

CHILDREN  OF  THE  DUST,  with  JohnnU 
Walker. — Only  an  ordinary  program  picture  sold 
at  the  price  of  a special  print.  Seven  reels. — • 
P.  G.  Held,  Sterling  theatre,  Fairmont,  Neb. — 
Neighborhood  patronage. 

POTASH  AND  PERLMUTTER,  with  a special 
cast. — Dandy  good  comedy  drama  and  enjoyed 
by  those  who  came,  but  weather  was  bad  and 
business  light.  Eight  reels. — Carl  Judge,  Iris 
theatre,  Wheatland,  Wyo. — Small  town  patronage. 

POTASH  AND  PERLMUTTER,  with  a special 
cast. — One  of  the  most  satisfying  pictures  we 
have  had  in  a long  time.  Fair  crowd ; everyone 
pleased.  When  we  show  First  National  pictures 
we  feel  that  we  have  something  worth  while,  and 
a show  that  was  reasonable  in  price.  First  Na- 
tional pictures  are  first  class  in  action,  direction, 
photography  and  all  other  desirable  qualities. 
Eight  reels. — T.  T.  Castleman,  Castleman  theatre. 
Waterproof,  La. — General  patronage. 

THE  ISLE  OF  LOST  SHIPS,  with  Milton  Sills. 
— A sea  story  with  lots  of  action  that  will  keep 
them  interested,  even  if  it  is  in  eight  reels.  Eight 
reels. — M.  A.  Manning,  Opera  House.  Baldwin, 
Wis. — Small  town  patronage. 

THE  ISLE  OF  LOST  SHIPS,  with  Milton  Sills. 
— A good  picture  but  a very  poor  drawing  title. 
If  you  can  get  them  in  on  this  one  it  will  please. 
Seven  reels. — P.  G.  Held,  Sterling  theatre,  Fair- 
mont, Neb. — Neighborhood  patronage. 

BELL  BOY  13,  with  Douglas  MacLean. — Very 
ordinary  program  picture.  A very  simple  comedy 
that  just  gets  by.  Played  to  dandy , business.— 
Wm.  Hoefs.  Queen  theatre,  Ft.  Stockton,  Tex. 

SCARS  OF  JEALOUSY,  with  Frank  Keenan. — 
Fine.  This  picture  has  everything.  Keenan’s 
work  is  a treat.  Seven  reels. — R.  J.  S.,  American 
Legion  theatre,  Irene,  S.  D. — Small  town  pa- 
tronage. 
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WITHIN  THE  LAW,  with  Norma  Talmadge. — 
Very  good.  Acting  of  Norma  wonderful.  Fol- 
lows stage  play  very  close.  Eight  reels. — L.  N. 
Leek,  Club  House  theatre,  Jackson,  Wyo. — Gen- 
eral patronage. 

A MAN  OF  ACTION,  with  Douglas  MacLean.— 
Extra  good  program  picture.  All  MacLean’s  are 
good  here.  He  always  pulls  a few  extra  admis- 
sions. Buy  them  right  and  don’t  raise  prices. 
Six  reels. — R.  J.  S.,  American  Legion  theatre, 
Irene,  S,  D. — Small  town  patronage. 

BRAWN  OF  THE  NORTH,  with  Strongheart.— 
We  had  many  favorable  comments  on  this  good 
picture.  The  picture  is  all  there  from  start  to 
finish  and  will  please  one  hundred  per  cent.  Eight 
reels. — Earl  Somerville,  Opera  House,  Raymond, 
Minn. 

PECK'S  BAD  BOY,  with  Jackie  Coogan. — Not 
much  to  this,  but  it  gets  some  extra  business. 
Might  have  been  better  if  we  had  had  all  of  the 
footage.  Five  reels. — R.  J.  S.,  American  Legion 
theatre,  Irene,  S.  D, — Small  town  patronage. 

Fox 

THE  LAST  OF  THE  DUANES,  with  Tom  Mix. 
— A dandy  Mix  picture  with  action  for  his  follow- 
ers. A Zane  Grey  story  that  will  draw  them  in 
where  Westerns  are  liked.  Business  good  one  day 
showing.  Eight  reels. — Mr.  and  Mrs.  E.  L. 
Fawks,  Rex  theatre,  Caddo,  Tex. 

THE  DESERT  OUTLAW,  with  Buck  Jones.— 
A dandy  Western  picture.  Print  in  good  condi- 
tion. Six  reels. — L.  Deyo,  Miers  theatre.  Scho- 
harie. N.  Y. — General  patronage. 

A CIRCUS  COWBOY,  with  Buck  Jones.— This 
one  pleased  my  patrons  better  than  “Not  a Drum 
Was  Heard.”  It  took  with  the  kids  on  account 
of  being  a circus  picture.  No  knocks  on  this  one. 
— Chas.  E.  Barber,  Electric  theatre,  Tilden,  111. 

SOUTH  SEA  LOVE,  with  Shirley  Mason.— Not 
the  best  ever  but  not  so  worse,  but  with  the  help 
of  a good  comedy,  my  patrons  seemed  satisfied. 
Not  really  a Mason  type  of  picture. — W.  L.  Doug- 
las. Strand  theatre,  Newman  Grove.  Neb. — Small 
town  patronage. 

HEARTS  OF  OAK,  with  Pauline  Starke  and 
Hobart  Bosworth. — When  you  play  this  so-called 
special,  better  take  a night  off  and  go  see  your 
wife’s  folks.  If  you  make  a mistake  by  showing 
it  two  nights,  better  close  up  the  second  for  you 
won’t  have  any  one  to  see  it.  Without  excep- 
tion. it’s  the  weakest  picture  that  I have  ever 
tried  to  j)ut  over  two  days.  It  takes  gall  and  lots 
of  it  to  release  a picture  like  this  one  as  a spe- 
cial. No  story,  no  acting,  no  stars,  no  nothing. — 
Six  reels. — R.  W.  Hickman,  Lyric  theatre,  Green- 
ville, 111. 

A MILE-A-MINUTE  ROMEO,  with  Tom  Mix.— 
A real  good  picture.  Mi.x  always  good.  Film 
in  good  condition.  Six  reels. — Earl  Somerville. 
Opera  House,  Raymond.  Minn. 

THE  ARIZONA  EXPRESS,  with  a special  cast. 
— Good  hokum.  One  day  picture  for  small  town 
audience  or  in  factory  districts.  Full  of  action. — 
W.  O.  Stevens,  Apollo  theatre,  Princeton,  111. 

DOES  IT  PAY?  with  Hope  Hampton. — A socie- 
ty drama  that  is  just  about  average  mash.  Cer- 
tainly not  worth  the  money  I had  to  pay  for  it. — 
F.  H.  Staup,  Capitol  theatre,  Delphos,  O. — Gen- 
eral patronage. 

LADIES  TO  BOARD,  with  Tom  Mix — Went 
over  good  with  the  audience  I had.  Attendance 
very  poor  but  not  the  fault  of  the  picture.  All 
who  saw  it  were  well  pleased. — Chas.  E.  Barber, 
Electric  theatre,  Tilden,  111. 

LADIES  TO  BOARD,  with  Tom  Mix.— Not  a 
Western  but  will  please  everybody. — Geo.  C.  Star- 
key,  Opera  House,  Montour  Falls,  N.  Y. 

EYES  OF  THE  FOREST,  with  Tom  Mix.— This 
is  not  as  good  as  most  Mix  pictures,  but  you  can 
get  by  with  it.  It  will  please  Mix  fans  fairly 
well.  Five  reels. — J.  W.  Andresen,  Rialto  theatre, 
Cozad,  Neb. 

EYES  OF  THE  FOREST,  with  Tom  Mix.— We 
always  get  a crowd  when  we  advertise  Tom  and 
Tony.  If  we  could  put  on  Tom  Mix  in  a good 
Western  one  day  every  week,  the  rest  of  our 
picture  nights  could  take  care  of  themselves. 
Five  reels. — T.  T.  Castleman,  Castleman  theatre. 
Waterproof,  La. 

EXILES,  with  John  Gilbert. — Good  program 
picture.  Nearly  as  good  as  "Just  Off  Broadway.” 
Five  reels. — Frank  Sabin,  Majestic  theatre.  Eure- 
ka, Mont. — Small  town  patronage. 

AGAINST  ALL  ODDS,  with  Buck  Jones.— A 
good  picture. — F.  H.  Staup,  Capitol  theatre,  Del- 
phos, O. — General  patronage. 

THE  SILENT  COMMAND,  with  a special  cast. 
Good  picture  which  drew  a good  crowd  in  bad 
weather.  The  film,  however,  was  badly  scratched, 
which  was  not  so  good. — Wm.  H.  Creal,  Subur- 


ban theatre,  Omaha,  Neb. — Neighborhood  pa- 
tronage. 

THREE  JUMPS  AHEAD,  with  Tom  Mix.— 
Might  have  been  a good  picture  had  we  got  it  all, 
but  reels  received  didn’t  as  much  as  have  a title 
on  them.  Have  not  received  one  good  print  from 
F’ox  yet.  This  one  was  so  bad  it  would  not  go 
through  the  machines  and  patrons  all  left  before 
the  picture  finished.  Five  reels. — J.  M.  Keckler, 
Eagle  Hall  theatre,  Carlin,  Nev. — Small  town  pa- 
tronage. 

THE  GUN  FIGHTER,  with  William  Farnum.— 
A good  action  picture  and  the  usual  Farnum  type, 
but  William  Farnum  is  getting  too  old  for  the 
part  he  took  in  this  one.  Five  reels. — W.  L. 
Douglas,  Strand  theatre,  Newman  Grove,  Neb. — 
Small  town  patronage. 

THE  VILLAGE  BLACKSMITH,  with  a special 
cast. — This  is  a good  picture  but  nothing  wonder- 
ful. Thought  it  would  draw  the  school  children 
but  it  did  not. — Geo.  C.  Starkey,  Opera  House, 
Montour  Falls,  N.  Y. 

THIS  FREEDOM,  with  a special  cast. — A faith- 
ful reproduction  of  A.  S.  M.  Hutchinson’s  novel, 
but  the  story  is  too  heavy  to  make  good  picture 
material.  Poor  business  for  four  days. — John  W. 
Hawkins,  Capitol  theatre.  New  Bedford,  Mas.s. — 
General  patronage, 

BIG  DAN,  with  Buck  Jones. — A program  pic- 
ture that  will  please. — Geo.  C.  Starkey.  Opera 
House.  Montour  Falls,  N.  Y. 

THE  LONE  STAR  RANGER,  with  Tom  Mix.— 
A one  hundred  per  cent  Western.  A picture  that 
will  please  any  audience.  If  you  have  not  run  it 
you  are  making  a mistake.  Six  reels. — Earl  Som- 
erville. Opera  House,  Raymond,  Minn. 

THE  LONE  STAR  RANGER,  with  Tom  Mix.— 
Extra  business  Friday  and  Saturday  at  regular 
prices.  Believe  it  would  have  stood  a raise. — 
Roy  W.  Adams.  Pastime  theatre.  Mason.  Mich. — 
Small  town  patronage. 

WHEN  ODDS  ARE  EVEN,  with  William  Rus- 
sell.— Just  a fair  program  offering.  Five  reels. — 
C.  W.  Langacher,  New  Glarus  theatre.  New 
Glarus,  Wis. — Transient  patronage. 


Metro  Goldwyn 

ROBINSON  CRUSOE,  JR,,  with  Jackie  Coogan. 
— A fine  entertainment.  One  that  carries  you 
right  straight  through.  Jackie  does  his  stuff 
right  up  to  the  expectations  of  Jackie  fans  and  I 
believe  I enjoyed  it  as  much  as  any  of  them,  but 
it  did  not  do  any  more  than  a picture  costing 
one-half  the  rental  would  do,  as  we  only  had 
average  business.  Seven  reels. — W.  H.  Brenner, 
Cozy  theatre,  Winchester,  Ind. 

HIS  HOUR,  with  John  Gilbert. — Good  picture, 
good  acting,  in  a fair  story.  Business  light ; not 
a box  office  picture.  Paid  too  much  for  it. — A. 
Rabogliatti,  Globe  theatre.  Globe,  Ariz. 

SECOND  YOUTH,  with  a special  cast. — Played 
this  one  day  only.  Terrible  picture.  Business  off 
fifty  per  cent. — John  W.  Hawkins,  Capitol  thea- 
tre, New  Bedford,  Mass. — General  patronage. 

LITTLE  OLD  NEW  YORK,  with  Marion  Davies. 
— A delightful  picture  that  brought  a vex’y  satis- 
fying business  and  elicited  many  compliments 
from  patrons. — W.  J.  Powell,  Lonet  theatre,  Wel- 
lington, O. — Small  town  patronage. 

CIRCE,  THE  ENCHANTRESS,  with  Mae  Mur- 
»‘ay. — 'Disgusting,  as  the  others  of  this  star.  Busi- 
ness very  poor.  She  will  have  to  do  something 
different  or  get  off  the  screen.  Eight  reels. — A. 
Rabogliatti,  Globe  theatre,  Globe,  Ariz. 

A BOY  OF  FLANDERS,  with  Jackie  Coogan. — 
Personally  didn’t  like  this  as  well  as  his  others, 
but  the  children  liked  it.  He  didn’t  draw  as  good 
for  us  as  he  should,  just  fair,  but  everyone  en- 
joys the  pictures  that  come.  This  one  drew  bet- 
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ter  than  “Long  Live  the  King.”  Anyway.  Jackie 
is  wonderful  and  those  that  don’t  come  miss  a 
treat.  Eight  reels. — E.  C.  Hoadley.  Square  Town 
theatre,  Brooklyn,  Mich. — Small  town  patronage. 

SINNERS  IN  SILK,  with  a special  cast. — This 
is  a very  good  flapper  picture.  Good  acting  and 
good  direction.  Will  do  well  where  they  are  not 
too  popular  but  not  here.  Six  reels. — A.  Rabog- 
liatti.  Globe  theatre.  Globe,  Ariz. 

THE  WHITE  SISTER,  with  Lillian  Gish.— A 
wonderful  picture.  Should  be  shown  in  all  thea- 
tres. Metro  is  to  be  congratulated  on  this  great 
production.  One  cannot  help  but  rate  this  at 
one  hundred  per  cent  in  every  respect.  Eleven 
reels. — Earl  Somerville,  Opera  House,  Raymond, 
Minn. 

THREE  WEEKS,  with  Aileen  Pringle. — A good 
picture  but  paid  too  much  for  same.  This  was, 
in  fact,  a beautiful  production,  but  judging  from 
the  crowds  it  is  doubtful  whether  our  patrons  care 
much  for  such  a picture.  More  pictures  like  this 
in  price,  and  from  point  of  attendance,  we'll  go 
broke  good  and  proper.  Nine  reels. — T.  T.  Cas- 
tleman.  Castleman  theatre.  Waterproof,  La. — Gen- 
eral patronage. 

THE  ARAB,  a Rex  Ingram  production. — Not  as 
good  as  Ingram’s  usual  pictures.  Sheik  pictures 
have  seen  their  day.  People  don’t  care  for  them 
any  more. — A.  L.  Hepp,  Idylhour  theatre.  Greeley, 
Neb. — Neighborhood  patronage. 

SHERLOCK,  JR.,  with  Buster  Keaton. — Have 
had  any  number  of  pictures  that  were  better 
than  this,  and  they  didn’t  cost  as  much  either. — 
F.  H.  Staup,  Capitol  theati'e,  Delphos,  O. — Gen- 
eral patronage. 

THE  SHOOTING  OF  DAN  McGREW,  with  a 
special  cast. — The  title  proved  an  excellent  draw- 
ing card  and  the  picture  gave  good  satisfaction. 
Had  one  super-critical  prudish  lady  leave  the  thea- 
tre during  one  of  Barbara’s  dances  and  remark 
that  ‘‘such  exhibitions  are  not  fit  for  respectable 
people  to  witness.”  I am  rather  super-critical  on 
these  things  myself  but  I could  find  nothing  of- 
fensive whatsoever.  I told  her  so  and  added  that 
“in  my  opinion  only  a mind  that  harbors  evil, 
lascivious  thoughts  would  associate  lewdness  and 
obsenity  with  the  dance.”  Her  action,  becoming 
known,  aroused  considerable  comment,  but  no  one 
seemed  to  agree  with  her. — W.  J.  Powell,  Lonet 
theatre.  Wellington,  O. — Small  town  patronage. 

THE  SHOOTING  OF  DAN  McGREW,  with  a 
special  cast. — An  excellent  picture.  Should  go 
over  anywhere. — F.  H.  Staup.  Capitol  theatre.  Del- 
phos, O. — General  patronage. 

MLLE.  MIDNIGHT,  with  Mae  Murray. — A very 
good  one.  full  of  action,  but  while  the  pati'ons 
liked  it.  they  had  expected  Mae’s  regular  stuff. 
Was  a little  different  from  her  usual  run  of  pic- 


tures. However,  I must  say  I lost  money  on  this 
one.  Did  not  take  in  film  rental.  Seven  reels. — 
M.  J.  Babin,  Fairyland  theatre.  White  Castle,  La. 

ROUGED  LIPS,  with  Viola  Dana. — Fine.  Viola 
is  very  bewitching  and  always  pleases.  Good 
moral. — A.  F.  Jenkins,  Community  theatre,  David 
City,  Neb. 

ROUGED  LIPS,  with  Viola  Dana. — Bought  this 
one  because  I wanted  to  see  it  myself  and  was 
much  disappointed.  However,  the  cash  customers 
seemed  to  like  it.  Six  reels. — F.  L.  Johnson. 
Johnsonian  theatre,  Ripley,  N.  Y. — Small  town 
patronage. 

THE  GREAT  WHITE  WAY,  with  a special 
cast. — Very  good  picture  and  of  good  drawing 
power.  Crescent  theatre,  Newark,  N.  Y. — Small 
town  patronage. 

LONG  LIVE  THE  KING,  with  Jackie  Coogan. 
— A good  picture  that  pleased  some  better  than 
the  other  Coogans.  Print  fair.  Eight  reels. — 
W.  T.  Waugh,  Empress  theatre,  Grundy  Center, 
la. — Small  town  patronage. 

WOMEN  WHO  GIVE,  with  a special  cast.— 
Just  about  as  good  a picture  as  I have  had  the 
pleasure  of  showing  for  a long  long  time.  Storm 
scenes  are  excellent.— F.  H.  Staup,  Capitol  thea- 
tre, Delphos,  O. — General  patronage. 

WOMEN  WHO  GIVE,  with  a special  cast.— 
This  is  the  kind  of  picture  that  pleases  everyone. 
Sea  scenes  are  wonderful.  Story  very  intere.sting. 
They  laughed  and  cried  both.  Thought  it  about 
as  near  perfect  entertainment  as  a picture  could 
be.  Eight  reels. — E.  C.  Hoadley.  Square  Town 
theatre,  Brooklyn,  Mich. — Small  town  patronage. 

OUR  HOSPITALITY,  with  Buster  Keaton. — 

Held  up  well  and  well  liked. — George  J.  Ritter, 
Regent  theatre,  Bogota,  N.  J. 

OUR  HOSPITALITY,  with  Buster  Keaton.— 

Keaton’s  popularity  grows  with  each  feature 
shown.  While  this  production  did  not  bring  the 
compliments  from  patrons  that  “Shei'lock  Jr.” 
elicited,  it  was  well  received  and  well  patronized 
and  gave  excellent  satisfaction. — W.  J.  Powell, 
Lonet  theatre,  Wellington,  O.— Small  town  pa- 
tronage. 

OUR  HOSPITALITY,  with  Buster  Keaton.— 

This  one  was  sure  a foolin’  for  us.  Our  patrons 
were  crazy  over  his  short  comedies,  kept  asking 
for  a long  one.  This  was  our  first  lon.g  one  and 
we  had  the  poorest  crowd  we  have  had  in  a long 
time.  A great  many  said  it  was  silly.  My  wife 
and  I thought  it  about  the  cleverest  thing  out.  but 
the  comedy  seemed  to  go  over  their  heads.  The 
old  train  was  well  worth  seeing.  Seven  reels. — 
E.  C.  Hoadley,  Square  Town  theatre,  Brooklyn, 
Mich. — Small  town  patronage. 

STRANGERS  OF  THE  NIGHT,  with  a special 
cast. — Some  of  my  people  did  not  care  for  this. 


but  nevertheless  I say  to  buy  it.  Interesting  from 
end  to  end,  with  four  wonderful  stars — Matt 
Moore,  Enid  Bennett,  Barbara  LaMarr  and  Robert 
McKim.  Can  a picture  be  anything  but  good  with 
a cast  like  that? — Geo.  C.  Starkey,  Opera  House, 
Montour  Falls,  N.  Y. 

HELD  TO  ANSWER,  with  House  Peters.— A 
very  good  picture  and  had  many  very  pleasing 
remarks  about  it  as  patrons  passed  out.  It  is  no 
big  special  but  a darn  good  program  picture. 
Pleased  my  patrons,  and  that  is  what  I call  a 
good  one,  for  it  is  them  that  I like  to  please. — 
A.  L.  Hepp,  Idylhour  theatre,  Greeley,  Neb. — 
Neighborhood  patronage. 

HELD  TO  ANSWER,  with  House  Peters. — Those 
who  saw  it  said  it  was  good,  but  not  so  many  saw 
it.  Print  good.  Six  reels. — W.  E.  Elkin,  Temple 
theatre.  Aberdeen,  Miss.  — Neighborhood  pa- 
tronage. 

ALL  THE  BROTHERS  WERE  VALIANT,  with 
Lon  Chaney. — This  picture  will  please  any  audi- 
ence that  likes  sea  going  pictures.  Seven  reels. — 
Earhart  and  Lutz,  Opera  House,  Lexington  and 
Bellville,  O. — Small  town  patronage. 

ALL  THE  BROTHERS  WERE  VALIANT,  with 
Lon  Chaney. — A good  picture  that  drew  a good 
many  pleasing  comments. — Carl  Judge,  Iris  thea- 
tre. Wheatland,  Wyo. — Smalll  town  patronage. 

SCARAMOUCHE,  a Rex  Ingram  production. — 
A fine  play  along  the  costume  line  but  has  quite 
a lot  of  action.  Best  costume  picture  played  in  a 
long  time. — A.  L.  Hepp,  Idylhour  theatre.  Gree- 
ley, Neb. 

BACKBONE,  with  a special  cast. — Pleased  lov- 
ers of  the  out  of  doors  and  passed  as  a program 
offering.  Six  reels. — C.  W.  Langacher,  New 
Glarus  theatre.  New  Glarus,  Wis. 

THY  NAME  IS  WOMAN,  with  a special  cast.— 
Wasn’t  much  to  this  one.  Didn’t  please.  Seven 
reels. — L.  J.  Frana,  Olympic  theatre,  Calmar,  la. 

THE  GREEN  GODDESS,  with  George  Arliss.— 
Too  long  and  draggy.  Would  have  been  better 
in  seven  reels.  A number  of  walkouts  on  this. 
Not  a special.  Ten  reels. — E.  D.  Luna,  Cozy  thea- 
tre, Wagoner.  Okla. — Small  town  patronage. 

HEARTS  AFLAME,  with  a special  cast. — A 
good  picture.  Be  sure  and  get  this  one.  You  can 
.get  it  at  a live  and  let  live  price.  This  picture 
has  one  of  the  best  forest  fires  I have  ever  seen 
on  the  screen.  Nine  reels. — Earl  Somerville, 
Opera  House,  Raymond,  Minn. 

THE  STEADFAST  HEART,  with  a-special  cast. 
— Failed  to  please.  Too  slow  and  draggy.  Only 
ordinary  business. — E.  D.  Luna,  Cozy  theatre. 
Wagoner,  Okla. — Small  town  patronage. 

THE  SPOILERS,  with  Milton  Sills.— This  is  a 
good  program  picture.  Has  plenty  of  action. 
Pleased  100  per  cent. — E.  D.  Luna,  Cozy  theatre. 
Wagoner,  Okla. — Small  town  patronage. 

THREE  WISE  FOOLS,  with  special  cast.— 
Drew  good  crowd.  Highly  praised  by  patrons. 
Clean  comedy,  good  story,  wonderful  photography, 
but  why  do  they  mar  a beautiful  picture  by  run- 
ning cuss  words  into  the  titles? — Morgan  Van 
Doom,  Colonial  theatre,  Marion,  N.  Y. — Small 
town  patronage. 

THREE  WISE  FOOLS,  with  a special  cast. — 
Good  for  Sunday  anywhere.  Seven  reels.- — Don 
Wilcox,  Colome  theatre,  Colome,  S.  D. 

Paramount 

FEET  OF  CLAY,  a Cecil  B.  De  Mille  produc- 
tion.— A splendid  picture.  Best  De  Mille  re- 
leased to  use  since  "Manslaughter,”  and  equally 
as  good.  De  Mille  has  the  happy  faculty  of  com- 
bining an  intensely  interesting  story  with  lavish 
settings.  Most  of  the  others  who  attempt  it  quit 
with  the  settings.  As  an  exhibitor  before  me 
said.  “It  has  everything,”  and  it  surely  has. 
Business  not  so  good  on  it  here,  but  that’s  their 
fault,  as  it  deserves  a whale  of  a crowd.  Came 
back  stronger  the  second  day,  and  you  know 
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what  that  means.  After  all  this,  will  you  allow 
me  just  one  little  kick,  Mr.  De  Mille  ? All  right, 
thank  you.  We  all  believe  here  that  the  allegori- 
cal sequence  is  much  too  long.  Several  people 
walked  out  on  it  both  nights.  It’s  a splendid  idea 
and  a great  aid  to  the  theme.  Cut  down  a reel 
or  so,  “Feet  of  Clay”  would  be  my  ideal.  Ten 
reels. — Fred  Hinds,  Cresco  theatre,  Cresco,  la. — 
General  patronage. 

HER  LOVE  STORY,  with  Gloria  Swanson. — • 
This  production  should  be  put  in  the  program  or 
“average  picture”  class  and  sold  as  such,  but 
try  and  buy  it  that  way  and  see  how  far  you 
get,  A few  miore  like  this  and  “A  Society  Scan- 
dal” and  Glorious  Gloria  will  have  lost  her  draw- 
ing power.  Are  there  no  more  stories  available 
as  good  as  “The  Humming  Bird  ?”  If  not,  I 
may  have  to  write  one  myself.  The  people 
found  out  in  some  way  about  this  weak  one  and 
failed  to  show  up  at  “The  Suburban.” — Wm.  H. 
Creal,  Suburban  theatre,  Omaha,  Neb, — Neigh- 
borhood patronage. 

DANGEROUS  MONEY,  with  Bebe  Daniels.— 
A fine  production  that  will  certainly  please  all 
who  see  it.  A delightful  little  comedy  drama 
with  just  the  right  amount  of  punch  and  thrills. 
Tom  Moore  and  Daniels  make  a very  good  team. 
Eight  reels. — ^H.  E.  Schlichter,  Liggett  theatre, 
Madison,  Kas. 

DANGEROUS  MONEY,  with  Bebe  Daniels.— A 
good  program,  and  that  is  all.  Miss  Daniels  and 
Tom  Moore  are  good.  Print  new.  Seven  reels. 
— W.  T.  Waugh,  Empress  theatre,  Grundy  Center, 
la. — Small  town  patronage. 

EMPTY  HANDS,  with  Jack  Holt. — Went  over 
big.  Jack  a favorite  here.  Comments  favorable. 
— George  J.  Ritter,  Regent  theatre,  Bogota,  N.  J. 

THE  ALASKAN,  with  Thomas  Meighan. — ■ 
While  this  picture  may  not  please  those  “big” 
exhibitors  who  want  only  society  and  sex  stuff, 
matrimonial  mixups  and  that  kind  of  trash,  yet 
this  production  should  please  in  the  vast  majority 
of  houses  where  people  are  normal  and  have  no 
morbid  cravings  for  spicy  pictures.  It  is  a regu- 
lar he-man  tale  of  the  vast  unclosed  spaces, 
where  men  have  not  yet  become  cake-eaters  and 
lounge  lizards.  The  story  is  one  by  J.  O.  Cur- 
wood,  and  you  know  his  writings  generally  make 
good  pictures.  This  one  is  no  exception.  It  is 
needless  to  say,  this  production  drew  well  and 
Our  deposit  choked  the  bank. — Wm.  H.  Creal, 
Suburban  theatre,  Omaha,  Neb. — Neighborhood 
patronage. 

THE  ALASKAN,  with  Thomas  Meighan. — A 
good  picture  that  did  not  draw  as  it  should  have. 
No  fault  of  the  picture.  Some  beautiful  shots. 
Print  good.  Seven  reels. — W.  T.  Waugh,  Em- 
press theatre,  Grundy  Center,  la. — Small  town 
patronage. 

UNGUARDED  WOMEN,  with  Bebe  Daniels.— 
Good,  but  not  a money  maker  for  me. — George  J. 
Ritter,  Regent  theatre,  Bogota,  N.  J, 

MONSIER  BEAUCAIRE,  with  Rudolph  Valen- 
tino.— A beautiful  picture,  wonderful  costumes, 
good  story,  groat  cast,  but  a big  town  feature. 
Satisfied  about  fifty  per  cent  in  this  town.  Noth- 
ing against  the  product — too  fine  for  the  blood 
of  those  not  satisfied. — Bert  Silver,  Silver  Family 
theatre,  Greenville,  Mich. 

MANHANDLED,  with  Gloria  Swanson. — Very 
good.  Owing  to  the  second  day  being  Hallowe’en, 
with  every  organization  in  town  holding  a dance 
and  one  family  out  of  every  ten  at  a party,  it 
flopped  that  day.  When  things  are  against  you, 
you  cannot  get  ’em. — George  J.  Ritter,  Regent 
theatre,  Bogota,  N,  J. 

THE  BREAKING  POINT,  with  Nita  Naldi  and 
Matt  Moore. — Ran  a special  slide  advising  this 
was  not  a good  picture.  Several  liked  it  who 
had  read  the  story.  Not  much  to  it. — H.  G.  Stett- 
mund,  Jr.,  Odeon  theatre.  Chandler,  Okla. 

CHANGING  HUSBANDS,  with  Beatrice  Joy,— 
Good.  Miss  Joy  in  this  picture  is  a joy  to  be- 
hold. A farce  comedy  of  excellent  quality.  When 
the  artist  in  this  picture  painted  the  scroll  work 
on  Miss  Joy’s  hosiery,  the  men  in  the  audience 
bursted  right  out  and  cried  for  “Joy.”  Beauti- 
fully mounted.  Five  reels. — Clark  and  Edwards, 
Palace  theatre,  Ashland,  Ohio. — General  patron- 
age. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— A fairly  good  Western  picture  which 
the  exploitation  made  a thousand  times  bigger 
than  it  is.  Altogether  had  a good  drawing  mag- 
net at  the  box  office,  but  Paramiount  always  puts 
its  big  hand  to  the  box  office  by  taking  most  of 
your  profit,  leaving  you  five  dollars  a day,  as 
usual.  This  picture  has  made  lots  of  money 
throughout  the  country,  but  Paramiount  has  got 
the  most  of  it,  allowing  most  of  the  exhibitors 


five  dollars  a day.  While  I didn’t  lose  money  on 
it,  I didn’t  fill  my  pocket  book,  either.  Ten  reels. 
— Martina  & Bros.,  Star  theatre,  Dunsville,  N.  Y. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— Broke  every  record  that  was  ever  made 
in  this  theatr-e.  You  can’t  realize  how  this  pic- 
ture draws  until  you  have  played  it.  The  house 
was  packed  before  it  was  time  to  start  the  show. 
Play  it  by  all  means.  Paramount  will  ask  a lot 
for  it,  but  you  can’t  lose.  Ten  reels. — R.  J.  S. 
American  Legion  theatre,  Irene,  S.  D. — Small 
town  patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— It’s  all  that  has  been  said  about  it,  and 
then  some.  I see  some  exhibitors  kick  on  the 
way  Paramount  treated  them.  I want  to  say 
that  they  treated  me  fine ; could  not  have  asked 
for  a more  square  deal.  I made  some  money  and 
so  did  they.  I just  wish  I could  find  one  other 
company  that  would  treat  me  somewhere  near  as 
fair  with  their  big  ones  as  Paramount  did  with 
this — Fred  Mehaffey,  Lyric  theatre.  North  Bend, 
Neb. — Small  town  patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— Broke  all  house  records  and  pleased. 
Was  forced  to  accede  to  a split,  whereas  origi- 
nal oontract  called  for  flat  rental.  This  flat  ren- 
tal contract  had  not  been  accepted,  however,  and 
I had  nothing  to  do  but  sign  up  as  above  stated. 
Inasmuch  as  this  picture  was  sold  in  conjunction 
with  forty  others  and  I was  led  to  believe  every- 
thing was  O.  K.,  I question  the  right  of  any 
company  to  dio  this  sort  of  thing.  However,  the 
way  it  turned  out  in  this  instance,  I am  satisfied, 
but  in  the  future  will  not  bother  my  head  with 
any  contracts  that  are  not  approved  within  two 
weeks.  Have  canceled  several  recently,  as  I don’t 
think  a one-sided  contract  is  fair. — W.  O.  Stevens. 
Apollo  theatre,  Princeton,  111. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— A mighty  good  picture  that  gave  ex- 
cellent satisfaction  and  stood  up  for  two  days. 
Made  some  money,  although  had  to  pay  a pretty 
stiff  price.  Had  many  in  my  theatre  that  had 
never  been  in  before.  Print  in  good  condition. 


Think  it  is  a wonderful  drawing  card  and  will 
give  any  theatre  a good  reputation  that  shows 
it,  as  it  appeals  to  every  good  American  citizen. 
— A.  L.  Hepp,  Idylhour  theatre,  Greeley,  Neb. — 
Neighborhood  patronage. 

THE  DAWN  OF  TOMORROW,  with  Jacqueline 
Logan. — Business  real  poor.  This  is  a fairly  good 
program  offering ; setting  and  photography  good. 
Film  in  good  condition.  Can’t  understand  why 
people  do  not  care  for  such  a picture.  Seven 
reels. — M.  H.  McDbnnell,  Badger  Opera  House, 
Merrill,  Wis. 

THE  WANDERER  OF  THE  WASTELAND, 

with  Jack  Holt. — Very  fine  picture  and  a drawing 
card  on  account  of  Zane  Grey’s  name  and  the 
colored  photography.  Business  fine,  but  many 
thought  picture  a bit  gruesome. — H.  S.  Robbins, 
Robinhood  theatre.  Grand  Haven,  Mich. 

THE  MAN  WHO  FIGHTS  ALONE,  with  Wil- 
liam Farnum. — Poor  old  William  is  sure  a dead 
one  with  me.  However  he  has  made  worse  pic- 
tures than  this.  Paramount  sure  did  their  part. 
Gave  him  good  support  and  spent  some  goiod 
money  in  trying  to  put  him  over.  Just  another 
case  of  him  being  out  of  his  sphere.  Seven 
reels. — S.  B.  Johnson  Regent  theatre,  Marianna, 
Ark. — General  patronage. 

LILY  OF  THE  DUST,  with  Pola  Negri.— A 
wonderful  picture. — Crescent  theatre.  Newark. 
N.  Y. 

TRIUMPH,  with  Leatrice  Joy. — Somewhat  dis- 
appointed. Story  does  not  lend  itself  to  make  a 
real  picture,  in  my  opinion. — George  J.  Ritter, 
Regent  theatre,  Bogota,  N.  J. 
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MERTON  OF  THE  MOVIES,  with  Glenn 
Hunter. — Saw  the  play  in  New  York  and  liked 
it  hugely,  but  the  picture  doesn’t  get  over  like 
the  play.  Guess  it’s  Hunter’s  spoken  lines.  How- 
ever, had  no  kicks — and  some  praise,  and  did 


fairly  well  on  it. — Joe  Hewitt.  Strand  theatre. 
Robinson,  111. 

MERTON  OF  THE  MOVIES,  with  Glenn 
Hunter. — Splendid  in  every  way.  The  audience 
roared  at  this,  and  when  a ‘‘Holy  City”  audience 


roars,  it  means  something.  They  were  delighted 
and  went  out  laughing.  Not  alone  did  Glenn  do 
good  work,  but  Miss  Dana  and  the  entire  com- 
pany shared  honors  with  the  star.  Casting  direc- 
tor deserves  honorable  mention.  A mighty  satis- 
factory week’s  program.  Nicely  balanced. — 
Clark  and  Edwards,  Palace  theatre,  Ashland, 
Ohio. — General  patronage. 

OPEN  ALL  NIGHT,  with  Viola  Dana.— A 
mighty  fine  picture,  and  one  that  should  please 
the  majority.  The  work  of  Jetta  Goudal,  a new- 
comer to  the  screen,  is  wonderful,  and  we  pre- 
dict a future  in  the  movies  for  this  delightful 
little  actress.  Seven  reels. — H.  E.  Schlichter, 
Liggett  theatre,  Madinon,  Kas. 

OPEN  ALL  NIGHT,  with  Viola  Dana. — Poor- 
est of  the  Famous  Forty  to  date.  Had  more 
mean  kicks  such  as  "rotten.”  etc.,  than  on  any 
picture  in  months.  Was  just  thinking  Para- 
mount was  making  a good  average  when  this 
nothingness  comes  along.  Play  it  some  dark  and 
stormy  night  when  you  “know”  business  is  going 
to  be  bad. — Joe  Hewitt,  Strand  theatre.  Robin- 
son, 111. 

THE  FIGHTING  COWARD,  with  Cullen  Lan- 
dis.— We  consider  this  about  the  best  thing  Para- 
mount has  on  their  192.’?-1924  output  that  we 
have  played  so  far.  Laid  in  the  days  before  the 
Civil  war,  it  is  minus  all  this  mushy,  sickening 
modern  sex  love  stuff.  It  has  good  drama,  com- 
edy and  action.  Raised  admission.  Drew  and 
pleased.  Seven  reels. — A.  N.  Niles,  Eminence 
theatre.  Eminence,  Ky. — Small  farming  town  pa- 
tronage. 

THE  FIGHTING  COWARD,  with  Cullen  Lan- 
dis.— A good  picture.  Enough  comedy  to  please 
all.  Acting  of  Torrence  stands  out.  Print  good. 
Seven  reels. — W.  T.  Waugh,  Empress  theatre, 
Grundy  Center.  la. — Small  town  patronage. 

WEST  OF  THE  WATER  TOWER,  with  Glenn 
Hunter. — A fair  program  picture.  Hunter  did 
not  draw  or  please.  Print  fair.  Eight  reels.— 
W.  T.  Waugh,  Empress  theatre,  Grundy  Center, 
la. — Small  town  patronage. 

TO  THE  LADIES,  with  Theodore  Roberts.— 
Played  this  on  election  night,  and  pleased  be- 
cause everybody  was  watching  my  returns  on 
Roosevelt  and  Smith.  A very  ordinary  picture. 
Would  say  pass  it  up. — George  C.  Starkey,  Opera 
House.  Montour  Falls,  N.  Y. 

TO  THE  LAST  MAN,  with  Richard  Dix.— Did 
extra  business  on  this  for  Friday  and  Saturday. 
Advertised  it  extra  heavy  and  it  drew  well  and 
everyone  seemed  pleased.  Seven  reels. — A.  N. 
Miles.  Eminence  theatre.  Eminence,  Ky. — Small 
farming  patronage. 

TO  THE  LAST  MAN,  with  Richard  Dix.— Zane 
Grey  story.  Follows  the  story  well.  Will  please, 
so  would  say  buy  it. — Geo.  C.  Starkey,  Opera 
House,  Montour  Falls,  N.  Y. 

THE  CALL  OF  THE  CANYON,  with  Richard 
Dix. — A good  picture  that  pleased  a nice  business. 
Does  not  follow  the  book  and  several  said  so. — 
Carl  Judge,  Iris  theatre,  Wheatland,  Wyo. — Small 
tiown  patronage. 

THE  GUILTY  ONE,  with  Agnes  Ayres. — Ex- 
ceptionally good.  Used  this  one  on  a Sunday, 
and,  while  business  was  not  good,  no  fault  of 
picture. — M.  J.  Babin.  Fairyland  theatre.  White 
Castle,  La. 

THE  NE’ER-DO-WELL,  with  Thomas  Meighan. 
— A good  picture  that  follows  the  original  story 
quite  closely.  I wiouldn’t  recommend  it  for  Sun- 
day. Eight  reels. — Roy.  W.  Adams,  Pastime 
theatre.  Mason,  Mich. — Small  town  patronage. 

TIGER  LOVE,  with  Antonio  Moreno. — Used 
this  on  a Saturday  night  and  was  well  met. 
Acting  good.  A good  Spanish  picture.  Six 
reels. — M.  J.  Babin,  Fairyland  theatre.  White 
Castle,  La. 

MY  AMERICAN  WIFE,  with  Gloria  Swanson. 
— Did  good  business  one  night  and  they  said 
they  liked  it. — Boy  W.  Adams,  Pastime  theatre. 
Mason,  Mich. — Small  town  patronage. 

PIED  PIPER  MALONE,  with  Thomas  Meighan. 
— A good  Meighan  story  that  will  please.  Buy 
it. — Geo.  C.  Starkey,  Opera  House,  Montour  Falls, 
N.  Y. 

BLUFF,  with  Agnes  Ayres. — We  played  this 
one  "family  night,”  and  it  proved  an  acceptable 
offering.  It’s  just  one  of  those  nice  little  pro- 
gram pictures  that  no  one  dislikes  or  no  one 
raves  about.  Seven  reels. — A.  N.  Miles,  Eminence 
theatre.  Eminence,  Ky. — Small  farming  town 
patronage. 

WILD  BILL  HICKOK.  with  William  S.  Hart.— 
Oh,  I hate  to  say  it.  but  poor  Hart  is  all  done, 
if  this  picture  is  a sample  of  his  come  back. — 
Geo.  C.  Starkey.  Opera  House,  Montour  Falls, 
N.  Y. 
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A Tip 

to  the  Theater 
Manager 


Coupon  Books 
For  Holiday  Gifts 

Are  Quick  Sellers  and  Big  Money  Makers 
for  Every  Theater 

Here’s  a dandy  way  to  sell  theater  tickets  by  zvlwlesale ! 
Parents  will  buy  $3.00  or  $5.00  Coupon  P>ooks  to  give  their 
children  for  Christmas  gifts. 

You  get  the  cash  in  advance — and  you  hold  the  youngsters’ 
trade. 

Start  them  now,  for  Holiday  trade — you’ll  sell  them  the 
t ear  ’round  to  the  same  customers,  because  they  solve  a real 
problem  for  parents. 

JFrite  or  wire  for  samples. 

ARCUS  TICKET  COMPANY 


348  North  Ashland  Avenue 


CHICAGO,  ILLINOIS 


Prints  in  All  Exchanges — Now  Booking 
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WILD  BILL  HICKOK,  with  William  S.  Hart.— 
This  was  better  than  we  expected.  Has  two 
5?ood  fights  and  the  scenes  in  the  White  House 
are  good.  However,  if  Bill  could  hear  the  laughs 
and  the  derisive  '‘cut  that  out  Bill”  from  the 
kids,  he  certainly  would  not  try  to  “emote.”  Even 
few  women  can  cry  and  get  away  with  it  nicely, 
so  I don’t  know  why  Bill  wants  to,  because  he 
sure  looks  silly.  Six  reels. — A.  N.  Miles, 
Eminence  theatre,  Eminence,  Ky. — Small  farming 
town  patronage. 

THE  PRIDE  OF  PALOMAR,  with  Marjorie 
Daw. — A great  picture.  Will  please  any  audience. 
Eight  reels. — Earl  Somerville,  Opera  House,  Ray- 
mond, Minn. 

BACK  HOME  AND  BROKE,  with  Thomas 
Meighan. — Fine  in  every  way.  A 100  per  cent 
picture.  Very  favorable  comments.  Eight  reels. — 
W.  L.  Douglas,  Strand  theatre,  Newman  Grove, 
Neb. — Small  town  patronage. 

THE  COWBOY  AND  THE  LADY,  with  a spe- 
cial cast. — Fair,  just  a program  picture.  Six 
reels. — E.  C.  Hoadley,  Square  Town  theatre, 
Brooklyn,  Mich. — Small  town  patronage. 

TO  HAVE  AND  TO  HOLD,  with  a special 
cast. — This  is  old,  but  a mighty  fine  costume 
picture  with  plenty  of  action.  Will  please  your 
regular  fans  and  cause  some  favorable  comment. 
Eight  reels. — S.  G.  Fry,  Palace  theatre,  Omaha, 
Tex. 

MANSLAUGHTER,  with  Thomas  Meighan. — • 
Here  is  some  picture.  Will  please  any  audience. 
A hundred  per  cent  production.  If  you  have  not 
shown  it  you  should,  as  you  will  give  your 
audience  a real  treat  in  this  one.  Ten  reels. — 
Earl  Somerville,  Opera  House,  Raymond,  Minn. 

RACING  HEARTS,  with  Agnes  Ayres. — Com- 
mented on  favorably.  Many  said  it  was  the  best 
auto  race  they  had  ever  seen.  Will  stand  a 
slight  increase  in  admission. — H.  G.  Stettmund, 
Jr.,  Odeon  theatre.  Chandler,  Okla. — Small  town 
IJatronage. 

THE  WOMAN  WITH  FOUR  FACES,  with 

Betty  Compson.-  This  was  well  liked  by  the  few 
who  saw  it.  Mistitled,  or  something,  as  people 
passed  it  by. — H.  G.  Stettmund,  Jr.,  Odeon  the- 
atre, Chandler,  Okla.— Small  town  patronage. 

THE  WOMAN  WITH  FOUR  FACES,  with 

Betty  Compson. — Good,  worth  showing  anywhere. 
Fine  moral.  Film  not  so  good.  Six  reels. — L.  N. 
Leek,  Club  House  theatre,  Jackson,  Wyo. — Gen- 
eral patronage. 

SIXTY  CENTS  AN  HOUR,  with  Walter  Hiers. 
— Just  a fairly  good  comedy,  but  the  star  was 
not  cast  in  the  right  part  for  him.  He  is  a good 
actor,  but  believe  he  is  better  as  a supporting  star 
than  as  the  leading  man.  Don’t  see  where  they 
get  the  title,  as  Walter  only  got  $7.50  a week 
for  his  work  as  soda  jerker.  Six  reels. — R.  Ross 
Riley,  Wigwam  theatre,  Oberlin,  Kan. 

THE  TRAIL  OF  THE  LONESOME  PINE,  with 
Mary  Miles  Minter.' — Fine  program  picture.  Use 
a rattling  good  two  reel  comedy  with  it,  and 
your  show  will  go  over  in  fine  shape.  Six  reels. — 
L.  J.  S.,  American  Legion  theatre,  Irene,  S.  D. — 
Small  town  patronage. 

THE  OLD  HOMESTEAD,  with  Theodore 
Roberts. — A very  good  picture.  Will  please  any 
audience.  Book  it.  You  will  make  no  mistake. 
Eight  reels. — Earl  Somerville,  Opera  House,  Ray- 
mond, Minn. 

NOBODY’S  MONEY,  with  Jack  Hiolt. — Good 
little  picture.  Will  make  a good  program  for  any 
theatre.  Quite  a few  comedy  hits  in  this  one. 
Seven  reels. — R.  J,  S.,  American  Legion  theatre, 
Irene,  S.  D. — Small  town  patronage. 

BLUEBEARD’S  EIGHTH  WIFE,  with  Gloria 
Swanson. — Gloria  scores  again.  Step  on  it  hard. 
Acting — story — sets — dress — all  we  could  ask. — 
Frank  Sabin,  Majestic  theatre.  Eureka,  Mont. — 
Small  town  patronage. 

GRUMPY,  with  Theodore  Roberts. — Fine  pic- 
ture. Roberts  is  the  best  character  man  in  the 
business.  Seven  reels. — R.  J.  S.,  American  Legion 
theatre,  Irene,  S.  D. — Small  town  patronage. 

PETER  THE  GREAT,  with  Emil  Jennings. — ■ 
The  rottenest  thing  I have  ever  had  on  my 
screen.  Had  it  booked  for  two  days  and  after 
the  first  show  closed  up  the  house  and  went  hunt- 
ing. If  you  want  to  starve,  just  run  this. — J.  W. 
Griffin,  Pastime  theatre,  Lumberton,  N.  C. — 
Neighborhood  patronage. 

ADAM  AND  EVA,  with  Marion  Davies. — • 
Dressy  picture.  Fair  comedy.  Too  long,  too 
many  closeups  of  Marion.  Slow  as  mud.  Eight 
reels. — Frank  E.  Sabin,  Majestic  theatre.  Eureka, 
Mont. — Small  town  patronage. 

ADAM  AND  EVA,  with  Marion  Davies. — 


Extra  good.  Guess  you  can  call  it  a 100  per  cent 
picture.  Eight  reels. — R.  J.  S.,  American  Legion 
theatre,  Irene,  S.  D. — Small  town  patronage. 

Pathe 

HOT  WATER,  with  Harold  Lloyd. — A good  five 
reel  comedy  which  I paid  a big  price  for.  In  a 
small  town  of  4,000  the  price  was  so  high  that  I 
had  to  advance  the  admission  price  to  25c  and 
50c  in  order  to  get  by  with  it,  and  that  is  all  I 
did — get  by.  Half  of  the  town  are  sore  at  me 
for  advancing  the  admission  price  on  Lloyd,  as 
they  think  that  with  50c  they  ought  to  see  a mas- 
terpiece and  not  a five  reel  comedy.  A good 
comedy  ; run  it  if  you  can  buy  it  right,  but  don’t 
charge  them  50c,  whatever  you  do.  Fair  attend- 
ance. Five  reels. — Martina  & Bros.,  Star  theatre, 
Dunsviile,  N.  Y. 

GIRL  SHY,  with  Harold  Lloyd. — The  best  Lloyd 
to  date,  at  least  at  the  box  office.  Did  bigger 
business  on  this  than  on  any  of  his  previous  pic- 
tures. As  far  as  the  picture  itself  is  concerned, 
will  say  that  it  is  great,  although  some  of  his 
others  were  almost  as  good.  If  it  were  not  for 
the  price  and  the  sidit  figure  on  these  Lloyds 
we  could  make  a little  money.  At  that,  though, 
I would  advise  exhibitors  to  use  it,  as  it  sure 
pleases  the  people.  Eight  reels. — J.  W.  Andre- 
sen,  Rialto  theatre,  Cozad, .Neb. 

WHY  WORRY?  with  Harold  Lloyd. — This  is  the 
very  best  Lloyd  to  date.  Sure  gets  the  laughs 
and  will  please  100  per  cent.  I find  that  Lloyd 
is  the  most  popular  star  on  the  screen  and  will 
please  my  audience  every  time.  Film  fair.  Reels 
very  poor.  Six  reels. — W.  A.  Doerschlag,  Strand 
theatre.  Ransom,  Kan. — Small  town  patronage. 

DR.  JACK,  with  Harold  Lloyd. — A very  good 
picture  and  just  long  enough.  Don’t  pass  this 
one  up  by  all  means.  Five  reels. — J.  M.  Keckler, 
Eagle  Hall  theatre,  Carlin,  Nev. — Small  town  pa- 
tronage. 

THE  KING  OF  WILD  HORSES,  with  Rex.~ 
Just  another  one  of  Pathe’s  money  makers  for  the 
exhibitor.  This  one  brought  out  the  strange  faces 
and  they  went  away  pleased  100  per  cent.  Ran 
one  of  the  “Our  Gang”  comedies  with  it,  making 
a complete  knockout.  Five  reels. — Earhart  an<I 
Lutz,  Opera  House,  Lexington  and  Bellville,  O. — 
Small  town  patronage. 

THE  CALL  OF  THE  WILD,  with  Buck.— 
This  picture  did  not  draw  but  personally  think 
it  the  best  picture  I have  ever  shown.  So  whole- 
some and  clean  and  different  from  the  ordinary 
plots  shown.  Showed  on  my  poorest  night,  but 
those  who  came  called  for  more  of  the  same  kind. 
Pleased  everyone.  Seven  reels. — J.  M.  Keckler, 
Eagle  Hal!  theatre,  Carlin,  Nev. — Small  town  pa- 
tronage. 

Prod.  Dist.  Corp. 

ANOTHER  SCANDAL,  with  Lois  Wilson. — New 
film ; good  condition.  A great  moral  lesson  is 
tau.ght  in  this  picture.  It  is  well  directed  and 
well  acted.  Good  i)rint.  Eight  reels. — H.  E. 
Patrick,  Strand  theatre,  Samson,  Ala. 

WELCOME  STRANGER,  with  a special  cast.— 
Very  well  thought  of.  Did  good  business  and 
picture  is  clear  and  new.  I was  very  well  pleased. 
— M.  G.  Rhoades,  Morse  theatre,  Hastings,  Pa. 


THE  LEGEND  OF  HOLLYWOOD,  with  a spe- 
cial cast. — Very  few  liked  it.  Said  it  was  too 
slow. — H.  H.  Lane,  Holland  theatre,  Holland, 
Mich. 

THE  LEGEND  OF  HOLLYWOOD,  with  Percy 
Marmont. — The  Pathe  slow  motion  pictures  have 
nothing  on  this.  It  is  the  slowest  dragged  out 
picture  we  have  ever  run.  Poor  business.  Seven 
reels. — Crescent  theatre,  Newark,  N.  Y. — Small 
town  patronage. 

THE  WISE  VIRGIN,  with  Patsy  Ruth  Miller. — 
This  is  what  the  public  wants.  Everyone  satisfied 
and  went  out  smiling.  Producers  have  some 
“real”  pictures,  ail  money  getters. — Ruth  McGlas- 
son,  Home  theatre,  Rantoul,  111. 

THE  WISE  VIRGIN,  with  Patsy  Ruth  Miller.— 
Weak  program  picture. — Crescent  theatre,  Newark, 
N.  Y. 

HOLD  YOUR  BREATH,  with  Dorothy  Devore. 
— This  is  a steal  on  “Safety  Last,”  and  it’s  just 
about  as  good.  Extra  business  election  night  with 
this.  Six  reels. — Roy  W.  Adams,  Pastime  theatre, 
Mason,  Mich. — Small  town  patronage. 

HOLD  YOUR  BREATH,  with  Walter  Heirs. — 
Good  business.  Good  picture.  Seems  to  please 
all.  Six  reels.  H.  E.  Patrick,  Strand  theatre, 
Samson,  Ala. 

HOLD  YOUR  BREATH,  with  Dorothy  Devore. — ■ 
There  are  two  things  that  I have  always  main- 
tained that  the  average  woman  can’t  do  properly, 
one  being  to  drive  an  automobile  and  the  other 
to  play  comedy  leads  in  pictures.  Still  there  are 
many  expert  lady  drivers.  When  it  comes  to 
playing  a comedy  lead  my  skypiece  is  off  to  Doro- 
thy Devore.  She  is  just  dandy  in  this  picture — 
her  part  being  acting  out  fine  without  overacting 
it.  In  fact  that  whole  picture  is  six  si)Ools  of 
entertainment  and,  by  the  way  Mr.  Editor,  I 
claim  that  this  i)icture  will  please  the  “average 
movie  fan,”  will  go  over  in  the  “average  theatre” 
and  is  an  “average  (about  99%)  picture.”  After 
the  picture  has  been  reviewed  by  say  twenty-five 
or  more  exhibitors,  let’s  see  if  I am  right  or 
wrong.  The  picture,  of  course,  is  a thriller,  but 
I am  not  referring  to  that  alone.  The  continuity 
is  so  perfect  and  so  many  pleasant  punches  are 
injected  to  keep  up  the  interest.  If  Producers 
keep  this  pace  up  they  should  worry  about  getting 
runs  for  their  stuff,  I might  add  that  I recon- 
tracted for  this  picture  at  a fifty  per  cent  increase 
after  I reviewed  it. — W.  O.  Stevens,  Apollo  thea- 
tre, Princeton,  111. 

ROARING  RAILS,  with  Harry  Carey. — ^If  you 
like  action,  book  this  one.  Harry  Carey  does  some 
real  nice  work. — G.  E.  K.,  Halfway  theatre.  Half- 
way. Mich. 

ROARING  RAILS,  with  Harry  Carey. — I am 
like  my  patrons,  we  think  this  is  the  best  Harry 
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has  made.  It  was  well  liked  by  everybody.  Dif- 
ferent from  his  other  pictures.  Moral  tone  was 
O.  K.  I am  satisfied.  This  one  can  be  used  on  a 
Sunday.  Don’t  be  afraid  to  boost  this  one. — 
Chas.  E.  Barber,  Electric  theatre,  Tilden,  III. 

MIAMI,  with  Betty  Compson. — A bit  spicy  but 
full  of  the  hokum  they  like  in  our  small  town. 
Betty  certainly  showed  lack  of  Paramount  direc- 
tion.— H.  S.  Robbins,  Robinhood  theatre.  Grand 
Haven,  Mich. 

TIGER  THOMPSON,  with  Harry  Carey. — Don’t 
be  afraid  of  Westerns  when  you  can  get  one  like 
this.  Story  and  star  good,  but  why  wasn’t  little 
George  mentioned  in  the  cast  ? — Ruth  McGlasson, 
Home  theatre,  Rantoul,  111. 

TIGER  THOMPSON,  with  Harry  Carey.— 
Another  very  fine  Western  from  Stromberg.  Carey 
combination  series  has  been  fine  so  far. — H.  S. 
Robbins,  Robinhood  theatre.  Grand  Haven,  Mich. 

TIGER  THOMPSON,  with  Harry  Carey.— Abso- 
lutely good.  Pleased  one  hundred  per  cent  and 
then  some.  The  kitten  in  this  picture  was  very 
good  and  something  new.  The  Chinaman  also 
played  an  important  part.  Well  blended  with 
comedy.  Six  reels. — .4ddie  Hinson,  Strand  thea- 
tre, Samson,  Ala. 

TRY  AND  GET  IT.  with  Bryant  Washburn.— 
Does  not  quite  register.  Got  by  but  had  me 
nervous.  I could  not  force  a laugh  where  I was 
supposed  to. — L.  M.  Jones,  Arcadia  theatre,  Van- 
dergraft.  Pa. — General  patronage. 

TRY  AND  GET  IT,  with  Bryant  Washburn.— 
A good  program  picture  : not  a special. — Bert 
Silver,  Silver  Family  theatre,  Greenville,  Mich. 

THE  OLD  FOOL,  with  a special  cast. — A splen- 
did entertainment  for  any  house. — Bert  Silver, 
Silver  Family  theatre,  Greenville,  Mich. 

KING  SPRUCE,  with  a special  cast. — New  pic- 
ture in  good  condition.  North  Western  logging 
camp  picture  that  pleased  one  hundred  per  cent. 
Seven  reels. — H.  E.  Patrick,  Strand  theatre,  Sam- 
son, Ala. 

PURITAN  PASSIONS,  with  a special  cast. — A 
company  putting  out  so  many  good  pictures  should 
throw  one  like  this  in  the  river. — L.  M.  Jones, 
Arcadia  theatre.  Vandergraft,  Pa. — General  pa- 
tronage. 

RIDERS  OF  THE  DAWN,  with  a special  cast. 
— This  is  a type  of  Western  that  all  my  patrons 
enjoy.  Pleased  one  hundred  per  cent.  Zane  Grey 
story.  Film  is  not  in  real  good  condition.  Seven 
reels. — Addie  Hinson,  Strand  theatre,  Samson,  Ala. 

THE  HOOSIER  SCHOOLMASTER,  with  a spe- 
cial cast. — A mighty  poor  picture.  Too  dark. 
Will  they  ever  realize  that  people  don’t  go  to  a 
theatre  to  look  at  a few  dark  objects  on  the 
screen  ? — F.  J.  O’Hara.  Community  theatre,  Elgin, 
Neb. 

THE  DWELLING  PLACE  OF  LIGHT,  with 
Robert  McKim. — A good  moral  picture  that  seems 
to  please  all.  Six  reels. — H.  E.  Patrick,  Strand 
theatre,  Samson,  Ala. 

GOD’S  CRUCIBLE,  with  Gaston  Glass. — Good. 
No  kick  coming.  Storm  scene  very  exciting. 
Seven  reels. — H.  E.  Patrick,  Strand  theatre,  Sam- 
son, Ala. 

Selznick 

WOMAN  TO  WOMAN,  with  Betty  Compson. — ' 
Very,  very  fine.  Settingrs  the  most  beautiful  you 
have  ever  witnessed.  Well  worth  extra  advertis- 
ing and  will  please  if  you  can  get  them  in. 
Print  only  fair.  Seven  reels. — W.  E.  Elkin, 
Temple  theatre,  Aberdeen,  Miss. — Neighborhood 
patronage. 

THE  CRICKET  ON  THE  HEARTH,  with  a 
special  cast. — Good  program  picture.  Bought 
right  and  made  a little  money. — L.  M.  Jones, 
Arcadia  theatre.  Vandergraft,  Pa. — General 
patronage. 

THE  COMMON  LAW,  with  a special  cast. — 
Good  picture  and  very  good  drawing  card.  Nine 
reels. — Crescent  theatre,  Newark,  N.  Y. — Small 
town  patronage. 


United  Artists 

AMERICA,  a D.  W.  Griffith  production. — Beg 
permission  to  again  critize  this  picture.  In  my 
first  criticism  I was  comparing  it  to  "Birth  of  A 
Nation’’  and  I see  that  it  is  not  fair  to  do  so  in 
this  instance  any  more  than  to  set  that  picture 
(Nation)  as  a model  to  compare  others  by. 
"America"  went  over  fine  and  I turned  in  to  the 
United  Artists  something  like  $178.00  as  their 
share  over  the  split.  If  I have  done  the  company 
any  injustice  by  my  former  criticism  I am  very 
sorry. — W.  O.  Stevens,  Apollo  theatre,  Princeton, 
111. 

AMERICA,  a D.  W.  Griffith  production. — 
Played  this  picture  for  three  days  and  while  I 
failed  to  break  any  house  records,  it  must  be 
classed  as  a wonderful  production.  It  ranks 
along  with  the  very  best  that  Griffith  has  given 
us.  For  what  it  is  intended  (a  Revolutionary 
War  picture)  it’s  as  near  perfect  as  could  possibly 
have  been  made.  I can  recommend  it  to  any  ex- 
hibitor who  is  looking  for  a big  high  class  pro- 
duction and  one  that  will  please  all  your  patrons. 
Two  reels. — R.  W.  Hickman,  Lyric  theatre,  Green- 
ville, 111. 

AMERICA,  a D.  W.  Griffith  production. — An  ex- 
ceptional picture  that  should  be  played  by  every 
exhibitor,  although  it  does  not  have  an  extra 
heavy  box  office  draft.  Business  was  very  good. 
Go  after  this  picture  hard,  as  it  will  do  you 
worlds  of  good  to  run  it  in  your  community. — 
H.  S.  Robbins,  Robinhood  theatre.  Grand  Haven, 
Mich. 

LO'VING  LIES,  with  Monte  Blue. — Pleased  very 
w’ell  and  was  good.  Price  right. — George  J.  Ritter, 
Regent  theatre,  Bogota,  N.  J. 

LOVING  LIES,  with  Monte  Blue. — Very  fair 
picture  for  Friday  and  Saturday,  as  it  has  the  well 
known  fights,  shipwrecks  and  other  hokum.  Draft 
not  heavy. — H.  S.  Robbins,  Robinhood  theatre. 
Grand  Haven,  Mich. 

THE  HILL  BILLY,  with  Jack  Pickford.— A 
good  one  day  picture  for  any  audience  except  a 
strictly  highbrow.  This  will  go  over  for  an 
"average”  audience. — W.  O.  Stevens,  Apollo 
theatre,  Princeton,  111. 

THE  HILL  BILLY,  with  Jack  Pickford.— An- 
other fair  Friday  and  Saturday  picture.  Locations 
and  scenery  are  wonderful  and  picture  is  good. 
Will  please  if  you  can  get.  them  in. — H.  S.  Rob- 
bins, Robinhood  theatre.  Grand  Haven,  Mich. 

THE  HILL  BILLY,  with  Jack  Pickford.— 
Splendid  picture  from  all  angles.  We  had 
Ringling’s  Circus  for  opposition,  but  the  picture 
was  thoroughly  appreciated  by  those  who  saw  it. 
Seven  reels. — Dinsmore  & Son,  Majestic  theatre, 
Weiner,  Ark. — Neighborhood  patronage. 

TESS  OF  THE  STORM  COUNTRY,  with  Mary 
Pickford. — A very  good  picture  and  should  go  good 
anywhere.  Book  it  and  boost  it.  We  had  a new 
print  on  this  out  of  Minneapolis.  Ten  reels. — 
M.  H.  McDonnell,  Badger  Opera  House,  Merrill, 
Wis. — Neighborhood  patronage. 

TESS  OF  THE  STORM  COUNTRY,  with  Mary 
Pickford. — Very  good  but  a poor  print.  Evidently 
parts  of  old  prints.  Half  of  reel  was  a duplicate 
of  last  half  of  No.  8 and  half  of  No.  10  duplicate 
of  No.  9,  so  really  spoiled  the  show.  Otherwise 
would  have  gone  over  fine. — W.  L.  Douglas,  Strand 
theatre,  Newman  Grove,  Neb.. — Small  town  pat- 
ronage. 

THE  MARK  OF  ZORRO,  with  Douglas  Fair- 
banks.— Did  very  fine  for  me  considering  price, 
and  well  liked.  If  you  have  not  played  this  in 
three  or  four  years,  try  it  again. — George  J.  Ritter, 
Regent  theatre,  Bogota,  N.  J.  ., 

ROSITA,  with  Mary  Pickford. — This  picture  is 
not  so  new  as  "Dorothy  Vernon  of  Haddon  Hall” 
but  it  seemed  to  please  better.  Mary  played  her 
part  perfectly  in  both  pictures,  but  she  doesn’t 
draw  any  too  well  for  me.  Lots  of  my  patrons 
who  have  seen  “The  Spanish  Dancer”  say  that 
“Rosita”  is  the  best  picture  of  the  two.  Both 
pictures  were  taken  from  the  same  story.  Nine 


reels. — R.  W.  Hickman,  Lyric  theatre,  Greenville, 

111. 

THE  BIRTH  OF  A NATION,  a D.  W.  Griffith 
production. — I ran  this  at  10  and  25  cents  and 
packed  them  in  for  three  days  with  two  other 
houses  running  against  me.  If  you  can  buy  this 
cheap  enough  and  run  it  at  regular  admissions  it 
will  make  money  in  any  town.  It  was  run  here 
once  before  at  $1.50  per,  but  that  was  only  good 
advertising  for  the  younger  generation.  Twelve 
reels. — Sam  Minich,  Electric  theatre,  Chillicothe, 
Mo. 

THE  WHITE  ROSE,  with  Mae  Marsh. — Lemon 
for  us.  If  you  have  a large  juvenile  trade,  dust 
it.  It’s  too  plain.  I’m  off  the  high-brow,  high 
price  stuff  after  this,  for  life. — George  J.  Ritter, 
Regent  theatre,  Bogota,  N.  J. 

Universal 

THE  RIDIN’  KID  FROM  POWDER  RIVER, 

with  Hoot  Gibson. — Here  is  a real  Western  of  the 
type  that  Gibson  used  to  make,  and  want  to  say 
that  it  is  one  of  his  best.  This  is  the  kind  that 
will  fill  your  house  and  send  them  away  satisfied. 
Am  glad  to  see  Hoot  in  the  kind  that  he  belongs 
in.  Would  advise  all  you  boys  to  get  this  one. 
Film  in  fine  shape  and  photography  of  best.  Six 
reels. — C.  V.  Anderson,  Oak  theatre,  Oakdale,  Neb. 

BROADWAY  OR  BUST,  with  Hoot  Gibson. — 
Our  people  were  tired  of  "Edward”  in  the  last 
pictures  we  run  of  him,  but  this  one  restored  him 
to  favor  as  "Hoot”  again.  Only  had  it  one  night 
so  just  cleared  expenses.  We  have  to  run  two 
nights  to  get  our  crowd  out.  Six  reels. — Dins- 
more & Son,  Majestic  theatre,  Weiner,  Ark. — 
Neighborhood  patronage. 

BROADWAY  OR  BUST,  with  Hoot  Gibson.— 
This  picture  broke  our  Saturday  house  record  by 
several  dollars.  And  “it  doesn’t  cost  you  a dollar 
more  to  say  it’s  good.”  Notwithstanding  Hoot’s 
numerous  boob  pictures,  the  people  like  him  and 
his  productions  never  fail  to  draw. — Wm.  H. 
Creal,  Suburban  theatre,  Omaha,  Neb. — Neighbor- 
hood patronage. 

THE  SIGNAL  TOWER,  with  Virginia  Valli. 
— Here  is  one  fine  picture.  Scenery  is  very  beau- 
tiful and  acting  by  the  whole  cast  is  sure  con- 
vincing. The  wrecks  are  sure  big  punches  and 
sure  look  like  the  real  thing.  Also  ran  Dempsey 
in  “So  This  Is  Paris,”  which  was  extra  good. 
With  a news  reel,  I had  a real  show.  Six  reels. 
— Sam  Minich,  Electric  theatre,  Chillicothe,  Mo. — 
Mixed  patronage. 

SPORTING  YOUTH,  with  Reginald  Denny. — 
This  picture  is  a knockout  from  every  angle.  It 
has  both  comedy  and  action.  Also  has  not  lost  its 
drawing  power,  if  it  is  old.  During  the  auto  race 
the  kids  tore  the  house  down,  besides  breaking  up 
all  the  seats.  I am  going  to  put  in  a bill  against 
Uncle  Carl. — Wm.  H.  Creal,  Suburban  theatre, 
Omaha,  Neb. — Neighborhood  patronage. 

BIG  TIMBER,  with  William  Desmond. — Good 
out-door  drama  with  a good  fight  and  other  fea- 
tures to  make  good  program  picture.  Five  reels. 
— E.  D.  Luna,  Cozy  theatre.  Wagoner,  Okla. — 
Small  town  patronage. 

THE  ACQUITTAL,  with  a special  cast. — Fair 
mystery  drama.  Cast  great.  Lost  heavily.  Seven 
reels.. — Frank  E.  Sabin,  Majestic  theatre.  Eureka, 
Mont. — Small  town  patronage. 

THE  GALLOPING  ACE,  with  Jack  Hoxie.— 
'This  Western  is  some  better  than  this  star’s  usual 
run  of  pictures  and  business  was  about  average, 
which  is  good. — Wm.  H.  Creal,  Suburban  theatre, 
Omaha,  Neb. — Neighborhood  patronage. 

THE  FAMILY  SECRET,  with  Baby  Peggy.— A 
good  picture  for  children  and  not  a bad  attraction 
for  adults.  Comments  favorable  Business  not 
quite  up  to  average  for  last  three  days  of  week. — 
.John  W.  Hawkins,  Capitol  theatre.  New  Bedford, 
Mass. — General  patronage. 

HOOK  AND  LADDER,  with  Hoot  Gibson. — Ap- 
parently they  like  Hoot  better  in  Westerns.  ’This 
is  fair  entertainment  and  only  fair.  I hope  the 
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Elected ! ! ! 


overwhelming 
majority  over  all  two  reel 
series  ever  filmed — 

If  you  want  to  know  WHY  read  the  remarkable  Trade  Reports  every  week  on  the 
Go-Getters  with  Alberta  Vaughn,  Geo.  O’Hara,  Kit  Guard  and  A1  Cooke.  You  can 
get  “The  Go-Getters’’  thru  any  F.  B.  O.  Exchange. 

Film  Booking  Offices  of  America 
723  Seventh  Ave.,  New  York  City,  N.  Y. 


7256  Theatres  out  of 
a possible  13,500  give 
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True  Talk  No.  18 


By  John  B,  Rock 

General  Manager,  Vitagraph,  Inc. 


November  29- 

“Theatre  and  Drama,”  one  of 
the  smartest  of  America’s  mag- 
azines devoted  to  good  things  of 
the  motion  picture  world  and  the 
stage,  said  in  its  review  of 


“THE  CLEAN  HEART” 

or 

“THE  CRUELTIES  OF 
LIFE” 

Altogether,  *The 
Clean  Heart*  is  an  in- 
spired picture.  Vita- 
graph,  give  us  more 
like  it:* 

WHAT  DO  YOU  SAY, 

FRIEND  EXHIBITOR? 


Hoots  I recently  booked  and  paid  special  price  for 
prove  better  than  last  few  I have  used.  Book  this 
as  a regular  program  and  play  it  some  other  day 
besides  Saturday.  Six  reeis. — S.  G.  Fry,  Palace 
theatre,  Omaha,  Tex. 

SHOOTING  FOR  LOVE,  with  Hoot  Gibson. — 
Good  if  your  patrons  like  Gibson.  Six  reels. — 
P.  G.  Held,  Sterling  theatre,  Fairmont,  Neb. — 
Neighborhood  patronage. 

RIDGEWAY  OF  MONTANA,  with  Jack  Hoxie. 
— A good  western  that  pleased  my  Saturday  night 
crowd.  New  print.  Kve  reels. — J.  M.  Broadus, 
Dixie  theatre.  Bay  Minette,  Ala. — Small  town  pat- 
ronage. 

BACK  TRAIL,  with  Jack  Hoxie. — Hoxie  won’t 
bring  ’em  in.  Fair  Western.  Five  reels. — 
Frank  E.  Sabin,  Majestic  theatre.  Eureka,  Mont. — 
Small  town  patronage. 

DRIFTING,  with  Priscilla  Dean. — Priscilla  has 
a darned  hard,  unsympathetic  role  in  this,  but  the 
story  is  much  better  than  “White  Tiger’’  and  it 
went  over  fairly  well  on  Friday  and  Saturday.  I 
didn’t  dare  promise  anything  for  it  after  we  got 
stung  so  badly  on  "White  Tiger.” — Roy  W.  Adams. 
Pastime  theatre.  Mason,  Mich. — Small  town  pat- 
ronage. 

HIGH  SPEED,  with  Herbert  Rawlinson. — It’s  a 
splendid  picture  for  mothers,  daughters,  and 
sweethearts — to  stay  away  from.  I was  ashamed 
to  face  my  patrons  as  they  left  the  house.  Why 
Laemmle  lets  this  kind  of  rot  circulate  is  beyond 
my  comprehension.  Wonder  how  many  of  this 
type  in  ’The  White  List?  Five  reels. — Frank  E. 
Sabin.  Majestic  theatre.  Eureka,  Mont.. — Small 
town  patronage. 

Vitagraph 

CAPTAIN  BLOOD,  with  J.  Warren  Kerrigan. — 
Believe  me,  here  is  one  picture  that  starts  off  with 
a bang,  climax  after  climax,  never  sags  for  one 
moment.  J.  Warren  Kerrigan  never  will  equal 
again  the  position  he  has  reached  by  his  wonderful 
acting.  He  is  so  wholesome,  so  natural,  you  live 
right  with  his  thoughts.  James  Morrison  is  sure 
great,  Jean  Paige  as  Arrabella  is  sweet  enough  to 
kiss.  Boy,  the  whole  cast  fit  their  parts  to  a 
“T."  A picture  that  any  exhibitor  in  any  town 
can  pack  them  in.  Photography  great,  direction 
nigh  perfect.  A picture  with  no  mush,  but  still 
not  one  bit  gruesome.  Clean  as  a hound’s  tooth. 
Book  it.  fellows,  and  tell  the  world  about  it. 
Some  picture. — C.  C.  Dunsmoor,  Legion  theatre. 
Marshalltown,  la. 

THE  CODE  OF  THE  WILDERNESS,  with  John 
Bowers. — An  exceptionally  good  Western  that 
drew  fine  business  and  pleased  practically  every- 
one. Trailer  is  extra  good  on  this.  It’s  a pleasure 
to  show  and  report  pictures  of  this  calibre.  Seven 
reels. — H.  G.  Stettmund,  Jr..  Odeon  theatre. 
Chandler,  Okla. — Small  town  patronage. 

THE  CODE  OF  THE  WILDERNESS,  with  John 
Bowers. — A fine  cast  in  a good  Western.  Pretty 
rough  for  Sunday.  Old  Otis  Harlan  is  the  life  of 
the  party,  but  they’re  all  good.  Seven  reels. — 
Roy  W.  Adams,  Pastime  theatre.  Mason,  Mich. — 
Small  town  partonage. 

LET  NOT  MAN  PUT  ASUNDER,  with  Pauline 
Frederick. — Very  good  business.  Very  good  picture. 
Pleased  everyone.  Seven  reels. — J.  M.  Keckler, 
Eagle  Hall  theatre,  Carlin,  Nev. — Small  town  pat- 
ronage. 

LET  NOT  MAN  PUT  ASUNDER,  with  Pauline 
Frederick. — This  was  sure  very  good.  Pleased  well. 
Eight  reels. — L.  J.  Frana,  Olympic  theatre,  Cal- 
mar,  la. 

BORROWED  HUSBANDS,  with  Florence  Vidor. 
— Just  fair  to  middlin’.  Rather  a foolish  sort  of 
story  with  just  one  thrill,  the  favorite  one  when 
others  fail  to  turn  up,  and  that  is  to  plunge  an 
auto  with  dummy  passengers  over  a cliff  and  let 
her  roll  down  a mile  or  so  of  dusty  hillside.  Act- 
ors were  okay,  but  had  nothing  to  work  with. 
Seven  reels. — R.  Ross  Riley,  Wigwam  theatre, 
Oberlin,  Kan. 

LOYAL  LIVES,  with  Mary  Carr. — Gave  entire 
satisfaction.  Worth  playing.  Print  in  good  con- 
dition. Six  reels. — Wm.  Bosse,  Jr.,  LaSirena 
theatre.  Providence,  R.  I. 

THE  MAN  FROM  BRODNEY’S,  with  J.  War- 
ren Kerrigan. — This  is  only  a good  program  pic- 
ture. Vitagraph  made  me  believe  it  was  a 
special  and  I paid  a special  price.  The  result  was 
I did  not  make  any  money.  Eight  reels. — P.  G. 
Held,  Sterling  theatre,  Fairmont,  Neb. — Neighbor- 
hood patronage. 

MASTERS  OF  MEN,  with  Cullen  Landis. — This 
picture  is  advertised  a lot  but  is  not  the  big 
special  Vitagraph  would  have  you  think.  It  is  a 
good  picture  and  will  please,  but  don’t  get  over 
sold  on  it. — Geo.  C.  Starkey,  Opera  House,  Mon- 
tour Falls,  N.  Y. 


THE  MAN  NEXT  DOOR,  with  Alice  Calhoun.— 
This  was  one  of  the  poor  ones.  Pleased  about  15 
per  cent.  Seven  reels. — L.  J.  Frana,  Olympic 
theatre,  Calmar,  la. 

THE  MAN  NEXT  DOOR,  with  Alice  Calhoun. — 
A good  program  that  drew  on  account  of  Emerson 
Hough.  This  contains  some  comedy.  Print  fair. 
Seven  reels. — W.  T.  Waugh,  Empress  theatre, 
Grundy  Center,  la. — Small  town  patronage. 

THE  SON  OF  WALLINGFORD,  with  a special 
cast. — A fair  program  but  too  long  to  please  the 
average  audience.  Could  have  been  told  in  6 
reels.  Film  good.  Eight  reels. — W.  A.  Doerschlag, 
Strand  theatre.  Ransom,  Kan. — Small  town  patron- 
age. 

THE  MIDNIGHT  ALARM,  with  Alice  Calhoun. 
— Good  picture  that  held  the  attention  up  to  the 
climax  in  the  seventh  reel.  Price  reasonable. 
Seven  reels. — E.  C.  Wendel,  Opera  House,  Smith- 
land,  la.. — Small  town  patronage. 

THE  MIDNIGHT  ALARM,  with  Alice  Calhoun. 
— Good  melodrama  with  box  office  pull.  Will 
please  90  per  cent.  Not  a kick  registered.  Seven 
reels. — Frank  E.  Sabin,  Majestic  theatre.  Eureka, 
Mont. — Small  town  patronage. 

A MAN  OF  MIGHT,  with  William  Duncan. — 
Another  rotten  Duncan  is  all.  Six  reels. — W.  A. 
Doerschlag,  Strand  theatre.  Ransom,  Kan. — Small 
town  patronage. 

THE  SILENT  VOW,  with  William  Duncan.— A 
good  picture  of  the  Western  type,  somewhat  rough 
but  will  satisfy  most  people.  Five  reels. — Earl 
Somerville,  Opera  House,  Raymond,  Minn. 

Warner  Brothers 

TIGER  ROSE,  with  Lenore  Ulric. — Another 
splendid  picture.  Our  folks  seemed  to  enjoy  It. 
Seven  reels. — Dinsmore  & Son,  Majestic  theatre, 
Weiner,  Ark. 

TIGER  ROSE,  with  Lenore  Ulric. — A good  title 
and  a splendid  picture.  They  liked  it,  for  they 
told  me  so.  Just  a length  of  time  and  Warner 
Brothers  will  lead  the  field.  ’They  are  camping  on 
someone’s  trail  now.  Prints  all  good.  Eight 
reels. — W.  E.  Elkin,  Temple  theatre,  Aberdeen, 
Miss. — Neighborhood  patronage. 

BEAU  BRUMMEL,  with  John  Barrymore. — An 
extra  good  program  with  a very  good  cast.  Gave 
very  good  results  at  box  office  and  with  patrons. 
— A.  L.  Hepp,  Idylhour  theatre.  Greeley,  Neb. — 
Neighborhood  patronage. 

BEAU  BRUMMEL,  with  John  Barrymore. — 
’This  is  a wonderful  picture  in  my  estimation 
and  will  go  over  big  if  you  can  buy  it  right 
and  advertise  it.  Cost  me  too  much,  however, 
as  all  Warner  Bros.  do.  Ten  reels. — Charles 
E.  Lawrence,  Star  theatre,  ’Tuckerman,  Ark. 

BABBITT,  with  Willard  Louis. — Personally 
thought  this  was  the  most  indifferent  play  I’ve 
seen,  and  from  lack  of  comments  Imagine  audience 
thought  the  same.  Poor  business.  Eight  reels. — 
George  W.  Gould,  Majestic  theatre,  Dallas,  Ore. — 
Mixed  patronage. 

HOW  TO  EDUCATE  A WIFE,  with  Monte 
Blue. — Very  clever  comedy  drama.  Business  aver- 
age.— George  J.  Ritter,  Regent  theatre,  Bogota, 
N.  J. 

CONDUCTOR  1492,  with  Johnny  Hines.— This 
Is  a fine  comedy  that  will  please  everyone.  Film 
not  in  best  of  condition. — E.  W.  Swarthout, 
Palace  theatre,  Aurora,  Ind. — General  patronage. 

CONDUCTOR  1492.  with  Johnny  Hines.— Fair 
picture.  Good  as  a program  picture,  but  no 
special.  Director  was  asleep  part  of  the  time 
and  the  critical  are  not  backward  to  point  it 
out.  As  a whole,  gets  by.  Film  is  fair.  Aver- 
age business  three  days. — R.  S.  Wenger,  Victory 
theatre.  Union  City,  Ind. 

CONDUCTOR  1492,  with  Johnny  Hines. — ’This 
went  iike  a streak.  Everybody  yelled  and  every- 
body was  pleased.  Just  a lot  of  hokum  that  didn't 
pretend  to  be  anything  but  that  and  people  just 
ate  it  up.  Good  for  any  small  town.  Seven  reels. 
— Al.  C.  Werner,  Royal  theatre,  Reading,  Pa. 

THE  PRINTER’S  DEVIL,  with  Wesley  Barry.— 
A very  good  picture  with  an  exceptionally  good 
ending.  Every  patron  had  a smile  and  most  of 
them  a pleasant  remark  as  they  passed  out.  Six 
reels. — Robert  L.  Anderson,  Olympic  theatre. 
Forks,  Wash. — Small  town  patronage. 

THE  PRINTER’S  DEVIL,  with  Wesley  Barry. 
— A fair  program  picture  that  went  over  fairly 
well  with  the  grown-ups  and  crowded  in  the 
younger  element.  Seven  reels. — ^Al.  C.  Werner, 
Royal  theatre,  Reading,  Pa. 

BROADWAY  AFTER  DARK,  with  a special 
cast. — Splendid.  Satisfied  them  all.  Print  good. 
Eight  reels. — W.  E.  Elkin,  Temple  theatre,  Aber- 
deen, Miss. — Neighborhood  patronage. 
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IS  COMING  SOON 
IN  HER  SECOND  BIG 
BOX  OFFICE  SPECIAL 


OHE’S  coming  soon  in  a thrilling 
melodramatic  underworld  female 
crook  picture  that  will  make  your  pa- 
trons gasp  with  surprise.  Hurricane 
action — dramatic  situations,  adventure 
brought  to  its  zenith.  And  what  a box 
office  title— “SILK  STOCKING  SAL” 
— to  be  backed  by  a whale  of  cam- 
paign of  exploitation  of  the  sensational 
result  getting  F.  B.  O.  type  that  every 
exhibitor  in  the  land  knows  about. 
Watch  for  “SILK  STOCKING  SAL.” 

. . . Leave  an  open  date 

Here’s  a box  office  crasher  if  there 
ever  was  one. 


An  F.  B.  O.  Picture 

Distributed  by 

Film  Booking  Offices 

723  Seventh  Ave.,  N.  Y.  City 

Exchanges  Everywhere 


Thematic  Music  Cue  Sheets  Available  on  This  Picture 


Produced  at  the  F.  B.  O.  Studios,  Hollywood,  Calif. 
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MAIN  STREET,  with  Monte  Blue. — Popularity 
of  novel  will  draw  a few  extra.  However,  this  is 
the  poorest  Warner  Bros,  product  we  have  ever 
used.  Too  slow.  Nine  reels. — S.  G.  Fry,  Palace 
theatre,  Omaha,  Tex. 

MAIN  STREET,  with  Monte  Blue. — This  picture 
is  a good  drawing  card.  I made  money  on  same. 
Buy  it  if  you  can  buy  it  right.  Print  only  fair. 
Nine  reels. — P.  G.  Held,  Sterling  theatre,  Fair- 
mont, Neb. — Neighborhood  patronage. 

BRASS,  with  Monte  Blue. — A splendid  picture. 
Story  good  ; cast  fine.  Print  in  awful  condition.— 
Bert  Silver,  Silver  Family  theatre,  Greenville, 
Mich. 

BRASS,  with  Monte  Blue. — A picture  that  is 
hard  to  put  over  in  a small  town,  owing  to  the 
name,  but  it  is  fine.  Buy  it  and  get  behind  it. — 
Geo.  C.  Starkey.  Opera  House.  Montour  Falls, 

N.  Y. 

BRASS,  with  a special  cast. — The  majority 
thought  this  an  exceptionally  good  picture  and 
the  attendance  was  good  in  all  houses.  There 
was  a real  story  interpreted  by  a good  cast 
and  the  result  was  a picture  that  will  make 
movie  friends.  Nine  reels. — AI.  C.  Werner,  Royal 
theatre,  Reading,  Pa. 

LITTLE  JOHNNY  JONES,  with  Johnny  Hines. 
— Book  this  picture,  as  it  is  a good  show.  Full 
of  comedy.  The  race  is  very  good.  Seven  reels. 
— Theodore  W.  Radtke,  Lucky  theatre,  Mansfield, 
Wash. — Small  town  patronage. 

LUCRETIA  LOMBARD,  with  Monte  Blue.— 
Fine  picture  that  will  make  them  talk.  Monte 

Blue  is  an  actor  they  all  admire  here  and  he 

is  certainly  shown  at  near  his  best  in  this  one. 
Eight  reels. — Charles  E.  Lawrence.  Star  theatre, 
Tuckerman,  Ark. 

GEORGE  WASHINGTON,  JR.,  with  Wesley 

Barry. — Charles  Conklin  as  the  comedian  is  the 
show  in  this  picture.  This  will  please.  However, 
Barry  on  the  fence,  too  large  for  kid  pictures, 
too  small  for  grownup  pictures.  Buy  this  one. 
however,  it  is  worth  the  money.  Six  reels. — 
G.  G.  Fry,  Palace  theatre,  Omaha,  Texas. 

GEORGE  WASHINGTON,  JR.,  with  Wesley 

Barry. — Not  a big  show  by  any  means,  but  it 
drew  the  youngsters  out  and  that  saved  the  day. 
The  adults  thought  it  rather  light  diet.  Seven 
reels. — A.  C.  Werner,  Royal  theatre,  Reading,  Pa. 

DADDIES,  with  a special  cast.  This  is  a dandy 
picture,  but  the  folks  in  our  town  will  have  to 
read  about  it  if  they  ever  find  it  out,  for  they 
stayed  away  from  it.  Would  advise  booking  it. 
Seven  reels. — C.  E.  Hopkins,  Hopkins  theatre.  Cot- 
ter. Ark.  Small  town  patronage. 

DADDIES,  with  a special  cast. — A good  clean 
comedy  drama  that  will  stand  an  advanced  ad- 
mission and  will  please  90  per  cent.  Seven  reels. 
— Charles  E.  Lawrence,  Star  theatre,  Tuckerman, 
Ark. 

YOUR  BEST  FRIEND,  with  Vera  Gordon.— 
Rather  cheaply  sentimental  and  lacking  in  interest 
and  punch.  Didn’t  draw  here.  Seven  reels. — 
Al.  C.  Werner,  Royal  theatre.  Reading.  Pa. 

RAGS  TO  RICHES,  with  Wesley  Barry. — It  may 
be  old.  but  it  is  certainly  good.  No  small  town 
should  pass  it  up.  Seven  reels.— J.  S.  Walker.  Al- 
amo theatre.  Moody,  Tex. — Small  town  patronage. 

BROADWAY  AFTER  DARK,  with  a special 
cast. — This  is  the  best  picture  of  its  kind  we’ve 
had  lately.  Extremely  well  put  on  with  touches 
of  comedy  that  are  great.  Very  small  business 
for  two  days.  The  first  reel  showing  Elsie  Fer- 
guson. Ann  Pennington,  Irene  Castle  and  others  at 
the  actors’  Equity  Ball  is  very  interesting.- — A.  N. 
Miles.  Eminence  theatre.  Eminence,  Ky. 

State  Rights 

BEHIND  TWO  GUNS,  with  J.  B.  Warner.-- 
Just  fair.  Five  reels. — J.  S.  Walker.  Alamo  the- 
atre. Moody,  Tex. — Small  town  patronage. 

BULL  DOG  COURAGE,  with  George  Larkin. — ■ 
I received  this  picture  from  Specialty,  Dallas,  in 
place  of  ’’Cupid’s  Brand.”  They  wrote  that 
’’Cupid’s  Brand”  print  was  in  bad  condition.  I 
don’t  see  how  it  could  have  been  any  worse  than 
the  print  they  sent  me.  At  least  one-third  of 
“Bull  Dog  Courage”  was  gone.  No  connection 
to  story.  Five  short  reels. — Mr.  and  Mrs.  E.  L. 
Fawks,  Photo  Phone  theatre.  Graford,  Tex. 

THE  CROW’S  NEST,  with  Jack  Hoxie.— Good 
western  picture  with  a star  that  is  popular  with 
kids.  We  find  the  Westerns  from  the  Arkansas 
Specialty  Co.  are  nearly  all  O.  K.  and  are  priced 
right.  Five  reels. — Dinsmore  & Son.  Majestic 
theatre,  Weiner,  Ark. — Neighborhood  patronage. 

DARING  YOUTH,  with  a special  cast. — Busi- 
ness fair.  Pleasing  little  comedy  drama  in  which 
the  stars,  supported  by  Lee  Moran,  do  some  fine 
work.  Seven  reels. — H.  E.  Schlichter,  Liggett 
theatre,  Madison,  Kas. 


DOWN  BY  THE  RIO  GRANDE,  with  William 
Fairbanks. — It  would  not  be  our  advice  to  anyone 
to  play  this. — Crescent  theatre,  Newark.  N.  Y. — 
Small  town  patronage. 

GHOST  CITY,  with  Helen  Holmes  and  Leo 
Maloney. — Will  get  by  with  good  comedy,  al- 
though a real  old  subject.  Has  action  and  some 
thrills.  Would  class  it  about  65  per  cent.  Five 
reels. — Mr.  and  Mrs.  E.  L.  Fawks,  Rex  theatre, 
Caddo,  Tex. 

HIS  LAST  RACE,  with  a special  east. — Fair 
program  picture.  Same  old  story  of  the  stolen 
horse  that  came  in  just  in  time  to  win  the  race 
and  pay  off  the  mortgage. — Geo.  C.  Starkey, 
Opera  House.  Montour  Falls,  N.  Y. 

HUNTING  TROUBLE,  with  Leo  Maloney.— 
Your  Western  fans  will  all  like  this  one.  It  is 
O.  K.  Five  reels. — Dinsmore  & Son,  Majestic 
theatre,  Weiner,  Ark. — Neighborhood  patronage. 

HUTCH  OF  THE  U.  S.  A.,  with  Charles 
Hutchison. — Wish  I hadn’t  bought  these.  Nothing 
to  ’em,  so  far.  I envy  the  exhibitor  who  can 
get  away  with  these,  unless  he  uses  them  as 
double  features. — George  J.  Ritter.  Regent  the- 
atre, Bogota,  N.  J. 

JUDGMENT,  with  a special  ease. — A wonder- 
ful picture  in  every  way.  It’s  a costume  picture 
and  is  history.  Here’s  a real  special  feature. 
Pleased  100  per  cent.  Print  in  good  condition. 
Six  reels. — L.  Deyo,  Miers  theatre.  Schoharie, 
N.  Y. — General  patronage. 

LET’S  GO,  with  Richard  Talmadge. — Good  pro- 
gram picture.  Stunts  and  plenty  of  action.  Six 
reels. — E.  D.  Luna,  Cozy  theatre.  Wagoner,  Okla. 
— Small  town  patronage. 

LET’S  GO,  with  Richard  Talmadge. — No  plot 
in  this  picture  that  is  of  any  interest  to  the 
patrons,  but  the  star  does  some  great  jumping 
and  climbing,  which  balances  the  picture.  It 
should  give  fair  entertainment.  Six  reels. — Theo. 
W.  Radtke.  Lucky  theatre,  Mansfield,  Wash. — 
Small  town  patronage. 

LUCK,  with  Johnny  Hines. — A nice  little  sur- 
prise package  that  drew  pretty  well  and  pleased 
immensely,  and  print  from  Enterprise  (St.  Louis) 
in  good  shape  and  rental  reasonable.  Old  but 
good  and  you  won’t  have  to  hide  out  after  the 
show. — Joe  Hewitt,  Strand  theatre,  Robinson,  III. 
— Mixed  patronage. 

MYSTERIOUS  EYES  OF  THE  KU  KLUX 
KLAN  AND  FLASHES  OF  ACTION.— We  played 
these  on  a percentage  basis  with  a man  who 
owned  the  films  and  was  covering  this  territory. 
“Flashes  of  Action”  showed  some  splendid  scenes 
of  battles  in  the  world  war.  All  official  U.  S. 
War  Department  stuff.  Had  plenty  of  adver- 
tising and  we  got  out  a good  crowd.  Advertise 
well  and  you  will  make  siome  money  if  they  come 
your  way.  The  Klan  picture  wasn’t  much,  but 
it  sure  pulled  out  the  Klan.  Six  reels. — Dins- 
more & Son,  Majestic  theatre,  Weiner,  Ark. 

NARAYANA,  with  Andrew  Nox. — A real  good 
feature.  Good  print.  Five  reels.- — L.  Deyo,  Miers 
theatre,  Schoharie,  N.  Y. — General  patronage. 

ONE-EIGHTH  APACHE,  with  Roy  Stewart.— A 
good  program  picture  but  no  drawing  power. 
Will  please  if  you  can  get  them  in.  Six  reels. — 
J.  W.  Andresen,  Rialto  theatre,  Cozad,  Neb. 

THE  PERFECT  ALIBI,  with  Leo  Maloney. — A 
good  Western  that  pleased  average  Saturday  busi- 
ness. Five  reels. — H.  G.  Stettmund,  Jr.,  Odeon 
theatre.  Chandler,  Okla. — Small  town  patronage. 

RESTLESS  WIVES,  with  a special  cast.— Had 
very  good  comments  on  this  one  from  a number 
of  people  and  it  seemed  to  please  generally.  Seven 
rels. — Al.  C.  Werner.  Royal  theatre.  Reading.  Pa. 

RIDIN’  DOUBLE,  with  Leon  Maloney. — Just  a 
picture,  that’s  all.  Still,  the  public  seems  to  crave 
a Western  about  once  a week  and  this  one  went 
over  fairly  well.  Five  reels. — Al.  C.  Werner, 
Royal  theatre,  Reading,  Pa. 

RIP  TIDE,  with  a special  cast. — This  is  one 
of  the  worst  pictures  I have  ever  run.  People 
walked  out  on  it  and  I don’t  blame  them.  The 
ones  that  remained  during  the  whole  show  gen- 
erally went  to  sleep.  The  few  who  were  courage- 
ous enough  to  suffer  through  it  all  were  quick 
to  tell  me  what  a lemon  I had  handed  them  and 
they  were  right.  Six  reels. — Al.  C.  Werner,  Royal 
theatre,  Reading,  Pa. 

THE  SPEED  KING,  with  a special  cast.— Very 
punk.  Why  all  this  foreign  story  ? It  strikes  me 
we  have  in  the  producing  end  too  many  of  for- 
eign birth  who  seem  to  think  that  stories  might 
interest  those  from  where  they  came  are  going 
to  be  appreciated  over  here.  Let’s  have  100  per 
cent  American  stories.  (No,  I’m  not  a bed- 
sheet  lodge  member.) — W.  O.  Stevens,  Apollo  the- 
atre, Princeton,  111. 

TEXAS,  with  Franklin  Farnum. — This  is  an 
old  one  but  a good  Western.  More  up  to  date 


than  others  in  this  series.  A title  drew  them 
in.  Five  reels. — Mr.  and  Mrs.  E.  L.  Fawks.  Rex 
theatre,  Caddo,  Tex. 

TV/ISTED  TRAILS,  with  Tom  Mix. — Rotten  is 
just  calling  it  a mild  term.  From  all  appear- 
ances it  is  composed  of  extracts  from  numerous 
pictures.  Five  reels. — A.  H.  Staup,  Capitol  the- 
atre. Delphos.  O. — General  patronage. 

THE  UNKNOWN  PURPLE,  with  Henry  B. 
Walthall. — It  will  do.  Eight  reels. — J.  S.  Walker, 
Alamo  theatre.  Moody,  Tex.^ — Small  town  patron- 
age. 

THE  WHITE  PANTHER,  with  a special  cast. — 
Bought  at  a live  and  let  live  price  and  went 
over  better  than  lots  of  features  I paid  twice 
as  much.  Good  acting  and  action.  Five  reels. — 

M.  J.  Babin,  Fairyland  theatre.  White  Castle,  La. 

THE  WHITE  PANTHER,  with  a special  cast. — 

Very  poor  attraction. — Crescent  theatre,  Newark 

N.  Y. 

YOU  FIND  IT  EVERYWHERE,  with  Catherine 
Calvert. — An  extra  good  picture  with  Herbert 
Rawlinson  in  the  cast.  Print  in  good  condition. 
Five  reels. — L.  Deyo,  Miers  theatre,  Schoharie. 
N.  Y. — General  patronage. 

Serials 

THE  OREGON  TRAIL  (Universal),  with  a 
special  cast. — Started  off  fine.  Hope  the  rest  is 
as  good  as  what  I have  already  run.  Two  reels. 
— J.  M.  Bi'oadus,  Dixie  theatre.  Bay  Minette, 
Ala. — Small  town  patronage. 

INTO  THE  NET  (Pathe),  with  Jack  Mulhall. — - 
This  is  a pleasant  change  from  the  average  run 
of  serials.  The  first  episode  is  a well  con- 
structed, connected  and  convincing  narrative.  I 
hope  it  holds  out  as  well. — Roy  W.  Adams,  Pas- 
time theatre.  Mason,  Mich. — Small  town  patron- 
age. 

INTO  THE  NET  (Pathe).  with  Jack  Mulhall.— 
This  is  by  far  the  best  chapter  play  it  has  been 
our  good  fortune  to  show.  It  starts  off  with  a 
bang  and  so  far  it  has  kept  up  the  pace.  If  you 
can’t  get  them  in  on  this  one  your  folks  should 
be  taken  to  the  morgue. — Wm.  H.  Creal,  Subur- 
ban theatre,  Omaha,  Neb. — Neighborhood  patron- 
age. 

INTO  THE  NET  (Pathe),  with  Jack  Mulhall. — 
Without  any  doubt  this  is  the  greatest  serial  ever 
produced.  It  brought  the  greatest  run  of  busi- 
ness this  theatre  ever  enjoyed.  Cost  more  than 
any  serial  ever  run.  except  ’’The  Lost  City,”  and 
was  worth  twice  what  I paid  for  it  from  a box 
office  standpoint.  Give  the  first  three  episodes  a 
start  and  then  sit  back  and  bank  regularly  dur- 
ing the  last  seven  episodes,  regardless  of  weather 
or  feature.  I started  the  serial  with  Harold 
Lloyd  in  "Safety  Last,”  showed  Mix  in  “The 
Trouble  Shooter”  with  second  episodes  and  "The 
Girl  of  the  Golden  West”  with  episode  3.  To- 
night with  episode  9 I have  a feature  without 
any  drawing  power,  stars  practically  unknown, 
and  it  is  raining  and  I’ll  wager  that  my  receipts 
are  forty  per  cent  above  the  normal  Friday’s 
business.  All  on  account  of  "Into  the  Net.” — 
W.  J.  Powell,  Donet  theatre,  Wellington,  O. 

THE  IRON  MAN  (Universal),  with  Albertini. 
— Patrons  do  not  seem  to  be  very  much  enthused 
over  this  serial.  Business  slow  at  times.  Have 
just  run  11th  episode. — T.  T.  Castleman.  Castle- 
man  theatre.  Waterproof,  La. — General  patronage. 

THE  IRON  MAN  (Universal),  with  Albertini. 
— A good  serial  spoiled  by  repeating  at  start  of 
each  episode  about  400  'eet  of  film  that  was 
shown  week  before.  How  does  a producer  expect 
us  to  do  good  with  such  methods  in  serials?  We 
want  serials — not  series.  Let  every  episode  start 
exactly  where  it  ended  the  week  before  and 
serials  will  satisfy  a thousand  times  better.  I 
have  had  so  many  complaints  that  from  now  on 
I will  start  where  it  is  supposed  to  and  cut  off 
the  400  feet  of  wasted  film,  but  I will  be  show- 
ing only  one-half  reel,  as  the  rest  is  to  fill  the 
reel.  If  serials  are  not  made  as  they  should  be, 
no  more  for  me.  You  remember  the  "Broken 
Coin”  episodes  started  on  same  scene  as  they  left 
off  in  previous  episode.  Two  reels  in  each 
episode. — Wm.  Bosse,  Jr..  LaSirena  theatre. 
Providence,  R.  I. 

Short  Subjects 

EDUCATIONAL 

EDUCATIONAL  COMEDIES. — Just  started  on 
these  and  they  are  good  3D  far.  Hope  all  are 
as  good  as  what  I have  run.  Good  prints. — J.  M. 
Broadus,  Dixie  theatre.  Bay  Minette.  Ala. — Small 
town  patronage. 

CAMEO  COMEDIES. — The  best  single  reel 
comedy  on  the  market  and  you  can  buy  them 
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STARRING  THE 

WORLD'S 
MOST  FEARLESS 
STUNT  FLYER 
AND  DARE-DEVIL 


THE  MOST  SENSATIONAL 
THRILL  PICTURE  \ 
RELEASED  THIS  SEASON 
OR  ANY 

OTHER  SEASON 


A Van  Pelt-Wilson  Production 

Supervised  by  Earnest  Van  Pelt 


Directed  by  BRUCE  MITCHELL 

The  first  of  an  absolutely 
marvelous  series  of  hair- 
raising  airplane  dramas 

Here  at  last  is  something  NEW.  . . . Something  with  which  to  pack 
your  house,  and  to  send  your  audiences  away  thrilled  to  the  core.  AL 
WILSON,  world’s  most  fearless,  most  amazing  stunt  flyer,  supported  by 
Virginia  Brown  Faire,  Lee  Shumway  and  Leonard  Clapham  with  those  three 
sensational  flyers,  Frank  Tomick,.  Maurice  Murphy  and  Boyd  Monteith.  All  other 
former  air  pictures  look  sick  by  comparison  with  “THE  AIR  HAWK’’.  . . . It’s 
in  a class  by  itself,  with  stunts  that  will  make  your  blood  run  cold, — to  satisfy 
the  most  hardened  movie  audiences  in  the  whole  world.  AND  THERE  ARE 
MORE  PICTURES  COMING  FOR  THIS  AMAZING  AIR  SERIES.  Watch 
for  Them.  Speak  to  your  F.  B.  O.  exchange  for  the  entire  series  NOW,  or  ask 
the  F.  B.  O.  Salesman  who  calls  on  you  for  a contract  for  the  series.  SIGN 
THAT  CONTR.ACT  the  minute  you  see  it.  It  will  mean  a flood  of  profits  for 
you.  Nothing  like  this  series  ever  filmed. 

And  you  can  get  this  series  only  through 

FILM  BOOKING  OFFICES 

723  Seventh  Ave.,  New  York  City 

EXCHANGES  EVERYWHERE 


Thematic  Music  Cue  Sheets  Available  on  This  Picture 
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right.  One  reel. — E.  D.  Luna,  Cozy  theatre. 
Wagoner,  Okla. — Small  town  patronage. 

COURT  PLASTER,  with  Neal  Burns. — A good 
comedy.  Twio  reels.— John  W.  Hawkins,  Capitol 
theatre.  New  Bedford,  Mass. — General  patronage. 

GOOD  MORNING,  with  Lloyd  Hamilton.— Fair 
comedy.  Hamilton  comedies  are  not  as  good  as 
they  used  to  be.  Two  reels. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Neb. 

HOLD  EVERYTHING,  a Christie  comedy.— 
The  best  Christie  that  we  have  ever  run.  Print 
fair.  Two  reels.— W.  T.  Waugh.  Empress  the- 
atre, Grundy  Center,  la.— Small  town  patronage. 

NAVY  BLUES,  a Christie  oomedy.— Another 
one  that  really  has  a plot.  Entire  Pacific  fleet 
takes  part  in  picture.  Decidedly  above  average, 
we  think,  and  it  pleased  our  crowd.  Two  reels. — 
A.  N.  Miles.  Eminence  theatre.  Eminence,  Ky. — 
Small  farming  town  patronage. 

OCEAN  SWELLS,  a Christie  comedy.— Very 
poor  indeed.  They  laughed,  but  I guess  about 
what  fish  they  were  for  coming  to  see  it.  Two 
reels. — W.  E.  Elkin,  Temple  theatre,  Aberdeen, 
Miss. — Neighborhood  patronage. 

OH,  TEACHER. — A good  comedy  with  a lot  of 
kids  as  the  fun  makers.  Two  reels. — John  W. 
Hawkins,  Capitol  theatre.  New  Bedford,  Mass.- 
General  patronage. 

SHORT  CHANGE,  a Christie  comedy  with 
Walter  Hiers. — Fair.  No  knockout.  Two  reels. — 
John  W.  Hawkins,  Capitol  theatre.  New  Bedford, 
Mass. — General  patronage. 

ROLL  ALONG,  a Mermaid  comedy.— All  black- 
face comedy.  Not  so  many  hearty  laughs,  but 
quite  different  from  usual  line.  Our  folks  liked 
it  very  much.  It  has  a real  plot.  Two  reels. 

A.  N.  Miles,  Eminence  theatre.  Eminence,  Ky. — 
Small  farming  town  patronage. 

ROUGH  AND  READY',  with  Lige  Conley.— 
Good  oomedy,  but  no  riot.  Two  reels. — John  W. 
Hawkins.  Capitol  theatre.  New  Bedford,  Mass. — 
General  patronage. 

SNOOKY’S  TREASURE  ISLAND. — Business 
bad  on  account  of  carnival  and  protracted  meet- 
ing. This  is  something  new  in  the  Educational 
line  and  pleases  all  that  saw  it  a hundred  per 
cent.  Will  especially  please  children.  Two  reels. 
— H.  E.  Patrick,  Strand  theatre,  Samson,  Ala. 

TAKE  YOUR  CHOICE,  a Christie  comedy  with 
Bobby  Vernon. — A one  hundred  per  cent  comedy. 
No  kick  ion  it.  Two  reels.— H.  E.  Patrick,  Strand 
theatre,  Samson,  Ala. 

FILM  BOOKING  OFFICES 

FIGHTING  BLOOD. — I am  just  finishing  the 
second  series  of  "Fighting  Blood"  this  week. 
Receipts  show  that  “Fighting  Blood"  night  la 
the  best  by  twenty-five  per  cent.  Congratulations 
to  F.  B.  O.  for  "Fighting  Blood.”  Two  reels.— 
H.  E.  Patrick,  Strand  theatre,  Samson,  Ala. 

GO  GETTERS,  with  a special  cast. — "Getting 
Going,”  first  of  series,  has  good  comedy,  some 
heart  interest  and  plenty  of  action.  Cast  is  i>opu- 
lar  and  series  ought  to  draw  some  business. 
Two  reels. — John  W.  Hawkins,  Capitol  theatre. 
New  Bedford,  Mass. — General  patronage. 

THE  TELEPHONE  GIRL,  with  Alebrta 
Vaughn. — Ran  all  twelve  of  these  and  pronounce 
them  very  good.  While  they  did  not  draw  us 
any  great  amount  of  business,  they  were  very 
pleasing  to  our  patrons  and  made  it  worth  their 
while  to  attend  our  show,  which  is  something 
we  are  all  striving  for. — Wm.  H.  Creai,  Suburban 
theatre,  Omaha,  Neb. — Neighborhood  patronage. 

THE  TELEPHONE  GIRL,  with  Alberta 
Vaughn. — First  round  of  "Telephone  Girl”  way 
below  par  compared  with  any  of  "Fighting 
Blood.”  Perhaps  will  improve.  Hope  so  at 
least.  We  are  losing  money — paid  too  much  for 
it.  Two  reels.— S.  G.  Fry,  Palace  theatre,  Omaha, 
Tex. 

THE  TELEPHONE  GIRL,  with  AlherU 
Vaughn. — I have  just  finished  this  series  and 
want  to  say  that  they  are,  in  my  estimation,  the 
best  two  reel  series  on  the  market,  with  real 
pulling  power,  pleasing  stories  and  a cast  of 
real  players.  Two  reels. — H.  E.  Schlichter,  Lig- 
gett theatre,  Madison,  Kan. 

THE  TELEPHONE  GIRL,  with  Alberta 
Vaughn. — No.  6 is  very  good  and  they  are  a 
series  that  is  well  worth  trying  if  you  have  not 
done  so.  Two  reels. — C,  V.  Anderson,  Oak  the- 
atre, Oakdale,  Neb. 

FIRST  NATIONAL 

THE  LOVE  NEST,  with  Buster  Keaton. — ^Very 
good.  Ran  it  with  "Wandering  Daughters”  and 


it  saved  the  show.  Cost  half  as  much  as  the 
feature  and  was  worth  twice  as  much.  The 
Keaton  two  reelers  are  in  a class  by  themselves. 
The  only  ones  who  pan  them  here  are  the  ultra- 
low  brows.  Two  reels. — R.  J.  S.,  American  Legion 
theatre,  Irene,  S.  D.- — Small  town  patronage. 

THE  PILGRIM,  with  Charles  Chaplin. — ^Was 
afraid  of  this  one  on  account  the  adverse  pub- 
licity it  had  received  and  did  not  push  it,  but 
it  is  a fine  picture  and  nothing  to  offend  the 
church  people  if  they  see  it.  My  patrons  cer- 
tainly enjoyed  it.  Business  was  a trifle  off  due 
to  school  attraction  against  me  first  night.  S.  R. 
O.  second  night.  Charlie  will  have  to  release 
more  pictures,  for  some  of  my  patrons  did  not 
know  him.  Too  long  between  pictures  and  they 
soon  forget.  For  instance.  Bill  Hart,  and  now 
Tom  Mix  is  on  his  way  via  the  special  route. 
Four  reels. — A.  O.  Brawner,  Jewel  theatre. 
Hooker.  Okla. — Small  town  patronage. 

FOX 

FROGLAND. — On  the  order  of  an  Aesop  Fable 
but  much  more  to  it.  The  way  they  worked 
those  stuffed  frogs  was  great.  Can  be  bought 
cheap  and  is  worth  a play  date. — Geo.  C.  Starkey. 
Opera  House,  Montour  Falls.  N.  Y. 

HIGHLY  RECOMMENDED,  with  AI  St.  John. 
— A good  comedy,  as  most  all  St.  John’s  are. 
Two  reels. — S.  G.  Fry,  Palace  theatre,  Omaha, 
Tex. — Small  town  patronage. 

HIS  FIRST  CAR,  with  Al  St.  John.— A good 
comedy.  Al  always  pleases.  Print  fair.  Two 
reels. — W.  T.  Waugh,  Empress  theatre,  Grundy 
Center.  la. — Small  town  patronage. 

MONKEY  MIX  UP. — A good  monkey  comedy. 
One  that  will  sure  please  the  kids  and  also  most 
of  the  grown-ups.  Two  reels. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Neb. 

THE  TAILOR,  with  Al  St.  John. — Excellent 
comedy.  A number  of  unusual  and  new  comedy 
stunts.  One  of  the  best  we  have  had  and  seen. 
Two  reels. — Wm.  Hoefs,  Queen  theatre.  Ft. 
Stockston,  Tex. 

UNREAL  NEWS  REEL  NO.  3.— Whoever 
labeled  this  a comedy  must  have  done  so  while 
he  was  having  a funny  dream.  This  is  the  bunk, 
also  No.  1 and  No.  2 of  this  series  same.  Two 
reels. — Mr.  and  Mrs.  E.  L.  Fawks,  Photo  Phone 
theatre,  Graford,  Tex. 

PATHE 

AESOP’S  FABLES. — The  best  short  reel  filler 
I have  yet  run.  They  please  every  time. — H.  E. 
Schlichter,  Liggett  theatre,  Madison,  Kan. 

OUR  GANG  COMEDIES.— Haven’t  had  a bad 
one  yet.  Will  satisfy  most  any  kind  of  a crowd. 
Good  prints. — J.  M.  Broadus,  Dixie  theatre.  Bay 
Minette,  Ala.— Small  town  patronage. 

SPORTLIGHTS. — All  Sportlights  are  good. 
Will  not  always  take  the  place  of  a comedy,  but 
are  an  addition  to  any  program,  if  not  run  too 
often.  One  reel. — R.  J.  S..  American  Legion 
theatre.  Irene.  S.  D. — Small  town  patronage. 

BLACK  OXFORDS,  a Mack  Sennett  comedy. — 
This  had  the  house  in  an  uproar.  One  of  the 
best  Sennetts  that  we  have  run.  Print  good. — 
W.  T.  Waugh,  Empress  theatre,  Grundy  Center, 
la. — Small  town  patronage. 

BLISS,  with  Harold  Lloyd. — A good  one  reel 
comedy,  better  than  most  of  the  other  and  newer 
one  reelers  Pathe  puts  out.  One  reel. — R.  Ross 
Riley,  Wigwam  treatre,  Oberlin,  Kan. 

THE  CAT’S  MEOW,  with  Harry  Langdon. — A 
giood  comedy,  although  not  as  good  as  "Smile 
Please”  or  “Picking  Peaches.”  Print  good.  Two 
reels. — W.  T.  Waugh,  Empress  theatre,  Grundy 
Center,  la. — Small  town  patronage. 

THE  COBBLER,  with  Our  Gang. — Day  by  day 
in  every  way  "Our  Gang”  gets  better  and  better. 
Two  reels. — Robert  L.  Anderson,  Olympic  theatre. 
Forks,  Wash. — Small  town  patronage. 

THE  COBBLER,  with  Our  Gang. — All  of  these 
Gang  Comedies  are  good  or  better.  Besides  they 
draw  a gang  of  money  at  the  box  office.  I wish 
I could  play  one  a week.  Print  good.  Two 
reels. — W.  E.  Elkin,  Temple  theatre,  Aberdeen, 
Miss. — Neighborhood  patronage. 

CRADLE  ROBBERS,  with  Our  Gang. — The  best 
Gang  that  we  have  run  and  we  have  run  ’em  all. 
Print  good.  Two  reels. — W.  T.  Waugh,  Empress 
theatre,  Grundy  Center,  la. — Small  town  patron- 
age. 

FIRE  FIGHTERS,  with  Our  Gang. — ^Not  as  good 
as  most  of  Our  Gang  comedies.  This  one  and 
"The  Big  Show”  are  about  the  poorest  we  have 
run.  Two  reels. — R.  J.  S.,  American  Legion  thea- 
tre, Irene,  S.  Dak. — Small  town  patronage. 


GEE  WHIZ  GENEVIVE,  with  Will  Rogers.— 
These  comedies  do  not  please  here,  but  this  is  one 
of  the  best.  Print  good.  Two  reels. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center,  la. — 
Small  town  patronage. 

HEAVY  SEAS,  with  Spat  Family. — -It  tickled 
the  Sunday  crowd  most  to  death. — Roy  W.  Adams, 
Pastime  theatre.  Mason,  Mich. — Small  town  pat- 
ronage. 

HIT  THE  HIGH  SPOTS. — The  only  really  poor 
Spat  Family  comedy  we  have  had.  Two  reels. — 
George  W.  Gould,  Majestic  theatre,  Dallas,  Ore. — 
Mixed  patronage. 

JULY  DAYS,  with  Our  Gang. — Very  good. 
’Nuf  sed. — W.  O.  Stevens,  Apollo  theatre,  Prince- 
ton, 111. 

MEDICINE  HAT,  Indian  Frontier  series. — 
These  Indian  frontier  stories  are  sure  clever. 
Nothing  rough  or  untamed  about  this  one.  but  a 
very  beautiful  little  Indian  love  story  told  by  an 
old  chief.  It  was  very  entertaining  and  so  differ- 
ent from  the  usual  run  of  movies  that  it  was  a 
real  novelty.  Lots  of  good  comments  on  this  one. 
Two  reels. — Sam  Minich,  Electric  theatre,  Chil- 
licothe.  Mo. 

NIP  AND  TUCK,  a Mack  Sennett  comedy. — Not 
so  extra  much.  Only  fair,  and  a laugh  every  now 
and  then.  Print  good. — W.  E.  Elkin,  Temple  thea- 
tre. Aberdeen,  Miss.- — Neighborhood  patronage. 

OLD  PAL,  with  Snub  Pollard. — Another  one  of 
Pathe’s  laughless  one  reelers.  This  Pollard  and 
the  Dippy  Do  Dads  sure  take  the  wiggleworm’s 
universal  joint  when  it  comes  to  making  funless 
comedies.  One  Aesop  Fable  is  worth  a carload  of 
such.  One  reel. — R.  Ross  Riley,  Wigwam  theatre, 
Oberlin,  Kan. 

ONE  TERRIBLE  DAY,  with  Our  Gang. — This 
was  a scream.  Everyone  liked  it.  It  was  our 
first  “Our  Gang.”  Hope  the  rest  are  as  good. 
Two  reels. — E.  C.  Hoadley,  Square  Town  theatre, 
Brooklyn,  Mich. — Small  town  patronage. 

PICKING  PEACHES,  with  Harry  Langdon. — 
They  laughed  at  this  one  and  that  is  what  we 
want  comedies  for.  'Two  reels. — F.  L.  Johnson, 
Johnsonian  theatre,  Ripley,  N.  Y. — Small  town 
patronage. 

PITFALLS  OF  A BIG  CITY,  with  Ben  Turpin. 
— Good  burlesque  on  “The  Face  On  the  Barroom 
Floor,”  with  enough  slapstick  to  please  the  hoi 
polloi. — Roy  W.  Adams,  Pastime  theatre.  Mason, 
Mich. — Small  town  patronage. 

A PLEASANT  JOURNEY,  with  Our  Gang.— 
Haven’t  had  but  about  one  weak  Gang  comedy. 
This  one  is  above  average.  If  I had  it  to  play 
over  I would  boost  it  more  than  the  feature. 
Two  reels. — Pugh  Moore,  Strand  theatre,  Mc- 
Kenzie, Tenn. — Small  town  patronage. 

RIDERS  OF  THE  PURPLE  COW,  with  William 
Desmond.: — This  is  a dandy  comedy.  Two  reel  short 
subject. — A.  F.  Jenkins,  Community  theatre,  David 
City,  Neb. 

ROUGHEST  AFRICA,  with  Stan  Laurel.— A 
very  good  burlesque  on  the  African  hunt  pictures 
that  went  over  big. — Roy  W.  Adams,  Pastime 
theatre.  Mason,  Mich. — Small  town  patronage. 

SAVING  IN  SIBERIA,  with  Harold  Lloyd.— 
These  re-issues  are  good,  but  film  in  pretty  poor 
shape.  One  reel. — Morgan  Van  Doom,  Colonial 
theatre,  Marion,  N.  Y. — Small  town  patronage. 

SPORTLIGHTS. — Okay  for  a filler  and  some 
people  enthuse  over  them. — Charles  Leo  Hyde, 
Grand  theatre,  Pierre,  So.  Dak. 

STAGE  FRIGHT,  with  Our  Gang. — ^Not  quite 
as  good  as  most  Gang  comedies.  They  are  always 
original  and  please.  But  they  fell  down  a little 
on  this  one.  Two  reels. — Pugh  Moore,  Strand 
theatre,  McKenzie,  Tenn. — Small  town  patronage. 

STOLEN  GOODS.- — Just  fair.  One  reel. — E.  A. 
Armistead,  Lyric  theatre,  Easley,  S.  C. 

SHORT  KILTS,  with  Stan  Laurel. — A good 
comedy.  The  best  Laurel  that  we  have  had  for  a 
long  time.  Print  good.  Two  reels. — W.  T. 
Waugh,  Empress  theatre,  Grundy  Center,  la. — 
Small  town  patronage. 

THE  SKY  PLUMBER,  with  Arthur  Stone.— 
This  fellow  is  a dandy.  Comedy  a knockout. 
Two  reels. — A.  F.  Jenkins,  Community  theatre. 
David  City,  Neb. 

SUFFERING  SHAKESPEARE,  with  the  Spat 
Family. — A fair  comedy  but  they  do  not  please. 
Print  good.  Two  reels. — W.  T.  Waugh,  Empress 
theatre,  Grundy  Center,  la. — Small  town  patron- 
age. 

SUN  DOWN  LIMITED,  with  Our  Gang.— This 
is  about  one  of  the  best  comedies  I have  used 
since  I began  using  "Our  Gang”  comedies.  The 
locomotive  stunt  was  great.  It  will  please  almost 
any  audience.  Two  reels. — M.  J.  Babin,  Fairyland 
theatre.  White  Castle,  La. 
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From  studio  to  screen — 

EASTMAN  FILM 

Just  as  in  the  studio  where  East- 
man Negative  Film  makes  the  most 
of  the  cameraman’s  skill,  so  in  the 
theatre  Eastman  Positive  Film  carries 
quality  through  to  the  screen. 

Look  for  the  identification 
“Eastman”  “Kodak”  in  the 
film  margin. 

EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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EACH  PICTURE 
IS  SOMEONE’S 
NEXT  BOOKING 

You  fellows  who  read  these 
reports  and  gain  a lot  of  good 
information  from  them  and  never 
send  in  any  yourself,  do  you 
think  you  are  doing  right  by  your 
brother  exhibitors? 

There  are  times  when  a report 
on  a picture  will  save  another 
exhibitor  a lot  of  grief,  and  other 
times  will  make  him  more  money. 
All  you  have  to  do  is  to  give  your 
honest  opinion  on  every  picture 
that  you  run.  Surely  that  isn’t  too 
much  work  for  any  one. 

Boys,  let’s  get  together  and  be 
100  per  cent  in  writing  up  every 
picture  that  we  run.  — ALEX 
STEEL,  Princess-Strand  theatres, 
Farmington,  111. 

— Reprinted  from  the  HERALD 
dated  March  15,  1924. 

Title  

Star  

Producer  

Report  


Exhibitor 
Theatre 
Clientele  . 


City 

State 


TWO  WAGONS,  BOTH  COVERED,  with  Will 
Rogers.  On  the  day  I had  booked  this  comedy, 
“Two  Wagons,  Both  Covered,”  “The  Covered 
Wagon”  was  being  played  second  run  at  the  other 
theatre  in  this  town.  I had  a large  banner  made 
of  both  feature  and  comedy  which  I carried  on 
my  car.  Then  I took  two  little  wagons  and  had 
them  both  covered.  On  one  was  printed  "Two 
Wagons”  on  the  other  “Both  Covered.”  These 
were  tied  behind  the  car.  This  was  quite  an  at- 
traction being  driven  through  the  streets.  It  sure 
put  my  feature  and  comedy  both  over. — R.  E.  Mit- 
chell, Plainview  theatre,  Plainview.  Tex. 

UNCENSORED  MOVIES,  with  Will  Rogers.— 
This  is  about  as  clever  as  they  make  ’em.  Any  of 
you  boys  playing  Tom  Mix  stuff  be  sure  and  show  , 
this.  Two  reels. — E.  C.  Hoadley,  Square  Town 
theatre,  Brooklyn,  Mich. — Small  town  patronage. 

WHEN  WINTER  COMES,  an  Aesop  Fable.— We 
are  just  trying  these  out  and  they  seem  to  get 
over.  Far  superior  to  any  other  of  this  kind  we 
have  tried.  This  one  is  unusually  good.  Don't 
compare  these  with  Felix  if  you  have  tried  them 
and  didn’t  satisfy. — Wm,  Hoefs,  Queen  theatre. 
Ft.  Stockton,  Tex. 

WHY  ELEPHANTS  LEAVE  HOME.— We 
played  this  with  “Our  Hospitality”  and  this  drew 
and  pleased  the  best.  Lots  of  reports  said  this 
was  slow.  We  thought  it  fine : worth  showing 
any  time.  Two  reels. — E.  C.  Hoadley.  Square 
Town  theatre,  Brooklyn,  Mich. — Small  town  pat- 
ronage. 

YOUNG  SHERLOCKS,  and  ONE  TERRIBLE 
DAY,  with  Our  Gang. — Very  good  entertainment. 
— Roy  W.  Adams.  Pastime  theatre.  Mason,  Mich.— 
Small  town  patronage. 

UNIVERSAL 

UIGHT  AND  WIN,  with  Jack  Dempsey. — Be 
careful.  Brother  E.xhibitor,  unless  you  buy  them 
as  cheap  as  a one  reel  filler.  They  are  sure  the 
lemons.  Worst  buy  in  the  last  10  years,  and  Uni- 
versal says  no  cancellation,  no  reduction.  Two 
reels.— A.  Rabogliatti,  Globe  theatre.  Globe,  Ariz. 

FIGHT  AND  WIN,  with  Jack  Dempsey. — These 
two  reel  Demp.sey’s  are  only  worth  the  price  of  a 
comedy.  They  don’t  get  me  any  extra  business, 
and  was  forced  to  add  a single  reel  comedy.  Not 
as  good  as  “Leather  Pushers.”  Don’t  pay  too 
much.  Two  reels.— E,  D.  Luna.  Cozy  theatre. 
Wagoner,  Okla, — Small  town  patronage. 

THE  GUMPS. — Looks  like  winners,  although 
have  only  run  one  of  the  series. — W.  O.  Stevens. 
Apollo  theatre,  Princeton,  111. 

BRING  HIM  IN,  with  Jack  Demsey. — Round  Six 
of  the  “Fight  and  Win”  series.  One  of  the  best 
of  the  series  so  far.  Went  over  well.  Two  reels. 
— John  W.  Hawkins,  Capitol  theatre.  New  Bed- 
ford. Mass. — General  patronage. 

MINERS  OVER  21,  with  Slim  Summerville. — 
This  is  another  good  one  of  these  boys  and  went 
over  fine  with  the  Gibson  pictui-e.  Everybody 
went  out  with  a smile  and  a contented  look.  Film 
fine.  One  reel. — C.  V.  Anderson.  Oak  theatre. 
Oakdale,  Neb. 

A SOCIETY  KNOCKOUT,  with  Jack  Dempsey. 
— Every  time  I play  Dempsey.  I lose  twenty  or 
thirty  kids  and  when  I come  back  the  following 
week  with  a comedy  at  $2.50  less  rental,  the  kids 
come  back.  Carl  has  the  pictures  and  he  will  still 
have  them  after  I get  rid  of  this  series  of  ten 
“absolute  knockouts.”  Of  all  the  overrated  bunk, 
the  Dempsey  series  takes  the  cake.  Two  reels. — 
■A.  D.  Brawner.  Jewel  theatre.  Hooker,  Okla. — 
Small  town  patronage. 

SPRING  FEVER,  a Century  comedy. — Good 
stuff. — Roy  W.  Adams,  Pastime  theatre.  Mason. 
Mich. — Small  town  patronage. 

VITAGRAPH 

THE  BARNYARD,  with  Larry  Semon. — We 
think  it’s  the  best  Semon  we  have  had  in  some 
time.  Most  of  them  are  pood : this  one  is  great. 
Two  reels. — Wm.  Hoefs,  Queen  theatre.  Ft.  Stock- 
ton,  Tex. 

HORSE  SHOES,  with  Larry  Semon. — Very  good 
comedy. — Roy  W.  Adams,  Pastime  theatre,  Mason, 
Mich. — Small  town  patronage. 

RISKS  AND  ROUGHNECKS,  with  Larry 
Semon. — Not  much  to  this  one.  Just  fair.  One 
reel. — W.  A.  Doerschlag,  Strand  theatre,  Ransom, 
Kan. — Small  town  patronage. 

THE  TROUBLE  HUNTER,  with  Jimmie  Aubrey. 
— Couldn’t  see  the  comedy  in  this.  One  of 
Aubrey’s  poorest  effort.  Two  reels. — W.  A.  Doer- 
schlag, Strand  theatre,  Ransom,  Kan. — Small  town 
patronage. 


"LOVE’S  WILDERNESS”  gives  Cor- 
inne  Griffith  an  opportunity  for  tense 
emotional  acting.  This  is  a First 
National  offering. 

STATE  RIGHTS 

DEEP  STUFF  (Reelcraft.) — A dandy  little 
comedy.  Good  print.  One  reel. — L.  Deyo,  Miex’S 
theatre,  Schoharie,  N.  Y. — (ieneral  patronage. 

FELIX  PUSHES  THE  POLE  (Winkler.)— Rot- 
ten. Nothing  to  it  at  its  best.  They  get  up  and 
leave  us  on  the  Felix  stuff. — Wm.  Hoefs,  Queen 
theatre,  Ft.  Stockton,  Tex. 

HALL  ROOM  BOY’S  COMEDIES  (C,  B.  C.), 
with  Percy  and  Freddie. — About  50  per  cent  of  the 
series  we  bought  are  good,  but  that  is  not  bad  for 
the  kind  of  comedies  we  get  now  days.  For  real 
comedies  that  wi.l  make  people  laugh,  the  old 
Mack  Sennett  Comedies  and  Keystone  Comedies 
were  hard  to  beat.  Two  reels. — Mr.  and  Mrs. 
E.  L.  Fawks,  Rex  theatre,  Caddo,  Tex. 

I’LL  SAY  HE  FORGOT  (Reelcraft).  with  Bud 
Duncan. — A good  comedy.  Good  print.  Two  reels. 
— L.  Deyo,  Miers  theatre,  Schoharie,  N.  Y. — Gen- 
eral patronage. 

SHIMMY  ISLE  (Ind.).- — A dandy  comedy.  Print 
in  fine  condition.  Two  reels. — L.  Deyo,  Miers 
theatre,  Schoharie,  N.  Y. — General  patronage. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00. 


PROJECTIONIST  AVAILABLE 

EXPERT  OPERATOR,  nine  years  experience 
desires  position.  Knows  projection  from  every 
angle  and  maintenance  of  projection  room  equip- 
ment. Married  and  steady.  Address  "O,” 
Exhibitors  Herald. 


November  29,  1924 


EXHIBITORS  HERALD 


87 


MIDDLE  MSI  EVENTS] 


KANSAS  THEATRE 
MEN  SEE  FRIEND 
IN  NEW  GOVERNOR 

Is  Opposed  to  Discrimination 
Against  Theatre 
Interests 

{Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  Nov.  18.— Al- 
though Kansas  exhibitors  are  not  boast- 
ing of  the  fact,  the  election  of  Ben  S. 
Paulen  as  governor  of  Kansas  is  gen- 
erally accepted  as  a striking  illustration 
of  the  real  power  of  the  screen. 

Prior  to  the  election  about  20,000  feet 
of  news  trailers  were  run  in  theatres 
in  all  sections  of  the  state,  boosting  Mr. 
Paulen,  who  left  no  doubt  as  to  his  fair 
attitude  towards  exhibitors  at  the  Kan- 
sas-Missouri  convention  in  Topeka,  Kas., 
in  September.  He  stands  for  just  deal- 
ings to  theatre  owners  and  no  effort 
was  spared  in  supporting  him,  his  victory 
being  a decisive  one.  The  speech  which 
cemented  the  tie  between  exhibitors  and 
Mr.  Paulen  was  made  at  the  convention 
banquet,  when  he  asserted  that  he  was 
rigidly  opposed  to  any  discrimination 
against  theatre  owners,  that  he  always 
had  found  the  exhibitor  to  be  a mighty 
fine  fellow  and,  if  he  were  elected  gov- 
ernor, that  he  would  see  to  it  that  the 
theatre  owner  had  a fair  dealing  in  all 
matters. 

Recently  Mr.  Paulen  extended  to  a 
visiting  committee  of  theatre  owners 
his  executive  chambers  in  which  to  hold 
a meeting  in  Topeka,  the  capital  of 
Kansas.  Charles  B.  Griffith,  who  was 
elected  attorney  general,  also  attended 
the  Kansas  convention  in  September  and 
is  known  to  possess  a fair  minded  atti- 
tude towards  exhibitors. 

* * 

Kansas  City  lost  one  of  its  veteran 
characters  last  week  in  Truly  B.  Wild- 
man,  manager  of  the  Enterprise  ex- 
change, who  went  to  Omaha  as  manager 
of  the  Producers  Distributing  Corpora- 
tion branch  there.  His  successor  has 
not  yet  been  named.  Mr.  Wildman  long 
has  been  an  active  figure  in  both  ex- 
change and  exhibitor  affairs  in  Kansas 
City.  The  Kansas  City  Film  Board  of 
Trade,  from  which  he  recently  resigned 
as  presendent,  presented  him  a handsome 
portfolio  as  a tolcen  of  appreciation  for 
his  work.  Succeeding  Mr.  Wildman  as 
president  of  the  film  board  is  E.  C. 
Rhoden,  First  National  branch  manager. 
H=  * 

With  business  having  increased  more 
than  300  per  cent  since  the  arrival  of 
Guy  F.  Novarre,  Kansas  City  Universal 
branch  manager,  that  exchange  moved 
into  much  larger  quarters  last  week  at 
1704  Baltimore  avenue.  The  old  office 
was  in  the  Davidson  building.  With  the 
change  in  quarters  also  came  an  increase 
in  the  staff,  A1  Eden  having  been  added 
as  a salesman,  while  an  additional  in- 
spector also  will  be  obtained.  With  a 
60-foot  frontage,  the  company’s  new 
office  will  be  among  the  most  preten- 


Get Election  News 
Home;  Theatres  Hit 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  Wis,,  Nov.  18. 
— Downtown  theatres,  with  lew 
exceptions,  profited  greatly  last 
week  as  a result  of  the  annual 
three  day  convention  of  the  Wis- 
consin teachers’  association  which 
followed  closely  upon  election 
night  and  its  accompanying  show 
crowds. 

The  teachers’  gathering  brought 
approximately  8,000  school  ma’ams 
to  the  city  and  they  made  good 
theatre  patrons,  Abraham  Lincoln 
at  Saxe’s  Strand  and  The  Thief  of 
Bagdad  at  the  Davidson  being 
particularly  favored. 

Election  night,  as  was  expected, 
brought  added  business  generally, 
b-'i-  there  is  no  denying  the  fact 
that  radio  has  made  deep  inroads 
into  theatre  patronage  on  such  oc- 
casions. It  was  evident  that  thou- 
sands of  Milwaukeeans,  instead  of 
coming  downtown  to  get  returns 
at  their  favorite  theatre,  listened 
in  on  the  radio  at  home.  It  was 
the  quietest  election  night  in 
years. 


tious  in  Kansas  City.  Interiors  are  to 
be  done  in  gray  with  ivory  woodwork. 

;K  * * 

The  Cinema  Film  Company,  a new 

states  right  film,  made  its  debut  in  Kan- 
sas City  last  week  with  Charles  Hen- 
dricks, formerly  of  the  Crescent  Film 
Company,  as  its  head.  The  new  company 
will  be  located  at  111  West  Eighteenth 
street  and  will  hold  the  distribution 
rights  of  thirty  western  features  for  the 
independent  market. 

* * * 

Exchange  officials  in  the  Kansas  City 
territory  were  “up  to  the  neck”  in  an 
unusually  heavy  bulk  of  routine,  work 
last  week.  G.  A.  Hickey,  Metro-Goldwyn 
district  manager,  hopped  a fast  train  for 
Omaha,  while  C.  E.  Gregory,  Metro- 

Goldwyn  branch  manager,  started  on  a 
long  trip  through  Kansas.  G.  B.  Howe, 
traveling  auditor  for  Universal,  returned 
from  a quick  trip  to  New  York,  while 
C.  W.  Allen,  “first  lieutenant”  of  the 
Vitagraph  branch,  embarked  for  North 
Missouri  centers.  C.  E.  Maberry,  Pro- 
ducers Distributing  Corporation  district 
manager,  put  in  a busy  week  in  Kansas 
City,  but  no  busier  than  W.  C.  Haynes, 
Selznick  branch  manager,  who  milled 
about  among  the  key  centers  of  Okla- 
homa. M.  A.  Levy,  Fox  branch  man- 
ager, returned  from  Chicago,  where  he 
attended  a session  with  other  Fox  of- 
ficials, then  he  hit  the  trail  again.  Harry 
Hollander,  Universal  branch  manager, 
rolled  down  the  top  of  his  desk  long 
enough  to  attend  a New  York  sales  con- 
ference for  the  Central  division. 


KIDNAP  MANAGER 
AND  ROB  SAFE  OF 
ST.  LOUIS  HOUSE 

Haul  of  $6,000  to  $7,000  Repre- 
sented Receipts  of  Two 
Theatres 

{Special  to  Exhibitors  Herald) 

ST.  LOUIS,  MO.,  Nov.  18. — Three 
bandits  obtained  between  $6,000  and 
$7,000  from  the  safe  of  the.  Lyric 
theatre,  114  North  Sixth  street,  St.  Louis, 
Mo.,  shortly  after  midnight  Sunday, 
November  9,  after  having  kidnapped 
George  Bowser  manager  of  the  theatre. 
The  money  represented  the  receipts  of 
the  Lyric  and  Capitol  theatres,  owned  by 
Skouras  Brothers  and  associates,  for 
Saturday  and  Sunday.  The  loss  is 
covered  by  insurance. 

In  many  respects  the  robbery  resem- 
blp  the  attempt  to  loot  the  safe  of  the 
King  theatre  several  weeks  ago. 

Bowser  had  checked  out  the  two 
houses  for  the  night  and  was  on  his  way 
to  his  home,  4576  Chouteau  avenue,  when 
stopped  byi  the  robbers  who  had  fol- 
lowed him  in  an  automobile.  They 
forced  him  to  return  to  the  theatre  and 
open  the  safe.  Bowser  was  driving 
home  in  his  coupe.  At  Taylor  avenue  on 
Chouteau  the  touring  car  used  by  the 
bandits  crowded  the  theatre  manager’s 
car  to  the  curb.  One  of  the  bandits 
then  jumped  on  the  running  board  of 
Bowser’s  machine,  pressing  a revolver 
to  his  side  and  commanded  him  to  get 
into  the  large  car. 

Bowser  complied.  Driving  back  to  the 
theatre  the,  robbers  made  a circuit  of 
the  block  to  see  that  the  coast  was 
clear  and  then  stopped  at  the  theatre. 
By  a light  of  a flashlight  which  they 
furnished  him,  and  which  he  kept  as  a 
momento  of  the  occasion,  Bowser  opened 
the  safe  door,  and  the  robbers  then 
scooped  out  tbe  money  and  fled. 

* * 

Joseph  J.  Greene,  formerly  of  New 
York  City,  has  resumed  his  duties  as 
manager  of  the  Pert  Theatre,  Gillespie, 
111.  Greene  formerly  managed  the  New 
Douglas  theatre  on  142nd  street.  New 
York. 

* * * 

The,  new  board  of  arbitration  of  the 
St.  Louis  Film  Board  of  Trade  is  now 
on  the  job.  The  members  are:  C.  E. 
Alperson,  Universal;  Bill  Barron,  United 
Artists,  and  J.  Banke,  Vitagraph,  repre- 
senting the  film  offices,  and  Joe  Mogler, 
Oscar  Lehr  and  W.  O.  Reeves,  repre- 
senting the  exhibitors. 

* * * 

Tom  McKeon,  manager  of  the  local 
F.  B.  O.  office,  was  back  at  his  desk  for 
brief  periods  during  the  past  week.  His 
injured  leg  is  coming  along  very  nicely 
and  he,  will  soon  be  his  old  self  again. 
The  boys  gave  him  a hearty  welcome 
when  he  hobbled  along  Film  Row. 
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CHARLES  PETTI  JOHN,  general 
counsel  for  the  Hays  organization, 
spent  several  days  in  Chicago  last 
week  in  consolation  with  Ed  Silverman, 
president  of  the  Film  Board,  and  various 
members  of  the  Arbitration  Committee. 

* * * 

Emil  Stern,  general  manager  of  L.  & T. 
Circuit,  is  still  confined  to  Michael  Reese 
hospital,  but  expects  to  be  out  in  a week  or 
ten  days. 

* * * 

The  Irvin  theatre,  Bloomington,  111.,  held 
“The  Hunchback  of  Notre  Dame”  over 
for  additional  days  after  a three  days’  run 
of  the  Universal  picture,  following  a big 
advertising  campaign  staged  by  A1  Sobler 
and  Jack  Edwards. 

* * * 

Lloyd  Lewis,  publicity  counsel  for  Bala- 
ban  and  Katz,  is  back  on  the  job  again, 
having  shaken  off  a bad  case  of  poison  ivy. 
* * * 

Evanstonians  turned  out  en  masse  to 
celebrate  the  opening  of  the  New  Park 
theatre  on  Chicago  avenue  Saturday  night. 
This  is  the  Miller  & Spencer  house,  seating 
700,  which  has  been  remodeled,  redecorated 
and  will  be  under  the  personal  direction  of 
W.  G.  Sturdivant,  formerly  of  the  Hoyburn 
theatre.  Ralph  Emerson,  the  celebrated 
radio  artist  of  WLS,  played  the  new  Bar- 
ton organ  on  the  opening  night.  Miller  & 
Spencer  have  opened  offices  in  Evanston 
in  the  new  bank  building  at  Main  and  Chi- 
cago avenue. 

* * H= 

Morris  Hellman,  president  of  Reelcraft 
exchanges,  in  celebration  of  the  arrival  of 
Miss  Geraldine  Hellman  at  his  home,  enter- 
tained salesmen  and  the  office  staff  of  his 
exchange,  together  with  yours  truly,  at  a 
matinee  performance  Saturday  at  the  Pal- 
ace theatre  following  a luncheon  at  the 
Canton  Tea  gardens. 

* * >K 

Stern  and  Myers  expect  to  open  the 
new  Highway  theatre.  Western  and  63rd 
streets,  on  November  26. 

* * * 

The  Polka  Brothers  have  taken  over  the 
Melrose  Park  theatre. 

* * * 

Joseph  Hopp,  managing  director  of  111. 
M.  P.  T.  O.,  reports  the  following  new 
members  in  that  association : E.  R. 
Churchill,  Scotia;  A.  L.  Richardson, 
Alexis;  Edgar  Churchill,  Raritan;  A.  A. 
Cavin,  Stronghurst ; Rivoli  theatre,  Koletis 
and  Komdat,  Monmouth. 

* * * 

Jack  Edwards,  Universal  exploiteer,  in 
putting  over  a stunt  for  “K — the  Un- 
known,” now  playing  at  the  Randolph, 
blocked  traffic  at  the  “world’s  busiest  cor- 
ner,” State  and  Madison  streets,  last  Wed- 


nesday, when  he  had  a man  in  full  dress 
topple  out  of  an  auto  onto  the  street.  The 
stunt  worked  again  on  Friday  with  even 
greater  success.  Edwards  also  had  a num- 
ber of  book  window  tieups  for  the  picture, 
and  Nervo,  the  automaton,  worked  in  the 
lobby,  all  of  which  helped  the  box  office. 
* * * 

Charlie  Casanave,  city  sales  manager 
United  Artists,  has  resigned.  Charlie  has 
not  announced  his  plans.  J.  Frank  Young, 
for  several  years  with  Goldwyn,  is  now  on 
the  sales  staff  of  United  Artists. 

* * * 

J.  Warren  Kerrigan,  star  of  “Covered 
Wagon”  and  “Captain  Blood,”  is  sched- 
uled to  make  several  personal  appearances 
in  Chicago.  He  appeared  at  the  Wood- 
lawn  and  Stratford,  as  well  as  many  out- 
lying theatres  during  the  week. 

* * * 

To  celebrate  his  birthday,  Joe  Lyon  pre- 
sented E.  P.  Grohe  with  a beautiful  mers- 
chaum  pipe  last  week.  Now  Ernie  is  smok- 
ing all  over  the  Fox  exchange. 

* * * 

The  New  Lincoln  theatre,  at  Sterling, 
111.,  will  be  under  the  personal  manage- 
ment of  Vic.  H.  Geisler,  succeeding  G.  E. 
Johnston.  Fred  Gumble  is  the  projection- 
ist and  Leo  R.  Eckert,  organist.  The 
newly  decorated  house  opened  November  8 
to  capacity  business.  This  is  one  of  the 
Miller  and  Spencer  chain. 

* * * 

Pearson  in  Town 

Elmer  Pearson,  vice  president  and  gen- 
eral manager  Pathe,  dropped  off  in  Chi- 
cago on  Friday  for  a conference  with  local 
manager,  Fred  Aiken. 

* * * 

Repairs  are  being  made  to  the  Grand 
theatre,  Alton,  111.,  which  recently  suffered 
considerable  damage  by  fire.  The  house 
will  be  closed  for  another  month. 

♦ ♦ * 

Fire  destroyed  one  of  the  Gould  theatres 
at  Lawrenceville,  111. 

* * * 

W.  J.  Etherton  is  the  new  owner  and 
manager  of  the  Grand  theatre,  formerly 
the  Edinburg  theatre,  at  Edinburg,  111. 

* * * 

The  J.  & J.  theatre,  Hume,  111.,  will  close 
November  15. 

* * * 

The  Metropolis  Opera  House,  Metropolis, 
111.,  was  recently  destroyed  by  fire. 

* * * 

The  National  Screen  Service  has  gotten 
out  a nifty  Thanksgiving  trailer. 

* * * 

L.  A.  Ullrich,  Pathe  salesman,  is  back 
on  the  job  after  several  weeks  at  home 
with  a severely  sprained  ankle. 


H.  S.  ORR  BUYS 
THE  ORPHEUM  AT 
LAFAYETTE,  IND, 

Noblesville  Theatre  Is  Leased 
by  Stevens  and  Kidd 

iSpeciai  to  Exhibitors  Herald) 

INDIANAPOLIS,  IND.,  Nov.  18.— 
The  Orpheum  theatre  at  Lafayette, 
Ind.,  has  been  purchased  by  Harold  S. 
Orr  of  Kokomo,  who  bought  the  house 
from  N.  E.  Dodson  of  Lebanon.  The 
theatre  has  been  closed  for  six  months. 
Mr.  Orr  is  an  experienced  theatre  man. 
The  house  has  been  cleaned  and  reno- 
vated and  a number  of  improvements 
are  being  made. 

If  ir  * 

H.  Earl  Stevens  and  Lyman  R.  Kidd, 
both  experienced  in  the  motion  picture 
business,  have  leased  the  Olympic  thea- 
tre at  Noblesville.  Both  men  were  born 
and  reared  in  Noblesville.  They  an- 
nounce that  later  they  plan  to  vary  the 
program  with  vaudeville  probably  secur- 
ing two  programs  a week.  ’ Before  leas- 
ing the  house,  both  men  had  been  in 
the  picture  business  in  Clinton,  Ind. 

* * * 

The  Indiana  Photoplay  Indorsers  en- 
tertained recently  with  a discussion 
luncheon  here.  Following  the  discussion 
Miss  Rosemary  Pfaff,  a local  girl,  who 
appeared  this  week  at  the  Keith  theatre, 
sang.  Mrs.  David  Ross  presided  at  the 
luncheon;  Mrs.  O.  L.  Wade  spoke  on 
“A  Visit  to  Motion  Picture  Studios  in 
California.” 

* * * 

Harry  C.  Hughes,  60  years  old,  a for- 
mer resident  of  Crawfordsville,  Ind.,  and 
■well  known  to  the  theatrical  and  motion 
picture  business,  died  recently. 

* * * 

Had  Diogenes  been  in  Marion,  Ind., 
this  week,  not  only  would  his  justly 
famed  lantern  have,  gone  completely 
out,  but  he  would  have  had  the  surprise 
of  his  life  when,  in  utter  darkness  he 
grappled  with  the  honest  man  and  on 
taking  him  to  the  nearest  arc  light, 
would  have  found  him  to  be  a motion 
picture  theatre  owner.  The  general  pub- 
lic of  Marion  got  the  shock  all  the  same 
in  Diogenes’s  absence,  for  when  they 
picked  up  their  morning  paper,  they 
read  an  advertisement  of  the  Luna-Lite 
theatre  saying:  “A  bum  picture  with  a 
good  cast.  Its  not  often  we  play  a bum 
picture,  but  here  it  is,  and  if  you  take 
a chance  and  don’t  like  it,  we  know  you 
will  forgive  us  this  time.  The  cast  has 
Viola  Dana,  Jetta  Goudal,  Adolph  Men- 
jou  and  other  stars.  The  picture  is  ‘Open 
All  Night.’  Jack  Dempsey  in  ‘Bring  Him 
In’  also  is  an  offering.” 

The  result  was  the  public  of  Marion 
rubbed  its  collective  eyes  and  concluded 
there  was  a joker  some  place  in  such 
an  unheard  of  advertisement  and  collec- 
tively flocked  to  the  theatre  after  being 
warned.  It  is  further  recorded  that 
many  did  not  agree  with  the  theatre 
management  and  applauded  right  heart- 
ily at  both  pictures. 
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Automatic  Equipment 
Developed  for  Use  in 
Manufacturing  Prints 

A4ILLIONS  of  feet  of  film  printed  and 
developed  and  each  inch  perfect, 
that  is  the  outstanding  accomplishment 
made  possible  by  the  new  automatic 
machinery  that  has  been  installed  in  its 
plants,  it  is  claimed  by  the  Consolidated 
Film  Industries,  Inc. 

This  organization  which  combined  the 
resources  of  four  leading  laboratories, 
has  spent  hundreds  of  thousands  of 
dollars  on  research  and  experimentation 
and  has  perfected  the  methods  and  proc- 
esses of  every  department  to  such  a 


H.  M.  Goetz,  vice-president  of  Consoli- 
dated Film  Industries,  Inc. 

degree  that  the  production  of  uniform 
standard  high  quality  release  prints  are 
assured,  it  is  stated. 

* ♦ * 

Commenting  upon  the  successful  oper- 
ation of  this  new  machinery,  H.  H. 
Goetz,  vice  president  of  the.  Consoli- 
dated Film  Industries,  Inc.,  pointed  out 
the  box-office  value  of  well  made  bril- 
liant release  prints. 

“Few  people  not  intimately  acquainted 
with  motion-picture,  technique  realize  the 
remarkable  fact  that  more  than  100,000 
separate  little  pictures,  or  ‘frames’  as 
they  are  called,  are  flashed  on  the  screen 
in  one  average  length  photo-play.” 

“It  is  impossible,”  declares  Mr.  Goetz, 
“to  obtain  the  accuracy  necessary  for  the 
successful  reproduction  of  the  wealth  of 
detail  comprised  in  each  of  these  little 
'frames’  by  the  old-fashioned  methods  or 
in  laboratories  whose  equipment  has  not 
kept  pace  with  the  latest  scientific 
achievements.” 

“Only  those  familiar  with  the  technical 
details  of  this  highly  specialized  branch 
of  the  motion-picture  industry  under- 
stand the  complexity  of  the  daily  task 
confronting  manufacturers  of  motion 
picture  prints. 

“The  size  of  the  average  picture  pro- 


What Is  a 
Double  Theatre? 

Imagine  yourself  seated  in 
a luxurious  theatre  auditor- 
ium. Instead  of  the  customary 
view  as  you  look  toward  the 
stage  and  orchestra,  you  see  a 
host  of  smiling  faces  all  about 
you.  You  are  part  of  a tre- 
mendous audience  that  com- 
pletely surrounds  you. 

The  orchestra  itself  is  a 
huge  one  — 100  pieces  — not 
actually  but  to  all  appear- 
ances. The  atmosphere  is  a 
fairy-like  one.  Lights  glow 
and  glitter.  All  about  you  are 
pleasant  colorful  effects  with 
the  vast  audience  of  which 
you  are  a part,  before  you  and 
behind. 

This  picture  represents  the 
newest  innovation  in  motion 
picture  theatres.  How  this 
unusual  effect  is  accomplished 
will  be  told  in  “Better  Thea- 
tres” for  December  which  will 
appear  in  the  Herald  for  De- 
cember 6.  Perhaps  you  will 
want  to  be  the  first  in  your 
community  to  inaugurate  this 
newest  innovation.  If  you  do, 
don’t  miss  the  description  of 
this  novelty  in  “Better  Thea- 
tres” for  December. 


jected  in  the  larger  theaters  may  be  more 
than  40,000  times  that  of  the  original 
appearing  on  the,  film,  and  the  slightest 
blemish  or  the  least  imperfection — un- 
noticeable  often  to  the  naked  eye — will 
stand  out  very  plainly  when  undergoing 
such  great  magnification. 

* * * 

“To  avoid  all  such  defects  which 
greatly  hinder  the  perfect  reproduction 
of  the  photographic  beauty  of  a picture 
it  is  essential  to  provide  ideal  atmos- 
phere and  temperature  conditions  in  the 
laboratories  where  the  film  is  treated  and 
handled.  At  the  Consolidated  plants  the 
air  throughout  is  cleansed  and  moist- 
ened in  a series  of  special  processes  and 
the  proper  even  temperature  is  main- 
tained under  a system  of  automatic  con- 
trol that  insures  perfection. 

“Similar  care  must  be  taken  in  the 
matter  of  lighting  and  in  the  quality  of 
the  chemicals  used  and  the  purity  of  the 
water.  It  is  on  account  of  the  careful 
attention  to  all  these  details  in  every 
department  that  the  Consolidated  is 
enabled  to  place  its  guarantee  of  satis- 
factory quality  on  every  release  print.” 


Operators  and  Theatre 
Managers  Hold  Meeting 

Motion  picture  projectionists  of  the  city 
of  Washington,  D.  C.,  held  a combined 
meeting  of  the  projectionists  of  the  better 
type  and  class  of  houses  in  Washington, 
D.  C.,  and  theatre  managers  on  October 
30.  Several  subjects  were  discussed  at  this 
meeting,  one  of  which  was  standardization 
and  how  it  should  be  applied  and  what  it 
meant  for  the  motion  picture  industry  as 
a whole. 

A general  discussion  and  talk  on  the 
subject  was  given  by  the  chairman  and 
also  by  Mr.  J.  C.  Kroesen,  pointing  out  to 
the  managers  what  real  standardization 
would  mean  to  them  in  their  theatres. 

The  chairman  of  the  meeting  also  gave 
the  theatre  owners  and  managers  a history 
of  the  American  Projection  Society. 

The  meeting  was  attended  by  approxi- 
mately 100,  and,  after  the  meeting  had 
closed,  all  present  retired  to  a restaurant, 
where  lunch  was  served  and  additional  in- 
formation asked  in  the  form  of  questions. 

Will  Build  Theatre 

at  Davenport,  Iowa 

Davenport,  la.,  is  soon  to  have  a half 
million  dollar  theatre  building,  accord- 
ing to  reports  here.  It  is  reported  that 
Dr.  B.  J.  Palmer,  head  of  the  Davenport 
School  of  Chiropractic,  is  sponsoring  the 
construction  of  such  a new  plant  and 
that  it  is  to  be  one  of  the  finest  in  the 
United  States.  It  is  expected  that  it  will 
be  completed  by  July  or  August,  1925. 
Lectures,  vaudeville,  and  moving  pic- 
tures will  be  given  at  the  new  house, 
it  is  said. 

Morris  Smith  of  Sioux  City  expects  to 
complete  his  new  theatre,  there  soon. 
Mr.  Smith  operates  the  Hipp  and  the 
World  at  Sioux  City,  and  has  for  some 
time  had  his  new  building  on  Fourth 
street  under  construction.  It  is  to  have 
a seating  capacity  of  500  and  is  to  cost 
$30,000. 


New  Projects 

Lorain,  O. — Plans  for  the  construction 
of  a $100,000  theatre  in  Lorain  have  been 
announced  by  August  Ilg,  former  owner 
of  the  Wonderland  theatre.  The  house 
will  be  erected  at  555  Broadway  and  will 
have  a seating  capacity  of  700.  Paul 
Rissman  is  preparing  plans. 

* 

San  Francisco,  Cal. — Plans  have  been 
approved  for  a theatre  to  cost  $250,000 
for  the  Sunset  district  according  to  Rob- 
ert A.  McNeil,  president  of  the  Golden 
State  Theatre  and  Realty  Corporation. 
It  will  seat  1,800. 

* 

Kelso,  Wash. — J.  D.  Praggastis,  head 
of  the  Liberty  Theatre  Company,  owners 
of  the  Liberty  theatre,  announces  that  his 
firm  will  erect  a theatre  on  a site  100  by 
100  feet  at  Third  and  Pine  streets.  The 
new  playhouse  will  represent  an  invest- 
ment of  $50,000  and  seat  1,000. 
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in  her  most  piquant  manner  and  is  being 
aided  in  making  this  farce  a delightful 
picture  by  such  well  known  players  as  Rob- 
ert Frazer,  Raymond  Griffith,  Florence 
B^illings,  Martha  Madison,  Kenneth  Mc- 
Kenna and  Ivan  Simpson.  Frank  Tuttle, 
who  made  his  debut  as  a director  with 
A'liss  Daniels’  first  starring  picture,  “Dan- 
gerous Aloney,”  is  again  handling  the  mega- 
phone. 

Allan  Dwan  has  gone  to  Europe  with 
his  assistant,  Dick  Rosson,  to  film  exterior 
scenes  in  France  for  “The  Coast  of  Folly.’’ 
Gloria  Swanson  is  expected  to  return  to 
the  Paramount  Eastern  studio  some  time 
in  December  to  make  the  interiors  for  this 
picture.  With  the  return  of  Miss  Swan- 
son from  the  continent,  where  she  made 
“Madame  Sans-Gene”  in  its  original  locale, 
there  will  be  four  of  Paramount’s  bright- 
est stars  working  in  the  Long  Island  studio 
— Miss  Swanson,  Aleighan,  Miss  Daniels 
and  Dix. 

Lila  Lee  has  been  selected  as  Meighan's 
leading  woman  in  “Coming  Through.”  Wal- 
lace Beery,  Frank  Campeau,  Laurence 
VVheat  and  John  Miltera  also  have  been 
signed  to  support  the  star.  For  this  pro- 
duction Edward  Sutherland  will  join  the 
ranks  of  Paramount’s  new  directors. 

Richard  Dix  is  expected  to  return  this 
week  from  the  Coast,  where  he  has  been 
for_  the  last  three  weeks  on  business,  to 
begin  preparations  for  his  new  picture, 
“The  Maker  of  Gestures.”  Paul  Sloane 
will  again  direct  Dix,  having  made  his  pre- 
miere as  a director  with  the  star  in  “A 
Alan  Alust  Live.’ 

Taking  a large  view  of  the  production 
schedule,  the  Paramount  Long  Island 
studio  appears  to  be  in  for  much  heavy 
work  at  the  time  when  everyone  is  doing 
his  Christmas  shopping  early. 

Prepare  Two  Chadwick  Films 

Within  a few  days,  1.  E.  Chadwick, 
president  of  the  Chadwick  Pictures  Cor- 
poration, will  give  the  word  that  will  begin 
production  on  two  big  features  scheduled 
for  the  independent  market  this  season  as 
part  of  the  Chadwick  9.  These  two  are: 
Lionel  Barrymore  in  his  third  starring  ve- 
hicle for  Chadwick  this  season  and  the 
next  John  Gorman  production,  “The  Street 
Singer.”  Both  will  be  produced  in  the 
East. 

“The  Street  Singer,”  which  may  undergo 
a change  of  title  before  the  picture  is 
completed,  will  be  begun  first.  John  Gor- 
man, who  directed  “The  Painted  Flapper” 
with  James  Kirkwood  and  Pauline  Garon, 
now  one  of  Chadwick’s  most  successful 
releases,  will  he  in  charge  of  direction  of 
“The  Street  Singer,”  the  script  for  which 
is  now^  being  arranged  by  Garrett  Fort. 
Fort  will  be  remembered  for  his  remark- 
able continuity  for  “The  Fire  Patrol.” 

Mr.  Gorman  and  officials  of  the  Chad- 
wick organization  have  been  assembling 
the  cast  for  “The  Street  Singer”  for  sev- 
eral weeks.  Indications  are  that  the  an- 
nouncement of  the  players  will  cause  con- 
siderable comment  in  the  industry  and  add 
greatly  to  Mr.  Chadwick’s  standing  as  the 
most  forward  looking  of  the  independent 
producers. 

Some  indication  of  Air.  Chadwick’s  fu- 
ture producing  plans  may  be  gleaned  from 
the  selection  of  the  director,  the  cast  and 
the  studio  personnel  who  will  assist  in  Mr. 
Barrymore’s  new  picture — roster  of 
names,  soon  to  be  announced,  that  will 
rank  with  the  personnel  gathered  for  any 
picture  by  any  other  producing  company 
in  the  industry.  While  the  name  of  the 
director  could  not  be  divulged  or  the  title 
of  the  picture  at  this  writing,  the  director 
•is  said  to  be  responsible  for  many  of  the 
leading  successes  and  is  a big  box  office 
asset. 


Promotion 


r’AMtCTtNC  OT 


Famous  PiAJrsRs-LA5KyCoRFOR.MiON 

utLO  ON  Trtt  ucmn  o*r  or  srrrEHntR. 

XINKTEeK  HVfNE>R£0  ^i>  •T.vE.vrr- rtJUR. 
■nit  rOLLOWJNC  REiOUJTJONJi  WtKE  >' 
ONANfMOUStr  ADOm,I> 

R.e$OLVF.r>  THAi  TKE  Ofttcs  Of  General  . 
MaNAJJER  BECREABXOWiTM  iOCK 
A>o  DUTTtS  AS  p’Arai:  f OEO  Br  m txeanrvE 
ccsMMJtTtt  « ' ■ rr  "WAS  n’RnicR 

R-E5©LVEr>  • THAT  ’’C'  -••• 

Mr-  Sidney  R Kent 

6E  AND  HE  HER-f-BT  «S  fiLf.CTB,0  GENIRAL 
MaXAC-E(«.  Of  THIS  CORPORATION  • • 
3T  WAS  rVRTftK.  — •TV.' 
RtSOtVED-  THAT  THIS  BOAPD  eYCl^LAnNO 
me  OfffCE  OF  CENTRA!.  KANACSR  'AN>  BY 
IHt  tLtCTION  OI  Mr  StONEV  R-  KENT  TO 
THAT  PCHmON-tNAOOITJtJNtOSTA  EVIDENT 
tONfTDtNar  tN  MRKr.NT-OtSratSTOCON 
VEYTOHin  rTSApMl£C«Ant»lOr  MIS  UNtlRINO 
ANDSUCCESSfOLCrFORTS  IN  SmMF  OFTK. 
CORWRATION  • • IT  WaS  rLHIHER  'f. 
Resolved  - that  a copy  or  t^se  reso 

VunONS  OE  ENORONtio  Afb  m .SFNTFD  TO 

Mr  -Ke^t  bytirSeckeiaj'.i' 


REPRODUCTION  of  engrossed  copy 
of  resolutions  creating  the  office  of 
general  manager  of  Paramount  and 
naming  Sidney  R.  Kent  to  fill  that 
position.  The  engrossed  copy  was 
presented  to  Mr.  Kent  by  Otto  H. 
Kahn,  the  banker. 

Mr.  Barrymore’s  two  pictures  already  re- 
leased by  Chadwick  are  “Aleddling 
Women”  and  “I  am  the  Man.” 

Complete  Leonard  Series 

Henr\^  Ginsberg  has  put  the  finishin.g 
touches  to  the  series  of  six  two  reel  fea- 
tures starring  Benny  Leonard,  under  the 
title  “Flying  Fists,”  at  the  Tec-Art  stu- 
dios. Three  more  bouts  were  filmed  iii 
response  to  the  demand  of  exhibitors  who 
had  screened  the  first  three  of  the  series. 

Lawrence  Windom  again  diercted  Leon- 
ard, and  Sam  Flellman  wrote  the  titles 
and  stories.  In  the  champion’s  supporting 
cast  were  Alyce  Mills,  Harry  Lee,  Dick 
Lee,  Dora  Mills  Adams,  Jean  Diamond, 
Tammany  Young,  Phil  Bloom,  Jack  Perry 
and  many  others,  not  forgetting  the  jazz 
band  of  the  famous  Wigwam  restaurant, 
which  is  owned  by  Charles  Leonard, 
Benny’s  brother. 

The  titles  of  the  three  bouts  are  “His 
Sur-Prize  Fight,”  “The  Jazz  Bout”  and 
“The  Come-Back.” 

First  Jans  Film  Ready 
LI.  F.  Jans,  who  recently  resumed  active 
production  for  the  independent  market,  has 
completed  the  first  of  a series  of  six  fea- 
tures he  will  make  and  market  under  a 
new  state  right  plan  whereby  the  exchange 
purchases  outright  with  no  percentage  ar- 
rangement. 

The  first  of  the  six  pictures  to  be  com- 
pleted is  “Playthings  of  Desire,”  by  J. 
Wesley  Putnam.  It  was  made  at  the 
Whitman  Bennett  studio  in  Yonkers,  under 
the  direction  of  Burton  King  and  num- 
bers among  its  cast  of  principals  Estelle 
Taylor,  Mahlon  Hamilton,  Dagmar  Godow- 
sky,  Edmund  Breese,  Lawford  Davidson, 
Mary  Thurman,  Bradley  Barker,  Walter 
Miller  and  Frank  Montgomery. 

“Playthings  of  Desire”  is  now  being 
edited  and  immediately  after  this  work  is 


completed  the  work  of  filming  the  second 
of  the  Jans  pictures  will  commence. 

New  Chronicles  Forthcoming 
The  Yale  Lhiiversity  Press  is  concen- 
trating on  the  preparation  of  scripts  and 
continuities  for  the  remaining  pictures  in 
its  series  of  thirty- three  “Chornicles  of 
America.”  An  augmented  staff  of  research 
students  under  the  direction  of  noted  his- 
torical experts  are  engaged  in  assembling 
information  on  the  most  minute  points 
necessary  to  assure  absolute  accuracy  in 
every  detail  of  the  production.  The  Yale 
Press  technical  and  business  staff,  with  the 
services  of  outstanding  specialists  on  archi- 
tecture, costuming,  etc.,  are  preparing  the 
working  drawings  for  all  settings,  costume 
plates  for  all  characters,  and  complete 
schedules  for  production.  When  all  the 
preliminary  work  is  completed,  even  to  the 
arrangements  for  exterior  locations,  which 
are  now  being  investigated  by  searching 
parties,  actual  shooting  will  be  resumed 
and  the  remaining  pictures  completed  with- 
out interruption. 

Allene  Ray  in  New  Serial 

Production  for  Pathe  in  the  East  dur- 
ing the  past  month  has  been  very  active. 
Work  on  this  distributing  organization’s 
next  big  serial  is  almost  completed  at  the 
Fort  Lee  studio.  It  is  a race  track  story 
entitled  “Galloping  Hoofs,”  adapted  by 
Frank  Leon  Smith  and  directed  by  George 
Seitz,  the  veteran  Pathe  serial  director. 

Allene  Ray  is  the  featured  player  and  is 
supported  by  a strong  cast  consisting  of 
Johnnie  Walker,  J.  Barney  Sherry  and 
Ernest  Hilliard. 

Seibel  Editing  Attraction 
Clara  Bow,  Herbert  Rawlinson  and 
Earle  Williams  have  been  in  the  East  for 
the  past  month  working  at  the  Tec-Art 
studio  on  the  latest  Howard  Estabrook 
production  for  Associated  Exhibitors.  The 
production  is  from  the  pen  of  Hamilton 
Mannon  and  is  being  directed  by  Charles 
Giblyn.  Bert  Seibel  is  handling  the  edit- 
ing and  cutting,  with  the  picture  tenta- 
tively titled  “The  Adventurous  Sex.”  In 
addition  to  the  above  mentioned.  Flora 
Finch  and  J.  Barney  Sherry  are  members 
of  the  cast. 

Tearle  in  St.  Regis  Film 
E.  H.  Griffith  has  just  completed  the 
shooting  of  his  first  picture  for  St.  Regis 
at  the  48th  street  studio.  The  picture  stars 
Conway  Tearle  and  Madge  Kennedy,  with 
Charles  Emmett  Mack  and  Lucile  Stewart 
in  the  supporting  roles.  The  working  title 
of  the  production  is  “The  Ultimate  Good” 
and  was  written  by  John  Brownell. 

At  the  Tec-Art  studio,  John  S.  Robert- 
son has  started  work  on  “New  Toys,”  star- 
ring Richard  Barthelmess.  Mary  Hay 
(Mrs.  Barthelmess)  is  leading  woman  for 
her  husband. 

“New  Toys,”  a comedy,  was  adapted  by 
Josephine  Lovett  from  the  stage  play  by 
Oscar  Hammerstein.  This  was  presented 
last  season  on  Broadway  by  Sam  H. 
Harris. 

Wilkerson  to  Tour  Country 
With  the  completion  of  shooting  of  “The 
Early  Bird,”  featuring  Johnny  Hines,  and 
supported  by  Sigrid  Holmquist,  Edmund 
Breese,  Wyndam  Standing,  Flora  Finch, 
Maud  Turner  Gordon  and  Bradley  Barker, 
it  was  announced  by  Producer  C.  C.  Burr 
that  as  soon  as  the  first  print  of  the  pic- 
ture is  completed  by  the  laboratories.  Bill 
Wilkerson  would  leave  on  an  extensive  trip 
to  the  exchanges  with  the  print  in  his  pos- 
session. It  is  Wilkerson’s  intention  to  stop 
first  at  Philadelphia  and  then  proceed 
westward  until  he  has  visited  each  of  the 
exchanges  where  special  showings  will  be 
arranged  for  the  first  run  theatres. 
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MA.  CK  SE/fJ^E  TT 

presents 

'BE/f  T\/'RTIJ^ 

in 

^‘The  'Reel  Vir^ian^’ 

A Tttf0  'Rcc/  Comedly 


A copper  ran  up  to  the  theatre  door, 

“Let  me  in!  There’s  a riot  inside,  1 am 
certain !’’ 

“Nay,  Nay!”  quoth  the  man  at  the  square 
glass  box, 

“That  ain’t  no  scrappin’, — it’s  Turpin!” 


This  Is  A *Riot  and 


If*s  Turpin 


Pafh^comedy 




t This  Issue:  “Better  I heatres"'  for  December 
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THE  GREAT  DIVIDE 
THE  MERRY  WIDOW 
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A pledge  to  evenr  exlii| 


mgtohitlOO% 


Dannv 

Film  Daily 


SayS: 

CMighty  fine  business 
which  means  S$$  in  the 
LitUe  old  hex  office/  ' 


ElmeirHMayer 


m 


TbePittsburah 

Bulletin 


says 

li/oHkjj  of  special  consider- 
atiOK  from  Ikeaircou/ners 


every ivkcrc! 


WHJ  A.  Johnson 

in 

M.P.News 


says 


'White  pictures  arc  food 
husiKessfWc  take  off  our 
hats  to  white  pictures!" 


C.F.Hvnes'/« 

Gi-eater 

Amusements 

says 

promise  that  means 
sometliLHy  from  a conceru 
like  Unii/ersaLf 


Smouldering  Fires 


presented  by 

1 Vireinia  Valli 


Pauline  Frederick 
Laura  La  Plante 


Virginia  Valli 
Norman  Kerry 
The  Price  oS  Pleasure 


by  Marion  Orth  and  Elizabeth  Holding 


Tully  Marshall, Wanda  Hawley,  Malcolm  McGregor  and  Bert  Roach 
Storv  by  Sada  Cowan  and  Howard  Higgin 

A Clarence  Broun  Production  L/nivertal  Jeu'el 


with  Louise  Fazenda,  T.  Roy  Barnes,  George  Favt 
Kate  Lester  and  Ward  Crane  I 


Directed  by  Edward  Sloman 


Hoot  Gibson 

The  Hurricane  Kid 


Hoot  Gibson 


The  Saddle  Hawk 


By  Will  Lambert 

with  Marian  Nixon,  William  Steele,  Arthur  Mackley, 
Harry  Todd,  Fred  Humes,  Violet  La  Plante 

Directed  by  Edward  Sedttu'iclc 


with  Marion  Nixon,  G.  Raymond  Nye,  Josie  Sedgve 
Charles  K.  French,  Frank  Campeau  and  other 


A Universal  Qibson  Produ< 


Directed  by  Eduard  Sedgtoicli 


A Univeraal  Qibson  h i 


Reginald  Denny 


Oh,  Doctor! 

with  Mary  Astor 

Otis  Harlan,  Wm.V.  Mong,  Mike  Donlin,  Lucille  Ward,  Tom  Ricketts 
from  the  Saturday  Evening  Post  Storv.  and  Novel  by  Harry  Leon  Wilson 

A Harry  Pollard  Production  Universal  Jcuel 


William  Desmond 
The  Meddler 


vith  Dolores  Rousay,  Jack  Daugherty,  Claire  Ande 
Albert  J.  Smith,  Kate  Lester  and  others 


DirecItJ  by  Arthur  Rosjon 


Secrets  of  the  Night 

fvaturini; 

James  Kirkwood 


Madge  Bellamy 


The  Clash 

fcaturiny 

Alma  Rubens 
Percy  Marmont 


Zasu  Pitts,  Rosemary  Theby,  Tom  Wilson  and  Edward  Cecil 
from  the  sensational  stage  success“The  Night  Cap”  by  Guy  Bolton  and  Max  Marcin 

Directed  by  Herbert  Blache  Universal  Jewel 


Jean  Hersholt,  Cesare  Gravina,  Rose  Rosanova,  Zasu 
Andre  De  Beranger 

from  the  story  “Miracle”  in  the  Ladies'  Home  Journa 
bv  Clarence  Budingcon  Kelland  | 

Jtreclcd  by  Edu/ard  Laemmle  Unive 


The  Mad  Whirl » May  McAvoy 


Reginald  Denny 


Jack  Mulhall,  Barbara  Bedford,  Myrtle  Stedman  and  George  Fawcett 


ril  Show  You  the  Town 


from  the  story  “Here’s  How”  by  Richard  Washburn  Child 
Directed  by  Williurn  Setter  Universal  Jewel 


from  the  novel  by  Elmer  Davis 

Directed  by  Erie  Kenton  Uiitver 


llWlhi 

Whiti 


Tloiv  ii'*s  ziHanimous 


^ that  Universal  is  go- 
light  sort  of  l^ictures  ^ ' 

tAnna.Jiiht'n.  Pat 


tkeimnle 


Mary  Philbin 


Norman  Kerry 
Fifth  Avenue  Models 

with  Rosemary  Theby,  Joseph  Swickard,  Rose  Dione 
and  Jean  Hersholt 

based  on  the  novel  “The  Best  In  Life”  by  Muriel  Mine 


/ 'Directed  by  Svend  Qade 


Vnivertal  Je*vtt 


Jack  Hoxie 


Don  Dare-Devil 

I . By  William  Gittens 

ith  Cathleen  Calhoun*  William  Steele*  Cesare  Gravina*  Duke  Lee 

' Directed  by  Clifford  Smith  A Vnivrrsat  Western 


House  Peters 

in 

The  Love  Cargo 

from  the  novel  “Head  Winds”  by  A.M.  Sinclair  Wilt  . 

Unli«rsal  Jewel 


I Hoot  Gibson  >"  Let  *Er  Buck 

i I with  Marian  Nixon*  Josie  Sedgwick*  G.  Raymond  Nye 

f With  excluilve  action  scene*  of  thetthrilUnd  1924  “Pendleton  kound^up." 

Directed  by  Edward  Sedgwicl  A Universal  Qibson  Production  ^ 

Laura  La  Plante  Eugene  O'Brien 
Dangerous  Innocence 

based  on  the  novel  “Ann's  An  Idiot”  by  Pamela  Wynne 

i Directed  by  Wm.  Setter  Universal  Jewel 


Herbert  Rawlinson 
• Madge  Bellamy 

in 

The  Man  in  Blue 

From  the  Red  Book  Magazine  story,  “The  Flower  of  Napoli" 
by  Gerald  Beaumont 

with  Cesare  Gravina,  Martha  Mattox,  Dorothy  Brock, 
Jackie  Morgan,  Harry  Mann,  Nick  de  Ruiz 

Directed  by  Edward  Laemmte  Universal  Jewel 

House  Peters 
Raffles 

The  ' Amateur  Crackiman 

from  the  novel  by  E.  W.  Hornung 

with  Miss  DuPont,  Hedda  Hopper,  Winter  Hall*  Freeman  Wood 

A King  Baggot  Production  Universal  Jewel 


Hoot_Gibson 
Taming  the  West 

Story  by  B.  M.  Bowers 

Directed  by  Arthur  Rosson  A Universal  Qibson  Production 


Released  Moy  10 

Virginia  Valli  « Up  the  Ladder 

with  Forrest  Stanley,  Holmes  Herbert,  Margaret  Livingston, 
George  Fawcett,  Priscilla  Moran 

Owen  Davis’  Big  Broadway  Stage  Hit 

Directed  by  Edward  Sloman  Universal  Jewel 

William  Desmond 


KMnnaJlihji/it  Patterson. 
WEEKIY  FILM  REVIEW 


Martin 
QuigleyDt 

Exhibitor’s 
Herald 

says 

(jiving  to  erhihitofs  that  secur 
it)  of  investment  and  peace 
of  Hcind  that  can  only  come 
tkaugk  white  treatment! " 


Jack  Hoxie 


Red  Clay 


Ridin'  Thunder 

with  Katharine  Grsmt  and  Francis  Ford 

' Directed  by  Clifford  Smith  A Universal  Western 

iPidtuses 

I White 
meatmen; 


By  Sarah  Saddoris 

with  Marcelaine  Day,  Billy  Sullivan,  Lola  Todd,  Albert  J.  Smith 

Directed  by  Ernst  Laemmie  A.Universal  Western 


RobtEWclsh 

in 

MP.World. 


says: 

It  deserves  the  success  il 
wUluncbubtetily  receive!" 


WC.Howe 


in. 


Exhibitors 
Trade  Review 
says 

iA  poLicy  that  will  mean 
muck  to  exhibitors  big  and 

mw' 

Anna  Aiken 
Patterson  in 
Weekly  Film  V 
Review  sayr^ 

Inspires  respect  and confUence 
- IOC  believe  absoltdeiy  in, 
iJuir  sincerity" 
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E X H I B rr  O R S HERALD 


December  6,  1924 


‘‘Strong  on  suspense 
the  following  week!^ 

“There  is  going  to  be  a lot  of  excitement  around  where  this  Universal  serial 
is  shown!  Excitement  and  sustained  action!’’  — Motion  Picture  News 

“A  box-office  winner!  Filled  with  thrills  and  excitement!” 


December  6,  1924 


EXHIBITORS  HERALD 
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Should  bring  them  back 


and 

Efleen  Sedgwick 

Helen  Holmes » HughieMackaA^ClaudePayton 


UNIVERSAL’S 

Wild  Riding  Western  Serial 

Directed  by  William  Craft 


Nationally  advertised  in  The  Saturday  Evening  Post  and  the  American  Boy 
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EXHIBITORS  HERALD 


December  6,  1924 


D.W.CRIinTH 


pi'exenfs 


AMERICA 


0 fhl'illind  sfoi'y  of  Cove  and  Romance 

by  ROBERT  W.  CHAMBER/ 


“The  most  stirring  thing  of  its  kind  ever  made  is  ‘Amer- 
ica’ ’’ — “it  sets  a new  standard  of  achievement  in  the 
picture  play” — “Paul  Revere’s  ride  is  perhaps  the  most 
thrilling  episode  the  movies  ever  achieved” — ^“some- 
thing greater  than  even  Griffith  has  ever  done  before” — 
“a  masterpiece  of  exquisite  photography,  flawless  direc- 
tion and  blood-stirring,  appealing  force” — “decidedly 
something  to  see,” 

Criticisms  f^orn  the  N.  Y.  World,  Hernld,  Times  and  Telegraph. 


Now  Booking 

UNITED  ARTISTS  CORPORATION 

IMary  Pickford  Charles  Chaplin 

Dougloj-  'JairbankjJ'  D.  W Qrlffith 

PH'iram  Obramj',  President 


December  6,  1924 


EXHIBITORS  HERALD 
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,y  .\v  /''::■  ^tv•■^•^^■^v /.•(/;/«/  /'j/  C'-.-.-'/ai  "^Thjpr  ■-  ~ (A^c.pii>d‘  i.y  ‘ ''Wiild.'.rnar  ^/ofAr^  ',  _ 
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' ' '()ur^  S'lun/.  superb  as  1 Dorothy yernon.’  Thislitih  -.  '4 

y ■ •*  LUonian  of  ib(' aoldrn  lochs-  i he  same  that  film  fandom  has  ■ ■ .'T'; 

^■.  ,"■  learned  to  love  a Mary  ivith  added  histrionic  abUity,  rides-'  V.  =,'i 

.'  . ;;  ■■  a lire  sc  along  a wall  to  rescue  her  lover  in  a manner  that  even  . 'X; 

'■■’.’*'  * • - 

:-  ':'  ..-:  the  most  blase  unloose  their  hands  and  add  to  the  rounds  of  - S-^. 

■ appluilse,.  ..7  o our  mind  in  that  vide  she  gave  her  spectators  '.■ 
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more  If  thrills''- than  any.  flood  or  mob' scenes  in  the  so-cMled 
” classics:’,.  ' ‘’  ' ^ N.  y.  Evening  Telegram. 


Now  Booking 

UNITED  ARFISIS  COfiPORATlON 

Tdory  Pickford  CEorlej"  Chaplin 

Dougloj  'Jaithanicu'  D W Qrlffith 

yrirom  Obrar^J.  Precidenf 
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Mmi 
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PRESENTS 


“POOR 

BUTTERFLY” 

with 

RUTH 

HIATT 

Supervised  by 

Jack  White 


For  foreign  rights  address 
Far  East  Film  Corporation 
729  Seventh  Avenue 
New  York  City 


Every  MERMAID  COMEDY 
can  be  counted  on  for  Fast 
Action,  Hair-Raising  Thrills 
and  Sure-Fire  Laughs. 

In  this  new 
JACK  WHITE 
PRODUCTION 

you  have  all  these  Box-Office 
Assets,  with  a girl  comedy  star 
who  is  bound  to  be  a big 
favorite  with  your  patrons. 


Member, 

Motion  Picture  Producers  and  Distributors 
of  America,  Inc. 

Will  H.  Hays,  President 


December  6,  1924 
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SIX  YEARS 
OF  SERVICE 

SIX  YEARS  AGO  WE  BEGAN 
BUILDING  A NEWSREEL  LIKE 
A NEWSPAPER  --  THIS  REEL 
IS  TODAY  THE  MOST 
ENTERTAINING  ON  THE 
SCREEN  AND  SETS  THE 
PACE  FOR  ALL  OTHERS  IN 
THIS  FIELD 

I 

<^R.  Exhibitor:  IVe  are  going  to  tell  you  how 
with  novel  ideas  and  a wonderful  organization  we 
have  been  performing  a real  service  for  you. 

What  we  say  will  he  brief  and  pointed.  Look 
for  our  message  every  Tiueek 

KINOGRAMS 
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FDANR  MAYO 
SYLVIA  BREAMED 

WM.  DAVIDSON 
FRANKIE  DAHBOW 

AmdAXast  of  UiuusEiOillkcellleEce 


JAMES  R HOGAN 


THE  THIRD  OF  A SERIES  OF 

GOTHAM  PRODUCTIONS 


BEING  DISTRIBUTED  ON  THE  INDEPENDENT  MARKET  BY 

LUMAS  FILM  CORP.,  1600  B’WAY,  N.  Y.  C. 


HERE^S  A SURPRISE ! 


LAST  MAN 


WILLIAM  FOX  PRESENTS 
THIS  BIG  LAUGH  SENSATION  FORYOUR 
POCRETBOOR’S  HEALTH  AND 
YOUR  PATRON’S  PLEASURE 


A FANTASTIC  NOVELTY  WITH  1,000 
BEAUTIFUL  GIRLS  ASSEMBLED  FROM 
ALL  PARTS  OF  THE  WORLD 


FOX  FILA\ 


•By  JOHN  D.SWAlN-^5ceNa™  by  DONALD  LEE 

J.G.BLYSTONE  produdlion. 

CORPORATION 


J'afe  in  the  custody  ofJ^iss%SA 


When  a fellow 
needs  a Friend 


Jinking  the  j^st  Mun 
last  as  long  as  possible  * 

' -f  . .4- . 

■*  * 5 ^**^^*Wv 


The  backivard  trend  of  fashion  in  1954 


H)illiam  Fox 

— presents 


Uisr  NAN  ON  UKIll 

funniest  picture  ofI924-~~  with  WOO  of  the  world's 
most  beautiful  girls  plus  the  most  unique  storq  ever  written. 


Just f or f mi-'  Give  your  patrons 
pocl^thoo\sonwthing  to 


'0^ 


c4  volcano  of  Jaughs ! 


William  Fox  presents 


THE 


LAST  MAN  ON  EART 


; y «-mr>JGTn  . ^ 

‘Member  Motion  Picture  Producers  and  distributors  of  America  Inc.  wai  Hni/s,Pres 


CORPORATION 


iniio’*  cih  PARAMOUNT  NEW  FORTY 

J 1925  Model 


CLAUD  CADY 
ANDREW  MAINLINE 
HAROLD  FRANKLIN 
IKE  LIBSON 
A.  H.  BLANK 
AL  KAUFMAN 
M.  L.  FINKELSTEIN 
HERSCHEL  STUART 
HOMER  ELLISON 
FRED  MEYER 
HUGO  RIESENFELD 
J.  L.  JENSEN 
SAM  KATZ 

STANLEY  CHAMBERS 
FRANK  NEWMAN 
JULES  MASTBAUM 
NATHAN  GORDON 
FRED  HINDS 
NICHOLAS  SCHENCK 
M.  B.  COMERFORD 
W.  H.  CREAL 
CHRISTY  DEIBEL 
FRED  DESBERG 
GEORGE  EASTMAN 
JOHN  KUNSKY 
GEORGE  REA 
CARR  & SCHAD 
H.  L.  ROTHSCHILD 
and  8,000  others. 


The  Paramount  New  Forty  is  the  most  powerful  and  efficiently  manufac- 
tured product  ever  offered  to  the  public.  Designed  by  the  world’s  great- 
est filmgineer,  Jesse  L.  Lasky;  equipped  with  Sidney  R,  Kent  ignition,  the 
power  marvel  of  the  age;  and  every  step  in  its  manufacture  supervised  by  the 
master-builder,  Adolph  Zukor. 


For  twelve  years  Paramount  has 
been  famous  for  sterling  quality — 
expressing  itself  in  untold  years  of 
satisfying,  dependable  service. 
Now  comes  the  Paramount  New 
Forty — a wonderful  model.  More 
amazing  than  ever  in  performance 
— 'and  with  a sheer  beauty  of  de- 
sign and  finish  that  can  be  com- 
pared with  nothing  in  the  entire 
field  today. 

You  owe  it  to  yourself  to  inspect 
these  wonderful  new  cars — ride  in 
them  — drive  them  — note  their 
marvelous  pulling  powers. 


Then  ask  yourself  candidly  if 
you  have  ever  seen  the  duplicate  of 
this  New  Forty  anywhere  in  the 
world. 

The  big  Paramount  motor  gives 
you  all  the  power  you  want.  Power 
to  beat  others  up  hill  in  high.  Pow- 
er to  pull  away  first  in  traffic  from 
all  competitors.  Power  to  go 
through  rain,  mud  and  rough  days 
in  high.  And  because  it’s  a big 
motor  — because  its  power  comes 
from  size  and  quality.  Paramount 
does  its  job  easily,  unstrained.  So 
its  life  is  long! 

The  Paramount  New  Forty  will 
be  ready  for  distribution  on  Feb- 
ruary Istf  1925. 


Where  the  NEWPARAMOUNT  FORTY  isThade 
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The  best 
selling  books 
of  the  hour 
make  the 


iR 


CoUlos 
■lied-  tNo 


1«S  ^ 


I &nrt  be- 
rtallty, 
.Inff"  sc 
alUve  un* 


be  wind  In 


Second 


Famous 

Forty 


ind  Bources  ot 
^nallty  which 
il  events. 

seoeod  elcnt, 
wealth'  ct  those 
s whldh  defy 


Paramount 


(Irtt  there  are 
B to  his  hapbl' 
treats,  who  will 
I with  him  to 


Pictures 


Qd  of  wealth  and 
f rival.  As  the 
ers  teach,  the  Snly 
rtS^tt  situatloa  Is 
int.  UekscwQ 


I will 


- QC^sapItshed  by 
rror.  In  cfmcepllon  at 
ithlas  of  Blercc‘8.  The  ^ 
, od  the  crlbslnal.  down  - 
d alohf  the  hidden  ways 
oul.  alike  fall,  in 
QuIU  td  stir  the  pulse  of 
Tlie  etaborate  pattern  of 
betweeh  fi^lUve.  shamed 
Is  cofff»ta  act  Is  given  losa 
and  the  mass  of  Imaglna- 
ji  the  loglod  catTelatlon  of  Ih* 
j:  Prank's  Intenllaa  of  k dtony- 
. dissolution;  <>f  WJbHetlea  becomes 
.most  a Socraltc  dlasertatlon  In  Itself. 


^nulne  or 
._.iey  la  no  devotee 
of  the  marketplace 
be  prefer*  the  little  hidden 
•iiche.  built  nearer  the  mountain  top. 
which  only  the  strong  and  the  faith- 
ful  rruv^-A^;»He  leaven  the  chani- 
- f«  those  who  so 

9 to  place 

neglected 


! all 


Th.  Wllni'of  ll.e  «<nir  T.o.11.. 
Bomewhat.  that  forgotten  closalo  6f 
eolf-esamlnatlon.  "The  Life  of  Caleb 
Wllllaina''t  ‘'Chalk  Face."  too.  19  re- 
lated In  the  first  person,  as  If  tn  Jueil- 
flcatUyi  and  extenuation  of  the  revelu- 
tlon  It  malces.  The  narrator.  Dr.  John 
Mark,  confesses  the  Influence  -of  M-s 
Infatuation  "I  bad  willed  to  be 

er»t  as  men  are  great.  * * * 

Now  I longed  more  vertiginously  far 
1 longed  to  bo  able  to  achieve  the  do-; 
main  beyond  words,  beyond  conscious 

acts to  erort  the  wisdom  of  power. 

'bo'oSMt  _ 


78tk 


At  Home 
and 

Abroad 


The  Little  French  Girl 


By  ANNE  DOUGLAS  SEDGWICK 


ENGLAI^D 


AMERICA 


-A  Irut  »«rk  o(  ,n.  . Ir  ».dd 

be  difficult  to  think  of  any  recem-work 
of  fiction  which  leaves  snch  a eolid  im- 
pression of  a well-rensded  whole." 

— MoneheaSes-  Cu^^ian. 


'"Certainly  one  of  the  heat  of  reccat 
novels;  even  more  certainly,  it  is  one 
of  the  most  eojoyahU." — The  Ousieek. 


"A  Buhtle.  dirtingojshed  and  "pro* 
focmdly  meviog  piece  of  ficiioe,  a novd 
full  of  eharaeter,  and  of  b peactrating- 
siDceritr-"--I?«ify  Telegraph 


"Far  and  bway  the  best  hook  Asne 
Douglas  Sedgwick  has  ever  dose.  . . 
A fiOTf  of  great  beaojy  and  esderetasd- 
iffig.” — Chieega  Tri&tme, 

“A  anhtle,' esUertainisg  nd  esgvegs- 
isg  gtory." — N.  Y.  Port. 

CANADA 


"Its  cham  It  vit^  and  ateadlatt;  ill  otorils  are  rich  and  endoiiag;  Ita  beauty 
ia  Bppealiag:  its  trath  lends  it  a guiel  dignity  few  modem  oe^»  potaesa. 
Whether  r^arded  at  a piece  of  pure  Htercrt^  aehievemeat  or  at  a stady  of  life, 
this  Boyel  will  uke  it*  place  with  (he  few  works  of  fictiert  of  year  destined  lo- 
Uve."-Af9»6raat  D*«y  -§£«■ 


$2.00  at  aU  booksl&es 

HOUGHTON  MIFFLIN  CO, 


THi  .HOU9B  Of  nenroeo  coom 


cMkES  rr  owe  qp.cti 

MoyrprvEirTtNeTAt^op 

A OkCAOk. 


^lams 

New  Novel 

‘EVERED” 


Against  the  back- 
ground oi  the  nill 
fields  and  quiet  beauty  of  a 
New  England  countryside, 
the  author  pictures  the  action 
and  reaction  of  oveiAvhelm- 
ing  pa.ssinn  and  fiercely  virile 
personality.  'An  intensely 
human  story,  with  flashes  of 
peculiar  gentleness,  but — in 
.spite  of  its  humanness — suf- 
ficiently removed  from  com- 
mon experience  to  possess 
something  of  an  epic  char- 


Clarence 

Budington 

Kelland’s 

thrilling 

Red  Book  Serial 


A rushing  American 
story  of  intrigue  and  ad- 
venture in  the  world’s 
greatest  illicit  Big  Business 
—the  kind  of  story  that 
Kelland  tikes  to  write  and 
Americans  like  to  read. 
As  in  all  Kelland's  best 
work,  humor  alternates 
with  thrills. 


CONTRABAND 


E.  P.  DUTTON  & CO. 


Harper  & Brothers 


cwlv«  AmmA#  Pr—ca  ^ 

ligheiiac  la  PwwJfg  - 

Admetiiier.  ■ ■ , 


I rMen^filiqr  fterw  mt 
k.** — Li/c  «i9d  trtSen.  ' 


'•PM«)bv-s 

-OwrItJi. 


**THe  qsItcdirHsht- 

ful  Bind  moreover  wnitiBe.*' 
— CmrtMvy  Life. 


"*14*.  Heary  Baeriela  omt 
be  Ksikd  m tke  tevMtfoe  rd 
; of  fiafon.'*— 


'iJiz.'k: 

' ."MAlUkOEA  of  ilw 

mo*r  owiglemf.  bwaoroisi." 
Md  deMgbcM  bsdb*  I ba  ve 
beta  fianwame  cAotifb  to 


GEORGE  GIBBS* 
New  Novel 


SACKCLOTH  AMD 
SCARLET 


By  the  Author  of  "F/r<#  of  .imhisiois^'’-cK. 
flow  a fine  big-hearted  girl  assumed  the  s.Tckcloth  o 


expiation  for  her  irrespotisible  sisters  deeds  and-hdwj 
affected  their  Jives  and  thdr  happiftess.  A ^Werfu 
novel  contrasting  the  bgst' add  the  worst  in  two  sisters 
An  interesting  element  is  the  part  played' in  ' the ' sfor^ 
by  life  in  Washington  and-  certain  kandals  in  gbveriiisjgh' 
circles  ’reminiscent  of  the  oil  situation.* 


$2i)0  • at  ' bookstores-  This  is  an  Appleton  Book 

■ D.  -Appletmi  & Co.,  36  West  32d  StresG  New  Yerfi 


“ADVENTURE” 

by 

Jack  London 


America  ha*  produced  few  writer*  of  the-  caliber  of  J* 
London.  Gifted  with  a wonderful  imagination  and  i 
•tyle.  he  ha*  provided  entertainment  for  thousand*  upon  the 
sand*  of  readers.  **AOV£NTUR£"  is  his  greateat  work 


$1.50 


"AH  tbegood 
qualities  ol  tbe 
heart  snd  the 
head  wet 
the  msking  of  ibis 
wiie.wittyaad  leap- 
ing  comedy,  which 
)utl  double*  the  supply 
of  adult  enierteinmeol 


MACMILLAN 


NEW  YOI 


"The  best  blow  yet  struck 
lo  debunk  Atneric*.  As  itn* 
portant  event  in  the  history  ot 
she  Americaa  theatre.” 


’‘’The  type  «/  **<*» 

•«#  tike  to  he  ail*  la 

mile-  B h tultreSShig." 
^WeiSeileiter  GanetSt, 


Published 


Boni  & Lived  ght 


DEVONSHEHS 


dMtewtBg.”— 
RtoMht^HintgL  $1.00 


A U*«ri«t»t.  H.  V. 


Tense,  -thrilling  '' mystery-^—uniiBual-  keynote  for  a 
•Westenf  romance!— >links'-each'p«ge  ©f  Honore  Willsie 
Morrow'‘s  new  novel  of  the  Wyoming  Roefcie.  A 
mystery  whose  solving  involves  • unique  trial  tn 
•which  rwjt  only  tbe  hcroine  but  the  wliolc  communt')' 
is  brought  before  the  bar. 


By  HONOBE  WiLLSiE  MORROW 

Author  of  "'Stiil  Jm'  and  "The  Enchanted  Canyoa" 

12-00  at  all  book^jii  STOKES,  Publisber 


’!i  mill  ha  ttra*ikifditt\ 
remaims  aaomymem*  &•  | 
ilUm  e»«ieltieteeSUj '] 
fer 

I 

anonymously  in  ^ 

^England,  here  is  one^ 

A-He  most  popular  book^ 

1^  of  the  seasoiL 


QUERAY’S; 
DUEL 


'A  grsfiitmdifat  $ 
rsmasc*  ilmS  sfisaJ  h 
.jee  itself  « * |#l 

the  e*mifik»a*s  samt*  4 
li§  pear.  “ 


—Sesserm 


er  storyj^in'v; 


By  ETHEL  M.  DELL 

Author  of 


Announcing  the 


imerica  o. 


>/ « 


This  is  the 
love  story  of  a 


‘ ‘ The  Lamp  in 
the  Desert” 


by  Juanita 


cirl  who  pin.s  all 
her 


Q 


her  faith  upon  the 
lover  of  her  early  youth, 
trusting  him  so  implicitly 
that,  after  five  years’  separa- 
tion from  him,  she  is  not  afraid 
to  turn  to  him  for  refuge  when  the 
second  marriag-e  of  her  father  makes 
her  own  home  no  longer  endurable  But 
the  lover  fails  her  at  this  most  critical  mo- 
ment in  her'  life,  and  she  is  thrown  instead 
upon  the  chivalry  of  another  man.  The  rest  of  the 
story  deals  with  the  bitter  -struggle  between'fhe  old 
love  and  the  new,  and  the  dangers  and  difficulties- pf, 
the  path  which  leads  at  last  to  that  region  at  the  top  of  the 
world  which  it  is  given  to  only  a few  travellers. tp  find. 


Spanish  Love 


mmtM 

MPI 


a semational  novel 
of  New  York  todmy! 


SALOMEE^TENEMENl 


by  AnziaYeacrika 

(Axiihor  of  *'Htmgry  Hearts”) 


A great  human  document  of  Young  Ameriea. 
The  romance  of  a New  York  girl  driven  by  * 
deathless  passion  for  beauty  to  burn  through  thi  ■ 
barriers  of  race,  class  and  creed. 


Boni  & Liveright 


New  Yo' 


99 


a 


The  1925  new  model  “Sheik”- 
a tale  of  rapturous  adven- 
ture and  real  romance 


Greatest  Novel 


PRICE  $2.50 

G.  P.  PUTNAM’S  SONS,  New  York,  London' 


H.  K.  Fly  & Co.,  New  York 
Geoffrey  Bles,  - London 


JWS 

^opfl’jtaa  Booit 


The  Light  of 
1 Western  Stars 

ON  SALE  NOW  I 

$2.00 

Harper  & Brothers 


%w  the  B(wA  (PuSlMAm  are  tM 

Secemd.  'Jamous  forty  gtunmount  gicUires. 


^JJL 


December  6,  1924 
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The  Memoirs  of  Thomas  H.  Ince 

Will  Be  Published  in 

EXHIBITORS  HERALD 


Commencing  Next  Week 


Mr.  Ince  has  left  an  interesting,  personal  record  which 
traces  the  history  and  development  of  the  motion  picture 
business  from  the  time  of  his  connection  with  it  in  1914. 

It  is  an  account  ivhich  will  be  found  of  great  interest  to  every 
person  in  the  motion  picture  industry. 


The  Initial  Installment  Will  Be  Published  Next  Week 
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GO 


TO  ANY  HOME 


Harold  Bel 


Greatest  living  /^MjTMorL 

HE  HAS  56.000.000  READE 

leven  persons  read  his  books  every 
minute  of  every  hour  every  day — and  ALL 
are  motion  picture  patrons. 

Your  Audience  Is  Ready-Made 


£ 


RAYMOND  HATTON 

AS 

THE  LIZARD 


CHARLES  MURRAY 

AS 

THE  DAD 


MITCHELL  LEWIS 

AS 

SONORA  JACK 


CREIGHTON  HALE 

AS 

SAINT  JIMMY 


S OL  Lesser^  presents 

The  Mi  neWith 

A SAM  WOOD 

0.  p^umoLpoJL  pjucXjuAjjQ 


Member  Motion  Picture  Producers  and  Distrihuton 


December  6,  1924 
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TO  ANY  THEATQE 


YOU  WILL  FIND 


ils  WORLD'S  BEST 
SELLER.  NOW  ON  TME 

SCREBN 


PAT  O’MALLEY 

AS 

HUGM  EOWAROS 


DOROTHY  MACKAILL 


MARTA 


^ MARY  CARR 

AS 

mother  burton 


ROBERT  W FRAZER 


Gold  Is  Where  You  Find  It 


You^ll  find  it  in  Harold  Bell  Wright  novels,  now  on  the  screen. 
‘*When  a Man  ^s  a Man  is  ranked  second  by  EXHIBITORS 
HERALD  as  the  Best  Picture  of  the  year.  ‘*The  Mine  With 
the  Iron  Door^*  is  meeting  with  Phenomenal  Success. 

In  preparation:  Harold  Bell  Wright ^s  **The  Re-Creation  of 
Brian  KenP*  with  a marvelous  cast. 

The  Iron  Door 

PaODUCTION 

TTlcuiijLn,  Ott/i/xctLcrn 


of  America,  W'ill  H,  Hays^  President. 
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oA'"  .wv  os.Ac- 


f y^^StS# 


■ /m. 


JOHN  B.  ROC 


Member  of  the  Motion  Picture  Producers  and  Distributors  of  America,  Inc.  Will  H.  Hays,  President 


December  6,  1924  EXHIBITORS  HERALD 
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(Producing  Box-office  Winners  for  Twenty-Seven  Years) 


GENERAL  MANAGER 


Reg.  U.  S.  Pat.  Off 
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THREE  REASONS  FOR  BOOKING 
LOWELL  FILM  PRODUCTIONS 

PAST  PERFORMANCES 

SPEAK  FOR  THEMSELVES 


EVANGELINE  RUSSELL,  who  plays  the 
lead  opposite  Joihn  Lowell  in  his  film, 
“Floodgates.” 


JOHN  LOWELL 


L.  CASE  RUSSELL,  author  of  “Floodgates” 
and  author  and  adapter  of  SOO  other  screen 
plays. 


Now  Ready 

“FLOODGATES” 

with 

JOHN  LOWELL 

Evangeline  Russell,  Jane  Thomas,  Ivy  Ward,  Directed  by  George  Irving 

THE  CAST  THAT  SPELLS  “MONEY”  FOR  YOU 
LOWELL  FILM  PRODUCTIONS,  Inc. 

World* s Rights  controlled  by 

DAVID  P.  HOWELLS,  Inc.,  729  SEVENTH  AVE.,  N.  Y.  C. 


Coming;  JOHN  LOWELL 
in 

THE  RED  WOLF 


By  L.  CASE  RUSSELL 

Directed  by 

EDGAR  LEWIS 


A TRULY  GREAT 
PICTURE  / 

N.  Y.  Times  says:  “Defies  one  to  write  about  it  with- 
out indulging  in  superlatives.  It  will  be  held  up  as  a model 
by  all  producers.  For  dramatic  value  this  is  the  finest  pro- 
I duction  we  have  yet  seen.” 

Daily  Mirror  says : “ A remarkable  picture.  One  of 
the  season’s  best.” 

The  World  says:  “One  of  the  best  of  the  last  twelve 
months.  1 recommend  it  whole-heartedly.” 

The  News  says : “The  lobby  was  filled  with  several 
hundred  who  couldn’t  get  in.” 

VicfoM’  Seastrom’s 

production  of  the  great 
stage  success  by 
Leonid  Andreyev 


j adapted  by  Carey  Wilson 
j and  Victor  Seastrom 

produced  by 
LOUIS  B.  MAYER 


LON  CHANEY 
NORMA  SHEARER 
JOHN  GILBERT 
TULLY  MARSHALL 
FORD  STERLING 


CLYDE  COOK 


The  screen’s  best!  It  belongs  among 
the  few  immortal  soul  dramas  that 
live  forever  in  the  hearts  of  audiences. 
It  is  an  attraction  that  is  destined  for 
success  in  every  theatre  everywhere. 


of  Four 


He  who  gets  SLAPPED”  in  its  world  pre- 
miere atthe  Capitol  Theatre  (N.  Y.)  established 
itself  as  one  of  the  greatest  box-office  attrac- 
tions ever  brought  out  of  a motion  picture  studio. 

Exhibitors  will  be  delighted  to  learn  that  “HE  WHO 
GETS  SLAPPED ’’-—big  as  it  is —will  be  followed  by 
three  productions  just  as  great,  making  FOUR 
GIANT  ATTRACTIONS  for  forthcoming  release 
that  will  astound  the  industry  by  their  magnitude 
and  box-office  stature. 

“THE  GREAT  DIVIDE”  is  unquestionably  one 
of  the  most  sensationally  dramatic  achievements  of 
film  history.  It  is  Reginald  Barker’s  towering  screen 
adaptation  of  William  Vaughn  Moody's  classic  Amer- 
ican stage  success,  with  Alice  Terry  and  Conway 
Tearle  in  the  leading  roles. 

ERICH  VON  STROHEIM’S  “GREED”  comes 
to  exhibitors  with  advance  acclaim  such  as  no  picture 
has  ever  had  to  make  box-office  success  a certainty. 
“GREED  ” will  begin  a legitimate  theatre  run  in  New 
York  City  in  December. 

In  the  magnificent  screen  version  of  “THE 
MERRY  WIDOW”  Erich  Von  Stroheim  has  brought 
his  magical  touch  to  this  internationally  famous 
Viennese  stage  triumph.  With  Mae  Murray  as  The 
Widow  and  John  Gilbert  as  The  Prince,  “THE 
MERRY  WIDOW”  under  Von  Stroheim’s  master 
direction  constitutes  one  of  the  brightest  business 
draws  that  has  ever  been  offered  to  motion  picture 
theatres. 


THE  PICK  OF  ALL  PICTURES 


wun 


VICTOR  SEA- 
STROM’S  pro* 
duction  of  Leo- 
nid Andreyev’s 
stage  triumph. 
Lon  Chaney, 
Norma  Shear- 
er, John  Gil- 
bert, Tully 
Marshall.  Ad- 
apted by  Carey 
Wilson. 


ERICH  VON 
STROHEIM’S 
production  of 
Frank  Norris’ 
classic  novel 
“ McTeague.” 
Adapted  by 
June  Mathis 
and  Erich  Von 
Stroheim. 


REGIN  ALlg 
BARKER’S  prd 
duction  of  th] 
immortal  stag 
play  by  Willia 
V aughn  Mood'] 
Alice  Terri 
Conway  T earll 
Wallace  Beerf 
Huntly  GordoU 


ERICH 
VON 
STROHEIM’ I 
production  c 
the  interna 
tional  stag 
success.  Ma 
Murray  as  Th 
Widow  an^ 
John  Gilbert  i 


'arssoth 


Alma  Rubens 
Frank  Mayo 
H.  B.  Warner 
Walter  McGrail 
LilyanTashman 


Dcyccizd  by 

CAnsiy  CaSamze 


Associated  Exhibitors 


ARTHUR  S KANE 


PtJvsictiL  oiST»/3c/rM 
PATU£  exc»Am£  WC 


S//9A/S/  OAM£  TT 


Eiicore 


Can  a wife  be  loyal 
to  her  husband  and 
yet  love  another  man? 

9s  Love  Everything  ? gives  the 
ansuter. 


SKe  trembled  in  tbe 
cabin,  while  on  deck 
above  ber, brutal  men 
fougbt  forberpossessio 

'What  a situation!  9t's  in  this 
'picture. 
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I 


WOULD 

YOU 

TELL 


Thrilling 

Drama 

Of  Bitter  Hate 
And  Intrigue 
In  which 


JANE  NOVAK— KENNETH  HARLAN— SIGRID  HOLMQUIST 


WHITMAN  BENNETT  PRODUCTION 

RELEASED  BY  VITAGRAPH 


LOVE 

CONQUERS! 


TWO  SHALL  BE  BORN 
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Site  was 

Plait! 

Una  i i|»a  c tive 
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'old  Unbluf 

in  the  Most  Talked  of 
Book  in  Years/ 


t'. 


s'"' 


'sr-irKls:; 


.SlMIIS... . 

:i;'4avv 


Beginning 
Sat.  Myv.Zt- 
at  the 

PICCADILLY 
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Tfou  can  thiow  outYout  cbest- 

yirali^  a HRSTMlOliniAL  Contra^ 


1000%  Audience  A 


He’s  nevethad  such 
a fascinating  tole/ 

'■^and  that's  saying  a 
mouthful^ 


Members  ^ Motion  Picture  Producers  and  Distributors  of  America  Inc.— Will  Hays  President 
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Exhibitor  Thoughts 
on  United  Artists 

Recently  we  expressed  our  per- 
sonal satisfaction  over  the  reorganiza- 
tion of  the  United  Artists  corporation 
and  pointed  out  that  a favorable 
aspect  of  the  development  is  the  fact 
that  it  seems  to  mean  the  continued 
independence  of  this  company  and 
the  leading  stars  associated  with  it. 

It  was  our  thought  that  for  the 
purposes  of  free  and  open  competi- 
tion in  this  business  it  probably  was 
desirable  that  these  stars  continue 
their  independent  activity  rather 
than  join  up  with  one  of  the  larger 
organizations,  placing  the  fortunate 
organization  in  an  even  better 
tactical  position. 

However,  practically  all  we  said 
and  practically  all  we  thought  on 
the  subject  have  received  no  sym- 
pathetic echo  from  several  exhibitor 
correspondents  who  have  taken  pen 
in  hand  to  put  us  right. 

Mr.  A.  K.  Hancock  of  Columbia 
City,  Ind.,  phrases  his  chastisement 
to  us  as  follows: 

“Old  timer,  you’ve  slipped  a cog 
and  are  going  wild  in  that  particular 
editorial.” 

Mr.  W.  H.  Brenner  of  Winchester, 
Ind.,  says: 

“It  is  an  honest-to-God  fact  that  the 
product  of  these  folks  has  been  sold 
for  the  past  two  years  at  a higher 
figure  a great  deal  of  the  time  than 
would  be  possible  to  get  into  the 
box  office  at  regular  admission  prices, 
and  to  raise  prices  at  the  box  office 
very  often  was  like  wrecking  one’s 
business.” 

Both  of  these  communications, 
which  are  printed  in  full  elsewhere 


in  this  issue,  register  very  definitely 
that  the  correspondents  are  quite  out 
of  sympathy  with  the  United  Artists 
and  the  stars  concerned  and  they 
seem  to  feel  that  any  hope  we  might 
entertain  for  favorable  developments 
from  that  source  is  a delusion. 

We  are  not  surprised  in  the  com- 
plaint of  these  exhibitors  about  price. 
But  the  feature  of  the  development 
that  we  were  exclusively  concerned 
with  was  that  which  has  to  do  with 
the  continued  independence  of 
United  Artists  and  its  stars. 

This  may  afford  no  satisfaction  to 
exhibitors  but  it  is,  at  least,  a situa- 
tion in  which  the  theatre  man  may 
buy  or  decline  to  buy,  as  he  sees  fit. 
Certainly,  this  is  far  better  than  the 
possible  situation  in  which  he  would 
be  compelled  to  use  this  product  at 
the  asking  price  in  order  to  get  the 
other  product  that  he  needs  for  the 
day-in  and  day-out  running  of  his 
theatre. 

A Biograph  Film 
Stages  Return 

Recently  we  saw  a trade  exhibition 
of  the  new  Richard  Barthelmess  pic- 
ture, “Classmates,”  which  was  im- 
mediately followed  by  the  showing 
of  the  same  story  done  into  a picture 
by  the  Biograph  company  in  1914. 
The  Biograph  picture,  which  was 
quite  a subject  in  its  day  and  will 
be  remembered  by  the  veterans, 
was  directed  by  James  Kirkwood. 
Blanche  Sweet  is  the  star,  supported 
by  Henry  B.  Walthall,  the  “heavy” 
is  Marshall  Neilan — and  it  does  not 
seem  possible  that  there  could  be 
such  a bad  actor.  Lionel  Barrymore 
is  also  in  the  cast. 

These  two  subjects,  the  new  and 


the  old,  afford  excellent  examples  for 
comparison.  The  stories  are  nearly 
identical  in  treatment  and  while 
there  are  laughs  in  the  Biograph  pic- 
ture at  this  time  which  were  not  in- 
tended, it  is  nevertheless,  a good 
picture. 

There  is  an  excellent  opportunity 
for  exhibitors  in  these  two  subjects 
to  present  them  in  a single  program. 

» » * 

Victor  Seastrom’s 
Great  Picture 

Last  week  in  the  Capitol  theatre, 
jNew  York,  we  saw  the  new  Victor 
Seastrom  picture,  “HE  Who  Gets 
Slapped,”  and  we  think  it  to  be  one 
of  the  most  adroit  and  effective  ex- 
amples of  direction  that  this  industry 
may  boast  of. 

Those  who  remember  the  stage 
play  in  which  Richard  Bermett 
starred  will  recall  it  as  a subject 
which  presented  serious  obstacles  to 
successful  motion  picture  production. 
In  fact  the  real  thought  and  theme 
underlying  the  entire  story  is  one 
which  many  directors,  of  some  eom- 
petency,  might  have  failed  entirely 
in  getting  upon  the  screen  in  a man- 
ner that  would  be  intelligible  to  the 
motion  picture  public. 

But  Mr.  Seastrom  has  done  this — 
and  very  much  more.  He  has  made 
a picture  whose  appeal  for  the  in- 
telligentsia cannot  be  questioned,  yet 
the  so-called  “average”  patron  will  be 
interested,  entertained  and  thrilled. 

On  the  basis  of  “HE  Who  Gets 
Slapped”  alone,  we  are  inclined  to 
think  that  in  any  list  of  “great 
directors”  the  name  of  Victor 
Seastrom  must  receive  conspicuous 
mention. 
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Attendance 

Frequency 

How  frequently  do  patrons 
come  to  your  theatre? 

If  patrons  came  twice  as  fre- 
quently, how  much  more  busi- 
ness would  you  do  in  a year? 

What  is  it  worth  to  you  to 
increase  your  attendance  fre- 
quency? 

Albert  B.  Coppock  tells  in 
next  week’s  issue  how  atten- 
dance frequency  can  be  in- 
creased by  proper  execution 
of  presentation  methods  now 
in  use. 

Read  his  article  in  “The 
Theatre”  next  week. 


[AVAMBLEArmndSj 

lu 

“Available  Attractions,”  pub- 
lished in  the  November  29 
issue,  page  65,  will  be  pub- 
lished in  amplified  form  in  an 
early  issue. 


Re-Takes 


WELL,  the  news  weeklies  carry  the 
annual  pictures  of  the  prize  turkey 
that  will  grace  the  White  House 
table.  The  government  ought  to  make  its 
own  strip  of  film  of  this  event  and  rent  it 
out  each  year.  ’Twould  save  the  Weekly 
boys  a lot  of  work. 

* * 

Speaking  of  fowls  reminds  us  of  the 
story  of  an  old  vaudeville  player  (ap- 
plause) by  the  name  of  George.  He  had  a 
trick  rooster  but  couldn’t  get  any  play 
dates.  He  never  became  discouraged,  how- 
ever, and  visited  all  the  booking  offices  al- 
most daily.  Finally  one  booking  office 
needed  an  extra  act  and  the  manager  called 
up  George.  “I  can  book  your  rooster,”  he 
announced.  “Too  late,”  said  George,  “I 
ate  him  yesterday.” 

* 

More  of  Them  Don’t 
Wonder  who  starts  these  “advance  re- 
ports” about  pictures  that  are  the  “finest 
ever  made.”  A few  of  them  live  up  to 
that  advance  stuff. 

* * * 

No  Shortage 

FABLE;  “Once  upon  a time  there  was 
a family  of  six  moved  to  the  big  city  and 
they  had  no  trouble  getting  a nice  flat  for 
$60. 

* * * 

Right  at  Home 

I see  the  inmates  of  a lunatic  asylum 
over  in  England  are  running  a magazine. 

That’s  probably  how  a lot  of  ’em  got 
there. 

^ ^ ^ 

But  Then  It  Rained 
Looks  as  though  football’s  popularity 
was  dying.  Last  year  they  had  76,000  at 
the  Yale-Harvard  game.  This  year  only 
75,000  turned  out. 

* * * 

About  this  time  of  year  one  begins  to 
figure  whether  it  would  be  cheaper  to  send 
the  wife  to  Florida  or  buy  her  a new  fur 
coat. 

* * ♦ 

Pleasures  of  Travel 
Jackie  Coogan’s  pa  sez  Europe’s  a great 
place  to  go  to  see  ruins.  And  little  Jackie 
sez  we  could  have  some  ruins  if  we’d  push 
over  a couple  of  city  blocks. 

* * * 

Over  in  Athens,  in  the  best  hotels,  the 
government  turns  on  the  water  so  you  can 
take  a bath  twice  a week,  if  you  need  it. 
* * * 

And  in  Germany  and  Italy  they  take  a 
seven  or  eight  reel  Jackie  Coogan  pic- 
ture, add  a lot  of  flowery  titles  and  make 
it  a twelve-reeler.  Then  run  the  first  six 
reels  Monday,  Tuesday  and  Wednesday 
and  finish  up  the  balance  of  the  week  with 
the  last  six  reels. 

❖ * * 

The  orchestra  leaders  play  heavy  opera 
music  all  the  way  through  the  show,  not 
paying  any  attention  to  what’s  on  the 
screen,  which  often  gives  the  American 
\isitor  a good  laugh. 

* * 

Besides  ruins,  Rome  has  lots  of  flies  and 
mosquitos. 

* * * 

The  Coogans  are  glad  to  be  back  home. 

* Ht  * 

“Puttf^  the  Skids  Under  Alfonso, 
Blasco  Ibanez.  « 
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Associated  Policies 
on  Selznick  Product 
Explained  by  Woody 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  25.  — Distribution 
policies  resulting  from  the  acquisition  of 
the  Selznick  product  were  announced  this 
week  by  Associated  Exhibitors.  The  of- 
ficial statement  issued  by  J.  S.  Woody, 
general  manager,  reads  in  part  as  follows: 

“The  position  of  Associated  Exhibitors  with 
relation  to  the  pictures  heretofore  distributed  by 
the  Selznick  Company  and  which  were  taken  over 
in  the  recent  transfer  is  two-fold.  With  respect 
to  contracts  which  had  been  taken  prior  to  Sun- 
day, Nov.  16,  we  are  the  agents  of  the  receiver, 
being  specifically  so  designated  by  an  order  of 
court.  With  respect  to  contracts  of  a subsequent 
date,  we  are  the  agents  of  the  producers. 

“In  behalf  of  the  receiver,  it  will  be  our  duty 
to  give  service  on  existing  contracts  and  to  col- 
lect rentals  therefor.  In  behalf  of  the  producers, 
it  will  be  our  duty  to  continue  the  selling  of  the 
Selznick  product,  in  addition  to  giving  service  and 
collecting  rentals.  This  latter  work,  however,  will 
be  carried  out  under  direct  contracts  between 
the  pr^ucers  and  ourselves,  and  not  by  virtue 
of,  or  in  connection  with  the  receivership.  The 
first  work  to  be  undertaken,  of  course,  will  be 
the  salvaging  of  rentals.  We  are  giving  this  the 
right  of  way  because  thus  an  immediate  source 
of  revenue  will  be  provided  both  for  the  receiver 
and  the  producers. 

“There  will  be  no  bargain-counter,  or  group, 
selling;  and  no  sacrificing  of  values  to  which  the 
producer  is  entitled.  Our  method  of  reasoning 
is  that  there  is  no  justification  for  penalizing  pro- 
ducers because  of  circumstances  over  which  they 
had  no  control  and  that  the  pictures  are  entitled 
to  as  much  consideration  at  our  hands  as  they 
would  have  received  had  they  been  originally  re- 
leased through  this  organization.  We  do  not  be- 
lieve, either,  that  there  will  be  any  loss  of 
headway  in  selling.” 


N.  Y,  Censor  Board  to 
Add  Six  to  Its  Payroll 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Nov.  25. — Six  more  re- 
viewers, drawing  from  $1,600  to  $1,800  a 
year  and  expenses,  are  to  be  added  to  the 
New  York  motion  picture  commission.  A 
civil  service  examination  will  be  held  on 
December  13.  The  reviewers  must  be  at 
least  25  years  of  age. 

Those  who  will  be  named  outside  of  New 
York  City  are  to  receive  $1,600  a year  and 
expenses,  while  those  in  New  York  City  will 
receive  $1,800.  The  examination  will  be  in 
the  nature  of  a test  in  viewing  and  ana- 
lyzing selected  films  and  making  a report 
on  the  same. 

Adds  4 More  Theatres 
to  Golden  State  Chain 

(Special  to  Exhibitors  Herald) 

SAN  FRANCISCO,  CAL.,  Nov.  25.— 
Golden  State  Theatre  & Realty  Corpora- 
tion, through  its  president,  Robert  A.  Mc- 
Neill, has  added  four  more  theatres  to  its 
chain  of  more  than  fifty  houses.  In  the 
North  Beach  district,  the  Verdi,  Washing- 
ton Square,  Broadway  and  Crescent. 

Involved  in  the  transaction  were  Maurice 
Klein,  William  S.  Godfrey,  Jr.,  Harry 
Shack  and  John  S.  Mayer. 


Auto  Kills  Exhibitor 

(Special  to  Exhibitors  Herald) 

LETHBRIDGE,  ALBERTA,  CAN.,  Nov. 
25. — George  Hyt,  exhibitor  of  this  city,  was 
killed  in  an  automobile  accident  at  Gran- 
brook,  B.  C.,  through  the  overturning  of 
his  car.  He  was  33  years  of  age. 


Goe  Succeeds  Boasberg 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  25.— Carl  J.  Goe  has 
been  selected  by  Sales  Manager  Harry  M. 
Berman  to  succeed  A1  Boasberg  in  the  sales 
promotion  department  of  Film  Booking 
Offices. 


Hays  Asks  Theatre  Man  Be 
Discharged  for  Bomb  Hoax 

Intercedes  When  Publicity  Stunt  at  San  Diego,  Cal.,  Causes 
Nervous  Collapse  of  Woman — Plaza  Manager,  Press  Agent 
and  Another  Person  Jailed — ^Held  in  $2,000  Bond 

(Special  to  Exhibitors  Herald) 

SAN  DIEGO,  CAL.,  November  25. — Jailing  of  a theatre  manager,  his  press 
agent  and  another  man  and  the  interceding  by  Will  H.  Hays,  who  has  asked 
that  the  theatre  employes  be  dismissed,  are  developments  in  an  exploitation 
stunt  which  has  been  labelled  by  the  San  Diego  Union  as  “the  most  sensationally 
contemptible  practical  joke  ever  attempted  here  for  publicity  or  any  other 
purposes.” 

THOSE  ARRESTED : C.  C.  Pratt,  manager  of  the  house;  Max  Brunstein, 
the  press  agent,  and  William  Fife,  who  abetted  Pratt  and  Brunstein. 

THE  THEATRE : The  Plaza,  controlled  by  a Los  Angeles  enterprise. 

On  last  Wednesday  afternoon  what  appeared  to  be  (but  wasn’t)  an  infernal 
machine  was  placed  in  the  editorial  rooms  of  the  Union.  Panic  followed. 


according  to  the  newspaper,  with  many 
a nervous  collapse ; another  fainted. 

Shortly  after  Pratt,  Brunstein  and  Fife, 
who  said  he  had  accepted  $2  from  the  the- 
atre men  to  place  the  “bomb”  in  the  Union 
offices,  were  arrested  and  held  in  $2,000 
bonds  each. 

John  D.  Spreckels,  owner  of  the  news- 
paper, wired  a protest  to  Will  H.  Hays, 
and  in  reply  the  president  of  the  Motion 
Picture  Producers  & Distributors  charac- 
terized the  stunt  as  “an  outrage,  deplor- 
able and  inexcusable  for  which  no  con- 
demnation is  too  severe,  a type  of  publicity 
that  must  be  eliminated.” 

Asks  Dismissal  of  Guilty 

Hays  also  advised  the  publisher  that  the 
Los  Angeles  office  of  the  theatre  company 
had  been  instructed  to  oust  the  guilty 
parties. 

As  a result  of  the  stunt  the  picture  which 
it  was  supposed  to  exploit  was  barred  from 
exhibition,  and  it  is  said  that  an  effort  will 
be  made  to  cancel  the  license. 

The  “bomb”  was  elaborately  constructed 
in  a suitcase.  Instead  of  real  dynamite, 
however,  it  contained  beeswax  sticks. 

In  commenting  upon  the  stunt  editorially, 
the  Union  said: 

“A  woman’s  life  hovers  in  the  balance 
today,  as  her  failing  heart  responds  uncer- 
tainly to  the  conflicting  messages  of  jangled 
nerves.  Her  acute  condition  was  brought 
about  by  shock,  sustained  yesterday  after- 
noon as  she  awaited  a consultation  in  her 
physician’s  office  in  The  Union  building. 

“This  is  one  result  of  the  ‘bomb  hoax’ 
perpetrated  yesterday  by  the  promotetrs  of 
a sensational  motion  picture. 

“So  far  as  we  know,  this  is  the  most 
serious  result.  It  may  terminate  fatally. 


Lincoln  Film 
Wins  Sunday  Show 

(Special  to  Exhibitors  Herald) 

OAKLAND,  lA.,  Nov.  25.— The 
first  Sunday  motion  picture  enter- 
tainment staged  here  in  a long 
time  was  held  here  Sunday,  No- 
vember 9,  when  the  picture  “Abra- 
ham Lincoln”  was  shown  at  a local 
theatre. 

Mrs.  Hockenberry,  who  oper- 
ates the  house  made  a direct  ap- 
peal to  civic  organizations  of  the 
town  explaining  that  the  nature  of 
the  production  warranted  its  show- 
ing on  Sunday.  No  objections 
were  raised  by  any  of  the  citizens 
who  have  heretofore  advocated 
and  insisted  upon  pictureless  Sun- 
days, and  the  picture  was  screened. 


ives  endangered.  One  woman  suffered 

There  are,  however,  other  physicians’  of- 
fices in  The  Union  building.  There  were 
other  patients  in  the  building  at  the  time, 
among  them  delicate  women  and  small 
children,  who  were  forced  to  flee  at  the 
police  alarm  of  a possible  explosion.  There 
were  young  girls  in  the  building,  too,  and 
old  people — all  subjected  to  the  sudden 
rage  of  excitement  that  followed  the  police 
orders  to  clear  the  premises. 

Calls  Hoax  Vicious 

“The  harm  done  these  victims  of  the 
hoax  will  probably  never  be  made  public. 
It  will  be  known  only  to  a few. 

“The  hoax  was  vicious.  It  was  con- 
temptible. It  was  arranged  by  cheap  pro- 
moters to  get  cheap  advertising  for  a cheap 
movie.  There  was  no  zest  of  ignorant 
humor  to  the  affair — merely  a thoroughly 
sordid,  penny-pinching  desire  to  get  adver- 
tising without  paying  for  it,  no  matter 
what  it  might  cost  others.  The  immediate 
results  of  the  thing  may  prove  tragic.  The 
indirect  results  can  hardly  be  counted. 

“The  perpetrators  of  this  affair  are  not 
merely  contemptible,  nor  merely  ridiculous. 
They  are  dangerous.  The  damage  they 
have  already  done  cannot  be  repaired,  and 
the  harm  that  may  result  cannot  be  fore- 
stalled. They  should  not  escape,  then, 
merely  with  a burden  of  contempt  and 
ridicule. 

“Steps  are  of  course  being  taken  to 
prosecute  the  offenders  for  their  violation 
of  law,  and  to  get  action  on  the  case  by 
leaders  in  the  motion  picture  industry.  It 
is  hard  to  believe  that  a mature  man,  men- 
tally normal,  could  have  been  persuaded  or 
hired  to  take  part  in  a thing  of  this  kind.” 

Charters  Issued  to 

10  Firms  at  Albany 

(Special  to  Exhibitors  Herald) 

ALBANY,  N,  Y.,  Nov.  25.— Motion  pic- 
ture  companies  incorporating  in  New  York 
state  during  the  past  week  revealed  sub- 
stantial amounts  of  capitalization  as  com- 
pared with  the  past  month  or  so,  when 
companies  have  been  incorporating  with 
capitalization  ranging  from  $1,000  to 
$10,000.  The  past  week  brought  the  incor- 
poration of  ten  companies,  all  located  in 
Greater  New  York. 

These  companies  included  the  following;  The 
N’orbell  Corporation,  capitalized  at  $150,000; 
George  Jessel  Productions,  $40,000;  Princess 
April,  Tnc.,  $20,000;  105  Second  Avenue,  Inc., 
$180,000;  Penn  Zone  Realty  Co.,  $10,000;  Ber- 
sam  Amusement  Co.,  Inc.,  $5,000;  Silberg 
Amusement  Co.,  $5,000;  Sutphin  Amusement  Co., 
Inc.,  $10,000,  while  the  Capitalization  of  the 
National-Evans  Motion  Picture  Film  Labora- 
tories, Inc.,  and  the  Prince  of  Wales  Theatre 
Corporation  was  not  specified. 
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New  YORK — John  Robertson,  who  is 
not  a musician  so  far  as  known  in  the 
film  world,  will  make  “Great  Music”  . . . 
Eddie  Bonns  is  looking  for  a flock  of  dogs 
to  exploit  “The  Silent  Accuser”  . . . 

William  O’Hagan  Hurst  is  thinking  about 
establishing  a humidor,  celaret  ’n  ever3rthing 
in  his  new  Brooklyn  studios  . . . Tom 

Wiley  is  busy  as  a one-armed  paper  hanger 
with  the  hives,  getting  his  new  studio 
opened  early  in  December  . . . Billy 

Wilkerson,  Sidney  Olcott’s  general  facto- 
tum, forgot  everything  for  Sidney’s  party 
except  the  charged  water  . . . Harvey 

Day  has  been  absent  from  the  Hunting 
Room  for  a week  and  it  is  rumored  that 
he  is  spending  his  time  with  a chirotonsor 
. . . Mae  Mark  showed  his  democracy 

by  dropping  in  at  the  Astor  for  lunch  one 
day  last  week  . . . Al  Gray  ditto  . . . 
Jack  Lloyd  writes  in  publicity  story,  “Mr. 
Griffith  departed  from  his  usual  custom,” 
which  led  Lou  Jacobson  to  inquire  when  a 
custom  was  not  usual  . . . Joe  Dan- 

nenberg,  after  looking  at  a much  touted 
picture,  remarked  that  he  thought  they  were 
making  them  now  for  the  critics  and  not 
for  the  public  . - . Sime  Silverman  en- 
tertained his  son  at  lunch  at  the  Astor 
and  a good  time  was  had  by  all  . . . 

Freddy  Schader  made  a note  and  threat- 
ened to  make  a story  of  it  . . . Lon 

Young  declares  as  a publicity  man  he  is  the 
best  carpenter’s  helper  in  town  . . . Tim 
Leahy  broke  into  the  first  page  of  the 
Morning  Telegraph  Saturday  along  with 
Howard  Dietz  and  Eddie  Bonns  and  is 
blaming  it  all  on  the  latter  . . . Sidney 

Olcott,  after  trying  out  Martin  Quigley 
and  Bill  Johnston  in  a scene  of  “Salome 
of  the  Tenements,”  has  turned  in  a sealed 
verdict  as  to  which  is  the  worst  actor 
. . . Billy  Brandt  says  he  will  spend  a 

lot  of  real  money  rebuilding  the  Carlton, 
one  of  his  Brooklyn  theatres  . . . Mar- 
cus Loew  is  on  his  way  East  and  will  stop 
over  in  Chicago  for  a few  days  . . . 

Harold  B.  Franklin  was  called  to  Pitts- 
field, Mass.,  last  week  by  the  death  of  Mrs. 
Franklin’s  mother  . . . Richard  Hildreth 
has  joined  Independent  Pictures  as  cotnp- 
troller  . . . Earl  Hudson  says  First 

National  will  make  eight  pictures  in  the 
East  within  the  next  six  months  _.  . . 

George  West,  Arrow  sales  manager,  is  back 
from  a long  Western  trip  . . . J.  G. 

Bachmann.  of  Schulberg  Productions,  says 
if  business  continues  to  improve  he  will 
have  to  add  a couple  more  secretaries  to 
his  staff  . . . E.  C.  King,  general  man- 
ager of  Paramount’s  Eastern  studio,  is 
taking  a vacation  and  /.  /.  Gain  is  using 
his  swivel  chair  . . . M.  H.  Hojfman 

left  for  a Coast  trip  last  week  to  confer 
with  J.  Gordon  Edivards  et  al 
John  Gorman  is  here  from  the  Coast  to 
make  a couple  of  pictures  for  Chadwick 
Pictures  . . . Cecil  M.  Hepworth  is  en 
route  from  London  with  prints  of  “Cornin’ 
Thru  the  Rye,”  for  Cranfield  & Clarke 
. . . Herman  Jans  says  he  likes  making 

pictures  better  than  distributing  them,  even 
though  there  is  not  as  much  excitement 
. . . The  Eddie  Eschmann  month  is  now 
in  its  sixth  week  and  going  great,  so  why 
not  make  every  month  an  Eschmann  month 
. . . John  C.  Flinn,  of  Producers  Dis- 

tributing, is  back  from  the  Coast  and  ex- 
pects to  remain  at  least  a couple  of  days. 

SPARGO. 


They’re  Having  a Billboard 
Race  in  Los  Angeles 

Los  Angeles  theatres  are  having  the  most  frenzied  race  in  their  history  for 
the  biggest  type  block  24  sheets.  The  billboard  situation  in  Los  Angeles 
lends  itself  to  strong  competition  between  the  first  run  theatres.  There 
are  so  many  locations  that  the  average  art  paper  does  not  loom  up  strong 


SRjlUM£y!l 


enough  to  catch  the  eye,  hence  the  general  use  of  huge  block  letter  twenty- 
fours. 

Grauman’s  Metropolitan  and  Rialto  used  big  letter  type  as  the  photo  shows 
for  “Hot  Water,”  the  new  Harold  Lloyd  picture.  The  Forum  also  came 
in  strong  with  Al  Christie’s  “Reckless  Romance,”  but  all  in  town  were 
topped  by  Mark  Larkin’s  24  on  “The  Thief  of  Bagdad,”  in  which  the 
single  word  “Thief”  is  spread  over  practically  all  of  the  paper. 

Incidentally  the  “Thief”  is  the  biggest  billboard  campaign  ever  used  in  Los 
Angeles,  there  being  over  700  stands  in  Los  Angeles  city  and  suburbs. 
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Van  Osten  Would  “Starve” 
Warring  Factions  Into  Unity 

San  Francisco  Exldbitor  Leader  Advises  State  Units  to 
“Conserve  Resources  for  Loeal  and  State  Problems” 

— Awaits  a Moses 

From  time  to  time,  ambitious  movements  have  started  to  bring  about 
“harmony”  between  the  Motion  Picture  Theatre  Owners  of  America  and  the 
Allied  States  Organization,  the  two  leading  theatre  owners’  associations 
resulting  from  the  split  in  the  ranks  of  the  M.  P.  T.  O.  A.  at  Chicago  in  1923. 

All  of  them  have  worked  on  the  basis  of  getting  the  rival  leaders  into  a 
friendly  conference  at  which  it  was  hoped  differences  could  be  ironed  out. 

But  Van  Osten  Has  Another  Plan  of  Action 

Thomas  D.  Van  Osten,  executive  secretary  of  Allied  Amusement  Industries 
of  California  and  the  Pacific  Coast  States,  however,  takes  a different  view  on 
the  subject.  In  short,  his  plan  of  action  is  to  force  the  warring  factions  into 
national  unity  by  shutting  off  their  revenue. 


Eschmann  Campaign 
Develops  Standing 
of  111,73  Per  Cent 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  25. — The  Eschmann 
Month  sales  drive,  staged  by  Charles  M. 
Steele,  A.  W.  Smith,  Jr.,  William  J.  Mor- 
gan and  Stanley  W.  Hatch,  Mr.  Esch- 
mann’is  assistants  in  First  National’s  dis- 
tribution department,  as  a tribute  to  their 
chief,  is  over,  with  the  standing  of  the 
country  at  large  111.73  per  cent,  of  the 
assigned  quota.  Inasmuch  as  the  quota 
assigned  to  each  district  and  each  branch 
was  the  best  previous  sales  record,  the 
fact  that  the  quota  was  exceeded  by  11.73 
per  cent  speaks  volumes  for  the  zeal  and 
enthusiasm  of  the  field  force. 

The  last  week  of  the  drive  was  the 
greatest  in  the  history  of  the  industry, 
exceeding  not  only  the  best  previous  week 
in  the  Eschmann  Month  contest,  but  ex- 
ceeding the  best  week  in  any  sales  drive 
for  any  company. 

While  the  districts  and  the  branches 
have  been  credited  with  all  of  the  con- 
tracts written  within  the  eight  weeks’ 
period  over  which  the  drive  extended, 
prizes  will  be  awarded  only  upon  the 
bookings  which  are  actually  played  be- 
tween the  start  of  the  contest  and  January 
31,  1925. 


N,  Y,  Zone  Committee 
Will  Meet  in  Albany 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Nov.  25.— The  Albany 
zone  committee  of  the  M.  P.  T.  O.  of  New 
York  state  is  to  hold  its  first  meeting  at  the 
Hotel  Ten  Eyck,  Albany,  N.  Y.,  on  Decem- 
ber 3.  Two  additional  directors  will  be 
named  at  this  coming  meeting.  Owing  to 
the  present  illness  of  Samuel  Suckno,  it  is 
not  expected  that  he  will  be  able  to  attend 
the  session.  The  other  members  of  the 
Albany  zone  committee  are  W.  W.  Farley, 
of  Schenectady;  Meyer  Schine,  of  Glovers- 
ville;  Victor  Warren,  of  Massena;  and 
Louis  Buettner,  of  Cohoes. 


Explain  First  National 
Policies  at  6 Meetings 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  25.— Regional  con- 
ferences have  just  been  held  by  First 
National  in  New  York,  Chicago,  Cleveland, 
New  Orleans,  San  Francisco  and  Toronto 
to  advise  branch  managers  of  the  sales 
policies  adopted  on  pictures  to  be  released 
between  February  1 and  August  31. 


In  an  editorial  in  the  official  organ  of  his 
association  this  week,  Mr.  Van  Osten  de- 
plores the  national  situation  in  exhibitor 
organization  af- 
fairs under  the 
title  of  “The 
House  Divided.” 

Places  No  Blame 

Van  Osten’s  edi- 
torial places  the 
blame  on  no  one, 
but  he  suggests 
that  the  present 
disorganization  is 
due  to  “leadership 
enmity”  or  “sec- 
tional jealousy.” 

In  conclusion  he 
THOMAS  VAN  OSTEN  states; 

“Until  such  time 
as  some  Moses  appears  to  lead  exhibitors 
to  a national  organization  founded  on  ties 
that  bind  and  a financial  plan  equitable 
and  dependable,  exhibitors  had  best  con- 
serve their  resources  to  their  immediate 
local  and  state  problems.” 

He  declares  that  “the  many  disputes  that 
have  been  ironed  out  to  mutual  satisfaction 
through' arbitration  as  carried  in  the  pro- 
ducers and  distributors  uniform  contract 
and  worked  out  under  local  film  boards  of 
trade  and  exhibitor  organizations,  where 
they  are  effective,  have  definitely  proved 
the  efficiency  of  organization  and  arbitra- 
tion.” 

Mirrors  Coast  Attitude 
Mr.  Van  Osten  is  regarded  generally  as 
the  official  spokesman  for  the  old  Northern 
California  unit  of  the  M.  P.  T.  O.  A., 
which,  since  withdrawing  from  the  national 


organization,  has  extended  its  membership 
into  many  of  the  adjoining  states.  His 
statement  is  believed  to  mirror  the  definite 
attitude  of  the  A.  A.  I.  toward  both  of  the 
existing  semi-national  organizations. 

It  is  doubtful,  however,  that  his  advice 
will  be  followed  by  any  of  the  state  or- 
ganizations now  affiliated  with  either  the 
M.  P.  T.  O.  A.  and  the  Allied  States. 

Both  units,  apparently,  have  steadily 
gained  strength,  both  in  membership  and 
finances,  in  the  last  six  months. 

Business  in  Central 

New  York  Shows  Gain 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Nov.  25.— Business 
conditions  appear  to  be  on  the  gain  in 
central  New  York.  A rather  exhaustive  re- 
port of  conditions  compiled  by  one  of  the 
newspapers  in  Albany,  N.  Y.,  last  week, 
revealed  many  concerns  already  adding  to 
their  working  force.  In  Schenectady,  the 
American  Locomotive  Works  are  adding 
men,  while  the  same  holds  true  of  the  Gen- 
eral Electric  Works. 

Exhibitors  throughout  the  territory  are 
looking  forward  to  a fine  winter’s  business. 

Soriero  to  Supervise 

Houses  for  Universal 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  25. — Thomas  D. 
Soriero,  popular  Baltimore  exhibitor,  who 
has  been  associated  with  the  Whitehurst 
theatrical  interests  as  general  manager,  has 
joined  Universal  as  a supervisor  of  thea- 
tres. 


RUDY  ISN’T  ALONE.  Rudolph  Valentino,  who  has  gone  to  the  Coast  to  start  production  on  his  Srst  Ritz-Carlton  attrac- 
tion, came  home  from  Europe  with  a titian  hirsuite  adornment  for  his  role  of  a Moor  in  "The  Scarlet  Lover.”  J.  D. 
Williams  tendered  a luncheon  in  his  honor  in  New  York  and  each  guest  (even  the  women)  wore  red  mustacheos. 
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Public  Votes  “No”  Despite  Great 
Sunday  Opening  Drive  in  Michigan 

[Public  Relations  Department] 


ISHPEMING,  MICH.,  November  25. — Despite  an 
intensive  compaign  to  crystallize  public  sentiment  in 
favor  of  Sunday  opening,  the  voters  of  Ishpeming 
voted  “No”  at  the  recent  election. 

The  fight  for  repeal  of  the  Sunday  closing  law  was 
launched  by  Ed  Butler,  theatre  owner,  and  shortly 
after  the  campaign  had  opened  the  city  became  divided, 
the  pulpit  vigorously  opposing  modification  of  the  ex- 
isting regulations  and  the  press  supporting  Butler  and 
his  coworkers. 

“Parents,  where  are  your  sons  and  daughters  on 
Sunday  night?”  was  the  heading  of  one  of  the  many 
posters  Butler  used  in  his  campaign. 

Continuing,  the  poster  read  in  part : 

“Where  have  your  sons  and  daughters  to  go  in  Ish- 
peming, if  they  do  not  go  to  church? 

“There’s  nothing  to  keep  them  here  on  Sunday,  so 
they  go  to  Negaunee  or  Marquette.  What  for?  Amuse- 


ment, excitement,  recreation  of  some  sort,  good  or  bad. 
You  don’t  know  what  danger  they  are  in,  but  you  are 
worrying. 

“They  have  had  enough  of  the  ‘dead  old  town’  where 
they  are  not  allowed  the  freedom  that  people  enjoy* 
in  other  towns. 

“Help  bring  back  good,  wholesome  recreation  to 
Ishpeming  on  Sundays.  It  is  the  best  investment  you 
can  make.  It  helps  cement  the  ties  of  love  and  friend- 
ship. Ishpeming  is  your  town.  Sunday  pictures  will 
keep  its  citizens  at  home  and  bring  many  visitors.  It 
will  stimulate  business. 

“Don’t  be  selfish.  That  isn’t  Christianity.” 

Other  posters  pointed  out  that  those  opposing  the 
return  of  Sunday  shows  were  the  very  ones  who  would 
yell  the  loudest,  if  gasoline  stations  were  closed  on  the 
Sabbath,  thus  depriving  them  of  the  joys  of  motoring. 
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Wliy  Poe’t  They 
Come  Oftener? 

Is  it  true  that  people  don't 
come  to  the  theatre  as  often 
as  they  used  to? 

Is  an  idea  that  will  bring 
patrons  to  your  theatre  as 
often  as  in  “the  good  old 
days”  worth  anything  to  you? 

Albert  B.  Coppock  lays  such 
an  idea  before  “Herald”  read- 
ers next  week  in  the  first  of  a 
great  series  of  articles  to  ap- 
pear in  “The  Theatre”  depart- 
ment. 

Don’t  miss  it. 


Elfelt  Productions 
Will  Issue  SO  Films 
in  State  Right  Field 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Nov.  25.— With  three 
companies  in  actual  production  and  with  a 
fourtli  unit  about  to  start  filming  the  first 
of  a series  of  eight  pictures,  Clifford  S. 
Elfelt  Productions,  Inc.,  will  release  a total 
of  fifty  pictures  through  the  independent 
market  during  the  ensuing  year.  Never 
before,  according  to  Elfelt,  who  is  now  on 
a tour  of  the  country  in  the  interest  of  his 
company,  has  there  been  such  a demand 
for  quality  films  by  Eastern  and  foreign 
liuyers. 

Albert  I.  Smith  has  just  completed  the 
first  of  a series  of  eight  Bill  Patton  fea- 
tures, titled,  “Under  Fire.”  “His  Neigh- 
bor’s Wife,”  a James  Oliver  Curwood 
novel,  is  now  being  filmed  by  Lawson  Har- 
ris. Edward  Le  Sainte  is  directing.  Four 
other  Curwood  novels  are  included  in  this 
series,  the  first  of  which,  “Law  or  Loyalty,” 
is  now  ready  for  distribution. 

Ken  Mavnard,  famous  cowboy  star,  has 
completed  his  first  Western  special,  “$50,000 
Reward,”  and  he  will  begin  at  once  on 
the  second  picture  of  this  group,  “Fighting 
Courage.”  Within  the  next  thirty  days  El- 
felt will  begin  actual  production  on  the 
first  of  a series  of  photoplays^  based  on 
underworld  life  in  the  big  cities  of  the 
world. 


Chadwick  Picture  Sold 
Solid  to  United  States 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  25.— “The  Painted 
Flapper,”  featuring  James  Kirkwood  and 
Pauline  Garon,  is  having  a nation-wide  dis- 
tribution, according  to  Chadwick  Pictures 
Corporation,  through  the  following  ex- 
changes ; 

Southern  States  Film  Company,  Atlanta;^  Inde- 
pendent Films,  Inc.,  Boston;  First  Graphic  Ex- 
changes. Inc.,  Buffalo;  Celebrated  Players  Film 
Corporation,  Chicago;  Standard  Film  Service 
Company,  Cincinnati;  Standard  Film  _ Service 
Company,  Cleveland;  Southern  States  Film  , Com- 
pany, Pallas;  Mountain  States  Film  Attractions, 
Denver;  Standard  Film  Service  Company,  De- 
troit; Celebrated  Players  Film  Corporation,  In- 
dianapolis; Independent  Film  Company,  Kan.sas 
City;  All-Star  Features  Distributors,  Los  Angeles; 
Celebrated  Players  Film  Company,  Milwaukee; 
Southern  States  Film  Company,  New  Orleans; 
Commonwealth  Film  Corporation,  New  York  City; 
Liberty  Films,  Inc.,  Omaha;  Masterpiece  Film  At- 
tractions, Philadelphia;  Federated  Film  Exchange, 
Pittsburgh;  All-Star  Features,  Inc.,  San  Fran- 
cisco; Columbia  Pictures  Corporation,  St.  Louis; 
Western  Film  Corporation,  Seattle:  Premier  Films, 
Ltd.,  Toronto,  Canada;  Trio  Productions,  Wash- 
ington, D.  C. 


Thousands  Wasted  in  C.  O.  D. 
Shipments,  Says  Film  Board 

New  York  Exchange  Body  Issues  Letter  of  Warning  to  Exhib- 
itors— Failure  to  Get  Remittance  to  Companies 
Costs  Theatres  $29,809 

(Special  to  Exhibitors  Herald) 

AI^BANY,  N.  Y.,  Nov.  25.---In  an  effort  to  bring  about  fewer  misunder- 
standings between  exhiliitors  and  exchanges  in  the  territory,  the  Albany 
Film  Board  of  d'rade  sent  out  letters  during  last  week  to  400  or  more 
exhibitors  served  in  this  territory.  The  letter  follows : 

“There  are  things  yon  should  remember  about  the  uniform  exhibition 
contract. 

Exhibitors  Warned  Against  Verbal  Agreements 
“P'irst.  YArbal  agreements  have  no  bearing.  If  it  can  be  promised,  it 
can  be  written  in  the  contract.  Protect  yourself  against  misunderstandings. 
If  an  exchange  man  can  ]iromise  it,  he  can  put  it  in  writing. 


“Second.  Rentals  are  due  and  payable 
in  advance  of  date  of  shipment.  This 
is  a cash  business.  The  exhibitor  gets 
his  money  before  his  patrons  see  his 
show.  The  exchange  is  entitled  to  the 
same  privilege. 

Urges  Prompt  Return 

“Third.  The  exchange  can  collect 
damages  for  film  not  returned  promptly. 
Protect  yourself  and  the  exhibitor  whose 
bookings  follow  yours  by  returning  all 
shipments  immediately  after  showing. 

“Fourth.  If  you  receive  a damaged 
print,  protect  yourself  by  wiring  the  ex- 
change before  your  regular  show  and  not 
after  you  have  finished  running  the  pic- 
ture.” 

The  Albany  Film  Board  of  Trade  is 
also  endeavoring  to  do  away  as  far  as 
possible  with  C.  O.  D.  charges  which 
it  is  figured  during  the  last  twelve 
months  have  cost  the  exhibitors  of  the 
Albany  territory  no  less  than  $29,809.  A 
letter  along  this  line  is  being  sent  out 
this  week  and  is  as  follows: 

C.  O.  D.  Unnecessary  Expense 

“For  the  past  twelve  months,  figures 
show  that  approximately  $29,809  has 
been  wasted  for  charges  on  return 
C.  O.  D.’s  in  our  territory.  This  un- 
necessary expense  comes  out  of  your 
pocket. 

“Why  not  avoid  this  foolish  waste  of 


Sees  Original  Story 
Censorship  Answer 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Nov.  25.— 
Howard  Higgin,  scenario  writer, 
who  recently  finished  his  adapta- 
tion of  “Tomorrow’s  Love”  for 
Famous  Players-Lasky,  and  who  is 
now  adapting  one  of  his  originals 
for  Universal,  puts  forth  a new 
angle  on  the  censorship  problem, 
the  greatest  menace  faced  by  the 
screen  today.  He  points  out  that 
the  encouragement  of  original 
stories,  written  largely  by  men 
and  women  who  know  their  busi- 
ness, does  away  with  censorship 
at  the  source.  The  established 
screen  author  knows  what  is  cen- 
sorable  and  what  isn’t. 

“As  long  as  producers  continue 
their  present  practice  of  getting 
most  of  their  screen  stories  from 
the  stage  and  from  published  nov- 
els and  stories,”  says  Higgin, 
“they  will  End  themselves  con- 
fronted with  the  censorship  buga- 
boo. 


money  by  getting  your  remittance  to  the 
exchange  in  advance  of  shipment?” 

Metro-Goldwyn  Claims 
New  Capitol  Records 
for  Seastrom  Picture 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  25. — With  a gross 
business  in  one  week  of  $70,468,  “He  Who 
Gets  Slapped”  will  go  down  in  motion  pic- 
ture history  as  one  of  the  greatest  box- 
office  pictures  ever  made,  according  to 
Metro-Goldwyn  officials.  The  picture,  a 
Victor  Seastrom  production,  shattered  every 
existing  record  at  the  Capitol,  both  for  a 
single  day’s  business  and  for  an  entire 
week,  it  is  claimed.  Held  over  this  week, 
the  opening  was  almost  as  big  as  the  pre- 
vious week’s  opening,  when  $15,130  was 
drawn  to  the  box-office,  $300  more  than  the 
previous  record  made  a few  weeks  ago 
by  Buster  Keaton’s  “The  Navigator.” 

The  $70,468  is  declared  to  be  about  $5,000 
more  than  the  previous  record.  The  turn- 
away  crowds  with  which  the  second  week 
of  the  engagement  opened  indicated  that 
it  will  not  fall  far  short  of  the  sensational 
record  of  the  opening. 

Not  only  have  audiences  received  it  with 
astonishing  enthusiasm,  but  the  New  York 
critics  have  hailed  it  a masterpiece. 

Booklet  Gives  Advance 
Features  of  ** Sandra” 

A booklet,  five  by  seven  inches,  giv- 
ing complete  advance  information  on  the 
Sawyer-Lubin  production,  “Sandra,”  to 
be  issued  by  First  National,  has  been 
prepared  by  Bert  Ennis,  director  of  pub- 
licity for  Associated  Pictures  Corpora- 
tion. 

The  booklet  containing  outstanding 
scenes  from  Barbara  La  Marr’s  latest 
starring  vehicle  is  designed  to  give  ex- 
hibitors a concrete  idea  of  the  picture 
and  the  thought  underlying  the  story  as 
well  as  to  calling  attention  to  its  high- 
lights as  an  exploitation  aid.  A synop- 
ses of  the  story  and  the  complete  cast 
of  characters  is  also  included  in  the 
book,  together  with  other  material  of 
value. 


Buys  Stage  Play  Rights 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  25.— A.  H.  Sebastian 
of  Edward  Belasco  Production  has  pur- 
chased the  screen  rights  to  the  stage  play 
“Friendly  Enemies.”  Sebastian  has  also 
closed  a contract  with  Weber  and  Fields 
to  feature  in  the  picture. 
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Mrs.  Ince  to  Become  Active 
Head  of  Culver  City  Studio 

Work  to  Continue  Uninterrupted  Under  Plans  Made  Before 
Husband’s  Unexpected  Death — Brown,  Carpenter  and 
Wray  Are  Other  Officials  of  Organization 

{Special  to  Exhibitors  Herald) 

LOS  ANGELES,  November  25. — The  Thomas  H.  Ince  Corporation  will 
go  forward  with  the  activities  of  Thomas  H.  Ince.  Under  plans  made 
before  Mr.  Ince’s  unexpected  death  and  in  accordance  with  contracts  exe- 
cuted by  him,  the  business  will  be  continued. 

Mrs.  Thomas  H.  Ince,  widely  recognized  as  a woman  of  unusual  ability, 
has  taken  a desk  at  the  Culver  City  studio  and  will  take  an  active  part  in 
the  direction  of  affairs. 

Producer  Had  Planned  Trip  Abroad  in  1925 

Production  activities  had  been  planned  for  months  in  the  future.  Several 
important  pictures  were  in  the  course  of  production  at  the  time  of  Mr. 
Ince’s  death.  Others  had  been  planned.  Contracts  call  for  the  delivery 
of  others.  As  a matter  of  fact,  Mr.  Ince  was  planning  to  go  abroad  about 
the  first  of  the  year  for  an  extended  vacation  and  the  plans  of  the  studio 
had  been  made  with  an  expectation  that  he  would  be  absent  for  some  time. 

In  the  course  of  his  years  of  produc-  and  producer  she  was  his  active  assis- 
tion  activity  Mr.  Ince  had  built  up  one 
of  the  finest  organizations  in  the  history 
of  the  industry  and  the  Ince  studio  was 
recognized  as  a model  of  efficiency  in 
high  quality  productions. 

The  business  of  Thomas  H.  Ince  had 
been  operated  for  several  years  as  a 
corporation.  This  fact  makes  it  possible 
for  an  uninterrupted  continuance  of  ac- 
tivities. 


Mrs.  Ince  an  Executive 

The  corporate  official  personnel  con- 
sisted of  Mr.  Ince,  as  president;  Mrs. 
Ince,  first  vice  president;  Colvin  W. 
Brown,  second  vice  president;  and  Ingle 
Carpenter,  secretary. 

Mr.  Carpenter  has  long  been  personal 
attorney  for  Mr.  Ince  and  general  coun- 
sel for  the  Ince  corporation. 

The  fact  that  Mrs.  Ince  intends  to  take 
an  active  part  in  the  business  was  re- 
ceived with  much  gratification  through- 
out the  industry.  She  had  always  been 
a close  confidant  and  advisor  of  Mr.  Ince. 
In  his  earliest  experience  as  a director 
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WANT  FILMED 


tant. 

When  Kay-Bee  sent  Thomas  H.  Ince 
west  to  found  Inceville  in  the  days  be- 
fore motion  picture  production  was  or- 
ganized and  before  its  technical  equip- 
ment was  developed,  Mrs.  Ince  was  al- 
most constantly  with  him,  and  he  fre- 
quently paid  high  tribute  to  the  help 
that  she  gave  him  in  the  preparation  of 
stories,  the  writing  of  continuity  and  the 
editing  of  his  early  pictures. 

Desired  Participation  of  Others 

It  was  Mr.  Ince’s  oft  repeated  desire 
to  arrange  his  business  so  that  it  would 
function  without  his  immediate  presence 
and  to  that  end  he  had  contemplated  re- 
duction in  the  number  of  personally 
supervised  productions  in  the  immediate 
future.  The  corporation,  through  sub- 
sidiaries, had  contracts  with  several  dis- 
tributing companies. 

In  contemplation  of  relieving  himself 
of  the  entire  responsibility  for  his  tre- 
mendous business,  Mr.  Ince  last  January 
divided  the  executive  duties  of  the  organ- 
ization by  appointing  John  Griffith 
Wray,  the  well  known  director,  as  gen- 
eral manager  of  production  at  the 
studios  and  Colvin  W.  Brown,  his  East- 
ern representative,  vice  president  and 
manager  of  distribution. 


LONESOME  LAND,  by  B.  M.  Bower 
(Leo  Johnson,  Beaver  theatre,  Spen- 
cer, Idaho).  Mr.  Johnson  says  that 
he  considers  “Daddy  Long  Legs’’  the 
best  screen  version  of  a novel.  One  of 
his  objections  to  picturized  stories  and 
novels  is  that  they  “do  not  follow  the 
stories.’’ 

WHITE  MICE,  THE,  by  Richard  Hard- 
ing Davis  (Roy  W.  Adams,  Pastime 
theatre.  Mason,  Mich.) 

RIVERMAN,  THE,  by  Stewart  Edward 
White  (Roy  W.  Adams,  Pastime 
theatre.  Mason,  Mich.) 

RULES  OF  THE  GAME,  THE,  by 
Stewart  Edward  White  (Roy  W. 
Adams,  Pastime  theatre.  Mason, 
Mich.) 

SQUIRE  PHIN,  by  Holman  Day  (Roy 
W.  Adams,  Pastime  theatre.  Mason, 
Mich.) 

GUNMAKER  OF  MOSCOW,  THE,  an 
old  dime  novel  thriller  by  Sylvanus 
Cobb,  Jr.  (Roy  W.  Adams,  Pastime 
theatre.  Mason,  Mich.) 


Griffith  Film  to  Play 
Week  at  N,  Y.  Rivoli 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  25.— D.  W.  Griffith 
will  show  his  new  picture  “Isn’t  Life  Won- 
derful” for  one  week  at  the  Rivoli  theatre, 
beginning  November  30. 

The  demands  upon  the  legitimate  theatres 
for  waiting  shows,  made  it  impossible  for 
him  to  follow  his  usual  custom  of  showing 
it  first  under  his  own  presentation. 

Wall  Street  Boom  Wins 
Madge  Kennedy  $50,000 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  25.— Madge  Ken- 
nedy, prominent  stage  and  screen  star,  is 
$50,000  richer  today  as  a result  of  the  up- 
ward trend  in  stock  market  quotations 
since  election.  Miss  Kennedy,  who  is  the 
wife  of  Harold  Bolster,  a broker,  made  her 
investment  in  American  Can. 


December  6,  1924 

Membership  Is  Not 
Necessary  to  Attend 
Convention  in  Texas 

(Special  to  Exhibitors  Herald) 

DALLAS,  TEX.,  Nov.  25. — A blanket  in- 
vitation to  every  exhibitor  in  the  territory, 
whether  a member  or  not,  to  attend  the  an- 
nual convention  of  the  Motion  Picture 
Theatre  Owners  of  Texas  in  Dallas  on 
December  2 and  3,  has  been  broadcast  by 
the  local  committee  in  charge.  Advance 
reservations  indicate  that  possibly  250  Lone 
Star  State  showmen  will  respond. 

Among  subjects  which  will  be  handled 
by  experts  are  taxation,  censorship,  the 
much  fought  for  tent  show  bill.  Sabbath 
shows,  trend  of  the  industry,  legislative 
problems,  organization  policies,  buying  of 
pictures,  merchandising  the  theatre.  Film 
Board  of  Trade  problems,  theatre  archi- 
tecture and  financing,  theatre  advertising, 
board  of  arbitration,  code  of  ethics  and  the 
muchly  mooted  block  booking. 

Entertainment  features  will  be  varied 
and  pleasing,'  according  to  word  emanating 
from  2(X)9  Jackson  street,  the  new  head- 
quarters of  a new  organization,  so  to  speak, 
which  recently  was  granted  a charter.  Al- 
though the  organization  has  been  in  exist- 
ence for  two  years  or  more,  the  Dallas  ses- 
sion is  being  called  the  first  annual  con- 
vention. 


Bundesen  Threatens 
to  Shut  Houses  for 
Lack  of  Ventilation 

Dr.  Herman  N.  Bundesen,  health  com- 
missioner of  Chicago,  whose  article  on 
proper  theatre  ventilation  was  published  in 
“Better  Theatres”  for  November,  has 
threatened  to  close  sixteen  houses  in  the 
city  unless  they  conform  to  the  ordinance 
requiring  the  circulation  of  pure  air 
through  the  auditoriums.  The  commis- 
sioner alleges  a violation  of  this  ordinance 
by  these  theatres. 

Dr.  Bundesen  said : “I  am  prepared  to 
guarantee  to  the  people  of  Chicago  that  all 
theatres  in  the  city  have  proper  ventilating 
machinery  and  thus  are  entirely  safe  from 
a health  stand-point  if  this  machinery  is 
used.  The  few  houses  that  are  cheating  by 
recirculating  foul  air  in  order  to  save  coal 
bills  have  promised  to  get  in  line  and  if 
they  do  not  they  will  be  summarily  closed. 

“On  a survey  of  more  than  300  thea- 
tres it  was  found  that  only  eighteen  were 
either  not  running  their  apparatus  or  were 
not  operating  to  full  capacity.  All  of  these 
have  been  warned  and  from  today  must 
properly  ventilate  their  theatres  or  be 
closed.” 

$6,000  Robbed  From 

Pantheon  Messenger 

Bandits  who  attacked  George  Heaney,  a 
messenger  for  the  Pantheon  theatre,  one 
of  the  principal  houses  in  the  Lubliner  & 
Trinz  circuit,  Chicago,  robbed  him  of 
$6,000  on  Monday,  November  24.  The  ban- 
dits intercepted  Heaney  near  the  North 
Shore  Trust  and  Savings  bank,  just  a few 
blocks  from  the  theatre. 


Director  Goes  Abroad 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  25.— Rowland  V. 
Lee,  feature  director  for  William  Fox,  has 
sailed  on  the  Olympic  with  his  bride  for  a 
two  months  honeymoon  in  France.  Mrs. 
Lee  was  Miss  Eleanor  Anne  Worthing  of 
Los  Angeles.  Mr.  Lee  has  just  finished 
work  upon  the  William  Fox  screen  version 
of  the  New  York  stage  success,  “In  Love 
With  Love.” 
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Thomson  States  Low  Prices 
of  U.  S.  Films  Hurt  Europe 

President  of  Film  Booking  Offices  Would  Not  Be  Surprised 
to  See  Some  Sort  of  Custom  Barrier  Created  by 
Germany — Europe  Needs  New  Theatres 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  November  25. — A rather  discouraging  note  in  connection 
with  the  foreign  market  is  sounded  by  Major  H.  C.  S.  Thomson,  president  and 
managing  director  of  Film  Booking  Offices,  in  a statement  setting  forth  condi- 
tions as  he  found  them  during  a six  months’  survey  of  the  field  abroad.  Major 
Thomson  has  just  returned  to  the  States. 

“In  France,”  the  major  said,  “American  pictures  take  second  place  to  the 
native  productions,  because  the  Frenchman  prefers  his  own  countrymen  in  his 
film  entertainment.  It  is  necessary  to  have  first  class  French  pictures  made 
with  French  stories  and  actors  to  bolster  up  the  American  program.  I am  there- 
fore making  arrangements  to  secure  some  very  high  class  French  productions. 

Central  Europe  Offers  Good  Market,  He  Says 

“Conditions  in  England  are  good  for  the  exhibitor,  but  the  American  film 
companies  are  ruining  the  market  there  for  the  distributor  by  giving  away  their 
pictures  at  ridiculously  low  prices.  The  German  distributor  is  aware  of  this 
and  it  will  not  be  at  all  surprising  if  the  German  interests  profit  by  Great 
Britain’s  experience,  and  erect  some  sort  of  customs  barrier  against  American 
films.  Even  with  such  an  obstacle  Central  Europe  will  be  a good  market  for 
the  American  product. 


Ben  Goetz,  sales  manager  of  Consoli- 
dated Film  Industries. 


Audiences  Quick  to 
Detect  Poor  Prints, 
Says  Laboratory  Man 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  25. — “It  is  what  you 
deliver  not  what  you  promise  to  deliver 
that  builds  a successful  business,”  asserts 
Ben  Goetz,  sales  manager  of  Consolidated 
Film  Industries,  Inc. 

“Audiences  of  the  silent  drama,”  he  says 
further,  “are  educated  today  to  appreciate 
the  various  grades  of  motion  picture 
photography.  They  are  more  and  more  in- 
sisting that  only  the  best  photos  and  re- 
productions that  can  be  made  be  presented 
to  them.  Certified  prints  can  be  relied 
upon  to  satisfy  this  steadily  growing  de- 
mand on  the  part  of  moving  picture 
audiences  for  film  printing  that  reflects 
perfectly  the  photographic  qualities  of  the 
picture. 

“Audiences  are  no  longer  patient  with 
theatres  showing  defective  prints  and  com- 
petition is  so  keen  that  exhibitors  do  not 
dare  to  take  a chance  of  losing  patronage 
with  the  inferior  product  of  laboratories 
which  cannot  be  depended  upon. 

“Not  until  recent  years  has  the  technique 
of  motion  picture  developing  and  printing 
been  sufficiently  perfected  to  insure  the 
production  of  positive  prints  of  a high 
and  uniform  standard  of  quality — a stand- 
ard that  can  be  maintained  in  every  in- 
stance. The  Consolidated  Film  Industries 
Inc.  have,  at  the  cost  of  hundreds  of  thou- 
sands of  dollars  developed  automatic 
equipment  that  enables  us  to  absolutely 
certify  the  high  and  uniform  quality  of 
every  reel  of  film  it  turns  out.” 

Forum  Stages  Premiere 
of  New  Christie  Film 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Nov.  25.— “Reckless 
Romance,”  the  new  Christie  feature  com- 
edy, was  given  its  world  premiere  showing 
at  the  Forum  theatre  here  last  week  ac- 
companied by  ballyhoos  and  highly  favor- 
able newspaper  comment. 

The  Los  Angeles  newspaper  critics  were 
especially  pleased  with  the  production, 
their  remarks  indicated.  Producers  Dis- 
tributing Corporation  will  issue  the  produc- 
tion. 


Branch  Manager  Dies 

(Special  to  Exhibitors  Herald) 

ATLANTA,  GA.,  Nov,  25.— James  J. 
Burke,  Jr.,  manager  of  the  Metro-Goldwyn 
exchange  in  this  city,  died  suddenly  follow- 
ing an  illness  of  two  days.  Mr.  Burke  has 
been  manager  here  since  February,  1923. 


“There  is  no  doubt  that  theatre 
development  all  over  the  Continent  is 
ten  years  behind  that  of  the  United 
States.  Pictures 
are  not  presented 
in  the  elaborate 
fashion  in  which 
they  are  shown 
here.  Their  ex- 
ploitation, adver- 
tising and  public- 
ity methods  are 
less  efficient.  The 
people  in  Europe 
do  not  under- 
stand our  adver- 
tising methods, 
and  therefore 
cannot  profit  by 
them.  There  is 
no  doubt  that 
Europe  will  continue  to  develop  along 
all  lines,  but  it  will  take  some  time 
before  results  will  be  evident.  The  ma- 
jority of  the  studios  abroad  are  far 
below  the  efficiency  mark  set  by  Ameri- 
can plants. 

“French,  German  and  English  produc- 
ers are  determined  to  continue  making 
pictures,  and  I was  approached  by  pro- 
ducers of  all  three  countries  with  the 
idea  of  making  pictures  in  America,  with 
their  money,  for  their  markets,  and  I 
think  the  forthcoming  year  will  see  a 
stream  of  European  producers  crossing 
the  Atlantic  to  work  out  such  plans. 

Will  Open  Berlin  Office 

“Edna  Williams,  foreign  sales  man- 
ager of  F.  B.  O.,  is  now  in  Berlin  arrang- 
ing to  open  an  office  there  to  handle 
Central  European  business.  This,  with 
the  present  London  and  Paris  branches, 
will  complete  the  chain  for  Continental 
transactions. 

Goldwyn  Fetes 
German  Producers 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Nov.  25.  — That 
America  is  always  ready  to  welcome  for- 
eign pictures  of  real  entertainment  value 
and  artistry  was  the  keynote  of  talks  made 
by  several  prominent  film  executives  at  a 
luncheon  tendered  at  the  Ambassador  last 
week  by  Samuel  Goldwyn  to  Felix  Kall- 
mann, Eric  Pommer,  Fritz  Land  and  Wynn 


Jones,  officials  of  UFA,  the  German  pro- 
ducing and  distributing  company. 

Representative  American  film  executives 
who  attended  were : Robert  Lieber,  Mar- 
cus Loew,  Douglas  Fairbanks,  Joseph  M. 
Schenck,  Hiram  Abrams,  M.  C.  Levee, 
John  C.  Flinn,  Sol  Lesser,  Nathan  Burkan, 
George  Fitzmaurice,  Ernst  Lubitsch,  Abra- 
ham Lehr,  Edwin  Loeb  and  Dennis 
O’Brien. 

Said  Mr.  Lieber:  “I  have  always  be- 
lieved in  the  individual  picture.  ...  I 
am  convinced  that  the  individual  picture, 
whether  it  is  American  or  European,  will 
meet  with  the  approval  of  the  American 
public.” 

Said  Mr.  Schenck:  “We  believe  Euro- 
pean producers  can  supply  their  quota  of 
the  world’s  demand  and  we  are  confident 
that  the  American  public  will  extend  a 
hearty  welcome  to  any  and  all  pictures 
which  meet  the  high  standards  which  have 
lieen  raised.” 

H.  F,  Jans  Moves  to 

Loew  State  Building 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  25. — H.  F.  Jans,  who 
has  occupied  offices  at  729  Seventh  avenue 
ever  since  the  building  was  opened,  moved 
last  week  to  his  new  quarters  in  the  Loew 
State  theatre,  1540  Broadway. 

Mr.  Jans  has  merged  Jans  Film  Service, 
Inc.,  his  exchange,  with  that  of  M.  H. 
Hoffman,  the  combined  exchange  to  occupy 
the  offices  at  729  Seventh  avenue.  T^is 
permits  Mr.  Jans  to  devote  his  entire  time 
to  the  work  of  production. 

Business  Conditions 

Enthuse  John  B,  Rock 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  25. — Business  condi- 
tions are  good  says  John  B.  Rock  on  his 
return  to  New  York  from  a trip  to  the 
south.  The  Vitagraph  general  manager 
was  enthusiastic  over  the  situation  he  saw. 

In  Atlanta  Mr.  Rock  attended  the  open- 
ing of  “Captain  Blood”  at  Sig  Samuels 
Metropolitan  theatre.  He  also  was  present 
at  a luncheon  to  Colonel  Jason  S.  Joy  by 
the  Atlanta  Film  Board  of  Trade. 
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Burnside  Entertains  Press  at 
Unique  Luncheon 

Not  a Speech  Was  Heard — A.  M.  P.  A.  Adopts  Ince  Resolution — 
Schenck  Party  Arrives  in  Neiv  York 

By  JOHN  S.  SPARGO 

New  YORK,  Nov.  25. — R.  H.  Burnside,  dean  of  American  stage 
producers,  who  has  recently  been  converted  to  films,  as  evidenced 
by  the  excellent  job  he  did  in  directing  “Manhattan”  for  Paramount, 
gave  a luncheon  last  Friday  which  was  unique  in  the  annals  of  picturedom. 
Not  a speech  was  made. 

The  luncheon  was  held  at  the  Lotus  Club  and  it  was  the  first  time  that 
the  portals  of  that  exclusive  organization  had  been  passed  by  the  repre- 
sentatives of  the  film  trade  press,  who  usually  eat  at  Mrs.  Astor’s  boarding 
house,  or  the  automat  or  somewhere.  So  now  there  are  hopes  of  us  all 
breaking  into  society. 


'^HE  guests  were  Bill  Johnston,  Joe 
Dannenberg,  Willard  C.  Howe,  J.  S. 
Dickerson,  Larry  Reid,  Herbert  K. 
Cruikshank,  Robert  E.  Welsh.  Charley 
Sewell,  Jack  Alicoate,  Paul  Sweinhart, 
Freddy  Schader  and  the  writer.  Between 
Lotus  Club  atmosphere,  vintage  Moselle, 
good  food,  no  speeches  and  an  excellent 
host,  a good  time  was  had  by  all. 

One  of  the  requisites  of  entrance  to 
the  Lotus  Club  is  that  one  must  have 
done  something  real.  A referendum  of 
the  guests  disclosed  that  each  guest 
declined,  on  the  advice  of  counsel,  to 
disclose  what  that  “something  real”  was 
in  each  case. 

During  the  course  of  the  luncheon  Mr. 
Burnside  spoke  of  the  making  of  his 
first  picture  “Manhattan”  which  prom- 
ises to  be  one  of  the  best  box  office 
attractions  of  the  winter  and  lauded 
highly  the.  co-operation  he  had  received 
from  the  Famous  Players  Long  Island 
studio  organization  and  the  courtesies 
which  had  been  extended  to  him  by  the 
other  Famous  Players  directors  work- 
ing there. 

When  asked  as  to  his  plans  for  the 
future,  Mr.  Burnside  said; 

“I  am  not  quite  ready  to  announce  my 
plans.  Everything  is  harmonious  be- 
tween Paramount  and  myself  and  I may 
make  another  picture  soon  for  them.  I 
have  been  approached  by  a couple  of 
other  companies  and  the  suggestion  has 
been  made  that  I form  my  own  unit  and 
make  pictures  independently  for  release 
by  one  of  the  national  companies. 
There  are  a number  of  things  brewing 
but  I am  not  at  liberty  as  yet  to  make 
any  official  announcement  as  to  what 
they  may  be. 

“However,  of  one  thing  you  may  be 
certain;  I am  in  the  motion  picture  mak- 
ing business  to  stay.  I am  convinced 
that  there  is  the  greatest  field  for  the 
entertainment  of  the  future  and  I am 


going  to  continue  to  make  pictures.” 

Mr.  Burnside  had  long  been  consid- 
ered the  undisputed  dean  of  stage  play 
directors.  His  most  recent  stage  play  is 
“Madame  Pompadour”  which  is  now 
running  at  the  new  Martin  Beck  theater 
and  promises  to  be  one  of  the  Broadway 
successes  of  the  season.  “Madame  Pom- 
padour” is  the  11th  stage  production  di- 
rected by  Mr.  Burnside,  besides  having 
directed  the  production  of  the  Hippo- 
drome shows  for  twelve  years. 

* * * 

The  Associated  Motion  Picture  Adver- 
tisers, Inc.,  at  its  regular  weekly  meeting 
in  the  Cafe  Boulevard,  New  York,  Thurs- 
day, Nov.  20,  adopted  a resolution  offer- 
ing its  sympathy  to  Mrs.  Nellie  K.  Ince, 
widow  of  Thomas  H.  Ince.  The  resolu- 
tion, which  was  introduced  by  Vice- 
President  Charles  Barrell,  reads: 

Resolved  that — “The  motion  pic- 
ture publicity  and  advertising  men 
of  the  East,  through  their  official 
organization,  the  A.  M.  P.  A.,  tender 
you  the  deepest  sympathy  in  your 
bereavement. 

“Mr.  Ince  represented  artistic  and 
human  qualities  of  vital  importance 
in  the  development  of  motion  pic- 
tures to  their  present  position  of 
world  leadership. 

“His  passing  is  a source  of  sincere 
personal  grief  to  all  of  us.” 

* * * 

In  addition  to  the  adoption  of  this 
resolution  the  A.  M.  P.  A.  considered  the 
proposition  of  admitting  a non-resident 
membership  list  to  the  organization.  The 
matter  was  turned  over  to  the  advisory 
council  for  further  consideration,  follow- 
ing which  it  will  report  back  with  recom- 
mendations. 

The  employment  situation  so  far  as 
it  effects  advertising  and  publicity  men 
in  the  organization  also  came  in  for 
discussion,  and  President  A.  M.  Bots- 


ford  made  an  additional  appointment  to 
the  employment  committee  in  the  per- 
son of  Walter  Eberhardt,  who  is  to  have 
charge  of  a card  index  file  of  publicity 
men  needing  employment.  C.  L.  Years- 
ley  and  Victor  Shapiro  had  previously 
been  placed  on  this  committee. 

* * * 

For  some  time  past  a spirited  ar^- 
ment  has  been  raging  in  the  Morning 
Telegraph  over  the  authorship  of  the 
expression  “Rome  was  not  bilked  in  a 
day”.  Of  interest  to  the  film  industry 
is  the  following  which  appeared  in  the 
Beau  Broadway  column  Saturday: 

Nov.  21,  1924. 

BEAU  BROADWAY: 

It’s  all  wrong.  The  expression,  “Rome 
was  not  bilked  in  a day”  was  used  by 
Tim  Leahy  long  before  F.  P.  A.  ever 
Conned  a Tower  or  anything  else.  The 
occasion  was  when  he  was  acting  as 
cheer  leader  on  a personally  conducted 
tour  to  show  Howard  Dietz  the  places 
that  stay  open  latest.  What  Tim  tried 
to  say  was  “milked,”  but  the  hour  was 
late  and  what  he  did  say  was  “bilked,” 
and  it  stands  that  way. 

Eddie  Bonns. 

* * >i> 

Rudolph  Valentino  and  party  departed 
last  Tuesday  for  Hollywood,  where  the 
star’s  first  independent  Ritz  production 
will  be  made  at  the  United  Studios.  He 
was  accompanied  by  Mrs.  Valentino, 
J.  D.  Williams,  President  of  Ritz-Carlton 
Pictures,  Hawley  Turner,  Joseph  Hena- 
bery,  director,  Nita  Naldi,  Gustave  von 
Seiffertitz  and  various  members  of  the 
technical  staff. 

A big  reception  was  being  planned  for 
the  star  on  h'is  arrival  in  Los  Angeles 
Saturday  on  which  date  “The  Sainted 
Devil”  opened  Grauman’s  Million  Dollar 
theatre. 

Valentino  broke  into  the  front  pages 
again  this  week  when  the  Master  Bar- 
bers Association  of  Chicago  passed  a 
resolution  asking  him  to  remove  his 
beard  so  as  not  to  popularize  this  style. 
The  star  told  reporters  that  he  was 
wearing  the  beard  in  only  one  episode 
of  his  new  picture,  “The  Scarlet  Power” 
and  that  he  would  remove  it  as  soon  as 
this  was  completed. 

* * * 

Norma  Talmadge  and  her  husband, 
Joseph  M.  Schenck,  accompanied  by 
Marcus  Loew  and  his  family,  Lola  Bara, 
sister  of  Theda  Bara,  Sidney  Franklin, 
who  directed  “Learning  to  Love”,  Hans 
Kraely,  author  of  “Her  Night  of  Ro- 
mance”, John  Considine,  general  mana- 
ger of  the  Joseph  M.  Schenck  Produc- 
tions and  producer  of  the  dog  pictures 
featuring  “Peter  the  Great,”  and  Hiram 
Abrams,  President  of  the  United  Artists, 
will  arrive  in  New  York  on  Thursday. 

Norma  Talmadge  will  join  her  mother 
and  sister  Constance  at  the  Hotel  Am- 
bassador for  a two  weeks’  visit  to  New 
York  and  will  then  leave  for  Europe  for 
a three  months’  vacation.  This  will  be 
the  first  time  the  entire  Talmadge  family 
have  been  united  in  New  York  in  two 
years. 

Great  interest  is  aroused  in  film  circles 
as  to  Mr.  Schenck’s  definite  plans  for  his 
stars’  release  in  1925.  It  is  definitely 
known  that  Hiram  Abrams  will  con- 
tinue as  President  of  the  United  Artists, 
and  Mr.  Schenck  will  be  chairman  of  the 
Board  of  Directors  and  Business  Mana- 
ger of  all  the  United  Artists  players. 
But  the  release  plans  have  still  not  been 
made  public.  Mr.  Schenck  promises  a 
statement  on  his  arrival. 


New  House  Promised  Seattle 
SEATTLE,  WASH. — G.  F.  Bessinger  will 
build  a new  theatre  at  2805  East  Cherry  street. 
Edward  T.  Osborne  prepared  the  plans. 


Tax  Free  Music  Agency  Is  Opened; 

Bureau  Is  Branch  of  Broadcasters 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  November  25. — It  appears  that  tax  free  music  may  become 
a reality.  At  least,  the  Tax  Free  Music  Bureau  has  been  organized  as  a 
branch  of  the  National  Association  of  Broadcasters  for  the  purpose,  it  is 
understood,  of  supplying  both  large  and  small  theatres  with  music  minus 
the  license  fee. 

Offices  have  been  opened  at  45  West  45th  street  under  the  direction  of 
Harry  Sigmond. 

Many  theatre  men  see  in  this  organization  the  eventual  elimination  of 
the  license  of  music  played  in  theatres. 
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Th  omas  H.  Ince 


The  death  of  Thomas  H.  Ince  is  one  of  those  strange 
facts  of  life  that  is  not  easy  to  accept. 

Tom  Ince  typified  vigor,  vitality  and  alertness  in 
thought,  word  and  action.  Even  in  this  strenuous  and 
swift-moving  industry  the  pace  was  never  too  fast  for 
him.  No  matter  how  rapid  were  the  changes  and  de- 
velopments about  him  he  was  always  found  well  for- 
ward in  the  vanguard  of  progressive  action. 

This  sudden  halt  in 
his  career  is  like  an  ab- 
rupt ending  of  a great 
and  resounding  sym- 
phony which  leaves  the 
audience  utterly 
shocked  and  bewil- 
dered. 

Looking  back  over  a 
period  of  many  years  of 
intimate  acquaintance- 
ship with  Tom  Ince  the 
mind  is  filled  with  the 
picture  of  a personality 
who  was  most  peculiar- 
ly suited  to  the  arduous 
and  exacting  task  of 
making  motion  picture 
entertainment.  He  had 
a fitness  for  motion  pic- 
ture production  that 
probably  has  not  been 
equalled. 

He  knew  motion  pic- 
ture stories  and  he 
could  construct  them. 

And  when  a script  was 
ready  for  production  he 
could  take  it  and  indi- 
vidually advance  it 
through  each  of  the  successive  stages  into  the  finished 
picture.  He  may  not  have  been  a great  actor  when 
he  was  before  the  footlights  but  later  on  in  his  career 
he  frequently  demonstrated  a mastery  over  histrionics 
that  leaves  no  doubt  that  had  he  pursued  an  acting 
career  he  would  have  made  it  a distinguished  one. 

His  tremendous  success  in  the  development  of  actors 
is  directly  traceable  to  his  own  acting  ability  which 
enabled  him  not  only  to  demonstrate  what  should  be 
done,  but  meanwhile  enabled  him  to  maintain  a sym- 
pathetic understanding  of  problems  and  difficulties 
that  quickly  made  it  possible  for  his  artists  to  yield  up 
the  very  best  that  was  in  them. 

He  could  direct,  and  most  effectively,  anything  from 
spectacle  to  intimate  drama  and  every  director  who 


ever  made  a picture  for  him  realized  that  Tom  Ince 
could  take  a picture  at  any  stage  and  carry  it  through 
to  a successful  conclusion. 

Yet,  his  attainments  along  artistic  lines  represent 
only  a single  facet  of  the  conspicuous  career  he  lived 
in  the  motion  picture  business.  In  him  was  blended 
in  a most  unusual  way  not  only  great  aptitude  for 
the  artistic  side  of  the  business  but  also  for  the  comj- 

mercial  side.  He  was  a 
business  man  and  a fin- 
ancier of  a calibre  that 
would  have  entitled 
him  to  wide  recognition 
on  that  score  alone. 
Throughout  many  un- 
certain and  obscure 
trends  of  the  business 
he  successfully  ma- 
neuvered his  interests 
and  kept  his  organiza- 
tion at  all  times  one  of 
the  most  stable,  depend- 
able and  important  in- 
stitutions in  the  indus- 
try. 

His  death  leaves  a va- 
cant niche  in  the  living 
hall  of  fame  in  the  mo- 
tion picture  business, 
and  one  that  is  not  like- 
ly to  be  filled.  He  was 
an  extraordinary  com- 
bination of  the  artist 
and  business  man  and 
in  each  of  the  manifold 
duties  and  responsibili- 
ties that  he  set  his  hand 
to  he  demonstrated  a 

high  degree  of  brilliancy. 

There  is,  of  course,  no  saying  when  a man’s  work  on 
earth  is  done  but  of  Tom  Ince’s  career  it  may  be  said 
that  although  death  overtook  him  at  an  early  age, 
nevertheless  his  accomplishments  have  been  such  as  to 
leave  an  indelible  imprint  on  the  times  in  which  he 
lived.  He  will  be  remembered  as  a great  factor  in 
wrestling  the  motion  picture  out  of  the  crudities  of  its 
early  days  and  advancing  it  to  its  present  plane  of 
world-wide  recognition  and  respect. 

And  of  the  personality  of  Tom  Ince  it  may  be  said 
with  striking  appropriateness  that  there  is  no  death 
for  such  a man  whose  memory  will  live  on  in  the 
thoughts  of  those  who  knew  him. 

MARTIN  J.  QUIGLEY. 
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The  Career  of 

THOMAS 

H. 

INCE 

Is  a History  of 
the  Motion  Picture 
Industry 


Thomas  //.  Ince  and  asso- 
dates  snapped  in  Grant  Park^ 
Chicago,  during  the  protract- 
ed  sessions  which  marked 
the  merger  of  Associated 
Producers  and  First  National. 

Left  to  right:  Harry  O. 

Schwalbe,  First  National; 
Mach  Sennett,  then  a mem- 
her  of  Associated  Producers ; 
Robert  Lieber,  First  National; 
Mr.  Ince;  and  Samuel  Katz, 
First  National, 


Exhibitors  were  frequent  and  wel- 
come visitors  at  Ince  studio.  Here 
is  the  producer  with  Charles  Skou- 
ras  snapped  during  the  visit  of  the 
First  National  franchise  holder  in 
St.  Louis  to  the  Coast. 


A reunion  of  more  than  ordinary 
interest  was  that  of  Thomas  U. 
Ince  and  Charles  Ray,  when  the 
latter  signed  to  star  in  a series  of 
Ince-Pathe  attractions. 


Left  to  right:  Mrs.  Ince,  Gov.  James  Scrugham  of  Nevada,  and 
Mr.  Ince  photographed  at  the  opening  of  the  producer* s attrac- 
iton,  **The  Galloping  Fish,**  at  the  Rialto  theatre,  Los  Angeles. 
Mr,  Ince  was  known  by  state  and  national  executives  throughout 
the  country.  During  the  Harding  administration  he  was  a visitor 
at  the  If  hite  House. 


They  all  started  at  Inceville  together.  Left  to  right:  Charles 
Ray,  who  returned  to  the  Ince  fold  some  time  ago;  Gladys 
Drockwell,  Mr.  Ince  and  Mrs.  W^'allace  Reid.  Ray,  Miss  Brockwell 
find  Mrs,  Reid  were  three  of  the  stars  whom  the  noted  pro- 
ducer developed  during  his  outstanding  career  in  the  motion 
picture  industry. 


Stanley  Chambers,  Wichita,  Kan., 
exhibitor,  and  Mrs,  Chambers 
were  initiated  into  studioland  at 
Ince  studio  during  their  trip  to  Los 
Angeles  some  two  years  ago.  Mr. 
Ince  was  host  at  his  big  plant. 


Mr.  Ince  never  considered  a picture 
completed  until  he  had  gone  into 
the  laboratory  and  supervised  its 
editing  and  cutting.  He  watched 
production  from  start  to  finish. 
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Ince^  Noted  Producer,  Dies 

His  Memory  an  I Untimely  Death  of  Pioneer 

Inspiration  Moumed  by  Film  Industry 


Stricken  Aboard  Yacht — Private  Funeral  Held  on  Coast — 
Studio  Activities  Come  to  Standstill 

By  HARRY  HAMMOND  BEALL 

LOS  ANGELES,  November  25. — Amidst  the  serene  loveliness  of 
widespreading  Hollywood  cemetery,  in  a grave  banked  and  flanked 
by  a mountain  of  flowers,  Thomas  H.  Ince,  film  pioneer,  was  quietly 
and  solemnly  laid  to  rest  last  Friday  with  burial  rites  of  simple 
privacy — a privacy  that  made  the  interment  all  the  more  impressive 
to  those  who  had  known  the  genial  producer  in  life. 

Across  the  floral  bedecked  beauty  of  the  cemetery’s  greensward,  it 
seemed  to  the  handful  present  as  though  the  sinister  hand  of  fate  had 
struck  down  Mr.  Ince  in  the  most  potential  flowering  of  artistic  man- 
hood, and  had  written  “Finis”  to  one  of  the  most  picturesque  careers 
that  ever  had  graced  the  motion  picture  world. 

The  burial  admidst  the  scores  upon  scores  of  floral  tributes  that 
poured  through  the  cemetery  gates  from  practically  every  person  of 
renown  in  the  film  industry  followed  simple  services  led  by  John 
Garrighties  of  the  Lbiited  Lodge  of  Theosophists.  Grief  stalked  in 
their  midst,  for  the  hand  of  death  had  fallen  so  unexpectedly  upon 
their  beloved  kin  and  comrade. 


Will  H.  Hays: 

**With  the  passing  of  Thomas  H,  Ince,  the 
motion  picture  industry  loses  a splendid  expon- 
ent, Early  sensing  the  importance  of  this  netv 
art,  hfi  gave  himself  to  it  completely.  He  set 
for  himself  high  ideals  and  maintained  them.  He 
made  fine  pictures  and  inspired  others  to  make 
them.  Always  he  had  for  the  motion  picture 
the  most  genuine  affection  and  respect,  the  fin- 
est confidence  and  optimism.  He  is  gone  too 
soon,  but  his  memory  is  an  inspiration  for  the 
highest  endeavor  in  pictures,** 

Adolph  Zukor: 

**ln  the  death  of  Thomas  H,  Ince  the  motion 
picture  industry  suffers  a tremendous  loss,  i 
pioneer  in  the  picture  profession,  Mr,  Ince 
always  was  to  be  found  in  the  front  rank  of 
those  whose  work  spelled  progress.  Motion  pic- 
tures will  miss  him,  but  above  all  he  will  be 
missed  by  the  large  circle  of  men  and  women 
who  were  proud  to  call  him  their  friend,** 

H.  O.  Schwalbe: 

**In  the  death  of  Thomas  H,  Ince  the  world 
at  large,  and  the  mofiort  industry  in  particular, 
has  lost  a man  of  sterling  qualities,  whose  ac- 
complishments have  been  notable,  and  who 
seemed  to  be  destined  to  rise  to  even  greater 
things  in  the  future.  He  was  a leader  of  the 
old  guard,  who  came  into  the  industry  during 
its  formative  period,  and  through  the  creative 
force  of  his  genius,  the  exceptional  fertility  of 
his  imagination  and  the  strength  of  his  charac- 
ter helped  to  an  immeasurable  degree  in  devel- 
oping motion  pictures  to  what  they  are  today. 
When  the  time  comes  to  estimate  the  contribu- 
tions to  motion  pictures  by  the  man  who  started 
at  the  beginning  and  made  the  development  of 
the  art  their  life*s  work,  I feel  that  the  name  of 
Thomas  H,  Ince  will  stand  second  to  none,** 

A.  Kessel: 

**The  sad  news  of  the  demise  of  Thomas  H, 
Ince  was  received  at  the  office  of  Kessel  and 
Bauman  as  a sad  blow,  not  only  because  of  the 
loss  to  the  trade  of  a great  artist,  but  the  loss 
of  a great  associate  and  co-worker  of  the  early 
days  of  the  picture  business.  In  1911,  Tom 
Ince,  after  a conference  at  our  office,  left  New 
York  for  his  first  picture  trip  to  the  Coast  to 
direct  Kay-Bee  pictures,  a New  York  Motion 
Picture  Corporation  release.  The  industry  has 
lost  a man  of  which  it  could  well  be  proud,** 

Marcus  Loew: 

**The  shock  of  Thomas  H,  Ince*s  death  leaves 
me  at  a loss  for  words.  It  is  almost  unbeliev- 
able that  the  man  who  has  meant  so  much  to 
motion  pictures  has  been  taken  from  us  nt  a 
time  when  his  career  was  reaching  new  heights 
and  the  future  held  nothing  but  promise  of 
greater  things,** 

Joseph  Schenck: 

**Thomas  H,  Ince's  death  comes  as  a stagger- 
ing blow  to  all  of  us  in  the  mofiort  picture 
industry.  His  death  means  that  the  motion  pic- 
ture world  has  lost  one  of  its  staunchest  pillars, 
Tom  Ince  was  beloved  by  thousands.  He  had, 
perhaps,  more  friends  than  any  other  man  in 
the  motion  picture  industry,  for  he  started  tn  at 
the  bottom,  fought  his  way  to  the  top,  and  re- 
tained every  friendship  he  made  on  the  way.  * 

'M.  J.  O’Toole: 

**The  death  of  Thomas  H,  Ince  takes  away 
from  our  business  one  of  its  most  gifted  of 
creative  workers.  Just  in  the  prime  of  life  his 
great  career  was  cut  short  and  the  wonderful 
plans  he  laid  with  such  care  and  precision, 
which  would  have  given  the  world  its  best  in 
the  motion  picture  art,  passes  with  him.** 

Carl  Laemmle: 

**Thomas  H,  Ince  has  been  a credit  to  him- 
self, he  has  been  a credit  to  the  industry,  he 
has  been  a credit  to  this  country.  It  has  always 
been  a gratification  to  me  that  I had  ti  small 
share  in  his  career  and  in  shaping  his  destiny 
in  that  formative  period  when  leaders  v:f-re 
emerging  from  the  ranks  of  the  hopeful 
workers,** 


In  the  early  liours  of  Wednesday 
morning,  just  as  the  sun  was  painting 
the  Eastern  sky  with  rosy  glory,  Mr. 
Ince  yielded  to  the  attack  of  angina 
pectoris  that  had  stricken  him  while 
on  a yachting  trip  at  San  Diego.  He 
passed  out  quietly  into  the  great  be- 
yond without  a single  fluttering  of  his 
spirit. 

The  fatal  illness  which  called  forth 
the  soul  of  the  famous  discoverer  of 
stars  and  promoter  of  unusual  pictures 
had  run  less  than  two  days.  An  auto- 
mobile accident  two  years  ago, 
coupled  with  a great  strain  of  recent 
overwork,  was  believed  to  have  been 
the  forerunner  of  the  malady,  which 
made  its  first  seizure  with  an  attack 
of  indigestion  on  Monday,  following 
the  famous  victim’s  celebration  of  his 
forty-fourth  birthday  anniversary  on 
Sunday. 

In  company  with  Dr.  Daniel  Car- 
son  Goodman,  Mr.  Ince  was  on  his 
way  home  about  7 o’clock  Monday 
morning  when  he  first  complained  of 
feeling  ill.  The  head  of  Cosmopolitan 
Productions  assisted  him  to  board  the 
train  for  Los  Angeles,  but  Mr.  Ince 
grew  so  markedly  worse  that  Dr. 
Goodman  had  him  removed  from  the 
train  at  Del  Mar  and  he  was  carried 
to  the  Stratford  Itin,  whence  Mrs. 
Ince  and  a physician  were  sum- 
moned. 

Mr.  Ince  improved  so  much  on 
Tuesday  that  he  was  brought  to  his 


sumptuous  new  home  in  Benedict 
Canyon,  Beverly  Hills,  in  a private 
car  and  ambulance  during'  the  night. 
However,  he  began  to  sink,  and  one 
of  the  nurses  attending  him  notified 
his  wife.  With  their  three  sons,  Wil- 
liam (15),  Thomas  H.,  Jr.  (11),  and 
Richard  (9),  she  hurried  to  his  bed- 
side. The  end  came  about  5:30 
o’clock. 

News  of  Mr.  Ince’s  unexpected 
passing  created  consternation  at  the 
big  Ince  studios  in  Culver  City  when 
word  of  his  death  was  telephoned  to 
E.  B.  Newman,  business  manager,  and 
John  Griffith  Wray,  production  man- 
ager. All  activities  ceased  at  once, 
four  companies  dropping  their  ar- 
tistic work  to  join  in  the  mourning 
that  hung  like  a pall  over  the  studios 
until  after  the  funeral  had  committed 
the  loved  chieftain’s  body  to  the  re- 
pose of  its  last  long  sleep. 

Besides  his  widow,  formerly  Elinor 
Kershaw,  whom  he  married  in  1907, 
and  his  three  sons,  Mr.  Ince  is  sur- 
vived by  two  brothers,  Ralph  and 
John,  both  directors  at  the  Ince 
studios. 

Although  the  funeral  was  private, 
the  body  rested  in  state  for  one  hour 
on  Friday  morning,  and  during  that 
time  famous  producers,  directors  and 
actors  passed  by  the  flower-covered 
casket. 

Hundreds  of  telegrams  of  condol- 
ence from  all  parts  of  the  world  were 
received  by  the  bereaved  family. 


Untimely  Death  of  T.  H.  Ince 

An  Editorial  excerpt  from  “Neiv  York  Evening  Journal” 

“Wten  a man  of  the  ability  and  popularity  of  Thomas  H.  Ince  is  removed  from 
any  industry  by  the  hand  of  death,  there  results  a void  which  it  is  extremely  difficult 
to  fill.  Mr.  Ince  passed  away  in  the  strength  and  vigor  of  aecomplishment,  when  all 
the  facidties  are  the  keenest  and  success  is  being  most  notably  achieved.  He  was 
known  either  personally  or  by  reputation  to  practically  the  entire  nation,  as  his  career 
as  actor  and  motion  picture  director  endeared  him  to  all  America.” 
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An  Argonaut  of  the  Screen 

By  JOHN  S.  SPARGO 


Thomas  h.  ince  was  an 

Argonaut  and  as  such  was  the 
avanta  - courier  of  much  that 
stands  today  for  the  best  in  motion 
pictures  and  motion  picture  production. 

Born  of  a theatrical  family  and  with 
many  years  of  a diversified  stage  experi- 
ence, he  brought  with  him  to  the  film 
industry  much  that  made  for  betterment. 

Mr.  Ince  was  born  in  Newport,  R.  I., 
on  November  16,  1880.  Both  of  his 
parents  had  long  been  identified  with 
the  theatre.  He  got  his  first  stage  role 
at  the  age  of  7 and  for  a number  of 
years  played  in  juvenile  parts. 

On  reaching  young  manhood,  he 
played  minor  parts  in  Broadway  pro- 
ductions for  several  years,  his  first  most 
important  connection  being  with  Charles 
Frohman,  as  an  actor  in  “Poets  and 
Puppets.”  Later  he  reached  stardom 
in  a Frohman  play  called  “For  Love’s 
Sweet  Sake.” 

Like  most  of  his  colleagues  of  the 
legitimate  stage  at  that  time,  Mr.  Ince 
condemned  pictures  as  an  untried, 
ephemeral  innovation.  Later  he  re- 
vised his  views  of  the  silent  drama  and 
this  revision  was  brought  about,  as  he 
expressed  it,  “by  the  loud  howls  of 
the  hungry  wolf  close  to  the  door.” 

In  1910,  on  returning  to  New  York 
from  an  engagement  with  the  Chester 
Park  Opera  Company  in  Cincinnati,  Mr. 
Ince  found  himself  out  of  work  and 
with  the  bankroll  showing  about  the 
opulence  of  a sheet  of  tin  foil.  Several 
days  making  the  rounds  of  the  booking 
offices  failed  to  disclose  anything  that 
even  looked  like  a job,  and  the  bank- 
roll was  dwindling. 

Standing  on  Times  Square,  one  day, 
trying  to  decide  where  to  apply  next 
for  a job  that  would  help  chase  the 
wolf  from  the  door  of  his  Harlem  flat, 
he  noticed  a luxurious  automobile  drive 
up  to  the  curb  and  disgorge  Joe  Smiley, 
an  actor,  who  formerly  had  worked 
with  him.  Smiley  looked  like  a million 
dollars  and  exuded  prosperity  with 
every  move.  He  invited  Ince  to  lunch 
and  in  paying  for  this  disclosed  a big 
roll  of  bills.  In  answer  to  Mr.  Ince’s 
query  as  to  the  cause  of  his  prosperity, 
Smiley  hesitatingly  explained  that  he 
was  working  in  the  “movies”  as  assist- 
ant director  at  the  Imp  studio  at  56th 
street. 

A S the  result  of  this  luncheon  Mr. 

Ince  cast  all  his  objections  to  the 
screen  aside,  applied  for  a job  and 
with  Smiley’s  endorsement  secured  it 
as  an  actor  in  the  Imp  studio  at  a 
munificent  salary  of  $5  a week. 

On  going  to  work  there  he  found  a 
lot  of  old  friends,  among  them  Owen 
Moore,  King  Baggot,  Florence  Law- 
rence, Bob  Dailey  and  others.  A short 
time  later  one  of  the  directors  resigned 
suddenly  and  Mr.  Ince  was  called  on 
to  fill  the  vacancy.  He  did  so  well  with 
his  first  production,  “Little  Nell’s 
Tobacco,”  that  he  was  sent  to  Cuba 
with  Mary  Pickford  and  Owen  Moore 
and  other  favorites. 

On  his  return  from  Cuba  he  learned 
that  Adam  Kessel  and  Charles  O. 
Baumann,  founders  of  New  York 
Motion  Picture  Corporation  and  later 
Kay-Bee,  were  preparing  to  send  a 
second  company  to  California  to  make 
Western  pictures. 


Desiring  to  head  this  company  as 
director,  Mr.  Ince  felt  that  a little 
strategy  was  necessary  in  order  to  im- 
press his  prospective  employers  with 
his  importance,  so  he  allowed  a mus- 
tache to  grow  and  on  the  day  of  his 
interview  with  Mr.  Baumann,  he  bor- 
rowed a large  and  sparkling  diamond 
ring,  figuring  that  this  would  give  the 
impression  that  he  was  a man  of  means 
and  as  he  aftervrard  expressed  it: 

“According  to  my  conclusions  the  ruse 
worked  for  Mr.  Baumann  offered  me 
$100  a week  to  go  to  California  to 
make  Westerns.  This  offer  came  as  a 
distinct  shock  but  I kept  cool  and  con- 
cealed my  excitement.  I tried  to  con- 
vey the  impression  that  he  would  have 
to  raise  the  ante  a trifle  if  he  wanted 
me.  That  also  worked  and  I signed  a 
contract  for  three  months  at  $150  a 
week  and  this.  I’ll  always  figure  was 
my  first  real  job  in  the  movies.” 

Mr.  Ince  arrived  in  California  accom- 
panied by  Mrs.  Ince,  his  cameraman, 
property  man  and  Ethel  Grandin,  his 
leading  woman.  The  plant  in  which  he 
was  to  work  was  a small  and  inadequate 
affair  at  Edendale,  just  outside  of  Los 
Angeles.  The  sets  consisted  of  a few 
pieces  of  very  bad  furniture  and  one 
back  drop  with  a flock  of  birds  sup- 
posedly in  flight.  The  furniture  was 
bad  enough  but  the  sight  of  the  station- 
ary birds  poised  in  mid-air  as  the  back- 
ground of  moving  figures,  was  rather 
discouraging. 

At  that  time  there  were  no  enclosed 
stages.  Both  interiors  and  exteriors 
were  filmed  out  of  doors.  The  set  for 
an  interior  scene  consisted  of  two  and 
possibly  three  side  walls  and  in  many 
pictures  only  one.  There  was  no  ceil- 
ing and  no  front  and  the  results  were 
sometimes  very  amusing. 

Realizing  that  facilities  had  to 
be  improved,  Mr.  Ince  plunged  in, 
spending  money  in  a way  which  at  that 
time  was  thought  reckless.  This  “reck- 
less abandon”  brought  improvements  for 
an  entire  plant  which  cost  infinitely  less 
than  a single  set  in  some  of  the  modern 
pictures. 

Among  the  first  pictures  produced  by 
Mr.  Ince  for  Kay-Bee  at  Edendale  was 
a comedy  entitled  “The  New  Cook” 
which  ran  about  sixty-two  scenes,  less 
than  a reel  as  against  four  to  seven 
hundred  scenes  or  five  to  eight  reels, 
which  comprises  the  feature  picture  of 
today. 

In  producing  his  early  pictures  at 
Edendale,  Mr.  Ince  was  compelled  to 
be  everything;  producer,  director,  sce- 
nario writer,  cutter  and  general  handy 
man.  There  were  no  staffs  those  days, 
no  well  equipped  laboratories,  no  pro- 
jection rooms  and  no  scenario  depart- 
ments. His  day’s  work  would  start  at 
7 :30  a.  m.  and  he  would  return  home 
about  7 p.  m.,  eat  a hurried  dinner  and 
devote  the  entire  evening  in  going  over 
the  work  just  done  and  in  preparation 
for  the  next  day’s  activities. 

The  result  of  each  day’s  work  had  to 
be  carefully  inspected.  His  projection 
room  was  a kitchen  of  a small  Holly- 
wood bungalow  and  his  assistant  in  cut-  ' 
ting  and  assembling  the  scenes  was  Mrs. 
Ince.  When  the  day’s  film  was  cut  and 
assembled,  Mr.  Ince  would  turn  his 
attention  to  stories  and  would  work 


until  midnight  and  later,  writing  the 
scenario  for  the  following  day. 

In  those  days  a one-reel  picture  was 
a “feature”  and  considered  the  last  word 
in  production.  As  a writer  Mr.  Ince 
found  that  his  pen  had  grown  so  profilic 
that  he  soon  found  it  impossible  to  get 
a complete  story  in  one  reel  and  his 
suggestion  that  these  be  expanded  to 
one  and  a half  and  possibly  two  reels, 
met  with  a storm  of  disapproval.  How- 
ever, he  gained  his  point  and  the  two 
reeler  was  born. 

ON  taking  his  company  out  of  the 
Edendale  studio,  looking  for  a lo- 
cation for  the  making  of  Westerns,  Mr. 
Ince  found  a large  tract  of  land  located 
in  the  Santa  Monica  hills  close  to  the 
sea  which  he  rented  for  the  day.  Here 
later  was  developed  the  studio  known 
later  as  Inceville  which  was  recently 
destroyed  by  fire. 

It  was  at  Inceville  that  Mr.  Ince  made 
his  first  two  reel  picture,  entitled  “War 
On  the  Plains,”  the  success  of  which 
was  so  gratifying  to  Kessell  and  Bau- 
mann that  they  authorized  Mr.  Ince  to 
lease  the  entire  territory  of  18,000  acres 
on  which  the  picture  had  been  filmed. 

It  was  at  Inceville  that  Bill  Hart 
made  his  first  appearance  on  the  screen. 

At  that  time  Charles  Ray  was  climb- 
ing into  prominence.  It  was  at  Ince- 
ville  also  that  Sessue  Hayakawa  and 
Gladys  Brockwell  began  their  climb  to 
the  ranks  of  fame  in  “The  Typhoon.” 

Dorothy  Dalton  . also  started  her 
career  here  in  “The  Flame  of  the 
Yukon,”  the  picture  that  not  only  car- 
ried the  thrill  of  adventure  but  struck 
a new  note  of  production  for  it  was 
more  ambitious  than  its  forerunners. 

Others  who  came  to  Inceville  seeking 
opportunity  and  securing  it  were  Bill 
Desmond,  Lewis  Stone,  George  Fisher, 
Bessie  Barriscale,  Catherine  Calvert,  H. 
B.  Warner,  Louise  Glaum,  Enid  Markey, 
Bessie  Love  and  Tsuru  Aoki.  Under 
Mr.  Ince,  Dustin  Farnum  secured  his 
start  as  did  also  Orrin  Johnson,  George 
Beban,  Billie  Burke  and  Julia  Dean 
and  a host  of  others. 

At  Inceville,  under  Mr.  Ince,  was 
made  “Civilization”  which  marked 
another  milestone  in  production  as  it 
was  the  first  picture  to  show  the 
methods  of  modern  warfaie. 

Soon  after  this  Mr.  Ince,  David 
Wark  Griffith  and  Mack  Sennett  con- 
solidated their  producing  activities  and 
organized  Triangle. 

With  this  added  impetus  the  Inceville 
plant  no  longer  sufficed  and  as  the  re- 
sult of  inadequate  equipment  arid  limita- 
tions, the  half-million-dollar  Triangle 
studio  at  Culver  City  was  built. 

The  following  year  Mr.  Ince  severed  « 
his  connection  with  Triangle  and  a year 
later  the  organization  was  dissolved. 

Mr.  Ince  then  connected  himself  with 
Paramount  and  leased  the  old  Biograph 
studios  following  which  he  built  his 
own  studios  in  Culver  City. 

In  1920  the  merger  between  Asso- 
ciated Producers  and  Associated  First 
National  Pictures,  Inc.,  brought  to- 
gether two  powerful  organizations,  one 
a producing  unit  and  the  other  a dis- 
tributing unit.  Mr.  Ince  joined  this 
under  contract  to  produce  eighteen  pic- 
tures under  his  own  banner,  the  Thomas 
H.  Ince  Corporation. 
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Film  News 
in 

Pictures 


PICTORIAL  SECTION 
of  Exhibitors  Herald 
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Stories  Told 


by 


the  Camera 


(Photo  by  Feature  Foto.) 

Back  Home (Left  to  right)  Nita  Naldi,  Rudolph 

Valentino  and  Mrs.  Valentino,  arrive  on  the 
Leviathan.  The  Ritz-Carlton  Pictures  star  and 
Miss  Naldi  are  now  in  California  at  work  on 
their  first  picture  under  the  new  banner. 


ABOVE — Lefty  Flynn,  in 
F.  B.  O.’s  Western  series, 
and  (bottom)  Alberta 
Vaughn,  who  is  appearing 
in  “The  Go-Getters”  for 
F.  B.  O. 


Three  Cameramen  on  “Bridge  of  Sighs” 
the  Warner  Bros,  production.  (Seated) 
Phil  Rosen,  who  started  as  cinematog- 
rapher; Bill  McGann  (wearing  cap) 
who  was  promoted  from  cameraman  to 
assistant  director  and  John  Mescall 
who  finished  picture. 


CORINNE  GRIFFITH  SIGNS  THE  PAPERS Star  affixes  her  signature  to  another 

contract  with  Corinne  Griffith  Productions.  First  National  will  distribute  them.  (Left 
to  right)  Richard  Rowland,  Miss  Griffith,  A.  Eschmann  and  E.  M.  Asher.  Her  next 
picture  will  be  “Love’s  Wilderness.”  The  photo  was  taken  in  the  New  York  office  of 
First  National. 


Elmer  R.  Pearson,  vice-president 
and  general  manager  of  Pathe, 
who  is  on  the  West  Coast. 
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Mrs.  Wallace  Reid  and  Terrence  (Pat)  Moore, 
in  a scene  from  “Broken  Laws”  the  Film  Book- 
ing Office  Production,  made  at  the  Ince  studios 
on  the  Coast.  It  is  one  of  the  Winter  releases 
of  F.  B.  O. 


These  two  serious  looking  gentlemen  are  (left  to  right) 
George  W.  Hill,  director  of  the  Cosmopolitan  production 
“Zander  the  Great”  and  George  S.  Barnes,  A.  S.  C.  camera- 
man who  is  shooting  the  adapted  stage  play.  It  will  be  dis- 
tributed through  Metro-Goldwyn. 


Attending  the  opening  of  “Welcome  Stranger”  the  Producers 
Distributing  Corp.  film  at  Granda  theatre,  San  Francisco. 
(Left  to  right)  Edward  Belasco,  director  general,  Belasco 
productions;  Mayor  and  Mrs.  James  Rolph,  Jr.,  of  San 
Francisco  and  John  F.  Humburg,  president  of  Belasco 
Productions. 


These  Trenches  Are  on  a Stage The  Christie  studio 

transferred  into  a corner  of  the  battle  fields  of  Europe 
for  scenes  for  the  Bobby  Vernon Educational  com- 

edy, “French  Pastry.”  It  takes  all  kinds  of  sets  to 
make  a comedy  these  days. 


One  of  America’s  Beauty  Spots Ithaca  Falls,  New 

York,  which  is  part  of  the  Fox  Educational  Entertain- 
ment called  “The  Finger  Lakes”  said  to  be  unsurpassed 
for  natural  beauty. 
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All  New — Colleen  Moore  and  John  McCormick,  First  National  star  and  Western  Repre- 
sentative respectively,  inspecting  their  new  car  in  front  of  their  new  home.  Colleen 
has  a new  dress  and  John — look  close — a new  tie. 


Julius  Bernheim,  general  manager 
of  Universal  studios  at  Universal 
City,  Cal.,  reading  the  original 
script  of  “Miracle”  which  Edward 
Laemmle  will  direct  under  the 
title  “The  Stairway  of  Ho,-c.” 


One  of  the  tremendous  sets  used  for  scenes  for  “Romola,” 
the  screen  production  of  F.  Marion  Crawford’s  celebrated 
novel,  in  which  Lillian  Gish  and  large  cast  are  playing.  Henry 
King  is  directing  the  Inspiration  Company’s  picture  for 
Metro-Goldwyn. 

LEFT — A1  Wilson  and  his  famous  flying  dog,  “Laddie.”  Mr. 
Wilson  is  the  mysterious  airman  in  the  F.  B.  O.  production 
“The  Air  Hawk.” 


Limehouse  District  Reproduced  in  Hollywood — In  filming  “Curlytop,”  an  adaptation  of 
Thomas  Burke’s  well  known  novel  of  Limehouse  Nights,  for  Fox  Film  Corp.  Maurice 
Elvey,  famous  British  director,  was  right  at  home  as  the  story  is  laid  in  England.  Here 
Elvey  is  seen  directing  (seated  in  centre)  an  East  End  scene  for  the  picture. 
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tures  will  be  made  on  Mike  Levee’s 

United  lot  !i!  :i! 

“Bob”  Edeson,  the  old  war  horse  of 
stage  and  screen,  and  one  of  the  best  fel- 
lows in  all  Hollywood  was  one  of  the 
leaders  in  putting  over  the  picture  in- 
dustry’s quota  in  the  recent  drive  for  a 
Los  Angeles  Community  Chest. 

« * * 

Four  companies  are  busy  at  the 

Christie  studios. 

❖ * 

PoLA  Negri  furnished  considerable  mer- 
riment  around  the  Lasky  studios  this  last 
week  when  she  was  asked  to  pose  for 
newspaper  photos  with  “Babe”  Ruth, 

king  of  swat.  She  went  about  explaining 
how  she  had  just  been  having  her  picture 
taken  with  “Baby  Ruth.” 

Arthur  IVIcArthur  is  the  latest  to  join 
the  ranks  of  free  lance  press  agents.  The 
former  Sennett  publicist  has  several  big 
league  clients  who  are  “put  over”  in  high 
class  form  by  said  p.  a. 


Must  be  Thanksgiving  the  turkey  muses,  but  it  is  a safe  bet  that  Helene  Chadwick 
is  blissfully  unconscious  of  the  fate  that  Kenneth  Harlan  has  in  mind  for  the 
gobbler.  Both  players  are  featured  in  the  Principal  Players  Corporation  pro- 
duction “The  Re-Creation  of  Brian  Kent.”  Harold  Bell  Wright's  story. 

Grauman  Gets  “Romola”  for  His 
Hollywood  Egyptian  Theatre 

Metro-Goldivyn  Production  Chosen  as  Fifth  Film  to  Occupy  Screen 

W est  Coast  Activities 
By  HARRY  HAMMOND  BEALL 

Hollywood,  November  25. — “Romola”  has  been  chosen  as  the 
successor  to  “The  Thief  of  Bagdad”  at  Grauman’s  Hollywood 
Egyptian  theatre.  It  will  open  December  5.  “The  Thief”  closes 
November  30.  The  hiatus  is  to  give  Sid  Grauman  time  to  prepare  a mam- 
moth super-prologue  for  the  Henry  King  production,  featuring  Lillian  and 
Dorothy  Gish.  After  looking  at  numerous  productions  Sir  Sidney  nar- 
rowed his  choice  down  to  two  features  “The  Iron  Horse”  and  “Romola.” 
Lillian  Gish  is  expected  to  come  west  for  the  premier.  Since  its  inception 
the  Grauman  Hollywood  playhouse  has  shown  only  four  films  “Robin 
Hood,”  “The  Covered  Wagon,”  “The  Ten  Commandments”  and  “The  Thief 
of  Bagdad.” 


VILEST  CO-AST  theatres  bas  two  new 
^ * directors,  namely,  Arthur  Bernstein, 
a nephew  of  Adolph  Ramish,  and  Eddie 
Loeb,  one  of  Los  .Angeles’  most  brilliant 
young  attorneys.  Bernstein  has  been 
connected  in  a business  ca])acity  with 
.lackie  Coogan  of  late.  He  has  just  re- 
turned from  the  Coogan  European  trip. 
Incidentally  West  Coast  announces  fif- 
teen more  theatres  in  prospect. 

^ 

This  last  week  the  big  combine  took 
over  the  management  of  the  California 
and  Miller  theatres.  Fred  Miller  and  Roy 
Miller,  one  time  owners  have  gone  sepa- 
rate paths,  Fred  turning  his  attention  to 
the  creation  of  a gigantic  amusement 
park  in  Los  Angeles,  while  Roy  is  now 
associated  with  Pete  Smith,  the  boy  pub- 
licist. 

Hunt  Strombkkg  has  placed  Harry 
Carey  under  contract  for  another  two 
vears. 


Ji.MMiE  Hog.vn  has  joined  B.  P.  Schul- 
berg  in  a directorial  capacity  under  a 
two  year  contract.  Jimmie  is  one  of  the 
rising  young  directors,  who  is  rapidly 
forging  to  the  front. 

❖ 

Important  migrations  eastward  are 
schedule  for  this  Sunday.  Joe  Schenck 
will  take  Norma  with  him  back  to  New 
York,  while  Harry  Rapf  is  going  east 
along  with  Marcus  Loew.  He  will  meet 
Louis  B.  Mayer  in  New  York,  and  in  the 
meantime  Irving  G.  Thalberg,  the  west 
coast’s  youngest  film  executive,  will  alone 
control  the  destinies  of  the  Metro- 
Goldwyn  studios. 

^ ^ 

Larry  Weingarten  is  here  once  again 
after  his  junket  abroad  with  the  three 
Coogans,  mere,  pere  and  fils. 

5i<  * 

C.  L.  Theuerkauf,  former  Los  Angeles 
exchange  manager,  is  the  new  general 
manager  of  Universal  theatres  in  the 
west. 


Morris  Levison  is  hailed  as  the  new 
owner  of  the  Mission  theatre  and  it  is 
announced  that  Warner  brothers  pictures 
will  be  shown.  Wiseacres  claim  to  smell 
a mouse  in  the  fact  that  Levison  was 
formerly  an  attache  of  the  Warner  broth- 
ers interests.  The  playhouse  will  have  a 
short  life,  however,  as  it  is  doomed  to  be 
torn  down,  and  a new  Orpheum  theatre 
erected  on  the  site. 


Comes  an  announcement  to  the  effect 
that  Jane  Alurfin  and  Larry  Trimble  have 
split  up.  Future  “Strongheart”  pictures 
will  be  made  under  supervision  of  the 
feminine  half  of  the  former  combination. 
* * * 

Henry  King  is  here  to  start  work  under- 
his  new  contract  with  Robert  Kane  to 
make  features  for  Paramount.  Because  of 
the  heavy  activity  at  Lasky’s  these  pic- 


W inter  Sales  Plans 
Discussed  at  Meet 
of  F.  B.  O,  Managers 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  25. — Sales  policies 
covering  the  winter  product  of  Film  Book- 
ing Offices,  including  “Broken  Laws,” 
“Cheap  Kisses,”  “Parisian  Nights,”  “On 
the  Stroke  of  Three”  and  other  pictures, 
were  discussed  at  the  sales  conference  held 
in  New  York  on  November  23  under  the 
direction  of  Harry  AI,  Berman,  sales  man- 
ager. 

Attending  the  conference  were  E.  J.  Smitli. 
Eastern  district  manager;  Harry  Di.xon,  Buffalo 
manager;  Herman  Stern,  Albany  manager;  Harry 
Goldman,  New  Haven  manager;  J.  L.  Roth,  Bos- 
ton manager;  Jerome  Safron,  Philadelphia  man- 
ager; F.  L.  McNamee,  Washington  manager,  and 
William  Conn,  Charlotte  manager. 

Executives  from  the  home  office  attend- 
ing were  Major  H.  C.  S.  Thomson,  presi- 
dent and  managing  director;  Nat  G.  Roth- 
stein,  director  of  publicity,  advertising  and 
exploitation;  Lee  Marcus,  Carl  J.  Goe  and 
Gus  Alyers  of  the  sales  promotion  depart- 
ment. 

Schulherg  Production 
Program  Is  Increased 
to  Sixteen  Attractions 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  25.— The  B.  P. 
.Schulberg  production  schedule  which  orig- 
inally called  for  nine  pictures  has  been  in- 
creased to  sixteen  attractions,  according  to 
J.  G.  Bachmann,  vice-president  and  general 
manager,  who  has  just  returned  from  a 
month’s  trip  to  the  studio  and  to  exchanges. 

“The  Breath  of  Scandal,”  “White  Man” 
and  “The  Triflers”  have  been  completed  and 
“Capital  Punishment”  is  in  the  final  stages. 
To  be  produced  shortly  are  “The  Parasite,” 
“When  a Woman  Reaches  Forty,”  “The 
Boomerang,”  “The  Mansion  of  Aching 
Hearts”  and  “My  Lady’s  Lips.” 

The  reason  for  the  increased  program, 
according  to  Bachmann,  is  the  enthusiasm 
with  which  the  first  two  pictures  have  been 
received. 

Christie  May  Produce 
Dramatic  Attractions 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Nov.  25.— Prior  t8  A1 
Christie’s  departure  for  the  Coast,  he  stated 
that  in  the  near  future  the  Christie  studio 
may  adopt  a policy  of  dramatic  productions 
as  well  as  short  and  feature  length  come- 
dies. 

While  in  the  East  Mr.  Christie  made  no 
announcement  concerning  the  distribution 
of  “Charley’s  Aunt.” 
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Archie  Mayo  tops  the  scales  at  just 
about  220  and  ke*s  proud  of  it. 
Archie*s  humorous  philosophy  on 
life  is  mirrored  in  the  Christie  come- 
dies which  he  directs.  Educational 
distributes  the  Christie  subjects. 


Carl  Laemmle^  president  of  Vniversal  Pit'tures  Corpora- 
tion^  arrives  on  the  Coast  to  take  over  supervision 
of  the.  company* s mammoth  production  schedule  at 
Universal  City.  With  the  **U**  chief  in  the  picture 
is  his  daughter.  Pictures  now  in  the  making  at  the 
Coast  plant  will  form  a part  of  the  **\\  hite  List** 
schedule  for  1925  release. 


J.  li.  Hrown.,  former  well  known 
salesman  for  Film  Booking  Ojjices. 
tvho  has  been  appointed  casting  di- 
rector for  the  company.  He  will  be 
located  at  the  F.  B.  O.  West  Coast 
plants  where  heaiyy  production  is 
under  way. 


Edna  Marian^  newest  of  the  Century 
stars,  and  Hilliard  Karr,  who  is  a 
featured  comedian  in  the  subjects 
produced  by  Julius  and  Abe  Stern 
for  distribution  by  I’niversal  Pic- 
tures Corporation. 


Hurry  U atson  as  "Cood  !Scws**  in  the  forthcoming 
Cosmopolitan  attraction,  ''Zander  the  Creat,**  an 
tidaplalion  of  the  stage  production.  Marion  Davies 
is  starring  in  this  special.  Although  a majority  of 
this  picture  is  being  made  on  the  West  Coast  the 
final  exteriors  uill  be  made  at  the  new  million  and 
a half  dollar  studio  of  Cosmopolitan  in  New  York. 


Charles  Brahin  (left),  who  directed 
Colleen  Moore  in  her  First  National 
opus,  **So  Big,**  and  Albert  Kelly, 
who  assisted  Brabin  in  the  direction. 
"So  Big**  is  a screen  adaptation  of 
the  Edna  Ferher  novel. 


TOP:  Big  four  at  Hal  Roach  Studio, 
fycft  to  right:  Hall  Roach,  president : 
T.  J.  Crizer,  production  manager ; 
Warren  Doane,  general  manager,  and 
//.  M.  Walker,  production  manager. 
BOTTOM : Arthur  Stone,  Pathe  star 
in  Roach  two  reel  comedies,  playing 
accompaniment  for  his  leading  wo- 
man, Marie  Mosquini. 


Kenneth  Harlan,  who  hfis  the  leading 
role  in  the  newest  of  the  Harold  Bell 
If  right  stories  which  Principal  Pic- 
tures is  making.  "The  Re-Creation  of 
Brian  Kent**  will  be  a Sam  Wood 
production. 


HOLLYWOOD 


Through  the  Lens 

of 

H.  E.  N:s 
Graft  ex 
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ILLUSTRATING  “WHAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS”— Upper  left:  H.  E.  Jamey- 
son’s  original  “Confessions  of  a Press  Agent”  ads  from  “Herald”  dated  May  3.  See  story  on  first  page. 
Upper  right:  Program  and  herald  used  in  Robert  Slote’s  High  School  Dramatics  enterprise.  Left  center: 
Five  column  ad  by  Frank  Burns  on  “Dorothy  Vernon.”  Right  center:  First  and  foiuih  pages  from  Carl  F. 
Mock’s  house  organ,  with  “Theatre”  copy  on  front  page.  Lower  left:  Souvenir  program  by  Forrest  C. 
Templin  meurking  opening  of  New  Duchess  theatre,  Warren,  O.  Lower  right:  Another  of  Frank  Bums’  five 
column  ads  for  the  Beacham,  Orlando,  Fla. 
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riHE  THEATRE  II 

\j^^Aj)epartment  of  Practical  Showmanship  j 

SHOWMANSHIP  CODE  VIOLATED 


** Confessions  of  a Press 
Agent**  Is  Copyrighted  by 
Showman  Who  Lifted  Idea 

Gross  violation  of  that  splendid  code  of  ethics  governing  cooperation 
between  showmen  is  bared  by  H.  E.  Jameyson  in  a letter  exposing  the 
most  deplorable  misuse  of  privilege  ever  recorded  in  these  pages. 

Mr.  Jameyson  writes. 

THE  THEATRE, 

“Exhibitors  Herald.” 

Gentlemen : 

Attached  you  will  find  a clipping  from  the  “Seattle  Times”  captioned, 
“Confessions  of  a Press  Agent.”  You  will  note  that  both  the  heading  and 
the  copy  is  copyrighted.  You  will  also  find  attached  a one-column  clipping 
which  followed  a week  later. 

Now,  if  you  will  turn  to  the  files  of  “Exhibitors  Herald,”  on  May  3rd 
you  will  find  a series  of  “The  Confessions  of  a Press  Agent”  and  you  will 
note  quite  a similarity  between  these  two  sets  of  “Confessions.”  Especially 
is  the  one-column  similar  to  the  “Confession”  published  on  page  52. 

“Confessions  of  a Press  Agent,”  which  I believe  I have  a right  to  say 
I originated,  have  been  copied  by  a great  many  theatres  throughout  the 
country,  and  I am  glad  that  this  idea  has  been  valuable  to  other  exhibitors. 

I have  no  hesitancy  in  saying  that  I copy  much  material  and  use  many  ideas 
originated  by  other  exhibitors  and  the  pages  of  the  “Herald”  are  a constant 
source  of  inspiration  to  me.  But,  as  yet,  I have  never  gone  so  far  as  to 
copyright  another  man’s  idea.  “He  who  steals  my  purse  steals  trash ." 

I submit  this  to  you  as  an  example  of  deplorable  business  ethics.  If  the 
party  who  copyrighted  “Confessions  of  a Press  Agent”  cares  to  do  so,  he 
can  prevent  any  exhibitor,  including  myself,  from  using  this  idea. 

It  seems  rather  ironical  not  to  be  able  to  use  one’s  own  stuff.  However, 

I am  not  worrying.  The  old  well  is  not  dry  yet  and  I think  I can  probably 
dope  out  other  ideas  that  are  perhaps  as  good  as  this  one,  but  I do  believe 
that  some  publicity  should  be  given  this  matter. 

I also  would  like  to  say  here  that  we  are  copyrighting  the  phrase,  “Taka- 
Chance  Week,”  which  we  originated  and  first  exploited.  This  does  NOT 
mean  that  exhibitors  throughout  the  country  can  not  use  this,  as  many  al- 
ready have  done,  but  it  means  that  we  are  going  to  protect  ourselves  as  well 
as  all  other  exhibitors  against  such  a steal  as  has  occurred  in  the  case  of 
“The  Confessions  of  a Press  Agent.” 

H.  E.  JAMEYSON, 

Miller  Theatre, 

Wichita,  Kan. 


‘‘Theatre”  Bans  Copyrighted  Copy 


Cooperation 

COOPERATION  by  exhibitor 
readers  of  this  department  has 
resulted  in  establishment  of  a 
service  unparalleled  in  this  field. 
Showmen  work  together  here,  ex- 
changing ideas,  copy,  even  adver- 
tising accessories,  freely  and  for 
mutual  benefit.  Since  inclusion  of 
house  organ  publication  among 
the  subjects  treated,  showmen 
have  been  personally  advised, 
through  these  columns  and  by  di- 
rect mail  help,  in  starting  success- 
ful theatre  publications. 

H.  E.  Jameyson,  long  a leading 
figure  in  this  cooperation,  this 
week  reports  an  incident  so  out  of 
step  with  the  march  of  progress 
as  to  arouse  righteous  indignation 
among  those  who  unselfishly  help 
their  fellow  exhibitors.  No  more 
regrettable  event  has  been  re- 
corded in  the  history  of  these 
pages. 

The  story  begins  in  the  columns 
at  the  right. 

Coppock  Has 
New  Idea  for 
Big  Showmen 

In  response  to  this  department’s 
recently  published  “ad”  for  fresh 
presentation  ideas,  badly  needed  by 
the  larger  theatres,  Albert  B.  Cop- 
pock next  week  begins  a series  of 
articles  excelling  in  interest  and  in- 
trinsic value  any  remotely  similar 
service  ever  offered  by  a motion 
picture  trade  paper. 

“Who'll  Give  Big  Showmen  Fresh  Idea?” 
was  the  heading  used  with  the  story  on 
this  page  of  a recent  issue  which  brought 
Mr.  Coppock’s  response.  The  idea  which 
Mr.  Coppock  offers  is  better  than  fresh. 
It  is  new.  It  is  also  practicable  and 
economical. 

Mr.  Coppock  goes  further  than  to  pro- 
vide the  idea,  however.  He  illustrates  each 
of  his  articles  with  complete  drawings, 
plots,  directions,  practical  working  scripts 
from  which  theatre  men  are  enabled  to 
produce  original  Coppock  Presentations 
direct  from  the  pages  of  this  paper.  One 
of  these  will  be  published  in  illustration 
of  each  article,  the  author  granting 
privilege  of  production  to  Herald  readers. 

Turn  to  this  page  next  week  and  begin 
reading  the  most  significant  treatment  of 
presentation  problems  and  their  solution 
ever  offered  the  trade. 


“The  Theatre”  herewith  establishes  a ban 
upon  all  contributions  copyrighted  prior  to 
submission.  Exploitation,  presentation  and 
other  material  printed  in  this  department 
is  published  fundamentally  for  the  purpose 
of  enabling  exhibitors  to  benefit  mutually 
through  exchange  of  ideas,  methods  and 
suggestions.  House  organ  copy  and  other 
matter  originating  in  this  department  is 
presented  for  the  use  of  all  readers  and 
any  attempt  to  restrict  free  adoption  of 
such  material  will  be  vigorously  combatted. 

Clippings  submitted  by  Mr.  Jameyson  are 
not  reproduced  in  illustration  because  of 
the  copyright  which  “The  Heilig  Press 
Agent,”  whose  signature  appears  in  the 
ads,  presumably  holds.  Reproductions 
from  the  May  3rd  issue  of  this  paper, 
showing  Mr.  Jameyson’s  original  ads,  are 


given  on  another  page.  The  copyrighted 
ads  are  practically  identical. 

There  is  considerable  ground  for  ques- 
tioning the  legal  status  of  the  copyright 
indicated  in  the  Seattle  ads  but  so  far  as 
this  department  is  concerned  that  is  beside 
the  point.  It  does  not  appear  logical  to 
believe  that  a court  would  render  a decision 
against  anyone  using  Mr.  Jameyson’s  orig- 
inal ads  as  the  basis  of  adapted  copy,  as 
many  followers  of  this  department  have 
done,  but  neither  would  it  have  seemed 
logical  for  Mr.  Jameyson  to  forecast  the 
present  development  when  he  offered  his 
idea  to  readers  for  their  use.  It  is  prac- 
tically safe  to  assume,  however,  that  the 
holder  of  the  copyright  will  hardly  seek  to 
obtain  redress  from  the  many  showmen 
(Continued  on  page  49) 
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ADVERTISING  THAT  SHOWMEN  ARE  USING  TO  GET  BUSINESS— Upper  left,  center,  and  lower 
half:  Five  of  the  advertisements  used  by  Maurice  A.  Fox,  American  theatre,  Terre  Haute,  Ind.,  for  the 
world  premiere  of  “The  Sainted  Devil,”  Rudolph  Valentino’s  new  picture.  Small  ads  used  before  and  dur- 
ing engagement.  Opening  smashes  different  in  various  newspapers.  Weekly  paper  advertisement  at  lower 
right.  At  left,  center:  A double  column  ad  by  McVickers,  Chicago,  auinouncing  the  opening  of  “The  Navi- 
gator.’’ Upper  right:  Three  displays  by  E.  O.  Weinberg  for  the  Ol5nnpic  theatre,  Buffalo.  Cliff  Lewis’ 
letter  in  “What  Showmen  Are  Doing  to  Get  Business”  states  that  he  likes  this  page  of  ads. 
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MODERN  LOBBY  DISPLAY — Upper  left:  Loew’s  Stillman  theatre,  Cleveland,  during  run  of  “Janice  Mere- 
dith.” Upper  right:  Front  of  Broadway  theatre,  Muskogee,  Okla.,  for  “Never  Say  Die,”  with  exploitation 
coach.  Center  strip:  Close  and  distant  views  of  Majestic  theatre,  Seattle,  as  done  for  engagement  of  “The 
Sea  Hawk.”  Lower  left:  Ushers  of  the  Majestic,  Seattle,  as  customed  for  engagement  of  “The  Sea  Hawk.” 
Lower  right:  Front  of  the  American  theatre,  Evansville,  Ind.,  featuring  bread  lobby  installed  for  run  of 
“Bread.”  “The  Sea  Hawk”  seems  to  be  about  the  most  enthusiastically  lobbied  picture  in  current  distribu- 
tion. It  has  dominated  this  page  steadily  from  the  start. 
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ILLUSTRATING  “WHAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS”— Upper  left;  Patrons  headed 
for  Kearse  theatre.  Charleston,  during  “Bargain  Hour.”  Upper  right:  Prologue  to  “Sundown”  at  Strand 
theatre,  Syracuse,  N.  Y.  Center  strip:  John  W.  Creamer’s  billing  of  “Dorothy  Vernon,”  “The  Wagon”  and 
“Potash  and  Perlmutter”  at  Strand  and  Empire  theatres,  Chillicothe,  Mo.  Lower  left:  Front  of  Bend  thea- 
tre, Brad,  Ore.,  shownig  lobby  stunt  “ringing  up”  ticket  sales  by  bell,  a la  street  car.  Lower  right;  Motor 
driven  cutout  featuring  front  of  New  Theatre,  Little  Rock,  Ark.  For  additional  details  concerning  all  repro- 
ductions turn  to  “What  Showmen  Are  Doing  to  Get  Business”  column,  page  49. 
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Copy  Service 
For  Exhibitor 
House  Organs 


House  organ  or  newspaper 
publication  rights  to  this  copy 
is  granted  exhibitors  by  the 
“Herald”  herewith. 


WHAT’S  YOUR  FAVORITE 
STORY? 

AITHAT’S  your  favorite  story?  What 
’ * novel,  short  story  or  play  do  you  want 
to  see  made  into  a motion  picture  play? 

The  management  of  this  theatre  has  been 
asked  to  cooperate  with  the  Exhibitors 
Herald,  a national  publication  devoted  to 
the  motion  picture  industry,  in  learning 
the  titles  of  stories,  books  and  plays  which 
the  greatest  number  of  theatregoers  want 
to  see  in  motion  picture  form.  The  titles 
you  give  us,  together  with  your  name  and 
ours,  will  be  published  with  others  for 
the  guidance  of  motion  picture  producers. 

By  this  arrangement  it  is  made  possible 
for  theatregoers  to  order  their  entertain- 
ment to  suit.  Simply  tell  us,  in  person, 
through  a house  attache,  or  by  letter,  the 
title  of  the  book  or  play,  old  or  new,  which 
you  want  to  see  upon  the  screen.  All  pa- 
trons of  this  theatre  are  invited  to  cooper- 
ate in  this  undertaking.  It  means  greater 
motion  picture  satisfaction  for  you. 


THOMAS  H.  INCE 

'T'HOMAS  H.  INCE  is  dead. 

The  industry  he  honored  has  lost  a 
beloved  leader.  The  public  he  served 
has  lost  a master  entertainer.  Human- 
ity has  lost  a man. 

The  name  of  this  man  was  one  of  the 
first  to  be  identified  with  the  motion 
picture.  It  at  once  became  a symbol  of 
merit  and  remained  that  throughout  the 
swift,  compact  years  of  his  prodigiously 
productive  career.  His  signature  upon  a 
photoplay  is  accepted  throughout  the 
world  as  guarantee  of  all  that  is  worthy 
and  good  in  motion  pictures. 

Pioneers  are  not  replaced.  A perma- 
nent vacancy  marks  this  man’s  place  in 
his  industry,  in  his  world,  and  in  the 
great  circle  of  his  personal  acquaint- 
ances. The  man  is  gone,  but  the  untold 
good  that  he  accomplished  through  his 
chosen  medium  is  everlasting. 


LET  THE  SCREEN  HELP 

'T'  HIS  theatre  is  a vital  institution  in 
this  community.  Community  inter- 
ests are  our  interests.  Our  screen  is 
available  always  for  the  dissemination  of 
information  pertaining  to  projects  of 
community  importance  and  all  indi- 
viduals and  organizations  are  urged  to 
utilize  this  greatest  of  modern  mediums 
in  furtherance  of  worthy  endeavors. 

A message  projected  upon  our  screen 
is  read  by  every  person  in  the  theatre. 
No  newspaper  space  obtainable  at  a fig- 
ure commensurate  with  funds  available 
in  the  majority  of  community  projects 
approaches  the  efficiency  of  our  screen 
for  such  purposes.  We  donate  our  screen 
to  worthy  purposes. 


ORDER  YOUR  FAVORITE 

TN  the  course  of  a performance,  many 
kinds  of  music  are  played  in  accom- 
paniment of  the  picture  program.  Re- 
quests of  patrons  for  favorite  selections 
will  be  honored  by  the  management. 


Theatre  Bits 


LL  who  use  stage  productions  in 
presentation  of  motion  pictures  will 
be  richer  by  more  than  the  cost  of  one 
such  production  after  reading  this  de- 
partment next  week.  A complete  work- 
ing script  for  the  production  of  an 
original  Coppock  Presentation  will  be 
given  to  "Herald"  readers  free  of 
charge.  And  the  intrinsic  value  of  this 
is  less  than  the  value  of  Albert  B.  Cop- 
pock’s  system  of  increasing  attendance 
frequency  through  proper  execution  of 
presentation. 

Nothing  like  Mr.  Coppock’s  series  of 
articles  has  ever  been  presented  in  a 
trade  publication. 

* * * 

CARL  F.  MOCK’S  house  organ  for 
56th  Street  theatre,  Philadelphia, 
discussed  last  we.ek,  is  reproduced  in 
this  issue. 

* * * 

PAY  particular  attention  to  the  photo- 
graphs showing  mechanical  lobby 
displays  by  Messrs.  Fagg  and  Sharpe  in 
this  issue,  reading  their  letters  for  de- 
tails. Real  ingenuity  there. 

* * * 

HAT  "Bargain  Hour"  stunt  of  the 
Kearse  theatre,  Charleston,  described 
and  pictured  on  other  pages,  looks  like 
a sure  fire  method  of  vitalizing  the 
matinee  performance. 


House  Organ 
Elxchange 

E.  E.  BAIR,  State  theatre,  Uhrichs- 
ville,  O. 

FRANK  H.  BURNS,  Orlando  En- 
terprises, Inc.,  Orlando,  Fla. 

E.  L.  FAWKS,  Photo  Phone  the- 
atre, Graford,  Tex. 

T.  L.  LITTLE,  Majestic  theatre, 
Camden,  S.  C. 

M.  MacLEOD,  Wolverine  theatre, 
Saginaw,  Mich. 

EARL  D.  MASSEY,  Texas  theatre, 
Killeen,  Texas. 

E.  E.  MEREDITH,  Virginia  thea- 
tre, Box  1190,  Fairmont,  W.  Va. 

CARL  F.  MOCK,  56  Street  theatre. 
Pine  to  Delancey  Sts.,  Philadel- 
phia, Pa. 

EDGAR  A.  MOSS,  Moss  Advertis- 
ing Agency,  Marion,  Ind. 

W.  H.  OSTENBERG,  Jr.,  Orpheum 
theatre,  ScottsbIuff,  Neb. 

EARLE  HALL  PAYNE,  Kentucky 
theatre,  Lexington,  Ky. 

E.  H.  RANDALL,  Liberty  theatre, 
Condon,  Ore. 

E.  A.  SNYDER,  Rialto,  Virginia 
theatres.  Champaign,  111. 

S.  STIEFEL,  Roxboro  theatre, 
Philadelphia,  Pa. 

F.  C.  WESKIL,  Rose  theatre,  Col- 
fax, Wash. 


Entry  of  nam*  In  abovo  list  signifias 
willingness  to  exehange  theatre  house  or* 
gans  with  other  publishers. 

(Name)  

(Theatre)  - 

(City)  - 

(State)  — 


What  Showmen 
Are  Doing  to 
Get  Business 

A phototype  survey  of  current 
exhibitor  business  effort,  with 
pictures  upon  the  accompany- 
ing pages. 


Copyrights  Jameyson’s 
“Confessions”  Copy 

(Concluded  from  page  43) 
who  used  the  idea  before  he  got  around 
to  it. 

Mr.  Jameyson’s  copyrighting  of  the 
“Taka  Chance  Week”  phrase  is  another 
matter.  Details  of  the  event  it  represents, 
one  of  the  greatest  feats  of  showmanship 
on  record,  were  printed  in  this  department. 
•Showmen  in  all  sections  of  the  country 
were  interested  and  many  have  practically 
duplicated  the  performance.  This  was  in 
accordance  with  the  expressed  suggestion 
of  its  original  sponsors.  Mr.  Jameyson’s 
copyright  of  the  phrase  merely  goes  a step 
further  and  assures  other  exhibitors’  safety 
in  repeating  the  performance,  as  it  will 
be  repeated  annually  at  the  Miller.  Mr. 
Tameyson’s  closing  paragraph,  incidentally, 
is  adequate  release  of  copyright  claims. 

As  stated,  “The  Theatre”  considers  the 
copyrighting  of  Mr.  Jameyson’s  copy  (for 
at  least  the  wording  of  the  heading  is 
identical)  the  most  deplorable  violation  of 
the  ethics  of  showmanship  ever  recorded 
in  these  pages.  Yet  “The  Theatre”  would 
be  guilty  of  similar  violation  if  it  did  not 
inform  “The  Heilig  Press  Agent”  (who 
is  not  known  by  any  other  name)  that 
these  columns  are  open  to  him  and  that 
he  is  invited  to  defend  or  explain  his 
action  by  letter  provided  such  letter  is 
accompanied  by  written  assurance  that 
same  is  not  copyrighted.  A letter  convey- 
ing such  invitation  and  calling  attention  to 
Mr.  Jameyson’s  letter  in  this  issue  has 
been  addressed  to  “The  Heilig  Press 
Agent,”  Heilig  theatre,  Seattle,  Wash. 


Slote  Interests  High 
Schools  in  Dramatics 

(Illustration  on  page  44) 

Robert  Slote,  Crandall’s  Strand  theatre, 
Cumberland,  Md.,  writes : 

“Enclosed  herewith  find  newspaper,  ad- 
vertisements and  general  news  of  the  High 
School  Dramatic  Contest  which  we  started 
at  the  Strand  on  November  11th.  There 
are  six  High  Schools  of  the  County  en- 
tered in  same.  Each  school  will  give  a 
play  two  nights  in  between  our  regular  per- 
formances. These  plays  are  comedies  and 
are  of  twenty  to  thirty  minutes  duration. 

“As  you  notice,  the  merchants  very  nicely 
donated  the  individual  prizes,  while  the 
theatre  is  donating  a set  of  encyclopedias 
for  the  first  prize.  Also,  one  of  the  local 
stores  donated  our  programs  for  an  ad- 
vertisement. 

“We  believe  this  is  a wonderful  field  to 
gain  the  good  will  of  the  County  High 
Schools,  also  the  parents  of  the  students, 
and,  as  far  as  we  know,  it  is  the  first  time 
a competition  has  been  entered  into  by 
,High  Schools  in  Dramatics. 

“If  there  is  any  further  information  as 
to  details  desired  by  any  other  theatre,  we 
will  be  very  glad  to  help  them  out. 

The  contest  opened  big  and  received  very 
favorable  comments  from  the  newspapers.” 

* * V 

A program  enclosed  by  Mr.  Slote  is  re- 
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produced  on  another  page.  His  offer  to 
supply  additional  information  required  by 
other  theatres  is  refreshing  after  contem- 
plation of  other  attitudes  reilected  in  this 
issue.  Air.  Slote’s  attitude  toward  co-oper- 
ation is  the  one  that  makes  a department 
like  this  worth  while. 

Creamer  Tells  What 
He’s  Been  Doing 

( Illustration  on  page  48) 

John  W.  Creamer,  Strand  and  Empire 
theatres,  Chillcothe,  AIo.,  breaks  a re- 
grettably long  silence  with  : 

“Well,  here  I am  again,  after  a long 
absence,  but  just  the  same  I have  been  at 
it  all  the  time  and  not  idle  one  minute. 

“These  snapshots  were  not  taken  in  the 
lobby,  but  out  in  the  alley,  where  I could 
get  the  sun  on  the  frames.  The  views  of 
‘Potash  and  Perhnutter’  and  of  ‘Dorothy 
Vernon’  show  an  easel  lobby  I used  to 
good  advantage  in  exploiting  these  pic- 
tures. For  ‘Dorothy  Vernon’  I used  a 
shield  idea,  yellow  background  with  black 
border.  On  the  yellow  I sprinkled  pow- 
dered snow  and  the  contrast  with  the  black 
and  white  stills  was  astonishing. 

“I  put  ‘The  Wagon’  over  to  good  crowds. 
In  fact,  we  held  it  over  three  additional 
days.  Started  forty  days  in  advance  of 
playing  date,  using  illuminated  banner  in 
rear  of  auditorium.  Two  weeks  in  ad- 
vance, I started  a series  of  slides  and  the 
week  before  playing  date  I used  a set  of 
slides  which  were  run  to  the  accompani- 
ment of  ‘Covered  Wagon  Days’  on  our  pipe 
organ.  My  lobby  was  put  out  and  all 
lights  turned  on  on  the  Sunday  night  be- 
fore Monday  opening.  This  attracted  lots 
of  attention,  as  this  is  not  a Sunday  town 
any  more,  thanks  to  a lot  of  cranks.  This 
lobby  display  consisted  of  exactly  forty 
different  pieces  of  material. 

“Don’t  think  that  I copied  the  idea  of 
the  wagon  frame  from  the  view  you  pub- 
lished of  the  one  used  in  Portland,  Ore., 
for  my  wagons  were  thought  out  and  de- 
signed weeks  before  your  photo  appeared. 
I used  two  of  these  wagons  to  hold  llxH’s. 
In  addition  to  this  hand-made  work,  we 
used  all  other  material  available,  such  as 
rotogravure  heralds  etc,,  even  a bannered 
©Id  covered  wagon  on  the  streets.” 

^ Jjj 

Three  of  the  photographs  enclosed  by 
Mr.  Creamer  are  reproduced  upon  another 
page.  An  ad  he  used  for  Armistice  Day 
will  he  reproduced  next  week.  He  took 
suitable  scenes  from  old  news  reels  and 
made  a novelty  number  which  went  over 
big.  It’s  good  to  hear  from  him  again, 
isn’t  it? 


Burns  Letter  Marks 
Return  to  Orlando 

(Illustration  on  page  44) 

Frank  H.  Burns,  Orlando  Enterprises, 
Orlando,  Fla.,  who’s  been  so  busy  getting 
the  Palace  at  Bradentown  into  good  run- 
ning order  that  he  hasn’t  had  time  to  write, 
is  back  at  Orlando  and  says : 

“Just  a line  to  tell  you  and  the  world 
that  I am  back  in  Orlando  again  and  all 
ready  to  finish  telling  ’em  about  our  thea- 
tres here.  Took  me  two  months  to  get 
Bradentown  straightened  out  and  running 
nicely,  and  now  I am  back  again  with  noth- 
ing to  do  but  advertise  pictures. 

“My  first  big  one  will  be  ‘The  Sea 
Hawk.’  No  doubt  I’ll  have  a bunch  of 
stuff  for  you  soon  on  this  one.  Meanr 
while,  here’s  a couple  of  ads  to  show  that 
I’m  working.” 

* * + 

“Working”  is  right,  if  the  ads  enclosed 
and  reproduced  upon  another  page  are  in- 
dicative. It  takes  work  to  turn  out  ads 
like  those.  It  will  take  work,  too,  to  think 


up  anything  to  do  for  “The  Sea  Hawk” 
tbat  Earle  Hall  Payne  didn’t  do  for  it  in 
the  campaign  reproduced  in  these  pages 
last  week.  The  pleasant  thing  about  it  all 
is  that  Mr.  Payne  wants  Mr.  Burns  to  use 
his  stuff  if  he  likes  it,  just  as  Air.  Burns 
wants  Air.  Payne  tind  others  to  use  his. 
That’s  co-operation,  and  it’s  something 
worth  working  for,  fighting  for  if  neces- 
sary. 


Sharp  Stops  ’Em  With 
Cutout  of  Thomson 

(Illustration  on  page  48) 

T.  W.  Sharp,  New  theatre.  Little  Rock, 
writes : 

“I  am  enclosing  a photograph  of  my 
lobby  and  exploitation  of  F.  B.  O.’s  new 
Fred  Thomson  picture,  ‘Thundering 
Hoofs.’ 

“The  cut-out  is  mounted  on  strong  beaver 
board  and  is  hooked  up  to  a one  horse 
power  motor,  which  gave  this  idea  a real 
wallop.  You  may  easily  imagine  what  ac- 
tion this  created  in  my  lobby  with  this  cut- 
out actually  bucking  and  in  motion.  It 
certainly  stopped  them,  and  there  were 
many  comments  passed  by  the  public. 

“Due  to  ‘Thundering  Hoofs’  being  my 
first  Thomson,  it  was  up  to  me  to  put  him 
over  big  on  the  start.  I also  used  very 
heavy  newspaper  space  and  am  sorry  that 
1 cannot  send  you  this  copy.  In  Friday’s 
paper  I carried  the  largest  theatrical  ad  on 
the  page.  I concede  that  this  also  was  a 
real  aid  in  my  putting  this  attraction  over. 

“Exhibitors  who  have  not  yet  made  ar- 
rangements for  Thomson  can  not  go  wrong 
if  ‘Thundering  Hoofs’  is  a criterion  of  the 
new  product  he  is  going  to  deliver  this 
year.  It’s  a real  picture  and  will  please  100 
per  cent.” 

^ 

The  photograph  enclosed  by  Air.  Sharp 
is  reproduced  on  another  page  and  Air. 
Sharp  is  petitioned  to  make  contributions 
to  these  pages  a habit. 


Fagg  “Rings  Up” 

Ticket  Sales 

(Illustration  on  page  48) 

Lester  F.\gg,  Bend  theatres,  Inc.,  Bend, 
Ore.,  writes : 

“Enclosed  find  photo  of  the  front  built 
for  the  Capitol  theatre.  The  side  boards 
tell  the  story.  We  ran  this  two  nights, 
Sunday  and  Monday,  to  capacity  business. 

“The  bell  on  the  front  had  a string  run- 
ning inside,  and  when  a ticket  was  taken 
it  was  ‘rung  up.’  The  spot  on  the  front 
was  a strong  flood  light  which  shot  a 
light  across  the  street.  This  was  my  origi- 
nal idea  and  I feel  pretty  ‘swelled  up’  over 
it.” 

None  can  blame  Mr.  Fagg  for  feeling 
that  way  over  a stunt  which  seems  sure 
fire  and  admits  of  various  adaptations  by 
other  showmen.  Now  that  he’s  broken  the 
ice,  as  it  were,  we  hope  to  hear  from  him 
frequently. 


Fox  Sends  Ads  of 
World  Premiere 

(Illustration  on  page  46) 
AIaurice  a.  Fox,  American  theatre, 
Terre  Haute,  Ind.,  writes : 

“Enclosed  find  copy  of  some  ads  for  the 
American.  Trusting  same  will  be  of  in- 
terest to  you ” and  indeed  they  are, 

especially  as  they  are  the  ads  used  in  the 
world  premiere  of  Valentino’s  new  picture, 
“The  Sainted  Devil.” 

The  ads  are  reproduced  on  the  page 
given  over  to  newspaper  advertising,  occu- 
pying most  of  that  space,  as  .seems  proper 
in  the  case  of  a world  premiere.  Other 


showmen  are  planning  campaigns  for  the 
picture  and  the  ad  page  thus  takes  on  the 
additional  value  of  timeliness. 

Alorc  of  the  .American  ads  can  be  used 
very  nicely. 

Mock  Sends  Paper 
For  Reproduction 

(Illustration  on  page  44) 

Carl  F.  AIock,  56lh  Street  theatre,  Phila- 
delphia, attaches  to  a copy  of  his  house 
organ,  which,  unlike  the  first  received,  can 
be  reproduced,  this  note : 

“Well,  here  we  are,  at  it  again.  Using 
‘Herald  text’  on  the  front  page!” 

'fi  * 

Two  pages  from  Mock’s  house 

organ,  discussed  last  week  when  its  pub- 
lisher joined  the  House  Organ  Exchange, 
are  reproduced  this  wcelc. 

Lewis  Contest  Great 
Success ; Likes  Ads 

(Illustration  on  page  48) 

Cliee  Lewis,  Strand  theatre,  Syracuse, 
N.  Y.,  writes : 

“Am  enclosing  some  photographs  of  the 
lastest  exploitation  ideas  put  over  by  Walt 
AIcDowell  and  myself.  ' 

“The  tear  sheets  from  the  paper  and  the 
letter  from  the  advertising  manager  will 
explain  this  novel  contest  about  as  well 
as  could  be  done.  However,  I will  say 
that  it  was  a knockout  so  far  as  publicity 
success  was  concerned. 

“A  very  effective  prologue  was  used  with 
‘Sundown.’  A quartette  sang  a very  ap- 
propriate number,  ‘Land  of  My  Sunset 
Dreams.’  The  lighting  effects  were  very 
beautiful,  and,  taking  everything  into  con- 
sideration, we,  Mac  and  I,  feel  rather 
proud  of  the  campaign  launched  on  this 
picture. 

“Might  I take  this  occasion  to  tell  you 
what  I think  of  your  new  page  showing 
what  show  men  are  doing  in  the  way  of 
advertising?  I think  it  is  great.  It  is 
something  many  theatre  managers  have 
been  looking  for  for  some  itme.  It  should 
be  of  great  service  to  the  small  town  ex- 
hibitor. I have  several  ads  I shall  forward 
to  you  soon.” 

* * * 

In  addition  to  the  illustration  noted 
above,  will  reproduce  next  week  the  letter 
Air.  Lewis  received  from  the  newspaper 
after  the  contest  was  completed.  (Send 
those  ads  right  along.) 

Triskett’s  “Bargain 
Hour”  Draws  ’Em 

(I Illustration  on  page  48) 

From  1:00  to  2:00  P.  M.,  tickets  to  the 
Kearse  theatre.  Charleston,  W.  Va.,  are 
sold  at  special  prices.  It  is  called  “Bargain 
Hour,”  and  a photograph  reproduced 
shows  how  it  draws  them  in. 

E.  E.  Aleredith  reports  the  matter,  stat- 
ing that  it  is  an  innovation  by  Harry  A. 
Triskett  (if  we  decipher  the  first  letter  of 
the  last  name  correctly),  new  manager  of 
the  Kearse. 

Templin’s  Souvenir 
Program  Excellent 

(Illustration  on  page  44) 

Forrest  C.  Templin,  New  Duchess  thea- 
tre, Warren,  O.,  contributes  a copy  of  the 
splendid  souvenir  program  issued  at  the 
opening  of  that  playhouse.  It  is  repro- 
duced on  another  page. 

Two  of  the  four  pages  are  blank,  special 
copy  occupying  the  first  and  third.  It  is 
done  on  rich  white  stock,  printed  in  deep 
blue,  with  blue  and  gold  page  edgings. 
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Red  Seal  Feature  Shows 
New  Methods  Applied 

“Through  Three  Reigns,”  a Red  Seal  short  subject  was 
accorded  intense  interest  and  warm  discussion  as  a feature 
of  last  week’s  program  at  McVickers,  Chicago.  It  shows 
the  new  method  of  halting  motion  to  emphasize  detail  in 
practical  application. 

The  subject  is  made  up  of  scenes  beginning  in  the  last 
days  of  Queen  Victoria’s  reign  and  ending  today.  Queen 
Victoria’s  funeral,  the  coronation  of  Edward,  King  Ed- 
ward’s funeral  and  the  coronation  of  King  George  are 
highlights.  Archduke  Ferdinand,  King  Emanuel,  the 
former  Kaiser,  the  late  Czar  and  many  others  subsequently 
projected  into  world  prominence  are  shown  in  various 
groups  and  processions.  It  is  in  the  processions  that  the 
value  of  the  new  device  is  most  clearly  brought  out. 

You  are  shown  a long  line  of  apparent  notables  march- 
ing behind  a hearse.  You  are  told  the  names  of  one  or  two 
present  and  you  seek  to, identify  them  as  the  line  moves 
forward.  Then  the  motion  is  stopped  abruptly  and  held 
while  arrows  are  set  in  to  point  out  and  name  the  individ- 
uals. You  have  ample  time  to  recognize  each  and  to  study 
the  detail  of  the  scene  as  a whole,  and  then  the  line  moves 
forward  again.  This  process  is  repeated  at  intervals 
throughout. 

Miller  Names  Subject  and 
Producer  in  the  Lights 

Somehow,  there  is  little  surprise  in  the  news  that  the 
Miller  theatre,  Wichita,  gives  both  the  title  and  the  pro- 
ducer of  “Court  Plaster,”  the  Christie  Educational  comedy, 
in  its  electrics.  This  Miller  does  things  properly,  for  at 
least  two  good  reasons. 

These  two  reasons  are  Stanley  N.  Chambers  and  H.  E. 
Jameyson,  who  direct  and  advertise  the  theatre.  This 
paper’s  been  printing  things  about  these  men  and  the 
theatres  they  attend  to  for  years  and  years  and  none  of  the 
things  printed  to  date  could  be  classified  as  bad  news. 

Foreign~Bom  Like 
News  Reels  Best 

Pathe  reports  conclusion  of  a survey  conducted  to  deter- 
mine public  preference  for  various  product,  particularly  the 
single  reel  product,  and  announces,  among  other  interest- 
ing findings,  that  foreign-born  theatre-goers  like  the  news 
reels  best.  Two  reasons  for  this  are  given.  One  is  that  the 
foreign-born  know  they  may  see  scenes  from  their  own 
countries  and  persons  of  native  importance  therein.  The 
other  is  that  they  need  not  read  subtitles  to  know  what  it’s 
all  about. 
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VITAGRAPH  is  coming  right  to  the  front.  There’s 
no  question  about  this.  They  have  been  plugging 
away  faithfully  for  several  years  making  good  pic- 
tures, but  they  were  not  satisfied.  So  last  year  the  word 
was  passed  along  they  would  make  a few  really  big  pic- 
tures and  they  have  delivered ! I have  great  hopes  for 
the  concern  that  can  turn  out  pictures  like  “Captain  Blood,” 
“The  Clean  Heart”  and  “The  Beloved  Brute.” 

Almost  all  screen  fights  are  measured  by  the  famous 
scrap  in  “The  Spoilers”  (both  editions).  No  one  who  saw 
either  of  these  battles  would  long  forget  them,  hence  the 
drawing  of  comparisons. 

“The  Beloved  Brute”  has  a real  scrap  in  it.  In  fact, 
two  of  them.  And  they’re  something  to  talk  about.  The 
first  one  takes  place  in  a Western  saloon  and  dance  hall 
and  the  way  that  English  actor,  Victor  Laglen,  handles 
his  fists  is  marvelous.  The  second  and  most  interesting 
battle  in  this  picture  takes  place  in  the  street.  It  is  a wres- 
tling match  between  Laglen  and  William  Russell.  I got 
all  het  up  over  it.  Couldn’t  help  it.  It’s  one  of  the  best 
and  fiercest  tussles  I ever  saw  screened.  J.  Stuai't  Black- 
ton  assembled  an  ideal  cast  for  “The  Beloved  Brute,”  a 
lot  of  my  favorite  players — Marguerite  de  la  Motte,  Mary 
Alden,  Stuart  Holmes  and  others — and  they  all  rendered 
the  English  star  excellent  support.  But  that  wrestling  bout 
is  a well  staged  piece  of  business  and  quite  outshines  the 
fistic  battle  in  “The  Spoilers.” 

* H: 

A Message  for  Reformers  in  This 

“Idle  Tongues”  opens  in  jail,  with  Percy  Marmont  be- 
hind the  bars.  It  sort  of  gives  you  a chill.  I don’t  like 
pictures  that  open  in  jails.  However,  he  soon  gets  out 
and  from  there  on  it  pictures  the  slow-moving,  deliberate 
Mr.  Marmont  trying  to  live  down  the  disgrace  of  his  in- 
carceration. C.  Gardner  Sullivan  adapted  the  story  from 
Joseph  C.  Lincoln’s  novel  “Doctor  Nye,”  and  Miss  Doris 
Kenyon  was  loaned  for  this  picture  by  First  National,  to 
play  the  leading  feminine  role  opposite  Mr.  Marmont.  I 
liked  the  work  of  Claude  Gillingwater  and  Lucille  Rick- 
sen,  as  the  “school  girl”  sweetheart  of  Tom  Stone,  the  lat- 
ter role  pleasingly  played  by  Malcolm  McGregor. 

Lambert  Hillyer  directed  the  production  and  it  sticks 
pretty  close  to  the  novel.  It’s  a simple  tale  of  a Doctor 
who  goes  to  jail  to  protect  his  wife,  who  has  taken  church 
funds  from  his  safe.  Her  brother,  not  knowing  the  cir- 
cumstances, hounds  Dr.  Nye  when  he  serves  his  five  years 
sentence.  Eventually  he  wins  back  the  confidence  of  the 
townspeople,  and  also  the  hand  of  the  one  girl  who  was 
faithful.  There’s  an  auto  accident  for  “punch.”  There’s 
also  a moral  for  reformers. 

^ * 

Introducing  Mr.  Sullivan  as  a Producer 

“Cheap  Kisses,”  C.  Gardner  Sullivan’s  first  independent 
picture  for  F.  B.  O.,  follows  pretty  closely  the  general  run 
of  jazz  pictures  but  is  better  acted.  It  is  the  story  of  a 
rich  youth  who  marries  a chorus  girl,  takes  her  home  and 
when  she  discovers  the  useless  lives  the  Long  Islanders  of 
wealth  live,  threatens  to  desert  him.  That’s  a slightly  dif- 
ferent angle.  The  jazz  parties  are  pretty  much  the  same 
as  in  numerous  other  pictures. 

The  picture  opens  back  stage  with  the  chorus  discussing 


their  different  “sweeties”  and  from  then  on  it’s  just  one 
wild  drinking  party  after  another.  Lillian  Rich  is  the 
pretty  but  righteous  girl  of  the  stage  and  Cullen  Landis 
is  the  rich  man’s  son.  Louise  Dresser  is  delightful  as  the 
newly  rich  mother  and  Vera  Reynolds  a typical  boarding 
school  flapper.  All  in  all  it’s  a first-rate  production  with 
the  usual  snappy  titles  of  C.  Gardner  Sullivan’s  own  manu- 
facture. 

^ ^ ^ 

Splendid  Little  Feature,  Well  Acted 

Another  jazzy  little  picture  but  with  the  gin  parties 
somewhat  subdued,  is  “The  Mad  Whirl,”  adapted  from 
Richard  Washburn  Child’s  story  “Here’s  How.”  It  has 
May  McAvoy  as  its  star  and  she  is  surrounded  by  a reg- 
ular blue  ribbon  cast  consisting  of  George  Fawcett,  Vera 
Stedman,  Jack  Mulhall,  Barbara  Bedford  and  Alex  B. 
Francis. 

What  I liked  particularly  about  this  Universal  feature 
was  the  careful  direction  of  William  Seiter.  He  had  his 
work  mapped  out  well  and  he  went  to  it  in  a business-like 
way. 

The  story  is  not  exactly  novel,  but  the  well  balanced  act- 
ing, the  beautiful  sets,  all  in  good  taste,  and  the  ever- 
increasing  tempo  of  the  plot  held  this  spectator’s  attention 
throughout. 

“The  Mad  Whirl”  concerns  a sweet,  level-headed  small 
town  girl  who  tries  to  reform  the  son  of  a wealthy  family, 
with  whom  she  is  in  love.  There  are  numerous  parties 
at  the  wealthy  home  and  the  marriage  of  the  son  with  a 
daughter  of  the  local  confectioner  is  regarded  as  quite 
impossible  by  the  boy’s  parents  until  they  learn  that  the 
girl  and  her  father  have  certain  ideals  that  have  to  be 
lived  up  to.  A pretty  little  story,  and  as  I said  before, 
well  acted. 

“Average  Picture”  Discussion  Subsides 

If  you  are  abreast  of  the  long  discussion  hinging  upon 
my  assertion  that  professional  reviewers  say  less  than 
nothing  and  in  effect  deceive  or  at  best  mislead  their  read- 
ers when  they  call  an  attraction  an  “average  picture,”  you 
will  be  interested  in  a letter  from  C.  C.  Dunsmoor,  Legion 
theatre,  Marshalltown,  la.,  in  “Letters  From  Readers” 
this  week.  Mr.  Dunsmoor  brings  in  several  side  issues  in 
his  letter,  which  is  in  reply  to  a recent  article  of  mine 
addressed  to  him,  but  finally  states,  “I,  of  course,  realize 
that  you  cannot  know  what  a picture  will  do  for  you  at 
the  box  office  until  it  has  finished  its  run.”  As  that  is  the 
point  of  my  original  contention,  we  seem  to  be  essentially 
in  accord.  The  side  issues  are  interesting  but  not  exactly 
pertinent  to  the  discussion.  In  turn,  I agree  with  Mr. 
Dunsmoor’s  state- 
ment that  he  can 
determine  a picture 
which  will  do  aver- 
age business  for 
him  after  he  has 
run  it. 
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The  Silent  Accuser 

Distributor:  Metro-Goldwyn 
Producer:  Louis  B.  Mayer 
Length:  5883  feet 

DIRECTOR CHESTER  FRANKLIN 

Author 

Chester  Franklin  and  Frank  O’Connor 

Adaptor 

Chester  Franklin  and  Frank  O’Connor 

Cameraman Charles  Dreyer 

PLAYERS 

Barbara  Jane Eleanor  Boardman 

Jack Raymond  McKee 

Phil Earle  Metcalfe 

Peter  the  Great Himself 

TYPE : Southern  romance  abetted 
by  dog  hero. 

HIGHLIGHTS:  Magnificent  views. 
. . . The  pictorial  beauty  enhanced 

by  perfect  photography . . . . Act- 

ing of  Peter  the  Great.  . . . Scenes 
of  the  chase.  . . . Acting  of  the 

principles.  . . . Clever  handling 

of  the  many  gripping  situations. 

Story:  A Southern  belle’s  elopement  is 
prevented  when  the  rejected  suitor,  in  an 
effort  to  stop  her,  kills  her  father.  The 
girl’s  fiancee  is  accused  of  the  deed,  the 
only  witness  to  the  tragedy  being  the 
girl’s  dog.  The  dog  aids  the  lover  to 
escape  from  the  penitentiary,  and  brings 
him  to  the  girl.  The  animal  then  leads 
the  couple  to  the  culprit’s  hiding  place. 
In  fear  of  the  dog,  the  evil-doer  confesses 
the  perpetration  of  the  deed  and  is  over- 
heard  by  the  police  who  have  tracked  the 
escaped  convict.  Justice  is  done  and  the 
lovers  are  married. 


The  Garden  of  Weeds 

Distributor:  Paramount 
Producer:  Famous  Players-Lasky 
Length:  6 reels 

DIRECTOR JAMES  CRUZE 

Author Leon  Gordon 

Adaptor Walter  Woods 

PLAYERS 

Dorothy. .......Betty  Compson 

Flagg Rockcliffe  Fellowes 

Douglas  Crawford Warner  Baxter 

Paulson Charles  Ogle 

TYPE : Modern  drama  concerning 
a girl  married  to  straightforward 
young  man  who  tries  to  keep  her  past 
from  him  and  the  efforts  of  a bounder 
to  compromise  her. 

HIGHLIGHTS:  Conflict  between 
bounder  and  husband.  . . . Elabor- 
ate settings.  . . . Final  climax 
where  husband  punishes  the  bounder. 

Story:  Dorothy,  a girl  of  the  chorus,  is 
harassed  by  wealthy  bounder,  backer  of 
the  show.  He  has  her  discharged  to  get 
her  in  his  power.  She  falls  in  love  with 
an  honorable  youth,  although  accepting 
the  wealthy  man’s  money.  She  cannot 
decide  whether  or  not  to  reveal  her  past 
when  the  time  comes.  However,  her 
husband  finds  out  the  truth  and  whips 
the  bounder. 


“PAUL  JONES,  JR.”  is  No.  4 of  the 
Van  Bibber  subjects  which  William 
Fox  is  producing.  George  Marshall 
directed  the  picture. 

Cheap  Kisses 

Distributor:  Film  Booking  Offices 
Producer:  C.  Gardner  Sullivan 
Length:  6,538  feet 

DIRECTOR JOHN  INCE 

Author C.  Gardner  Sullivan 

Adaptor C.  Gardner  Sullivan 

Cameraman J.  Cronjager 

Subtitles C.  Gardner  Sullivan 

PLAYERS 

.^dell  Kendall Lillian  Rich 

Donald  Dillingham Cullen  Landis 

Kitty  Dillingham Vera  Reynolds 

George  Wescott Phillips  Smalley 

Jane  Diliing-ham Louise  Dresser 

Gustaf  Borgstrom Jean  Hersholt 

Maybelle  Wescott Bessie  Eyton 

Bill  Kendall Lincoln  Steadman 

Mignon  de  Lisle Kathleen  Myers 

Butterworth  Little Michael  Dark 

TYPE : A defense  of  the  modern 
flapper. 

HIGHLIGHTS:  The  realistic  story. 
. . . Splendid  characterization  of 

the  artist,  Gustaf  Borgstrom  by  Jean 
Hersholt.  . . The  moonlight  bath- 
ing parties.  . . the  all  star  cast. 

Story;  Ardell  Kendall,  a chorus  girl, 
marries  Donald  Dillingham,  a rich  boy 
about  town,  on  condition  that  it  be  “for 
keeps.”  Visiting  the  home  of  the  boy’s 
parents,  he  is  drawn  into  the  fast  set  of 
the  “oldsters”  and  Ardell  almost  loses 
her  husband.  Through  a clever  scheme, 
in  which  she  is  assisted  by  Borgstrom, 
an  artist,  she  wins  Donald  back. 


Is  Love  Everything? 

Distributor:  Associated  Exhibitors 
Producer:  Murray  W.  Garsson 
Length:  6 reels 

DIRECTOR..  ,W.  CHRISTY  CABANNE 

Author W.  Christy  Cabanne 

Adaptor Raymond  Harris 

Cameramen 

Walter  Arthur,  Philip  Armand 

PLAYERS 

Virginia  Carter Alma  Rubens 

Robert  Whitney Frank  Mayo 

Jordan  Southwick H.  B.  Warner 

Boyd  Carter Walter  McGrail 

TYPE : Melodrama  based  on  the 
self-sacrificing  theme  telling  of  hus- 
band who  gives  up  his  wife  to  another. 

HIGHLIGHTS:  Scene  at  sea.  . . 
Colorful  party.  . . . Scene  where 

husband  returns  to  find  wife  with 
rival. 

Story:  Virginia  Carter,  although  in  love 
with  another,  marries  wealth,  to  satisfy 
her  mother’s  wish.  She  goes  on  a yacht- 
ing trip  with  her  husband,  and  his  rival 
is  invited  along.  The  boat  is  wrecked 
by  a rum  runner  and  the  wife  and  rival 
are  rescued.  The  husband,  who  is  sup- 
posed to  be  dead,  returns  and  finds  her 
in  the  arms  of  the  rival.  He  magnani- 
mously departs  so  that  she  may  find 
happiness. 


Her  Night  of  Romance 

Distributor:  First  National 
Producer:  Joseph  M.  Schenck 
Length:  7,211  feet 

DIRECTOR SIDNEY  FRANKLIN 

Author Hans  Kraly 

Cameraman Ray  Binger 

PLAYERS 

Dorothy  Adams Constance  Talmadge 

Paul  Menford Ronald  Colman 

Joe  Diamond Jean  Hersholt 

Samuel  C.  Adams Albert  Gran 

Prince  George Robert  Rendel 

Butler Sidney  Bracy 

Doctor  Wellington Templar  Saxe 

Nurse Emily  Fitzroy 

TYPE : A sophisticated  comedy- 
drama  of  New  York  and  London  con- 
cerning an  heiress  courted  by  penni- 
less nobility  of  Europe. 

HIGHLIGHTS:  The  meeting  with 
the  Count.  . . . Ronald  Cdman’s 

delightful  impersonation.  . . Miss 

Talmadge’s  quaint  bits  as  Dorothy 
Adams,  the  heiress.  . . . The 

villagers  celebrate  the  Count’s  an- 
nounced wedding. 

Story:  Dorothy  Adams,  to  escape  the 
fortune  hunting  Europeans,  disguises  her- 
self in  a pair  of  horn-rimmed  glasses. 
She  meets  Count  Paul  Menford,  when 
she  falls  as  she  comes  down  the  gang 
plank.  Later  he  comes  to  her  hotel  as 
a Doctor.  At  the  country  estate  her 
father  rents,  she  again  meets  him,  to 
learn  later  that  it  belongs  to  Menford. 
Finally  matters  are  straightened  out 
when  she  declares  her  love  for  the  count. 
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Classmates 

Distributor:  First  National 
Producer:  Inspiration  Pictures 
Length:  7 reels 

DIRECTOR JOHN  ROBERTSON 

Author 

Wm.  C.  DeMille,  Margaret  Turnbull 

Adaptor Josephine  Lovett 

Cameraman Roy  Overbaugh 

PLAYERS 

Duncan  Irving,  Sr Claude  Brooke 

Duncan  Irving,  Jr Richard  Barthelmess 

Bert  Stafford Reginald  Sheffield 

Mrs.  Stafford,  his  mother 

Charlotte  Walker 

Sylvia  Randolph,  her  niece...  Madge  Evans 

Bobby  Dumble Beach  Cooke 

“Silent”  Clay James  Bradbury,  Jr. 

Jones,  a West  Pointer Antrim  Short 

Captain  Lane Major  Henry  B.  Lewis 

(Officei-  in  Charge)  (Adju.stant  of  West  Point) 

Drummer  Herbert  Corthell 

Half-breed  Leader  of  Guides 

Richard  Harlan 

Indian  Guide Chief  Tony  Tommy 

TYPE : Story  of  West  Point,  of  ad- 
venture in  South  America  and  a love 
romance. 

HIGHLIGHTS:  Scenes  around  the 
Military  Academy.  . . . The  fight 

hetiveen  Irving  and  Bert.  . . Search 
for  Bert  in  jungle.  . . . Rescue. 

Story:  Duncan  Irving,  Jr.,  son  of  the 
postmaster  of  a small  North  Carolina 
town,  gets  his  appointment  to  West  Point 
and  becomes  an  officer.  Bert  Stafford, 
from  his  same  town,  later  enters  the 
Academy.  They  quarrel  over  Sylvia  and 
Bert  is  knocked  out  and  becomes  blind. 
Duncan  is  dismissed  from  school.  Months 
later  he  learns  that  Bert  has  been  lost 
in  the  jungle  of  South  America  and  he 
with  two  friends  goes  to  find  him.  They 
finally  rescue  Bert.  Duncan  is  reinstated 
in  school  and  eventually  weds  Sylvia. 

The  Girl  On  The  Stairs 

Distributor:  Producers  Dist.  Corp. 
Producer:  Peninsula  Studios,  Inc. 
Length:  6,214  feet 

DIRECTOR 

WILLIAM  WORTHINGTON 

Author Winston  Bouve 

Adaptor Elmer  Harris 

Cameraman 

Joseph  Walker,  Charles  Kaufman 

PLAYERS 

Dora  Sinclair Patsy  Ruth  Miller 

Agatha  Sinclair,  her  aunt....  

Frances  Raymond 

Joan  Wakefield  a friend Arline  Pretty 

Manuela  Sarmento Shannon  Day 

Frank  Farrell,  an  attorney. ...Niles  Welch 

Dick  Wakefield Freeman  Wood 

Jose  Sarmento Bertram  Grassby 

Wilbur  Michael  Dark 

Dr.  Bourget Geo.  Periolet 

TYPE : Melodrama,  with  a mystery 
involving  a young  girl  in  a murder. 

HIGHLIGHTS:  Week-end  party  at 
Wakefields.  . . . Dora  walking  in 

her  sleep.  . . . The  discovery  of 

the  murdered  man.  . . The  trial. 

. . . Dora  acquitted. 

Story:  Dora  Sinclair  attends  a swim- 
ming party  given  at  the  Wakefield  sum- 
mer home.  She  discovers  that  Dick 
Wakefield  is  married  and  decides  to 
marry  Farrell,  an  attorney.  That  night 
she  attempts  to  get  back  several  letters 
but  is  unsuccessful.  She  is  accused  of 
the  murder  of  Wakefield  when  he  is  found 
stabbed.  Farrell  defends  her  and  learns 
she  walks  in  her  sleep.  While  hypnotized 
she  tells  the  story  of  the  murder,  and  the 
guilty  one  confesses.  Farrell  and  Dora 
are  married. 


RUTH  HIATT  gives  the  screen  an  ex- 
cellent bit  of  burlesque  in  “Poor 
Butterfly,”  the  Educational-Mermaid 
comedy  supervised  by  Jack  White. 

Teeth 

Distributor:  Fox 
Producer:  William  Fox 
Length:  6,190  feet 


DIRECTOR J.  B.  BLYSTONE 

Author Clinton  H.  Stagg  and 

Virginia  H.  Brightman 

Adaptor Donald  Lee 

PLAYERS 

Dave  Deering Tom  Mix 

Paula  Grayson Lucy  Fox 

Dan  Angus George  Bancroft 

Sheriff Edward  Piel 

Under  Sheriff Lucien  Littlefield 

Tony Tony,  the  horse 

Teeth Duke,  the  dog 


TYPE  : Western  story  of  prospector 
who  befriends  dog  and  is  saved  from 
the  mob  later  by  the  dog. 

HIGHLIGHTS:  Melodramatic  in- 
cident where  baggageman  kicks  dog 
from  express  car.  . . . Realistic 

forest  fire.  . . . Rescue  of  Dave 

from  prison. 

Story:  Dave  Deering,  young  prospector, 
finds  a dog  on  the  outskirts  of  a town. 
He  names  him  “Teeth”  and  the  two  be- 
come fast  friends.  Dave  is  locked  up  for 
a murder,  but  the  dog  saves  him  when 
the  mob  bears  down  upon  the  jail.  Fi- 
nally the  girl  who  owns  the  dog  appears 
and  claims  him.  Dave  saves  her  from 
a forest  fire  and  the  two  are  united 
through  the  dog. 


[newspicture^ 

K ^ 


KINOGRAMS  No.  5030:  Princeton  tiger  gives 
Harvard  bad  clawing,  at  Cambridge. — Henry  Cabot 
Lodge  called  by  death. — Philadelphia,  Pedigrees 
barred  at  this  dog  show. — New  York,  U.  S.  Navy 
has  new  marvel  of  speed. — New  York,  Rudy  with 
red  beard. — Newark,  N.  J.,  Crowd  sees  sculptor 
make  Lincoln  statue. — New  York,  Patriots  parade 
in  old  glory’s  honor. — Ready  for  holidays? — 
Providence,  R.  I.,  Apostolic  delegate  lays  corner 
stone. 

KINOGRAMS  No.  5031:  Cambridge,  Mass., 
Funeral  of  Henry  Cabot  Lodge. — Washington, 


liutler,  a possible  successor  to  Lodge,  calls  on 
President  Coolidge. — Seattle,  Big  chief  golfs. — 
Washington,  Issued  million  bonus  certificates, 
—New  York,  Another  Roosevelt  takes  this  job. — 
South  Hancock,  Me.,  Here’s  a real  lobster  palace. 

Philadelphia,  Prepare  big  warships  for  trip  to 
bottom. — Brooklyn,  They’re  winning  the  battle  of 
waistlines.— Athens,  Greek  Capital,  greets  Jackie 
Coogan. 

KINOGRAMS  No.  5032:  Princeton,  N J 
Bulldog  subdues  Princeton.  — San  Francisco^ 
Mules  vs.  trucks  in  novel  tug-of-war. — Philadel- 
phia, Broadcasts  program  of  roars  and  snarls  from 
city  zoo.  Sixteen  teams  compete  in  cross  coun- 
try  ruU’  Boston.  Washington,  High  school  girls 
study  motor  ills. — Jersey  city  swept  by  fire. — Lon- 
don, Crowned  heads  see  American  baseball  teams 
play. — Chicago  begins  drive  to  stop  traffic  acci- 
dents.—Minneapolis  youngsters  have  live  stock 
show, 

KINOGRAMS  No.  5033:  Explore  25  centuries 
of  history  at  ancient  carthage. — Boston,  U.  S. 
sells  seized  rum  boats. — Hollywood,  Noted  screen 
stars  dine  on  beef  stew. — IVashington  D.  C., 
Finds  way  to  send  pictures  bv  radio. — Washing- 
ton, Fourth  Roosevelt  to  hold  job  of  assistant  sec- 
retary navy.— Jersey  waterfront  hit  by  fire,  Jersey 
City.  Blackton,  N.  J.,  Private  wild  west  farm. — 
Berkeley,  Cal.,  Students  hold  big  bonfire  rally  at 
University  of  Chicago.— Philadelphia,  Members 
of  historic  cavalry  holds  celebration. 

INTERNATIONAL  NEWS  No.  95:  Prince- 
ton, N.  J.,  sees  thrilling  moments  in  football 
game  with  Yale. — Chicago,  Society  women  turn 
fashion  models  for  charity. — Centralia,  Wash., 
unveils  statue  to  Armistice  Day  martyrs. — Crissy 
Field,  Cal.,  Army  mules  overcome  big  motor 
truck. — Frisco,  Cal.,  Interesting  snap  shots  of 
business  man  who  pays  $718  postage  to  ship  him- 
self by  air  mail. — Washington,  D.  C.,  King  tur- 
key arrives  at  white  house. — Elberon,  N.  J.,  risks 
neck  to  break  high  jump  record  over  hurdles. — 
Jersey  Cit}^  Tremendous  explosions  wreck  salt- 
peter plant. 

INTERNATIONAL  NEWS  No.  96:  Boston, 
Early  zero  weather  coats  fishing  craft. — San 
Diego,  Cal.,  Champion  surf  rider  ‘"‘cracks  whip” 
around  LL  S.  warships. — Paris,  Maimed  heroes 
lead  French  Legion  in  Armistice  Day  parade. — 
Long  Island,  Wild  ducks  lure  hunters. — San 
F'edro,  Cal.,  Plane  shot  from  battleship  for  first 
time  at  night. 

PATHE  NEWS  No.  93:  Jersey  City  has 
spectacular  fire  on  water  front. — Little  "Rock, 
Ark.,  ‘‘Human  will  power”  drives  auto  through 
streets. — New  York  City,  Armistice  Day  cele- 
brated by  nation. — Brady,  Texas,  Thousands  of 
turkeys  for  Thanksgiving. — Baltimore,  Jury  up- 
holds home  manufacture  of  wine. — Cambridge, 
Alass.,  Pay  Tribute  to  Henry  Cabot  Lodge. — At- 
lanta, Ga.,  24,000  quarts  of  “holiday  cheer”  cast 
into  dump.  Tanta,  Egypt,  Ceremony  of  Holy 
Nativity  brings  thousands  to  worship. — On  Pa- 
cific, Test  warship  for  new  air  base. — Grenada, 
Miss.,  Varied  program  at  Grenada  Fair. 

PATHE  NEWS  No.  94:  Stamford  Bridge, 
Eng.,  Baseball  entices  Britain’s  royal  family. — 
Rome,  Italy,  Threats  of  opposition  alarm  Musso- 
lini.— New  York  City,  Pershing  home  again.— 
Philadelphia,  Warship  Washingon  towed  to  sea 
for  destruction. — Culver  City,  Cal.,  Samoan  tribes- 
men thrill  kiddies  of  “Movieland.” — New  York 
City,  1824-1924,  Fifth  avenue  100  years  ago. 

PATHE  NEWS  No.  95:  Boston,  Captured 
rum  boats  auctioned  off  by  government. — Marion, 
Ohio,  Mrs.  Warren  Harding  dies  after  15  months’ 
illness. — San  Francisco.  Cal.,  Fish  drying  indus- 
try grows. — Theodore  D.  Robinson  appointed  as- 
sistant secretary  of  navy. — Cairo,  Egypt,  A camel 
camp. — Joinville,  France,  Floods  sweep  northern 
France. — London,  Eng.,  All  Britain  joins  in  Arm- 
istice Day  tribute. 

FOX  NEWS  No.  13:  Avon,  Cal.,  Tanker  Alden 
Anderson  burns  at  sea. — Season’s  celery  crop  is 
being  harvested  in  Western  New  York. — Atlanta, 
Ga.,  Sister  of  Laddie  Boy,  White  House  dog, 
(lies.— Syracuse,  N.  Y.,  Mrs.  Florence  Knapp, 
new  secretary  of  State  of  New  York. — Colorado 
Springs,  At  cost  of  $80,000  a mile,  an  auto  high- 
way is  being  blasted. — Point  Hope,  Alaska,  The 
eskimos’  idea  of  showing  a girl  a good  time. — 
Princeton  defeats  Harvard  34  to  0. — Forest  fires 
sweep  Western  states. 

FOX  NEWS  No.  14:  ’Tampa,  Fla.,  Belgium’s 
naval  training  ship  L’Venir. — British  Columbia, 
On  top  of  perpendicular  Mount  Stephen,  6,000 
feet  high. — What  Paris  decrees  milady  shall 
wear. — New  York  City,  Once  more  American  and 
British  clash  for  a title — this  time  the  ugliest 
face. — Colorado  Springs,  The  crystal  clear  pools 
below  the  waterfalls  in  the  Rockies  are  literally 
alive  with  rainbow  trout. — West  Point,  N.  Y., 
.\dvisory  board  pays  Military  Academy  a visit 
to  inspect  LTncle  Sam’s  cadets. — Chincoteaque, 
Va.,  On  this  island  off  the  Virginia  coast  there 
roams  a strange  herd  of  salt  water  ponies. 
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LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion 
on  matters  of  current  interest. 
Brevity  adds  forcefulness  to  any 
statement.  Unsigned  letters  will 
not  be  printed. 


Hail  the  “Saviors’! 
COLUMBIA  CITY,  IND.— To  the 

Editor:  I notice  that  the  industry  is  saved 
in  this  week’s  issue,  just  in:  Sure  Joseph 
M.  Schenck  and  the  United  Artists  have 
gotten  together. 

The  two  individual  units  of  the  industry 
whose  pictures  (on  account  of  the  blood 
money  asked  for  rentals)  have  not  been 
getting  the  runs  they  should  outside  of  the 
larger  places,  have  gotten  together  and  the 
Herald  is  hailing  them  as  the  “savior”  of 
the  industry. 

Old  timer,  you’ve  slipped  a cog  and  are 
going  wild,  in  that  particular  editorial. 

Come  out  into  the  high-grass  and  ask  the 
average  exhibitor  why  he  has  not  played 
“Dorothy  Vernon,”  “Tess,”  “The  Three 
Musketeers,”  the  Talmadges  (Norma  and 
Connie)  and  you  will  find  that  the  rentals 
asked  of  the  small  town  has  usually  been 
more  than  the  average  gross  a picture  does 
for  the  particular  exhibitor  asked. 

Sure  they  will  save  the  industry ! For 
themselves. 

All  Hail ! The  Saviors  of  the  free  and 
open  market  in  the  person  of  Joseph  M. 
Schenck  and  the  corporate  body  of  the 
United  Artists,  and  that  I believe  will  about 
voice  the  opinion  of  the  small  town  exhibi- 
tor, who  has  ever  tried  to  buy  their  product 
while  it  was  reasonably  new.  It  can  be 
bought  after  about  two  years  age  has  crept 
over  it,  at  what  it  should  have  been  bought 
when  first  released,  and  many  exhibitors 
fool  away  the  time  wtih  it  at  that  time ; 
but  if  one  has  to  wait  that  long  why  fool 
with  it  at  all.  The  public  soon  forgets  the 
old  loves  and  is  ready  for  the  new. — A.  E. 
Hancock,  Columbia  City  theatre,  Columbia 
City,  Ind. 


Has  Brenner  Worried 

WINCHESTER,  IND. — To  the  Editor: 
The  trade  papers  are  putting  out  every  bit 
of  gossip  available  regarding  the  big  doings 
of  Joseph  Schenck,  D.  W.  Griffith,  Mary 
Pickford,  Douglas  Fairbanks,  with  a pos- 
sible chance  of  Charles  Chaplin  falling  in 
line,  and  as  a small  town  exhibitor  I am 
wondering  what  it  is  all  about  and  what 
it  is  for. 

The  producers  and  stars  surely  are  not 
satisfied  with  their  present  distributing  con- 
nections and,  if  they  are  not,  I am  wonder- 
ing why  they  are  not?  There  must  be  some- 
thing awfully  wrong  with  their  connections 
or  they  would  not  want,  at  a time  like  this, 
to  bring  added  grief  to  themselves  by  dis- 
tributing their  own  product.  If  there  is 
something  wrong  with  present  connections. 


the  exhibitors  should  know  what  the  trou- 
ble is,  as  they  certainly  cannot  criticize  the 
selling  of  the  product  of  the  above  named 
personages,  for  it  is  an  honest-to-God  fact 
that  the  product  of  these  folks  has  been 
sold  for  the  past  two  years  at  a higher 
figure  at  a great  deal  of  the  time  than 
would  be  possible  to  get  into  the  box  office 
at  regular  admission  prices,  and  to  raise 
prices  at  the  box  office  very  often  was  like 
wrecking  one’s  business. 

It  is  no  time  for  any  other  distributing 
organization  to  enter  the  field  and  I don’t 
see  why  we  cannot  have  something  equit- 
able in  this  business  as  in  other  lines  of 
merchandising.  If  this  combination  does 
know  the  evils  of  present  distribution,  I 
think  it  would  be  only  fair  to  the  exhibitors 
and  to  themselves  as  well  to  come  out  in 
the  open  and  tell  it  all. 

I am  of  the  opinion  that  the  only  way 
we  will  be  able  to  stay  in  the  exhibiting 
end  of  the  business  is  to  control  the  town 
and  keep  your  buying  down  to  a sane  basis. 
— W.  H.  Brenner,  Cozy  and  Arcade  the- 
atres, Winchester,  Ind. 


Guarantee  Is  Good  Idea 

MANILA,  ARK, — To  the  Editor:  I am 
writing  you  this  letter  hoping  that  it  will 
help  some  exhibitor  by  placing  him  on 
his  guard  when  the  Field’s  Players,  who 
are  being  booked  through  the  A.  A. 
Thompson  Amusement  Enterprises  of  St. 
Louis  tries  to  book  them. 

I signed  a contract  with  A.  A.  Thompson 
for  this  company  of  eight  people  to  play 
my  house  on  the  week  of  November  17th. 
This  same  company  was  booked  to  play 
the  theatre  at  Monette,  Ark.,  a town  four- 
teen miles  from  me  for  the  week  of 
November  10th.  On  account  of  a tent 
show  booking  it  to  Monette  for  the  week 
of  November  10th,  they  decided  that  they 
had  rather  play  my  house  on  the  week  of 
November  10th,  instead  of  the  I7th.  Hav- 
ing engaged  to  use  the  company  on  the 
week  of  November  I7th,  and  not  having 
time  to  change  my  booking,  I told  them 
that  I could  not  make  the  change,  so  they 
told  me  they  would  make  some  other  town 


on  the  week  of  November  10th  and  be  at 
my  place  for  the  week  of  November  17th. 

Had  me  advertise  a week  in  the  paper 
that  they  would  be  here  and  have  bills 
struck.  They  booked  the  week  of  Novem- 
ber 10th  with  the  picture  showman  at 
Leachville,  Ark.,  a town  eight  miles  away, 
and  booked  the  town  of  Oscola,  Ark.,  for 
the  week  of  November  17th,  and  never 
notified  me  anything  about  it  until  Thurs- 
day morning,  November  13th.  Now  I am 
in  a devil  of  a shape  with  my  pictures  cut 
out  and  trying  to  rebook  and  don’t  know 
what  kind  of  a picture  that  I can  get  for 
next  week. 

By  the  way,  the  man  that  owns  the  house 
at  Leachville,  and  Oscola  also  owns  a house 
at  Blytheville,  Ark.  I don’t  know  if  he 
knew  anything  about  the  company  being 
booked  with  me  or  not,  but,  if  he  did,  he 
is  just  as  guilty  as  they. 

I think  the  next  man  that  books  a stock 
company  at  my  theatre  will  put  a deposit 
of  $100  as  a guarantee  that  he  will  be  on 
hand. 

I think  that  we  would  probably  make 
more  money  if  we  would  stay  with  pictures 
and  lay  off  the  stock  companies. — C.  W. 
Tipton,  New  theatre,  Manila,  Ark. 


Dunsmore  Replies  to  Service 

MARSHALLTOWN,  lA.— To  the  Ed- 
ditor  : Meaningless — why  should  the  word 
or  term  “average  picture”  be  any  more 
meaningless  than  “average  rainfall,”  “aver- 
age death  rate”  or  any  other  average?  Any- 
one needs  some  sort  of  a word  to  express 
or  describe  just  what  he  means.  When  he 
uses  the  word,  “average,”  he  does  not 
mean  extraordinary,  poor  or  good.  Why 
should  you  call  the  term  meaningless,  even 
if  you  yourself  do  not  understand  what  the 
word  average  means,  when  connected  with 
the  word  picture  ? I wager  that  99  per 
cent  of  us  exhibitors  do. 

You  concede  that  I am  right  in  describ- 
ing what  is  average  in  my  house.  Well, 
then,  if  I know  what  is  an  average  picture 
for  my  house  it  certainly  is  no  exception, 
as  any  manager  should  know  what  is 
average  for  his  house;  hence  he  has  the 
basic  fact  to  work  upon.  He  then  knows. 
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no  guessing,  what  average  picture  will  be. 
Certainly  the  subject  I am  talking  about  is 
my  idea  of  an  average  picture,  as  I believe 
that  it  is  the  same  idea  that  98  per  cent 
of  the  managers  have. 

Of  course,  it  is  not  common  sense  to 
believe  any  one  can  tell  how  much  a pic- 
ture is  going  to  take  in  at  the  box  office. 
You  are  befuddling  the  issue  when  you 
fetch  that  line  in.  The  point  is : Is  the 
picture  average?  Should  it  pull  average 
business  or  rotten  business?  What  we  are 
getting  at,  is  the  picture  average,  not  guess 
bow  much  it  is  going  to  pull  in  at  the  said 
box  office — that  comes  later.  At  least  if 
any  exhibitor  reads  the  word  “average” 
in  a review  or  report  he  feels  safe  in 
paying  an  average  price  for  it,  for  the 
simple  reason  that  the  reviewer  did  say  it 
■was  an  average  picture  and  not  a knockout, 
or  good,  or  poor.  At  least  the  exhibitor  is 
safer  in  adopting  the  word  average  than 
the  word  big,  or  great.  He  may  outguess 
the  exchange  a little  and  get  a good  buy, 
but  he  is  entitled  to  that  once  in  a while. 

The  fact  of  the  matter  is  that  the 
trouble  is  not  because  the  reviewer  uses 
the  word  “average,”  but  because  he  is  in- 
fluenced by  the  big  three  distributors  and 
producers.  They  have  too  much  money 
to  put  lemons  over  and  press  agent  the 
country,  then  make  us  nuts  think  we  played 
a fine  picture.  They  have  sense  enough 
to  pass  their  poor  judgment  in  making  the 
picture  to  the  exhibitor.  We  pay  for  the 
loss  in  poor  business. 

“Open  All  Night,”  Famous  Players- 
Lasky  production,  received  a very  fine 
send-off  from  you.  If  you  would  have 
said  “average”  we  would  have  known 
what  to  expect  but,  lo  and  behold,  that 
same  picture  was  booked  by  the  leading 
theatre  in  this  city,  and  the  manager,  a 
very  capable  fellow,  had  nerve  enough  to 
yank  it  after  the  matinee,  ordering  another 
picture  out  of  Des  Moines.  So  much  for 
that  opinion  without  the  word  “average.” 
I do  not  think  any  one  would  have  hooked 
the  word  “average”  on  that  picture  in  a 
review,  but  would  have  said,  “no  story,” 
“poor,”  “bad.” 

Why  do  you  write  about  a picture  if  you 
<do  not  want  or  expect  to  influence  anyone? 
I am  alluding  to  your  fifth  paragraph. 
'“That’s  why  I never  guess  about  a picture 
- — I merely  write  that  I do  or  do  not  like 
a picture.  I do  not  infer  that  anyone  else 
will  or  will  not  like  it.  Above  all,  I do 
not  guess  at  the  box  office  returns.  I 
bave  lived  too  long  for  that.” 

Perhaps  you  have  lived  considerably 
longer  than  I,  no  doubt  have  had  greater 
opportunities  to  become  expert  in  picture 
values  than  I,  which  is  all  the  more  reason 
why  you  should  admit  there  is  such  a 
thing  as  an  “average”  picture. 

In  reply  to  your  last  paragraph,  you  con- 
cede that  my  formula  enables  me.  to  de- 
termine to  my  self  satisfaction  an  average 


picture,  etc.  Now  if  it  does,  I am  not  a 
super-showman,  just  average.  It  certainly 
works  the  same  for  other  exhibitors. 
Therefore,  when  one  reports  “average  pic- 
ture” I know  what  to  expect  as  well  as 
when  I report  “average  picture”  he  knows 
what  to  expect. 

Now  come  out  and  admit  there  is  such  a 
thing  as  an  “average  picture”  as  well  as 
batting  average  or  average  rainfall.  I, 
of  course,  realize  you  cannot  know  what 
a picture  will  do  for  you  at  the  box  office 
until  it  has  finished  its  run.  If  we  could, 
film  prices  would  be  set  at  a certain  price. 
I also  realize  that  average  is  a past  fact 
in  one  sense  of  the  word,  but  reviewers 
looking  at  all  the  pictures  certainly  ought 
to  be  able  to  state  when  a picture  is  rotten, 
good  or  average.  That  is,  unless  they  are 
controlled  by  the  big  producers. 

Let’s  put  this  thing  up  to  a vote  and  see 
if  the  majority  don’t  think  the  word 
“average”  is  the  best  word  in  Webster’s 
dictionary  to  use  when  a picture  is  neither 
good  nor  bad. 

I have  had  but  one  ambition  before,  but 
now  I have  two.  One  is  to  throw  an 
egg  into  an  electric  fan  and  the  other  is 
to  see  a plushbound  Herald. — C.  C. 
Dunsmoor,  Legion  theatre,  Marshalltown, 
la. 

(Notes:  Mr.  Dunsmoor’s  letter  is  in  reply 

to  a story  by  T.  O.  Service  in  the  November  22 
issue,  page  31.  Mr.  Service  answers  Mr.  Duns- 
moor in  this  issue  on  the  “Service  Talks  on 
Pictures”  page.) 


Claims  Price  Discrimination 

RANSOM,  KANS. — To  the  Editor;  I 
am  quite  new  in  the  theatre  business  and 
from  my  limited  expenience  it  seems  to  me 
that  us  small  towns  (500  pop.  and  less)  ex- 
hibitors get  the  worst  of  the  deal  from  the 
exchanges.  I find  that  especially  on  1 and 
2 reel  comedies  the  cities  of  1000  buy  them 
as  cheap  as  the  very  small  place  does,  and 
I also  find  that  the  average  film  salesman 
tries  to  sell  an  exhibitor  as  high  as  he 
can.  We  could  remedy  this  by  getting 
together  and  comparing  prices  we  should 
pay  and  deciding  what  to  pay.  Surely  we 
could  do  something  to  help  ourselves.  As 
it  is — we  have  to  pay  the  price. — W.  A. 
Doerschlag,  Strand  theatre,  Ransom,  Kans. 


How  Patrick  Views  It 

FLORALA,  ALA. — To  the  Editor  ; I 
notice  quite  a lot  said  recently  about  bad 
treatment  from  Paramount,  and  I am 
anxious  to  give  just  a little  friendly  advice 
to  some  of  my  fellow  exhibitors  who  have 
been  stung  for  Paramount.  While  I may 
be  wrong,  or  it  might  be  luck,  I want  to 
say  that  Paramount  has  not  stung  me  in 
over  two  years.  Their  salesman  calls  on 
me  regular,  but  for  over  two  years  I have 
been  able  to  get  pictures  other  than  Para- 
mounts.  Of  course,  when  I play  up  all  the 
other  pictures,  I might  use  Paramounts 
rather  than  close,  but  I don’t  think  so. 


Boys,  I got  mine  over  two  years  ago,  so 
why  use  Paramounts  and  then  bellyache 
about  the  treatment?  — W.  D.  Patrick, 
Strand  theatre,  Florala,  Ala. 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Ad- 
dress them  to  “Purely  Personal.” 


It’s  Come  at  Last 

Exhibitors  Herald 
Gentlemen : 

“At  last,  the  expected  has  happened. 
That  pesky  rooming  house,  over  my  thea- 
tre, caught  fire  about  1 :30  A.  M.  Monday 
morning  and  burned  off  the  roof,  slick  and 
clean.  The  fire  bell  routed  me  out  and 
I beat  it  down  just  in  time  to  save  thirteen 
reels  of  film  from  a wetting. 

“We  put  out  the  fire,  finally,  but  what 
that  water  did  to  me  was  a caution.  Wall- 
paper all  peeled  off,  veneers  loosening  up 
and  the  screen  looks  like  a washboard. 
The  worst  of  it  is,  I have  no  roof  over  me, 
just  the  floor  of  the  upstairs  and  they 
won’t  start  a new  roof  until  the  insurance 
adjuster  calls  and  settles.  He’s  damnably 
slow  getting  here. 

“Have  dried  out  the  Simplex  and  it’s 
O.  K.  The  waterproof  piano  cover  was  a 
godsend,  but  business  is  rotten.  However, 
just  let  ’em  get  that  roof  over  me  and 
I’m  off,  decorations  or  no  decorations. 

“Now  you  have  that  news  item  I’ve  been 
figuring  on  sending  you  for  five  years. 
Deliver  me  from  any  more  rooming  houses. 

“Sincerely  yours 

FRANK  E.  SABIN,  Manager 
Majestic  theatre.  Eureka,  Mont. 

S.  G.  Ihde,  the  Photoplay  theatre,  Ash- 
land, Kansas,  scored  some  valuable  pub- 
licity in  his  local  papers  when  he  con- 
ceived the  idea  of  announcing  forthcoming 
pictures  which  he  has  booked  in  the  form 
of  a running  story  using  the  names  of  the 
pictures  for  the  continuity.  Here  is  a 
sample  of  Mr.  Idhe’s  handicraft,  which  the 
editors  found  interesting  enough  to  use  in 
full  for  more  than  a column: 

“If  Grandma’s  Boy”  had  not  believed  in 
Safety  Last  there  wouldn’t  have  been  so 
many  calls  for  “Dr.  Jack,”  but  “Why 
Worry”  about  that  when  “Cytherea” 
thought  the  doctor  would  advise  a trip 
in  “The  Covered  Wagon”  to  see  “Her 
Temporary  Husband.” 

When  “Ponjola,”  his  sister,  heard  of 
some  of  the  boys  antics  her  “Fury”  made 
people  “Grumpy”  and  “To  the  Last  Man” 
they  were  soon  “Homeward  Bound,”  etc. 

* 

Jack  Weinstein,  partner  of  Ben  Apple 
in  the  American  and  King  theatres  in  Troy, 
N.  Y.,  was  the  surprised  host  at  a house 
warming  the  other  night  at  the  residence 
lately  purchased  in  one  of  the  exclusive 
sections  of  the  Collar  City.  Bringing  the 
orchestra  from  the  American  theatre  with 
them  and  likewise  the  lunch  that  was  later 
served,  the  crowd  trooped  in  shortly  after 
eleven  o’clock  and  gave  Mr.  Weinstein  the 
surprise  of  his  life. 


Ruben  Spivek  has  taken  over  the  Chou- 
teau theatre,  Jefferson  avenue  at  Chouteau 
avenue,  St.  Louis.  He  also  operates  the 
Famous  theatre  on  Franklin  avenue. 


For  Release  in  January — Now  Booking 
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“What  the  Picture  Did  For  Me’’ 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  1924 


This  is  the  original  exhibitors’  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

hat  the  Picture  Did  for  Me”  is  the  one  genuine  source  of  exhibitor-written  box  office 
information. 

Address:  “What  the  Picture  Did  for  Me,”  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


I 


Associated  Exhibitors 

THE  LONE  WOLF,  with  Dorothy  Dalton. — For 
this  kind  of  a show,  it  was  good,  but  we  like 
a little  comedy  in  them,  or  a lot  of  pep. — Amuse 
theatre.  Hart,  Mich. — General  patronage, 

THE  LONE  WOLF,  with  Dorothy  Dalton. — A 
program  show  that  did  well  for  us  on  a Saturday 
night.  Holt  and  Dalton  are  good  drawing  cards 
in  our  house,  and  as  they  were  together  it  made 
them  better.  It  should  please  the  action  lovers. 
Six  reels. — C.  A.  Anglemire  Y theatre,  Nazareth, 
Pa. — General  patronage. 

RACING  LUCK,  with  Monty  Banks. — Here  is 
another  one  that  was  a dandy.  Well  liked  and  all 
that  like  automobile  racing  will  come  and  see 
it.  Get  it.  All  like  it. — Amuse  theatre.  Hart, 
Mich. — General  patronage. 

GOING  UP,  with  Douglas  MacLean.—This  is  a 
good  one.  Almost  as  good  as  Harold  Lloyd,  in 
fact,  draws  as  well  and  does  not  cost  one-fourth 
as  much.  One  main  thing  about  Lloyd  is  the 
price. — Amuse  theatre,  Hart,  Mich. — General  pat- 
ronage. 

F.  B.  0. 

THUNDERING  HOOFS,  with  Fred  Thomson.— 
First  of  the  new  product  and  I guess  that  we  rate 
as  a first  run  on  this  one.  The  film  was  new  ; 
never  ran  before.  All  that  I can  say  is  that 
"Silver  King”  gets  better  in  each  picture.  His 
acting  in  this  one  is  wonderful  and  Thomson  was 
up  to  his  usual  standard.  Many  favorable  com- 
ments. Pleased  100  per  cent. — H.  D.  McChesney, 
Princess  theatre,  Crandon,  Wis. — Small  town 
patronage. 

IN  FAST  COMPANY,  with  Richard  Talmadge.— 
Another  good  one  from  Dick  Talmadge.  All  of 
his  pictures  have  been  good.  They  are  stunt 
pictures  with  very  weak  stories,  but  for  action 
they  are  hard  to  beat.  This  one  unusually  fast. 
Pleased  well  here  to  good  crowd.  Six  reels. — Rex 
P.  Barrett,  Cozy  theatre.  Columbia.  Mo. — Small 
town  patronage. 

AMERICAN  MANNERS,  with  Richard  Tal- 
madge.— If  you  have  played  Talmadge  you  know 
what  he  means  at  the  box  office.  This  picture 
should  please  all  of  your  patrons.  Love,  comedy 
and  plenty  of  action.  Pleased  all  100  per  cent. 
Pictures  more  like  this  should  be  made.  Six 
reels. — C.  L.  Broun,  Dreamland  theatre,  Fullerton, 
La. — General  patronage. 

FOOLS  IN  THE  DARK,  with  Patsy  Ruth  Miller. 
— This  was  our  Tuesday  night  feature,  and  it  is 
one  of  the  best  comedy  dramas  of  the  year.  Matt 
Moore,  Patsy  Ruth  Miller  and  Tom  Wilson  were 
great.  Film  in  faultless  condition,  price  reason- 
able, and  an  e.xtra  good  buy  for  you  little  cusses. 
You  can  advertise  it  big  and  it  will  make  a dollar 


Ticket  Sale 
for  Week  Is 
73.3%  Good 

Business  is  73.3%  good,  ac- 
cording to  exhibitors’  box  office 
reports  received  this  week. 


for  you  and  your  patrons  will  be  glad  they  saw 
it.  Seven  reels. — P.  W.  Quinlin,  Ideal  theatre, 
Chateaugay,  N.  Y. — Small  town  patronage. 

THE  SPIRIT  OF  THE  U.  S.  A.,  with  a special 
cast. — Emory  Johnson’s  mightly  motion  picture. 
Absolutely  moral  and  up  to  date.  Compliments 
galore.  Average  business.  Ei.ght  reels. — H.  E. 
Patrick,  Strand  theatre,  Samson,  Ala. — General 
patronage. 


THE  SPIRIT  OF  THE  U.  S.  A.,  with  a special 
cast. — It  entertained  the  kids,  the  grownups 
thought  they  were  back  to  the  old  10-20-30  cent 
melodrama  days,  and  the  way  the  stars  and  stripes 
are  displayed  is  a knockout.  Folks  thought  it  was 
the  Fourth  of  July.  The  flag  was  used  to  draw 
a hand  and  the  kids  applauded  all  right,  but 
the  older  ones  ju.st  looked  at  each  other  and 
smiled.  Two  days  fair  business.  Just  about  paid 
for  the  picture. — Jack  Greene,  New  Geneseo  the- 
atre, Geneseo,  III. — Small  town  patronage. 

THE  LULLABY,  with  Jane  Novak. — A very 
good  picture  which  pleased  all  who  saw  it.  Six 
reels. — C.  H.  Smith,  (A  Plain  Fool),  Electric 
theatre.  Morning  Sun,  la. — Small  town  patronage. 

FASHIONABLE  FAKIRS,  with  Johnnie  Walker. 
— Nothing  to  it.  Pay  for  it  and  let  it  stay  in 
the  exchange. — Wallins  theatre,  Wallins  Creek,  Ky, 
— General  patronage. 

A GIRL  OF  THE  LIMBERLOST,  with  a special 
cast. — One  of  the  best  of  them  and  full  of  en- 
tertainment value.  Did  more  business  two  days 
than  with  most  “specials”  we  have  played.  Name 
and  paper  draw  well.  Almost  broke  all  our 
house  records  for  attendance.  Opposition  won’t 
mean  much  to  you  if  you  play  this  picture ; at 
least  it  didn’t  to  us.  Boost  it  to  the  limit ; it’s 
worth  it.  Six  reels. — C.  E.  Johnson,  Paramount 
theatre,  Gibbon,  Neb. 

A GIRL  OF  THE  LIMBERLOST.  with  a special 
cast. — Very  good  picture,  lots  of  sob  stuff  in  it. 


Prints  in  All  Exchanges — Now  Booking 
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“Herald  Only”  Club 

“Because  the  ‘Herald’  was  the  pioneer  in  this  field,  and  because 
we  will  have  a better  journal  to  which  to  turn  for  guidance  if  we 
solidlv  contribute  to  the  same  one,  just  as  long  as  the  ‘HeralcC 
keeps  up  its  high  standard  of  service  I shall  lorite  solely  for  this 
magazine.” — Philip  Rand,  Rex  theatre,  Salmon,  Idaho, 


ACCOLA,  E.  C 184 

ADAMS,  R.  W 19 

ALLEN,  C 8 

ALGUIRE,  Mrs.  C.  C 54 

ANDERSON,  C.  V 116 

ANDERSON,  J.  A 143 

ANDERSON,  R.  L 85 

ANDRESEN,  J.  W 104 

ANGELL,  H.  H._ 130 

ARMENTROUT,  R.  72 

ARMISTEAD,  E.  A 66 

ASHWORTH  & BARTELS 180 

BABIN,  M.  J 7 

BAILEY,  J 159 

BAKER,  C.  C 195 

BARBER,  C.  E 87 

BARTLETT  & SON,  C.  W 103 

BAYS,  E.  C 170 

BELL,  Mrs.  L 22 

BERGER,  S.  A 37 

BICKEL,  J.  C 108 

BIGGS,  W.  T 207 

BIERWIRTH,  H.  C 62 

BILLS,  C.  H 88 

BINOINS,  H.  H 133 

BIPRELLA,  P 215 

BODWELL,  M.  F. 141 

BOLLMAN,  V.  G 9 

BREITRICK,  D.  M 193 

BRENNER,  W.  H 10 

BROADUS,  J.  N 177 

BROWN.  C.  L 42 

BROWNE,  F.  L 39 

BURSOM,  L.  A 158 

BYERLY,  C.  M 43 

BYERLY,  S.  L 30 

BYRNE,  E.  E 147 

CAIRNS,  J 23 

CARTER,  Mrs.  L.  M 55 

CAUSEY,  H 70 

CHAPMAN  & EVANS 210 

CLARK,  W.  M 105 

COLLINS,  E.  N 101 

CRAIG,  M.  T 186 

CRAIG,  W.  E 152 

CREAL,  W.  H 4 

CRONKHITE,  C.  C 89 

CROSBY  & SCHWIERSKE 44 

DASPIT,  H 31 

DeBAGGIO,  H 40 

DcMORDANT,  P 76 

DEYO,  L 174 

DINSMORE  & SON 90 

DOLWING,  R.  L 41 

DURBIN,  P.  J 127 

EAGAN.  H.  J 112 

ELLIOTT,  E.  H. 63 

ENLOE,  J.  J 134 

ESTEE,  P.  G 24 

EULER,  J.  R 26 

FARNSWORTH,  R 110 

FARRAR,  S 206 

FAWKS,  E.  L 219 

FAY,  L.  M 202 


FAYTLE,  M.  F 163 

FOSTER,  M.  P 73 

FOX,  Mr.  and  Mrs.  E 64 

FREEMAN,  F.  L 81 

GAILEY,  E.  E 94 

GARDNER,  B.  B 214 

GARDNER,  J.  M 213 

GAUDING,  H.  W 45 

GEETING,  R.  C 201 

GIACOMA  BROS 199 

GRAY,  L.  E 135 

GREEN,  S 168 

GUERIN,  W.  R 82 

HARRIS,  F.  N 77 

HARRISON,  M 169 

HARTMAN,  C.  M 154 

HAWKINS,  J.  W 200 

HELD,  P.  G 32 

HESS,  L.  S 95 

HICKMAN,  R.  W 83 

HILLYER,  M 137 

HILTON,  O.  A.  B 28 

HINDS,  F.  C 11 

HINDS,  W 173 

HOADLEY,  E.  C 197 

HOFFMAN,  P.  B 114 

HOPKINSON,  JR.,  F.  S 131 

HORN  & MORGAN 58 

HORNUNG,  A 56 

HOUSEY.  J.  A 198 

HUESTIS,  B.  E 106 

HUMPHREY,  W.  H 212 

HUTCHISON,  R.  0 194 

IHDE,  S.  G 46 

JENKINS,  J.  C 3 

JENSEN  BROS Ill 

JESSEE,  Mr.  and  Mrs.  T.  R 47 

JOHNSON,  F.  L 205 

JOHNSON,  O.  W 78 

JUDGE.  C 164 

KATZENBACH,  E.  L. 218 

KENNEASTER,  J.  S 172 

KHATTAR,  G 51 

KIMBRO,  Mrs.  W.  M 211 

KING,  L.  G 209 

KINGERY,  R.  H 123 

KIRKMAN,  W.  G 190 

KOBORG,  C.  W 188 

KOCH,  G.  H 165 


KOOKER,  D.  A 52 

KOOPMAN,  J 132 

KOTTAS,  E.  V 150 

KRAUTH,  P 149 

KUDLACEK,  J.  J.. 67 

LAMBERT,  O.  W 148 

LANGACHER,  C.  W 59 

LEEK,  L.  N 196 

LOWELL,  B.  S 86 

LUNA,  E.  D 96 

LYMAN,  C.  H 128 

LYNCH,  C.  H 71 

MacPHERSON,  O.  E 117 

MALPHURS,  C 178 

MARTIN,  H.  G 48 

McCORMICK,  B.  P 49 

McCOY,  H.  C 192 

McCUAN,  L.  W 228 

MEECE  & HALE 121 

MENDENHALL,  C.  A 12 

MEYER,  F.  S 2 

MILES,  A.  N...._ 13 

MILLER,  C.  E 166 

MILLER,  C.  R 14 

MILLER,  L.  A..._ 145 

MILLWARD,  V 102 

MITCHELL,  R.  E 221 

MOORE,  L.  R 74 

MOORE,  Mrs.  J.  W. 25 

MOORE,  P 124 

MORGAN,  A.  M 136 

MORRIS,  P.  E 126 

MOULTON,  C.  H 68 

MUNSON,  C 122 

MUSSON,  W.  H 50 

NEIS,  A.  R 125 

NICKELL,  C.  W 216 

NORTON,  B 182 

O'HARA,  F.  J 80 

OLLER,  L 139 

O’NEIL,  E.  J 109 

O’TOOLE,  A.  B 176 

OTTEN,  H.  J 197 

PARKS,  O.  E 60 

PARTRICK,  H.  E 204 

PATRICK,  W.  D 97 

PEITZ,  P.  B 115 

PERRY,  F 156 

PERUNKO,  L.  J.  227 


PFEIFFER,  R.  113 

PFLUGER,  H.  H 171 

PHILLIPS,  D.  H 107 

PILLIOD,  L.  A 33 

PORTELL,  J.  G - 69 

POWERS,  C.  H 20 

PRICE,  A.  J 208 

RADTKE,  T.  W 220 

RAND,  P 5 

REA,  G.  A 1 

REDISKE,  G.  F. 34 

REEVE,  H 203 

RESTIVO,  J 167 

REYNOLDS,  E.  J 91 

REYNOLDS,  J.  M 179 

RICE,  R.  B 191 

RILEY,  R.  R 38 

RITTER,  G.  J 75 

RIVA,  Mrs.  C.  A 15 

RODGERS.  F.  C 144 

ROSSER.  R.  P _.161 

ROYSTER.  M 175 

RYAN,  C.  H 57 

SABIN,  F.  E 16 

SAMPLE,  F.  R 61 

SAUNDERS,  E 129 

SCHMIDT,  J.  W 92 

SELK,  H.  G 138 

SHOITP,  W.  .1.  189 

SHOYER,  Dr.  M 183 

SILVER  & SON,  W.  H 120 

SIMPSON.  C.  H 157 

SITTON  & SON,  A.  P .....151 

SMITH,  Mrs.  R.  B 142 

SMITH,  R.  W 217 

SPAINHOUR.  C.  A 100 

STANTON,  M 27 

STARKEY,  G.  C 17 

STEEL.  A 98 

STETTMUND,  H.  G 6 

STEVENSON.  G 160 

SUSZYCKI.  A.  A 99 

SWARTOUT,  E.  W 35 

TALBERT,  J.  H 162 

THOMPSON.  H.  P 21 

TILLER,  J 29 

TOPE.  G.  W 119 

VAN  ALSTYNE,  L,  A 187 

VAN  NOY,  H 36 

VAN  STRATT,  W.  J 118 

VAUGHAN,  G 53 

VEATCH,  A,  L 65 

VETTER.  E.  H 153 

WENGER,  R.  S 181 

WERNER.  A.  C 146 

WETZ,  J.  H 140 

WHARTON,  E.  L 79 

WILCOX,  L.  M 185 

WHITE,  D.  A 84 

WILLIAMS.  E.  J 146 

WILLIAMS.  J.  M 93 

WILLIAMSON,  A.  E 155 

WINTERBOTTOM,  W 18 


and  not  enough  comedy. — Jack  Greene,  New 
Geneseo  theatre,  Geneseo,  HI. — Small  town  patron- 
age. 

A GIRL  OF  THE  LIMBERLOST,  with  a special 
cast. — Very  good,  so  all  my  patrons  said.  Drew 
exceptionally  good,  due  no  doubt  to  popularity 
of  the  book,  and  the  author.  Picture  will  stand 
boosting.  An  excellent  Sunday  feature. — H.  G. 
Selk,  Selk  theatre,  Scotia,  Neb. — Small  town 
patronage. 

THE  WHITE  SIN,  with  Madge  Bellamy. — This 
is  a very  good  program  picture  that  pleased  and 
did  fair  business.  F.  B.  O.  are  treating  us  small 
guys  right.  Six  reels. — C.  H.  Smith,  Electric 
theatre.  Morning  Sun.  la. — Small  town  patronage. 

THE  FAIR  CHEAT,  with  Dorothy  Mackaill.— 
Personally  did  not  think  much  of  this  (only  a 
piece  of  cheese).  Pleased  10  per  cent.  Lay  off 


and  be  lucky.  Five  reels. — George  Khattar, 
Khattar’s  theatre.  Sydney,  N.  S.  Canada. 

THE  FAIR  CHEAT,  with  Dorothy  Mackaill. — 
A good  picture,  but  not  much  drawing  power. 
Business  poor.  Six  reels. — J.  W.  Andresen,  Rialto 
theatre,  Cozad,  Neb. — General  patronage. 

JUDGMENT  OF  THE  STORM,  with  a special 
cast. — A production  that  drew  more  favorable 
comments  from  a Saturday  night  audience  than 
any  picture  we  have  shown.  Seven  reels. — R.  C. 
Geeting,  Lyric  theatre,  Chappell,  Neb. — Small 
town  patronage. 

JUDGMENT  OF  THE  STORM,  with  a special 
cast. — Good.  A picture  that  reaches  out  and 
pulls  you  right  up  to  the  screen.  Wonderfully 
realistic  and  strikes  straight  to  the  heart.  Seven 
reels. — D.  E.  Knorr.  Pergola  theatre,  Allentown, 
Pa. 


JUDGMENT  OF  THE  STORM,  with  a special 
cast. — Fairly  good  production  but  failed  to  pull 
the  average  and  will  please  any  audience.  The 
storm  scenes  are  especially  well  done.  Seven 
reels. — C.  A.  Jordan,  Opera  House  theatre,  Cogs- 
well, N.  D. — Small  town  patronage. 

BLOW  YOUR  OWN  HORN,  with  a special 
cast. — Fairly  good  production  but  failed  to  pull 
for  me,  as  I lost  money  on  it.  Title  seems  to 
have  no  drawing  power.  Six  reels. — F.  L.  Clarke, 
Cozy  theatre,  Hazen,  Ark. 

THE  SILENT  STRANGER,  with  Fred  Thomson. 
— Just  like  everyone  else  has  reported,  Fred  and 
his  horse.  Silver  King,  are  making  a big  hit.  All 
of  this  series  go  over  big.  Five  reels. — C.  E. 
Johnson,  Paramount  theatre,  Gibson,  Neb. 

THE  SILENT  STRANGER,  with  Fred  Thomson. 
— Just  another  thriller  that  knocked  ’em  for  a 
row.  I declare  I never  saw  a bunch  of  people 
eat  up  Fred  Thomson’s  like  they  do  here.  He  has 
sure  got  the  ability  to  make  a wonderful  actor, 
which  he  is  doing.  Silver  King  is  wonderful. 
Here  is  a sure  bet  for  any  exhibitor  who  depends 
a great  deal  on  Western  trade.  Five  reels. — 
Charles  E.  Lawrence,  Star  theatre,  Tuckerman, 
Ark. 

NORTH  OF  NEVADA,  with  Fred  Thompson.— 
A good  Western  subject  with  a very  clever  horse. 
Five  reels.  Adolph  Kohn,  Pastime  theatre,  Gran- 
ville, N.  Y. — Small  town  patronage. 

NORTH  OF  NEVADA,  with  Fred  Thompson.— 
Fine  outdoor  picture,  and  drew  good  houses. 
Thomson  .well  liked  here.  Wish  we  could  get 
more  of  them.  The  kids  go  wild  over  Fred  and 
Silver  King.  Grownups  like  him  too. — Jack 
Greene,  New  Geneseo  theatre,  Geneseo,  111. 

THE  MASK  OF  LOPEZ,  with  Fred  Thomson. — 
A wonderfui  picture.  Thomson  and  his  horse 
are  better  than  Mix  and  Tony  will  ever  be.  Print 
in  perfect  condition.  Five  reels. — L.  Deyo,  Miers 
theatre,  Schoharie,  N.  Y. — General  patronage. 

GALLOPING  GALLAGHER,  with  Fred  Thom- 
son.— Another  good  Thompson.  They  are  all  good, 
clean  entertaining  Westerns.  F.  B.  O.  saiesman 
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called  on  me  recently  and  I was  informed  that 
the  new  ones  would  be  50  per  cent  higher.  Good 
news,  isn’t  it?  Five  reels. — H.  G.  Selk,  Selk 
theatre,  Scotia,  Neb. — Small  town  patronage. 

GALLOPING  GALLAGHER,  with  Fred  Thom- 
son.— Pleased. — J.  S.  Walker,  Almo  theatre,  Moody, 
Tex. — Small  town  patronage. 

GALLOPING  GALLAGHER,  with  Fred  Thom- 
son.— I have  seen  a great  number  of  e.xtra  fine 
reports  on  this  boy's  pictures  and  perhaps  for 
this  reason  I was  expecting  too  much.  I did 
not  think  this  picture  came  anywhere  near  the 
class  of  Mix  or  Jones.  However,  is  a good 
Western  picture  and  should  please  on  Saturday. 
Five  reels. — F.  L.  Clarke,  Cozy  theatre,  Hazen, 
Ark. 

THE  FIGHTING  SAP,  with  Fred  Thomson.— 
Here  is  another  good  one.  Our  second  this  star 
and  sure  full  of  action  and  thrills.  Silver  King 
a wonderful  horse.  Five  reels. — A.  C.  Betts, 
Powers  theatre.  Red  Creek,  N.  Y. — Small  town 
patronage. 

THE  FIGHTING  SAP,  with  Fred  Thompson.— 
This  is  a go-gett^’  and  proved  it  at  box  office. 
This  star  has  sure  won  my  audience  with  his 
horse.  Silver  King.  They  should  be  tried  any- 
where where  you  have  been  running  too  much 
society  stuff,  and  you  will  see  the  difference. 
An  sure  glad  that  I took  them  on,  and  you  don’t 
have  to  buy  forty  of  them  either.  This  idea 
that  you  cannot  buy  one  or  two  or  more  pictures 
without  buying  forty,  is  over  with  me.  Five  reels. 
C.  V.  Anderson,  Oak  theatre,  Oakdale,  Neb. — 
General  patronage. 

THE  FIGHTING  SAP,  with  Fred  Thomson.— 
A good  fast  action  picture  that  pleased.  All 
Thomson  pictures  have  been  good.  Five  reels. — 
W.  H.  Hardman,  Royal  theatre,  Frankfort,  Kan. 
— Small  town  patronage. 

THE  DANGEROUS  COWARD,  with  Fred  Thom- 
son.— Fine  Western.  Draws  fine.  Satisfies 
patrons.  What  more  can  we  ask  ? Silver  King 
the  real  star,  and  I exploit  him  in  my  advertising. 
Film  okay.  Five  reels. — H.  G.  Selk,  Selk  theatre, 
Scotia,  Neb. — Small  town  patronage. 

AFTER  THE  BALL,  with  a special  cast. — 
Best  and  most  pleasing  picture,  I have  u.sed  in 
a long  time.  My  patrons  are  all  telling  me  how 
good  it  was  and  how  well  they  enjoyed  it.  That’s 
all  we  can  ask  for.  Six  reels. — Sam  Minich, 
Electric  theatre,  Chillicothe,  Mo. — General  patron- 
age. 

AFTER  THE  BALL,  with  a special  cast. — ■ 
Drew  well  and  pleased.  Drama,  and  plenty  of 
weeps.  Seven  reels. — J.  S.  Walker,  Alamo  theatre. 
Moody,  Tex. — Small  town  patronage. 

DAY  TIME  WIVES,  with  Lenore  Coffee.— No 
special  by  any  means,  but  a right  good  program 
picture.  Satisfied  75  per  cent.  Seven  reels. — 
B.  T.  Nokes,  Elite  theatre,  Nixa,  Mo. — Small  town 
patronage. 

THE  MAIL  MAN,  with  Ralph  Lewis. — Good  and 
then  some.  .Seven  reels. — H.  M.  Face  & Sons, 
Elmac  theatre,  Maple  Rapids,  Mich. — Small  town 
patronage. 

THE  MAIL  MAN,  with  Ralph  Lewis. — Here  is 
an  exceptionally  well  produced  picture  which  con- 
tains everything  necessary  to  please  the  average 
audience.  Gave  us  splendid  satisfaction.  Seven 
reels. — C.  E.  Johnson.  Paramount  theatre,  Gibbon, 
Neb. 

THE  SNOW  SHOE  TRAIL,  with  Jane  Novak.— 
Good  picture.  Fine  North  West  snow  scenery. 
Good  action.  Pleased  eighty  per  cent.  Don’t  be 
afraid  to  step  on  it,  as  it  will  please  patrons. 
Six  reels. — C.  A.  Riggs.  Gem  theatre.  Hartford. 
Kan. — General  patronage. 

A MAN’S  MAN,  with  J.  Warren  Kerrigan. — 
Not  much,  and  our  patrons  were  positive  of  this. 
Six  reels. — Giacoma  Bros.,  Crystal  theatre.  Tomb- 
stone, Ariz. 

THE  KICK  BACK,  with  Harry  Carey.— Pleased 
very  well.  Film  in  good  condition.  Six  reels. — 
B.  T.  Nokes,  Elite  theatre  Nixa,  Mo. — Small  town 
patronage. 

LIFE’S  GREATEST  QUESTION,  with  Roy 
Stewart. — Very  poor  picture.  Title  doesn’t  mean 
anything.  Four  reels. — B.  T.  Nokes,  Elite  theatre, 
Nixa,  Mo. — Small  town  patronage. 

CAPT.  KLEINSCHMIDT’S  ADVENTURES A 

fine  educational  picture.  Beautiful  scenery,  but 
not  much  action,  and  it  did  not  draw  for  me, 
even  after  giving  the  school  pupils  a special 
price.  Personally  I enjoyed  it,  and  those  who  saw 
it  were  satisfied.  Six  reels. — H.  G.  Selk,  Selk 
theatre,  Scotia.  Neb. — Small  town  patronage. 

MICKEY,  with  Mabel  Normand. — An  old  pic- 
ture, brought  back,  and  believe  me  it  is  a good 
one.  with  thrills,  action,  comedy  galore,  and  a 
good  horse  race  that  hits  the  bull’s  eye.  Six 
reels. — W.  J.  Shoup,  DeLuxe  theatre,  Spearville, 
Kan. 


The  Contributor’s  Column 


Attention:  “Plain  Fools” 

In  the  “Herald”  for  November  8th  you  say  that  some  of  the  trade 
papers  refer  to  exhibitors  who  report  to  “What  the  Picture  Did  For 
Me”  as  “Plain  Fools.” 

Fair  enough. 

We  don’t  belong  to  the  “Herald  Only”  Club,  but  we  would  like 
to  be  a charter  member  of  the  Plain  Fools’  Club. 

Page  “A  Fool  There  Was.” 

R.  J.  SKILLMAN, 

Legion  theatre, 

Irene,  S.  D. 

* 

(NOTE:  Mr.  SkiUmati’s  suggeslion  arrived  accompanied  by  his  first  consign- 
ment of  reports,  which  have  been  published.  Again  the  department  shozvs 
marked  increase  in  the  number  of  reports.  The  attack  designed  to  destroy  con- 
tinues to  produce  benefits.  Hozoever,  it  is  but  fair  to  make  it  clear  that  Mr. 
Skillman’s  phrase,  “some  of  the  trade  papers,’’  is  inaccurate.  Only  one  paper,  the 
Motion  Picture  Nezos,  has  referred  to  contributors  as  “plain  fools.”) 


Doesn’t  Mind  “Plain  Fools”  Appellation 

I wish  to  say  that  it  matters  not  what  the  Motion  Picture  News  calls  us 
exhibitors.  The  only  place  that  we  can  get  genuine  information  on  pictures 
is  through  “What  the  Picture  Did  For  Me”  in  “Exhibitors  Herald.”  The 
original  exhibitors’  reports  department  stands  with  outstretched  arms  as 
our  guide  post  in  booking  pictures. 

Will  say  in  regard  to  what  Mr.  J.  W.  Lumpkin  of  Miles,  Texas,  has  to 
say  in  regard  to  cigarettes  and  cuss  words  that  the  entire  force  of  this  thea- 
tre agrees  with  him.  Ninety-nine  per  cent  of  our  patrons  will  also  agree 
with  us.  Cigarette  smoking,  cuss  words  and  vulgar  scenes  will  improve  any 
picture,  if  they  are  left  out.  I have  time  and  again  closed  the  shutter  on  my 
projecting  machine  to  keep  vulgar  scenes  off  the  screen. 

We  small  town  exhibitors  should  boost  the  “Herald,”  as  it  is  the  source 
from  which  all  good  information  Hows. 

H.  PATRICK, 

Strand  theatre, 

Samson,  Ala. 


Estee,  Veteran  “Plain  Fool,”  Returns 

Here’s  my  first  report  since  January.  I recently  purchased  this  theatre 
and  will  try  and  do  my  part  toward  keeping  up  the  department  which  I have 
in  the  past  found  both  interesting  and  profitable ; this  despite  the  fact  that 
the  Motion  Picture  News  classes  us  as  “plain  fools.” 

It  is  possible  that  the  producers  in  some  cases  “boost”  or  try  to  “boost” 
prices,  basing  claims  on  favorable  reports. 

I personally  think  this  offset  by  the  value  received  by  exhibitors  from 
reports  showing  what  the  pictures  have  done  for  others  in  similar  class  towns. 

P.  G.  ESTEE, 

S.  T.  theatre, 
Parker,  S.  D. 


Prints  in  All  Exchanges — Now  Booking 
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First  National 

ABRAHAM  LINCOLN,  with  George  Billings. 
— Wonderful  as  a production,  art,  educational,  en- 
tertainment, and  it  pleased  all  who  saw  it.  If 
it  takes  two  years  to  distribute  to  every  theatre 
in  the  U.  S.,  First  National  should  see  that  it 
is  shown  in  every  theatre,  no  matter  how  small. 
Schools  gladly  endeavor  to  help  get  attendance. 
If  Abe  Lincoln  was  ever  re-enacted,  it  is  in  the 
person  of  Geo.  A.  Billings,  who  is  a finished 
artist.  He  keeps  away  from  anything  sensational, 
which  the  old  soldiex's,  who  knew,  stated  was  a 
characteristic  feature  of  Lincoln,  in  any  action  in 
the  picture.  It  should  be  advertised  thoroughly, 
and  the  first  patrons  who  see  it  will  spread  the 
word  for  later  runs.  Ten  reels. — H.  J.  Longaker, 
Howard  theatre,  Alexandria,  Minn. — -Farmer 
patronage. 

ABRAHAM  LINCOLN,  with  George  Billings. 
— Get  this  picture  at  any  price.  Hook  up  with 
your  schools  for  matinee  and  boost.  If  you 
don't  make  a cent  you  can  figure  the  standing 
of  your  house  has  been  raised  100  per  cent  in 
the  eyes  of  your  patrons.  Invite  the  preachers 
and  school  teachers  for  the  first  showing.  Ten 
reels. — R.  V.  Fletcher,  Lyric  theatre,  Hartington, 
Neb. — Small  town  patronage. 

ABRAHAM  LINCOLN,  with  George  Billings. — 
An  A-1  picture  from  any  angle  you  want  to  look 
at  it.  I had  more  good  comments  than  any  other 
picture  I have  run  in  over  three  years.  Don’t 
be  afraid  to  boost  it.  Is  sure  to  please  99-9/10. 
Ten  reels.  — W.  H.  Goodrood,  Strand  theatre, 
Warren,  Minn. 

IN  EVERY  WOMAN’S  LIFE,  with  a special 
cast. — Here  is  the  highest  type  of  present  day 
picture  making  and  is  real  entertainment  from 
beginning  to  end.  The  players,  Virginia  Valli, 
Marc  McDermot,  Lloyd  Hughes,  Geo.  Fawcett  and 
Stuart  Holmes,  all  do  most  excellent  work  and 
deserve  special  mention.  It  is  a picture  any  ex- 
hibitor should  be  glad  to  have  on  his  list  as  com- 
ing attraction.  Business  for  three  days  very  un- 
satisfactory. Seven  reels. — W.  H.  Brenner,  Cozy 
theatre,  Winchester,  Ind. 

SINGLE  WIVES,  with  Corinne  Griffith.— Busi- 
ness was  nothing  extra.  The  picture  was  good 
but  not  as  good  as  “Lilies  of  the  Field.”  Eight 
reels. — G.  P.  Miller,  Regent  theatre,  St.  Marys, 
O. — General  patronage. 

THE  GIRL  IN  THE  LIMOUSINE,  with  Larry 
Semon. — Larry’s  first  feature  length  comedy,  and 
a good  one,  too.  If  laughs  and  roars  count  any- 
thing, this  one  will  please.  Went  over  O.  K.  here. 
No  knocks.  Six  reels. — C.  L.  Broun,  Dreamland 
theatre,  Fullerton,  La. — Small  town  patronage. 

THE  GIRL  IN  THE  LIMOUSINE,  with  Larry 
Semon. — Good  comedy.  Not  a dull  moment  in  it. 
Played  Sunday  to  average  business.  Six  reels. — 
A.  G.  Witwer,  Grand  theatre.  Rainier,  Ore. — 
Small  town  patronage. 

THE  GIRL  IN  THE  LIMOUSINE,  with  Larry 
Semon. — Semon  had  better  stick  to  his  two  reel 
comedies  and  let  well  enough  alone.  While  we 
came  out  alright,  as  we  bought  the  picture  right 
and  ran  it  on  a Saturday  and  Sunday,  it  does 
not  please  and  our  patrons  couldn’t  see  the  laughs. 
Six  reels. — Meyers  & Ford,  Star  theatre,  La- 
Grande,  Ore. — Small  town  patronage. 

THE  PERFECT  FLAPPER,  with  Colleen  Moore. 
— Seven  reels  of  good  comedy.  This  picture  ought 
to  be  a success  everywhere.  Our  business  was 
good.  Seven  reels. — G.  P.  Miller,  Regent  theatre, 
St.  Marys,  O. — General  patronage. 

THE  PERFECT  FLAPPER,  with  Colleen  Moore. 


— Colleen  sure  can  do  the  flapper  stuff.  Everyone 
seemed  pleased.  Seven  reels.  — A.  G.  Witwer, 
Grand  theatre.  Rainier,  Ore.  — Small  town 
patronage. 

THE  GOLDFISH,  with  Constance  Talmadge. — 
Sunday  to  average  business.  Pleased  50 /50.  Tal- 
madge sisters  do  not  register  like  they  used  to. 
Seven  reels.  — A.  G.  Witwer,  Grand  theatre. 
Rainier,  Ore. — Small  town  patronage. 

SECRETS,  with  Norma  Talmadge.  — Picture 
seemed  alright  but  we  did  very  little  business  with 
it.  Eight  reels. — G.  P.  Miller,  Regent  theatre,  St. 
Marys,  O. — General  patronage. 

THE  LOVE  MASTER,  with  Strongheart. — 
Here  is  one  that  they  all  liked  very  much.  It  is 
one  of  those  kind  that  you  can’t  help  but  be 
satisfied  with.  Good  business.  Ran  it  one  day. 
Could  stand  it  for  two  days. — Jack  Greene,  New 
Geneseo  theatre,  Geneseo,  111.  — Small  town 
patronage. 

LILIES  OF  THE  FIELD,  with  Corinne  Griffith. 
One  of  the  season's  best  offerings.  Made  money 
and  gave  satisfaction.  Every  character  played 
their  part  wonderful.  Eight  reels. — Jack  Cairns, 
Brooklyn  theatre,  Detroit,  Michigan.  — General 
patronage. 

LILIES  OF  THE  FIELD,  with  Corinne  Griffith. 
— This  is  one  that  you  can  really  say  is  a special. 
Some  of  the  best  work  we  have  had  for  some 
time.  Advertise  it  big  and  talk  it  up,  for  it 
will  please  100  per  cent.  Eight  reels. — J.  C. 
Bickel,  Ruble  theatre,  Logan,  Ohio. 

LILIES  OF  THE  FIELD,  with  Corinne  Griffith. 
— Directing,  acting  and  story  are  fine.  A good 
Sunday  picture.  Book  it.  Seven  reels. — R.  V. 
Fletcher,  Lyric  theatre,  Hartington,  Nebr. — Small 
town  patronage, 

THOSE  WHO  DANCE,  with  Blanche  Sweet.— A 
picture  that  will  please  the  average  audience.  Ad- 
vertise it,  and  you  are  bound  to  make  money. 
Seven  reels. — J.  C.  Bickel,  Ruble  theatre,  Logan, 
Ohio. 

CYTHEREA,  with  Lewis  Stone  and  Irene  Rich. 
— A very  well  produced  picture  that  pleased  the 
middle  aged  patrons,  while  the  younger  ones  did 
not  seem  to  like  it  as  well.  Eight  reels. — R.  C. 
Geeting,  Lyric  theatre,  Chappell,  Neb. — Small  town 
patronage. 

PAINTED  PEOPLE,  with  Colleen  Moore. — Here 
is  an  even  better  picture  than  “Flaming  Youth.” 
Pleased  100  per  cent.  If  you  have  this  picture 
booked,  get  out  and  boost  it.  It  will  stand  all 
you  give  it.  Rental  too  high  for  small  towns. 
Eight  reels. — C.  L.  Broun,  Dreamland  theatre, 
Fullerton,  La. — Small  town  patronage. 

BLACK  OXEN,  with  Corinne  Griffith. — Did  not 
draw  for  me.  People  did  not  like  it  very  well. — = 
W.  H.  Hardman,  Royal  theatre,  Frankfort,  Kans. 
Small  town  patronage. 

FOR  SALE,  with  Claire  Windsor. — A very  good 
production  that  seemed  to  please  and  drew  a fair 
sized  audience  for  a Thursday  and  Friday  night. 
Seven  reels. — R.  C.  Geeting,  Lyric  theatre,  Chap- 
pell, Neb. — Small  town  patronage. 

GALLOPING  FISH,  with  a special  cast. — A 
very  good  comedy.  At  times  the  people  laughed 
until  the  organ  was  drowned  out.  Business  good. 
Six  reels.  — G.  P.  Miller,  Regent  theatre,  St. 
Marys,  O. 

GALLOPING  FISH,  with  a special  cast.— Hot 
stuff  comedy  all  right.  If  your  crowd  likes  com- 
edy, give  ’em  this. — George  J.  Ritter,  Regent 
theatre,  Bogota,  N.  J. 

PENROD  AND  SAM,  with  Ben  Alexander.— 
Well  produced  and  a very  fine  picture.  Our  busi- 


ness was  light  the  first  night,  but  picked  up  the 
second.  It  pleased. — W.  H,  Hardman,  Royal  the- 
atre, Frankfort,  Kans. — Small  town  patronage. 

THE  BAD  MAN,  with  Holbrook  Blinn. — Just  a 
picture,  is  about  all  I can  say.  Seven  reels. — 
W.  H.  Goodiood,  Strand  theatre,  Warren,  Minn. 

THE  BAD  MAN,  with  Holbrook  Blinn. — A pic- 
ture that  will  please  most  of  your  patrons,  as  it 
has  comedy  in  it.  Too  bad  there  aren't  more 
pictures  like  it.  My  folks  like  to  laugh,  and  when- 
ever we  have  one  of  those  sob  stories  we  get 
bawled  out  by  the  gang.  Please,  Mr.  Producer, 
give  us  pictures  with  a laugh  in  them,  and  ones 
without  Ling  Louis  the  n’th.  The  public  doesn’t 
like  costume  pictures,  but  you  will  insist  on  mak- 
ing them, — Jack  Greene,  New  Geneseo  theatre, 
Geneseo,  111. 

EAST  IS  WEST,  with  Constance  Talmadge. — 
One  of  the  best  drawing  cards  Connie  ever  made. 
Good  stuff.  Eight  reels. — S.  G.  Ihde,  Photoplay 
theatre,  Ashland,  Kan. — Small  town  patronage. 

THE  ISLE  OF  LOST  SHIPS,  with  Milton  Sills. 
— Another  excellent  sea  story  with  a lot  of  derelict 
vessels.  The  ocean  scenes  are  very  good,  especially 
the  storm.  Pleased  100  per  cent,  here,  and  had 
numerous  compliments.  Film  in  good  condition. 
Seven  reels. — H.  G.  Selk,  Selk  theatre,  Scotia,  Neb, 
— SmaU  town  patronage. 

THE  ISLE  OF  LOST  SHIPS,  with  Milton  Sills. 
— This  feature  will  please  a big  majority  of  the 
fans.  If  properly  exploited,  it  will  bring  extra 
business.  The  trailer  is  good  and  will  arouse 
curiosity.  Eight  reels.  — C.  A.  Jordan,  Opera 
House,  Cogswell,  N.  D. — Small  town  patronage. 

THE  BOND  BOY,  with  Richard  Barthelmess. — - 
Had  very  poor  business,  but  that  was  no  fault  of 
picture.  We  consider  this  to  be  one  of  the  best 
that  Barthelmess  has  made.  Eight  reels. — S.  G. 
Ihde,  Photoplay  theatre,  Ashland,  Kan. — Small 
town  patronage. 

DULCY,  with  Constance  Talmadge. — I was  the 
dumbell,  for  paying  the  price.  Flopped  in  good 
shape  on  second  night.  Seven  reels. — E.  E.  Gailey, 
Crystal  theatre,  Wayne,  Neb. 

SLANDER  THE  WOMAN,  with  Dorothy 
Phillips. — This  is  a real  good  picture  with  plenty 
of  comedy  mixed  in.  Also  beautiful  Northern 
scenes.  Seven  reels. — W.  J.  Shoup,  DeLuxe  the- 
atre, Spearville,  Kan. — Small  town  patronage. 

A DANGEROUS  MAID,  with  Constance  Tal- 
made. — Poor  picture,  poor  business,  poor  comic. 
She  can’t  play  for  me  any  more. — Jack  Cairns, 
Brooklyn  theatre,  Detroit,  Mich. — Small  town  pat- 
ronage. 

HURRICANE’S  GAL,  with  Dorothy  Phillips. — 
Played  this  to  good  house.  Pleased  100  per  cent. 
A great  sea  story  which  every  theatre  should  play, 
if  they  already  haven’t.  First  National  will  treat 
you  right.  Eight  reels. — George  Khattar,  Khattar’s 
theatre,  Sydney,  N.  S.,  Canada. 

PONJOLA,  with  Anna  Q.  Nilsson. — Pleased. 
Drew  like  sin.  Seven  reels. — J.  S.  Walker,  Alamo 
theatre.  Moody,  Tex. — Small  town  patronage. 

BOY  OF  MINE,  with  Ben  Alexander. — Very 
pleasing  picture  that  proved  a good  box  office  at- 
traction. Seven  reels. — Meyers  & Ford,  Arcade 
theatre,  LaGrande,  Ore. — Small  town  patronage. 

BOY  OF  MINE,  with  Ben  Alexander. — Good 
picture  in  every  way.  Tied  up  with  the  Boy 
Scouts  and  put  it  over  in  good  shape.  It  pleased. 
Seven  reels. — W.  H.  Hardman,  Royal  theatre, 
Frankfort,  Kans. — Small  town  patronage. 

SCARS  OF  JEALOUSY,  with  Lloyd  Hughes.— 
This  picture  no  doubt  was  originally  a fine  pic- 
ture, but  we  didn’t  get  enough  of  the  print  to 
tell  much  about  it.  Believe  if  you  can  get  a 
good  print  on  it  that  it  will  please.  There  is  a 
wonderful  fire  scene  in  it  and  other  points  that 
should  make  a fine  picture.  Seven  reels. — W.  J. 
Shoup,  DeLuxe  theatre,  Spearville,  Kans. — Small 
town  patronage. 

THE  VOICE  FROM  THE  MINARET,  with 
Norma  Talmadge. — Norma  does  some  fine  acting 
but  I would  not  call  this  a good  picture.  Did  not 
please  here.  I was  expecting  something  good  but 
feel  that  I did  not  get  it.  Seven  reels. — W.  A. 
Doerschlag,  Strand  theatre.  Ransom,  Kans. — Small 
town  patronage. 

ASHES  OF  vengeance,  with  Norma  Tal- 
madge.— This  is  a wonderful  picture  with  massive 
settings,  and  one  that  cost  a pile  of  money  to 
make.  If  Paramount  had  this  picture,  they  would 
call  it  another  “Covered  Wagon”  and  charge  us 
little  fellows  $150.00.  If  costume  pictures  will 
go  in  your  town.  Brother  Exhibitor,  and  you  have 
not  shown  this,  be  sure  to  do  so.  Our  people  are 
not  strong  for  costume  pictures,  but  this  one 
seemed  to  please  a big  per  cent  of  them.  Ten 
reels. — W.  J.  Shoup  DeLuxe  theatre,  Spearville, 
Kans. — Small  town  patronage. 
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NOBODY,  with  a special  cast. — Well  acted, 
dandy  story,  but  failed  to  do  any  business.  Must 
have  been  the  title,  as  we  billed  it  strong.  Seven 
reels. — William  Hoefs,  Queen  theatre,  Ft.  Stockton, 
Tex. — Small  town  patronage. 

COURAGE,  with  a special  cast. — A most  ex- 
cellent story,  well  put  together,  of  a man  serving 
sentence  for  the  crime  committed  by  another.  Full 
of  real  heart  interest,  and  the  story  moves  along 
nicely.  A-1  high  class  program  picture,  well  worth 
showing.  We  bought  it  very  reasonable,  yet 
starved  to  death  with  it.  Why?  Well  the  guy 
that  can  pick  only  100  per  cent  winners  wi.l  have 
to  tell  about  this  one,  as  we  are  dumping  a per- 
fectly good  show  into  the  worst  business  in  our 
history.  Six  reels. — William  Hoefs,  Queen  theatre, 
Ft.  Stockton,  Tex. — Small  town  patronage. 

THE  HOTTENTOT,  with  Douglas  MacLean. — ^ 
One  of  the  best  comedies  I’ve  played.  The  cus- 
ton)ers  all  stayed  at  home  on  this  one,  but  it  cer- 
tainly was  good.  A little  old,  but  if  you  haven’t 
played  it  do  so.  Seven  short  reels. — Pugh  Moore, 
Strand  theatre,  McKenzie,  Tenn. — Small  town 
patronage. 

ONE  CLEAR  CALL,  with  Milton  Sills. — A good 
picture  which  pleased  our  patrons.  A play  with 
a lesson.  Some  real  acting  by  all  the  cast.  It’s 
old  but  good.  Seven  reels. — A.  E.  Wilcox,  Unique 
theatre,  Bricelyn,  Minn. — Small  town  patronage. 

DADDY,  with  Jackie  Coogan. — Can  only  en- 
dorse all  the  other  good  reports  on  this  picture. 
A picture  for  the  entire  family  and  has  a little 
of  everything.  Jackie  is  in  a class  by  himself. 
How  does  he  do  it?  Six  reels. — H.  G.  Selk,  Selk 
theatre,  Scotia,  Neb. — Small  town  patronage. 

• MIGHTY  LAK’  A ROSE,  with  a special  cast. — 
Pleased  all.  One  of  the  best  pictures  ever  played 
in  our  theatre.  One  fellow  said  that  he’d  go 
fifty  miles  and  pay  as  high  as  $5.00  to  see  it  over 
again.  Well,  Brother  Exhibitors,  it’s  up  to  you, 
if  you  haven’t  bought  it.  Eight  reels. — George 
Khattar,  Khattar’s  theatre,  Sydney,  N.  S.,  Canada. 

Fox 

THE  MAN  WHO  CAME  BACK,  with  George 
O’Brien. — When  William  Fox  calls  this  one  a 
special  he  makes  no  mistake,  for  it  is  a won- 
derful picture.  Every  young  man  and  girl  should 
see  it.  It  contains  a lesson  that  should  impress 
itself  on  the  mind  of  everybody  who  has  the 
good  fortune  of  seeing  it.  While  the  price  is  a 
little  high,  it  is  worth  it.  Buy  it  and  promise 
them  something  extra.  Nine  reels. — P.  W.  Quin- 
lan, Ideal  theatre.  Chateaugay,  N.  Y. — Small 
town  patronage. 

DANTE’S  INFERNO,  with  a special  cast. — 
The  Hades  scenes  are  drawn  out  too  long — in  fact, 
that’s  all  we  can  criticize  on  it,  as  aside  from 
that  it’s  a remarkable  picture,  with  a sound  story. 
Excellent  attraction,  and  satisfactory  business.— 
S.  H.  Blair.  Majestic  theatre,  Belleville.  Kan. 
— General  patronage. 

DANTE’S  INFERNO,  with  a special  cast. — 
Nothing  to  it.  Would  make  a fair  three-reeler. 
Print  in  fair  condition.  Six  reels. — L.  Deyo, 
Miers  theatre,  Schoharie,  N.  Y. — General  pat- 
ronage. 

THE  ARIZONA  EXPRESS,  with  a special  cast. 
— A knock-’em-down  and  drag-’em-out  melo- 
drama with  so  many  thrills  you  can’t  count  ’em. 
Good  business  for  three  days. — John  W.  Hawkins, 
Capitol  theatre.  New  Bedford,  Mass. — General 
patronage. 

THE  LAST  OF  THE  DUANES,  with  Tom  Mix. 

' — Tom  Mix  has  made  a better  picture  than  “The 
Lone  Star  Ranger”  in  this  one.  and  it  did  a 
splendid  business. — S.  H.  Blair,  Majestic  theatre, 
Belleville,  Kan. — General  patronage. 

THE  HEART  BUSTER,  with  Tom  Mix.— Tom’s 
popularity  seems  to  be  on  the  wane.  He  only 
draws  for  one  day,  where  he  used  to  be  good 
for  two.  Five  reels. — Jack  Cairns,  Brooklyn 
theatre,  Detroit.  Mich. — General  patronage. 

THE  TEMPLE  OF  VENUS,  with  Mary  Phil- 
bin. — This  is  a good  picture  and  a beautiful 
picture.  Story  isn’t  so  much.  Pleased  all.  Seven 
reels. — C.  L.  Broun,  Dreamland  theatre,  Fullerton, 
La. — General  patronage. 

LOVE  LETTERS,  with  Shirley  Mason. — An- 
other Shirley  Mason  picture  that  went  over  with 
a bang.  All  who  saw  it  went  out  well  pleased. 
If  you  want  to  play  fair  with  your  patrons,  don’t 
promise  them  something  you  cannot  deliver.  When 
the  time  comes,  you  can  advertise  this  little  star 
in  this  one,  as  tone  is  okay,  and  play  it  to  a 
Sunday  crowd  if  you  want  to.  Five  reels. — 
Charles  E.  Barber.  Electric  theatre,  Tilden,  111. 
— Small  town  patronage. 

LOVE  LETTERS,  with  Shirley  Mason. — Just 
got  by.  That  is  all.  Shirley  is  the  best  little 
star,  but  she  sure  has  spoiled  a lot  of  good  film 
by  the  stories  she  is  given  to  work  in.  She  is 


capable  of  better  things.  Five  reels. — E.  E. 
Galley,  Crystal  theatre.  Wayne,  Neb. 

THE  TROUBLE  SHOOTER,  with  Tom  Mix.— 
Another  good  Western  boy  gone  wrong.  Get 
back,  Tom,  or  you  will  be  left  behind.  Business 
fell  way  short  on  last  day.  Five  reels. — E.  E. 
Galley,  Crystal  theatre,  Wayne,  Neb. — General 
patronage. 

NORTH  OF  HUDSON  BAY,  with  Tom  Mix.— 
Good  Northern  story.  Snow  scenes  good.  Very 
exciting  shooting  of  the  rapids.  Held  interest  to 
end.  Some  impossible  stuff  but  well  liked.  Very 
good  crowd.  Good  comments.  Six  reels. — A.  F. 
Jenkins,  Community  theatre,  David  City,  Neb. — 
Small  town  patronage. 

SOUTH  SEA  LOVE,  with  Shirley  Mason.— A 
good  program  picture.  Star  and  cast  good.  Five 
reels. — J.  W.  Andresen,  Rialto  theatre,  Cozad, 
Neb. — General  patronage. 

JUST  OFF  BROADWAY,  with  John  Gilbert.— 
A real  picture  which  pleased  99  per  cent  at  least. 
Everyone  came  to  me  and  told  me  it  was  one  of 
the  best  they  had  ever  seen.  They  were  regular 
show-goers,  too.  John  Gilbert  is  a wonderful 
actor  and  little  Marion  Nixon  is  a keen  star  to 
look  at.  Six  reels. — Charles  E.  Lawrence,  Star 
theatre,  Tuckerman,  Ark. 

CUPID’S  FIREMAN,  with  Buck  Jones.— One 
or  two  more  like  this  and  we  will  kiss  Charles 
good-bye.  I suppose  the  next  one  we  show  will 
be  “The  Village  Brakeman.”  Ain’t  it  awful, 
boys  ? Other  boys  are  sticking  right  to  Westerns, 
and  they  are  the  ones  we  are  going  to  buy. 
Five  reels. — E.  E.  Galley,  Crystal  theatre,  Wayne, 
Neb. — General  patronage. 

BIG  DAN,  with  Buck  Jones. — Fine  picture  that 
hasn't  too  much  shoot-’em-up  stuff  in  it.  All  my 
patrons  well  pleased  and  howling  for  more  Jones. 
Six  reels. — Charles  E.  Lawrence,  Star  theatre, 
Tuckerman,  Ark. 


SHADOWS  OF  THE  EAST,  with  a special  cast. 
— Not  the  big  special  that  it  was  cracked  up  to 
be,  but  it  pleased  all  who  came  out  to  see  it. 
It  will  get  by  as  a good  program  picture.  Ad- 
mission 15-25.' — Chas.  E.  Barber,  Electric  theatre. 
Tilden,  HI. — Mining  town  patronage. 

IF  WINTER  COMES,  with  a special  cast.— A 
fine  cast  in  a perfect  presentation  of  a painfully 
tragic  story.  Three  days  rather  slim  business  at 
a nickel  raise.  Twelve  reels. — Roy  W.  Adams. 
Pastime  theatre.  Mason,  Mich. — General  patronage. 

BUCKING  THE  BARRIER,  with  Dustin  Far- 
num. — Sure  the  bunk.  Looked  as  if  about  half 
of  it  had  been  cut  out.  Five  reels. — S.  G.  Ihde, 
Photoplay  theatre,  Ashland,  Kan. — Small  town 
patronage. 

SOUTH  SEA  LOVE,  with  Shirley  Mason. — 
Just  a program  picture.  Ran  it  for  one  day 
only,  on  Saturday.  No  comments.  Pleased  the 
usual  Saturday  crowd,  which  is  not  a very  crit- 
ical one.  Five  reels. — Henry  Reeve,  Star  theatre, 
Menard,  Tex. — Small  town  patronage. 

HELL’E  HOLE,  with  Buck  Jones. — As  a box 
office  attraction  this  is  the  goods.  Gave  fairly 
good  satisfaction,  but  the  dream  ending  was  not 
liked  by  many.  However,  if  you  have  it  booked 
push  it  and  it  will  make  you  some  money.  Plenty 
of  actioTi  and  good  photography.  Six  reels. — 
F.  L.  Clarke,  Cozy  theatre,  Hazen,  Ark. 


NATIONAL  SCREEN  SERVICE  Inc. 

NEW  YORK  CHICAOO  MS  ANOELES 


“Good  attraction”  (Harrison’s  Reports) 

“Produced  lavishly  . . . Sustains  interest  . , . Good  at- 
traction for  theatres  that  cater  to  strong  melodrama 
loving  patrons.”  Harrison’s  Screen  Reports 


The  Howard  Estabrook  Production 


THE  PRICE  OF  A PARTY 

Directed  by  Charles  Giblyn 

with  Hope  Hampton,  Harrison  Ford,  Maiy  Astor, 

Arthur  Edmund  Carew  and  Dagmar  Codowsky 

Associated  Exhibitors 

Physical  Distributors -Pothe  Exchange,  IflC. 


Prints  in  All  Exchanges — Now  Booking 


P 

i 

% 


PRODUCERS  DISTRIBUTING  CORPORATION 


P 

I 

I 


'^"AL  CHRISTIE 

FEATURE 

Q__Adapted  from  the  great 
'Broadway  success 

WHAT'S  YOUR  WIFE  DOING? 


TUU-Y  MARSH  ALL 


'Directed  by 
SCOTT  SIDNEY 


Hany  Myery 
Wanda  Hawley 
Tully  Marshall 
Sylvia  Breamer 
Lincoln  Pin  mer 
Jack  Duffy 
Morgan  Wallace 

and 

T.RpyBainej 


H 


I 

y/* 

I 

h 


I-Koyeainej  - -a 

ggPN°3  % 


Season  1924-25  Thirty  First  Run  Pictures 


62 


EXHIBITORS  HERALD 


December  6,  1924 


WHO  ARE  MY  PARENTS?  with  a special 
cast. — A really  and  truly  special.  Pleased  100 
per  cent.  Patrons  still  talking  about  how  good 
it  was.  Nine  reels. — Mr.  & Mrs.  E.  Fox,  Princess 
theatre,  Obion,  Tenn. — Small  town  patronage. 

LADIES  TO  BOARD,  with  Tom  Mix. — As  a 
comedy  drama  you  will  find  this  excellent. 
Shortie  Hamilton  runs  away  with  the  show, 
though  Mix  has  a good  part.  For  some  reason  it 
did  not  draw  as  much  business  as  Mix  usually 
does,  and  I lay  this  to  the  title,  which  1 think 
could  have  been  much  better.  Six  reels. — F.  L. 
Clarke,  Cozy  theatre,  Hazen,  Ark. 

THE  GUNFIGHTER,  with  William  Farnum.— 
A fairly  good  little  picture  with  plenty  of  action. 
Five  reels. — H.  M.  Face  & Sons,  Elmac  theatre. 
Maple  Rapids,  Mich. — Small  town  patronage. 

THE  FACE  ON  THE  BARROOM  FLOOR,  with 
a special  cast. — Very  good.  Pleased  nearly  100 
per  cent.  Six  reels. — Mr.  & Mrs.  E.  Fox, 
Princess  theatre,  Obion,  Tenn. — Small  town 
patronage. 

TIMES  HAVE  CHANGED,  with  William  Rus- 
sell.— A very  pleasing  little  playlet.  Five  reels. 
— H.  M.  Face  & Sons,  Elmac  theatre.  Maple  Rap- 
ids, Mich. — Small  town  patronage. 

Metro  Goldwyn 

THE  SNOB,  with  John  Gilbert. — Thanks  to 
Monta  Bell  for  this  fine  picture.  The  cast  is 
fine,  with  Gilbert  taking  the  honors.  Pleased 
100  per  cent  at  advanced  admission.  Already, 
with  two  or  three  pictures  to  his  credit,  Monta 
Bell  stands  second  only  to  Lubitsch.  We  are 
beginning  to  think  that  stars  are  made,  but  that 
directors  must  be  born  to  it.  There  are  so  few 
real  ones.  Eight  reels. — Cragin  & Pike.  Ma- 
jestic theatre,  Las  Vegas,  Nev.^ — Mixed  patronage. 

THE  RED  LILY,  with  Ramon  Novarro. — Failed 
to  draw  or  please.  Eight  reels. — A.  G.  Witwer, 
Grand  theatre.  Rainier,  Ore.^ — Small  town  patron- 
age. 

HIS  HOUR,  with  John  Gilbert. — An  exceptional 
picture  of  its  kind.  Handsome  hero  and  beauti- 
ful heroine.  Beautiful  gowns  and  wonderful  set- 
tings. All  in  all.  Miss  Glyn  should  be 
oongratulated  in  handling  the  story  as  well  as 
she  did. — Jack  Cairns,  Brooklyn  theatre,  Detroit, 
Mich. — General  patronage. 

SINNERS  IN  SILK,  with  Eleanor  Boardman. — 
Very  fine  pi'oduction  from  every  angle.  Poor 
business  first  night.  Fair  second.  Comments 
favorable.  Six  reels. — A.  G.  Witwer,  Grand  the- 
atre, Rainier,  Ore. — Small  town  patronage. 

SHERLOCK,  JR.,  with  Buster  Keaton. — Here 
was  a good  one  and  it  pleased  all.  A lot  of  the 
people  call  him  the  comedian  that  does  not  smile. 


and  he  is  a good  one. — Amuse  theatre.  Hart, 
Mich. — General  patronage. 

NAME  THE  MAN,  with  Mae  Busch. — Well 
staged  and  acted  production.  Pleased  90  per  cent. 
Eight  reels. — A.  G.  Witwer,  Grand  theatre,  Rain- 
ier, Ore. — Small  town  patronage. 

A BOY  OF  FLANDERS,  with  Jackie  Coogan. — I 
consider  this  a very  good  picture  and  Jackie 
does  good  work  in  it.  My  patrons  were  pleased. 
Seven  reels. — Adolph  Kohn,  Pastime  theatre,  Gran- 
ville, N.  Y. — Small  town  patronage. 

THE  GREAT  WHITE  WAY.  with  Anita  Stew- 
art.— Fine  production.  Seems  to  have  everything, 
but  failed  to  do  the  business  here.  Ten  reels. — A. 
G.  Witwer,  Grand  theatre.  Rainier,  Ore. — Small 
town  patronage. 

THE  GREAT  WHITE  WAY,  with  Anita  Stew- 
art.— This  is  a very  good  picture  and  will  suit 
most  of  them. — Amuse  theatre.  Hart,  Mich. — Gen- 
eral patronage. 

DON'T  DOUBT  YOUR  HUSBAND,  with  Viola 
Dana.— This  is  a good  little  picture  and  gave 
satisfaction  here.  Six  reels. — Adolph  Kohn,  Pas- 
time theatre,  Granville,  N,  Y. — Small  town 
patronage. 

HELD  TO  ANSWER,  with  House  Peters. — Just 
a fair  program  picture.  Will  get  by  all  right, 
but  won’t  cause  any  great  comment  either  way. 
Six  reels. — C.  E.  Johnson,  Paramount  theatre. 
Gibbon,  Neb. 

LITTLE  ROBINSON  CRUSOE,  with  Jackie 
Coogan. — Not  Jackie’s  best,  but  good,  oh  so  good, 
and  how  the  kids  and  mothers  came  to  see 
Jackie’s  latest.  And  in  the  face  of  one  of  those 
boresome  things  known  as  a home  talent  play 
at  the  high  school.  Tell  them  Jackie’s  here — that's 
all  that’s  necessary.  Six  reels. — W.  W.  White, 
Gay  & Jefferson  theatres,  Newport  and  Jefferson 
City,  Tenn. — General  patronage. 

UNSEEING  EYES,  with  Lionel  Barrymore. — A 
picture  that  drew  very  poorly.  The  story  is 
weak  but  the  scenery  of  the  Canadian  Rockies 
was  very  beautiful  and  received  some  comment 
from  our  patrons.  We  barely  paid  our  expenses 
on  this  show.  Seven  reels. — C.  A.  Anglemire, 
Y theatre,  Nazareth,  Pa. — Better  class  patronage. 

THE  ETERNAL  THREE,  with  Claire  Wind- 
sor.— This  one  gave  very  little  satisfaction  here. 
Avoid  it.  Received  good  print  from  St.  Louis. 
Seven  reels. — Pugh  Moore,  Strand  theatre,  Mc- 
Kenzie, Tenn. — Small  town  patronage. 

LITTLE  OLD  NEW  YORK,  with  Marion 
Davies. — Very  good.  Suited  90  per  cent.  Well 
acted  and  a good  show. — Amuse  theatre.  Hart, 
Mich. — General  patronage. 

THE  WHITE  SISTER,  with  Lillian  Gish.— I 
consider  this  a splendid  big  production  and  will 


go  especially  good  in  Catholic  communities. 
Drew  all  classes  here,  and  especially  the  women, 
but  business  was  not  up  to  expectations.  Ma- 
jority of  comment  were  favorable.  Eleven  reels. — 
Adolph  Kohn,  Pastime  theatre,  Granville  N.  Y. — 
Small  town  patronage. 

THE  WHITE  SISTER,  with  Lillian  Gish.— Won- 
derful picture.  Should  be  shown  by  every 
exhibitor.  One  of  the  big  boxoffice  bets  of  the 
year.  Ten  reels. — Jack  Cairns,  Brooklyn  theatre, 
Detroit,  Mich. — General  patronage. 

THE  EAGLE’S  FEATHER,  with  James  Kirk- 
wood.— A Western  of  a little  different  type  from 
the  regular  run.  Drew  a good  crowd  for  us  and 
pleased  the  most  of  them.  Six  reels. — C.  E. 
Johnson,  Paramount  theatre.  Gibbon,  Neb. 

FASHION  ROW,  with  Mae  Murray. — Mae  Mur- 
ray in  a new  role.  One  of  her  best  and  more 
enchanting,  more  enthralling  than  ever. — D.  E. 
Knorr,  Pergola  theatre,  Allentown,  Pa. 

HALF-A-DOLLAR  BILL,  with  Anna  Q.  Nils- 
son.— Exceptionally  fine  picture.  However,  the 
title  does  not  suggest  much.  One  of  the  best 
sea  pictures  I have  ever  played.  Frankie  Darr 
and  the  two  dogs  are  in  my  opinion  the  stars 
of  this  picture.  Two  of  the  best  canine  per- 
formers I have  seen.  Patrons  enjoyed  it  im- 
mensely. Seven  reels.  — H.  G.  Selk,  Selk  theatre, 
Scotia,  Neb. — Small  town  patronage. 

HALF-A-DOLLAR  BILL,  with  Anna  Q.  Nils- 
son.—Just  a fair  picture,  no  drawing  power. 
Seven  reels. — J.  G.  Adams,  Wa-Pa-Co  theatre, 
Watervliet,  Mich. 

THE  UNINVITED  GUEST,  with  a special 
cast. — Very  worthwhile  playing.  Many  favorable 
Seven  reels. — M.  W.  A.  theatre.  Soldier,  Kans.— • 
Small  town  patronage. 

LONG  LIVE  THE  KING,  with  Jackie  Coo- 

gan.— Splendid  picture.  Fine  cast.  The  star  a 
wonder.  Pleased  all. — Bert  Silver,  Silver  Family 
theatre,  Greenville,  Mich. — General  patronage. 

LONG  LIVE  THE  KING,  with  Jackie  Coo- 

gan.— Just  fair  biz.  Sunday  and  Monday.  A very 
pleasing  picture.  Film  not  so  good.  Nine 
reels. — Roy  W.  Adams,  Pastime  theatre,  Mason, 
Mich. — General  patronage. 

ENEMIES  OF  WOMEN,  with  Lionel  Barry- 
more.— A truly  wonderful  picture  that  broke 
house  records.  In  nearly  all  reports  we  noticed 
that  many  exhibitors  lost  money  on  this  feature. 
We  exploited  the  name  in  every  way  that  we 
could  think  of  and  made  a clean  up.  All  were 
delighted  with  it,  including  ourselves.  Eleven 
reels. — H.  M.  Face  & Sons,  Elmac  theatre.  Maple 
Rapids,  Mich, — Small  town  patronage. 

ENEMIES  OF  WOMEN,  with  Lionel  Barry- 
more.— Boys,  here  is  one  that,  if  you  haven’t 
already  run  it,  do  so  now  and  step  on  it  hai’d, 
as  it  sure  is  there.  It  will  make  the  patrons 
talk.  Pleased  100  per  cent  and  drew  well. — Jack 
Greene,  New  Geneseo  theatre,  Geneseo,  HI. 

RED  LIGHTS,  with  a special  cast. — This  one 
didn’t  give  universal  satisfaction  for  the  reason 
that  my  patrons  don’t  prefer  mystery  and  de- 
tective pictures.  It  is  an  excellent  mystery 
picture.  Good  print  from  St.  Louis.  Seven 
reels. — Pugh  Moore,  Strand  theatre,  McKenzie, 
Tenn. — Small  town  patronage. 

RED  LIGHTS,  with  a special  cast. — Ran  it 
Saturday.  Everybody  liked  it.  Special  mention 
should  be  made  of  Ray  Griffith.  He’s  good. 
Business  good. — Jack  Greene,  New  Geneseo  theatre, 
Geneseo,  III. 

WILD  ORANGES,  with  Frank  Mayo. — An  ex- 
tremely well  done  melodrama.  Perhaps  a little 
too  weird  for  some  folks,  but  a real  picture 
nevertheless.  Reaches  climax  in  battle  between 
hero  and  giant  maniac.  The  fight  is  a wow. 
Title,  of  course,  doesn’t  mean  much.  Business 
fair  for  three  days. — John  W.  Hawkins,  Capitol 
theatre.  New  Bedford,  Mass. — General  patronage. 

WILD  ORANGES,  with  Frank  Mayo. — This  is 
a very  good  program  picture,  but  far  as  a special 
is  concerned  it  is  all  off.  If  you  can  buy  this 
right  it  will  be  a good  picture  for  your  box 
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office.  Seven  reels. — J.  C.  Bickel,  Ruble  theatre, 
Logan.  Ohio. 

THE  ETERNAL  STRUGGLE,  with  a special 
cast. — A Canadian  romance,  a true  epic  of  the 
frozen  North.  Romance,  thrills  and  adventure. 
The  crowd  seemed  to  enjoy  it  immensely.  Eight 
reels. — D.  E.  Knorr,  Pergola  theatre,  Allentown, 
Pa. 

THE  DAY  OF  FAITH,  with  Eleanor  Board- 
man. — A very  interesting  picture  and  story.  Our 
people  seemed  to  like  it.  Seven  reels. — Qiacoma 
Bros.,  Crystal  theatre,  Tombstone,  Ariz. 

WHERE  THE  PAVEMENT  ENDS,  with  Alice 
Terry. — A mighty  nice  picture  and  went  over 
well  here.  Ran  a Larry  Semon  with  this  and 
made  a good  show  to  a large  attendance.  Seven 
reels. — A.  C.  Betts,  Powers  theatre.  Red  Creek, 

N.  Y. — Small  town  patronage. 

OUR  HOSPITALITY,  with  Buster  Keaton. — A 
great  picture  for  a city  audience,  but  must  have 
been  over  my  people’s  heads,  as  it  did  not 
satisfy. — Bert  Silver,  Silver  Family  theatre.  Green- 
ville, Mich. — Small  town  patronage. 

QUINCY  ADAMS  SAWYER,  with  a special 
cast. — This  picture  would  have  pleased  100  per 
cent  but  we  received  a rotten  print  out  of  the 
Cleveland  office,  400  ft.  of  reel  No.  2 being  miss- 
ing, causing  a disconnected  story  and  a dis- 
satisfied audience.  Eight  reels. — Earhart  & Lutz, 
Opera  House,  Lexington  and  Belleville,  O. 

HEARTS  AFLAME,  with  Anna  Q.  Nilsson. — ■ 
Only  bad  thing  about  this  picture  is  the  people 
that  put  it  out  will  not  treat  me  fair.  I am  the 
goat.  The  picture  is  in  rotten  condition  and 
my  operator  working  his  head  olf  to  keep  it 
in  frame.  It  is  a wonderful  picture,  a man’s 
picture,  a wonderful  forest  fire,  and  a dandy. 
I liked  it  100  per  cent. — Amuse  theatre.  Hart, 
Mich. — General  patronage. 

DON’T  DOUBT  YOUR  HUSBAND,  with  Viola 
Dana. — This  is  a good  little  picture  and  gave 
satisfaction  here.  Six  reels. — Adolph  Kohn,  Pas- 
time theatre,  Granville,  N.  Y. — Small  town  pa- 
tronage. 

THE  RAGGED  EDGE,  with  Albert  Lunt. — Good. 
Plenty  of  action.  Seven  reels. — H.  M.  Face  & 
Sons,  Elmac  theatre.  Maple  Rapids,  Mich. — Small 
town  patronage. 

Paramount 

FORBIDDEN  PARADISE,  with  Pola  Negri. — 
In  our  opinion,  the  best  picture  in  which  Negri 
has  appeared.  Famous  has  given  it  a sumptous 
production  but  it  is  the  perfect  direction  that 
makes  it  outstanding.  It  is  even  better  than 
Chaplin’s  “Woman  of  Paris.”  Menjou’s  work  is 
superb  and  Rod  LaRocque  and  Pauline  Starke  are 
almost  perfect  in  their  parts.  Eight  reels. — 
Cragin  & Pike,  Majestic  theatre.  Las  Vegas,  Nev. 
— Mixed  patronage. 

THE  FAST  SET,  with  Betty  Compson. — Very 
entertaining  picture  and  pleased  the  majority. 
Work  of  the  cast  very  good,  but  nothing  to  get 
excited  about.  Seven  reels. — H.  E.  Schlichter, 
Liggett  theatre,  Madison,  Kans. — General  patron- 
age. 

THE  STORY  WITHOUT  A NAME,  with  Agnes 
Ayres  and  Antonio  Moreno. — Paramount  had  bet- 
ter not  trouble  themselves  about  a title  for  this 
one,  but  put  it  on  the  shelf  and  forget.  Seven 
reels. — Meyers  & Ford,  Arcade  theatre,  LaGrande, 
Ore. — Small  town  patronage. 

THE  SIDE  SHOW  OF  LIFE,  with  Ernest  Tor- 
rence.— Here  is  a real  good  picture.  Held  my 
patrons’  interest  thi-oughout  the  whole  picture. 
Torrence  good  in  this.  Picture  a little  too  long. 
Good  print.  Good  photography.  Eight  reels. — C. 
L.  Broun,  Dreamland  theatre,  Fullerton.  La. — 
General  patronage. 

FEET  OF  CLAY,  a Cecil  B.  De  Mille  produc- 
tion.— This  just  missed  being  a great  picture. 
Paramount  stars  Mr.  La  Rocque  in  this  picture. 
This  is  an  injustice  to  the  balance  of  the  cast. 
They  are  all  stars  in  this  picture.  This  would  not 
suit  a “shoot- ’em-up”  audience,  but  it  grips  and 
holds  the  average  audience.  We  ran  this  picture 
Thursday,  Friday  and  Saturday  and  at  10:16 
Saturday  night  the  people  woke  up  to  the  fact  that 
we  had  something.  We  have  put  ourselves  on  the 
“sucker  list”  because  we  could  have  raised  the 
price  on  this  picture  and  they  would  have  raved 
over  it.  Splendid  entertainment.  Ten  reels. — 
Clark  & Edwards,  Palace  theatre,  Ashland,  O. — 
General  patronage. 

FEET  OF  CLAY,  a Cecil  B.  De  Mille  produc- 
tion.— Great.  The  cast  is  well  selected.  For  Miss 
Reynolds  I see  infinite  heights  of  stardom.  The 
picture  teaches  a great  lesson.  Business  fair.  Ten 
reels. — G.  P.  Miller,  Regent  theatre,  St.  Marys, 

O.  — General  patronage. 

FEET  OF  CLAY,  a Cecil  B.  De  Mille  produc- 


tion.— A great  one  that  has  broken  a lot  of  rec- 
ords in  our  territory.  The  only  fault  is  Paramount 
gets  all  the  money. — J.  C.  Bickel,  Ruble  theatre, 
Logan,  Ohio. 

HER  LOVE  STORY,  with  Gloria  Swanson. — I 
consider  it  as  slightly  below  the  average  Swanson 
picture.  However  we  had  fairly  good  business. 
Seven  reels. — G.  P.  Miller,  Regent  theatre,  St. 
Marys,  O. — General  patronage. 

HER  LOVE  STORY,  with  Gloria  Swanson. — 
Another  Famous  Forty  that  missed  fire.  Not  a 
Swanson  story  and  the  turn  out  was  mighty  slim. 
Seven  reels. — Meyers  & Ford,  Arcade  theatre, 
LaGrande,  Ore. — Small  town  patronage. 

MONSIEUR  BEAUCAIRE,  with  Rudolph  Val- 
entino.— Didn’t  do  much  here.  We  can’t  do  much 
business  on  that  type  of  picture.  Audience  didn’t 
care  for  it.  Ten  reels. — G.  P.  Miller,  Regent  the- 
atre. St.  Marys,  O. — General  patronage. 

MONSIEUR  BEAUCAIRE.  with  Rudolph  Val- 
entino.— A very  good  costume  picture,  but  too 
long  was  only  kick  here.  Ten  reels. — Giacoma 
Bros.,  Crystal  theatre.  Tombstone,  Ariz. 

UNGUARDED  WOMEN,  with  Bebe  Daniels. — 
The  picture  was  fine.  Nothing  wrong  with  it, 
but  our  business  was  fair.  The  weather  was  a 
little  unsettled.  Six  reels. — G.  P.  Miller,  Regent 
theatre,  St.  Marys,  O. — General  patronage. 

UNGUARDED  WOMEN,  with  Bebe  Daniels.— 
Nothing  to  rave  over.  Probably  “to  rave  at”  is 
best  way  to  expi'e.ss  it.  Eight  reels. — Giacoma 
Bros.,  Crystal  theatre.  Tombstone,  Ariz. 

UNGUARDED  WOMEN,  with  Bebe  Daniels.— 
Fine  picture.  Had  lots  of  good  comments  on  it. 
Drew  well. — Jack  Greene,  New  Geneseo  theatre, 
Geneseo,  111. 

THE  ALASKAN,  with  Thomas  Meighan. — It’s  a 
big  picture.  We  did  good  business  for  two  nights 
but  pretty  poor  the  third.  Seven  reels. — G.  P. 


Miller,  Regent  theatre,  St.  Marys,  O. — General 
patronage. 

LILY  OF  THE  DUST,  with  Pola  Negri.— If  they 
like  Pola,  they  will  like  her  in  this.  As  we  have 
mentioned  before  on  her  pictures,  to  our  mind, 
she  emotes  and  muggs  too  much.  Don’t  believe 
they  can  ever  put  her  across  in  a big  way.  Para- 
mount is  surely  giving  her  her  chance. — Clark  & 
Edwards,  Palace  theatre,  Ashland,  O. — General 
patronage. 

LILY  OF  THE  DUST,  with  Pola  Negri.— This 
picture  was  not  as  good  as  Miss  Negri’s  other 
ones.  Business  poor. — G.  P.  Miller.  Regent  the- 
atre, St.  Marys.  O. — General  patronage. 

LILY  OF  THE  DUST,  with  Pola  Negri.— Here 
is  absolutely  the  best  picture  of  Negri’s  career, 
one  that  will  appeal  to  the  Negri  followers.  Seven 
reels. — J.  C.  Bickel,  Ruble  theatre,  Logan,  O. 

A .SOCIETY  SCANDAL,  with  Gloria  Swanson. 
— If  your  people  fall  for  this  Swanson  stuff,  this 
may  go  over.  On  my  two  best  nights  she  drew 
the  poorest  of  anything  I have  shown  since  the 
snow  went  off  last  Spring.  I am  glad  to  note  she 
has  been  keeping  some  of  the  exhibitors.  If  I 
had  to  deiiend  on  this  dame,  I would  be  in  the 
poor  house.  When  she  tries  to  emote,  it  is  pain- 
ful. She  must  be  trying  to  imitate  Pola.  Seven 
reels. — Wm.  E.  'I'ragsdorf.  'frags  theatre,  Neills- 
ville,  Wis. — Small  town  patronage. 
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THE  ENEMY  SEX,  with  Betty  Compson. — A 
very  good  picture,  a little  better  than  the  average 
product.  Eight  reels. — J.  C.  Bickel,  Ruble  theatre, 
Logan,  O. 

THE  ENEMY  SEX,  with  Betty  Compson. — Good 
business  first  night,  not  so  good  second.  Good 
picture.  Pleased  all  that  saw  it. — Jack  Greene, 
New  Geneseo  theatre,  Geneseo,  111. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— Where,  Oh  where  do  they  all  come  from  ? 
Every  town  around  me  has  played  it,  and  yet  I 
packed  them  in.  Picture  satisfied  everyone.  Played 
on  percentage  and  could  have  made  $6.00  more 
had  I bought  it  outright,  but  if  I had  I would 
have  spent  the  $6.00  for  rain  insurance,  so  I was 
just  as  far  ahead,  playing  it  the  percentage  way. 
Ten  reels. — H.  G.  Selk,  Selk  theatre,  Scotia,  Neb. 
—Small  town  patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— A good  picture,  but  did  poor  business  on 
it,  as  it  had  run  all  around  us.  Ten  reels. — A.  C. 
Betts,  Powers  theatre.  Red  Creek,  N.  Y. — Small 
town  patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— The  biggest  two  days’  business  I ever 
had.  Played  sixty-forty,  percentage  contract. 
Salesman  promised  Wednesday  and  Thursday  date, 
and  advance  man  to  put  out  $21  worth  of  paper 
I had  to  buy.  The  advance  man  did  not  come, 
and  they  gave  me  a Friday  and  Saturday  date. 
Consequently,  had  to  put  out  paper  myself.  After 
deducting  expenses,  netted  about  usual  Friday  and 
Saturday  profit.  Could  have  made  money  with  a 
mid-week  date.  Charged  twenty-five  and  fifty 
cents.  Ten  reels. — A.  D.  Brawner.  Jewel  the- 
atre, Hooker,  Okla. — Small  town  patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— A wonderfully  satisfactory  production 
that  will  please  your  patrons  and  be  remunerative 
to  the  exhibitor  if  he  will  do  it  justice  in  ex- 
ploiting it.  Ten  reels. — R.  C.  Geeting,  Lyric 
theatre.  Chappell.  Neb. — Small  town  patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— Great.  Pleased  all.  I was  the  last  to 
play  it  in  this  territory  and  wondered  where  I 
was  going  to  get  my  people  from,  as  so  many  had 
gone  to  neighboring  towns.  However,  the  lame, 
halt  and  blind  came.  I did  double  the  business 
on  it  of  any  show  I ever  had.  Never  saw  so 
many  strange  faces  in  my  life.  Ten  reels. — W. 
H.  Hardman,  Royal  theatre,  Frankfort,  Kans. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— Broke  house  records  and  gave  100  per 
cent  satisfaction.  A truly  great  production.  Only 
objection  we  can  make  is  light  attendance  follow- 
ing such  a production.  Takes  the  money  too 
fast  and  they  feel  they  must  economize.  Ten 
reels. — A.  E.  Wilcox,  Unique  theatre.  Bricelyn, 
Mich. — Small  town  patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— Played  three  days  to  S.  R.  O.  This 
show  played  to  1,800  admissions  in  a town  of 
4,000  and  holds  our  house  record.  There  is  no 
doubt  about  its  drawing  power.  It  will  please 
almost  everybody,  without  exception.  A real  suc- 
cess in  every  sense  of  the  word.  Ten  reels. — C.  A. 
Anglemire,  Y theatre,  Nazareth,  Pa. — Better  class 
patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— Had  this  slated  for  four  days  at  one 
show  a night.  Before  we  got  through  it  we  had 
run  eight  shows  and  turned  them  away  six  out  of 
the  eight,  and  the  shows  that  we  did  not  turn 
them  away  were  matinees,  and  matinees  are  never 
any  good  here. — Jack  Greene,  New  Geneseo  the- 
atre, Geneseo,  111.- — Small  town  patronage. 


THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— Quite  an  undertaking  for  a town  this 
small,  but  it  went  over  big.  You  have  to  be  care- 
ful of  bad  weather,  this  time  of  year.  Weather 
being  favorable  you  can  make  a go  of  it.  Many 
patrons  came  twice.  The  “chaw  tobacco  kid” 
drew  the  most  applause.  lOVi  reels. — M.  W.  A. 
theatre.  Soldier,  Kans. — Small  town  patronage. 

THE  WANDERER  OF  THE  WASTELAND, 
with  Jack  Holt. — Being  a Zane  Grey  story  helped 
this  one  to  register  at  the  box  office,  but  don’t 
believe  the  fact  that  it  was  colored  helped  much. 
Several  of  our  patrons  said  they  thought  the 
coloring  detracted  from  the  story.  The  print  we 
received  was  in  terrible  condition,  which  didn’t 
help  matters  any.  Seven  reels. — Meyers  & Ford, 
Arcade  theatre,  LaGrande,  Ore. — Small  town  pat- 
ronage. 

THE  WANDERER  OF  THE  W'ASTELAND, 
with  Jack  Holt. — This  is  a very  good  Zane  Grey 
picture,  at  least  it  drew  extra  well.  Was  unable 
to  judge  whether  its  drawing  power  was  due  to 
Zane  Grey  or  the  Technicolor.  Seven  reels. — Wm. 
E.  Tragsdorf,  Trags  theatre,  Neillsville,  Wis. — • 
Small  town  patronage. 

THE  WANDERER  OF  THE  WASTELAND, 
with  Jack  Holt. — Ran  this  on  Armistice  Day  to 
good  business.  Everyone  thought  the  natural 
coloring  wonderful  and  it  certainly  is  very  beau- 
tiful. Photography  is  100  per  cent  improvement 
over  “Toll  of  the  Sea.”  You  will  make  no  mis- 
take by  running  this  one.  Seven  reels. — H.  G. 
Stettmund,  Jr.,  Odeon  theatre.  Chandler,  Okla. — 
Small  town  patronage. 

MERTON  OF  THE  MOVIES,  with  Glen  Hunter. 
— Fair.  Not  quite  what  it  is  cracked  up  to  be, 
and  somehow  Glen  Hunter  doesn’t  please  or  draw. 
I think  this  boy  has  had  his  day.  Seven  reels. — 
H.  E.  Schlichter,  Liggett  theatre,  Madison,  Kans. 
— General  patronage. 

MERTON  OF  THE  MOVIES,  with  Glen  Hunter. 
— Here’s  a picture  that  drew  the  “once-in-a-whiles” 
together  with  the  regulars.  Extra  good  business 
and  extra  compliments  on  the  show.  Consider  it 
as  good  as  the  play.  Seven  reels.— George  Rea, 
Colonial  theatre,  Washington.  O. — General  patron- 
age. 

THE  HUMMING  BIRD,  with  Gloria  Swanson.— 
Great  picture.  Did  an  excellent  business  follow- 
ing “ The  Covered  Wagon.”  It  is  a worth  while 
show. — W.  H.  Hardman,  Royal  theatre,  Frank- 
fort, Kans. — Small  town  patronage. 

THE  HUMMING  BIRD,  with  Gloria  Swanson.— 
The  Swanson  in  this  picture  is  the  greatest  Swan- 
son you’ve  ever  seen.  Bill  it  big.  It’s  great. 
Eight  reels. — D.  E.  Knorr,  Pergola  theatre,  Allen- 
town, Pa. 

CHANGING  HUSBANDS,  with  Beatrice  Joy.— 
Very  e.xcellent  production.  Seven  reels. — Giacoma 
Bros.,  Crystal  theatre.  Tombstone,  Ariz. 

SINNERS  IN  HEAVEN,  with  Bebe  Daniels.— 
You  can  bank  on  this  one.  it’s  one  of  the  best. 
We  sure  packed  them  in.  Title  has  great  drawing 
power  and,  above  all.  Miss  Daniels  and  Mr.  Dix 
are  well  suited  to  roles.  Seven  reels. — G.  P. 
Miller.  Regent  theatre,  St.  Marys,  O. — General 
patronage. 

TIGER  LOVE,  with  Antonio  Moreno. — Played 
to  a poor  house  because  of  rain  but  the  people 
who  came  out  liked  it.  Story  does  not  drag  and 
as  a program  picture  will  go  good  in  any  house. 
Six  reels. — Paul  B.  Hoffman,  Legion  theatre.  Holy- 
rood,  Kans. — Small  town  patronage. 

TIGER  LOVE,  with  Antonio  Moreno. — Just  a 
program  picture.  Nothing  to  rave  over. — Jack 


Cairns,  Brooklyn  theatre,  Detroit,  Mich. — Small 
town  patronage. 

THE  NEXT  CORNER,  with  Lon  Chaney. — Just 
a fair  program  picture.  Seven  reels. — Giacoma 
Bros.,  Crystal  theatre.  Tombstone,  Ariz. 

THE  NEXT  CORNER,  with  Lon  Chaney. — Just 
a fair  program  picture.  Seven  reels. — Giacoma 
Bros.,  Crystal  theatre.  Tombstone,  Ariz. 

THE  FEMALE,  with  Betty  Compson. — A very 
good  picture,  about  as  good  as  the  average  Comp- 
son picture.  Pleased  about  fifty  fifty.  Seven 
reels. — C.  L.  Broun,  Dreamland  theatre,  Fullerton, 
La. — General  patronage. 

THE  CALL  OF  THE  CANYON,  with  Richard 
Dix. — Another  good  Zane  Grey  picture.  The  poor- 
est attendance,  though,  of  any  Zane  Grey  picture 
for  me,  as  I had  to  run  it  on  Friday  night.  Seven 
reels. — A.  C.  Betts,  Powers  theatre.  Red  Creek, 
N.  Y. — Small  town  patronage. 

THE  CALL  OF  THE  CANYON,  with  Richard 
Dix. — A very  good  production  that  seemed  to 
please  a good  audience  on  a Saturday  night.  Eight 
leels. — R.  C.  Geeting,  Lyric  theatre,  Chappell, 
Neb. — Small  town  patronage. 

THE  CALL  OF  THE  CANYON,  with  Richard 
Dix. — A wonderful  picture  for  last  night.  The 
Western  scenery  is  beautiful  and  any  of  Zane 
Grey’s  books  are  drawing  cards  for  me.  Seven 
reels. — R.  V.  Fletcher,  Lyric  theatre,  Hartington, 
Neb. — Small  town  patronage. 

THE  CALL  OF  THE  CANYON,  with  Richard 
Dix. — This  is  one  mighty  fine  production  from 
every  viewpoint.  Not  a straight  Western — an 
Eastern  jazz  angle  that  will  please  the  ladies — ■ 
yet  enough  he-man  stuff  to  satisfy  the  outdoor 
lovers.  Wonderful  scenery,  photography  fine.  Dix 
growing  in  popularity  here.  Two  days  to  great 
business.  Seven  reels. — Henry  Reeve,  Star  theatre, 
Menard,  Tex, — Small  town  patronage. 

THE  MAN  WHO  FIGHTS  ALONE,  with  Wil- 
liam Duncan. — Nothing  to  it.  Drags  and  is  tire- 
some. Should  be  given  a decent  burial.  6,000 
feet. — W.  O.  Stevens,  Apollo  theatre,  Princeton, 
111. 

BLUFF,  with  Agnes  Ayres. — What  a wonder  1 
This  was  an  ordinary  one  and  I only  paid  an 
ordinary  program  price  for  it ! I am  wondering 
why  Paramount  did  not  class  it  with  their  usual 
big  ( ?)  stuff  and  after  you  use  it,  it’s  no  better 
than  the  regular  features  you  buy  elsewhere.  Six 
reels. — M.  J.  Babin,  Fairyland  theatre.  White 
Castle,  La. 

TRIUMPH,  a Cecil  B.  De  Mille  production. — A 
really  satisfying  story,  although  it  does  not  com- 
pare with  some  of  his  previous  successes. — Jack 
Cairns,  Brooklyn  theatre,  Detroit,  Mich. — General 
patronage. 

SINGED  WINGS,  with  Bebe  Daniels.— Good.  It 
pleased  here  and  drew  fairly  well.  Eight  reels. — 
Mr.  & Mrs.  E.  Fox,  Princess  theatre,  Obion,  Tenn. 
— Small  town  patronage. 

TO  THE  LAST  MAN,  with  Richard  Dix.— Good 
if  you  want  something  along  the  line  of  adult  race 
suicide.  It  did  please,  however.  Eight  reels. — 
H.  M.  Face  & Sons,  Elmac  theatre.  Maple  Rapids, 
Mich. — Small  town  patronage. 

SALOMY  JANE,  with  Jacqueline  Logan. — Can 
say  this  is  a good  story  well  done.  We  think 
that  more  of  this  type  of  entertainment  sends 
them  away  with  a good  feeling.  Can  recommend 
it. — Bricker  & Green,  Gem  theatre.  Green  River, 
Utah. 

MEN,  with  Pola  Negri. — Another  ordinary  pic- 
ture that  I paid  too  much  for.  Did  not  take  in 
film  rental  by  50  per  cent.  The  picture  is  just 
one  of  those  regular  program  features  which 
Paramount  makes  you  believe  is  so  much.  I con- 
sider it  another  hold  up.  Seven  reels. — M.  J. 
Babin,  Fairyland  theatre.  White  Castle,  La. 

PETER  THE  GREAT,  with  Emil  Jannings. — 
Historical  play.  Good  of  its  kind.  Six  reels. 
Giacoma  Bros.,  Crystal  theatre.  Tombstone,  Ariz. 

THE  HERITAGE  OF  THE  DESERT,  with  Bebe 
Daniels. — A splendid  picture.  Beautiful  color. 
Full  of  action  and  entertainment.  Seven  reels. — 
A.  C.  Betts,  Powers  theatre.  Red  Creek,  N.  Y. — 
Small  town  patronage. 

THE  HERITAGE  OF  THE  DESERT,  with  Bebe 
Daniels. — A very  good  show  and  a dandy  drawing 
card.  Beautiful  scenery,  good  acting.  Lots  of 
action.  Ought  to  please  anywhere.  Six  reels.— H. 
J.  Eagan,  American  theatre,  Wautoma,  Wis. — 
Small  town  patronage. 

SHADOWS  OF  PARIS,  with  Pola  Negri.— Per- 
sonally thought  this  was  a dandy  picture,  but  the 
lady  patrons  classed  it  as  bunk.  If  your  people 
are  fond  of  Apaches  and  the  doings  of  the  under- 
world of  Paris,  this  will  please  ’em.  Very  poor 
attendance  the  first  night — total  loss  the  second. 
Seven  reels.— Wm.  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis.— Small  town  patronage. 
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RUGGLES  OF  RED  GAP,  with  a special  cast. — 
A good  picture  but  awfully  long  drawn  out  and 
did  not  please  my  thirty-three  patrons  who  turned 
out  to  see  this.  Lost  money  on  this.  Seven  reels. 
— A.  C.  Betts,  Powers  theatre.  Red  Creek,  N,  Y. — 
Small  town  patronage. 

DARK  SECRETS,  with  Dorothy  Dalton. — A good 
one.  Was  liked  by  all.  Six  reels. — Mr.  & Mrs.  E. 
Fox,  Princess  theatre,  Obion,  Tenn. — Small  town 
patronage. 

WHEN  KNIGHTHOOD  WAS  IN  FLOWER, 
with  Marion  Davies. — We  were  shy  on  this  one 
and  on  account  of  the  length  started  at  7 :30  and 
are  glad  to  say  we  pleased  a good  attendance. 
Many  liked  it,  but  a little  too  long  and  could  be 
done  in  less  reels.  Twelve  reels. — Bricker  & 
Green,  Gem  theatre,  Green  River,  Utah. — General 
patronage. 

ON  THE  HIGH  SEAS,  with  Dorothy  Dalton. — A 
fine  picture,  full  of  comedy,  action  and  enter- 
tainment. Will  please  anyone,  anywhere.  Six 
reels. — A.  C.  Betts,  Powers  theatre,  Red  Creek, 
N.  Y. — Small  town  patronage. 

LAWFUL  LARCENY,  with  a special  cast. — ■ 
Didn’t  draw  at  all  but  will  say  it’s  a picture  that 
you  can  back.  Gilda  Grey,  with  four  Hawaiians, 
sure  put  on  a real  hula  dance,  and  we  liked  it. 
Six  reels. — Bricker  & Green,  Gem  theatre,  Green, 
Utah. — General  patronage. 

HOMEWARD  BOUND,  with  Thomas  Meighan. — 
A sea  story.  Will  please  any  audience.  Seven 
reels. — A.  E.  Wilcox,  Unique  theatre,  Bricelyn, 
Minn. — Small  town  patronage. 

BLUEBEARD’S  EIGHTH  WIFE,  with  Gloria 
Swanson. — Gloria  is  a modish  French  beauty  mar- 
ried to  a modern  bluebeard,  putting  him  to  amaz- 
ing tests  to  prove  his  love.  It  pulled  the  crowd 
and  seemed  to  please  all.  Six  reels. — D.  E.  Knorr, 
Pergola  theatre,  Allentown,  Pa. 

THE  RUSTLE  OF  SILK,  with  Betty  Compson. 
— Our  Gang  made  the  show  a dandy.  Compson 
nearly  always  draws  good  for  us.  We  like  this 
and  v/ill  recommend  it.  Six  reels. — Bricker  & 
Green,  Gem  theatre.  Green  River,  Utah. — General 
patronage. 

BELLA  DONNA,  with  Pola  Negri. — Good.  A 
nymphomania  picture  a la  mode.  Questionable 
for  small  town.  Why  do  they  sacrifice  this  beau- 
tiful woman  to  such  sordid  stuff  ? Eight  reels. — 
M.  W.  A.  theatre,  Soldier,  Kans. — Small  town 
patronage. 

RACING  HEARTS,  with  a special  east. — This 
is  a very  good  picture.  Good  story,  lots  of  action 
and  will  please.  That  is  all  that  anyone  can  ask 
for.  Also,  it  can  be  bought  right.  Six  reels. — 
H.  D.  McChesney,  Princess  theatre,  Crandon,  Wis. 
— Small  town  patronage. 

BELLA  DONNA,  with  Pola  Negri. — Did  not 
draw  and  we  rather  think  that,  regardless  of  what 
the  picture  was  or  is,  does  not  please,  and  while 
Negri  is  very  capable,  she  does  not  seem  to  be  a 
winner.  Eight  reels. — Bricker  & Green,  Gem  the- 
atre, Green  River,  Utah. — General  patronage. 

WOMAN  PROOF,  with  Thomas  Meighan. — A 
very  pleasing  picture  and  many  thought  the  best 
that  we  have  shown  here  for  some  time.  It  has 
plenty  of  action  and  good  clean  comedy.  Meighan 
always  is  well  received  here.  Eight  reels. — Paul 
B.  Hoffman,  Legion  theatre,  Holyrood,  Kans. — 
Small  town  patronage. 

THE  NE'ER  DO  WELL,  with  Thomas  Meighan. 
— This  one  was  a dandy  and  pleased  all.  Meighan 
is  well  liked  here  and  he  is  a fine  actor.  Do  not 
miss  it. — Amuse  theatre.  Hart,  Mich. — General 
patronage. 

THE  LIGHT  THAT  FAILED,  with  Percy  Mar- 
mont. — One  of  Paramount’s  best  pictures,  re- 
gardless of  whether  it's  1923,  '24  or  '25.  Far 
superior  in  entertainment  value  to  their  newer 
pictures.  Marmont  is  coming  like  a cyclone  and 
is  loved  by  everyone  who  saw  him  in  "If  Winter 
Comes."  Seven  reels. — W.  W.  White,  Gay  & 
Jefferson  theatres,  Newport  and  Jefferson  City, 
Tenn. — General  patronage. 

MONTMARTE,  with  Pola  Negri. — Terrible.  Lay 
this  one  on  the  shelf,  even  if  you  have  to  pay 
for  it ; it  will  hurt  your  business  to  run  it. — Jack 
Cairns,  Brooklyn  theatre,  Detroit,  Mich. — Small 
town  patronage. 

THE  CHEAT,  with  Pola  Negri. — Very  good. 
Wonderful  settings.  Beautiful  picture  in  every 
respect.  We  are  glad  to  show  this  kind.  My 
people  are  afraid  of  this  star,  having  seen  some 
of  her  foreign  made  pictures  which  were  terrible, 
so  I have  a hard  time  to  get  them  in. — H.  D. 
McChesney,  Princess  theatre,  Crandon,  Wise. — 
Small  town  patronage. 

SINGER  JIM  McKEE,  with  William  S.  Hart.— 
Ye  Gods,  Fellows,  this  is  the  weakest  picture  we 
ever  ran  from  Paramount.  If  our  people  ever 
forgive  us.  we  will  be  glad.  FoUowed  Charles 
Jones  in  "Cupid’s  Fireman,"  (another  lemon)  and 


they  sure  told  us  about  it.  For  my  part,  Bill  Hart 
is  off  the  list  from  now  on.  Seven  reels. — E.  E. 
Gailey,  Crystal  theatre,  Wayne,  Neb. 

TO  THE  LADIES,  with  Theodore  Roberts. — This 
was  a pleasing  regular  program  picture  with 
plenty  of  laughs.  Seven  reels. — Giacoma  Bros., 
Crystal  theatre,  Tombstone,  Ariz. 

TO  THE  LADIES,  with  Theodore  Roberts. — We 
were  so  pleased  at  getting  a six-reel  feature  that 
we  thought  it  good,  but  the  title  helped  the  boys 
to  march  right  by.  Pictuie  good.  Biz,  fair.  Six 
reels. — E.  E.  Gailey,  Crystal  theatre,  Wayne,  Neb. 

FLAMING  BARRIERS,  with  Antonio  Moreno. — - 
Only  fair,  not  enough  action.  Ran  it  a week-end. 
No  kicks,  but  as  I have  said,  it  lacks  action  for 
the  Saturday  people.  Seven  reels. — H.  D.  Mc- 
Chesney, Princess  theatre,  Crandon,  Wise. — Small 
town  patronage. 

THE  FIGHTING  COWARD,  with  Cullen  Landis. 
— A good  picture  of  the  plantation  days  in  the 
South.  Interesting  from  start  to  finish  and  was 
enjoyed.  Business  nothing  on  account  of  cold  and 
rain. — H.  G.  Stettmund,  Jr.,  Odeon  theatre. 
Chandler,  Okla. — Small  town  patronage. 

THE  WOMAN  WITH  FOUR  FACES,  with 
Betty  Compson. — Fine  picture.  Pleased  100  per 
cent.  No  one  could  ask  for  a better  picture  than 
this  one.  Used  it  for  a Sunday  and,  as  I have 
said,  it  went  over  fine.- — H.  D.  McChesney, 
Princess  theatre,  Crandon,  Wise. — Small  town 
patronage. 

WHEN  KNIGHTHOOD  WAS  IN  FLOWER, 
with  Marion  Davies. — Good.  It  pleases  the  read- 
ing public.  Marion  Davies  very  good.  It  all  de- 
pends on  the  kind  of  a town  you  have  whether 
you  show  this  or  not.  Twelve  reels. — M.  W.  A. 
theatre.  Soldier,  Kans. — Small  town  patronage. 

THE  TRAIL  OF  THE  LONESOME  PINE,  with 
Mary  Miles  Minter. — Good  Saturday  night  outdoor 
picture.  Book  it.  Seven  reels. — R.  V.  Fletcher, 


Lyric  theatre,  Hartington,  Neb. — Small  town  pat- 
ronage. 

THE  WORLD  AFLAME,  with  Bebe  Daniels.— 
Well,  this  was  a good  one  of  its  kind,  but  not 
for  Sunday  night  show.  Suited  about  50  per 
cent. — ^F.  N.  Harris,  Amuse  theatre,  Hart, 
Mich. — General  patronage. 

MR.  BILLINGS  SPENDS  HIS  DIME,  with 
Walter  Hiers. — Wednesday  night.  Famous  Play- 
ers are  noted  for  the  consistency  of  their  program, 
but  sometimes  they  slip  up  and  this  one  is  where 
they  slipped.  It  is  absolutely  worthless,  both 
foolish  and  nonsensical.  Look  out  for  it.  Fel- 
lows. Six  reels. — P.  W.  Quinlin,  Ideal  theatre, 
Chateaugay,  N.  Y. — Small  town  patronage. 

PIED  PIPER  MALONE,  with  Thomas  Meighan. 
— Played  two  days  to  poor  business.  There  were 
boo  much  other  doings  going  on  to  make  any 
money  on  this  show.  It  is  a fair  Meighan 
picture.  He  has  made  better  shows.  Meighan 
really  deserves  better  attendance  to  his  pictures, 
but  try  to  get  them  out  in  this  town.  Eight 
reels. — C.  A.  Anglemire,  Y theatre,  Nazareth. 
Pa. — ^Better  class  patronage. 

HIS  CHILDREN'S  CHILDREN,  with  Bebe 
Daniels.  A very  fine  show,  to  my  estimation. 
It  seemed  to  please  almost  everybody  that  saw 
it,  only  we  had  very  few  to  see  it.  We  had 
poor  attendance  in  the  face  of  a cheap  Western 
at  the  other  house  for  lOc  admission.  Eight 
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reels. — C.  A.  Anglemire,  Y theatre,  Nazareth, 
Pa. — Better  class  patronage. 

ADAM  AND  EVA,  with  Marion  Davies. — It’s  a 
good  show.  Too  long  a story  of  a family  given 
to  extravagance  which  disgusts  Dad  and  he  leaves 
for  Australia,  leaving  Adam  in  charge.  Adam 
tells  family  Dad  has  lost  his  fortune  after  they 
stage  a wonderful  birthday  party.  They  go  farm- 
ing and  make  good  with  chickens  and  milking 
cows.  Adam  finally  gets  Eva.  Dad  comes  home 
and  has  plenty  of  coin.  Has  some  comedy. 
Eight  reels. — A.  E.  Wilcox,  Union  theatre,  Brice- 
lyn,  Minn. — Small  town  patronage. 

BACK  HOME  AND  BROKE,  with  Thomas 
Meighan. — I consider  this  a vei'y  good  show. 
Many  comments  on  it. — L.  J.  Moritz.  Dana  Con- 
solidated theatre,  Dana,  la. — Neighborhood  patron- 
age. 

THE  LAW  OF  THE  LAWLESS,  with  Dorothy 
Dalton. — Too  much  lawlessness  for  our  patrons. 
Six  reels. — H.  M.  Face  & Sons,  Elmac  theatre. 
Maple  Rapids.  Mich. — Small  town  patronage. 

THE  LAW  OF  THE  LAWLESS,  with  Dorothy 
Dalton. — This  one  fooled  me,  as  it  was  much 
better  than  it  looked.  Suited  80  per  cent. — Amuse 
theatre.  Hart.  Mich. — General  patronage. 

THE  TRAIL  OF  THE  LONESOME  PINE,  with 
Mary  Miles  Minter. — Ran  this  as  a benefit  for 
Sunday  School  class.  Fairly  good  picture,  but 
have  had  much  better.  Really  the  poorest  picture 
for  a benefit  we  have  ever  run.  Supposed  to  be 
a Gene  Stratton  Porter  book  but  Sunday  School 
class  claimed  not.  Now  is  it,  or  is  it  not? 
Seven  reels. — A.  C.  Betts,  Powers  theatre.  Red 
Creek.  N.  Y. 

THE  MAN  WHO  SAW  TOMORROW,  with 
Thomas  Meighan. — A very  pleasing  program  pic- 
ture filled  with  a “dream”  story.  Folks  don’t 
like  this  class  Very  well,  though  this  will  get 
by  on  account  of  Meighan’s  clever  acting.  Eight 
reels. — S.  G.  Fry,  Palace  theatre,  Omaha,  Tex. — 
General  patronage. 

IF  YOU  BELIEVE  IT,  IT’S  SO,  with  Thomas 
Meighan. — Ran  this  as  a benefit  for  High  school 
and  of  course  drew  a good  attendance.  This  is 
a dandy  picture.  A fine  moral  to  it. — A.  C. 
Betts,  Powers  theatre.  Red  Creek,  N.  Y. — Gen- 
eral patronage. 

IF  YOU  BELIEVE  IT,  IT’S  SO,  with  Thomas 
Meighan. — This  star  suits  all  of  our  patrons  and 
always  takes  good.  Will  get  business  for  any- 
one any  old  time. — Amuse  theatre.  Hart,  Mich. — 
General  patronage. 

Pathe 

GIRL  SHY,  with  Harold  Lloyd. — Very  good.  It 
hasn’t  the  number  of  thrills  that  usually  abound 
in  Lloyd  pictures,  but  just  the  same  we  did 
good  business.  Eight  reels. — G.  P.  Miller,  Regent 
theatre,  St.  Marys,  O. — General  patronage. 

GIRL  SHY,  with  Harold  Lloyd. — What’s  the 
use?  You  all  know  how  Harold  takes. — Jack 
Greene,  New  Geneseo  theatre,  Geneseo,  111. 

WHY  WORRY?  with  Harold  Lloyd.— Book  it 
and  boost  it.  Will  pack  your  house.  Pleased 
100  per  cent.  — C.  A,  Riggs,  Gem  theatre,  Hart- 
ford, Kan. — Small  town  patronage. 

DR.  JACK,  with  Harold  Lloyd. — Don’t  pass 
this  up — a sure  winner.  Patrons  will  raise  the 
roof.  A sure  side  splitter.  Stand  all  the  boost 
you  can  give  it. — C.  A,  Riggs,  Gem  theatre, 
Hartford,  Kan. — General  patronage. 

DR.  JACK,  with  Harold  Lloyd. — Just  a good 
comedy  program  picture. — Burt  Silver,  Silver 
Family  theatre,  Greenville,  Mich. — General  patron- 
age. 


DR.  JACK,  with  Harold  Lloyd. — You  owe  it  to 
yourself  to  play  this  one.  That  is  a much-used 
phrase,  but  let  me  emphasize  it.  This  is  mighty 
and  drew  a good  crowd  for  me,  considering  the 
fact  that  I played  it  on  my  weak  night.  Five 
reels. — Pugh  Moore,  Strand  theatre,  McKenzie, 
Tenn.— Small  town  patronage. 

THE  CALL  OF  THE  WILD,  with  Buck.— 
Liked  fine  by  everyone.  A Northern  picture  with 
a dog  star.  Kids  went  wild  over  it.  Good 
comments.  Seven  reels. — A.  F.  Jenkins,  Com- 
munity theatre,  David  City,  Neb. — General  patron- 
age. 

SAFETY  LAST,  with  Harold  Lloyd. — This  one 
sure  is  a box  office  puller.  Step  on  it  good  and 
hard.  Will  stand  raise  in  admission. — C.  A.  Riggs, 
Gem  theatre,  Hartford,  Kan. — Small  town  patron- 
age. 

THE  KING  OF  WILD  HORSES,  with  Rex.— A 
corking  good  picture,  well  directed.  Good  busi- 
ness, two  days.  Fine  for  small  town.  Brings 
in  the  farmers. — Jack  Greene,  New  Geneseo 
theatre,  Geneseo,  HI. 

Preferred 

THE  BREATH  OF  SCANDAL,  with  Patsy  Ruth 
Miller. — A society  drama  with  a slightly  different 
twist.  Cast  of  very  well  known  players.  Many 
favorable  comments.  Business  good  four  days. — 
John  W.  Hawkins,  Capitol  theatre,  New  Bedford, 
Mass, — General  patronage. 

THE  BREATH  OF  SCANDAL,  with  Patsy  Ruth 
Miller. — A special  production  in  every  sense  of 
the  word  and  pleased  100  per  cent.  You  can’t 
go  wrong  on  Preferred  pictures.  They  are  con- 
sistently good.  Seven  reels. — H.  E.  Schlichter, 
Liggett  theatre,  Madison,  Kan. — General  patron- 
age. 

THE  GIRL  WHO  CAME  BACK,  with  Miriam 
Cooper. — I see  this  was  knocked  by  some  in 
“What  the  Picture  Did  For  Me’’  columns,  but  I 
consider  it  a real  good  program  picture.  It 
pleased  most  of  my  patrons  and  I had  a number 
of  unsolicited  favorable  comments.  Six  reels. — 
Adolph  Kohn,  Pastime  theatre,  Granville,  N.  Y. — 
Small  town  patronage. 

THE  BROKEN  WING,  with  Kenneth  Har- 
lan.— A good  story  of  lost  identity,  but  not  as 
good  as  expected.  Some  good  comments. — A.  F. 
Jenkins,  Community  theatre,  David  City,  Neb. 

MAYTIME,  with  Ethel  Shannon. — I would  class 
this  as  a very  good  picture  and  one  that  will 
appeal  to  the  lady  patrons.  Had  a few  unfavor- 
able comments,  but  most  of  them  were  favorable. 
Bought  right.  Eight  reels. — Adolph  Kohn,  Pas- 
time theatre,  Granville,  N.  Y. — Small  town 
patronage. 

Principal 

THE  MINE  WITH  THE  IRON  DOOR,  with  Pat 
O’Malley. — Here  is  a real  Arizona  picture 
that  all  managers  can  boost  and  know  it  is 
free  of  the  usual  Western  bunk.  No  matter 
how  you  like  the  story,  you  can  say  this  much. 
It  is  a really  correct  story  of  Arizona  life, 
neither  “over  nor  under  done.”  The  scenes  are 
true  Arizona  scenes.  The  characters  are  per- 
fectly sustained — the  old  prospectors,  one  sheriff, 
and  the  lone  Indian  role,  played  by  Robert  Frazer. 
We  especially  ask  the  managers  to  observe  this 
boy  as  he  mounts  a cow  pony  and  especially 
when  he  gets  up  from  the  sand  wash  in  his 
fight  with  the  “greaser.”  If  you  want  a good 
clean  picture  from  Arizona,  the  wionderland,  then 
“The  Mine  With  The  Iron  Door”  is  it.  Nine 
reels. — Giacoma  Bros.,  Crystal  theatre.  Tombstone, 
Ariz. 


THE  MINE  WITH  THE  IRON  DOOR,  with  Pat 
O’Malley. — Here  is  a wonderful  production.  A 
picture  that  follows  the  novel  closer  than  anything 
I have  ever  seen.  The  cast  is  almost  perfect. 

It  will  certainly  please  the  most  fastidious.  Book 
it,  boost  it,  you  can’t  go  too  strong  on  this. 
Eight  reels. — H.  E.  Schlichter,  Liggett  theatre, 
Madison,  Kan. — General  patronage. 

THE  GOOD  BAD  BOY,  with  Mary  Jane  Irv- 
ing.— We  played  this  one  on  a Saturday  and 
pleased  our  crowd,  which  was  made  up  largely 
of  youngsters.  It  is  only  a very  ordinary  pro- 
gram picture.  It  won’t  do  where  they  expect 
something  complicated  in  plot,  as  this  show  is 
very  obvious.  Five  reels. — C.  A.  Anglemire,  Y 
theatre,  Nazareth,  Pa. — Better  class  patronage. 

LISTEN  LESTER,  with  Harry  Meyers. — Very 
good  and  lots  of  laughs.  Gave  as  good  satis- 
faction as  any  comedy. — A.  L.  Hepp,  Idylhour 
theatre,  Greeley,  Neb. — Transient  patronage. 

Prod-Dist.  Corp 

BARBARA  FRIETCHIE,  with  Florence  Vidor.— 
Excellent — in  a class  with  “America”  and  “Birth 
of  a Nation.”  It’s  a classic — book  it. — Lynn 
Overton,  Regent  theatre,  Bangor,  Mich. — General 
patronage. 

BARBARA  FRIETCHIE,  with  Florence  Vidor. — 
This  was  a well  made  feature  of  the  Southland 
in  days  of  Civil  War.  Not  “special,”  although 
I paid  a special  price.  Lacked  in  drawing  power. 
PeDple  expected  it  would  enact  the  old  scene 
of  Barbara  and  General  Jackson.  Some  wished 
to  see  that  and  some  did  not.  The  latter  stayed 
away ; the  former  came  and  saw,  instead,  a 
beauteous  maiden  using  the  flag  to  defend  a 
wounded  lover.  As  we  remember  the  poem,  Bar- 
bara was  an  old  lady.  Seven  reels. — P.  G.  Estes, 
S.  T.  theatre,  Parker,  S.  D. — Small  town  pati*on- 
age. 

THE  WISE  VIRGIN,  with  Elaine  Hammer- 
stein. — Pleased  all  who  saw  the  picture.  We 
played  on  Monday  night  and  the  business  was 
poor. — John  Machno,  Fairmont  theatre,  Detroit, 
Mich. 

THE  WISE  VIRGIN,  with  Elaine  Hammer- 
stein. — Above  the  average  program  picture. 
Should  please  most  any  audience. — Jack  Cairns, 
Brooklyn  theatre,  Detroit,  Mich. 

THE  NIGHT  HAWK,  with  Harry  Carey.— This 
is  the  first  of  the  six  new  Harry  Carey’s  we 
have  used  and. if  the  rest  are  as  good  we  will 
pack  ’em  in.  Pleased  the  Western  fans  100  per 
cent.  Five  reels. — Earhart  & Lutz,  Opera  House, 
Lexington  and  Belleville,  O. 

ROARING  RAILS,  with  Harry  Carey. — Well, 
all  Careys  get  us  good  fair  houses,  but  this  one 
didn’t.  The  reason  was  that  we  had  just  had 
a picture  of  a like  kind,  but  a lot  said  it  was 
better.  It  was  a good  one,  full  of  snap  and 
good  work.  Do  not  miss  it. — Amuse  theatre, 
Hart,  Mich. — General  patronage. 

ROARING  RAILS,  with  Harry  Carey.— This 
was  a good  one,  as  all  of  Harry  Carey’s  pictures 
are,  full  of  action.  Some  forest  fire  in  same. — F. 
N.  Harris,  Amuse  theatre,  Hart,  Mich. 

THE  LIGHTNING  RIDER,  with  Harry  Carey.— 
One  of  the  best  Carey  pictures  that  we  have  ever 
played  and  one  that  pleased  them  all.  The  new 
Carey’s  are  better  than  his  old  ones  and  we  can 
bank  on  a good  house  when  we  play  him.  Six 
reels.— Paul  B.  Hoffman,  Legion  theatre.  Holy- 
rood,  Kan. — ^Small  town  patronage. 

GRIT,  with  Glenn  Hunter. — Gave  poorest  satis- 
faction of  any  picture  I have  had  in  a year. — 
Bert  Silver,  Silver  Family  theatre,  Greenville, 
Mich. — Small  town  patronage. 

GRIT,  with  Glenn  Hunter. — That  is  what  it 
would  take  to  have  to  sit  through  many  like  this 
one.  A story  of  the  underworld  with  not  much 
story  to  it  and  not  much  action. — Paul  B.  Hoff- 
man, Legion  theatre,  Holyrood,  Kan. — Small  town 
patronage. 

THE  OLD  FOOL,  with  a special  cast. — Had 
we  known  that  this  was  as  good  as  it  is,  we 
would  have  stepped  on  it  much  harder  than  we 
did,  and  would  have  cashed  in  on  it.  Pleased 
everybody. — Jack  Greene,  New  Geneseo  theatre, 
Geneseo,  III. 

HOLD  YOUR  BREATH,  with  Dorothy  De- 
vore.— Starts  in  where  Hanold  Lloyd  leaves  off. 
If  Lloyd  made  this  picture  we  would  have  to  give 
our  house  to  run  it. — Jack  Cairns,  Brooklyn 
theatre,  Detroit,  Mich. — General  patronage. 

JACK  O’LANTERN,  with  Betty  Ross  Clarke, — A 
fair  comedy  feature.  Went  over  very  well  here. — 
A.  C.  Betts,  Powers  theatre.  Red  Creek,  N.  Y. — 
Small  town  patronage. 

ANOTHER  SCANDAL,  with  Lois  Wilson.— A 
very  good  picture.  Suitable  for  any  audience. 
Beautiful  gowns,  beautiful  women,  and  a clever 
plot. — Jack  Cairns,  Brooklyn  theatre,  Detroit, 
Mich. — Small  town  patronage. 

LOVE’S  WHIRLPOOL,  with  James  Kirkwood.— 
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A good  program  picture  bought  by  me  as  a 
special. — Bert  Silver,  Silver  Family  theatre, 
Oreenville,  Mich. — General  patnonage. 

Selznick 

DAUGHTERS  OF  TODAY,  with  Patsy  Ruth 
Miller. — Ran  this  on  election  day  and  had  a good 
attendance  owing  to  election  returns  being  given 
in  connection  with  the  feature.  We  can  say  it 
is  good  entertainment,  although  the  subject  is 
jazz.  Run  a trailer  on  this.  Seven  reels. — Bricker 
& . Green,  Gem  theatre.  Green  River,  U. — General 
patronage. 

DEFYING  DESTINY,  with  a special  cast. — Now 
this  is  what  I call  a mighty  fine  small  town 
picture.  This  came  nearer  pleasing  100  per  cent 
than  anything  I have  played  in  many  moons. 
Btought  it  right  and  made  some  money.  Six 
reels. — G.  F.  Rediske,  Star  theatre,  Ryegate, 
Mont. — Small  town  patronage. 

RUPERT  OF  HENTZAU,  with  a special  cast, — 
A big  feature  all  right,  very  fine  photography,  and 
Lytell  is  well  cast.  Think  it  pleased  all  who 
came,  but  attendance  was  very  light.  Elaine 
Hammerstein  had  little  to  do,  but  looked  splendid. 
Can  recommend  it.  Nine  reels. — Bricker  & 
Green,  Gem  theatre.  Green  River,  U. — General 
patnonage. 

RUPERT  OF  HENTZAU,  with  a special  cast. — 
The  excellent  cast  in  this  show  did  not  draw  us 
enough  money  to  make  expenses.  It  is  a fairly 
entertaining  show.  The  print  we  had  was  not 
as  good  as  we  should  have  had.  The  other  house 
had  a cheap  Western  show  on  at  10c  admission 
and  he  drew  the  coin.  Nine  reels. — C.  A.  Angle- 
mire,  Y theatre,  Nazareth,  Pa. — Better  class 
patronage. 

WOMAN  TO  WOMAN,  with  Betty  Compson. — ^A 
program  picture  with  Compson  drawing  enough 
business  to  keep  us  from  using  the  red  ink.  She 
is  fairly  well  liked  in  this  town.  She  is 
not  as  good  in  these  English  productions  as 
she  is  in  her  American  pictures.  Seven  reels. — C. 
A.  Anglemire,  Y.  theatre,  Nazareth,  Pa. — General 
patronage. 

THE  COMMON  LAW,  with  a special  cast.— 
Gave  satisfaction.  As  a whole  it  has  some  fine 
scenes  and  photography  and  cast  good  and  should 
please.  Eight  reels. — Bricker  & Green,  Gem 
theatre.  Green  River,  U. — General  patronage. 

THE  COMMON  LAW,  with  a special  cast. — 
This  is  an  old  one  and  the  print  was  so  dark 
that  at  times  you  couldn’t  see  what  it  was  all 
about.  The  picture  is  very  much  overrated,  noth- 
ing to  rave  about,  and  to  my  opinion  is  no  pic- 
ture for  the  small  town.  We  wiould  be  better  off 
if  we  never  ran  pictures  of  this  kind.  Once  a 
year  is  a plenty.  Eight  Veels. — H.  D.  McChesney, 
Princess  theatre,  Crandon,  Wis. — Small  town 
patronage. 

MRS.  LEFFINGWELL’S  BOOTS,  with  Con- 
stance Talmadge. — This  one  was  so  old  that  it 
had  moss  on  it.  They  ship  it  to  you  on  five 
spools,  but  I am  sure  three  and  a half  will  take 
it  all.  Most  of  the  reading  matter  traveled  so 
fast  you  couldn’t  read  it.  A good  many  said  if 
the  operator  had  not  run  it  so  darn  fast  it  might 
have  been  a good  show.  So  there  you  are. 
Leave  the  Salt  Lake  print  in  the  salty  town — you 
will  be  better  off.  31^  reels. — G.  F.  Rediske, 
Star  theatre,  Ryegate,  Mont. — Small  town  patron- 
age. 

THE  THREE  BUCKAROOS,  with  a special 
cast. — A dandy  Western,  all  the  way  through, 
full  of  action  and  thrills.  Pleased  100  per  cent. 
Has  a good  name  as  a drawing  card,  and  the 
picture  will  live  up  to  its  praises.  Watch  out  for 
the  print  on  this.  Five  reels. — George  Khattar, 
Khattar's  theatre,  Sydney,  N.  S.,  Canada. 

BROADWAY  BROKE,  with  Mary  Carr. — A nice 
little  program  picture  that  seemed  to  please.  Six 
reels. — M.  H.  McDonnell,  Badger  Opera  House, 
Merrill,  Wis. 

THE  CHALLENGE,  with  a special  cast. — Only 
fair,  so  lay  off  of  it.  It  might  please  with  a 
double  pnogram,  providing  you  have  another  good 
feature  or  a comedy  with  it.  Five  reels. — George 
Khattar,  Khattar’s  theatre,  Sydney,  N.  S.,  Canada. 

THE  SUPER  SEX,  with  a special  cast. — ^A  poor 
program  picture.  Should  you  play  it,  you’ll  regret 
it  for  some  time,  so  lay  off  of  it.  Six  reels — 
George  Khattar,  Khattar's  theatre,  Sydney,  N.  S., 
Canada. 

United  Artists 

AMERICA  a D.  W.  Griffith  production. — Here  is 
one  of  the  greatest  pictures  ever  put  out  by  any 
producer.  People  talked  about  it  for  weeks  after 
we  had  run  it.  Business  very  ordinary,  but  liked 
by  all  that  saw  it.  If  this  picture  had  the  publi- 
city that  other  big  ones  had,  it  would  be  a world 
beater. — Jack  Greene,  New  Geneseo  theatre,  Gen- 
eseo.  111. 


AMERICA,  a D.  W.  Griffith  production. — Splen- 
did, but  not  worth  what  it  cost.  I mean  we  did 
not  make  any  money,  but  gave  entire  satisfaction, 
and  is  as  good  as  any  picture  ever  made.  Just 
didn't  ring. — S.  H.  Blair,  Majestic  theatre,  Belle- 
ville, Kan. — General  patronage. 

AMERICA,  a D.  W.  Griffith  production. — A good 
picture  of  its  kind.  Did  not  do  what  we  ex- 
pected on  this  one.  Too  long!  Eleven  reels. — E. 
E.  Gailey,  Crystal  theatre,  Wayne.  Neb. 

GARRISON’S  FINISH,  with  Jack  Pickford. — 
We  ran  it  with  Our  Gang  Comedy,  “The  Gob- 
bler,” rehearsed  the  proper  music  for  the  racing 
scenes  to  give  it  ample  pep,  and  they  are  still 
talking  about  the  show.  While  we  have  played 
many  of  the  latest  box  office  sensations,  we  have 
not  had  a better  combination  and  more  satisfying 
entertainment  in  a long  time.  Seven  reels. — Wil- 
liam Hoefs,  Queen  theatre,  Fort  Stockton,  Tex. — 
Small  town  patronage. 

THE  BIRTH  OF  A NATION,  a D.  W.  Griffith 
production. — The  best,  biggest  and  greatest  of  all. 
Ten  times  better  than  “The  Covered  Wagon.” 
Got  this  outright  for  the  biggest  price  I ever  have 
paid  and  packed  them  in  like  sardines  and  made 
five  times  more  than  I ever  have  made  on  a 
picture.  Got  first  run,  as  my  neighboring  ex- 
hibitors would  not  buy  after  having  first  chance, 
and  thereby  lost  by  it,  but  their  loss  was  my 
gain.  Buy  this  by  all  means  if  you  have  a 
white  settlement.  “The  Birth  of  a Nation”  is  a 
picture  that  you  can  see  again  and  again  and 
enjoy.  A good  many  of  my  patrons  have  seen  it 
several  times  and  yet  they  came  again.  They 
said  it  was  the  best  of  all  pictures  they  had  ever 
seen.  Think  1 will  get  a return  date  on  this 
later.  Thought  we  would  go  broke  sure  when  I 
bought  this,  but  I sure  raked  in  the  kale,  and 
only  charged  25c  and  35c  and  could  have  gotten 
50c  just  as  easy  as  35c.  I cannot  say  praise 
enough  about  this  picture.  Would  not  advise  an 
exhibitor  to  run  this  if  they  have  any  Negro 
patrons,  for  it  might  cause  a riot.  Nothing 
olTensive  in  it  for  a Catholic  community  and 
it  will  please  them  just  as  certain  as  a Protestant. 
We  certainly  have  one  white  salesman  in  our 
locality,  from  United  Artists.  Ten  reels. — A.  C. 
Betts,  Powers  theatre,  Red  Creek,  N.  Y.— Small 
town  patronage. 

THE  WHITE  ROSE,  a D.  W.  Griffith  produc- 
tion.— Very  good.  Could  be  shortened  a couple 
of  reels  and  it  would  be  better.  Ten  reels. — M.  H. 
McDonnell,  Badger  Opera  house,  Merrill,  Wis. — 
Neighborhood  patronage. 

THE  WHITE  ROSE,  a D.  W.  Griffith  produc- 
tion.—Wonderful  picture,  but  did  not  draw. 
Direction  and  acting  great. — Jack  Greene,  New 
Geneseo  theatre,  Geneseo,  111. 

ROSITA,  with  Mary  Pickford.- — ^While  this  is 
a good  production,  this  type  of  picture  does  not 
draw  here.  My  people  do  not  want  pictures  with 
foreign  atmosphere.  Have  seen  Mary  Pickford 
in  much  better  pictures  and  doing  better  work. 
Nine  reels, — Adolph  Kohn,  Pastime  theatre,  Gran- 
ville, N.  Y. — Small  town  patronage. 

ROSITA,  with  Mary  Pickford.— Beautifully  set 
and  a competent  cast  presented  same.  Nine 
reels. — Giacoma  Bros.,  Crystal  theatre.  Tombstone, 
Ariz. 

TESS  OF  THE  STORM  COUNTRY,  with  Mary 
Pickford. — We  can  only  add  to  the  many  good 
things  that  have  been  said  about  this  wonderful 
picture.  Ten  reels.^ — H.  M.  Face  & Sons,  Elmac 
theatre,  Maple  Rapids,  Mich. — General  patronage. 

RICHARD  THE  LION  HEARTED,  with  Wallace 
Beery. — A fine  production,  well  acted  and  directed. 
We  had  very  poor  attendance,  but  this  one  really 
deserved  better  patronage.  Film  was  in  ex- 


cellent condition.  We  had  a cheap  Western  show 
at  10c  admission  at  the  other  house.  Eight  reels. — 
C.  A.  Anglemire,  Y theatre,  Nazareth,  Pa. — Better 
class  patronage. 

WAY  DOWN  EAST,  a D.  W.  Griffith  produc- 
tion. — Wondeiful.  If  you  have  not  played  it, 
book  it.  Eleven  reels. — H.  M.  Face  & Sons, 
Elmac  theatre.  Maple  Rapids,  Mich. — Small  town 
patronage. 

THE  AMERICANO,  with  Douglas  Fairbanks. — 
A fine  picture  played  to  a good  house  for  mid- 
week. Better  attendance  on  this  than  the 
average.  Five  reels. — A.  C,  Betts,  Powers 
theatre,  Red  Creek,  N.  Y. — -General  patronage. 

Universal 

LOVE  AND  GLORY,  with  a special  cast. — Used 
this  one  as  the  Armistice  Day  attraction  but  still 
didn’t  hit.  There  seems  to  be  something  lacking 
in  the  Universal  Jewels  that  causes  them  to  miss 
fire.  Seven  reels. — Meyers  & Ford,  Arcade 
theatre,  LaGrande,  Ore. — Small  town  patronage. 

FIGHTING  FURY,  with  Jack  Hoxie. — A fairly 
good  Western  story  that  is  rather  short.  It’s 
O.  K.  for  Saturday.  Five  reels. — S.  G.  Fry, 
Palace  theatre,  Omaha,  Tex. — General  patronage. 

THE  FIGHTING  AMERICAN,  with  Pat  O’Mal- 
ley.— We  thought  this  a good  comedy.  Patrons’ 
comments  divided  50-50.  Drew  some  extra  busi- 
ness. Six  reels. — A.  G.  Witwer,  Grand  theatre, 
Rainier,  Ore. — Small  town  patronage. 

THE  DANGEROUS  BLONDE,  with  Laura  La- 
Plante. — A good  one,  as  are  all  of  this  star’s, 
but  not  as  good  as  “Excitement.”  Five  reels.— -Mr. 
and  Mrs.  E.  Fox,  Princess  theatre,  Obion,  Tenn. — 
Small  town  patronage. 

BROADWAY  OR  BUST,  with  Hoot  Gibson.— 
Good.  Above  the  average.  New  picture  in  good 
condition.  You  will  make  no  mistake  to  book 
it  and  boost  it.  Six  reels. — H.  E.  Patrick,  Strand 
theatre,  Samson,  Ala. — General  patronage. 

BEHIND  THE  CURTAIN,  with  Lucille  Rick- 
esen. — A good  mystery  picture.  Pleased  nearly 
everyone.  Played  it  on  a Wednesday  night  and 
drew  a fair  crowd. — Joseph  W.  Springer,  Strand 
theatre,  Elizabethtown,  Ind. — General  patronage. 

THE  HUNCHBACK  OF  NOTRE  DAME,  with 
Lon  Chaney. — An  exceptionally  authentic  story, 
wonderfully  portrayed  by  Mr.  Chaney.  Big  box 
office  attraction  for  any  theatre.  Twelve  reels. — 
Jack  Cairns,  Brooklyn  theatre,  Detroit,  Mich. — 
General  patronage. 

THE  HUNCHBACK  OF  NOTRE  DAME,  with 
Lon  Chaney. — Too  much  cannot  be  said  for  the 
good  things  in  this  picture,  but  it  flopped  here. 
Died  an  awful  death.  The  few  that  saw  it  were 
pleased,  but  very  few  came  to  see  it.  Advertised 
it  heavy.  Just  about  paid  for  the  picture  and 
that’s  all.  Three  days.  It  seems  that  the  folks 
here  don’t  care  for  pictures  of  foreign  atmos- 
phere.— Jack  Greene,  New  Geneseo  theatre,  Gen- 
eseo, III. 

THE  HUNCHBACK  OF  NOTRE  DAME,  with 
Lon  Chaney. — A mighty  fine  production  and  one 
that  my  audience  enjoyed,  but  made  very  little 
money.  Paid  it  all  to  the  exchange.  Make 
them  sell  it  right,  it  is  a great  picture,  but  priced 
too  high.  Twelve  reels. — W.  A.  Doerschlag, 
Strand  theatre.  Ransom,  Kan. — Small  town  pa- 
tronage. 

RIDE  FOR  YOUR  LIFE,  with  Hoot  Gibson. — A 
fair  Western  picture.  Does  not  come  up  to  Gib- 
son’s average,  but  is  ahead  of  the  average  West- 
ern production.  Played  on  Saturday  night  to  a 
good  house  and  it  seemed  to  please  the  majority. — 
Joseph  W.  Springer,  Strand  theatre,  Elizabeth- 
town, Ind. — General  patronage. 
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The  Contributor’s  Column 


Welcome  to  the  Circle 

This  is  my  first  attempt  at  sending  in  reports  to  “What  the  Picture  Did 
for  Me.”  Being  new  at  the  game,  I felt  as  if  I shouldn’t  say  anything  until 
I got  better  acquainted  with  the  business.  Being  a reader  of  the  “Herald,” 
I soon  learned  that  by  following  the  advice  given  in  it,  both  by  yourselves 
and  Brother  Exhibitors,  a fellow  can  learn  a whole  lot  by  reading  every  line 
every  time  it  comes  out. 

JACK  GREENE, 

Geneseo  Theatre, 

Geneseo,  111. 


Enclosed  are  reports  on  attractions  I have  shown  since  my  opening,  Octo- 
ber 29th.  I have  but  recently  become  an  exhibitor  and  find  your  “What  the 
Picture  Did  for  Me”  section  exceedingly  interesting  and  helpful.  It  is  for 
this  reason  that  I am  submitting  my  experience  with  these  productions. 
Accept  them  for  what  they  are  and  do  with  them  as  you  desire. 

JOS.  W.  SPRINGER, 

Strand  Theatre, 

Elizabethtown,  Ind. 


Has  This  Happened  to  You? 

We  can  keep  from  contributors  no  longer  the  funny  story  about  the 
motion  picture  salesman  who  refuses  to  sell  films  to  exhibitors  who  contrib- 
ute to  this  department.  It’s  just  too  good  to  keep,  so  we’ll  tell  it. 

The  story  is  printed  in  a reviewing  service,  which  names  a theatrical 
weekly  as  its  source  of  information,  and  it  makes  the  statement  that  pro- 
ducers and  distributors  have  decided  to  make  exhibitors  quit  reporting  their 
box  office  results  by  direct  pressure.  The  story  says  that  film  salesmen  now 
call  upon  exhibitors  who  report,  chat  with  them  a while,  but  refuse  to  sell 
them  pictures.  When  the  exhibitor,  eager  to  buy  the  salesman’s  product, 
seeks  to  make  a booking,  the  salesman  tells  him  that  because  he  has  re- 
ported other  pictures  he  cannot  sell  him  any.  Then  the  salesman  walks  away, 
presumably  leaving  the  exhibitor  stunned  and  regretful. 

Did  you  ever  hear  a funnier  one  than  that? 


RIDE  FOR  YOUR  LIFE,  with  Hoot  Gibson. — ■ 
’Atta  boy,  Hoot.  Good  old  time  Western.  Pleased 
the  fans.  Six  reels. — A.  G.  Witwer,  Grand 
theatre,  Rainier,  Ore. — Small  town  patronage. 

RIDE  FOR  YOUR  LIFE,  with  Hoot  Gibson.— 
This  one  gave  general  satisfaction.  My  custom- 
ers wei'e  non-committal. — Pugh  Moore,  Strand 
theater,  McKenzie,  Tenn. — Small  town  patronage, 

RIDE  FOR  YOUR  LIFE,  with  Hoot  Gibson.— 
A good  Western.  Fair  business  on  family  night. 
Six  reels. — Roy  W.  Adams,  Pastime  theatre.  Ma- 
son, Mich. — General  patronage. 

THE  DARLING  OF  NEW  YORK,  with  Baby 
Peggy. — Good,  but  not  so  good  as  “The  Law 
Forbids.”  Six  reels. — J.  S.  Walker,  Alamo  theatre. 
Moody,  Tex. — Small  town  patronage. 

THE  DARLING  OF  NEW  YORK,  with  Baby 
Peggy. — A gripping  drama  of  life  in  the  big 
town,  with  the  most  lovable  little  darling  in  pic- 
tures. Pleased  everybody.  Six  reels. — D.  E. 
Knorr,  Pergola  theatre,  Allentown,  Pa. 

THE  DARLING  OF  NEW  YORK,  with  Baby 
Peggy. — Another  good  “U”  Jewel.  Baby  Peggy 


takes  the  eye  of  everyone,  and  she  is  especially 
good  in  this  picture.  Jackie  Coogan  is  fine,  but 
if  he  doesn’t  watch  Baby  Peggy  will  surpass 
him. — Joseph  W.  Springer,  Strand  theatre,  Eliz- 
abethtown, Ind. — General  patronage. 

FORTY  HORSE  HAWKINS,  with  Hoot  Gib- 
son.— No  good  for  Hoot.  Six  reels. — Mr.  and 
Mrs.  E.  Fox,  Princess  theatre,  Obion,  Tenn. — 
Small  town  patronage. 

EXCITEMENT,  with  Laura  LaPIante.— The 
story  of  a modern  American  girl  who  didn’t  know 
when  she  was  thrilled.  A pleasing  playlet. — D. 
E.  Knorr,  Pergola  theatre,  Allentown,  Pa. 

SPORTING  YOUTH,  with  Reginald  Denny. — 
One  of  the  best  pictures  I have  ever  seen.  Holds 
the  attention  and  interest  of  the  audience  through- 
out and  was  the  recipient  of  only  favorable  com- 
ments. Undoubtedly  one  of  the  best  race  pictures 
ever  filmed.  Denny  good,  but  Laura  La  Plante 
best.  She,  in  my  opinion,  is  one  of  the  biggest 
stars  of  the  day. — Joseph  M.  Springer,  Strand 
theatre,  Elizabethtown,  Ind. — General  patronage. 

SPORTING  YOUTH,  with  Reginald  Denny.— A 


whale  of  a good  picture.  It  kept  them  all  laugh- 
ing and  had  everything  that  a picture  needs  to 
make  it  go.  This  was  one  of  the  most  satis- 
factory Universals  that  we  have  run.  Eight 
reels. — H.  M.  Face  & Sons,  Elmac  theatre.  Maple 
Rapids,  Mich. — Small  town  patronage. 

SPORTING  YOUTH,  with  Reginald  Denny. — • 
This  one  will  take  if  you  have  any  fighting  blood 
left  in  you  after  the  exchanges  get  your  goat. — 
Amuse  theatre.  Hart,  Mich. — General  patronage. 

THE  THRILL  CHASER,  with  Hoot  Gibson. — • 
Not  so  good  as  the  miost  of  the  Gibson  pictures, 
but  it  has  some  mighty  good  comedy  and  our 
crowd  had  no  kicks.  Six  reels. — H.  M.  Face  & 
Sons,  Elmac  theatre.  Maple  Rapids,  Mich. — Small 
town  patronage. 

RIDGEWAY  OF  MONTANA,  with  Jack  Hoxie.— 
Fair  Western.  Did  not  draw  the  usual  Hoxie 
business.  Five  reels. — A.  G.  Witwer,  Grand 
theatre.  Rainier,  Ore. — Small  town  patronage. 

WHERE  IS  THIS  WEST?  with  Jack  Hoxie.— A 
Western  that  gave  satisfaction.  It  is  thoroughly 
Western  and  therefore  suited  to  Saturday  in  a 
small  town. — Pugh  Moore,  Strand  theatre,  Mc- 
Kenzie, Tenn. — Small  town  patronage. 

FOOLS  HIGHWAY,  with  Mary  Philbin. — This 
is  the  worst  I have  ever  run  of  the  Universal 
pictures.  Got  stung  on  it.  We  do  not  like 
underworld  pictures,  barroom  stuff.  I would  not 
advise  anyone  to  run  it,  as  it  is  not  the  kind  of 
a show  to  pull  the  better  class.  It  has  too  much 
drinking,  bum  fights,  tough  dives — in  fact  too 
suggestive  in  several  ways. — F.  N.  Harris.  Amuse 
theatre.  Hart,  Mich. — General  patronage. 

A MILLION  TO  BURN,  with  Herbert  Rawlin- 
son. — O!  what  a rotten  picture!  Absolutely  noth- 
ing to  it.  Stay  off  this  one.  Brother  Exhibitor.  The 
poorest  piece  of  cheese  I ever  saw.  Five  reels. — W. 
A.  Doerschlag,  Strand  theatre.  Ransom,  Kan. — - 
Small  town  patronage. 

PURE  GRIT,  with  Roy  Stewart. — A very  good 
Western  picture.  Played  to  a fair  house  and 
pleased  everyone. — Joseph  W.  Springer,  Strand 
theatre,  Elizabethtown,  Ind. — General  patronage. 

OUT  O’  LUCK,  with  Hoot  Gibson. — Not  a 
Western  but  one  of  Hoot’s  best  and  several  took 
the  trouble  to  tell  me  so.  Comical  in  several 
spots,  good  plot,  well  acted,  mostly  of  the  navy. 
Six  reels. — Robt.  L.  Anderson.  Olympic  theatre. 
Forks,  Wash. — Small  town  patronage. 

OUT  O’  LUCK,  with  Hoot  Gibson. — Very  good. 
Why  don’t  Carl  Laemmle  put  Hoot  in  Westerns? 
I wonder  if  he  reads  the  reports  in  the  HERALD. 
If  he  does  he  surely  should  put  him  in  Westerns. 
All  of  the  exhibitors  want  him  in  Westerns.  This 
one  only  fair.  Six  reels. — C.  L.  Broun,  Dream- 
land theatre,  Fullerton,  La. — Small  town  patron- 
age. 

THE  BREATHLESS  MOMENT,  with  William 
Desmond. — A very  good  picture.  The  best  Uni- 
versal program  that  we  have  run  in  a long  time. 
Six  reels. — H.  M.  Face  & Sons,  Elmac  theatre. 
Maple  Rapids,  Mich. — Small  town  patronage. 

THE  BREATHLESS  MOMENT,  with  William 
Desmond. — Nothing  to  it.  Boys,  don’t  buy  it.  I 
could  not  tell  what’s  it  all  about  fnom  start  to 
finish  and  don’t  know  yet  why  the  picture  was 
made.  Print  poor.  Six  reels. — J.  G.  Adams. 
Wa-Pa-Co  theatre,  AVatervliet,  Mich. 

McGuire  of  the  mounted,  with  William 
Desmond.  A very  good  Noi-thwestern  Mounted 
Police  story.  Did  not  hear  any  knocks  on  this 
picture.  Five  reels. — C.  L.  Bnoun,  Dreamland 
theatre.  Fullerton,  La. 

WHITE  TIGER,  with  Priscilla  Dean. — As  I 
had  failed  to  get  my  booking,  I wired  in  for  a 
show,  after  having  a dark  night,  and  I got 
“White  Tiger,”  and  I wish  it  had  been  a “Blind 
Tiger”  instead.  It  absolutely  is  a big  fizzle,  and 
they  told  me  so.  It  is  classified  as  a “Jewel” 
but  I think  it  is  in  the  “rough.”  There  is  noth- 
ing to  it.  and  I lost  a little  money  on  it.  There 
is  no  action  to  it  and  it  is  old,  but  that  would 
not  bar  it,  if  it  was  good.  It  pleased  no  one. 
Seven  reels. — C.  V.  Anderson,  Oak  theatre,  Oak- 
dale, Neb. — General  patronage. 

WHITE  TIGER,  with  Priscilla  Dean. — This  was 
a good  story,  but  I did  not  like  to  see  Priscilla 
Dean  in  this  kind  of  a picture.  The  picture 
suited  about  50  per  cent. — Amuse  theatre.  Hart, 
Mich. — General  patronage. 

THE  WHISPERED  NAME,  with  Ruth  Clif- 
ford.— Much  ado  about  nothing  (with  apologies 
to  Shakespeare).  Five  reels. — H.  M.  Face  & Sons. 
Elmac  theatre.  Maple  Rapids,  Mich. — Small  town 
patronage. 

HIS  MYSTERY  GIRL,  with  Herbert  Rawlin- 
son. — A fair  picture,  but  nothing  unordinary.  I 
should  say  about  as  good  a Rawlinson  picture  as 
you  can  get.  Pleased  about  60  per  cent. — Joseph 
W.  Springer,  Strand  theatre,  Elizabethtown,  Ind. — ■ 
General  patronage. 

HIS  MYSTERY  GIRL,  with  Herbert  Rawlin- 
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True  Talk  No.  19 


By  John  B,  Rock 

General  Manager,  Vitagraph,  Inc. 


December  6- 


President  Albert  E.  Smith 
is  home  from  the  opening  of 
“Captain  Blood”  in  London. 
It  was  a Vitagraph  triumph. 

Other  triumphs  are  com- 
ing! 

“ Pampered  Y o u t h,” 
from  Booth  Tarkington’s 
great  prize  winning  novel  of 
American  life,  “The  Mag- 
nificent Ambersons,”  is  now 
being  produced  by  the  man 
responsible  for  “Captain 
Blood” — David  Smith,  the 
director  whose  genius  gave 
Rafael  Sabatini’s  master- 
piece to  the  screen! 

Cullen  Landis,  the  peppi- 
est young  actor  of  the  day, 
has  the  lead.  Dave  Smith  is 
the  man  who  discovered 
Cullen  Landis. 

’Member  “Masters  of 
Men”  and  “Pioneer  Trails?” 

These  pictures  are  true 
talk! 


son. — Not  much  to  it,  but  contains  some  good 
comedy  that  pleased.  A Shakespearian  play, 
"much  ado  about  nothing.”  Five  reels. — H.  M. 
Face  & Sons,  Elmac  theatre.  Maple  Rapids. 
Mich. — Small  town  patnonage. 

THE  SAWDUST  TRAIL,  with  Hoot  Gibson. — 
This  is  a very  good  program  picture  and  proved 
to  be  a good  Saturday  night  feature.  Six  reels. — 
Adolph  Kohn,  Pastime  theatre,  Granville,  N.  Y. — 
Small  town  patronage. 

THE  FLIRT,  with  a special  east. — A story  of 
the  folks  next  door.  Full  of  dramatic  situations, 
irrestible  humor,  and  just  enough  pathos  now  and 
then  to  arouse  the  softer  emotions.  Very  pleas- 
ing picture.  Eight  reels. — D.  E.  Knorr,  Pergola 
theatre.  Allentown,  Pa. 

THE  VICTOR,  with  Herbert  Rawlinson. — A 
goiod  picture  is  what  my  patrons  told  me.  Should 
have  had  good  business  on  this,  but  I bad  a 
carnival  for  opposition  and  you  small  town  ex- 
hibitors know  what  they  are.  Five  reels. — C.  L. 
Broun,  Dreamland  theatre,  Fullerton,  La. — Small 
town  patronage. 

BIG  TIMBER,  with  William  Desmond. — A good 
program  picture.  Five  reels. — Adolph  Kohn.  Pas- 
time theatre,  Granville,  N.  Y. — Small  town  pa- 
tronage. 

THE  MAN  FROM  WYOMING,  with  Jack 
Hoxie. — Good  Western.  Was  well  liked  by  all. 
Five  reels. — Mr.  and  Mrs.  E.  Fox,  Princess 
theatre.  Obion,  Tenn. — Small  town  patronage. 

THE  MAN  FROM  WYOMING,  with  Jack 
Hoxie. — A Western  program  that  pleased.  Five 
reels. — H.  M.  Face  & Sons,  Elmac  theatre.  Maple 
Rapids.  Mich. — Small  town  patronage. 

A CHAPTER  IN  HER  LIFE,  with  a special 
cast. — Not  a bad  picture,  in  spite  of  the  fact 
that  it  had  so  many  stars  that  it  resembled  the 
milky  way.  Seven  reels. — H.  M.  Face  & Sons. 
Elmac  theatre.  Maple  Rapids,  Mich. — Small  town 
patronage. 

THE  RAMBLIN’  KID,  with  Hoot  Gibson.  - — A 
fine  Western  picture.  One  of  the  best  Gibson 
has  ever  made.  Pleased  my  Saturday  night  audi- 
ence very  much.  Hoot  nearly  always  pleases  and 
when  he  is  supported  by  Laura  LaPlante  it  makes 
the  picture  better  than  ever. — Joseph  W.  Springer, 
Strand  theatre,  Elizabethtown,  Ind. — General  pa- 
tronage. 

Vitagraph 

BORROWED  HUSBANDS*  with  Florence  Vidor. 
— Personally,  we  were  not  pleased  wdth  this  one, 
but  our  patrons  were.  Drawing  power, — Oh,  boy, 
it  sure  did  get  them  in.  It  beat  all  house  records 
for  Saturday  night.  They  were  all  made  happy 
and  are  still  talking  and  laughing  about  it.  Buy 
it,  as  it  will  make  you  money.  Seven  reels. — H. 
M.  Face  & Sons,  Elmac  theatre.  Maple  Rapids, 
Mich. — Small  town  patronage. 

ONE  LAW  FOR  THE  WOMAN,  with  Cullen 
Landis. — Ran  this  on  Saturday  to  fair  business. 
I would  consider  this  one  a very  good  program 
picture,  but  a long  way  from  the  special  Vitagraph 
claims  it  to  be.  I can’t  understand  why  dis- 
tributors try  to  fool  their  exhibitor  friends  with 
their  foundationless  claims.  Why  don’t  they  say, 
“We  are  giving  you  an  extra  good  program  pic- 
ture.” and  let  it  go  at  that?  Six  reels. — P.  W. 
Quinlin,  Ideal  theatre,  Chateaugay,  N.  Y. — Small 
town  patronage. 

BEHOLD  THIS  WOMAN,  with  a special  cast. — 
Watch  your  step  on  this  one.  The  story  is  pretty 
thin,  and  there’s  one  very  risky  scene  where  a 
vamp  in  an  attempt  to  get  the  hero  in  wrong,  gets 
him  to  come  to  her  home  and  stay  all  night  and 


then  tries  to  get  into  his  room.  The  salesman  who 
recommended  and  sold  this  to  me  as  good  Sunday 
entertainment  had  a funny  taste.  Seven  reels. — 
Roy  W.  Adams,  Pastime  theatre.  Mason,  Mich. — 
General  patronage. 

BETWEEN  FRIENDS,  with  a special  cast. — 
This  is  an  extra  good  picture  for  your  adult  trade. 
Not  for  children.  A little  risky  in  spots.  The 
dizzy  acting  by  Tellegen  in  the  last  reel  is  too 
drawn  out  and  the  picture  would  have  been  better 
if  this  part  had  been  cut  down  about  one-half  of 
a reel  or  more.  Seven  reels. — Wm.  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wise. — Small  town  pat- 
ronage. 

MY  MAN,  with  Patsy  Ruth  Miller. — A fair  pic- 
ture. Seven  reels. — H.  M.  Face  & Sons,  Elmac 
theatre,  Maple  Rapids,  Mich. — Small  town  patron- 
age. 

MY  MAN,  with  Patsy  Ruth  Miller. — This  is  as 
fine  a picture  as  you  would  care  to  run.  Patsy 
may  not  be  the  handsomest  Jane  on  the  screen, 
but  she  is  clean  and  wholesome  looking  and  a 
dandy  little  actress.  Farnum  is  the  best  in  this  of 
anything  in  which  I have  had  him.  Be  sure  and 
get  the  trailer  on  this,  for  it  is  exti’a  good  and 
believe  it  has  a lot  to  do  with  putting  the  picture 
over  in  good  shape.  Seven  reels. — Wm.  E.  Trags- 
dorf, Trags  theatre,  Neillsville,  Wise. — Small  town 
patronage. 

THE  CODE  OF  THE  WILDERNESS,  with  John 
Bowers. — Undoubtedly  one  of  the  best  action  and 
outdoor  pictures  ever  made.  I did  not  do  a big 
business  on  this,  but  could  have  had  I done  the 
proper  amount  of  advertising,  but  didn’t  know  the 
picture  was  as  big  as  it  is.  John  Bowers  won  and 
held  the  love  of  the  whole  audience  throughout 
the  picture.  You  can’t  go  too  far  on  boosting  this 
one,  and  you  can  rest  assured  that  it  will  please. 
Seven  reels. — W.  W.  White,  Gay  & Jefferson  the- 
atres, Newport  and  Jefferson  City,  Tenn. — General 
patronage. 

LET  NOT  MAN  PUT  ASUNDER,  with  Pauline 
Frederick. — A mighty  fine  picture.  Only  one 
criticism,  it  needs  a little  comedy  relief.  Seven 
reels. — H.  M.  Face  & Sons,  Elmac  theatrCj  Maple 
Rapids,  Mich. — Small  town  patronage. 

THE  MAN  FROM  BRODNEY’S,  with  J.  War- 
ren Kerrigan. — From  George  Barr  McCutcheon’s 
famous  novel  of  the  same  name.  A wonderful 
realistic  production  that  pleased.  Seven  reels. — 
D.  E.  Knorr,  Pergola  theatre,  Allentown,  Pa. 

THE  MAN  FROM  BRODNEY’S,  with  J.  War- 
ren Kerrigan. — This  is  a real  good  picture,  some- 
thing doing  from  the  first  reel  to  the  last  one. 
Bought  this  picture  right  and  made  some  money 
on  it.  Print  is  good.  Eight  reels. — J.  G.  Adams, 
Wa-Pa-Co  theatre,  Watervliet,  Mich. 

THE  MAN  NEXT  DOOR,  with  Alice  Calhoun.— 
A hundred  per  cent  feature,  good  from  start  to 
finish.  Film  in  good  shape  and  acting  fine.  Vita- 
graph treats  you  right. — C.  A.  Riggs,  Gem  theatre, 
Hartford,  Kans. — General  patronage. 

PIONEER  TRAILS,  with  Cullen  Landis.— Ex- 
cellent attraction.  Due  to  bad  weather,  I had  no 
crowd,  but  the  picture  pleased  the  few  who  came. 
Play  fair.  Fair  print  from  St.  Louis.  Seven  reels. 
— Pugh  Moore,  Strand  theatre,  McKenzie,  Tenn. — 
Small  town  patronage. 

THE  LEAVENWORTH  CASE,  with  a special 
cast. — A good  murder  mystery  story.  Will  please, 
if  your  patrons  like  this  kind.  Good  cast.  Six 
reels. — J.  W.  Andreson,  Rialto  theatre,  Cozad,  Nez. 

- — General  patronage. 

ON  THE  BANKS  OF  THE  WABASH,  with 
Mary  Carr. — A dandy  picture,  but  not  what  we  ex- 


Prints  in  All  Exchanges — Now  Booking 


PRODUCERS  DISTRIBUTING  CORPORATION 


TOE  WISEA^IRCIN 


STARRING 


Patsy  Quth 
Miller 

AND 

Matt 

Moore 


fLMfR  HARRIS 

SPECIAL 

PRODUCTION 


Oiitecm>  69 

LLOyO 


Season  1924’-25  Thirty  First  Run  Pictures 


70 


EXHIBITORS  HERALD 


December  6,  1924 


The  Contributor’s  Column 


McCuan  Joins  “H.  O.”  C. 

L.  W.  McCuan,  Kozy  theatre,  Dresden,  Tenn.,  this  week  joins  the  “Herald 
Only”  Club  and  is  assigned  Enrollment  No.  228.  A membership  card  has 
been  mailed  to  Mr.  McCuan  and  his  name  is  entered  in  the  Roster. 

Mr.  McCuan’ s letter,  stating  that  he  has  discontinued  other  papers  and 
now  is  eligible  to  club  membership,  prompts  repetition  of  the  explanation 
that  exclusive  subscription  to  the  “Herald”  is  not  essential  to  eligibility. 
The  purpose  of  the  exhibitors  founding  the  club  and  members  enrolled  is  to 
protect  the  institution  of  box  office  reports  by  concentrating  them  in  the 
original  reports  department,  “What  the  Picture  Did  For  Me.” 


I am  a reader  of  the  “Herald”  and  think  it  is  the  best  motion  picture 
magazine  that  an  exhibitor  can  buy. 

This  is  my  first  report  to  the  “Herald,”  I want  the  small  town  exhibitors 
to  know  what  I did  on  “The  Wagon.”  I will  be  sending  reports  in  from 
now  on  and  I hope  they  do  other  exhibitors  the  good  that  they  do  me. 

D.  D.  PURCELL, 

Muse-U  theatre,  Cortez,  Colo. 


pected.  Seven  reels. — A.  C.  Betts,  Powers  theatre. 
Red  Creek,  N.  Y. — Small  town  patronage. 

THE  FIGHTING  GUIDE,  with  William  Duncan. 
— Very  weak.  Too  much  grandstand  play  by 
Duncan.  Business  away  off. — W.  H.  Hardman, 
Royal  theatre,  Frankfort,  Kans. — Small  town  pat- 
ronage. 

THE  MIDNIGHT  AI.ARM,  with  Alice  Calhoun. 
— I consider  this  a good  picture.  A melodrama 
with  action  and  should  please  the  majority  who 
like  that  type  of  picture.  Print  in  excellent  condi- 
tion and  price  right.  Seven  reels. — Adolph  Kohn, 
Pastime  theatre,  Granville,  N.  Y. — Small  town 
patronage. 

SINGLE  TRACK,  with  Corinne  Griffith.— A good 
comedy  drama.  Good  acting  with  action  and 
thrills.  Fine  out-of-doors  scenery.  Pleased  eighty 
per  cent.  Closing  climax  good.  Vitagraph  sure 
treats  you  right.  Five  reels. — C.  A.  Riggs,  Gem 
theatre,  Hartford,  Kans. — General  patronage. 

MARRIAGE  COUPONS,  with  Corinne  Griffith.— 
Poor.  This  should  have  been  canned.  Six  reels. — 
George  Khattar,  Khattar’s  theatre,  Sydney,  N.  S., 
Canada. 

MORAL  FIBRE,  with  Corinne  Griffith. — A good 
program  picture.  Bought  reasonable  and  pleased 
here.  Six  reels. — Adolph  Kohn,  Pastime  theatre, 
Granville,  N.  Y. — Small  town  patronage. 

TOO  MUCH  BUSINESS,  with  a special  cast.— A 
fair  program  picture  but  they  will  go  out  on  the 
first  two  reels. — Pleased  about  60  per  cent.  Seven 
reels. — W.  A.  Doerschlag,  Strand  theatre.  Ransom, 
Kans. — Small  town  patronage. 

Warner  Brothers 

THE  LOVER  OF  CAMILLE,  with  a special  cast. 
— Here’s  my  first  knock  for  a Warner  Bros,  pro- 
duction, but  this  one  should  be  classed  with  the 
cheese  variety.  Absolutely  no  good  for  small  town. 
Might  be  O.  K.  for  the  elite  of  New  York. — Sam 
Minich,  Electric  theatre,  Chillicothe,  Mo. — General 
patronage. 


BABBITT,  with  a special  cast. — Opinions  di- 
vided on  this  one.  Many  liked  it  and  many  did 
not.  Did  not  please  over  50  per  cent.  Not  up  to 
Warner  Bros,  standard.  Worth  about  half  what 
I paid  for  it.  Six  reels. — H.  J.  Eagan,  American 
theatre,  Wautoma,  Wise. — Small  town  patronage. 

TIGER  ROSE,  with  Lenore  Ulric. — A fairly 
good  pictui'e,  but  not  a special.  Jack  Cairns, 
Brooklyn  theatre,  Detroit,  Mich. — General  patron- 
age. 

THE  MARRIAGE  CIRCLE,  with  Monte  Blue.— 
This  one  certainly  gave  me  a surprise  on  its  draw- 
ing power.  Pulled  in  big  crowds  for  two  days  and 
pleased  100  per  cent.  One  of  the  very  cleverest 
pictures  ever  made.  Ran  the  trailer  for  10  days 
before  showing  and  it  created  much  interest.  Be- 
lieve this  will  go  over  anywhere.  Monte  Blue, 
Adolph  Menjou,  Florence  Vidor,  Marie  Prdvost — • 
well,  everyone  In  the  cast,  couldn’t  be  improved. 
Eight  reels. — Henry  Reeve,  Star  theatre,  Menard, 
Tex. — Small  town  patronage. 

BEAU  BRUMMEL,  with  John  Barrymore. — Will 
say  that  it  was  an  average  picture.  Some  liked 
it,  some  didn’t.  Good  print,  good  scenery,  well 
acted.  Some  of  our  patrons  do  not  like  these 
foreign  pictures.  Eleven  reels. — H.  E.  Patrick, 
Strand  theatre,  Samson,  Ala. — General  patronage. 

BEAU  BRUMMEL,  with  John  Barrymore. — 
This  is  a wonderful  picture.  Acting  and  directing 
fine.  But  small  town  brothers,  let  me  give  you  a 
tip,  lay  off  this  picture,  as  it  goes  over  the  heads 
of  75  per  cent  of  your  patrons.  Had  ’em  walk 
out  on  me  in  the  middle  of  the  show  and  ask, 
“When  you  goin’  to  have  a good  Zane  Grey  pic- 
ture?” Ten  reels. — R.  V.  Fletcher',  Lyric  theatre, 
Hartington,  Neb. 

LITTLE  JOHNNY  JONES,  with  Johnny  Hines. 
— Good  comedy  drama.  Pleased  all  who  saw  it. — • 
W.  H.  Hardman,  Royal  theatre,  Frankfort,  Kans. 
— Small  town  patronage. 

WHERE  THE  NORTH  BEGINS,  with  Rin-Tin- 
Tin. — A soul  stirring  drama  of  the  far  North  fea- 
turing the  greatest  animal  performer  of  all  times. 


Intensely  interesting  throughout.  Very  good.  Six 
reels. — D.  E.  Knorr,  Pergola  theatre,  Allentown, 
Pa. 

WHERE  THE  NORTH  BEGINS,  with  Rin-Tin- 
Tin. — Scenery  and  acting  good.  Fine  story  and 
will  please  any  audience.  Book  it.  Eight  reels. — 
R.  V.  Fletcher,  Lyric  theatre,  Hartington,  Neb. — 
Small  town  patronage. 

THE  TIE  THAT  BINDS,  with  Barbara  Bed- 
ford.— Here  is  a real  picture  for  any  exhibitor, 
but  don’t  pay  too  much  for  it,  as  I did.  I bought 
this  picture  as  a Warner  Bros,  but  I didn’t  see 
their  name  on  it.  However,  it  pleased  85  per  cent. 
Must  be  heavily  advertised  and  boosted  to  be  put 
over  right.  All  Warner  Bros,  are  extra  fine  pic- 
tures, but  I was  made  the  goat  on  prices.  Seven 
reels. — Charles  E.  Lawrence,  Star  theatre.  Tucker- 
man.  Ark. 

THE  GOLD  DIGGERS,  with  Hope  Hampton. — A 
well  produced  pictui'e.  Some  people  liked  it  and 
others  said  it  was  rather  strong.  Would  not  con- 
sider it  a success  for  a small  town.  Nine  reels. — 
W.  H.  Hardman,  Royal  theatre,  Frankfort,  Kans. 
— Small  town  patronage. 

HEROES  OF  THE  STREETS,  with  Wesley 
Barry. — An  extra  good  picture.  Seven  reels. — H. 
M.  Face  & Sons,  Elmac  theatre.  Maple  Rapids, 
Mich. — Small  town  patronage. 

BRASS,  with  Monte  Blue. — Splendid  picture, 
with  superb  acting,  but  two  reels  too  lengthy.  You 
may  step  on  this.  It  will  please  all  classes.  Nine 
reels. — S.  G.  Fry,  Palace  theatre,  Omaha,  Tex. — 
General  patronage. 

THE  PRINTERS’  DEVIL,  with  Wesley  Barry.— 
Fairly  good  comedy  drama.  Most  people  like  it. 
Had  very  few  knocks. — W.  H.  Hardman,  Royal 
theatre,  Frankfort,  Kans. — Small  town  patronage. 

State  Rights 

AMERICA’S  ANSWER.— This  is  a State  Right 
picture  which  is  handled  by  Allbright  Brothers. 
They  have  a nice  lobby  display  and  their  picture 
is  a good  record  of  the  world  war.  There  is  not 
as  much  butchering  of  men  as  one  would  expect. 
Pleased  well  and  drew  good  business  in  face  of 
keenest  competition  at  advanced  admission.  Nine 
reels. — Rex  P.  Barrett,  Cozy  theatre,  Columbia, 
Mo. — Small  town  patronage. 

THE  BARGAIN,  with  William  S.  Hart. — This 
is  not  up  to  my  standard  of  pictures  and  does  not 
go  over  good  here.  Have  been  giving  my  patrons 
the  very  best  at  all  times,  therefore  these  do  not 
please.  Five  reels. — A.  C.  Betts,  Powers  theatre. 
Red  Creek,  N.  Y. — Small  town  patronage. 

BATTLING  BATES,  with  Edmund  Cobb.— 
Would  class  this  as  a very  mediocre  five-part 
Western.  Did  not  please  here.  Five  reels. — Adolph 
Kohn,  Pastime  theatre,  Granville,  N.  Y. — Small 
towm  patronage. 

THE  BATTLING  FOOL,  with  William  Fair- 
banks.— A good  ring  story  that  will  please  the 
action  lovers.  Went  over  fine  for  me.  Five  reels. 
— C.  L.  Broun,  Dreamland  theatre,  Fullerton, 
La. — Small  town  patronage. 

BROADWAY  GOLD,  with  Elaine  Hammerstein. 
— A good  picture  that  pleased.  Comments  on  same 
favorable.  Seven  reels. — Adolph  Kohn,  Pastime 
theatre,  Granville,  N.  Y. — Small  town  patronage. 

THE  CHEROKEE  STRIP,  with  a special  cast. — 
Boys!  Here  is  a Western  picture  that  will  get  you 
some  money  and  please  the  largest  part  of  your 
crowd.  Photography  excellent,  action  good,  put  on 
in  my  town  as  a road  show  carrying  an  extra 
good  lobby.  It  brought  me  more  business  than 
any  picture  of  the  year.  Six  reels. — F.  L.  Clarke, 
Cozy  theatre,  Hazen,  Ark. 

CHEROKEE  STRIP,  with  a special  east.— Their 
$10,000  ( ?)  saddle  drew  the  business,  but  the  pic- 
ture didn’t  please.  Just  about  as  much  story  as 
there  is  to  a news  reel.  My  advice  is  to  not  play 
it.  Five  reels. — Pugh  Moore,  Strand  theatre, 
McKenzie,  Tenn. — Small  town  patronage. 

DISCONTENTED  HUSBANDS,  with  James 
Kirkwood.  A progi’am  show  that  did  good  business 
on  a Saturday  night.  Kirkwood  is  well  liked  in 
this  town.  The  picture  pleased  about  60  per  cent 
of  our  audience.  Six  reels. — C.  A.  Anglemire.  Y 
theatre,  Nazareth,  Pa. — Better  class  patronage. 

DRUMS  OF  JEOPARDY,  with  Elaine  Hammer- 
stein.— A good  program  picture  to  a fair  sized  but 
satisfied  audience.  Seven  reels. — Adolph  Kohn, 
Pastime  theatre,  Granville,  N.  Y. — Small  town 
patronage. 

THE  GIRL  FROM  PORCUPINE,  with  a special 
cast. — This  is  only  a fair  Curwood.  May  have  been 
better  in  its  younger  days.  The  print  I drew  had 
seen  its  best  days  a long  time  ago.  Six  reels. — 
Wm.  E.  Tragsdorf,  Trags  theatre,  Neillsville,  Wise. 
— Small  town  patronage. 

THE  GIRL  WITH  A MILLION,  with  Susan 
Grande. — A dandy  comedy  drama.  Good  print. 
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Mn.  Wallace  Reid 


Do  you  think  you’ve  seen  big  pictures? 

— Well  wait  until  you  see  Mrs.  Wallace  Reid  with  Percy  Marmont  and  picked  cast  in  “BROKEN 
LAWS”. 

% 

Do  you  think  you’ve  seen  exploitation, — well  wait  till  you  see  what  F.  B.  O.  is  putting  behind 
“BROKEN  LAWS.” 

If  it  is  a fact  that  exploitation  “makes”  a picture,  granted  of  course  that  the  picture  is  there,  then 
the  400  leading  newspapers  of  the  U.  S.  A.  carrying  six  special  articles  with  illustrations  of  Mrs. 
Reid  will  be  ONE  of  the  numberless  forces  that  will  pack  thousands  of  theatres. 

The  first  private  showing  of  “BROKEN  LAWS”  occurred  last  week  in  the  Home  Offices  of 
F.  B.  O.  with  33  prominent  exhibitors  present. 

33  contracts  were  written  within  two  hours  after  that  private  exhibition. 

Thirty-three  shrewd  exhibitors  who  pick  their  pictures  bought  “BROKEN  LAWS”  instantly 
without  regarding  the  advertising  and  exploitation  going  behind  it  and  already  behind  it 
throughout  the  entire  Nation. 

And  of  those  33  exhibitors  14  of  them  stated  that  they  would  shelve  other  super  special  pictures 
they  had  bought  to  play  “BROKEN  LAWS”  . . . Does  that  mean  anything  to  you? 

Here  is  without  question  one  of  the  mightiest  Box  Office  specials  in  the  past  ten  years.  . . . 
It  surpasses  “Human  Wreckage”  by  triple  in  dramatic  power,  exploitation  and  box  office  value. 

Every  one  of  these  33  exhibitors  said  “BROKEN  LAWS”  needs  no  exploitation  . . . that  it 
is  big  enough  by  itself  to  clean  up  for  every  exhibitor.  AND  IT  IS. 

F.  B.  O.  salesmen  are  out  now  arranging  play  dates. 

If  you  positively  must  shelve  some  other  special  to  play  “BROKEN  LAWS”  . . . DO  IT. 
And  by  all  means  SEE  the  picture  with  your  own  eyes.  Directed  by  John  Ince.  Story  by  Adele 
Roger  St.  John.  FILM  BOOKING  OFFICES  of  America,  Inc.,  723  Seventh  Ave.,  N.  Y.  City. 
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Five  reels. — L.  Deyo,  Miers  theatre,  Schoharie,  N. 
y. — General  patronage. 

GOD’S  COUNTRY  AND  THE  LAW,  with  a spe- 
cial cast. — A James  Oliver  Curwood  story.  A good 
little  picture.  Nothing  big,  but  pleased  my  patrons. 
— A.  C.  Betts,  Powers  theatre,  Red  Creek,  N.  Y. — 
General  patronage. 

THE  HELLHOUND  OF  THE  WEST,  with  Dick 
Hatton. — Just  a five-reel  Western,  below  the  stand- 
ard. Five  reels. — Adolph  Kohn,  Pastime  theatre. 
Granville,  N.  Y. — Small  town  patronage. 

LEAVE  IT  TO  GERRY,  and  CONDEMNED.— 
Two  more  weak  ones  F.  B.  O.  Not  much  enter- 
tainment in  them.  Some  of  F.  B.  O.  subjects 
okay.  Large  per  cent  of  them  lemons. — Wallins 
theatre,  Wallins  Creek,  Ky. — General  patronage. 

MAMA’S  BOY,  with  a special  cast. — About  the 
worst  I ever  saw.  The  man  or  beast  who  directed 
this  should  be  jailed  or  sent  to  the  insane  place. 
It  is  so  silly  for  an  intelligent  audience  to  have 
to  bear  such  hokum  stuff.  Two  reels. — M.  J. 
Babin,  Fairyland  theatre,  White  Castle,  La. 

ON  THE  NIGHT  STAGE,  with  William  S.  Hart. 
— Myself,  as  well  as  my  patrons,  did  not  think 
much  of  this.  Too  coarse.  Five  reels. — A.  C. 
Betts,  Powers  theatre,  Red  Creek,  N.  Y. — Small 
town  patronage. 

PAL  O’MINE,  with  Irene  Rich. — A program 
picture  that  pleased  most  everybody  in  our 
audience.  Irene  Rich  is  starting  to  cause  some 
of  the  fans  to  come  regularly  to  see  her.  The 
print  we  had  on  this  one  was  very  dark  and  with 
the  poor  current  we  get  on  a Saturday  night,  the 
show  was  rather  dark  on  the  screen.  Six  reels. — 
C.  A.  Anglemire,  Y theatre,  Nazareth,  Pa. — Better 
class  patronage. 

PAYABLE  ON  DEMAND,  with  Leo  Maloney.— 
This  is  an  excellent  Western  picture,  which  has 
nearly  enough  fine  comedy  in  it  to  be  classed  as  a 
comedy  drama.  For  light  entertainment  on  Satur- 
day night  it  will  please  your  crowd.  Five  reels. — 
F.  L.  Clarke,  Cozy  theatre,  Hazen,  Ark. 

PLAYTHINGS  OF  PASSION,  with  a special 
cast. — An  extra  good  feature.  Print  in  good  con- 
dition. Five  reels. — L.  Deyo,  Miers  theatre, 
Schoharie,  N.  Y. — General  patronage. 

RIDING  DOUBLE,  with  Leo  Maloney. — A dandy 
Western  feature.  Poor  attendance,  though  ran  it 
mid-week.  Five  reels. — A.  C.  Betts,  Powers  the- 
atre, Red  Creek,  N.  Y. — General  patronage. 

SCARRED  HANDS,  with  Cliff  Smith.— This  is 
a rather  old  one  but  it  is  still  good.  Good  story 
and  well  acted.  Brought  me  good  business,  as  all 
Westerns  do.  Five  reels. — Charles  E.  Lawrence, 
Star  theatre,  Tuckerman,  Ark. 

WATCH  HIM  STEP,  with  Richard  Talmadge. — 
This  is  an  average  Talmadge  picture.  Print  in 
very  poor  shape,  as  usual.  Five  reels. — Wm.  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wise. — Small 
town  patronage. 

WILD  CAT  JORDAN,  with  Richard  Talmadge. 
— Pleases  the  kids  and  the  roughnecks  and  that’s 
about  all.  Good  stunt  picture.  Five  reels. — H.  J. 
Eagan,  American  theatre,  Wautoma,  Wise. — Small 
town  patronage. 

THE  WILDNESS  OF  YOUTH,  with  Virginia 
Pearson.— A good  picture  that  gave  satisfaction 
here.  Seven  reels. — Adolph  Kohn.  Pastime  the- 
atre, Granville,  N.  Y. — Small  town  patronage. 

Serials 

BEASTS  OF  PARADISE  (Universal),  with  Wil- 
liam Desmond. — This  serial  is  holding  up  very 
good  on  the  13th  episode.  Pleases  everyone.  Two 
reels. — C.  L.  Broun,  Dreamland  theatre,  Fullerton, 
La. — Small  town  patronage. 

INTO  THE  NET  (Pathe),  with  Edna  Murphy. — 
Just  started  this  serial.  It  starts  off  good,  but 
most  of  ’em  do  that.  Will  report  on  it  again  when 
about  half  through  it.  Two  reels. — Wm.  E.  Trags- 
drof,  Trags  theatre,  Neillsville,  Wis. — Small  town 
patronage. 

INTO  THE  NET  (Pathe),  with  Edna  Murphy. — 
Have  just  shown  the  first  episode  and  it  has 
pleased  a larger  number  of  people  than  any  serial 
I have  ever  run.  If  it  holds  up  for  the  remain- 
ing nine  episodes  it  will  set  a new  standard  for 
serials.  Two  reels. — H.  G.  Stettmund,  Jr.,  Odeon 
theatre,  Chandler,  Okla. — Small  town  patronage. 

INTO  THE  NET  (Pathe),  with  Edna  Murphy.— 
Here  is  another  Pathe  serial  that  bids  fair  to  out^ 
draw  the  “40th  Door”  which  is  saying  something 
on  serials.  Pathe  is  hitting  the  fences  every  time 
on  its  serial  line-ups.  This  one  is  a dandy.  Two 
reels. — Henry  Reeve.  Star  theatre,  Menard,  Texas. 
— Small  town  patronage. 

THE  WAY  OF  A MAN  (Pathe).  with  a special 
cast. — Just  finished  this  and  must  report  it  a slow 
and  draggy  affair  after  the  first  or  second  chapter. 
If  they  had  condensed  the  whole  thing  into  about 
two  reels,  it  would  have  made  a pretty  fair  West- 


ern. Two  reels. — Wm.  E.  Tragsdorf,  Trags  the- 
atre, Neillsville,  Wis. — Small  town  patronage. 

Short  Subjects 

EDUCATIONAL 

BARNUM,  JR. — A fine  Juvenile  comedy  that 
was  especially  liked  by  the  youngsters.  It  also 
brought  some  good  laughs  from  the  adults.  Two 
reels. — C.  A.  Anglemire,  Y theatre,  Nazareth,  Pa. 
— Better  class  patronage. 

THE  BRONCHO  EXPRESS,  with  Clyde  Cook.— 
Pleased  100  per  cent.  A real  gem  and  you  have 
the  advantage  as  it  has  been  made  in  a Western 
town.  More  like  it  won’t  hurt  the  business  any. 
Two  reels. — George  Khattar,  Khattar’s  theatre, 
Sydney,  N.  S.,  Canada. 

CRASH. — A fair  one  reeler,  gets  a few  laughs. 
Film  good.  One  reel. — W.  A.  Doerschlag,  Strand 
theatre.  Ransom,  Kans. — Small  town  patronage. 

DIRTY  HANDS. — A kid  comedy  with  a lot  of 
good  laughs.  Two  reels. — John  W.  Hawkins, 
Capitol  theatre.  New  Bedford,  Mass. — General  pat- 
ronage. 

DON’T  FAIL,  with  Cliff  Bowes. — An  average 
one  reel  Cameo.  Nothing  extraordinary.  It  had 
a few  gags  that  brought  some  laughs  from  our 
audience.  One  reel, — C.  A.  Anglemire,  Y theatre, 
Nazareth,  Pa. — Better  class  patronage. 

GOING  EAST,  with  Ham  Hamilton. — It  was 
good.  I believe  it  pleased  my  folks  better  than 
any  Hamilton  comedy  to  date.  Two  reels. — W.  H. 
Hardman,  Royal  theatre,  Frankfort,  Kans. — Small 
town  patronage. 

EXIT  CAESER,  a Mermaid  comedy. — A good 
comedy  that  got  quite  a few  laughs.  Two  reels. — 
J.  W.  Andresen,  Rialto  theatre,  Cozad,  Neb. — Gen- 
eral patronage. 

HIS  FIRST  CAR,  with  A1  St.  John. — -A  dandy 
comedy,  good  action,  good  scenery  and  plenty  of 
laughs.  Two  reels. — W,  H.  Hardman,  Royal  the- 
atre, Frankfort,  Kans. — Small  town  patronage. 

THE  LUNCH  BRIGADE,  a Cameo  comedy.— 
This  one  brought  some  laughs  and  was  worth  the 
price  we  paid  for  it  in  our  house.  As  a general 
rule  the  Cameos  prove  fair  entertainment  and  help 
one  in  making  a program  with  these  abnormal 
length  features.  One  reel. — C.  A.  Anglemire,  Y 
theatre,  Nazareth,  Pa. — Better  class  patronage. 

MY  FRIEND,  with  Lloyd  Hamilton. — This  was 
absolutely  the  best  comedy  we  have  played  in  many 
a month.  A lot  of  new  business  and  more  laughs 
in  it  than  nine-tenths  of  them.  The  house  was  in 
an  uproar  most  of  the  time.  Two  reels. — C.  E. 
Johnson,  Paramount  theatre.  Gibbon,  Neb. 

NERVE  TONIC,  with  Jimmie  Adams. — A fair 
Christie  comedy.  The  first  reel  is  slow  but  the 
second  one  has  plenty  of  action  that  made  every- 
body laugh.  It  helped  make  a good  show  for  a 
Saturday  night.  Two  reels. — C.  A.  Anglemire,  Y 
theatre,  Nazareth,  Pa. — Better  class  patronage. 

SNOOKEY’S  COVERED  WAGON This  is  hard 

to  beat  in  an  Educational  comedy.  All  the  young 
people  especially  well  pleased.  Two  reels. — H.  E. 
Patrick,  Strand  theatre,  Samson,  Ala, — General 
patronage. 

THERE  HE  GOES,  with  Lige  Conley. — An  ex- 
cellent Mermaid  comedy.  It  is  of  the  slapstick 
type  but  it  brought  the  laughs  for  us.  There  are 
quite  a few  new  gags  in  this  one.  The  Mermaids 
are  liked  the  best  by  our  audience  of  any  of  the 
Educational  comedies.  Two  reels. — C.  A.  Angle- 
mire, Y theatre,  Nazareth,  Pa. — Better  class  pat- 
ronage. 

FIRST  NATIONAL 

THE  FROZEN  NORTH,  with  Buster  Keaton. — A 
good  two  reel  comedy. — G.  F.  Rediske,  Star  the- 
atre, Ryegate,  Mont. — Small  town  patronage. 

FILM  BOOKING  OFFICES 

THE  TELEPHONE  GIRL,  with  Alberta 
Vaughn. — These  are  getting  better  all  the  time  and 
are  doing  the  business  for  me.  They  are  better 
than  ordinary  comedies.  Two  reels. — C.  V.  Ander- 
.son.  Oak  theatre,  Oakdale,  Neb. — General  patron- 
age. 

THE  TELEPHONE  GIRL,  with  Alberta 
Vaughn. — Number  Two  improves  fifty  per  cent 
over  Number  One.  We  think  this  will  be  better 
than  "Fighting  Blood”  after  they  get  started.  We 
advise  all  small  towns  to  book  "Fighting  Blood.” 
both  series,  then  follow  with  "Telephone  Girl," 
and  "Go  Getters.”  They  are  life  savers  for  small 
town  exhibitors.  Two  reels.- — S.  G.  Fry,  Palace 
theatre,  Omaha,  Tex. — Small  town  patronage. 

THE  TELEPHONE  GIRL,  with  Alberta 
Vaughn. — Just  finished  No.  9 of  this  series.  This 
bunch  is  a wonder.  My  audience  tells  me  they 
like  this  series  better  than  any  two  reel  comedy  I 
could  show  them.  Something  doing  all  the  time. 
Prints  are  in  good  condition  and  prices  are  right 
for  small  town  exhibitors.  Don’t  be  afraid  to 


book  this  one.  Two  reels. — Charles  E.  Barber, 
Electric  theatre,  Tilden,  III. — Small  town  patron- 
age. 

THE  TELEPHONE  GIRL,  with  Alberta 
Vaughn. — I think  these  comedies  are  fine.  They 
are  getting  additional  business  for  us,  and  the 
patrons  remark  they  are  good.  Two  reels.- — C.  A. 
Jordan,  Opera  House,  Cogswell,  N.  D. — Small 
town  patronage. 

ONE  HORSE  PLAY,  with  Dan  Mason.— Per- 
sonally thought  this  good  but  heard  some  awfully 
poor  comments  from  many  of  my  patrons.  Two 
reels. — A.  C.  Betts,  Powers  theatre.  Red  Creek. 
N.  Y. — General  patronage. 

FOX 

HELLO  PARDNER,  a Sunshine  comedy. — A 
scream  from  start  to  finish.  Two  reels. — S.  G. 
Ihde,  Photoplay  theatre,  Ashland,  Kans. — -Small 
town  patronage. 

THE  INCOME  TAX  COLLECTOR — This  is  one 
of  the  best  comedies  I have  shown  in  a long  time. 
Print  new.  Two  reels. — J.  G.  Adams,  Wa-Pa-Co 
theatre,  Watervliet,  Mich. 

SAD  BUT  TRUE,  a Sunshine  comedy. — Fairly 
good  comedy.  However,  not  up  to  Fox  standard. 
Two  reels. — S.  G.  Fry.  Palace  theatre,  Omaha,  Tex. 
— Small  town  patronage. 

SLOW  AND  SURE,  with  A1  St.  John.— Best  one 
we  ever  had,  and  the  repair  man  was  out  of  town 
so  it  caused  me  a lot  of  work.  Two  reels. — A.  F. 
Jenkins.  Community  theatre,  David  City.  Neb. — 
Small  town  patronage. 

PARAMOUNT 

TWO  TOUGH  TENDERFEET,  a Mack  Sennett 
comedy. — A dandy  comedy.  Two  reels. — A C. 
Betts.  Powers  theatre.  Red  Creek,  N.  Y. — Small 
town  patronage. 

Pathe 

THE  SPAT  FAMILY.— Something  different  in 
line  of  comedy.  Seem  to  please  children  and 
grownups.  Two  reels. — R.  C.  Geeting,  Lyric 
theatre.  Chappell,  Neb. — Small  town  patronage. 

ASLEEP  AT  THE  SWITCH,  with  Ben  Turpin.- 
A good  Turpin  picture.  Two  reels. — Wm.  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. — Small 
town  patronage. 

BACK  STAGE,  with  Our  Gang. — These  Gang 
comedies  are  good.  They  bring  the  laughs.  Two 
reels. — C.  L.  Broun,  Dreamland  theatre,  Fuller- 
ton. La. — General  patronage. 

THE  BIG  SHOW,  with  Our  Gang.— Had  a bad 
crowd  due  to  bad  weather,  but  this  comedy 
pleased.  Two  reels. — Pugh  Moore,  Strand  theatre, 
McKenzie.  Tenn. — Small  town  patronage. 

THE  CAKE  EATER,  with  Will  Rogers.— Good, 
in  fact  very  good.  Two  reels. — Robt.  L.  Ander- 
son. Olympic  theatre.  Forks.  Wash. — Small  town 
patronage. 

CALIFORNIA  OR  BUST,  with  Snub  Pollard.— 
This  comic  brought  more  laughs  than  any  we  have 
had  for  a long  time.  Buy  it  if  you  want  fun. — L. 
J.  Moritz,  Dana  Consolidated  theatre,  Dana,  la. — 
Neighborhood  patronage. 

THE  CALL  OF  THE  GAME,  a Sportlight.— 
These  Sportlights  have  given  satisfaction,  especi- 
ally among  the  athletically  inclined  people.  If  I 
could  only  get  features  that  were  not  so  long 
they  would  be  excellent,  but  all  the  features  are 
so  long  that  I can  hardly  afford  to  lengthen  my 
program  so  as  to  put  them  in.  They  are  good 
though.  One  reel. — Pugh  Moore,  Strand  theatre, 
McKenzie,  Tenn. — Small  town  patronage. 

THE  CAT’S  MEOW,  with  Harry  Langdon.— This 
fellow  is  genuinely  funny.  In  a day  when  many 
of  the  comedies  are  just  a collection  of  gags 
(notably  Educationals)  he  builds  up  his  business 
cleverly  and  is  making  a name  for  himself.  Two 
reels. — Henry  Reeve,  Star  theatre,  Menard,  Tex. — 
Small  town  patronage. 

THE  COBBLER,  with  Our  Gang. — All  Gang 
comedies  are  above  the  average  and  I believe  this 
one  is  better  than  the  average  Gang.  Play  it. 
Two  reels.-^Pugh  Moore,  Strand  theatre,  Mc- 
Kenzie, Tenn. — Small  town  patronage. 

THE  FIRST  HUNDRED  YEARS,  with  Harry 
Langdon. — Very  good  indeed.  Lots  of  laughs. 
Excitement  stunts.  They  want  good  comedies. 
Got  so  they  call  up  to  ask  what  the  comedy  is. 
Two  reels. — A.  F.  Jenkins.  (Community  theatre, 
David  City,  Neb. — General  patronage. 

FRIEND  HUSBAND,  with  Snub  Pollard.— 
Brother  Exhibitor,  if  Pathe  wants  to  book  this 
picture  to  you  just  tell  them  to  keep  it,  as  you 
will  be  better  off  if  you  do  not  run  it,  as  it  is 
just  1000  feet  of  film.  We  did  not  get  one  laugh 
out  of  the  entire  1000  feet.  One  reel. — W.  J. 
Shoup,  Deluxe  theatre,  Spearville,  Kan. — Small 
town  patronage. 

FROZEN  HEARTS,  with  Stan  Laurel.— Fair 
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the  kind  of  stuff  that  movie  fans  eat  alive 


Presented  by  Carlos  Productions'^^A  Richard  Talmadge  Production 
Story  and  Continuity  by  Frank  Howard  Clark 


Distributed  by  Renown  Pictures, 
Inc.,  in  Chicago,  Builalo,  Albany 
and  New  York  territories. 


FILM  BOOKING  OFFICES 

723  Seventh  Ave.,  New  York 

Exchanges  Everyn'here 


74 


EXHIBITORS  HERALD 


December  6,  1924 


EACH  PICTURE 
IS  SOMEONE’S 
NEXT  BOOKING 

You  fellows  who  read  these 
reports  and  gain  a lot  of  good 
information  from  them  and  never 
send  in  any  yourself,  do  you 
think  you  are  doing  right  by  your 
brother  exhibitors? 

There  are  times  when  a report 
on  a picture  will  save  another 
exhibitor  a lot  of  grief,  and  other 
times  will  make  him  more  money. 
All  you  have  to  do  is  to  give  your 
honest  opinion  on  every  picture 
that  you  run.  Surely  that  isn’t  too 
much  work  for  any  one. 

Boys,  let’s  get  together  and  be 
100  per  cent  in  writing  up  every 
picture  that  we  run.  — ALEX 
STEEL,  Princess-Strand  theatres, 
Farmington,  111. 

— Reprinted  from  the  HERALD 
dated  March  15,  1924. 

Title  
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Producer  
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comedy.  It  is  nothing  out  of  the  ordinary  but 
has  its  quota  of  laughs.  Two  reels. — Pugh 
Moore,  Strand  theatre,  McKenzie,  Tenn. — Small 
town  patronage. 

IT'S  A GIFT,  with  Snub  Pollard. — One  of  the 
best  Pollards  I have  ever  shown.  One  reel. — Wm. 
E.  Tragsdorf,  Trags  theatre,  Neillsville,  Wis. — 
Small  town  patronage. 

JOINING  THE  CIRCUS,  with  Snub  Pollard. — 
Good  comedy.  I believe  these  one  reelers  are  a 
better  buy  than  the  two  reelers. — Pugh  Moore, 
Strand  theatre,  McKenzie,  Tenn. — Smalt  town 
patronage. 

JUST  PASSING  THROUGH,  with  Will  Rog- 
ers.— Unable  to  call  it  poor,  must  say  it’s  rotten. 
Would  not  run  this  as  a gift  if  I knew  what 
it  was  before  J bought  it.  The  ending  was  miss- 
ing and  not  one  laugh  in  the  entire  two  reels. — J. 
G.  Adams,  Wa-Pa-Co  theatre.  Watervliet,  Mich. 

LODGE  NIGHT,  with  Our  Gang. — An  average 
Our  Gang  comedy.  Not  so  much  to  the  first  reel 
but  things  liven  up  on  the  second  reel  and  it  is 
good.  Two  reels. — H.  J.  Eagan,  American  theatre, 
Wautoma,  Wis. — Small  town  patronage. 

THE  NATION'S  DREAM, — A good  comedy. 
Good  print.  Two  reels, — L.  Deyo,  Miers  theatre, 
Schohaa'ie,  N.  Y, — General  patronage. 

RIDERS  OF  THE  PURPLE  COW,  with  Ralph 
Graves. — A very  good  oomedy  that  kept  them 
laughing  and  has  lots  of  new  ideas.  Two  reels. — 
R.  C.  Geeting,  Lyric  theatre,  Chappell,  Neb. — 
Small  town  patronage. 

SAVE  THE  SHIP,  with  Stan  Laurel. — A pretty 
good  comedy.  Has  a lot  of  hokum  in  it.  On 
the  order  of  Keaton’s  “The  Boat.”  One  reel. — 
Wm.  E.  Tragsdiorf,  Trags  theatre,  Neillsville, 
Wis. — Small  town  patronage. 

SI  SENOR,  with  Harold  Lloyd. — An  old  one 
reel  Lloyd  and  as  good  as  it  is  old.  Kept  the 
house  in  a roar.  One  reel. — Robt.  L.  Anderson. 
Olympic  theatre.  Forks,  Wash. — Small  town  pa- 
tronage. 

SUFFERING  SHAKESPEARE,  with  the  Spat 
Family. — The  Spats  amuse  me  and  they  provide 
the  laughs  for  my  crowd,  so  I really  haven’t 
a thing  against  them,  but  they  are  running  out 
of  ideas  and  are  not  as  good  as  the  domestic 
first  ones.  Two  reels. — Henry  Reeve,  Star  theatre, 
Menard,  Tex. — Small  town  patronage. 

SUNDAY  CAI.M,  with  Our  Gang. — Another 
good  one  for  Our  Gang.  However,  not  their 
best,  but  we  have  found  all  of  these  Our  Gangs 
to  be  good.  Two  reels. — W.  J.  Shoup,  DeLuxe 
theatre,  Spearville,  Kan. — Small  town  patronage. 

taking  CHANCES,  a Sportlight. — Something 
new  and  interesting.  Personally,  from  my  nat- 
ural interest  in  sports.  I like  them,  but  I don’t 
know  yet  how  my  customers  like  them.  One 
reel. — Pugh  Moore,  Strand  theatre,  McKenzie, 
Tenn. — Small  town  patronage. 

TEN  DOLLARS  OR  TEN  DAYS,  a Mack  Sen- 
nett  comedy. — Usually  the  audience  can  get  a 
laugh  out  of  Ben  Turpin  by  looking  at  him,  but 
this  one  is  the  biggest  flop  we  have  seen  him  in. 
Seems  that  the  direction  in  this  picture  must  be 
at  fault,  as  Turpin  can  deliver  the  goods  with 
the  proper  material  and  a director.  The  only 
laugh  in  this  comedy  is  af  the  close.  You  laugh 
and  wonder  why  they  made  it. — William  Hoefs, 
Queen  theatre.  Fort  Stockton,  Tex. — Small  town 
patronage. 

A TEN  MINUTE  EGG. — This  was  a splendid 
one  reel  comedy  that  got  the  laughs,  and  also 
had  some  real  good  stunts  in  it.  It  is  worth 
running.  One  reel. — W.  J.  Shoup,  DeLuxe 
theatre,  Spearville,  Kan. — Small  town  patronage. 

THE  WHOLE  TRUTH. — I have  not  as  yet  ever 
been  able  to  locate  one  reel  comedies  that 
amounted  to  very  much,  and  this  is  no  exception. 
One  leel. — S.  G.  Fry.  Palace  theatre,  Omaha.  Tex. 

- -Small  town  patronage. 

SELZNICK 

A FISHY  TALE,  with  Jimmie  Aubrey. — This 
went  over  tine,  in  fact  thought  it  a lot  better  than 
the  Vitagraph  Aubreys.  Two  reels. — G.  F.  Red- 
iske.  Star  theatre.  Ryegate,  Mont. — Small  town 
patronage. 

A MANDARIN  MIXUP,  with  Stan  Laurel. — 
The  poorest  Laurel  I have  ever  seen,  nothing  but 
a bunch  of  “chinks”  trying  to  cut  each  other’s 
gizzards  out — bunk,  that’s  all  I can  say  for  it. 
Two  reels. — G.  F.  Rediske,  Star  theatre,  Ryegate, 
Mont. — Small  town  patronage. 

UNIVERSAL 

CENTURY  COMEDIES. — I have  played  a num- 
ber of  these  and  for  variety,  clean  and  laugh 
provoking  comedies,  they  are  all  that  Carl  says 
they  are — consistently  good.  Two  reels. — C.  C. 
Dunsmoor,  Legion  theatre,  Marshalltown,  la. — 
Average  patronage. 

FAST  STEPPERS,  with  Reginald  Denny.— 


These  did  not  mean  anything  to  the  box  office  or 
to  the  people  who  came  to  see  them.  Looks  like 
they  had  one  horse  race  for  the  entire  series. 
Prints  good.  Two  reels. — J.  G.  Adams,  Wa-Pa-Co 
theatre,  Watervliet,  Mich. 

FIGHT  AND  WIN,  with  Jack  Dempsey. — Have 
not  proven  to  be  worth  their  salt  here.  Two  reels. 
— Meyers  & Ford,  Star  theatre,  LaGrande,  Ore. — 
Small  town  patronage. 

GUMP  COMEDIES,  with  Joe  Murphy. — Vei'y 
good.  Have  run  eleven  and  are  looking  for  more. 
You  can’t  go  wrong  on  these,  as  they  are  above 
expectations.  “Andy’s  Hat  in  the  Ring”  and 
“Andy’s  Stump  Speech”  went  great  right  before 
election. — Tool  Bros.,  Rivoli  theatre,  Murdock,  Neb. 
— Small  town  patronage. 

HYSTERICAL  HISTORY  COMEDIES We 

have  used  several  of  these  comedies  and  found 
them  very  good.  They  get  away  from  the  slap- 
stick and  are  different.  One  reel. — Meyers  & 
Ford,  Arcade  theatre,  LaGrande,  Ore. — Small  town 
patronage. 

THE  LEATHER  PUSHERS,  with  Reginald 
Denny. — These  are  very  good,  but  too  many  series 
of  them.  Get  tiresome  when  you  start  to  run  the 
third  and  fourth  series.  Prints  good.  Two  reels, — 
J.  G.  Adams,  Wa-Pa-Co  theatre,  Watervliet,  Mich. 

VITAGRAPH 

LIGHTNING  LOVE,  with  Lariy  Semon. — Good. 
Pleased  80  per  cent,  but  not  up  to  his  usual  stand- 
ard of  laugh  getters,  but  it  will  please.  Two 
reels. — George  Khattar,  Khattai’’s  theatre,  Sydney, 
N.  S.,  Canada. 

THE  RIOT,  with  Jimmie  Aubrey. — Just  another 
Aubrey.  Lots  of  slapstick  stuff  but  not  much  en- 
tertainment. Two  reels. — W.  A.  Doerschlag,  Strand 
theatre,  Ransom,  Kans. — Small  town  patronage. 

SPOOKS  AND  SPASMS,  with  Larry  Semon.— A 
dandy  comedy,  our  first  of  this  star.  Hope  the 
balance  are  all  as  good  as  this, — A.  C.  Betts, 
Powers  theatre.  Red  Creek,  N.  Y. — Small  town 
patronage. 

STATE  RIGHTS 

FELIX  THE  CAT  COMEDIES  (Sullivan).— 
These  can’t  be  beat  for  short  subjects.  I would 
rather  have  one  of  these  than  lots  of  two  reel 
comedies  I've  seen.  They  will  draw  extra  patron- 
age every  time.  Some  people  won’t  come  to  the 
show  unless  old  Felix  is  there  to  entertain  then.. 
He  will  make  the  grouchiest  laugh.  One  reel. — 
Charles  E.  Lawrence,  Star  theatre,  Tuckerman, 
Ark. 

THE  BILL  POSTER  (Advance). — Dandy  comedy. 
Two  reels. — A.  C.  Betts.  Powers  theatre.  Red 
Creek,  N.  Y. — General  patronage. 

THE  KNOCK  OUT  (Advance).— Ran  this  with 
“Gods  Country  and  the  Law.”  A dandy  comedy. 
— A.  C.  Betts,  Powers  theatre.  Red  Creek.  N.  Y. — - 
Genei-al  patronage. 

LOVERS’  LOST  CONTROL  (Tri-Stone),  with 
Sydney  Chaplin. — A dandy  comedy.  Print  in  good 
condition.  Two  reels.  L.  Deyo.  Miers  theatre, 
Schoharie,  N.  Y. — General  patronage. 

THE  LUCKY  DOG  (Advance).— Another  fine 
comedy. — A.  C.  Betts,  Powers  theatre.  Red  Creek, 
N.  Y. — General  patronage. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00. 


CHARACTER  ACTOR 

CEYLONESE,  from  Island  of  Ceylon  desires 
connection  with  theatre  or  circus — acting,  ticket 
taking  or  anything.  Some  experience.  Strange 
feature.  Address  “Y”  Exhibitors  Herald'. 

EQUIPMENT  FOR  SALE 

FOR  SALE:  492  Upholstered  Chairs,  Two 
Minusa  Screen,  Piano,  etc.  B.  F.  Liddon, 
Corinth,  Miss. 

THEATRE  FOR  SALE 

FOR  SALE;  Theatre,  located  in  Good  Wis- 
consin town  in  very  heart  of  dairy  community. 
First  reasonable  offer  takes  it  as  other  business 
takes  all  my  time.  Address,  W.  D.,  Exhibitors 
Herald. 
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Red  iMmsoii 

. . aad  SnVER  Kna 

Thomson  Westem  to  date  ^ 


and  what  a picture  this  one  is 


This  latest  production  will  double  and  triple  Thomson’s  already  huge  following  . . and  will  double 

or  triple  the  value  of  every  exhibitors  contract  on  these  Thomson  Pictures,  and  if  you  think  those  ex- 
hibitors who  are  lucky  enough  to  have  Thomson  contracts  are  not  hanging  on  to  them,  try  and  get  one 
from  any  exhibitor  who  has  one.  That’s  your  biggest  answer  as  to  the  money  earning  power  of  these 
productions. 


Filmed  from  the  story  QUEMADO  by  Marvin  Wilhite — as  published  in  POPULAR  MAGAZINE 
YOU  CAN  GET  THE  FRED  THOMSON  PICTURES  ONLY  THRU 


FILM  BOOKING  OFFICES 

723  SEVENTH  AVE.,  N.  Y.  CITY 


Prodiiwd  at  the  F.  B.  O.  Studios,  HolljAiood,  Calif. — Xlieniatic  Musie  C«ie  Sheets  Available  on  This  Picture 
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THE  FILM  MART 


P2U‘amount 

LILA  LEE  has  been  chosen  to  play 
opposite  Thomas  Meighan  in  his  next 
starring  picture  “Coming  Through.” 
The  new  Meighan  vehicle  is  an  adapta- 
tion of  Jack  Beathea’s  novel  “Bed  Rock.” 
This  will  mark  Miss  Lee’s  first  appear- 
ance before  the  camera  in  over  a year. 
XXX 

JAMES  CRUZE  has  begun  production 
of  “The  Goose  Hangs  High,”  a Christ- 
mas-time  story  with  a small  town  locale. 
Featured  players  include  Constance  Ben- 
nett, Myrtle  Stedman,  Esther  Ralston, 
George  Irving  and  Edward  Peil,  Jr.  The 
screen  play  was  prepared  by  Walter 
Woods  and  Anthony  Coldewey. 

XXX 

THAT  CECIL  DE  MILLE’S  master- 
piece “The  Ten  Commandments”  is 
the  greatest  box  office  attraction  ever 
shown  in  Australia  is  the  verdict  given 
in  a cable  received  by  E.  E.  Shauer, 
director  of  the  foreign  department  of 
the  Famous  Players-Lasky  Corporation, 
from  John  W.  Hicks,  Jr.,  of  Sydney,  fol- 
lowing the  picture’s  premiere  at  the  new 
Capitol  theatre  in  Melbourne  on  Novem- 
ber 9th.  Thousands  were  turned  away 
from  Melbourne’s  magnificent  new  thea- 
tre on  the  opening  night,  the  cable  states. 

Pathe 

PATHE’S  program  for  the  week  of 
November  30  is  headed  by  The  Spats 
in  their  latest  Hal  Roach  comedy,  “Deaf, 
Dumb  and  Daffy”;  “The  Cannon  Ball 
Express,”  a Mack  Sennett  one  reel  com- 
edy; the  eighth  chapter  of  the  serial  “Ten 
Scars  Make  a Man”;  Aesop’s  Fables 
titled  “Lumber  Jacks”;  Pathe  Review 
No.  48  and  Pathe  News  Nos.  98  and  99. 

THE  NEW  Pathe  serial  “Galloping 
Hoofs,”  featuring  Allene  Ray,  sup- 
ported by  an  all  star  cast  headed  by 
Johnnie  Walker  is  nearing  completion  at 
the  Fort  Lee  studios.  It  will  be  pub- 
lished December  21.  Malcolm  Strauss 
is  producing  it  with  George  Seitz 
directing. 

XXX 

“THE  WHITE  SHEEP,”  Hal  Roach’s 
second  full  length  Pathe  picture  fea- 
turing Glenn  Tryon  and  Blanche  Mehaf- 
fey  will  be  published  December  14. 
Tryon’s  previous  feature  picture  “The 
Battling  Orioles”  is  said  to  be  meeting 
with  national  success.  . . Many  im- 
portant bookings  have  been  accorded 


YOU  can  write  your  own  caption.  It’s 
dinner  time  on  the  lot  where  Hap  H. 
Ward  trains  Cameo  and  his  other 
canine  actors. 

Pathe’s  two  reel  production  based  on 
the  discovery  of  the  famous  “Death 
Ray.”  The  Imperial  at  San  Francisco, 
Rialto,  New  York  and  other  first  run 
houses  have  booked  or  are  playing  the 
subject. 

Thomas  H.  Ince 

DISTRIBUTION  arrangements  for 
“The  Last  Frontier,”  Thomas  H.  Ince’s 
film  version  of  Courtley  Ryley  Cooper’s 
story  of  the  early  west  are  soon  to  be 
announced,  according  to  Colvin  W. 
Brown,  vice-president  of  the  company. 
Negotiations  have  been  in  progress 
several  weeks.  This  picture,  it  is  said, 
should  prove  the  greatest  of  the  many 
Ince  productions.  . . It  is  estimated 

that  a following  of  eleven  million  has 
been  created  for  Ince’s  production  for 
First  National  “Idle  Tongues,”  a screen 
version  of  Joseph  C.  Lincoln’s  novel. 
Appleton  Company,  publishers,  claim 
that  more  than  a million  have  read  the 
story  in  book  form  and  that  ten  million 
followed  it  in  serial  form  in  “Pictorial 
Review.”  ...  A series  of  advertise- 
ments will  be  published  in  leading  news- 
papers by  the  Bobbs  Merrill  Company, 
publishers  of  Clive  Arden’s  new  novel 
“Enticement”  which  Thomas  H.  Ince 
Corporation  is  preparing  for  elaborate 
production. 

F.  B.  O. 

MRS.  WALLACE  REID,  whose  next 
picture  is  “Broken  Laws,”  was  one  of 
the  speakers  at  the  monthly  meeting  of 
the  California  Federation  of  Women’s 


Clubs,  an  organization  which  has  adopted 
a policy  of  ignoring  rather  than  censor- 
ing pictures  members  do  not  approve. 

Four  specials  will  be  issued  dur- 
ing December  by  F.  B.  O.  "Silk  Stock- 
ing Sal,”  a story  of  the  underworld,  star- 
riog  Evelyn  Brent,  heads  the  list.  On 
December  7,  “Quemado,”  starring  Fred 
Thomson,  will  reach  the  screens. 
“Flashing  Spurs,”  second  of  the  Bob 
Custer  vehicles,  will  be  issued  on 
December  14,  and  on  December  21,  C. 
Gardner  Sullivan’s  first  picture,  “Cheap 
Kisses,”  will  be  released. 

XXX 

H.  H.  VAN  LOAN  will  supply  three 
stories  for  F.  B.  O.’s  $5,000,000  pro- 
duction program.  . "Parisian  Nights” 
has  just  gone  into  production  at  the 
F.  B.  O.  plant  under  the  direction  of 
A1  Santell.  . . Dick  Talmadge’s  fourth 
Carlos-F.  B.  O.  attraction,  “The  Clean- 
Up,”  is  said  to  be  the  best  of  his  series. 
The  star  in  this  picture  is  called  upon  to 
perform  more  thrilling  stunts  than  ever 
before.  . . . Walter  Johnson,  noted 

Washington  pitcher,  made  a personal  ap- 
pearance at  the  Pantages  theatre,  Los 
Angeles,  during  the  run  of  “Life’s 
Greatest  Game.” 

XXX 

BOB  CUSTER,  whose  real  name  is 
Raymond  Glenn,  expects  to  take  Bob 
Custer  as  his  legal  name  at  the  expira- 
tion of  his  present  contract.  . . . An 

original  story  from  the  pen  of  Fred 
Myton  will  be  Evelyn  Brent’s  third 
Gothic  picture  for  F.  B.  O.  The  title 
will  be  selected  shortly.  . . The  quick 

recovery  of  Richard  Talmadge  from  a 
compound  fracture  of  a vertebrae  in  his 
neck  has  astounded  physicians,  who  say 
that  they  never  had  known  of  such  a 
case  healing  in  so  short  a time. 

XXX 

Independent  Pictures 

JESSE  J.  GOLDBURG,  after  a short 
stay  in  New  York,  has  returned 
to  the  Coast  to  supervise  production  by 
the  five  units  now  working  in  the  Holly- 
wood studios.  . . . J.  P.  McGowan 

has  placed  in  production  “Roughneck,” 
the  fourth  picture  in  the  series  starring 
William  Desmond  and  Helen  Holmes. 
. . . Eltrabran  Film  Company,  At- 

lanta, which  distributes  in  Georgia, 
Florida,  Alabama  and  North  and  South 
Carolina,  has  purchased  the  rights  for 
that  territory  on  the  Bill  Cody  and 
Franklyn  Farnum  series. 


ONE  REttERS  THAT  BUllD  BIG  BUSINESS  -SEE  EM ! 

FOX  educational 

entertai  N M ENTS 


Consolidated  Certified  Prints 
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IS  love  everything?  Opinions  differ  about  love 
but  not  about  CERTIFIED  PRINTS.  Every- 
body knows  they  screen  best  and  last  longest. 

Producers  and  Distributors  want  the  best  the  mar- 
ket affords.  Consolidated  CERTIFIED  PRINTS 
are  acknowledged  to  be 

The  Best  That  Can  Be  Made 


Murray  W.  Garsson 
presents 

“IS  LOVE 
EVERYTHING?” 

with 

Alma  Rubens,  Frank 
Mayo,  H.  B,  Warner, 
Walter  McGrail,  Lilyan 
Tashman 

Directed  by 

William  Christy  Cabanne 
Cameraman 

Philip  Armond 

Associated  Exhibitors 
Pathe  Exchange,  Inc. 

Consolidated 
CERTinED  ^ 
PRINTS 
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First  National 

CATHERINE  WILSON,  Clifton  Webb, 
Frances  Conlon  and  Bijou  Fernandez 
have  been  added  to  the  cast  of  “New 
Toys,”  staring  Richard  Barthelmess. 

. . . Among  those  who  will  support 

Colleen  Moore  in  “Sally,”  are  Eva 
Novak,  John  T.  Murray,  Dan  Mason, 
Louise  Dresser,  Leon  Errol  and  Lloyd 
Hughes.  . . An  all  star  cast  composed 

of  Aileen  Pringle,  Antonio  Moreno 
Betty  Blythe,  Tully  Marshall,  Marc 
MacDermott,  Robert  Edeson  and  Mar- 
jorie Daw  will  appear  in  M.  C.  Levee’s 
“One  Year  to  Live,”  by  John  Hunter. 

XXX 

“MY  SON”  will  have  Nazimova  as  its 
leading  player.  Ian  Keith,  William 
Collier,  Jr-,  Hobart  Bosworth  and  Paul- 
ine Garon  will  support  the  star  in  this 
picture  which  Edwin  Carewe  will  direct. 

. . . “You  are  going  to  travel  many 

days  before  you  run  across  such  delicious 
fun,”  wrote  Walter  D.  Hickman  of  the 
Indianapolis  (Ind.)  Times,  in  com- 
menting upon  “In  Hollywood  with 
Potash  and  Perlmutter.”  . . A highly 

successful  preview  was  given  J.  K.  Mc- 
Donald’s new  First  National  picture, 
“Frivolous  Sal,”  at  Pasadena. 

XXX 

THE  BACKGROUND  of  a forthcoming 
production  to  be  made  by  one  of  the 
Earl  Hudson  units  will  be  the  United 
States  steel  industry.  The  picture  will 
be  based  on  “United  States  Flavor,”  the 
R.  G.  Kirk  narrative  which  was  pub- 
lished in  the  Saturday  Evening  Post. 

. . . Joseph  M.  Schenck  has  purchased 

“East  of  the  Setting  Sun”  as  a vehicle 
for  Constance  Talmadge.  It  is  a tale  of 
Graustark  by  George  Barr  McCutcheon. 

. . . “Idle  Tongues,”  Thomas  H. 

Ince’s  screen  version  of  Joseph  C.  Lin- 
coln’s classic,  “Dr.  Nye,”  has  been  com- 
pleted with  Percy  Marmont  in  the  lead- 
ing role. 

Educational 

CHRISTIE,  Juvenile,  Mermaid  and 
Tuxedo  comedies  comprise  the  Decem- 
ber program  of  Educational.  "Easy 
“Pickin’s,”  with  Neal  Burns,  Molly 
Malone  and  Natalie  Joyce,  will  be  pre- 
sented the  first  week,  as  will  the  single 
reeler,  “The  Artist’s  Model,”  an  Earl 
Hurd  Pen  and  Ink  Vaudeville  series,  and 
the  Cameo  subject,  “Watch  Your  Pep,” 
with  Cliff  Bowes,  Virginia  Vance  and 
Phil  Dunham.  On  December  14  will  ap- 
pear “Goat  Getters,”  a Juvenile  comedy 
with  Jack  McHugh  and  Tommy  Hicks, 
and  “Little  People  of  the  Garden,”  one 
of  the  Louis  H.  Tolhurst  series.  For 
the  third  week  are  “Motor  Mad,”  with 
Lige  Conley  and  Ruth  Hiatt,  and  “Cut 
Loose,”  with  Phil  Dunham  and  Virginia 
Vance.  The  last  week  of  the  month  will 
bring  to  the  screen  “Lovemania,”  with 
A1  St.  John,  and  a Lyman  H.  Howe 
Hodge-Podge. 

XXX 

FAST  WORK  by  the  cameramen  and 
the  laboratory  enabled  Kinograms  to 
best  its  competitors  by  two  hours  in 
getting  pictures  of  the  Jersey  City  fire 
to  Broadway  screens,  according  to  Edu- 
cational. . . . The  Criterion  theatre, 

Los  Angeles,  has  booked  “Crushed,”  the 
new  Lloyd  Hamilton  comedy,  for  an  in- 
definite run.  . . . Charles  Christie 

was  presented  to  President  Coolidge  in 
Washington  by  Will  H.  Hays. 

Associated  Exhibitors 

THE  INITIAL  St.  Regis  attraction,  an 
adaptation  of  J.  C.  Brownell’s  novel- 
ette, “The  Ultimate  Good,”  is  being  cut 
and  titled  by  Arthur  Hoerl  for  distribu- 
tion the  first  of  the  year  by  Associated 
Exhibitors  E.  H.  Griffith  directed  the 
production.  The  exploitation  campaign 
now  being  outlined  will  embrace  many 
unusual  tieups. 


Fox 

THE  LATEST  feature  starring  Buck 
Jones,  “The  Man  Who  Played  Square,” 
an  Imperial  comedy,  “Roaring  Lions  at 
Home”  and  an  Educational  Entertain- 
ment “Salt  of  the  Earth”  are  published 
by  Fox  the  week  of  November  23.  . . 

Director  Maurice  Elvey  is  cutting 
“Curlytop,”  fifth  of  the  Eox  series  star- 
ring Shirley  Mason.  . . Tom  Mix 

has  finished  what  Fox  officials  declare 
is  his  greatest  western  “The  Deadwood 
Coach.” 

XXX 

THREE  NEW  productions  have  been 
started  at  the  William  Fox  West  Coast 
Studios.  These  new  pictures  include 
“Riders  of  the  Purple  Sage”  with  Tom 
Mix  featured:  “The  Trail  Rider,”  a Buck 
Jones  star  series  and  “Van  Bibber  and 
the  Navy,”  a Van  Bibber  comedy. 

XXX 

THE  SUCCESS  of  the  William  Fox 
production  of  “Dante’s  Inferno”  in 
New  York  and  Chicago  is  being  dupli- 
cated in  the  leading  key  cities  through- 
out the  country  according  to  Fox.  Con- 
tracts have  been  closed  recently  for 
“Dante’s  Inferno”  to  be  shown  at  the 
Fenway  theatre,  Boston,  and  also  at 
Poll’s  Lyric  theatre,  Bridgeport,  Conn., 
and  at  the  Strand  theatre,  Hartford, 
Conn.  Recent  bookings  in  the  Middle 
West  for  this  picture  include  the  Circle 
theatre,  Cleveland,  Temple  theatre, 
Toledo  and  a day  and  date  engagement 
at  the  Kings  and  Rivoli  theatres  in  St. 
Louis,  Mo.  Some  of  the  big  engage- 
ments on  the  West  Coast  will  be  at  the 
Imperial  theatre,  San  Francisco;  Heilig 
theatre,  Seattle;  the  leading  theatre  in 
Portland,  Ore.,  of  the  Jensen  and  Von 
Herberg  circuit  and  the  Criterion  thea- 
tre, Los  Angeles. 


RAW  STOCK 

should  be  purchased 
solely  on  the  basis  of 


QUALITY 

If  so,  you  will  buy 


RAW  STOCK 

If  you  allow  the  repu- 
tation of  the  manufac- 
turer to  influence  you, 
you  will  purchase 
GOERZ  Raw  Stock. 
There  is  no  better 
name  in  the  photo- 
graphic field,  than 


makers  of  GOERZ 
LENSES  and  GOERZ 
RAW  STOCK,  nega- 
tive, positive  and  pan- 
chromatic. 


Sole  Distributors : 

Fish  - Schurman  Corp. 

45  W.  45th  St.,  New  York  City 


Producers  Distributing  Corp. 

AGNES  AYRES’  initial  starring  vehicle 
on  the  Producers  Distributing  Cor- 
poration program  for  next  season  will 
be  “The  Awful  Truth,”  by  Arthur  Rich- 
man.  It  will  be  made  at  the  Peninsula 
studio  under  the  supervision  of  Elmer 
Harris  and  the  direction  of  Paul  Powell. 

. . . Elmer  Harris’  own  stage  farce, 

“Poor  Mama,”  will  be  his  third  pro- 
duction for  Producers  Distributing.  No 
one  has  been  selected  thus  far  for  the 
cast. 

XXX 

“WHAT  SHALL  I do — for  my  growing 
boys  and  girls;”  “What  shall  I do — to 
banish  washday  cares;”  “What  shall  I 
do — when  the  pipes  leak;”  “What  shall 
I do — to  make  my  baby  sturdy,”  and 
“What  shall  I do — to  keep  warm  this 
winter,”  were  catch  lines  used  by  a bread 
company,  a manufacturer  of  washing 
machines,  a plumbing  company,  a dairy 
and  a beauty  shop  in  a cooperative  ad- 
vertisement exploiting  “What  Shall  I 
Do”  at  the  B.  F.  Keith  theatre,  Ottawa, 

Principal  Pictures 

IRVING  M.  LESSER,  vice  president 
of  Principal  Pictures  Corporation,  re- 
ports many  new,  big  bookings  on  Harold 
Bell  Wright’s  “The  Mine  With  the  Iron 
Door,”  which  is  being  distributed 
through  the  franchise  holders  of  Prin- 
cipal. Among  these  are  Jensen  & Van 
Herberg’s  Circuit;  the  Strand,  Milwau- 
kee ; Finkelstein  and  Rubin’s  Strand, 
Minneapolis;  Stanley  Chambers’  Miller 
Theatrical  Enterprises;  Keith’s  Mary 
Anderson,  Louisville;  Ike  Libson’s  Wal- 
nut, Cincinnati;  the  Casino,  Spokane; 
Sam  Harding’s  Liberty,  Kansas  City, 
and  many  other  houses. 

XXX 

T.  ROY  BARNES  has  been  signed  to 
play  the  role  of  Harry  Green,  in  the 
screen  version  of  Harold  Bell  Wright’s 
novel,  “The  Re-Creation  of  Brian  Kent.” 
Included  in  the  all-star  cast  are;  Ken- 
neth Harlan,  who  plays  the  title  role, 
Zasu  Pitts,  Mary  Carr,  Rosemary  Theby, 
Russell  Simpson  and  others.  Sam  Wood 
is  directing  the  picture  for  Principal 
Pictures. 


Universal 

UNIVERSAL  has  purchased  “The 
Teaser,”  a Broadway  stage  success,  as 
a starring  vehicle  for  Laura  La  Plante 
. . . Within  a few  days  filming  will 

start  at  Universal  City  on  the  big  grand 
opera  scenes  for  “The  Phantom  of  the 
Opera”.  These  scenes  will  rival  the  big 
“Hunchback”  sets  it  is  declared.  Lon 
Chaney  stars  in  the  new  production. 

XXX 

ERNST  LAEMMLE  is  directing  the 
William  Desmond  unit  in  “Red  Clay.” 
Ben  F.  Kline,  photographer  for  a score 
of  Universal  productions,  is  back  with  the 
company  again  as  first  cameraman 
shooting  the  scenes.  . . . Lydia  Yea- 

mans  Titus,  George  Fawcett  and  Holmes 
Herbert  have  been  assigned  to  support 
Virginia  Valli  in  “L^p  the  Ladder”  which 
Edward  Sloman  is  completing. 

XXX 

A SPECIAL  250  foot  film  of  the  Jersey 
City  chemical  plant  fire  was  made  by 
Universal  and  rushed  to  Broadway  thea- 
tres late  in  the  afternoon  in  time  for 
the  first  show  of  the  evening.  The  fire 
scenes  were  later  included  in  the  Inter- 
national News  No.  95. 

XXX 

Rayart  Pictures  Corp. 

THE  TENTH  episode  of  the  serial 
“Battling  Brewster”  has  been  com- 
pleted by  Dell  Henderson,  director  and 
producer.  There  will  be  fifteen  episodes 
to  it.  Franklin  Farnum  and  Helen 
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EASTMAN 
POSITIVE  FILM 

More  and  more  are  your  audiences 
coming  to  appreciate  photographic  quality 
on  the  screen.  It  is  one  of  the  factors  that 
count  in  making  your  bookings  box  office 
successes. 

Eastman  Positive  Film  takes  care  of  this 
requisite — it  carries  quality  through  to  the 
screen. 


Look  in  the  transparent  film 
margin  for  the  identification 
“EASTMAN”  “KODAK”  in 
black  letters. 


EASTMAN  KODAK  COMPANY 

ROCHliSTER,  N.  Y. 
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Holmes  are  featured.  . . . “Geared  to 
Go”  is  the  title  of  the  second  Rayart 
picture  starring  Reed  Howes.  It  has 
just  been  completed.  The  first  was 
“Lightning  Romance.” 

XXX 

W.  RAY  JOHNSTON,  president  of 
Rayart  Pictures  Corporation,  an- 
nounces the  following  sales  consum- 
mated for  Rayart: 

Capital  Film  Exchange  of  Philadelphia  obtains 
rights  on  the  series  of  six  Rayart  pictures  known 
as  Metropolitan  melodramas  featuring  George 
Larkin,  for  Eastern  Pennsylvania,  Southern  New 
Jersey  and  Delaware.  Universal  Pictures  Cor- 
poration have  acquired  rights  for  Argentine,  Uru- 
guay, Paraguay,  Chile,  Brazil,  Ecuador,  Colum- 
bia, Venezuela,  Japan,  the  Philippines  and  the 
Far  East,  on  the  fifteen  episode  serial,  “Battling 
Brewster.”  Universal  has  also  acquired  twenty- 
four  Rayart-Richmount  features  for  the  Far  East 
territory. 

B.  P.  Schulberg 

ONE  OF  THE  busiest  independent  pro- 
ducers on  the  coast  is  B.  P.  Schulberg 
who  is  using  the  F.  B.  O.  lot  as  his 
headquarters.  With  George  Agnew 
Chamberlain’s  novel,  “White  Man,”  just 
completed  to  follow  “The  Breath  of 
Scandal,”  two  more  pictures  are  now  be- 
ing photographed.  Gasnier’s  unit  is 
busily  engaged  making  “The  Triflers” 
adapted  by  Eve  Unsell  and  John  Good- 
rich from  the  book  by  Frederick  Orin 
Bartlett.  This  will  be  third  on  Schul- 
berg’s  publication  schedule.  Mae  Busch, 
Frank  Mayo,  Elliot  Dexter,  Walter 
Hiers  and  Eva  Novak  are  in  the  cast. 
A second  unit,  headed  by  James  P. 
Hogan  as  director,  is  making  the  origi- 
nal screen  story  “Capital  Punishment” 
which  is  to  be  issued  at  an  early  date. 
Clara  Dow,  George  Hackathorne,  Mar- 
garet Livingston,  Elliot  Dexter,  Robert 
Ellis,  Mary  Carr  and  six  other  well 
known  players  are  in  its  cast.  Two 
other  important  stories  on  Schulberg’s 
program  are  being  prepared  for  early 
production.  Helen  Martin’s  novel  “The 
Parasite”  will  follow  “The  Triflers”  as 
the  next  to  be  assigned  to  Gasnier.  The 
other  picture  slated  for  early  production 
is  David  Belasco’s  play,  “The  Boom- 
erang” by  Winchell  Smith  and  Victor 
Mapes.  Clara  Dow  has  been  selected  to 
play  the  leading  role.  By  January  first 
B.  P.  Schulberg  Productions  will  have 
released  four  pictures:  “The  Breath  of 
Scandal,”  “White  Man,”  “The  Triflers” 
and  “Capital  Punishment,”  with  the  re- 
mainder of  its  program  to  follow  regu- 
larly at  five  week  intervals. 

Vitagraph 

EVERY  EFFORT  is  being  made  to 
avoid  the  appearance  of  hokum  in  the 
production  of  ‘The  Redeeming  Sin,”  in 
which  all  the  scenes  are  laid  in  Paris. 
This  is  an  adaptation  of  L.  V.  Jefferson’s 
novel,  "The  Pearls  of  the  Madonna.” 
Nazimova  and  Lou  Tellegen  are  fea- 
tured . . . Vitagraph  announces  that 

its  attraction,  “The  Code  of  the  Wilder- 
ness,” has  just  had  a successful  run  at 
the  Columbia  theatre,  Dayton,  O. 

XXX 

SELDOM  do  two  papers  in  the  same  city 
publish  the  serialization  of  some  cer- 


tain story,  but  this  thing  happened  in 
the  case  of  the  Cleveland  (Ohio)  Press  and 
the  Cleveland  Plain  Dealer,  both  of 
which  published  “Captain  Blood.”  This 
fact  brought  the  following  announce- 
ment in  the  Plain  Dealer:  “Captain 

Blood,”  by  Rafael  Sabatini — “For  the  first 
time  in  many  years  two  Cleveland  news- 
papers printed  the  same  serial  fiction 
story.  ‘Captain  Blood’  was  published  in 
the  Cleveland  Press,  starting  January  1, 

1923.  ‘Captain  Blood’  was  published  in 
the  Plain  Dealer,  starting  September  8, 

1924. ”  And  the  use  of  the  story  in  both 
papers  contributed  greatly  to  the  notable 
success  of  “Captain  Blood”  at  the  Still- 
man theatre. 

XXX 

THE  OFFICIAL  publication  of  the 
Film  Mutual  Benefit  Bureau,  The  Film 
Bulletin,  says  of  “Captain  Blood”: 
“When  99  per  cent  of  present  day  movies 
are  scrapped,  ‘Captain  Blood’  will  be 
shown  as  an  example  of  the  best  pro- 
duction of  the  early  twentieth  century.” 

Warner  Brothers 

THE  WEEK  of  November  16  is  one 
long  to  be  remembered  by  Ernest 
Pascal,  author  of  “The  Dark  Swan.” 
First,  on  November  17,  a son  arrived  at 
the  Pascal  home,  50  West  67th  street. 
New  York  City.  (That  would  make  any 
man  throw  out  his  chest.  Thanks  for 
the  smoke.)  Second  of  the  interesting 
events  was  the  opening  on  Saturday, 
November  22,  of  the  novelist’s  first  mo- 
tion picture  on  Broadway.  Warner 
Brothers  adaptation  of  “The  Dark  Swan” 
opened  on  that  day  at  the  Piccadilly. 

XXX 

COOPERATING  toward  the  general 
endeavor  on  the  part  of  producers  to 
elevate  the  standard  of  their  output, 
Warner  Brothers  put  into  production 
last  week  “The  Man  Without  a Con- 
science,” a drama  of  high  ideals  with 
an  entertainment  punch.  Max  Kretzer 
is  the  author.  James  Flood  is  directing 
an  all-star  cast  including  Willard  Louis 
and  Irene  Rich.  . . . Warners  an- 

nounce that  Rin-Tin-Tin  has  scored 
again  in  “The  Lighthouse  by  the  Sea,” 
which  will  be  released  on  December  18. 

A3rwon 

AYWON  ANNOUNCES  that  an  elabo- 
rate press  book  has  been  issued  on 
“The  Law  and  the  Lady,”  first  of  the 
six  new  Marlborough  productions.  The 
book,  printed  in  two  colors,  contains 
newspaper  advertisements,  teaser  stunts, 
exploitation  ideas  and  stories  for  the 
press. 

J.  J.  Fleming 

WORK  HAS  been  completed  on 
“Phantom  Shadows,”  the  third  produc- 
tion in  the  A1  Ferguson  series  for 
Fleming  Productions.  Work  on  the 
fourth,  “Scarlet  and  Gold,”  has  been 
started.  J.  Charles  Davis,  2nd,  general 
manager  of  the  company,  is  now  on  a 
sales  tour  in  the  interest  of  this  product. 

Chadwick  Pictures 

PRODUCTION  stills  on  Larry  Semon’s 
“The  Wizard  of  Oz”  have  reached  the 
New  York  office  of  Chadwick  Pictures 
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Corporation.  These  stills  are  said  to  be 
things  of  rare  beauty,  and  the  office  and 
sales  personnel  is  highly  elated.  It  is 
said  tbat  the  costuming  of  the  cast  is  as 
extraordinary  as  the  production  itself. 
Supporting  the  star  are  Bryant  Wash- 
burn, Mary  Carr,  Dorothy  Dawn,  Vir- 
ginia Pearson,  Oliver  Hardy,  Josef 
Swickard  and  Charlie  Murray. 

XXX 

“FLATTERY”  has  been  purchased  by  i 
Merit  Film  Corporation,  New  York,  ’1 
and  First  Graphic  Exchanges,  Buffalo,  J 
for  distribution  in  their  respective  terri-  \ 

tories.  . . . Garrett  Fort  has  com-  j 

pleted  the  continuity  on  “The  Street  _ 
Singer,”  which  will  be  directed  for  Chad- 
wick by  John  Gorman. 

XXX  ' 

TWO  ATTRAC'TIONS  will  be  placed 
in  production  in  the  East  by  1.  E.  ^ 
Chadwick  within  a few  days.  (Dne  will 
be  Lionel  Barrymore’s  next  production, 
and  the  second  will  be  “The  Street 
Singer,”  which  will  undergo  a change  of 
title  prior  to  release. 

XXX 

C.  B.  C. 

THE  C.  B.  C.  SPECIAL,  “The  Midnight 
Express,”  which  has  been  endorsed  by 
railroad  and  union  officials,  will  have  a 
first  run  showinq-  in  New  York  at  B.  S. 

Moss’  Broadway  theatre.  After  a week’s 
run  there  it  will  be  given  a special  Sun- 
day showing  at  the  George  M.  Cohan 
house.  . . Production  is  being  rushed 

on  “A  Fool  and  His  Money,”  an  adapta- 
tion of  the  George  Barr  McCutcheon 
novel,  which  Earl  C.  Kenton  is  directing. 
William  Haines  and  Madge  Bellamy  are 
featured. 

XXX 

COAST  REPORTS  are  to  the  effect 
that  the  fourth  of  the  Columbia  series, 

“One  Glorious  Night,”  starring  Elaine 
Hammerstein,  is  nearing  completion. 

This  attraction  will  measure  up  to  the 
standards  set  by  the  previous  Columbia 
pictures,  says  Harry  Cohn.  . . Tom 

Kennedy,  Lydia  Knott,  Arthur  Rankin, 

Ruby  Lafayette  and  Frankie  Darrow 
will  support  William  Fairbanks  and  Eva 
Novak  in  “The  Fearless  Lover,”  one  of 
the  Perfection  series. 

XXX 

THE  ROOSEVELT  in  Chicago  and 
Loew’s  State  in  Buffalo,  N.  Y-,  have 
booked  the  C.  B.  C.  two  reel  novelty, 

“Hot  Dog.”  ....  A preview  of 
“The  Midnight  Express,”  one  of  the 
Columbia  specials  starring  Elaine  Ham- 
merstein, was  staged  at  Read’s  Hippo- 
drome, Cleveland,  O.,  by  Standard  Film 
Service  Company.  C.  B.  C.  reports  that 
exchange  men  all  over  the  country  are 
enthusiastic  over  this  attraction. 

Scenarists  Join  M-G-M 

LOS  ANGELES,  Nov.  25.— Lew  Lipton 
and  Leets  Renick  Brown  are  new  mem- 
bers of  the  Metro-Goldwyn-Mayer  scenario 
staff.  Both  have  formerly  been  with  Uni- 
versal. 


ONE  REEURSTHAT  BinU)  BIG  Bll$]NESS~SE£ZM ! 

FOX  educational 
ENTERTAI N M ENTS 
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MIDDIHVEST  EVENTS 


MISSOURI  HOUSES 
DEFEAT  PROPOSED 
INSURANCE  RAISE 

Robbers  Loot  Newman  House 
Second  Time  in  Year — 

Get  $i2,yoo 

(Speciai  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  Nov.  25.— With 
a complete  tabulation  of  returns  on  various 
proposed  legislative  acts  in  Missouri,  a 
most  crushing  defeat  was  handed  Proposi- 
tion No.  6,  a measure  which  would  have 
increased  the  liability  insurance  of  ex- 
hibitors 6 per  cent. 

Every  business  man  in  the  state  of  Mis- 
souri, who  employs  more  than  two  persons, 
has  the  exhibitors  to  thank  for  their  ag- 
gressive battle  against  such  unfair  legis- 
lation, as  the  measure  would  have  “hit" 
all  employers  alike.  One  hundred  and  fifty 
slides  were  distributed  to  150  theatres  in 
Missouri  by  the  M.  P.  T.  O.  Kansas,  op- 
posing the  proposition.  This  virtually  was 
the  only  fight  staged  against  the  proposal, 
as  newspapers  were  too  engrossed  in 
national  and  state  elections.  It  was  a 
single  handed  battle  for  the  exhibitor  him- 
self and  the  real  power  of  the  screen  is 
reflected  in  the  result  of  the  voting. 

* * 

For  the  second  time  within  a year  Frank 

L.  Newman,  owner  of  the  largest  motion 
picture  house  in  Kansas  City,  was  a victim 
of  robbery  Monday.  The  loot  this  time 
was  $12,700,  the  hold-up  occurring  about 
noon  in  front  of  the  Commerce  Trust 
Company,  where  the  money  was  being 
taken  by  Gus  Eyssell,  treasurer,  and  a city 
detective.  Near  panic  reigned  in  the  heart 
of  the  down  town  district  for  a few  min- 
utes. The  bandits  forced  their  victims  into 
a motor  car  and  drove  away  with  them. 
The  money  represented  the  receipts  for  the 
Newman  and  Royal  theatres  for  Saturday 
night  and  Sunday. 

* * * 

Mrs.  Eleanor  Tripp,  a member  of  the 
Kansas  State  Motion  Picture  Censor  Board, 
will  resign  December  1,  she  has  announced. 
She  will  be  married  to  James  Winship 
Scott  of  Junction  City,  Kas.,  at  her  home, 
630  Nebraska  avenue,  Kansas  City,  Kas., 
November  27. 

* * if 

Mandamus  action  may  be  taken  against 
the  Kansas  censor  board  by  the  Kansas 
City  Film  Board  of  Trade,  following  a 
request  of  C.  C.  Vaughan,  Pathe  branch 
manager  in  Kansas  City.  A so-called  “cen- 
sored” comedy  was  shipped  under  the 
wrong  tag  to  a Belleville,  Kas.,  exhibitor, 
who  ran  it.  Censor  officials  demanded  the 
film  and  shipped  it  to  headouarters  of  the 
board,  Mr.  Vaughan  charged.  The  censor 
board  has  no  right  to  demand  any  picture, 
it  being  necessary  for  the  board  to  act  in 
accordance  with  regular  court  procedure 
in  such  matters,  Mr.  Vaughan  contends. 

* * * 

C.  E.  Cook,  business  manager  of  the 

M.  P.  T.  O.,  Kansas  and  Missouri,  has 
issued  a warning  against  fraudulent  reve- 
nue collectors  now  operating  in  Kansas. 
The  men,  who  are  said  to  be  swindling  ex- 


hibitors in  the  collection  of  alleged  incom- 
plete income  taxes,  have  old  revenue  col- 
lectors’ badges,  which  are  believed  to  have 
been  forged. 

A schedule  of  dues  for  Kansas  City,  Mo., 
theatres,  affiliated  with  the  M.  P.  T.  O., 
Kansas  and  Missouri,  has  been  worked  out 
by  a special  committee.  Individual  zones 
have  been  defined  for  each  member  thea- 
tre. The  basis  of  dues  for  the  entire  or- 
ganization previously  was  fixed  at  1 1/2 
cents  per  capita.  The  committee  which  ar- 
ranged the  assessment  basis  for  Kansas 
City  consisted  of  H.  H.  Barrett,  J.  W. 
Watson,  Edward  Burgan,  Jay  Means  and 
R.  Finklestein. 

* * * 

The  past  week  was  one  of  the  busiest 
of  the  fall  season  for  the  personnels  of 
Kansas  City  exchanges.  Manny  Gottleib, 
Universal  star  salesman,  after  several  days 
in  the  territory,  returned  with  a bundle  of 
contracts,  but  he  had  nothing  “on”  Earl 
McClure,  Metro-Goldwyn  salesman,  who 
retains  the  same  fighting  spirit  he  had  when 
he  was  shooting  at  the  Germans.  Oscar 
Morgan,  district  manager  for  Pathe, 
dropped  into  the  Kansas  exchange  and 
found  a mighty  busy  office,  while  G.  A. 
Hickey,  Metro-Goldwyn  district  manager, 
experienced  the  same  thing  at  his  exchange 
upon  returning  from  a trip  to  St.  Louis. 
All  of  Pathe’s  “first  lieutenants”  were  out 
in  the  territory,  including  C.  C.  Vaughn, 
branch  manager;  D.  L.  Martin,  Associated 
Exhibitors’  manager,  and  Frank  Cass,  city 
salesman.  Roy  Withers,  new  Enterprise 
branch  manager,  lost  no  time  in  making  an 
early  departure  for  the  territory.  Neither 
did  M.  A.  Levy,  Fox  branch  manager,  who 
“scoured  the  open”  on  a flying  trip.  C. 
W.  Allen,  Vitagraph’s  “triple  threat”  man, 
did  not  fall  below  his  standard  for  the 
week.  Neither  did  M.  E.  Williams,  A.  H. 
Blank  branch  manager,  who  sought  “the 
great  outdoors”  for  contracts  in  abundance. 


Promising  Business 
Conditions  Are  Seen 
In  Omaha  Territory 

Conditions  look  good  to  the  picture  in- 
dustry in  the  Omaha  territory  now  with 
the  farmers  in  the  field  shucking  corn, 
bringing  in  just  a little  smaller  yield  than 
the  high  figure  that  estimated  up  to  a few 
weeks  ago,  but  bringing  in  a much  finer 
quality  of  corn — a better  grade,  with  less 
soft  corn  than  had  been  anticipated ; with 
grain  and  live  stock  prices  advancing  to 
still  higher  levels ; and  with  the  political 
situation  settled  down  again  for  another 
four  years. 

* * * 

The  Paramount  theatre  at  Harvard,  Neb., 
has  been  sold  by  George  Summer  to  A.  L. 
Stone.  . . The  Iris  theatre  at  Indianola, 
la.,  is  under  the  new  management  of  W.  H. 
Eddy.  . . Blair,  Neb.,  is  to  have  a new 
$25,000  motion  picture  house  soon.  Mr. 
Robinson  proprietor  of  the  Home  theatre 
at  Blair,  has  let  the  contract  for  the  con- 
struction of  this  new  one.  . . Hostettler 
Amusement  Company  has  bought  the 
Strand  theatre  at  Atlantic,  la.,  from  Dan 
Burgum. 


SHURMAN  NAMED 
VICE-PRESIDENT 
OF  FILM  BOARD 

Henry  Ta'^lor  Back  From 
California  to  Manage 
Milwaukee  House 

(.special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  Nov.  25.— Sam 
Shurman,  in  charge  of  the  Milwaukee  office 
of  Metro-Goldwyn,  has  been  elected  vice- 
president  of  the  Milwaukee  Film  Board  of 
Trade. 

Shurman  fills  the  unexpired  term  of 
Frank  De  Lorenzo  who  automaticall\' 
stepped  out  of  the  Film  Board  office  when 
the  Selznick  exchange,  of  which  he  was 
the  manager,  closed  down. 

Max  Stahl,  of  Educational,  fills  the  office 
of  sergeant  at  arms,  left  vacant  when  Shur- 
man was  advanced  from  that  post. 

Harry  Hart,  of  F.  B.  O.,  is  president  of 
the  organization. 

He  He  * 

Henry  Taylor,  formerly  with  the  Garden 
and  Butterfly  theatres,  has  returned  to  Mil- 
waukee from  California  where  he  has  been 
for  almost  a year  and  has  been  appointed 
manager  of  the  Butterfly,  a downtown 
house,  by  John  Freuler,  the  owner. 

Freuler  had  been  conducting  the  man- 
agement of  the  house  himself  for  the  last 
few  months. 

With  Taylor’s  return,  Mr.  Freuler  has 
announced  that  the  house  is  likely  to  under- 
go a change  in  policy.  At  present  it  shows 
first  and  second  run  pictures  at  an  ad- 
mission price  of  25  cents  with  two  changes 
a week.  Either  three  changes  a week  of 
second  run  pictures  will  be  shown  at  15 
cents,  or  the  house  will  go  to  50  cents 
with  first  runs  entirely,  Mr.  Freuler  said. 
This  is  due  to  the  fact  that  stiff  competition 
from  small  time  vaudeville  at  22  cents 
makes  a middle  course  impractical. 

♦ * * 

Leo  A.  Landau,  who  several  months  ago 
adopted  the  policy  of  bringing  elaborate 
stage  numbers  to  his  Alhambra  theatre  in 
Milwaukee  to  augment  the  regular  motion 
picture  programs,  has  put  over  one  of  the 
biggest  beats  of  the  season  by  signing 
Gilda  Gray,  late  of  Ziegfield  Follies,  for 
an  appearance  at  his  theatre  during  the 
first  visit  she  has  paid  to  her  home  in  this 
city  since  she  rose  to  fame. 

Gilda,  with  a company  of  six,  will  be  at 
the  Alhambra  during  the  week  beginning 
Nov.  29,  just  a week  ahead  of  the  Follies 
which  play  the  Davidson. 

Because  her  visit  is  in  the  nature  of  a 
homecoming,  the  Hearst  newspaper  in  the 
city  has  joined  with  Landau  in  making  the 
occasion  a memorable  one. 

* * ♦ 

Harry  Schumo,  formerly  assistant  man- 
ager of  the  F.  B.  O.  office  in  Milwaukee, 
has  been  named  manager  of  the  Associated 
Exhibitor  office.  He  succeeds  Ralph  Wett- 
stein  who  has  announced  that  he  will  here- 
after devote  his  entire  time  to  industrial 
films.  With  Schumo’s  resignation  from 
F.  B.  O.,  Arthur  Roberts,  of  Minneapolis, 
has  come  to  Milwaukee  to  take  this  post. 
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Fred  C.  Aiken,  manager  of  Pathe  ex- 
change, got  his  sales  staff  together 
last  Saturday  and  by  working  right 
through  the  day  from  9 a.  m.  until  9 p.  m. 
they  moved  all  the  film  and  posters  of  60 
features  from  the  Selznick  exchange  to 
the  Pathe  exchange. 

* * * 

Officials  of  the  Producers  Distributing 
Corp.  held  a meeting  at  the  Congress 
Hotel,  Nov.  21-22  at  which  was  discussed 
the  concern’s  next  block  of  nineteen  pic- 
tures. Those  who  attended  the  convention 
were:  President  F.  C.  Munroe,  John  C. 
Flinn,  vice  president  and  head  of  sales; 
Paul  C.  Mooney,  vice  president  and  gen- 
eral manager ; Cecil  Maberry,  mid-west 
division  manager,  J.  W.  Woody,  western 
division  manager  and  Robt.  Cotton,  central 
division  manager. 

:{<  5j«  5ic 

District  Manager  IMaberry  appointed 
Truly  B.  Wildman,  manager  of  the  Pro- 
ducers Distributors  office,  Omaha,  last 
week. 

Charles  Lund- 

DREN,  former 
Chicago  salesman, 
who  has  been 
managing  the  In- 
dianapolis office  of 
Producers  Distrib- 
uting Corp.,  has 
been  transferred 
to  the  new  Mil- 
waukee office  of 
the  same  company. 
The  branch  will 
open  December  15. 
D.  M.  Williston 
succeeds  Mr. 
Lundgren  at  In- 
dianapolis. He  was 
formerly  manager  of  the  Selznick 
exchange. 

ifi  ^ 

Sid  Meyer,  of  the  Fox  home  office,  spent 
a day  in  Chicago  and  then  left  for  Minne- 
apolis, last  Saturday. 

J}s  * * 

Carl  Laemmle,  president  of  Universal, 
and  party  returning  from  the  West  Coast, 
stopped  off  in  Chicago  on  Thursday  and 
Friday.  Miss  Rosabelle  Laemmle  accom- 
panied her  father.  Mr.  and  Mrs.  Maurice 
Fleckels  were  also  in  the  party  as  well  as 
Mr.  Laemmle's  affable  secretary,  Harry 
Zehner. 

^ ^ 

Maude  Paulley,  formerly  connected 
with  the  Selznick  office,  is  now  cashier  at 
the  Universal  exchange. 

^ 

Earl  Johnson,  popular  Berwyn  theatre- 
man,  who  runs  the  Auditorium  theatre,  in- 
stalled a new  Robert  Morton  organ,  and 
to  fittingly  dedicate  it  last  Monday  night 
gave  a venison  steak  dinner  to  67  film  sales- 
men and  friends.  The  dedication  ceremon- 
ies were  a complete  success.  Everyone 
had  a good  time  and  voted  Earl  a first-rate 
host.  If  Earl  puts  in  a new  furnace  or 
new  screen  we’ll  be  on  hand  to  help  him 
dedicate  these. 

* * 

The  Coogan  party,  “pa,”  “ma”  and  little 
Jackie,  back  from  several  months’  tour  of 
Europe,  stopped  off  a day  at  the  Sherman 
hotel  and  took  in  the  sights  of  the  Windy 
City.  Jack  Coogan,  Sr.  is  returning  to 
California  to  cut  and  title  little  Jackie’s 
next  big  feature  “The  Ragman.”  Mr. 
Coogan  talked  interestingly  of  conditions 
in  Europe. 

^ ^ 

Walter  Xay,  Pathe  salesman,  passed  out 


the  chocolates  last  week  in  honor  of  a 
baby  girl  which  arrived  at  the  Nay  home 
Tuesday. 

* * * 

Robert  Churchill,  former  manager  of 
Fox  exchange,  Denver,  is  now  special 
representative  connected  with  Chicago 
office. 

* * 

Al  Hoffman,  expects  to  have  a big  tur- 
key  this  Xmas.  The  F.  B.  O.  salesman 
has  laid  away  a bunch  of  prize  checks  for 
the  occasion. 

* 

Exhibitor  McKean  of  the  Royal  theatre, 
Morris,  111.,  was  a Fox  exchange  visitor 
last  Thursday. 

^ ^ 

It  is  reported  Frank  Schaefer  has  sold 
the  Garfield  theatre,  on  West  Madison 
street  to  Saperstein  Brothers.  They  add 
this  house  to  their  string  the  Lincoln  and 
Pala  Royal. 

* * 

The  Ridge  theatre.  Park  Ridge,  III, 
opened  Saturday,  Nov.  15  with  the  First 
National  attraction  “Her  Night  of  Ro- 
mance.” William  J.  Mueller  is  booking 
the  Ridge.  It  belongs  to  Lynch-Landon 
chain  which  includes  the  Tiffin,  Melford, 
Karlow,  Avon,  Hub,  Alvin,  Famous,  York, 
at  Elmhurst  and  Ridge,  and  those  con- 
nected with  the  circuit  are  V.  T.  Lynch, 
Wm.  J.  Mueller,  Verne  Langdon,  Charles 
H.  Ryan  and  Arthur  Sass. 

George  Elbert,  Fox  salesman,  died  Sun- 
day after  a brief  illness  of  pneumonia. 
He  was  buried  Wednesday. 

* * * * 

Charlie  Miller,  F.  B.  O.  salesman, 
was  laid  up  with  a cold  for  a few  days. 

^ * 

Ralph  Simmons,  former  Hodkinson 
manager  here,  who  has  been  in  Omaha  as 
Selznick  manager,  is  back  in  town. 


George  F.  Dembow,  new  Manager  of 
Chicago  Exchange  of  the  Fox  Film 
Corp.  Mr.  Dembow  was  formerly 
district  manager  for  Goldwyn  in  the 
New  England  territory,  but  was 
previous  to  that  with  Fox  for  several 
years,  so  he  is  returning  to  his  first 
love,  having  completed  eleven  years’ 
service  under  the  Fox  banner. 


DO  YOU  RECALL 
WAY  BACK  WHEN? 
FILM  ROW  IN  ’15 

Forty  Exchanges  in  Chicago 
Nine  Years  Ago — But  Two 
Carry  Same  Name  Now 

How  things  do  move! 

That’s  a bromide,  yes,  but  it  tells 
briefly  the  story  of  nine  years  on  Chi- 
cago’s film  row. 

An  issue  of  Exhibitors  Herald,  pub- 
lished on  November  20,  1915,  carried  a 
page,  “Directory  of  Chicago  Exchanges.” 
On  that  page  were  printed  the  names  of 
forty  companies  then  operating  ex- 
changes in  Chicago. 

While  a number  of  the  companies  are 
still  in  existence,  but  two  operate  under 
the  corporate  name  then  used,  and  those 
two  are  Fox  Film  Corporation  and  Lea- 
Bel  Company. 

Do  You  Remember  Them? 

Here  is  the  list  of  exchanges  as  pub- 
lished in  November,  1915: 

American  Standard  Motion  Pictttre  Corporation, 
M.  G.  Watkins,  manager,  166  West  Washington 
street. 

Anti-Trust  Film  Company,  C.  R.  Plough,  mana- 
ger, 128  West  Lake  street. 

Bell  Feature  Film  Corporation,  W.  H.  Bell, 
manager,  37  South  Wabash  avenue. 

Celebrated  Players  Company,  J.  L.  Friedman, 
manager,  207  South  Wabash  avenue. 

Central  Film  Company,  H.  A.  Spanuth,  mana- 
ger, 110  South  State  street. 

Continental  Branch,  Mutual  Master  Pictures, 
E.  H.  Duffy,  manager,  5 South  Wabash  avenue. 

Crescent  Film  Exchange,  Fred  Konsack,  man- 
ager, 37  South  Wabash  avenue. 

E-L-K  Film  Company,  I.  H.  Kuh,  manager,  5 
South  Wabash  avenue. 

Famous  Players  Film  Service,  F.  M.  Brockell, 
manager,  220  South  State  street. 

Feature  Film  Sales  Company,  Ltd.,  Max  Lewis, 
manager,  37  South  Wabash  avenue. 

Fo.x  Film  Corporation,  Frank  W.  Redfield,  man- 
ager, 5 South  Wabash  avenue. 

General  Feature  Film  Company,  Simeon  B. 
Greiver,  manager,  5 South  Wabash  avenue. 

General  Film  Company,  R.  O.  Proctor,  man- 
ager, 17  South  Wabash  avenue. 

General  Film  Company,  George  Berg,  manager, 
139  North  Clark  street. 

G.  & G.  Feature  Film  Company,  George  N. 
Gollos,  manager,  5 South  Wahash  avenue. 

II.  & H.  Branch,  Mutual  Film  Corporation,  F. 
J.  Flaherty,  manager,  117  North  Dearborn  street. 

Jerome  Feature  Film  Syndicate,  58  West  Ran- 
dolph street. 

Kleine  Exchange,  William  H.  Jenner,  manager, 
166  North  State  street. 

Kriterion  Film  Company,  S South  Wabash 
avenue. 

Laemmle  Film  Service,  Maurice  Fleckles,  man- 
ager, 205  West  Washington  street. 

Lea-Bel  Company,  J.  M.  Leaverton,  H.  E.  Bel- 
ford,  managers,  58  West  Randolph  street. 

Metro  Pictures  Service,  Harry  Weiss,  manager, 
5 South  Wabash  avenue. 

Mutual  Film  Corporation,  Benjamin  N.  Judell, 
manager,  5 South  Wabash  avenue. 

F.  O.  Nielsen  Feature  Film,  P.  R.  McNally, 
manager,  58  West  Randolph  street. 

North  American  Film  Corporation,  Louis  M. 
Noto,  manager,  5 South  Wabash  avenue. 

It  Was  Pathe  Freres  Then 

Pathe  Freres,  V.  H.  Hodupp,  manager,  5 South 
Wabash  avenue. 

Peerless  Film  Exchange,  E.  H.  Brient,  manager, 
36  West  Randolph  street. 

Photoplay  Releasing  Company,  A.  M.  Gollos, 
manager,  5 South  Wabash  avenue. 

Picture  Playhouse  Film  Company,  J.  M.  Hayes, 
manager,  5 South  Wabash  avenue. 

Reliable  Feature  Film  Company,  I.  Maynard 
■Schwartz,  manager,  58  West  Randolph  street. 

R.  h B.  Film  Company,  R.  N.  Rogers,  manager, 
5 South  Wabash  avenue. 

Renfax  Film  Company,  John  M.  McGeary,  5 
South  Wabash  avenue. 

Republic  Cooperative  Film  Company,  58  West 
Randolph  street. 

Schiller  Feature  Film  Company,  Sam  Schiller, 
manager,  64  West  Randolph  street. 

Star  Features,  Salo  Auerbach,  manager,  5 South 
Wabash  avenue. 

Triangle  Film  Corporation,  R.  E.  Seery,  man- 
ager, 5 South  Wabash  avenue. 

United  Film  Service,  D.  J.  Chatkin,  manager, 
17  North  Wabash  avenue. 

United  Photo  Plays  Company,  Dr.  John  Peter- 
son, manager,  29  South  La  Salle  street. 

V.  L.  S.  E.  Exchange,  I.  Van  Ronkel,  manager, 
207  South  Wabash  avenue. 

World  Film  Corporation,  I.  L.  Klasky,  manager, 
207  South  Wabash  avenue. 

That  was  Chicago’s  film  row  in  1915. 
Somewhat  different  from  the  lineup  to- 
day. And  who  can  tell  what  changes  the 
next  nine  years  will  bring? 
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When  Smith  and  Jones  Talk  About 

Your  Theater 


DO  they  speak  of  it  as  THE  place  to  go  for 
an  enjoyable  evening — or  do  they  yawn  and 
say:  “They’ve  got  good  films  all  right  — but — ” 

The  only  way  to  be  sure  of  pleasing  all  the  critical 
Smiths  and  Joneses  in  your  audience,  is  to  put 
back  of  your  good  films  the  kind  of  projection 
they  deserve  — the  kind  you  can  so  easily  have 
with  National  MAZDA  Motion  Picture  Lamps. 

These  lamps  can’t  flicker,  because  the  light  comes 
from  a white-hot  filament  that  smooths  out  tiny 
current  variations.  The  filament  image,  together 
with  the  filament,  makes  an  evenly  brilliant  light 
source  that  spreads  light  clear  to  the  corners  of 
the  picture. 

And  National  MAZDA  Motion  Picture  Lamps  are 
economical  to  use.  Users  will  tell  you  of  savings 
all  the  way  from  50%  to  75%  of  the  cost  of  current. 
For  further  information  and  for  helpful  sugges- 
tions ask  your  supply  dealer  who  carries  these 
lamps  or  write  direct  to  National  Lamp  Works  of 
General  Electric  Co.,  Nela  Park,  Cleveland,  Ohio. 


NATIONAL 


MAZDA  LAMPS 

A GENERAL  ELECTRIC  PRODUCT 
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AN  INSTALLATION  OF  PLUMBING  IN  THE  NATIONAL  THEATER.  WASHINGTON.  WARREN  AND  WETMORE  OF 
NEW  YORK  ARE  THE  ARCHITECTS.  JOHN  P.  EVANS  IS  THE  PLUMBING  CONTRACTOR. 


PUBLIC  SERVICE  THE  HARDEST  TEST  OF  QUALITY 


For  public  buildingSySanitary  installa- 
tions deserve  careful  forethought.  Pro- 
visions for  easy  maintenance  of  cleanli- 
ness are  important.  Appearance  must 
be  considered.  But  thorough  durability 
is  the  most  important  quality  of  all  if 


lasting  economy  and  satisfaction  are  to 
be  effected.  Noticeable  freedom  from 
annoying  leaks,  clogs  and  breakages 
make  installations  of  Crane  fixtures 
particularly  well  suited  to  the  require- 
ments of  theaters  of  every  description. 


CRAN  E 

GENERAL  OFFICES:  CRANE  BUILDING, 836  S.  MICHIGAN  AVE.,  CHICAGO 
CRANE  LIMITED,  386  BEAVER  HALL  SQUARE.  MONTREAL.  QUEBEC 
Branckei  and  Sales  Offices  in  One  Hundred  and  Fortyffive  Cities 
National  Exhibit  Rooms:  Chicago^  Neiv  York^  Atlantic  City^  San  Francisco  and  Ulontreal 
ff^orks:  Chicago^  Bridgeport^  Birmingham^  Chattanooga^  Trenton  and  IHontreal 

CRANE  EXPORT  CORPORATION : NEW  YORK.  SAN  FRANCISCO 
CRANE-BENNETT.Ltd.,  LONDON 


Crane  Globe  Fahe  No.  1~B 
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A monthly  supplement  of  Exhibitors  Herald,  published  for  the  information  and 
guidance  of  exhibitors  in  matters  of  theatre  construction,  operation  and  equip- 
ment and  to  promote  the  ideal  of  greater  and  finer  theatres. 
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The  Double  Theatre 


An  Innovation  and 
a Glimpse  Into 
the  Future 

By  C.  HOWARD  CRANE 


Can  you  imagine  an  orchestra  of  fifty  pieces  start- 
ing a delightful  overture  out  of  sight  and  slowly 
coming  into  full  view  of  the  audience  before  a curtain 
of  gold  mirrors? 

With  this  curtain,  giving  the  proscenium  the 
appearance  of  a wall  with  beautiful  French 
doors,  you  teill  see  a hundred  musicians  instead  of 


The  theatre,  past  and  future,  as  reviewed  in  an' 
address  by  prominent  architect  before  the  annual 
convention  of  the  Motion  Picture  Theatre 
Owners  of  Michigan 


fifty;  you  will  feel  that  you  are  in  a tremendous  audi- 
ence. The  effect  will  be  that  of  a double  theatre. 

^ Can  you  imagine  the  lighting  effects  that  will  be 
possible  under  this  arrangement;  the  glowing, 
glittering,  living  thing  of  it  all?  Did  you  ever  hear 
of  elevators  for  elderly  people,  cripples,  and  mothers 
with  children? 


^4  theatre  is  tvell  decorated  if  it  “grows”  on  you. 

Red  by  all  means  in  a theatre — mulberry,  rose  or 
anything  cheery.  No  other  color  gives  the  coziness, 
warmth  and  pleases  the  eye  like  red. 


TWTR.  CHAIRMAN  and  members  of  the 
Motion  Picture  Exhibitors  of  Mich- 
igan, I consider  this  opportunity  of  meet- 
ing you  men,  a great  privilege. 

Mr.  Richey  called  me  up  a few  weeks 
ago  and  asked  if  I would  attend  your  con- 
vention and  give  a talk  on  “Theatre  Con- 
struction and  Decoration”  and,  in  a weak 
moment,  flattered  by  this  invitation,  I ac- 
cepted. I don’t  think  I fully  realized  the 
responsibility  I took  upon  myself  at  that 
time,  yet  here  I am. 

To  give  a talk  on  a subject  is  one  thing, 
but  I notice  by  the  program  that  I am 
giving  an  address.  Giving  addresses  is  not 
in  my  line,  so  I trust  you  will  all  bear 
with  me,  in  what,  in  all  probability,  will 
be  a more  or  less  disjointed  discourse. 

Some  of  the  things  I shall  talk  about 
you  already  know,  some  things  may  be 
new  to  you.  At  any  rate  the  subject  is  a 
great  one,  and  one  that  I am  sure  we  are 
all  interested  in. 

As  you  all  know,  there  are  several  dif- 
ferent kinds  of  theatres.  The  straight 
motion  picture  theatre  (I  think  we  all  dis- 
like the  word  movie)  ; the  combination 
vaudeville  and  motion  picture  theatre  and 
the  intimate  or  legitimate  theatre.  Why 
we  call  a theatre  that  produces  the  spoken 
play,  a legitimate  theatre,  I don’t  know. 
The  inference  might  be,  that  all  others 
were  illegitimate.  On  the  contrary,  the 
greatest  theatre  today,  the  real  legitimate 
theatre  of  today,  is  the  modern,  beautiful, 
spacious  and  finely  appointed  moving  pic- 
ture and  vaudeville  theatre. 

I would  like  to  dwell  a moment  on  the 
past  in  order  to  lead  up  to  what  is  now 
being  done  along  this  line,  and  later  on 
I would  like  to  look  a little  into  the  future 
and  see  if  a prophecy  cannot  be  made,  as 
to  what  the  future  has  in  store  in  theatre 
construction. 

* * 

We  all  remember  the  beginning,  the 
store  show  occupying  a space  approxi- 
mately 18x100  feet  seating  300  more  or 


less ; meaningless  deco- 
rations, no  ventilating  to 
speak  of,  ill  smelling 
places,  in  fact,  no  par- 
ticular effort  made  for 
the  public’s  convenience 
at  all:  just  a joint.  The 
picture  exhibited  really 
required  little  else,  and 
you  exhibitors,  this  being 
a new  business,  knew  lit- 
tle or  nothing  of  what 
is  now  known  as  proper 
presentation  of  your 
wares.  Architects  were  just  as  new  at  it 
also.  There  were  few,  if  any,  laws  govern- 
ing the  situation,  in  fact,  as  we  look  back 
upon  the  conditions,  as  they  were  in  the  be- 
ginning, we  must  all  give  a sort  of  shud- 
der when  we  realize  how  really  primitive 
and  deplorable  things  were. 

Today  things  are  quite  different  and  it 
is  due  to  you  exhibitors  more  than  anyone 
else,  that  this  great  change  has  come  about. 

True,  the  producers  have  made,  and  are 
selling  better  pictures,  but  you  have  had 
to  pay  for  them  and  the  architects  took 
hold  and  tried  to  do  their  bit,  but  still  it 
was  the  exhibitor  that  really  stepped  out, 
took  the  chance,  invested  his  money,  had 
the  vision,  the  foresight  to  enable  the  other 
agencies  in  this  great  development  to  ac- 
complish the  things  that  have  been  done, 
so  that  today,  we  have  in  all  the  large 
cities  of  this  country,  temples,  palaces, 
theatres  that  were  undreamed  of  in  the 
early  days,  in  elegance  of  appointments, 
size,  grandeur  and  decorations. 

I started  to  practice  architecture  just 
about  the  same  time  that  these  first  store 
shows  were  beginning  and  somehow  or 
other  I did  get  a job  to  do  a theatre;  a 
store  show.  It  was  for  Phil  Gleichman, 
your  vice-president  and  Mr.  A.  J.  Gillig- 
ham,  who  is  now  dead.  It  was  my  first 
theatre.  We  remodeled  a store;  inclined 
the  floor  and  built  an  ornamental  front 
and  box  office.  One  of  those  recessed 


fronts,  and  I believe  the  total  cost, 
equipped,  ran  around  $12,000.00.  It  seated 
less  than  300.  I’ll  never  forget  the  thrill 
I had  when  it  opened  and- people  marveled 
at  its  beauty.  Then  other  theatre  jobs  came 
my  way.  I was  looked  down  upon  by  my 
fellow  architects  as  something  cheap  and 
commercial  to  waste  my  talents  if  any,  on 
such  a disgraceful  sort  of  work.  It’s  all 
different  now.  The  theatre,  of  the  town  or 
city,  is  the  show  place  of  that  town  or 
city ; the  thing  that  people  brag  about. 
What  other  merchant — and  you  are  mer- 
chants— does  for  his  customer  or  his  town, 
what  you  do?  Providing  them  with  the 
one  real  thing  they  need  most,  clean  amuse- 
ment, under  safe  and  comfortable  sur- 
roundings. 

* * 

As  theatres  grew  in  number  and  size,  so 
did  the  laws  governing  the  construction  of 
same  until  now,  when  you  pick  up  a City 
or  State  Building  Code,  about  fifty  per 
cent  of  the  code  is  devoted  to  theatres 
and  all  the  rest  of  the  book  is  devoted  to 
the  fifteen  or  sixteen  other  types  of  build- 
ing. At  first,  I thought,  and  so  did  you, 
I am  sure,  that  a great  hardship  was  being 
worked  on  the  theatre.  I am  of  the  belief 
now  however,  that  in  general,  these  strict 
laws  have  done  a great  good.  They  have 
made  us  build  well  and  safe.  It  has  in- 
stilled great  confidence  in  the  minds  of 
the  public,  a factor,  I am  sure,  that  has 
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meant  much  in  your  attendance  figures  and 
the  good  will  of  the  public. 

Outside  of  that  terrible  catastrophe  in 
Washington,  a couple  of  years  ago,  I know 
of  no  other  serious  happenings  in  a theatre 
since  the  Iroquois  fire.  The  Washington 
affair  was  not  due  to  poor  laws  but  rather 
to  bad  construction  faults.  The  Iroquois 
fire  was  the  beginning  of  these  laws  I speak 
of.  At  that  time  every  city  drafted  drastic, 
almost  prohibitive  laws,  pertaining  to  the 
theatre  and  what  seemed  like  a terrible 
thing  really  turned  out  to  be  a blessing, 
as  I dread  to  think  of  the  many  really 
serious  disasters  that  might  have  happened 
since,  if  we  had  been  allowed  to  build 
carelessly  and  played  with  human  life  to 
save  a few  dollars. 

The  early  theatre  presented  few  prob- 
lems to  the  architect.  Today  it  is  quite  dif- 
ferent. Theatre  building  is  a highly  special- 
ized business  and  I think  there  are  not 
over  six  really  good  architects  in  the  coun- 
try today  who  can  design  correctly  and 
construct  efficiently  a large  modern  theatre 
as  we  now  know  it.  I have  drawn  plans 
for  over  two  hundred  theatres,  little  and 
big,  all  over  this  country  and  some  abroad. 
I think  I made  some  mistakes  in  all  of 
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them.  I think  I have  made  nearly  all  the 
mistakes  there  are  to  make,  not  large  ones, 
to  be  sure,  but  we  must  live  and  learn.  I 
try  not  to  make  the  same  one  twice,  how- 
ever. Experience  is  a great  teacher.  That 
is  what  makes  a specialist  in  any  line. 

Today  the  theatre  architect  must  be  able 
to  design  a theatre  with  perfect  sight  lines, 
correct  acoustic  properties  and  maximum 
seating,  in  a given  space ; economical  con- 
struction, in  order  to  keep  the  cost  within 
reason.  He  must  know  the  technical  re- 
quirements back  stage.  Proper  projection 
is  a big  factor,  and  that  the  correct  lights 
and  ventilating  of  a house  must  be  worked 
out  goes  without  saying.  It  is  awfully 
easy  to  build  an  expensive  theatre.  The 
real  trick  is  to  build  one  that  looks  ex- 
pensive but  costs  little,  and  what  a train- 
ing I’ve  had  in  that  line. 

Capitol  theatres  like  in  New  York  and 
Tivolis  and  Chicagos,  are  few  and  far  be- 
tween to  us  Michigan  architects,  so  our 
problems  have  not  been  light. 

I didn’t  come  here  to  brag,  but  I do 
think  that  Mr.  Kunsky’s  Capitol  theatre, 
Detroit,  all  things  being  equal,  can  well  he 
compared  to  most  anything  in  the  country. 
You  are  all  familiar  with  it,  I am  sure. 
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It  hasn't  a lot  of  costly  marble,  but  it 
has  coziness,  atmosphere,  and  is  about  as 
perfect  as  it  could  be  when  it  comes  to 
sight  lines  and  acoustics.  Mr.  David  Wark 
Griffith  commented  on  the  Capitol  as  fol- 
lows : He  said,  “This  is  the  smallest  large 
theatre  I was  ever  in.”  Meaning  that  it 
was  intimate. 

After  all,  theatre  decorations  don’t  mean 
Italian,  French,  Adam  Empire  or  any  of 
the  different  periods  or  styles.  The  suc- 
cessfully decorated  theatre  is  the  one  that 
gives  a result  that  the  people  like  and  con- 
tinue to  like  more  and  more  as  they  visit 
a place.  It  must  grow  on  them. 

A certain  large  New  York  combination 
picture  and  vaudeville  operator  opened  a 
new  house  out  west.  It  was  a beautiful 
theatre.  The  builder  and  the  architect  had 
given  the  best  they  knew  how  to  make  it 
wonderful.  The  opening  was  a gala  occa- 
sion— speeches,  flowers,  everything  that  an 
opening  should  be. 

The  wife  of  the  owner  was  being  shown 
through  the  place  by  the  architect.  He  was 
tired.  This  theatre  was  his  baby.  He  had 
just  given  birth  to  it.  It  had  kept  him  up 
all  night.  He  wanted  a little  petting,  a 
little  applause  himself,  so  he  said  to  the 
lady,  the  owner’s  wife,  “How  do  you  like 
the  theatre,  Mrs.  Murphy?”  And  she  said, 
“Veil,  at  first  I didn’t  like  it  much,  but  it 
has  growed  on  me.”  A theatre  is  well 
decorated,  if  it  grows  on  you.  To  accom- 
plish this,  it  must,  above  all  things,  be  ar- 
chitecturally correct.  No  matter  what  style 
it  is  designed  in,  it  must  be  right.  The 
actual  painting  or  decorating  of  a theatre 
is  merely  accentuating  the  architecture,  sea- 
soning the  design,  as  it  were.  Colors  must 
he  the  ones  that  go  with  that  particular 
style  and  so  must  all  the  furnishings  and 
adornments,  such  as  the  drapes,  chair  cov- 
erings and  carpets,  and  above  all  the  light- 
ing fixtures.  More  fine  theatres  have  been 
spoiled  by  improper  and  incorrect  lighting 
fixtures  than  any  other  way. 

* * 

Red  is  my  passion.  Red  by  all  means  in 
a theatre.  By  red,  I mean  red,  mulberry, 
rose  or  anything  cheery,  but  red  is  what  I 
call  it.  No  other  color  gives  the  coziness, 
warmth  and  pleases  the  eye  like  red.  It’s 
a festive  color;  it  belongs,  and  looks  bet- 
ter than  anything  else  under  lighting  usual 
in  a theatre  and  is  felt  above  all  other  col- 
ors during  the  90  per  cent  of  time  that  the 
usual  moving  picture  theatre  is  dimly  light- 
ed. Browns  are  dull ; blues  and  greens,  un- 
less they  are  just  right,  look  black  under 
these  lights  and  cannot  be  felt,  as  I ex- 
press it,  when  the  theatre  is  darkened. 

I believe  in  figured  patterns  in  the  car- 
pets and  drapes,  too.  Such  figures  must  be 
in  scale  and  keeping  with  the  general  deco- 
rative scheme.  Something  to  tie  the  whole 
scheme  together,  not  a thing  apart  or  for- 
eign to  it,  but  actually  a necessary  part 
to  the  whole. 

It  is  the  proper  selection  of  these  details, 
the  drapes,  the  carpets,  chair  coverings, 
lighting  fixtures  and  furnishings,  together 
with  a house  designed  architecturally  cor- 
rect, properly  decorated  and  enhanced,  that 
makes  the  successful  theatre,  from  the 
decorative  standpoint.  One  that  grows  on 
you. 

Don’t  think  that  the  public  isn’t  wise  to 
all  this,  too.  Where  would  you  find_  a 
more  critical  people  than  your  moving  pic- 
ture patrons?  They  will  put  up  with  mur- 
der in  most  legitimate  theatres,  yet  if  you 
out  a Louis  XV  lighting  fixture  in  an  Ital- 
ian Renaissance  Picture  theatre  today,  you 
are  going  to  hear  about  it. 

* * 

We  will  take  it  for  granted  that  the  real 
theatre  architect  is  going  to  have  his  proj- 
ect correct,  and  that  all  of  the  other  tech- 
nical details  that  the  public  doesn’t  see  are 
going  to  be  perfect.  There  is  something 
else  the  public  doesn’t  see  and  that  is  the 
(Continued  on  page  XXXII) 
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What  the  RADIO 
Experiment  Proves— 

Analysis  of  Results  of 
Quimby  Test 

By  KENYON  W.  MIX 


The  radio  broadcasting  test  made  at 
Fort  Wayne,  Indiana,  in  the  houses  of 
W.  C.  Quimby  was  completed  on  Septem- 
ber first  with  a final  program  from  the 
studio  of  the  Packard  Piano  Company. 
Over  a month  was  consumed  in  removing 
the  station  from  the  Strand  theatre  and  in 
gathering  together  the  data  which  was  to 
tell  the  results  of  the  first  attempt  to 
connect  radio  broadcasting  with  the  theatre 
where  the  theatre  itself  operated  the 
station. 

The  results  when  finally  analyzed  showed 
the  following : 

A radio  broadcasting  station  operating 
in  the  name  of  a theatre  constitutes  the 
greatest  means  of  publicity  for  that  theatre 
possible,  but  such  a station  is  not  a con- 
tinuous box-office  attraction  from  any 
standpoint. 

The  natural  inquiry  following  such  a 
statement  is,  “Why  then,  is  it  not  advisable 
to  operate  it  only  for  publicity  purposes 
and  disregard  it  as  a feature  of  entertain- 
ment ?”  The  answer  is  this: 

The  very  operation  of  the  station  along 
lines  that  will  make  it  popular  with  the 
listeners  constitutes  a competition  that  will 
very  likely  defeat  the  purposes  of  its 
publicity.  In  short,  the  better  the  station 
is  operated  the  more  listeners  will  stay 
home  to  listen  to  its  programs. 

* * * 

Let  us  be  specific  in  proving  the  above 
statements.  In  the  first  place,  theatre 
music,  as  such,  is  not  adapted  to  broad- 
casting. The  very  nature  of  cue  music 
is  descriptive  of  the  film  being  shown.  The 
variation  of  the  theme  of  the  picture  calls 
for  a variation  of  the  music  that  cannot 
well  be  understood  unless  the  listener  is 
seeing  the  picture.  To  listen  to  a group 
of  selections  by  orchestra  or  organist  that 
have  no  apparent  connection  with  each 
other  strikes  the  radio  listener  as  being 
absurd.  In  consequence  the  regular  music 
from  the  picture  house  cannot  well  be 
broadcast. 

Special  organ  recitals  are  possible,  of 
course,  but  what  showman  will  permit  these 
during  the  running  of  a feature  picture  at 
hours  when  his  house  is  crowded  and  “his 
best  foot  is  being  put  forward?”  Organ 
recitals  during  the  dinner  hour  form  about 
the  only  possibilities  along  this  line  and 
at  this  time  the  radio  audience  has  not 
yet  settled  down  to  listen.  Again  the 
music  of  the  theatre  is  repeated  day  after 
day  excepting  in  houses  where  the  pictures 
are  changed  daily  and  consequently  would 
provide  not  more  than  two  or  three  fresh 
programs  weekly. 

* * 

Where  vaudeville  is  shown  a variety  of 
program  is  possible  within  limitations; 
Keith  performers  are  not  permitted  to 
broadcast  their  regular  acts,  and  many  acts 
are  not  at  all  adapted  to  broadcasting.  A 
program  made  up  of  acts  that  broadcast 
well  would  be  one  entirely  composed  of 


musical  or  straight  monologues,  dialect 
being  the  most  difficult  of  all  material  to 
transmit  clearly.  Such  a program  would 
become  tiresome  to  an  audience  if  repeated 
in  similar  sequence  week  after  week.  Con- 
sider the  usual  variety  bill;  one  or  two 
musical  acts,  a monologue  or  dialog,  per- 
haps a tabloid  sketch  and  either  an  acro- 
batic or  trained  animal  act.  The  musical 
numbers  do  not  follow  one  on  the  other 
but  are  separated  by  dissimilar  offerings. 
That  means  long  breaks  in  the  radio  pro- 
grams which  must  be  filled  in  from  the 
studio  and  properly  timed  to  pick  up  the 
stage  features  as  they  come  on. 

In  the  Fort  Wayne  test,  the  regular 
music  of  the  Jefferson,  which  shows  only 
pictures,  was  used  in  the  afternoon  for  a 
time  while  inquiry  was  made  as  to  whether 
the  repetition  for  the  three  days  was  ob- 
jectional;  the  stage  programs  from  the 
Palace  were  used  at  night  where  possible. 

When  a special  radio  bill  was  arranged 
and  due  publicity  given  to  the  fact  that 
this  would  be  broadcast  from  the  Palace 
stage,  a capacity  house  could  be  expected, 
which  brings  us  to  the  discussion  of  radio 
as  a method  of  publicity. 

Consider  if  you  will  the  tremendous 
value  of  coupling  a theatre  with  every 
public  event  that  transpires  in  a city  and 
which  can  be  broadcast.  Every  important 
luncheon,  every  appearance  of  important 
public  men  and  women,  football  games, 
sports  of  all  kinds,  municipal  concerts, 
etc. ; the  announcement  preceding  and 
following  each  event  transmitted  is  along 
the  following  general  lines.  “The  address 
of  Mr.  Blank,  who  is  speaking  befofe  a 


Facts  About 
the  Experiment 

The  radio  experiment  at  the  . C.  Quimby  thea- 
tres^  Fort  Wayne^  Ind.^  was  arranged  through  the 
co-operation  of  Exhibitors  Herald  and  represents 
the  first  attempt  to  definitely  ascertain  the  relation- 
ship between  radio  and  the  theatre. 

* 

The  test  is  of  unusual  significance  because  of 
its  comprehensive  nature,  including  broadcasting 
from  a theatre  studio,  broadcasting  theatre  music 
and  programs  from  the  stage  and  reception  from 
out-of-town  stations. 

Detailed  stories  of  the  daily  operating  program 
of  the  Quimby  station,  facts  concerning  equipment 
used  and  other  angles  of  interest  in  connection 
with  the  experiment  during  its  progress,  have  been 
published  in  the  Herald  of  August  9,  August  23 
and  September  13. 

* 

The  article  herewith  represents  a final  summary 
of  results  following  an  analysis  of  facts  entering 
into  the  test  and  considering  these  in  relation  to 
the  question  of  whether  radio  can  be  employed  as 
a box  office  asset  or  if  its  very  nature  makes  it 
competitive  factor. 

* 

Questions  concerning  any  phases  of  the  test 
and  requests  for  specific  information  on  any  fea- 
ture of  the  progratn  or  method  of  operation  will 
bo  ftiswered  through  the  *'Better  Theatres**  depart- 
ment of  the  Herald. 
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W.  C.  QUIMBY,  head  of  Quimby 
Theatrical  Enterprises,  Fort  Wayne, 
Ind.,  at  whose  theatres  the  radio  test 
described  exclusively  in  the  Herald 
was  conducted. 

meeting  of  the  Rotary  Club  at  the  Grand 
Hotel  was  presented  to  our  radio  audience 
by  the  Palace  theatre  broadcasting  station.” 

When  municipal  concerts  are  broadcast 
the  announcer  appears  in  person  before 
the  audience  in  Park  or  Coliseum  and 
thereby  obtains  the  benefit  of  a double 
hearing — those  to  whom  he  is  speaking  via 
radio  and  those  who  are  present  and  listen- 
ing to  his  announcement.  It  was  found 
that  when  special  effort  was  made  to  bring 
the  radio  audience  to  the  theatre  to  hear 
a program  broadcast  from  the  stage,  a 
crowd  was  the  inevitable  result  but  when 
an  unusual  program  was  announced  from 
the  studio  for  a certain  night  the  listeners 
remained  at  home  to  listen  to  their  radio 
sets.  This  was  checked  up  in  the  following 
manner. 

A program  would  be  announced  from  the 
studio  to  be  given  on  the  following  night ; 
next  evening  a further  announcement  was 
made  that  the  artists  would  sing  or  play 
request  numbers  which  could  be  sent  in 
over  telephone.  A record  was  carefully 
kept  of  those  calling  in — names,  addresses, 
number  of  listeners  at  that  particular 
house,  etc.  A few  nights  later,  a program 
would  be  announced  from  the  stage  and 
requests  made  that  those  listeners  who 
were  not  at  the  theatre  phone  in  their 
names  for  a prize  drawing,  the  prizes  to 
consist  of  theatre  passes  good  at  any  one 
of  the  Quimby  houses.  On  such  nights 
the  phone  calls  would  drop  from  two  os- 
three  hundred  to  less  than  one  hundred, 
thus  indicating  that  our  customary  radio 
audience  were  somewhere  other  than  at 
their  radio  sets. 

* =):  * 

As  a means  of  announcing  the  bills 
being  shown  at  the  various  houses,  the 
musical  selection  was  always  announced 
as  being  “played  as  an  accompaniment  to 
such-and-such  a picture  now  being  shown 
at  the  Palace  theatre.” 

As  to  the  number  of  listeners  in  the 
Fort  Wayne  section,  we  estimated  from  the 
telephone  calls  that  a radio  audience  of 
from  twenty-five  hundred  to  three  thou- 
sand was  not  at  all  unusual.  Estimating 
the  number  of  families  in  Fort  Wayne  at 
twenty  thousand  this  indicated  that  15  per 
cent  of  the  families  were  represented  in 
our  nightly  audience.  Remember  please 
that  not  all  of  these  listeners  owned  radio 
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Left:  A view  of  W.  C.  Quitnby’s  Strand  theatre,  Fort  Wayne,  Ind.,  in  the  projection  room  of  which  was  located  the 
broadcasting  equipment  used  in  the  radio  experiment.  At  right  is  shown  the  studio  of  the  Packard  Music  Company 
whose  programs  were  a regular  feature  of  the  Quimby  station  WDBV. 


sets  themselves  but  were  listening  at  the 
homes  of  friends;  remember  also  that  the 
season  w-as  mid-summer  when  radio  is  not 
at  its  best.  If  the  statement  that  40  per 
cent  of  those  listening  to  radio  and  not 
owning  sets  eventually  become  owners  is 
true  it  is  readily  seen  that  the  accumulati\c 
effect  of  a really  good  station  sending  out 
interesting  programs  will  soon  resolve  itself 
into  an  audience  that  will  show'  a marked 
preference  for  entertainment  which  costs 
them  nothing  beyond  the  initial  expense 
of  the  outfit  which  they  may  even  build 
themselves  as  against  the  program  of  the 
theatre. 

!|!  >K  * 

A really  successful  method  of  employing 
radio  to  the  benefit  of  the  theatre  without 
the  attendant  detriments  W'ould  seem  to  be 
along  the  lines  of  an  arrangement  with  a 
good  local  station  whereby  occasional  pro- 
grams might  lie  broadcast  in  the  name  of 
the  theatre  with  a regular  musical  program 
sent  out  at  specific  hours  on  one  or  two 
nights  each  week  and  at  hours  that  would 
not  interrupt  the  regular  evening  perform- 
ances. The  cost  of  such  an  arrangement 
would  not  be  great,  in  fact  should  not 
exceed  the  cost  of  one  microphone  equip- 
ment in  addition  to  a nominal  seiwice  fee 
per  w^eek.  While  the  theatre  would  be 
sacrificing  the  opportunity  of  linking  its 
'name  with  all  the  offerings  of  the  radio 
station,  w'hich  has  some  advantages,  they 
would  also  he  relieved  of  the  expense  of 
operating  the  station  itself. 

Radio  at  Theatre 
Pleases  Audience 

At  the  Orpheum  theatre,  managed 
by  Sprague  Green,  radio  was  presented 
in  a different  angle  and  the  effect  is 
described  in  Mr.  Green’s  comment 
following : 

“A  few  years  ago  the  motion  picture 
presented  about  the  same  degree  of  my^stery 
as  radio  does  today.  That  mysterious 
something  about  pictures  first  attracted  the 
people  and  that  they  might  satisfy  their 
curiosity  they  attended  the  store  room 
show,  so  from  idle  curiosity  they  became 
patrons  and  millions  seek  the  motion  pic- 
ture theatre  for  their  entertainment. 

“Now  radio  is  in  about  the  same  degree 
of  mystery  as  w’as  the  motion  picture,  only 
in  the  case  of  radio  it  receives  more  favor- 
able comment  and  is  received  with  better 
grace. 

^ ^ ^ 

“In  conducting  the  ‘try-out’  I have  done 
so  under  the  most  unfavorable  conditions. 


first  hot  weather,  atmospheric  conditions 
arc  an  important  factor  in  radioing. 
Second,  high  \oltage  wires  in  front  and 
in  the  rear,  two  power  plants  within  about 
2000  feet. 

“On  the  other  hand  1 used  a set  that 
is  manufactured  especially  for  theatres  and 
large  halls  where  volume  of  tone  is  essen- 


Kenyon  W.  Mix,  vice-president  of  Lyra- 
dion  Manufacturing  Company,  Mish- 
awaka, Ind.,  who  installed  the  equip- 
ment and  conducted  the  Quimby 
Theatrical  Enterprises  radio  station. 

tial,  the  value  of  this  set  is  in  the  horn, 
which  is  enclosed  in  a cabinet,  but  unlike 
anything  else  on  the  market  and  I was 
able  to  produce  any  degree  of  tone  de- 
sired from  the  soft  tones  of  a string 
orchestra  to  the  wailing  of  a jazz  band. 

“Before  we  installed  the  radio  I can- 
vassed my  patrons  in  somewhat  this  man- 
ner : “Have  you  ever  heard  a radio  con- 
cert? W^ould  you  like  to  hear  one?  The 
biggest  surprise  was  that  only  about  one 
per  cent  had  ever  heard  radio  and  they  all 
wanted  to  hear  it.  Those  that  had  “listened 
in”  on  small  sets  of  course  did  not  grow 
\ery  enthusiastic.  Now  in  this  city 
(100,000)  it  is  estimated  that  there  is  some 


12,000  sets,  good,  bad,  and  indifferent,  that 
was  a factor  to  consider,  they  were  curious 
to  hear  another  set  and  the  results. 

“Next,  without  an  announcement  I in- 
stalled the  set  and  when  it  was  working 
satisfactory^  I tried  it  on  the  audience,  the 
house  musicians  turned  out  their  lights  and 
left  the  pit.  After  an  hour’s  run,  again  I 
asked  the  patrons  as  they  were  leaving  the 
theatre  how  they  liked  the  music,  with 
one  or  two  exceptions  their  answer  was 
“fine”  but  they  were  mystified  as  to  where 
it  came  from  and  after  explaining  that  it 
was  radio  and  that  they  had  listened  to  a 
band  in  Detroit  their  wonderment  knew  no 
bounds.  After  a week  I announced  radio 
concerts  and  gave  the  hours.  Afternoons 
and  early  evenings  we  tune  in  on  high 
class  programs  and  at  ten  o’clock  nights 
we  tune  in  on  the  best  jazz  bands  that  are 
in  the  air,  and  the  business  on  the  ten 
o’clock  show  jump  up  about  fifty  per 
cent.  Aly  matinees  picked  up  as  well  as 
the  evenings,  patrons  come  to  the  box  office 
and  ask  if  the  radio  is  on. 

There  are  many  angles  to  radio  and  lack 
of  space  will  not  permit  of  lengthy  details. 
However,  for  the  small  town  exhibitor  I 
consider  it  an  absolute  money  getter  as 
he  can  give  baseball  scores  hours  ahead  of 
the  local  paper,  and  this  means  most  towns 
up  to  40,00()  population  as  they  usually  go 
to  press  before  the  games  are  finished, 
therefore  at  seven  o’clock  you  can  give 
your  patrons  the  final  scores.  All  of  the 
1)ig  news  “breaks”  are  in  the  air  as  soon 
as  they  happen,  you  beat  your  local  paper 
by  hours. 

“Radio  solves  the  music  problem  for  the 
small  town  exhibitor,  he  can  have  the  best 
l)ands  and  orchestras  in  the  land  by  the 
simple  turn  of  a dial  and  if  j'ou  do  not 
like  one  station  tune  it  out  and  tune  in 
another.  You  can  pick  up  entertainers  at 
certain  hours  that  go  big  with  your 
patrons.” 


Oakland,  Cal. — Proposed  erection  of  a 
theatre  to  cost  $1,000,000  at  Grand  ave- 
nue and  Santa  Clara  street  has  been  an- 
nounced by  A.  M.  Bowles  of  West  Coast 
Theatres,  Inc.,  Los  Angeles. 

* 

Cleveland,  O. — A commercial  building, 
including  a theatre,  is  to  be  erected  in 
Cleveland  on  Euclid  avenue  west  of 
Ivanhoe  road  by  Joseph  Laronge’s  Ivan- 
hoe  Square  Company.  The  project  will 
cost  $250,000.  The  theatre  will  seat  1,100. 
Architect  Frank  W.  Bail,  Hanna  build- 
ing, has  prepared  plans. 
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If  I Were  an  Exhibitor — the  Kind 
of  Projection  Room  I’d  Have 

By  CLELL  JAY 

Projectionist,  New  Theatre,  Little  Rock,  Ark. 


t'ROM  the  viewpoint  of  one  who 
spends  his  time  in  the  projection 
room,  I wish  to  speak  my  little  piece. 

In  the  construction  and  designing  of 
a motion  picture  theatre,  I believe  the 
location,  size  and  equipment  of  the 
projection  room  should  be  the  first 
thing  considered. 

In  spite  of  protest  and  much  honest 
argument  on  the  part  of  those  who  are 
in  a position  to  know,  exhibitors  still 
insist  on  building  theatres  which  in 
most  cases  represent  heavy  invest- 
ments, without  a thought  as  to  the 
projection  room,  which  in  truth  is  the 
very  heart  of  the  whole  affair.  In 
fact,  they  operate  on  the  same  idea  as 
was  used  by  the  Greeks  and  others  a 
few  years  ago  when  the  white  marble 
and  glass  fixtures  came  into  sudden 
popularity.  In  one  case  I remember, 
a Greek  who  had  arrived  a few  years 
before  and  started  up  from  the  “pearl 
tank”  (dishwashing)  amassing  enough 
to  embark  in  business  for  himself.  He 
put  in  a wonderful  dining  room  and 
counter,  all  dazzling  white  and  “sani- 
tary,” in  fact  it  looked  like  the  elite 
place  of  the  city,  when  a friend  came 
along  and  looked  it  over,  praising,  as 
praise  was  due,  but  he  failed  to  locate 
the  kitchen.  Asking  the  proprietor 
where  the  kitchen  was,  the  Greek 
scratched  his  head  and  replied  “kitchen, 
h — , I didn’t  t’ink  o’  dat,  hum — he — ■,  ve 
build  a shed,  dat’s  good  enough.” 

Now  I am  sorry  to  say  that  this  same 
attitude  seems  to  prevail  in  the  construc- 
tion of  picture  palaces. 

As  above,  it  is  my  belief  that  both  loca- 
tion and  size  of  the  projection  room  should 
receive  first  consideration,  then  the  equip- 
ment and  last  but  not  least,  both  city  and 
state  regulations.  Even  where  the  latter 
are  not  strict,  special  attention  should  be 
given  to  making  the  booth  as  fireproof  as 
possible  for  your  own  protection  as  well 
as  that  of  the  projectionist  and  the  audi- 
ence. If  steel  is  used,  the  seams  should 
be  on  the  outside  and  preferably  welded. 
All  conduits  leading  into  the  room  should 
be  tightly  fitted  at  point  of  entrance.  The 
quality  of  electrical  apparatus  and  wiring 
are  of  great  importance,  so  having  this 
fitted  to  your  particular  requirements  by 
one  well  versed  in  the  trade  (electrician) 
will  save  you  much  expense. 

Here  is  also  a point  I would  like  to 
impress  on  my  readers,  and  that  is,  if  your 
projectionist  is  worthy  of  the  name,  he 
should  be  allowed  to  make  suggestions  in 
regard  to  the  wiring  and  electrical  equip- 
ment, for  he  and  others  of  his  profession 
are  the  ones  who  will  use  it,  day  after  day 
and  year  after  year  in  your  interest.  In 
making  this  suggestion,  I am  prompted  by 
the  truth  that  neither  the  architect  or 
electrical  engineer  are  projectionists. 

In  many  instances,  faulty  wiring  and 
equipment  wrongly  installed  are  the  cause 
of  disagreeable  happenings  which  in  most 
cases  the  innocent  projectionist  receives 
the  blame  for.  Inasmuch  as  I am  a mem- 
ber of  that  profession,  I mav  say  here,  that 
in  coming  onto  a new  job,  where  I observe 
conditions  that  are  not  giving  the  best 
results,  I am  very  hesitant  in  going  to  the 
exhibitor  with  suggestions  even  though  I 
know  they  are  to  his  own  advantage,  lest 
he  think  me  a trouble  maker  or  “architect.” 


Take  it  fram  the  fellow  in  the  booth. 
He  knows  what’s  needed  to  put  on  the 
best  kind  of  a picture  and  the  best  show. 

It  can’t  be  done  ichen  the  projection 
room  and  its  equipment  is  relegated  to 
secondary  importance.  And,  unfortun- 
ately, this  has  been  rather  a practice  in 
the  past. 

The  best  in  projection  facilities  and 
equipment  are  none  too  good  for  the 
exhibitor  who  would  please  his  pa- 
trons. Projection  deserves  foremost  con- 
sideration. 

So  here  is  a little  dope  from  the  fellow 
whose  job  it  is  to  give  your  patrons  the 
best  picture  possible.  He  can’t  do  it  un- 
less he  has  the  equipment  and  accommo- 
dations he  needs.  Lend  an  eye  to  his 
suggestions  in  the  article  herewith. 

And  I know  most  of  the  others  in  the 
work  are  of  the  same  mind. 

Ventilation  of  the  projection  room  is  of 
the  greatest  importance,  and  this  should 
be  taken  up  when  the  room  is  designed 
if  possible.  As  most  regulations  require, 
and  rightly,  that  these  rooms  be  fireproof, 
and  as  they  are  seldom  of  proper  size, 
impure  air  accumulates  rapidly,  even  with 
the  use  of  Mazda  equipment,  I have  found 
by  experience.  Intake  fans  are  essential. 
But  the  exhaust  or  out-take  fans  are  in- 
dispensable. 

These  should  be  located  in  the  ceiling,  in 
such  a position  that  they  will  draw  the 
air  away  from  the  machines  without  caus- 
ing undue  draft.  Small  fans  should  not 
be  set  in  the  booth  in  such  a position  that 
when  the  projectionist  is  busy  they  will 
blow  the  water  glass  in  his  face  or  cause 
loose  objects  to  be  tossed  about  (water 
glass  referred  to  is  that  used  by  carbon 
manufacturers  to  “bond”  the  carbon  used 
in  the  core  of  carbons  and  not  a drinking 
glass).  I may  say  that  Richardson,  some 
years  ago  insisted,  and  rightly,  upon  at 
least  a 16-inch  ventilator  pipe  leading  as 
direct  as  possible  to  the  outside  air,  this 
to  be  controlled  by  a damper  in  the  booth. 
Now  in  case  of  an  accidental  fire,  this 
would  act  as  a flue  and  carry  the  dense 
celluloid  smoke  directly  outside,  confining 
most  of  the  smoke  to  the  booth  and  this 
outlet  and  preventing  panics  and  the  dis- 
agreeable adverse  advertising  even  a small 
and  perfectly  safe  fire  (if  there  is  such  a 
thing)  would  give  a theatre  whose  projec- 
tion room  is  not  equipped  to  take  care  of 
smoke  and  I am  sorry  to  say  it  does  yet 
even  in  the  most  correctly  equipped  and 
handled  places. 

The  height  of  the  booth  is  a matter  of  much 
importance,  and  in  the  writer’s  opinion,  it 
should  at  least  calculation  be  ten  feet.  The 
width  and  depth  of  the  room  must  of  course 
he  governed  by  the  size  of  the  building.  By 
all  means  have  plenty  of  room  for  the 


operator  to  get  all  around  his  machine. 
He  cannot  keep  them  in  the  best  of 
order  if  he  has  to  reach  some  of  the 
parts  with  a long  distance  wrench. 

* * * 

If  circumstances  will  allow  it,  you 
should  have  at  least  three  projection 
machines  and  a special  stereopticon. 
Even  theatres  without  a stage  will 
occasionally  have  use  for  a spot  and 
flood  light,  and  with  a stage,  more  of 
these  are  of  course,  essential.  As  to 
size,  I have  never  yet  encountered  or 
has  the  news  reached  my  ears  of  a 
projection  room  that  was  too  large. 
In  spacing  the  equipment,  care  must 
be  taken  that  the  units  are  not  too 
widely  spread.  My  personal  prefer- 
ance  ij  for  large  portholes  where  it 
is  possible  to  use  them  without 
spreading  too  much  reflected  light 
rays  over  the  room. 

Efficient  working  light  in  the  pro- 
jection room  is  necessary  to  insure 
good  working  conditions  and  should 
he  located  with  the  least  possible 
chance  of  its  rays  reaching  the  audi- 
ence. While  the  quality  of  your  pro- 
jection depends  much  on  your  ma- 
chines as  well  as  the  man  at  the  arc, 
it  may  be  lost  on  a poor  screen  or  in 
the  selection  of  an  inferior  lense.  The 
task  of  choosing  equipment  suitable 
for  your  theatre  and  the  arrangement 
should  be  considered  with  great  care.  Even 
the  rewind  should  not  be  chosen  at  random. 
Everything  that  makes  up  these  instru- 
ments of  precision  must  be  chosen  carefully 
if  we  would  escape  the  fool  killer. 

The  best  projectionist  on  earth  cannot 
get  good  results  where  the  showman  has 
only  a good  lobby  display,  fancy  interior 
decoration,  and  inferior  projection  equip- 
ment The  exhibitor’s  good  showmanship 
depends  more  on  his  judgment  in  choos- 
ing his  equipment,  keeping  it  up  to  date 
and  employing  projectionists  who  really 
are  worthy  of  the  name  than  does  his 
advertising  sense  and  lobby  display  ideas. 

As  good  an  article  as  I know  of  for  the 
Herald’s  department  “What  Showmen  Are 
Doing  to  Get  Business,”  I might  sugest 
one  about  the  exhibitors  doing  “their 
Christmas  shopping  early”  in  the  way  of 
needed  equipment  for  the  projection  room. 
* * * 

A line  of  the  most  needed  repairs  should 
be  on  hand  as  well  as  a complete  set  of 
genuine,  not  ten  cent  store,  tools.  Each 
tool  should  have  its  place  and  be  religiously 
kept  in  it  when  not  in  use  unless  the 
operator  is  a Mali  Jong  expert.  Dust  and 
oily  cloths  should  always  be  kept  in  a metal 
container.  Broken  pieces  of  film,  scraps 
and  carbon  butts  should  be  kept  in  respec- 
tive covered  containers  of  metal  and 
emptied  often. 

An  offset  in  the  booth  with  running 
water  will  prove  of  much  benefit  in  allow- 
ing the  projectionist  to  refresh  himself 
occasionally  and  this  will  result  in  more 
efficient  work.  A “first  aid”  kit  should 
have  a place  on  a small  shelf  easily  acces- 
sible to  the  operator  while  working. 

While  I am  a projectionist  and  am  speak- 
ing from  their  standpoint,  I do  know  that 
when  our  comforts  are  considered  we  are 
capable  of  delivering  much  more  capable 
(Continued  on  page  XXXI) 
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Clinton  & Meyers 
NEW  LYCEUM 
In  Minneapolis 


Right:  An  opening  night  scene. 
Hundreds  stood  in  line  waiting 
for  admission. 


Interior  view  of  Clinton  & Myers  new  Lyceum  Theatre, 
Minneapolis. 

Below:  A children’s  nursery  with  serviceable  toys 
is  a feature  of  the  Lyceum. 
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Free  Daneing  Given  Lyeeum  Patrons 
in  Ball  Rooms  Under  Balconies 


IVERSIFIED  entertainment — a com- 

^ liination  of  motion  picture  entertain- 
ment and  dancing — is  spelling  success  for 
the  new  Lyceum  tliealre  opened  in  Minne- 
apolis by  Clinton  & Meyer,  Duluth  theatri- 
cal concern. 

Minneapolis  theatregoers  began  flocking 
to  the  new  playhouse  on  the  date  of  its 
opening  and  capacity  business  has  ruled  in 
the  new  2,300  theatre  almost  daily  since. 

James  B.  Clinton  and  Charles  P.  IMeyers 
came  down  to  Minneapolis  from  Duluth 
■ in  the  face  of  Finkelstein  and  Rulien’s 
opposition  and  spent  approximately  $400,- 
000  in  converting  the  old  Auditorium  build- 
ing into  the  new  Lyceum  theatre. 

* * * 

The  Duluth  men  were  visionary  and  saw 
possibilities  for  something  new.  They  de- 
cided that  their  new  venture  would  be 
“diversified  entertainment”  and  they  were 
willing  to  gamble  about  making  it  a 
success. 

Today  the  Lyceum’s  programs  are  the 
talk  of  the  town. 

Amusement  bar- 
gain hunters — and 
there  are  many 
here — have  caught 
on  and  the  success 
of  a combination 
of  motion  pictures 
and  dancing  has 
been  assured. 

On  approaching 
the  theatre  you 
find  a massive 
marquise  extending 
to  the  sidewalk 
line  which  has 
been  erected  over 
the  main  entrance. 

In  the  center  is 
located  a spacious 
box  office. 

An  attractive 
outer  lobby  leads 
into  the  large 
inner  foyer  and 
various  entrances 
to  different  parts 
of  the  show  house. 

By  means  of  a 
series  of  ramps, 
which  eliminates 
the  necessity  of 
climbing  any  stairs, 
entrance  is  gained 
to  the  orchestra 
floor  of  the  thea- 
tre, which  extends 
with  one  vast 
sweep  from  the  real  wall  to  the  foot- 
lights. A series  of  boxes  and  loges  are 
located  in  the  rear  of  the  orchestra  floor 
and  at  the  sides  of  the  stage. 

* * * 

The  old  style  galleries  of  the  former 
Auditorium  have  been  replaced  by  an  enor- 
mous new  balcony.  In  the  immediate  front 
of  this  new  balcony  is  a series  of  loges 
and  at  the  sides  are  the  new  architecture 
grills  which  conceal  tha  organ  lofts  and 
rise  in  handsome  lines  to  the  ceiling. 

On  the  second  floor  can  be  found  the 
Lyceum’s  large  ball  room  which  is  avail- 
able to  theatre  patrons  for  dancing.  This 
ball  room  is  arranged  to  accommodate  sev- 
eral hundred  dancers  and  an  orchestra. 
There  is  a mezzanine  terrace  on  this  floor 
which  is  furnished  with  suitable  rest  rooms, 
lounges  and  other  things  which  add  to  the 
comfort  of  the  theatregoers. 


An  additional  dance  floor  is  located  on 
the  third  floor  of  the  theatre  building. 
This  is  an  emergency  dance  floor  to  handle 
crowds  when  the  second  floor  ball  room  is 
filled  to  capacity.  A tea  room  and  cafe  is 
also  located  on  this  floor. 

A “little  theatre”  convenient  for  re- 
hearsals of  stage  presentations  and  inci- 
dentally available  for  private  functions 
such  as  socials,  conventions  and  musicales 
is  located  on  the  fourth  floor.  It  is  in  this 
little  theatre  that  Les  S.  Brown,  house 
manager,  conceives  ideas  for  scenic  effects, 
rehearses  prologues  and  even  puts  his  staff 
through  their  paces. 

* * * 

The  Lyceum  boasts  of  the  largest  stage 
in  the  Northwest  not  excepting  Chicago’s 
largest  stages.  The  proscenium  arch  alone 
is  fifty-seven  feet  wide.  The  height  from 
floor  to  gridiron  is  ninety  feet.  Other 
dimensions  are  in  equal  proportions  making 
it  possible  to  stage  the  most  pretentious 
stage  spectacles.  Dressing  rooms,  large 


scene  docks,  orchestra  rooms  and  other 
facilities  flank  the  stage  on  both  sides  at 
the  height  of  three  stories  up,  and  two 
stories  down  into  the  depths  of  the  base- 
ment. 

E.  Joseph  Chadwick,  assistanst  concert 
master  of  the  Minneapolis  Symphony  or- 
chestra, presides  over  the  orchestra  pit. 
An  orchestra  of  20  musicians  play  for  the 
de  luxe  motion  picture  performance.  The 
pit  is  capable  of  accommodating  over  30 
musicians. 

The  projection  room  is  equipped  with 
three  latest  type  motion  picture  projectors, 
dissolvers,  spot  lamps  and  all  parapher- 
nalia necessary  to  the  proper  presentation 
of  pictures. 

Too  much  stress  can  not  be  placed  on 
the  distinct  advantage  that  the  Lyceum  has 
in  being  able  to  advertise  free  parking 
space  for  those  attending  the  theatre.  The 


theatre,  located  very  close  to  the  loop 

where  parking  is  at  a premium,  has  vacant 
property  adjoining  the  house.  This  is  in 
charge  of  a theatre  employe  who  looks 
after  the  parking  of  the  patrons’  cars. 

5^  * * 

James  B.  Clinton  and  Charles  P.  Meyers 

of  the  firm  of  Clinton  & Meyers,  Duluth, 
are  credited  with  having  a great  deal  of 
courage  in  entering  the  local  field.  They 
took  over  the  house  in  the  face  of  the 
strong  opposition  of  Finkelstein  & Ruben 
who  have  practically  controlled  Minne- 

apolis for  many  years. 

Opening  of  the  Lyceum  marked  the  first 
real  opposition  to  “F-R”  ever  started  here 
and  it  has  developed  into  real  opposition 
liecause  of  the  amount  of  business  the 
new  house  is  doing.  Capacity  every  night 
has  prevailed.  The  theatre  seats  2,300. 

Programs  presented  at  the  theatre  consist 
of  Metro-Goldwyn-Maycr  pictures,  a 
variety  of  stage  entertainment,  and  high 
class  symphony  orchestra  music.  The  ball 
rooms  are  open 
from  1 :30  p.  m.  to 
11  p.  m. 

The  admission 
scale  is  25  cents 
for  matinees  and 
50  cents  for  the 
evenings  with  a 
charge  of  10  cents 
for  children  at  all 
times.  The  theatre 
is  being  heralded 
as  an  “amusement 
bargain”  and  liv- 
ing up  to  its  name. 

Marshall  Neil- 
an’s  Metro-Gold- 
w y n production, 
“ T e s s of  the 
D’Llbervilles,”  was 
the  initial  motion 
picture  attraction 
at  the  Lyceum.  In 
the  opinion  of  Mr. 
Clinton,  this  is  the 
finest  thing  Neilan 
has  given  the 
screen.  The  pic- 
ture is  based  on 
Thomas  Hardy’s 
novel  and  Blanche 
Sweet  has  the 
leading  role.  The 
Lyceum  will  play 
Aletro  - Goldwyn 
pictures  exclusive- 
ly, except  on  Friday  evenings  and  Satur- 
day afternoons,  when  the  world  famous 
Minneapolis  Symphony  orchestra  will  have 
the  theatre  for  concerts  during  the  musical 
season. 

The  provision  made  for  dancing  by  pa- 
trons is  something  new  in  theatre  opera- 
tion that  it  is  safe  to  predict  will  be  watched 
with  great  interest  throughout  the  coun- 
try. While  several  theatre  buildings  have 
provisions  for  dancing,  the  ball  rooms  in 
these  instances  are  separate  enterprises.  At 
the  Lyceum,  the  patron’s  admission  to  the 
theatre  is  also  admission  to  free  dancing. 
With  an  appeal  to  the  two  elements  prob- 
ably the  most  patronized  of  any  form  of 
recreation — motion  pictures  and  dancing — 
it  is  not  difficult  to  understand  why  the 
Lyceum  is  attracting  such  a volume  of  pa- 
tronage. 


A view  of  the  smaller  of  the  two  ball  rooms  in  Clinton  & Meyer’s  Lyceum  theatre, 

Minneapolis. 
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BETTER  THEATRES  SECTION  OF  December  6,  1924 


Cost  of  Small  Theatre  Plans  and  the 
Scope  of  Architect’s  Service 


IN  the  preceding  article  on  the  subject  of 
the  building  of  the  theatre  of  500  seats 
or  less  it  was  pointed  out  that  the  first 
requisite  for  a successful  playhouse  of  this 
size  was  similar  to  that  of  the  biggest  pic- 
ture palace— namely,  correct  design  and 
plans.  In  the  order  of  things  the  next  fea- 
ture of  interest  to  the  small  town  builder 
is  the  cost  of  such  expert  plans  and  the 
construction  of  the  theatre  itself. 

In  this  connection  authorities  agree  that 
a competent  local  contractor  is  well  fitted 
and  capable  in  most  instances  of  building 
a small  theatre  from  complete  working 
drawings  prepared  by  an  architect  who  has 
an  intimate  knowledge  of  theatre  building. 
The  contractor  knows  how  to  build.  Archi- 
tect’s specifications  show  him  what  to 
build.  This,  though  the  architect  himself 
may  seldom  appear  on  the  scene  and  may 
be  thousands  of  miles  away. 

Working  drawings  provided  by  architects 
for  a certain  theatre  may  be  called  the 
graphical  description  of  the  kind  of  build- 
ing needed  for  the  particular  place  to  ful- 
fill required  conditions.  They  may,  in  a 
way,  be  compared  to  a pattern  from  which 
a suit  is  to  be  made.  If  the  pattern  is 
followed  precisely  a competent  tailor  who 
is  skilled  in  his  craft  can  make  the  suit. 
But  he  must  know  his  business. 

* Jjf 

As  to  the  cost  of  plans  by  an  architect 
for  the  local  contractor  to  use,  it  is  fair 
to  assume  that  the  500  seat  house  will  cost 
around  $100.00  per  seat.  This  is  of  course 
a rather  rough  and  vague  figure,  for  it 
depends  on  local  material  and  labor  condi- 
tions, and  the  type  of  construction.  The 
average  architect’s  fee  for  work  of  this 
kind,  including  supervision,  is  6 per  cent, 
and  this  rate  is  the  minimum  according  to 
the  scale  made  out  by  the  American  Insti- 
tute of  Architects.  \\Tien  the  supervision 
is  omitted  it  is  a very  reasonable  and  fair 
assumption  to  consider  one-half  of  the 
total  fee  for  supervision  and  one-half  for 
the  plans  and  specifications.  On  this  basis, 
assuming  the  house  cost  $50,000,  the  fee 
for  the  plans  and  specifications  would  be 
3 per  cent,  which  is  $1,500.  Right  here  it 
is  well  to  state  that  whereas  the  theatre 
owner  may  think  this  an  exceedingly  large 
price  to  pay  for  a set  of  blue  prints  and 
a few  pages  of  specifications  from  which 
only  one  theatre  will  be  built,  it  may  be 
well  for  him  to  consider  how  very  little 
material  and  labor  in  his  new  theatre  can 
be  bought  for  $1,500,  and  how  an  archi- 
tect that  knows  his  business  can  save  sev- 
eral times  this  amount  by  taking  advantage 
of  every  condition  and  making  the  most 
economical  design — it  then  becomes  appar- 
ent that  the  fee  to  the  architect  is  really 
the  best  investment  in  his  entire  building. 

In  addition  to  furnishing  the  working 
drawings  and  specifications,  the  architect 
should  at  all  times  render  such  advisor.v 
and  consulting  service  as  may  be  necessary. 
This  will  depend  largely  on  the  local  con- 
tractor, but  if  the  plans  are  well  made 
and  the  specifications  well  written,  very 
little  will  be  asked  the  architect  even  b'^  a 
mediocre  contractor.  No  architect  can  fix 
a definite  line  for  the  limit  of  his  service 
on  a building,  for  he  should  give  all  of  the 
information  and  advice  that  is  asked  for 
and  is  necessary  to  complete  the  building 
in  the  manner  he  wants  it  to  be. 


By  H.  E.  HOLQUIST 

Another  architect,  presenting  his  views, 
says : 

“Yes,  it  is  feasible  for  an  owner  to  ob- 
tain plans  from  an  architect  to  give  to  a 
contractor  to  execute.  The  cost  of  work- 
ing drawings  only  would  be  three-fifths  of 
the  total  commission  which  would  be  six 
per  cent  of  the  total  cost  of  the  building. 

“On  the  above  basis  the  architect  would 
furnish  services  as  follows:  Visit  the  site 
with  the  owner,  advise  him  of  advantages 
and  disadvantages  of  various  sites  in  mind 
as  to  their  qualifications  to  adapt  them- 
selves to  a theatre  building,  bring  up  for 
consideration  the  State  laws  as  they  would 
relate  to  the  several  locations,  discuss  with 
him  his  personal  requirements  and  prefer- 
ences, sketch  out  roughly  the  proposed 
building  at  the  site  so  he  will  see  the  sev- 
eral conditions  to  be  met  with,  and  realize 
if  the  proper  number  of  seats  can  be  ob- 
tained, advise  him  of  the  approximate  cost, 
before  going  further,  and  obtain  necessary 
measurements  from  which  to  make  prelim- 
inary plans  and  elevations  with  a perspec- 
tive of  the  building  if  the  owner  decides 
to  proceed  with  the  building. 

“After  careful  consideration  of  the  prob- 
lem in  hand,  studying  the  building  from 
all  angles,  state  and  local  requirements, 
minimum  and  suitability  of  materials, 
practicability  of  layout,  and  attractiveness 
of  design,  the  building  is  designed  and  the 
sketches  completed.  Assuring  himself  that 
the  building  can  be  built  for  an  amount 
of  money  approximating  that  agreed  upon, 
the  architect  will  present  the  sketches  for 
the  owner’s  approval.  Following  a general 
discussion  of  the  whole  problem,  with  pos- 
sible changes  being  made  to  suit  the  own- 
er’s ideas,  if  the  scheme  is  approved,  the 
architect  will  proceed  to  get  out  the  work- 
ing drawings  and  specifications. 

“If  the  work  is  abandoned  at  this  point 
the  architect  is  entitled  to  one-fifth  the 
amount  of  his  total  commission,  repre- 
sented by  preliminary  plans  and  a prelim- 
inary estimate.  In  the  event  that  the  work 
proceeds,  it  is  up  to  the  architect  to  make 
the  most  complete  working  drawings  he  is 
capable  of  producing,  as  the  more  complete 
the  drawings,  the  better  for  estimating 
purposes  and  therefore  the  lower  the  esti- 
mate. 


Front  elevation  of  the  New  Garden  the- 
atre, Frankfort,  Mich.,  which  has  been 
discussed  during  its  construction  in 
articles  in  “Better  Theatres”  by  its 
designer,  R.  L.  Simmons. 


“The  architect  will  investigate  the  re- 
liability of  the  contractor’s  estimating  and 
will  not  permit  an  incompetent  man  to  do 
the  work.  On  receiving  the  estimates,  if 
they  are  more  than  the  prescribed  amount 
he  will  study  the  problem  again  and  re- 
duce the  work  and  materials  entering  into 
the  building  so  as  to  reduce  the  cost.  This 
means  a revision  of  the  original  drawings 
and  possibly  additional  drawings.  With  his 
work  satisfactorily  completed,  if  the  owner 
decides  to  postpone  or  abandon  the  project, 
the  architect  is  entitled  to  his  three-fifths 
portion  of  his  total  commision. 

“The  competent  theatre  architect  knows 
the  law ; this  will  save  the  owner  much 
annoyance  and  expense  later.  He  knows 
the  value  of  certain  materials  in  their  par- 
ticular places  for  appearance  and  wear. 
Knowing  where  to  order  the  countless  arti- 
cles going  into  a theatre  he  can  greatly 
assist  the  owner  to  buy  right.  He  can 
assure  the  owner  of  making  proper  de- 
cisions of  many  questions  arising  during 
the  progress  of  the  work,  and  they  are 
many,  he  has  the  information  at  his  finger 
ends,  avoiding  guess  work.  Being  experi- 
enced, he  knows  short  cuts  and  cheap 
methods  where  such  can  be  used  to  ad- 
vantage. 

“The  proper  procedure  for  a prospective 
owner  to  follow  is  to  set  aside  all  he  can 
afford  for  architectural  service.  If  he 
obtains  the  design,  working  drawings  and 
specifications  he  is  a wise  man.  If  he  can 
afford  supervision  he  will  get  just  what 
the  architect  intended  him  to  have.’’ 

Further  details  on  how  the  architect  and 
builder  operate  are  given  in  the  following: 

“Yes,  it  is  a good  idea  to  have  good 
plans  from  a competent  source  and  have 
your  local  contractor  work  from  these 
plans  after  he  has  studied  them  carefully 
and  had  at  least  one  consultation  with  the 
architect  before  he  starts.  The  minimum 
architect’s  fee  for  plans  and  specifications 
with  supervision  is  six  per  cent  of  the  total 
cost  of  the  project,  plus  traveling  expenses 
while  engaged  in  discharge  of  duties  con- 
nected with  the  work. 

“It  depends  pretty  much  on  the  architect, 
as  to  the  amount  of  service  you  will  get  in 
addition  to  the  working  drawings.  This 
office  wants  to  be  on  the  job  before  you 
purchase  the  lot;  and  then  aids  in  the 
selection  of  the  best  location  that  can  be 
developed  at  the  least  expense.  After  the 
land  is  purchased,  small  scale  drawings  are 
made  which  are  called  sketches  or  studies. 
Through  this  means  we  gain  an  approxima- 
tion of  layout,  circulation,  seating,  front, 
etc.,  and  an  idea  of  cost  can  be  arrived  at. 

“When  the  sketches  are  right  and  ap- 
proved by  the  owner,  he  pays  the  architect 
about  $300.00  on  account  and  then  he  pro- 
ceeds with  the  real  working  drawings,  large 
scale  and  full  size  details,  and  now  brings 
together  the  various  factors  of  engineering, 
as  heat  ducts,  wire  conduits,  pipes  for 
supply  and  waste,  chases  for  counter- 
weights, projection  lines,  machine  founda- 
tions, etc.,  so  they  will  work  out  and  not 
cause  endless  trouble  and  changes  later. 

“Our  drawings  occupy  about  twelve 
sheets  24x48  Inches.  After  the  drawings 
are  well  along,  a specification  is  made  in 
which  matters  of  materials  and  workman- 
ship are  described  which  are  more  easily 
and  better  so  understood  than  from  a 
(Continued  on  page  XVIII) 
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Above:  One  of  the 
stairuays  leading  to 
balcony. 


Right : Auditorium 
showing  horse  show 
type  balcony. 


Below:  View  of  foyer 
and  ticket  booth  at 
Parthenon, 


New  PARTHENON 

Berwyn,  Illinois 

C|  Views  of  the  new  Parthenon  theatre,  Berwyn,  111.,  owned  by 
Messrs.  Gregory  and  Bernasek.  The  hox  office  is  the  answer  of 
Architect  R.  Levine  for  liis  preference  of  the  horse  shoe  type  balcony. 
It  gives  the  theatre  tliat  additional  400  to  600  seats  so  hadly  needed 
on  Saturdays  and  Sundays,  according  to  Mr.  Levine. 


December  6,  1924 
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THE  “DIAMOND  H”  REMOTE 
CONTROL  SWITCHES 

shown  on  the  panel  boards  of  the  State  The- 
atre, Jersey  City,  N.  J.,  control general  il- 
lumination   signs  marquee  and  lobby 

lights.  All  are  controlled  from  push  button 
switches  located  at  one  or  more  convenient 

positions  throughout  the  theatre inclusive  of 

manager  s office  and  electrician’s  office. 

Ease  and  simplicity  of  operation  are  essen- 
tial in  an  installation  of  this  kind. 


STATE  THEATRE 

JERSEY  CITY,  N.  J. 


IT^KDKK  PANEI.  AND  S«  ITCIIISOAISD 


CONTROL  YOUR  LIGHTING  WITH  “DIAMOND  H” 


book  of  informa- 
tion you  will  find 
of  great  interest. 


Light,  as  an  important  feature  of  the  theatre,  is  being 
recognized  to  a greater  extent  every  day.  A theatre 
with  poor  lighting  effects  does  not  have  the  proper 
atmosphere  and  it  is  true  that  adequate  lighting  control 
shows  its  worth  in  your  box  office  returns. 

“DIAMOND  H”  Remote  Control  Switches 


1 

2 


Simplify  the  control. 

Provide  control  at  various  points  from  a distance  without 
making  it  necessary  to  bring  the  service  wires  to  those 
points. 


3 


Effect  a direct  saving  in  the  first  cost  of  installation  and  a 
saving  in  current  consumption. 


The  services  of  our  engineering 
department  are  at  your  disposal 


THE  HART  MANUFACTURING  CO. 


HARTFORD,  CONN. 


DIAMOND 


REMOTE  CONTROL  SWITCHES 
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Organ  Accompaniment 
of  Motion  Pictures 

By  IRIS  ETHEL  VINING 

Organist,  Granada  theatre,  San  Francisco,  Cal. 


Have  you  ever  seen  a woman  stir  up  a 
cake  with  a handful  of  this  and  a 
pinch  of  that  and  a dash  or  something  else 
— no  exact  quantities  of  anything — all  by 
feeling?  Organ  accompaniment  is  like 
that.  The  art  of  illustrating  motion  pic- 
tures on  the  organ,  of  making  them  live 
and  breathe,  is  at  once  the  most  inexact 
and  exacting  of  any  of  the  arts. 

Organ  technique  can  be  learned ; pictures 
can  be  seen.  But  I doubt  if  there  is  any 
way  in  the  world  in  which  the  two  can  be 
joined  successfully  and  artistically  except 
by  feeling. 

The  organ  makes  a motion  picture  a 
thing  which  lives,  breathes  and  has  its  be- 
ing, laughing  and  weeping,  talking,  sighing. 
It  endows  the  picture  with  life.  Without 
accompaniment  a picture  is  like  a panto- 
mime. It  may  be  clever,  tragic,  delightful, 
but  it  lacks  the  vital  spark,  the  charm 
which  the  human  voice  conveys. 

^ ^ 

Organ  interpretation  of  pictures  is  in- 
exact because  everything  depends  on  the 
person  at  the  console,  upon  that  person’s 
artistic  sense  and  ability  to  express  on  the 
pipes  of  the  organ  the  ideas  conveyed  by 
the  picture,  and  to  do  that  instantly,  so 
that  the  music  shall  have  a sound  of 
spontaneity  and  naturalness. 

The  musician  in  the  orchestra  pit  has 
direction.  Every  note  he  is  to  play  is 
printed  plainly  and  set  before  him.  There 
is  the  leader  with  his  baton,  impressing, 
suppressing,  marshaling  all  his  instruments 
to  an  effect  he  desires  to  produce.  For 
the  concert  organist,  pianist  or  performer 
on  any  instrument  there  are  the  printed 
notes  to  follow  if  that  is  necessary.  But 
the  organist  in  the  pit  of  a picture  theatre, 
following  the  action  of  a film,  can  have  no 
such  aid.  At  least,  I could  not  possibly 
read  music  and  follow  the  picture  at  the 
same  time. 

The  first  requisite  of  a motion  picture 
organist  is  a full  size  order.  One  must 
have  mastery  of  the  instrument  and  an 
exact  knowledge  of  all  kinds  of  music. 
Memory,  adaptability,  the  power  to  shade 
from  theme  to  theme  and  make  instant 
changes,  to  play  everything  necessary  to 
one’s  program  “by  heart,’’  the  ability  to 
feel  a picture,  and,  above  all  else,  a love 
for  one’s  labor,  the  most  exacting  I know, 
compelling  a person  to  divide  his  days, 
working  afternoons  and  evenings  seven 
days  a week,  with  only  fleeting  hours  for 
diversion  or  one’s  friends — and  these  hours 
so  often  falling  when  one  cannot  enjoy  the 
companionship  of  friends. 

* * * 

I have  been  in  the  organ  interpretation 
of  pictures  “game’’  for  seven  years,  and 
today  I am  as  enthusiastic  and  devoted 
to  my  work  as  I was  at  the  outset.  I be- 
gan my  career  as  an  organist  in  the  Old 
Mill  theatre  in  Dallas  in  1917.  For  the 
past  year  and  a half  I have  been  the  lead- 
ing organist  of  the  Granada  theatre  in  San 
Francisco.  It  is  my  life,  and  w'hile  the 
work  is  exacting,  sometimes  almost  wrack- 
ing, it  is  the  joy  of  my  existence  and  riches 
could  not  induce  me  to  relinquish  it. 

How  I go  about  the  preparation  of  a 
program  for  a picture,  how  I carry  that 
program  out,  may  be  of  interest  and  bene- 
fit to  other  organists.  To  begin  with,  my 
repertoire  numbers  more  than  eight  hun- 
dred compositions,  ranging  from  operatic. 


symphonic,  classics  of  the  masters  down 
to  popular  jazz.  I do  not  mean  by  this  I 
am  able  to  play  on  the  organ  more  than 
eight  hundred  numbers — I mean  these  are 
mine,  that  I know  them  so  well  I can  play 
any  one  desired  instantly,  without  the  sheet 
music  before  me.  And  this  equipment  is 
the  foundation  of  what  success  I have  en- 
joyed in  my  profession. 

The  first  step  in  my  program,  and  the 
hardest,  of  course,  is  when  I sit  in  the 
projection  room  and  see  a new  picture  run 
off  “cold.”  I see  it  but  once  before  the 


Ethel  Iris  Vining  at  the  console  of  the 
Granada  theatre  organ,  San  Francisco, 
Cal. 


first  of  the  week’s  performances,  when  I 
must  accompany  it.  So  I must  have  a clear 
mind  and  act  swiftly.  I make  notes  as  the 
picture  flashes  across  the  screen,  dividing 
it  into  episodes,  deciding  on  thematic  inter- 
pretations, jotting  down  effects  for  this 
action  and  that.  By  the  time  the  preview  is 
finished  I have  my  mind  pretty  well  made 
up  as  to  what  I have  to  do  to  make  the 
picture  sound  as  it  should. 

% ^ % 

The  rest  is  just  hard  work.  I begin  pre- 
paring Er  next  week’s  picture  Tuesday 
night  after  the  close  of  the  show,  which 
at  the  Granada  is  any  time  between  11  and 
li;30.  The  new  week  begins  at  1 p.  m. 
Saturday.  From  Tuesday  night  until 
Saturday  morning  I am  preparing  for  the 
new  feature  picture,  the  comedy,  the  news- 
reels, occasional  solos  with  the  full  or- 
chestra, in  a darkened  house,  without  the 
inspiration  of  audience  laughter  or  gasps 
or  applause  of  any  sort,  with  nothing  to 
guide  me  but  my  scribbled  notes,  my 
memory  and  my  imagination. 

The  organist  who  accompanies  and  inter- 
prets motion  pictures  finds  a real  inspira- 
tion in  what  is  transpiring  on  the  screen. 
Full  realization  of  that  comes  occasionally 
when  we  play  in  entertainments  away  from 
the  theatre,  on  a strange  organ.  In  such 


circumstances  it  is  extremely  difficult  to 
find  any  sort  of  inspiration,  especially  if 
the  audience  is  unresponsive. 

I think  the  first  requisite  to  success  in 
accompaniment  and  interpretation  of  pic- 
tures is  a natural  and  well  developed  sense 
of  the  theatrical.  One  must  be  able  to 
analyze  the  scenes  which  flit  rapidly  across 
the  silversheet.  A native  and  intelligent 
comprehension  of  values  plus  long  experi- 
ence makes  the  interpretation  of  cinemato- 
graphic action  easy.  It  is  a gift. 

* * !(: 

Anyone  of  ordinary  intelligence  reacts  to 
the  moods  of  a picture,  which  may  be 
tragic,  pathetic,  burlesque,  gay,  sad,  full 
of  ominous  foreboding.  "The  thing  to  do, 
naturally,  is  to  define  in  your  own  mind 
the  various  qualities  of  a picture,  and  then 
set  about  to  find  the  sorts  of  music  which 
will  harmonize  with  the  action.  Remember 
that  you  are  playing,  in  a motion  picture 
theatre,  to  all  kinds  of  an  audience — that 
is,  to  all  sorts  of  persons.  Their  emotional 
reactions  to  the  picture  and  your  music 
will  be  in  direct  ratio  to  what  you  play 
and  how  you  play  it,  and  to  your  audience 
it  will  sound  furious,  pathetic,  tragic,  light 
and  frivolous,  sparkling,  “sneaky,”  as  the 
case  may  be. 

Don’t  do  too  much  improvising.  Your 
audience  is  mixed,  it  is  true,  but  it  will 
appreciate  good  music  well  played.  To  too 
many  organists  playing  is  just  so  much 
aimless  wandering,  interrupted  now  and 
then  by  a fight  or  a fire.  If  you  don’t 
know  what  it  is  all  about  you  have  no 
right  to  sit  at  the  console.  Your  playing 
can  mar  a picture  as  well  as  make  it 
seem  a thousand  times  better  than  the  same 
picture  would  be  without  music. 

All  trades  have  their  tricks,  and  while 
motion  picture  accompanying  is  not  a trade 
but  an  art,  it  has  its  tricks  and  they  have 
their  uses.  Your  audience  is  apt  to  burst 
into  laughter,  for  no  reason  in  the  world, 
in  the  midst  of  a tragic  scene.  I have  in 
mind  Charles  Ray’s  picture,  “The  Girl  I 
Loved,”  in  which  scenes  of  supreme 
dramatic  beauty  were  of  long  duration.  It 
was  altogether  a lovely  picture  but  not  at 
all  the  popular  success  it  deserved  to  be, 
because  the  average  picture  theatre  audi- 
ence is  more  concerned  with  the  story  than 
the  artistic  manner  with  which  it  is  treated. 
In  such  a situation  the  organist  can  save 
the  day  by  working  to  the  picture — play- 
ing softly,  loudly,  dimuendo,  crescendo, 
working  to  a climax,  coming  to  a pause. 
Unwelcome  laughter  can  be  suppressed  by 
letting  the  audience  hear  the  emotions. 
Suspense  can  be  accentuated  by  playing 
one  or  two  detached  bass  notes,  followed 
by  a long  pause,  then  the  same  two  notes 
in  another  part  of  the  organ  or  on  the 
echo  organ. 

* * * 

It  is  not  always  desirable  to  play  a 
selection  the  title  of  which  happens  to  fit 
a scene.  It  is  too  apt  to  be  overdone. 
Fruit  on  the  queen’s  table  does  not  call  for 
“Yes,  We  Have  No  Bananas.”  It  is  dread- 
ful to  hear  popular  things  worn  thread- 
bare by  constant  repetition.  I know  very 
decent  people  who  are  ready  to  do  murder 
if  an  orchestra  or  a singer  commits  “Silver 
Threads  Among  the  Gold.”  Tosti’s  “Good 
Bye”  scarcely  ever  gets  a night’s  rest,  while 
“Kiss  Me  Again”  makes  one  abhor  the  act 
of  osculation,  and  “I  Love  You  Truly”  al- 
most inspires  hate.  “Just  a-Wearyin’  for 
You”  makes  one  blue,  while  “How  Dry  I 
Am”  is  almost  enough  to  drive  one  for- 
ever from  drink,  and  “He’s  a Jolly  Good 
Fellow”  makes  you  despise  the  person 
hailed  as  such. 

Instead  of  “Good  Bye”  so  eternally,  why 
not  Grieg’s  “The  Last  Spring”  now  and 
then?  And  if  one  must  have  a kiss  song, 
there’s  “A  Kiss  in  the  Dark”  that’s  not 
hard  to  hear.  “I  Love  You  Truly”  and 
(Continued  on  page  XVIII) 
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Better  Light  for  Projection  at 
50  Per  cent.  Less  Cost 

YOU  and  your  patrons  judge  the  quality  of  light  on  your  screen  by  its  brib 
liance,  steadiness,  tone  and  its  freedom  from  glare.  And  these  are  the  very 
characteristics  that  are  most  strikingly  apparent  in  incandescent  lamp  pro^ 
jection. 

The  surprising  fact  is  that  while  it  never  fails  to  increase  the  earnings  of  the 
theatre  by  attracting  new  patronage,  Incandescent  Lamp  Projection  actually  costs 
less  than  any  other  method — 25  to  65  per  cent  less. 

Then,  too.  Incandescent  Lamp  Projection  relieves  projection  work  of  all  dis- 
agreeable features;  it  is  simple  to  operate;  requires  very  little  attention;  emits  no 
excessive  heat  or  carbon  dust,  and  in  general  assures  ideal  working  conditions  for 
the  projectionist. 

Why  not  save  hundreds  of  dollars  each  year;  get  a finer  quality 
light  on  your  screen;  improve  working  conditions  for  your  pro- 
jectionist and  give  greater  enjoyment  to  your  patrons  by  installing 
a G.  E.  Incandescent  Lamp  Projection  apparatus  and  using  Edison 
Ma2;da  Motion  Picture  Lamps. 

EDISON  MAZDA  LAMPS 

A GENERAL  ELECTRIC  PRODUCT 


Accurate  Positioning  of  the  Filament 
in  the  Lamp  is  Determined  by 
this  T est 

r AMPS  that  are  made  for  projection 
or  stereopticon  use  must  have  their 
filament  centers  a given  distance  from 
the  bottom  of  the  base  of  the  lamp, 
otherwise  the  light  source  cannot  be 
positioned  in  the  projection  apparatus 
to  give  the  maximum  projected  light. 
To  insure  that  Edison  MAZDA  Lamps 
used  for  projection  purposes  will  give 
the  highest  projection  efficiency,  each 
individual  lamp  made  for  this  use  is 
submitted  to  a light  center  test  as 
shown  in  the  illustration  above. 

A special  apparatus  is  employed  for 
this  test.  Every  lamp  that  is  placed  in 
this  apparatus  has  its  base  held  in  the 
same  position.  When  the  lamp  is 
lighted  a projected  image  of  its  filament 
is  thrown  on  a small  screen.  Then 
thru  markings  on  this  screen  it  is  im- 
mediately  determined  whether  or  not 
the  filament  of  the  lamp  is  in  the 
proper  position. 

As  a result  of  this  and  many  other 
similar  tests,  users  of  Edison  MAZDA 
projection  lamps  are  assured  lamps  of 
the  very  highest  standard. 
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A.  D.  C.  AUTOMATIC  CURTAIN  CONTROL 

The  Standard  by  Which  All 
Others  Are  Judged 

Sold  by  the  Best  Dealers  Everywhere 

Manufactured  and  Guaranteed  by 

Automatic  Devices  Co. 

17  N.  7th  Street  Allentown,  Pa. 


We  Invite  Comparison  Before  You  Buy 


MODEL  C 

(PATENTS  APPETED  EOK) 

Try  One  in  Your  Own  Theatre 

Upon  the  request  of  any  responsible  exhibitor  in  the  United  States 
we  will  arrange  to  have  our  equipment  installed  in  his 
theatre  on  trial  for  thirty  days  free  of  charge. 

Stereopticon  with  Automatic  Slide  Changer 
is  the  Last  Word  in  Projection  Equipment 

Ameriean  Reflecting  Arc  Corporation 

24  MILK  STREET 

BOSTON  ^ MASSACHUSETTS 


Super-Lite  Screens 

FOR  PERFECT  PROJECTION 

Manufactured  to  meet  all  conditions 
Common  Arc — Mazda — HigE  Intensity 

C.  S.  WERTSNER  & SONS 

MANUFACTURERS 

211-221  North  13th  Street  Philadelphia,  Pa. 


Cost  of  Plans  for 
Small  Theatre  and 
Architect  Service 

(Continued  from  page  XII) 

drawing.  These  two  sets  of  documents  are 
co-operative  and  both  are  simply  a medium 
of  clear  expression,  so  anyone  knows  what 
is  meant.  In  other  words,  they  represent 
the  most  perfect  means  of  expressing  an 
idea  or  series  of  corelated  ideas  and  then 
form  the  basis  of  a contract,  which  is  later 
entered  into. 

“Some  have  their  attorneys  make  out 
this  contract;  we  much  prefer  to  furnish 
this  instrument,  as  the  architect  must  in- 
terpret the  true  meaning  of  the  same  and 
his  decision  is  usually  final.  We  also  fur- 
nish the  bond  and  other  legal  documents 
in  connection  with  the  contract,  so  we 
positively  know  where  we  stand  and  are 
in  a proper  position  to  interpret  the  same, 
and  give  the  owner  the  protection  he  has 
a right  to  expect.  So  the  architect,  in  a 
sense,  is  a legal  adviser  as  well. 

“We  no\y  get  to  work ; the  architect  or 
his  assistant  checks  up  levels,  elevations, 
main  over-all  dimensions  and  often  we  go 
to  the  length  of  helping  set  up  the  ledges 
or  batter-boards,  because  we  know  if  the 
foundations  are  right  to  a hair,  there  is  not 
much  chance  for  later  mistakes,  that  may 
break  a contratcor  or  cost  the  owner  a 
great  deal. 

“Then  we  inspect  materials,  make  chem- 
ical tests  of  those  in  doubt,  approve  or 
reject  old-fashioned  equipment,  inspect 
steel  work  at  joints  and  concrete  very  care- 
fully indeed. 

“And  so  the  job  is  followed  through  and 
the  owner  has  at  least  some  assurance  that 
he  is  getting  what  he  has  contracted  to 
pay  for.” 


Photoplay  Music 

and  the  Organist 

(Continued  from  page  XVI j 

“Just  a-Wearyin’  for  You”  are  not  the  only 
melodies  obtainable  to  express  that  mood. 
“At  Dawning”  and  “Absent”  are  superior. 
And  what  a relief  it  is  to  hear  “It’s  always 
fair  weather  when  good  fellows  get  to- 
gether” after  the  usual  “dry”  and  “gang” 
bellows. 

Accompanying  comedies  is  the  most  diffi- 
cult thing  the  picture  theatre  organist  is 
called  on  to  do — that  is,  to  do  properly.  It 
calls  for  lightning  thinking,  an  Irishman’s 
ov.'n  sense  of  humor  and  the  ability  to 
guess  faster  than  the  camera  moves — to 
anticipate  the  scene  to  follow  the  one  flit- 
ting across  the  screen  this  second.  While 
you  are  accompanying  a comedy  scene  your 
mind  should  be  a scene  or  two  in  the  future. 

^ * 

The  modern  picture  theatre  organ  is  an 
instrument  to  conjure  with,  and  given  tech- 
nique plus  temperament  you  can  accomplish 
marvels,  for  in  addition  to  the  pipes  with 
their  range  of  golden  tones  you  have  bells 
to  jingle,  gongs  to  sound,  sirens  to  screech. 
Jove  himself  cannot  storm  more  than  you, 
for  you  have  at  your  finger  tips  the  rain, 
the  winds,  the  thunders  and  lightning,  if 
you  do  but  know  how  to  use  them.  And 
you  can  make  a dog  bark,  you  can  stimulate 
the  roar  of  an  airplane  motor,  but  only 
from  the  pipes  of  an  organ  proper  can 
these  sounds  be  wheedled.  And  they  have 
everything,  these  pipes,  from  weird  groans 
to  humorous  squeaks,  tuneful  whistles  and 
the  sudden  announcement  of  the  koo  koo 
clock,  always  good  for  a laugh. 
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Eastman  Theatre  The  Theatre — The  Projector 

Rochester,  N.  Y.  i i t 

and  Rockbestos 


The  Eastman  Theatre  at  Rochester,  N.  Y.  is  a beautiful  mon- 
ument to  an  idea.  It  has  the  best  of  equipment  throughout. 

The  Simplex  Projector  is  used  and  the  life  line  of  this  pro- 
jector is  ROCKBESTOS. 

Here  is  what  they  think  of 


ROCKBESTOS  Motion  Picture  Cable : 


Flexibility  and  wear- 
ing qualities  are  two  elements  looked  for 
in  asbestos  lead  wire  as  used  in  the  mod- 
ern theatre  projection  room. 


We  believe  that  in 

Rockbestos  Gable  we  have  found  a wire 
which  thus  far  has  met  every  condition 
that  we  demand  in  maintaining  the  high 
standard  of  our  Simplex  equipment. 


Yours  very  truly. 


THE  PRECISION  ItACHIHE  CO.  INC. 


Asbestos  covered 
Motion  Picture  Cable 
Arc,  Spotlight  and 
Sun  arc  Cable 
Fixture  Wire 


ROCKBESTOS  PRODUCTS 

CORPORAT  I ON 

NEW  HAVEN,  - - - CONN. 

Western  Office:  71  1 First  National  Bank  Building,  Chicago,  ill. 
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A Couch  Sys- 
tem  keeps 
every  part  of 
your  house  in 
i m mediate 
touch  with 
every  other 
part,  and  all  in 
touch  with  the 
manager’s 
office. 


Do  You  Control  Your  Performance? 


Do  your  box  office,  inside  man,  balcony  and  orcliestra  all  work  together?  Or 
are  your  programs  delayed  aud  your  service  hindered  because  they  are  working 
separately,  trying  to  cooperate  by  guess-work?  A Couch  System  of  Intercom- 
municating Telephones  will  connect  each  department  of  your  theater  with  every 
other.  Please  your  patronage  with  new-style,  efficient  ushering-service  by  regu- 
lating the  inflow  of  patrons  by  phone ! 


Write  for  Bulletins  today! 

S.  H.  COUCH  COMPANY,  Inc. 

Established  1894 


TELEPHONE  MANUFACTURERS 

Office  and  Factory*  Norfolk  Downs,  Mass. 

Branch  Offices:  Boston,  170  Purchase  St.;  Chicago,  337  W.  Madison  St. 
SAIFIS  REPRESENTATIVES 


San  Francisco. 

515  Market  St.. 
SIERRA  ELECTRIC  CO..  INC. 


Los  Angeles. 

301  Roberts  Bldg., 
SIERRA  ELECTRIC  CO..  INC. 


G.  L. 


Seattle.  Wash. 

222  Hinckley  Bldg., 

SIERRA  ELECTRIC  CO..  INC. 

New  York,  N.  Y.. 

428  Broadway. 

S.  H.  COUCH  CO..  INC. 
Montreal.  P.  Q..  Canada. 

3 St.  Nicholas  Street. 
MACGILLIVRAY  & COMPANY.  V 


Philadelphia.  Pa. 

1723  Sansom  St.. 

.JOHN  R.  HOLLINGSWORTH 
Pittsburgh.  Pa., 

305  Seventh  Ave., 

J.  A.  JACQUES 


Len  Brown,  manager  of  Clinton  & 
Meyer’s  new  Lyceum  theatre,  Min- 
neapolis. 


Many  New  Playhouses 
On  Building  Program 
In  Chicago  for  1925 

Nineteen  twenty-five  will  see  a flour- 
ishing period  of  theatre  building  activity 
in  Chicago.  It  will  also  see  the  com- 
pletion of  several  large  theatres  now 
under  construction. 

Among  the  recent  theatres  announced 
for  Chicago  are  a $1,250,000  playhouse 
at  75th  and  Cottage  Grove  avenue  for 
Beacon  Theatres  Corporation.  It  will 
seat  2,500.  Plans  have  been  prepared  by 
Walter  A._  Alschlager,  Inc.,  Chicago 
architects. 

Lubliner  & Trinz  will  erect  a 3,000  seat 
theatre  on  Lawrence  avenue,  between 
Artesian  and  Campbell.  No  architect 
has  as  yet  been  selected  for  this  project. 
This  company  recently  announced  three 
other  projects  which  will  soon  be 
started. 

National  Theatres  Corporation,  which 
now  has  under  construction  an  elabor- 
ate theatre  at  79th  and  Halsted  streets 
has  announced  that  Architect  John  Kher- 
son will  design  another  theatre  to  seat 
2,000  foC  79th  street  and  Stony  Island 
avenue. 

Balaban  & Katz,  now  building  a large 
theatre  at  Broadway  and  Lawrence  have 
announced  plans  for  new  theatres  at 
Howard  avenue  and  Clark  street,  Evan- 
ston, 111.,  and  Randolph  near  Dearborn 
street.  C.  W.  and  George  L.  Rapp  are 
the  architects. 

E.  P.  Rupert  and  R.  Levine  & Co.  are 
drawing  plans  for  a million  dollar  thea- 
tre for  Montrose  and  Drake  avenues. 


U,  S.  Offers  Film 

(Special  to  Exhibitors  Herald) 

WASHINGTON,  D.  C,,  Nov.  25.  — A 
new  film,  “The  Green  Barrier,”  recently 
produced  by  the  United  States  Department 
of  Agriculture,  and  dealing  with  livestock 
production  and  reforestation  in  the  South, 
is  being  issued.  The  picture  shows  in 
story  form  the  heavy  losses  caused  by  the 
common  practice  of  setting  fire  to  the  dry 
grass  in  the  woods  under  the  mistaken 
idea  that  it  improves  the  grazing. 
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Library  of  Roll  Music  Developed 
for  Picture  Interpretation 

By  HARRY  HAMMOND  BEALL 


l\/rUSIC  takes  the  silence  out  of  the  silent 
drama,  but  Carl  Laemmle,  president 
of  Universal,  declares  that  “any  exhibitor 
who  overlooks  the  necessity  of  properly 
presenting  his  pictures  with  music  is  deny- 
ing himself  the  most  effective  aid  to  perfect 
exhibition.” 

Just  as  cinema  directors  employ  music 
of  proper  theme  to  stir  the  emotions  of  the 
players  and  give  to  their  portrayal  before 
the  camera  a higher  degree  of  realism,  so 
does  similar  music  affect  the  theatre  patron 
if  played  in  conjunction  with  the  particular 
sequence  in  the  picture  to  which  it  applies, 
or  with  which  it  harmonizes. 

Realization  of  the  value  of  thematic 
music  to  motion  picture  exhibitors  brought 
into  existence  a Pacific  coast  firm,  the  func- 
tion of  which  is  to  furnish  the  exhibitors 
in  theatres  using  the  Fotoplayer,  Wurlitzer, 
or  other  types  of  organs,  or  player  pianos, 
with  proper  roll  music  for  eliminating  the 
silence  in  the  silent  drama. 

Under  the  trade  name  of  Picturolls,  the 
company  stocks  over  700  records  which 
offer  the  highest  type  of  music  to  synchron- 
ize with,  and  accent,  every  human  emotion 
— anger,  fear,  hate,  love,  danger,  etc. — 
that  is  depicted  on  the  screen. 

* * 

As  rapidly  as  possible  the  season’s  film 
offerings  are  being  cued,  that  is,  a chart 
is  made  of  the  various  types  of  emotions 
portrayed  in  these  pictures  and  the  rolls 
selected  by  number  which  tend  to  inspire 
in  those  who  are  seeing  the  picture  the 
same  emotion  shown  on  the  screen.  Within 
a short  time  the  company  plans  to  cue  at 
least  fifty  pictures  a month,  furnishing  the 
cue  sheets  to  its  clientele  so  that  the  organ 
manipulator  can  use  them  as  a guide  in 
selecting  from  the  roll  library  music  that 
fits  each  picture. 

The  company  asserts  that  its  rolls  im- 
prove presentation  of  pictures  100  per  cent. 
It  is  an  established  fact  that  when  the 
music  stops  during  a picture  the  audience 
becomes  restless.  They  miss  that  stimulant 


which  the  music  provides,  whether  it  is 
thematic,  or  not.  If  the  music  is  correctly 
chosen  as  to  theme,  then  the  picture  be- 
comes all  the  more  alluring;  more  realistic. 

Two  classes  of  rolls  are  furnished — tax- 
able and  non-taxable.  Exhibitors  who  have 
signed  the  agreement  with  the  Association 
of  Authors,  Composers  and  Publishers,  and 
pay  their  per  seat  tax,  of  course,  can  se- 
lect from  either  list  of  music  rolls  they 
desire,  but  for  those  who  are  not  licensed 
under  this  organization,  there  is  a list  of 
more  than  200  rolls  trom  which  to  choose. 
* * * 

Each  roll  made  carries  a number,  title 
and  description  of  the  emotional  theme  it 
fits.  A carefully  cross-indexed  catalog  is 
furnished  that  lists  the  selections  by  num- 
ber, by  name  and  by  theme.  Thus,  if  the 
user  knows  neither  the  number  or  name 
of  the  selection  that  fits  his  needs,  he  has 
only  to  turn  to  the  theme  classification  and 
choose  from  the  list  under  dramatic,  fight, 
storm,  danger,  festival,  comedy,  march, 
mystery,  sea,  nations,  love,  hate,  fear,  sus- 
pense, etc. 

With  this  theme  classification,  which  cov- 
ers a broad  field,  the  company  has  made  it 
possilde  for  its  clientele  having  a library 
of  its  rolls  to  select  therefrom  such  music 
as  harmonizes  with  the  music  cue  sheet 
furnished  each  exhibitor  by  the  film  ex- 
changes. Oftentimes  the  cue  sheets  that 
go  with  a certain  picture  do  not  reach  the 
exhibittor  until  a short  time  before  he  is 
ready  to  show  the  film,  but  with  this  class- 
ified list  of  themes,  he  can  get  from  his 
library  what  he  requires  without  delay. 

Another  specialized  line  included  in  the 
firm’s  endeavor  is  a wide  variety  of  Span- 
ish music  which  is  used  in  the  Mexican 
quarter  theatres  of  the  Southwest  as  well 
as  in  the  Republic  of  Mexico.  The  rolls 
are  so  cut  that  they  furnish  a complete 
orchestra  effect  on  organs  having  pipes, 
traps  and  bells  together  with  the  usual 
stop  harmonies. 


None  of  the  rolls  are  less  than  twenty- 
five  feet  in  length.  Most  of  the  automatic 
organs  are  equipped  to  handle  several  rolls 
at  one  time  and  the  organ  operator,  by 
closely  following  the  cue  sheet,  can  stop 
one  roll  and  begin  another  at  will,  accord- 
ing to  the  theme  indicated. 

* * * 

The  company  employs  some  of  the  best 
known  organists  in  the  country  in  the  cut- 
ting of  its  rolls,  these  rolls,  by  the  way, 
operating  on  either  organ  or  88-note  player 
piano.  They  are  essentially  organ  rolls, 
however,  the  organ  bringing  out  the  music 
to  the  best  advantage. 

The  company  is  housed  in  a fine  studio 
building  in  Hollywood  and  has  a plant 
well  equipped  to  handle  any  future  growth. 
The  records  made  are  cut  by  special  hand- 
made machines,  each  costing  approximately 
$7,000,  designed  and  perfected  by  a former 
maker  of  Waltham  watches. 

Master  rolls  are  cut  by  a mechanical  ar- 
rangement attached  to  a piano  keyboard. 
However,  as  the  recorder  “plays”  one  hears 
no  music,  the  manual  handling  of  the  vari- 
ous keys  transferring  the  note  directly  to 
the  master  roll.  Other  machines  of  similar 
character  run  the  master  roll  through  and 
at  the  same  time  cut  from  10  to  20  records 
at  a time.  No  human  equation  enters  into 
the  making  of  the  duplicates  after  the 
master  roll  is  once  made — from  that  point 
it  is  automatic. 

Among  the  most  recent  pictures  cued  are 
“Monsieur  Beaucaire,”  “My  Man,”  “Single 
Wives,”  “Her  Marriage  Vow,”  “The  Man 
Who  Fights  Alone,”  “Broken  Barriers,” 
“The  Sea  Hawk,”  “America,”  “Tess  of  the 
D’Ubervilles,”  “Revelation,”  and  “Open 
All  Night.”  A special  bulletin  is  issued 
each  month  giving  the  current  attractions 
with  the  number  of  rolls,  their  names  and 
numbers,  necessary  to  the  presentation  of 
these  film  productions,  and  in  case  the  ex- 
hibitor does  not  happen  to  have  in  his 
library  the  exact  rolls  called  for  in  the 
bulletins,  he  can  select  others  to  substitute 
because  there  are  many  selections  that 
carry  each  particular  type  of  theme,  or 
emotion. 

A library,  once  established  by  an  exhib- 
itor, it  is  declared,  and  added  to  as  the  new 
bulletins  come  out,  offers  a wide  variety  of 
music  from  which  innumerable  changes 
may  be  made,  thus  keeping  the  musical 
program  each  day  or  week  diversified. 

Rumor  Milwaukee  to 
Get  Theatre  and  Hotel 

Milwaukee  theatrical  circles  are  buzz- 
ing with  rumors  of  a new  $1,000,000 
showhouse  and  hotel  building. 

Who  is  behind  the  venture  is  a mys- 
tery, but  the  reports  have  it  that  the 
theatre  will  be  constructed  on  Sixth 
street,  between  Wells  street  and  Grand 
avenue,  the  downtown  boom  district  of 
the  city. 

It  is  understood  that  the  house  will  be 
intended  for  high  class  road  shows  which 
haS  given  rise  to  speculation  on  the  pos- 
sibility of  Sherman  Brown,  of  the  David- 
son, being  connected  with  it.  The 
Davidson  is  one  of  the  oldest  houses  in 
the  city  and  has  been  the  home  of  road 
shows  for  many  years.  It  is  said  that 
Brown’s  lease  there  has  another  year 
to  run. 


How  many  managers  and 
projectionists  know  that — 


— Bausch  &Lomb  CINEPHOR 
Projection  Lenses  and 
CINEPHOR  Condensing 
Lenses  form  the  only  complete 
optical  projection  system  man- 
ufactured by  one  company? 

— there  is  no  other  combina- 
tion of  lenses  in  which  the  (1) 
critical  definition  (2)  flatness 
of  field  (3)  contrast  between 
black  and  white  and  (4)  bril- 
liant illumination  (a  50%  in- 
crease with  Mazda  lamps)  are 


so  marked  as  in  the  Bausch  & 
Lomb  CINEPHOR  Optical 
System  ? 

— the  Bausch  & Lomb  Optical 
Co.,  the  first  company  in  Amer- 
ica to  successfully  manufacture 
optical  glasses  on  a commercial 
scale,  now  computes  the  for- 
mulae of,  manufactures  from 
raw  materials,  grinds  and  pol- 
ishes, more  lenses  in  the  aggre- 
gate for  every  optical  purpose 
than  any  other  establishment  in 
the  world? 


Send  for  our  CINEPHOR  booklet. 

BAUSCH  & LOMB  OPTICAL  CO. 

252  Freeman  Street,  Rochester,  N.  Y. 

Boston  New  York  Washioigton  San  Francisco  Ohicag-o  Ix>ndon 


XXII 


BETTER  THEATRES  SECTION  OF  December  6,  1924 


USE  NATIONAL  MAZDA  LAMPS 
and  MOTSCO  MAZDA  EQUIPMElif 


FOR  BETTER  PROJECTION 

MOTSCO  MAZDA  ADAPTER  — Hundreds  now  in  use 
giving  perfect  satisfaction.  Can  be  used  in  Simplex,  Powers 
or  Motiograph  Lamp  House.  It  replaces  your  Arc  Lamp. 
Very  easy  to  install. 


4 — Reflector  Adjustments 
2 — Quick  Change  Sockets 
Insures  Perfect  Projection 
No  Dirt  — No  Flicker  — 
Noise — No  Odor. 


A 3Ioney  Saver  — A Health 
Saver.  Pric'e,  complete  with  Re- 
flector and  2 Quick  Change 

Sockets.  (Less  Lamp) $30.00 

Extra  Reflectors  4.00 


NATIONAL  MAZDA 
LAMP  PRICES 


1.000  Watt,  110  Volt  (Mogul  Base) ,$7. 

900  Watt,  28-32  Volt  (Mogul  Base) 0. 

600  Watt,  28-32  Volt  (Mogul  Base) 0. 

600  Watt,  110  Volt  (Mogul  Base) 5. 

400  Watt.  110  Volt  (Medium  Base) 3. 

500  Watt.  110  Volt  (Medium  Base) 4, 

400  Watt,  28-32  Volt  (Medium  Base)....  3, 
300  Watt.  28-32  Volt  (Medium  Base)....  2, 

250  Watt,  110  Volt  (Medium  Base) 1, 

250  Watt.  28-32  Volt  (Medium  Base)..  3, 


Motsco 

Regulator 


MONARCH 

Mazda  Adapter 


A simple,  inexpensive 
attachment  which  can 
be  used  in  all  Motion 
Picture  Projectors. 

This  device  can  be 
used  in  connection  with 
any  standard  post  or 
can  be  clamped  in  the 
lower  carbon  jaw  of  any 
make  arc  lamp. 

This  adapter  is 
equipped  with  the  Mo- 
gul socket  for  use  with 
600.  900,  1,000  watt  MAZDA  LAMP. 

Price,  complete  (without  Lamp)  with 

Reflector  _.$15.00 

Extra  Reflectors,  each 3.00 

Step  Down  Sockets  (reduces  Mogul  to 

Medium),  each  60 


is  giiiiriuiteed — accept  no  substitute.  It  reduces  110  volts 
A.  to  30  volts  and  stays  put.  Will  not  bum  out  liunps — 
cannot  overcharge. 

Reduces  Electric  Bill  to  One-Fourth  0^7 

IT  NEVER  FAILS.  PRICE  J / ,DU 

Motsoo  Kesrulator  Demand  “.'tfotseo”  Regulator  From  Your  Draler 

THE  COMPLETE  OUTFIT — Regulator,  Motsco  Adapter,  2 30-Volt,  900  Watt  Lamps  . . $81.00 

H.VVK  XO  BRAXCH  OITICES 

MONARCH  THEATRE  SUPPLY  COMPANY,  SS-V" 


THE  VICTOR 

Repeating  Film  Projector 

in  the  form  of  a 

MINIATURE  THEATRE 

for 

USE  IN  DAYLIGHT 
PROJECTION 

The  Machine  is  entirely  automatic 
and  operated  electrically  for  a few  cents 
an  hour. 

Runs  of  film,  positive  prints  and  serv- 
ice guaranteed. 

Lavenham  Corporation 

2032  Grand  Central  Terminal 
NEW  YORK  CITY 


25%  Better  Screen  Illumination 


.‘Approved  by  Underwriters  Laboratories 

Ol’K  DISTKIHITOKS 

Cleveland:  The  Theatre  Supply  Co.,  Inc. 

Cincinnati;  The  Theatre  Supply  Co.,  Inc. 

Omaha:  U.  S.  Theatre  Supply  Co. 

Philadelphia:  Williams,  Brown  & Earle 

Chicago;  Movie  Supply  Co. 

San  Francisco:  Theatre  Equipment  Supply  Co. 
Dallas:  Simplex  Theatre  Supply  Co. 

Baltimore:  N.  C.  Haefele  & Co. 

Pittsburgh:  S.  & S.  Film  and  Supply  Co. 


WARREN  PRODUCTS  CO. 

261  CANAL  ST.  NEW  YORK 


Helios  Reflector  Lamp 


Theatre  Block  to 
Cost  a Million  Is 
Planned  for  Coast 

One  of  the  first  buildings  of  its  kind 
will  be  erected  in  Los  Angeles  on  Ver- 
mont avenue,  between  Washington  and 
Twentieth  streets,  according  to  an 
announcement  by  M.  Gore  and  A.  L. 
Gore . The  structure  will  be  devoted 
exclusively  to  the  motion-picture  indus- 
try, being  planned  as  offices  of  various 
local  film  exchanges  which  require  a 
certain  type  of  building  for  their  busi- 
ness. More  than  $1,000,000  is  repre- 
sented in  the  project. 

In  May  of  this  year  it  was  learned 
that  the  West  Coast  Theaters  Company 
had  definitely  decided  to  erect  a 2500- 
seat  theater  and  office  building,  costing 
$1,000,000  on  the  northwest  corner  of 
Washington  boulevard  and  Vermont 
avenue  to  house  their  business  offices 
and  all  of  the  corporations  in  wdiich  they 
were  interested. 

M.  Gore  and  A.  L.  Gore,  known  to 
the  film  world  as  Gore  Brothers,  Inc., 
secured  the  property  on  the  east  side 
of  Vermont  avenue,  embracing  the 
southeast  corner  of  Washington  boule- 
vard and  Vermont  avenue  and  the  north- 
east corner  of  Vermont  avenue  and 
Twentieth  street,  being  practically  the 
entire  block  between  Washington  boule- 
vard and  Twentieth  street. 

They  incorporated  the  Film  Exchange 
Building  Company  to  take  over  this 
property,  with  the  idea  of  erecting 
edifices  in  which  to  house  all  of  the  film 
exchanges  in  the  city  of  Los  Angeles 
on  one  side  of  the  street  and  in  one 
block  and  to  provide  each  exchange  with 
a ground  floor  store  suitable  for  its 
requirements,  with  an  alley  in  the  rear 
to  facilitate  deliveries. 

Plans  were  created  and  the  entire 
proposition  submitted  to  the  e.xchange 
local  managers  individually,  and  to  the 
entire  Board  of  Trade  of  Film  Exchange, 
when  the  idea  and  plan  were  unani- 
mously indorsed. 

As  a result  of  the  expressed  inten- 
tions of  these  companies  to  occuply  the 
new  premises  and  the  execution  of 
leases,  plans  and  specifications  for  the 
building  were  made.  January  1,  1925,  is 
set  as  the  date  for  the  beginning  of  con- 
struction, with  a promise  by  the  con- 
tractors of  completion  on  or  about 
April  1. 

It  may  be  well  to  mention  in  this 
regard  that  as  a result  of  those  require- 
ments having  been  met,  the  Film  Ex- 
change Building  Company  has  been 
assured  by  the  engineers  of  the  insur- 
ance companies  that  they  will  be  able  to 
reduce  the  fire  insurance  premium  now 
being  paid  by  the  local  exchanges  to 
approximately  one-sixth  of  their  present 
rate. 

The  two  new  buildings,  one  270  by 
130  feet  and  the  other  150  by  130  feet, 
will  be  of  the  early  Spanish  renaissance 
architecture,  color-toned  stucco,  elab- 
orate ornaments  in  relief,  cast-stone 
trim,  wrought-iron  grills,  black  marble 
base  and  tile  roof. 

Saenger  Playhouse 
Nearing  Completion 

The  beautiful  and  commodious  Saen- 
ger theatre  is  now  nearing  completion  at 
Texarkana,  Ark. 

Representing  an  investment  of  prob- 
ablv  over  $300,000  and  with  nearly  2000 
seating  capacity  it  evidences  in  the  most 
substantial  way  the  faith  and  confidence 
which  the  Saenger  Amusement  company 
has  in  Texarkana  and  its  future. 
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Puts  Theatre 
Programs  in 
Five  Units 

"PROGRAMS  divide  themselves  into 
five  groups,  broadly  speaking,  accord- 
ing to  Josiah  Zuro,  director  of  presenta- 
tion at  the  Riesenfeld  theatres.  Mr. 
Zuro  bases  his  observations  on  the  more 
than  five  years  of  experience  he  has  had 
supervising  programs. 

First  is  the  epoch  type  of  program 
built  around  pictures  like  “The  Covered 
Wagon.”  Second  is  the  program  which 
sustains  through  its  entirety  the  emotion, 
locale  or  mood  of  the  feature  picture. 
Then  there  is  the  type  of  program  in 
which  one  or  two  units  link  up  with  the 
feature.  The  fourth  type  is  the  diver- 
sified program  with  no  attempt  at  unity, 
and  last  there  is  the  program  that 
commemorates  a special  occasion  like 
Christmas,  Music  Week,  national  or 
local  holidays  and  similar  celebrations. 

"Of  course,”  Mr.  Zuro  e.xplained,  “I 
do  not  tnean  to  say  that  this  is  an  in-' 
flexible  arrangement.  No  program 
would  be  worth  anything  that  did  not 
admit  originality.  But  if  programs  were 
classified  they  would,  I believe  fall  in 
these  five  grooves. 

* * * 

“In  planning  a program,  it  should  be 
remembered  that  entertainment  is  the 
sole  aim,  and  to  this  end  the  program 
must  have  variety.  Not  only  must  there 
be  no  suggestion  of  monotony  in  the 
whole  bill,  but  the  showing  of  one  week 
must  differ  from  the  program  of  the 
week  or  weeks  immediately  preceding  it. 


JOSIAH  ZURO,  director  of  presenta- 
tion at  Riesenfeld  theatres. 

(Photo  by  Elzin  Studio,  N.  Y.  C.) 


We  must  assume  that  part  of  the  week’s 
audience  will  be  present  the  ne.xt  week 
and  they  would  be  ciuick  to  recognize 
any  resemblance  in  programs. 

“I  do  not  mean  only  that  no  one  number 
should  be  repeated,  but  that  there  should 
not  even  be  a repetition  of  mood  oi' 
color.  For  instance,  if  a Hungarian 
dance  is  given  one  week,  and  a Russian 
dance  is  presented  the  second  week,  both 
in  the  modern  treatment  of  costumes. 


they  might  give  the  impression  of  repe- 
tition since  there  is  a similarity  in 
appearance.” 

Mr.  Zuro  pointed  to  the  “epoch”  type 
as  the  simplest  kind  of  program. 

“By  that  I do  not  mean  that  it  is 
easy,”  he  explained.  “It  is  simple  in  that 
it  uses  the  least  number  of  units,  but 
it  may  become  very  complex  because  the 
very  simplicity  of  the  plan  means  that 
whatever  is  used  must  have  class  and 
authenticity.  An  epoch  picture  is  to 
me  one  like  ‘The  Covered  Wagon,’  ‘The 
Ten  Commandments,’  ‘The  Iron  Horse’ 
and  so  on.  It  need  not  Ije  a historical 
picture,  though  it  usually  is,  for  its 
theme  must  be  big  and  inspiring.  Such 
a picture  is  usually  a long  one,  with  room 
on  the  program  for  only  a song  or  a 
stage  jmesentation  that  is  brief.  But  as 
with  ‘The  Covered  Wagon’  program, 
the  songs  that  were  chosen  were  the  camp- 
fire songs  of  the  period.  Much  care  had 
to  be  taken  that  the  songs  were  absolutely 
authentic  and  to  this  purpose  we  consulted 
the  files  in  the  New  York  Public  Library 
for  songs  that  were  so  old  they  could  not 
even  be  found  at  the  music  publishers’. 
In  the  program  that  surrounded  ‘Decep- 
tion,’ a film  of  Henry  VHI,  we  showed  an 
English  tavern  scene  and  great  pains  were 
taken  to  faithfully  reproduce  the  architec- 
ture, costumes  and  customs  of  the  time, 
even  to  such  a minute  detail  as  omitting 
smoking,  which  had  not  yet  been  introduced 
in  England  at  that  time,” 

* 

In  what  Mr.  Zuro  calls  the  “keynote” 
type  of  program,  every  number  is  built 
around  the  film. 

“This  is  a particularly  hazardous  under- 
taking,” he  said,  “for  it  leads  so  easily  to 
sameness,  if  it  is  not  rightly  bandied.  As 
a rule,  very  few  moods  and  settings  are 
(Continued  on  page  XXVI) 


What  Projectionists  Say  About  Phelco  Perfect  Arc  Carbons 


1.  From  New  York: 

“Received  your  samples  of  D.  C.  carbons  and  am  glad 
to  state  that  they  are  all  you  claim  them  to  be,  even  better.” 

2.  From  Ohio: 

“We  received  the  samples  of  D.C.  carbons  and  the  operator 
went  crazy  over  them.” 

3.  From  Kentucky : 

“Received  your  sample  set  of  D.C.  Phelco  Carbons  and  after 
a thorough  trial  find  that  they  fully  justify  your  claims. 
They  burn  perfectly  steady  and  quietly  and  give  a brilliant 
white  light.” 

4.  From  Maryland: 

"...  this  is  a slower  burning  carbon  combination  and 
an  almost  perfect  crater.  We  also  found  a decrease  in  con- 
denser deposit.” 

5.  From  New  York: 

“To  date  they  are  the  best  I have  found.  . . . You  can 

be  assured  that  I am  with  you  for  better  carbons  and  I will 
recommend  the  Phelco  carbons  until  something  better  shows 
up  on  the  market,  if  there  is  any  better.” 

Names  of  Theatres  furnished  on  request. 

Have  you  sent  for  your  samples? 


CHARLES  W.  PHELLIS  & CO.,  Inc.,  130  West  42nd  St.,  New  York 

For  Canada:  Keystone  Trading  Co.,  Ltd.,  10  Ste.  Sophie  Lane,  Montreal. 


^*You  want 

Phelco  ! ’’ 


Smooth  and  quiet  burning 

Bright  light 

Steady  arc 

Slow,  burning  rate 

Long  Condenser  life 
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That  s what  good  projection  means sharp,  clear,  contrast  between 

light  and  dark.  But  contrast  depends  on  the  lens. 

Eli  minate  muddy,  cloudy  effects  from  your  pictures  by  using  Snap- 
lite  Lenses.  They  will  inject  more  snap  into  even  the  poorest  print, 
and  give  better  ones  the  clear  definition  and  strong  black  and  white 
that  audiences  demand. 

Sec  your  Dealer  or  Write  direct  to 

KOLLMORGEN  OPTICAL  CORPORATION 

35  Steuben  St.  Brooklyn,  N.  Y. 

Makers  of 

SNAPLITE  LENSES 

AT.SO  SXAPIJTE  JK.  liENSES  FOK  PORTABLE  MACHINES 


Has  place  for 
telephone, 
speedometer 
and  call  bells. 


Switches  coH' 
trol  signal 
lights  on 
musicians* 
stands 


ORNAMENT 

Where  It  Pays! 

This  magnificent  conductor’s  stand 
pays  for  itself  many  times  in  the  im- 
pressive effect  it  has  on  audiences. 

It  is  mahogany  finished  with  beau- 
tiful gold  glazed  carvings  in  relief.  The 
hooded  lamps  and  deep  box-shape  re- 
move all  reflection  of  music  sheets  from 
screen  and  audience. 

Our  musicians’  stands  have  the  same 
improvements  and  decorations.  With 
this  conductor’s  stand  they  make  a per- 
fect installation.  It  fits  the  rest  of  your 
theatre,  pleases  your  patrons  and  pays. 


Write  for  information  today 

Gallagher  Orchestra  Equipment 
Company 

3235  Southport  Ave.,  Chicago,  111. 


National 

Projector  Carbons 

throw  on  the 
screen  all  that  is 
in  the  picture 

Pictures  in  light — these 
are  your  stock  in  trade. 

The  best  film  in  the  world 
is  only  as  good  as  the 
light  you  project  through 
it  to  the  screen.  National 
Projector  Carbons  pro- 
duce a light  that  is  steady, 
brilliant,  and  gives  the 
film  its  full  value. 

Use  National  Carbons 

NATIONAL  CARBON  CO.,  Inc. 
Cleveland,  Ohio 
San  Francisco,  Cal. 

Canadian  National  Carbon  Co.,  Limited 
Factory  and  Offices:  Toronto,  Ontario 


Better  Theatres 
Advisory  Staff 

In  order  to  render  its  readers 
assistance  on  various  problems 
of  equipment  and  construction 
that  arise  from  time  to  time, 
Better  Theatres  has  obtained 
the  co-operation  of  the  individ- 
uals and  associations  listed  fol- 
lozifing  in  this  work. 

Through  the  co-operation  of 
this  advisory  staff  this  depart- 
ment feels  that  it  has  allied  itself 
with  sources  of  expert  knowl- 
edge on  virtually  every  phase  of 
theatre  building  and  furnishing 
and  is  able  to  offer  theatre  own- 
ers a valuable  service  in  provid- 
ing information  and  answers  on 
a whde  range  of  subjects  of  a 
general  nature. 

ROBERT  O.  BOLLER,  Boiler 
Brothers,  Architects. 

E.  B.  CRESAP,  Secretary,  Na- 
tional Association  of  Fan  Manu- 
facturers. 

JOHN  EBERSON,  Architect. 

G.  E.  EICHENLAUB,  Architect. 

COLBY  HARRIMAN,  Stage  and 
Theatre  Lighting  Specialist. 

W.  S.  HAYS,  Secretary,  National 
Slate  Association  and  The  Na- 
tional Federation,  Construction 
Industries. 

F.  J.  HUSE,  Chief  Engineer,  Hol- 
low Building  Tile  Association. 

SAMUEL  R,  LEWIS,  Member, 
American  Society  of  Heating 
and  Ventilating  Engineers. 

A.  C.  LISKA,  Remodeling. 

E.  M.  LURIE,  Assistant  to  Com- 
missioner, Associated  Metal  Lath 
Manufacturers. 

VIRGIL  C.  MARANI,  M.  Am. 
Soc.  C.  E.,  Chief  Engineer,  The 
Gypsum  Industries. 

HENRY  L.  NEWHOUSE,  Archi- 
tect. 

FRANK  E.  PLOWMAN,  Theatre 
Lighting. 

GEORGE  L.  RAPP,  Architect. 

GEORGE  W.  REPP,  Service  Divi- 
sion, American  Face  Brick  Asso- 
ciation. 

R.  L.  SIMMONS,  Architect. 

HENRY  J.  SMITH,  President, 
Motion  Picture  Equipment  Deal- 
ers of  America. 

HORACE  L.  SMITH,  JR.,  Thea- 
tre Engineer. 

NORMAN  M.  STINEMAN,  As- 
soc. Mem.  American  Society  of 
Civil  Engineers,  Portland  Ce- 
ment Association. 

MAX  Y.  SEATON,  Technical 
Director,  National  Kellastone 
Company. 

J.  L.  STAIR,  Chief  Engineer, 
Curtis  Lighting,  Inc. 
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A Children’s 
‘‘Cry  Room  ” and 
Men’s  Smoking 
Compartment  Are 
Features  of — 


Graeper’s  new  Egyptian  theatre,  Portland,  Ore. 


Graeper’s  New  Egyptian 
Theatre  in  Portland 


The  seating  capacity  of  Graeper’s  Egyp- 
tian theatre,  Portland,  Oregon,  is  only 
1200  but  the  place  is  one  of  the  best 
equipped  and  most  artisticallly  appointed 
picture  houses  on  the  Pacific  Coast.  Some 
of  the  most  modern  audience  convenience 
features,  such  as  a “cry  baby  room”  and  a 
plate  glass  smoking  compartment  for  men, 
have  been  incorporated  in  the  design.  And 
there  is  a thermostatic  ventilation  control 
that  automatically  affords  a complete 
change  of  air  every  three  minutes. 

For  the  design,  Architect  Edward  A. 
Miller,  of  Portland,  found  inspiration  in 
the  style  of  building  that  was  in  vogue  in 
the  domain  of  King  Tut.  The  result  has 
been  a remarkable  blend  of  art  and  ef- 
ficiency. The  theatre  is  a place  of  maxi- 
mum enjoyment  that  provides  a perfect 
seating  arrangement,  perfect  acoustics  and 
a system  of  illumination  that  affords  the 
best  screening  results  with  full  observation 
for  the  patrons. 

>K  * 

Graeper’s  Egyptian  theatre  is  completely 
fireproof.  It  is  built  entirely  of  reinforced 
concrete  with  a steel  roof.  The  shape  of 
the  auditorium  is  that  of  an  elongated 
horseshoe.  Square  pockets  have  thereby 
been  obviated  and  surplus  space  has  been 
taken  up  by  the  two  organ  chambers  and 
ventilation  shafts.  The  area  of  the  organ 
chambers  is  15x10  and  they  are  twelve  feet 
high.  Access  to  the  sound  chambers  is 
gained  through  metal  doors  in  the  right 
and  left  wings  of  the  stage.  The  organ  is 
of  most  modern  design  and  was  installed 
at  a cost  of  $18,000. 

The  ceiling  of  the  auditorium  is  in  shape 
like  the  inverted  half  of  an  egg  shell.  It 
contains  no  angles,  sides,  top  or  ends  thus 
affording  the  most  satisfactory  results  in 
the  way  of  acoustics.  The  walls,  floors 
and  ceiling  of  the  theatre  are  of  solid  con- 
crete plastered  smooth.  The  auditorium 
seats  866  people.  Five  exits  lead  from  this 
floor  to  an  alley. 

The  balcony  of  the  theatre  is  approached 
by  an  easy  incline  from  the  foyer.  This 
incline  is  6 ft.  6 in.  in  width  and  affords 
a complete  approach  to  the  upper  part  of 
the  house.  The  balcony  is  at  an  easy  angle 
well  back  from  the  screen,  so  that  vision 


is  favored  to  a high  degree.”  This  part  of 
the  house  is  supported  by  four  l)ig  rein- 
forced concrete  cantilever  beams.  The 
overhang  is  18  feet,  thus  obviating  the 
necessity  of  supporting  columns  beneath 
which  would  be  undesirable  as  they  would 
seriously  obstruct  the  view  back  of  them. 
The  balcony  seats  334  people. 

^ 

It  is  in  this  section  of  the  playhouse  that 
the  “cry  baby  room”  and  the  men’s  plate 
glass  smoking  compartment  are  situated. 
The  “cry”  room  makes  it  possible  for  an 
embarrassed  parent  to  still  enjoy  the  show 
even  though  her  offspring  is  indulging  in 
a fit  of  the  squalls.  This  room  is  snugly 
fitted  with  roomy  arm  chairs  where  the 
mother  may  watch  the  screen  with  perfect 
comfort  behind  sound  proof  plate  glass. 
This  room  is  24  feet  long  by  10  feet  wide, 
and  is  next  to  the  lamp  room.  The  men’s 
smoking  compartment,  where  a patron  may 
enjoy  a cigar,  cigarette  or  pipe  so  that 
other  patrons  may  benefit  by  the  “no  smok- 
ing” regulations,  is  on  the  other  side  of 
the  lamp  room.  This  compartment  is  com- 
fortably fitted  with  orchestra  chairs.  The 
men’s  lavatories  are  adjacent  to  this  room. 

The  lamp  room  is  directly  in  the  center 
of  the  balcony.  It  is  11  feet  wide  by  17 
feet  long.  A motor  generator  set  is  placed 
in  small  vault  room  directly  below.  This 
chamber  has  outside  ventilation  through 
windows  of  steel  frames  besides  being  pro- 
vided with  the  house  ventilator  system. 
This  lamp  room  and  the  subsidiary  cham- 
bers, are  the  last  word  in  fireproof  con- 
struction. 

The  thermostatic  control  of  ventilation, 
which  is  regulated  by  a 7^4  horsepower 
motor,  makes  it  possible  for  a complete 
change  of  96,000  cubic  feet  of  fresh  air  to 
be  circulated  through  the  theatre  every 
three  minutes.  Oil  fuel  is  used  to  heat  the 
house  and  a comfortable  degree  of  warmth 
is  maintained  at  all  times. 

The  theatre  is  approached  by  a spacious 
lobby,  artistic  in  ornamentation  yet  well 
suited  to  the  purposes  of  conservative  ex- 
ploitation. Plate  glass  doors  divide  this 
from  the  outer  foyer  which,  in  turn,  is 
separated  by  a set  of  doors  of  identical 
material  from  the  foyer  proper.  The  main 


foyer  is  65  feet  long  by  15  feet  wide  and 
is  handsomely  appointed.  Near  the  bal- 
cony incline  is  a place  for  the  parking  of 
baby  carriages  and  the  checking  of  umbrel- 
las and  other  articles.  Alen’s  toilets  are 
situated  at  the  far  end  of  this  foyer.  Lava- 
tory facilities  for  boys  and  girls  are  on 
each  side  of  the  orchestra  pit  and  drinking 
fountains  are  in  the  side  aisles  adjacent  to 
these  points.  On  a mezzanine  floor  which 
is  on  the  balcony  level  are  the  ladies’  rest 
rooms  and  a reception  room.  The  man- 
ager’s office  is  situated  in  the  front  part  of 
the  building  and  affords  a complete  view 
of  activities  in  the  lobby  at  all  times. 

The  system  of  illumination  is  another  in- 
teresting feature  of  this  theatre.  The 
lighting  arrangement  is  such  that  a person 
may  see  comfortably  about  the  house  dur- 
ing a performance  and  yet  does  not  inter- 
fere with  the  perfect  screening  of  a pic- 
ture. None  of  the  usual  electric  lighting 
fixtures  are  in  view  as  illmuination  is  af- 
forded mostly  by  the  indirect  system.  This 
imparls  a soft  glow  which  added  to  the 
blue,  gold  and  autumn  colored  bronze  or- 
namentations, gives  a very  pleasing  effect. 
A rough  plaster  effect  gives  a texture  to 
the  walls  as  of  golden  tapestry. 

A construction  speed  record  was  attained 
in  building  the  Egyptian  theatre.  The  en- 
tire place  was  completed  ready  for  the 
decorators  within  90  days.  An  interesting 
feature  of  the  building  operations  was  that 
the  entire  balcony,  columns  and  all  struc- 
tural portions,  was  completed  in  a single 
day.  The  workers  began  operations  at  six 
o’clock  in  the  morning  and  by  nine  o’clock 
that  night,  just  fifteen  hours  later,  the  work 
was  ready  for  the  cement  finishers.  The 
outside  roof,  even  to  the  steel  trusses,  was 
finished  with  equal  speed,  the  structural 
men  working  just  ahead  of  the  cement 
gang. 

The  steel  men  began  work  on  the  roof 
on  a Friday  morning  and  by  10:30  a.  m. 
the  next  day  they  had  completed  their  task. 
The  concrete  crew  immediately  began  oper- 
ations with  the  result  that  the  roof  was 
completely  finished  by  the  time  the  noon 
whistle  blew  that  day.  In  an  hour  and  a 
half,  8,800  square  feet  of  concrete  had  been 
spread  on  the  roof.  And  all  the  work  on 
the  building  was  thoroughly  done  and 
passed  the  inspection  of  the  authorities 
without  question.  A remarkable  achieve- 
ment considering  that  the  requirements  of 
the  Portland  building  inspectors  are  most 
rigid. 

The  Egyptian  theater  is  owned  and  op- 
erated by  W.  A.  Graener,  a West  Coast 
exhibitor  of  long  and  varied  experience. 
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THE 

SUPERIOR 

PROJECTOR 


ACTUALLY  SAVES  YOU  MONEY 

Less  maintenance  cost  made  possible  by 


Elimination  of  all  belts  and  chains. 

Elimination  of  all  unnecessary  gears. 

Unit  construction,  which  permits  the  operator  to  make  his  own  repairs  and  adjustments, 
thereby  avoiding  sending  the  mechanism  to  the  factory  for  repairs,  and  the  necessity 
of  keeping  an  emergency  head  on  hand. 

Improved  dowser  and  condenser  holders,  which  prevents  condensers  trom  cracking. 

Automatic  “take-up”  device,  assuring  equal  tension  on  the  film  at  all  times,  thus  saving 
time  and  delays  in  patching  and  adjusting  film. 

Its  general  accessibility  and  simplicity  saves  time  arid  expense. 


SOME  DAY  YOU  WILL  HAVE  SUPERIOR  PROJECTORS 


Why  not  make  that  “SOME  DAY”  now  and  get  the  benefit  of  better  projection  con- 
sistent with  economy. 


Descriptive  Catalof’ue  L’pon  Re<iue-st 


ANOTHER  PROOF  OF 
CONFIDENCE 


B.  S.  MOSS 

Selected 


FOR  HIS  NEWEST  THEATRE 


Another 

BROADWAY  PICTURE  PALACE 


NEW  YORK’S  LATEST 


RAVEN  SCREEN  CORP. 

345  W.  39th  St.  New  York  City 


Programs  Put  in 
Five  Divisions  by 
Theatre  Director 

(Continued  from  page  XXIII) 
powerful  enough  to  be  sustained  through 
the  whole  program  without  losing  any  of 
their  appeal.  In  pictures  of  national  in- 
terest, the  various  aspects  of  the  life  of 
that  country  should  be  brought  out  in  the 
short  pictorial  material  like  ediicationals 
or  scenics;  in  the  musical  numbers  and 
stage  presentations,  and  in  the  dances. 
Such  a program  surrounded  ‘Peter  the 
Great’  which  we  considered  a picture  merit- 
ing this  form  of  entertainment.  The  music 
and  stage  presentation  reflecting  ancient 
and  medieval  Russia ; the  scenic  presented 
modern  Russia. 

“Very  often — this  was  the  case  in  ‘The 
Golem’  — certain  idiosyncracies,  either  in 
dress,  manner  or  action,  present  themselves 
in  the  pictures  and  need  to  be  explained  in 
the  prologue,  if  the  spectator  is  to  be  in 
sympathy  with  the  characters  on  the  screen. 
‘The  Golem’  showed  the  Jew  of  medieval 
Prague  with  a patch  of  light  cloth  on  his 
back.  It  was  a costume  that  would  have 
provoked  ridicule  in  the  audience.  The 
stage  presentation,  however,  explained  it 
as  a symbol  of  persecution.” 

“The  third  type  of  program  in  which 
one  or  two  of  the  numbers  tie  up  with  the 
feature  makes  use  of  a stage  presentation 
or  a song  or  dance,”  Mr,  Zuro  continued. 
“One  of  these  numbers  should  serve  to 
introduce  the  audience  to  the  mood  of  the 
picture,  if  it  is  unusual,  but  never — and  this 
is  true  of  all  prologues — should  it  steal 
any  of  the  feature’s  thunder.  Motion  pic- 
ture directors  work  for  weeks  on  a novel 
idea  and  producers  spend  unlimited  money 
on  it  only  to  have  it  spoiled  too  often  by 
an  over-zealous  stage  director  who  “gives 
away”  the  surprise  by  repeating  it  in  the 
prologue,  song  or  dance.  The  audience  also 
resents  the  double  use  of  an  idea  in  both 
picture  and  program.  The  numbers  used 
in  conjunction  with  a picture  should  sug- 
gest rather  than  reveal  its  outstanding 
features. 

* * * 

“The  fourth  type,  or  diversified,  needs 
little  explanation,”  Mr.  Zuro  declared. 
“Good  taste  alone  must  dictate  the  fitness 
of  the  numbers  and  how  they  “go”  with 
each  other.  The  numbers  must  be  short 
and  entertaining,  for  without  the  latter 
quality  they  fail  completely  in  their  sole 
purpose. 

“The  fifth  type  of  program,  that  for 
special  occasions,  can  be  most  interesting 
of  all,  he  said.  In  it,  the  exhibitor  can 
display  his  versatility,  his  contact  with  his 
audiences  and  his  knowledge  of  events.  It 
is  an  excellent  means  for  tying  up  with 
the  activities  of  the  community.  If  the 
theatre  is  located  in  an  Italian  center,  at- 
tention should  be  devoted  to  Italian  holi- 
days, or  in  a Jewish  section  or  in  cities 
with  a large  Jewish  population,  Hebrew 
holidays  should  be  observed.  Our  theatres, 
for  instance,  feature  religious  chants  like 
‘Eli  Eli,’  of  ‘Kol  Nidre.’  Music  Week 
could  feature  selections  by  the  old  masters 
like  Schubert,  Chopin,  or  Bethoven. 
Christmas  would  offer  opportunity  for 
numbers  of  juvenile  interest,  and  so  on. 

“Musical  offerings  have  much  to  do  with 
the  shaping  of  a successful  program,”  Mr. 
Zuro  pointed  out.  Mr.  Zuro  received  his 
musical  training  in  grand  opera,  symphony 
orchestras,  musical  comedy  and  practically 
all  branches  of  music. 

“Light  operatic  selections  seem  to  have 
lost  some  of  their  former  appeal,  no  doubt 
because  of  a change  in  taste  on  the  part 
of  the  audience,  who  have  turned  to  the 
so-called  popular  music.  We  have  found 
these  to  be  well-liked;  The  overture  from 
‘Tannhauser,’  by  Wagner;  ‘The  Flying 
Dutchman’  overture;  ‘Rienzi’;  Liszt’s  ‘Les 
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Check  Up! 


How  many  tick- 
ets have  you  in 
stock? 


Do  you  have  to  count 
rolls  or  figure  it  out? 

Then  you  need  INVENTORY  NUM- 
BERED TICKETS  that  will  tell  you  at  a 
glance  exactly  how  many  you  have. 

We  will  gladly  send  you  samples  and  more 
information  about  them. 

Qlobe  “licket  Companij 

Specialists  in  Tickets  and  Checks  Since  1873 

122  N.  12lh  St.  Philadelphia,  Pa. 


COMPLETE  THEATRE  EQUIPMENT 


SIMPLEX 


Distributor  for  \T'esteru  Pennsylvaiua,  14  Coun- 
ties ill  Southeasteni  Ohio,  West  Virginia,  East 
of  Kanawha  River. 


THE  HERTNER  TRANSVERTER 

“If  you  want  it  quick,  call  us” 

Phone  GKA^TT’  O.'iSe 

Hollis,  Smith,  Morton  Co. 


Inc. 


1024  rOKBKS  ST. 


PITTSBURGH,  PA. 


Preludes’;  Tschaikowsky’s  ‘Marche  Slav’, 
‘Capriccio  Italienne’  and  ‘1812’  overture; 
and  parts  of  his  first  and  fourth  symphon- 
ies. Operatic  selections,  particularly  from 
‘Butterfly,’  ‘Faust,’  ‘Boheme’  and  ‘Aida’ 
seem  to  be  popular  also.” 

Audiences  appreciate  the  motion  picture 
theatre  which  exerts  time  and  expense  for 
their  entertainment,  is  Mr.  Zuro’s  opinion 
and  they  are  quick  to  show  their  apprecia- 
tion in  terms  that  mean  business. 

Coast  Organization 
Takes  Over  Theatre 

With  the  remodeling  of  the  Franklin 
theater,  Franklin  and  Fifteenth  streets^ 
Oakland,  Cal.,  at  a cost  of  more  than 
$50,000,  announcement  has  been  of  the 
leasing  of  the  theatre  by  the  Pacific 
State  Theatres,  Inc.,  under  the  direction 
of  Ackerman  and  Harris. 

According  to  Sam  Harris,  of  Acker- 
man and  Harris,  the  theatre  will  be 
used  exclusively  for  the  presentation  of 
high  class  music  and  motion  pictures. 

The  Pacific  State  Theatres,  Inc.,  was 
organized  about  five  months  ago  at  a 
capitalization  of  $1,000,000.  It  is  also 
engaged  in  the  construction  of  theatres 
in  San  Leandro  and  Hayward. 

The  corporation  consists  of  A.  C. 
Dohrman,  L.  Schoenwald,  Ackerman  and 
Harris,  and  George  Oppenheim. 

Reconstruction  work  on  the  Franklin 
will  completely  change  the  interior  of 
the  house,  according  to  Charles  Heyer, 
who  in  in  charge  of  the  work.  It  is 
planned  to  rearrange  the  entire  stage, 
and  give  the  theater  an  artistic  and  cozy 
atmosphere. 

The  lobby  will  be  enlarged,  and  a com- 
fortable foyer  installed.  It  is  estimated 
that  the  renovations  will  require  three 
months. 

Two  small  stores  will  adjoin  the 
theatre. 

The  Franklin  has  been  ‘‘dark”  several 
months  because  of  a disagreement  over 
a lease  held  by  former  tenants. 

Yazoo  City,  Miss., 

to  Get  New  House 

Yazoo  City,  Miss.,  is  to  have  a new 
and  modern  theatre  to  cost  approxi- 
mately $75,000,  according  to  announcement 
made  by  Mrs.  J.  B.  Devoto,  owner  of 
the  theatre  site.  Contract  for  the  new 
building  was  let  to  Douglas  and  Jones 
Construction  Co.,  of  Memphis,  and  the 
contract  calls  for  completion  of  the 
building  in  104  working  days.  Mrs. 
Devoto  estimates  that  the  new  theatre 
will  be  ready  for  opening  about  April  1. 

The  new  theatre  will  be  modern  in 
every  way,  and  when  completed  will  be 
one  of  the  finest  in  the  state. 

The  plans  of  the  new  building 
contemplate  a roomy  foyer,  two  gal- 
leries, with  a seating  capacity  of 
about  1,000,  about  the  same  as  the 
theatre  that  was  destroyed.  The  stage 
and  a!l_  the  interior  accessories  will  be 
in  keeping  with  the  most  modern  theatre 
construction,  and  the’  exterior  will  pre- 
sent an  inviting  and  pleasing  aspect. 

Mrs.  Devoto,  the  new  owner  of  the 
Yazoo  theatre,  is  one  of  the  state’s  most 
enterprising  and  successful  business 
women.  She  has  had  large  experience 
in  the  show  business,  having  formerly 
been  the  owner  of  the  Yazoo  theatre, 
whicl^  she  later  sold  to  the  Saengers, 
and  afterward  was  their  local  manager 
for  several  years,  she  operated  with 
much  success,  until  she  resigned  to  re- 
enter business  on  her  own  account,  when 
she  launched  the  Ideal  theatre,  which 
she  is  still  operating  with  much  success. 


EQUIPMENT  BARGAINS 

2 6B  POWERS  latest  E Style  Lamp  House.  Motor 
Driven  Projectors.  Perfect  condition. 

2 SIMPLEX  Projectors.  T>’i>e  S Lamp.  Motor  Driven. 
2 MGTIOGRAPHS.  lA  Models. 

2 AMERICAN  PORTABLE  Projectors.  Mazda  Lamp. 
Motor  Driven. 

2 ZENITH  PORTABLE  Motor  Driven  Projectors. 
Mazda  Lamp. 


ALL  MACHINES  GUARANTEED 

Also  1.400  upholstered  Opera  Chairs.  Excellent  con- 
dition. 

300  Regular  Veneer  Chairs  in  fine  condition. 

Tell  Us  Your  Needs.  We  Have  It. 

CHICAGO  THEATRE 
EQUIPMENT  CO. 

538  S.  Dearborn  St.  Chicago,  III. 


-=D0UBLE-DISC= 

SHUTTER 

Better  Light 
Better  Projection 
Better  Pictures 

WRITE  FOR 
FREE  TRIAL 
OFFER 

Mention  make  of 
machines  used 

The  Double-Disc  Shutter 
Company 

2100  Payne  Ave.  Cleveland,  Ohio 
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Make  Your  Sign 
SAY 

Something 

You  have  ideals.  You  aim  to  give 
your  patrons  a certain  class  of 
entertainment.  Why  don’t  you  tell 
folks  about  it,  in  your  sign? 

The  sign  pictured  above  tells  the 
public  that  here  is  a movie  house 
that  carefully  picks  its  attractions. 
It  plainly  says:  “MOVIE  HITS.” 
Getting  Motion  and  Color  into  elec- 
tric signs  is  simplified  by  Reco 
Flashes  and  Color  Hoods. 

^ Flashers 


make  possible 
almost  any 
kind  of  action 
in  an  electric 
sign.  Used  on 
85%  of  the 
flashing  signs. 

Color 
Hoods 

snap  over  lamps  of  any 
size  and  produce  brilliant 
color.  Six  rich,  fadeless  colors,  including 
our  new  canary  yellow. 

Talk  to  your  sign  man — and  get  a sign 
on  the  job  that  says  something. 

Write  for  valuable  circular 


2651  W.  Congress  St.  Chicago,  III. 


Look  for 
The  Stars 

When  your  copies  of  the 
Herald  are  nicely  stacked  on  the 
shelf  emd  you  want  to  pick  out 
any  issue  containing  the  “Better 
Theatres”  section  look  for  the 
book  with  the  two  stars  on  the 
“backbone.”  These  stars  are 
your  guide  to  the  issue  which 
contains  a fund  of  information 
on  virtually  every  phase  of  suc- 
cessful theatre  operation. 

If  you  are  in  need  of  some 
particular  item  of  equipment 
turn  to  the  “Exhibitors  Infor- 
mation and  Catalog  Bureau” 
page  in  the  “Better  Theatres” 
department,  fill  out  the  coupon 
zmd  send  it  in.  This  bureau 
will  obtain  for  you  quickly  in- 
formation on  any  accessories  or 
equipment  in  which  you  are 
interested. 


Film  Export  Heavy 
U.  S.  Report  Shows 

(Special  to  Exhibitors  Herald) 

WASHINGTON,  D.  C.,  Nov.  25.— Ex- 
ports of  films  continue  heavy,  reports 
from  the  bureau  of  foreign  and  domestic 
commerce  show,  although  failing  in  Sep- 
tember to  equal  the  high  record  of  Au- 
gust. September  exports,  totaling  near- 
ly 22,000,000  feet  with  a value  of  almost 
three-quarters  of  a million  dollars,  in- 
cluded 5,090,085  feet  of  unexposed  film, 
valued  at  $100,539;  645,694  feet  of  nega- 
tive film,  valued  at  $116,722,  and  16,174,- 
150  feet  of  positives,  valued  at  $525,103. 

France  and  Canada  were  the  best  mar- 
kets for  raw  stock,  each  importing  over 
a million  feet;  while  England  was  the 
best  market  for  both  negatives  and  posi- 
tives, taking  nearly  a quarter-million  feet 
of  the  former,  and  3,486,679  feet  of  the 
latter.  Other  large  exports  of  positive 
films  included  1,895,303  feet  to  Canada, 
1,421,582  feet  to  Australia,  and  1,060,093 
feet  to  Argentina. 

Industrial  Advance 
Sho^m  in  Pictures 

A forty-seven  page  booklet,  “Motion 
Pictures,”  recently  issued  by  the  General 
Electric  Company,  describes  the  22  mo- 
tion picture  films  made  and  “distributed 
by  that  company.  The  films  listed  in  this 
booklet  are  loaned  without  charge  for 
exhibition  in  the  United  States  in  the  in- 
terest of  commercial  development,  edu- 
cation and  other  purposes. 

The  various  films  tell  the  story  of  the 
growth  and  application  of  electricity  in 
different  industries,  the  manufacture  of 
electrical  apparatus,  research  and  devel- 
opment, etc.  Numerous  illustrations 
from  the  films  themselves  are  used. 


REAL  JAZZ  MUSIC 

Anybody  can  play  it.  Saxophone 
Rhythm — Thrills — Trick  Laughs.  All 
done  by  Humming  into  horn 
*‘THE  JAZZ  SAX” 

A solid  brass  instrument.  PRK.'E 
POSTPAID  $5.90 

Monarch  Theatre  Supply  Co. 
724  So.  Wabash  Ave..  CHteAGO 


Make  Smooth 
Change-Overs  Easily! 

From  any  point  in  the  booth,  operator 
can  make  a smooth,  lightning  change- 
over from  one  machine  or  stereopticon 
to  any  other,  simply  by  pressing  a but- 
ton. Automatic  action,  absolutely  sure. 
Will  not  wear  out,  gives  years  of  service. 

The  STRONG 

Change-Over 

ELECTRIC  AUTOMATIC 

has  been  adopted  by  leading  representa- 
tive theatres:  McVickers,  Balabaji  & 
Katz,  Orpheum  Circuit,  and  others.  As- 
sures a perfectly  cued  program.  In- 
creases operator’s  efficiency. 

Set  for  2 Machines,  $25.00 
Money-hack  Guarantee 

ESSANNAY  ELECTRIC  MEG.  CO. 

1012  lOlh  Ave.  Maywood,  111. 

Just  Push  a Button 


EVENHEETERS 

Keep  Your  Organ 
In  Tune 

By  MAINTAINING  EVEN 
TEMPERATURES 
IN  EXPRESSION 
CHAMBERS 

DOES  COLD 
WEATHER 

CAUSE  YOUR  ORGAN 
TO  BE  OFF  PITCH? 
Automatic  Electric  Heat 
Will  Eliminate  Your  Trouble 
EVENHEETERS  ARE  EN- 
TIRELY ELECTRIC  AND 
AUTOMATIC 

Reasonably  Priced 
Simple  in  Construction 
Require  No  Maintenance 
Approved  by  Fire  Undetnvriters 
Recommended  by  Leading  Organ 
Builders 

Can  Be  Easily  Installed  by  Your 
Edectrician 

Write  Us  at  Once 

STATING  VOLTAGE,  KIND  OF 
CURRENT,  SIZE  OF  CHAMBERS, 
AND  IF  ANY  EXPOSED  WALLS 

EVENHEETER  MFRS. 

630  Bluff  St. 

BELOIT,  WISCONSIN 
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Safeguarding 
the  Public  in 
Your  Theatre 


By 

J.  F.  CHRISTOPHEL 

Director,  Public  Safety, 
City  of  St.  Louis 


pUBLIC  safety  in  theatres  and  places  of 

amusement  is  the  dominant  factor  which 
should  always  be  uppermost  in  the  minds 
of  every  owner  and  manager  of  any  and 
all  theatres  throughout  the  nation,  not  only 
from  the  viewpoint  of  saving  life  _ and 
property,  but  as  a matter  of  good  business 
sense,  for  there  is  nothing  can  so  quickly 
destroy  the  value  of  a theatre  as  a business 
investment  than  to  have  something  happen 
therein  which  will  take  a toll  of  human 
life. 

Whenever  something  of  this  kind  occurs 
in  a place  of  amusement,  not  only  that 
particular  theatre,  but  all  others  in  the 
community  immediately  have  a falling  off 
of  business  (regardless  of  the  attraction) 
due  to  the  natural  fear  of  the  public  that 
the  same  thing  can  happen  in  other 
theatres,  and  all  the  precaution  that  can 
then  be  taken  will  be  of  no  avail,  until 
finally  overcome  by  the  gradual  forget- 
fulness by  the  public  of  the  incident. 

* * 

The  great  danger  from  fires  in  theatres 
is  not  the  fire  itself,  but,  the  panic  which 
ensues  immediately  fire  is  discovered  by 
the  audience,  or  the  cry  of  fire  is  heard, 
consequently  every  manager  should  be  com- 


pelled to  take  every  means  to  prevent  any 
occurrence  of  this  kind. 

All  employees  should  be  instructed  never 
to  get  excited  at  the  discovery  of  fire,  but 
should  act  quietly  and  in  a business  like 
manner  to  pacify  the  audience  and  keep 
them  in  their  seats  and  above  all  the  musi- 
cians and  performers  should  keep  on  play- 
ing until  it  becomes  physically  impossible 
for  them  to  do  so  any  longer. 

The  manager,  doorkeepers  and  ushers 
should  do  everything  in  their  power  to 
keep  any  of  the  audience  from  rushing 
wildly  toward  the  exits,  but  should  en- 
deavor in  a quiet  way  to  keep  them  seated. 

If  the  fire  is  on  the  stage,  the  stage 
hands  should  at  once  trip  the  asbestos 
curtain  and  turn  on  the  water  curtain  be- 
hind it,  at  the  same  time  throwing  open 
the  skylights  so  as  to  properly  ventilate  and 
draw  the  smoke  up  through  the  stage  roof 
thereby  preventing  it  from  getting  out  into 
the  auditorium  and  frightening  the  people. 
^ ^ 

An  alarm  of  iire  should  at  once  be  trans- 
mitted  to  the  fire  department  and  the  fire- 
men upon  their  arrival  should  always  come 
into  the  building  through  the  stage  door 
as  nothing  can  so  quickly  alarm  the  audi- 


/.  F.  CHRISTOPHEL,  Director  of 
Public  Safety  of  the  City  of  St.  Louis, 
who  contributes  the  accompanying 
constructive  article  on  safety  meas- 
ures for  protecting  the  theatre  going 
public.  Mr.  Christophel  has  evidenced 
a keen  interest  in  theatre  owner  prob- 
lems of  his  city. 

ence  as  to  have  the  firemen  come  trooping 
into  the  auditorium. 

Pending  the  arrival  of  the  fire  depart- 
ment, the  fire  extinguishers  and  standpipe 
lines  should  be  brought  into  use  in  an  en- 
deavor to  extinguish  the  flame  or  to  hold 
i^from  spreading. 

If  hanging  scenery  is  on  fire  it  should 
be  immediately  cut  loose  so  as  to  drop  it 
upon  the  stage  floor  where  water  can 
easily  be  played  upon  it. 

It  takes  time  to  explain  all  this,  but  is 
only  a matter  of  seconds  for  a well  trained 
organization  to  execute  it. 

In  this  connection  allow  me  to  call  atten- 
tion to  the  need  of  having  the  employees 
drilled  to  perform  the  various  duties  as 
outlined  above  for  if  they  are  not  con- 
stantly drilled  to  do  these  things,  they  will 
be  helpless  to  prevent  panic. 

A manager  should  vividly  impress  his 
force  with  the  necessity  of  them  remaining 
at  their  posts  and  always  encourage  them 
to  the  belief  that  the  responsibility  for  the 
safety  of  the  audience  belongs  to  them. 

Of  course  it  is  understood  that  all  of 
the  foregoing  applies  to  the  modernly  con- 
structed theatre  of  today,  where  if  the 
audience  remains  seated  fire  will  never 
spread  fast  enough  to  cause  the  loss  of  a 
single  life.. 

In  the  older  built  theatres,  those  of  third 
or  fourth  class  construction,  I would  not 
care  to  answer  as  to  what  would  happen 
in  the  event  of  fire  or  panic. 

* * * 

I realize  of  course  that  there  are  a great 
many  of  this  class  of  theatres  throughout 
the  country  and  it  will  be  a long  time  be- 
fore they  are  abolished,  but  one  thing  that 
should  be  done  is  to  completely  separate 
the  stage  from  the  auditorium,  making  two 
distinct  buildings  as  it  were._ 

This  can  be  accomplished  in  the  follow- 
ing manner : Erect  a brick  or  masonry 
proscenium  wall,  all  openings  in  same  to 
be  equipped  on  both  sides  of  opening  with 
standard  self  closing  approved  fire  doors. 
The  proscenium  opening  itself  to  be 
equipped  with  an  asbestos  or  fire  proof 
curtain  which  should  be  hung  on  metal 
supports  and  should  be  fastened  to  wire 
cables  on  each  side  of  proscenium  opening 
(Continued  on  page  XXX) 


Obtain  a 

FULL  ROUND  SPOT  and 
BRILLIANT  FLOOD 

illumination  with  the 

NEW  BRENKERT  “C3” 
SPOT  and  FLOOD  LAMP 

Equipped  with  Brenkert  1 00  ampere 
arc  lamp  with  full  universal  top  and 
bottom  carbon  adjustments  and 
Brenkert  patent  built  in  framing  or 
dowser  shutter,  all  controlled  from  rear 
of  lamphouse.  &Kchisive  features  on  a 
Brenkert  “C3”  only. 

Furnished  with  or  without  rheostat,  iris 
shutter,  color  wheel,  color  slides,  base 
casters,  stage  effect  holder. 

The  price  is  not  high  due  to  Brenkert 
quantity  methods  of  manufacture.  Y ou 
want  these  best  results. 

Investigate  at  once  at  your  nearest  deal- 
ers or  write  direct.  No  obligation.  Do 
this  now. 


BRENKERT  UGHT  PROJECTION  CO. 

“Pioneer  designers  and  manufacturers  long  distance  projection  apparatus” 

DETROIT  MICHIGAN 
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The  Mirror  Arc  Performs 
Wonders 

Until  the  advent  of  the  mirror  arc,  the  owner  of  the  theatre 
of  average  size  could  get  either — 

Good  light,  but  at  considerable  expense  for 
energy  and  carbons,  or 

A light  at  less  expense  but  of  inferior  quality 
and  limited  in  quantity. 

The  mirror  arc  permits  of  the  highest  quality  of  light  and 
in  the  quantity  desired. 

The  best  mirror  arc  results  are  obtained  with  the  new  special 
model 


TRADE  MARK 


designed  for  use  with  it. 

Write  for  further  information 

Hertner  Electric  Co. 

1900  West  114th  St.,  Cleveland,  Ohio 
In  Canada:  Perkins  Electric  Ltd. 


EDWARDS  SHEET  METAL 
MARQUEES  or  CANOPIES 

For  use  over  entrances  to  theatres,  hotels,  cafes,  store  buildings,  etc.  A work  of  art 
and  they  have  the  massive  and  ornamental  appearance  of  cast  iron,  at  but  a fraction  of 
the  cost.  Furnished  complete,  easy  to  erect — Made  of  galvanized  iron  or  copper  in  any 
style  or  size  desired.  Shipped  in  largest  convenient  sections,  with  glass  packed  sep- 
arately. Our  large  catalog  showing  complete  line  Marquises  or  Canopies,  Balconies, 
Cornices,  Theatre  Fronts,  Signs,  Skylights,  Metal  Roofing,  Metal  Ceilings  and  Walls, 
etc.,  sent  free  on  request. 

The  Edwards  Manufacturing  Co. 

409-459  East  Fifth  St.  Cincinnati,  Ohio 

The  World’s  Largest  Manufacturers  of  Metal  Roofing,  Metal  Shingles, 

Metal  Spanish  Tile,  Metal  Ceilings,  Metal  Garages,  Portable 
Buildings,  Rolling  Steel  Doors,  Partitions,  etc. 


Safety  Provisions 
For  the  Public  in 
Picture  Theatres 

(^Continued  from  Page  XXIX) 

with  metal  rings  and  snaps  so  that  it  will 
slide  easily.  It  shotild  be  so  constructed 
that  it  can  be  operated  from  both  the  stage 
and  fly  floors. 

This  would  practically  separate  the 
theatre  into  two  distinct  buildings  and  as 
nine  of  every  ten  fires  start  on  the  stage, 
you  would  reduce  the  danger  of  the  fire 
spreading  to  the  auditorium  to  a minimum 
hazard. 

Another  feature  of  modern  theatres  is 
to  have  the  lighting  controlled  from  the 
box  office  as  well  as  from  the  stage,  for 
this  reason,  if  something  unforeseen  should 
happen  on  the  stage  during  a performance 
when  the  house  is  dark  and  the  electrician 
should  leave  his  post  it  would  be  an  easy 
matter  to  throw  the  lights  on  from  the 
box  office. 

^ :}c 

The  point  is  important  as  it  is  a well 
known  fact  that  if  there  is  excitement  of 
any  kind  in  a theatre  there  is  nothing  that 
will  throw  an  audience  into  a panic  quicker 
than  utter  darkness  and  the  immediate 
lighting  of  the  theatre  will  lull  the  audience 
into  security. 

Into  no  place  of  public  assemblage  do 
the  people  enter  with  less  thought  of  dan- 
ger than  in  a theatre,  they  seem  to  be  in 
a holiday  spirit  with  only  the  thought  to 
be  amused,  consequently  they  must  be  given 
every  safeguard  against  any  manifestation 
of  panic  of  fire  and  safety  officials  and 
theatre  owners  and  managers  should  co- 
operate to  do  this.  Cooperation  of  these 
two  organizations  can  do  more  to  accom- 
plish this  than  any  method  of  authority  or 
prosecution  on  the  officials’  part. 

I do  not  mean  by  this  that  regularly  con- 
stituted authorities  should  be  deprived  of 
their  powers  of  compelling  the  theatre  in- 
terests to  safeguard  the  public,  but  I do 
mean  that  if  the  officials  will  meet  with 
and  talk  to  the  theatre  men  in'  a coopera- 
tive spirit  they  will  find  their  work  much 
easier,  for  by  experience  I have  found  the 
theatre  man  far  more  willing  to  work  with 
me  as  a friend  than  he  would  if  I assumed 
the  role  of  dictator  in  his  theatre. 

jS<  ^ j{: 

In  St.  Louis  we  have  found  the  above 
mentioned  practice  and  the  drilling  of  em- 
ployees in  what  to  do  in  case  of  fire  or 
panic  (as  I have  outlined)  of  such  a bene- 
ficial nature  that  in  twelve  years  in  office 
of  the  present  administration  we  have  yet 
to  lose  a single  life  in  a theatre,  and  I feel 
sure  that  all  communities  welcome  that 
kind  of  safety. 


Buy  Two  Theatres 

at  St.  Louis,  Mo. 

Maurice  Stahl  and  George  Skouras 
announce  they  have  bought  and  will 
actively  manage  the  Aubert  Theatre, 
4949  Easton  avenue  and  the  Chippewa 
theatre,  Broadway  and  Chippewa  street, 
St.  Louis. 

Mr.  Stahl  was  manager  of’the  Arsenal, 
Pershing,  Pageant  and  Tivoli  theatres. 


Canada  Exhibitor  Retires 
MELFORT,  SASK. — Thomas  J.  Assaly,  owner 
of  the  Grand  Theatre,  Melfort,  Sask.,  where  he 
has  been  in  the  moving  picture  business  for  the 
past  10  years,  is  moving  to  Eastern  Canada  and 
IS  retiring  from  the  field.  The  Grand  Theatre, 
which  he  is  selling,  was  built  in  1919  and  is  a 
fire  proof  structure  of  solid  brick  and  tile  with 
500  seats. 
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Describes  Type  of 
Projection  Booth 
Regarded  Desirable 

(Continued  from  page  IX) 

service.  Where  one  shift  man  only  is  on 
duty  at  a time,  the  rewind  should  be  placed 
in  the  back  of  the  room  central  between 
the  line  of  projectors,  and  also  in  such  a 
position  that  he  can  get  a good  view  of  the 
screen  from  the  rewind  table.  Reels  must 
be  of  good  quality  and  kept  in  good  con- 
dition, or  they  will  cause  undue  wear  on 
the  film  as  well  as  on  the  magazine  valves 
and  cause  other  troubles  too  numerous  to 
mention. 

The  change  over  is  a matter  of  personal 
opinion  and  should  be  left  with  the  pro- 
jectionist to  decide.  He  will  usually  see 
that  a good  one  is  installed  as  no  part  of 
equipment  disgusts  a projectionist  who 
considers  himself  one,  more  than  a bum 
change  over. 

^ 

All  booth  switches  should  be  in  front  of 
the  operator  with  each  machine’s  individual 
switches  to  the  right  of  the  projector.  A 
test  lamp  and  extra  fuses  should  be  within 
easy  reach.  Where  Mazda  is  used,  an 
extra  bulb  should  be  placed  handy  to  each 
machine.  Pilot  lights  in  the  mechanism 
of  the  projectors  give  the  operator  a chance 
to  do  quick  and  accurate  framing  and  gives 
less  chance  of  disturbing  the  synchrony. 
Where  Mazda  units  are  used  light  rubber 
tubing  can  be  used  on  several  parts  of 
the  unit  to  help  reduce  the  jar  and  noise ; 
but  for  instance,  if  you  use  one  on  the  car- 
riage stop,  be  sure  and  align  accordingly. 
If  anything  of  this  kind  is  used  on  the 
drop  type  dowser,  it  should  be  removed 
when  replacing  burnt  out  lamp,  as  it  will 
throw  the  pinhole  filament  slightly  out  of 
line. 

Either  several  hand  power  fire  extin- 
guishers or  an  automatic  system  should  be 
installed  in  every  projection  room.  If  I 
may  mention  it,  there  is  one  type  of  fire 
extinguisher  which  I have  never  seen 
installed  in  a booth,  and  yet  to  my  mind 
it  would  offer  the  best  protection  I know 
of.  In  the  oil  fields  there  is  some  kind  of 
a soapy  liquid  which  is  impregnated  with 
carbonic  acid  gas,  used  in  fighting  oil  tank 
fires,  I have  been  told  that  this  is  also 
available  in  a small  extinguisher,  and  it 
seems  to  me  that  if  one  could  throw  this 
foamy  blanket  of  carbonic  acid  gas  bubldes 
over  blazing  film  it  would  smother  it 
almost  instantly  as  I have  seen  the  same 
liquid  control  fires  in  tanks  of  oil. 

The  porthole  drops  or  shutters  should 
be  quick  and  silent  in  action,  so  that  when 
it  should  be  necessary  the  booth  can  be 
sealed  without  disturbing  the  audience  as 
in  case  of  a fire. 

Where  any  of  the  various  motor-gen- 
erator sets  are  used,  they  should  be  located 
somewhere  outside  the  booth  in  a safe 
place  with  a competent  man  in  charge  of 
them.  By  safe  place,  I mean  a place  not 
accessible  to  the  audience.  This  saves  the 
projectionist  a trip  to  motor,  room  in  case 
of  trouble  with  the  set  and  a shorter  “stop” 
to  worry  the  audience. 

Where  a polarity  switch  is  needed,  it 
should  be  conveniently  located  as  accidental 
“freezing”  of  carbons  is  likely  to  switch  the 
current.  Floor  matting  is  one  of  the  last 
things  to  be  laid  in  the  modern  projection 
room.  Mattings  that  cause  the  feet  to 
sweat  or  burn  should  be  avoided.  They 
must  also  stand  up  to  the  underwriters’ 
requirements. 

* * 

In  this  little  article,  I have  endeavored 
to  stress  my  points  for  the  benefit  of  the 
exhibitor  as  well  as  the  projectionist  and 
I hope  that  it  will  not  cause  such  undue 
strain  on  exhibitors  who  read  it  that  they 
will  try  to  get  central  on  the  booth  phone. 


A popular  St.  ]x>iiis  Playliouse — “THE  ATHEKT”  lias  Supreme  Heatiiis: 

HEATING  AND  VENTILATION 

AT  PRICES  YOU  CAN  AFFORD 

The  Supreme  System  (Patented)  of  P'orced  Warm  Air  Circu- 
lation (Blower  System)  assures  constant  even  temperatures 
throughout  the  building. 

Uses  no  water — no  danger  of  freezeup,  perfect  ventilation  at  no 
extra  cost,  no  aisle  space  occupied. 

Burns  less  fuel,  retiuires  less  attention,  and  the  cost  is  surprising 
— 30%  to  40%  less  than  steam  systems  having  none  of  the  above  ^ 
advantages.  Investigate  Supreme. 

Write  Us  Today 

SUPREME  HEATER  & VENTILATOR  CORP. 

1522  Olive  Street  ST.  LOUIS,  MO. 


B.  F.  Keith’s  Finds  ProBert 
l\  Marquise  Profitable 


A ProBert  Marquise  of  special  de- 
sign (600  lights — 150  in  dome  alone) 
has  just  been  installed  on  Keith’s  new 
Rialto  Theatre,  Louisville,  Kentucky. 
Specially  ventilated  Kalamein  Doors 
for  the  dressing  rooms  also  are 
ProBert  manufacture. 

Semi  for  our  Catalogs 

The  ProBert 
Sheet  Metal  Co. 

COVINGTON,  KY. 


O O 


Send  for  this 
Beautiful  Organ  Catalog 

Shows  pictures  of  famous 
theatres  featuring 

America’s  Finest  Organ 

Built  by 

The  Mark  & Colton  Co. 

WARSAW,  N .Y. 
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A Tip 

to  the  Theater 
Manager 


Coupon  Books 
For  Holiday  Gifts 

Are  Quick  Sellers  and  Big  Money  Makers 
for  Every  Theater 

Here’s  a dandy  way  to  sell  theater  tickets  by  wholesale ! 
Parents  will  buy  $3.00  or  $5.00  Coupon  Books  to  give  their 
children  for  Christmas  gifts. 

You  get  the  cash  in  advance — and  you  hold  the  youngsters’ 
trade. 

Start  them  now,  for  Holiday  trade — you’ll  sell  them  the 
}ear  ’round  to  the  same  customers,  because  they  solve  a real 
problem  for  parents. 

Write  or  wire  for  samples. 

ARCUS  TICKET  COMPANY 


348  North  Ashland  Avenue 


CHICAGO,  ILLINOIS 


HILLGREEN, 
LANE  & CO. 

ORGANS 

will  be  found  in  theatres,  churches, 
residences  and  concert  halls  through' 
out  the  United  States  and  Canada. 

Correspondence  Solicited 

Factories:  Alliance,  Ohio 


The  next  “Better  Theatres”  section  will  appear  in  the  January  ^rd  issue  of 

Exhibitors  Herald. 


Architect  Pictures 
Newest  Innovation 
in  Theatre  Design 

( Continued  from  page  VI ) 

bricks  and  concrete  and  steel  that  must  go 
into  the  building.  What  does  the  public 
see?  The  ornamental  plaster  and  all  the 
other  embellishments  that  I have  just  men- 
tioned. 

It  is  reasonable  to  suppose  then  that 
the  more  money  we  are  going  to  have 
for  these  effects,  this  plaster,  marble, 
drapes,  fixtures,  etc.,  the  more  gorgeous 
and  beautiful  is  going  to  be  our  theatre. 
Therefore  it  is  the  architect  who  knows  the 
short  cut  in  construction  of  such  buildings ; 
the  one  who  doesn’t  overbuild,  because  he 
isn’t  dead  sure  of  what  he  is  doing;  is 
the  one  who  is  going  to  save  the  money 
where  it  doesn’t  count  and  spend  it  where 
it  does  count.  After  all,  you  are  building 
to  please  the  public  and  the  public  is  only 
pleased  by  what  he  sees  and  hears  and 
feels.  I could  go  great  length  into  any 
one  of  the  details  and  parts  of  the  theatre, 
each  part  in  itself  sufficient  to  make  a sepa- 
rate talk,  but  I’ll  refrain.  Instead,  let  us 
take  a peep  into  the  future. 

“How  long  is  this  movie  business  going 
to  keep  up?”  We  don’t  hear  that  as  much 
as  we  used  to.  It’s  a great  industry  today, 
fully  established,  as  necessary  to  a com- 
munity as  the  doctor  or  the  butcher. 

What  is  going  to  be  the  last  word  in 
theatre  construction?  That’s  the  question. 
Every  time  you  reach  the  last  word,  some- 
thing else  suggests  itself  and  so  on  without 
end.  The  New  State  theatre  that  I am 
designing  for  Mr.  Kunsky  is  going  to  be 
the  last  word — until  one  of  you  fellows 
will  come  in  after  the  State  is  finished  and 
say,  “I  want  to  build  a theatre  that  is  going 
to  be  the  last  word”— and  we  will  somehow 
figure  out  something  a little  different,  a 
little  better  than  anything  yet  built. 

The  three  outstanding  features  that  this 
State  theatre  will  have,  that  not  other  the- 
atre around  here  has,  are — First,  elevators; 
second,  elevated  orchestra  pit ; third,  a mir- 
ror curtain.  The  elevators  will  bring  peo- 
ple to  the  different  levels  of  the  balcony 
and  will  be  used  by  elderly  people,  crip- 
ples and  mothers  with  their  children.  It 
will,  at  any  rate,  be  a tremendous  talking 
point  and  will  repay  the  additional  ex- 
pense from  an  advertising  standpoint 
Right  there  someone  will  say,  “Why  not 
moving  stairs?”  Did  you  ever  see  one 
or  hear  one?  Well,  that’s  the  answer.  The 
elevated  orchestra  pit  has  been  used  before. 
In  fact,  I installed  one  in  Orchestra  Hall, 
Detroit,  but  I don’t  think  it  has  ever  been 
used  quite  as  this  one  will  be. 

* * * 

It  will  be  in  three  sections.  One  half 
can  be  brought  to  the  stage  level,  enlarging 
the  stage,  if  so  desired,  by  about  eight 
feet,  or  both  large  sections  can  be  brought 
up  to  the  stage  level,  making  a stage  of 
great  size  extending  onto  the  orchestra 
floor.  Concealed  footlight  troughs  will  be 
in  each  section  for  lighting  the  stage.  A 
great  ballet  that  dances  right  out  into  the 
audience  could  be  put  on  such  a stage. 
The  orchestra  would  be  under  this  plat- 
form in  such  a case.  The  regular  use, 
however,  will  be  for  the  orchestra  itself. 
The  men  will  all  take  their  places  on  the 
platform  out  of  sight  of  the  audience  with- 
out confusion  and  be  quietly  raised  as  high 
as  desired,  probably  on  terraces  until  in 
full  view  of  the  audience.  Can  you  imag- 
ine an  orchestra  of  fifty  pieces  starting  a 
delightful  overture  out  of  sight  of  anyone 
and  slowly  brought  into  view.  Can  you 
imagine  the  lighting  effects  that  will  be  pos- 
sible this  way  and  then  to  be  brought  up 
within  full  view  of  the  audience,  with  a 
wonderful  curtain  made  of  mirrors  for  a 
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background.  This  mirror  curtain  will  be 
made  of  gold  mirrors  designed  like  a series 
of  French  windows,  not  monotonous  as 
might  suppose,  but  made  to  look  as  if  the 
proscenium  opening  was  a wall  with  beau- 
tiful French  door  in  same.  Instead  of 
fifty  musicians,  you  will  see  a hundred ; 
instead  of  3500  seat  theatre,  you  will  feel 
that  you  are  in  a tremendous  audience  be- 
cause the  effect  will  be  of  a double  theatre, 
fairy  like,  a glowing,  glittering,  living  thing 
with  all  its  colorful  and  soft  lighting 
effects. 

At  the  end  of  the  overture  the  orchestra 
will  be  lowered  out  of  sight  again,  the  lights 
dimmed,  the  picture  comes  on  and  out  of 
the  depths  the  organ  console  will  rise,  the 
organist  lighted  by  a baby  spot,  accompany- 
ing the  action  of  the  play.  The  musicians 
again  walk  off  the  platform,  out  of  sight, 
without  noise  or  confusion.  . 

♦ * * 

That  is  the  last  word — as  I know  it  now. 
Next  year’s  progress  will  teach  us  some- 
thing else — who  knows. 


‘‘Reverse”  Theatre 
Not  Regarded  as 
Desirable 

“Better  Theatres,”  through  the 
courtesy  of  its  advisory  staff  mem- 
ber, Robert  Boiler  of  Boiler  Brothers, 
Kansas  City  and  Los  Angeles  theatre 
architects,  takes  this  oportunity  to 
answer  several  inquiries  regarding 
features  of  the  “reverse”  type  thea- 
tre. Mr.  Boiler  reports  as  follows: 

“The  reverse  type  of  theatre  is 
not  desirable,  under  most  condi- 
tions. The  only  instance  where 
there  is  any  advantage  in  planning 
a small  theatre  of  the  reverse 
type,  with  the  audience  entering 
at  either  side  of  the  screen,  is 
where  the  lot  has  an  extreme  up- 
ward slope  toward  the  rear,  mak- 
ing it  impossible  to  have  exits  at 
both  ends  of  the  house,  as 
required  in  most  localities.  Even 
in  this  case,  however,  it  is  not  im- 
possible to  plan  the  standard  type 
of  theatre. 

"One  of  the  undesirable  points 
of  the  reverse  type  is  that  the 
patron  enters  facing  the  audience, 
and  a majority  of  the  people  do 
not  wish  to  be  as  conspicuous  as 
this  mode  of  entrance  makes  them. 

"Another  disadvantage,  especi- 
ally in  the  daytime,  is  that  one’s 
eyes  are  blinded  upon  entering 
from  the  bright  sunlight  into  the 
darkened  theatre,  and  it  takes 
several  seconds  for  the  eyes  to  be- 
come accustomed  to  this  change. 
The  embarrassment  felt  upon  en- 
tering a dark  room,  and  fumbling 
for  one’s  bearings,  is  duplicated  in 
the  patron’s  attempt  to  find  the 
aisle  and  seat  he  desires.  An 
added  objection,  in  this  connec- 
tion, is  that  the  attention  of  the 
audience  watching  the  picture  is 
continually  distracted  by  the 
people  passing  to  and  fro  either 
side  of  the  screen. 

“Perhaps  the  greatest  disadvan- 
tage of  all  is  the  fact  that  a 
practical  stage  cannot  be  built  in 
the  reverse  type  of  theatre,  and 
experience  has  taught  theatre  men 
that  when  a theatre  of  any  type  is 
built,  it  should  be  provided  with 
enough  stage  space  to  accommo- 
date at  least  small  attractions." 


r-GOOD  CLEAN  AIR 
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HE  REQUIREMENTS  OF  PROPER 
VENTILATION  ARE: 


VIEW  OF  SPR.W  CHAMBER 


1.  Correct  amount  of  air,  properly  dis- 
tributed. In  theatres  this  should  be  at 
least  1,000  cubic  feet  per  person  per 
hour. 

2.  The  temperature  must  be  main- 
tained within  close  limits  and  be  sub- 
ject to  proper  regulation  and  control. 

3.  The  humidity  should  be  properly 
regulated  by  means  of  a properly  de- 
signed and  installed  air  washer.  It 
should  be  controlled  by  a HUMIDO- 
STAT  (a  device  for  automatically  regu- 
lating the  humidity  of  the  surrounding 
air  by  controlling  the  air  washer). 

4.  The  velocity  of  the  air  must  not 
be  too  great,  as  drafts  are  very  disagreeable.  By  proper  design  of 
ducts,  grilles,  etc.,  the  velocity  can  be  kept  within  the  permissible 
limits,  2 feet  per  second  is  the  maximum. 

5.  There  should  be  no  offensive  odors  introduced  with  the  air. 
An  air  washer  will  eliminate  all  odors. 

6.  The  dust  suspended  in  the  incoming  air  must  be  removed  as  far 
as  possible.  A well  designed  air  washer  will  remove  from  95%  t'l 
98%  of  all  suspended  dust. 

7.  The  bacteria  count  must  be  kept  to  the  absolute  minimum. 

IN  ONE  INSTALLATION  FIVE  BUCKETS  OF  MUD,  SOOT, 

AND  OTHER  DISEASE  BREEDING  FILTH  WERE  REMOVED 
FROM  THE  WEBSTER  AIR  WASHER  WITHIN  ONE  WEEK. 

Let  us  help  you  increase  your  box  office  returns 

Atmospheric  Conditioning  Corporation 

Lafayette  Building  Philadelphia,  Pa. 


SUPREMACY  IN  AUTOMATIC  CURTAIN 
CONTROL  and  TRACK  EQUIPMENT 


WHEN  BETTER  EQUIPMENT  IS  BUILT 


PATENTED 


MuS 

WILL  BUILD  IT 

E.  J.  VALLEN  ELECTRICAL 
COMPANY 
AKRON,  OHIO 


THE 

Geometric  Safety  Reel 

USED  AS  STANDARD 
by  the  Largest  Producers 

The  Double  Edge  Prevents 

Cutting  of  Film— Cutting  Operator'^  Fingers 

The  Rolled  Edge 

Doubles  the  Strength 

The  Geometric  Stamping  Co. 

221  E.  131st  St.,  Cleveland,  Ohio 
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PROJECTION  BOOTH  OUTFIT.  The  outfit  shown  herewith  com- 
bines the  elements  of  safety  and  efficiency  containing  enclosed 
rewind,  inspection  spool,  fireproof  waste  can  and  fireproof  reel 
compartments. 


BALL  GUM  machine.  Vending 
machines  of  this  type  have  found 
favor  among  a great  many  small 
theatres. 


JAZZ  ACCOMPANI- 
MENT. The  little  instru- 
ment pictured  here  is 
operated  by  humming  into 
it  and  is  said  to  give  all 
the  effects  of  a saxo- 
phone. Its  manufacturers 
see  a welcome  place  for 
it  in  the  small  town  or- 
chestra and  as  a novelty 
number. 


FIRE  EXTINGUISHER, 
which  is  automatic  in  ac- 
tion and  throws  stream 
30  feet  at  120  pounds 
pressure. 


CHANGE  MAKER.  This  is  an  appreciated  piece 
of  equipment  when  it  is  necessary  to  move  the 
crowds  fast.  Accuracy  in  making  change  is  an- 
other feature  of  a device  of  this  type. 


Here  is  an  ingenious  idea  for  an  Electric  sign. 
The  letters  flush  on  one  at  a time,  giving  an  effect 
like  that  of  a scroll  or  curtain  working  up  and 
down.  Then  the  lights  go  out  and  the  sign  flashes 
on  complete— to  disappear  and  show  again  one 
letter  at  a time.  Here  is  a sign  that  is  quite  un- 
usual and  bound  to  attract  attention. 
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Plans  of  Skouras’ 
Newest  St.  Louis 
House  Soon  Ready 

HE  architectural  firm  of  Rapp  & Rapp, 
Chicago,  are  busy  at  work  on  the  plans 
for  Skouras  Brothers’  new  $4,000,000  Am- 
bassador theatre  to  be  erected  at  Seventh 
and  Locust  streets,  St.  Louis,  and  it  is  pos- 
sible that  the  preliminary  plans  will  be  com- 
pleted within  the  next  few  weeks. 

Because  of  the  high  value  of  the  land  it 
has  been  decided  to  erect  a large  office 
building  in  conjunction  with  the  new 
amusement  palace.  It  is  possible  that  this 
structure  will  go  upward  to  twenty  stories 
or  more,  but  that  detail  has  not  been  defi- 
nitely determined. 

* * * 

In  the  St.  Louis  financial  circles  the  deal 
for  the  new  theatre  site  is  looked  upon  as 
one  of  the  biggest  ever  pulled  off  in  the 
Mound  City.  It  is  rumored,  and  there 
seems  to  be  substantial  basis  for  the  report, 
that  Skouras  Brothers  have  had  an  oppor- 


tunity to  reap  a cool  profit  of  $500,000  on 
the  deal  by  surrendering  the  location  to  a 
big  Chicago  financial  concern  that  had  been 
dickering  for  the  corner.  They  planned 
to  erect  a 2S-story  office  or  hotel  structure 
on  the  ground. 

It  is  said  that  Skouras  Brothers  paid 
$1,200,000  for  the  ground  and  present  im- 
provements and  that  a few  days  later  when 
the  Chicago  interests  learned  that  the  site 
had  changed  hands  they  offered  the  new 
owners  $1,700,000,  agreeing  to  pay  the 
$500,000  profit  in  cash  immediately.  How- 
ever this  offer  was  declined,  Skouras 
Brothers  feeling  that  if  the  location  was 
worth  that  much  to  the  Chicago  interests 
it  most  certainly  would  not  be  worth  a 
penny  less  to  them.  The  site  is  in  the 
heart  of  the  down-town  shopping  district 
and  it  is  certain  that  it  will  enhance  in 
value  as  the  years  roll  by. 

* + * 

Work  on  the  new  St.  Louis  theatre, 
Grand  boulevard  at  Morgan  street,  is  pro- 
gressing very  nicely  and  the  present  indi- 
cations are  that  it  will  be  ready  for  the 
grand  opening  scheduled  for  June  1,  1925. 
The  theatre  will  cost  $2,000,000.  It  is 


among  the  largest  west  of  New  York  City 
and  will  have  accommodations  for  4,200 
persons.  It  will  be  operated  by  the  Metro- 
politan Theatre  Corporation  headed  by 
David  Sommers  and  Sam  Kepler. 


**The  House 
of  Service** 


Installed 
in  the 

BUTTERFIELD 

CIRCUIT 


THE  BEST  IN  THEATRE 
EQUIPMENT 


NEW 
SIMPLEX 

Machines 


AMUSEMENT  SUPPLY  CO. 

2105  John  R St.  Detroit,  Michigan 


Astonishing  achievements  in  motion  picture  exhibition 
were  only  ideas  a short  while  ago.  IDEAS  spurred  manu- 
facturing genius  to  undreamed  of  accomplishments  in  the 
perfection  of  theatres.  Successful  management  IDEAS 
abound  in  the  manufacturers’  advertisements.  Read  them. 

Advertised  in  The 

BETTER  THEATRES  SECTION 

(If  you  desire  something  not  listed  here,  Exhibitors  Information  and  Catalog 
Bureau  on  the  folloiving  page  will  get  it  for  you.) 


ADVERTISING  PROJECTOR 
Lavenham  Corporation. 

2030  Grand  Central  Terminal, 
New  York  City. 

AIR  CONDITIONING  EQUIP. 

Atmospheric  Conditioning  Corp., 
Lafayette  Bldg.,  Philadelphia. 

AUTOMATIC  CURTAIN 
CONTROL 

E.  J.  Vallen  Electrical  Co., 

Akron,  Ohio. 

Automatic  Devices  Co., 

17  N.  7th  St.,  Allentown,  Pa. 
CARBONS 

National  Carbon  Co. 

Long  Island  City,  N.  Y. 

Charles  W.  Phellis  & Co., 

130  W.  42nd  St.,  N.  Y.  C. 
CHANGE-OVERS 

Essannay  Elec.  Mnfg.  Co., 

1012  10th  Ave.,  Maywood,  111. 
COUPON  TICKET  BOOKS 
Arcus  Ticket  Co. 

348  N.  Ashland  Ave.,  Chicago. 
EDISON  MAZDA  LAMPS 

Edison  Lamp  Works  of  G.  E., 
Harrison,  N.  J. 

ELECTRIC  FLASHERS, 

COLOR  HOODS 

Reynolds  Electric  Co., 

2651  W.  Congress  St.,  Chicago 
EQUIPMENT  DEALERS 
Amusement  Supply  Co., 

2105  John  R.  St.,  Detroit 
Hollis,  Smith,  Morton  Co. 

1024  Forbes  St.,  Pittsburgh. 
Chicago  Theatre  Equip.  Co. 

538  S.  Dearborn,  Chicago 
HEATING  & VENTILATING 

Supreme  Heater  & Ventilating 
Co.,  1552  Olive  St.,  St.  Louis,  Mo. 


LENSES 

Kollmorgen  Optical  Corp., 

35  Steuben  St.,  Brooklyn,  N.  Y. 
Bausch  & Lomb, 

Rochester,  N.  Y. 

MAZDA  LAMPS  & EQUIPMENT 
National  Lamp  Works, 

Nela  Park,  Cleveland,  O. 
Monarch  Theatre  Supply, 

724  S.  Wabash  Ave.,  Chicago. 
MARQUEES  CANOPIES 
Edwards  Mfg.  Co. 

Cincinnati,  O. 

ProBert  Sheet  Metal  Co., 

19  W.  8th  St.,  Covington,  Ky. 
MOTION  PICTURE  CABLE 
Rockbestos  Products  Corp., 
New  Haven,  Conn. 

MUSIC  STANDS 

Gallagher  Orchestra  Equip  Co. 
3235  Southport  Ave.,  Chicago. 
OFFICE  EQUIPMENT 
Lexington  Desk  Co., 

157  East  44th  St.,  N.  Y.  City. 
ORGANS 

Marr  and  Colton, 

Warsaw,  N.  Y. 

Hillgreen,  Lane  & Co. 

Alliance,  O. 

ORGAN  CHAMBER  HEATERS 
Evenheeter  Mnfrs. 

630  Bluff  St.,  Beloit,  Wis. 
PIANOS 

Baldwin  Piano  Co. 

323  S.  Wabash,  Chicago. 

PROJECTORS 

Nicholas  Power  Co., 

90  Gold  St.,  New  York  City. 
Superior  Projector,  Inc., 
Coxsackie,  N.  Y. 


REELS 

Geometric  Stamping  Co., 

221  E.  131st  St.,  Cleveland,  O. 
REFLECTING  ARC  LAMPS 

American  Reflecting  Arc  Corp., 

24  Milk  St.,  Boston,  Mass. 
Warren  Products  Co., 

265  Canal  St.,  New  York  City. 
SANITARY  FIXTURES 
Crane  Company, 

836  S.  Michigan,  Chicago. 
SCREENS 

C.  S.  Wertsner  & Son, 

211  N.  13th  St.,  Philadelphia. 
Raven  Screen  Corp., 

345  W.  39th  St.,  New  York. 
Minusa  Cline  Screen  Co., 
Bomont  at  Morgan,  St.  Louis. 
SEATS 

Hey  wood- Wakefield 
209  Washington  St.,  Boston. 
SHUTTERS 

Double-Disc  Shutter  Co., 

2100  Payne  Ave.,  Cleveland. 

SWITCHBOARDS,  CONTROLS 
Hart  Manufacturing  Co. 

Hartford,  Conn. 

TICKETS 

Globe  Ticket  Co., 

122  N.  12th  St.,  Philadelphia. 

THEATRE  TELEPHONE  SYSTEMS 
S.  H.  Couch  Co., 

Norfolk  Downs,  Mass. 

TRANSVERTERS 
Arcus  Ticket  Co., 

348  N.  Ashland  Ave.,  Chicago. 
Hertner  Electric  Co., 

Cleveland,  O. 
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Exhibitors  Information  and 
Catalog  Bureau 

Many  of  the  products  listed  below  are  advertised  by  reliable  companies  in  this  issue  of  “Better  Theatres.”  See 

“Advertisers  Index”  before  filling  in  coupon  for  information. 


A 

1 Accounting  systems 

2 Accoustical  installations 

3 Adding,  calculating  machines 

4 Addressing  machines 

5 Advertising  novelties,  materials 

6 Air  conditioning  equipment 

7 Air  dome  tents 

8 Aisle  Lights 

9 Alarm  signals,  systems 

10  Architectural  service 

11  Arc  regulators 

12  Artificial  plants,  flowers 

13  Art  titles 

14  Automatic  curtain  control 

15  Automatic  projection  cut-outs 

16  Automatic  sprinklers 

H 

17  Bell-buzzer  signal  systems 

18  Blocks — pulleys — stage  rigging 

19  Booking  agencies  for  musicians 

20  Booking  agencies  (state  kind) 

21  Books  on  the  M.  P.  Industry 
28  Booths,  projection 

23  Booths,  ticket 

24  Box — loge  chairs 

25  Brass  grills 

26  Brass  rails 

27  Brokers — Theatre  promotion 

C 

28  Calcium  lights 

29  Cabinets,  reel 

30  Cameras 

31  Canop  ies  for  fronts 

32  Carbons 

33  Carbon  sharpeners 

34  Carbon  wrenches 

35  Carpets 

36  Carpet  lining 

37  Carpet  covering 

38  Cement,  film 

39  Chairs,  theatre 

40  Change  makers 

41  Change  overs 

42  Coloring,  lamp 

43  Cooling  equipment 

44  Condensers 

45  Converters 

46  Coverings — carpet — rail — fur- 

niture 

47  Cups,  sanitary  drinking 

48  Curtains,  stage 

49  Curtains — boxes — lobbies,  etc. 

50  Curtain  operating  machines 

D 

51  Decorations,  (state  kind) 

52  Dimmers 

53  Disinfectants — perfumed 

54  Doors,  fireproof 

55  Draperies 

56  Drinking  fountains 

57  Duplicating  machines 

E 

58  Electric  circuit  testing  instru- 

ments 

59  Electric  fans 

60  Electric  i)ower  generating 

plants 

61  Electric  signs 

62  Electric  signal  and  control  sys- 

tems 

63  Emergency  lighting  plants 

64  Exit  light  signs 


F 

65  Film  cleaning  service 

66  Film  splicing  machine 

67  Film  tools,  (state  kind) 

68  Film  waxing  machine 

69  FXre  alarms 

70  Fire  escapes 

71  Fire  extinguishers 

72  Fire  hose 

73  Fire  hose  reels,  carts 

74  Fire  proof  curtains 

75  E*ire  proof  doors 

76  Fire  proofing  materials 

77  Fixtures,  lighting 

78  Flashlights 

79  Flashers 

80  Flowers,  artificial 

81  Floorlights 

82  Floor  covering 

83  Footlights 

84  Fountains,  decorative 

85  Frames — poster,  lobby  display 

86  Furnaces — oil  burning 

87  Fronts,  metal  theatre 

88  Furnaces — coal  burning 

89  Fuses 

90  Furniture 

G 

91  Generators 

92  Gummed  labels 

93  Gypsum  products 

H 

94  Heating  system — coal 

95  Heating  system — oil 

I 

96  Ink,  pencils  for  slides 

97  Insurance — Rain 

98  Insurance — Fire 

99 — Interior  illuminated  signs 

100  Interior  decorating  service 

J 

101  Janitors*  supplies 

li 

1 02  Lamps — decorative 

103  Lamp  dip  coloring 

104  Lamps — general  lighting 

105  Lamp  shades 

106  Lavatory  equipment — furnish- 

ings 

107  Lavatory  fixtures 

108  Lenses 

109  Lights — exit 

110  Lighting  fixtures  * 

111 —  Lighting  installations 

112 —  Lighting  systems — complete 

113  Linoleum 

114  Liquid  soap 

115  Liquid  soap  containers 

116  Lobby  display  frames 

117  Lobby  gazing  balls 

118  T.obby  furniture 

119  Lobby  decorations 

120  Luminous  numbers 

121  Luminous  signs — interior — ex- 

terior 

M 

122  Mailing  list 

123  Machines,  pop  corn 

124  Marble 

125  Marquise 

126  Mats  and  runners 

127  Mazda  projection  adapters 


128  Metal  lath 

129  Metal  numbers,  letters 

130  Metal  polish 

131  Mirrors — shades 

132  Motor  generators 

133  Music  publishers 

134  Music  stands 

135  Musical  instruments  (state 

kind) 

N 

136  Napkins 

137  Novelties — advertising 

138  Nursery  furnishings  and 

equipment 

O 

140  Orchestral  pieces 

141  Orchestra  pit  fittings,  furnish- 

ings 

142  Organs 

143  Organ  lights 

144  Ornamental  fountains 

145  Ornamental  metal  work 

146  Ornamental  metal  theatre 

fronts 

P 

147  Paint,  screen 

148  Paper  drinking  cups 

149  Paper  towels 

150  Perfumers 

151  Pianos 

152  Picture  sets 

153  Player  pianos 

154  Plastic  fixtures  and  decorations 

155  Plumbing  fixtures 

156  Positive  film 

157  Posters 

158  Poster  frames 

159  T'oster  lights 

160  Pester  paste 

161  Portable  projectors 

1 62  Pottery — decorative 

163  Power  generating  plants 

164  Printing,  theatre 

165  Programs 

166  Program  covers 

167  Program  signs — illuminated 

168  Projection  lamps 

169  Projection  machines 

170  Projection  machine  parts 

171  Projection  room  equipment 

R 

172  Radiators 

173  Radiator  covers 

174  Rails,  brass 

175  Rain  insurance 

176  Rectifiers 

177  Re-construction  service 

178  Re-decorating  service 

179  Reflectors  (state  kind) 

180  Re-furnishing  service 

181  Reels 

182  Reel  end  signals 

183  Keel  packing-carrying  cases 

184  Ke  seating  service 

185  Rewinding  film 

186  Rest-room,  equipment  and  fur 

nishings 

187  Roofing  materials 

S 

ISS  Safes,  film 

189  Scenery,  stage 

190  Scenic  artists  service 


191  Screens 

192  Screen  paint 

193  Seat  covers 

194  Seat  indicators 

195  Seats — theatres 

196  Signs  (state  kind) 

197  Signals,  reel  end 

198  Sign  flashers 

199  Sign-cloth 

200  Sign  lettering  service 

201  Side  walk  machines — corn  pop 

pers 

202  Slides 

203  Slide  ink,  pencils 

204  Slide  lanterns 

205  Slide  making  outfits 

206  Slide  mats 

207  Shutters,  metal  fire 

208  Soap  containers — liquid 

209  Speed  indicators 

210  Spotlights 

211  Stage  doors — valances,  etc. 

212  Stage  lighting  equipment 

213  Stage  lighting  systems 

214  Stage  rigging — blocks,  pulleys 

215  Stage  scenery 

216  Stair  treads 

217  Statuary 

218  Steel  lockeri 

219  Stereopticons 

220  Switchboaids 

T 

221  Tally  counters 

222  Tapestries 

223  Telephones,  inter-communicat- 

ing 

224  Temperature  regulation  system 

225  Terra  Cotta 

226  Theatre  accounting  systems 

227  Theatre  dimmers 

228  Theatre  seats 

229  Tickets 

230  Ticket  booths 

231  Ticket  choppers 

232  Ticket  holders 

233  Ticket  racks 

234  Ticket  selling  machines 

235  Tile 

236  Title  stands 

237  Towels — paper 
238 — Towels — cloth 
239  Trailers 

'240  Transformers 

241  Tripods 

242  Turnstiles — registering 

243  Typewriters 

V 

244  Uniforms 

V 

245  Valances 

246  Vases,  stone 

247  Vacuum  cleaners 

248  Ventilating  fans 

249  Ventilating,  cooling  system 

250  Ventilating  systems — complete 
251 — Vending  machines — soap — tow- 
els— napkins,  etc. 

252  Vitrolite 

253  Wall  burlap 

254  Wall  leather 

255  Water  coolers 

256  Wheels,  color 
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• Gentlemen;  I should  like  to  receive  reliable  information  on  the  items  ■ 

I listed  herewith ; I 

I (Refer  to  Items  by  Number)  I 


Remarks 


Name ^ Theatre City 

State Seating  Capacity 


USE  THIS  COUPON 
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Detailed  information  con- 
cerning any  product  listed 
above  will  be  sent  to  any  ex- 
hibitor. Fill  in  the  coupon  to 
the  left  and  mail  to  Exhibitors 


Herald,  407  S,  Dearborn  St., 
Chicago.  This  service  is  free  to 
Herald  readers 


'Vorld's  jimst  Jheatre  Organ 


LWeatre 


■ 


■inest 


T'Mcmk) 


QUALITY 

COUNTS 

ROBERT  - MORTON 
supremacy  in  the  art 
of  organ  building  is 
evidenced  by  the  rec- 
ord of  successful  in- 
stallations in  the  more 
progressive  houses, 
and  by  the  many  un- 
solicited testimonials 
to  its  super-excellent 
quality  from  men  dis- 
tinguished in  the  na- 
tion’s theatrical  life. 

ROBERT  - MORTONS 

are  built  in  styles  and 
sizes  to  suit  every  type 
of  theatre. 

A ROBERT-MORTON 

Organ  places  your  the- 
atre in  the  same  class 
with  the  nation’s  best, 
and  price  and  terms 
are  within  your  reach. 
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Nev/'Vbrk-  - Berkeley  Chicago 

148-150 iv 46*J‘ St.  ° California  ° 845  S. WabashAve 


DEAGAN  PERCUSSIONS  USED 
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mes^MieaLreurgan  Vorld'5  finest  Jheatre  Organ 
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‘A  Feature  in  Itself** 

We  told  you  so! 


TATHE  "REVIEWl 

One  Heel  E'Oery  WeeK. 
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n Tnis  Issue: 


The  Memoirs  or  1 homas  H.  ince 
A New  Plan  for  Presentations  . 
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Two  Big 
Broadway 
Openings 

at 

Two  Dollar 
Top 


A^EARED  in  new  YORK  papers  NOVEMBER  26 


Thurs.  Dec.  4 


At  ^30  P.  M. 

ft  has  been  Erich  Vpn  Stroheim’*  life 
ambition  to  make  a picturization  of 
Frank  Norris’  great  American  novel— 
"McTeague.”  One  week  from  tomorrow 
night  the  result  of  two  years  of  constant 
devotion  to  this  task  will  be  presented 
to  an  exbectant  public.  VGREED'’which 
is  "McTeague”  in  pictures,  produced  by 
Metro-Goldwyn,  is  a most  important 
achievement. 


9 mOSTI  CKAOMinO  PtAvMCl/S6 

^mopolitan  Theatre 

i trttU  A.i^.i^Vii 'd  * 


etr( 


Monday  night,  December  First, 
at  eight  thirty  o’clock  precisely. 
Inspiration  Pictures,  inCy(Chas. 
H.  Duell,  President),  will  pre- 
sent for  the  first  time  anywhere 
Miss  LILLIAN  QISH 
in“Romola,"  with  Miss  Dorothy 
Qish,  at  the  Qeo.  M.  Cohan 
Theatre,  Broadway  and  Forty- 
third  Street.  A Henry  King 
Production.  A Metro-Goldwyn 
Picture. 

IMPORTANT  NOTE:  Hjtti  Miw  Lillian  Cuh  and 
MIm  Derochy  Qiih  u>i(l  he  present  at  the  Premiere. 


APPEARED  IN  ALL  NEW  YORK  PAPERS  NOVEMBER  23 
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PICCADILU 


Nationally  advertised  in 
The  Saturday  Evening  Post 


i 


Far  superior  to  'The^ 
Storm  '-thrills  incom- 
parable. Should  hd\ie 
one  hundred  per  cent 


'BrpadWay’s  MeWest 

Picture  Palace 

kgmning  December  13“' 1924 

Watch 

it  siVeep 

Nei^  York 

TheTORNADO  opened 
to  biggest  Thursday 
house  has  ever  had! 
Topped  Lloyd  which  held 
the  record!  A great 
picture ! ” 


HARRISON'S  REPORTS 


"Destined  to  make 
bo/  office  history 
-a  Genuine  cyclonic 
hit ! " ^ ^ 

mOTION  PICTURE  NEIV5 


. A smashing  btg,^ 
climai  that  wfl 
have  them  clenching 
their  seats  / " ^ 

WOVINO  PICTURE  \VORLD 


isentecL  by 

kRL  laemmle 


rHG  PICTURES 


PALACE  THEATRE, 
NORWICH,  CONN. 


Motion  Picture  Producers  ^Distributots 
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An  ever-growing,  limitless  pile  of  profits 
in  Toronto! 

In  the  city  of  Toronto  “The  Hunchback  of  Notre 
Dame”  played  to  sensational,  record-breaking, busi- 
ness for  four  weeks  at  the  Tivoli  Theatre. 

This  was  followed  with  a second  run  of  one  week 
at  Shea’s  Hippodrome  with  similar  results. 

* 

Subsequently  “The  Hunchback  of  Notre  Dame” 
played  eleven  Nathanson  houses  maintaining  the 
box-office  pace  it  had  already  established. 

* 

And  “The  Hunchback’s”  latest  achievement  in 
Toronto  is  the  following  record  of  engagements 
which  speaks  for  itself : 

KING’S  PLAYHOUSE: 

Record  business,  turned  people  away  three  days. 

CLASSIC  THEATRE: 

Record  turn-away  business  for  three  days. 

LA  RETA  THEATRE: 

Turned  people  away  two-day  engagement. 

WOODBINE  PALACE: 

Capacity  each  day,  house  packed  seven  o’clock  each  night  of  three- 
day  engagement. 

CROWN  THEATRE: 

This  theatre  played  picture  after  five  houses  in  zone  and  did  the' 
biggest  business  in  two  years. 

KUM  C THEATRE 

Turned  them  away  each  night  two  nights. 

MODEL  THEATRE: 

This  house  followed  the  Crown  and  other  five  houses  in  district  and 
had  a line  up  half  a block  each  night,  two-day  engagement,  turned 
people  away.  Going  to  re-book  same. 

DORIC  THEATRE: 

Biggest  business  in  two  years,  fined  for  crowding  theatre  first  night 
of  three-day  engagement. 

Nationally  Advertised  in 
The  Saturday  Evening  Post 


U.S.A.  ENGLAND  INDIA  FRANCE  CANADA  AMEfiicA  AUSIRAIASIA  ZEALAND  JAPAN 


A UNIVERSAL  PRODUCTION  Presented  hy  CAUL  LAEMMLE 


December  13,  1924 
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See  the  Dec.  27th  Saturday  Evening 
Post  for  list  of  theatres  showing  “Peter 
Pan’*  New  Year’s  Week.  Ask  your 
theatre  manager  when  he  will  show  it. 


Adolph  Zuk.o/c  A.^^o  L.  lask^y  PfLCitwr 


J.M.BAIVRIES 

(A  HEIiBEKr  BWBNON  ^rodudion 

ASSISTED  BY  HOY  POA\ERDY 
Screen  pley  by  Willis  Goldbeclt. 


Let  Peter  Pan 
give  you  the  youthful  way 
of  looking  at  life  once  more! 


“Peter  Pan”,  J.  M.  Barrie’s  immortal  play  picturized  at  fast! 
A glorious  celebration  of  youth,  adventure  and  lyrical  mischief! 

Whole  train-loads  of  “ Peter  Pan”  as  a book  have  been  bought! 

Thousands  of  theatres  have  been  jammed  to  the  aisles  in  a 
score  of  countries  to  enjoy  “Peter  Pan”  as  a stage  play! 

In  England  the  play  is  revived  every  year  and  puts  most  of 
the  current  attractions  in  the  shade! 

Paramount  has  owned  the  picture  rights  to  “Peter  Pan”  for 
a long  time,  but  refused  to  produce  it  until  the  technique  of  the 
screen  could  beat  the  stage  productions  completely  in  bringing 
out  the  magic  and  mystery  of  Peter’s  adventures,  and  until  a 
perfect  type  to  play  Peter  was  discovered. 

Well,  the  magic’s  there  all  right,  and 
so  is  Betty  Bronson, chosen  by  J.  M.  Barrie 
himself  as  the  ideal  artiste  for  the  part; 
and  Ernest  Torrence  is  Hook  the  Pirate. 


“Peter  Pan”  is  the  greatest  family 
movie  the  world  ever  saw.  Nobody  is  too 
young  to  enjoy  it,  and  nobody’s  too  old 
to  feel  like  a happy  kid  when  he  sees  it. 


“Peter  Pan”  will  be  advertised  nationally  in  the  Saturday  Evening  Post  (2  pages  listing  250  day-and-date 
runs),  Liberty  (ad  in  four  colors),  Photoplay  Magazine,  (Canadian  Home  Journal,  McLean’s,  St.  Nicholas, 
Child  Life,  Young  Folks’  Magazine,  and  John  Martin’s  Book.  Watch  for  them  and  tie  up! 
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An  Exhibitor  Discusses 
Papers 

Mr.  Martin  J.  Quigley, 

Editor,  Exhibitors  Herald, 

407  South  Dearborn  Street, 

Chicago,  111. 

Dear  Sir; 

The  Herald  is  sure  going  to  the  dogs  now.  Exhibitors  Trade  Review, 
a trade  paper  that  tried  a short  time  ago  to  imitate  your  department, 
“What  the  Picture  Did  for  Me,”  but  made  a failure,  as  they  have  quit 
printing  them,  comes  out  in  its  November  20th  issue  and  says,  “The 
News  Was  Right.”  After  laying  some  stress  on  a doubt  that  the  News 
made  the  statement,  it  says  (page  36)  ; “If  the  News  made  the  state- 
ment, as  charged,  the  News  was  right”  (then  they  soft  pedal  the  answer) , 
saying,  “It  might  have  said  that  exhibitors  who  indulge  in  the  prac- 
tice mentioned  are  foolish.”  I presume  now  the  Derald  will  quit  the 
“What  the  Picture  Did  for  Me”  department  and  copy  the  Trade  Review. 

I got  a card  last  week  from  the  Trade  Review  stating  they  would  send 
Trade  Review  one  year,  and  a book  on  projection.  As  my  projectionist 
wanted  the  book,  I sent  the  $2.00.  Am  sorry  I can’t  send  it  back  and 
get  my  $2.00.  My  operator  says  there  is  nothing  in  it  that  he  did  not 
have  before,  as  it  was  an  advertisement  for  Simplex  machines,  and  a 
supply  house,  and  I receive  lots  of  that  stuff  gratis.  This  is  just  a tip 
to  feUow  Exhibitors  Herald  members  that  if  you  would  read  this  whole 
two-page  lambasting  this  Trade  Review  gives  small  town  exhibitors,  you 
sure  would  not  want  it.  I am  writing  to  tell  them  to  stop  mine,  as  I 
don’t  care  to  read  it. 

It  appears  to  me  that  they  think  small  town  exhibitors  are  a bunch 
of  hicks  and  they  are  not  backward  in  their  paper  to  say  so.  They 
gave  fifteen  exhibitors’  names  and  say  this  is  “typical  extracts  from 
eight  issues.”  Then  next  paragraph  is  “But  why  prolong  the  agony?”  I 
would  like  to  copy  the  whole  report,  but  space  forbids.  I hope  to  see 
the  Herald’s  comment  in  next  issue  of  the  Herald. 

Yours  very  truly, 

(Signed)  R.  S.  Wenger, 

Victory  theatre. 
Union  City,  Ind. 

Mr.  R.  S.  Wenger, 

Victory  theatre. 

Union  City,  Ind. 

Dear  Mr.  Wenger: 

The  Herald  will  make  no  comment  at  this  time  upon  the  article  of 
the  New  York  publication. 

We  regret  to  disappoint  you,  but  I am  sure  you  will  realize  that  being 
faced  with  many  demands  of  importance  upon  our  space,  it  would  be 
a long  time,  if  ever,  before  we  could  reach  that  item. 

Also,  we  feel  no  obligation  to  acknowledge  the  gratuitous  advice  of- 
fered in  the  article  of  the  New  York  paper,  because  we  are  pleased  to 
subscribe  to  the  commonsense  policy  of  recognizing  advice  only  from 
competent  sources. 

Very  truly  yours, 

(Signed)  Martin  J.  Quigley, 

Publisher. 


Presents 


L1.0YD 


HAM  I LTON 


Hamilton  can  almost  draw 
more  business  for  me  than 
almost  any  feature  I can  get. 
. . H.  Bettendorf,  Opera  House, 
Foley,  Minn,  in 
GREATER  AMUSEMENTS 


There  are  many  laughs  scattered  through- 
out the  scenes  ....  There  are  several 
subway  scenes  burlesquing  the  subways 
of  New  York.  Well,  in  these  Hamilton 
is  superb. 

The  situations  themselves  are  funny  and 
anyone  would  shriek  with  laughter — but 
when  a live  duck,  live  and  wilful,  he  is 
taking  home  for  dinner,  gets  away  from 
him  and  hides  behind  a lady’s  petticoat, 
poor  Hamilton  shows  ideal  control.  These 
scenes  afford  more  laughs  than  any  we 
have  recently  noted. 

— EXHIBITORS  TRADE  REVIEW 


New  York’s  subway  is  a national  insti- 
tution. Its  milling  mobs  are  a national 
byword.  Out  of  the  pushing,  rushing 
crowd  in  the  underground  railway 
Hamilton  gets  some  of  the  best  laughs 
he  has  ever  produced. 


For  foreign  rights  address 
FAR  EAST  FILM  CORPORATION 
729  Seventh  Avenue,  New  York  City 


Member,  Motion  Picture  Producers  and  Distributors 
of  America,  Inc.  Will  H.  Hays,  President 
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For  foreign  rights  address 
FAR  EAST  FILM  CORPORATION 
729  Seventh  Ave.  New  York  City 


Member, 

Motion  Picture  Producers  and  Distributors 
of  America,  Inc. 

Will  H.  Hays,  President 


BOOKED  BY  SHOWMEN 


TOM 
TERRISS’ 

production  of 
the  novel  hy 

PAUL  GWYNNE 


Member  of  Motion  Picture  Producers  and  Distributors  of  America,  Inc. — Will  Hays,  President. 


WHO  BOOK  PROFITS! 


it  packed  the  CAMEO  THEATRE 

(New  York)  at  its  World  Premiere 
Showing 

— and  now  it  has  been  booked 
for  the  famous  STANLEY 
THEATRE  of  Philadelphia 


IT  DOESN’T  take  a showman  long 
to  discover  whether  a picture  has 
BOX-OFnCE  or  hasn’t  BOX-OPHCEl 
Here’s  one  that  showmen  have  picked 
immediately  as  an  attraction  built  to 
gather  in  the  dough.  It’s  a Spanish  love 
drama— romance  of  a people  born  for 
reckless  amour  and  adventure.  With 
the  only  actual  scenes  of  the  Bull  Ring 
ever  shown  in  a feature  picture.  Other 
showmen  are  picking  it  for  a sure  thing. 
Grab  it  for  your  theatre  now! 


with 

PEDRO  DE  CORDOBA 


RENEE  ADOREE 


tter  from 


hldwj/n 

Information  Concerning  Territorial  Rights  Outside  of  the  U.  S.  and 
Canada  can  be  Obtained  from  FOREIGN  DEPT.,  1540  Bway., 
New  York  City 
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JJ. FLEMING 


J.J.FLEMING 

present's 

AL.FERGUSON 


in  a Series  of  Six 
OhritUngDramas 

for  release  on  tbelndependentMarket 


II 


SHACKLES  OF  FEAR 

with  AL.FERGUSON  and  PAULINE  CURLEY— 


now  ready 


!»^TRAILo/VENCEANCr 

wiffi  AL-FERGUSONanciPAULINECURiEY 


PHANTOM  SHADOWS 

with  AL.FERGUSONowd  LUCILLE  DU  BOIS- 


in  production 


SCARLETondCOLD 

w/ftAL/ERGUSONanrfAN  ALL  STAR  CAST- 
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This  isyour  opportunity. 
A series  of  six  splenilici 
productions. 

Built f or  theBoxOffke. 

Evei^  one  a winner. 

See  them  for  yourself 
and  thenget your  name 

on  a contract. 


(Askyour  leading Inde- 
pendentExchange  about 
these  productions  todcQH 
or  communicate  with  us 
direct'^ 


AL.FER.GUSON 


Now  Booking  at 

Paul  J.  Swift  Exchange,  Inc., 
729  Seventh  Ave.,  New  York, 
for  the  New  York  state  and 
northern  New  Jersey. 

★ 

Greiver  Productions,  831  S. 
Wahash  Ave.,  Chicago,  111.,  for 
northern  Illinois  and  Indiana. 

★ 

Advanee  Film  Exchange,  306 
Film  Exchange  Bldg.,  Minne- 
apolis, Minn.,  for  Minnesota 
and  North  and  South  Dakota. 


Distributed  throughout  the  World  by 

J.J.  FLEMING  PRODUCTION  S./wc. 

J.CHARLES  DAVIS  22^,  QenerolMgr. 

723  SEVENTH  AVE. 

phone:  BRYANT  5450  NEW  YORK. 
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JOHN  B.  ROCK, 

Member  of  the  Motion  Picture  Producers  and  Distributors  of  America,  Inc.  Will  H.  Hays,  President 
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(Producing  Box-office  Winners  for  Twenty-Seven  Years) 


FEAR- BOUND 

HaTjorie  Daw 
A WILL-NIGH  PRODUCTION 


BAMiSON  OF  KAZAN 

by  a, 

James  Oliver  Curwood 
WOLF,  the  War  Dog 

A DAVID  SMITH  PRODUCTION 


m 


THE  REDEEI1IN&  SIN 

X STUART  BLACKTON  PRODUCTION 


BEHOLDTHIS  WOMAN 

with 

Irene  RicK 

immi  BLACKTON  PRODUCTION 


BLOOD 


With 

X Warren  Kerrigan 

SMITH  PRODUCTION 


PAMPERED 

YOUTH 

from 

Boolh  Tatkington's  novel 

THE 

MAGNIFICENT 

AMBERSONS 

Cullerr  Landis 

Alice  Callioua 
Allan  Forrest 

A 

DAVID  SMITH 
PRODUCTION 


GENERAL  MANAGER 


Reg.  U.  S.  Pat.  Off. 
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“FLOODGATES” 

With  the  All  Star  Cast 

EVANGELINE  RUSSELL,  JANE  THOMAS,  IVY  WARD 
Directed  by  George  Irving.  Story  by  L.  Case  Russell 


Featuring  JOHN  LOWELL 


what  a picture  this  one  is — 

“Produced  lavishly  . . . Sustains  interest  . . . 

Good  attraction  for  theatres  that  cater  to  strong  melo- 
drama loving  patrons.” 

LOWELL  FILM  PRODUCTIONS,  Inc. 

Some  Territory  Left 
controlled  by 

DAVID  P.  HOWELLS,  Inc.,  729  SEVENTH  AVE.,  N.  Y.  C. 


Coming — 

JOHN  LOWELL 
in 

THE  RED  WOLF 


By  L.  CASE  RUSSELL 

Directed  by 


EDGAR  LEWIS 


December  13,  1924 
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GREATER 

THAN 

MARRIAGE 


CAST 

Marjorie  Daw 
Lou  Tellegen 
Peggy  Kelly 
Tyrone  Power 
Mary  Thurman 
Dagmar  Godowsky 
Raymond  Bloomer 
Effie  Shannon 


New  York  is  the  dream 
city  of  America.  Here’s 
a human  story  of  a girl 
who  dreamed.  It’s  a drama 
of  blazing  Broadway 
played  right  in  the  bright 
lights  of  the  Gay  White 
Way. 


A VICTOR  HUGO  HALPERIN  production 

A VITAGRAPH  PICTURE 

BOOKING  NOW 


Reg.  U.  S.  Pat.  Off. 
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I 


Brings  Prestige  and  Profit 


Preferred  Picture!;.  Distributed  6.  P.  Schulberg  Productions,  Inc. 

1630  Broadmay , Ncm  {Jorlp  J.C«Bachmann  , Viee-Prejs. 


Presented  by 

B.P.  Schulberg 


J-  GASMIER, 

Production 


ERE'/ 


PROOF 


Highly  colorful  romantic  drama.  Fo^ 
those  tvho  like  romance  and  like  it  highly 
seasoned  ‘White  Man  is  their  picture.’’ 

—FILM  DAILY 


“Should  prove  a pleasing  attraction  to 
patrons  ivho  like  romance  and  adventure. 
Gasnier  has  given  the  picture  good  direc- 
tion.” —MOVING  PICTURE  WORLD 


An  exceptional  box-office  attraction. 
Heaps  of  opportunity  for  exploitation  and 
ballyhoo.” 

—EXHIBITOR’S  TRADE  REVIEW 


The  best  directed  picture  that  Gasnier 
has  made.  Audiences  will  find  ‘White  Man 
thoroughly  amusing  picture  fare.” 

—MORNING  TELEGRAPH 


Good  direction  and  fast  action.” 

—HARRISON’S  REPORTS 


ALICE  JOYCE  KENNETH  HARLAN 
WALTER  LONG 


By  George  Agnew  Chamberlain 
Adapted  by  Eve  Unsell  and  Olga  Printzlau 


THE  CAST 


FOREIGN  DISTRIBUTORS  l EXPORT  AND  IMPORT  FILM  CO. 


Robert  W.  Service’s  novel 
oF  love,  passion,  and  adventui'e 
made  into  a mighty  screen  at- 
traction ^ 

pvestyits 


iWith  Q!illk%ve,%irry2Moi‘ey,CkoMadmn,%ine  Cornwall 

JOHN  CONWAY  CPRODUCTION 

FOX  FILM  CORPORATION 


How  an  outcast  from  civilization  finds  himself  through  his 
acquaintance  with  a woman  who  sees  the  man  beneath  the 
l^ough  exterior — and  how  through  one  thrilling  afcenture 
Cfter  another  he  proves  cMim  to  manhoqd^^TOe  dom- 
inant theme  of  a gripping  story  that  is  its  realism. 


ROBERT  WSEUVICE, 


ROBERT  VA  SERVICE 

^Author  of  •the  rou&hneck.** 

^ISO  OF  *TMt  snu.^  OF  TMt  YUKON* 


milian^mc 

pveseiits 


FOX  FILM  CORPORATION 

nei^BSK  OF  f^OT ION  FtCTURe  PROOUCERS  6 0ISTRI6UT0RS  OF  POOERICP,  inc.  ^ WILL  H.HfiVS,  PRES. 
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A GREAT 
LOVE 

MELODRAMA! 

JANE  NOVAK 
SIGRID  HOLMQUIST 


Two  shall  be  born  the  whole  wide  world  apart 
And  there  o’er  unknown  seas,  to  unknown  lands, 

Shall  cross,  escaping  wreck,  defying  death; 

And  bend  each  wandering  step  to  this  one  end — 

That  some  day,  out  of  darkness,  they  shall  meet. 

And  read  life’s  meaning  in  each  other’s  eyes. 

— Susan  Marr  Spaulding. 

TH 

KENNETH  HARLAN 
FULLER  MELLISH 


A gripping  drama  of  old  world  hate  and  intrigue 
laid  in  New  York  City. 

A brainy  young  American  policeman  outwits  a 
gang  of  foreign  crooks. 

A WHITMAN  BENNETT  PRODUCTION 

RELEASED  BY  VITAGRAPH 


1924  OCT 


MEMBER  OF  MOTION  PICTURE 

PRODUCERS  ^DISTRIBUTORS  OF  AMERICA, he, ^ WILL  H.  HAVS,  PRESIDENT 


IN  ITS 

LYRIC 

Broadway 

Qo  continue 

7 WILLIAM  FOX 

presents 


a SHOWS  DAILY 


FOX  FILM 


5^  MONTH 

THEATRE 

42’;^  Street,  New  York 

ind^itdy  ~ 


ADMISSION*'l59-"‘i^ieS 

Tiaying  to  capacity 
houses 


Sweethearts 


*rinKi 
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HEAR!  HEAR! 

Speaking  of  Douglas  MacLean : 

“The  best  comedy  of  the  year,  by  far.  Remember,  the  picture 
was  at  the  Majestic  at  the  same  time  that  Harold  Lloyd  was  appear- 
ing at  the  Colonial.  It  was  an  excellent  chance  to  compare  the 
two  comedians  and,  to  our  mind,  Douglas  walked  away  with  the 
contest.”  — Playgoer  ^^Picking  the  Ten  Besf* 

in  Columbus  ( O.)  State-Journal. 

“It’s  a 100%  laugh  producer  that  abounds  in  thrills.  MacLean, 
on  the  strength  of  ‘Never  Say  Die,’  takes  his  place  side  by  side 
with  Lloyd.”  — Variety^  Sept.  24. 

and,  read  what  Exhibitors  say: 

The  fellow  who  plays  a picture  has  reason  to  know  its  audience 
value — ^Exhibitors  everywhere  agree  with  the  unanimous  opinion 
of  the  critics. 


**Never  Say  Die^^ 

“Excellent  comedy.  We  held 
it  over  a second  week  and 
it  certainly  did  draw  the 
the  crowds.” 

(Middle  West) 

— from  M.  P.  News. 

“This  is  the  first  picture  we 
have  held  over  since  April.” 

— Charles  H.  Wuerz,  Mng.  Dir., 

Metro-GoldiDyn*$  California,  Los  Angeles. 


**Yankee  ConsuV^ 

“A  splendid  picture  that  will 
delight  any  audience.  Drew 
good  business.” 

— C.  B.  Hartwig, 

Antler’s  Theatre,  Helena,  Mont. 

“Packed  theatre  all  day.  Con- 
gratulations on  another  Mae- 
Lean  comedy  knockout.” 
—Charles  Raymond, 

Paramount  Fentoay  Theatre,  Boston. 


‘'Going  Up" 

“One  of  the  most  successful 
artistic  and  financial  weeks 
in  the  Granada  history.” 

— Jack  Partington,  Mgr., 

Granada  Theatre,  San  Francisco. 

“ ‘Going  Up’  will  make  any 
hox-office  receipts  go  up.” 

— Sid  Grauman, 

Paramount  Metropolitan,  Los  Angeles. 


Douglas  MacLean  is  willing  to 
stand  on  the  exhibitors  * verdict! 


Physical  Distributors  Associated  Exhibitors,  Inc.  Foreign  Representative 
Pathe  Exchange  Arthur  S.  Kane,  President  Sidney  Garrett 
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Collect  Shipments 
Should  Be  Stopped 

Collect-on-Delivery  shipments  of 
film  should  be  eliminated. 

This  practice  is  a serious  annoy- 
ance and  expense  to  exhibitors  and 
a needless  waste  of  time,  energy  and 
money  to  exchanges. 

There  was,  perhaps,  a time  in  this 
industry  when  the  practice  of  C.  O. 
D.  shipments  was  a necessary  ex- 
pedient which  exchanges  were  com^ 
pelled  to  avail  themselves  of  in 
order  to  gain  protection  against  ne- 
glectful and  irresponsible  exhibitors. 

But  we  do  not  believe  that  there  is 
any  longer  a real  necessity  for  the 
continuance  of  this  practice  on  the 
wholesale  scale  upon  which  it  is  now 
going  on. 

It  has  been  estimated  that  the  cost 
of  C.  O.  D.  service  amounts  to  a 
burden  of  nearly  a million  dollars  a 
year.  The  actual  cost  may  be  greater 
or  smaller  but  everyone  familiar  v.dth 
exchange  operation  knows  that  a 
huge  amount  is  involved  and  that  it 
is  practically  wasted  because  no  es- 
sential or  indispensable  service  is 
performed. 

We  submit  no  definite  plan  for  the 
elimination  of  C.  O.  D.’s;  that  is  a 
problem  for  distribution  executives. 
But  we  do  urge  that  this  practice  be 
viewed  in  its  true  light  of  sheer 
wastefulness.  It  is  unfortunately  true 
that  there  are  exhibitors  who  are 
financially  irresponsible  and  who 
seek  to  avoid  payment  of  their  just 
debts,  if  they  can  find  any  way  to 
escape  so  doing.  But  there  are  hun- 
dreds of  exhibitors  who  are  burdened 
and  annoyed  with  C.  O.  D.  shipments 
who  should  not  be  subjected  to  that 
treatment. 


It  is  understood,  of  course,  that 
exchanges  are  entitled  to  safeguard 
adequately  their  shipments  on  the 
point  of  collection.  They  cannot 
guess  that  the  film  bill  is  to  be  paid 
and  they  cannot  merely  expect  that 
it  will  be  paid.  But  theatres,  leases, 
equipment  and  exhibitors  do  not 
vanish  overnight.  It  is  not  a case 
such  as  a concern  shipping  a bill  of 
goods  to  an  unknown  party  in  a dis- 
tant city.  Every  exhibitor  and  his 
enterprise  should  be  intimately 
known  by  every  concern  in  the  busi- 
ness of  renting  motion  pictures. 
Every  exhibitor  and  every  theatre 
should  have  a definite  and  accurate 
credit  listing.  If  an  exhibitor  fails 
to  live  up  to  his  obligations  he  is 
entitled  to  no  credit  and  little  con- 
sideration. In  such  cases  the  ex- 
change is  justified  in  asking,  and 
should  insist,  that  the  irresponsible 
exhibitor  maintain  a deposit  against 
which  may  be  charged  his  film  bills. 

In  other  cases  it  devolves  upon 
the  theatreman  to  see  to  it  that  his 
remittances  covering  current  ship- 
ments are  in  the  exchange  oflSces  well 
in  advance  of  shipment  dates. 

And  it  devolves  upon  everyone  con- 
cerned to  see  to  it  that  a system  of 
commercial  practices  is  worked  out 
which  will  eliminate  the  C.  0.  D.  evil, 
both  for  the  benefit  of  the  exhibitor 
and  for  the  exchange. 

There  is  nothing  in  the  film  busi- 
ness which  warrants  the  continued 
use  on  a wholesale  scale  of  the  C.  O. 
D.  practice.  It  performs  no  construc- 
tive and  indispensable  service  and 
its  cost  amounts  to  a reckless  waste 
of  hundreds  of  thousands  of  dollars 
annually. 


National  Body 
Must  Have  Support 

Mr.  Thomas  D.  Van  Osten,  secre- 
tary of  the  Allied  Amusement  Indus- 
tries of  California  and  the  Pacific 
Coast  States,  proposes  that  the  war- 
ring factions  among  the  exhibitors 
be  starved  into  submission  by  the 
withdrawal  of  financial  support  from 
individual  exhibitor  members. 

We  respect  Mr.  Van  Osten’s  opin- 
ion and  we  know  that  it  is  sincerely 
offered  in  the  hope  of  aiding  in  cor- 
recting a bad  situation — but  we  feel 
it  is  one  that  is  too  decidedly  radical 
to  be  attempted  widely  without 
plunging  the  cause  of  exhibitor  or- 
ganization into  still  blacker  depths 
of  hopelessness. 

The  suggestion  of  Mr.  Van  Osten’s, 
as  phrased,  is  new  but  the  course  that 
it  outlines  is  very  old  in  exhibitor 
organization  affairs.  In  fact,  without 
concerted  effort,  nearly  every  at- 
tempt at  real  national  organization 
and  real  national  operation  has  been 
practically  starved  to  death  through 
the  lack  of  adequate  financial  sup- 
port. It  is  a regretful,  but  a true,  fact 
that  theatre  owners  nationally  have 
done  but  very  little  in  a financial  way 
to  entitle  themselves  to  have  a gen- 
uinely serviceable  national  organiza- 
tion. They  have  given  but  very  little 
support  and,  hence,  they  would  now 
have  but  very  little  to  withdraw. 

In  keeping  with  another  conten- 
tion of  Mr.  Van  Osten,  we  would 
counsel  exhibitors  by  no  means  to 
neglect  adequate  support  for  their 
local  organizations  and  for  their  local 
activities.  This  work  must  go  on.  It 
will  always  parallel  and  will  never 
conflict  with  national  interests. 
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Presentation 
Can  Be  Made 
Profitable 

Stage  presentation  of  motion 
pictures,  a liability  as  often  as  an 
asset  of  the  first  run  theatres,  can 
be  made  consistently  profitable 
according  to  the  articles  by  Albert 
B.  Coppock,  producer  of  Coppock 
Presentations,  beginning  in  this 
issue,  page  61. 

Increase  in  attendance  fre- 
quency through  avoidance  of 
monotony  in  presentation  is  the 
aim  of  the  Coppock  system,  ex- 
plained fully  in  these  articles. 

Each  article  is  illustrated  with 
complete  working  script  for  pro- 
duction of  an  original  Coppock 
Presentation  which  may  be  staged 
by  readers  direct  from  the  pages 
of  the  “Herald.” 

“The  Spirit  of  the  Lantern,” 
first  of  these  presentations,  is 
published  complete  in  this  issue, 
page  62. 


“Available  Attractions,”  pub- 
lished in  the  November  29 
issue,  page  65,  will  be  pub- 
lished in  amplified  form  in  an 
early  issue. 


Re-Takes 


JUST  about  this  time  of  year  one  won- 
ders why  they  call  the  turkey  the 
National  bird,  exclusively. 

* 5*5  * 

Why  not  name  the  cranberry  the  Na- 
tional pill,  and  the  luscious  sweet  po- 
tato the  National  Yam. 

* * 

The  week  following  Thanksgiving 
should  be  designated  as  “Indigestion 
Week,”  and  the  pepsin  tablets  should 
have  turkey’s  heads  engraved  on  them. 
* * * 

Another  Week 

Speaking  of  weeks,  however,  we’ve  had 
raisin  week,  clean-up  week,  home-brew 
week  (held  in  conjunction  with  near-beer 
week),  and  no-slang  week.  Now  comes 
a suggestion  from  A1  Parker  (the  “Lost 
World”  press  agent)  to  hold  a national 
“applesauce”  week.  It  sounds  good  to 
us,  and  we’ll  spread  the  glad  news. 

* * * 

With  a Short  Fuse 

Fitting  punishment  for  those  over- 
zealous  press  agents  who  planted  an  in- 
fernal machine  in  that  San  Diego  news- 
paper office  would  be  to  have  them  sit  over 
a real  bomb  and  then  made  to  get  out 
enough  copy  for  the  last  edition  before 
it  goes  off. 

* * * 

Open  Season 

I see  Mexico  has  a new  President  to 
shoot  at. 

* * * 

Don’t  Like  It 

King  Alfonzo  of  Spain  refuses  to  join 
in  the  chorus,  “Ain’t  going  to  reign  no 
mo!” 

* * * 

Folks  We  Like  to  Meet 

Norma  and  her  husband,  Joe,  and  Mar- 
cus Loew. 

* * * 

Hearing  Things  at  Night 
Watterson  R.  Rothacker,  radio  en- 
thusiast and  film  printer,  informs  us  that 
one  night  recently  he  got  Tokio  on  a 
one-tube  Selznick  receiver.  It  was  a 
Japanese  band  playing  “California,  Here 
We  Come.” 

* * * 

Bound  to  Come 

At  last  the  cross-word  craze  has 
reached  the  divorce  courts.  Chicago 
judge  grants  a man  a divorce  because 
wife  spoke  sharply  to  her  lesser  half. 

* * * 

Iron  Out  Troubles 

The  civil  war  having  been  settled  in 
China  by  a compromise  victory,  the  two 
factions  will  toss  for  the  laundry  con- 
cessions. 

* * * 

Not  All 

The  ads  in  the  trade  papers  ask  “Is 
Love  Everything?”  Just  at  this  time  of 
year  the  ardent  shiek  knows  it  isn’t.  He 
must  also  have  the  price  of  a nice  Xmas 
present. 

♦ * * 

Foxy 

Isn’t  it  strange  every  time  a noted  film 
star  wants  to  avoid  publicity  she  regis- 
ters at  the  best  hotel  in  town  and  then 
powders  up  her  nose  for  interviewers 
and  the  cameraman. 

Look  out  for  that  Xmas  issue. 

J— J.  R,  M.' 
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Schenck  Will  Bar  Road  Shows; 
Wants  Theatres  to  Prosper 


Ohio  Exhibitors  Hold 
Annual  Meet  Dec.  IS 

{Special  to  Exhibitors  Herald) 

TOLEDO,  O.,  Dec.  2. — Announcement  is 
made  by  Martin  G.  Smith,  president  of  the 
Motion  Picture  Theatre  Owners  of  Ohio 
of  the  date  of  the 
fourth  annual  con- 
vention of  motion 
picture  theatre 
owners  of  the 
state.  This  will 
be  held  at  the 
Hotel  Fort  Hayes, 
Columbus,  on 
Tuesday  and 
Wednesday  De- 
cember 16  and  17. 

The  annual  ban- 
quet, which  will 
be  a feature  of 
the  convention  is 
scheduled  for 
Tuesday  evening. 
A big  attendance  at  the  various  sessions  is 
anticipated,  and  an  elaborate  program  in- 
cluding many  topics  of  vital  interest  to 
theatre  men  will  be  presented. 

Sagal  Honor  Guest  at 
Banquet  in  Los  Angeles 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Dec.  2. — Motion  Pic- 
ture Theatre  Owners  of  Southern  Cali- 
fornia gave  a banquet  last  night  at  the 
Biltmore  Hotel  here  in  honor  of  Louis 
Sagal,  national  treasurer  of  the  Motion 
Picture  Theatre  Owners  of  America. 

All  exhibitors  in  this  vicinity  were  in- 
vited to  hear  Mr.  Sagal  give  some  inter- 
esting facts  regarding  the  theatre  own- 
ers’ part  in  the  advancement  of  the  mo- 
tion picture  industry. 

Fight  Started  to  Shut 
Erie,  Pa.,  on  Sundays 

(Special  to  Exhibitors  Herald) 

ERIE  PA.,  Dec.  2. — A determined  ef- 
fort to  close  picture  houses  in  Erie  on 
Sunday  seems  to  have  been  launched 
with  the  arrest  of  twelve  theatre  man- 
agers for  violation  of  the  Sunday  clos- 
ing law.  So  far  Erie  has  been  operat- 
ing on  Sunday  and  escaped  prosecution. 

The  fight  is  being  waged  by  Rev.  H.  C. 
Shaw,  a pastor  who  is  also  president  of 
the  Law  Enforcement  League. 

George  Walsh  Signed 
for  Chadwick  Series 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2. — Just  before 
leaving  for  the  coast,  1.  E.  Chadwick, 
president  of  Chadwick  Pictures  Corpora- 
tion, announced  that  he  had  signed 
George  Walsh  to  a long  term  contract 
to  appear  in  a series  of  feature  pictures 
and  in  at  least  one  chapter  play  dealing 
with  an  important  episode  in  American 
development. 


Big  Four  to  Maintain 
Twenty-Six  Exchanges 

** Bagdad”  Will  Go  Into  Picture  Houses  Immediately ; 
Chaplin  Stays  With  United  Artists 

“We  want  the  exhibitors  to  make  money.  Make  that  emphatic!” 

It  was  Joseph  M.  Schenck  speaking  and  it  was  his  answer  to  the  thea- 
tre owners  who  have  expressed  fear,  through  the  pages  of  the  Herald, 
that  the  Schenck-United  Artists  merger  will  operate  to  the  disadvantage 
of  the  smaller  exhibitors. 


“Thief”  to  Go  Into  Picture  Theatres  Immediately 

The  chairman  of  the  board  of  the  amalgamated  company  continued:  “In 
the  future  United  Artists  will  not  roadshow  pictures.  ‘The  Thief  of  Bagdad’ 
is  being  taken  from  the  road  for  immediate  release  to  the  regular  motion  pic- 
ture houses.  Pictures  belong  in  picture  theatres,  not  in  the  legitimate  houses, 
for  it  is  the  picture  houses  that  have  built  up  the  industry  and  given  us  our 
revenue  to  continue  operation. 


“We  will  probably  open  some  of  our 
pictures  on  Broadway  at  $2  top,  but  that 
policy  will  not  be  general.  We  will  go 
to  the  theatres  of 
the  country  sell- 
ing each  picture 
individually.  For 
instance,  say  we 
go  into  a town 
with  three  or  four 
houses.  One 
theatre  can  book 
one  of  our  at- 
tractions, another 
another,  and  so 
on. 

“The  only  pic- 
tures which  we 
will  handle  are 
those  that  can 
stand  alone  and 
sell  individually.  There  will  be  no  block 
booking. 

“Artists  who  will  contribute  to  our 
schedule  are  Mary  Pickford,  Douglas 
Fairbanks,  Ernst  Lubitsch,  Charles 
Chaplin  and  D.  W.  Griffith.  Norma  and 
Constance  Talmadge  will  not  send  their 
pictures  through  United  Artists  until  the 
termination  of  their  present  contract.  Of 
course,  all  stars  with  whom  I am  asso- 
ciated will  eventually  go  through  the 
merged  organization.” 

“Buster  Keaton?”  Mr.  Schenck  was 
asked. 

“Draw  your  own  conclusions,”  he  an- 
swered. 

Griffith  Will  Return 

Concerning  Mr.  Griffith’s  relations 
with  the  reorganized  corporation,  Mr. 
Schenck  said  that  the  producer’s  con- 
tract with  Paramount  called  for  only 
three  attractions,  and  that  after  com- 
pletion of  that  contract  he  would  return 
to  the  United  Artists’  fold. 

Mr.  Schenck  gave  this  interview  to  a 
Herald  representative  while  in  Chicago 
last  week  en  route  East.  Final  details 
of  the  merger  had  just  been  completed 
on  the  Coast,  including  the  acquisition 
of  Mr.  Chaplin’s  signature.  The  chair- 
man of  the  merged  company  is  now  in 
the  East  acquainting  himself  with  the 
United  Artists  distribution  system. 

“We  are  not  only  going  to  maintain 
our  exchange  system,  but  we  are  going 


to  increase  the  number  of  branches  to 
twenty-six,”  Mr.  Schenck  said  in  answer 
to  the  many  rumors  regarding  the  com- 
pany’s distribution  plans. 

“On  every  picture  we  will  have  250 
prints.  With  that  number  of  prints  in 
twenty-six  exchanges  we  expect  to  play 
all  bookings  within  say  fifteen  months. 
Certainly  not  much  longer.  The  picture 
then  can  be  placed  on  the  shelf,  and 
after  five  or  six  years  it  will  be  ripe  for 
reissues.  This  policy  will  permit  the 
smaller  theatres  to  play  the  pictures 
while  they  are  still  virtually  new.” 

Totals  10,000  Bookings 

At  this  juncture  Mr.  Schenck  cited 
some  interesting  figures  relative  to  book- 
ings. Up  to  the  present  time,  he  said, 
“Smilin’  Through”  had  9,900  bookings, 
while  “His  Majesty,  the  American”  has 
had  10,000.  In  this  connection,  Mr. 
Schenck  said  that  he  did  not  know  how 
many  of  these  were  return  bookings,  as 
his  records  showed  only  the  total. 

The  merger,  as  Mr.  Schenck  sees  it, 
will  offer  the  independent  producer  of 
meritorious  pictures  an  outlet  for  his 
product.  And  Mr.  Schenck  is  confident 
also  that  the  exhibitors  will  benefit 
financially. 

In  the  Schenck  party  were  Norma 
Talmadge,  Sidney  Franklin  and  Lola 
Bara,  sister  of  Theda  Bara,  and  Miss 
Talmadge’s  traveling  companion.  After 
conferences  in  New  York  between  Mr. 
Schenck  and  Hiram  Abrams,  president 
of  the  company,  the  party  will  go 
abroad. 

Oklahoma  Prosperous 
Buying  Wave  Indicates 

(Special  to  Exhibitors  Herald) 

OKLAHOMA  CITY,  OKLA.,  Dec.  2. 
— ^There  is  great  deal  of  theatre  develop- 
ment going  on  in  Oklahoma  at  the  pres- 
ent time.  Many  theatre  owners  are  buy- 
ing new  equipment,  machines,  chairs, 
screens,  lobby  fittings,  rugs  and  musical 
instruments,  and  the  outlook  for  big 
business  is  better  than  ever  before. 

Big  crops  and  big  prices  have  contrib- 
uted largely  to  the  theatrical  prosperity, 
and  the  recent  elections  seemed  to  have 
helped  to  spell  prosperity  in  theatrical 
circles  this  year. 
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New  YORK. — Vivian  Moses  sailed  Sat- 
urday for  London  but  said  he  had  no 
engagement  with  the  Prince.  . . . Walter 
Ebcrhardt  went  to  the  Piccadilly  Saturday 
night  to  see  if  “Sundown”  was  as  good  as 
the  book  he  wrote  about  it.  . . . Harvey 
Day,  being  a man  of  peace,  delights  in 
deeds  of  war,  so  he  takes  in  all  the  football 
games.  . . . Arthur  Brontbough,  prominent 
state  righter  from  Georgia,  Texas  and 
points  south,  was  Dr.  Shallenberger’s  guest 
at  the  gang  table  at  the  Astor  Friday.  . . . 
Harry  Berman  is  taking  on  weight  so  rap- 
idly that  he  was  mistaken  for  a Penn  foot- 
ball player  recently  at  the  Astor.  . . . Morris 
Ryskind  is  writing  a thesis  on  “Why  Press 
Agents  Are  Bashful.”  . . . Harry  Reichen- 
bach  insists  the  word  should  be  “modest” 
instead  of  “bashful.”  . . . Tom  Wiley,  re- 
cently citizenized,  says  it’s  great  to  be  a 100 
per  cent  American.  . . . Jesse  Lasky  leaves 
today  for  a trip  to  the  coast  and  promises 
to  hurry  right  back  with  the  negative  of 
“Peter  Pan.”  . . . P.  A.  Pozvers  is  back  on 
Broadway  after  a long  pleasure  trip  abroad 
during  which  he  attended  to  a lot  of  busi- 
ness matters.  . . . Lou  Jacobson,  after 
looking  at  the  new  Griffith  production,  re- 
marked, “It’s  a good  picture.  It’s  about 
potatoes.”  . . . Marcus  Loew  showed  up  at 
the  Astor  looking  like  he  had  dropped 
about  10  years  from  his  ever  youthful 
shoulders.  . . . Hobart  Henley,  looking  like 
ready  money,  is  back  from  the  coast  and 
stopping  at  the  Ritz.  . . . Carl  J.  Goe  has 
succeeded  Al  Boasberg  as  sales  promotion 
man  of  F.  B.  O.  . . . Glendon  Alvine  is 
framing  up  a regular  party  to  celebrate 
“The  Ten  Commandments’  ” first  birthday 
anniversary  on  Broadway.  . . . Charlie  Mc- 
Carthy says  it  is  up  to  Alvine  to  prove 
Moses  wrote  the  commandments  and  not 
Jeanie  MaePherson.  . . . Louis  B.  Mayer, 
having  met  the  Pope,  is  expected  to  sail  for 
Broadway  this  week.  . . . Sam  Berman  also 
was  presented  to  the  Pope  but  won’t  sail 
until  they  give  him  a big  film  dinner  in 
London.  . . . Joe  Engel  has  gone  to  the 
coast  to  make  a series  of  pictures  for 
Metro-Goldwyn  distribution.  . . . Dr.  Engel. 
brother  of  Joe,  dug  another  Joe  Miller  out 
of  the  joke  book  and  unloaded  it  on  the 
Astor  Hunting  Room  gang.  . . . Heath  Cobb 
says  it  is  true  that  he  and  Nancy  Welford 
are  married  but  don’t  tell  anyone.  . . . Bill 
Y earsley  has  fallen  for  radio  and  Jerry 
Beatty  for  cross  word  puzzles,  which  leads 
Paul  Gulick  to  remark,  “How  are  the 
Mighty,”  etc iim  Beecroft  heard  Lon- 

don on  his  “Iodine”  radio  set  but  on  check- 
ing up  found  it  was  a Boston-bound  Sound 
boat  passing  Mamaroneck.  . . . Donn  McEl- 
zvaine  will  see  that  the  public  over  here  is 
kept  informed  about  Fox  pictures  while 
Vivian  Moses  is  over  there.  . . . Watt 
Parker  is  back  on  the  Warner  Brothers 
p.  & a.  job  a lot  improved  in  health.  . . . 
Lou  Guimond  says  if  any  picture  company 
is  out  on  a still  hunt  for  a promising  young 
publicity  director,  slightly  bald,  he  will  in- 
form said  company  where  one  can  be  found 
and  approached.  . . . Harry  Rathner  has  re- 
turned from  a middle  west  trip  with  a bag- 
ful of  contracts  for  Principal  Pictures.  . . . 
Jack  Ftild  says  he  would  kick  on  the 
weather  but  he  has  a twisted  ankle  and 
can’t.  . . . W.  Ray  Johnston  left  last  week 
to  look  them  over  from  here  to  the  coast. 

. . . R.  H.  Burnside  says  Exhibitors  Herald 
printer  did  him  wrong  last  week  by  stating 
that  he  had  made  11  stage  productions 
when  the  figures  should  be  211. — SPARGO. 


Sidney  Olcoti^  who  is  directing  **Salonie  of  the  Tenements**  for  Paramount^  called  the  editors 
of  the  motion  picture  publications  to  the  studio  to  aid  in  production  of  the  newspaper  scenes^ 
and  these  snaps  are  the  result.  Martin  J.  Quigley,  editor  and  publisher  of  the  **  Herald,**  is 
seated  at  the  typewriter.  John  S.  Spargo,  Aeit’  York  editor  of  the  **Herald,**  is  standing.  With 
them  is  Jetta  Coudal,  a featured  player  in  the  picture. 


When  Editors 
Take  to 
Grease 
Paint 


,foc  Dannenherg  of  Film  Daily,  Freddie  Schader  of 
Variety,  and  Jetta  Goudal  tell  the  printer  how  they 
want  the  next  issue  of  the  paper  printed. 


A busy  hour  before  press  time.  Left  to  right;  Sidney  Olcott,  William  A.  Johnston,  editor  of 
Motion  Picture  News,  Willard  C.  Howe,  editor  of  Exhibitors  Trade  Review,  Danny,  John  Spargo, 
Martin  J.  Quigley,  Mart  Blumenstoek  and  Pete  Milne  of  the  Morning  Telegraph. 
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SYD  CHAPLIN  in  the  title  role  of 
“Charley’s  Aunt,”  the  Christie  version 
of  the  great  stage  play.  Producers 
Distributing  Corporation  has  obtained 
this  attraction. 

Samuel  Suckno, 
Pioneer  Theatre 
Man  Passes  Away 

{Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Dec.  2.— Samuel 
Suckno,  55  years  of  age,  one  of  the  best 
known  exhibitors  in  New  York  state, 
and  a resident  of  this  city  for  the  last 
twenty-five  years,  died  at  the  Mount 
Sinai  Hospital  in  New  York  city  on 
Thanksgiving  Day,  following  an  illness 
of  several  weeks.  Mr.  Suckno  was  a 
vice-president  of  the  Motion  Picture 
Theatre  Owners  of  New  York  state,  as 
well  as  a member  of  the  Albany  Theatre 
Managers’  Association.  At  the  time  of 
his  death  he  was  operating  two  houses, 
the  Albany  and  the  Regent,  having  re- 
cently leased  his  two  other  houses,  the 
Arbor  Hill  and  Delaware,  to  other 
parties. 

Mr.  Suckno  complained  of  feeling 
poorly  during  the  early  part  of  the  fall. 
Upon  the  advice  of  local  physicians,  he 
went  to  New  York  and  later  on  entered 
the  Mount  Sinai  Hospital.  For  a time, 
his  condition  appeared  to  improve,  but 
a few  days  ago  pneumonia  developed 
and  it  was  one  of  the  direct  causes  of 
death.  Mr.  Suckno  was  one  of  the  pio- 
neer exhibitors  in  this  part  of  the  state, 
coming  to  Albany  from  New  York, 
opening  a clothing  store,  and  then  later 
converting  it  into  a motion  picture  thea- 
tre. He  has  always  been  prominent  in 
affairs  of  the  state  association  and  was 
named  at  the  Buffalo  convention  as  a 
member  of  the  Albany  zone  committee. 

Practically  every  exhibitor  in  this  city 
and  vicinity,  as  well  as  all  exchange 
managers  and  many  from  along  Film 
Row,  attended  the  funeral,  which  was 
held  Sunday  afternoon. 


Thomas  J,  Gray  Dies 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2. — Thomas  J. 
Gray,  humorist  and  playwright,  who  has 
been  associated  with  Charlie  Chaplin  and 
Buster  Keaton  for  the  past  few  years, 
passed  away  at  his  home  here.  He  was 
36  years  old. 


Success  Stamps  First  Year 
for  Producers  Distributing 

Company  Now  Headed  by  Munroe  Obtains  “Charley’s  Aunt” 
From  Christie — Contract  Signed  by  President, 
Producer,  Flinn  and  Mooney 

(Special  to  Exhibitors  Herald) 


NEW  YORK,  December  2. — Producers  Distributing  Corporation  is  looking 
forward  to  January,  1925,  with  anticipation  for  it  marks  the  company’s  suc- 
cessful first  year  of  operation  since  the  reorganization  of  the  W.  W.  Hodkinson 
Corporation. 

Coming  from  the  company’s  headquarters  simultaneously  with  the  anni- 
versary announcement  is  the  statement  that  “Charley’s  Aunt,’’  the  Christie 
screen  version  of  the  famous  English  stage  farce,  has  been  acquired  by  Pro- 
ducers Distributing  Corporation  for  American  release. 

Picture  Expected  to  Materially  Strengthen  Program 

Acquisition  of  this  special  adds  significance  to  the  company’s  birthday  slogan, 
“Promises  fulfilled  and  enthusiasm  sustained,’’  for  the  picture  is  expected  to 
materially  strengthen  the  P.  D.  C.  program.  The  picture  was  acquired  through 
the  signing  of  a contract  in  Chicago  by  President  F.  C.  Munroe,  Paul  C. 
Mooney  and  John  C.  Flinn  for  Producers  Distributing  Corporation  and  Charlie 
Christie  for  the  producing  organization. 


The  company’s  anniversary  announce- 
ment said  in  part : 

“Under  the  guidance  of  F.  C.  Munroe, 
Raymond  Pawley, 

Paul  C.  Mooney 
and  John  C.  Flinn 
in  the  year’s  his- 
tory of  Producers 
Distributing  Cor- 
poration is  a con- 
tinuous series 
of  conspicuous 
achievements ; the 
outstanding  fea- 
ture of  which  is 
the  vast  exhibitor 
clientele  that  has 
been  attracted  to 
the  company’s  re- 
leases in  the  com- 
paratively few 
months  that  the  new  officials  and  policies 
have  been  in  operation. 

“The  present  exhibitor  clientele  of  Pro- 
ducers Distribut- 
ing Corporation  is 
not  only  wide,  hut 
distinctly  repre- 
sentative of  the 
finest  and  fore- 
most in  the  exhi- 
biting field  and  it 
is  to  this  signifi- 
cant fact,  that  the 
executives  point  in 
proof  that  the 
promises  made  last 
January  have  been 
fulfilled  and  the 
aims  and  ambi- 
tions of  the  com- 
pany realize  in  the 
fullest  measure  of  their  expectations. 

“About  twelve  months  ago,  F.  C.  Munroe 
gathered  a complement  of  officials  to  re- 
organize the  Hodkinson  Corporation  and  in 
securing  Paul  C.  Mooney  and  John  C.  Flinn 
as  vice-presidents  he  formed  the  basis  of 
an  organization  that  since  January  1,  has 
continuously  commanded  the  attention  of 
the  entire  exhibitor  body. 

“Today,  with  yet  another  month  of  the 
first  twelve  to  work  in.  Producers  Dis- 
tributing Corporation  finds  its  releases  pre- 
sented in  the  finest  theatres  from  Coast  to 


Coast,  and  on  the  program  of  first  run 
theatres  in  the  entire  foreign  field  served 
Ijy  the  export  organization  of  William 
Vogel. 

“Under  the 
supervision  of 
Paul  C.  Mooney 
the  sales  force  has 
been  expanded  and 
strengthened  to  a 
point  of  maximum 
efficiency,  with 
new  branches 
established  for 
greater  conveni- 
ence and  redivi- 
sioned  under  the 
able  divisional 
management  of  W. 
F.  Seymour,  Cecil 
Maberry,  L.  W. 

Weir  and  Robert  Cotton. 

“Starting  with  the  basic  principles  that 
only  pictures  of  first  run  quality  should 
form  the  program 
of  Producers  Dis- 
tributing Corpora- 
tion and  that  the 
exhiliitors  were 
entitled  to  know, 
well  in  advance, 
the  exact  nature 
of  each  release, 
i.e  its  star,  direc- 
tor producer,  and 
story  theme,  John 
C.  Flinn  assumed 
the  responsibility 
of  securing  the 
product  and  mak- 
PAUL  C.  MOONEY  ing  Up  the  program 

upon  which  the 
company  was  to  establish  its  reputation  and 
its  claim  for  a place  among  the  foremost 
releasing  companies. 

“How  well  this  work  was  done  is  evi- 
denced by  the  names  of  producers  who  have 
contributed  their  pictures  to  the  1924  list 
of  releases,  and  by  the  fact  that  the  pro- 
gram made  up  and  published  in  advance, 
has  been  carried  out  exactly  in  accordance 
with  the  perarranged  schedule.’’ 

“Charley’s  Aunt,’’  which  the  company  has 
just  acquired  is  in  production  at  the  Christie 
plant  with  Syd  Chaplin  in  the  title  role. 
Signing  of  the  contract  terminated  a 
friendly  rivalry  between  companies. 
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Tax  Appeal  Board  Rules  Against 
Saenger  on  Investment  Value 

Upholds  Revenue  Bureau  in  Disalloiving  Capital  Claimed  for  Leases, 
Film  Contracts,  in  Making  Tax  Return 

{Washington  Bureau,  Exhibitors  Elerald) 

WASHINGTON,  D.  C.,  December  2. — The  Board  of  Tax  Appeals  of 
the  Treasury  Department  has  upheld  the  Commissioner  of  In- 
ternal Revenue  in  his  decision  that  the  value  of  theatre  leases  and 
good  will  and  film  contracts  connected  therewith,  and  an  arbitrarily  in- 
creased valuation  of  film  contracts  can  not  be  included  in  invested  capital 
in  making  income  tax  returns.  The  decision  was  rendered  in  the  case  of 
the  Saenger  Amusement  Company,  Inc. 


HE  company  was  organized  August  14, 
1913,  with  a capital  stock  of  $100,000 
par  value,  L.  M.  Ash  and  E.  V.  Richards 
each  being  given  10  per  cent  of  the  stock, 
and  John  Saenger  and  Ad  Saenger,  whose 
partnership  of  Saenger  Brothers  the  cor- 
poration succeeded,  each  getting  40  per 
cent  of  the  stock  in  exchange  for  leases 
on  the  Saenger,  Lyceum,  Palace,  Princess 
and  Queen  Theatres,  the  good  will  there- 
of and  film  contracts  then  held.  Some  of 
the  theatres  were  later  closed.  In  the  ex- 
change, certain  values  were  set  on  the 
leases. 

* * Jfc 

In  1915  the  corporation  made  certain 
contracts  which  it  considered  so  valuable 
that  it  issued  an  additional  $50,000  in  stock 
to  its  stockholders  on  the  basis  of  this 
valuation. 

Large  earnings  were  made  by  the  tax- 
payer subsequent  to  the  acquisition  of  the 
leases  and  contracts,  but  it  was  held  that 
there  were  no  facts  nor  circumstances 
existing  on  or  prior  to  August  14,  1913, 
from  which  such  earnings  could  have  been 
foretold  or  which  could  be  used  as  a basis 
for  valuing  such  contracts  and  leases  in  a 
greater  amount  than  their  value  when  ac- 
quired by  the  partnership. 

The  Commission  of  Internal  Revenue 
disallowed  the  inclusion  in  invested  capi- 
tal of  the  value  claimed  by  the  taxpayer 
for  the  leases  and  film  contracts  and  also 
disallowed  the  inclusion  of  the  amount  of 
stock  issued  based  upon  the  writing  up  of 
the  value  of  the  film  contracts  acquired  in 
1915,  and  demanded  the  payment  of  addi- 
tional excess  profits  taxes  for  1918  and 
1919,  from  which  decision  the  company 
appealed. 

* * ♦ 

In  announcing  its  decision  the  Board  of 
Tax  Appeals  pointed  out  that  at  the  time 
of  acquisition  the  company  could  not  place 
a value  upon  the  theatre  leases  or  film  con- 
tracts in  excess  of  that  which  they  then 
bore,  as  to  do  so  would  be  to  anticipate  the 


future  to  an  extent  that  could  not  accu- 
rately be  done.  The  leases,  accordingly, 
should  have  been  written  into  the  capital 
account  at  the  value  they  then  bore  and  the 
film  contracts  of  1915  should  have  been 
written  in  at  the  price  paid  for  the  films. 

The  decision,  in  brief,  holds  that  the 
value  of  theater  leases,  good  will  connected 
therewith,  and  film  contracts  acquired  for 
stock  should,  for  invested  capital  purposes 
under  the  provision  of  the  Revenue  Act 
of  1918,  be  determined  in  the  light  of  facts 
and  circumstances  existing  at  the  time  of 
the  acquisition  thereof.  Subsequent  earn- 
ings alone  which  are  not  shown  to  have 
been  reasonably  anticipated  or  based  upon 
past  experience  or  known  existing  facts  are 
not  sufficient  evidence  to  establish  a valua- 
tion of  such  assets. 

* * ♦ 

Invested  capital  of  a corporation  can  not 
be  increased  by  the  issuance  of  stock  to 
stockholders  in  proportion  to  their  stock 
ownership  on  account  of  the  determina- 
tion that  film  contracts  entered  into  with 
producers  had  a value  in  excess  of  the 
amount  required  to  be  paid  for  the  use  of 
the  films  under  the  terms  of  the  contract. 

Wife  of  New  Jersey 

Exhibitor  Head  Dies 

(Special  to  Exhibitors  Herald^ 

PHILADELPHIA,  PA.,  Dec.  2.— Mrs. 
Mary  Seider,  wife  of  Joseph  M.  Seider, 
president  of  the  Motion  Picture  Theatre 
Owners  of  New  Jersey  and  head  of  Pru- 
dential Film  Delivery  Service,  New  York, 
died  Saturday  at  the  Fox  Chase  sanitarium 
here.  Mrs.  Seider  had  been  in  ill  health 
since  early  last  summer. 


Appointed  Branch  Manager 
CINCINNATI,  O.— Paul  C.  Mooney,  vice- 
president  of  Producers  Distributing  Corporation, 
has  promoted  N.  G.  Shafer  to  the  position  of 
branch  manager  here.  Shafer  succeeds  H.  H. 
Hum,  resigned. 


^hat  Sxhibitors 
are  saying  about 


“Your  paper  is  the  exhibitor’s  friend.  Could  not  buy  pictures  or  run 
my  theatres  without  the  Herald.  I also  enjoy  your  editorials  and 
news.” — Edwin  Lake,  Lake  theatre,  Baker,  Mont. 

“You  have  a real  book  and  I cannot  possibly  get  along  without  it. 
I may  say  it  has  saved  my  life  on  several  occasions  and  it’s  well  worth 
anybody’s  money.” — Walter  Bellamy,  Variety  theatre,  Tofield,  Alta., 
Canada. 


“I  could  not  think  of  running  a picture  show  without  Exhibitors 
Herald  as  I do  not  buy  any  pictures  without  first  looking  them  up  in  the 
Herald.” — ^S.  N.  Andresen,  Royal  theatre,  Ponca,  Neb. 


Increased  Growth  Is 
Seen  as  Aftermath  of 
Washington  Conclave 

(Special  to  Exhibitors  Herald) 

SEATTLE,  WASH.,  Dec.  3.— A ma- 
terial growth  in  membership  is  antici- 
pated by  officials  of  the  Motion  Picture 
Theatre  Owners  of  Washington  as  a re- 
sult of  the  recent  convention  of  the  or- 
ganization here.  While  the  organization 
has  enjoyed  a healthy  growth  during  the 
past  year'it  is  believed  that  the  conven- 
tion, unanimously  hailed  as  a great  suc- 
cess, was  the  big  stimulus  needed  to 
bring  a host  of  new  members  into  the 
fold 

Among  those  present  at  the  conven- 
tion were; 

M.  R.  Stalcup,  Tacoma;  D.  Constanta,  Ta- 
coma; L.  A.  Drinkwine,  Tacoma;  H.  T.  Moore, 
Tacoma;  Robert  McKennell,  Tacoma;  George 
Sourille,  Tacoma;  R.  R.  Pratsch,  Tacoma;  Mrs. 
Sandstrum,  Tacoma;  H.  R.  Burg,  Tacoma;  J. 
Spear,  Tacoma;  Ray  Zerney,  Kent;  Frank  Bruns- 
burg,  Issaquah;  Marie  Cauley,  Renton;  George 
Sirgley,  White  Center;  Frank  Graham,  Shelton; 
Hewett,  Seattle;  C.  M.  Dunn;  Fred  Mercy, 
Yakima;  Dr.  Johnson,  Topenish ; Lewis  Raronko; 
H.  Torkelson;  Howard  Clemer,  Spokane;  A.  T. 
Bishell,  Spokane;  W.  Flint,  Colville;  H.  Mc- 
Millan, Palouse;  George  Hirpich;  Seattle;  M.  L. 
Hortfard,  Seattle;  A.  M.  Dunlap,  Seattle;  Charles 
McKee,  M.  H.  Newman;  T.  Nelson,  Harry 
Carey,  John  Hamrick,  Frank  Edwards,  John 
Danz,  S.  Danz,  H.  Strauss,  M.  J.  Calbam,  Mrs. 
Lane,  Seattle;  J.  W.  Lavigne,  J.  O.  Barranes, 
H.  W.  Bruen,  J.  B.  Erickson,  N.  G.  A.  Car- 
stens,  F.  L.  Marting,  Dan  Geddesj  William 
Code,  C.  A.  Swanson,  Everett ; E.  G.  Abbott, 
Sedro,  Woolley;  B.  B.  Vivian,  Anacortes;  W.  L. 
Quimby,  Bellingham;  C.  L.  Greirae,  Blaine;  E. 
W.  Broescheck,  Enumclaw ; G.  W.  Armour, 
Montesano;  L.  R.  Stradley,  Seattle;  C.  M. 
Hoover,  Ketchikan,  Alaska;  Joe  Bratt,  Seattle; 
J.  A.  McGill,  Port  Orchard;  Mrs.  Malone, 
Charleston;  T.  C.  Berry,  Edmonds;  P.  W. 
Strupler,  Pullman;  Ray  Bowen,  Vader;  R.  J. 
Charles  Veder;  F.  A.  Graham,  Centralia. 


Increased  Production 
Predicted  in  Surge  of 
Activity  by  Vitagraph 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2. — There’s  something 
extraordinary  afoot  in  the  Vitagraph  or- 
ganization. Just  what  it’s  all  about  is  yet 
to  be  revealed,  but  unusual  activity  at  the 
executive  offices  in  Brooklyn,  and  in  the 
branch  offices  throughout  the  country  has 
given  rise  to  a fever  of  speculation. 

A general  sales  meeting,  attended  by 
branch  managers  from  all  along  the  upper 
Atlantic  seaboard  and  the  East  generally, 
was  held  in  the  general  offices  last  Satur- 
day. This  was  scarcely  finished  when 
A.  Victor  Smith  and  Edward  Auger  took 
a train  for  Chicago  where  a gathering  of 
mid-western  representatives  was  held. 

Meanwhile,  John  B.  Rock,  general  man- 
ager, left  for  Atlanta  where  he  met  branch 
managers.  Albert  E.  Smith,  Vitagraph’s 
president,  returning  from  Europe,  tarried 
in  Brooklyn  only  a few  days  before  pro- 
ceeding to  Hollywood. 

Reports  of  a production  boom,  following 
Mr.  Smith’s  arrival  at  the  coast,  probably 
gave  a clue  to  the  feverish  activity  in  the 
executive  offices  and  throughout  the  sales 
organization.  They  have  given  rise  to 
rumors  that  Vitagraph’s  1924-25  schedule 
may  soon  witness  further  augmentation. 


Extends  Contest  Date 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2. — Abe  Stem,  presi- 
dent of  Century  Comedies,  announces  that 
the  time  limit  for  the  sales  contest  on 
Century  product,  which  includes  also  “The 
Darling  of  New  York,”  “The  Law  For- 
bids,” and  “The  Family  Secret,”  three  fea- 
ture-length productions  featuring  Baby 
Peggy,  has  been  extended  to  include  the 
month  of  December. 
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MEMOIRS 

of 

Thomas 

H. 

Ince 


An  autobiography  of  his  fourteen  years  in  the 
motion  picture  industry,  prepared  by  the  noted 
producer  a short  time  before  his  death 


1.  Photoplay  Unique  Among  Arts 


Thomas  H.  Ince  (right)  chatting 
with  C.  Gardner  Sullivan,  scena- 
rist, on  the  lawn  of  the  Ince 
studio. 


THOMAS  H.  INCE 


Looking  back  over  the  past  fourteen 
j years  of  my  experience  in  motion  pic- 
tures, I am  forced  to  one  striking  con- 
clusion, that  never  in  the  history  of  the 
world  has  any  industry  been  marked  by 
such  a phenomenal  growth  and  develop- 
ment, in  such  a short  length  of  time,  as  has 
the  motion  picture  industry.  Nor  is  there 
an  industry  that  holds  the  promise  of  a 
greater  and  more  far-reaching 
future  than  this  newest  of  all  the 
arts. 

In  1910,  when  I entered  the 
picture  industry,  it  was  a new 
and  untried  field.  There  were  no 
accepted  standards,  no  patterns 
on  which  to  build,  no  organized 
business  methods  or  efficiency — 
nothing  which  characterizes  it 
today  as  the  fourth  largest  in- 
dustry of  the  country  and  one  of 
the  most  important. 

In  all  other  arts  and  indus- 
tries, development  has  been  a 
matter  of  many  years,  and  in 
most  cases  generations,  and  even 
centuries.  The  motion  picture 
has  been  in  existence  little  more 
decade. 

Acting  and  dancing  had  their  birth  sev- 
eral centuries  before  the  Christian  era, 
when  they  were  introduced  in  the  sacred 
temples  to  express  religious  emotions  and 
to  teach  certain  lessons  through  sym- 
bolism. 

# ^ 


the  history  of  various  peoples 
and  nations  was  preserved  in- 
tact until  the  stage  of  develop- 
ment was  reached  when  these 
naratives  were  recorded  on  tablets  of  stone 
and  later  on  parchment. 

Gradually  plot  and  form  were  introduced, 
and  through  the  steady  progress  of  cen- 
turies, literature  became  one  of  the  mighti- 


^  Tom  Ince  typified  vigor,  vitality  and  alertness  in 
^ thought,  word  and  action.  Even  in  this  strenuous 
and  swift  moving  industry  the  pace  was  never  too  fast 
for  him. 

^Looking  back  over  a period  of  many  years  of  in- 
^ timate  acquaintanceship  with  Tom  Ince  the  mind 
is  filled  with  the  picture  of  a personality  who  was 
most  peculiarly  suited  to  the  arduous  and  exacting 
task  of  making  motion  picture  entertainment.  He 
had  a fitness  for  motion  picture  production  that  prob- 
ably has  not  been  equalled. — From  an  editorial  by 
Martin  J.  Quigley. 


than  a 


est  of  the  arts. 

The  history  of  music  is  analogous  to,  and 
is  interwoven  with  the  other  fine  arts,  re- 
quiring an  equally  great  length  of  time  to 
reach  its  present  state  of  perfection. 

The  art  of  photography  and  laboratory 
inventions,  electricity  and  chemistry  are  of 


Sculpture  and  painting  date  back  even 
farther  into  the  remote  past  when,  be- 
fore the  dawn  of  civilization,  prehistoric 
tribes  used  this  method  to  perpetuate 
their  history  for  future  generations. 

Literature,  the  art  of  story  telling, 
covered  thousands  of  years  in  its  devel- 
opment. Starting  with  mere  narative, 
before  the  day  of  the  recorded  manu- 
script, deeds  of  valor  and  adventure 
were  preserved  by  word  of  mouth  and 
handed  down  from  father  to  son.  Thus, 


much  more  recent  times,  but  even  their 
growth  has  been  a long  and  compara- 
tively slow  one. 

* * * 


The  motion  picture  occupies  a 
unique  position,  because  it  in- 
cludes all  of  the  fine  and  rne- 
chanical  arts  and  in  combining 
them  it  has  carved  for  itself  a 
niche  in  the  history  of  the  world 
as  distinctive  as  any  separate  art 
or  industry. 

It  is  to  trace  the  rapid  and  sus- 
tained growth  of  the  picture  in- 
dustry, and  the  steady  march  to 
efficiency,  that  I review  the  ex- 
traordinary developments  of  the 
past  fourteen  years. 

Starting  out  as  an  actor  at  the 
age  of  6,  my  whole  life  was  con- 
cerned with  the  spoken  drama,  in 
which  I had  achieved  some  suc- 
cess, and  my  critics  were  kind  enough  to 
predict  a future  for  me  before  the  foot- 
lights. The  thought  of  any  other  career  had 
never  occurred  to  me,  but  fate  stepped  in 
and  by  one  of  those  surprise  thrusts,  forced 
me  into  a new  line  of  endeavor. 

I returned  to  New  York  in  1910,  from 
an  engagement  in  Cincinnati  with  the 
Chester  Park  Opera  Company.  As  it 
sometimes  happens  with  actors,  and 
others,  I found  myself  out  of  a job.  I 
did  not  enjoy  the  prospect  of  being 
“broke”  in  New  York,  and  started  out 
immediately  to  look  for  work. 

Completing  the  rounds  of  the  booking 
offices  without  success,  I was  standing 
near  Times  Square,  trying  to  decide 
what  step  to  take  next,  and  wondering 
what  means  I would  resort  to  to  keep 
the  ferocious  wolf  of  want  from  the 
door  of  my  Harlem  flat,  when  the  inci- 
dent occurred  that  was  destined  to  turn 
the  whole  course  of  my  career. 

A luxurious  automobile  drove  up  to 
the  curb  in  front  of  me  and  from  it 
alighted  a man  whose  whole  bearing  and 
appearance  bespoke  affluence  and  posi- 
tion— something  I had  never  known. 


Notice-.  Exhibitors  Herald  has  been  granted  the  exclusive  publication  rights  to  this  series  for  the  motion  picture  trade  press  field.  Reproduction  in  the 
motion  picture  trade  press  without  the  consent  of  Quigley  Publishing  Company  is  prohibited. 
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A picture  of  Thomas  H.  Ince,  taken  An  airplane  view  of  Inceville,  Thomas 
during  the  earlier  days  of  his  produc-  H.  Ince’s  mammoth  plant  at  Culver 
tion  activities.  City.  Cal. 


In  those  days  only 
the  rich  could  afford 
automobiles,  and  I 
was  idly  wondering 
which  bank  presi- 
dent this  man  might 
be,  when  to  my 
amazement  he  came 
toward  me  with 
hand  extended  and 
a warm  smile  of 
greeting  on  his  face. 

It  was  then  that  I 
recognized  Joseph 
Smiley,  who  subse- 
quently became  na- 
tionally known  as  a 
photoplay  director 
and  actor. 

* * * 

After  the  usual 
greetings  were  over, 
he  extended  a cor- 
dial invitation  to 
lunch  with  him, 
which  I accepted 
with  a great  deal  of 
eagerness,  because, 
if  I remembered 
correctly,  I had  not 
intended  to  eat  that 
day.  At  lunch  we 
reminisced  of  the 
days  when  Smiley 
was  an  actor  in  my 
vaudeville  company;  of  our  engagement  in 
Bermuda  and  the  many  amusing  things  that 
happened  there.  When  he  paid  the  bill  for 
lunch,  I began  to  wonder  how  it  happened 
that  Joe  was  flashing  a roll  of  bills  while 
I,  his  former  employer,  was  hunting  a job. 

In  answer  to  my  query,  Smiley  explained, 
somewhat  apologetically : 

“Why — er — you  see,  I’m  working  in  mov- 
ing pictures.  I’m  an  assistant  director  at 
the  Imp  studio  on  S6th  street.” 

^ ^ ^ 

This  came  as  somewhat  of  a shock,  as  I 
had,  with  most  of  the  profession,  looked 
upon  this  innovation  as  a form  of  cheap 
amusement  which  was  to  be  scorned  by 
real  actors.  I considered  it  undignified  and 
not  in  harmony  with  the  best  traditions  of 
the  stage. 

I knew  that  it  was  gaining  a foothold, 
but  it  carried  with  it  none  of  the  fine  old 
ethics  and  romance  of  the  stage.  Then  the 
spectre  of  the  wolf  came  into  my  mind,  and 
I began  to  think  more  kindly  toward  the 
thing  I had  considered  beneath  my  notice. 

I turned  suddenly  to  Smiley.  “Any  chance 
for  me  up  there?” 

“Why,  certainly.”  he  replied.  “There 
should  be.  You’re  an  actor,  aren’t  you? 
Come  on  up  there  with  me  now,  there 
might  be  something  doing  this  afternoon.” 

Confronted  thus  suddenly  with  the  possi- 
bility of  being  plunged  into  the  moving  pic- 
ture business,  I began  to  weaken,  then  I 
seemed  again  to  hear  an  ominous  growl 
from  the  wolf,  and  I held  to  my  decision. 

2.  “Outcasts”  Embryonic  Stars 

lY/TENTALLY  frowning  upon  the  idea  of 
going  into  the  moving  picture  busi- 
ness along  with  the  so-called  “outcasts”  of 
the  theatrical  profession,  and  yet  deter- 
mined to  investigate,  because  I was  sorely 
in  need  of  employment,  I allowed  Joseph 
Smiley  to  conduct  my  first  introduction  to 
the  intricacies  of  the  film  industry. 

The  Imp  studio  was  located,  in  1910,  on 
the  top  floor  of  a manufacturing  building 
in  56th  street.  New  York.  Delivered  at  the 
door  by  a slow  and  jerky  elevator,  I was 
ushered  in  for  my  first  glimpse  of  a studio. 
My  worst  fears  were  realized!  It  reminded 
me  of  some  of  my  unpleasant  one-night 
stands,  and  yet  there  were  Owen  Moore, 
King  Baggot,  Florence  Lawrence,  Bob 
Dailey,  and  several  others  who  are  now 


well  known  stars,  all  of  them  working  in 
pictures  and  seeming  to  enjoy  it. 

A scene  was  being  directed  and  I looked 
on  in  awe.  It  was  more  absorbing  than  I 
had  believed,  and  the  thought  came  to  me 
that  there  might  be  something  to  this  thing, 
after  all.  A few  minutes  later,  following 
a whispered  conversation  between  Smiley 
and  Harry  Salter,  who  was  directing,  I was 
offered  a job  to  play  the  part  of  “heavy,” 
to  the  tune  of  $5  a day.  Without  further 
ado  I took  the  job,  which  launched  me  on 
my  career  in  the  motion  picture  industry. 

* * * 

Several  months  later,  one  of  the  Imp  di- 
rectors resigned  before  his  picture  was 
completed  and  I was  given  a directorship 
and  went  to  work  in  earnest,  to  complete 
the  unfinished  production.  The  importance 
which  I felt  at  this  first  big  step  in  my  new 
career  was  not  shared  by  my  co-workers. 


William  and  Thomas  H.  Ince,  Jr.,  two 
of  the  noted  producer’s  sons,  with 
their  uncle,  Ralph  Ince. 


however.  Instead  of 
welcoming  me  with 
congratulations  the 
players,  cameramen 
and  stage  hands  cast 
suspicious  glances 
in  my  direction  and 
made  no  effort  to 
conceal  their  disap- 
proval. This,  how- 
ever, instead  of  dis- 
couraging me,  urged 
me  on  to  greater  de- 
termination to  make 
a success  of  my  first 
directorial  effort.  I 
assembled  my  com- 
pany and  directed 
the  remaining 
scenes. 

My  first  real  pro- 
duction with  the 
Imp  company  was 
titled  “Little  Nell’s 
Tobacco.”  It  was  a 
story  which  I 
patched  together 
from  an  old  poem  I 
had  learned  as  a 
boy,  and  as  I 
thought,  was  replete 
with  the  emotions 
of  life.  Never  will 
I forget  the  thrill  of 
excitement  that  shot 
through  me  when  I saw  it  on  the  screen, 
in  a little  theatre  in  14th  street.  New  York. 
* * * 

About  this  time  the  Imp  pictures  were 
becoming  known  and  the  officers  of  the 
company  were  considering  the  advisability 
of  establishing  quarters  in  California.  They 
appointed  Ben  Turpin,  the  now  famous 
comedian,  as  their  agent  to  investigate  con- 
ditions on  the  Pacific  Coast. 

Turpin  reported  that  the  General  Film 
Company  was  endeavoring  to  prevent  all  in- 
dependent organizations  from  using  the  mo- 
tion picture  and  was  seriously  hampering 
their  operations,  so  the  plan  was  abandoned 
and  Cuba  was  decided  upon  as  a fruitful 
location. 

A few  days  later  two  companies  were  on 
their  way  to  the  tropical  island,  one  headed 
by  Joe  Smiley,  with  King  Baggot  as  leading 
player,  and  the  other  under  my  direction, 
featuring  Mary  Pickford  and  Owen  Moore. 

Two  years  before  this,  Adam  Kessel  and 
Charles  O.  Baumann,  founders  of  the  New 
York  Motion  Picture  Corporation,  and 
later  Kay-Bee,  had  sent  a company  to  Cal- 
ifornia. Having  made  a success  of  this, 
they  decided  to  expand  and  dispatch  a sec- 
ond company  to  make  Western  pictures. 

Entirely  ignorant  of  the  fact  that  Kessel 
and  Baumann  were  considering  me  for  this 
post,  I decided  to  apply  for  it  after  return- 
ing from  Cuba,  feeling  that  I would  have 
greater  possibilities  in  this  new  field  than 
in  New  York.  A little  strategy  was  neces- 
sary, I felt,  to  impress  my  prospective  em- 
ployers with  my  importance,  so  I allowed 
a moustache  to  grow,  and  on  the  day  of 
my  interview  with  Baumann  I borrowed  a 
large  and  sparkling  diamond  ring.  This,  I 
figured,  would  give  the  impression  that  I 
was  a man  of  means  who  did  not  have  to 
work  for  a paltry  $60  a week,  which  was 
my  munificent  salary  at  the  Imp  studio. 

* * * 

According  to  my  calculations,  the  ruse 
worked,  for  Baumann  offered  me  $100  a 
week  to  go  to  California  to  make  Westerns. 
This  offer  came  as  a distinct  shock,  but  I 
kept  cool  and  concealed  my  excitement.  I 
tried  to  convey  the  impression  that  he 
would  have  to  raise  the  ante  a trifle  if  he 
wanted  me.  That  also  worked,  and  I signed 
a contract  for  three  months  at  $150  a week. 
Very  soon  after  that,  with  Mrs.  Ince,  my 
cameraman,  property  man,  and  Ethel 
(Continued  on  page  114) 
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Parker  Back  as  Head 
of  Warner  Advertising 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2. — Warner 
Brothers  have  re-engaged  Watt  L. 
Parker,  formerly  advertising  manager  for 
that  firm,  to  di- 
rect a unified  de- 
partment that 
will  embrace  its 
advertising,  pub- 
licity and  exploit- 
a t i o n work. 
These  activities 
will  be  greatly  in- 
creased. 

Parker  has  just 
returned  to  New 
York  from  the 
South  after  six 
weeks  of  illness, 
an  illness  that  at 
first  was  regard- 
ed as  serious.  It 
was  during  that  time  that  his  resignation 
was  announced.  His  recovery,  however, 
was  unexpectedly  rapid  and  he  has  this 
week  taken  up  his  new  and  more  impor- 
tant duties  but  little  short  of  his  normal 
good  health. 


Earns  $2,921,842  for 
Nine  Months  of  1924 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2. — Famous  Play- 
ers-Lasky  Corporation,  in  its  consoli- 
dated statement  (which  includes  the 
earnings  of  subsidiary  companies)  re- 
ports net  profits  of  $1,571,040.62  for  the 
three  months  and  $2,921,842.13  for  the 
nine  months  ending  September  27,  1924, 
after  deducting  all  charges  and  reserves 
for  federal  income  and  other  taxes. 

After  allowing  for  payment  of  divi- 
dends on  the  preferred  stock,  the  above 
earnings  amount  to  $6.01  per  share  for 
the  three  months  and  $10.33  per  share 
for  the  nine  months  on  the  common 
stock  outstanding. 


H.  F.  Jans  May  Take 

Over  Eastern  Studio 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2. — Reports  have 
it  that  a deal  now  pending,  if  consum- 
mated, will  give  H.  F.  Jans  controlling 
interest  in  one  of  the  large  studios  in 
the  East.  It  is  located  in  the  Metropoli- 
tan district,  within  easy  traveling  dis- 
tance of  Times  Square  and  has  been  the 
home  of  many  big  production  units  of 
late  years. 

Jans  Productions,  Inc.,  have  outlined 
an  extensive  production  schedule  which 
is  to  be  carried  out  within  the  next  sev- 
eral months,  and  Mr.  Jans,  it  is  said, 
feels  that  he  can  use  a studio  of  his  own 
to  good  advantage. 


Orchestra  Leader  of 

Atlanta  Theatre  Dies 

(Special  to  Exhibitors  Herald) 

ATLANTA,  GA.,  Dec.  2.— Buel  B. 
Risinger,  conductor  of  the  Howard  thea- 
tre orchestra  here,  and  a well  known  mu- 
,sician,  died  at  the  Georgia  Baptist  hos- 
pital following  a prolonged  illness. 

Risinger  came  to  Atlanta  in  1910  as 
pianist  at  the  old  Montgomery  theatre. 
Later  he  wielded  the  baton  at  the  Metro- 
politan theatre.  He  came  to  the  How- 
ard early  this  year. 


SCENE  FROM  “THE  ROUGHNECK,"  the  Robert  W.  Service  story  which 
William  Fox  has  produced.  This  attraction  has  just  opened  on  Broadway. 


Fox  Company  Will  Celebrate 
21st  Birthday  Jan.  25  to  31 


Organization  Enthusiastic  Over  Prospects  for  Event  as  Plans 
for  Exhibitor  Participations  Grow — Reception 
Accorded  “Roughneck”  Adds  to  Cheer 

(Special  to  Exhibitors  Herald) 


NEW  YORK,  December  2. — Unusual  activity,  combined  with  a spirit  of 
buoyant  cheer  is  permeating  the  Fox  offices  these  days. 

Two  new  developments  are  contributing  factors  to  the  situation — the  an- 
nouncement that  the  company  will  celebrate  its  twenty-first  anniversary  Jan- 
uary 25  to  31  with  an  outstanding  program  for  exhibitor  participation  and  the 
reception  accorded  George  O’Brien's  first  starring  Fox  special  “The  Rough- 
neck’’ at  the  Central  theatre  on  Broadway. 

Birthday  Will  Be  Observed  Internationally 
Plans  for  the  Fox  birthday  party  are  growing  daily  and  with  them  the 
enthusiasm  of  the  organization.  The  party  will  take  in  not  only  theatres  in 
this  country,  but  in  virtually  every  part  of  the  world,  making  it  an  inteimational 
affair.  It  is  said  that  the  sun  never  sets  on  Fox  product,  the  company  being 
represented  in  every  country  except  Russia. 


An  idea  of  the  magnitude  of  the  Fox 
product  and  its  immense  growth  can  be 
gleane'd  from  a summary  of  the  current 
season’s  produc- 
tions which  in- 
cludes five  giant 
specials,  25  spe- 
cials, 21  star  series, 
17  Imperial  come- 
dies and  20  Sun- 
shine comedies,  7 
monkey  comedies, 
8 Van  Bibber 
comedies,  26  one- 
r e e 1 Educations 
and  104  issues  of 
Fox  News  reel. 

Keeping  pace 
with  the  produc- 
tion has  been  the 
demand  and  “the 
coming  of  age”  of  the  coroporation  finds 
28  branches  in  the  United  States,  6 in 
Canada,  and  60  others  scattered  all  over  the 
universe  distributing  this  product  to  theatres 
of  every  race. 

Accessories  to  Be  Free 
As  the  first  step  in  the  anniversary  pro- 
gram it  is  announced  that  Fox  will  give 


free  paper  and  accessories  to  all  exhibitors 
playing  100  per  cent  Fox  pictures  during 
the  anniversary  period.  By  this  it  is  meant 
that  any  exhibitor  who  plays  some  Fox 
picture,  a feature,  program,  comedy  or 
short  subject,  on  each  day  of  the  week 
celebrating  eventful  period  in  the  life  of 
the  corporation,  will  be  given  free  of 
charge,  all  the  accessories  he  would  ordin- 
arily buy  to  exploit  the  particular  film  in 
question.  This  offer  also  holds  good  for 
houses  playing  only  three  days  a week, 
but  who  on  each  day  during  the  anni- 
versary celebration,  plays  one  Fox  picture 
or  another. 

In  addition  to  this  a special  spinner  card 
has  been  designed  by  the  firm  for  use  by 
the  100  per  cent,  Foxites.  Other  plans  for 
the  proper  celebration  of  the  “coming  of 
age”  are  being  discussed  by  the  officials 
of  the  company.  They  will  be  annomiced 
from  time  to  time  through  the  trade  press 
and  the  dailies. 

O’Brien’s  Success  Pleases 

That  George  O’Brien  scored  so  decisively 
in  his  first  starring  Fox  production  is  a 
source  of  keen  delight  to  the  Fox  organi- 
zation. “The  Roughneck”  followed  “Dante’s 
(Continued  on  page  54) 
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Michigan  Exhibitor  - Operated 
Exchange  Seeks  250  Members 

Aims  and  Scope  of  W olverine  Exhibitors,  Inc.,  Are  Revealed  by  Lloyd 
Hammond,  General  Manager  of  Company 

{Special  to  Exhibitors  Herald) 

Detroit,  MICH.,  December  2.— That  the  Wolverine  Exhibitors, 
Inc.,  the  exhibitor-owned  exchange  formed  by  Michigan  theatre 
men  has  already  assumed  significant  proportions  and  that  its  aim 
is  to  enlist  250  franchise  holders  is  revealed  in  a statement  issued  by 
Lloyd  Hamilton,  general  manager  of  the  company.  Fifty-one  theatres 
are  tied  in  with  the  distribution  exchange  at  present  Hammond  declares. 


LJ  AMMOND’S  statement  is  prompted  by 
a desire  to  set  right  certain  misstate- 
ments concerning  the  company,  though,  he 
states,  it  was  hoped  that  the  organization 
might  be  completed  before  any  publicity 
attended  the  enterprise. 

!|!  * * 

Under  the  plan  of  operation,  it  is  re- 
vealed by  Hammond,  the  small  exhibitor 
pays  $200  for  a franchise  the  same  as  the 
larger  theatres.  There  will  be  100  fran- 
chises. Sub-franchises  are  sold  at  $50, 
there  being  ISO  which  are  held  by  both 
large  and  small  theatres.  Only  one  fran- 
chise can  be  held  by  an  exhibitor  and  in 
the  event  he  has  more  than  one  theatre  he 
comes  under  the  sub-franchise  which  has 
no  voting  power  and  participates  in  no 
profits,  establishing  an  equality  between  the 
theatre  man  with  one  house  and  the  ex- 
hibitor with  several. 

The  company  is  now  operating  an  ex- 
change and  its  pictures  are  being  shown 
daily  in  many  Michigan  theatres,  Ham- 
mond states.  He  says  further  that  the 
number  of  theatres  tied  in  with  the  ex- 
change is  51. 

Commenting  on  the  economic  phases  of 
the  proposition  Hammond  says : “We  are 
sure  we  have  the  key  to  the  situation. 
There  is  altogether  too  much  money  spent 
on  pictures.  The  producers  seem  to  be  un- 
able to  control  this  condition  as  everybody 
from  stars  down  dictate  to  them  and  practi- 
cally set  their  own  salaries.  By  the  time 
the  nicture  reaches  the  theatre  the  cost  runs 
up  into  unbelievable  figures.  The  quota 
the  exhibitor  must  pav  is  a burden  that  is 
almost  breaking  their  back. 


Help! 

Help! 

( special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2.— Who 
will  play  the  role  of  “Lightnin’  ” 
on  the  screen? 

Of  all  the  problems  of  the  1925 
product  of  Fox  Film  Corporation, 
this  is  the  knottiest. 

The  officials  of  the  company 
have  about  given  up  trying  to 
solve  it  and  are  willing  to  “pass 
the  buck”  along  to  the  public,  ex- 
hibitors, critics,  or  anyone  else  in- 
terested in  seeing  the  screen  pro- 
duction of  the  play  that  brought 
fame  and  recognition  to  the  late 
Frank  Bacon  and  Winchell  Smith 
attain  the  perfection  of  John 
Golden’s  stage  presentation. 

Exhibitors,  therefore,  as  among 
those  who  should  be  interested  in 
a greater  picture  version  of 
"Lightnin’,  ” are  asked  to  forward 
to  Fox  Film  Corporation,  10th 
Avenue  and  55th  Street,  New  York 
City,  their  selections  and  any 
other  suggestions  that  in  their 
opinion  would  assure  the  desired 
perfection. 


“This  is  a movement  to  save  independent 
exhibitors  as  well  as  the  independent  pro- 
ducer. There  is  a movement  now  on  in 
New  York  City  to  spread  this  through 
every  state  in  the  Union.  If  this  ever 
comes  to  pass  the  public  will  profit  by  re- 
ceiving better  pictures,  as  the  exhibitor 
is  in  a position  to  know  best  what  is 
wanted,  he  being  the  man  who  comes  in 
contact  with  the  public  and  knows  what 
pleases  them  most.” 

Good  Business  Cause  of 
Thanksgiving  in  Albany 

{Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Dec.  2.— Thanksgiv- 
ing was  a day  of  real  rejoicing  among 
the  theatre  owners  of  Albany  and  vicin- 
ity, for  business  is  far  ahead  of  a year 
ago,  and  there  is  every  evidence  that 
with  more  persons  being  employed  at 
manufacturing  concerns,  that  there  will 
be  no  let  up.  This  year  has  brought 
about,  for  the  first  time  in  Albany,  the 
holding  over  of  pictures  into  the  second 
week,  something  that  was  unknown  until 
a short  time  ago,  and  which  gives  con- 
clusive proof  of  the  drawing  power  of 
pictures  that  appeal. 

The  majority  of  the  owners  dined  at 
home  on  Thanksgiving,  some  playing  the 
part  of  hosts  to  large  gatherings,  Benja- 
min Apple,  of  the  American  in  Troy, 
doing  the  carving  for  not  less  than 
seventeen  enjoying  his  hospitality. 

Brandt  Announces  New 
Studio  for  Hollywood 

{Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Dec.  2.— Joe  Brandt, 
\ice-president  of  the  Independent  Pro- 
ducers Association  and  president  of  Co- 
lumbia Pictures,  announced  here  today  that 
construction  will  be  started  within  a year 
on  a huge  million  dollar  studio  in  Holly- 
wood where  independent  producers  will 
find  accommodations  for  twenty  concerns. 

Brandt  and  Harry  Cohn,  vice-president 
of  Columbia  Pictures,  declared  that  30  per 
cent  of  all  pictures  are  made  by  independ- 
ents and  predicted  that  practically  all  them 
soon  would  be  made  here. 

Boston  Booker  Winner 
of  National  Pennant 

(Special  to  Exhibitors  Herald) 

BOSTON,  MASS.,_Dec.  2— William  I. 
Cowan,  Producers  Distributing  Corpora- 
tion booker  in  this  city,  is  the  winner 
of  the  national  championship  banner  in 
the  first  period  of  the  bookers’  drive  cam- 
paign staged  by  the  company.  He  also 
is  awarded  the  eastern  division  cham- 
pionship flag. 

Other  winners  are:  William  Skerrett,  of  De- 
troit, won  the  Central  division  banner;  L.  A.  La 
Plante,  St.  Louis,  the  Mid-West  division  champion- 
ship, and  M.  Hossfeld,  Los  Angeles  booker,  the 
Western  division  banner. 


Sees  High  Prices  for 
Poor  But  Costly  Films 
As  an  Evil  of  Industry 

(Special  to  Exhibitors  Herald) 


NEW  YORK,  Dec.  2. — Maurice  Camp- 
bell, stage  and  motion  picture  director, 
whose  latest  screen  production  is  Prin- 
cipal’s “G iris 
Men  Forge  t,” 
says  one  of  the 
evils  of  the  indus- 
try is  rolling  up 
heavy  cost  in 
production  and 
then  selling  the 
production  as  a 
high-priced  pic- 
ture. 

“Pictures  are 
getting  to  be  like 
speaking  plays,” 
he  says.  “In 
some  production 
and  releasing 
units  the  first 
question  generally 
Having  obtained 
ducer  or  releaser 


MAURICE  CAMPBELL 


is,  What  did  it  cost?’ 
the  answer,  the  pro- 
proceeds to  sell  it  to 
the  exhibitor  as  something  high  priced, 
and  therefore  good.  A few  years  ago  the 
public  swallowed  everything.  Today  the 
public  wants  a good  story,  and  every 
picture  is  not  a success.  Cost  has 
nothing  to  do  with  a good  picture.  It 
is  all  in  the  story,  the  acting  and  the 
making. 

“Stupendous  productions  necessarily 
cost  much,  and  the  public  likes  to  see  a 
certain  number  of  these.  If  the  pro- 
ducer makes  a poor  picture  he  should 
throw  it  into  the  junk  pile  and  make  an- 
other, just  as  the  speaking  stage  pro- 
ducer does.  David  Belasco  wouldn’t 
dare  try  to  force  a mediocre  production 
on  the  public.  Why  should  the  motion 
picture  producer  do  so?” 


Screen  and  Stage  to 

Aid  Near  East  Drive 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2.— -Sunday,  De- 
cember 7,  is  International  Golden  Rule 
Sunday,  set  aside  by  the  Near  East  Re- 
lief for  the  support  of  orphans.  Picture 
and  stage  folks  are  interested  in  the  af- 
fair, letters  having  been  received  at  the 
Near  East  headquarters  from_  Norma 
Talmadge,  Jackie  Coogan,  Billie  Burke 
Ziegfeld  and  others. 

On  Golden  Rule  Sunday  every  one  is 
asked  to  eat  the  same  fare  that  is  served 
orphans  under  American  care  of  the 
Near  East  and  then  contribute  as  gener- 
ously as  if  the  situation  were  reversed. 
John  Drew  is  chairman  of  the  theatrical 
profession  division  of  the  campaign. 


Smallwood  Office  Moves 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2. — Offices  of  the 
Producers  Distributing  Guild,  Inc.,  of 
which  Arthur  N.  Smallwood  is  president, 
have  moved  to  new  quarters  at  1650  Broad- 
way. Smallwood  states  offices  will  be  main- 
tained in  principal  cities  but  that  the  com- 
pany will  not  sell  films  or  handle  distribu- 
tion. An  exploitation  department  aimed  to 
increase  theatre  business  will  be  in  opera- 
tion by  January  1. 


Star  Will  Go  Abroad 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2. — Another  star  is 
planning  a trip  abroad.  She  is  Evel3m 
Brent,  under  contract  with  Gothic  Pictures, 
producing  for  F.  B.  O.,  and  the  destination 
in  view  is  London,  England. 
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Loew  Returns  East 
Enthusiastic  Over 
Production  Program 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2. — Marcus  Loew 
and  party  including  Mrs.  Loew,  Harry  Rapf 
and  Mr.  and  Mrs.  David  Loew  arrived 
from  the  coast  last  week  and  the  head  of 
Metro-Goldwyn  is  unusually  enthusiastic 
over  the  productions  just  completed  for  his 
company  and  those  being  filmed  at  the 
studios  at  Culver  City. 

“Our  promise  to  exhibitors  at  the  begin- 
ning of  the  year  is  bearing  fruit  in  every- 
way,” Mr.  Loew  stated.  “We  have  the 
greatest  lineup  of  productions,  of  stars 
and  directors,  that  the  business  has  ever 
seen.  In  the  absence  of  Mr.  Mayer,  who 
will  return  in  several  weeks  from  Rome, 
Mr.  Rapf  and  Mr.  Thalberg  have  had  full 
charge  of  productions  at  our  studios,  and 
are  showing  simply  wonderful  results. 

“ ‘The  Great  Divide,’  ‘The  Wife  of  the 
Centaur,’  and  ‘Dixie,’  ‘Excuse  Me,’  and 
‘The  Square  Peg,’  which  were  completed 
while  I was  at  the  studios,  are  in  the 
cutting  stage,  but  from  what  I saw  of  these 
pictures  I am  convinced  that  they  are  going 
to  be  box  office  successes  of  the  highest 
calibre.” 

M.  J,  Walsh  Resigns 
as  League  President; 
III  Health  Is  Cause 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2. — Michael  J.  Walsh, 
who  has  been  ill  for  some  time,  has  re- 
signed as  president  of  the  Motion  Picture 
Theatre  Owners  of  New  York  State. 
Owing  to  the  seriousness  of  the  sickness, 
Mr.  Walsh  thought  it  advisable  to  relin- 
quish the  executive  office. 

Just  who  will  succeed  Mr.  Walsh  has 
not  been  determined,  but  it  is  possible  that 
at  the  meeting  of  exhibitors  scheduled  for 
Albany  on  December  3,  Walter  Hays,  vice 
president  of  the  Mark  Strand  theatres,  will 
be  named. 


Buy  Barthelmess  Story 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2. — Inspiration 
Pictures  has  purchased  the  screen  rights 
to  Martin  Brown’s  drama,  “Great 
Music,”  for  Richard  Barthelmess.  Pro- 
duction work  on  Mr.  Brown’s  play  will 
start  immediately  following  the  comple- 
tion of  the  star’s  “New  Toys.” 


Support  of  English  Bankers 
to  Give  F.  B.  O.  Big  Program 

Company  Managers  Attend  Chicago  Convention — Thomson, 
Berman,  Rothstein  and  Quigley  Address  Branch 
Officials — New  Spirit  Is  Aroused 


There  tvere  several  reasons  for  the  enthusiastic  convention  held  by  Film 
Booking  Offices  at  the  Blackstone  hotel,  Chicago,  on  Sunday,  November  30. 

First  in  importance  was  the  announcement  of  Major  H.  C.  S.  Thomson, 
president  and  managing  director  of  the  company,  that  British  bankers  are 
coming  to  the  front  with  sufficient  funds  to  assure  F.  B.  O.  of  “the  most  pre- 
tentious schedule  of  any  company  after  being  in  business  two  years.” 

Sales  Policies,  Exploitation  and  Production  Discussed 
Major  Thomson’s  talk  struck  the  keynote  of  the  gathering,  which  was  for 
the  purpose  of  discussing  sales  policies,  public  demands,  production  and  ex- 
ploitation. Addressing  the  managers,  in  addition  to  Major  Thomson,  were 
Harry  M.  Berman,  sales  manager;  Nat  G.  Rothstein,  director  of  publicity,  ad- 
vertising and  exploitation,  and  Lee  Marcus  from  the  home  office,  and  Martin  J. 
Quigley,  editor  and  publisher  of  the  Herald. 


Mr.  Rothstein 
drove  home  to  the 
branch  managers 
the  vital  necessity 
of  “service  to  ex- 
hibitors.” This 
phase  of  selling, 
he  said,  was  of 
paramount  import- 
ance, for  in  aiding 
the  theatre  owners 
to  make  money  the 
company  in  turn 
could  make  money, 
and  furthermore 
this  policy  would 
create  the  spirit  of 
good  will  so  neces- 
sary to  business. 

“We  must  have  the  spirit  of  do  some- 
thing in  our  organization,”  said  the  adver- 
tising director.  “If  we  have  that  spirit  we 
can  instill  it  in  the  theatre  men  and  that 
will  enable  them  to  increase  their  sales  at 
the  box  office. 

“We  are  putting  out  a real  service  press 
book,  one  containing  stunts  that  can  be 
used,  and  it  is  up  to  you  men  to  encourage 
the  use  of  these  and  to  aid  the  exhibitors 
in  conducting  their  campaigns.  Service  in 
exploitation  is  the  F.  B.  O.  system.” 

After  explaining  in  detail  the  company’s 
sales  policy,  Mr.  Berman  requested  branch 
managers  to  give  their  conceptions  of  what 
the  public  in  their  respective  territories 


demanded  in 
screen  entertain- 
ment. These  re- 
ports from  the 
branch  offices  will 
be  used  as  a guide 
at  the  studio. 

In  a discussion 
of  the  production 
plans,  the  man- 
agers were  told 
that  the  company 
will  handle  no  sex 
or  salacious 
pictures. 

“Our  pictures 
NAT  ROTHSTEIN  will  all  be  laun- 

dered. They  will 
comprise  a clean  list,”  said  one  executive. 

As  evidence  of  the  statement  that 
F.  B.  O.  will  have  “the  most  pretentious 
schedule  of  any  company  after  being  in 
business  two  years,”  the  managers  were 
told  of  the  building  program  at  the  studio. 
Facilities  at  the  Coast  plant  are  now  being 
increased.  A new  stage,  in  addition  to  the 
three  big  stages  now  in  use,  a new  gen- 
erator room,  additions  to  the  dressing  room 
building  and  an  annex  to  the  mill  and 
carpenter  shops  are  now  in  course  of  con- 
struction. 

These  additions  will  enable  the  company 
to  handle  its  $5,000,000  production  pro- 
gram. 

(Continued  on  page  34) 


F.  B.  O.  HOLDS  EASTERN  SALES  CONFERENCE.  In  the  front  row,  left  to  right:  Harry  Osborne,  assistant  to  Nat  G. 
Rothstein;  E.  J.  Smith,  Eastern  division  manager;  Harry  M.  Berman,  sales  manager;  Major  H.  C.  S.  Thomson,  president; 
Nat  G.  Rothstein,  director  of  publicity,  advertising  and  exploitation,  and  Sidney  Katz,  New  York  exchange  manager. 
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Fox  Corporation  Will 
Observe  Twenty-first 
Birthday  in  January 

(Continued  from  page  31) 

Inferno”  into  the  Central  theatre  and  it 
promises  to  be  the  Christmas  special  of  the 
town,  for  it  received  warm  praise  from  the 
critics  and  enthusiastic  approval  from  a 
capacity  first  night  audience. 

Since  he  appeared  in  “The  Man  Who 
Came  Back”  as  a featured  player,  George 
O’Brien  has  been  driving  his  personality 
into  the  hearts  of  picture  patrons.  Now 
comes  “The  Roughneck”  and  he  is  a star, 
formed  into  a scene  on  the  South  seas.  The 
Roughneck”  has  become  generally  known 
since  the  book  became  one  of  the  six  best 
sellers.  It  starts  on  the  Barbary  Coast  in 
San  Francisco  and  it  ends  in  Tahiti. 

South  Seas  Lobby  Used 

In  order  to  exploit  the  picture  effectively 
enough  to  attract  the  bland  eye  of  Broad- 
way, the  Central  theatre  lobby  was  trans- 
formed into  a scene  on  the  south  seas.  The 
effect  was  so  realistic  that  with  but  little 
imagination,  the  raw  wind  that  swept  up 
from  the  East  river  was  forgotten  and  the 
slate  sky  over  New  York  likewise.  The 
trick  was  not  merely  a matter  of  green 
foliage  and  palm  trees,  but  by  means  of 
clever  cut-outs  and  well  done  paintings, 
some  of  the  girls  stopped  traffic. 

A striking  newspaper  campaign  in  which 
well  illustrated  advertising  played  the  lead- 
ing part,  created  interest  far  in  advance 
of  the  opening. 

Leading  Exchanges  to 
Handle  Schulberg  Film 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2.— J.  G.  Bach- 
mann,  general  manager  of  distribution 
of  B.  P.  Schulberg  Productions,  an- 
nounces that  the  special,  “Capital  Pun- 
ishment,” will  be  handled  by  leading  ex- 
changes. All  territory  has  been  closed. 

In  many  cases,  “Capital  Punishment” 
will  be  handled  by  the  same  exchanges 
that  are  distributing  the  other  Schul- 
berg pictures  for  the  current  year.  Ex- 
changemen  who  recently  closed  contracts 
for  it  are: 

M.  H.  Hoffmann  for  New  York,  Chicago,  New 
Jersey,  Albany  and  Buffalo — E.  V.  Richards  for 
Atlanta,  Dallas  and  New  Orleans — Edward  J. 
Drucker  for  Denver — Louis  Hyman  for  Los  An- 
geles and  San  Francisco — J.  S.  Grauman  for 
Milwaukee — Ben  Amsterdam  for  Philadelphia— 
A1  Rosenberg  for  Seattle — Skouras  Brothers  for 
St.  Louis.  Export  and  Import  Film  Company 
will  have  it  for  foreign  distribution. 

F.  B,  O.  Now  Planning 
Its  Biggest  Program 

(Continued  from  page  33) 

Mr.  Quigley  took  service  as  his  topic  of 
discussion.  He  compared  the  service  ren- 
dered by  companies  in  other  industrial 
fields,  stating  that  in  this  respect  the  mo- 
tion picture  industry  was  not  unlike  any 
other  commercial  organization.  He  also 
pointed  out  that  the  success  of  the  larger 
establishments  depends  wholly  on  the  suc- 
cess of  the  smaller  concerns  and  that  in 
gaining  this  success  service  counts. 


Publish  Starts  Memoirs 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2. — The  first  in- 
stallment of  the  life  story  of  Shirley 
Mason  is  published  in  the  November  29th 
issue  of  “Eox  Newspaper  Service,” 
weekly  press  sheet  of  Fox  Film  Corpor- 
ation, published  for  the  benefit  of  the 
newspapers  of  the  country. 


Taking  advantage  of  the  current  cross- 
word puzzle  craze  the  management  of  the 
Piccadilly  theatre.  New  York,  devised  a 
crossword  puzzle  for  the  presentation  of 
“The  Siren  of  Seville”  that  is  offered  here- 
with to  other  exhibitors  playing  this  Pro- 
ducers Distributing  Corporation  release. 

This  crossword  puzzle  was  placed  with 
one  of  the  New  York  newspapers  and  a 
number  of  small,  but  important  suburban 
papers  and  all  those  successfully  solving 
the  puzzle  were  given  tickets  of  admission 
for  the  Hunt  Stromberg  feature.  Defini- 
tions of  the  words  to  be  given  to  the  news- 
papers are  as  follows : 

Horizontal 

1.  Those  who  think  they  know  all  about  motion 
pictures 

6.  masculine  pronoun 

8.  A New  England  .State 

9.  Member  of  Parliament  (abbr.) 

11.  vase  or  vessel 

12.  to  be 

13.  a vehicle 

14.  a direction  of  the  compass 

17.  Greek  letter  used  in  geometry  to  denote  ratio 
of  diam.  to  cir. 

18.  landscape 

22.  a vegetable 

23.  to  perish 

25.  to  consecrate  (old  spelling) 

26.  toward 

28.  clumps  of  grass 

29.  Bachelor  of  Law  (abbr.) 

.30.  to  force  in 

32.  the  familiar  name  of  our  president 

33.  a famous  elevator 

34.  an  Island  off  the  West  coast  of  Scotland 

35.  Manuscripts  (abbr.) 

36.  a vegetable 

57.  personal  pronoun 

38.  Field  Marshal 

40.  Bachelor  of  Arts  (abbr.) 

42.  One  of  the  Great  Lakes  ‘ 

44.  Auction 

46.  the  track  of  a wheel 
4 7.  Ancient 

49.  a beverage 

50.  Great  Britain  (abbr.) 

51.  a measure  of  distance 

53.  an  article 

54.  Gifts 

Verticle 

2.  a measure  of  type 

3.  the  call  letters  of  the  U.  S.  Naval  Station  at 
Arlington 

4.  single 

5.  prefix  or  reference 

6.  to  seek — also  the  first  name  of  the  producer 
of  “Siren  of  Seville” 

7.  before 

9.  representation  of  the  earth’s  surface 

10.  the  heroine  of  the  story  of  "The  Courtship 
of  Miles  Standish”  also  the  star  in  “Siren 
of  Seville”  (first  name) 

15.  not  plentiful;  meager 

16.  belonging  to  Ireland 
18.  a large  body  of  water 


Brown  Says  Closing 
of  I nee  Plant  Is  for 
Reorganization  On\y 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2. — Colvin  W.  Brown, 
vice-president  and  Eastern  representation 
of  Thomas  H.  Ince  Corporation,  announced 
today  in  commenting  upon  the  report  that 
the  Ince  plant  in  Culver  City  would  be 
closed  indefinitely  beginning  December  11, 
that  the  shutdown  would  be  only  tem- 
porary and  for  reorganization  purposes. 

The  report  which  prompted  this  an- 
nouncement stated  that  one  more  picture 
would  be  completed  before  the  suspension 
of  operations  and  that  plans  for  two  attrac- 
tions which  already  had  been  cast  would  be 
abandoned. 


November  Business  Is 
Better  by  20  Per  Cent 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  Dec.  2.— If 
there  is  to  be  any  “slip-up”  in  Kansas 
City’s  much  heralded  theatre  boom,  it 
not  yet  has  arrived.  Due  to  a record 
wheat  crop  in  Kansas  this  fall,  Kansas 
City  theatre  owners  looked  up  with  ex- 
pectancy. And  they  were  not  disap- 
pointed. 

A check-up  last  week  of  down  town 
houses  and  several  of  the  larger  subur- 
ban theatres  revealed  that  the  first  three 
weeks  of  November  averaged  20  per  cent 
more  business  than  the  same  period  last 
year. 


Oklahoma  Solons  Will 
Get  New  Theatre  Bills 

(Special  to  Exhibitors  Herald) 

OKLAHOMA  CITY,  OKLA.,  Dec.  2. 
— The  Oklahoma  Legislature  will  con- 
vene at  Oklahoma  City  January  5. 

Already  it  has  been  reported  that  sev- 
eral adverse  theatrical  bills  will  be  pre- 
sented, and  among  them  a strong  and 
drastic  state  censor  bill. 

Theatres  will  fight  any  adverse  bill  of- 
fered, and  will  have  a strong  and  influ- 
ential lobby  at  work  throughout  the  ses- 
sions of  the  legislature,  it  is  indicated. 

Brings  Richard  Holt 

Pictures  to  New  York 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2. — B.  Berger,  gen- 
eral manager  for  Gerson  Pictures  Corpora- 
tion, has  arrived  in  New  York  with  nega- 
tives and  prints  of  the  first  two  of  the 
series  of  Richard  Holt  productions,  which 
are  being  directed  by  Duke  Worne.  He 
has  appointed  Charles  Schwerin  as  general 
manager  of  sales  for  this  product. 

The  first  two  pictures  already  completed 
are  “Ten  Days,”  by  Arthur  Hoerl,  and 
“Too  Much  Youth.”  The  entire  advertising 
campaign  has  been  completed  with  acces- 
sories ready  to  go  into  the  exchanges. 


19.  listlessness 

20.  revises;  publishes 

21.  in  addition;  furthermore 

24.  the  last  name  of  the  producer  of  “Siren  of 
Seville” 

27.  horse-feed 
29.  evil 

31.  a bad  match 

32.  to  struggle 

39.  personal  pronoun 

40.  similarity 

41.  a college  or  church  officer. 

43.  to  gall  or  chafe 

45.  a grassy  plain  or  meadow 

47.  to  lubricate 

48.  a retreat 
50.  Mother 

52.  a road  in  a city,  town  or  village  (abbr.) 


FIRST 

NATIONAL 


— and  again  do  they  place  before  the  exhibitors  of  the 
world  the  most  powerful  group  of  pictures  that  have  ever 
been  scheduled  for  a season’s  distribution. 


That  FIRST  NATIONAL  is  making  good  on  every  pro- 
mise made  for  1924  is  evidenced  daily  in  the  manner  in 
which  their  releases  are  making  big  profits  for  exhibitors. 


The  phenomenal  consistency  of  big  box  office  pictures 
such  as  FIRST  NATIONAL  have  and  are  releasing  to 
exhibitors  right  now — 


“Secrets” 


“The  Sea  Hawk”  “Abraham  Lincoln”  “Sundown” 


“In  Hollywood 
with  Potash  and 
Perlmutter” 

“In  Every  Woman’s 
Life” 


“Tarnish” 


“The  Silent  Watcher” 


“Madonna  of  the 
Streets” 


“Christine  of  the 
Hungry  Heart” 


“Classmates” 
“Husbands  &.  Lovers” 


“Her  Night  of 
Romance” 


“The  Only  Woman” 
“So  Big” 

“Love’s  Wilderness” 

“Inez  from 
Hollywood” 


and  others,  places  FIRST  NATIONAL  FIRST  in  the  minds 
of  all  exhibitors  when  planning  their  next  season’s  programs. 


It’s  the  backbone  service  of  the  country’s  finest  showman. 

FIRST  NATIONAL  promised  to  give  big  moneymakers 
in  1924 — -and  FIRST  NATIONAL  gave  them. 

Now  FIRST  NATIONAL  promises  for  next  season — 
February  to  August  — a series  of  releases  so  strong  in 
profit-making  possibilities  that  they  stand  supreme  as 
the  most  powerful  group  of  box-office  pictures  the 
industry  has  ever  seen.  These  FIRST  NATIONAL 
presents  as  the  leading  money  making  attractions  of  the 
coming  season  under  the  befitting  title  of 


lomas  H h 

fi^-esenh 


„itl.  , 

^s^ou.cu 


KYnB's 

®»safion  ,n  book 
form 


Under 


Jhm  the  story  bif  Countess  4e  ChambinD 
cHdapted  by  ■ ■ ■•  C .Gardner  SulUvan» 

M A R.Y  A 5 T O R./ 

, CLIVE  BR^OOKj  ^ 

, ' jac^eune  logan 


^oo\  the  J^ader  Qroup 


\ 


I to  be 

j aimouncedL 
1 later 


Qoo/;  the 


’s.'^yTjL 


^iisi 

/»-esents 


^^yLui  ‘^^A,l 


deader  Qroup 


,\GoVdv^ 

resenti 

1 Oeotfe 


^^eoide 


SErS-f- 

atoca\e  , Sea5,i^° 
l\\.e  iecosoc'e^ 

>^SS-S  ^ 


^AR/o^, 


®oo/j  the  J^ader  Qroup 


®oo/^  the  leader  Qroup 


■Cvl-*-' 


*^ook  the  leader  Qroup 


^ook  the  leader  Qroup 


^ool{  the  Jjeader  Qroup 


’^‘X'xvrgeijt. 


As  one  reads  on  through  this  an- 
nouncement it  is  not  difficult  to 
understand  why  exhibitors  wait 
for  FIRST  NATIONAL’S  program 
and  why  FIRST  NATIONAL  is 
releasing  next  season’s  product  under 
the  title  of  “The  Leader  Ghroup”. 


Producers,  stars,  popular  featured 
artists,  all  have  been  provided 
with  the  most  powerful  big  box 
office  appeal  producf  possibly  to 


secure. 

That  FIRST  NATIOlSfAL  “com. 
mon  sense’’  policy  of  administration 
that  has  always  brought  them  un- 
disputed Leadership  is  also  re- 
sponsible for  this  extraordinary  array 
of  money  making  pictures.  , - , > ^ 

And  continuing  we  find  the  schedule 
consists  of  — 


the  leader  Qroup 


Joseph  M. 


P^eients 


courtesan^^F^sttWe 


®oo/j  the  Jjeader  Qroup 


,^W.Schei 

‘ hreseMR 


JOHN  BUi 

“’“i  Anita 

«‘0NE^7^ 

0‘n 


Scenario 


eAt^ode^  . ticl 

of  ^ ge 


rom 


^ooJ{  the  J^ader  Qroup 


Soo/j  the 


J^ader  Qroup 


^Parkl, 
^‘vid  i 


@oo/j  the  J^ader  Qroup 


^ook  the 


deader  Qroup 


jon<»^‘^LTrui»^' ; uotiA^ 

f,^5 


^ook  the  Judder  Qroiip 


^Jm 


clA 

Voccess.  / 


'’““iSSoN 


season  ^ 


®oo/j  the  J^ader  Qroup 


ui:  siisc^, 


appear 


^oo\  the  J^ader  Qroup 


! 

\ 


Filst  National  Pictures,  Inc. 
presents 


cJ  story  of  the  idle 
rich  cAmerican 
colony  in  “Paris 
and  a flapper 
who  plays  with 
fire,  ‘^rom  the 
“Broadway  stage 
success  by 
cArthur  P}chman 


^ love  drama 
j/in  'Monte  i-'O- 


“■'^bbr 


VilLSSOtJ 


\x\C. 


1 « •iied'Book’ 

Qyom  idt  yy 

aslrot-^tnod^ 

drama  with  « 

surprise 


First  National  Pictures,  Inc. 

Chkkie 

dl  syndicated 
newspaper  serial 
that  has  had  tre- 
mendous publicity 
throughout  the 
country.  A story 
of  a poor  girl 
and  her  search 
for  love* 

ELENORE 
MEHERIN 


First  National  Pictures,  Inc 

f presents 


^mps 

<A  fiist-ynoOing 
drarmhc 
story  of 
NehYorti 
niyhl  life 

h 

Ferdinand  Ileyher 


t/iQ 


■■  3.fr  ■ H ■. ..  u - ^-  '|  ■ m'  rttrf  I III  .’ 


Boo/i  the 

Leader  Oroupf 


The  FIRST  NATIONAL 

keen  showmanship  judg- 
ment and  proven  knowledge 


Here  is  indeed  a most 
unusual  display  of  money 
making  pic  t u r e s — t h e 
greatest  in  the  history  of 
FIRST  NATIONAL  and 

the  industry. 


of  what  the  box  office  re- 
quires is  brought  home  once 
again  very  forcibly  in  this 
announcement . 

Now  permit  us  to  call  partic- 
ular attention  to  those  pro- 


duct  ions  to  be  classified  as 


pictures  so  tremendous  in 
their  money  making  values 
they  bid  fair  to  outstrip  the 
earning  power  for  exhib- 
itors of  those  FIRST 
NATIONAL  sensational 
‘ 'specials”  of  the  current  sea- 
son! namely;  “The  Sea 
Hawk’ ' 'Secrets’  ' Abr  a- 
ham  Lincoln”— and  "Sun- 
down.” 


Just  another  'very  good  reason  for 

FIRST  NATIONAL  LEADERSHIP 


oseph  M‘Schenc]c 

prescKis 


NORMA  TALMADGE 


by  SiiartiK  3yowiL  - 

Screen  version  by  fauces  SHariow 
3ased  OH ^"Wood's play  The J[adx  "^ 

eP  Frank  Borsag^e 

b?roduciion  - 


] 


■Hr^  h[ 

■H|BL  i ■ 

« ; 

0. 


First  National  Pictures  Inc 
presents 


UNITED  STATES 
FLAVOR' 


with 

Milton  Sills  «Mi  Doris  Kenyon 

'^rom  the  Saturday  Cvenin^  post  story  by  R.G.  KIRK 
renowed.  for  his  famous  stories  of  tho  steel 
industry,  "pirst  national  promises  the  first  real 
epic  of  STEEL  ' ‘^phe  prippin^  sbry  of  the 
stru^^ie  f one  snan for  leadership  and  love. 


First  National  Pictures  Inc- 
pres  Otis 

Sir  Arthur  Conan  Doyles  stupendous  story 


arrange  me  Kt  ‘^^ClttcVSOK  ^oth^CLckCY  ~ 

"irith 

Bessie  Love,  Lewis  Stone,  Wallace  Beeiy,  Lloyd  Hugh' 

Research  and  ‘Technical  ‘Director  ‘}\^illis  9/‘ O'Srioi 

Arthur  Edeson  -Z)/;rrfor  ofTkotography. 

Milton  Menasco  - 'Director  of  Settings  - 
cTrchitecture 

George  Me  Guire-  ‘^ilm  Sditor  • 


Marion  Fairfax  - Scenario  and 

dditoriai  Direction- 
Fred  Jackson  - (Jdef  Technician  - 
Harry  Hoyt  - Dramatic  Direction 
binder  the  supervision  of  Earl  Hudson 


mi 


First  National  Pictures  Inc. 

^rescnU 

S A L LT‘ 

6)he  Nation's  most  sensational  Musical 
Comedy  Success  since  "The  Merry  Widou^' 
brought  to  the  screen 

Jtarrin^ 

COLLEEN  MOORE 

Jldapttd  by  Direded  by 

JUNE  MATHIS  AL  GREEN 

Supported  by  LLOTD  HUGHES  and 
LEOM  ERROL  ( creator  of  the  sta^e  role) 


The  sta^e  success  of  two  continents  filmed 

'llnder  ihe  direcHoic  of  VlCtOl'  HeCrman  ' 
-fasciKatiug  neyer-to-be-Jorgobteyt  period  drama 
by  Rudolph  Shan^er  and  Ernest  Welisch 

MOV  REPEATING  ITS  EUROPEAN  SUCCESS  ON  BROADWAY 


' fi 

i -Lai 

fi'  ^12  n 

«Ihe  BIGGE  ST 


fRANK  LLOYD 

Judgment" 


2nd  title  announced  later 


^yHOMAS  H.  INCE 

Enticement’ 
flailing  with  Souls’ 
9/16  Enchanted  MU  ' 


7 big  money  makers 

presented  by 

FIRST  NATIONAL 

PRODUCTIONS 

One  9tay  Street" 
'Inicfpfotcrs  Mouse" 
'Uriah's  Son 
’^Mie  %r  Crif 
SIhe  Eternal  Camps" 

'^e  Boss  of  JCitllc  ^rcadaf 

wht  t j t ff  I 

inickie 

Under  supervision  oP 

EARL  HUDSON 


CAREWE 


jfeirs  apparent 


FITZMAURIGE 

ci  ffhief  in  ‘paradise 
'9forld  without  End’ 


OHN  M.  STAHL 

’9'ashions  for  Utlen 


K. MCDONALD 


Title  to  be  announced  later 


frum^  CONSTANCE 

^-/ALMADGE 

, "J^rninf  to  J^ve" 

‘^e  Plan  She  Soiufht" 


(^OLLEEN  MOORE 


Title  to  be  announced  later 


' CJRIFFITH 

; ‘^"S)ccLclssc' 

national  Qnthen  . 


1 front  /O 

y J^K  MARR 

'y ail  and  farewell 

2nd  title  to  be  announced  later 


BJCHAPvD 

ARTHELMESS 

7lew  ^oys" 


An  examination  of  the  above  titles  will  reveal  the 
fact,  that  six  of  the  forthcoming  Leader  Group  are 
adaptations  of  outstanding  stage  successes  and  seven- 
teen have  appeared  as  novels  and  serialized  stories. 
Each  has  been  selected  because  of  its  richness  in  those 
audience  qualities  which  mean  pictures  that  draw 
at  the  box  office. 

Because  of  their  story  strength  as  well  as  their  stars 
and  directors,  the  pictures  of  the  Leader  Group  will 
be  the  greatest  audience  releases  of  the  season. 


@oo/j  the  J^ader  Qroup 


Compare  the  Produd: 


The  only  kind  of  pictures  that  are  “best” 
are  those  which  make  ;the  most  money  for 
you.  = 

First  National  Pictures  made  more  money, 
than  any  others  for  exhibitors,  this  year, 
because  th6y  were  better  than  any  others. 

At  the  beginning  of  the  year  we  stated  our 
case  and  rested,  awaiting  the  box  office 
verdict.  ’ '■  - ' \ - 

We’ve  . got  that  and  are  happy  with  the 
knowledge  that- the  results  proved  we  did 
not  overestifnate  or  underestimate. 

But  big  as  we  made  them  in  1924— we’re 
making  them  bigger  for  1925.  , 


ON  PERFORMANCE  WE  STAND’» 


We’ll  stay  the-  best  because  we’ve  got- the 
best  so— “COMPARE  THE  PRODUCT” 
— for  your  biggest  year,  before  you  commit 
yourself  and  set  dates  for  your  backbone 
service.  . - ^ ^ 


the  J^ader  Qroup 


“The 

BACKBONE 
of  the 

EXHIBITION 

FIELD” 


1—  A.  H.  Blank 

Des  Moines.  la. 

2 —  Tom  Boland 

Oklahoma  City,  Okla. 

3—  J.  B.  Clark 

Pittsburgh.  Pa. 

4 —  Harry  M,  Crandall 
Washington,  D.  C. 

5 —  R.  C.  Craver 

Charlotte,  N.  C. 

6 —  W.  P.  Dewees 

Vancouver,  B.  C. 

7 —  Jacob  Fabian 
Paterson,  N.  J. 

8 —  Frank  Fcrrandini 
Richmond.  Va. 

9 —  M.  L.  Finkelstein 

Minneapolis,  Minn. 

1 0 —  Nathan  H.  Gordon 

Boston,  Mass. 

1 1 —  Samuel  Katz 

Chicago,  111. 

12 —  J.  H.  Kunsky 

Detroit,  Mich. 

1 3 — -Sol  Lesser 

Los  Angeles.  Cal. 

14 — Col.  Fred  Levy 
Louisville,  Ky. 

1 5 — John  J McGuirk 

Philadelphia.  Pa. 

16 —  Robert  Lieber 

Indianapolis,  Ind. 

17 —  E.  Mandclbaum 

Cleveland.  Ohio 

1 8 —  Moe  Mark 
White  Plains,  N.  Y. 

19—  H.T  Nolan 

Denver,  Colo. 

20 —  E.  V.  Richards,  Jr. 

New  Orleans,  La. 

21—  — 1.  H.  Ruben 

Minneapolis,  Minn. 

22 —  Thomas  Saxe 

Milwaukee.  Wis. 

23 —  Spyrous  Skouras 
St.  Louis.  Mo. 

—Jensen  and 

Von  Herbert 

Seattle,  Wash. 


FIRST  NATIONAL 
KEEPS  FIRST 

in  all  exhibitors  hme 

because  they  know  the  box-office 
value  of  every  picture  they  release ' 

^^hey  know  because  through 
these ^reat  shownieyi  and  their 
theatres,  the  finest  in  the  country, 
every  picture  is  ^iven  the  oppor-^ 
tunity  of  demonstrating  its  public 
appeal  streiipjth  - making  it's 
market  value  a proved  fact  and 
not  one  of  p^uessiVork / 


FIRST 

NATIONAL 

FIRST 


FLEMING  AND  EEAVELY,  INC.,  NEW  YOIX 


December  13,  1924 
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yAemaiicMusic 


For  Our 

Productions 


Can  be  obtained  at 
all  exchanges  free 
of  charge. 


FIRST  NATIONAL  PICTURES,  Inc 


M,J.  MINTX  (patent) 
JULY  3 1,19  2 3. 
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EXHIBITORS  HERALD 


December  13,  1924 


supervising 


FIRST  NATIONAL 
PRODUCTIONS 


Eastern  Units 


HUDSON 


1 

^ ' 


December  13,  1924 
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i 

I 


I 


I 

I 


I 

I 

i 

1 


JOHN  S.  ROBERTSON 


JOSEPHINE  LOVETT 
(Mrs-  John'S-  Robertson) 


DR.  JEKYL  AND  MR.  HYDE 
'SENTIMENTAL  TOMMY” 

FAMOUS  PLAYERS 


for  INSPIRATION  PICTURES.  iNc, 


THE  BRIGHT  SHAWL 
‘THE  FIGHTING  BLAi: 
‘THE  ENCHANTED  CC 


November  Release 


'CLASSMATES 


/n  production 


NEW  TOYS 


Starring 

RICHARD  BARTHELMESS 


FIRST  NATIONAL  PICTURES 
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EXHIBITORS  HERALD 


December  13,  1924 


DANGEROUS  AGE 


WHY  MEN  LEAVE  HOME 


HUSBANDS  AND  LOVERS 

Coming 

"FASHIONS  FOR  MEN" 


FIRST  NATIONAL  PICTURES 


December  13,  1924 


EXHIBITORS  HERALD 
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INEZ  from 
HOLLYWOOD 


FIRST  NATIONAL 
PICTURES,  Inc. 


SAM 

RORK 

PRODUCTIONS 


PONJOLA’ 


40 


EXHIBITORS  HERALD 


December  13,  1924 


•1 


December  13,  1924 
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M.  C LEVEE 

Productions 


are  made  with  one  big  purpose  in  mind — to 
meet,  one  hundred  per  cent,  the  box-office  re- 
quirements in  motion  picture  entertainment. 

Arrangements  have  just  been  completed  for 
the  distribution  by  First  National,  of  further 
pictures  to  be  made  by  M.  C.  Levee  Produc- 
tions, the  first  of  which  is  to  be 


ONE  YEAR  TO  LIVE' 


the  remarkable  drama  of  life,  love  and  faith 
which  millions  read  when  it  appeared  serially 
in  metropolitan  newspapers  all  over  the 
United  States. 


The  story  by  John  Hunter  will  be  told  on 
the  screen  under  the  direction  of  Irving  Cum- 
mings with  a cast  of  box  office  favorites  that 
will  be  second  to  none. 


IF  YOU  HAD  ONE  YEAR  TO  LIVE 
WHAT  WOULD  YOU  DO? 


Produced  at 


UNITED  STUDIOS 


The  largest  and  most  complete  institution 
of  its  kind 

for 

FIRST  NATIONAL 


Irving  Cummings 
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EXHIBITORS  HERALD 


December  13,  1924 


ANTONIO  MORENO 


Just  Completed 

CONSTANCE  TALMADGE’S 
“LEARNING  TO  LOVE” 
FRANK  LLOYD’S 
“JUDGMENT”^ 

Now  Appearing  in  M.  C.  Levee  s 

“ONE  YEAR  TO  LIVE” 

Directed  by  Irving  Cummings 
FIRST  NATIONAL  PICTURES 
And  then  for  Metro-Goldwyn 
REX  INGRAM'S 
“MARE  NOCTRUM” 


EXHIBITORS  HERALD 


December  13,  1924 


FKan  THE  MOVEL  BY  P^IAPL  DOiJ; 


A S.W  YER-LI'BIN  PRtMMJC A ION 


PERSONALLY  DIPLCTED  BY 


AKTHUL  H SAV7FEP^ 


RELEASED  BY  FIRST  NATIONAL 
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EXHIBITORS  HERALD 


December  13,  1924 


I 


PONJOLA 


INEZ  FROM  HOLLYWOOD 


In  preparation 


ONE-WAY  STREET 


FIRST  NATIONAL  PICTURES 


FLOWING  GOLD” 


ANNA  Q 
NILSSON 


I 

1 

1 


i 


* I 


4’ 


December  13,  1924 
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Walter  Camp,  Jr.,  President  J.  Boyce  Smith,  Jr.,  General  Manager 

INSPIRATION  PICTURES,  INC. 

565  Fifth  Avenue 
New  York  City 

Announces  for  1925  a New  Series  of 
Quality  Photoplays  Starring 

RICHARD  BARTHELMESS 

directed  by 

JOHN  S.  ROBERTSON 
for  distribution  by 

First  National  Pictures,  Inc. 

CLASSMATES 

from  the  stage  success  by  William  C,  de  Mille  and 
Margaret  Turnbull. 

One  of  the  big  hits  of  the  screen  year. 

Released  November  21,  1924. 

NEW  TOYS 

with  Mary  Hay 

from  the  play  by  Milton  Herbert  Cropper  and  Oscar 
Hammerstein,  2nd,  produced  by  Sam  H.  Harris.  A 
sparkling  domestic  comedy — Barthelmess  in  a new 
mood  supported  by  one  of  the  cleverest  of 
comediennes. 

SOUL-FIRE 

from  the  play,  “Great  Music,”  by  Mcurtin  Brown. 

A remarkable  character  study  of  young  genius  seek- 
ing to  find  itself.  A powerful  and  colorful  drama 
with  scenes  ranging  from  Rome,  Paris  and  Port  Said 
to  the  South  Seas. 


IF  IT’S  AN  INSPIRATION  PICTURE  IT’S  THE  BEST! 


46 


EXHIBITORS  HERALD 


December  13,  1924 


FIRST  NATIONAL  PICTURES 


CORINNE 

GRIFFITH 


Asher,  Small  and  Rogers 

present 

CORINNE  GRIFFITH 

in  the  forthcoming 

CORINNE  GRIFFITH  PRODUCTIONS 

“LOVE'S  WILDERNESS" 

BY  Evelyn  Campbell 

“DECLASSE" 

BY  Zoe  Akins 

‘THE  NATIONAL  ANTHEM’ 

BY  J.  Hartley  Manners 


December  13,  1924 


EXHIBITORS  HERALD 


47 


Under  Personal  Managenient  of 

GRANT  E.  DOLGE 

7060  Hollywood  Blvd< 
Hollywood,  Cal, 


A FIRST  NATIONAL  PICTURE 


Gladys  Brockwell 

appearing  in  one  of  her  most 
difficult  roles  in 

support  of  COLLEEN  MOORE  in 

"So  Big” 


^ ’“A,, 

fe"' 

■j&Ka 
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Buying  the  best  is  the  truest  economy 


For  years  the  Ritchey  organization  has  been  doing 
lithographic  work  for  concerns  recognized  as  leaders 
in  the  motion  picture  field. 

The  Ritchey  organization  consists  of  40  presses 
with  more  than  50  of  the  best  poster  artists  in  the 
country. 


Ritchey  Lithographing  Corp., 

406  West  31st  Street 
New  York  City 

Telephone  - - - Chickering  1310 


December  13,  1924 
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First  National  Pictures,  Inc.  Presents 
Sir  Arthur  Conan  Doyle  s Stupendous 
Story,  ‘T/ie  Lost  Worlds  with 
Bessie  Love,  Lewis  Stone,  Wall  ace 
Beery,  Lloyd  H ughes  and  a 
M agnihcent  supporting  cast.  Scenario 
And  editorial  direction  by  Marion 
Fairfax.  Research  and  Technical 
Director,  Willis  H.  O'B  rien.  Chief 
Technician,  Fred  W.  Jack  man. 
Architecture  hy  Milton  Menasco. 
Arthur  Edeson,  director 
Of  photography.  Film  edited  by 
George  McGuire.  The  Dramatic 
Direction  by  Harry  O.  Hoyt. 
Everyth  ing  produced  under  the 
Direct  supervision  of  Earl  Hudson. 
A First  National  Picture. 
Rothacker  Prints  and  Service. 


Wear  Longer! 


Founded  1910 
by 

Watterson  R.  Rothacker 


Hothacher-AUer  Laboratories^  Ilollyu'ood,  Calif. 
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Technical 

details 

are  important! 


Edward  M.  Roskam 

Film  Editor 


JOHN  J.  HUGHES 

Art  Director 

H m 

(Formerly  zn’ith  Rex  Ingram  and  Hi 
Jackie  Coogan) 


LLOYD  BRIERLEY 

Technical  Director 

(Rcmemher  “Ihc  Sea  Ilaivk”) 


FRANK  LLOYD 


PRODUCTIONS,  INC. 

UNITED  STUDIOS,  HOLLYWOOD 


FRANK  LLOYD 

PRODUCTIONS,  INC. 


“BLACK  “THE  SEA  “SILENT 
OXEN”  HAWK”  WATCHER” 


“JUDGMENT” 


UNITED  STUDIOS 


HOLLYWOOD 


A Vital  Service  for  First  Run  Theatres 


“The  Spirit  of  the  Lantern,”  an 
original  Coppock  Presentation,  is 
published  complete  in  this  issue, 
with  full  specifications  for  produc- 
tion direct  from  the  pages  of  the 
“Herald.” 

Turn  to  page  6 1 . 

“The  Spirit  of  the  Lantern”  is  the 
first  of  a series  of  original  presenta- 


tions by  Albert  B.  Coppock  which 
will  be  presented  by  the  “Herald”  in 
illustration  of  Mr.  Coppock’s  articles 
entitled  “A  Practical  Picture  Presen- 
tation Policy.” 

First  run  theatres,  especially,  will 
find  this  new  “Herald”  service  one  of 
vital  importance  to  their  business. 


December  13,  1924 
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New  Million  and  a Half  Dollar 
Hearst  Plant  Ready  Soon 

Mammoth  Studio  Covers  Entire  City  Block  in  New  York — Final  Scenes 
for  ‘‘Zander  the  Great”  to  Be  Made  There 

(S fecial  tu  Exhibitors  Herald) 


New  YORK,  December  2. — Totalling  a cost  of  $1,650,000  and  cov- 
ering an  entire  city  block  the  mammoth  new  Cosmopolitan  studio 
at  127th  street  and  Second  avenue  is  rapidly  nearly  completion. 
This  studio,  it  is  said,  will  be  the  largest  covered  motion  picture  studio 
in  the  world. 


ACCORDING  to  an  announcement  just 
made  by  Cosmopolitan  Corporation  the 
new  producing  plant  is  expected  to  be  in 
readiness  within  the  next  six  weeks  for 
the  shooting  of  final  interior  scenes  on 
“Zander  the  Great,”  Marion  Davies’  next 
big  special  production,  and  “Never  the 
Twain  Shall  Meet,”  the  exteriors  of  which 
are  now  being  completed  on  the  West  Coast 
and  in  Honolulu,  respectively. 

The  new  studio  occupies  the  site  of  the 
old  Cosmopolitan  plant  which  has  been  en- 
tirely reconstructed  and  extended  to  cover 
an  area  of  140,000  square  feet.  In  short, 
it  will  extend  from  126th  to  127  street  and 
from  First  to  Second  avenue. 


During  the  last  few  weeks  work  in  the 
new  structure  has  been  progressing  rapidly 
and  the  plant  is  now  practically  completed. 
A staff  of  skilled  artisans  and  hundreds  of 
carpenters,  electricians  and  others  are  put- 
ting the  finishing  touches  to  the  work. 


* + * 

In  its  capacity  and  facilities  for  the  mak- 
ing of  pictures,  this  immense  plant  repre- 
sents all  that  is  best  and  most  advanced  in 
the  architecture  and  other  fundamentals 
entering  into  motion  picture  production. 
The  most  modern  equipment  is  being  in- 
stalled, with  special  lighting  apparatus  and 
fixtures  which  alone  total  a cost  of  half 
a million  dollars.  An  enormous  tank  for 
water  scenes  is  one  of  the  newest  innova- 
tions. 

The  studio  building  proper  is  a structure 
500  by  200  feet  and  40  feet  in  the  clear. 
In  the  rear  is  a spacious  yard,  200  by  200 
feet  for  the  filming  of  exterior  scenes.  The 
studio  building  itself  is  subdivided  into  two 
sections,  the  first  being  utilized  for  the 
main  stage  and  various  departments  and 
the  second  for  three  additional  large 
stages. 

On  the  first  floor  of  the  new  building 
more  than  a score  of  spacious  rooms  have 
been  constructed  as  offices  and  work  shops. 
Here  will  be  installed  the  casting,  purchas- 
ing and  accounting  departments,  along  with 
the  plaster  and  carpenter  shops.  In  addi- 
tion there  will  be  found  the  largest  elec- 
trical machine  shop  ever  constructed  for 
a motion  picture  studio  and  four  rooms  for 
the  still  cameramen.  Aligned  on  one  side 
of  the  first  floor  will  be  twelve  new  dress- 
ing rooms  and  two  projection  rooms. 

The  main  stage  in  the  new  studio  will  be 
on  the  second  floor  of  the  building,  meas- 
uring 90  by  35  feet  and  24  feet  in  the  clear. 
Also  on  this  floor  will  be  the  general  man- 
ager’s office,  the  assistant  general  manager’s 
office,  six  offices  for  directors,  the  publicity 
department  offices,  four  dark  rooms,  a 
miniature  department,  property  rooms,  new 
film  and  cutting  departments,  a private  pro- 
jection room  and  a star’s  special  dressing 
room  for  the  convenience  of  making  quick 
changes. 

* ♦ * 

The  second  floor  mezzanine  will  include 
a large  dressing  room  for  the  accommo- 
dation of  200  extra  players  and  twelve 
smaller  dresing  rooms.  Also  on  the  mez- 
zanine will  be  the  technical,  drafting,  blue 


print,  wardrobe  and  drapery  departments. 
Another  feature  of  the  new  building  will 
be  a large  restaurant  for  the  convenience 
of  players  and  employes  of  the  studio,  also 
situated  on  the  mezzanine.  Joseph  Urban, 
who  creates  the  settings  for  all  Cosmo- 
politan productions,  will  also  have  his 
offices  on  this  floor. 

On  the  third  floor  of  the  new  building, 
an  elaborate  dressing  room  is  being  in- 
stalled for  Marion  Davies,  the  Cosmopoli- 
tan star.  Also  on  this  floor  will  be  one  of 
the  largest  dressing  rooms  ever  built  for  a 
motion  picture  studio,  capable  of  accom- 
modating 1,000  extra  players. 

One  of  the  principal  features  of  the  plant 
is  the  special  lighting  which  makes  possible 
the  filming  of  a daylight  scene  within  the 
studio  at  any  hour  of  the  day  or  night. 
New  portable  platforms  for  the  camermen 
are  being  introduced  into  an  Eastern  studio 
for  the  first  time.  They  are  so  constructed 
that  they  can  be  elevated  from  a level  of 
six  inches  to  a level  of  fourteen  feet. 

Several  months  ago,  before  the  new 
studio  had  advanced  to  its  present  stage  of 
completion,  an  example  of  its  magnitude 
was  vividly  demonstrated  during  the  film- 
ing of  scenes  for  “Janice  Meredith.”  Among 
the  largest  shots  made  for  this  picture  were 
Mt.  Vernon,  the  bombardment  of  York- 
town  and  its  eventual  surrender  by  Lord 
Cornwallis  to  General  Washington. 


Orpheum  in  Chicago 

Books  New  Reid  Film 

Elaborate  preparations  are  being  made 
for  the  opening  in  Chicago  of  Mrs.  Wal- 
lace Reid’s  new  F.  B.  O.  picture, 
“Broken  Laws,”  which  has  been  booked 
for  the  Orpheum  theatre  by  Aaron  Jones 
of  Jones,  Linick  & Schaefer.  Lou  Kra- 
mer of  the  Thos.  H.  Ince  office,  who 
handled  the  publicity  in  connection  with 
Mrs.  Reid’s  previous  picture,  “Human 
Wreckage,”  is  in  the  city  on  a similar 
mission  for  the  new  picture. 

The  new  Reid  vehicle  is  described  as  a 
story  of  home  and  mother  love,  with 
Mrs.  Reid  heading  the  cast,  supported  by 
Percy  Marmont,  Ramsay  Wallace,  Jac- 
queline Saunders,  Pat  Moore,  Jane 
Wray,  Arthur  Rankin,  Virginia  Lee  Cor- 
bin and  Judge  Henry  Neil. 


May  Produce  in  Finland 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2. — Having  already 
closed  negotiations  with  representatives  of 
the  Swedish  government  to  film  a produc- 
tion in  that  country,  Emory  Johnson,  the 
F.  B.  O.  producer-director,  is  now  con- 
sidering an  offer  to  produce  another  picture 
in  Finland.  The  scheme  provides  that  he 
go  to  Finland  immediately  after  completing 
his  production  in  Sweden,  using  the  same 
leading  players  which  are  to  appear  in  the 
Swedish  film. 


Rothacker  Conferring 
on  Distributing  Plans 
for  *‘The  Lost  World** 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  2. — Watterson  R. 
Rothacker  is  in  New  York  conferring 
with  First  National  regarding  distribu- 
tion plans  for  “The  Lost  World,” 
adapted  from  Sir  Arthur  Conan  Doyle’s 
novel.  Although  this  picture  has  been  in 
course  of  production  over  seven  years, 
it  still  is  not  finished.  Earl  Hudson, 
who  is  producing  it  for  First  National 
and  Rothacker,  expects  that  the  final 
scenes  will  be  shot  by  the  middle  of  De- 
cember. 

The  human  actors,  including  Bessie 
Love,  Wallace  Beery,  Lewis  Stone  and 
Lloyd  Hughes,  finished  their  part  of  the 
picture  some  time  ago  under  the  direc- 
tion of  Harry  O.  Hoyt. 

The  prehistoric  dinosaur  members  of 
the  cast,  however,  are  still  doing  their 
stuff  before  the  camera.  Among  the 
Jurassic  period  monsters  of  10,000,000 
years  ago  brought  to  life  in  this  picture 
are:  The  Brontosaurus,  Pterodactyl,  Al- 
losaurus,  Triceratops,  Tyrannosaurus, 
Agathaumas,  Stegosaurus,  Diplodoucus, 
Morosaurus,  Iguanodon,  Camarasaurus 
and  Trachodon.  Some  of  these  reptilian 
giants  are  as  big  as  fifteen  elephants  on 
the  screen. 


Alan  Hale  Leaves  Ranks 
of  Actor  for  Megaphone 

Allan  Hale,  well  known  actor  of  heavy 
parts,  will  forsake  the  grease  paint  and 
become  a member  of  the  directorial  staff 
of  Fox  Film  Cor- 
poration. 

Mr.  Hale’s  first 
work  in  his  new 
capacity  will  be 
Shirley  Mason’s 
next  picture, 

“The  Scarlet 
H o n e y m o o’n.’ 

The  new  direc- 
tor’s career  be- 
fore the  camera 
is  too  well  known 
to  need  reviewing 
here.  Suffice  to 
say  that  he  has 
just  finished  what 
in  all  probability 
is  his  last  characterization,  that  of  “Tom 
King”  in  the  forthcoming  Tom  Mix 
special  production,  “Dick  Turpin,”  di- 
rected by  J.  G.  Blystone. 

A native  of  Washington  and  a gradu- 
ate of  the  university  of  the  same  name. 
Hale  started  out  to  be  an  osteopath, 
forsaking  curing  for  entertaining  in  1909. 
He  has  been  a member  of  the  industry 
since. 

Whales,  Bears  Provide 
Thrills  in  Snow  Film 

(Sfecial  to  Exhibitors  Herald) 

LOS  ANGELES,  Dec.  2. — Scenes  show- 
ing a seventy-foot  whale  rearing  its  bulk 
seventeen  feet  above  the  water  in  an  at- 
tempt to  swamp  the  camera  men’s  boat  and 
scenes  depicting  the  lassoing  of  a 2200- 
pound  polar  bear  on  the  edge  of  an  ice 
field  are  included  in  an  Arctic  picture  now 
being  cut  in  Hollywood  by  H.  A.  Snow  of 
Oakland,  Cal.,  whose  African  films  were  a 
sensation  last  year. 

Herds  of  ten  thousand  caribou  and  five 
thousand  reindeer  also  appear  in  “Snows,” 
a new  picture,  which  was  taken  at  great 
risk  to  the  expedition  of  fifty  men. 


52 


EXHIBITORS  HERALD 


December  13,  1924 


Exhibitor  of  Past  Responsible 
for  Non-Theatricals 

Says  J.  A.  MC  GILL 

Official  of  Washington  State  Association  Believes  Cooperation  W ill 
Eliminate  Competition  from  Outside  Sources 

{Special  to  Exhibitors  Herald) 

SEATTLE,  WASH.,  December  2. — A new  version  of  the  non-the- 
atrical situation  has  been  offered  by  J.  A.  McGill,  Port  Orchard, 
Wash.,  who  is  a member  of  the  board  of  trustees  of  the  Motion 
Picture  Theatre  Owners  of  Washington.  His  theory  was  set  forth  in  an 
address  delivered  before  members  of  his  organization  at  the  recent  con- 
vention here. 


<‘T  ET  us  be  fair  and  look  at  both  sides 
of  the  question,”  said  Mr.  McGill. 
"Whenever  a demand  arises  for  a certain 
thing  there  is  always  a condition  which 
creates  the  de- 
mand. 

“W  hat  created 
the  demand  for 
non-theatrical  mo- 
tion  picture 
shows?  We  can 
mention  offhand 
several  reasons, 
such  as  shortage 
of  school  and 
lodge  funds,  poor- 
ly conducted  and 
poorly  selected 
show  subjects  by 
some  exhibitors, 
and  lack  of  co- 
operation by  some 
exhibitors  with  their  local  institutions. 

“It  is  human  nature  to  try  to  blame  the 
other  fellow.  But  let  us  be  honest  with 
ourselves  and  see  if  we  are  not  partly  or 
wholly  to  blame  for  allowing  the  condi- 
tions to  be  born  which  created  the  idea  of 
non-theatrical  picture  shows. 

“Our  industry  has  now  passed  the  stage 
of  experimentation.  Ten  years  ago,  I be- 
lieve that  75  per  cent  of  exhibitors  were 
entirely  unsuitable  or  unequal  to  their  call- 
ing. Today,  conditions  are  reversed. 
Seventy-five  per  cent  of  exhibitors  are 
respected  members  of  their  communities 
and  are  well  aware  of  the  importance  of 
their  place  in  a great  industry.  Intelligent 
men  and  women  are  operating  theatres 
which  formerly  were  being  operated  by 

people  who  were  entirely  out  of  their 
element. 

♦ * * 

“The  demand  for  community  shows  was 
created  largely  by  these  misfits.  They 

would  put  on  an  objectionable  picture,  post 
up  objectionable  advertising,  and  parents 
would  refuse  to  allow  their  children  to  go 
to  the  shows.  Public  sentiment  in  the 

smaller  and  medium  sized  towns  would 
react  against  the  theatre.  The  next  thing 
that  happened  was  the  invention  of  a nice 
little  portable  projection  machine,  and 
salesmen  were  calling  on  local  institutions 
with  attractive  offers  of  easy  payments  for 
the  machines,  and  information,  and  help  to 
get  them  the  films.  The  film  companies 
were  quick  to  take  advantage  of  the  situa- 
tion and  today  we  have  a condition  which 
was  created  largely  by  our  predecessors. 

“The  non-theatrical  situation  cannot  be 
disposed  of  to  the  benefit  of  the  exhibitor 
by  indignation  meetings  of  exhibitors. 
What  we  have  got  to  do  is  to  create 
another  condition  in  our  industry  which 
will  be  beneficial  to  all  parties.  This  can- 
not be  accomplished  by  assuming  a hostile 
attitude  towards  these  organizations.  It 
can  be  done  only  by  cooperation.  I do  not 
mean  -cooperation  between  the  exhibitor 
and  the  exchanges,  because  there  is  no 
such  word  in  their  business  dictionary.  Our' 


organization  can  force  the  exchanges  to 
play  square.  But  cooperation  between  non- 
theatrical  organizations  and  the  exhibitors. 

“As  an  example  of  what  cooperation  will 
do  in  a small  town,  I would  like  to  tell  you 
about  my  own  town  of  Port  Orchard. 

“I  bought  out  the  theatre  five  years  ago. 
Nine  different  owners  had  preceded  me  and 
failed.  People  looked  at  me  as  much  as 
to  say  ‘Here  is  another  freak.’  The  people 
were  there,  but  only  a small  percentage 
came  to  the  theatre  at  first.  I studied  my 
local  papers  and  found  all  kinds  of  an- 
nouncements of  local  doings,  such  as  P.  T. 
A.  and  W.  C.  T.  U.  parties  and  plays, 
school,  lodge  and  church  plays  and  socials, 
and  many  other  activities,  but  no  other  pic- 
ture show  as  yet. 

“The  third  week  I was  there  I put  in 
two  hours  making  slide  announcements  of 
all  the  local  doings,  and  put  them  on  my 
screen.  Kept  this  up  for  three  weeks,  and 
then  the  county  president  of  the  W.  C.  T. 
U.  phoned  me  and  asked  me  to  make  a 
special  announcement  slide  for  her.  Then 
she  asked  me  how  much  it  would  cost  and 
I told  her  ‘nothing.’  She  could  not  hide 
the  surprise  in  her  voice  as  she  asked  me, 
‘What  is  the  idea?’  I told  her  that  I con- 
sidered myself  and  the  theatre  as  part  of 
the  community,  and  that  it  was  the  duty  of 
everyone  in  the  community  to  cooperate 
with  each  other.  She  answered,  ‘You  are 
the  first  theatre  man  here  to  think  that 
way  about  it;  all  the  others  were  right 
after  the  dollar.’  That  lady  became  my 
best  booster  and  best  fan,  and  still  is. 

“After  a few  months,  as  patronage  in- 
creased, I began  to  put  on  benefit  shows 


Plans  Clean-up  on 
Rin-Tin-Tin’s  Son 

(Special  to  Exhibitor's  Herald^ 

LOS  ANGELES,  Dec.  2. — Rin- 
Tin-Tin,  famous  dog  star  of  War- 
ner Brothers,  is  to  have  a rival — 
his  son. 

Several  of  the  puppy  members 
of  the  dog-actor’s  family  were 
disposed  of  at  a good  Sgure  as 
pets,  but  one  that  showed  excep- 
tional promise  was  kept  for  train- 
ing. 'Then  Lee  Duncan,  owner  of 
Rin-Tin-Tin  and  the  puppy,  found 
that  his  picture  engagements 
would  keep  him  so  busy,  he  would 
have  little  time  to  properly  train 
the  youngster.  So  he  decided  to 
sell  him  and  when  every  one 
wanted  to  buy  the  pup  he  decided 
to  rafHe  him  off  and  give  all  a 
chance. 

The  lucky  winner  was  a car- 
penter, who  refused  to  accept  $300 
for  his  prize,  stating  that  he  in- 
tends to  finish  the  pup’s  training, 
put  him  in  pictures  and  retire  on 
the  profits. 


for  the  schools ; the  girls’  canning,  garden 
and  sewing  clubs;  the  public  library  and 
other  local  institutions  which  were  in  need 
of  funds.  My  plan  was  to  give  them  50 
per  cent  of  every  ticket  they  sold,  and  25 
per  cent  of  every  ticket  sold  at  the  ticket 
office.  Of  course  I would  lose  on  the 
show,  but  it  got  the  people  started  coming 
to  the  theatre  and  it  just  took  six  months 
to  build  up  a steady  patronage. 

“Then  the  Methodist  minister  got  a mo- 
tion picture  machine  and  commenced  to 
give  shows  at  his  church.  I believe  he  still 
owes  Goldwyn  and  Famous  Players  for 
some  of  the  film,  and  he  just  lasted  three 
weeks.  Community  sentiment  was  against 
him  on  account  of  my  cooperative  services. 

* ♦ * 

“I  will  mention  a few  things  that  these 
benefit  shows  accomplished.  They  fitted 
up  a lunch  room  at  the  grade  school  with 
kitchen  utensils,  range,  furniture,  and  sup- 
plied a surplus  fund  to  give  every  child 
a bowl  of  hot  vegetable  soup  for  lunch 
during  the  winter  term.  Supplied  them 
with  a school  phonograph  • the  high  school 
with  library  books;  the  public  library  with 
new  books ; paid  expenses  for  girls  to  go 
to  Pullman  college  for  course  in  canning, 
etc. ; and  other  items. 

“The  local  K.  of  P.  lodge  is  building  a 
new  modern  $18,000  theatre  for  me  right 
now,  and  I am  not  even  a member  of  their 
lodge.  Last  month  I was  elected  county 
chairman  of  all  the  Boys’  and  Girls’  Clubs 
of  Kitsap  county. 

“This  is  the  result  of  cooperation. 

“The  possibilities  of  the  motion  picture 
for  educational  purposes  in  schools  is  fully 
admitted,  and  I believe  that  every  school 
will  eventually  own  a projector,  and  use  it 
for  educational  purposes  with  educational 
films.  Our  duty  is  to  help  the  schools  in 
this  respect.  You  exhibitors  who  are  in  a 
school  district  which  is  not  in  possession 
already  of  a projector,  should  immediately 
get  a portable  one  with  a 1000  or  900  watt 
lamp,  and  offer  to  run  these  educational 
films  free  of  charge  at  your  local  schools. 

“But  our  legitimate  grievance  is  not 
against  educational  films,  but  against  the 
supplying  of  commercial  films  to  non-the- 
atrical organizations.  Labor  unions  are 
allowed  by  the  law  to  picket  theatres,  and 
circulate  literature  proclaiming  the  fact 
that  So  and  So  is  unfair  to  organized  labor. 
Why  can’t  we  do  this?  Which  brings  the 
issue  to  this  point:  How  can  we  stop  this 
unfair  competition? 

“I  will  mention  one  case  which  came  to 
us  on  the  arbitration  board  at  our  last 
meeting.  One  of  our  exhibitors  had  con- 
tracted with  an  exchange  for  their  whole 
output  (about  52)  with  the  exception  of 
two  pictures,  over  which  they  could  not 
agree  upon  the  price.  He  paid  more  than 
a fair  price  for  the  52  he  signed  up  for, 
and  offered  a fair  price  for  the  other  two, 
but  was  refused.  Then  the  salesman  went 
over  to  the  college  and  sold  the  remaining 
two  pictures  to  them  at  a lesser  price,  so 
that  the  college  could  exhibit  the  pictures 
at  35  cents  admission  whereas  the  exhib- 
itor would  have  had  to  charge  50  cents 
admission  to  come  out  all  right.  Was  that 
a square  deal?  Then  read  Hays  plan. 

* * * 

“The  exchanges  are  our  real  enemies,  not 
the  non-theatricals.  In  Seattle  there  are 
about  20  film  exchanges  who  supply  film  to 
about  300  theatres.  Your  board  of  trustees 
wrote  them  saying  that  our  organization 
does  not  approve  of  the  supplying  of  their 
commercial  film  to  non-theatrical  organiza- 
tions. Only  one  replied,  I believe,  Greater 
Features,  and  this  company  promised  real 
cooperation  with  us.  In  other  words,  300 
exhibitors  are  allowing  20  exchanges  to 
continue  indiscriminate  rental  of  commer- 
cial films  to  our  detriment. 

“We  can,  with  our  organization,  coupled 
with  individual  community  action,  stop  this 
unfair  competition.” 
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PAULINE  CURLEY  AND  FRANK  CLARK  in  a scene 
from  “The  Trail  of  Vengeance,”  second  of  the  AI  Ferguson 
series  which  J.  J.  Fleming  is  making. 


LES  BATES  AND  PAULINE  CURLEY  in  a scene  from 
“Shackles  of  Fear,”  a J.  J.  Fleming  production  being  dis- 
tributed on  the  independent  market. 


Fleming  Planning 
Big  Program  for 
Independent  Field 

An  announcement  issued  this  week  by  J. 
Charles  Davis,  2nd,  general  manager  of 
J.  J.  Fleming  Productions,  Inc.,  is  of  in- 
terest to  the  independent  distributor  and 
exhibitor  for  it  outlines  enlarged  produc- 
tion plans  for  the  opening  session. 

The  company  is  busy  at  its  studios  in 
Beaverton,  Ore.,  completing  the  series  of 
six  pictures  starring  Al  Ferguson  which 
it  will  release  before  the  first  of  the  new 
year.  Four  of  these  productions  have  been 
completed  and  the  fifth  is  under  way. 

The  four  completed  are  “Shackles  of 
Fear”  which  is  the  first  of  the  series ; “The 
Trail  of  Vengeance,”  “I’hantom  Shadows,’’ 
which  is  now  on  its  way  from  the  Coast 
and  “Scarlet  and  Gold”  now  in  the  cutting 
room.  The  remaining  two  of  the  Fergu- 
son series  will  be  completed  by  the  first  of 
January  and  J.  J.  Fleming,  president  of 
the  company  in  charge  of  production,  will 
bring  the  last  of  the  series  with  him  when 
he  comes  to  New  York  to  confer  with  Mr. 
Davis  regarding  the  new  product. 

Plans  Another  Series 

Plans  have  already  been  made  to  make 
another  series  of  eight  pictures  starring  Al 
Ferguson  to  follow  the  present  one  as  the 
success  of  this  series  has  demonstrated  the 
fact  that  the  exhibitors  want  them.  There 
will  also  be  a series  of  eight  pictures  star- 
ring F.  Schumann-Heink  who  by  his  work 
in  “Phantom  Shadows”  and  “Scarlet  and 
Gold”  demonstrated  that  he  is  a real  screen 
find. 

Young  Schumann-Heink  is  the  son  of 
Madame  Ernestine  Schumann-Heink,  the 
celebrated  operatic  and  concert  singer  and 
he  is  said  to  be  one  of.  the  real  screen  finds 
as  he  has  the  required  screen  personality 
and  has  proven  to  be  an  excellent  actor.  He 
is  said  to  be  a stunt  man  of  exceptional 
ability  and  both  Fleming  and  Davis  believe 
they  have  a new  screen  star  who  will  prove 
a real  bet  for  the  independent  market. 

In  addition  to  these  two  series  of  pic- 
tures, it  is  understood  that  there  will  be 
additional  product  regarding  which  an- 
nouncement will  be  made  at  the  time  of 
Fleming’s  trip  to  New  York. 

The  company  which  has  only  been  or- 
ganized a few  months  has  met  with  truly 
remarkable  success.  According  to  officials 
of  the  company,  there  has  been  found  to  be 
a real  demand  for  the  type  of  pictures  they 


J.  J.  Fleming 


J.  J.  FLEMINt;  AE  FEREUSON 


F.  SCniJM  VMN-HEINK  PAULINE  CURLEY 

Air.  Fleming  is  head  of  J.  J.  Fleming 
Productions  which  is  producing  a series  of 
attractions  for  the  state  right  market.  Al 
Ferguson  is  starring  in  a series  of  six  at- 
tractions. Mr.  Schumann-Heink  is  starring 
in  a series  of  eight,  while  Miss  Curle\'  is 
supporting  Air.  Ferguson. 


are  making  l)Oth  on  the  part  of  exchange- 
men  and  exhibitors. 

The  pictures  are  also  meeting  with  suc- 
cess abroad.  Contracts  have  been  closed 
with  Ferdinand  Adam  for  the  United  King- 
dom where  they  will  be  handled  by  Tom 
Davies  and  with  Ala.x  Ghixman  for  South 
America. 

Paul  J.  Swift  Exchanges,  Inc.,  are  releas- 
ing them  in  New  York  State  and  Northern 
New  Jersey  and  report  excellent  business 
on  the  series.  Mr.  Swift  states  that  he 
finds  the  exhibitors  well  pleased  with  the 
pictures  and  that  he  has  closed  several  con- 
tracts for  circuits.  They  are  being  distrib- 


uted in  .Northern  Illinois  and  Indiana  by 
Greir  er  Productions  and  Alinnesota,  North 
and  South  Dakota  by  .'Advance  Films,  a 
recently  organized  exchange  headed  hy  H. 
L.  Aluir,  formerly  identified  with  Ludwig 
Films  of  that  city. 

The  Fleming  productions  are  said  to 
have  one  of  the  largest,  most  completely 
equipped  and  up-to-date  studios  in  the 
Country  at  Beaverton,  Ore.,  a suburb  of 
Portland.  It  is  beautifully  located  in  the 
heart  of  some  of  the  most  picturesque 
scenery  in  the  United  States,  a fact  that  has 
had  much  to  do  with  the  popularity  of  the 
pictures.  Mr,  Fleming  points  out  that  the 
public  is  getting  tired  of  the  same  old  shots 
or  locations  used  over  and  over  again  in 
pictures. 

Fleming  Productions  is  set  in  scenery 
new  to  the  picture  going  public  and  while 
in  no  sense  of  the  word  scenics,  the  beauti- 
ful and  new  backgrounds  do  much  to  put 
the  pictures  over. 

The  present  series  of  -Al  Ferguson  pic- 
tures arc  actionful  outdoor  productions, 
each  one  telling  an  interesting  story  and 
are  enacted  by  a capable  cast  of  screen 
favorites.  They  are  not  Westerns  but  rather 
pictures  with  the  stories  laid  in  and  around 
the  Northwest  country. 

Davis  Signs  to  Handle 
Series  of  Single  Reel 
Charles  Downs  Films 

J.  Charles  Davis,  2nd,  general  manager 
of  J.  J.  Fleming  Productions,  Inc.,  an- 
nounces that  he  has  closed  a contract  with 
Charles  Downs 
for  the  distribu- 
tion of  a series  of 
twelve  single  reel 
novelty  films 
which  Downs  is 
now  engaged  i n 
making. 

Downs  is  one  of 
t h e best  known 
cameramen  in  the 
business,  having 
filmed  many  of  the 
b i g pictures  o f 
recent  years.  The 
series  will  be  re- 
leased by  Fleming 
Productions  on  the 
Independent  Alarket  at  the  rate  of  one 
a month. 

Announcement  is  also  made  by  Mr.  Davis 
of  the  enclosing  of  a contract  with  Jacob 
Gluxman  for  the  .Al  Ferguson  series  for 
South  America. 
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Sid  Grauman  Plans  Theatre 
For  the  Film  Capital 

Four-Thousand  Seat  House  to  Be  Built  Next  Year — Tod  Browning 
Joins  Metro’s  Directorial  Staff 

By  HARRY  HAMMOND  BEALL 

Hollywood,  December  2. — Hollywood  is  to  have  three  new  the- 
atres early  in  nineteen  twenty  five,  according  to  latest  real  estate 
news.  Sid  Grauman  is  planning  a four-thousand-seat  house  two 
blocks  west  of  his  present  Egyptian  theatre ; C.  E.  Toberman  will  erect  a 
legitimate  theatre  almost  across  the  street  from  the  new  Grauman  loca- 
tion, while  Harry  Caufield,  Ed  Rowland,  and  others  of  the  syndicate, 
plan  the  Moorish  theatre  on  Vine  Street  to  house  traveling  attractions. 

Tod  Browning  has  signed  with  Metro-Goldwyn  in  a directorial  capac- 
ity. Tod  made  features  for  Universal  and  for  Goldwyn  and  has  been 
more  recently  directing  the  Evelyn  Brent  pictures  for  F.  B.  O. 


Joe  Engel,  once  the  big  chief  of  Metro 
on  the  coast,  is  to  head  his  own  produc- 
tions to  be  made  at  the  Metro-Goldwyn- 
Mayer  studios  at  Culver  City  for  Metro- 
Goldwyn  release.  Joe  is  a former  president 
of  the  Producers  Association  and  has  a 
host  of  friends  in  the  industry  wishing  him 
well. 

* ♦ + 

With  William  K.  Howard  directing,  Zane 
Grey’s  “The  Thundering  Herd’’  is  being 
filmed  at  the  Lasky  studio.  The  cast  in- 
cludes Jack  Holt,  Lois  Wilson,  Noah  Beery, 
Raymond  Hatton  and  Charles  Ogle. 

♦ ♦ ♦ 

Howard  Greer,  designer  of  the  colorful 
costumes  worn  by  Pola  Negri  in  “Forbid- 
den Paradise,’’  has  been  made  fashion  cre- 
ator for  the  Paramount  West  Coast 
Studios. 

♦ * * 

Henry  King,  director  of  “Romola,”  will 
start  work  this  week  on  “Sackcloth  and 
Scarlet,”  featuring  Alice  Terry.  Tom  Ger- 
aghty,  Jules  Furthman  and  Julie  Herne  are 
collaborating  on  the  scenario  from  the 
George  Gibbs  storv. 

♦ ♦ * 

Lewis  Stone,  widely  known  film  actor, 
has  been  chosen  by  Victor  Schertzinger  and 
Irving  Thalberg  to  play  the  featured  role  in 
“Kings  in  Exile,”  a Metro-Goldwyn-Mayer 
production.  Stone  also  is  playing  one  of 
the  principal  parts  in  Robert  Leonard’s 
“Cheaper  to  Marry.” 

* jk  * 

Monta  Bell  is  to  film  an  original  story  by 
Adele  Rogers  St.  John  as  his  next  con- 
tribution to  the  Metro-Goldwyn-Ma\  er  pro- 
gram. Norma  Shearer,  Malcolm  Mc- 
Gregor, George  K.  Arthur  and  Dale  Fuller 
are  to  play  the  leading  roles. 

Jj!  * ♦ 

Albert  E.  Smith,  president  of  Vitagraph, 
and  Jean  Paige,  his  wife,  ha\e  returned  to 
Hollywood  from  London,  where  they  at- 
tended the  opening  of  “Captain  Blood.” 
Mr.  Smith  reports  that  American  films  are 
very  much  in  demand  in  Great  Britain. 

* + * 

Frank  Keenan  and  his  wife,  Margaret 
Keenan,  are  making  a tour  of  West  Coast 
cities.  The  actor  is  giving  lectures  on  the 
relation  of  drama  to  the  stage  and  screen, 
while  Mrs.  Keenan  is  giving  piano  recitals. 

Hs  Jjt  ^ 

“Sundown,”  a First  National  film  story 
of  the  passing  of  the  old  West,  had  its 
California  premiere  on  Thanksgiving  Day 
at  the  Criterion  theatre  in  Los  Angeles. 

* jK  * 

Samuel  Bischoff,  through  an  arrangement 
with  the  mortgagees,  took  over  the  Grand 
Studio  on  Dec.  1 and  renamed  it  the  Cali- 
fornia Studio.  He  announced  that  he  had 
severed  all  relations  with  Grand-Asher,  of 
which  concern  he  was  general  manager. 
Bischoff  will  use  the  three-acre  plant  for 


the  production  of  feature  pictures  for  in- 
dependent and  national  releasing  organiza- 
tions, he  said. 

* ♦ ♦ 

Ted  Henderson,  secretary  and  treasurer 
of  D’ Alessandro  Productions,  Inc.,  and 
Miss  Elsie  Wunch,  a nurse,  of  Wausau, 
Wis.,  were  married  in  Hollywood  last 
week.  F.  D.  Hunter,  president  of  the  D’Al- 
essandro  firm,  was  best  man,  and  Helen 
Taylor,  sister  of  Estelle  Taylor,  film  star, 
was  maid  of  honor. 

* ♦ * 

iMargaret  Leigh,  who  was  “Miss  Chi- 
cago” at  this  year’s  Atlantic  City  beauty 
pageant,  has  been  engaged  by  Mack  Sen- 
nett  to  play  in  comedies  with  Ben  Turpin, 
Harry  Langdon,  Ralph  Graves  and  Billy 
Bevan. 

* * ♦ 

After  one  day’s  showing  of  Pola  Negri’s 
“Forbidden  Paradise,”  directed  by  Ernst 

Lubitsch,  the  Portland  (Ore.)  board  of 
censors  ordered  the  People’s  theatre  there 
to  stop  the  picture.  The  management’s 


Scores  Indifference 
to  Better  Pictures 

(Special  to  Exhibitor* s Herald) 

WICHITA,  KAN.,  Dec.  2.— 
When  Stanley  Chambers,  manager 
of  the  Palace  theatre  here,  wants 
business  he  usually  gets  it.  The 
following  insertion  in  an  adver- 
tisement the  last  two  days  of  a 
week’s  run  was  responsible  for  the 
attendance  mark  more  than  dou- 
bling that  of  any  previous  two 
days  on  the  First  National  produc- 
tion, “Abraham  Lincoln’’ : 

* * * 

DOES  WICHIT.4  REALLY  » AST  BETTER 
FILMS? 

You  folks  who  have  been  complaining 
about  pictures  being  dull,  tiresome,  (m> 
moral,  inane ' 

Is  there  anything  to  all  this  talk-^except 
talk? 

Judge  by  the  patronage  **Abraham  Lin- 
coln** has  received,  Wichita  does  not  want 
better  pictures,  ** Abraham  Lincoln**  is  one 
of  the  truly  great  things  the  movies  can 
be  credited  with.  It  is  one  of  the  finest 
pictures  ever  made.  We  gave  a private 
showing  for  ministers  and  teachers.  Six 
hundred  and  fifty  invitations  were  sent  out. 
Less  than  half  of  those  who  should  be 
interested  took  advantage  of  our  invitations. 
The  others  who  really  were  interested  were 
overwhelmed  with  the  drama  of  the  picture, 
and  surprised  at  its  authenticity.  Some  min- 
isters have  indorsed  it  from  the  pulpit.  Some 
teachers  have  recommended  it  from  the 
classroom. 

But  you  folks  who  say  you  want  better 
pictures  have  not  patronized  it! 

if  you  want  producers  to  make  better 
pictures,  if  you  want  theatres  to  show  them, 
remember,  it  takes  more  than  empty  seats 
to  pay  the  cost,  lt*s  up  to  you. 


offer  to  cut  objectionable  parts  of  the  film 
was  answered  by  the  censors  with  the  state- 
ment that  the  picture  could  not  be  shown 
at  all. 

* * * 

Hollywood  is  hoping  that  Jack  Kearns, 
manager  of  Jack  Dempsey,  was  talking 
straight  goods  when  he  said  in  New  York 
that  Carl  Laemmle,  president  of  Universal, 
would  build  a boxing  arena  at  Universal 
City,  where  10-  and  12-round  fights  are 
slated  to  be  staged.  So  far  no  confirmation 
of  the  asserted  Laemmle  plan  has  been 
received  here. 

♦ + * 

“Casting  Directors’  Night”  was  observed 
Monday  evening  by  the  Wampas  at  the 
Writers’  Club.  The  guests  included  Andrew 
Culp,  Fred  Datig,  H.  L.  Hugunin,  Robert 
McIntyre,  James  Ryan,  Dave  Thompson 
and  Tom  White. 

♦ ♦ ♦ 

Rudolph  Valentino  was  greeted  on  his 
return  to  Hollywood  by  two  suits  filed  by 
the  Collection  Service  Corporation  as  as- 
signee of  Robertson  & Webb,  film  booking 
agents,  who  claim  the  star  owes  them 
$16,687  for  obtaining  a contract  for  him  in 
1921  with  the  Famous  Players-Lasky  Cor- 
poration. 

* ♦ ♦ 

Frank  Tully,  Universal  City  actor,  and 
Tony  Brack,  film  employe,  were  victims  in 
a fatal  automobile  accident  near  San  Ber- 
nardino on  Nov.  26.  They  w'ere  filming  a 
collision  scene  between  an  airplane  and  au- 
tomobile when  the  car  turned  over,  killing 
Tully  and  seriously  injuring  Brack. 

♦ + * 

Hedda  Hopper,  well  known  on  the  silver 
sheet,  has  been  given  the  role  of  “Mrs. 
Wildering”  in  Corinne  Griffith’s  “Declasse,” 
now  being  filmed  at  the  United  Studios 
here. 

* ♦ * 

Dorothy  Devore  has  been  lent  by  Warner 
Brothers  to  Columbia  Pictures  to  star  in 
“Who  Cares?”  She  has  the  most  dramatic 
role  she  has  ever  played  in  this  picture, 
now  in  production. 

* * * 

Belle  Bennett,  well  known  on  the  stage 
and  screen,  and  Fred  Windermere,  film  di- 
rector, were  married  Thanksgiving  night  at 
the  home  of  Mrs.  Blanche  Upright  in 
Hollywood.  Mrs.  Windermere  is  playing 
now  in  “Playing  With  Souls”  at  the  Ince 
Studio. 

* * * 

A Los  Angeles  sleuth  has  blossomed 
forth  as  a playwright.  He  is  Detective 
Ernest  Franklin  Bishop,  whose  drama  of 
the  Canadian  Northland,  “The  Timber 
WMlf,”  was  staged  as  a benefit  performance 
last  Saturday  night  at  the  Philharmonic 
Auditorium.  William  Desmond  and  Dor- 
othy Phillips,  film  stars,  appeared  in  the 
leading  roles. 

❖ * * 

Beatrice  Joy,  who  talked  about  her  baby; 
June  Mathis,  scenarist;  Mrs.  Fern  Carter, 
Reggie  Doran,  of  the  West  Coast  Theatres, 
and  Fred  W.  Beetson,  Will  Hays’  repre- 
sentative on  the  Pacific  Coast,  were  among 
the  speakers  at  last  week’s  luncheon  of  the 
Woman’s  Club  of  Hollywood. 

* * * 

Sir  James  M.  Barrie,  having  seen  the 
first  three  reels  of  “Peter  Pan,”  is  said  to 
have  placed  the  seal  of  his  approval  on  the 
film  and  on  the  work  therein  of  Betty 
Bronson,  whom  he  picked  for  the  title  role. 

* * * 

Betty  Compson  has  started  work  at  the 
Lasky  Studio  in  “New  Lives  for  Old,”  with 
Clarence  Badger  directing  and  Wallace 
MacDonald  as  her  leading  man.  Other  prin- 
cipals supporting  the  star  are  Theodore 
Kosloff,  John  Joyce,  Margaret  Seddon, 

Toseph  Dowling,  Gail  Henry  and  Helen 

Dunbar. 
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“FOLLIES”  COMIC  IN  HOLLYWOOD — Leon  Errol,  famous 
Ziegfeld  star,  who  is  in  Hollywood  to  make  a film  version  of 
the  well  known  musical  comedy  “Sally”  in  which  Colleen 
Moore  will  be  starred  by  First  National,  is  greeted  by  Dorothy 
Mackaill,  former  Follies  girl  upon  his  arrival. 


EVELYN  PASSES  OUT  SOME  GOOD  ADVICE— 
“SHOP  EARLY.”  Evelyn  Brent,  F.  B.  O.  star,  now 
working  on  a picture  called  “Midnight  Molly”  her 
third  production  for  Film  Booking  Office,  gives  a bit 
of  timely  advice. 


PRODUCER  AND  AUTHOR  MEET — Rafael  Sabatini 
(right)  author  of  “Captain  Blood,”  congratulates 
Albert  E.  Smith,  president  of  Vitagraph,  on  the  suc- 
cess of  the  Picture  version  of  his  book.  Photo  taken 
in  London  in  front  of  Vitagraph’s  office. 


PAYING  OFF  AN  “EXTRA” Buck  Jones,  the  Fox  star,  receiving 

one  dollar  from  Tom  Mix,  another  Fox  star,  for  working  as  an 
extra  in  the  William  Fox  special  production  “Dick  Turpin.”  Later 
Buck  matched  Tom  for  the  “buck”  and  lost,  but  he  said  “I  had 
a good  ride.” 
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A Producer  Getting  Atmosphere C.  Gardner  Sullivan,  well  known  scenarioist, 

who  has  turned  producer,  going  over  scenes  for  “Cheap  Kisses”  the  F.  B.  O. 
production,  with  Cullen  Landis,  male  lead  and  John  Ince,  director.  At  Mr.  Sulli- 
van’s right  is  Lillian  Rich,  heroine  of  the  play  and  the  supporting  cast  and  “atmos- 
phere” of  the  opening  sequence  of  the  picture. 


Pola  Negri,  as  the  Czarina,  wearing  the 
uniform  of  her  personal  guard  in  the 
Paramount  play  “Forbidden  Paradise.” 


Marine  Knight,  hailed  in  Hollywood  as  the  “perfect  woman,” 
who  was  an  artists  model  before  entering  pictures.  She  plays 
in  the  Metro-Goldwyn-Mayer  production  “So  That  is  Marriage.” 
Miss  Knight,  besides  possessing  a perfect  physique  and  un- 
usually attractive  racial  beauty,  has  a winning  personality. 


King  Baggot  and 
Charles  Stumar, 
director  and  cam- 
eraman, making 
“Raffles”  for  Uni- 
versal. It  will  be 
a Universal  - Jewel 
production  on  the 
“white  list.” 


PLANTING  A TREE  FOR  EVERY  STAR  — Helene 
Chadwick  on  the  Principal  Pictures  studio  lot,  planting 
the  first  tree  which  will  carry  her  name  in  honor  of  her 
appearance  in  “The  Re-creation  of  Brian  Kent.” 
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Reginald  Barker,  Metro-Goldwyn-Mayer  director,  who  has  just  fin- 
ished “The  Great  Divide”  and  has  started  filming  “Dixie,”  with  his 
wife  formerly  Clara  Williams,  star  of  the  old  Ince-Triangle  days. 


OFFICIALS  ON  THE  SET H.  H.  Bruenner,  assistant  production 

manager  and  Earl  Hudson,  production  manager  (left)  watch  Director 
Lambert  Hillyer  direct  a scene  for  “The  Interpreters  House”  with 
Milton  Sills  and  Doris  Kenyon,  the  first  production  to  be  made  in 
the  East  for  First  National. 


Mary  Carr  and  Zasu  Pitts  in  a scene  from  the 
Harold  Bell  Wright  story  “Re-creation  of  Brian 
Kent”  which  Principal  Pictures  is  now  filming. 
Kenneth  Harlan  plays  the  title  role  in  this  Sam 
Wood  production. 


THE  LATEST  THING  IN  POLO  COSTUMES — Virginia  Jolly,  one  of 
the  polo  playing  beauties  in  the  George  Fitzmaurice  production  “A 
Thief  In  Paradise”  which  is  being  produced  for  First  National 
distribution. 


TRYING  TO  CELEBRATE  CHRISTMAS  WITHOUT 
A REAL  TREE — Glenn  Tryon,  the  Hal  Roach  star, 
is  evidently  tying  somebody’s  goat  to  a palm  tree 
to  celebrate  the  Christmas  holidays. 
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MARION  AND  HER  PRIZE  PUP— Marion  Davies,  Cosmo- 
politan star,  and  “Buddy,”  her  Boston  bull  terrier  “off  the 
set”  during  the  filming  of  “Zander  the  Great”  adapted  from 
the  stage  success,  which  Cosmopolitan  is  now  producing  on 
the  West  Coast. 


The  motion  picture  industry  is  always  doing  its  bit  toward 
helping  the  poor,  and  Priscilla  Dean,  the  Producers  Dis- 
tributing Corp.  star,  is  one  of  the  film  colony’s  most  active 
workers.  Here  she  is  shown  with  orphan  triplets,  'which 
she  discovered  upon  a visit  to  Los  Angeles  Orphan  Asylum 
during  recent  Community  Chest  Drive. 


John  Danz,  owner  of 
Colonial  and  other  the- 
atres Seattle,  Wash. 


Left  to  right — Will  Starkey, 
owner  Empress  theatre,  A.  J. 
Bischell,  Lewistown,  Idaho. 


Frank  Mayo,  having  finished  work  in  “The  Triflers”  in  which 
he  will  be  co-starred  with  Mae  Busch  and  Elliot  Dexter,  has 
started  work  in  “Parisian  Nights”  an  F.  B.  O.  production, 
in  which  he  will  play  the  leading  role  with  Elaine  Hammer- 
stein  and  Pauline  Garon  as  support. 


Charles  Culley,  Jr.,  own- 
er of  Heights  theatre, 
Vancouver,  B.  C.,  Can- 
ada. 


Left  to  right — W.  H.  Storey, 
manager  Colonial,  Tacoma, 
Wash.,  Nora  Jacobsen,  auditor, 
Moore  Amusement  Co.,  Geo. 
C.  Greenlund,  manager  Rialto. 


WARNER  BROTHERS  OPEN  NEW  STAGE — Seated  in  the 
centre  is  Phil  Rosen,  the  director;  standing  at  extreme  left 
is  H.  M.  Warner;  Dorothy  Mackaill  is  shaking  hands  with 
Jack  Warner  and  Willard  Louis,  popular  Warner  player,  is 
at  extreme  right. 
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Cedar  Cortage  theatre 
F.  W.  Gilbert,  owner  of 
Cedar  Cortage  theatre, 
as  well  as  the  Dream- 
land theatre,  Vancouver, 
B.  C. 


R.  E.  Berry,  owner  of 
Berry  circuit  of  British 
Columbia,  with  head- 
quarters at  Vancouver, 
B.  C. 


Lillian  Gish,  famous  Griffith  star,  who 
will  be  seen  next  in  a Metro-Goldwyn 
production  “Romola”  which  Henry 
King  is  directing.  Her  sister  Dorothy 
also  has  a prominent  role  in  the  same 
picture. 


Kathleen  Myers,  a new  film  discov- 
ery, who  plays  opposite  Tom  Mix 
in  “Dick  Turpin”  a special  William 
Fox  production  directed  by  Jack 
Blystone.  Miss  Myers  is  a stunning 
beauty  it  is  said. 


Antonio  Moreno  who  has  just  signed 
to  play  the  lead  in  M.  C.  Levee’s  picture 
“One  Year  to  Live”  a First  National 
attraction.  This  will  mark  Moreno’s 
last  work  in  America  for  some  time, 
as  he  sails  for  Spain  next  month. 


Lloyd  Hamilton  stages  an  elopement  in  the  Educational-Hamilton 
cotmedy,  Jonah  Jones,”  with  the  usual  results.  The  picture  is  being 
directed  by  Fred  Hibbard  and  distributed  through  Educational 
exchanges. 


Ben  Turpin  cuddling  up  to  his  new  leading 
“lady”  but  his  eyes  have  deceived  him  for  the 
“lady”  in  question  is  Freddric  Ko  Vert,  famous 
female  impersonator,  who  plays  in  Sennett 
comedies. 
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Advertising  Men  Condemn 
Fake  Exploitation  Stunts 

Go  on  Record  as  Opposed  to  Methods  of  Overzealous  Press  Agents — 
Brady  to  Film  ^‘Simon  Called  Peter” 

By  JOHN  S.  SPARGO 

New  YORK,  December  2. — Last  week’s  session  of  the  A.  M,  P,  A. 
was  devoted  very  largely  to  a discussion  of  fake  exploitation  stunts 
and  putting  the  organization  on  record  as  against  these  pernicious 
efforts  of  weaklings  who  try  to  make  the  industry  think  they  are  regular 
fellows. 

The  discussion  and  the  going  on  record  was  precipitated  by  the  action 
of  a San  Diego,  California,  press  agent  who  got  himself  out  of  a job  and 
into  jail  for  planting  a fake  bomb  and  fake  dynamite  sticks  in  the  office 
of  the  San  Diego  Union. 


T^HE  facts  in  regard  to  the  fake  were 
placed  before  the  A.  M.  P.  A.  by 
Will  H.  Hays  who  took  the  matter  up 
with  A.  M.  Botsford,  president  of  the 
publicity  men’s  organization.  At  Thurs- 
day’s meeting  the  following  resolution 
was  adopted  after  a lot  of  discussion  in 
which  many  of  the  prominent  members 
of  the  organization  bitterly  assailed  the 
methods  of  these  fake  stunters: 

“WHEREAS,  The  Associated  Motion 
Picture  Advertisers,  Inc.,  have  since 
their  organization  in  1915,  endeavored 
to  live  up  to  certain  standards  of 
decency,  dignity  and  truth,  which  they 
then  established  and 
“WHEREAS,  The  Motion  Picture 
Producers  and  Distributors  of  America, 
Inc.,  with  whom  this  Association  is  co- 
operating, have  called  to  our  attention 
the  fact  that  certain  individuals  con- 
nected with  a motion  picture  theatre  in 
San  Diego,  Cal.  (and  not  connected  with 
this  organization  or  with  our  allied  or- 
ganization in  Los  Angeles — The  Western 
Association  of  Motion  Picture  Adver- 
tisers) recently  engaged  in  an  outrageous 
trick  in  an  effort  to  gain  publicity  for 
a motion  picture  offering — by  placing  in 
a newspaper  a bag  ostensibly  containing 
an  infernal  machine  and  some  imitation 
sticks  of  dynamite,  which  caused  a panic 
and  resulted  in  an  injury  to  a citizen, 
now  therefore  be  it 

“RESOLVED  that  The  Associated 
Motion  Picture  Advertisers,  Inc.  unani- 
mously agree  in  denouncing  this  specific 
act  and  all  other  acts  of  a false,  sensa- 
tional or  dangerous  nature  which  may 
be  committed  by  those  seeking  to  attract 
attention  to  motion  pictures,  and  be  it 
further 

“RESOLVED  that  we  heartily  ap- 
prove the  action  of  the  employers  who 
instantly  dismissed  from  their  service 
the  perpetrators  of  this  outrage  and  of 
the  municipal  authorities  at  San  Diego 
who  placed  those  perpetrators  under  ar- 
rest; and  that  we  record  ourselves  again 
as  pledged  to  decency,  dignity  and  truth 
in  our  advertising,  publicity  and  ex- 
ploitation campaigns.” 

The  San  We  go  matter  had  been 
brought  to  the  attention  of  Will  H.  Hays 
by  John  D.  Spreckles  who  wired  as 
follows : 

“A  near  panic  which  will  probably  result 
in  death  of  an  old  lady  was  caused  in  the 
Union  building  today  by  moving  picture  men 
connected  with  the  Plaza  theatre  who  placed 
a fake  infernal  machine  in  the  local  room  of 
the  San  Diego  Union  which  occupies  a floor 
of  the  Union  building  annex  there  were  sev- 
eral hundred  persons  in  the  building  at  the 
time  who  fled  panic  stricken  to  the  street  the 
perpetrators  of  this  outrage  including  the  man- 
ager of  the  theatre  are  in  jail  and  I as 
owner  of  the  building  and  the  newspaper 
that  occupies  it  emphatically  denounce  this 
piece  of  criminal  folly  and  call  upon  you  to 
take  appropriate  action.  The  film  they  were 
advertising  is  Dynamite  Smith.” 

On  receipt  of  the  wire  from  Mr. 


Spreckles,  Mr.  Hays  at  once  sent  the 
following  telegram  to  Mr.  Spreckles: 

“Replying  your  telegram.  This  outrage  is 
deplorable  and  absolutely  inexcusable  and  no 
condemnation  is  too  severe.  Steps  were  taken 
long  ago  by  members  of  this  Association  to 
prevent  improper  stunt  publicity  and  this  is 
outstanding  example  of  that  type  of  publicity 
which  must  be  eliminated.  Investigation 
here  indicates  that  no  suggestion  of  such 
publicity  was  made  in  the  press  sheets  pre- 
pared by  the  producer  or  the  distributor. 
Have  taken  matter  up  with  our  Los  Angeles 
office  and  they  are  telephoning  you.  They 
will  have  authority  of  course  to  state  to  you 
that  every  one  connected  with  the  affair  will 
be  instantly  dismissed.  We  will  pursue  mat- 
ter further  vigorously  here  and  do  every- 
thing possible  both  in  this  particular  case  and 
to  prevent  any  recurrence  of  such  an  outrage 
anywhere.  Call  on  us  for  any  support  we 
can  give  you.” 

In  a long  distance  telephone  conver- 
sation with  Mr.  Beetson,  Mr.  Spreckles 
expressed  himself  pleased  at  the  quick 
action  taken  by  the  Hays  organization. 

The  three  men  placed  under  arrest  in 
connection  with  this  outrage,  were  C.  C. 
Platt,  manager  of  the  Plaza,  in  San 
Diego;  Max  Blumenstein,  press  agent, 
and  William  Fife,  who  is  alleged  to  have 
placed  the  fake  infernal  machine  in  the 
newspaper  office. 

* * * 

It  has  to  be  colder  than  a December 
1st  morning  when  old  enmities  in  the 
film  business  are  forgotten  or  when  a 
showman  like  William  A.  Brady  over- 
looks a chance  to  hand  a wallop  to  a 
man  he  doesn’t  love  or  to  boost  his  own 
show. 

“Simon  Called  Peter”  a Brady  show,  is 
playing  at  the  Klaw  theatre  and  from 
the  William  A.  Brady  press  department 
comes  the  following; 

“Simon  Called  Peter,”  now  playing  to 
capacity  audiences  at  the  Klaw  theatre, 
is  to  be  filmed  immediately.  Prepara- 
tions are  already  under  way  at  a Fort 
Lee  Studio  where  elaborate  sets  are  be- 
ing erected. 

"Practically  the  same  cast  that  is  now 
appearing  in  the  play  at  the  Klaw  theatre 
will  participate  in  the  screen  version. 
Leonard  Willey  will  be  “Peter”  and 
Catherine  Willard  “Julie.” 

“Will  H.  Hays,  Czar  of  the  Movies, 
has  put  a ban  on  the  use  of  “Simon 
Called  Peter”  as  a photo  play,  but  as  he 
also  banned,  “Rain,”  “Tarnish,”  “Cyth- 
erea”  and  other  well-known  stage  plays, 
which  have  had  extraordinary  success  in 
the  cinema  houses,  his  edict  is  not  ex- 
pected to  interfere  with  the  prospects 
of  “Simon  Called  Peter,”  the  movie 
rights  of  which  have  been  sold  for  Great 
Britain  and  its  colonies  for  $20,000,  paid 
down  before  a shot  has  been  taken.” 

* * ♦ 

Herman  F.  Jans,  who  has  recently 
passed  up  the  distributing  end  of  the 
film  business  in  order  to  make  pictures, 
now  promises  to  become  a factor  in  film 
production  in  the  East. 


A deal  is  pending  whereby  Mr.  Jans 
will  take  over  one  of  the  large  studios 
in  New  York.  Mr.  Jans  has  outlined  an 
extensive  schedule  which  is  to  be  carried 
out  within  the  next  several  months  and 
feels  that  he  can  use  a studio  of  his  own 
to  good  advantage. 

He  has  recently  purchased  “The  Mad 
Dancer,”  “Ermine  and  Rhinestones” 
and  several  other  stories  and  is  now 
dickering  with  some  well  known  stars 
and  directors. 

* * * 

Ben  Goetz  of  Consolidated  Film  In- 
dustries, Inc.  sent  a turkey  to  nearly 
everyone  in  the  industry  for  Thanksgiv- 
ing but  Ben’s  turkey  wasn’t  the  kind  that 
could  be  eaten  as  it  was  only  on  paper 
and  carried  with  it  the  following  mes- 
sage; 

“Long  after  the  Thanksgiving 
turkey  is  forgotten  the  Consolidated 
EAGLE  will  be  remembered  as  the 
emblem  of  Prints  that  screen  best 
and  last  longest;  and  of  an  organi- 
zation which  has  for  its  motto — 
THE  BEST  THAT  CAN  BE 
MADE.” 

* ♦ 

The  Town  Hall  was  the  mecca  for 
film  men  last  Friday  afternoon  many  of 
the  executives  of  the  big  companies  as 
well  as  all  other  invited  guests  going 
there  to  see  the  latest  D.  W.  Griffith 
opus  “Isn’t  Life  Wonderful.” 

After  watching  the  unfolding  of  what 
may  be  the  final  picture  D.  W.  Griffith 
will  make  for  United  Artists,  the  gen- 
eral impression  of  the  guests  was  that 
they  agreed  with  the  man  who  selected 
the  title  of  the  picture. 

“Isn’t  Life  Wonderful”  opened  at  the 
Rivoli  theatre,  Sunday  night,  and  direc- 
tor Hugo  Riesenfeld  prepared  an  unusually 
elaborate  program  for  the  presentation. 

* * * 

Louis  K.  Hyde,  assistant  cashier  of  the 
Pacific  Bank  and  executive  manager  of 
the  bank’s  special  offices  at  Forty-ninth 
Street  and  Seventh  Avenue,  was  mar- 
ried in  Washington,  D.  C.,  on  Wednes- 
day, November  26,  to  Mrs.  Genevieve  L. 
Ralph  of  Philadelphia. 

Mr.  Hyde,  who  has  been  in  the  bank- 
ing business  all  his  life,  is  widely  known 
to  motion  picture  men  through  his  as- 
sociation with  the  bank’s  business  in  the 
Godfrey  Building,  where  deposits  run- 
ning into  the  millions  have  been  en- 
trusted to  his  care  by  producers,  ex- 
hibitors and  executives  throughout  the 
industry.  There  are  few  men  in  the 
motion  picture  business  who  have  not  at 
some  time  enjoyed  the  confidence  and 
helpful  counsed  of  Louis  Hyde,  and  it 
will  be  good  news  to  all  of  them  to 
know  that  his  future  banking  activities 
will  continue  to  hold  forth  at  729 
Seventh  Avenue. 

The  best  -wishes  of  the  entire  industry 
will  go  with  Mr.  Hyde  even  though  the 
bachelor’s  club  has  lost  one  of  its  most 
popular  members. 

Censors  Ask  $18,000 

More  for  This  Year 

{Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Dec.  2. — The  New 
York  State  Motion  Picture  Commission 
has  requested  the  sum  of  $117,695  be  in- 
cluded in  the  budget  to  meet  its  running 
expenses  for  the  next  twelve  months. 
This  amount  represents  an  increase  of 
$18,925  over  what  was  allowed  this  year. 
In  explaining  its  request  for  more 
money,  the  Commission  states  its  inten- 
tion of  adding  another  deputy  at  a salary 
of  $4,000  a year,  an  assistant  secretary  at 
$2,000,  two  reviewers  at  $1,800,  and  a 
stenographer  at  $1,500. 
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fTHE  theatre! 

of  Practical  Showmanship  J 

PRESENTATION  MADE  TO  PAY 


Coppock  System  Overcomes 
**Rut”  Tendency;  Presents 
Production  Script  in  Full 

Albert  B.  Coppock,  prodacer  of  Coppock  Presentations,  this  week  begins 
a series  of  articles  written  in  response  to  this  department’s  recently  printed 
story  requesting  suggestions  for  the  improvement  of  stage  presentation 
applied  to  motion  pictures.  Mr.  Coppock’s  articles  outline  in  detail  the  sys- 
tem by  which  he  increases  attendance  frequency  by  eliminating  monotony 
in  presentation.  Each  article  is  illustrated  with  a complete  production  script 
of  an  original  Coppock  Presentation,  ready  for  use  of  “Herald”  readers. 

Mr.  Coppock  writes: 

THE  THEATRE, 

Exhibitors  Herald. 

Gentlemen : 

It  is  with  great  pleasure  that  I answer  your  advertisement  in  the  Novem- 
ber 15  “Herald,”  The  Theatre  department,  for  “A  Fresh  Idea  for  Big 
Showmen.” 

First  it  is  a pleasure  to  know  the  “Herald”  has  foreseen  the  great  neces- 
sity of  digging  up  unsual  entertaining  material  for  presentations,  and  it  is  a 
pleasure  to  give  through  it  the  helpful  results  of  much  study  and  experiment 
to  the  many  who  have  a problem  to  meet  each  week. 

In  the  advertisement,  the  word  “idea”  is  in  the  singular,  indicating  that 
one  idea  is  wanted.  I take  it  that  this  idea  must  be  of  a policy  or  scheme  that 
will  cover  the  situation  generally  so  will  attempt,  with  my  idea,  to  present  a 
fountainhead  from  which  an  infinite  number  of  presentations  may  be  com- 
posed. 

I offer  in  the  article,  “A  Practical  Picture  Presentation  Policy,”  a system 
for  effectively  composing  presentations  which  we  may  call,  for  immediate 
convenience,  “Dynamic  Expressions.” 

ALBERT  B.  COPPOCK, 

5712  Winthrop  Ave.,  Chicago,  111. 


“A  Practical  Picture  Presentation  Policy” 


ALBERT  B.  COPPOCK 


Big  Theatre 
Record  Okays 
Coppock  Way 

An  outgrowth  of  presentation  ex- 
perience in  the  major  theatres  of  the 
country  dating  from  the  very  incep- 
tion of  the  “prologue”  idea,  the  Cop- 
pock method  of  presentation,  out- 
lined by  the  producer  in  the  series  of 
articles  beginning  on  this  page,  bears 
the  definite  O.  K.  of  practicability. 

Evolution  of  the  Coppock  system  of  pre- 
sentation resulted  from  intensive  study  of 
big  theatre  requirements  while  daily  con- 
fronted with  the  increasingly  complex  prob- 
lem of  maintaining  variety  and  freshness  in 
stage  productions  for  motion  picture  ac- 
companiment. Maintenance  of  that  fresh- 
ness, which  is  essential  if  presentation  is  to 
be  brought  to  box  office  account,  is  not  only 
possible,  Mr.  Coppock  holds,  but  compara- 
tively a simple  matter  if  common  sense  is 
brought  to  bear  upon  the  subject. 

Reduction  of  presentation  to  fundamen- 
tals is  the  first  step  in  the  process.  Accu- 
rate charting  of  fundamentals  involved  in 
each  presentation  follows.  Judicious  vari- 
ance of  contents  and  sequence  is  a natural 
third  step. 


By  ALBERT  B.  COPPOCK 

LPOR  all  who  will  consider  presenta- 
tions  with  me  seriously  and  con- 
structively I contribute  some  thought. 

In  the  beginning  there  was  much 
visioning  of  the  De  Luxe  performance 
with  presentations  as  a coming  great 
common  medium  of  entertainment,  play- 
ing to  an  audience  greater  and  different, 
but  an  audience  comprising  a bit  of  every 
other  kind  of  theatregoer.  At  that 
time,  theatres  with  symphony  orchestras 
and  doing  presentations  were  open  and 
prospering  where  others  were  closing. 
They  were  not  only  making  money  and 
entertaining  the  public  but  were  proving 
a theory — a theory  that  good  music  and 
stage  production,  embodied  with  the 
drama  element  of  the  feature  picture, 
constituted  a performanee  that  would 
satisfy  a large  audience  and  sustain  a 
frequency  of  attendance. 

In  a locality  familiar  to  the  writer  and 
where  presentations  have  been  witnessed 
at  their  best,  there  is  discovered  a mur- 
mur among  patrons,  indicating  that  the 
enthusiasm  of  the  theatre  fan  is  waning. 


Have  we  over  visualized  and  are  we 
now  becoming  disillusioned?  Is  it  pos- 
sible to  analyze  and  determine  the  funda- 
mental of  the  detail  and  style  that  proved 
so  satisfying  in  the  past  and  build  upon 
it  a greater,  super  presentation?  It 
surely  must  be,  for  what  proves  to  be 
good,  no  matter  how  small  its  form,  will 
stand  enlargement  and  development  to 
its  highest  degree. 

Although  as  much  or  more  money  is  being 
spent  for  talent  and  staging,  the  results 
prove  that  more  than  money  is  required 
to  produce  good  entertainment.  While 
holding  presentations  to  the  light  as  the 
great  golden  cosmorama  of  the  future, 
we  have  shut  out  the  light  and  have 
become  entangled  and  confused  in  that 
wild  undergrowth  of  amusement  known 
as  jazz  and  novelty.  It  will  require  con- 
siderable cutting  and  eliminating  of 
present  ideas  before  it  is  possible  to 
arrive  at  the  source  of  fresh  ones.  There 
is  to  be  much  digging  and  delving  intelli- 
gently and  scientifically. 

The  show  business  is  not  wholly  a 
commercial  enterprise.  When  we  con- 
(Concluded  on  page  64) 
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The 

SPIRIT 

of  the 

LANTERN 

By  ALBERT  B.  COPPOCK 

An  Oriental  Lantern  Festival 

For  DeLuxe  Presentation — A 

CoppocK  Production. 

SCENE  PLOT 

(MUSIC:  Musical  numbers  are  optional 
with  musical  director  and  ballet  master. 
Music  libraries  of  the  well  equipped  the- 
atre afford  suitable  material.) 

Directions:  Right  and  Left  are  from 
the  audience. 

Scene  1 

Degree  : Maestoso. 

Lights  : Amber,  Red,  Green. 

The  palace  of  a nobleman.  Gorgeous 
and  dignified.  Large  open  portals  with 
massive  gold  carved  colums  disappearing 
at  full  height  and  lanterns  hung  high 
against  dark  blue  sky.  At  left  down  stage 
is  balcony  six  feet  high.  Seated  on  bal- 
cony is  nobleman.  Above  him  a canopy 
richly  embroidered  with  spots  masked 
above.  Black  velvet  drops  that  work  in 
track  are  pulled  off  on  either  side  from 
center. 

Above,  center  stage,  is  large  lantern. 
I'p  stage  is  rise  three  feet  high  with  steps 
down  to  floor.  Behind  platform  is  slot  on 
floor  in  which  is  operated  many  lanterns 
appearing  to  be  carried  by  people  on  street 
below. 

Scene  2 

Degree  : Mysterioso. 

Same  palace  with  black  velvet  curtains 
drawn.  . Jris  for  enlarging  lantern  effect 
and  lantern  interior  is  set  behind  curtains. 

Lantern  scenes  are  optional,  depending 
upon  specialties  that  are  procurable. 

Scene  3 

Degree  : Maestoso. 

.Same  as  Scene  2. 

SCENARIO 

Scene  I 

Music  and  Action — Vivace 

1.  — Procession  passes  on  rise. 

2.  — Character  from  procession  de- 
scends steps  and  does  specialty. 
Optional,  but  suggestion  is  fat  man 
with  comic  lantern  on  flexible  pole. 
(Grotesque). 

3.  — Another  character  from  pro- 
cession ; specialty,  optional,  sugges- 
tion is  juvenile  in  brilliant  bug 
costume  with  lantern  or  bunch  of 
lanterns. 

4.  — Another  character  from  pro- 
cession, optional. 

5.  — The  three  specialties  finish  in 
group. 

6.  — Six  or  eight  girls  enter  as 
flowers  and  butterflies  with  lanterns 
on  poles,  surround  comical  group  of 
three  specialties,  who  disappear  into 
procession  on  rise. 

7.  — Curtains  close — small  scene  is 
being  set  while  girls  do  Chinese 
postures — Japanese  dance  or  ballet — 
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optional  with  theatre  ballet  master. 

8.  — Lights  are  slowly  dimmed  at 
finish  of  ballet  and  only  lanterns 
are  seen  to  exit.  Lanterns  carried 
high  on  poles  in  exit.  Dim  lights 
on  balcony. 

9.  — With  diming  of  lights,  action 
and.  music  gradually  changes  from 
VIVACE  to  MYSTERIOSO.  Dis- 
covered in  blue  spot,  a boy  in  ragged 
attire,  with  very  small  lantern.  (By 
color  transformation  process,  the 
boys’  costume  appears  patched  and 
plain.) 

10. — Boy  may  be  eccentric  (op- 
tional), or  do  song  number  while 
exhibiting  lantern.  Expressing  in- 
significance. 

11.  — As  nobleman  registers  dis- 
gust, boy  ascends  steps,  holding 
lantern  up  towards  black  curtain — 
like  a magician. 

Scene  II 

MYSTERIOSO. 

12.  — Curtains  open  invisibly.  Iris 
slowly  opens,  giving  effect  of  small 
lantern  growing  to  large  propor- 
tions. (When  lantern  is  full  size  it 
is  10'  X 8'.) 

12.  — Specialties  in  lantern  are  op- 
tional, depending  on  talent  procur- 
able. 

Suggested — Chinese  pantomime 
representing  wind.  1st,  dawn — 
breezes — rose  pink  in'TRANQUIL- 
LO  degree.  2nd,  noon — bright  am- 
ber sunlight  in  VIVACE  degree. 
Wind.  3rd,  evening — blue  and  green, 
dying  breezes.  MESTO  degree. 

Suggested — Chinese  pantomime 
representing  fire.  The  light  of  the 
lantern.  1st,  dim  light  of  a candle. 
MYSTERIOSO  degree.  2nd,  dim 
light  develops  into  flame,  SMANIO- 
SO  degree.  3rd,  the  candle  burns 
out,  MESTO  degree. 

Suggested — A scene  foreign  to 
Chinese  atmosphere,  representing 
boy’s  spirit  lover,  who  only  appears 
in  the  lantern.  May  do  a song 
number. 

During  specialties  in  lantern  the 
boy  is  under  orange  amber  light  re- 
vealing by  color  transformation  proc- 
ess the  costume  of  a prince.  MESTO 
degree  at  closing  or  diminishing  of 
lantern. 

13.  — Curtain  closes  over  Iris  and 
lantern  scene  is  struck. 

14.  — Lights  up.  Ballet  enters  in 
brilliant  costumes,  each  girl  carrying 
a branch  with  many  small  lanterns 
representing  blossoms.  VIVACE  de- 
gree. Do  short  number  with  boy. 

15.  — Curtains  open. 

Scene  III 

Same  as  Scene  1,  with  increased 
Vivace  degree 

16.  — -Procession  enters  with  in- 
creased festival  spirit.  The  three 
characters  who  did  specialties  enter 
carrying  large  Dragon  lantern. 

The  nobleman  has  been  enter- 
tained. 


64 


EXHIBITORS  HERALD 


December  13,  1924 


The  Coppock  Scale  of  Emotions 

Arranged  by  ALBERT  BERNARD  COPPOCK 


1.  — SMANIOSO — The  impassioned  development  of  the  Vivace  degree. 

Widly,  hysterically,  swift  and  unrestrained  action.  Lines  straight 
with  sharp  angles.  Color,  Vermillion. 

2.  — VIVACE — Release  of  formality  of  the  Maestoso  degree.  Lively, 
vivacious,  gay  and  joyful,  expressing  cheer  and  happiness.  Lines 
straight  and  radiating,  and  graceful  curves.  Color,  Orange. 

3.  — MAESTOSO — The  development  to  ecstasy  from  the  calm  repose 
of  the  Tranquillo  degree.  Majestic,  stately,  glorious  splendor,  ex- 
altation, magnificence  of  the  imperishable,  immortal,  divine.  Lines 
vertical,  expressing  elevation  and  stability.  Colors,  Golden,  Yellow. 

4. — TRANQUILLO  — The  degree  of  repose  lying  between  the  ascend- 
ing and  descending  impressions.  Tranquil,  calm,  repose,  peaceful. 
Lines  horizontal.  Color,  Green. 

5.  — MYSTERIOSO — Darkening  of  the  degree  of  Tranquillo.  Mystery, 
invisible,  shrouded ; fascinating  obscurity,  effecting  anticipation. 
Lines  vertical,  and  unsymmetrical  curves.  Color,  Blue. 

6.  — AGITATO — Excitement,  evolving  from  the  darkened  degree  of 

Mysterioso.  Foreboding  of  evil.  Turmoil,  rushing  water,  consum- 
ing flames,  violent  action,  release  of  confined  energy.  Lines  long 
and  oblique.  Color,  dark  red. 

7.  — MESTO — Aftermath  of  destruction  in  Agitato  degree.  Sad, 
drooping  dejection,  solemnity,  despair,  melancholy,  prostration, 
fallen  glory  and  rising  shadows.  Lines  broken  and  drooping.  Color, 

neutral. 

* ♦ * 

These  degrees  are  used  as  colored  light — tinting  the  subject  pure,  con- 
trasting a character  against  a background,  intermixing  to  procure  a second- 
ary degree,  or  changing. 

They  even  tell  something  of  that  mystery,  "what  the  people  want.”  It  is 
impossible  to  attempt  to  "give  the  people  what  they  want.”  They  can  tell 
you  what  they  do  not  want  but  they  do  not  know  what  they  want — they 
expect  experts  in  showmanship  to  give  them  something  they  will  like. 

Analysis  and  principles  of  construction  according  to  this  scale  will  be 
demonstrated  in  following  scenarios. 


“A  Practical  Picture  Presentation  Policy” 


(Concluded  from  page  61) 

sider  the  importance  of  giving  mental 
relaxation  to  the  intensity  of  business 
thought  and  furnishing  imagination  to 
those  malleable  mentalities  that  must 
have  their  thinking  done  for  them,  we 
may  see  entertainment  as  a humanitarian 
endeavor.  It  is  a betrayal  of  confidence 
with  the  audience  to  work  at  the  busi- 
ness of  entertaining  with  any  idea  in 
view  other  than  that  it  is  a responsibility 
to  mankind  to  express  all  that  is  good, 
beautiful  and  beneficial. 

Very  few  of  us  are  perfect  and  it  is 
natural  and  human  for  an  artist  to  be- 
come more  or  less  blinded  to  his  own 
imperfections  in  his  striving  to  create 
and  express  entertainment.  To  those 
who  would  take  any  of  the  thoughts  here 
expressed  as  a rude  criticism,  the  author 
begs  pardon  in  advance.  This  is  merely 
a statement  of  present  conditions  as  he 
sees  them  and  a suggestion  for  their 
improvement. 

* * • 

The  word  “presentation,”  hereafter 
used,  defines  the  stage  production  that 
precedes  the  feature  picture  in  DeLuxe 
performances. 

Presentations  — often  considered  a 
necessary  evil  by  the  theatre  owner, 
although  they  were  an  attraction,  much 
petted  by  their  creators,  much  abused 
by  the  spectator  who  knows  better, 
sometimes  terribly  handled  and  often 
exquisitely  done  are,  after  all,  a real 
characteristic  style  of  entertainment, 
waiting  only  for  a genuis  who,  with 
master  strokes,  will  make  this  type  of 


production  an  authentic  period  in  theat- 
rical history. 

Their  present  embryonic  stage  of  de- 
velopment, which  is  a transitory  condi- 
tion, brings  forth  non-intelligent  criti- 
cism and  many  arguments  as  to  whether 
presentations  are  really  necessary  or 
worth  the  effort,  in  spite  of  box  office 
results  and  comment  among  the  public. 
Also  there  has  been  some  confusion  of 
ideas  as  to  the  real  purpose  of  presenta- 
tions. Before  we  can  decide  how  neces- 
sary they  are  or  think  constructively  on 
their  development,  let  us  first  remove 
a barrier  standing  in  the  light  of  perfect 
appreciation  of  the  function  of  presenta- 
tions. 

There  has  always  existed  a false  idea 
that  presentations  were  a sort  of  cement 
used  to  build  up  a show  at  times  when 
the  feature  picture  was  not  a sufficiently 
strong  attraction  to  bring  desired  pa- 
tronage. 

If  there  is  such  a thing  as  a weak 
picture,  let  us  give  it  the  benefit  of  the 
doubt  and  consider  that  we  are  dealing 
with  only  the  strong  ones  and  make  our 
case  one  where  presentations  are  prob- 
ably unnecessary.  Analyze  or  reduce 
the  feature  to  its  lowest  denomination 
and  we  have,  not  sex  appeal  or  costume 
play  or  any  of  the  other  false  classifica- 
tions, but  a series  of  ideas  compounded 
into  situations  with  a plot  working  out 
a pleasing  conclusion,  which  is  princi- 
pally an  intellectual  appeal.  Just  the 
opposite,  in  the  presentation  with  music, 
dance,  singing  voice,  color,  decorative 
and  novelty  treatment  we  appeal  mainly 
to  the  emotions.  Therefore  with  presen- 


tations we  produce  mental  stimuli  in 
more  complete  form  than  by  black  and 
white  drama  alone,  making  a perfect 
entertainment  for  large  and  frequent 
audiences. 

* * ♦ 

This  analysis  brings  us  to  the  main 
root  of  the  problem  of  presentations,  to 
tell  a plotless  story  or  express  a series 
of  ideas  by  dance,  pantomime,  music, 
song,  design,  color  and  other  means  of 
imagery  in  the  esthetic  order.  To  do 
this  every  week  one  must  be  a pro- 
ducer one  hundred  per  cent  versatile  and 
effective,  with  an  excellent  conception 
of  the  human  mental  process,  to  know 
what  thought  will  rouse  his  audience 
from  their  practical,  drab  state  of  mind 
to  a hearty  response.  Second,  an  imagi- 
nation that  will  lift  the  commonplace 
things  of  life  into  entertaining  ideas. 
Third,  a keen  sense  of  beauty  and  a 
working  knowledge  of  music,  the  ballet 
and  pictorial  art,  that  he  may  assemble 
and  direct  all  material  forces  to  coher- 
ently, beautifully  and  truthfully  express 
these  ideas. 

Neither  in  thought  nor  symbol  is  there 
anything  new  in  entertaining  material, 
but  with  an  enlightened  conception  of 
the  old  things  one  may  interpret  in  the 
modern  way,  more  freely,  dynamically 
and  in  a finer  sense.  And  this  enlight- 
ened conception  may  be  a system 
or  formula  for  handling  our  material 
quickly.  In  literature,  music,  dance  and 
painting  there  is  a theory  for  each,  and 
all  are  fundamentally  the  same.  Since 
presentation  is  a combination  of  all  these 
kindred  arts  it  seems  possible  that  from 
their  basic  creed  we  might  evolve  an 
excellent  system  of  composition. 

The  first  instrument  for  creating 
presentations  with  greater  speed  and 
effect  has  presented  itself  in  the  form  of 
a scale  of  emotions.  This  scale  is  of 
two  purposes.  It  is,  first,  a formula  with 
which  we  may  analyze  and  readily  deter- 
mine the  emotional  values  in  an  act. 
Second,  it  is  the  source  of  an  infinite 
number  of  emotional  effects  upon  which 
may  be  built  the  visible  and  audible  part 
of  the  presentation. 

* * * 

All  of  man’s  esthetic  expression  we 
will  find,  on  close  examination,  to  be 
founded  on  the  law  of  creation  and 
existence  of  the  natural  world,  namely, 
the  principle  of  sex.  There  is  not  a 
thing  in  nature  that  does  not  suggest  in 
its  lines  and  formation,  either  mas- 
culinity or  femininity. 

We  will  establish  the  two  orders 
affecting  all  thought  and  material  things 
as  follows: 

1.  Masculine 

Situation,  action  and  music  are  strong, 
mighty,  robust,  sturdy  and  powerful. 

2.  Feminine. 

Express  grace,  delicacy,  langour,  fra- 
gility and  softness. 

By  applying  this  rule  we  see  more 
clearly  the  character  of  an  idea  and  we 
are  enabled  to  express  that  idea  with 
more  effect  than  if  we  work  super- 
ficially, relying  on  our  own  taste  and 
judgment,  which  are  liable  to  vary. 

The  oak  tree  is  masculine,  the  willow 
feminine. 

In  Faust,  Mephistopheles  is  strictly 
masculine.  Faust  in  old  age  is  mascu- 
line, but  in  his  transformation  into  a 
romantic  character  becomes  affected  by 
the  feminine  order. 

The  scale  of  emotions  are  accepted 
musical  terms,  and  each  is  an  individual 
degree  of  expression.  You  will  note  that 
from  the  middle  of  the  scale,  Tran- 
quillo, defining  a state  of  peace  and  quiet, 
the  degrees  running  upward  are  of  the 
essence  of  happiness  and  life,  while  the 
degrees  below  are  of  the  grave  and 
sombre,  running  to  despair  and  destruc- 
tion, the  opposite  of  life. 
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“WHAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS”— Upper  left:  J.  Fred  Osterstock’s  two  column  ad 
for  “Abraham  Lincoln,”  Colonial  theatre,  Easton,  Pa. — Two  single  column  Jones,  Linick  & Schaefer  20th 
Anniversary  ads,  by  Ralph  Kettering. — Center:  Front  p8ige.of  house  organ  by  John  Snider,  Grand  theatre, 
Bessemer,  Ala. — Upper  right:  Forum,  Los  Angeles,  ad  using  materials  supplied  by  exchange,  as  told  in  Phil 
Gersdorf’s  letter. — Below,  left:  Four  column  ad  by  George  Rea,  Colonial  theatre,  Washington  C.  H.,  O.,  for 
“Sinners  In  Heaven.” — Lower  right:  Crossword  puzzle  herald  distributed  by  M.  Rosenthal,  Majestic  theatre, 
Bridgeport,  Conn.  See  letters  beginning  on  opposite  page. 
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Copy  Service 

Theatre  Bits 

What  Showmen 

For  Exhibitor 
House  Organs 

A LBERT  B.  COPPOCK  authorizes 

HL  all  “Herald’’  readers  to  produce  his 
“The  Spirit  of  the  Lantern’’  and  to  write 
him  for  any  additional  information  or 
suggestions  desired. 

“The  Spirit  of  the  Lantern,’’  complete 
production  script  of  which  is  published 
on  preceding  pages,  is  the  £rst  of  a 
series  of  ready-to-stage  presentations 
which  Mr.  Coppock  will  provide  in 

Are  Doing  to 
Get  Business 

House  organ  or  newspaper 
publication  rights  to  this  copy 
is  granted  exhibitors  by  the 
“Herald”  herewith. 

A phototype  survey  of  current 
exhibitor  business  effort,  with 
pictures  upon  the  accompany- 
ing pages. 

LAW  AND  ORDER 

1^  EWSPAPER  headlines  indicate  in- 
creasing  disrespect  for  law  and 
order.  While  the  indication  may  be 
false,  perhaps  no  more  than  headline  in- 
dication, bred  by  lack  of  other  important 
news,  consideration  of  the  elements  bear- 
ing upon  public  morale  always  is  timely. 

Idleness  is  notoriously  a breeder  of 
crime.  The  fact  that  there  is  unusually 
little  industrial  idleness  at  this  time  is 
ample  reason  for  doubting  the  existence 
of  a crime  wave.  Business  is  active  gen- 
erally, occupying  humanity  during  work- 
ing hours,  and  the  theatres  are  crowded 
nightly,  occupying  humanity  whole- 
somely during  the  leisure  period.  Law 
and  order  have  been  respected  most 
under  these  circumstances  down  the  ages 
and  we  doubt  that  they  are  in  danger 
now. 


BEAUTIFUL  SNOW 

WJ  ELL,  it  just  had  to  come,  that  snow 
• * the  poets  refer  to  as  “beautiful.” 
And  it  is  beautiful— to  look  at  from  a 
warm  vantage  point — for  a while.  But 
how  cold  when  you  get  close  to  it — how 
dirty  when  its  melts — and  how  monoto- 
nous when  you  look  at  it  too  long. 

How  pleasant  to  break  the  monotony 
by  visiting  the  theatre — to  be  taken  in- 
stantly to  the  far  places  where  the 
breezes  are  warm — where  flowers  are  in 
blossom — where  straw  hats  are  in  sea- 
son— to  forget  for  even  a little  while  the 
icebound  Here  and  Now. 

Come  and  try  it. 


COMPARISONS  ARE  ODIOUS 

COMPARISONS  are  odious,  but  ex- 
peditious. Pardon,  please,  a brief 
comparison  of  the  motion  picture  with 
other  entertainment  forms. 

You  spend  dollars  for  stage  plays,  for 
opera,  for  concert,  lyceum,  for  every- 
thing but  motion  pictures.  .You  count 
motion  picture  admissions  in  terms  of 
cents. 

A disappointment  in  stage  play,  opera, 
etc.,  costs  you  more  than  half  a dozen 
motion  picture  disappointments.  Yet 
the  percentage  of  disappointments  is 
lower  in  the  case  of  the  motion  picture 
than  any  other  form  of  entertainment. 
It’s  a good  buy. 


ginning  on  the  hrst  page  this  week. 

* * * 

A DDITION  of  three  names  to  the 
Xl  House  Organ  Exchange  this  week 
threatened  to  deprive  us  of  this,  our 
last  editorial  area,  and  so  we  ruthlessly 
cut  down  the  size  of  the  type  so  that 
the  box  would  be  smaller  and  we’d  not 
be  crowded  out  of  the  department  en- 
tirely. We’ve  just  got  to  get  a word  or 
two  in  edgewise  or  we  wouldn’t  feel 
natural. 

* * * 

TT/E  still  have  space  for  more  news- 
yy  paper  ads  and  lobby  displays. 
Particularly  the  latter.  It’s  a good 
habit  to  set  aside  a certain  time  each 
week  to  send  something  to  this  depart- 
ment. The  best  time  is  immediately 

after  you  read  it. 

* * * 

JW.  BETTERSWORTH’S  first 
* serious  contribution  will  be  printed 
in  this  department  next  week  — and 

you’ll  be  surprised! 

^ ^ ^ 

A NOTHER  of  those  Howard  theatre 
■71  campaigns  is  slated  for  the  next 

issue.  It’s  the  one  on  “Hot  Water’’ 

and  it’s  hotter’n  that. 


PROFITS  FROM  PICTURES 

A MAN’S  manners  index  his  character. 

That  valuable  “first  impression”  which 
the  proverb  rates  so  important  is  governed 
almost  entirely  by  personal  behavior  in 
routine  actions.  The  motion  picture  is  the 
greatest  teacher  of  manners  that  the  world 
has  known. 

American  manners  in  recent  years  have 
displaced  Old  World  court  manners  as 
standard.  The  film,  carrying  the  American 
mode  of  living  to  the  far  places,  has  raised 
the  level  of  world  life  immeasurably. 
Count  this  another  profit  from  pictures. 


House  Organ 
Elxchange 

E.  E.  BAIR,  State  theatre,  Uhrichsville,  O. 

HARRY  BROWNING,  Olympia  theatre,  New 
Haven,  Conn. 

FRANK  H.  BURNS,  Orlando  Enterprises, 
Inc.,  Orlando,  Fla. 

M.  T.  CRAIG,  Majestic  theatre,  Dresden, 
Ont.,  Canada. 

E.  L.  FAWKS,  Photo  Phone  theatre,  Gra- 
ford,  Tex. 

T.  L.  LITTLE,  Majestic  theatre,  Camden, 
S.  C. 

M.  MacLEOD,  Wolverine  theatre,  Saginaw, 
Mich. 

EARL  D.  MASSEY,  Texas  theatre,  Killeen, 
Texas. 

E.  E.  MEREDITH,  Virginia  theatre,  Box 
1190,  Fairmont,  W.  Va. 

CARL  F.  MOCK,  56  Street  theatre,  Pine  to 
Delancey  Sts.,  Philadelphia,  Pa. 

EDGAR  A.  MOSS,  Moss  Advertising  Agency, 
Marion,  Ind. 

W.  H.  OSTENBERG,  Jr.,  Orpheum  theatre, 
Scottsbluff,  Neb. 

EARLE  HALL  PAYNE,  Kentucky  theatre, 
Lexington,  Ky. 

E.  H.  RANDALL,  Liberty  theatre,  Condon, 
Ore. 

P.  F.  SCHWIE,  Duluth  theatre,  Duluth, 
Minn. 

E.  A.  SNIDER,  Rialto,  Virginia  theatres, 
Champaign,  111. 

S.  STIEFEL,  Roxboro  theatre,  Philadelphia, 
Pa. 

F.  C.  WESKIL,  Rose  theatre,  Colfax,  Wash. 


Entry  of  name  in  above  list  signifies 
willingness  to  exchange  theatre  house  or- 
gans with  other  publishers. 

(Name)  

(Theatre)  

(City)  

(State)  


Browning,  Schwie  and 
Craig  Join  Exchange 

M.  T.  Craig,  Majestic  theatre,  Dresden, 
Ont.,  Canada;  P.  F.  Schwie,  Duluth 
Theatre  Co.,  Duluth,  Minn.,  and  Harry 
Browning,  Olympia  theatre.  New  Haven, 
Conn.,  add  their  names  to  the  House  Or- 
gan Exchange  list  this  week. 

Mr.  Browning  writes,  “I  wish  to  enter 
my  name  in  your  House  Organ  Exchange, 
being  willing  to  exchange  house  organs 
with  other  publishers.”  Mr.  Schwie  sends 
his  application  blank  without  comment. 

Mr.  Craig  writes:  “I  have  just  written 
several  exhibitors  whose  names  appear  in 
the  House  Organ  Exchange  for  copies  of 
their  house  organs,  as  I wish  to  start  one 
for  my  house  in  the  near  future  and  I 
hope  to  get  out  a house  organ  that  my 
patrons  and  friends  will  appreciate  and 
talk  about. 

“And  right  here  I want  to  say  that  words 
cannot  express  my  gratitude  to  the  exhibi- 
tors who  are  so  willing  to  give  their  time 
and  efforts  to  help  others.  The  Herald 
certainly  must  feel  proud  of  a family  like 
this,  and  don’t  forget  that  we  are  proud 
of  the  Herald  too. 

“I  will  be  very  glad  of  any  help  and 
suggestions  from  the  Herald  or  Brother 
Exhibitors  in  preparing  my  initial  issue.” 
❖ * ^ 

Copies  of  the  publications  used  by 
Messrs.  Browning  and  Schwie  are  re- 
quested for  reproduction  in  these  pages. 

kir.  Craig  will  receive  this  department’s 
customary  cooperation  in  getting  out  his 
first  issue.  Undoubtedly  he  will  have  re- 
ceived the  requested  copies  of  other 
theatre  papers  before  this  is  printed,  to- 
gether with  advice  and  suggestions  from 
their  publishers. 


T?  W.  McClelland  asks  “The 
Contributor’s  Column’’  what  to  do 
to  make  matinees  successful.  The 
Theatre  herewith  refers  him  to  the 
“Bargain  Hour’’  stunt  pictured  in  these 
pages  last  week.  Anyone  else  got  a 
good  idea? 


Snider  Sends  First 
Issue;  Joins  Circle 

(Illustrated  on  Page  66) 

John  B.  Snider,  Grand  theatre,  Besse- 
mer, Ala.,  writes : “I  am  enclosing  a copy 
of  our  house  organ  which  we  issue  every 
other  week.  You  will  see  that  the  Grand 
Theatre  Motion  Picture  News  is  a com- 
paratively recent  publication  by  the  num- 
ber of  the  issue. 

“Noting  that  your  publication  is  making 
a feature  of  house  organs  in  your  “The 
Theatre”  section,  I thought  that  I would 
pass  along  a copy  of  mine  for  your  critic- 
ism and  comment.  I should  like  very  much 
to  get  copies  of  other  house  organs  as 
published  by  the  other  exhibitors  through- 
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out  the  country  and  I shall  also  be  glad 
to  mail  mine  to  any  exhibitor  who  asks 
to  be  placed  on  our  mailing  list. 

“As  you  will  no  doubt  note  we  have 
decided  to  issue  our  organ  as  a news- 
paper rather  than  in  magazine  form  be- 
cause of  the  fact  that  it  is  cheaper  and 
more  copy  can  be  used  in  a paper  of  this 
form  than  can  in  a paper  of  smaller  pages 
but  more  of  them.  Issue  No.  1 was  6x9 
inches  and  contained  eight  pages  but  the 
present  form  gives  me  nearly  double  the 
amount  of  reading  matter,  simply  because 
of  the  fact  that  space  which  is  usually  used 
for  the  front  and  back  cover  is  usually 
more  or  less  wasted.  And  then  there  is 
the  saving  that  is  made  by  not  having  to 
staple  them. 

“The  writer  will  be  very  glad  to  have 
you  pass  criticism  on  the  enclosed  copy 
and  will  be  very  glad  to  place  your  pub- 
lication on  our  mailing  list  should  you  so 
desire.” 

* * i|< 


Mr.  Snider’s  second  paragraph  is  ac- 
cepted as  authority  to  add  his  name  to  the 
House  Organ  Exchange  and  such  addition 
is  made  this  week.  The  extended  privilege 
of  criticism  is  relayed  to  other  theatre 
publishers.  (By  all  means  put  The  Theatre 
on  the  mailing  list.) 

* * * 


A DVERTISEMENT—We  want  to 
Al  make  a pictorial  layout  showing  all 
the  theatre  publications  which  have  used 
copy  provided  in  this  department.  Will 
exhibitor  publishers  please  lend  a hand 
by  sending  copies  for  that  purpose? 
We  haven’t  got  all  of  them,  having 
depleted  our  £le  sending  copies  to 
showmen  just  beginning  publication. 


Rosenthal  Capitalizes 
Crossword  Puzzle 

(Illustrated  on  Page  66) 

M.  Rosenthal,  Majestic  theatre,  Bridge- 
port, Conn.,  writes:  “I  suppose  it  won’t  be 
many  weeks  before  a good  many  exhibitors 
will  be  using  the  Cross  Word  Puzzle  in 
some  form  or  another. 

“I  am  enclosing  the  first  actual  puzzle 
used  by  a theatre  as  a herald.  We  dis- 
tribute each  week  around  10,(X)0  heralds 
for  the  coming  week’s  show  and  consider 
ourselves  lucky  if  the  patron  reads  it 
through  before  throwing  it  away. 

“I  believe  that  this  puzzle  will  solve  our 
answer  for  several  months  to  come,  any- 
how, as  on  the  first  two  weeks’  distribu- 
tion they  were  practically  all  carried  home 
and  many  came  back  to  the  ushers  and 
asked  for  more. 

“It  gives  me  a chance  to  play  up  the 
current  week’s  attraction  as  a reminder 
and  hammer  on  the  coming  week’s  show. 
I feel  sure  that  these  heralds  will  be  kept 
several  days  at  least  and  be  a constant  re- 
minder to  the  person  reading  it  of  the 
Majestic  theatre.” 

Mr.  Rosenthal’s  herald  is  reproduced  on 
another  page.  It  is  of  interest  in  this 
connection  that  crossword  puzzles  are  be- 
ginning to  make  their  appearance  in  the 
press  books. 


Creamer  Describes 
‘‘America”  Lobby 

(Illustrated  at  Right) 

John  W.  Creamer,  Strand  and  Empire 
theatres,  Chillicothe,  Mo.,  writes : “Here 
comes  a view  of  my  lobby  set  piece  for 
‘America.’  This  was  made  from  one  piece 
of  wallboard,  and  the  clock  face  is  exactly 
four  feet  in  diameter. 

“The  face  was  painted  with  white  ala- 
bastine,  and  the  lower  part  of  the  clock 
was  light  green  with  yellow  lettering.  You 


Young  America  exploiting  "The  Spirit 
of  the  U.  S.  A.,”  F.  B.  O.,  for  the 
Lyric  theatre.  Perry,  Okla. 


Letter  from  newspaper  to  Cliff  Lewis, 
Strand  theatre,  Syracuse,  lauding  con- 
test conducted  for  “Sundown,”  First 
National. 


'HtPREscNTS  I fl 

DW Griffith's  Picture. 
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can  see  how  I displayed  the  black  and 
white  stills,  and  worked  in  two  llxl4’s  at 
the  base,  to  balance  the  display.  At  the 
top,  in  the  figure  12,  I placed  a 75  watt 
lamp  on  a flasher. 

“I  used  this  piece  in  our  lobby  for  two 
weeks  in  advance  of  playing  date  and 
backed  it  up  with  a strong  campaign  of 
slides  run  well  in  advance,  and  two  days 
previous  to  playing  date  we  mailed  out  a 
large  number  of  personal  letters  to  the 
better  class  of  our  patrons.  This  helped 
a lot  and  did  not  cost  much,  as  our  sten- 
ographer did  the  typing  in  her  idle  time. 

“Next  comes  a photo  on  my  radio  dis- 
play for  Paramount’s  ‘The  Story  Without 
a Name,’  then  a humdinger  on  ‘Beaucaire.’  ” 
* * * 

Been  wondering  why  nothing  came  in  on 
that  “Story  Without  a Name”  thing. 
Looked  like  a ready-made  exploitation  title. 

« * * 

T FRED  OSTERSTOCK.  Colonial 
* theatre,  Easton,  Pa.,  advertises 
“Abraham  Lincoln”  in  language  worthy 
of  your  study  in  the  ad  reproduced  on 
page  66. 


Here’s  One  From  Our 
Old  Friend  Gersdorf 

(Illustrated  on  Page  66) 

Phil  Gersdorf,  whose  name  was  an  al- 
most weekly  fixture  of  this  department  in 
the  “way  back  when”  days,  is  no  longer 
an  exhibitor,  having  affiliated  with  Hunt 
Stromberg  Productions  as  director  of  pub- 
licity and  advertising,  but  he’s  still  a show- 
man. He  writes:  “I  thought  the  enclosed 
clippings  might  interest  you,  even  though 
it  has  been  two  years  since  I was  one  of 
your  regular  contributors  as  an  exhibitor 
with  the  Southern  Enterprises  in  Macon 
and  Jacksonville. 

“Both  examples  show  what  big  town 
exhibitors  can  do  with  press  book  material 
and  are  rather  interesting  for  that  reason. 
When  one  considers  that  the  small  town 
man  usually  credits  the  success  of  big 
town  ads  to  special  art  work,  it  might  offer 
them  food  for  thought. 

“Assuring  you  that  I am  a diligent  and 
interested  reader  of  your  department,  even 
though  I am  not  now  in  direct  contact  with 
the  exhibition  end  of  the  industry,  and 
with  sincere  good  wishes  and  kindest  re- 
gards, I am .” 

* * * 

Can  it  be  two  years?  Yes,  it  must  be. 
Well,  well 


PERFECT  RELAXATION 
A^HO  has  not  said,  “I’d  like  to  go  some- 
^ * where  by  myself  and  get  away  from 
all  this  work  and  worry  until  I am  rested 
up?”  Modern  existence  drives  a man.  The 
sleeping  period  has  been  shortened  mate- 
rially in  the  last  decade  and  the  shortening 
process  continues.  Even  in  his  recreation 
hours,  man  is  a hard  worked  animal  these 
days. 

Perfect  relaxation  is  not  beyond  his 
reach,  however,  and  it  is  not  necessary  to 
retire  to  a mountain  camp  to  find  it.  The 
relaxation  offered  by  the  modern  theatre 
is  perfect. 

Within  the  modern  theatre  the  man  en- 
joys a splendid  isolation.  Although  sur- 
rounded by  fellow  men,  the  courtesy  of 
silence  protects  him  as  a wall.  Even  the 
interruptions  of  his  own  mind,  running 
over  and  over  the  cares  and  problems  of 
the  day,  do  not  break  in  upon  an  interest 
held  by  good  visual  entertainment.  Bodily 
comfort  is  his,  mental  comfort  is  his,  he 
rests  completely.  He  leaves  the  theatre  re- 
vitalized, better  able  to  resume  the  burden 
of  existence. 

A good  show  is  more  valuable  than  a 
night’s  sleep. 
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MODERN  LOBBY  DISPLAY — Four  pictures  at  top  show  lobby  and  mez2anine  levels  of  Joseph  Friedman’s 
Tower  theatre,  St.  Paul,  as  decorated  during  the  run  of  Metro  Goldwyn’s  “Circe,  The  Enchantress,”  featuring 
Mae  Murray,  which  was  used  as  the  theatre’s  anniversary  attraction.  W.  E.  Mick  is  manager  of  the  theatre. 
Architectural  lines  amd  picture  display  are  admirably  blended.  Below,  left:  Lobby  display  for  “Hit  and  Run” 
installed  at  Victoria  theatre,  Harrisburg,  Pa.,  by  A1  Feinman,  Universal  exploitation  main.'  Right:  Lobby  dis- 
play for  “Wine,”  Universal,  by  William  Goldman,  Rivoli  theatre,  St.  Louis.  What  are  you  doing  with  YOUR 
lobby? 
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SHORT  SUBJECTS 


Loew’s  State  theatre,  St.  Louis,  showing  display  accorded 
producer  and  title  of  Educational  Christie  comedy,  "Court 
Plaster." 


Hammons  Says  Comedy  Star 
Names  Have  Drawing  Power 

That  comedy  stars’  names  possess  real  box  office 
drawing  power  and  that  theatregoers  spend  their  money 
essentially  for  entertainment,  rather  than  for  entertain- 
ment of  any  given  length,  are  outstanding  assertions 
in  a statement  issued  by  E.  W.  Hammons,  president  of 
Educational  Film  Exchanges,  Inc.,  which  follows: 

“There  is  a growing  demand  for  comedy,”  says  Mr. 
Hammons.  “Theatres  include  the  two-reel  comedy  in 
their  programs,  but  many — too  many — fail  to  consider 
it  as  a possibility  in  drawing  admissions  into  their  box 
office. 

“The  short  subject  is  a real  box  office  asset  and  has 
been  proven  so  times  without  number  by  progressive 
theatre  managers  who  always  devote  a portion  of  their 
advertising  space  to  mention  of  their  two-reel  comedy. 
These  progressive  showmen  also  include  the  name  of 
the  comedy,  the  brand  name  and  the  star  in  their 
marquee  lights  where  space  permits.  They  find  that 
the  comedy  will  draw  hundreds  of  dollars  to  the  box 
office  and  many  times  outdraw  the  feature. 

“Production  of  quality  two-reel  comedies  is  carried 
on  on  a scale  that  equals  the  production  of  many 
features.  Many  of  them  cost  as  much  to  produce  as 
features.  They  present  comedy  stars  whose  names  are 
real  box  office  magnets,  but  the  short-sighted  showman 
overlooks  these  assets  because  of  the  mistaken  idea 
that  any  picture  in  five  or  more  reels  must  be  more 
of  an  attraction  than  any  picture  in  two  reels. 


“There  are  but  few  stars  in  dramatic  features  who 
will  outdraw  the  better  comedy  stars.  Comedians  of 
the  calibre  of  Lloyd  Hamilton,  Lige  Conley,  Walter 
Hiers,  Bobby  Vernon,  Larry  Semon,  Jimmy  Adams  and 
Neal  Burns  have  big  reputations  and  their  names  are 
known  in  every  town  or  hamlet  in  the  country.  The 
exhibitor  who  uses  these  names  in  advertising  his  pro- 
gram is  adding  to  his  gross  receipts  by  advertising  stars 
with  established  reputations.  Other  and  more  short 
sighted  exhibitors  advertise  their  feature  productions 
exclusively,  regardless  of  whether  the  star  has  any 
drawing  power  or  not,  on  the  theory  that  the  people 
come  to  their  houses  only  to  see  the  feature,  overlook- 
ing the  fact  that  their  patrons  come  to  their  houses 
for  entertainment.” 

Another  Reason  for 
Advertising  the  Shorts 

Possibly  as  many  'good  reasons  for  advertising  short 
subjects  have  been  written  as  for  any  single  good  policy 
in  this  business — but  here’s  another: 

Last  week  your  reporter  saw  one  news  reel  in  nine 
different  theatres.  Theatregoing  being  a part  of  his 
business,  he  does  not  complain,  but  if  theatregoing  were 
not  his  business  he  has  an  idea  that  he’d  say  something 
unpleasant  about  the  reel  after  the  third  time  he’d 
seen  it. 

Not  many  people  go  to  nine  theatres  a week,  and  not 
even  your  reporter  does  it  often,  but  a good  many 
people  do  go  to  two  or  three,  and  the  trade  wants 
people  to  go  more  often  than  they  do.  It’s  plain  good 
judgment  not  to  give  them  a chance  to  decide  that  too 
frequent  attendance  is  not  advisable,  but  many  draw 
that  conclusion  after  seeing  a short  subject  in  two  or 
three  theatres.  They  would  not  draw  such  a con- 
clusion if  the  subject  were  properly  advertised  out 
front,  for  they  would  know  what  they  were  buying 
when  they  buy  it.  The  ad  would  not  keep  them  out. 

It  isn’t  good  for  the  theatre,  nor  for  the  short  sub- 
ject, to  have  people  cool  their  theatre  enthusiasm  be- 
cause of  a condition  as  readily  correctible  as  this  one. 

What  Happened  to  Those 
Short  Subject  Theatres? 

At  various  times  news  channels  have  brought  re- 
ports of  exclusive  short  subject  theatres  established.  In 
all  instances  the  story  has  ended  there. 

What  happened  to  them? 
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First  National  Announces  Its  ‘‘31” 


[The  Ince  studio,  Goldwyn, 
Fitzmaurice,  Stahl,  Carewe, 
McDonald,  Levee,  Schenck,  Cor- 
inne  Griffith,  Inspiration  and 
Sawyer-Lubin  are  among  those 
contributing  to  program  for  next 
year. 


“Samuel  Goldwyn  and  George  Fitz- 
maurice will  be  represented  by  two  pic- 
tures— ‘A  Thief  In  Paradise,’  and  May 
Edginton’s  new  Saturday  Evening  Post 
serial,  ‘World  Without  End,’  the  title  of 
which  will  likely  be  changed.  The  latter  is 
a triangle  story  with  new  aspects.  The 
action  takes  place  in  Mexico  and  in  smart 
London  society.  ‘A  Thief  in  Paradise’  is 
taken  from  Leonard  Merrick’s  novel  ‘The 
Worldlings,’  and  has  Doris  Kenyon,  Ronald 
Colman,  Aileen  Pringle  and  Claude  Gilling- 
water  in  the  principal  roles.  It  concerns 
a man  who  takes  the  narhe  of  a pearl  fisher 
in  the  South  Seas,  who  had  been  killed  in 


^Leader  Group  will  lie  com- 
^ posed  of  ten  of  company’s 
own  attractions  and  twenty-one 
made  by  producers  and  directors 
who  have  arranged  for  release 
through  First  National. 


The  group  of  productions  which  First 
National  has  scheduled  for  release 
during  the  six  months  from  February 
to  August  inclusive  contains  thirty-one  pic- 
tures, ten  of  which  will  be  made  by  First 
National  Productions,  Inc.,  and  twenty-one 
by  producers  and  directors  who  have  ar- 
ranged to  release  through  First  National. 
The  thirty-one  pictures,  according  to  a 
statement  from  First  National,  will  be  the 
biggest  box  office  attractions  that  the  com- 
pany has  ever  distri- 
buted. 

“All  the  cumulative 
experience  of  the  past 


RICHARD  A.  ROWLAND 
(above),  general  manager 
of  First  National, 

//.  O.  SCHWALBE  (right), 
secretary-treasurer  of  dis- 
tributing organization. 
ROBERT  LIEBER  (left), 
president  of  First  Na- 
tional. 


Peter  B.  Kyne’s  novel,  ‘The  Enchanted 
Hill.’ 


“Frank  Lloyd  will  furnish  two  of  the 
forthcoming  First  National  releases.  He 
is  at  present  at  work  on  one.  ‘Judgment,’ 
from  the  story  by  May  Edginton,  author 
of  ‘Secrets,’  recently  published  in  the 
Saturday  Evening  Post.  ‘Judgment’  has 
Miss  Edginton’s  usual  dramatic  punch  and 
heart  appeal.  It  deals  with  the  theme  that 
no  matter  how  far 
down  a man  may  be, 
he  is  never  out  until 
he  is  dead.  J.  G. 


as  to  the  sort  of  pictures  the  public  will 
patronize,”  continues  the  statement,  “has 
been  called  into  play  in  the  making  of 
these  pictures.  Ability  of  the  highest  or- 
der in  production,  direction  and  action 
guarantee  that  the  product  will  be  up  to 
the  highest  standard  that  the  industry 
knows. 

“In  the  group  of  twenty-one  productions 
from  outside  producers  releasing  through 
First  National  will  be  three  pictures  from 
Thomas  H.  Ince,  two  from  Frank  Lloyd 
Productions,  Inc.,  two  from  Samuel  Gold- 
wyn and  George  Fitzmaurice,  one  from 
John  M.  Stahl,  two  from  Edwin  Carewe, 
one  from  J.  K.  McDonald,  one  from  M. 
C.  Levee,  four  from  Joseph  M.  Schenck — 
two  Norma  Talmadge  and  two  Constance 
Talmadge  pictures — two  from  Corinne 
Griffith  Productions,  Inc.,  two  from  Saw- 
yer-Lubin starring  Barbara  La  Marr,  two 
from  Inspiration  starring  Richard  Barthel- 
mess. 


“Of  the  three  productions  from  the  Ince 
studio,  the  first  will  be  ‘Enticement,’  from 
the  novel  by  Clive  Arden,  author  of  ‘Sin- 
ners in  Heaven.’  The  picture  is  now  in 
work  under  the  direction  of  George  Arch- 
ainbaud,  with  a cast  embracing  Mary  Astor, 
Ian  Keith,  Clive  Brook,  Vera  Lewis,  Louise 
Dresser,  Edgar  Norton,  Lillian  Langdon, 
Maxine  Elliott  Hicks,  George  Bunny  and 
Roland  Bottomley.  ‘Enticement’  is  a bril- 
liant, highly-colored  story  of  English 
society  life  with  a fresh,  untainted  but 
daring  young  heroine  in  a unique  triangle 
situation. 

“The  second  Ince  release  will  be  ‘Playing 
with  Souls,’  from  Countess  de  Chambrun’s 
novel  of  that  title.  The  Ince  studio  has 
selected  Mary  Astor,  Belle  Bennett,  Clive 
Brook,  Jacqueline  Logan,  William  Collier, 
Jr.,  and  Dan  Mason  for  leading  roles. 
Ralph  Ince  will  direct.  ‘Playing  with 
Souls’  is  an  up-to-the-minute  story  of  Paris 
and  New  York  life,  the  heart  interest  of 
which  centers  in  a father  and  son.  There 
is  also  a colorful  love  story. 

“The  third  Ince  production  will  be  from 


Hawks  adapted  the  story  to  the  screen.  In 
the  cast  are  Antonio  Moreno,  Patsy  Ruth 
Miller,  David  Torrence,  Ruth  Clifford, 
Phyllis  Haver  and  Walter  McGrail. 

“Mr.  Lloyd  will  make  another  produc- 
tion, the  title  of  which  he  is  not  yet  ready 
to  disclose. 
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a fight  and  goes  to  London 
where,  under  his  false  colors, 
he  wins  the  love  of  a beautiful 
woman. 

“John  Af.  Stahl  will  con- 
tribute one  production  to  the 
group,  a screen  version  of 
Ferenc  Molnar’s  comedy, 

‘Fashions  for  Men,’  which  won 
success  on  the  stage  last  season 
with  O.  P.  Heggie  in  the  feat- 
ured role.  Lewis  Stone  will 
have  the  leading  part  on  the 
screen.  This  is  a sex  comedy 
drama  with  an  unusual  twist. 

Peter  owns  a haberdashery  and 
believe  in  everyone- — even  in 
his  wife  who  elopes  with  one 
of  his  clerks  and  most  of 
Peter’s  savings.  Bankrupt 
Peter  is  made  head  of  a 
cheese  factory  by  his  friend, 
the  count.  Paula,  his  cashier, 
enters  upon  a flirtation  with 
the  count  and  is  taken  along, 
ostensibly  because  of  her  de- 
votion to  Peter.  The  count 
and  Paula,  to  get  rid  of  Peter, 
advance  him  the  amount 
stolen  by  his  wife.  Believing 
his  clerk  has  paid  back  the 
stolen  money,  Peter  reopens 
his  haberdasheiy,  only  to  have 
the  clerk  come  back  and  re- 
establish himself  in  the  shop. 

Paula  finds  she  loves  Peter, 
abandons  the  count,  and  drives 
out  the  clerk. 

“Edwin  Carewe  will  produce 
two  First  National  produc- 
tions, ‘Aly  Son’  and  ‘Heirs  Ap- 
parent.’ The  latter  is  a current 
English  best-seller  novel  by  Sir 
Phillips  Gibbs,  a searching 
study  of  the  younger  genera- 
tion in  England  after  the  war 
— hard  - boiled,  sophisticated 
and  blase  on  the  surface,  but 
wholesome  and  shouldering  the 
burdens  that  come  to  them 
when  put  to  the  test.  ‘My  Son’ 
is  the  Alartha  Stanley  play 
which  has  scored  one  of  the 
Broadway  successes  of  the  cur- 
rent season.  Nazimova  will 
head  the  all-star  cast  with  Ian 
Keith,  William  Collier,  Jr., 

Hobart  Bosworth  and  Paulin>- 
Garon  in  important  roles. 

“J.  K.  McDonald  will  make 
one  production  for  Eirst  Na- 
tional, the  title  and  the  nature 
of  which  is  not  ready  for 
announcement. 

“M.  C.  Levee  will  contribute 
one  picture,  ‘One  Year  to  Live,’ 
the  widely  syndicated  news- 
paper serial  by  John  Hunter. 

Sixty  leading  newspapers 
throughout  the  country  have 
been  running  this  story  and 
have  thousands  of  letters  from  celebrities 
stating  what  they  would  do  if  they  had 
but  one  year  to  live.  There  is  a wide 
audience,  ready-made,  for  this  production, 
with  a wealth  of  exploitation  material  to 
hand.  The  story  is  a thrilling  and  dra- 
matic one  dealing  with  stage  life  in  Paris. 
The  love  story  is  one  of  unusual  strength 
and  gives  ample  acting  opportunities.  Irv- 
ing Cummings  will  direct.  The  all-star  ca'st 
includes  Aileen  Pringle,  Antonio  Moreno, 
Betty  Blythe,  Tully  Marshall,  Alarc  Mac- 
Dermott,  Robert  Edeson  and  Marjorie 
Daw. 

“Norma  Talmadge  will  be  represented 
by  two  productions,  ‘The  Lady’  and 
‘Madame  Pompadour,’  both  of  them  to  be 
classified  and  handled  as  specials.  The 
former  is  a screen  adaptation  of  Alartin 
Brown’s  successful  stage  play  in  which 
Mary  Nash  scored  one  of  her  biggest  suc- 
cesses. It  is  a story  of  mother  love  with 


FRANK  BORZAKE 


IRVING  CUMMINGS 


ALFRED  GREEN 


The  Leader  Group 

The  thirty-one  pictures,  and  the  com- 
panies which  will  produce  them,  which 
First  National  will  release  between  February 
and  August,  1925. 

THOMAS  H.  INCE  PRODUCTIONS 
“Enticement” 

“Playing  With  Souls” 

“The  Enchanted  HiU” 

FRANK  LLOYD  PRODUCTIONS 
“Judgment” 

A second  picture  to  be  announced  later 

GOLDWYNFITZMAURICE  PRODUC 
TIONS 

“A  Thief  in  Paradise” 

“World  Without  End” 

JOHN  M.  STAHL  PRODUCTIONS 
“Fashions  for  Men” 

EDWIN  CAREWE  PRODUCTIONS 
“My  Son” 

“Heirs  Apparent” 

J.  K.  McDonald  productions 

Title  to  be  announced  later 

M.  C.  LEVEE  PRODUCTIONS 
“One  Year  to  Live” 

NORMA  TALMADGE  PRODUCTIONS 
“The  Lady” 

“Madame  Pompadour” 

CONSTANCE  TALMADGE  PICTURES 
“Learning  to  Love” 

“The  Man  She  Bought” 

CORINNE  GRIFFITH  PRODUCTIONS 

“The  National  Anthem” 

BARBARA  LA  MARR  PICTURES 
“Hail  and  Farewell” 

A second  to  be  announced  later 

RICHARD  BARTHELMESS  PICTURES 
“New  Toys” 

“The  Song  and  Dance  Man” 

FIRST  NATIONAL  PRODUCTIONS 
“The  Boss  of  Little  Arcady” 

“The  Interpreter’s  House” 

“The  Eternal  Lamps” 

“One  Way  Street” 

“Uriah’s  Son” 

“Chickie” 

SPECIALS 

“The  Lost  World” 

“The  Lady” 

“Madame  Pompadour” 

“United  States  Flavor” 

“Sally” 

Mr.  Borzage,  Mr.  Cummings  and  Mr. 
Green  are  among  the  prominent  directors 
ivho  will  handle  the  megaphone  on  a num- 
ber of  attractions  comprising  the  Leader 
Group. 


a tremendous  heart  interest.  It  gives  Miss 
Talmadge  opportunity  to  play  a role  some- 
what similar  to  that  in  ‘Secrets’  in  which 
she  has  been  so  popular.  The  story  is 
altogether  different  but  takes  her  from 
young  girlhood  through  various  episodes 
to  old  age  when  she  refuses  to  make 
known  her  identity  to  her  young  soldier 
son,  back  from  the  great  war,  for  fear 
her  evil  life  will  stand  in  the  way  of  his 
happiness  and  his  career.  Frank  Borzage 
is  directing.  Supporting  Miss  Talmadge 
are  Wallace  AlacDonald,  Emily  Eitzroy, 
George  Hackathorne,  Marc  MacDermott 
and  Walter  Long. 

“‘Madame  Pompadour,’  the  second  Nor- 
ma Talmadge  picture,  is  the  outstanding 
musical  comedy  success  of  Europe  during 
the  past  two  seasons.  Rudolph  Shanger 
and  Ernest  Melisch  are  the  authors  of  the 
book.  It  has  just  been  produced  on  the 


New  York  stage  with  resound- 
ing success.  Miss  Talmadge 
will  have  an  unusual  and 
highly  picturesque  role  in  this 
production.  Victor  Heerman 
will  direct. 

“Constance  Talmadge  will 
contribute  two  pictures  to  the 
group,  ‘Learning  to  Love’  and 
‘The  Man  She  Bought.’  The 
latter  is  from  Pearl  Doles 
Bell’s  novel.  Sidney  Eranklin 
will  direct  it  and  Antonio  Mo- 
reno will  act  opposite  the  star. 
The  story  will  give  Miss  Tal- 
madge another  romantic  com- 
edy role  and  one  that  should 
rank  with  the  best  that  she  has 
given  her  big  and  loyal  follow- 
ing. 

“The  other  Constance  Tal- 
madge picture  is  ‘Learning  to 
Love,’  photography  on  which 
is  nearing  completion  by  Di- 
rector Sidney  Franklin.  The 
production  will  soon  enter  the 
editing  process.  It  is  a John 
Emerson  and  Anita  Loos 
story  which  fits  the  saucy 
star  like  a glove.  In  the  cast 
are  Antonio  Moreno,  Emily 
Fitzroy,  Johnny  Harron,  Ray 
Hallor,  Alf  Goulding,  Wal- 
lace MacDonald,  Byron  Mun- 
son, Edythe  Chapman,  Edgar 
Norton  and  Percy  Williams. 

“Corinne  Griffith  will  be  rep- 
resented by  two  pictures  made 
by  Corine  Griffith  Productions, 
Inc.  The  first  of  these,  prepar- 
ations for  which  are  about 
completed,  is  Zoe  Atkins’  stage 
success,  ‘Declasse,’  in  which 
Ethel  Barrymore  scored  one  of 
her  biggest  hits.  This  is  an 
English  society  drama,  with 
scenes  shifting  to  America. 
Robert  G.  Vignola  will  direct. 
Lady  Helen  Haden  is  divorced 
by  her  brutal  husband  because 
the  American  gambler  and  card 
cheat  to  whom  she  has  written 
compromising  letters,  shows 
them  to  her  husband  when 
Lady  Helen,  having  discovered 
him  cheating,  forces  him  to 
apologize  to  her  husband.  She 
drifts  to  New  York  and  is 
followed  by  Rudolf  Solomon 
who  has  long  loved  her  in 
silence.  Still  loving  the  gamb- 
ler, she  refuses  to  marry  Solo- 
mon, but  on  meeting  the 
gambler,  now  reformed,  and 
his  bride,  she  rushes  into  the 
street  and  is  run  over  by  an 
automobile.  Recovering,  she 
marries  the  devoted  Solomon, 
although  considering  herself 
‘Declasse,’  and  begins  a new 
and  worthier  life. 

“Following  ‘Declasse,’  Miss  Griffith  will 
be  seen  in  ‘The  National  Anthem,’  the 
play  which  J.  Hartley  Manners  wrote  for 
Laurette  Taylor  and  in  which  she  had 
a conspicuous  success.  This  is  the  play 
which  caused  so  much  talk  because  of 
its  indictment  of  our  jazz-crazed  younger 
generation.  Its  scenes  shift  from  New 
York  to  Paris. 

“Sawyer-Lubin  will  present  Barbara  La 
Marr  in  two  productions,  only  one  of 
which,  ‘Hail  and  Farewell,’  can  be  named 
at  present.  This  is  from  William  Hurl- 
l)urt’s  popular  play  in  which  Florence 
Reed  found  one  of  her  best  and  most 
popular  roles.  The  leading  part  should 
fit  Miss  La  Marr  perfectly. 

* 

“Richard  Barthelmess  will  be  represented 
by  two  Inspiration  productions.  The  first, 
(Continued  on  page  114) 
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The  past  year  has  been  one  of  great 
achievement  in  the  distribution  de- 
partment of  First  National  Pictures, 
under  the  supervision  of  E.  A.  Esch- 
mann,  its  head.  The  -widely  scattered 
field  force  has  been  welded  into  a team 
working  solidly  together  with  new  en- 
thusiasm and  perseverance  through  fre- 
quent conferences  of  district  and  branch 
managers  through  calling 
the  branch  managers,  two 
at  a time,  to  the  home  office 
in  New  York  for  two  week 
visits  to  acquaint  them  with 
office  and_^  production  activ- 
ities and  through  frequent 
trips  to  the  field  of  the  head 
of  the  department  and  his 
assistants. 

The  recently  closed  Esch- 
mann  month  sales  contest, 
planned  and  carried 
through  by  Mr.  Eschmann’s 
home  office  assistants, 

Charles  M.  Steele,  William 
J.  Morgan,  Stanley  W. 

Hatch  and  A.  W.  Smith,  Jr., 
was  not  only  the  biggest 
sales  drive  in  the  history  of 
First  National,  but  in  the 
history  of  any  company  in 
the  industry,  according  to 
officials  of  the  organization. 

It  brought  to  a focus  the 
zeal  and  determination  of 
the  leaders  in  the  field  and 
the  individual  salesmen  to 
put  First  National’s  distri- 
bution department  still  fur- 
ther ahead  of  its  competi- 
tors. 

Says  a statement  issued 
by  the  home  office  of  First 
National: 

“The  enthusiasm  engen- 
dered by  this  contest  was 
due  not  alone  to  the  loyalty 
of  the  sales  force  and  its 
acknowledgement  of  the  ef- 
ficient and  forward-looking 
leadership  of  Mr.  Esch- 
mann,  but  also  to  the  qual- 
ity of  the  pictures  which 
First  National  gave  them  to 
sell.  Without  pictures  of 
box  office  magnetism,  made 
with  the  best  ability  that 
money  and  experience  can 
furnish,  the  past  year’s  rec- 
ord of  achievement  could 
not  have  been  made. 

“Basing  its  confidence  on  the  quality 
of  pictures  to  be  released  during  the 
next  half-year.  First  National  distribu- 
tion looks  for  new  records  to  be  made. 
The  sales  policies  on  the  new  specials 
and  the  ‘Leader  Group’  of  pictures  have 


and  had  the  production  details  of  the 
others  fully  outlined  to  them  in  addition 
to  familiarizing  themselves  with  the  new 
sales  policies  adopted. 

“The  district  managers,  in  turn,  called 
conferences  of  their  branch  managers  on 
November  15  and  imparted  to  them  the 
instructions  which  they  had  received  in 
New  York.  This  was  in  ample  time  for 
the  branch  managers  to 
familiarize  their  salesmen 
with  the  new  plans  well  in 
advance  of  the  sales  cam- 
paign on  the  new  product, 
so  that  everything  is  now 
set  for  an  intensive,  steady 
and  long-continued  selling 
of  First  National  pictures 
which  will  mark  another 
step  in  distribution  achieve- 
ment. 

“Mr.  Eschmann  has  sur- 
rounded himself  with  a 
group  of  district  managers, 
who,  in  experience,  in  ini- 
tiative and  in  loyalty,  are 
second  to  none.  They  have 
worked  shoulder  to  shoul- 
der with  him  during  his 
first  year  as  general  man- 
ager of  distribution  for 
First  National  and  are  go- 
ing over  the  top  with  him 
in  solid  phalanx  to  put  the 
new  group  of  pictures  into 
more  theatres  than  have 
ever  before  shown  First 
National  pictures. 

“Here  is  the  roster  of  the 
district  managers,  men  who 
have  made  distribution  his- 
tory, and  will  make  it  again 
during  the  coming  months : 

Eastern  District 

Harry  A.  Buxbaum 

Central  District 

H.  A.  Bandy 

Mid-West  District 

R.  C.  Seery 

Southern  District 

W.  E.  Callaway 

Western  District 

Joseph  F.  Skirboll 

Mountain  District 

Harry  T.  Nolan 

Canadian  District 

Louis  Bache 
“These  are  the  men  who 
have  helped  to  make  ‘First  National  First’ 
and  who  will  help  to  keep  it  first.  They 
will  be  ably  assisted,  as  in  the  past,  by 
as  energetic  and  brilliant  an  array  of 
branch  managers  and  salesmen  as  can  be 
found  in  the  industry. 


The 

Sales 

Staff 


E.  4.  ESCHMANN  (above) 
who  fs  general  sales 
manager  of  First  National. 
Left,  top  to  bottom:  H. 
A,  Bandy,  Central  dis~ 
trict  manager ; Joseph 
Skirboll,  IFestern  district 
manager;  H,  T.  Nolan, 
manager  of  the  ^^ountain 
district. 

Right,  top  to  bottom : R, 
C.  Seery,  Midwest  rlistrict 
manager;  Louis  Bache, 
Canadian  rlistrict  man- 
ager ; W,  E,  Callaway, 
Southern  district  manager. 
Below:  H.  H.  Buxbaum, 
manager  of  the  Eastern 
district. 


been  explained  in  detail  by  Mr.  Esch- 
mann and  his  assistants  to  the  district 
managers  who  were  called  to  New  York 
for  a three-day  sales  conference  the  lat- 
ter part  of  October.  At  that  time  they 
saw  some  of  the  new  product  screened 


TEAM 

WORK 

— enables  First  National 
sales  force  to  set  fine  rec- 
ord during  past  year. 


K^Loyalty  and  quality  of  pic- 
^ tures,  says  company,  are  re- 
sponsible for  record  set  during 
Eschmann  month,  which  has 
just  concluded. 

of  branch  managers  to 
^ home  office  has  created  en- 
thusiasm among  members  of  the 
field  staff.  Primed  for  Leader 
Group  sales. 
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LOUIS  B.  MAYER 


SIDNEY  FRANKLIN 


FRANK  LLOYD 


M.  C.  LEVEE 


Among  the  producers  whose  product  will  be 
^ distributed  by  First  National  in  the  Leader 
Group  are  Louis  B.  Mayer,  Samuel  Goldwyn,  J.  K. 
McDonald,  Arthur  Sawyer,  M.  C.  Levee  and 
Bert  Lubin. 


J.  K.  MC  DONALD 


^^FRANK  LLOYD  is  producing  his  own  pictures 
^ pnder  the  First  National  banner,  while  John 
Francis  Dillon,  Edwin  Carewe  and  John  M.  Stahl 
will  direct  a number  of  pictures  for  the  nev 
season’s  schedule. 


SAMUEL  GOLDWYN 


EDWIN  CAREWE 


JOHN  M.  STAHL  ARTHUR  S.  SAWYER 


HERBERT  LUBIN 
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— and 

These 

Men 

Also 

— will  contribute  to  the  program  which 
First  National  is  now  preparing  for  the  new 
season  beginning  in  February. 


ABOVE,  left  to  right:  George 
Archainbaud  and  John  S.  Robert- 
son,  directors  of  First  National 
pictures. 

CENTER,  left  to  right:  Victor 
Schertzinger,  Harry  O.  Hoyt  and 
Victor  Heerman,  directors  who 
will  handle  the  megaphone  on  at- 
tractions included  in  new  season^s 
schedule, 

BOTTOM,  left  to  right:  George 
Fitzinaurice,  John  Francis  Dillon 
and  Lambert  Hillyer,  who  are  di- 
recting productions  for  the  leader 
group. 


76 


EXHIBITORS  HERALD 


December  13,  1924 


JOHN  McCORMlCK 
West  Coast  Reprasentativa. 


AL  ROCKETT 
Assistant  to  R.  A.  Rowland. 


E.  BRUCE  JOHNSON 
Manager  of  Foreign  Department 


HERMAN  H.  BRUENNER 
Assistant  to  Earl  Hudson. 


Hudson  Establishes  Eastern  Studio 


p OMFORTABLY  settled  at 
^ last  in  its  own  studios,  First 
National  Pictures,  Inc.,  has  now 
started  upon  its  much-discussed 
production  operations  in  New 
York. 

With  Earl  Hudson  in  charge 
of  affairs,  the  organization  has 
moved  into  the  old  Biograph 
studios,  which  were  entirely  re- 
modeled for  the  purpose  and 
equipment  added  and  brought 
up  to  the  moment. 

The  transfer  of  activity  from 
Hollywood  was  effected  with  un- 
expected smoothness  and  des- 
patch. Within  three  weeks  from 
arrival  in  New  York  filming  was 
under  way  in  the  new  center. 

Difficulties  and  impediments 
resulting  from  a complete  re- 
moval were  in  this  case  escaped 
through  the  fact  that  the  execu- 
tive and  technical  organization 
built  up  by  Hudson  in  the  last 
two  years  accompanied  him  in 
moving  practically  intact. 

The  assignment  of  Herman 
Bruenner,  formerly  assistant  to 
Production  Manager  Richard  A. 

Rowland,  as  assistant  production 
manager  of  the  Hudson  units,  was  of 
inestimable  help  in  making  a start  in  New 
York.  Bruenner’s  long  experience  in  New 
York  film  activities  did  much  to  smooth 
the  way  for  the  newcomers. 

Marion  Fairfax,  one  of  the  foremost 
figures  in  the  literary  phases  of  screen 
drama  making,  remains  as  editorial  direc- 
tor, with  the  same  large  and  able  staff  of 
scenario  experts  at  her  command.  Milton 
Menasco,  whose  artistic  creations  have  been 
z noteworthy  feature  of  First  National 
pictures,  continues  as  art  director.  John 
Francis  Dillon,  who  has  directed  a num- 
ber of  box  office  pictures,  also  came  East 
with  Hudson. 

In  order  more  fully  to  sense  what  First 
National  Pictures,  Inc.,  aims  to  accomplish 
through  maintaining  its  own  studio,  the 
following  statement  from  the  home  office 
is  published : 

“Less  than  two  years  ago  INIr.  Hudson, 


under  the  guidance  of  Mr.  Rowland,  started 
operations  at  the  United  Studios.  With 
the  producer’s  ability,  the  prolific  resources 
of  First  National  and  the  encouragement 
of  the  allied  independent  producers,  the 
venture  was  a success  from  the  start.  The 
number  of  companies  grew  until,  at  the 
time  of  moving  East,  five  companies  were 
operating  together. 

“During  this  period  of  less  than  two 
years,  more  than  thirty  plays  were  pro- 
duced. Their  distribution  at  the  time  made 
box  office  history.  One  has  only  to  call 
to  mind  such  of  Hudson’s  contributions  to 
the  First  National  program  as  ‘Flaming 
Youth,’  ‘Her  Temporary  Husband,’  ‘Lillies 
of  the  Field,’  ‘The  Perfect  Flapper,’  and  his 
personally  written  and  produced  ‘Sun- 
down.’ 

“Although  schooled  in  the  literary  at- 
mosphere of  the  writer,  Hudson  is  one 
drama  maker  who  never  loses  sight  of  the 


fact  that  the  picture  industry  is 
built  on  a financial  foundation. 
Screen  plays,  he  reasons,  must 
appeal  to  the  widest  public  in 
order  that  the  exhibitor  shall 
get  his  just  return — a matter 
which  is  ultimately  of  vital  con- 
cern and  profit  to  the  produc- 
ing organization.  His  inherent 
literary  Instinct,  furthermore, 
aids  him  in  striking  a propor- 
tionate balance  of  artistry  and 
literary  values  in  pictures  made 
under  his  supervision. 

“ ‘Hudson-made  pictures  are 
not  “factory-made”  pictures.’ 
Each  succeeding  picture  is  a 
separate  dramatic  entity,  pro- 
duced by  the  ablest  technicians, 
acted  by  players  who  not  only 
fit  their  parts  to  perfection,  but 
whose  personalities  have  the 
power  of  bringing  the  public 
into  the  theatre. 

“This  is  well  exemplified  in 
the  two  companies  which  inaug- 
urated the  filming  operations  in 
the  New  York  studios. 

“The  first  to  get  under  way 
was  ‘The  Interpreter’s  House.’ 
For  the  leading  roles  Milton 
Sills  and  Doris  Kenyon,  both  of  whom 
hold  starring  contracts  with  First  Na- 
tional, were  selected  to  play  together  with 
co-featured  rank.  Lambert  Hillyer,  who 
directed  ‘The  Spoilers’  and  most  of  Wil- 
liam S.  Hart’s  big  successes,  and  more 
recently  ‘Barbara  Frietchie’  and  ‘Idle 
Tongues,’  was  brought  on  to  direct.  In 
the  sterling  cast  are  Phyllis  Haver,  Paul 
Nicholson  and  Charles  Lane,  the  last 
named  a well  known  Broadway  stage  ac- 
tor who  made  an  auspicious  start  in  films 
with  Lillian  Gish  in  ‘The  White  Sister’ 
and  ‘Romola.’ 

“The  following  week  work  was  started 
on  ‘One  Way  Street,’  in  which  Ben  Lyon, 
popular  young  leading  man,  and  Anna  Q. 
Nilsson  are  to  be  co-featured.  John 
Francis  Dillon,  whose  name  as  director 
has  come  to  symbolize  dollar  marks  for 
exhibitors,  is  directing  this  feature.  His 
succeess  with  ‘Flaming  Youth,’  ‘Lillies  of 
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^Hudson  made  pictures  are  not  factory 
made  pictures,  is  the  slogan  which  First 
National  has  adopted  in  connection  with  the 
production  of  its  own  attractions  under  the 
supervision  of  Earl  Hudson,  who  is  now  in 
the  East  working  at  the  old  Biograph  studio 
with  two  companies. 


the  Field,’  ‘The  Perfect  Flapper,’  and 
others  bear  out  his  reputation. 

“The  near  future  will  see  the  release 
of  four  unusual  dramatic  features,  the 
last  series  to  be  made  by  Hudson  in 
Hollywood. 

“Among  these  is  Colleen  Moore’s  first 
starring  play,  ‘So  Big,’  a special.  This 
was  adapted  from  Edna  Ferber’s  novel, 
‘So  Big,’  one  of  the  most  widely  read 
books  of  the  last  year.  It  deals  with 
one  of  the  big  historic  periods  of  recent 
America — the  early  growth  of  Chicago 
and  its  settlement  by  the  Dutch  ‘dirt 
farmers.’  It  has  a big  ‘mother  love’ 
theme.  The  cast  is  the  strongest  and 
costliest  ever  assembled,  a fact  attested 
by  such  names  as  Ben  Lyon,  John  Bowers, 
Wallace  Beery,  Jean  Hersholt,  Gladys 
Brockwell,  Phyllis  Haver,  Ford  Sterling, 
Dot  Farley,  Charlotte  Merriam,  Henry 
Hebert,  Frankie  Daro  and  Baby  Dorothy 
Brock. 

“In  this  quartette  is  Doris  Kenyon’s 
first  vehicle  under  her  First  National  con- 
tract, ‘If  I Marry  Again,’  a moving  drama 
woven  around  the  son  of  one  of  San 
Francisco’s  richest  families  and  the 
daughter  of  a woman  whose  name  is  in- 
famously connected  with  the  city’s  most 
notorious  night-life  house.  In  the  all- 
star  cast  with  Miss  Kenyon  are  Lloyd 
Hughes,  Anna  Q.  Nilsson,  Hobart  Bos- 
worth,  Frank  Mayo,  and  Myrtle  Stedman. 
John  Francis  Dillon  directed. 

“Another  highly  dramatic  feature  is 
‘As  Man  Desires,’  in  which  Milton  Sills 
and  Viola  Dana,  two  artists  of  excep- 
tional box  office  power,  are  co-featured, 
under  Irving  Cummings’  direction. 

“The  fourth  is  the  piece  de  resistance — 
one  of  the  most  discussed  and  eagerly  an- 
ticipated features  yet  conceived — ‘The 
Lost  World,’  which  was  made  in  con- 
junction with  Watterson  R.  Rothacker. 
For  novelty  and  bigness  of  treatment  this 
adaptation  of  Sir  Arthur  Conan  Doyle’s 
novel  has  never  been  surpassed,  it  is  said. 

“After  the  two  features  now  in  produc- 
tion in  New  York  will  come  ‘The  Eternal 
Lamps,’  which  has  a big,  forceful  dra- 
matic theme.  Doris  Kenyon  will  have 
the  leading  role  in  an  all-star  cast. 

“Others  to  be  made  in  an  order  yet  to 
be  determined  include  ‘Uriah’s  Son,’ 
adapted  from  Stephen  Vincent  Benet’s 
story  which  appeared  in  the  Red  Book 
Magazine,  and  deals  with  the  tense  prob- 
lem of  father  and  son.  Ben  Lyon  will 
head  an  all  star  cast  in  this. 

“ ‘Chickie,’  a sensational  story  of  the 
modern  girl,  written  by  Elenore  Meherin, 
now  appearing  serially  in  big  newspapers 
throughout  the  country,  will  be  made  into 
a big  picture. 

“ ‘The  Boss  of  Little  Arcady,’  is  an 
adaptation  from  Harry  Leon  Wilson’s  de- 
lightful comedy  woven  about  a small  town 
drank.  In  addition  there  will  be  a special 
with  Milton  Sills  and  another  Doris  Ken- 
yon feature. 


New  York,  has  been  obtained  by  Goldwyn. 
A director  and  cast  will  be  selected  in  the 
near  future. 

“ ‘Stella  Dallas,’  the  novel  by  Olive  Hig- 
gins Prouty,  which  appeared  serially  in  the 
American  Magazine,  rated  as  one  of  the 
best  sellers  of  the  season  and  syndicated 
in  more  than  70  newspapers,  will  go  into 
production  in  the  near  future  with  a star 
and  director  to  be  selected  at  once.  To 
this  novel  will  go  the  distinction  of  being 
broadcast  for  the  first  time  by  radio  in 
weekly  installments  by  broadcasting 
stations  in  New  York,  Chicago,  San  Fran- 
cisco and  Los  Angeles. 


First  National  stars:  (Right)  Anna  Q. 

Nilsson.  (Below)  Nazimova.  (In  corner) 
Barbara  La  Marr. 


“Topping  all  pres- 
ent projects,  how- 
ever, in  Hudson’s 
contemplated  dra- 
matization of 
the  great  steel  industry  of 
Pittsburg,  ‘United  States 
Flavor,’  with  Doris  Ken- 
yon and  Milton  Sills  in 
the  featured  roles.  The  treat- 
ment was  suggested  by  the  Sat- 
urday Evening  Post  story  bv  R- 
G.  Kirk. 

“A  research  staff  has  spent  months  living 
among  the  steel  workers,  gathering  atmos- 
phere and  preparing  for  the  coming  of  the 
company  which  will  film  the  scenes 
throughout  Pennsylvania. 

“Plans  for  greatly  increased  production 
activity  and  the  acquisition  of  important 
story  material  have  been  announced  by 
Samuel  Goldwyn. 

“The  success  of  ‘In  Hollywood  with 
Potash  and  Perlmutter’  and  George  Fitz- 
maurice’s  ‘Tarnish’  are  in  a large  measure 
responsible  for  Goldwyn’s  production  ex- 
pansion, he  declared  in  announcing  his 
plans  for  the  immediate  future.  Mr.  Gold- 
wyn’s productions  will  be  distributed  by 
First  National  Pictures. 

“ ‘World  Without  End,’  a new  novel 
from  the  pen  of  May  Edginton,  who  wrote 
‘Secrets’  and  ‘Judgment,’  was  obtained 
from  the  galley  proofs  by  Mr.  Goldwyn 
for  production  by  George  Fitzmaurice  fol- 
lowing the  director’s  current  picture,  ‘A 
Thief  in  Paradise,’  which  is  now  nearing 
completion.  ‘World  Without  End’  will  be 
published  in  book  form  simultaneously 
with  the  appearance  of  the  Fitzmaurice  pic- 
ture. 


“Plans  for  a third  ‘Potash  and  Perlmut- 
ter’ are  already  under  way.  ‘Partners 
Again,’  the  stage  success  by  Montague 
Glass  which  ran  for  eighteen  months  in 


78 


EXHIBITORS  HERALD 


December  13,  1924 


the  prominent  stars 
and  players  who  will  appear 
in  pictures  comprising  the 
Leader  Group  are  Norma  and 
Constance  Talmadge,  Corinne 
Griffith,  Richard  Barthelmess, 
Colleen  Moore,  Lewis  Stone, 
Nazimova,  Milton  Sills,  Lloyd 
Hughes  and  many  others. 


PICTURES 

and 

PL  A YERS 


CORINNE  GRIFFITH  (above)  who 
stars  in  Corinne  Griffith  Productions 
for  First  National. 

RICHARD  BARTHELMESS  (right) 
star  in  “Classmates.”  His  next  pic- 
ture will  be  “New  Toys.” 

LEWIS  STONE  (left)  one  of  the 
most  prominent  players  on  the 
screen. 

Below,  left  to  right,  are  scenes  from 
“So  Big,”  “If  I Marry  Again**  and 
“Classmates,**  three  pictures  promi- 
nent on  the  First  National  schedule. 
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INCE  and  SCHENCK 

Studios 

— now  have  a number  of  productions  already 
completed  for  the  new  seasons  schedule  of 

FIRST  NATIONAL 


Norma  (below)  and  Constance 
Talmadge,  etars  in  Joseph  M. 
Schenck  productions  for  First 
National. 


The  Ince  Plant 

SIGNALIZING  the  beginning  of 
First  National’s  new  release 
schedule,  will  embrace  a cycle  of  im- 
portant photoplays  produced  at  the 
Thomas  H.  Ince  studios  under  direc- 
tors of  high  rank,  work  has  been  start- 
ed on  two  special  productions,  two 
have  already  been  shipped  to  the  ex- 
changes and  production  plans  are  be- 
ing made  for  others. 

In  order  to  care  for  the  large  num- 
ber of  companies  at  work,  a new 
stage,  72  feet  by  180,  giving  52,000 
square  feet  of  additional  space,  was 
built  at  a total  cost  of  $115,000.  Ten 
bungalow  dressing  rooms  also  had  to 
be  added  for  the  use  of  stars  working 
in  forthcoming  First  National  re- 
leases. The  new  dressing  rooms  are 
handsomely  equipped  with  built-in 
make-up  tables,  baths  and  every  lux- 
ury a star  could  wish  for. 

Lavish  sets  are  being  erected  for 
“Playing  with  Souls,”  a First  National 
release  from  the  novel  by  Countess  De 
Chambrun.  The  cast  includes  Mary 
Astor,  Belle  Bennett,  Olive  Brook,  Jac- 
queline Logan  and  “Buster”  Collier. 
Ralph  Ince  will  direct.  A good  deal  of 
the  story  is  laid  in  France,  and  the  sets 
now  being  erected  are  for  the  sequence 
dealing  with  life  in  the  gay  French  capi- 


of the  youngest  of  successful  screen 
stars,  has  been  selected  by  a public 
voting  contest  for  the  role  of  Leonore 
Bewlay,  the  charming  heroine  of  the 
story.  Others  in  the  cast  include  Ian 
Keith,  Clive  Brook  and  Lillian  Lang- 
don.  Mr.  Ince  has  selected  George 
Archainbaud  to  direct  this  picture. 

“Idle  Tongues,”  adapted  from 
Joseph  C.  Lincoln’s  popular  novel, 
“Dr.  Nye,”  is  the  first  picture  to  be 
released  under  the  new  Thomas  H. 
Ince  National  contract.  This  picture 
promises  to  be  one  of  the  outstanding 
box  office  attractions  of  the  year. 

Percy  Marmont  plays  the  title  role 
of  Dr.  Nye,  with  Doris  Kenyon  play- 
ing opposite  him  as  Katherine  Minot. 
Others  in  the  cast  include  such  excel- 
lent players  at  Claude  Gillingwater, 
Lucille  Ricksen,  Malcolm  McGregor 
and  David  Torrence.  C.  Gardner  Sul- 
livan wrote  the  scenario,  and  Lambert 
Hillyer,  now  under  contract  with  First 
National,  directed  the  story  under  the 
personal  supervision  of  Mr.  Ince. 

“The  Enchanted  Hill,”  by  Peter  B. 
Kyne,  author  of  “Kindred  of  the 
Dust”  and  “Never  the  Twain  Shall 
Meet,”  will  be  Thomas  H.  Ince’s  next 
production  for  First  National  release, 
following  “Playing  with  Souls.” 

The  production  schedule  of  Thomas 
H.  Ince  this  year  is  based  upon  an  estab- 
lished and  proved  market  for  consistent 
quality  pictures,  according  to  Colvin  W. 
Brown,  vice-president  of  the  Thomas  H. 
Ince  Corporation  and  manager  of  distribu- 
tion. 

{Continued  on  page  114) 


tal.  No  expense  will  be  spared  in  mak- 
ing the  setting  true  to  life  and  elaborate 
in  the  extreme. 

Camera  work  is  in  progress  on  the 
Thomas  H.  Ince  production,  “Entice- 
ment,” from  the  popular  novel  of  the 
same  name  by  Clive  Arden,  author  of 
“Sinners  in  Heaven.”  Mary  Astor,  one 
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Scene  from  Norma  Talmadge's  naw- 
ent  production,  “The  Lady.” 


In 

the 

LEADER 

GROUP 


Scene  from  **As  Man  De&ires,'*  in 
which  Milton  Sills  plays  the  featured 
role. 


Scenes  from  forthcoming 
First  National  attractions. 
Above:  “Frivolous  Sal.”  In 
Circle:  “Judgment.”  Belov, 

top  to  bottom : *^Enticement“ 
and  “A  Thief  in  Paradise.” 
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In  HOLLYWOOD  With 
H.  E.  N. 


(With  Apologies  to  Samuel  Goldzvyn) 


But  before  leaving  the  Cosmo- 
politan  lotf  H.  E.  N.  got  this  snap 
of  Justine  Johnson  and  Huntley 
Gordon  hettveen  scenes  of  the  pic- 
ture^ **Never  the  Twain  Shall  A/cef.** 


And  here  are  three  of  the  stellar  lights  H.  E.  N.  saw  on 
the  Fox  lot.  Left  to  right:  Tom  Mixy  Director  Emmett 
Flynn  and  George  0*Brieny  the  Fox  find.  Despite  his 
makeup  Tom  cannot  succeed  in  covering  up  his  identity. 
The  Fox  screen  version  of  **The  Man  Who  Came  Back” 
was  the  picture  that  hrottght  O'Brien  to  the  forefront. 


Then  he  hied  himself  to  the  lot 
where  Larry  Semon  is  making  *‘The 
Wizard  of  Oz**  for  Chadwick. 
There  he  found  Frank  D.  Alexander 
and  Bryant  Washburn. 


H,  E,  S.y  with  his  graflex  under  his  arm,  started 
his  tour  of  the  studios.  First  he  dropped  in 
at  the  lot  where  Cosmopolitan  is  making  **Never 
the  Twain  Shall  Meet,**  There  he  snapped^  left 
to  righty  J,  M,  McConaughyy  editory  and  Joseph 
Urbany  art  director. 


As  he  reached  the  Century 
comedy  lot  he  found  Dick 
Gordon  limbering  up  for  his 
role  in  a forthcoming  short 
subject. 


At  United  Studios  he  found  Robert  Liebery  president 
of  First  National,  watching  production  as  it  pro- 
gressed on  **Sallyy**  which  F,  N.  is  making  with 
Colleen  Moore  in  the  stellar  role.  The  purpose 
of  Mr,  Lieber's  visit  to  the  Coast  at  this  time  has 
not  been  divulged. 


And  the  Christie  lot  was  also  on  H.  E,  N,*s 
itinerary  around  the  studios.  There  he 
was  greeted  by  Walter  Hiers  and  Duane 
Thompsony  who  is  the  comedian*s  new 
leading  woman  in  Educational  subjects. 


At  F,  B,  O,  this  big  triumvirate,  left  to 
righty  B,  P,  Fineman,  general  manager  of 
studios;  J,  I,  Schnitzery  vice  president,  and 
Lou  Baum  of  Gothic  Pictures,  halted  an  im- 
portant conference  for  this  snap,  H,  E,  N, 
found  the  F,  B,  O,  plant  working  at  high 
speed. 


At  Universal  City  he  found  Edward 
Laemmle  and  Billy  Leyser  reading  Clarence 
Budington  Kelland*s  **Miracley*  which 
Laemmle  is  producing  under  the  title, 
**The  Stairway  of  Hope,**  as  a Universal 
special. 
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[ o n Piet  u r e _s 


UNIVERSAL  seems  to  be  slow  to  realize  it  has  a 
great  bet  in  Reginald  Denny.  He  won  his  spurs 
in  “The  Leather  Pushers”  and  in  several  features 
since  has  shown  wonderful  promise.  He  is  the  logical 
successor  to  the  late  Wally  Reid  and  with  similar  vehicles 
he  would  soon  be  at  the  top  of  the  heap. 

In  “Oh,  Doctor,”  an  adapted  Satevepost,  story  by  Harry 
Leon  Wilson,  ]i)enny  vmrks  up  to  a hne  climax  with  the 
acrobatics  on  top  of  a tall  flagpole,  but  why  director  Harr}" 
Pollard,  or  the  adaptoi’,  Harvey  Thew,  allowed  the  story 
to  plod  along  so  thickly  in  the  early  scenes  is  beyond  me. 
I’d  like  to  see  Denny  do  that  .same  story  on  the  stage.  I’ll 
bet  he’d  pep  it  up. 

The  Wilson  opus  concerns  a hypochondriac  who 
imagines  he’s  due  to  pass  out  any  minute.  His  doctors 
have  him  bluffed  and  it  is  only  through  the  efforts  of  a 
pretty  nurse  that  he  doesn’t  kick  off.  Mary  Astor  is  the 
pretty  nurse  who  saves  the  boy  and  his  fortune  and  Mary 
could  save  almost  anyone.  Otis  Harlan,  William  V.  Mong, 
Tom  Ricketts  and  others  assist  manfully. 

I believe  this  is  one  of  the  new  “white  list.”  Well, 
“Oh,  Doctor”  sets  a pretty  stiff  pace.  More  power  to 
Universal. 

* H: 

Valentino’s  New  One  Is  Different 

If  the  fate  of  “Monsieur  Pieaucaire”  could  have  been 
known  before  production  of  “The  Sainted  Devil”  was 
started,  undoubtedly  the  producer  would  have  selected 
precisely  this  picture  to  offset  its  predecessor.  It  takes 
Valentino  back  to  South  America  and  “Lour  Horsemen” 
surroundings.  No  doubt  that’s  good  news. 

Valentino  is  neither  stripped  to  the  waist  nor  buried 
in  frills  this  time.  But  he  dances  the  Tango  and  makes 
love  all  over  the  place.  That  is,  he  permits  the  ladies  to 
make  love  to  him,  which  may  or  may  not  intrigue  that 
portion  of  womankind  that  thrilled  over  his  “Sheik.” 

Helen  D’Algy  steps  to  the  front  of  the  picture  several 
times  and  takes  attention  from  the  rest  of  it.  Even  Nita 
Naldi,  much  reduced,  is  less  vivid  for  the  contrast.  She’ll 
bear  watching. 

Rex  Beach  wrote  this  and  so  it  contains  “red  blood” 
enough,  not  too  much,  but  Beach  called  it  “Rope’s  End.” 
I’d  say  that  was  a better  title. 

>5?  jK  4^ 

A Fit  Successor  to  “The  Wagon” 

“North  of  36”  is  not  another  “Covered  Wagon,”  but  it’s 
that  picture’s  fit  successor.  Emerson  Hough  wrote  both 
and  you’d  guess  it  if  you  weren’t  told.  This  picture  has 
the  same  broad  sweep,  the  same  steady,  momentous  gait, 
and  it  discloses  the  same  authentic  seeming  West.  It  is  a 
lesser  work  mainly  because  it  deals  with  a slightly  lesser 
subject,  an  adequate  subject  however. 

“North  of  36”  tells  of  the  first  great  cattle  drive  from 
carpetbagger-ridden  Texas  to  the  new  range  country  “up 
north”  where  a new  railroad  has  afforded  a market  for  the 
herd.  Landgrabbing  and  Indian  manipulation  are  ele- 
ments in  the  story,  providing  a substantial  ballast  for  the 
love  theme. 

Ernest  Torrence  is  there,  Noah  Beery  is  there.  Jack 
Holt  and  Lois  Wilson  are  there  too,  all  in  the  Western 
characters  they’ve  made  classic.  Irvin  Willat  directed  the 
picture  and  need  not  alibi  an  inch  of  it  to  the  director  of 
the  other  Emerson  Hough  story. 


Serial  Stuff  but  Interesting 

“The  Air  Hawk”  is  somebody’s  idea  of  an  intensely  mys- 
tifying drama  u.sing  an  airplane  for  a means  of  locomotion. 
In  the  days  before  airplanes  they  had  phantom  automobiles, 
phantom  boats  and  phantom  riders.  Now  it’s  airplanes. 
In  “The  Air  Hawk”  mis  particular  phantom  is  everywhere. 
He  arrives  just  in  time  to  save  the  girl  in  distress,  helps 
the  poor  and  needy  and  whips  the  villian  in  the  final  reel. 

A1  Wilson,  a new  F.  B.  O.  star,  plays  the  leading  role. 
He  performs  many  thrilling  stunts.  The  airplanes  give 
good  support. 

^ 

Hurrah  for  Mr.  Fox— Didn’t  Change  Title 

W e have  become  so  accustomed  to  film  companies  chang- 
ing the  names  of  our  favorite  novels  and  plays  when  they 
produce  them  upon  the  screen,  that  the  case  of  “The 
Roughneck”  deserves  special  mention.  Mr.  Fox  has  issued 
his  picture  under  the  original  title  of  the  Robert  W.  Service 
novel.  For  a time  it  looked  as  though  he  would  weaken 
and  tentatively  called  it  “Thorns  of  Passion,”  but  we’re 
glad  he  changed  his  mind  and  dropped  the  working  title. 

For  “The  Roughneck”  is  a good  picture,  well  made  and 
well  acted.  I liked  George  O’Brien’s  work,  also  that  of 
Billie  Dove,  although  the  cameraman  wasn’t  so  kind  in 
Miss  Dove’s  case.  She’s  a pretty  girl,  but  must  be  handled 
carefully  when  it  comes  to  lighting.  There’s  a good  scrap 
in  the  early  footage,  and  the  scenes  in  the  fever  infested 
island  are  awesome  in  their  reality.  Harry  T.  Morey,  an 
old  favorite  of  the  screen-lovers,  is  here  in  a splendid  role, 
and  Cleo  Madison  weeps  through  several  watery  reels. 

^ 

Joe  and  Brownie  Share  Honors 

I have  a weakness  for  dogs  in  pictures.  Sometimes  their 
work  far  outshines  that  of  their  masters,  or  those  who 
are  supposed  to  be  their  masters.  In  “The  Good  Bad 
Boy”  there’s  a dog — it’s  our  old  friend  “Brownie” — and 
he  shares  honors  with  Joe  Butterworth.  The  story  is  a 
“rags  to  riches”  affair  and  tells  of  the  misfortunes  and 
tribulations  of  a poor  boy  buffeted  by  the  cruel  world. 
There’s  a father  who  drinks,  the  rich  judge’s  daughter,  who 
befriends  and  loves  the  boy,  the  mongrel  dog  who  whips 
the  pedigreed  pup.  Boy  Scouts  ought  to  like  this  picture, 
it  gives  them  quite  a boost.  Edward  Cline  made  it  and 
State-Lake  theatre  audiences  reveled  in  it  when  it  played 
the  big  Chicago  vaudeville  house. 

5j: 

“Hot  Dog”  Is  Snappy  Novelty 

“Hot  Dog”  is  a Renown  short  subject  run  with  “The 
Sainted  Devil”  at  the  Roosevelt,  Chicago.  It  presents  a 
cast  of  dogs,  chickens,  ducks,  rats,  well,  almost  everything 
but  people,  in  a melodrama  of  ludicrous  intensity.  The 
carbaret,  the  train-auto  race  and  wreck,  all  the  incidents 
common  to  the  current  crop  of  feature  pictures,  are 
worked  out  with  untold  patience.  The  action  is  remark- 
ably snappy,  the 
“plot”  rushes  along 
swiftly,  and  laughs 
are  strung  along  in 
rich  profusion.  It 
got  away  big  at  the 
Roosevelt. 


Hal  'Roach 

presents 


“The  'Battling  Orioles’ 


A J^oOelty  Fealure  Comedy,  htfiih 

Glenn  Try  on 


As  ^ood  as  **The  Call  of  the  Wild** 
and  **KJng  of  Wild  Horses** 


You  remember  the  great  success  of 
“The  Call  of  the  Wild”  and  “King  of 
Wild  Horses,”  both  Hal  Roach  novelty 
feature  dramas.  You  know  that  both 
have  had  very  wide  distribution,  with 
exceedingly  enthusiastic  exhibitor  re- 
ports. 

“The  Battling  Orioles”  is  as  good  a 


novelty  comedy  as  those  other  two 
were  novelty  dramas.  It  not  only  has 
punch,  but  it  has  laughter  long  and  loud. 

It  has  a big  hght  in  it  that  is  the 
greatest  mixture  of  laughs  and  thrills 
you  ever  saw. 

Romance,  laughs,  thrills! 


Pafhepicture 
® 


TRADE 


MARK. 


The  Sport  of  Kings  t 

A slashing,  dashing  story  of  Kentucky,  where  the 
horse  is  still  king ; of  the  race  track  where  hearts  almost 
stand  still  when  the  thoroughbreds  thunder  down  the 
homestretch;  of  love,  hate  and  villainy,  always  with  the 
background  “the  sport  of  kings.” 

Splendid  cast;  powerful  drama;  fine  story;  tre- 
mendously gripping  horse  races. 

Wherever  your  house,  here’s  a serial  that  will  attract 
and  hold  all  classes. 

1*roduced  by  Malcolm  Strauss  Story  by  FranK  Leon  Smith 


Pateserial 


MAQIC, 


I 


10 

Make  a Man 

tvith  Allene  ^ay 


Life  on  the  range. 

Cattle,  cowboys,  plot  and  counter-plot,  hard  riding,  deep  loving, 
arch  villainy,  heroism,  danger,  escape,  thrills. . 

The  beautiful  sisters  of  the  Vale  Dios  Ranch  have  a hght  to  hold 
their  ranch,  but  there  are  brave  hearts  and  true  to  help  them  win. 

Action  from  the  first  scene  to  the  last. 

Ask  to  have  it  screened  at  the  nearest  Pathe  Exchange. 


From  the  story  by  Fhitip  'Barry,  the  playtoright 


^Produced  by  C.  W-  Palion 


n _ /I  . .1 

:erial 
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A Sainted  Devil 

Distributor:  Paramount 
Producer:  Famous  Players-Lasky 
Leyigth:  9 reels 

DIRECTOR JOSEPH  HENABERY 

Author Rex  Beach 

Adaptor Forest  Halsey 

Cameraman Harry  Fishbeck 

PLAYERS 

Don  Alonzo  de  Castro. -Rudolph  Valentino 

Carlotta Nita  Naldi 

Julietta Helen  D’Algy 

Dona  Florencia Dagmar  Godowsky 

Casimiro Jean  Del  Val 

Don  Luis Antonio  D’Algy 

El  Tigre George  Siegmann 

Don  Baltasar L.  Rogers  Lytton 

Dona  Encarnacion Isabel  West 

Carmelita Louise  Lagrange 

TYPE  : Adapted  from  Beach’s  novel 
“Rope’s  End’’  modern  romantic  drama 
dealing  with  the  kidnapping  of  bride 
on  her  wedding  day  and  search  for 
her  by  hero. 

HIGHLIGHTS:  Raid  on  the  ha- 
cienda and  capture  of  bride.  . . . 
Dances  by  Valentino. . . . Love-making 
scenes  betiueen  Valentino  and  femi- 
nine players.  . . . Exquisite  sets  and 
beautiful  photography. 

Story:  El  Tigre,  bandit  chief,  steals 
the  bride  of  Don  Alonzo  and  though 
wounded  Don  follows  the  bandits  to  their 
camp.  There  he  sees  a woman  in  bridal 
veil  in  the  arms  of  the  bandit  chief.  He 
believes  his  bride  untrue  and  becomes  the 
enemy  of  all  women.  Eventually  he  dis- 
covers it  was  someone  else  and  later  he 
finds  his  bride  and  there  is  a happy  re- 
union. 


Oh!  Doctor! 

Distributor : Universal 
Producer:  Universal  Pictures 
Corp. 

Length:  6,587  feet 

DIRECTOR HARRY  POLLARD 

Author Harry  Leon  Wilson 

Adaptor Harry  Thew 

Cameraman Gilbert  Warrenton 

PLAYERS 

Rufus  Billups Reginald  Denny 

Dolores  Hicks Mary  Astor 

Mr.  Clinch Otis  Harlan 

Mr.  McIntosh Wm.  V.  Mong 

Mr.  Peck Tom  Ricketts 

Aunt  Beulah  Rush Lucille  Ward 

Dr.  Seaver Clarence  Geldert 

Buzz  Titus Mike  Donlin 

“Death  Watch  Mary” Martha  Mattox 

TYPE : Comedy-drama  of  a quiet 
young  man  who  believes  himself  ill, 
but  under  the  spell  of  a pretty  nurse 
becomes  a robust  he-man. 

HIGHLIGHTS:  Thrilling  auto  race. 
. . . Exciting  ride  on  motorcycle.  . . . 
Painting  the  flag-pole  on  skyscraper. 


BOBBY  VERNON  does  some  racing 
stunts  in  "High  Gear,’’  his  new 
Christie  comedy  for  Educational. 
Archie  Mayo  directed  the  subject. 

. . . Excellence  of  Denny’s  perform- 
ance throughout. 

Story:  Rufus  believes  his  doctors  and 
relatives  and  imagines  he  only  has  a few 
years  to  live.  Three  wealthy  men  ad- 
vance $100,000  and  he  assigns  his  entire 
fortune  to  them  if  he  lives  three  years. 
The  money  lenders  try  to  have  him  con- 
fined to  bed  but  his  pretty  nurse  makes 
him  get  up  and  he  becomes  a reckless 
daredevil.  He  finally  fully  recovers  and 
the  nurse  saves  his  fortune. 


Born  Rich 

Distributor:  First  National 
Producer:  Garrick  Pictures  Corp. 
Length:  7,100  feet 

DIRECTOR WILL  NIGH 

Author Hughes  Cornell 

Cameraman George  Folsey 

PLAYERS 

Chadeyne  Fairfax Claire  Windsor 

Jimmy  Fairfax Bert  Lytell 

Frances  Melrose Doris  Kenyon 

Jack  LeMoyne Cullen  Landis 

Eugene  Magnin Frank  Morgan 

Maj.  Romayne  Murphy Barney  Sherry 

Bugsy  Fairfax Jackie  Ott 

Aunt  Fairfax Maude  Turner  Gordon 

TYPE : Frothy  society  comedy 
drama,  with  serious  undertone. 

HIGHLIGHTS:  Flight  of  Chede- 
ayne  to  Paris  when  she  learned  she 
was  going  to  have  a child.  . . . Fran- 
ces Melrose’s  attempts  to  intrigue 
Jimmy  during  his  wife’s  absence.  . . . 
Chad’s  decision  not  to  live  with 
Jimmy.  . . . Jimmy’s  fight  with  Mag- 
nin, the  man  to  whom  he  had  trusted 
his  business  affairs.  . . . Chad’s  re- 
actions to  the  fight.  ...  The  recon- 
ciliation. 

Story:  Chad  and  Jimmy  belong  to  the 
wealthy  rich.  They  marry;  when  Chad 
learns  she  is  en  cointe,  she  goes  to  Paris 
so  that  none  of  her  friends  will  know 
about  the  baby  until  she  returns  and  is 
ready  to  announce  the  birth.  Frances 
Melrose  intrigues  Jimmy’s  interest  dur- 
ing Chad’s  absence  and  on  her  return 
she  refuses  to  live  with  him,  and  is 
courted  by  Jack  LeMoyne.  Jimmy  de- 
votes himself  to  drinking,  and  nearly 
loses  his  entire  fortune  through  trust- 
ing his  business  affairs  to  Magnin.  He 
comes  to  his  senses,  and,  after  a big  fight 
with  Magnin,  wins  back  his  wife  and 
proves  that  their  son  is  not  a sissy. 


For  Release  in  December — Now  Booking 
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word  that  he  is  dead.  . . . Married 
to  Tennant  and  finding  Paid  alive. 
. . . The  revolt  and  attempted  escape 
of  the  French  prisoners.  . . . Linda 
Lou’s  flight  through  the  storm.  . . . 
Her  rescue  by  Paul.  . . . The  death 
of  Paul. 

Story:  Linda  Lou  is  in  love  with  David 
Tennant  who  regards  her  as  a little  girl 
and  goes  to  Africa  on  an  engineering 
mission  without  a word  of  love  to  her. 
Thinking  she  means  nothing  to  David, 
Linda  Lou  elopes  with  Paul  L’Estrange 
and  is  deserted  by  him.  Her  child  is 
born  dead.  David,  on  his  return,  seeks 
her  out,  marries  her  and  takes  her  back 
to  Isle  du  Diable.  There  she  sees  Paul 
in  the  chain  gang.  To  make  absolutely 
certain  she  steals  after  the  prisoners  as 
they  are  led  back  from  roadmaking.  The 
prisoners  make  a break  for  liberty  just 
as  a great  storm  breaks  and  Linda  Lou 
is  saved  from  death  by  Paul.  On  her 
plea,  David  saves  Paul  from  execution, 
but  he  is  killed  by  a fellow  prisoner. 


TOM  MIX  has  Tony,  the  horse,  and 
Duke,  the  dog,  as  his  principal  sup- 
port in  the  Fox  attraction,  “Teeth,” 
which  is  described  as  a red  blooded 
drama  of  the  West. 

Love's  Wilderness 

Distributor:  First  National 
Producer:  Corinne  Griffith  Produc- 
tions 

Length:  6,900  feet 

DIRECTOR ROBERT  Z.  LEONARD 

Author Evelyn  Campbell 

Adaptor Marion  Orth 

PLAYERS 

Linda  Lou  Heath Corinne  Griffith 

Matilda  Heath Emily  Fitzroy 

Paul  L’Estrange Ian  Keith 

David  Tennant Holmes  Herbert 

The  Governor David  Torrence 

Pierre  Bazin Maurice  Cannon 

TYPE ; A drama  of  love  and  its  be- 
wilderment in  a young  Louisiana  girl 
who  marries  a scapegrace  youth  who 
makes  love  to  her  when  the  man  she 
really  loves  has  gone  to  Africa  on  an 
engineering  project  for  the  French 
government  without  a word  of  love 
to  her. 

HIGHLIGHTS : L i n d a receives 


Worldly  Goods 

Distributor:  Paramount 
Producer:  Famous  Players-Lasky 
Length:  6 reels 

DIRECTOR PAUL  BERN 

Author Sophie  Kerr 

Adaptor A.  P.  Younger 

Cameraman Bert  Glennon 

PLAYERS 

Eleanor  Dawson Agnes  Ayres 

Fred  Hopper Pat  O’Malley 

Mrs.  Letitia  Calhoun Maude  George 

Clifford  Ramsay Victor  Varconi 

“Dad”  Lawson....- Bert  Woodruff 

Mrs.  Lawson Edythe  Chapman 

Vivian Cecile  Evans 

Sol  Shipik Otto  Lederer 

TYPE : Modern  society  drama  of 
American  family  life. 

HIGHLIGHTS:  Home  life  of  the 
Hoppers.  . . . Bluffing  of  husband  and 
disgust  of  ivife.  . . . Putting  over  the 
big  deal  and  winning  back  the  ivife. 

Story:  Fred  Hopper  makes  his  way 
on  a bluff,  he  courts  his  lady  friend  and 
wins  her  love  by  bluffing.  He  buys  her 
an  expensive  ring  on  the  $1  a week  plan. 
Learning  of  a big  building  deal  Fred  gets 
the  aid  of  a wealthy  widow  and  buys  the 
property  upon  which  the  project  is  to  be 
erected.  Discovery  of  powder  and  per- 
fume on  his  clothes  almost  loses  him  his 
wife  but  finally  he  promises  to  mend  his 
ways  and  Eleanor  returns. 


For  Release  in  January — Now  Booking 
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JUST  THE  MAKEUP  of  members  of 
Our  Gang  is  enough  to  make  anyone 
laugh.  But  they  say  that  the  situa- 
tions in  “Fast  Company”  will  make 
you  curl  up  in  your  seat.  Pathe  re- 
leases these  subjects. 


Dixie 

Distributor:  Metro-Gold wyn 
Producer:  Louis  B.  Mayer 
Length:  8 reels 

DIRECTOR REGINALD  BARKER 

Author Gerald  Beaumont 

Adaptor Waldemar  Young 

Cameraman Percy  Hilburn 

.A.rt  Direction  by  Cedric  Gibbons 
PLAYERS 

Judge  Roberts Frank  Keenan 

Miss  Virginia Claire  Windsor 

Johnny  Sheridan Lloyd  Hughes 

Dexter John  Sainpolis 

Noah Otis  Harlan 

Bubbles Joseph  Morrison 

Major  Warrington Otto  Hoffman 

Mr.  Bosworth Edward  Martindel 

Mrs.  Bosworth Ruth  King 

A Tout William  Quirk 

A Tout James  Quinn 

Losing  Jones Loyal  Underwood 

Freight  Conductor Bert  Lindley 

TYPE  : Southern  racing  story. 
HIGHLIGHTS:  The  horse  race  at 
the  Latonia  race  track.  . . . The 

flaming  box  car  and  the  runaway  car. 
. . . The  scenes  in  which  the  mare 

sacrifices  her  life  to  the  cougar  in  lieu 
of  her  filly.  . . . Superb  acting  of 

the  principle  players.  . . . Realis- 

tice  characterizations  by  the  players 
of  lesser  importance.  . . . Faith- 

ful portrayed  of  Southern  atmosphere. 

Story:  Johnny  Sheridan  is  arrested  in 
a Southern  town  for  attempting  to  steal 
a meal.  Judge  Roberts,  an  impoverished 
Southern  gentleman,  learning  of  his 
knowledge  of  horses,  pays  the  debt. 
Johnny  falls  in  love  with  the  judge’s 
daughter,  Virginia.  To  help  her  father 
she  promises  to  marry  a schemer.  But 
the  Judge  learning  of  her  intent  sells  his 
horse  and  sends  her  to  Europe.  Through 
abuse  the  horse  loses  a race  and  Johnny 
buys  him  back.  The  horse  is  entered  in 
the  Latonia  Sweepstakes  under  the  judges 
colors  and  wins  with  flying  colors. 
Johnny  and  Virginia  are  united. 
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The  Tornado 

Distributor : Universal 
Producer:  Universal  Pictures 
Length:  6,375  feet 

DIRECTOR KING  BAGGOT 

Author Lincoln  J.  Carter 

Adaptor Grant  Carpenter 

Cameraman John  Stumar 

PLAYERS 

Tornado House  Peters 

Ruth  Travers Ruth  Clifford 

Ross  Travers Richard  Tucker 

Pewee Snitz  Edwards 

TYPE : Story  of  life  of  man  that 
was  wrecked  by  friend  who  married 
his  sweetheart. 

HIGHLIGHTS:  Excellent  work  of 
House  Peters.  . . Realistic  tornado 

scenes.  . . Rescue  at  log  jam  of 

girl. 

Story:  Tornado  is  a hard  taskmaster 
but  fair  in  handling  his  men.  Ruth,  his 
sweetheart,  has  married  his  erstwhile 
friend  who  proves  unfaithful.  Tornado 
threatens  him  if  he  makes  her  unhappy. 
A train  is  wrecked  by  a rising  stream 
and  Tornado  visits  camp.  The  woman  is 
saved  by  Tornado  and  they  eventually 
are  made  happy  together. 


He  Who  Gets  Slapped 

Distributor:  Metro-Goldwyn 
Producer:  Metro-Goldwyn-Mayer 
Length:  6,600  feet 

DIRECTOR VICTOR  SEASTROM 

Author Leonid  Andreyev 

Adaptor Carey  Wilson 

Cameramen 

Walter  Arthur,  Philip  Armand 

PLAYERS 

He Lon  Chaney 

Consuelo Norma  Shearer 

Bezano John  Gilbert 

Count  Mancini Tully  Marshall 

Baron  Regnard Marc  MacDermott 

TYPE : Story  of  life  and  love  as 
seen  through  the  eyes  of  a clown,  as 
he  performs  daily  in  a circus. 

HIGHLIGHTS : Delightful  love 

story.  . . . Story  of  clown  when 

he  fails  to  win  circus  rider. 


EXHIBITORS  HERALD 

Dramatic  and  tragic  events  of  clown’s 
life.  . . . Work  of  Lon  Chaney 

and  entire  cast. 

Story:  A scientist  who  has  his  life’s 
work  stolen  from  him  by  a friend,  loses 
his  wife  and  is  ridiculed  by  her.  Humili- 
ation overcomes  him  and  he  becomes  a 
clown  in  a circus,  where  he  is  an  instant 
hit.  He  prevents  a little  circus  rider 
from  falling  into  hands  of  another  by 
killing  him  and  dies  at  the  hands  of  his 
enemy. 


Stepping  Lively 

Distributor:  F.  B.  0.  Truart 
Producer:  Carlos  Productions 
Length:  5,188  feet 

DIRECTOR JAMES  W.  HORNE 

Author Frank  Howard  Clark 

Adaptor Frank  Howard  Clark 

Cameramen 

William  Marshall  and  Jack  Stevens 

PLAYERS 

Dave  Allen Richard  Talmadge 

Evelyn  Pendroy Mildred  Harris 

James  Pendroy Norval  McGregor 

Robbins Brinsley  Shaw 

Artemus  Doolittle Fred  Kelsey 

Josef  Le  Baron Mario  Carillo 

Black  Mike William  Clifford 

Dan  Carter John  Dillion 

Chicago  Red Victor  Mazetti 

TYPE : Stunt  picture.  . . Fast 

moving  comedy  drama. 

HIGHLIGHTS : Richard  Talmadge’ s 
death  defying  stunts.  . . Mildred 

Harris’s  charming  interpretation  of 
the  girl.  . . The  fast  moving  action 

of  the  story. 

Story:  Dave  Allen,  secretary  to  James 
Pendroy,  a wealthy  banker,  is  accused  of 
stealing  bonds  from  his  employer.  Dave 
rounds  up  the  thieves,  who  include  one 
Josef  Le  Baron,  a suitor  of  Pendroy’s 
daughter.  Dave  marries  the  girl. 


PATHE  NEWS  No.  96:  De  Palma  wins  100- 
mile  dirt  classic,  Tanforan,  Cal. — Liu  Wu,  China, 
Chinese  Civil  War  leaves  path  of  ruin. — ^Brook- 
lyn, N.  Y.,  “Baby  member”  of  congress  poses 
for  news  reel. — -Washington,  D.  C.,  Howard  Gore 
sworn  in  as  Secretary  of  Agriculture. — Chicago 
elects  first  negro  judge. — Los  Angeles,  vocal  and 
instrumental  canine  concert. — Cairo,  Egypt,  Egypt 
pays  indemnity  to  England.  British  troops  patrol 
thoroughfares. — New  Haven,  Conn.,  Yale  conquers 
Harvard  19-6  before  75,000  fans. — Amherst,  Mass., 
inaugurates  ninth  president  of  college. 

PATHE  NEWS  No.  97  : Peekskill,  N.  Y.,  opens 
2,200-foot  Bear  Mountain  bridge. — Cologne,  Ger- 
many, floods  in  Rhineland. — Winchendon,  Mass., 


LIONEL  BARRYMORE  in  two  scenes 
from  one  of  his  series  of  Chadwick 
pictures,  “I  Am  the  Man.”  Chadwick 
produced  this  attraction  for  the  inde- 
pendent market. 

kiddies’  yuletide  gifts  are  on  the  way. — Marion, 
Ohio,  last  tribute  to  Florence  Kling  Harding. — 
New  York,  Texas  “Siamese  twins”  visit  New 
York. — Lakehurst,  N.  J.,  ZR-3  flies  for  first  time 
with  American  crew. 

KINOGRAMS  No.  5034:  Ralph  De  Palma  wins 
100-mile  motor  race,  San  Francisco. — Mrs.  Har- 
ding, wife  of  late  president,  succumbs  after  long 
illness. — Open  great  span  across  Hudson  River. 
— Englewood,  N.  J.,  George  Conway,  Jr.,  passes 
all  tests  as  eagle  scout. — Los  Angeles,  temple  cor- 
nerstone laid  by  Shriners. — Washington,  Howard 
M.  Gore  sworn  in  as  Secretary  of  Agriculture. — 
Chicago,  making  organ  music  records  by  radio. — 
Plymouth  Notch,  Vt.,  honors  memory  of  Capt. 
John  Coolidge. — New  York,  these  cats  sitting 
pretty. — New  Haven,  Yale  defeats  Harvard. 

KINOGRAMS  No.  5035:  Throngs  see  Cali- 
fornia and  Stanford  play  football,  Berkeley,  Cal. 
— Carthage  yields  up  her  treasures  after  2,000 
years. — Santa  sends  out  tree  chopping  squad,  Lud- 
low, V't. — Pittsburgh  U.  wins  cross  country  run. 
New  York. — Goes  skating  with  thermometer  at 
85,  Los  Angeles. — Lakehurst,  N.  J.,  ZR-3  be- 
comes “Los  Angeles.” 

INTERNATIONAL  NEWS  No.  97:  Grave 
crisis  as  British  avenges  slaying,  Cairo,  Egypt. — 
Seattle,  Wash,  captive  polar  bears  retain  fishing 
skill. — Chicago,  proliibition  forces  war  on  beer 
ring. — Philadelphia,  in  training  for  zoo  lightweight 
championship. — Washington,  Howard  Gore  is 
sworn  in  as  Secretary  of  Agriculture. — Los  An- 
geles, here’s  the  latest  stunt  for  flivver  drivers. 

• — -Northampton,  Mass.,  champion  canine  jumper 
sets  new  record. — New  Haven,  Conn.,  football 
teams  battle  in  oceans  of  mud. — Easton,  Pa.,  swim- 
ming and  diving  in  football  game  between  Lafay- 
ette and  Lehigh. 


SPANISH  LOVE  on  the  screen.  Man- 
uel Granda  and  Renee  Adoree  in  a 
scene  from  “The  Bandolero,”  the  Tom 
Terriss  picture  which  Metro  is  han- 
dling. 


86 


EXHIBITORS  HERALD 


December  13,  1924 


THE  FILM  MART 


First  National 

PRODUCTION  of  Beale  Davis’  novel, 
“One  Way  Street”  has  been  started  in 
the  East  with  John  Francis  Dillon  di- 
recting Ben  Lyon  and  Anna  Q.  Nilsson 
in  the  featured  roles.  “The  Interpreter’s 
House”  is  another  First  National  pro- 
duction started  since  Earl  Hudson 
brought  his  units  to  the  East. 

XXX 

EARL  HUDSON  has  closed  arrange- 
ments with  Gerald  Beaumont  for  the 
screen  rights  to  his  novel,  “The  Making 
of  O’Malley.”  It  is  said  the  story  was 
bought  as  a starring  vehicle  for  Milton 
Sills.  . . “The  Enchanted  Hill,”  by 

Peter  B.  Kyne,  will  be  the  next  produc- 
tion for  First  National  to  come  from 
the  Thomas  H.  Ince  studios  following 
“Playing  with  Souls.” 

XXX 

BOOKINGS  IN  important  key  city 
points  on  the  three  special  productions 
of  First  National  Pictures,  which  have 
been  marketed  during  the  summer,  have 
reached  unprecedented  proportions,  ac- 
cording to  information  emanating  from 
the  company.  E.  A.  Eschmann,  ap- 
pointed A.  W.  Smith,  Jr.,  to  have  charge 
of  the  special  sales  and  gave  him  a staff 
of  salesmen  who  devoted  their  time  en- 
tirely to  those  productions.  Out  of  243 
key  city  points,  having  a population  of 
more  than  25,000,  contracts  on  “The  Sea 
Hawk”  have  been  closed  in  222  towns,  or 
91.2  per  cent.  “Secrets”  has  been  closed 
in  216  towns,  or  88.8  per  cent.  “Abraham 
Lincoln”  has  been  booked  in  173  cities, 
or  71.1  per  cent. 

Producers  Distributing  Corp. 

JOHN  INCE  has  been  engaged  by 
Regal  Pictures  to  direct  Florence 
Vidor  in  the  forthcoming  production, 
“The  Girl  of  Gold.”  Charles  Meredith 
will  play  opposite  Miss  Vidor.  The  pic- 
ture will  be  an  early  1925  publication  on 
Producer  Distributing  Corporation’s  pro- 
gram. 

XXX 

“LET  WOMEN  ALONE”  is  the  new 

title  chosen  as  a substitute  for  “On 


the  Shelf”  of  Frank  Woods’  production 
featuring  Wanda  Hawley  and  Pat  O’Mal- 
ley, which  is  now  in  production  at  Penin- 
sula Studios.  Wallace  Beery,  Ethel 
Wales  and  J.  Farrell  McDonald  appear 
in  the  supporting  cast. 

XXX 

“BARBARA  FRIETCHIE,”  the  Thomas 

H.  Ince  special  starring  Florence 
Vidor,  so  far  exceeded  the  expectations 
of  Martin  Printz  of  the  Circle  theatre, 
Indianapolis,  that  the  production  was 
held  over  for  a second  week. 
“Reckless  Romance,”  the  Christie  fea- 
ture comedy,  will  be  the  initial  attrac- 
tion at  the  opening  of  the  new  Link 
theatre.  Belvedere  Gardens,  Cal.,  on  De- 
cember 18. 

B.  P.  Schulberg 

SCHULBERG  PRODUCTIONS’  pro- 
gram originally  calling  for  nine  Pre- 
ferred pictures  during  1924-25  has  been 
augmented  by  a tenth  picture,  “Capital 
Punishment.”  A further  substantial  in- 
crease has  now  been  made  whereby 
B.  P.  Schulberg  will  deliver  a total  of 
sixteen  Preferred  pictures  this  year.  The 
distributing  office  is  moving  into  larger 
quarters  at  1650  Broadway  and  on  the 
coast  additional  studio  facilities  have 
been  secured.  Three  units  will  be  kept 
busy  continuously.  Gasnier  will  head 
one  and  James  P.  Hogan  will  be  in 
charge  of  another.  Mr.  Schulberg  is  an- 
ticipating signing  the  third  director  this 
week.  Pictures  to  be  produced  in  the 
immediate  future  include  “The  Parasite,” 
“When  a Woman  Reaches  Forty,”  “The 
Boomerang,”  “The  Mansion  of  Aching 
Hearts”  and  “My  Lady’s  Lips.”  Already 
finished  are  “The  Breath  of  Scandal,” 
“White  Man”  and  “The  Triflers”  with 
“Capital  Punishment”  nearing  comple- 
tion. 

“THE  BREATH  OF  SCANDAL,” 

which  constitutes  the  first  Preferred 
picture  released  this  year  by  B.  P.  Schul- 
berg Productions,  will  have  its  initial 
New  York  showing  this  week  at  B.  S. 
Moss’  Broadway  theatre.  Subsequently 
it  will  play  the  entire  Keith,  Moss  and 


Proctor  circuits  throughout  Greater 
New  York.  In  the  cast  are  Betty  Blythe, 
Lou  Tellegen,  Patsy  Ruth  Miller,  Forrest 
Stanley,  Jack  Mulhall,  Myrtle  Stedman, 
Phyllis  Haver  and  Charles  Clary. 

Pathe 

A DIVERSIFIED  program,  including 
among  other  films,  three  comedies 
and  five  one-reel  subjects  is  scheduled 
by  Pathe  for  December  7.  Here  is  the 
full  program:  “Meet  the  Missus,”  a Hal 
Roach  two  reeler,  with  Blanche  Mehaf- 
fey;  “Feet  of  Mud,”  a Mack  Sennett 
comedy,  with  Harry  Langdon  featured; 
“The  Poor  Fish,”  another  Hal  Roach 
comedy,  with  Charley  Chase.  This  is 
one  reel.  Others  are  the  final  of  the 
series  of  “True  Detective  Stories;”  the 
ninth  chapter  of  “Ten  Scars  Make  a 
Man;”  Pathe  Review  No.  49;  Aesops’ 
Fables,  “She’s  in  Again,”  Topics  of  the 
Day  and  Pathe  News  No.  100  and  101. 

XXX 

“THE  GIRL  VIGILANTE”  is  the 
title  of  a new  Pathe  serial  which  C.  W. 
Patton  will  make.  Mahlon  Hamilton 
will  be  featured,  supported  by  Vivian 
Rich.  The  picture  is  based  on  a story 
by  Theodore  Burrell.  The  complete  cast 
is  yet  to  be  chosen.  . . . Lloyd 

Bacon,  son  of  the  late  popular  comedian 
and  author,  Frank  Bacon,  is  now  direct- 
ing two  reel  comedies  at  the  Mack  Sen- 
nett studios. 

Paramount 

“TOMORROW’S  LOVE,”  from  the 
Saturday  Evening  Post  story,  “Interloc- 
utory,” by  Charles  Brackett,  has  been 
completed  in  its  screen  version  by  Paul 
Bern.  Agnes  Ayres  is  featured,  supported 
by  Pat  O’Malley.  . . . Ralph  Block, 

managing  director  of  Paramount’s  story 
department,  is  at  the  West  Coast  studio 
conferring  with  studio  executives  on  next 
season’s  product. 

XXX 

BETTY  COMPSON  has  begun  work  in 
“New  Lives  for  Old,”  under  the  direc- 
tion of  Clarence  Badger.  Wallace  Mac- 
Donald is  Miss  Compson’s  leading  man. 

Adolphe  Menjou,  having  finished 
work  in  the  Dimitri  Buchowetzki  produc- 
tion, “The  Swan,”  has  gone  to  the  West 
Coast.  . . . William  Powell  has  been 

signed  for  a leading  role  in  support  of 
Richard  Dix  in  the  star’s  next  picture, 
“The  Maker  of  Gestures.” 

XXX 

WALLACE  BEERY  and  Frank  Cam- 
peau  have  arrived  in  Hollywood  to  ap- 
pear with  Thomas  Meighan  in  “Coming 
Through.”  Lila  Lee  will  have  the  leading 
feminine  role.  . . . Richard  Dix  has 
completed  “A  Man  Must  Live,”  in  which 
picture  he  plays  the  part  of  a newspaper 
reporter. 

Principal  Pictures 

SAM  WOOD  has  taken  his  company, 
working  on  Harold  Bell  Wright’s  “The 
Re-Creation  of  Brian  Kent,”  a Sol  Lesser 
presentation  and  a Principal  Pictures  at- 
traction, to  Northern  California,  where 
the  exteriors  will  be  made.  This  is  the 
third  of  Harold  Bell  Wright’s  novels  to 
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be  filmed  by  Principal  Pictures  Corpora- 
tion, the  first  two,  “When  a Man’s  a 
Man”  and  “The  Mine  with  the  Iron 
Door,”  having  proved  highly  successful. 
In  the  play  is  an  unusually  fine  cast, 
headed  by  Kenneth  Harlan,  Helene 
Chadwick,  Mary  Carr,  Rosemary  Theby, 
ZaSu  Pitts,  Roy  Barnes,  DeWitt  Jen- 
nings, Clare  De  Lorez  and  Florence  Lee. 
Before  the  company  went  to  Northern 
California,  John  Jasper,  production  man- 
ager for  Principal,  and  Sam  Wood  spent 
two  weeks  of  preliminary  survey  work 
to  find  suitable  exteriors.  The  site  is  in 
the  big  timber  country. 

Vitagraph 

VITAGRAPH’S  latest  publication,  “The 
Beloved  Brute,”  hailed  as  one  of  the 
very  best  of  J.  Stuart  Blackton  produc- 
tions, is  scoring  a hit  at  the  Mission 
theatre,  Los  Angeles,  where  it  is  play- 
ing its  Pacific  Coast  premiere.  It  packed 
the  theatre  on  the  opening  day  and  has 
continued  to  play  to  big  audiences  at 
each  succeeding  performance,  reports 
from  the  coast  say. 

XXX 

WHEN  THE  J.  Stuart  Blackton  produc- 
tion, “The  Redeeming  Sin,”  is  released 
by  Vitagraph,  an  English  actress,  Violet 
Virginia,  will  make  her  American  debut. 
Miss  Virginia,  who  played  in  all  the  pro- 
ductions made  by  Mr.  Blackton  during 
his  three  years’  sojourn  in  England, 
came  to  this  country  especially  to  take 
a part  in  the  special  cast  headed  by  Nazi- 
mova  and  Lou  Tellegen. 

XXX 

JOHN  H.  YOUNG  has  just  completed 
his  fourth  year  as  Vitagraph  sales 
manager  in  Detroit,  and  celebrated  the 
event  by  doing  the  biggest  week’s  busi- 
ness in  the  history  of  the  exchange.  Mr. 
Young’s  career  is  almost  unique  in  that, 
though  he  is  now  a veteran  in  the  pic- 
ture industry,  he  has  never  been  with 
another  film  company.  In  August,  1919, 
he  became  a Vitagraph  salesman  in  the 
Detroit  territory,  advancing  to  the  post 
of  branch  manager  in  the  following  year 
when  J.  M.  Duncan,  who  had  held  the 
office,  was  promoted  to  be  division  man- 
ager of  Mid-West  exchanges. 

Fox 

FOUR  SPECIAL  productions  are  issued 
by  Fox  the  week  of  November  30. 
These  are  the  screen  versions  of  Robert 
W.  Service’s  “The  Roughneck”  directed 
by  John  Conway  and  featuring  George 
O’Brien 'and  Billie  Dove;  “Troubles  of 
a Bride,”  an  original  story  by  Thomas 
Buckingham  and  John  Stone  with 
Robert  Agnew  and  Mildred  June  fea- 
tured; “Gold  Heels,”  from  the  race 
track  story  “Checkers”  featuring  Robert 


Agnew  and  Peggy  Shaw  and  the  screen 
version  of  Ouida’s  novel  “Strathmore,” 
directed  by  Denison  Clift  with  Wynd- 
ham  Standing  and  Diana  Miller  in  the 
featured  roles. 

XXX 

TOM  MIX’S  new  picture  “The  Dead- 
wood  Coach,”  said  to  be  the  star’s  most 
ambitious  production  is  issued  generally 
the  week  of  December  7.  . . . Also,  in 
December,  Fox  will  issue  five  short  sub- 
jects consisting  of  two  Educational  En- 
tertainments, a Sunshine  comedy  and  one 
of  the  Van  Bibber  series. 

XXX 

“DANTE’S  INFERNO”  finished  its  ninth 
week  at  the  Central  theatre.  New 
York  and  is  finishing  the  fourth  week 
of  an  indefinite  run  at  the  Monroe 
theatre,  Chicago,  with  no  apparent  de- 
crease in  the  public  demand  for  this 
attraction.  The  success  of  these  two 
big  city  engagements  has  resulted  in  a 
large  increase  in  bookings  for  this  Fox 
special  production.  Fox  states. 

Century 

TWO  SPECIAL  Century  comedies  will 
be  issued  through  Universal  for 
Christmas  week.  They  are  “My  Baby 
Doll”  starring  Edna  Marian  and  “Jack 
and  Beanstalk”  featuring  Baby  Peggy. 
These  two  are  said  to  be  especially 
adapted  to  the  Yuletide  spirit  . . . The 
title  of  Wanda  Wiley’s  latest  comedy  has 
been  changed  from  “What’s  the  Use”  to 
“Nobody’s  Girl.” 

XXX 

EDDIE  FORDON  will  be  a name  con- 
spicious  in  Century  activities.  Fordon 


is  Pete  Gordon,  famous  acrobat  of  vaude- 
ville who  has  been  signed  to  feature  in 
Century  comedies.  He  will  be  known 
henceforth  to  screen  fans,  however,  as 
Fordon. 

C.  C.  Burr 

JOHNNY  HINES'  new  picture,  “The 
Early  Bird”  had  its  world  premiere 
showing  at  the  Hotel  Astor  on  Novem- 
ber 28.  Those  who  have  seen  it  pro- 
nounce it  Hines’  outstanding  hit.  The 
cast  includes  Sigrid  Holmquist,  Edmund 
Breese,  Wyndham  Standing,  Flora 
Finch,  Maud  Turner  Gordon  and  Brad- 
ley Barker.  Prints  of  the  new  film  will 
be  rushed  to  exchanges  throughout  the 
country. 

XXX 

IF  “THE  EARLY  BIRD”  is  Johnny 
Hines’  best  to  date  we  know  one  ex- 
hibitor who  will  want  to  see  it  at  the 
earliest  possible  moment.  He  is  S.  W. 
Miller  of  the  Fischer  theatres  in  Illinois 
and  Wisconsin.  Miller  recently  played 
Hines’  “The  Speed  Spook”  at  the  Park- 
way, Madison,  Wis.  and  afterward  wrote 
Ludwig  Film  Exchange,  distributors, 
that  “the  picture  not  only  pleased  our 
patrons  but  proved  one  of  the  best  box 
office  attractions  we  have  had  in  some 
months.” 

Associated  Exhibitors 

WESLEY  BARRY’S  first  picture  under 
the  banner  of  William  D.  Russell  will 
be  published  by  Associated  Exhibitors. 
It  is  titled  “Battling  Bunyan”  and  was 
made  by  Crown  Productions,  Inc.  from 
a Saturday  Evening  Post  story.  With 
Barry  in  the  cast  are  Landers  Stevens, 
Pat  Kemp,  Molly  Malone,  Frank  Cam- 
peau  and  others.  It  is  the  first  of  six 
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SID  GRAUMAN,  Los  Angeles  impresario,  visits  the  "Ben  Hur”  players  while  in 
Rome.  Left  to  right:  Francis  X.  Bushman,  Mr.  Grauman,  Ramon  Novarro,  Rene 
Guissart,  cameraman,  Montuori,  cameraman,  Claire  McDowell.  Sitting:  Kath- 
leen Key  and  Director  Fred  Niblo. 


Barry  pictures  which  Russell  will  make. 
Associated  Exliibitors  will  issue  it  De- 
cember 28. 

XXX 

“IS  LOVE  EVERYTHING?”  a Murray 
Garrson  production  is  issued  by  Asso- 
ciated Exhibitors  this  week.  Alma 
Rubens  heads  the  cast  supported  by  such 
players  as  H.  B.  Warner,  Walter  Mc- 
Grail,  Lilyan  Tashman,  Marie  Shaeffer 
and  Irene  Howley.  The  story  is  said  to 
have  a theme  of  outstanding  significance. 

Metro-Goldwyn-Mayer 

“ROMOLA,”  the  Lillian  and  Dorothy 
Gish  special  will  go  into  Sid  Grau- 
man’s  Egyptian  theatre,  Hollywood,  for 
a long  run  starting  December  8.  This 
follows  the  world  premiere  of  the  pic- 
ture at  the  George  M.  Cohan  theatre. 
New  York,  December  1 . . . “Nocturne,” 
Frank  Swinnerton’s  best  seller  has  been 
purchased  for  screen  production  by 
Metro-Goldwyn. 

XXX 

LEWIS  STONE  will  appear  opposite 
Alice  Terry  in  Victor  Seastrom’s  next 
M-G-M  production  “Kings  in  Exile.” 
John  Bowers  has  also  been  signed  for 
this  production  of  Alphonse  Daudet’s 
novel  . . . Plans  for  a gala  opening  have 
been  made  for  the  premiere  of  Eric  Von 
Stroheim’s  production  “Greed”  at  the 
Cosmopolitan  theatre  December  4. 


HOBART  HENLEY  is  in  the  east,  hav- 
ing completed  “The  Square  Peg”  with 
Eleanor  Board,  Conrad  Nagel  and  Lew 
Cody  in  the  featured  roles  . . . Robert  G. 
Vignola’s  production,  “Married  Flirts” 
from  Louis  Joseph  Vance’s  novel  won 
favorable  comment  from  the  New  York 
press  during  its  premiere  at  the  Rialto 
theatre. 

F.  B.  O. 

“PARISIAN  NIGHTS”  second  Gothic 
production  for  F.  B.  O.  has  been 
started  with  Elaine  Hammerstein  and 
Frank  Mayo  in  the  leading  roles  and 
supported  by  Pauline  Garon  and  others. 
The  story,  an  original  one,  deals  with 
romance  and  adventure  in  Paris.  A1 
Santell  is  directing  it. 

XXX 

EVELYN  BRENT  in  “Silk-Stocking 
Sal”  has  won  such  enthusiastic  com- 
ment that  the  star  has  been  given 
another  crook  type  drama  as  her  next 
offering.  It  is  titled  “Midnight  Molly.” 
Lloyd  Ingraham  is  directing,  assisted  by 
Pandro  Berman,  son  of  F.  B.  O.’s  gen- 
eral sales  manager.  “Mock  Marriages” 
is  the  title  of  the  second  of  four  pictures 
which  C.  Gardner  Sullivan  is  making  for 
F.  B.  O. 

XXX 

MARGUERITE  CLAYTON  has  been 
signed  to  appear  opposite  Bob  Custer 


For  Release  in  December — Now  Booking 


PRODUCERS  DISTRIBUTING  CORPORATION 


Priscilla  Dean 


1 


DirectX  hv  CHET  WITHEY 
Adapted  hy  HARVEY  CATES  'from 
thenovdl^IZOLA  FORAESTER^ 

^HUNT  STROMBERG 

PRODUCTION 

Season  1924-25  Thirty  First  Run  Pictures 


December  13,  1924 

in  his  second  Texas  Ranger  story 
“Flashing  Spurs”  . . . Filming  of  “The 
Cleanup,”  Richard  Talmadge’s  fourth 
starring  stunt  picture  has  been  started. 
Talmadge  has  completely  recovered 
from  the  fracture  of  his  neck,  sustained 
several  weeks  ago.  “Breed  of  the  Border,” 
a Western  story  by  William  D.  Hoffman, 
will  be  Lefty  Flynn’s  third  starring  pic- 
ture. . . . Elizabeth  Cooper’s  story, 

“Drucilla  With  a Million,”  wdth  Alary  Carr 
in  the  title  role  will  be  the  second  Asso- 
ciated Arts  Corporation  production  for 
F.  B.  O.- 

Universal 

PERCY  MARK’S  novel,  “The  Plastic 
Age,”  has  been  assigned  to  Clarence 
Brown  for  direction.  Brown  has  direct- 
ed many  of  Universal’s  outstanding  suc- 
cesses. . . . Tom  J.  Geraghty,  who  has 
been  home  with  a broken  leg,  has  been 
working  on  the  script  of  Elmer  Davis’ 
novel,  “I’ll  Show  You  the  Town,”  in 
which  Reginald  Denny  will  star. 

XXX 

HOUSE  PETERS  has  started  work  in 
the  title  role  of  “Raffles,”  his  second 
starring  picture  for  Universal.  . . . “K — 
the  Unknown,”  L^niversal  current  feature 
starring  Virginia  A^alli,  supported  by 
Percy  Alarmont,  had  its  Broadway  pre- 
miere at  the  Cameo  theatre. 

XXX 

UNIVERSAL  announces  the  publication 
of  a new  serial.  It  is  “The  Riddle 
Rider,”  a rapid-action  serial  starring  Wil- 
liam Desmond,  and  made  by  William 
Craft.  Eileen  Sedgwick  is  featured  in 
it.  Fred  J.  McConnell,  short  subject 
manager  for  the  Universal  Pictures  Cor- 
poration, supervised  the  making  of  this 
serial.  The  cast  supporting  Desmond 
and  Miss  Sedgwick  includes  Helen 
Holmes,  Claude  Payton,  William  N. 
Gould,  Ben  Corbett  and  Hughie  Mack. 
The  story  concerns  a mysterious  figure 
in  a western  oil  locality  who  avenged 
the  wrongs  inflicted  upon  the  weaker 
members  of  the  community  by  oil  sharks 
and  land  grabbers. 


Warner  Brothers 

THREE  NEW  pictures  will  be  published 
by  Warner  Brothers  in  December. 
They  are  “The  Lighthouse  by  the  Sea,” 
Owen  Davis’  melodrama  featuring  Rin- 
Tin-Tin;  “A  Lost  Lady,”  starring  Irene 
Rich,  from  the  novel  by  Willa  Cather  and 
“The  Bridge  of  Sighs,”  a melodrama  of 
New  York  life  from  the  song  of  that 
name  by  Charles  K.  Harris.  The  cast, 
directed  by  Phil  Rosen,  includes  Dorothy 
Mackaill,  Creighton  Hale,  Alec  B.  Fran- 
cis, Richard  Tucker,  Ralph  Lewis  and 
others. 

XXX 

“FIND  YOUR  MAN,”  the  new  Warner 
Brothers  feature  starring  Rin-Tin-Tin, 
had  a successful  premiere  at  the  Mission 
theatre,  Los  Angeles.  ...  So  well  have 
the  pictures  in  their  1924-25  program 
been  received  by  exhibitors  and  the  pub- 
lic that  Warner  Bros,  have  determined 
to  make  a special  effort  to  keep  their 
promise  made  early  in  the  season  that 
all  of  the  twenty  screen  classics  in  the 
current  program  would  be  finished  by 
February  1,  and  ready  for  publication 
early  in  the  Spring.  In  order  to  accom- 
plish this,  a complete  re-arrangement 
of  the  production  schedule  has  been 
necessary,  and  after  a conference  at  the 
Hollywood  studio  between  H.  M.  and 
J.  L.  Warner,  the  New  York  office  an- 
nounces that  the  entire  output  of  the 
company  will  be  completed  on  the  date 
first  announced. 
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Cosmopolitan 

WORK  ON  THE  Cosmopolitan  Cor- 
porations next  two  big  pictures,  “Zan- 
der the  Great’’  and  “Never  the  Twain 
Shall  Meet,”  is  rapidly  nearing  comple- 
tion on  the  West  Coast  and  the  two 
specials  will  be  finished  within  the  next 
six  weeks.  “Zander  the  Great”  is  Marion 
Davies’  newest  production.  George  C. 
Hill  is  directing  it  with  Holbrook  Blinn, 
Harrison  Ford,  Olin  Howland,  Jack 
Huff,  Hobart  Bosworth,  Harry  Myers, 
Harry  Watson,  Jr.,  Richard  Carle,  Emily 
Fitzroy  and  Hedda  Hopper  in  the  cast. 

The  “Never  the  Twain  Shall 
Meet”  company  has  returned  to  Los  An- 
geles last  week  from  a nine  weeks’  trip 
to  Honolulu.  This  is  a picturization  of 
Peter  B.  Kyne’s  popular  story  of  the 
same  name.  Anita  Stewart  and  Bert 
Lytell  head  an  all-star  cast. 

Educational 

FIRST  PICTURES  of  the  remarkable 
excavations  on  the  site  of  ancient 
Carthage  which  have  revealed  facts  as 
startling  to  the  scientific  world  as  did 
those  of  old  King  Tut  are  shown  in 
Kinograms,  Educational’s  news  reel,  is- 
sue No.  5033.  The  excavations  made  un- 
der the  auspices  of  the  French  Govern- 
ment are  being  conducted  by  a party  of 
scientists  headed  by  Court  Byron  Khun 
De  Prorok.  Special  motion  pictures  of 
the  work  done  in  the  once  famous  city 
on  the  African  coast  of  the  Mediterra- 
nean were  made  for  Kinograms.  Of  spe- 
cial interest  also  are  scenes  in  Kino- 
grams No.  5033  showing  for  the  first 
time  the  process  of  transmitting  photo- 
graphs by  radio.  The  process  is  the  in- 
vention of  C.  Francis  Jenkins  of  Wash- 
ington, who  has  invented  a number  of 
devices  used  in  motion  picture  projec- 
tion. 

Christie 

AL  CHRISTIE  has  launched  a unique 
popularity  event  to  pick  the  most 
popular  actress  among  the  host  of  girls 
who  have  appeared  from  time  to  time  in 
the  Christie  short  comedies  or  in  the 
more  recent  Christie  features.  The  ob- 
ject of  the  contest  is  to  acquaint  the 
public  with  the  great  number  of  popu- 
lar stars  and  players  in  all  sorts  of  pic- 
tures today  who  have  appeared  in  the 
comedy  films,  and  to  call  attention  to 
the  new  girls  who  are  coming  up  in  the 
comedy  ranks,  girls  who  may  be  tomor- 
row’s stars.  Mr.  Christie  wants  to  hear 
from  motion  picture  fans,  critics  and  ex- 
hibitors. Here’s  a list  of  eligibles: 

Betty  Compson,  Colleen  Moore,  Laura  La 
Plante,  Dorothy  Devore,  Vera  Steadman,  Billy 
Rhodes  Elinor  Field,  Katharine  Lewis,  Teddy 
Sampson,  Molly  Malone,  Vera  Reynolds,  Lillian 
Biron,  Lucille  Hutton,  Patricia  Palmer,  Ethel 
Lynne,  Fay  Tincher,  Alma  Bennett,  Florence 
Gilbert,  Helen  Darling,  Charlotte  Merriam,  Alice 
Lake,  Edith  Roberts,  Josephine  Hill,  Viora 
Daniel,  Alice  Maison,  Charlotte  Stevens,  Duane 
Thompson,  Wanda  Hawley,  Grace  Darmond, 
P'atsy  Ruth  Miller,  Sylvia  Breamer,  Ethel  Shan- 
non, Priscilla  Bonner,  Mary  Aiken, ' Kathleen 
Clifford,  Kathleen  Myers,  Anne  Cornwall,  Marion 
Haran,  Natalie  Joyce,  Babe  London. 


Independent  Pictures  Corp. 

FOUR  NEW  pictures  are  announced 
for  publication  by  Independent  Pic- 
tures Corporation,  of  which  Jesse  Gold- 
burg  is  head,  for  December  1.  They  are 
“The  Fighting  Sheriff,  the  fourth  Bill 
Cody  feature;  “The  Bandit  Tamer,”  the 
third  Farnum  picture;  “Barriers  of  the 
Law,”  third  of  the  Desmond-Holmes  pic- 
tures, and  the  special  “Dangerous 
Pleasure.” 

Rayart  Pictures  Corp. 

W.  RAY  JOHNSTON  will  make  a six 
weeks’  tour,  visiting  leading  exchange 
centers  in  the  East  and  in  the  far  West. 
Mr.  Johnston’s  itinerary  will  take  in 
Philadelphia,  Boston,  Pittsburgh,  Wash- 
ington, Atlanta,  Cleveland,  Chicago,  Los 
Angeles,  San  Francisco  and  possibly 
Seattle.  He  plans  to  spend  at  least  a 
week  in  Los  Angeles  where  five  produc- 
ing units  are  at  work  for  Rayart  and 
will  at  that  time  arrange  for  the  1925 
lineup  of  Rayart  Pictures  as  well  as  the 
casting  of  the  new  Rayart-Harry  J. 
Brown  special,  “The  Beloved  Pawn,”  to 
be  made  from  the  Titus  novel  of  the 
same  name,  and  also  will  arrange  for 
the  story  and  cast  on  the  1925  Rayart 
serial,  to  be  produced  by  Dell  Hender- 
son Productions. 

Clifford  S.  Elfelt 

NEVER  BEFORE,  according  to  Clif- 
ford E.  Elfelt,  has  there  been  such  a 
demand  for  quality  films.  The  Elfelt 
organizations  will  issue  a total  of  fifty 
productions  on  the  independent  market 
the  ensuing  year.  “Under  Fire,”  the 
first  of  a series  of  Bill  Patton  features, 
has  been  completed  by  Albert  1.  Smith. 
Seven  more  are  to  follow.  Edward  Le 
Sainte  is  directing  the  James  Oliver  Cur- 
wood  story  “His  Neighbor’s  Wife.”  El- 
felt himself  will  soon  start  a series  of 
pictures  dealing  with  underworld  life  in 
big  cities.  He  sees  a period  of  great 
activity  ahead  for  independent  producers. 

Henry  Ginsberg 

ENTHUSIASTIC  reports  concerning 


the  success  of  the  Benny  Leonard 
series  of  two  reelers  are  being  received 
by  Henry  Ginsberg  who  is  distributing 
the  pictures.  From  Milwaukee  Ben  Ams- 
terdam of  Masterpiece  Film  Attractions 
reports  that  the  Leonard  films  packed 
the  Majestic,  hundreds  of  followers  of 
fistiana  turning  out  to  see  the  light- 
weight champion  perform  in  his  new 
role  as  an  actor. 

Jans  Productions,  Inc. 

SOMETHING  NEW  in  the  way  of  a 
press  book  is  promised  by  Herman  F. 
Jans  for  the  first  of  the  nev/  Jans  pro- 
ductions “Plaything  of  Desire.”  The 
cover  of  the  book  has  been  designed  to 
make  an  attractive  lobby  display. 

Renown  Pictures,  Inc. 

FILMING  OF  “Women  and  Gold”  has 
been  completed  by  Director  James  P. 
Hogan.  Sylvia  Breamer  and  Frank 
Mayo  are  in  this  new  Gotham  produc- 
tion which  will  be  issued  by  Renown  Pic- 
tures in  New  York,  Buffalo  and  Chicago 
territories.  . . . “Capital  Punishment,”  a 
B.  P.  Schulberg  production  featuring 
twelve  prominent  names,  will  be  issued 
in  the  same  territories  by  Renown  Pic- 
tures. 

St.  Regis  Pictures 

ARTHUR  HOERL  has  completed  the 
adaptation  of  the  second  St.  Regis  pic- 
ture, Mrs.  A.  M.  Williamson’s  novel  “The 
Million  Dollar  Baby.”  . . . “The  Ulti- 
mate Good,”  St.  Regis  production  with 
Conway  Tearle  and  Madge  Kennedy  in 
the  leading  roles,  will  be  issued  by  Asso- 
ciated Exhibitors  in  January. 

C.  B.  C. 

PRODUCTION  HAS  been  started  by 
Scott  Dunlap  of  “The  Fearless  Lover.” 
This  is  the  last  in  the  Perfection  series 
of  eight  pictures  for  C.  B.  C.  William 
Fairbanks  and  Eva  Novak  head  the  cast. 
. . . “Tainted  Money,”  seventh  in  this 

series,  has  been  completed  and  is  being 
edited. 
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'Broadway  success 

WHATS  YOUR  WIFE  DOING  ? 

Season  1924-25  Thirty  First  Run  Pictures 


directed  by 
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LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion 
on  matters  of  current  interest. 
Brevity  adds  forcefulness  to  any 
statement.  Unsigned  letters  will 
not  be  printed. 


Believes  in  Cigarettes  and  Cuss  Words 
When  Appropriate 

FORKS,  \^OVSH. — To  the  Editor  : J. 
W.  Lumpkin’s  article  in  the  November 
22nd  issue  of  the  Herald  is,  in  my  opinion, 
a little  too  strong. 

When  reformers  get  to  reforming  they 
usually  go  too  far  and  the  writer  has 
always  claimed  that  anyone  can  go  to  ex- 
tremes both  ways  on  most  anything. 

It  is  the  business  of  the  movies  to  show 
things  as  they  really  are.  Would  you  film 
a cowboy  without  a horse,  a ship  without  a 
sail,  or  a fish  without  a tail?  You  will 
probably  admit  that  there  are  certain  char- 
acters that  would  not  look  natural  without 
the  cigarette.  As  to  cuss  words,  how  would 
you  make  a real  good  lifelike  picture  of  a 
hardboiled  sea  captain  without  at  least  in- 
sinuating at  cuss  words?  I do  not  approve 
of  either  cigarettes  or  cuss  words,  but  to 
eliminate  them  entirely  would  spoil  the  effi- 
ciency of  many  pictures. 

A small  town  exhibitor  down  in  Texas 
wants  to  know  how  many  real  small  town 
theatres  there  are,  but  it  is  my  guess  he 
will  not  find  out.  In  the  first  place,  no 
doubt  there  are  some  that  have  not  the 
good  fortune  of  being  acquainted  with  the 
Herald;  second,  probably  some  few  that  do 
take  it  will  not  read  that  particular  article ; 
and  third,  some  that  do  read  it  might  not 
take  the  trouble  to  answer;  but  as  this  is 
probably  the  smallest  and  farthest  west 
(unless  Mr.  Washburn  is  operating  at  Neah 
Bay)  of  any  theatre  in  the  United  States,  I 
wish  to  inform  the  inquirer  that  Forks  is 
a town  of  one  hundred  population.  Pic- 
tures are  shown  in  the  I.  O.  O.  F.  Hall  on 
Saturday  nights  only.  There  is  not  enough 
business  to  justify  building  even  the  cheap- 
est kind  of  a theatre  building,  but  as  about 
seventy-five  per  cent  of  the  population  go  to 
the  show,  it  would  be  a good  business  if 
the  town  were  large  enough. — Robert  L. 
Anderson,  Olympic  theatre.  Forks,  Wash. 


The  Trailer  Question 

MILVVAUKEE,  WIS.— To  The  Editor  : 
The  writer  is  in  the  show  business  nine- 
teen years,  mostly  moving  pictures,  and 
has  never  written  to  you  before;  but  when 
something  like  this  comes  up  in  regard  to 


trailers  I want  to  say  that  the  film  ex- 
changes and  producers  made  the  biggest 
mistake  in  their  lives  when  they  took  the 
trailers  away  from  us,  away  from  the 
showman  or  exhibitor  and  placed  them  in 
the  hands  of  some  private  concern. 

The  only  and  greatest  value  to  the  ex- 
hibitor is  to  advertise  his  show.  Now  read 
the  enclosed  clipping  by  this  private  con- 
cern. They  want  $15.00  for  the  use  of  the 
trailer  within  the  first  sixty  days  of  the 
picture,  $10.00  after  the  sixty  days.  Now 
my  friend,  I am  asking  you  how  can  the 
small  town  exhibitor  stand  for  this?  After 
this  time  we  can  have  trailers  at  $25.00  per 
month,  $300.00  a year.  Before  we  got 
trailers  here  at  50  cents  to  $1.00  for  the 
use  of  them. 

Do  you  think  this  is  right  for  the  ex- 
change and  producer  to  let  outsiders  handle 
the  trailers  which  rightfully  belong  in  each 
exchange,  so  the  exhibitor  can  use  them 
when  he  needs  them  ? Like  many  other 
small  town  exhibitors,  I cannot  afford  to 
pay  out  this  big  money  for  trailers.  Put 
the  trailers  back  where  they  belong — in 
the  exchange. — Ed.  J.  Taguer,  Garden 
theatre.  South  Milwaukee,  Wis. 


Forced  Out  by  Over  Buying 

WINONA,  AHSS.— To  the  Editor:  In 
regard  to  block  booking,  I have  tried  it 
for  the  past  two  years.  Now  the  Eilm 
Board  of  Trade  has  taken  it  upon  them- 
selves to  red  card  me  and  it  certainly 
seems  funny  to  me  that  exchange  man- 
agers in  New  Orleans  take  it  upon  them- 
selves, to  try  and  ruin  any  man’s  business 
by  refusing  to  sell  them  any  product;  for 
the  simple  reason  they  tried  to  force  me 
to  play  a great  number  of  old  pictures  at 
high  prices  in  a given  time  which  was  ab- 
solutely impossible  for  me  to  play  all  the 
pictures  I contracted  and  the  several  ex- 
changes commenced  to  fight  among  them- 
selves for  play  dates  and  in  the  end  I was 
placed  on  the  Black  list.  A few  weeks  ago 
I was  forced  to  lease  my  house.  I again 
warned  my  friend  to  never  sign  another 
contract  for  me. — Max  Davitts,  Dixie 
theatre,  Winona,  Miss. 


Salesman  Corrects  Barber 

RULEVILLE,  MISS.— To  The  Editor; 
In  re:  article  issue  of  11-29,  page  66, 
Charles  E.  Barber,  Electric  theatre,  Tilden, 
111.  The  Lyric  theatre,  Oxford  Miss.,  did 
not  show  “The  Covered  Wagon”  for  10-25 
cents.  Admission  prices  were  25-50-75 
cents.  Suggest  that  Mr.  Barber  look  up 
R.  X.  Williams’,  (Oxford)  report  again 
and  he  will  see  that  10-25  cents  is  just  his 
usual  admission  price  and  not  the  price  on 
“The  Covered  Wagon.”  Thanks  for  print- 
ing this  correction. — Abe  H.  K.vliffman, 
Sales  representative,  Eamous  Players- 
Lasky  Corp.,  Memphis,  Tenn. 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Ad- 
dress them  to  “Purely  Personal.” 


Owning  a money-making  suburban  house 
no  doubt  has  its  advantages,  but  when  golf 
is  mentioned  in  the  presence  of  a Scotch- 
man all  else  is  forgotten.  So,  it  is  little 
wonder  that  James  Watson,  owner  of  the 
Benton  theatre,  Kansas  City,  and  former 
golf  professional,  took  the  action  he  did 
the  other  day. 

Business  was  good.  The  picture  was 
making  money,  when  along  came  Carl 
Mensing  of  Leavenworth,  Kans.,  a friend 
of  Watson’s  and  a member  of  the  greens 
committee  of  the  Leavenworth  Country 
Club. 

“Jim,  we’re  going  to  add  nine  holes  to 
our  course  and  we  have  concluded  you  are 
the  only  man  to  lay  out  the  course  for 
us,”  said  Mensing. 

“But  Carl,”  Watson  broke  in,  pointing  to 
a huge  pile  of  routine  work,  a long  string 
of  motor  cars  in  front  of  the  theatre  and 
a crowd  in  front  of  the  box  office. 

“I  know,  Jim,  but  this  is  for  the  sake  of 
the  grand  ol’  game  in  Leavenworth,”  was 
the  persuasive  reply. 

A little  later  Mrs.  Watson’s  smiling 
countenance  beamed  through  the  ticket 
window — in  full  charge  of  the  theatre- 
while  Jim  was  boarding  an  interurban  car 
for  Leavenworth — and  “gawlf.” 

* 

Bob  Wagner,  of  the  Gateway  in  Little 
Palls,  N.  Y.,  and  a one-time  manager  of  an 
animal  show,  has  an  Irish  terrier  answer- 
ing to  the  name  of  “Patsy”  that  possesses 
much  intelligence.  Mr.  Wagner  has  trained 
the  animal  so  that  it  can  go  to  a faucet, 
turn  the  water  on  and  secure  a drink,  but 
as  yet  can  not  shut  the  water  off.  The  dog 
is  frequently  found  in  Mr.  Wagner’s  office, 
where  it  jealously  guards  the  property  dur- 
ing the  owner’s  absence. 

* 

With  a heart  of  gold,  Al  Bothner, 
veteran  exhibitor  and  now  handling  the 
Capitol  theatre  in  Troy,  N.  Y.,  has  adopted 
his  fourth  youngster.  Three  other  chil- 
dren have  been  adopted  by  Mr.  and  Mrs. 
Bothner  during  the  past  few  years  bringing 
joy  and  happiness  to  the  home.  The  fourth 
tot  arrived  in  Albany  a few  days  ago, 
clasping  in  its  little  hand  a flower  as  it 
was  lifted  from  an  incoming  train  at  the 
Union  station  in  Albany.  Mr.  Bothner  was 
on  hand  and  as  he  lifted  the  child  to  his 
shoulders,  his  eyes  filled  with  tears. 

* 

F.  G.  Stearns,  who  operates  a moving 
picture  business  in  the  Auditorium  at 
Corydon,  la.,  seems  temporarily  to  have 
lost  out  in  his  fight  to  have  Sunday 
shows  opened  in  that  town.  He  offered 
to  pay  the  entire  expense  of  a special 
election  to  put  the  question  to  the 
people.  The  council  refused.  Then  a 
petition  was  circulated  asking  for  a spe- 
cial election.  Eighty  per  cent  of  the 
business  and  professional  men  of  the 
city  signed  the  petition,  but  still  the 
council  refused  to  grant  the  special 
election. 

* 

W.  J.  Etherton  has  taken  over  the 
Edinburgh,  111.,  theatre  and  changed  its 
name  to  the  Grand  Theatre. 
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The  most  striking  and  original 
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Production 
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“What  the  Picture  Did  For  Me” 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  1924 


This  is  the  original  exhibitors^  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

‘^W'hat  the  Picture  Did  for  Me”  is  the  one  genuine  source  of  exhibitor-written  box  office 
information. 

Address:  “What  the  Picture  Did  for  Me,”  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

NEVER  SAY  DIE,  with  Douglas  MacLean. — 
Just  what  the  people  want.  Good  clean  comedy. 
Business  splendid  for  three  nights.  A business 
getter  if  properly  advertised.  — ■ Noble  theatre, 
Marshfield.  Ore. — General  patronage. 

RACING  LUCK,  with  Monty  Banks. — A good 
one  from  start  to  finish.  Comedy,  thrills  and 
everything  to  make  up  a classy,  pleasing  picture. 
Six  reels. — Meece  & Hale.  New  Opera  House. 
Dexter.  Kan. — General  patronage. 

THE  YANKEE  CONSUL,  with  Douglas  Mac- 
Lean. — MacLean’s  offerings  usually  are  good,  and 
they  are  clean.  We  have  had  him  in  better  pic- 
tures than  this,  also  in  worse.  Plenty  of  action 
in  the  last  half  of  the  picture,  and  a number  of 
thrills.  Seven  reels. — Henry  W.  Gauding,  Lincoln 
theatre,  Pittsburg,  Pa. — General  patronage. 

THREE  MILES  OUT,  with  Madge  Kennedy. — 
No  comments.  Did  not  draw  and  never  made 
expenses.  — Dinsmore  & Son,  Majestic  theatre. 
Weiner,  Ark. — General  patronage. 

STORMY  SEAS,  with  a special  cast. — A good 
program  picture. — Bert  Silver,  Silver  Family  thea- 
tre, Greenville.  Mich. — General  patronage. 

THE  MAN  BETWEEN,  with  a special  cast. — 
Not  much  to  this  one  and  has  very  poor  drawing 
power.  Six  reels. — C.  A.  Linsley,  Opera  House. 
Soldier  Summit,  U. — Railroad  patronage. 

GRANDMA'S  BOY,  with  Harold  Lloyd. — Best 
picture  we  have  run  this  year.  That  is,  it  pleased 
and  we  made  a little  money,  and  the  price  was 
right  this  time.  — C.  W.  Brayman,  Emprize 
theatre.  Cedar  Springs.  Mich.  — Neighborhood 
patronage. 

WOMAN  TO  WOMAN,  with  Betty  Compson. — 
The  best  picture  Compson  has  played  in.  Well 
acted  and  story  entertaining.  Box  office  value 
nil.  Seven  reels. — Murray  Dolliver,  Hollywood 
theatre,  Stanford,  Mont. — Small  town  patronage. 

DAUGHTERS  OF  TO-DAY,  with  Patsy  Ruth 
Miller. — Excellent.  Good  story,  fine  cast  and  many 
tense  interesting  situations.  Seven  reels. — D.  A. 
Kooker,  Happy  Hour  theatre,  Ewen,  Mich. — 
Country  patronage. 

THE  BOHEMIAN  GIRL,  with  a special  cast. — 
Very  good  picture.  Pleased  all  that  came.  If  I 
had  known  how  good  it  was  would  have  put 
more  work  on  it  and  got  more  out.  Bought  right. 
— L.  M.  Jones,  Arcadia  theatre,  Vandergrift,  Pa. 
—General  patronage. 

RUPERT  OF  HENTZAU,  with  a special  cast. — 
A little  dissappointed  in  this  one.  Costume  plays 
do  not  go  here  very  well  and  should  have  played 
"Prisoner  of  Zenda"  first  to  thoroughly  under- 
stand it. — Frank  Shepherd.  Majestic  theatre.  Big- 
gar,  Sask.,  Canada. — General  patronage. 

A PRINCE  OF  A KING,  with  Dinky  Dean. — 
This  picture  may  be  right  for  a kid  matinee, 
but  it  is  no  good  for  a night  show.  Six  reels. — 
J.  B.  Hardy,  Lyric  theatre,  Toledo.  O. — General 
patronage. 

QUICKSAND,  with  Eileen  Sedgwick. — I have 
had  10  Selznick  pictures  and  must  say  they  were 
all  good.  Film  in  good  .shape.  Seven  reels. — 
Fred  Boeselager,  Opera  House.  Hilbert,  Wis. — 
General  patronage. 

F.  B.  0. 

MESSALINA,  with  a special  cast. — Very  good, 
and  the  box  office  said  so.  Draws  Italian  people 
best,  but  pleases  all, — L.  M.  Jones,  Arcadia  the- 
atre, Vandergrift,  Pa. — General  patronage. 

THUNDERING  HOOFS,  with  Fred  Thompson. — 
Here  is  a real  honest-to-goodness  Thomson. 


Ticket  Sale 
for  Week  Is 
68.7%  Good 

Business  is  68.7%  good,  ac- 
cording to  exhibitors’  box  office 
reports  received  this  week. 


Action  and  plenty  of  it,  also  a good  bull  fight. 
Pleased  100  per  cent.  Print  perfect.  Five  reels. 
— C.  L.  Brown,  Dreamland  theatre,  Fullerton,  La. 
— Small  town  patronage. 

THE  MILLIONAIRE  COWBOY,  with  Maurice 
Flynn. — Nothing  to  this  one.  Had  Flynn  a couple 
years  back  in  railraad  pictures.  Liked  him  much 
better  in  those.  A poor  story  in  the  first  place. 
— W.  L.  Douglas.  Strand  theatre,  Newman  Grove, 
Neb. — Small  town  patronage. 

UNTAMED  YOUTH,  with  a special  cast. — A 
story  of  a Gypsy  girl  who  seemed  hard  to  tame, 
but  a young  minister  did  it.  A fair  program. 
Six  reels. — Castle  theatre,  Havana,  111. — General 
patronage. 

LIFE’S  GREATEST  GAME,  with  Johnny 
Walker. — While  this  will  not  prove  to  be  a wiorld 
beater,  yet  it  is  one  of  those  productions  which 
will  give  general  satisfaction.  Did  not  draw  as 
well  as  a Western  on  Friday  and  Saturday. — 
P.  R.  Matson,  Crystal  theatre,  Flandreau,  S.  D. 
— General  patronage. 

THE  SPIRIT  OF  THE  U.  S.  A.,  with  Johnnie 
Walker. — Oh.  Boy  I You  can  book  this  one  and 
play  it  up  well  and  meet  them  on  the  outside 
and  they  will  tell  you  it  is  one  of  the  best  they 
have  seen  in  a long  time.  I had  some  to  come 
back  the  second  night  and  pay  to  see  it  again. 
All  we  want  is  more  like  it.  Eight  reels. — W. 


D.  Patrick,  Strand  theatre,  Dothan,  Ala. — General 
patronage. 

THE  SPIRIT  OF  THE  U.  S.  A.,  with  Johnnie 
Walker. — Good.  Pleased,  nice  business  for  two 
days.  It  has  comedy  and  thrills  and  is  very 
true  to  life.  The  small  towns  can  appreciate  this. 
Eight  reels.  — ■ W.  D.  Patrick,  Strand  theatre. 
Florala,  Ala. — Small  town  patronage. 

THE  SPIRIT  OF  THE  U.  S.  A.,  with  Johnnie 
Walker. — Pulled  good  business  and  gave  complete 
satisfaction.  Lots  of  hokum,  but  they  eat  it  up. 
Can’t  go  wrong  on  this.  Eight  reels. — D.  A. 
Kooker.  Happy  Hour  theatre,  Ewen,  Mich. — 
Country  patronage. 

THE  SPIRIT  OF  THE  U.  S.  A.,  with  Johnnie 
Walker. — Used  on  Armistice  Day  in  connection 
with  American  Legion  and  got  the  business. 
Liked  by  all. — R.  C.  Geeting,  Lyric  theatre,  Chap- 
pell, Neb. — Small  town  patronage. 

YANKEE  MADNESS,  with  George  Larkin.— 
This  would  have  been  okay  had  it  not  been  for 
the  rotten  film  that  we  got.  You  could  not  get 
any  light  through  it.  and  it  seemed  smoky. 
Otherwise  the  picture  is  okay.  The  title  is  good, 
although  it  does  not  fit  the  picture  very  well. 
If  these  films  were  cleaned  once  in  a while,  it 
would  be  better.  Would  advise  to  play  it,  if  you 
can  get  a film  you  can  get  light  through.  Six 
reels. — C.  W.  Anderson,  Oak  theatre,  Oakdale, 
Neb. — General  patronage. 

YANKEE  MADNESS,  with  George  Larkin. — 
Not  so  good,  to  my  idea,  but  passed. — A.  Pratt. 
Dreamland  theatre,  Fennville,  Mich.  — General 
Patronage. 

BY  DIVINE  RIGHT,  with  a special  cast. — A 
good  program  picture  with  a good  moral.  Divine 
power  is  a little  overdone,  but  some  good  acting.  A 
good  story,  a capable  cast,  but  not  a special. 
Worth  the  price,  though.  Play  it. — Jeff  Burnett, 
Gem  theatre.  Dumas.  Ark. — Small  town  patronage. 

FOOLS  IN  THE  DARK  with  Patsy  Ruth  Miller. 
Clever  comedy  drama  with  plenty  of  thrills  and 
laughs  and  a nice  clean  romance.  Brought  and 
pleased  good  business. — P.  G.  Estee  S.  T.  theatre, 
Parker,  S.  D. — Small  town  patronage. 

BLOW  YOUR  OWN  HORN,  with  a special  cast. 
Light  but  satisfactory  entertainment.  Business 
normal.  Six  reels. — Murray  Dolliver,  Hollywood 
theatre,  Stanford,  Mont. — Small  town  patronage. 

BLOW  YOUR  OWN  HORN,  with  a special  cast. 


Prints  in  All  Exchanges — Now  Booking 


PRODUCERS  DISTRIBUTING  CORPORATION 


HELENE  CHADWICK'. 


I 


eastern  productions  INC. 

Season  1924-25  Thirty  First  Run  Pictures 


92 


EXHIBITORS  HERALD 


December  13,  1924 


“Herald  Only”  Club 

"Because  the  ’Herald^  was  the  pioneer  in  this  field,  and  because 
we  will  have  a better  journal  to  which  to  turn  for  guidance  if  we 
solidlu  contribute  to  the  same  one,  just  as  long  as  the  ‘Heraldf 
keeps  up  its  high  standard  of  service  I shaU  norite  solely  for  this 
magazine.” — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 


ACCOLA,  E.  C 184 

ADAMS,  R.  W - - 19 

ALLEN,  C - 8 

ALGUIRE,  Mrs,  C.  C 54 

ANDERSON,  C.  V 116 

ANDERSON.  J.  A 143 

ANDERSON.  R.  L. 85 

ANDRESEN,  J.  W _....104 

ANGELL,  H.  H._ 130 

ARMENTROUT,  R.  72 

ARMISTEAD,  E.  A 66 

ASHWORTH  & BARTELS 180 

BABIN,  M.  J 7 

BAILEY,  J 159 

BAKER.  C.  C 195 

BARBER.  C.  E 87 

BARTLETT  & SON,  C.  W 103 

BAYS.  E.  C 170 

BELL,  Mrs.  L 22 

BERGER,  S.  A 37 

BICKEL,  J.  C 108 

BIGGS.  W.  T 207 

BIERWIRTH,  H.  C 62 

BILLS.  C.  H 88 

BINOINS.  H.  H 133 

BIPRELLA,  P 215 

BODWELL,  M.  F 141 

BOLLMAN,  V.  G 9 

BREITRICK,  D.  M 193 

BRENNER,  W.  H 10 

BROADUS.  J.  N 177 

BROWN.  C.  L 42 

BROWNE,  F,  L 39 

BURSOM,  L.  A 158 

BYERLY,  C.  M 43 

BYERLY.  S.  L 30 

BYRNE,  E.  E 147 

CAIRNS.  J 23 

CARTER,  Mrs.  L.  M 55 

CAUSEY.  H 70 

CHAPMAN  & EVANS 210 

CLARK,  W.  M 105 

COLLINS,  E.  N 101 

CRAIG.  M.  T 186 

CRAIG.  W.  E 152 

CREAL,  W.  H 4 

CRONKHITE,  C.  C 89 

CROSBY  & SCHWIERSKE 44 

DASPIT,  H 31 

DeBAGGIO.  H 40 

DeMORDANT,  P 76 

DEYO,  L 174 

DINSMORE  & SON 90 

DOLWING.  R.  L 41 

DURBIN,  P.  J „_127 

EAGAN.  H.  J 112 

ELLIOTT,  E.  H 63 

ENLOE,  J.  J 134 

ESTEE,  P.  G 24 

EULER,  J.  R....„ 26 

FARNSWORTH,  R 110 

FARRAR.  S „.206 

FAWKS,  E.  L 219 

FAY,  L.  M 202 


FAYTLE,  M.  F. 163 

FOSTER,  M.  P - 73 

FOX,  Mr.  and  Mrs.  E — 64 

FREEMAN,  F.  L. 81 

GAILEY,  E.  E 94 

GARDNER,  B.  B 214 

GARDNER,  J.  M -213 

GAUDING,  H.  W 45 

GEETING,  R.  C 201 

GIACOMA  BROS 199 

GRAY,  L.  E 135 

GREEN,  S 168 

GUERIN,  W.  R 82 

HARRIS,  F.  N 77 

HARRISON,  M 169 

HARTMAN,  C.  M 154 

HAWKINS,  J.  W 200 

HELD.  P.  G 32 

HESS.  L.  S 95 

HICKMAN.  R.  W 83 

HILLYER,  M 137 

HILTON,  O.  A.  B 28 

HINDS,  F.  C 11 

HINDS.  W 173 

HOADLEY,  E.  C 197 

HOFFMAN,  P.  B 114 

HOPKINSON,  JR.,  F.  S 131 

HORN  & MORGAN 58 

HORNUNG,  A 56 

HOUSEY,  J.  A 198 

HUESTIS,  B.  E..._ 106 

HUMPHREY,  W.  H 212 

HUTCHISON,  R.  0 194 

IHDE,  S.  G 46 

JENKINS,  J.  C 3 

JENSEN  BROS Ill 

JESSEE,  Mr.  and  Mrs.  T.  R 47 

JOHNSON,  F.  L 205 

JOHNSON,  O.  W 78 

JUDGE.  C 164 

KATZENBACH,  E.  L 218 

KENNEASTER,  J.  S 172 

KHATTAR,  G 51 

KIMBRO,  Mrs.  W.  M 211 

KING,  L.  G 209 

KINGERY,  R.  H 123 

KIRKMAN,  W.  G 190 

KOBORG,  C.  W 188 

KOCH,  G,  H _165 


KOOKER,  D.  A 52 

KOOPMAN.  J 132 

KOTTAS,  E.  V 150 

KRAUTH,  P 149 

KUDLACEK,  J.  J,. 67 

LAMBERT.  O.  W 148 

LANGACHER,  C.  W 59 

LEEK,  L.  N 196 

LOWELL,  B.  S - 86 

LUNA.  E.  D 96 

LYMAN,  C.  H 128 

LYNCH,  C.  H 71 

MacPHERSON.  O.  E 117 

MALPHURS,  C 178 

MARTIN,  H.  G 48 

McCORMICK,  B.  P 49 

McCOY,  H.  C 192 

McCUAN.  L.  W 228 

MEECE  & HALE 121 

MENDENHALL,  C.  A 12 

MEYER,  F.  S 2 

MILES,  A.  N 13 

MILLER,  C.  E 166 

MILLER,  C.  R 14 

MILLER,  L.  A 145 

MILLWARD.  V 102 

MITCHELL.  R.  E 221 

MOORE,  L.  R 74 

MOORE,  Mrs.  J.  W 25 

MOORE,  P 124 

MORGAN.  A.  M 136 

MORRIS.  P.  E 126 

MOULTON,  C.  H 68 

MUNSON,  C 122 

MUSSON,  W.  H 50 

NEIS,  A.  R 125 

NICKELL,  C.  W 216 

NORTON,  B _.182 

O’HARA.  F.  J 80 

OLLER,  L 139 

O’NEIL,  E.  J 109 

O’TOOLE,  A.  B 176 

OTTEN,  H.  J,.... 197 

PARKS,  O.  E 60 

PARTRICK,  H.  E „.204 

PATRICK.  W.  D 97 

PEITZ,  P.  B 115 

PERRY,  F.  156 

PERUNKO,  L.  J 227 


PFEIFFER.  R.  113 

PFLUGER,  H.  H 171 

PHILLIPS,  D.  H 107 

PILLIOD,  L.  A 33 

PORTELL,  J.  G 69 

POWERS,  C.  H 20 

PRICE,  A.  J 208 

RADTKE,  T.  W 220 

RAND,  P 5 

REA,  G.  A I 

REDISKE,  G.  F 34 

REEVE,  H 203 

RESTIVO,  J -.167 

REYNOLDS,  E.  J 91 

REYNOLDS,  J.  M..._ 179 

RICE,  R.  B 191 

RILEY,  R.  R 38 

RITTER,  G.  J 75 

RIVA,  Mrs.  C.  A 15 

RODGERS,  F.  C 144 

ROSSER,  R.  P 161 

ROYSTER,  M 175 

RYAN,  C.  H 57 

SABIN,  F.  E 16 

SAMPLE,  F.  R 61 

SAUNDERS,  E 129 

SCHMIDT,  J.  W 92 

SELK,  H.  G 138 

SHOUP,  W.  J 189 

SHOYER,  Dr.  M 183 

SILVER  & SON,  W.  H 120 

SIMPSON.  C.  H 157 

SITTON  & SON,  A.  P 151 

SMITH,  Mrs.  R.  B 142 

SMITH,  R.  W. 217 

SPAINHOUR,  C.  A...;. 100 

STANTON.  M 27 

STARKEY,  G.  C 17 

STEEL,  A 98 

STETTMUND,  H.  G 6 

STEVENSON.  G 160 

SUSZYCKI,  A.  A 99 

SWARTOUT,  E.  W 35 

TALBERT,  J.  H 162 

THOMPSON,  H.  P 21 

TILLER,  J 29 

TOPE,  G.  W 119 

VAN  ALSTYNE,  L.  A 187 

VAN  NOY,  H 36 

VAN  STRATT,  W.  J 118 

VAUGHAN,  G 53 

VEATCH,  A.  L 65 

VETTER,  E.  H 153 

WENGER,  R.  S 181 

WERNER,  A.  C 146 

WETZ,  J.  H 140 

WHARTON,  E.  L 79 

WILCOX,  L.  M 185 

WHITE.  D.  A 84 

WILLIAMS,  E.  J 146 

WILLIAMS.  J.  M. 93 

WILLIAMSON,  A.  E 155 

WINTERBOTTOM,  W 18 


— Story  very  good  if  you  don’t  drive  your  patrons 
away  by  using  the  paper  they  put  out  on  this. 
Johnny  Fox  and  the  other  kid  are  as  much  to 
this  picture  as  anyone  and  are  not  even  mentioned 
in  the  advertising.  If  you  are  still  to  run  this, 
tell  the  kids  there  are  two  scrapping  boys  in  it 
that  they  will  want  to  see. — Dinsmore  & Son. 
Majestic  theatre,  Weiner,  Ark. — General  patronage. 

PHANTOM  JUSTICE,  with  a special  cast. — 
Good  play  but  a bad  advertising  scheme. — A. 
Pratt.  Dreamland  theatre,  Fennville,  Mich. — 
General  patronage. 

JUDGMENT  OF  THE  STORM,  with  Lloyd 

Hughes. — This  is  a very  good  attraction  and  gave 
excellent  satisfaction.  Entire  cast  do  fine  work 
and  storm  scene  extra  good.  Seven  reels. — D.  A. 
Kooker,  Happy  Hour  theatre,  Ewen,  Mich. — 
Country  patronage. 

JUDGMENT  OF  THE  STORM,  with  Lloyd 


Hughes. — Splendid.  Sure  to  please  anywhere. 
Better  than  a lot  of  so-called  specials  we  have  had. 
It  could  have  been  put  in  five  reels. — Mrs.  W.  J. 
Carter.  Maxine  theatre,  Croswell,  Mich. — Small 
town  patronage. 

FASHIONABLE  FAKERS,  with  a special  cast. 
— Rotten,  positively.  Another  F.  B.  O.  lemon. 
Kill  the  salesman  that  mentions  it.  Six  reels. — 
A.  Calahan,  Wallins  theatre,  Wallin  Creek,  Ky. — 
General  patronage. 

THE  DANGEROUS  COWARD,  with  Fred 
Thomson. — Another  Thomson.  He’s  not  in  a class 
with  Mix  or  Jones  and  my  people  have  taken 
the  trouble  to  tell  me  about  it.  A good  cast  with 
Thomson  would  help. — Mrs.  W.  J.  Carter,  Maxine 
theatre,  Croswell,  Mich. — Small  town  patronage. 

THE  SILENT  STRANGER,  with  Fred  Thomson. 
Fred  is  an  athlete  and  produces  plenty  of  action, 
but  has  very  little  expression.  Silver  King  is 


very  good.  In  all,  a very  good  picture.  Five 
reels. — Robert  L.  Anderson,  Olympic  theatre. 
Forks,  Wash. — Small  town  patronage. 

THE  SILENT  STRANGER,  with  Fred  Thomson. 
— This  is  the  best  Thomson  I’ve  ever  seen,  in- 
cluding "North  of  Nevada.”  Plenty  of  comedy 
and  no  end  of  thrills.  Believe  me,  this  fellow 
is  the  coming  star,  and  he  is  sure  one  box  office 
attraction.  Silver  King  is  truly  a wonder,  and 
he  is  at  his  be.st  in  this  one.  One  sure  bet. 
Men.  Five  reels. — Chas.  E.  Lawrence,  Star  thea- 
tre, Tuckerman,  Ark. — General  patronage. 

THE  SILENT  STRANGER,  with  Fred  Thomson. 
— Good.  Julius  Schmidt.  Grand  theatre,  Breese, 
111. — General  pati'onage. 

NORTH  OF  NEVADA,  with  Fred  Thomson. — 
Good.  More  action  than  “The  Dangerous  Coward,’’ 
and  Silver  King  had  more  to  do.  The  bloodthirsty 
kids  cheered  to  a finish  when  he  killed  Fred’s 
enemy  and  dived  to  Fred’s  rescue.  Some  picture. 
Five  reels. — Dinsmore  & Son,  Majestic  theatre, 
Weiner.  Ark. — General  patronage. 

NORTH  OF  NEVADA,  with  Fred  Thomson. — 
Good. — Julius  Schmidt,  Grand  theatre,  Breese,  111. 
— General  patronage. 

GALLOPING  GALLAGHER,  with  Fred  Thom- 
son.— Played  this  Armistice  Day.  Gave  a free 
show  for  American  Legion.  Had  a full  house 
for  4 shows.  Everyone  pleased.  Silver  King,  the 
horse,  is  sure  wonderful.  Five  reels.  — A.  F. 
Jenkins.  Community  theatre,  David  City,  Neb. — 
General  patronage. 

GALLOPING  GALLAGHER,  with  Fred  Thom- 
son.— Fred  Thomson  is  very  goad  and  “Silver 
King”  is  a wonder,  but  an  awful  bunch  of  hams 
in  the  cast.  This  one  is  the  bunk. — Mrs.  W.  J. 
Carter,  Maxine  theatre.  Croswell,  Mich.  - — Small 
town  patronage. 

GALLOPING  GALLAGHER,  with  Fred  Thom- 
son.— A fair  Western.  Poorest  one  we  have  had 
of  Thomson.  Story  and  plot  about  as  thin  as 
air.  Seemed  to  please  some  of  the  Western 
picture  lovers,  however.  Five  reels. — Rex.  P. 
Barrett.  Copy  theatre.  Columbia.  Mo.  ■ — General 
patronage. 

THE  MASK  OF  LOPEZ,  with  Fred  'Thomson. 
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The  Contributor’s  Column 


Says  News  Is  On  Blind  Siding 

To  our  mind,  the  Motion  Picture  News  is  on  a blind  siding,  for  if 
ever  anything  has  developed  that  is  an  aid,  a comfort  and  a satis- 
faction to  the  managers  of  picture  houses  in  small  towns,  and  maybe 
in  big  ones  for  all  we  know,  it  is  your  department  called  “What  the 
Picture  Did  For  Me." 

We  cannot  take  the  previews  of  paid  writers,  we  cannot  see  the 
premier  runs,  so  what  can  be  depend  upon?  The  answer  is 
“W.  T.  P.  D.  F.  M."  weekly  in  the  “Herald." 

It  is  true  that  a picture  goes  in  one  locality,  whereas  it  is  a flivver 
in  another,  but  by  comparison,  deduction  and  elimination  we  get 
the  viewpoint  of  managers  reporting  in  different  parts  of  the  coun- 
try and  by  this  method  we  seldom  fail.  As  a matter  of  fact,  we 
have  cancelled  pictures  on  these  reports  and  so  far  have  not  gone 
wrong,  as  we  subsequently  learned. 

We  are  glad  to  subscribe  ourselves  as  among  those  present  in 
“Plain  Fools." — GIACOMA  BROS.,  Crystal  theatre.  Tombstone, 
Ariz. 

How’s  Your  Matinee  Business? 

I should  like  to  know  what  has  been  the  experience  of  other  small 
town  exhibitors  with  matinees.  I have  run  several  recently  and  I 
find  that  they  don’t  pay  even  operating  expenses. 

I haven’t  been  running  them  regularly.  On  one  or  two  occasions 
I have  shown  them  to  accommodate  regular  customers  who  found  it 
impossible  to  attend  the  regular  evening  performances.  My  town 
is  usually  considered  “a  bad  show  town."  I suppose  every  exhibitor 
thinks  his  town  is  one. — P.  MOORE,  Strand  theatre,  McKenzie, 
Tenn. 

Add  Theatre  Business  Hazzards 

We  have  a new  kind  of  competition  we  wish  to  speak  of  at  this 
time.  Stealing  has  become  such  a universal  habit  in  this  neck  of 
the  timber  that  it  is  seriously  affecting  our  business.  The  folks  are 
afraid  to  leave  home  on  account  of  it. 

If  any  Brother  has  anything  to  offer  toward  a solution  of  this 
new  menace,  we’re  listening. — E.  W.  McCLELLAND,  Rex  theatre, 
Gilman  City,  Mo. 


Boys,  don’t  be  afraid  of  this  one.  A dandy 
Western.  Six  reels. — D.  B.  Follett,  Star  theatre, 
Gibsonburg,  Ohio. — General  patronage. 

THE  MASK  OF  LOPEZ,  with  Fred  Thomson.— 
Here  is  a good  one.  Best  we  have  had  since 
"North  of  Nevada.”  A good  story,  too.  Doris 
Rankin  combs  her  hair  so  as  not  to  look  quite 
the  old  lady  she  has  in  former  pictures.  This 
one  pleased  immensely. — Mrs.  W.  J.  Carter,  Max- 
ine theatre,  Croswell,  Mich.  — Small  town 
patronage. 

THE  MASK  OF  LOPEZ,  with  Fred  Thomson.— 
My  patrons  really  enjoy  Fred  Thomson,  or  any 
other  Western  star.  Have  played  only  two  of  his 
pictures  and  my  patrons  seem  to  be  well  ac- 
quainted with  him  already  and  are  asking,  “When 
are  you  going  to  show  the  next  one?”  Person- 
ally believe  his  pictures  are  more  entertaining 
than  Mix.  Five  reels. — Marion  F.  Bodwell,  Para- 
mount theatre,  Wyoming,  III. — General  patronage. 

LIGHTS  OUT,  with  Ruth  Stonehouse. — We  did 
not  see  this,  but  according  to  comment  it  pleased 
everyone.  Lots  of  action  and  good  comedy. — 
Y.  M.  C.  .'V.  theatre,  Morenci,  Ariz. — General 
patronage. 

LIGHTS  OUT,  with  Ruth  Stonehouse.  — Very 
good  picture  and  seemed  to  please,  and  what  I 
would  call  good  crook  comedy  drama.  Six  reels. 
— W.  D.  Patrick,  Strand  theatre,  Florala,  Ala. — 
General  patronage. 

THE  MYSTERIOUS  WITNESS,  with  a special 
cast. — Would  have  been  a good  picture  if  so  much 
had  not  been  missing.  Print  terrible.  Six  reels. 
— A.  Calahan,  Wallins  theatre,  Wallins  Creek. — 
General  patronage. 

AFTER  THE  BALL,  with  a special  cast. — Not 
much  to  this  one.  Dragged  to  the  point  where 
it  was  tiresome.  No  comments  and  no  surplus 
cash  when  expenses  were  paid.  — Mrs.  W.  J. 
Carter,  Maxine  theatre,  Croswell,  Mich. — Small 
town  patronage. 

THE  THIRD  ALARM,  with  Ralph  Lewis.^ — Fair 
picture  for  program  showing.  Business  about  80 
per  cent  normal.  Seven  reels. — Murray  Dolliver, 
Hollywood  theatre,  Stanford,  Mont. — Small  town 
patronage. 

WESTBOUND  LIMITED,  with  Ralph  Lewis.— 
This  picture  went  over  pretty  good  and  is  a good 
melodrama.  Seven  reels. — C.  W.  Brayman,  Em- 
pire theatre.  Cedar  Springs,  Mich. — Small  town 
patronage. 

First  National 

HUSBANDS  AND  LOVERS,  with  Florence 
Vidor. — Good  comedy  drama  but  poor  title.  In- 
dicates too  much  mush,  which  many  of  my  patrons 
do  not  care  for.  It  will  please  if  you  can  get 
them  in.  but  the  title  leads  them  to  believe  it 
is  another  love  affair  and  they  stay  away.  Seven 
reels. — A.  A.  Suszycki,  Majestic  theatre,  Mauston, 
Wis. — Small  town  patronage. 

FLIRTING  WITH  LOVE,  with  Colleen  Moore.— 
Business  below  average.  Cannot  understand  why. 
Weather  favorable  and  this  star  drew  big  in  her 
two  former  successes.  Picture  pleased.  Good 
support. — A.  Fineman,  New  McKee  theatre,  Pitts- 
burgh. Pa. — Neighborhood  patronage. 

THE  GIRL  IN  THE  LIMOUSINE,  with  Larry 
Semon. — Got  a fair  crowd  and  had  very  few 
kicks.  Personally  considered  it  no  better  than 
the  two  reelers  put  out  by  Vitagraph.  Six  reels. 
— Molly  A.  Robinson,  Majestic  theatre,  Oran,  Mo. 
— General  patronage. 

CHRISTINE  OF  THE  HUNGRY  HEART,  with 
Florence  Vidior. — One  of  the  poorest  box  office 
attractions  I have  shown  in  a year.  Simply  could 
not  get  them  in.  Good  picture  of  its  kind,  but 
we  have  too  many  of  this  triangle  kind.  My 
people  want  a change.  Eight  reels.  — A.  A. 
Suszycki.  Majestic  theatre,  Mauston,  Wis. — Small 
town  patronage. 

THE  WOMAN  ON  THE  JURY,  with  Sylvia 
Breamer. — Biggest  business  for  eight  months.  Well 
acted  picture  by  well  known  stars.  Use  trailer. 
A real  all  star  cast.  Favorable  comments. — A. 
Fineman,  New  McKee  theatre,  Pittsburgh,  Pa. — 
Neighborhood  patronage. 

THE  SEA  HAWK,  with  Milton  Sills. — A won- 
derful production.  More  adaptable  to  larger  cities. 
Well  liked  by  those  who  saw  it,  but  did  not  appeal 
as  we  thought  it  should.  However,  am  glad  to 
have  shown  it,  as  it  is  an  outstanding  picture. 
While  we  did  not  get  the  business  we  expected, 
made  a fair  profit.  Twelve  reels. — R.  C.  Geeting, 
Lyric  theatre,  Chappell,  Neb.  — Small  town 
patronage. 

THE  SEA  HAWK,  with  Milton  Sills. — This  is 
a big  production  but,  like  “America,”  there  is 
too  much  tragedy  to  provide  good  entertainment. 
It  gets  on  your  nerves  to  see  naked  men  whipped 
by  the  hour.  It  does  mot  entirely  satisfy.  Twelve 
reels. — E.  W.  Swarthout,  Palace  theatre,  Aurora, 
Ind. — General  patronage. 

THE  SEA  HAWK,  with  Milton  Sills. — This  is 


the  one  picture  that  I got  a real  stinging  on. 
Lost  real  money  on  it.  Another  one  of  those 
good  pictures  that  I couldn't  put  over.  Watch 
your  step  on  this.  Brother.  Don’t  pay  top  for  it. 
Don’t  let  them  kid  you.  Twelve  reels. — A.  A. 
Suszycki.  Majestic  theatre,  Maustin,  Wis. — Small 
town  patronage. 

THE  SEA  HAWK,  with  Milton  Sills. — A record 
breaker  for  our  theatre  and  pleased  one  hundred 
per  cent.  It  is  a pleasure  to  stand  by  the  dioor 
as  the  pcci  la  are  passing  out  and  hear  them 
rave  about  the  picture.  Twelve  reels. — Noble  the- 
atre, Marshfield,  Ore. — General  patronage. 


THE  SEA  HAWK,  with  a special  cast.  — A 
tremendously  big  picture,  one  that  should  excite 
wonder  and  amazement  in  the  very  hardest  of 
hard  boiled  fans.  I am  mighty  sure  this  picture 
can  be  made  a success  anywhere  as  far  as  quality 
of  entertainment  goes,  as  it  is  in  the  front  ranks 
with  the  hest  pictures  that  have  ever  been  made- 
for  the  screen.  In  it  Frank  Lloyd  has  forged 
into  a class  with  D.  W.  Griffith.  Milton  Sills  has 
given  a performance  here  that  to  my  mind  will 
go  down  as  the  best  in  1924.  Enid  Bennett  in 
this,  as  all  other  appearances  of  this  star,  is 
great.  Balance  of  cast  100  per  cent  good.  Busi- 
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ness  unsatisfactory  owing  to  local  conditions,  the 
raised  admission  keeping  ’em  away.  Posted  8-24 
sheet  posters  with  4 sheet  daters  and  iarge  news- 
paper appropriation.  3 day  run.  12  reels. — W. 
H.  Brenner,  Cozy  theatre,  Winchester,  Ind. — 
General  patronage. 

THOSE  WHO  DANCE,  with  a special  cast. — A 
very  well  produced  production  that  pleased  the 
majority  of  a fair  sized  attendance  on  a Thurs- 
day and  Friday. — R.  C.  Geeting,  Lyric  theatre, 
Chappell,  Neb. — Small  town  patronage. 

THE  PERFECT  FLAPPER,  with  Colleen  Moore. 
— This  is  one  of  the  cleverest  pictures  we  have 
ever  shown.  Will  please  any  audience.  Seven 
reels. — W.  S.  Owen,  Russell  theatre,  Brunswick, 
Mo. — Small  town  patronage. 

THE  WHITE  MOTH,  with  Barbara  LaMarr.- — 
Pleased  100  per  cent.  Seven  reels. — J.  B.  Hardy, 
Lyric  theatre,  Toledo,  O. — General  patronage. 

SINGLE  WIVES,  with  Corinne  Griffith. — Noth- 
ing to  rave  over.  Thought  William  S.  Hart  was 
the  king  bee  screen  weeper,  but  Milton  Sills  runs 
him  ragged  in  the  closing  scenes  of  this  film. 
Why,  Oh  why.  Oh  why  ? Anyhow,  the  kids  got 
a big  laugh  out  of  it.  Eight  reels. — Henry  W. 
Gauding,  Lincoln  theatre,  Pittsburg,  Pa. — General 
patronage. 

THE  LOVE  MASTER,  with  Strongheart. — Fine. 
Played  picture  on  Tuesday  and  Wednesday  to 
Sunday  business.  Step  on  it  and  yiou  will  get 
them  in.  Seven  reels. — J.  B.  Hardy,  Lyric  thea- 
tre, Toledo  Ohio. — General  patronage. 

THE  LOVE  MASTER,  with  Strongheart. — ^A 
good  story  of  the  North,  with  plenty  of  action. 
Strongheart’s  best.  Good  attendance.  — Kreigh- 
baum  Brothers,  Char-Bell  theatre,  Rochester,  Ind. 
— General  patronage. 

THE  LOVE  MASTER,  with  Strongheart. — Very 
good. — Julius  Schmidt,  Grand  theatre,  Breese,  111. 
— General  patronage. 

PONJOLA,  with  James  Kirkwood. — This  picture 
goes  over  fairly  well.  The  title  seemed  to  draw 
a few  extra.  Seven  reels. — C.  M.  Vail,  Belnde 
theatre.  Benton,  Wis. — General  patronage. 

PONJOLA,  with  James  Kirkwood.  — Although 
business  was  poor  on  this,  the  people  who  did 
see  it  sure  complimented  us  on  this.  A wonder- 
ful attraction.  Seven  reels. — C.  W.  Langacher, 
New  Glarus  theatre.  New  Glarus,  Wis. — General 
patronage. 


PONJOLA,  with  James  Kirkwood. — A good  pic- 
ture but  not  as  good  as  First  National  would 
make  you  believe.  — Frank  Shepherd,  Majestic 
theatre,  Biggar  Sask.,  Canada. — General  patronage. 

PONJOLA,  with  James  Kirkwood. — Good. — 
Julius  Schmidt,  Grand  theatre.  Breese,  111. — 
General  patronage. 

WHEN  A MAN’S  A MAN,  with  John  Bowers. 
Boys,  it’s  a whiz  at  the  box  office.  Capacity 
business  for  two  nights,  and  made  money,  though 
the  rental  was  high.  Advertised  heavily  on  ac- 
count of  playing  just  after  "The  Covered  Wagon.” 
Not  a big  picture,  but  it’s  a picture  that  will 
please  and  several  patrons  said  they  liked  it 
better  than  "The  Covered  Wagon.”  Seven  reels. 
— A.  D.  Brawner,  Jewel  theatre.  Hooker,  Okla. — 
Small  town  patronage. 

WHEN  A MAN’S  A MAN,  with  John  Bowers. 
— If  you  are  in  a small  town,  there  is  no  better 
picture.  I put  out  five  hundred  heralds  on  this 
and  filled  the  house  on  my  weakest  night  at 
raised  admission.  First  National  don’t  hold  you 
up  on  rental,  either.  Seven  reels.  — Molly  A. 
Robinson.  Majestic  theatre,  Oran,  Mo. — General 
patronage. 

ANNA  CHRISTIE,  with  Blanche  Sweet.— They 
dion’t  make  ’em  any  better.  Give  Miss  Sweet  more 
stories  like  this  and  she  will  soon  be  at  the  top. 
Seven  and  one-half  reels. — Crosby  Brothers,  Lily 
theatre,  Buffalo,  N.  Y. — Neighborhood  patronage. 

BLACK  OXEN,  with  Corinne  Griffith.— Disap- 
pointed in  this  picture.  Too  far  fetched  and  not 
worth  the  money  asked  for  it.  Just  an  ordinary 
feature  at  the  price  of  a real  special.  — Frank 
Shepherd,  Majestic  theatre,  Biggar,  Sask.,  Canada. 
— General  patronage. 

THE  FIGHTING  BLADE,  with  Richard  Barthel- 
mess. — Very  good  picture  and  one  of  the  few 
costume  pictures  that  pleased  and  drew  good. 
Eight  and  one-half  reels. — Crosby  Brothers,  Lily 
theatre,  Buffalo.  N.  Y. — Neighborhood  patronage. 

POTASH  AND  PERLMUTTER,  with  Vera  Gor- 
don.— In  spite  of  competition  of  the  first  water, 
this  drew  fairly  well  and.  above  all,  pleased. 
That’s  that.  Seven  reels. — C.  W.  Langacher,  New 
Glarus  theatre.  New  Glarus,  Wis.  — General 
patronage. 

TWENTY-ONE,  with  Richard  Barthelmess. — 
Very  good  picture  with  Barthelmess,  in  his  sin- 
cere. inimitable  style,  dominating.  No  business. 


but  picture  well  liked.  Seven  reels. — Crosby  Bros., 
Lily  theatre.  Buffalo,  N.  Y.  — Neighborhood 
patronage. 

TWENTY-ONE,  with  Richard  Barthelmess. — 
Seemed  to  go  over  good  and  satisfy. — G.  J.  Ritter, 
Regent  theatre.  Gogota,  N.  J. — General  patronage. 

BOY  OF  MINE,  with  Ben  Alexander. — A real 
picture,  with  tears  and  smiles.  It  will  please 
everyone,  but  the  women  and  children  especially. 
They  can’t  make  too  many  like  this  one.  They’ll 

all  stop  on  the  way  out  to  tell  how  good  it  was. 

— Mrs.  W.  J.  Carter,  Maxine  theatre.  Croswell, 
Mich. — Small  town  patronage. 

BOY  OF  MINE,  with  Ben  Alexander. — This  pic- 
ture is  fine.  Book  it.  Seven  reels. — Lynn  Over- 
ton,  Regent  theatre,  Bangor,  Mich.  — General 
patronage. 

JEALOUS  HUSBANDS,  with  a special  cast. — • 
Exceptionally  good  picture  with  an  exceptionally 
poor  title,  and  a picture  that  every  child  will 

delight  in  seeing,  but  how  can  you  sell  the  kid- 

dies with  a title  like  this?  Business  poor.  Seven 
reels. — Crosby  Brothers,  Lily  theatre,  Buffalo. 
N.  Y. — Neighborhood  patronage. 

FLAMING  YOUTH,  with  Colleen  Moore.— Good. 
— Julius  Schmidt,  Grand  theatre,  Breese,  111. — 
General  patronage. 

FLAMING  YOUTH,  with  Colleen  More.— This 
is  in  every  sense  a special.  Will  take  well,  even 
in  a church  town.  Not  a single  kick  on  this. 
Nine  reels. — Molly  A.  Robinson,  Majestic  theatre, 
Oran,  Mo. — General  patronage. 

HER  REPUTATION,  with  May  McAvoy. — Real 
good  entertaining  picture  that  did  a good  business. 
Six  and  one-half  reels. — Crosby  Brothers,  Lily 
theatre,  Buffalo,  N.  Y. — Neighborhood  patronage. 

WHY  MEN  LEAVE  HOME,  with  Helene  Chad- 
wick.— Very  good.  A picture  that  both  young  and 
old  will  like.  Have  had  very  good  luck  with 
First  Nationals.  Seven  reels. — J.  B.  Hardy,  Lyric 
theatre,  Toledo,  Ohio. — General  patronage. 

WHY  MEN  LEAVE  HOME,  with  Helene  Chad- 
wick.— Well  acted  and  nicely  produced.  Held  in- 
terest and  gave  satisfaction.  Eight  reels. — Henry 
W.  Gauding,  Lincoln  theatre,  Pittsburg.  Pa. — 
General  patronage. 

THE  MEANEST  MAN  IN  THE  WORLD,  with 
Bert  Lytell. — Good.  Well  liked  by  all.  Good  com- 
ments.— A.  F.  Jenkins,  Community  theatre,  David 
City.  Neb. — General  patronage. 

SLIPPY  McGEE,  with  Wheeler  Oakman. — Real 
good  program  picture  to  fair  business.  Seven 
reels. — Crosby  Brothers,  Lily  theatre,  Buffalo, 
N.  Y. — Neighborhood  patronage. 

WITHIN  THE  LAW,  with  Norma  Talmadge. — 
A real  first  class  picture  and  well  acted  through- 
out. Better  than  the  play.  — Frank  Shepherd, 
Majestic  theatre,  Biggar,  Sask.,  Canada. — General 
patronage. 

WITHIN  THE  LAW,  with  Norma  Talmadge.  — 
Very  good. — Julius  Schmidt,  Grand  theatre,  Breese. 
III. — General  patronage* 

DADDY,  with  Jackie  Coogan. — -Very  good. — • 
Julius  Schmidt,  Grand  theatre,  Breese.  111. — Gen- 
eral patronage. 

ASHES  OF  VENGEANCE,  with  Norma  Tal- 
madge.— Good  Saturday  picture  and  everybody  well 
satisfied. — Frank  Shepherd,  Majestic  theatre.  Big- 
gar, Sask.,  Canada. — General  patronage. 

TRILBY,  with  a special  cast. — Only  the  ones 
that  read  the  book  enjoyed  it  most.  It  did  not 
appeal  to  those  that  did  not.  Personally,  I did 
not  read  the  book,  but  it  was  well  constructed  and 
entertaining.  Eight  reels. — M.  J.  Babin,  White 
Castle,  La. — General  patronage. 

MAN.  WOMAN,  MARRIAGE,  with  Dorothy 
Phillips. — Fair. — Julius  Schmidt,  Grand  theatre. 
Breese,  111. — General  patronage. 

CIRCUS  DAYS,  with  Jackie  Coogan. — Fine. 
Pleased  everyone,  and  we  did  a nice  business 
on  our  off  night.  This  should  please  .anywhere, 
and  it  sure  gets  the  youngsters. — Mrs.  W.  J. 
Carter,  Maxine  theatre.  Croswell,  Mich.  — Small 
town  patronage. 

THE  ISLE  OF  LOST  SHIPS,  with  Milton  Sills. 
— Splendid  entertainment  throughout.  Wish  all 
pictures  satisfied  as  well  as  this  one.  Eight  reels. 
— D.  A.  Kooker,  Happy  Hour  theatre,  Ewen,  Mich. 
— Country  patronage. 

THE  ISLE  OF  LOST  SHIPS,  with  Milton  Sills. 
— This  is  an  old  one  but  certainly  well  worth 
running.  Did  the  biggest  Friday  and  Saturday 
business  at  regular  admissions  that  I have  done 
for  a year.  Pleased  all  classes.  Seven  reels. — 
S.  G.  Ihde,  Photoplay  theatre,  Ashland,  Kan.  — 
Small  town  patronage. 

THE  ISLE  OF  LOST  SHIPS,  with  Milton  Sills. 
— Very  good.  Exciting  and  holds  interest  through- 
out the  entire  eight  reels. — W.  L.  Douglas,  Strand 
theatre.  Newman  Grove,  Neb.  — - Small  town 
patronage. 


WE  CAN  JOIN  YOU 

JANUARY  lO,  1925 

Having  just  sold  my  theatre  and  properties,  an  experienced  and 
reliable  theatre  manager  desires  to  make  connection  with  parties 
where  a real  live  wire  can  better  his  conditions  and  where  the 
future  entirely  depends  on  the  results  of  his  successes. 

Also  wife  is  an  A/ 1 Organist,  member  of  Detroit  Federation  of  Musicians, 
large  library  of  music  and  knows  the  cueing  of  pictures. 

Both  have  many  years’  experience  in  the  handling  of  all  types  of  theatres, 
and  will  be  ready  to  start  work  after  the  I 0th  of  January. 

RICHARD  E.  SIEBERT 

5440  PRAIRIE  AVE.  CHICAGO,  ILL. 
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SCARS  OF  JEALOUSY,  with  Marguerite  de 
LaMotte. — Very  good.  Seemed  to  be  well  liked 
by  most. — W.  L.  Douglas,  Strand  theatre,  New- 
man Grove,  Neb. — Small  town  patronage. 

THE  WOMAN’S  SIDE,  with  Katherine  Mac- 
Donald.—Heretofore  I have  always  been  able  to 
say  something  good  about  Katherine’s  pictures, 
but  this  is  without  doubt  the  most  terrible  frost 
I have  ever  thrown  on  the  screen.  You  would 
hardly  believe  they  could  turn  out  a picture  con- 
taining such  an  absolute  lack  of  entertainment. 
Six  reels. — Wm.  E.  Tragsdorf,  Trags  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

BRAWN  OF  THE  NORTH,  with  Strongheart.— 
Did  a good  business  on  this  one  but  paid  too 
much  money  for  it.  Run  it  as  a program  pic- 
ture and  the  crowd  will  turn  out  to  see  it.  Eight 
reels. — C.  A.  Linsley,  Opera  House,  Soldier  Sum- 
mit, U. — Railroad  patronage. 

Fox 

OH,  YOU  TONY,  with  Tom  Mix. — A real  pic- 
ture. Pleased  100  per  cent.  Business  big.  Tom 
Mix  has  been  an  average  success  in  my  house, 
but  this  picture  played  to  capacity.  Have  hopes 
that  he  may  continue  to  draw  for  me. — A.  Fine- 
man,  New  McKee  theatre,  Pittsburgh,  Pa. — Neigh- 
borhood patronage. 

OH  YOU  TONY,  with  Tom  Mix. — Something 
on  the  order  of  “Ladies  to  Board,”  and  will  please 
fully  as  well.  Pulled  like  a porous  plaster  and 
pleased  nearly  one  hundred  per  cent.  Seven 
reels. — P.  R.  Matson,  Crystal  theatre,  Flandreau, 
S.  D. — General  patronage. 

OH,  YOU  TONY,  with  Tom  Mix. — Very  good 
picture  and  one  that  went  over  great  for  us. 
Not  the  best  Mix,  but  it  had  a new  twist  to  the 
story  that  made  it  a real  treat.  Business  above 
average.  Seven  reels. — Noble  theatre,  Marshfield, 
Ore. — General  patronage. 

DANTE’S  INFERNO,  with  a special  cast. — 
Drew  below  average  business.  Played  to  extra 
number  of  children.  Ladies  walked  out  and  com- 
plained boo  vivid.  Well  staged  scenes  but  scenes 
below  too  monotonous. — A.  Fineman,  New  McKee 
theatre,  Pittsburgh,  Pa. — Neighborhood  patronage. 

A CIRCUS  COW  BOY,  with  Buck  Jones. — A 
good  clean  program  picture.  Will  please  90  per 
cent.  Miss  Nixon  popular  here.  Buck  does  some 
good  work  in  this  one.  They  are  working  Buck 
back  to  Westerns  and  stunts.  That’s  his  line. — 
Jeff  Burnett,  Gem  theatre,  Dumas,  Ark. — Small 
town  patronage. 

THE  GREAT  DIAMOND  MYSTERY,  with  Shir- 
ley Mason. — A plot  I have  shown  hundreds  of 
times.  I wonder  why  Fox  doesn’t  give  Shirley 
Mason  better  vehicles  ? This  star  has  a fair  fol- 
lowing but  her  recent  pictures,  ‘ ’nuf  sed.’ — -A. 
Fineman,  New  McKee  theatre,  Pittsburgh,  Pa. — 
Neighborhood  patronage. 

THE  VAGABOND  TRAIL,  with  Buck  Jones. — 
A good  program  picture.  Better  than  the  usual 
Jones  picture,  due  to  the  good-  work  of  Miss 
Nixon.  Also  something  a little  different.  Jones 
comes  in  for  his  usual  fight  and  emotional  love 
scene. — Jeff  Burnett,  Gem  theatre,  Dumas,  Ark. — 
Small  town  patronage. 

THE  VAGABOND  TRAIL,  with  Buck  Jones. — 
It  pleased  75  per  cent  of  the  audience.  Buck 
has  some  admirers  here,  if  he  keeps  in  Westerns. 
Six  reels. — A Catalano,  Victory  theatre,  Rossiter, 
Pa. — Mining  town  patronage. 

THE  VAGABOND  TRAIL,  with  Buck  Jones. — - 
A very  good  Western  program  picture.  Five  reels. 
— C.  W.  Langacher,  New  Glarus  theatre.  New 
Glarus,  Wis. — General  patronage. 

THE  LONE  CHANCE,  with  John  Gilbert. — Be- 
low average  Fox  program.  We  consider  poor 
story.  Acting  all  right.  We  lost  money  on  this 
one. — Jeff  Burnett,  Gem  theatre,  Dumas,  Ark. — 
Small  town  patronage. 

THE  LONE  CHANCE,  with  John  Gilbert. — 
Another  one  that  pleased.  Fair  crowd.  This 
picture  is  a dandy.  Moral  tone  good.  Sunday  ? 
Yes.  Don’t  be  afraid  of  this  one.  Five  reels. — 
Chas.  E.  Barber.  Electric  theatre,  Tilden,  111. — 
Small  town  patronage. 

THE  LONE  CHANCE,  with  John  Gilbert. — 
Cheese  of  the  brick  variety  for  us.  Fox  must 
have  known  John  Gilbert  was  leaving  the  old 
home  and  figured  on  razzing  him  before  he 
reached  hearts’  haven  with  another  company. 
Audience  gave  it  the  laugh  at  would-be  serious 
moments  and  cut-ins.  Anyway,  title  killed  busi- 
ness. Western  fans  came  and  were  disappointed, 
society  stayed  away,  and  the  picture  had  nothing 
for  either  class. — P.  G.  Estee,  S.  T.  theatre, 
Parker.  S.  D. — Small  town  patronage. 

HELL’S  HOLE,  with  Buck  Jones. — This  is  a 
plus  picture  for  Saturday  night.  A rip  roaring 
melodrama  with  many  tense  moments  and  a sur- 


prise ending.  Pleased  everybody. — A.  F.  Jenkins, 
Community  theatre,  David  City,  Neb. — General 
patronage. 

HELL’S  HOLE,  with  Buck  Jones. — Picture  only 
fair.  Take  my  advice,  brother,  don’t  book.  Six 
reels. — Lynn  Overton.  Regent  theatre,  Bangor, 
Mich. — General  patronage. 

THE  TROUBLE  SHOOTER,  with  Tom  Mix.— 
Mix  pictures  getting  better  all  the  time.  This  is 
a good  one.  A great  variety  and  a new  role  for 
Tom.  He  handles  his  love  affair  in  regular  he- 
man  style.  You  can’t  go  wrong  on  a Mix  pic- 
ture. This  one  better  than  the  average. — Jeff 
Burnett,  Gem  theatre,  Dumas,  Ark. — Small  town 
patronage. 

THE  TROUBLE  SHOOTER,  with  Tom  Mix.— 
A fine  Mix.  Lots  of  his  stunts.  His  horse  has 
a big  part  of  the  stunts.  Made  me  a little 
money.  Six  reels. — A.  Catalano,  Victory  theatre, 
Rossiter,  Pa. — -Mining  town  patronage. 

NOT  A DRUM  WAS  HEARD,  with  Buck  Jones. 
— A good  Western  but  a poor  title.  Don’t  see 
where  they  got  it.  It  will  please,  though,  if 
you  can  get  them  in.  Five  reels. — J.  W.  Andre- 
sen,  Rialto  theatre,  Cozad,  Nebr.  — General 
patronage. 

A MAN’S  MATE,  with  John  Gilbert. — The  best 
Gilbert  picture  we  have  played.  Some  excellent 
work  in  this  one.  Especially  Renee  Adoree.  She 
does  some  good  character  acting.  Story  good 
and  picture  well  directed.  Boost  it.  A clean 
picture. — Jeff  Burnett,  Gem  theatre.  Dumas,  Ark. 
— Small  town  patronage. 

CUPID’S  FIREMAN,  with  Buck  Jones. — An  or- 
dinary program  picture.  Jones  is  much  better 
in  Westerns.  Five  reels. — D.  B.  Follett,  Star 
theatre,  Gibsonburg,  Ohio. — General  patronage. 

SHADOWS  OF  THE  EAST,  with  Mildred 
Harris. — They  came  out  for  this  one  expecting 


some  spice.  Some  of  the  spice  had  been  cut  out 
of  the  print  we  had,  but  they  enjoyed  it  never- 
theless. If  they  like  sheik  pictures,  they  will  like 
this  one. — Mrs.  W.  J.  Carter,  Maxine  theatre, 
Croswell,  Mich. — Small  town  patronage. 

SHADOWS  OF  THE  EAST,  with  Mildred 
Harris. — Fairly  good  program  picture  but  did  not 
please  very  well.  My  patrons  do  not  care  for 
Fox  pictures  and  they  do  not  hesitate  in  telling 
me  so.  This  picture  is  not  the  special  that  they 
would  like  to  make  you  think  it  is,  but  it  will 
get  you  by  with  a good  comedy.  Film  in  fair 
condition.  Seven  reels. — Marion  Bodwell,  Para- 
mount theatre,  Wyoming,  III. — General  patronage. 

THE  ARIZONA  EXPRESS,  with  a special  cast. 
— Good  Saturday  night  picture.  Nothing  big,  but 
will  please  majority.  Seven  reels. — Marion  Bod- 
well, Paramount  theatre,  Wyoming,  111. — General 
patronage. 

CAMEO  KIRBY,  with  John  Gilbert. — A South- 
ern story  which  seemed  to  please  here.  Plenty 
of  action  and  a nice  love  story.  It  may  not 
draw,  but  it  will  please  those  who  do  come. — 
Mrs.  W.  J.  Carter,  Maxine  theatre,  Croswell, 
Mich. — Small  town  patronage. 

CAMEO  KIRBY,  with  John  Gilbert. — No  good. 
Don’t  book,  or  you  will  make  the  mistake  of 
your  life.  Eight  reels. — Lynn  Overton.  Regent 
theatre,  Bangor,  Mich. — General  patronage. 
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CAMEO  KIRBY,  with  John  Gilbert.— A gooJ 
picture  and  everybody  well  satisfied. — Frank  Shep- 
iierd,  Majestic  theatre,  Biggar,  Sask.,  Canada. — 
General  patronage. 

CAMEO  KIRBY,  with  John  Gilbert. — These  Fox 
special  productions  are  a joke.  We  can’t  kick 
on  this  one,  though.  A fine  story  of  the  Old 
South.  Played  by  a splendid  cast.  Good  story, 
well  directed.  Clean  picture.  Will  please  at 
regular  admission. — Jeff  Burnett,  Gem  theatre, 
Dumas,  Ark. — Small  town  patronage. 

SOFT  BOILED,  with  Tom  Mix. — A real  good 
picture  and  pleased  everybody.  Good  for  Friday 
.and  Saturday. — Frank  Shepherd,  Majestic  theatre, 
Biggar,  Sask.,  Canada. — General  patronage. 

THIS  FREEDOM,  with  a special  cast. — Ab- 
solutely rotten.  My  advice  is  to  pay  for  it  and 
let  them  keep  it  on  the  shelf.  You  will  be 
money  ahead  if  you  do  so.  Poor  picture  and 
poor  drawing  card. — Marion  Bodwell,  Paramount 
theatre,  Wyoming,  III. — General  patronage. 

THIS  FREEDOM,  with  a special  cast. — Talk 
.about  punk  pictures — give  this  the  upper  berth 
and  call  it  a week.  Wheel  Seven  reels. — G.  W, 
Langacher,  New  Glarus  theatre.  New  Glarus,  Wis. 
— General  patronage. 

IF  WINTER  COMES,  with  Percy  Marmont. — 
A real  good  picture  and  well  acted,  but  too  deep 
for  some  people.  Could  not  grasp  the  meaning 
of  the  picture,  but  a picture  fit  for  any  place. — 
Frank  Shepherd,  Majestic  theatre,  Biggar,  Sask., 
•Canada. — General  patronage. 

NO  MOTHER  TO  GUIDE  HER,  with  a special 
•cast. — A good  program  picture  bought  as  a 
special. — Bert  Silver,  Silver  Family  theatre, 
•Greenville,  Mich. — General  patronage, 

NO  MOTHER  TO  GUIDE  HER.  with  a special 
•cast. — No  good.  It’s  a Fox  special.  The  only 
thing  special  was  the  price.  Eight  reels. — Lynn 
Overton,  Regent  theatre,  Bangor,  Mich.— General 
patronage. 

LADIES  TO  BOARD,  with  Tom  Mix. — Did  not 
think  that  this  was  up  to  Mix’s  standard,  but 
nevertheless  my  patrons  turned  out  and  they 
all  seemed  to  enjoy  it.  Mix  is  a good  drawing 
■card  but  not  as  popular  here  as  some  time  back. 
-Six  reels. — Marion  Bodwell,  Paramount  theatre, 
Wyoming,  111. — General  patronage. 

WOLVES  OF  THE  NIGHT,  with  William  Far- 
num. — A Farnum  re-issue  and  not  much  at  that. 
No  one  raved  over  it.  Think  we  might  better 
Kave  left  the  Farnum  re-issues  in  the  exchange. 
— Mrs.  W,  J.  Carter,  Maxine  theatre,  Croswell, 
Mich. — Small  town  patronage. 

THE  SHEPHERD  KING,  with  a special  cast. — 
Patrons  do  not  care  for  this  type  of  picture. 
Don’t  promise  them  too  much.  Would  be  ad- 
’visable  to  play  fifty-fifty  with  church  or  lodge. 
Don’t  raise  admission.  Nine  reels. — Marion  Bod- 
"well.  Paramount  theatre,  Wyoming,  111. 

THE  ELEVENTH  HOUR,  with  Buck  Jones. — 
A real  wild  melodrama.  Full  of  improbable  situ- 
ations, but  they  liked  it.  We  had  a rotten  print 
and  it  killed  our  show  for  the  second  night. 
If  print  had  been  good  we  could  have  made 
money  on  it. — Mrs.  W.  J.  Carter,  Maxine  theatre, 
Croswell,  Mich. — Small  town  patronage. 

EYES  OF  THE  FOREST,  with  Tom  Mix.— A 
good  Tom  Mix.  My  patrons  like  him  and  turn 
out  to  see  his  stunts.  This  one  had  a better 
story  than  most  of  the  Mix  features. — W.  L. 
Douglas,  Strand  theatre,  Newman  Grove,  Neb. — 
Small  town  patronage. 

ALIAS  THE  NIGHT  WIND,  with  William  Rus- 


sell.— Not  much  to  it.  Just  an  ordinary  program 
picture.  Five  reels. — D.  B.  Follett,  Star  theatre, 
Gibsonburg,  Ohio. — General  patronage. 

THE  SILENT  COMMAND,  with  a special  cast. 
— Excellent  in  every  w'ay.  Well  liked  by  every- 
one.— W.  L.  Douglas,  Strand  theatre,  Newman 
Grove,  Neb. — Small  town  patronage. 

THE  MAN  WHO  WON,  with  Dustin  Farnum. — - 
Dandy.  Best  Dustin  Farnum  we  have  ever 
shown,  so  my  patrons  say. — W.  L.  Douglas, 
Strand  theatre,  Newman  Grove,  Neb. — Small  town 
patronage. 

Metro  Goldwyn 

WINE  OF  YOUTH,  with  a special  cast. — One 
of  the  best  dangerous  age  pictures  shown  in 
past  two  years.  Sd  fast  and  furious  you  get  one 
slap  right  after  another.  One  of  the  jazziest  ones 
yet,  and  makes  fine  entertainment.  Gets  over  in 
the  best  of  style.  The  best  bunch  of  the  younger 
type  of  screen  stars  gotten  together  in  quite 
some  time.  Business  very  unsatisfactory,  owing 
to  unsettled  local  conditions.  — W.  H.  Brenner, 
Cozy  theatre,  Winchester,  Ind. — General  patronage. 

ONE  NIGHT  IN  ROME,  with  Laurette  Taylor. 
— A very  good  picture,  although  it  was  different 
from  the  usual  Laurette  Taylor  pictures.  Makes 
a very  good  Saturday  show.  Seven  reels. — 
Andrew  Rapp,  Theatorium,  Emlenton,  Pa. — Gen- 
eral patronage. 

BOY  OF  FLANDERS,  with  Jackie  Coogan. — 
Very  good  in  every  respect.  It  drew  and  pleased 
more  people  than  anything  we  have  used  in 
mionths.  Seven  reels. — Crosby  Bros.,  Lily  theatre, 
Buffalo,  N.  Y. — Neighborhood  patronage. 

SHERLOCK,  JR,,  with  Buster  Keaton. — A good 
comedy  but  it  didn’t  draw  for  some  reason.  Five 
reels. — A.  F.  Jenkins,  Community  theatre,  David 
City,  Neb. — General  patronage. 

SECOND  YOUTH,  with  a special  cast. — 
Mediocre  picture.  As  one  of  my  patrons  remarked, 
“It  don’t  mean  anything.”  Just  a useless  picture, 
no  moral  lesson,  no  education,  no  thrills,  no  good 
comedy,  simply  a batch  of  film.  Six  reels. — Rex 
P,  Barrett,  Copy  theatre,  Columbia,  Mo.^ — Small 
town  patronage. 

THE  RENDEZVOUS,  with  Conrad  Nagel.— 
Rather  queerly  constructed  melodrama  with  Rus- 
sian background.  No  unfavorable  comments,  but 
business  was  way  off  for  four  days.  Russian 
pictures  don’t  go  over  with  audiences  here. — 
John  W.  Hawkins,  Capitol  theatre,  New  Bedford, 
Mass. — General  patronage. 

THREE  WEEKS,  with  Aileen  Pringle. — Here 
is  a dandy.  Can’t  boost  it  too  high.  Will  get 
the  money.  This  picture  is  a top  notcher. — Tom 
Magruder,  Elite  theatre,  lola,  Kan.  — General 
patronage. 

RED  LIGHTS,  with  a special  cast.— A mystery 
picture  that  keeps  the  audience  guessing  on  every 
foot  of  it.  Give  me  more  of  these  and  I’ll  book 
them.  Eight  reels. — A.  Catalano,  Victory  theatre, 
Rossiter,  Pa. — Mining  towm  patronage. 

THE  WHITE  SISTER,  with  Lillian  Gish.— A 
beautiful  picture,  but  why  use  eleven  reels  to  tell 
a seven  reel  story?  Eleven  reels. — C.  M.  Vail, 
Blende  theatre,  Benton,  Wis. — General  patronage. 

THE  HEART  BANDIT,  with  Viola  Dana. — Good, 
clean,  peppy  program  picture,  the  kind  my  patrons 
like  to  see  this  little  star  in.  Good  comments. — 
A.  F.  Jenkins,  Community  theatre,  David  City, 
Nebr. — General  patronage. 

THE  ETERNAL  STRUGGLE,  with  a special 
cast.  — Exceptionally  fine.  Excellent  scenery. 
Strong  story  of  N.  W.  Mounted  Police.  Direction 


A-1.  Y.  M.  C.  A.  theatre,  Morenci,  Ariz. — Gen- 
eral patronage. 

UNDER  THE  RED  ROBE,  with  Alma  Rubens. 
Would  call  this  a very  ordinary  picture  with  a 
large  amount  of  money  spent  foolishly.  Don’t 
know  how  this  stuff  will  go  in  the  cities,  but  do 
know  that  it's  a flop  in  small  towns.  A picture 
that  did  not  please  here.  Another  Goldwyn  lemon. 
We  don’t  care  to  teach  ancient  histoiT  in  our 
theatre  anyway.  Ten  reels. — W.  A.  Clark,  Jr., 
Castle  theatre,  Havana,  III. — General  patronage. 

TRUE  AS  STEEL,  with  a special  cast. — Good 
program  picture  but  not  a special.  Pleased  fairly 
well. — Frank  Shepherd.  Majestic  theatre,  Biggar, 
Sask.,  Canada. — General  patronage. 

DON’T  DOUBT  YOUR  HUSBAND,  with  Viola 
Dana. — Good  light  comedy  drama  of  the  usual 
Dana  style,  which  generally  pleases. — Y.  M.  C.  A. 
theatre,  Morenci.  Ariz. — General  patronage. 

THE  GREAT  WHITE  WAY.  with  Anita 
Stewart. — Good.  The  only  10  reel  picture  we  ever 
ran  that  held  the  people  without  the  interest 
lagging.  Print  and  paper  good.  Ten  reels. — E. 
W.  McClelland.  Rex  theatre,  Gilman  City,  Mo. — 
Small  town  patronage. 

FASHION  ROW,  with  Mae  Murray. — Only  fair. 
This  picture  not  up  to  her  standard.  A good 
cast  supporting  her  in  this.  Pleased  about  C'O 
per  cent  of  the  pat»*ons.  Seven  reels. — C.  L. 
Brown,  Dreamland  theatre.  Fullerton,  La. — Gen- 
eral patronage. 

NAME  THE  MAN,  with  Conrad  Nagel. — A fair 
program  picture  that  will  please.  Drew  better 
last  night  than  the  first.  You  won’t  make  a mis- 
take in  playing  this,  but  don’t  pay  too  much  for 
it.  We  are  getting  too  many  “sex”  pictures  of 
late.  Nine  reels. — W.  A.  Clark,  Jr.,  Castle  thea- 
tre, Havana,  111. — General  patronage. 

OUR  HOSPITALITY,  with  Buster  Keaton. — 
Not  fast  enough.  Some  good  gags,  but  nothing 
hilariously  funny  about  the  picture.  It  is  a pro- 
gram picture.  Seven  reels.-  -C.  M.  Vail,  Blende 
theatre,  Benton,  Wis.— Neighborhood  patronage. 

OUR  HOSPITALITY,  with  Buster  Keaton.— One 
of  the  best  comedies  I have  run  for  some  time 
and  a real  thriller.  Fit  to  be  shown  anywhere, 
and  bought  right.  — • Frank  Shepherd,  Majestic 
theatre,  Biggar,  Sask.,  Canada.  — General 
patronage. 

LONG  LIVE  THE  KING,  with  Jackie  Coogan.— 
Jackie  is  too  young  for  this  type  of  picture. 
Picture  pleased  the  big  majority.  Priced  too  high 
for  small  towns.  Nine  reels.  — C.  L.  Brown, 
Dreamland  theatre,  Fullerton,  La.  — Small  town 
patronage. 

ROUGED  LIPS,  with  Viola  Dana. — Fair  pic- 
ture. but  this  class  of  pictures  do  not  go  very 
well  here. — Frank  Shepherd,  Majestic  theatre,  Big- 
gar, Sask.,  Canada. — General  patronage. 

THREE  WISE  FOOLS,  with  a special  cast. — • 
Very  fine  picture.  Think  a good  buy  for  anyone. 
— C.  W.  Biayman,  Emprize  theatre.  Cedar  Springs, 
Mich. — Small  town  patronage. 

THREE  WISE  FOOLS,  with  a special  cast. — A 
real  good  comedy  and  pleased  everybody.  Good 
for  a week  end  picture. — Frank  Shepherd,  Majestic 
theatre,  Biggar,  Sask.,  Canada.  — General 
patronage. 

WILD  ORANGES,  with  a special  cast. — Fair 
program  picture  but  pleased  fairly  well.— Frank 
Shepherd,  Majestic  theatre,  Biggar,  Sask.,  Canada. 
— General  patronage. 

THE  RECOIL,  with  a special  cast. — Used  this 
on  a Sunday,  and  I did  not  get  any  comments  on 
it  one  way  nor  the  other,  so  it  is  up  to  me  to 
give  my  personal  opinion  on  it.  I thought  it  a 
good  entertainer.  Seven  reels.  — M.  J.  Babin, 
White  Castle,  La. — General  patronage. 

THREE  AGES,  with  Buster  Keaton.  — Rotten. 
How  could  this  thing  be  called  a comedy.  If 
you  want  to  disappoint  your  patrons,  advertise 
this  as  a comedy.  Bad  print  came  with  it.  Seven 
reels. — K.  H.  Oliver,  Gayety  theatre,  Amory,  Miss. 
— General  patronage. 

HER  FATAL  MILLIONS,  with  Viola  Dana.— 
Took  well  here  and  also  pleased.  Fair  picture  for 
the  week  time. — Frank  Shepherd,  Majestic  theatre, 
Biggar,  Sask.,  Canada. — General  patronage. 

THE  SOUL  OF  THE  BEAST,  with  Madge  Bel- 
lamy.— My  patrons  were  enthusiastic  about  this 
little  picture  and  the  kids  were  crazy  about  the 
elephant.  It  was  clean  and  good,  and  would  ad- 
vise anyone  to  buy  it,  and  the  price  is  fair,  too. 
Five  reels. — C.  W.  Brayman,  Emprize  theatre. 
Cedar  Springs,  Mich. — Small  town  patronage. 

SIX  DAYS,  with  Corinne  Griffith. — This  one  will 
stand  all  the  advertising  you  can  give  it.  Some 
of  our  customers  came  back  the  second  night. 
Nine  reels. — K.  H.  Oliver,  Gayety  theatre,  Amory, 
Miss. — General  patronage. 

THE  UNINVITED  GUEST,  with  a special  cast. 
— A fine  South  Sea  picture  with  a good  cast. 
The  Technicolor  photography  in  second  reel  is 
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beautiful.  Do  not  be  afraid  of  this  one.  Seven 
reels. — C.  W.  Brayman,  Emprize  theatre.  Cedar 
Springs,  Mich. — Small  town  patronage. 

CRINOLINE  AND  ROMANCE,  with  Viola 
Dana. — A very  good  picture  that  failed  to  draw 
on  account  of  poor  title.  Six  reels. — S.  G.  Ihde, 
Photoplay  theatre.  Ashland,  Kan. — Small  town 
patronage. 

THE  RAGGED  EDGE,  with  Alfred  Lunt.  -Good 
program  picture.  Can’t  complain  on  this  one. — 
Frank  Shepherd,  Majestic  theatre,  Biggar,  Sask., 
Canada. — General  patronage. 

PEG  O’  MY  HEART,  with  Laurette  Taylor.— 
An  extra  good  picture  that  my  patrons  enjoyed 
very  much.  Eight  reels. — C.  W.  Brayman,  Em- 
prize  theatre.  Cedar  Springs,  Mich. — Small  .own 
patronage. 

QUINCY  ADAMS  SAWYER,  with  a special  cast. 
— Very  good.  The  kind  that  one  enjoys  showing. 
Business  about  80  per  cent  normal.  Eight  reels. 
— Murray  Dolliver,  Hollywood  theatre,  Stanford, 
Mont. — Small  town  patronage. 

WHERE  THE  PAVEMENT  ENDS,  with  Ramon 
Novarro. — Fair  picture  but  nothing  to  go  crazy 
about.  Seven  reels.— C.  W.  Brayman,  Emprize 
theatre.  Cedar  Springs,  Mich.  — Small  town 
patronage. 

THE  SPOILERS,  with  Milton  Sills.— It  should 
draw  a good  house  in  any  town,  and  they  go 
out  with  a smile. — S.  N.  Andresen,  Royal  theatre. 
Ponca,  Neb. — General  patronage. 

THE  SPOILERS,  with  Milton  Sills.— This  pic- 
ture is  one  that  exhibitors  differ  decidedly  on. 
Some  that  like  racy  situations  and  brutal  fights 
rave  about  it.  People  that  don’t  enjoy  such 
scenes  don’t  like  this  picture.  I am  one  of  them 
that  don’t  care  for  long  drawn  out  scenes,  often 
struggling  with  women  who  are  protecting  their 
honor,  and  bloody  fights.  Beside  this,  the  rpls 
were  in  poor  shape.  Wouldn’t  show  it  again  if  I 
got  it  for  nothing.  Six  reels. — C.  W.  Brayman. 
Emprize  theatre.  Cedar  Springs,  Mich.  — Small 
town  patnonage. 

TOLL  OF  THE  SEA,  with  a special  cast. — 
This  is  a colored  film.  Pretty  fair  feature  but 
film  in  bad  shape,  cut.  and  the  story  had  the 
typical  “Madam  Butterfly”  ending.  I wouldn’t 
buy  it  again.  Five  reels. — C.  W.  Brayman,  Em- 
prize theatre.  Cedar  Springs,  Mich. — Small  town 
patronage. 

THE  EAGLE’S  FEATHER,  with  a special  cast. 
— A very  good  Western  and  took  well  here. 
Bought  at  a right  price.  Seven  reels.— C.  W. 
Brayman.  Emprize  theatre.  Cedar  Springs,  Mich. 
— Small  town  patronage. 

HALF-A-DOLLAR  BILL,  with  a special  cast. — 
This  was  good  and  kept  the  attention  of  the 
audiences  in  pretty  good  shape. — C.  W.  Brayman, 
Emprize  theatre.  Cedar  Springs,  Mich.  — Small 
town  patronage. 

Paramount 

FEET  OF  CLAY,  a Cecil  B.  De  Mille  produc- 
tion.— This  Cecil  B.  DeMille  production  is  fully 
up  to  this  preat  director’s  standard  and  is  the 
equal  of  “Manslaughter.”  There  is  a terrific 
wallop  in  the  latter  portion  of  the  picture  and 
is  so  unusual  that  it  is  bound  to  be  talked  about. 
It  pleased  our  people  immensely  and  drew  tre- 
mendously at  the  box  office. — W.  H.  Creal, 
Suburban  theatre,  Omaha,  Neb, — Neighborhood 
patronage. 

FEET  OF  CLAY,  a Cecil  B.  DeMille  produc- 
tion.— Wonderful  picture  and  a splendid  business. 
Everybody  delighted,  so  were  we,  with  the  receipts. 
Ten  reels. — Noble  theatre,  Marshfield,  Ore. — Gen- 
eral patronage. 

THE  FAST  SET.  with  Elliott  Dexter. — Just  a 
fair  program  picture  that  pleased  fairly  well. 
Several  walked  out  before  it  was  over,  but  this 
happens  so  much  that  we  do  not  think  any- 
thing about  it  any  more.  Several  of  my  patrons 
saw  this  picture  in  Chicago  and  they  told  me 
that  it  was  wonderful.  Although  it  was  a good 
picture,  I cannot  say  that  it  is  above  the  aver- 


age program.  Business  very  poor.  Film  in  good 
condition.  Eight  reels. — Marion  Bodwell,  Para- 
mount theatre,  Wyoming,  111. — General  patronage. 

UNGUARDED  WOMEN,  with  Richard  Dix. — 
Very  good  picture,  but  not  exceptional.  Dix  is 
quite  well  liked,  particularly  by  the  women. — C. 
A.  Miller,  Strand  theatre,  Alma.,  Mich. — Small 
town  patronage. 

OPEN  ALL  NIGHT,  with  Viola  Dana.— This 
picture  did  not  go  over  very  good.  Too  much 
bicycle  riding  and  not  much  of  anything  else. 
Very  monotonous  and  my  patrons  did  not  hesi- 
tate in  telling  me  so.  Would  class  this  as  about 
the  poorest  on  the  new  Forty.  Don’t  promise 
them  too  much,  and  get  a good  comedy  to  go 
with  it  and  you  will  come  out  all  right,  but 
dont'  raise  the  admission.  Attendance  very  good 
on  this  one.  Film  in  good  condition.  Para- 
mount exchange  at  Peoria  never  ships  any  poor 
prints. — Marion  Bodwell,  Paramount  theatre, 
Wyoming,  111. 

DANGEROUS  MONEY,  with  Bebe  Daniels.— A 
fair  picture  taken  fi’om  “Clark’s  Field”  story  of 


“dangerous  money.”  Fair  attendance. — Kreigh- 
baum  Brothers  Char-Bell  theatre,  Rochester,  Ind. 
— General  patronage. 

MANHANDLED,  with  Gloria  Swanson. — A good 
modern  society  drama  with  lots  of  pep.  Gloria 
at  her  best  in  this  one.  Good  attendance. — 
Kreighbaum  Brothers,  Char-Bell  theatre,  Roches- 
ter, Ind. — General  patronage. 

DANGEROUS  MONEY,  with  Bebe  Daniels.— 
This  picture  is  without  a doubt  the  best  that  we 
have  ever  seen  this  star  do.  This  picture  actu- 
ally proves  that  Bebe  Daniels  is  really  a star. 
Was  very  much  surprised,  and  you  can  be  sure 
that  this  picture  can  stand  a raise  in  admission. 
Pleased  one  hundred  per  cent  and  had  many  fav- 
orable comments.  Films  in  A-1  condition.  Pat- 
ronage poor,  but  no  fault  of  the  picture.  Six 
reels. — Marion  Bodwell,  Paramount  theatre,  Wy- 
oming, 111. — General  patronage. 

SINNERS  IN  HEAVEN,  with  Bebe  Daniels.— 
Very  good  picture  and  better  than  some  specials. 
Pleased  one  hundred  per  cent  and  some  of  my 
I)atrons  came  back  the  second  night  to  see  it 


“Should  attract  attention”  (m.  p.  News) 

“Mounted  in  a way  that  must  have  strained  the  money  bags  of 
its  sponsors.  . . . Exhibitors  should  be  able  to  attract  attention 
with  the  stars.  . . . One  of  those  ever  popular  tales.  . . . Will 
appeal  to  feminine  patrons.” — Motion  Picture  News. 

The  Howard  Estabrook  Production 
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again.  Title  seemed  to  be  a very  good  drawing 
card  and  had  very  good  attendance  both  evenings, 
although  business  has  dropi>ed  off  considerable 
during  the  past  few  weeks.  Advertise  this  one 
big  and  you  can’t  go  wrong.  Seven  reels. — 
Marion  F.  Bodwell.  Paramount  theatre.  Wyoming. 
111. — General  patronage. 

LILY  OF  THE  DUST,  with  Pola  Negri.— Miss 
Negri’s  best.  A pretty  girl  is  wanted  by  every- 
one. Good  attendance. — Kreighbaum  Brothers. 
Char-Bell  theatre.  Rochester.  Ind.  — General 
patronage. 

LILY  OF  THE  DUST,  with  Pola  Negri.— Never 
again  for  us.  We  positively  refuse  to  buy  this 
star  again.  Business  always  far  below  the  aver- 
age when  we  play  Pola  Negri.  Seven  reels. 
— Noble  theatre,  Marshfield,  Ore.  — General 
patronage. 

THE  STORY  WITHOUT  A NAME,  with  An- 
tonio Moreno. — Picture  pleased  everyone.  Consider 
it  above  the  average  program  picture.  Six  reels. 
— C.  L.  Brown.  Dreamland  theatre.  Fullerton.  La. 
— General  patronage. 

THE  STORY  WITHOUT  A NAME,  with  An- 
tonio Moreno. — Splendid  picture.  Good  business 
for  two  days.  Seven  reels. — Noble  theatre, 
Marshfield.  Ore. — General  patronage. 

EMPTY  HANDS,  with  Jack  Holt.— This  is  the 
best  we  have  ever  seen  this  star  do.  Had  many 
favorable  comments  on  this  picture.  Even  though 
the  star  is  not  popular  in  this  community,  every- 
one liked  this  particular  picture.  Safe  in  saying 
that  it  pleased  one  hundred  per  cent. — Marion 
Bodwell,  Paramount  theatre.  Wyoming,  III. — Gen- 
eral patronage. 

HER  LOVE  STORY,  with  Gloria  Swanson. — • 
Terrible  business  on  this  one.  Gloria  is  dead 
in  this  town.  Everybody  forgets  to  come  when 
she  is  advertised.  Seven  reels. — Noble  theatre, 
Marshfield,  Ore. — General  patronage. 

SHADOWS  OF  PARIS,  with  Pola  Negri.— An 
excellent  picture.  Pola  Negri  does  some  fine 
acting  in  this  one.  Pleased  everyone.  Seven 
reels. — C.  M.  Vail,  Blende  theatre,  Benton,  Wis. — 
Neighborhood  patronage. 

MANHANDLED,  with  Gloria  Swanson. — Best 
Swanson  picture  out  since  "The  Humming  Bird.’’ 
Everyone  liked  this  picture.  Did  not  have  any 
complaints  from  anyone.  After  your  patrons  see 
a picture  like  this  one  they  do  not  hesitate  in 
telling  you  how  well  they  enjoyed  it  when  they 
pass  out.  This  picture  will  make  you  money. 
Advertise  it  big  and  you  will  get  results.  Eight 
reels.  — Marion  Bodwell.  Paramount  theatre, 
Wyoming,  111. — General  patronage. 

THE  WANDERER  OF  THE  WASTELAND, 

with  Jack  Holt. — A fine  novelty  picture.  Good 
story,  well  acted.  Gave  satisfaction. — Bert  Silver, 
Silver  Family  theatre,  Greenville,  Mich. — General 
patronage. 

THE  WANDERER  OF  THE  WASTELAND, 

with  Jack  Holt. — A typical  Zane  Grey  story, 
beautifully  colored.  Will  give  satisfaction.  Seven 
reels. — W.  S.  Owen.  Russell  theatre,  Brunswick. 
Mo. — Small  town  patronage. 

THE  WANDERER  OF  THE  WASTELAND, 

with  Jack  Holt. — Give  me  the  other  kind,  as 
yet.  Business  good  and  they  find  it  something 
different. — G.  J.  Ritter,  Regent  theatre,  Gogota, 
N.  J. — General  patronage. 

MEN,  with  Pola  Negri. — Very  good  picture  and 
it  was  well  liked  by  everyone. — Marion  F.  Bod- 
well, Paramount  theatre,  Wyoming,  III. — General 
patronage. 

ICEBOUND,  with  Richard  Dix. — Well  produced 


production  that  seemed  to  please  a Wednesday 
night  audience.  Seven  reels. — R.  C.  Geeting,  Lyric 
theatre,  Chappell,  Neb. — Small  town  patronage. 

ICEBOUND,  with  Richard  Dix. — Not  as  good  as 
we  expected.  A good  title  which  draws  a few 
extra.  It’s  just  a program  picture.  Six  reels. 
->-C.  M.  Vail,  Blende  theatre.  Benton,  Wis. — 
General  patronage. 

THE  ALASKAN,  with  Thomas  Meighan. — -Very 
good  entertaining  picture.  My  patrons  told  me 
so.  Seven  reels. — A.  A.  Suszycki.  Majestic  theatre, 
Mauston,  Wis. — Small  town  patronage. 

THE  SIDE  SHOW  OF  LIFE,  with  Ernest  Tor- 
rence.— This  one  is  only  fair.  Story  is  dry  and 
photography  poor,  being  something  unusual  for 
this  company.  The  star  is  not  fitted  physically 
for  a hero  role,  which  is  not  his  fault  but  his 
misfortune.  However,  it  was  a bad  error  in 
judgment  on  the  part  of  the  producer.  Draw- 
ing power  was  almost  none. — W.  H.  Creal,  Sub- 
urban theatre.  Omaha.  Neb.  — Neighborhood 
patronage. 

THE  SIDE  SHOW  OF  LIFE,  with  Ernest  Tor- 
rence.— Played  this  on  a Saturday  night  and  my 
patrons  did  not  like  it  at  all.  Not  the  type  of 
a picture  for  a Saturday.  The  picture  is  too 
long  and  no  action  exept  in  World  War  scenes. 
Too  much  war  stuff.  People  don’t  want  to  see  it. 
Patronage  fair.  Eight  reels. — Marion  Bodwell, 
Paramount  theatre,  Wyoming.  111.  — General 
patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— Naturally  we  can  only  repeat  the  com- 
ment "great,”  but  it  flopped  for  us  at  $1.10  top. 
Small  town  look  out  at  this  price  and  try  to 
use  the  music  score.  We  used  complete  piano 
score,  which  helped  a great  deal,  and  those  who 
came  were  well  satisfied.  Ten  reels. — Y.  M.  C.  A. 
theatre.  Morenci,  Ariz. — General  patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction. Ran  to  three  days  of  good  business. 
Broke  all  house  records,  both  on  attendance  and 
receipts.  Played  to  larger  crowd  than  popula- 
tion of  town.  Great  business,  great  picture, 
great  advertising  campaign,  great  price,  great 
split,  great  expense.  Made  $6.00  more  than 
"The  Girl  of  the  Limberlost.”  Ten  reels. — E.  W. 
McClelland,  Rex  theatre,  Gilman  City,  Mo. — 
Small  town  patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— The  best  bet  of  the  season  for  a small 
town.  Be  sure  to  have  your  orchestra  cue  this  I 
Ten  reels. — W.  S.  Owen.  Russell  theatre,  Bruns- 
wick, Mo. — Small  town  patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— If  any  town,  anywhere,  wants  to  fill  the 
house  and  please  all,  play  this.  Don’t  expect  any- 
thing of  Paramount  except  to  furnish  the  film — 
and  get  theirs,  but  play  it  anyway.  They  prom- 
ised me  a big  territory,  then  cut  it  in  two,  after 
loading  me  with  enough  advertising  to  cover 
everything.  Sold  it  to  me  first  of  anyone  along 
the  line,  then  sent  it  to  me  last.  Does  not  re- 
quire any  advertising  except  to  tell  everybody 
when  and  where.  Ten  reels. — Carl  Judge, 
Iris  theatre,  Wheatland,  Wyo. — Country  town 
patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— One  means  of  my  exploiting  this  big 
feature  was  by  having  local  editor  insert  roto- 
gravure heralds  in  the  weekly  paper.  I secured 
eight  ads  from  town  merchants,  which  I had 
printed  in  space  on  the  back  of  these  heralds. 
Sold  the  spaces  at  $2.50  each.  This  helped  very 
nicely  to  pay  for  cost  of  advertising.  It  must 
have  been  a pretty  good  scheme,  for  it  was 


copied  by  a nearby  exhibitor  the  following  week, 
and  you  know,  "Imitation  is  the  best  of  flattery.” 
Ran  three  nights  to  full  house  and  appreciative 
audiences.  Ten  reels. — Dorothy  B.  Strauss,  Bonita 
theatre,  Copperhill,  Tenn.- — Small  town  patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— An  excellent  drawing  card  for  any 
theatre.  Ran  it  three  days  and  it  held  up  nicely. 
Many  favorable  comments  from  patrons.  Ten 
reels. — Henry  W.  Gauding,  Lincoln  theatre,  Pitts- 
burg, Pa. — General  patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— No  need  to  write  a big  report  on  this. 
Everybody  knows  it’s  one  of  the  few  really  big 
pictures.  Showed  to  the  largest  crowd  we  ever 
have  had  in  six  years  in  theatre  business.  Ten 
reels. — A.  B.  O’Toole,  Star  theatre.  Crystal,  N.  D. 
— General  patronage. 

THE  COVERED  WAGON,  a James  Cruze  pro- 
duction.— The  first  real  money  I have  made  since 
I have  had  this  place,  three  and  one-half  years. 
Boys,  get  it  and  get  behind  it.  Played  a mile 
either  side  of  me.  and  you  see  what  I say  above. 

, — G.  J.  Ritter,  Regent  theatre,  Gogota,  N.  J. — 
General  patronage. 

MONSIEUR  BEAUCAIRE,  with  Rudolph  Valen- 
tino.— This  feature  is  too  high-brow,  too  long  and 
too  draggy  for  the  ordinary  mortal,  of  which 
there  are  quite  a few.  Besides,  I don’t  like  the 
photography  they  are  so  fond  of  inflicting  on  us 
these  days.  Also  I am  none  too  fond  of  the  star. 
There  are  a number  of  other  men  in  these  parts 
who  take  the  same  attitude,  which  was  sufficient 
to  cause  the  picture  to  flop. — W.  H.  Creal, 
Suburban  theatre,  Omaha,  Neb. — Neighborhood 
patronage. 

MONSIEUR  BEAUCAIRE,  with  Rudolph  Valen- 
tino.— A beautiful  and  artistic  picture  which  went 
over  their  heads.  Boys,  if  you  want  the  low 
down  on  this  picture,  turn  back  to  the  issue  of 
the  "Herald”  of  November  22nd.  Those  three 
reports  cover  everything  that  can  be  said  for  or 
against  this  picture,  so  far  as  small  towns  are 
concerned.  Hereafter  I am  absolutely  off  cos- 
tume pictures.  I don’t  care  who  makes  ’em  or 
who  is  in  ’em.  So  far  as  I am  concerned  they 
are  the  bunk.  Ten  reels. — Wm.  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis. — Small  town 
patronage. 

MONSIEUR  BEAUCAIRE,  with  Rudolph  Valen- 
tino.— Splendidly  produced  and  gorgeously  cos- 
tumed. Capably  acted  by  a big  cast,  but  an 
awful  flivver  at  the  box  office  for  us.  Posters 
showing  costumes  kept  people  away.  The  high- 
brows didn’t  come  and  the  others  passed  it  up. 
probably  because  they  are  fed  up  on  balloon 
skirts,  powdered  wigs,  doublet  and  hose,  etc.  Per- 
sonally I thought  it  a creditable  offering,  but  my 
opinion  unfortunately  does  not  pay  film  bills  and 
the  regular  overhead.  Paid  for  three  days  and 
only  ran  it  two  days,  which  was  amply  sufficient 
time  to  ascertain  that  it  is  a box  office  lemon,  at 
least  for  us.  Another  thing,  ten  reels  is  entirely 
too  long,  especially  with  so  much  courtly  bowing, 
scraping  and  swishing  of  voluminous  skirts.  Six 
or  seven  reels  should  have  been  the  limit.  At- 
tendance second  night  did  not  cover  film  bill,  not 
to  mention  regular  house  expenses.  Oh.  well,  it’s 
all  in  a lifetime!  Ten  reels. — Henry  W.  Gauding. 
Lincoln  theatre,  Pittsburg,  Pa.  — ■ General 
patronage. 

MONSIEUR  BEAUCARIE,  with  Rudolph  Valen- 
tino.— Took  a big  flop  on  this  picture.  Although 
it  is  a good  picture,  it  is  not  the  type  for  a 
small  town.  People  do  not  like  Valentino  in  this 
type  of  a picture.  Paid  a big  price,  advertised 
big,  but  did  not  get  results.  Ten  reels. — Marion 
Bodwell.  Paramount  theatre,  Wyoming,  111. — 
General  patronage. 

MONSIEUR  BEAUCAIRE,  with  Rudolph  Valen- 
tino.— Thank  the  Lord  it  is  over.  We  have  played 
many  pictures,  which  cost  us  less  than  one-fifth 
of  what  we  paid  for  this,  which  gave  better 
satisfaction.  Stood  them  up  the  first  night  and 
showed  to  forty-four  adults  and  nine  children  the 
second.  Oh ! why  do  they  make  them  costume 
pictures  ? Ten  reels. — P.  R.  Matson,  Crystal  the- 
atre. Flandreau,  S.  D. — General  patronage. 

THE  CONFIDENCE  MAN,  with  Thomas 
Meighan. — Although  Meighan  is  a good  drawing 
card  in  this  community,  I personally  believe  that 
very  few  people  cared  for  this  picture.  The  plot 
seemed  to  be  very  weak  and  the  picture  dragged 
at  different  times.  ’This  star  is  capable  of  putting 
out  a much  better  picture  than  this  one.  Would 
not  call  it  poor,  but  would  only  class  it  as  being 
fair.  I had  several  of  my  best  patrons  walk  out 
on  this  picture.  ’They  stopped  long  enough  to  tell 
me  that  this  was  the  poorest  Meighan  picture 
that  they  had  ever  seen.  The  weather  was  good 
and  we  had  a nice  crowd  to  see  the  picture.  Film 
was  in  fine  condition.  Seven  reels. — Marion  Bod- 
well, Paramount  theatre,  Wyoming,  III. 

THE  BREAKING  POINT,  with  Nita  Naldi.— A 
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good  picture.  Loss  of  memory ; man  loves  two 
women  and  lives  twio  lives.  Good  attendance. — 
Kreighbaum  Brothers,  Char-Bell  theatre,  Rochester, 
Ind. — General  patronage. 

THE  BREAKING  POINT,  with  Nita  Naldi. — 
Did  not  think  very  much  of  this  one.  This  star 
is  not  very  popular  around  here  and  our  box 
office  receipts  were  not  very  large.  Just  a pro- 
gram picture  and  no  more.  Business  poor. 
Marion  Bodwell.  Paramount  theatre.  Wyoming, 
111. — General  patronage. 

CHANGING  HUSBANDS,  with  Beatrice  Joy. — 
Good  comedy  feature.  I don’t  think  it  is  a big 
drawing  card,  though. — G.  J . Ritter,  Regent  thea- 
tre, Gogota,  N.  J. — General  patronage. 

THE  HUMMING  BIRD,  with  Gloria  Swanson. 
As  so  many  other  exhibitors  have  reported,  it  is 
a wonderful  picture.  If  a person  thinks  that 
Gloria  cannot  act,  they  should  see  this  one. 
Should  say  that  it  is  a 100  per  cent  picture. 
Eight  reels. — H.  M.  Face  & Sons,  Elmac  theatre. 
Maple  Rapids.  Mich. — Small  town  patronage. 

THE  HUMMING  BIRD,  with  Gloria  Swanson. 
— Would  rather  have  a picture  like  this  than 
half  a dozen  costume  pictures  like  “Monsieur 
Beaucaire.”  We  made  a mistake  in  not  giving 
it  the  publicity  a picture  of  this  kind  deserves. 
Eight  reels.— P.  R.  Matson,  Crystal  theatre. 
Flandreau,  S.  D. — General  patronage. 

TIGER  LO'VE,  with  Antonio  Moreno.  — Very 
good  program  picture.  Attendance  fair.  Film  in 
good  condition.  Seven  reels. — Marion  Bodwell, 
Paramount  theatre,  Wyoming,  III.  — General 
patronage. 

TIGER  LOVE,  with  Antonio  Moreno. — Fair  pro- 
gram picture.  Nothing  special. — Frank  Shepherd. 
Majestic  theatre.  Biggar,  Sask.,  Canada. — General 
patronage. 

THE  BEDROOM  WINDOW,  with  May  McAvoy. 
This  is  a very  good  mystery  picture,  which  was 
hard  for  us  to  get  away  with  on  account  of  the 
rather  suggestive  title,  the  folks  thinking  it  might 
be  some  more  of  the  sex  rot.  The  producers 
should  employ  a good  title  writer.  J.  C.  and  I 
are  open  for  a limited  engagement. — W.  H.  Creal. 
suburban  theatre.  Omaha,  Neb.  — Neighborhood 
patronage. 

THE  BEDROOM  WINDOW,  with  May  McAvoy. 
Alright  for  weektime  but  not  a special. — Frank 
Shepherd.  Majestic  theatre.  Biggar,  Sask.,  Canada. 
— General  patronage. 

THE  FIGHTING  COWARD,  with  Cullan  Landis. 
A very  fine  picture.  Just  a little  different,  and 
the  patrons  enjoyed  it  thoroughly.  Seven  reels. — 
C.  M.  Vail,  Blende  theatre.  Bentan,  Wis. — General 
patronage. 

PETER  THE  GREAT,  with  a special  cast. — Real 
poor  picture.  Six  reels. — Crosby  Brothers,  Lily 
theatre,  Buffalo,  N.  Y. — Neighborhood  patronage. 

THE  HERITAGE  OF  THE  DESERT,  with  Bebe 
Daniels. — Good. — Julius  Schmidt.  Grand  theatre, 
Breese,  111. — General  patronage. 

THE  HERITAGE  OF  THE  DESERT,  with  Bebe 
Daniels. — Good  Western  to  good  business.  Six 
reels. — Crosby  Brothers,  Lily  theatre,  Buffalo. 
N.  Y. — Neighborhood  patronage. 

THE  CALL  OF  THE  CANYON,  with  Richard 
Dix. — A very  good  Zane  Grey  Western  with  a 
few  jazz  trimmings.  I played  this  to  a full  house 
and  they  seemed  to  be  well  pleased  when  they 
went  out. — S.  N.  Andresen,  Royal  theatre,  Ponca. 
Neb. — General  patronage. 

THE  CALL  OF  THE  CANYON,  with  Richard 
Dix. — They  like  these  Zane  Grey  stories.  Good 
picture.  Seven  reels. — Crosby  Brothers,  Lily  thea- 
tre, Buffalo.  N.  Y. — Neighborhood  patronage. 

MONTMATRE,  with  Pola  Negri. — It’s  foreign. 
Leave  it  in  the  can.  Seven  and  one-half  reels. — 
Crosby  Brothers,  Lily  theatre.  Buffalo.  N.  Y. — 
Neighborhood  patronage.  • 

THE  SPANISH  DANCER,  with  Pola  Negri.— 
This  is  the  best  picture  we  have  had  of  this  star, 
and  while  it  is  a costume  one.  will  say  that  it 
pleased  80  per  cent  of  our  people.  You  can  play 


it  in  any  town,  regardless  of  the  size  of  the 
town,  and  it  will  satisfy.  Nine  reels. — M.  H. 
McDonnell,  Badger  Opera  House,  Merrill.  Wis. — 
Neighborhood  patronage. 

THE  SPANISH  DANCER,  with  Pola  Negri. — 
A splendid  picture,  well  acted  and  full  of  pep. 
Took  well  here  and  pleased. — Frank  Shepherd, 
Majestic  theatre,  Biggar,  Sask.,  Canada. — General 
patronage. 

THE  SPANISH  DANCER,  with  Pola  Negri.— 
Good  picture  that  drew  fairly  well.  Nine  reels. 
— Crosby  Brothers,  Lily  theatre,  Buffalo,  N.  Y. — 
Neighborhood  patronage. 

MERTON  OF  THE  MOVIES,  with  Glenn 
Hunter. — If  your  crowd  is  up  to  this  kind  it  will 
please  them.  Business  fair. — G.  J.  Ritter,  Regent 
theatre,  Gogota,  N.  J. — General  patronage. 

TRIUMPH,  with  a special  cast. — Too  long,  but 
otherwise  gave  excellent  satisfaction.  Eight  reels. 
— Giacoma  Bros.,  Crystal  theatre.  Tombstone 
Ariz. — General  patronage. 

THE  MORAL  SINNER,  with  Dorothy  Dalton. — 
Good  program  picture  but  not  a special. — Frank 
Shepherd.  Majestic  theatre,  Biggar,  Sask.,  Canada. 
— General  patronage. 

THE  PURPLE  HIGHWAY,  with  Madge  Ken- 
nedy.— Just  an  ordinary  picture,  good  for  the 
small  town.  The  print  is  bad  on  this  one.  Seven 
reels. — Andrew  Rapp.  Theatorium.  Emienton,  Pa. 
— General  patronage. 

THE  PURPLE  HIGHWAY,  with  Madge  Ken- 
nedy.— Fair  picture  but  nothing  to  rave  about. — 
Frank  Shepherd.  Majestic  theatre,  Biggar,  Sask., 
Canada. — General  patronage. 

THE  FIGHTING  COWARD,  with  Cullen  Landis. 
A first  class  picture  and  took  well.  Good  com- 
edy drama. — Frank  Shepherd.  Majestic  theatre. 
Biggar,  Sask.,  Canada. — General  patronage. 

FOR  THE  DEFENSE,  with  Ethel  Clayton. — 
Fair. — Julius  Schmidt,  Grand  theatre.  Breese.  III. 
— General  patronage. 

RUGGLES  OF  RED  GAP,  with  a special  cast. 
— Would  have  been  better  in  six  reels.  It  took 
too  long  to  get  any  place.  Would  rate  it  a fair 
program.  Eight  reels.— C.  M.  Vail,  Blende  thea- 
tre, Benton,  Wis. — General  patronage. 

RUGGLES  OF  RED  GAP,  with  a special  cast. 
— Personally  I couldn’t  see  it.  and  my  patrons 


wondered  what  it  was  all  about.  A few  laughable 
situations,  but  nothing  to  it  otherwise.  Just 
another  picture. — Mrs.  W.  J.  Carter,  Maxine  the- 
atre. Croswell,  Mich. — Small  town  patronage. 

RUGGLES  OF  RED  GAP,  with  a special  cast.— 
Excellent  comedy  drama.  Pleased  everyone.  Eight 
reels. — Lynn  Overton,  Regent  theatre,  Bangor, 
Mich. — General  patronage. 

RUGGLES  OF  RED  GAP,  with  a special  cast. — 
Excellent  comedy  drama.  Pleased  everyone.  Eight 
reels. — Lynn  Overton.  Regent  theatre,  Bangor, 
Mich. — General  patronage. 

RUGGLES  OF  RED  CAP,  with  a special  cast. — 
Real  clean  comedy  drama  and  took  well.  Fit  for 
any  theatre.  Patrons  well  pleased. — Frank  Shep- 
herd, Majestic  theatre,  Biggar,  Sask.,  Canada. — 
General  patronage. 

TO  THE  LAST  MAN,  with  Richard  Dix. — Good. 
— Julius  Schmidt.  Grand  theatre,  Breese,  111. — 
General  patronage. 

TO  THE  LAST  MAN,  with  Richard  Dix.— Well 
named.  Too  rough.  Not  much  to  the  story,  and 
the  print  we  had  was  cut  so  as  to  make  con- 
nections poor.  Best  part  was  cut  out. — Mrs.  W. 
J.  Carter.  Maxine  theatre.  Croswell,  Mich. — Small 
town  patronage. 

TO  THE  LAST  MAN,  with  Richard  Dix.— This 
picture  is  a knockout  if  you  want  Westerns. 
Everybody  killed  but  the  camera  man.  Step  on 
this  one.  Seven  reels. — A.  Canahan.  Wallins  the- 
atre, Wallins  Creek,  Kjt. — General  patronage. 

TO  THE  LAST  MAN,  with  Richard  Dix.— Very 
good.  Some  said  that  they  liked  it  better  than 
“Covered  Wagon."  Zane  Grey’s  books  are  always 
good  drawing  cards.  Pleased  big  percentage. 
Many  good  comments.  Film  in  good  condition. 
Eight  reels. — Marion  Bodwell,  Paramount  theatre, 
Wyoming,  111. — General  patronage. 
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TO  THE  LAST  MAN,  with  Richard  Dix.— This 
is  very  good.  Many  said  the  best  picture  they 
had  seen,  to  follow  the  book.  Eight  reels. — Lynn 
Overton,  Regent  theatre,  Bangor,  Mich. — General 
patronage. 

WILD  BILL  HICKOK  with  William  S.  Hart.— 
Real  good  Hart  picture  that  did  not  draw  as  well 
as  some  of  his  other  productions.  Seven  reels. — 
Crosby  Bros.,  Lily  theatre,  Buffalo.  N.  Y. — Neigh- 
borhood patronage. 

WILD  BILL  HICKOK,  with  William  S.  Hart.— 
Good. — Julius  Schmidt.  Grand  theatre,  Bangor.  111. 
— General  patronage. 

AROUND  THE  WORLD  IN  THE  SPEEJACKS. 
— Rotten.  Eight  reels. — Lynn  Overton,  Regent 
theatre,  Bangor.  Mich. — General  patronage. 

AROUND  THE  WORLD  IN  THE  SPEEJACKS. 
— Good  adventure  film  bo  no  business.  Four  reels. 
— Crosby  Brothers  Lily  theatre,  Buffalo.  N.  Y. 
— Neighborhood  patronage. 

WOMAN  PROOF,  with  Thomas  Meighan. — Good 
picture  but  too  long.  Eight  reels.  — Crosby 
Brothers.  Lily  theatre,  Buffalo,  N.  Y. — Neighbor- 
hood patronage. 

SINGER  JIM  MC  KEE,  with  William  S.  Hart. 
—From  “Herald”  reports  I imagined  this  was  a 
pretty  weak  sister,  but  did  not  think  it  was  as 
bad  as  it  really  is.  The  reports  would  also  in- 
dicate that  “Wild  Bill  Hickok”  is  even  worse  than 
this,  but  I can  hardly  believe  it.  Where,  Oh 
where  is  our  old  friend  Bill  of  yesterday?  I hope 
the  next  time  Bill  decides  to  make  a picture  he 
will  call  me  in  to  think  up  a story  for  him.  I 
couldn’t  do  any  worse  than  this,  anyway,  and  I 
could  get  it  all  in  five  reels.  Seven  reels. — Wm. 
E.  Tragsdorf,  Trags  theatre,  Neillsville,  Wis. — 
Small  town  patronage. 

ZAZA,  with  Gloria  Swanson. — Did  not  please  the 
Swanson  fans.  The  acting  of  Miss  Swanson, 
however,  was  unusually  good.  Seven  reels. — D.  A. 
Kooker,  Happy  Hour  theatre,  Ewen,  Mich. — Coun- 
try patronage. 

BLUFF,  with  Agnes  Ayres. — Very  ordinary  pic- 
ture. Six  reels.  — Crosby  Bros.,  Lily  theatre, 
Buffalo.  N.  Y. — Neighborhood  patronage. 

THE  SILENT  PARTNER,  with  a special  cast. 
— A program  picture  that  will  let  you  get  away 
with  it.  I personally  did  not  see  it,  but  heard 
poor  comments. — A.  Catalano,  Victory  theatre, 
Rossiter,  Pa. — Mining  town  patronage. 

YOU  CAN’T  FOOL  YOUR  WIFE,  with  a special 
cast. — After  watching  the  “Herald”  reports  I ex- 
pected this  one  to  be  punk.  Buy  it  and  make 
money  on  it  if  you  don’t  have  to  pay  more 
than  program  price  for  it.  Drew  well  and  pleased 
for  me.  Six  reels. — Molly  A.  Robinson,  Majestic 
theatre,  Oran.  Mo. — General  patronage. 

WEST  OF  THE  WATER  TOWER,  with  Glenn 
Hunter. — Very  good  program  picture  that  pleased 
and  drew  fairly  well.  Seven  reels. — Crosby  Bros., 
Lily  theatre,  Buffalo.  N.  Y.  — Neighborhood 
patronage. 

HOMEWARD  BOUND,  with  Thomas  Meighan. 
A fine  sea  picture  with  a strong  story.  Pleased 
them  all.  Prints  not  1 or  2.  About  3.  Eight 
reels. — A.  Catalano,  Victory  theatre,  Rossiter,  Pa. 
— Mining  town  patronage. 

THE  TRAIL  OF  THE  LONESOME  PINE,  with 
Mary  Miles  Minter. — Paramount  asks  a little  more 
than  program  price  for  this,  but  it’s  worth  it. 
The  name  and  the  star  are  good  drawing  cards, 
and  it  pleases  after  you  get  them  in.  Six  reels. 
— Molly  A.  Robinson.  Majestic  theatre,  Oran,  Mo. 
— General  patronage. 

THE  TRAIL  OF  THE  LONESOME  PINE,  with 
Mary  Miles  Minter. — Very  good.  Everyone  well 
pleased.  Full  house. — A.  Pratt,  Dreamland  thea- 
tre, Fennville,  Mich. — General  patronage. 

BELLA  DONNA,  with  Pola  Negri. — Another  of 
Paramount’s  so-called  specials  that  flopped  for 
me.  Lost  money  on  this  one.  I wouldn’t  pay 
more  than  program  price  for  it.  Eight  reels. — 
Molly  A.  Robinson,  Majestic  theatre,  Oran,  Mo. 
— General  patronage. 

BLUEBEARD’S  EIGHTH  WIFE,  with  Gloria 
Swanson. — Very  poor  business.  I’m  off  of  Gloria 
Swanson’s  pictures.  There  are  a few  people  in 
every  small  town  who  go  daffy  over  these,  but 
that  doesn’t  help  the  box  office.  Paramount  held 
me  up  on  this,  too.  Six  reels. — Molly  A.  Robin- 
son, Majestic  theatre,  Oran,  Mo.  — General 
patronage. 

MY  AMERICAN  WIFE,  with  Gloria  Swanson. — 
Good.  Those  who  like  Gloria  Swanson  will  en- 
joy this  one,  and  Antonio  Moreno  is  always 
good. — Mrs.  W.  J.  Carter,  Maxine  theatre.  Cros- 
well,  Mich. — Small  town  patronage. 

MY  AMERICAN  WIFE,  with  Gloria  Swanson. — 
A fine  picture,  but  the  film  was  so  rotten  it 
spoiled  the  whole  thing.  I know  there  were  at 
least  two  hundred  patches.  It  was  a continual 
jerk  from  a mend.  The  picture  itself  is  very 


good. — W.  L.  Douglas,  Strand  theatre,  Newman 
Grove,  Neb. — Small  town  patronage. 

PRIDE  OF  PALOMAR,  with  Forrest  Stanley. — 
Here  is  a good  picture  of  world  war  veteran 
and  the  Japanese  in  California,  with  a whole  lot 
of  kick  in  it.  Pleased  a good  crowd.  Only 
fault,  a little  too  much  Catholic.  Seven  reels.- — 
Carl  Judge,  Iris  theatre,  Wheatland,  Wyo. — Coun- 
try town  patronage. 

SALOMY  JANE,  with  Leatrice  Joy. — Another 
good  Western  story.  Seven  reels. — C.  W.  Bray- 
man,  Empire  theatre.  Cedar  Springs,  Mich. — Small 
town  patronage. 

SALOMY  JANE,  with  Leatrice  Joy. — Just  a 
program  picture  that  you  can  buy  at  a reason- 
able price. — A Catalano,  Victory  theatre,  Ros- 
siter, Pa. — Mining  town  patronage. 

NOBODY’S  MONEY,  with  Jack  Holt. — A real 
good  picture.  Pleased  most  of  my  patrons. — 
Frank  Shepherd,  Majestic  theatre,  Biggar,  Sask., 
Canada, — General  patronage. 

LAWFUL  LARCENY,  with  Hope  Hampton.— 
Good  program  picture  if  it  wasn’t  for  that  hula 
dancing.  I did  not  have  much  of  a crowd.  Rainy 
weather.  Six  reels. — Andrew  Rapp,  Theatorium, 
Emlenton,  Pa. — General  patronage. 

HIS  CHILDREN’S  CHILDREN,  with  Bebe 
Daniels. — Took  a long  while  to  get  warmed  up. 
but  then  things  went  right  along.  Just  about 
two  reels  too  long.  However,  it  pleased  the  ma- 
jority. Eight  reels. — Paul  B.  Hoffman,  Legion 
theatre,  Holyrood,  Kan. — Small  town  patronage. 

ON  THE  HIGH  SEAS,  with  Dorothy  Dalton. — 
See  a report  or  two  panning  this  picture.  We 
class  same  as  above  average  entertainment.  Book 
it  as  a program  and  tell  them  you  have  a sea 
picture  that  will  entertain.  Six  reels. — S.  G. 
Fry.  Palace  theatre,  Omaha,  Tex. — Small  town 
patronage. 

MANSLAUGHTER,  with  Thomas  Meighan. — An 
extra  good  picture  and  you  can  call  it  a spe- 
cial. Very  good  lesson  and  plenty  of  entertain- 
ment. The  price  was  too  stiff  for  us  to  make 
any  money. — C.  W.  Brayman,  Empire  theatre. 
Cedar  Springs,  Mich. — Small  town  patronage. 

BLUE  BLAZES  RAWDEN,  with  William  S. 
Hart. — Fair  Western.  Sent  as  a substitute. — C. 
W.  Brayman.  Emprize  theatre.  Cedar  Springs, 
Mich. — Neighborhood  patronage. 

KICK  IN,  with  a special  cast. — Very  good  crook 
picture  if  your  patrons  like  that  style.  Eight 
reels. — C.  W.  Brayman,  Emprize  theatre.  Cedar 
Springs,  Mich. — Small  town  patronage. 

THE  SQUAW  MAN,  with  a special  cast. — A 
very  good  picture  with  rather  a sad  story  and 
ending,  but  logical.  Another  “Madam  Butterfly” 
tale.  Some  fine  scenes  and  film  in  good  shape. 
Worth  the  money  they  ask. — C.  W.  Brayman, 
Emprize  theatre.  Cedar  Springs,  Mich. — Neigh- 
borhood patronage. 

TO  HAVE  AND  TO  HOLD,  with  Bert  Lytell  — 
Paramount  certainly  treated  us  right  on  this. 
Bought  it  right,  and  a better  picture  has  not 
been  run  in  this  show.  Eight  reels. — K.  H.  Oliver, 
Garety  theatre.  Amory,  Miss. — General  patronage. 

WHEN  KNIGHTHOOD  WAS  IN  FLOWER, 
with  Marion  Davies. — Here  is  a real  picture,  and 
if  your  people  like  good  costume  pictures  of  his- 
torical character,  will  please.  It  pleased  ours. 
Eight  reels. — Carl  Judge,  Iris  theatre,  Wheatland, 
Wyo. — Country  town  patronage. 

FAIR  WEEK,  with  Walter  Hiers. — Read  many 
unfavorable  comments  on  this  one  and  thought 
sure  it  was  a lemon,  but  my  patrons  seemed  to 
like  it  and  had  many  favorable  comments  on  it. 
Nothing  big,  but  it  is  a good  program  picture. 
Five  reels. — Marion  Bodwell,  Paramount  theatre, 
Wyoming,  111. — General  patronage. 

FAIR  WEEK,  with  Walter  Hiers. — Its  length 
a redeeming  feature.  Five  reels. — Crosby  Brothers, 
Lily  theatre,  Buffalo,  N.  Y. — Neighborhood  pa- 
tronage. 

THE  NEXT  CORNER,  with  a special  cast. — “If 
it’s  a Paramount  picture,  it’s  the  best  show 
in  town.”  The  above  line  does  not  apply  to  this 
picture  if  you  have  opposition.  It’s  a picture 
that  sends  the  kiddies  home  to  tell  their  parents 
what  poor  pictures  you  show.  Seven  reels. — 
Crosby  Bros.,  Lily  theatre,  Buffalo,  N.  Y. — Neigh- 
borhood patronage. 

THE  NEXT  CORNER,  with  Conway  Tearle.— 
Regular  stuff.  Pleased  the  few  who  saw  it.  Six 
reels. — M.  J.  Babin,  White  Castle,  La. — General 
patronage. 

THE  LAW  OF  THE  LAWLESS,  with  Dorothy 
Dalton. — A fair  program  picture.  Alright  for  the 
week-time. — Frank  Shepherd,  Majestic  theatre, 
Biggar,  Sask.,  Canada. — General  patronage. 

STEPHEN  STEPS  OUT,  with  Douglas  Fair- 
banks, Jr, — Good  program  picture.  Young  Doug 
will  make  a real  star  in  a few  years.  Seven 


reels.— Lynn  Overton,  Regent  theatre,  Bangor, 
Mich. — General  patronage. 

TO  THE  LADIES,  with  special  cast. — Good  pro- 
gram picture.  Six  reels. — Crosby  Brothers,  Lily 
theatre,  Buffalo,  N.  Y. — Neighborhood  patronage. 

Pathe 

HOT  WATER,  with  Harold  Lloyd. — Doing  the 
biggest  business  that  has  ever  been  done  at  this 
theatre.  S.  R.  O.  out  every  performance.  In  my 
estimation  not  so  good  as  “Girl  Shy,”  but  Lloyd 
gets  them  in  at  any  price.  Five  reels. — Sam 
Minich,  Electric  theatre,  Chillicothe,  Mo. 

DYNAMITE  SMITH,  with  Charles  Ray.— Good 
acting,  but  did  niot  please  our  crowd.  Seven 
reels. — W.  S.  Owen,  Russell  theatre,  Brunswick, 
Mo. — Small  town  patronage. 

GIRL  SHY,  with  Harold  Lloyd. — This  is,  in  our 
opinion,  the  greatest  comedy  ever  produced.  It 
is  as  good  as  all  the  other  Lloyd’s  put  together. 
We  did  not  make  much  money  on  it,  however, 
inasmuch  as  Pathe  asks  unreasonable  price  for  it. 
We  are  laying  off  all  Lloyd’s  in  the  future  until 
they  give  us  a chance  to  make  a living.  Eight 
reels. — Charles  Kanerva,  Opera  House,  Sebeka, 
Minn. — Small  town  patronage. 

WHY  WORRY?  with  Harold  Lloyd.— Best  Lloyd 
picture  ever  shown  at  this  theatre.  Audience 
unable  to  keep  quiet.  Public  demands  mostly 
comedy  now  and  they  certainly  get  it  in  this 
picture.  Advise  everyone  to  buy  this  picture. 
Will  please  any  audience.  Six  reels. — Kreighbaum 
Brothers.  Char-Bell  theatre,  Rochester,  Ind. — Gen- 
eral patronage. 

WHY  WORRY?  with  Harold  Lloyd.— Good  pic- 
ture and  pleased  one  hundred  per  cent,  but  you 
cannot  make  any  money  on  Lloyd  pictures  be- 
cause you  have  to  pay  it  all  out  in  film  rental. 
Even  if  you  do  good,  you  have  to  split  fifty  fifty 
with  the  company,  and  when  it’s  all  over  you  come 
out  even  without  a penny  left  for  your  invest- 
ment. — Marion  Bodwell,  Paramount  theatre, 
Wyoming,  111. — General  patronage. 

THE  CALL  OF  THE  WILD,  with  Buck.— This 
picture  drew  well  and  proved  good.  Many  favor- 
able comments  on  beautiful  scenery  and  the  won- 
derful dog’s  acting.  Seven  reels. — Meece  & Hale, 
New  Opera  House,  Dexter,  Kans.  — General 
patronage. 

THE  CALL  OF  THE  WILD,  with  Buck.— Good. 
— Julius  Schmidt,  Grand  theatre,  Breese,  III. — 
General  patronage. 

THE  KING  OF  WILD  HORSES,  with  Rex.— Did 
more  business  on  this  than  some  of  the  much 
advertised  super  specials.  No  kicks  from  patrons. 
Five  reels. — D.  A.  Kooker.  Happy  Hour  theatre, 
Ewen.  Mich. — Country  patronage. 

THE  KING  OF  WILD  HORSES,  with  Rex.— 
Extraordinary  picture  that  was  well  received. 
Should  please  most  anywhere.  Five  reels. — 
Crosby  Bros.,  Lily  theatre,  Buffalo,  N.  Y. — 
Neighborhood  patronage. 

THE  KING  OF  WILD  HORSES,  with  Rex.— 
They  went  just  simply  wild  over  this  one,  al- 
though we  would  not  class  it  as  much  of  a 
picture.  This  is  another  lesson  for  us,  not  to 
judge  them  by  what  we  think  ourselves.  Five 
reels. — Charles  Kanerva,  Opera  House,  Cebeka, 
Minn. — Small  town  patronage. 

THE  KING  OF  WILD  HORSES,  with  Rex.— A 
very  fine  picture  which  draws  young  and  old. 
Everybody  loves  a horse.  Five  reels. — C.  M.  Vail, 
Blende  theatre,  Benton,  Wis. — General  patronage. 

THE  KING  OF  WILD  HORSE,  with  Rex.— 
Horse  lovers  should  not  fail  to  see  this  picture. 
It  is  different  than  ordinary  run  of  pictures. 
The  horse  is  the  big  drawing  power.  Five  reels. 
— A.  B.  O’Toole,  Star  theatre.  Crystal,  N.  D. — 
General  patronage. 

THE  KING  OF  WILD  HORSES,  with  Rex.— 
Good. — Julius  Schmidt,  Grand  theatre,  Breese,  111. 
— General  patronage. 

DR.  JACK  with  Hanold  Lloyd. — Good  crowd, 
matinee  and  evening,  on  election  day,  and  fair 
crowd  next  night.  Everyone  says  it  was  great. 
Six  reels. — Y.  M.  C.  A.  theatre,  Morenci,  Ariz. 
• — General  patronage. 

Principal 

THE  MINE  WITH  THE  IRON  DOOR,  with  a 

special  cast. — Excellent  picture.  Based  on  story 
by  Harold  Bell  Wright.  Drew  well  and  pleased 
generally  at  increased  prices.  Eight  reels. — 
Y.  M.  C.  A.  theatre,  Morenci,  Ariz.  — General 
patronage. 

THE  SPIDER  AND  THE  ROSE,  with  Alice 
Lake. — About  the  poorest  thing  we  ever  ran. 
Too  bad  to  put  a cast  like  this  with  such  a poor 
story.  Seven  reels. — A.  Canahan,  Wallins  theatre, 
Wallins  Creek,  Ky. — General  patronage. 

LISTEN  LESTER,  with  Harry  Myers.- Pleased 
the  crowd  very  much  and  did  good  for  me. — G- 
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J.  Ritter,  Regent  theatre,  Gogota,  N.  J. — General 
patronage. 

LISTEN  LESTER,  with  Harry  Myers.— Very 
fine  picture  and  one  that  pleased  our  patrons.  Six 
reels. — Noble  theatre,  Marshfield,  Ore. — Small 
town  patronage. 

Prod.  Dist.  Corp. 

HOLD  YOUR  BREATH,  with  Dorothy  Devore. 
— Gave  this  to  the  Legion  for  a benefit  for 
Armistice  Day  and  they  did  well  and  were  tickled 
pink  with  the  attraction.  It's  another  “Safety 
Last”  in  everything  but  the  price.  Dorothy  De- 
vore, pulling  same  stunts  as  Lloyd,  makes  a hit. 
Fine  tie-up  for  a benefit  for  any  Legion  Post. — 
Joe  Hewitt,  Strand  theatre,  Robinson,  III. — Mixed 
patronage. 

ANOTHER  SCANDAL,  with  Lois  Wilson.— This 
is  not  the  kind  for  my  town.  They  might  get 
by  with  this  kind  in  the  big  towns,  but  the 
small  towns  better  lay  off.  Too  many  suggestive 
scenes.  Six  reels. — W.  D.  Patrick,  Strand  theatre, 
Florala,  Ala. — General  patronage. 

MIAMI,  with  Betty  Compson.  — This  picture 
seemed  to  arouse  some  interest  and  drew  quite 
well,  but  consider  it  a bit  too  spicy  for  small 
town  patronage.  Showed  evidence  in  twio  places 
of  having  been  cut  by  censors  and  undoubtedly 
should  have  been,  but  why  make  them  like  that 
in  the  first  place?  Exhibitors  do  not  want  sala- 
cious scenes,  nor  does  the  public.  Entertainment 
value  about  average. — C.  A.  Miller,  Strand  theatre, 
Alma.  Mich. — Small  town  patronage. 

THE  NIGHT  HAWK,  with  Harry  Carey.— Good 
Western,  but  Carey  can  do  better.  The  first  of 
the  new  Careys,  from  which  we  expect  a good 
deal.  Six  reels. — Carl  Judge,  Iris  theatre.  Wheat- 
land,  Wyo. — Country  town  patronage. 

THE  NIGHT  HAWK,  with  Harry  Carey.— If 
your  patrons  like  Westerns,  this  one  will  register 
nearly  100  per  cent.  Six  reels. — D.  B.  Follett, 
Star  theatre.  Gibsonburg,  Ohio.  — General 
patronage. 

TIGER  THOMPSON,  with  Harry  Carey.  — An 
excellent  Western  picture.  Believe  it  to  be  Carey’s 
best.  Business  poor,  as  Westerns  have  only  aver- 
age draw  in  my  house. — A.  Fineman,  New  McKee 
theatre,  Pittsburgh.  Pa. — Neighborhood  patronage. 

THE  DRIVIN’  FOOL,  with  Wally  Van.— This  is 
a good  fast  moving  story  but  is  hardly  worth 
what  they  want  for  it  in  a small  town.  Six  reels. 
— C.  W.  Brayman,  Emprize  theatre.  Cedar  Springs, 
Mich. — Small  town  patronage. 

THE  DRIVIN’  FOOL,  with  Wally  Van.— Good 
fast  moving  comedy  drama.  Something  doing 
every  minute.  Worth  a run  on  every  screen  in 
the  country.  Six  reels. — Lynn  Overton.  Regent 
theatre,  Bangor,  Mich. — General  patronage. 

THE  DRIVIN’  FOOL,  with  Wally  Van.— Good. 
— Julius  Schmidt,  Grand  theatre,  Breese,  III. — 
General  patronage. 

FRENCH  HEELS,  with  Irene  Castle. — Fair. — 
Julius  Schmidt,  Grand  theatre,  Breese,  HI. — Gen- 
eral patronage. 

THE  MAN  FROM  GLENGARRY,  with  a special 
cast. — Very  good  picture  but  no  special.  Want  a 
little  too  much  for  it.  Six  reels. — C.  W.  Bray- 
man, Emprize  theatre.  Cedar  Springs,  Mich.— 
Small  town  patronage. 

THE  MAN  FROM  GLENGARRY,  with  a special 
cast. — This  is  a good  story  of  Northwest  logging 
country.  Good  photography  and  scenery.  Well 
liked  by  everyone  that  saw  it.  Seven  reels. — 
Lynn  Overton,  Regent  theatre,  Bangor,  Mich. — 
General  patronage. 

THE  MAN  FROM  GLENGARRY,  with  a special 
cast. — Good.  — Julius  Schmidt,  Grand  theatre, 
Breese,  III. — General  patronage. 

MICHAEL  O’HALLORAN,  with  a special  cast. 
— This  is  an  exceilent  children’s  picture  and  makes 


a good  Sunday  night’s  entertainment.  Story  by 
Gene  Stratton  Porter.  Seven  reels. — Lynn  Over- 
ton,  Regent  theatre,  Bangor,  Mich. — General  pa- 
tronage. 

THE  OLD  FOOL,  with  a special  cast. — A dandy 
good  little  picture,  but  failed  miserably  as  a box 
office  attraction.  Perhaps  the  title  was  unattrac- 
tive. Six  reels. — Rex.  P.  Barrett,  Cozy  theatre, 
Columbia.  Mo. — General  patronage. 

FREE  AIR. — Good. — Julius  Schmidt,  Grand 
theatre,  Breese.  III. — General  patronage. 

THE  MAN  OF  THE  FOREST,  with  a special 
cast. — A picture  that  will  please.  Several  good 
comments  on  this  one.  Play  it  as  a Zane  Grey 
story.  Six  reels. — W.  D.  Patrick.  Strand  theatre, 
Dothan,  Ala. — General  patronage. 

THE  HOOSIER  SCHOOLMASTER,  with  a spe- 
cial cast. — Good  story,  good  cast,  but  spoiled  in 
the  making.  Too  dark. — Bert  Silver,  Silver  Fam- 
ily theatre.  Greenville  Mich. — General  patronage. 

DOLLAR  DEVILS,  with  a special  cast. — Good. — 
Julius  Schmidt,  Grand  theatre.  Breese,  III. — Gen- 
eral patronage. 

THE  MARK  OF  THE  BEAST,  with  a special 
cast. — A fair  program  picture  that  I used  on 
Saturday  and  am  sorry  for  it.  Takes  better  than 
that  on  that  day. — A Catalano,  Victory  theatre, 
Rossiter,  Pa. — Mining  town  patronage. 

THE  CRITICAL  AGE,  with  a special  cast. — 
Fair. — Julius  Schmidt,  Grand  theatre,  Breese,  III. 
— General  patronage. 

THE  RAPIDS,  with  a special  cast. — Just  an 
ordinary  program  picture  that  was  made  worse 
by  the  poor  condition  of  the  second  reel.  Pleased 
a little  over  half.  Five  reels. — Paul  B.  Hoffman, 
Legion  theatre,  Holyrood,  Kan.  — Small  town 
patronage. 

DOWN  TO  THE  SEA  IN  SHIPS,  with  a special 
cast. — An  interesting  story  but  long  drawn  out 
and  padded.  The  big  scene  comes  short  and  quick 
and  is  really  the  only  exciting  thing  in  it.  Hardly 
worth  the  price.  — C.  W.  Brayman.  Emprize 
theatre.  Cedar  Springs,  Mich.  — Neighborhood 
patronage. 

United  Artists 

AMERICA,  a D.  W.  Griffith  production. — A real 
special  in  every  sense  of  the  word.  United 
Artists  gave  me  a chance.  Did  not  have  to  sell 
my  chairs  to  play  this  and  sure  pleased  my 


patrons  by  charging  regular  admission.  If  Harold 
Lloyd  thinks  he  is  worth  $100  in  my  theatre. 
I should  have  paid  $500  for  "America.” — A.  Fine- 
man,  New  McKee  theatre,  Pittsburgh,  Pa. — • 
Neighborhood  patronage. 

AMERICA,  a D.  W.  Griffith  production. — Play- 
ing return  date.  This  is  the  only  picture  that 
ever  played  lola  for  six  days.  Good  business. 
You  can’t  go  wrong  on  this  one.  Eleven  reels. — 
Tom  Magruder,  Elite  theatre,  lola,  Kan. — General 
patronage. 

DOROTHY  VERNON  OF  HADDON  HALL, 
with  Mary  Pickford. — Mary  says  Bye-bye  to  the 
common  people  every  time  she  appears  in  these 
highbrow  costume  stories.  She  is  fine  in  this 
and  the  production  is  fine,  but  the  box  office 
starves  to  death.  Why,  oh  why  don’t  the  powers 
that  be  get  hep  to  themselves  and  put  stars  in 
pictures  that  will  appeal  to  the  masses.  In  most 
small  towns  there  is  a dividing  line  in  which  the 
way  people  prefer  to  sit  at  shows,  at  least  I 
have  found  this  so  in  several  towns,  and  on 
both  nights  of  this  showing,  the  West  side  of 
our  house  (right  side)  where  the  high-brows  sit. 
was  pretty  well  filled,  but  the  East  side,  where 
the  laboring  and  common  classes  sit.  it.  looked 
like  a cyclone  had  hit  that  section  of  the  house. 
What  more  proof  do  you  want,  that  you  can’t 
cater  to  the  classes?  Ten  reels. — Joe  Hewitt, 
Strand  theatre,  Robinson,  111. — Mixed  patronage. 

A WOMAN  OF  PARIS,  with  Edna  Purviance. 
— Disappointed  in  this  one.  While  this  picture 
was  good,  patrons  were  disappointed  in  this  one 
and  told  me  so.  Not  the  kind  for  a small  town. 
— Frank  Shepherd,  Majestic  theatre,  Biggar,  Sask., 
Canada. — General  patronage. 

ORPHANS  OF  THE  STORM,  a D.  W.  Griffith 
production. — A really  wonderful  picture.  Some 
were  loud  in  their  praise  and  others  wished  that 
they  hadn’t  gone.  Personally  liked  it. — W.  L. 
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“A  Fine  box-office  magnet  for  any  theatre” 

(Trade  Review) 

“A  fine  box-office  magnet  for  any  theatre.  . . . Hits  the  popular 
taste.  . . . Money  has  not  been  spared.  . , . Lavishly  gorgeous 
interiors,  . . . Interest  and  suspense  constantly  increasing.  . , . 

Pungent  thrills,  jazz  and  romance.  . . . The  photoplay  is  excel- 
lent.”— Exhibitors  Trade  Review. 
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IN  CASH  PRIZES 

Will  be  distributed  to  Movie  Fans 
of  the  U.  S.  A.  and  Canada  by 

FILM  BOOKING  OFFICES 

and  Associated  Arts,  Inc. 


in  connection  with  the  extraordinary  exploitation  and  merchandising  plan  on  Asso- 
ciated Arts’  big  melodrama — originally  titled  ‘^Hard  Cash” — and  now  carrying  the 
temporary  working  title  of  “ON  THE  STROKE  OF  THREE,”  filmed  from  a sensa- 
tional Henry  Payson  Dowst  story  that  appeared  in  the  Saturday  Evening  Post. 

Prizes  for  the  best  titles  will  be  awarded  as  follows:  First  prize,  $1,000.00. 
Second  prize,  $250.00.  Third  prize,  $100.00.  Fourth  prize,  $75.00.  Next  seven 
prizes,  $50.00  each.  Next  live  prizes,  $20.00  each.  Next  seventy  prizes,  $10.00 
each.  Next  sixty  prizes,  $5.00  each.  Total,  151  cash  prizes,  $3,000.00. 

Contest  starts  Dec.  15th,  1924.  Ends  June  30,  1925.  In  the  event  of  a tie, 
each  tying  contestant  will  receive  the  full  amount  of  the  prize  tied  for.  Judges  of 
the  contest  will  be  MOTION  PICTURE  NEWS,  MOVING  PICTURE  WORLD, 
EXHIBITORS  HERALD,  ASSOCIATED  ARTS,  Inc.,  and  FILM  BOOKING 
OFFICEIS  of  America,  Inc. 

An  entire  line  of  special  advertising  material  has  been  prepared  that  simplifies 
the  whole  plan,  as  this  special  matter  explains  the  contest  quickly  and  simply  to  all 
fans.  Special  1 and  3 sheet  posters,  lobby  cards,  window  cards,  throwaways,  her- 
alds, slides,  etc.  Exhibitors  not  bothered  with  replies  or  the  handling  of  any  details 
whatsoever.  All  the  exhibitor  will  have  to  do  is  his  regular  advertising,  announc- 
ing the  contest  two  to  three  weeks  in  advance  by  slides,  posters,  heralds,  etc.  In 
order  to  conform  with  the  United  States  Postal  laws,  all  matter  will  carry  line  read- 
ing: “It  is  not  necessary  to  pay  any  money  to  enter  this  contest.  Any  person  may 
compete  by  securing  free  at  the  box  office  of  any  theatre  showing  the  picture,  a 
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synopsis  giving  an  outline  of  the  story,  which  will  enable  that  person  to  suggest  a 
title  after  reading  the  same/*  Here  is  a whale  of  a merchandising  plan  that  will 
not  only  enable  your  patrons  to  compete  for  fine  prizes,  but  which  will  entertain 
them  with  a masterful  melodrama  starring  KENNETH  HARLAN,  MARY  CARR 
and  MADGE  BELLAMY,  three  screen  favorites,  alone  a guarantee  of  capacity  for 
any  theatre. 

On  every  piece  of  Advertising  material  it  explicitly  states  eis  follows : 

“THE  MANAGEMENT  OF  THE  THEATRE  HAS  NOTHING  AT  ALL  TO  DO  WITH  THE 
AWARDING  OF  THE  PRIZES.  THE  PRIZES  WILL  BE  AWARDED  BY  FILM  BOOKING 
OFFICES  AFTER  THE  JUDGES  HAVE  SELECTED  THE  NAME  OF  THE  WINNERS.”  Also  on 
each  piece  of  matter  appears  the  following:  “$3,000.00  in  cash, — ^The  Prize  Money — has  been  deposited 
with  the  CHEILSEA  EXCHANGE  BANK,  1600  Broadway,  New  York,  for  payment  to  the  winners  of 
the  Contest,  after  the  contest  closes.” 

Get  a copy  of  our  big  Press  Book,  “ON  THE  STROKE  OF  THREE,”  and  look  for  the  endless 
number  of  remarkable  exploitation  ideas  that  guarantee  you  capacity  on  this  contest. 

All  F.  B.  O.  salesmen  are  now  in  the  field  selling  “ON  THE  STROKE  OF  THREE.”  Ask  your 
F.  B.  O.  salesman  to  give  you  more  details  of  the  bigness  of  this  merchandising  plan. 

151  cash  prizes  that  give  your  patrons  just  as  big  a chance  to  win  as  any  other  community  in  the 
country.  With  this  plan  your  audiences  get  a triple  value  and  a triple  entertainment. 

First,  you  show  them  a great  picture;  second,  you  give  them  a chance  to  win  151  cash  prizes 
with  a total  of  $3,000.00;  third,  should  any  one  of  your  patrons  win,  you  give  your  patrons  an  additional 
thrill  by  presenting  the  prize  to  the  winner  or  winners  from  your  stage  on  another  capacity  night. 

Here’s  a whale  of  a plan  for  packing  your  theatre,  giving  everyone  am  evening  of  the  most  de- 
lightful entertainment,  plus  this  contest,  with  an  opportunity  for  your  patrons  to  win  some  of  the 
151  prizes  of  $3,000.00  cash.  WATCH  FOR  FURTHER  ANNOUNCEMENTS. 

FILM  BOOKINC  OFFICES 

723  Seventh  Avenue,  New  York,  N.  Y.  Exchanges  Everywhere 

Sales  Office,  United  Kingdom,  26-27  D’Arblay  Street,  Wardour  St.,  London,  W.  I.,  Eng. 
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True  Talk  No.  20 


By  John  B.  Rock 

General  Manager,  Vitagraph,  Inc. 


December  13 — 


Here’s  a wire  from  President 
Albert  E.  Smith  who  is  back  on 
the  West  Coast.  I’m  passing  it 
on  to  yon  because  it’s  real  true 
talk,  my  friends. 

“After  four  months  in  the 
East  and  abroad  I find  Vita- 
graph  production  at  the  high 
peak  of  its  history. 

“David  Smith  is  shooting 

‘Pampered  Youth’ a great 

picture  from  Booth  Tarking- 
ton’s  Pulitzer  Prize  novel,  ‘The 
Magnificent  Ambersons’;  J. 
Stuart  Blackton  is  finishing 
with  Nazimova  in  ‘The  Re- 
deeming Sin’. 

“Continuities  of  ‘Baree,  Son 
of  Kazan’  and  ‘Steele  of  the 
Royal  Mounted’  by  James 
Oliver  Curwood  and  ‘In  the 
Garden  of  Charity’  by  Basil 
King,  are  now  being  com- 
pleted. Production  begins 
soon. 

“Tell  our  exhibitor  friends 
that  production  is  keeping 
step  in  step  with  their  de- 
mands. 

“All  big  — all  real  box 
office  ticket  sellers!’’ 

What  a Vitagraph  salesman 
promises,  you  can  believe.  His 
work  is  backed  by  the  oldest  and 
most  stable  motion  picture  com- 
pany in  the  world. 


DiDuglas,  Strand  theatre,  Newman  Grove,  Neb.” 
Small  town  patronage. 

RICHARD  THE  LION  HEARTED,  with  Wallace 
Beery.” A real  good  picture  and  well  acted. 
Pleased  ninety  per  cent. — Frank  Shepherd,  Ma- 
jestic theatre,  Biggar,  Sask.,  Canada.  — General 
patronage. 

GARRISON'S  FINISH,  with  Jack  Pickford. — 
This  picture  pleased  my  patrons.  Has  good  racing 
and  is  well  acted  throughout.  Eight  reels. — 
Meece  & Hale,  New  Opera  House,  Dexter,  Kan. 
— General  patronage. 

DOUGLAS  FAIRBANKS  IN  ROBIN  HOOD.— 
One  of  the  best  ever  played.  Splendid  entertain- 
ment throughout. — Frank  Shepherd,  Majestic  the- 
atre, Biggar,  Sask.,  Canada. — General  patronage. 

TESS  OF  THE  STORM  COUNTRY,  with  Mary 
Pickford. — Was  afraid  of  this  -one,  but  it  regis- 
tered good  at  the  box  office.  Play  it.  Ten  reels. 
— D.  B.  Follett,  Star  theatre,  Gibsonburg,  Ohio. — 
General  patronage. 

TESS  OF  THE  STORM  COUNTRY,  with  Mary 
Pickford. — Did  a very  nice  business  at  regular 
admission  prices.  You  can  buy  it  right.  Good 
print  and  good  service  out  of  Kansas  City.  Ten 
reels. — A.  D.  Brawner,  Jewel  theatre.  Hooker, 
Okla. — Small  town  patronage. 

TESS  OF  THE  STORM  COUNTRY,  with  Mary 
Pickford. — The  last  Pickford  picture  we  ever  ex- 
pect to  run.  They  are  good  and  we  cannot  under- 
stand why  our  folks  won’t  come  out  to  see  them. 
We  run  this  at  no  raise  in  price — advertised  it 
well — and  got  less  than  the  usual  business  and 
lost  money  on  a Saturday  program,  which  is 
something  we  never  did  before.  Ten  reels. 
Dinsmore  & Son,  Majestic  theatre,  Weiner,  Ark. 
— General  patronage. 

THE  WHITE  ROSE,  a D.  W.  Griffith  produc- 
tion.— Good  picture  and  drew  well  here.  Bought 
reasonable. — Frank  Shepherd,  Majestic  theatre, 
Biggar,  Sask.,  Canada. — General  patronage. 

THE  BIRTH  OF  A NATION,  a D.  W.  Griffith 
production. — Ever3none  knows  the  quality  of  this 
picture.  Its  drawing  power  remains  the  same. 
This  is  at  least  the  fourth  time  here  and  we 
had  S.  R.  O.  out  for  three  days.  Twelve  reels.- — • 
Rex  P.  Barrett,  Cozy  theatre,  Columbia,  Mo. — 
Small  town  patronage. 

ONE  EXCITING  NIGHT,  a D.  W.  Griffith  pro- 
duction.— Here  is  a mystery  picture  par  excellent. 
It  keeps  you  guessing  from  start  to  finish.  Too 
long,  drags  first  three  reels,  then  goes  good. 
The  storm  is  also  too  long.  Cut  this  to  eight 
reels,  and  it  would  be  a knockout  for  a regular 
program  picture.  Eleven  reels. — Giacoma  Bros., 
Crystal  theatre.  Tombstone,  Ariz.  — General 
patronage. 

THE  IRON  TRAIL,  with  a special  cast. — Rex 
Beach  story  with  7,000  feet  of  film  ruined.  Slow 
and  draggy  throughout.  You  sit  through  it  think- 
ing something  will  happen  and  the  end  is  the 
big  punch  scene.  Seven  reels. — A.  D.  Brawner, 
Jewel  theatre.  Hooker,  Okla. — Small  town  patron- 
age. 

THE  MARK  OF  ZORO,  with  Douglas  Fairbanks. 
— A little  old  but  it  went  over  fairly  good.  A 
dandy  picture.  Eight  reels. — D.  B.  Follett,  Star 
theatre,  Gibsonburg,  Ohio. — General  patronage. 

THE  MARK  OF  ZORO,  with  Douglas  Fairbanks. 
— A real  picture  which  can  be  bought  at  a fair 
price.  Played  it  last  night,  very,  few  turning  out, 
but  if  talking  will  do  any  good  I surely  ought 
to  have  a full  house  to-night,  when  we  are  play- 
ing it  again,  for  I am  boosting  it  heartily  to 
everyone  I see.  Unlike  Cal  Coolidge,  I just  have 
t*o  talk.  It  pays,  in  the  moving  picture  game. 
Nine  reels. — Dorothy  B.  Strauss,  Bonita  theatre, 
Copperhill,  Tenn. — Small  town  patronage. 

THE  SHRIEK  OF  ARABY.  with  Ben  Turpin.— 
This  is  not  bad  but  it’s  been  made  so  long  ago 
that  you  can  notice  the  earmarks  of  the  advance 
in  the  industry  in  several  ways.  For  an  after- 
noon kiddie  shows  this  might  be  a good  subject. 
We  showed  it  on  Saturday  and  it  failed  to  register 
with  a grown-up  audience.  Showed  Semon  in 
“Horseshoes”  on  same  program — that  saved  our 
life. — Wm.  Hoefs,  Queen  theatre.  Ft.  Stockton, 
Tex. — General  patronage. 

Universal 

HIT  AND  RUN,  with  Hoot  Gibson. — If  yiour 
patrons  like  baseball.  Western,  society  or  what, 
book  this  picture  and  tell  them  everything.  It’s 
Okay  and  will  please  95  per  cent.  Although  we 
paid  too  much,  that’s  no  fault  of  picture.  Book 
it  and  boost.  Six  reels. — S.  G.  Fry.  Palace  the- 
atre. Omaha.  Tex. — Small  town  patronage. 

K — THE  UNKNOWN,  with  a special  cast. — Just 
an  average  picture.  Not  worth  paying  extra 
money  for.  Universal  has  made  better  pictures 
and  sold  them  for  a great  deal  less.  Very  poor 
business. — Noble  theatre,  Marshfield,  Ore. — Gen- 
eral patronage. 


WINE,  with  a special  cast. — Universal  is  giv- 
ing us  some  good  stuff,  if  they  have  gone  high 
on  them.  “Wine”  is  a real  special  having  a poor 
star  but  it  will  stand  all  the  boosting  you  can 
give  it.  Play  it  and  boost  it.  Seven  reels. — K.  H. 
Oliver,  Gayety  theatre.  Amory,  Miss. — General 
patronage. 

LOVE  AND  GLORY,  with  Madge  Bellamy. — 
Rupert  Julian,  who  directed  this  picture,  did  not 
have  as  good  material  to  work  with  as  he  had  in 
“Merry  Go  Round.”  However,  he  turned  out  an 
entertaining  picture  that  is  decidedly  different 
from  the  general  run.  Business  fair  for  three 
days. — John  W.  Hawkins,  Capitol  theatre.  New 
Bedford.  Mass. — General  patronage. 

LOVE  AND  GLORY,  with  Madge  Bellamy. — 
Why  in  the  world  do  producers  insist  upon  a 
top  rental  for  such  trash  ? A terrible  picture. 
Worse  than  the  old-time  dollar  a reel  stuff.  Seven 
reels. — Noble  theatre.  Marshfield,  Ore. — General 
patronage. 

DARING  CHANCES,  with  Jack  Hoxie. — Good. 
Here  is  a dandy  Western  that  will  please  your 
Hoxie  fans.  Went  over  fine  here.  The  race  in 
this  will  raise  them  out  of  their  seats.  Pleased 
all.  Five  reels. — C.  L.  Brown,  Dreamland  theatre, 
Fullerton,  La. — Small  town  patronage. 

RIDE  FOR  YOUR  LIFE,  with  Hoot  Gibson.— 
Good  picture  but  not  as  good  as  some  older  pic- 
tures of  his. — A.  Pratt.  Dreamland  theatre,  Fenn- 
ville.  Mich. — General  patronage. 

BROADWAY  OR  BUST,  with  Hoot  Gibson.— 
This  is  more  like  it.  Though  not  all  Western, 
Hoot  plays  cowboy  part,  even  in  New  York,  and 
gets  over  good.  Six  reels. — Carl  Judge,  Iris  the- 
atre, Wheatland.  Wyo. — Country  town  patronage. 

BpOADWAY  OR  BUST,  with  Hoot  Gibson.— 
Good.  My  patrons  like  Hoot  Gibson  and  I got 
this  semi-Western  comedy  over  in  good  shape. 
Six  reels. — W.  D.  Patrick,  Strand  theatre.  Florala, 
Ala. — General  patronage. 

THE  HUNCHBACK  OF  NOTRE  DAME,  with 
Lon  Chaney. — A wonderful  production.  Never  has 
been  anything  made  to  equal  it.  I am  not  so 
sure  that  it  pleases  in  the  small  town.  We  didn’t 
make  anything  and  we  didn’t  get  a good  deal 
from  the  exchange.  Never  again.  If  Universal 
had  kept  their  promises  we  might  have  made  some 
cash. — Mrs.  W.  J.  Carter,  Maxine  theatre,  Cros- 
well,  Mich. — Small  town  patronage. 

THE  HUNCHBACK  OF  NOTRE  DAME,  with 
Lon  Chaney. — A wonderful  attraction  in  every 
sense  of  the  word,  but  it’s  for  people  who  pa- 
tronize the  higher  class  theatres.  Not  for  the 
small  town.  Business  very  poor.  Twelve  reels. — 
C.  W.  Langacher,  New  Glarus  theatre.  New 
Glarus,  Wis. — General  patronage. 

BIG  TIMBER,  with  William  Desmond. — Just  a 
fair  program  picture.  Our  business  off  about 
fifteen  to  twenty  per  cent  on  this  run.  Five 
reels. — ^Rex  P.  Barrett,  Cozy  theatre,  Columbia, 
Mo. — Small  town  patronage. 

RECKLESS  AGE,  with  Reginald  Denny. — An 
extra  good  picture  from  every  angle.  Pleased 
100  per  cent.  Did  extra  good  business  against 
“The  Covered  Wagon.”  Good  enough  for  any 
house. — R.  W.  Bohls,  Queen  theatre,  Taylor.  Tex. — 
General  patronage. 

THE  BACK  TRAIL,  with  Jack  Hoxie. — An  ex- 
tra good  program  picture. — Bert  Silver,  Silver 
Family  theatre,  Greenville,  Mich. — General  pa- 
tronage. 

THE  SHOCK,  with  Lon  Chaney. — Not  a spe- 
cial by  any  means.  Earthquake  is  the  only  thing 
worth  while  about  it. — Frank  Shepherd,  Majestic 
. theatre,  Biggar,  Sask.,  Canada. — General  patron- 
age. 

A CHAPTER  IN  HER  LIFE,  with  a special 
cast. — This  is  a beautiful  story  and  for  some  rea- 
son drew  more  children  than  I have  had  for  a 
long  time.  However,  it  did  not  draw  the  adults 
as  well  as  it  should,  but  the  picture  is  immense, 
and  the  story  is  one  that  will  please  anyone.  A 
little  old,  but  that  is  no  drawback  to  it.  Six 
reels. — C.  V.  Anderson,  Oak  theatre,  Oakdale, 
Neb. — General  patronage. 

SPORTING  YOUTH,  with  Reginald  Denny.— 
’This  is  one  of  the  best  audience  pictures  for 
months.  They  raise  up  in  their  seats  for  this  one. 
Don’t  pass  this  one  up.  Brother.  Book  it  and 
please  them.  It  has  the  stuff  to  do  it.  Seven 
reels. — Meece  & Hale,  New  Opera  House,  Dexter, 
Kan. — General  patronage. 

SPORTING  YOUTH,  with  Reginald  Denny.— 
Dandy  picture  to  poor  business.  This  feature 
ought  to  give  satisfaction  anywhere.  Seven  reels. — 
D.  A.  Kooker.  Happy  Hour  theatre,  Ewen,  Mich. — 
Country  patronage. 

THUNDERING  DAWN,  with  J.  Warren  Kerri- 
gan.— This  was  a fair  picture,  but  not  the  kind 
people  are  wanting  to  see.  There  was  plenty  of 
thunder  and  also  dawn.  In  fact,  so  much  that  it 
got  tiresome.  Too  much  lightning.  If  you  haven’t 
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booked  it,  lay  off  and  book  something  more  wiorth- 
while.  Seven  reels. — C.  A.  Linsley,  Opera  House, 
Soldier  Summit,  U. — Railroad  patronage. 

RAILROADED,  with  Herbert  Rawlinson. — Many 
good  comments  on  this.  A little  better  than  the 
average  program  picture.  Five  reels. — C.  L. 
Brown,  Dreamland  theatre,  Fullerton,  La. — Small 
town  patronage. 

THE  STORM  DAUGHTER,  with  Priscilla  Dean. 
— Good  sea  story,  wonderful  storm  and  shipwreck 
scene.  Pleased  here.  Six  reels. — Meece  & Hale. 
New  Opera  House.  Dexter,  Kan. — General  patron- 
age. 

THE  DARLING  OF  NEW  YORK,  with  Baby 
Peggy. — Pleased  the  children  best  of  all.  Grown 
up  people  also  pleased.  Baby  Peggy  is  at  her 
best  in  this  one.  Seven  reels. — Meece  & Hale, 
New  Opera  House,  Dexter,  Kan. — General  patron- 
age. 

FORTY  HORSE  HAWKINS,  with  Hoot  Gibson. 
— This  was  substituted  for  "Ramblin’  Kid”  and 
was  simply  awful.  The  last  Gibson  I intend  to 
book.  This  picture  killed  him  here.  Good  star, 
but  shown  in  the  wrong  class  of  pictures.  Five 
reels. — Meece  & Hale,  New  Opera  House,  Dexter. 
Kan. — General  patronage. 

CROSSED  WIRES,  with  Gladys  Walton.— A very 
good  little  comic  picture.  Pleased  all.  As  much 
as  I am  running  Universal  pictures,  they  are 
all  good.  Film  broke  twice.  Five  reels. — Fred 
Boeselager,  Opera  House,  Hilbert,  Wis. — General 
patronage. 

Vitagraph 

THE  CLEAN  HEART,  with  Percy  Marmont.— 
Wonderful  production.  Believe  it  better  than  “If 
Winter  Comes.”  Business  good.  If  sob  pictures 
draw,  be  sure  to  play  this. — A.  Fineman,  New 
McKee  theatre,  Pittsburgh,  Pa. — Neighborhood  pa- 
tronage. 

CAPTAIN  BLOOD,  with  J.  Warren  Kerrigan.— 
Although  I consider  this  one  of  the  best  pictures 
on  the  market  today,  from  the  entertainment 
standpoint,  it  has  poor  box  office  value.  Spent 
more  money  advertising  this  picture  than  I did 
on  "Covered  Wagon,”  and  did  not  realize  any  re- 
sults from  it  whatever.  The  picture  just  simply 
will  not  pull  them  in.  Jt  will  satisfy  those  that 
come  but  it  has  no  drawing  power.  Kerrigan 
plays  a wonderful  part.  Film  in  fair  condition. 
Ten  reels. — Marion  Bodwell,  Paramount  theatre, 
Wyoming,  III. — General  patronage. 

ONE  LAW  FOR  THE  WOMAN,  with  Cullen 
Landis. — Here  is  a pretty  good  Western  that  gave 
general  satisfaction  to  small  crowd.  Church  and 
scarlet  fever  scare  ruined  business.  Ran  Educa- 
tional comedy,  “For  Land’s  Sake,”  with  this  one. 
It  is  a little  old,  but  is  an  “iser”  yet,  I’ll  say. 
Six  reels. — E.  W.  McClelland,  Rex  theatre,  Gil- 
man City,  Mo. — Small  town  patronage. 

BEHOLD  THIS  WOMAN,  with  Irene  Rich.— A 
good  title  and  a good  picture.  It’s  sure  to  please. 
While  it’s  not  a big  picture,  it  will  get  them  in, 
and  that  means  something.  Book  it.  You  can’t 
go  wrong.  First  class  print.  Vitagraph  have 
some  real  features  now. — Mrs.  W.  J.  Carter, 
Maxine  theatre,  Croswell,  Mich. — Small  town  pa- 
tronage. 

LET  NOT  MAN  PUT  ASUNDER,  with  Pauline 
Frederick. — This  one  should  go  over  good  in  any 
house.  I did  not  take  in  enough  to  pay  rental. 
Seven  reels. — D.  B.  Follett,  Star  theatre,  Gibson- 
burg,  O. — General  patronage. 

LET  NOT  MAN  PUT  ASUNDER,  with  Pauline 
Frederick. — This  is  one  ripe,  juicy  lemon.  Lay 
off.  They  will  sell  it  to  you  as  a "super-special,” 
but  you  will  be  sorry.  Seven  reels. — Charles  Kan- 
erva.  Opera  House,  Sebeka,  Minn. — Small  town 
patnonage. 

THE  CODE  OF  THE  WILDERNESS,  with  Alice 
Calhoun. — Very  good  Western  with  an  excellent 
cast  and  good  story,  but  just  a little  too  long. 
Seven  reels. — Y.  M.  C.  A.  theatre,  Morenci,  Ariz. — 
General  patronage. 

THE  CODE  OF  THE  WILDERNESS,  with  Alice 


Calhoun. — Good  outdoor  picture.  Plenty  of  action. 
Will  please  any  place  where  they  want  this  type 
of  picture.  A small  town  theatre  can’t  afford 
to  pass  this  one  up. — Mrs.  W.  J.  Carter,  Maxine 
theatre,  Croswell,  Mich. — Small  town  patronage. 

MY  MAN,  with  a special  cast. — Personally  did 
not  care  for  this,  but  more  than  the  usual  num- 
ber expressed  themselves  as  pleased.  Business 
poor  but  probably  no  fault  of  picture. — G.  J. 
Ritter,  Regent  theatre,  Gogota,  N.  J. — General  pa- 
tronage. 

ON  THE  BANKS  OF  THE  WABASH,  with 
Mary  Carr. — Made  a hit  here.  Pictures  like  this 
are  a pleasure  to  show.  This  is  a good  one.  Seven 
reels. — Meece  & Hale,  New  Opera  House,  Dexter, 
Kan. — General  patronage. 

ON  THE  BANKS  OF  THE  WABASH,  with 
Mary  Carr. — Contrary  to  most  of  the  reports, 
this  one  pleased  them  95  per  cent.  Seven  reels. — 
Charles  Kanerva,  Opera  House,  Sebeka,  Minn. — - 
Small  town  patronage. 

PIONEER  TRAILS,  with  Cullen  Landis. — Had 
fair  business  on  this  picture,  and  it  is  a good 
picture,  but  a long  ways  from  being  any  com- 
petitor of  “The  Covered  Wagon,”  although  they 
claim  it  is.  Seven  reels. — C.  W.  Brayman,  Em- 
prize  theatre.  Cedar  Springs,  Mich. — Small  town 
patronage. 

THE  MAN  FROM  BRODNEY’S,  with  J.  Warren 

Kerrigan. — This  as  a special  filled  the  bill,  as  all 
Vitagraph  pictures  of  late.  Was  classy.  Eight 
reels. — Meece  & Hale,  New  Opera  House,  Dexter, 
Kan. — General  patronage. 

THE  MAN  FROM  BRODNEY’S,  with  J.  Warren 
Kerrigan. — A fair  program  picture  — no  more. 
Eight  reels. — C.  A.  Linsley,  Opera  House,  Sol- 
dier Summit,  U. — Railroad  patronage. 

THE  NINETY  AND  NINE,  with  Colleen  Moore. 
— Had  them  meet  me  on  the  street  next  day  and 
tell  me  how  they  enjoyed  this  one.  Personally, 
it  made  a hit  with  me.  I call  it  a dandy.  Seven 
reels.— Meece  & Hale,  New  Opera  House.  Dexter, 
Kan. — General  patronage. 

THE  MATRIMONIAL  WEB,  with  Alice  Cal- 
houn.— Just  a fair  little  picture.  Rather  amus- 
ing and  good  acting,  with  fair  plot.  Miss  Cal- 
houn is  a clever  actress  and  the  picture  seemed 
to  please  most  of  a Saturday  night  crowd.  Five 
reels. — R.  Ross  Riley.  Wigwam  theatre,  Oberlin, 
Kan. — General  patronage. 


Warner  Brothers 

CORNERED,  with  Marie  Prevost.  Here  is  one 
of  those  pictures  that  keeps  you  interested  from 
the  start  to  the  very  last  foot  of  film.  It's  a 
good  picture  and  pleased  those  that  saw  it.  Didn’t 
seem  to  draw  so  good,  though.  Didn’t  get  average 
business.  Six  reels, — Sam  Minich,  Electric  the- 
atre, Chillicothe,  Mo. 

THE  LOVER  OF  CAMILLE,  with  Monte  Blue. — 
If  you  like  posing  and  a little  acting  and  no 
entertainment  whatever,  boiok  this.  People  walked 
out.  About  three  said  they  liked  it,  so  I guess  it 
pleased  three  per  cent.  A wonderful  flop  for  a 
small  town. — A.  F.  Jenkins,  Community  theatre, 
David  City,  Neb. — General  patronage. 

THIS  WOMAN,  with  a special  cast. — Good  pic- 
ture but  not  much  for  business.  Seven  reels. — 
Noble  theatre,  Marshfield,  Ore. — General  patron- 
age. 

FIND  YOUR  MAN,  with  Rin  Tin  Tin. — This 
picture  will  go  over  anywhere.  Buy  it  and  run 
it.  This  picture  is  a top  notcher.  Seven  reels. — 
Tom  Magruder,  Elite  theatre,  lola,  Kan. — General 
patronage. 

FIND  YOUR  MAN,  with  Rin  Tin  Tin.— A fine 
story  and  splendid  acting  by  the  dog.  Attracted 
a splendid  business  for  three  nights.  Seven  reels. 
— Noble  theatre,  Marshfield,  Ore. — General  pa- 
tronage. 

LUCRETIA  LOMBARD,  with  Irene  Rich. — A 
good  picture  with  a poor  title,  which  accounts 
fdr  its  poor  drawing  power.  The  cast  in  this 
picture  is  excellent,  and  the  story  good.  Most 
any  other  title,  however,  would  have  been  better, 
except  “Flaming  Passion,”  which  is  the  substitute 
being  used.  — W.  H.  Creal,  Suburban  theatre, 
Omaha,  Neb. — Neighborhood  patronage. 

BEAU  BRUMMEL,  with  John  Barrymore. — Good 
picture,  good  acting,  but  Oh,  Lord,  don’t  give  us 
any  more  ten  reel  pictures.  Working  people 
haven’t  got  time,  and  there  are  no  cushions  in 
our  seats  anyway.  Ten  reels. — W.  D.  Patrick, 
Strand  theatre,  Florala,  Ala. — General  patronage. 

THE  MARRIAGE  CIRCLE,  with  Monte  Blue.— 
One  of  the  best.  People  who  saw  it  raved  over  it, 
but  it  failed  to  draw,  possibly  due  to  playing  it 
on  first  real  cold  Sunday  of  the  season.  But  the 
picture  certainly  is  a good  one. — C.  A.  Miller, 
Strand  theatre,  Alma,  Mich. — Small  town  patron- 
age. 


Reviewers  unanimous  in  praise! 

We  have  given  you  the  reports  of  all  the  reviewers. 

You  have  noted  that  they  are  unanimous  in  their  praise.  They 
agree  that  this  picture  is  a first-class  box-office  attraction,  with 
thrills,  jazz  and  romance,  lavishly  produced,  and  with  a stellar 
cast.  Now  see  and  believe! 

The  Howard  Estabrook  Production 

THiPRItEortlWnY 

Directed  by  Charles  Giblyn 

with  Hope  Hampton,  Harrison  Ford,  Mary  Aston 
Arthur  Edmund  Carew  and  Dagmar  GodowsKy 
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TIGER  BOSE,  with  Lenore  Ulric. — The  best 
classic,  but  did  not  draw.  Everyone  who  saw  it 
liked  it.  Showed  two  days.  Second  day  did  not 
pay  expenses. — A Catalano,  Victory  theatre,  Ros- 
siter.  Pa. — Mining  town  patronage. 

DADDIES,  with  a special  cast.— A cracking  good 
comedy  drama.  For  pure  entertainment  this  is 
hard  to  beat.  Lots  of  witty  subtitles  and  comedy. 
Seven  reels. — D.  A.  Kooker  Happy  Hour  theatre. 
Ewen,  Mich. — Country  patronage. 

GEORGE  WASHINGTON,  JR.,  with  Wesley 
Barry. — A fine  picture.  It  pleased  the  kiddies 
and  satisfied  the  old.  It  has  action,  fun  and  a 
strong  story. — A.  Catalano,  Victory  theatre,  Ros- 
siter.  Pa.— Mining  town  patronage. 

LITTLE  JOHNNY  JONES  with  Johnny  Hines. 
— A rattling  good  picture  and  pleased  well. — 
Prank  Shepherd.  Majestic  theatre.  Biggar.  Sask.. 
Canada. — General  patronage. 

GEORGE  WASHINGTON  JR.,  with  Wesley 
Barry. — This  is  the  best  thing  that  we  have  seen 
Wesley  in  yet,  and  we  have  run  them  all.  We 
find  it  most  pleasant  to  do  business  with  Warner 
Bros.,  as  they  have  the  goods,  and  do  not  soak 
us  on  them,  either.  Six  reels. — Charles  Kanerva, 
Opera  House,  Sebeka,  Minn. — Small  town  patron- 
age. 

CONDUCTOR  1492  with  Johnny  Hines. — The 
picture  is  good  and  the  cast  excellent.  Photography 
also  fine.  Story  above  par,  or.  I might  say. 
above  average.  This  pnoduction  also  made  us 
some  money. — Wm.  H.  Creal,  Suburban  theatre. 
Omaha.  Neb. — Neighborhood  patronage. 

CONDUCTOR  1492,  with  Johnny  Hines.— This 
is  one  of  the  finest  comedies  we  have  ever  run. 
and  it  didn’t  cost  us  much,  either.  Buy  it,  and 
boost  it  to  the  sky.  It  will  stand  it.  Seven 
reels. — Charles  Kanerva.  Opera  House,  Sebekan, 
Minn. — Small  town  patronage. 

MAIN  STREET,  with  Monte  Blue.— This  is  old, 
but  a fine  picture.  Can  be  bought  so  you  can 
make  a little  on  it.  Nine  reels. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Neb. — General  patronage. 

MAIN  STREET,  with  Monte  Blue.  — A good 
story  and  a good  picture  that  did  not  draw  and 
that  we  were  held  up  for  on  rental.  All  of  the 
Warner  pictures  that  we  have  shown  were  good, 
but  we  paid  too  much  for  them.  They  will  have 
to  give  us  better  prices  if  we  buy  more  of  them. 
An  exhibitor  has  a right  to  expect  to  make  a 
living  while  he  is  helping  producers  and  dis- 
tributors to  make  millions.  Nine  reels. — H.  M. 
Face  & Sons.  Elmac  theatre.  Maple  Rapids,  Mich. 
— Small  town  patronage. 

BROADWAY  AFTER  DARK,  with  a special 
cast. — A very  fine  picture.  Satisfied  them  all. 
A splendid  cast.— Bert  Silver,  Silver  Family  the- 
atre, Greenville,  Mich. — General  patronage. 

HEROES  OF  THE  STREET,  with  Wesley  Barry. 
— This  is  a typical  Barry  picture,  with  heart  in- 
terest. action  n’everything  required  to  make  a 
picture  appeal  to  audience.  They  will  like  this 
one — young  and  old.  Seven  reels. — S.  G.  Fry, 
Palace  theatre.  Omaha,  Tex.— Small  town  patron- 
age. 

State  Rights 

BAFFLED,  with  Franklin  Farnum. — A good 
Western  picture.  Franklin  Farnum  seems  to  be 
well  liked  here.  Had  a fair  crowd.  Ran  this  on 
Tuesday  night.  Five  reels. — Andrew  Rapp,  The- 
atorium,  Emlenton,  Pa. — General  patronage. 

BUTTERFLY  RANGE,  with  Neal  Hart.  — A 
dandy  Western  that  pleased  100  per  cent.  Print 
in  good  condition.  Five  reels. — L.  Deyo,  Miers 
theatre,  Schoharie,  N.  Y.— General  patronage. 

THE  DISCIPLE  (Tri)  with  William  S.  Hart.— 
An  extra  good  Western  picture.  It’s  the  best 
William  S.  Hart  picture  I’ve  played,  and  I’ve 
had  a number  of  them.  Print  in  fine  condition. 
Five  reels. — L.  Deyo,  Miers  theatre.  Schoharie. 
N.  Y. — General  patronage. 

THE  EAGLE’S  CLAW,  with  Big  Boy  Williams. 
— Nothing  to  this  one.  Lay  off.  Very  poor  plot, 
a little  comedy,  and  a lot  of  mystery.  In  fact, 
the  picture  is  a mystery  to  me  yet. — Jeff  Burn- 
ett, Gem  theatre,  Dumas.  Ark. — Small  town  pa- 
tronage. 

GIRLS  MEN  FORGET,  with  Patsy  Ruth  Miller. 
— ’This  is  a dandy  program  picture  that  pleased 
them  all.  The  name  don’t  do  it  justice,  but  I 
suppose  they  do  run  out  of  names.  Pleased  one 
hundred  per  cent. — A.  F.  Jenkins,  Community 
theatre,  David  City,  Neb. — General  patronage. 

THE  HELLION,  with  J.  B.  Warner. — Another 
fair  Western  picture.  Warner  is  pretty  well  liked 
and  he  usually  supplies  some  kick  in  his  pic- 
tures. Five  reels. — W.  A.  Clark,  Jr.,  Castle  the- 
atre, Havana,  111. — General  patronage. 

HOW  WOMEN  LOVE,  with  Betty  Blythe. — Just 
a fair  offering.  Six  reels. — Lynn  Overton.  Regent 
theatre,  Bangor,  Mich. — General  patronage. 


THE  ISLE  OF  VANISHING  MEN,  with  a spe- 
cial cast.- Nothing  to  get  excited  over.  Eight 
reels. — Giacoma  Bros.,  Crystal  theatre.  Tombstone, 
Ariz. — General  patronage. 

LET’S  GO,  with  Richard  Talmadge. — A good 
stunt  picture  that  will  please  the  average  audi- 
ence. Six  reels. — D.  B.  Follett,  Star  theatre,  Gib- 
sonburg,  Ohio. — General  patronage. 

THE  MAN  FROM  HELL’S  RIVER,  with  Roy 
Stewart. — Good  Northern  story  with  Roy  Stewart 
and  Rin  Tin  Tin.  Seven  reels. — Lynn  Overton, 
Regent  theatre,  Bangor.  Mich.— General  patron- 
age. 

MIDNIGHT  SHADOWS,  with  Edward  Cobb.— 
Fair.  A lot  of  mystery  here  but  too  many  de- 
tectives after  one  man.  Story  not  well  con- 
nected. Cobb  tries  to  play  too  cute  some  times. 
He  won’t  do  anything  any  more. — W.  A.  Clark, 
Jr.,  Castle  theatre,  Havana,  111. — Small  town  pa- 
tronage. 

A MOTION  TO  ADJOURN,  with  a special  cast. 
— Kyne’s  name  didn’t  help  this  one  any,  and  I 
would  have  to  rate  the  picture  as  very  poor. 
Five  reels. — Wm.  E.  Tragsdorf,  'Trags  theatre, 
Neillsville,  Wis.— Small  town  patronage. 

NEGLECTED  WOMEN,  with  a special  cast. — 
Not  much  of  a picture,  a story  that  has  been 
rehashed  so  much  that  it  makes  you  hate  hash. 
Seven  reels. — W.  A.  Clark,  Jr.,  Castle  theatre. 
Havana,  111. — General  patronage. 

$1,000  REWARD  with  Big  Boy  Williams. — Just 
an  ordinary  Western,  not  very  much  to  it.  Five 
i-eels. — Andrew  Rapp.  Theatorium,  Emlenton,  Pa. 
— General  patronage. 

ORPHAN  SALLY  with  Maud  Sylvester. — A 
dandy  comedy  drama.  Good  print.  Five  reels. — 
L.  Deyo,  Miers  theatre,  Schoharie,  N.  Y. — General 
patronage. 

OTHER  MEN’S  DAUGHTERS,  with  Mable 
Forest. — This  is  a very  good  program  picture 
and  satisfied  all.  Six  reels — M.  H.  McDonnell, 
Badger  Opera  House,  Merrill,  Wis. — Neighbor- 
hood patronage. 

PAYABLE  ON  DEMAND,  with  Leo  Maloney. — 
Here  is  a good  clean  comedy  Western.  Not  much 
fighting,  but  plenty  of  action  to  keep  them  in- 
terested. Only  six  characters  in  the  story,  which 
is  out  of  the  ordinary.  This  one  will  please  your 
Western  patrons.  Business  was  good  in  spite  of 
a free  street  show  as  opposition.  Five  reels. 
— ^Chas.  E.  Lawrence,  Star  theatre,  Tuckerman, 
Ark. — General  patronage. 

RECKLESS  RIDER  BILL,  with  a special  cast. — 
This  is  our  first  one  of  this  star — that  is,  if  you 
call  him  a "star.”  Very  little  punch  in  this  one. 
A couple  of  good  fights.  Hope  his  next  pictures 
are  better. — W.  A.  Clark,  Jr.,  Castle  theatre. 
Havana,  HI. — Small  town  patronage. 

RESTLESS  WIVES,  with  a special  cast. — "Very 
good.  Heard  very  many  favorable  comments ; 
more  so  than  on  many  higher  priced  ones. — L.  M. 
Jones,  Arcadia  theatre,  Vandergrift,  Pa. — Gen- 
eral patronage. 

RIDERS  OF  MYSTERY,  with  William  Cody. — 
Good.  A good  Western  with  plenty  of  punch 
and  action,  and  "Bill”  can  fight  as  well  as  ride. 
He  will  please.  This  is  our  first  one.  Five  reels. — 
W.  A.  Clark.  Jr.,  Castle  theatre,  Havana,  III. — 
Small  town  patronage. 

THE  SAGE  BRUSH  TRAIL,  with  Roy  Stew- 
art.— Good  picture.  Six  reels. — Lynn  Overton, 
Regent  theatre,  Bangor,  Mich. — General  patron- 
age. 

SHADOWS  OF  WHITE  CHAPEL,  with  a spe- 
cial cast. — A real  good  picture  and  appeared  to 
please  well. — Frank  Shepherd,  Majestic  theatre, 
Biggar,  Sask.,  Canada. — General  patronage. 

SON  OF  KISSING  CUP,  with  a special  cast. — 
A real  good  picture.  Splendid  racing  scenes  of 
the  English  Derby  gives  it  a real  finish.  Took 
well  here. — Frank  Shepherd,  Majestic  theatre. 
Biggar,  Sask.,  Canada. — General  patronage. 

THE  SPEED  SPOOK,  with  Johnny  Hines. — One 
of  the  best  action  pictures  I’ve  ever  seen.  A 
picture  that  will  please  all  classes.  Had  fine 
business  on  this  one,  as  I do  on  all  of  Hines’. 
Outside  of  Harold  Lloyd,  I think  Hines  is  the 
best  drawing  card  I have.  Play  this  by  all  means 
and  boost  it  to  the  skys,  as  it  will  stand  it.  Seven 
reels. — Chas.  E.  Lawrence,  Star  theatre,  Tucker- 
man, Ark. — General  patronage. 

WATERFRONT  WOLVES,  with  Ora  Carew.— 
Very  good  picture.  Not  a special,  but  the  kind 
of  a picture  the  average  person  wants  to  see. 
If  your  patrons  like  action  pictures  don’t  fail  to 
get  in  touch  with  the  producer  at  once  because 
these  are  the  pictures  that  the  general  public 
wants.  If  its  action  they  want.  Renown’s  got  It. 
Film  in  good  condition.  Five  reels. — Marion  Bod- 
well,  Paramount  theatre,  Wyoming,  111. — General 
patronage. 
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THE  •YELLOW  PASSPORT,  with  CTara  Kim- 
ball  Young. — Here’s  a dandy  picture  that  should 
please  any  kind  of  a crowd.  Fine  print.  Fiva 
reels. — L.  Deyo,  Miers  theatre,  Schoharie,  N.  V.— ■ 
General  patronage. 

Serials 

THE  FAST  EXPRESS  (Universal),  with  Wil- 
liam Duncan. — On  the  second  episode  and  looks 
like  it’s  going  to  be  a winner.  I consider  it  better 
than  "Steel  Trail.”  Two  reels. — C.  L.  Brown, 
Dreamland  theatre,  Fullerton,  La. — Small  tewn  pa- 
tronage. 

INTO  THE  NET  (Pathe),  with  Edna  Murphy,— 
Just  showed  second  episode  and  seems  to  be  hold- 
ing up  well.  It  is  different  than  the  ordinary 
serial  and  should  please.  So  far  the  acting,  story 
and  suspense  have  been  fine.  'Two  reels. — ^Wm.  E. 
Tragsdorf,  Trags  theatre,  Neillsville,  Wis. — Small 
town  patronage. 

THE  IRON  MAN  (Universal),  with  Albertini. — 
It  is  a serial  that  every  small  town  should  show. 
Plenty  of  action.  A strong  story  and  good  cast. 
Book  it.  Two  reels. — A.  Catalano,  Victory  theatre, 
Rossiter,  Pa. — Mining  town  patronage. 

Short  Subjects 

EDUCATIONAL 

EXTRA,  EXTRA,  with  Lloyd  Hamilton. — Fair. — 
Julius  Schmidt,  Grand  theatre,  Breese,  111. — Gen- 
eral patronage. 

FLYING  FINANCE. — This  comedy  is  extra  good. 
I find  all  of  the  Educational  comedies  are  good.— 
Bert  Silver,  Silver  Family  theatre,  Greenville, 
Mich. — General  patronage. 

F.  O.  B.,  with  Lloyd  Hamilton. — Fair.  Two 
reels. — Julius  Schmidt,  Grand  theatre,  Breese,  111. 
— General  patronage. 

HOLD  TIGHT,  a Mermaid  comedy. — A good 
comedy.  Most  Mermaid  comedies  are  good.  Two 
reels. — J.  W.  Andresen,  Rialto  theatre,  Cozad, 
Neb. — General  patronage. 

LOOK  OUT  BELOW. — ^Very  good.  Two  reels. — 
Julius  Schmidt,  Grand  theatre,  Breese,  111. — Gen- 
eral patronage. 

ROLL  ALONG. — Fair. — Julius  Schmidt,  Grand 
theatre,  Breese,  111. — General  patronage. 

RUNNING  WILD.— Good.  Two  reels.— Julius 
Schmidt,  Grand  theatre,  Breese,  111. — General  pa- 
tronage. 

STUPID  BUT  BRAVE,  with  A1  St.  John.— One 
of  the  funniest  comedies  in  which  A1  St.  John 
has  appeared.  Two  reels. — John  W.  Hawkins, 
Capitol  theatre.  New  Bedford,  Mass. — General  pa- 
tronage. 

FILM  BOOKING  OFFICES 

FIGHTING  BLOOD,  with  George  O’Hara. — Have 
just  finished  the  last  round  of  the  second  series 
and  must  report  that,  as  a whole,  they  were  ex- 
tra good  entertainment  and  their  drawing  power 
helped  the  box  office.  Two  reels. — ^Wm.  E.  Trags- 
dorf, ’Trags  theatre,  Neillsville,  Wis. — Small  town 
patronage. 

THE  TELEPHONE  GIRL,  with  Alberta  Vaughn. 
— Number  3,  the  best  yet.  Some  of  you  boys 
are  missing  something  by  not  booking  these  at 
comedy  price.  They  are  fine.  Two  reels. — S.  G. 
Fry,  Palace  theatre,  Omaha,  Tex. — Small  town  pa- 
tronage. 

THE  TELEPHONE  GIRL,  with  Alberta  Vaughn. 
— This  is  good,  like  all  the  others  we  played.  Do 
not  understand  why  this  did  not  do  as  well  at 
box  office  as  others,  but  we  have  these  puzzles 
once  in  a while.  Two  reels. — C.  V.  Anderson,  Oak 
theatre,  Oakdale,  Neb. — General  patronage. 

THE  TELEPHONE  GIRL,  with  Alberta  Vaughn. 
The  fans  missed  Gale  in  the  first  two  pictures. 
They  liked  "Fighting  Blood"  better.  Two  reels. — 
A.  Catalano,  Victory  theatre,  Rossiter,  Pa. — Min- 
ing town  patronage. 

FOX 

MONKS  A LA  MODE,  an  Imperial  comedy. — A 
good  monkey  comedy.  If  you  like  monkey  com- 
edies, buy  these.  The  monks  are  clever.  Two 
reels. — J.  W.  Andresen,  Rialto  theatre,  Cozad,  Neb. 
— General  patronage. 

ORPHANS  with  Clyde  Cook. — This  Is  an  aver- 
age comedy.  They  all  try  to  climb  buildings  since 
Lloyd  made  "Safety  Last.”  Two  reels. — S.  G.  Fry, 
Palace  theatre,  Omaha,  Tex. — Small  town  patron- 
age. 

PATHE 

BIG  MOMENTS  FROM  LITTLE  PICTURES, 
with  Bill  Rogers.— Fair. — Julius  Schmidt,  Grand 

theatre,  Breese,  111. — General  patronage. 

DIPPY  DOO  DADS. — Not  so  good.  Two  reels. — 
A.  F.  Jenkins,  Community  theatre.  David  City, 
Neb. — General  patronage. 
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EVERY  MAN  FOR  HIMSELF,  with  Our  Gang. 
— This  is  as  good  as  the  average  Gang,  with  many 
new  mechanical  devices.  Everyone  liked  it.  Two 
reels. — A.  P.  Jenkins,  Community  theatre,  David 
City,  Neb. — General  patronage. 

FLIP  FLOPS,  a Sennett  comedy. — Do  not  know 
where  they  got  the  title,  but  it  is  a good  comedy. 
The  elephant  is  extra  good  in  this  one.  Twio 
reels.  — Robert  L.  Anderson,  Olympic  theatre, 
Forks,  Wash. — Small  town  patronage. 

FLYING  FEVER,  an  Aesop  Fable.— The  best 
fable  we  ever  used. — Crosby  Bros.,  Lily  theatre, 
Buffalo,  N.  Y. — Neighborhood  patronage. 

GOING  TO  CONGRESS,  with  Will  Rogers.— 
Fair. — Julius  Schmidt,  Grand  theatre,  Breese,  111. — 
General  patronage. 

GREAT  MOMENTS  FROM  LITTLE  PICTURES, 
with  Will  Rogers. — A mighty  good  comedy  that 
gets  the  laughs,  thereby  doing  its  full  duty.  Two 
reels. — R.  C.  Geeting,  Lyric  theatre,  Chappell, 
Neb. — Small  town  patronage. 

PICKING  PEACHES,  with  Harry  Langdon. — - 
Not  exactly  a comedy  for  a Sunday  school,  but 
it  caused  more  laughter  than  the  usual  comedy. 
Two  reels. — Dinsmore  & Son.  Majestic  theatre. 
Weiner,  Ark. — General  patronage. 

PUBLICITY  PAYS,  a Hal  Roach  comedy. — Can 
anyone  tell  me  where  and  who  makes  1 reel  com- 
edies that  are  worth  a d — ? I haven’t  been  able 
to  find  any.  One  reel. — S.  C.  Fry.  Palace  theatre. 
Omaha.  Tex. — Small  town  patronage. 

A QUIET  STREET,  with  Our  Gang.— Not  a 
laugh  in  the  first  reel  and  not  many  in  the  sec- 
ond. The  dog  chasing  the  villian  gets  all  the 
laughs  there  are  in  this.  The  Gang  comedies  are 
nearly  always  good,  but  this  one  did  not  register. 
Two  reels. — Dinsmore  & Son,  Majestic  theatre, 
Weiner,  Ark. — General  patronage. 

THE  SHEIK,  an  Aesop  Fable. — We  find  these 
fables  are  O.  K. — Dinsmore  & Son,  Majestic  the- 
atre, Weiner,  Ark. — General  patronage. 

SPRING  FEVER,  a Sunshine  comedy. — ^Very 
good. — A.  F.  Jenkins,  Community  theatre.  David 
City,  Neb. — General  patronage. 

A TOUGH  WINTER,  with  Snub  Pollard.— The 
best  Pollard  comedy  I have  run.  It  brings  the 
laughs.  Why  say  more?  Two  reels. — C.  L.  Brown, 
Dreamland  theatre,  Fullerton,  La. — Small  town  pa- 
tronage. 

WHY  ELEPHANTS  LEAVE  HOME.— Ran  this 
on  my  serial  night,  and,  for  an  educational  pic- 
ture, seemed  to  please.  Two  reels. — Wm.  E.  Trags- 
dorf,  Trags  theatre,  Neillsville,  Wis. — Small  town 
patronage. 

UNIVERSAL 

FIGHT  AND  WIN,  with  Jack  Dempsey. — Have 
run  all  but  the  last  one  and  they  are  far  below 
Denny  in  the  first  series  of  “Leather  Pushers.” 
Only  two  of  them  were  what  we  would  term  good. 
The  rest  were  only  fair,  two  positive  junk.  Also, 
to  our  surprise,  none  of  them  drew  as  well  as 
the  “Leather  Pushers.”  Expected  much  larger 
house,  as  we  thought  Dempsey  would  draw.  The 
series  as  a whole  was  a distinct  disappointment 
from  every  standpoint,  and  we  paid  twice  as  much 
for  these  as  we  did  for  the  “Leather  Pushers.” 
That’s  the  way  she  goes.  Funny  ol’  biz ! Two 
reels  each. — Henry  W.  Gauding,  Lincoln  theatre, 
Pittsburgh,  Pa. — General  patronage. 

GUMP  COMEDIES,  with  Joe  Murphy. — “Andy’s 
Hat  in  the  Ring”  is  certainly  a novelty.  The 
shots  from  the  New  York  convention  and  “Safety 
Last”  make  it  great.  “Gump  West  Bound”  is 
extra  good. — Bert  Silver,  Silver  Family  theatre, 
Greenville,  Mich. — General  patronage. 

HYSTERICAL  HISTORY.  — These  are  very 
clever  and  well  liked.  Something  new  and  dif- 
ferent. One  reel. — Carl  Judge,  Iris  theatre,  Wheat- 
land,  Wyo. — Country  town  patronage. 

CHECKING  OUT,  with  Pal. — A comedy  well 
pleased  here.  I had  reports  saying  they  wiould 
give  any  thing  to  own  that  dog.  He  does  some 
fine  acting  in  this  comedy.  Two  reels. — W.  D. 
Patrick,  Strand  theatre,  Dothan,  Ala. — General 
patronage. 

THE  CRY  BABY,  with  Slim  Summerville. — A 
crackin’  good  one  and  pleased  a fair  crowd.  This 
pair  are  getting  popular  with  my  audience.  Try 
them.  They  will  draw  where  known.  One  reel. 
C.  V.  Anderson,  Oak  theatre,  Oakdale,  Neb. — Gen- 
eral patronage. 

SO  THIS  IS  PARIS,  with  Jack  Dempsey. — Can- 
not say  anything  good  for  these  “Fight  and  Win” 
stories.  They  don’t  draw  any  extra  business,  but 
they  cost  as  much  as  a feature.  Better  lay  off 
of  them  and  buy  a good  two-reel  comedy  instead. 
Two  reels.— A.  D.  Brawner,  Jewel  theatre.  Hooker, 
Okla. — Small  town  patronage. 


SWEET  DADDY,  with  Charles  Chase. — Not  ex- 
actly a riot,  but  quite  a few  good  laughs  in  it. 
One  reel.  — Wra.  E.  Tragsdorf,  Trags  theatre, 
Neiilsville.  Wis. — Small  town  patronage. 

THE  TITLE  HOLDER,  with  Jack  Dempsey.— 
This  is  one  of  the  “Fight  and  Win”  pictures. 
They  are  all  good,  but  they  mean  absolutely  noth- 
ing at  the  box  office.  We  paid  too  much  money 
for  them.  Two  reels. — John  W.  Hawkins,  Capitol 
theatre.  New  Bedford,  Mass. — General  patronage. 

WILLIAM  TELL. — Good  one-reel  comedies.  They 
are  in  very  good  shape.  This  one  was  a little 
different.  Played  this  one  with  “One  Night  In 
Rome.”  One  reel. — Andrew  Rapp.  Theatorium, 
Bmlenton,  Pa. — General  patronage. 

VITAGRAPH 

THE  BARNYARD,  with  Larry  Semon. — About 
the  best  Semon  picture  we  have  used.  A lot  of 
amusing  slapstick  that  gets  the  laughs.  About 
the  fastest  moving  comedy  we  have  had  for  some 
time.  Two  reels. — R.  Ross  Riley,  Wigwam  the- 
atre, Oberlin,  Kan. — General  patronage. 

STATE  RIGHTS 

FELIX,  THE  CAT,  COMEDIES  (Winkler).— 
This  is  a fair  cartoon  series  and  has  a fair 
drawing  power. — Molly  A.  Robinson,  Majestic  the- 
atre, Oran,  Mo. — General  patronage. 

FELIX  HYPS  THE  HYPPO  (Winkler).— These 

eat  cartoons  are  surely  the  best  short  subjects 
one  can  run  to  fill  in.  This  one  is  undoubtedly  the 
best  one  I’ve  ever  shown.  All  my  patrons  like 
Felix  and  I’m  afraid  I’d  be  boycotted  if  I tried 
to  quit  running  them.  One  reel. — Chas.  E.  Law- 
rence, Star  theatre.  Tuckerman,  Ark. — General  pa- 
tronage. 

FLYING  FISTS  (Briskin),  with  Bennie  Leonard. 
— Have  only  run  one  of  the  series  of  si.x,  but  audi- 
ence liked  this  one.  Bennie  Leonard  is  all  right, 
and  appeals. — L.  M.  Jones,  Arcadia  theatre,  Van- 
dergrift.  Pa. — General  patronage. 

HOGAN’S  ARISTOCRATIC  DREAM  (Tri.), 
with  Charles  Murray. — A real  good  comedy.  Print 
in  good  condition.  Two  reels. — L.  Deyo,  Miers 
theatre,  Schoharie,  N.  Y. — General  patronage. 

THOSE  COLLEGE  GIRLS  (Tri.),  with  Charles 
Murray. — An  extra  good  comedy  that  drew  many 
good  comments.  Good  print.  Two  I'eels. — L.  Deyo. 
Miers  theatre,  Schoharie,  N.  Y. — General  patron- 
age. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00. 


THEATRE  FOR  SALE 

FOR  SALE:  Lincoln  Theatre,  Valparaiso, 
Ind.,  333  Seats.  Business  good.  Write  Charles 
Bailey. 

EQUIPMENT  BARGAINS 

FOR  SALE;  Veneer  and  Upholstered  Theatre 
Chairs.  Condition  guaranteed.  Also  Projection 
Machines,  etc.  Chicago  Theatre  Equipment  Co., 
538  So.  Dearborn  St.,  Chicago,  111. 


FOR  SALE;  Style  “O”  Wurlitzer  Duplex 
Orchestra.  In  good  condition  with  over  100 
rolls.  Listed  new  at  $2,600.00.  Will  sell  instru- 
ment and  rolls  for  $1,000.  Rolls  alone  worth 
$500.  Also  Electric  Lighting  Plant,  110  volt, 
alternating  current,  nearly  new,  suitable  for  thea- 
tre and  big  enough  to  light  small  town.  Will 
sacrifice  for  half  what  it  cost.  Object — need  the 
cash  before  January  1st.  These  are  REAL  bar- 
gains. For  further  particulars  write,  Black  Hills 
Theatre,  Hot  Springs,  S.  Dak. 

THEATRE  WANTED 

WANTED:  To  lease  Modern  Theatre,  com- 
pletely equipped  in  city  of  not  less  than  5,000 
population.  Would  consider  house  which  is 
somewhat  run  down,  but  can  be  built  up  with 
proper  management.  Can  guarantee  to  produce 
results.  Gilt  edged  references.  Let  me  know 
what  you  have.  Address  H.  K.  Allen,  Box  33, 
Mountain  Grove,  Mo. 


EACH  PICTURE 
IS  SOMEONE’S 
NEXT  BOOKING 

You  fellows  who  read  these 
reports  and  gain  a lot  of  good 
information  from  them  and  never 
send  in  any  yourself,  do  you 
think  you  are  doing  right  by  your 
brother  exhibitors? 

There  are  times  when  a report 
on  a picture  will  save  another 
exhibitor  a lot  of  grief,  and  other 
times  will  make  him  more  money. 
All  you  have  to  do  is  to  give  your 
honest  opinion  on  every  picture 
that  you  run.  Surely  that  isn’t  too 
much  work  for  any  one. 

Boys,  let’s  get  together  and  be 
100  per  cent  in  writing  up  every 
picture  that  we  run.  — ALEX 
STEEL,  Princess-Strand  theatres, 
Farmington,  111. 

— Reprinted  from  the  HERALD 
dated  March  13,  1924- 
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THEATRE  CONSTRUCTION 
AND  EQUIPMENT 


New  Saenger  House 
At  Pine  Bluff,  Ark., 
Ranks  With  Finest 

Pine  Bluff,  Ark.,  has  in  the  new  $350,- 
000  Saenger  theatre  probably  the  best 
theatre  in  Arkansas  and  one  of  the  best 
in  the  South.  Not  only  is  it  beautiful, 
but  it  is  the  last  word  in  theatre  con- 
struction and  arrangement. 

The  building  itself  is  of  solid  brick, 
concrete  and  steel  construction  and  is 
fireproof  throughout.  The  equipment  in- 
cludes the  most  modern  type  of  switch- 
board. None  of  the  switches  are  ex- 
posed, but  each  is  worked  from  an  out- 
side lever,  separated  from  the  board 


SCENES  from  three  First  National 
attractions.  Top:  Norma  Talmadge 
in  “The  Lady.”  Center:  Percy  Mar- 
mont  and  Lucille  Ricksen  in  “Idle 
Tongues.”  Bottom:  “A  Thief  in 
Paradise.” 


proper  by  an  insulated  screen.  There  is 
absolutely  no  danger  either  of  shock  or 
fire  from  the  board.  Another  admirable 
feature  of  the  board  is  that  every  light 
in  the  house  may  be  dimmed.  Any  effect 
or  shade  desired  can  be  obtained 
through  dimming  and  the  electrical  ap- 
paratus ©n  the  stage. 

* * * 

While  the  lighting  and  electrical  fix- 
tures are  as  near  perfect  as  science  and 
modern  art  can  make  them,  the  acoustics 
are  perfect.  A test  made  revealed  the 
fact  that  a whisper  from  the  stage  is 
audible  anywhere  in  the  house.  This  is 
made  possible  both  by  construction  of 
the  building  and  by  seven  sounding 
boards  in  the  walls  of  the  auditorium. 

The  seating  arrangement  takes  in  876 
seats  downstairs,  including  six  boxes, 
440  seats  in  the  first  balcony  and  256 
seats  in  the  second  balcony,  a total  seat- 
ing capacity  of  1,572.  The  first  balcony 
includes  the  dress  circle,  which  is  the 
first  few  tiers  of  seats  around  the  front 
of  the  balcony,  separated  from  the  re- 
mainder of  the  balcony  by  a railing. 

The  entire  house  is  carpeted  with 
Rosedale  Imperial  velvet  Axminster  car- 
pet in  beautiful  shades  and  in  exact  har- 
mony with  the  soft  and  luxurious  effect 
of  the  interior.  The  interior  decor- 
ation is  of  plastic  art  in  Pompeian  re- 
lief with  Egyptian  motiff. 

The  lobby  is  paneled  in  Italian  orna- 
mental plastic  effects  with  French 
beveled  mirrors.  The  light  from  a pris- 
matic chandelier  in  the  center  of  the 
lobby  creates  an  unusual  effect  in  its  re- 
flection against  the  beveled  mirrors. 

There  are  two  box  offices  in  the  lobby 
for  the  convenience  of  the  public.  One 
may  either  purchase  a ticket  for  the 
show  in  progress  from  the  second  win- 
dow or  make  a reservation  for  some  fu- 
ture show  at  the  first  window  upon 
entering  the  lobby.  The  box  offices  are 
of  plate  glass  and  rouge  royal  marble. 
* * * 

From  the  lobby  one  enters  a beauti- 
ful foyer.  To  the  right  and  left  of  the 
entrance  doors  are  two  stairways  lead- 
ing to  the  upper  section,  which  includes 
the  mezzanine  lounging  room,  check 
room,  retiring  rooms  and  balcony. 

In  the  beautiful  furnished  lounge  room 
there  will  be  a maid  on  duty  at  all  times. 
She  will  have  charge  of  the  adjoining 
check  room.  A writing  desk  with  sta- 
tionery will  be  kept  in  the  lounge  room 
for  the  convenience  of  the  patrons  of 
the  theatre.  Adjoining  the  lounge  room 
are  ladies’  and  gentlemen’s  retiring 
rooms.  In  the  ladies’  retiring  room  will 
be  dressing  tables  containing  powder, 
cosmetics  and  the  like. 

The  asbestos  curtain  on  the  stage  has 
been  hung  and  there  will  be  three  cur- 
tains, the  other  two  beine  the  work  cur- 
tain and  the  plush  curtain.  There  are 
62  lines  for  hanging  scenery.  There  is 
a special  setting  for  pictures  and  the 
silver  screen  is  in  place  and  ready  for 
use. 

The  colored  balcony  section  in  the 
upper  balcony  is  reached  by  special 


stairways  opening  on  the  outside  of  the 
building  and  leading  through  a colored 
lounge  room  with  retiring  rooms  for 
men  and  women.  Ice  water  drinking 
founts  are  located  in  both  of  the  lounge 
rooms. 

A sprinkler  system  has  been  installed 
for  fire  protection. 

The  annual  bill  of  the  theatre  will  in- 
clude eighteen  or  twenty  first  class  road 
shows  each  season  and  the  best  of  fea- 
ture pictures. 

Organ  Firm  Reports 
Many  Installations 

The  Marr  & Colton  Company  of  War- 
saw, N.  Y.,  reports  seven  recent  installa- 
tions of  organs  in  various  theatres,  as 
follows: 

Arcadia  theatre,  Slatington,  Pa., 
opened  with  a two-manual  Marr  & Col- 
ton organ,  October  23rd.  This  theatre, 
formerly  the  Opera  House,  was  re- 
modeled into  a modern  playhouse. 

A Marr  & Colton  organ  has  been  in- 
stalled in  the  new  Bellevue  theatre,  Bel- 
levue, Pa.,  a suburb  of  Pittsbugh.  This 
theatre  was  officially  opened  October  18. 
The  Grasse  Point  theatre,  Detroit, 
Mich.,  has  recently  installed  a two- 
manual  Marr  & Colton. 

The  Woodward  Grand  theatre.  High- 
land Park,  Mich.,  a new  theatre  recently 
opened,  has  a two  manual  organ.  This 
theatre  is  owned  by  John  L.  Brown,  a 
prominent  theatre  owner  of  Detroit,  who 
has  purchased  three  Marr  & Colton 
organs  for  his  various  theatres  in  the 
last  two  years. 

Two-manual  Marr  & Colton  organs 
were  installed  in  the  Academy  theatre, 
Detroit,  Mich.,  November  1,  owned  by 
Brown  & Robbins,  and  at  the  Washing- 
ton and  State  theatres.  Bay  City,  Mich. 


Stars  Indicate 
“Better  Theatres” 

The  issue  of  Exhibitors  Herald 
containing  the  “Better  Theatres” 
section  each  month  may  be  readily 
distinguished  in  the  exhibitor’s 
file  of  Herald’s  from  the  other 
issues  by  two  stars  which  are 
found  on  the  “backbone”  of  the 
book. 

The  next  “Better  Theatres” 
section  will  appear  in  the  Herald 
for  January  3. 

In  bringing  to  a close  the  radio- 
theatre experiment,  results  of 
which  appeared  in  “Better  Thea- 
tres” last  week  arrangements  have 
been  made  for^answering  any  ques- 
tions of  interest  or  supplying  any 
further  information  regarding  the 
test  which  may  be  desired. 
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From  studio  to  screen — 

EASTMAN  FILM 


Just  as  in  the  studio  where  East- 
man Negative  Film  makes  the  most 
of  the  cameraman’s  skill,  so  in  the 
theatre  Eastman  Positive  Film  carries 
quality  through  to  the  screen. 

Look  for  the  identification 
“Eastman”  “Kodak”  in  the 
film  margin. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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MIDDIDVESI  EVENTS 


ALL  SET  FOR  A RECORD-BREAKING  SELLING  SEASON.  First  National 
Pictures  men  at  the  Congress  Hotel,  Chicago,  during  the  recent  district  sales 
conference : — Bottom  row  (left  to  right):  C.  W.  Bunn,  New  York;  G.  L.  Sears, 
W.  W.  Brumberg,  Chicago;  Russell  McLean,  St.  Louis;  T.  O.  Byerle,  Kansas 
City;  L.  E.  Davis,  Minneapolis.  Second  row  (seated):  L.  A.  Lucan,  Minne- 
apolis; E.  F.  Tilton,  Des  Moines;  Elmer  Rhodin,  Kansas  City;  District  Man- 
ager R.  C.  Seery,  Harry  Weiss,  St.  Louis;  C.  E.  Bond,  Chicago;  H.  Fitzgerald, 
Milwaukee ; L.  J.  McCarthy,  Omaha.  Third  row  (standing) : L.  R.  Nelson, 
Oscar  A.  Doob,  T.  R.  Gilliam,  W.  E.  Cook,  Carl  Leserman,  J.  N.  Howland,  W.  C. 
Brimmer,  Chicago;  S.  J.  Willett  of  Milwaukee.  Top  row:  Earl  Silverman,  Jack 
Schwartz,  Chicago;  J.  L.  Abrose,  Omaha;  C.  A.  Pratt,  Des  Moines;  L.  J.  Bona, 
St.  Louis. 


LERNER  THEATRE 
EIRM  ORGANIZED; 
OPENS  NEW  HOUSE 

Theatre  Costing  $goo,ooo  Near- 
ing Completion  at  Mish- 
aiaaka,  Ind. 

(Special  to  Exhibitors  Herald) 

INDIANAPOLIS,  Ind.,  Dec.  3.— The 
Lerner  Theater  Corporation  at  Elkhart, 
Ind.,  has  been  incorporated  with  a capi- 
tal stock  of  $150,000  to  operate  all  kinds 
of  amusement  places,  both  theatres  and 
outdoor  amusements.  The  incorporators 
are  Harry  E.  Lerner,  Walter  R.  Lerner 
and  William  E.  Wider. 

Mr.  Lerner  opened  his  beautiful  new 
Lerner  theatre  af  Elkhart  on  Thanks- 
giving Day. 

* * 

Residents  of  Mishawaka,  Ind.,  are 
looking  forward  with  eagerness  to  the 
time  when  the  new  Mishawaka  theatre, 
a combination  motion  picture  and  dra- 
matic house,  will  be  completed.  Its 
completion,  which  will  be  some  time  in 
February,  1925,  will  mean  entertainment 
accommodations  for  1,500  persons,  that 
being  the  seating  capacity.  The  build- 
ing will  cost  about  $300,000  and  has  three 
store  buildings.  The  design  is  the  latest 
in  theatre  construction.  A regulation 
sized  stage  capable  of  handling  the  aver- 
age large  production,  an  orchestra  pit 
of  large  size,  beautiful  lighting  effects 
and  the  latest  in  interior  decorations 
promise  to  make  the  theatre  popular.  A 
large  pipe  organ  is  to  be  installed.  The 
project  is  being  backed  by  the  Mish- 
awaka Theatre  corporation,  which  in- 
cludes W.  A.  Mclnerny,  president;  O.  J. 
Lambiotte,  secretary  and  manager; 
Mayor  Duncan  J.  Campbell,  Henry 
Buckel  and  J.  Walter  Mclnerny,  di- 
rectors. 

^ ^ 

Noteholders  of  Terre  Haute,  Ind.,  in 
the  Consolidated  Realty  and  Theatres 
corporation  have  called  a meeting  in 
order  to  be  represented  at  the  sale  of 
the  Capitol  theatre  in  Clinton,  Ind., 
which  is  to  be  sold  in  Indianapolis  Dec. 
10.  The  Capitol  is  part  of  the  holdings 
of  the  company  and  has  been  appraised 
at  $40,000.  The  sale  can  not  be  made 
for  less  than  this  figure.  More  than  400 
noteholders  of  the  Consolidated  are  lo- 
cated in  Terre  Haute  and  their  original 
investment  is  more  than  $200,000. 

sjs 

Burglars  recently  broke  into  the  Sour- 
wine  theatre  in  Brazil,  Ind.,  and  carried 
off  a safe  from  the  box  office  which  con- 
tained the  receipts  for  the  night’s  busi- 
ness totaling  more  than  $800.  The  burg- 
lars entered  by  sawing  a panel  from  a 
door  on  a fire  escape.  They  took  out 
the  large  pane  of  glass  in  the  box  office 
and  climbed  in  and  opened  the  door 
from  the  inside.  They  wheeled  the 
small  400  pound  safe  out  of  the  lobby 
where  it  evidently  was  loaded  to  a truck. 


STATE  OFFICIAL 
MAKES  RULING  ON 
FIGHT  PICTURES 

Theatres  Not  Lazv  Violators 
Says  Attorney  General 
of  Wisconsin 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  Wis.,  Dec.  2.— Wis- 
consin exhibitors  who  show  fight  films 
in  their  theatres  are  not  guilty  of  violat- 
ing any  state  law,  providing  they  had  no 
hand  in  bringing  the  pictures  into  the 
state. 

This  is  the  substance  of  a ruling 
handed  down  by  the  attorney  general’s 
office,  according  to  word  received  in  Mil- 
waukee from  the  state  capitol  at  Madi- 
son. 

The  ruling  is  contrary  to  the  opinion 
previously  held  by  many  theatre  men 
who  were  under  the  impression  that  to 
show  the  pictures  constitutes  a violation 
of  state  law  as  much  as  transportation 
of  the  film  into  the  state  does. 

The  attorney  general’s  office  points 
out,  however,  that  its  ruling  necessarily 
is  based  merely  on  the  state  law  and 
does  not  take  into  consideration  the  fed- 
eral statutes  which  provide  a heavy  pen- 


alty for  bringing  fight  films  into  the 
state. 

The  state  ruling  was  prompted  by  the 
inquiry  of  numerous  district  attorneys 
in  counties  where  prize  fight  films  have 
been  shown. 

* * 

Kuschlein  and  Martin  have  opened^  a 
combination  dance  hall  and  motion  pic- 
ture theatre  in  Plain,  Wis.,  an  inland 
town  about  fifty  miles  from  Madison. 
The  theatre  plays  Paramount  pictures 
exclusively,  “The  Trail  of  the  Lonesome 
Pine”  being  the  opener.  The  house  has 
approximately  300  seats. 

^ ^ 

When  “The  Mine  With  the  Iron 
Door”  opened  at  Saxe’s  Strand  in  Mil- 
waukee, Stan  Brown,  manager  of  the 
house,  obtained  the  services  of  a com- 
mercial aviator  who  painted  the  name 
of  the  picture  on  the  bottom  of  his  plane 
and  flew  over  the  Marquette  University 
athletic  field  as  thousands  watched  the 
school  team  battling  on  the  gridiron. 

* * * 

A.  H.  Fries,  of  the  Majestic  theatre 
at  Plymouth,  Wis.,  has  remodeled  his 
house,  constructing  a new  lobby  and 
projection  booth  and  adding  approxi- 
mately 100  seats.  The  capacity  is  now 
500  seats. 
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CHICAGO  PERSONALITIES 

7— By  J.  R,  = 


George  F.  DEMBOW,  Fox  manager, 
made  a business  trip  to  New  York 
last  week  and  drove  his  Mercer  back 
from  Philadelphia,  arriving  home  Sunday. 

* =1!  Jl: 

Lou  Kramer,  press  representative  for 
“Broken  Laws,”  the  F.  B.  O.  feature,  is  in 
town  putting  on  an  advertising  campaign 
for  the  picture,  which  opens  at  the  Or- 
pheum  theatre.  Mr.  Kramer  is  endeavor- 
ing to  arrange  for  the  personal  appearance 
of  Mrs.  Wallace  Reid  in  connection  with 
the  picture. 

* * * 

The  many  friends  of  Thomas  Furniss, 
were  shocked  to  learn  of  his  sudden  death 
at  St.  Paul,  Minn.  Tom  Furniss  was  a 
familiar  figure  in  theatre  circles  and  took 
an  active  part  in  organization  matters  a 
few  years  ago.  He  owned  theatres  in 
Michigan  and  was  one  of  the  earliest  show- 
men in  Duluth,  Minn.,  where  he  operated 
the  old  Lyric  and  Rex  theatres. 

* * * 

_ Harry  Weiss,  manager  of  First  Na- 
tional’s St.  Louis  office,  was  visiting  friends 
here  during  his  business  trip  to  the  city. 

* * * 

Others  frorn  out  of  town  who  attended 
the  First  National  meeting,  called  by  Dis- 
trict Manager  R.  C.  Seery,  were : H.  Fitz- 
gerald and  S.  J.  Willett,  Milwaukee;  Rus- 
sel L.  McLean  and  L.  J.  Bona,  St.  Louis ; 
L.  A.  Lucan  and  L.  E.  Davis,  Minneapolis; 
L.  J.  McCarthy  and  J.  F.  Abrose,  Omaha; 
E.  F.  Tilton,  C.  A.  Pratt,  Des  Moines ; 
Elmer  Rhodin  and  T.  O.  Byerle,  Kansas 
City. 

* * sH 

Jack  Miller,  business  manager  of  the 
Chicago  Exhibitors  Association,  received 
notice  from  the  health  department  that 
twenty  more  theatres  would  be  closed  im- 
mediately last  week  unless  they  at  once 
conformed  to  the  ordinance.  Mr.  Miller 
notified  the  theatre  owners,  and  told  Health 
Commissioner  Herman  N.  Bundesen  that 
he  was  fully  in  accord  with  his  drive  to 
insist  upon  the  proper  ventilation  of  all 
theatres. 

* * * 

“Mother”  Greenstein,  following  her 

usual  custom  at  Thanksgiving  time,  served 
free  turkey  dinners  to  all  the  jobless  and 
friendless  men  who  called  at  Movie  Inn, 
906  South  Wabash  Ave.  Everyone  was 

sent  out  with  a full  stomach  and  a fat 
cigar.  “Ma”  Greenstein  has  served  these 
free  guests  for  fifteen  years.  An  orches- 
tra and  chorus  from  the  opera  company 
furnished  music. 

* * 4: 

The  Highway  theatre,  6325  South  West- 
ern Ave.,  was  opened  on  Nov.  26  by  Messrs. 
Stern  and  Myers,  with  a Gump  comedy  and 
International  News  reel  besides  the  fea- 
ture, “Welcome  Stranger.” 

* * 

Harry  E.  Lerner  also  opened  his  hand- 
some new  theatre  at  Elkhart,  Ind.,  on 

Thanksgiving  Day.  It  will  be  known  as 
the  Lerner  theatre. 

* * « 

Joseph  Pollak,  president  of  National 
Screen  Service,  arrived  in  Chicago  on 
Monday  and  visited  with  Local  Manager 
Frere. 

* * * 

George  Dickey,  of  the  Dickey  theatre. 
Downer’s  Grove,  III,  and  Louis  Dreher, 
Fox  booker,  went  hunting  last  week  and 
got  a nice  lot  of  rabbits  but  no  wild  tur- 
keys, which  Dickey  promised. 

* * 

Emil  Stern,  general  manager  of  Lubli- 
ner  & Trinz  circuit,  returned  home  from 


the  Michael  Reese  hospital  for  Thanks- 
giving. 

* * 

The  wedding  of  Miss  Ida  Kramer,  pop- 
ular booker  and  clerk  at  the  National 
Screen  Service,  has  been  announced.  She 
will  wed  Sam  Durchstag,  who  is  in  the 
real  estate  and  theatre  business.  The  wed- 
ding will  be  celebrated  Dec.  25,  at  North 
Masonic  Temple. 

* * « 

Out  of  town  visitors  in  Chicago  last 
week  included  S.  Theron  of  Green  Bay, 
Wis.  Arthur  Berta,  White  theatre.  South 
Wilmington,  and  Mrs.  Hoag,  of  the  Bijou 
theatre,  Momence,  111. 

* * 

Sam  Schaefer  of  the  Chicago  Theatre 
Equipment  Co.  announces  business  is  grow- 
ing in  that  busy  clearing  house  for  used 
equipment. 

* * * 

Jack  Armgardt,  popular  Universal  sales- 
man, joined  the  ranks  of  the  benedicts  last 
week,  when  he  married  Miss  Mabel  Petter- 
son,  a Chicago  girl.  Jack  covers  Zone  9 
out  of  Chicago,  the  Northern  Illinois  field. 
The  happy  couple  will  go  to  housekeeping 
on  the  North  Side. 

* * * 

Harry  Phillips,  formerly  with  Selznick 
exchange,  has  been  added  to  the  Universal 
sales  staff  by  Manager  L.  W.  Alexander. 
He  will  be  a special  representative  and  will 
handle  short  subjects  in  the  city  and  county 
territory. 

* * =!: 

Morris  Hellman,  president  Reelcraft 
Film  Exchange,  gave  a special  showing  of 
his  six  newspaper  reporter  stories,  “The 
Pell  Street  Mystery,”  on  Friday,  Nov.  28, 
at  Fulco’s  projection  room. 

* * * 

Jack  Edwards  shipped  “Nervo”  the  stunt 
man  to  Milwaukee  last  week  where  he  suc- 
cessfully pulled  the  tumbling  out  of  cab 
gag  for  the  Ascher’s  Merrill  theatre,  dur- 
ing the  engagement  of  “K — The  Unknown.” 
*>!=>!: 

Don’t  get  alarmed  if  it  gets  pretty  windy 
here  about  Christmas.  Universal’s  picture 
“The  Tornado”  hits  the  Randolph  Dec.  28. 
* * * 

J.  M.  Freedman  has  designed  a nifty  lot 
of  new  frames  for  the  lobby  of  the  Dear- 
born theatre. 

>p 

Harry  Yost  is  the  new  manager  of  the 
Olympic  theatre,  Chicago’s  loop  burlesque 
house.  Mr.  Yost  was  formerly  with  Fox 
and  is  well  known  in  picture  circles. 

Paper  Making  Shown  in 
Film  of  G.  E.  Company 

{Special  to  Exhibitors  Herald) 

_ SCHENECTADY,  N.  Y.,  Dec.  2.— 
“The  World  of  Paper,”  a film  depicting  the 
manufacture  of  paper  from  the  earliest  civ- 
ilized era,  has  been  completed  by  the  Gen- 
eral Electric  Company  and  is  ready  for 
distribution. 

The  story  goes  back  to  the  ancient  civil- 
ization of  Egypt,  to  the  days  of  hiero- 
glyphic chippings.  Then,  in  rapid  succes- 
sion, are  shown  the  Assyrian,  Phoenician, 
Chinese,  Greek  and  Roman  contributions  to 
the  slowly  developed  art.  This  period  in- 
cludes the  cuneiform  script  on  tablets  of 
clay,  the  tedious  manufacture  of  papyrus, 
and  the  earliest  forms  of  paper-making, 
originated  by  the  Chinese.  The  film  leads 
up  to  modern  paper  making,  taking  the 
spectator  through  the  largest  paper  mill  in 
the  world. 
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First  NationaVs  ‘‘3/” 
Announced;  Pictures 
Form  Leader  Group 

{Continued  from  page  72) 

‘New  Toys,’  is  from  the  stage  play  written 
by  Oscar  Hammerstein  II.  and  Milton  Her- 
bert Cropper,  in  which  Ernest  Triiex  ap- 
peared last  season.  ‘New  Toys’  is  a story 
of  young  married  life  and  will  give  the 
star  of  ‘Classmates,’  ‘The  Enchanted  Cot- 
tage’ and  ‘Tol’able  David,’  a fitting  and 
delightful  role.  Mary  Hay,  who  is  Mrs. 
Barthelmess  in  private  life,  will  be  the 
leading  woman.  Other  members  of  the 
cast  are  Catherine  Wilson,  Clifton  Webb, 
Frances  Conlon  and  Bijou  Fernandez. 

“Mr.  Bathelmess’  succeeding  picture  will 
be  a screen  version  of  George  M.  Cohan’s 
last  season’s  successful  play,  ‘The  Song 
and  Dance  Man,’  in  which  Cohan  also 
acted.  John  S.  Robertson  will  direct  both 
productions  for  Inspiration  Pictures,  Inc. 

“There  will  be  ten  of  First  National’s 
own  productions  in  the  half-year’s  pro- 
duct. 

“One  Colleen  Moore  picture  will  be  re- 
leased during  the  six  months’  period, 
‘Sally,’  from  Florenz  Ziegfeld’s  big  musi- 
cal comedy  hit  in  which  Marylin  Miller 
and  Leon  Errol  scored  such  big  hits.  It 
will  be  handled  as  a special.  Alfred  E. 
Green  will  direct.  Leon  Errol  will  make 
his  screen  debut  in  this  production  in  the 
role  which  he  acted  upon  the  stage.  Lloyd 
Hughes,  one  of  the  best  of  the  young 
leading  men  and  coming  screen  star,  will 
play  opposite  the  dainty  star.  Other  play- 
ers engaged  for  ‘Sally’  are  Eva  Novak, 
John  'T.  Murray,  Dan  Mason  and  Louise 
Dresser.  June  Mathis  is  now  preparing 
the  continuity. 

“ ‘The  Far  Cry,’  based  upon  Arthur 
Richman’s  successful  play  in  which  Mar- 
galo  Gillmore  acts  the  chief  role,  will  be 
one  of  First  National’s  own  productions. 
It  is  a story  of  an  American  flapper  in 
Paris  who  is  almost  ruined  by  her  as- 
sociation with  decadent  circles  of  the  idle 
rich  Americans,  fooling  away  their  time 
in  the  French  capital.  There  is  a big 
heart  appeal  and  sex  interest  in  the  drama 
which  is  brought  to  a happy  conclusion 
by  the  girl’s  hard-working  and  sensible 
father  who  brings  about  her  regeneration. 
It  will  afford  the  leading  woman  a very- 
dramatic  role. 

“‘The  Boss  of  Little  Arcady’  is  a rip- 
roaring comedy  of  small-town  life  written 
by  Harry  Leon  Wilson,  author  of  ‘Ruggles 
of  Red  Gap,’  ‘Merton  of  the  Movies,’  and 
other  hilarious  novels,  many  of  which  have 
enjoyed  great  success  on  the  screen  and 
on  the  stage. 

* * 

“‘The  Interpreter’s  House’  is  now  in 
production  under  the  direction  of  Lambert 
Hillyer  and  the  supervision  of  Earl  Hudson 
at  the  Biograph  Studios  in  New  York. 
Milton  Sills  and  Doris  Kenyon  are  feat- 
ured members  of  the  cast  which  includes 
Kate  Bruce,  Charles  Lane,  Paul  Nichol- 
son, Phyllis  Haver,  Theresa  Maxwell  Con- 
over, George  W.  Howard  and  Frazier 
Coulter.  This  Struthers  Burt  novel  is  one 
of  the  year’s  best-sellers  and  is  a story 
of  the  after-war  reactions  of  New  York’s 
smart  set. 

“ ‘One  Way  Street,’  from  Beale  Davis’ 
new  novel,  is  also  in  work  at  the  Bio- 
graph Studios,  with  John  Francis  Dillon 
wielding  the  megaphone.  Anna  Q.  Nilsson 
and  Ben  Lyon  are  featured  members  of 
the  cast.  The  story  concerns  an  American 
youth  in  the  toils  of  a London  vamp.  It 
contains  a new  twist  on  the  rejuvenation 
theme,  with  a good,  wholesome  love  story. 
Its  action  takes  place  in  London’s  smart 
society. 

“ ‘The  Eternal  Lamps,’  a forthcoming 


magazine  serial  by  Ferdinand  Reyher,  will 
feature  Doris  Kenyon  in  its  cast.  The 
story  is  a fascinating  study  of  New  York 
night  life  centering  around  a sophisticated 
upper  class  working  girl  who  plays  with 
fire  but  escapes  the  inevitable  burn.  By 
his  title  the  author  refers  to  the  stars 
of  truth  and  steadfastness  as  opposed  to 
the  glittering  false  lights  of  Broadway. 

“ ‘Uriah’s  Son,’  from  a short  story  re- 
cently published  in  the  Red  Book  Magazine. 
It  was  written  by  Stephen  Vincent  Benet, 
one  of  the  most  promising  of  our  younger 
short  story  writers  and  novelists.  It  is 
a strong  modern  story  with  a big  sur- 
prise twist.  It  deals  with  a father  and 
son  problem  and  contains  some  big  dra- 
matic situations.  Ben  Lyon  will  probably 
have  the  featured  role. 

“ ‘Chickie,’  the  serial  by  Elenore  Meherin 
which  has  been  running  in  the  Neiv  York 
Journal  and  in  many  other  of  the  Hearst 
publications  throughout  the  country.  It  is 
a story  of  a Chicago  stenographer  who 
falls  in  love  with  her  boss,  a young  law- 
yer waiting  for  a practice.  After  a year, 
mingling  in  circles  where  young  women 
are  very  free  with  men,  she  gives  her- 
self to  the  young  lawyer  without  marry- 
ing him.  After  a year  they  separate  and 
he  marries  a wealthy  girl.  Chickie’s  child 
dies  and  she  is  accused  of  murdering  it, 
but  her  innocence  is  proved.  She  refuses 
an  offer  of  marriage  proffered  by  a young 
farmer  and  starts  on  the  path  towards 
working  out  her  own  salvation. 

* * * 

“ ‘The  Lost  World,’  one  of  First  Na- 
tional’s specials,  which  it  is  making  in 
association  with  Watterson  R.  Rothacker, 
directed  by  Harry  O.  Hoyt  and  supervised 
by  Earl  Hudson,  is  nearing  completion  and 
will  be  one  of  the  new  group  of  releases. 
It  is  based  upon  Sir  Arthur  Conan  Doyle’s 
famous  romantic  novel,  and  all  indications 
point  to  its  being  one  of  the  most  astound- 
ing productions  ever  made.  Its  box  office 
appeal  should  be  unequalled  because  of 
its  novelty.  It  . tells  of  an  expedition  into 
the  wilds  of  the  upper  Amazon  where  pre- 
historic animals  are  found  alive.  In  the 
cast  are  Bessie  Love,  Lewis  Stone,  Wallace 
Beery,  Arthur  Hoyt  and  Lloyd  Hughes. 

“ ‘United  States  Flavor,’  from  the  Satur- 
day Evening  Post  story  by  R.  G.  Kirk,  will 
be  produced  as  a special  under  the  super- 
vision of  Earl  Hudson.  Mr.  Kirk  has 
established  himself  as  one  of  the  most 
promising  of  our  younger  writers.  His 
short  stories  dealing  with  the  making  of 
steel  and  the  men  engaged  in  that  pur- 
suit are  regarded  as  the  best  ever  written 
on  that  theme.  ‘LTnited  States  Flavor’  will 
he  an  epic  of  the  steel  industry,  plus  an 
absorbing  and  intimate  drama,  with  a fas- 
cinating love  story.  Doris  Kenyon  and 
Milton  Sills  will  have  the  featured  roles.’’ 


Early  Days  of  Film 
Industry  Related  in 
Ince*s  Autobiography 

{Continued  from  page  30) 

Grandin,  my  leading  woman,  I turned  my 
face  westward.  Five  days  later  I was  in 
California,  hopeful  and  determined,  for  I 
knew  that  my  future  depended  upon  my 
success  or  failure  in  this  undertaking. 

Nor  did  my  future  look  particularly 
bright  as  I was  shown  over  the  small  and 
inadequate  plant  at  Edendale,  just  outside 
of  Los  Angeles,  which  was  to  be  the  scene 
of  my  productions.  True,  it  was  somewhat 
more  pretentious  and  slightly  better 
equipped  than  those  in  which  I had  made 
my  initial  efforts,  but  it  was  far  from  be- 
ing what  I wanted,  for  even  then  I had 
begun  to  see  great  possibilities  in  the  future 
of  the  screen. 


The  sets  consisted  of  a few  pieces  of 
very  bad  furniture  and  one  back  drop  with 
a flock  of  birds  supposedly  in  flight.  The 
furniture  was  bad  enough,  but  when  I 
thought  of  stationary  birds  poised  in  mid- 
air as  a background  for  moving  figures,  I 
gave  way  to  a moment  of  discouragement. 

!(!  !):  * 

At  that  time  there  were  no  enclosed 
stages.  Both  interiors  and  exteriors  were 
filmed  out  of  doors.  The  set  for  an  interior 
scene  consisted  of  two,  and  possibly  three 
side  walls  and  in  many  pictures  only  one. 
There  was  no  ceiling  and  no  front,  and  the 
results  were  sometimes  very  amusing  and 
brought  forth  deserving  ridicule  from  the 
audience.  In  a room,  supposedly  well 
plastered,  with  windows  closed  the  window 
hangings,  table  covers  and  the  women’s 
dresses  would  blow  and  flap  violently  in  the 
gusts  of  wind  sweeping  up  from  the  sea 
across  the  plains,  according  to  the  location 
of  the  studio. 

Summer  scenes  often  were  filmed  in 
winter,  with  the  thermometer  uncomfort- 
ably low.  Men  dressed  in  white  flannels 
and  women  in  flimsy,  thin  things  would 
shiver  through  several  hundred  feet  of  film. 
When  it  was  cold  enough  for  the  actor’s 
breath  to  be  noticeable  on  the  air,  the  men 
were  made  to  smoke  throughout  the  scene 
and  the  women  cautioned  not  to  open  their 
mouths. 

Realizing  that  facilities  had  to  be  im- 
proved, if  the  infant  art  was  to  live,  I cut 
loose  and  plunged  in,  spending  money,  as  I 
thought  then,  with  reckless  abandon.  As  I 
look  back  on  those  days,  I see  that  the  im- 
provements I put  in  on  the  whole  plant  cost 
infinitely  less  than  a single  set  in  some  of 
our  modern  pictures. 


Studios  of  I nee  and 
Schenck  Now  Busy  on 
First  National  Films 

{Continued  from  page  79) 

The  Schenk  Lot 

JOSEPH  M.  SCHENCK  has  obtained 
J important  story  material  for  his  two 
stars,  Norma  Talmadge  and  her  sister, 
Constance,  whose  forthcoming  pictures 
will  be  distributed  by  First  National. 
The  stories  were  selected  after  careful 
analysis  to  determine  not  alone  their 
suitability  for  the  two  stars,  but  also  for 
their  appeal  to  the  picture-going  public. 

For  Norma  Talmade,  Martin  Brown’s 
play,  “The  Lady,’’  in  which  Mary  Nash 
achieved  last  season  one  of  her  biggest 
stage  hits,  was  obtained  and  given  to 
Frank  Borzage  to  direct.  Photography 
has  been  completed  upon  this  produc- 
tion. 

The  second  Norma  Talmadge  picture, 
“Madame  Pompadour,’’  is  altogether  dif- 
ferent from  anything  in  which  the  star 
has  been  seen  of  late.  It  has  been  the 
reigning  musical  comedy  success  of 
Europe  for  the  past  two  seasons  and  has 
but  recently  been  produced  in  New  York. 

For  Constance  Talmadge’s  next  two 
productions  Mr.  Schenck  selected  a 
story  written  expressly  for  her  by  John 
Emerson  and  Anita  Loos,  who  are  re- 
sponsible for  her  most  successful  pro- 
ductions in  the  past.  Their  new  contri- 
bution to  her  stellar  vehicles  is  “Learn- 
ing to  Love.’’  Director  Sidney  Franklin 
has  completed  photography  on  it  and 
has  been  selected  to  direct  her  next  pro- 
duction, “The  Man  She  Bought,’’  from 
a story  by  Pearl  Doles  Bell. 
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HAL  "ROACH 

TPre^ent^ 

OV'R  GA/fG 

Tt£/o  'Reet  Comedies 
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Ttuo  y ears  of  X/nequatted  Popularity! 

In  September  of  this  year  the  Hal  Roach  Our  Gang  Comedies  had 
their  second  anniverszu'y. 

It  is  doubtful  if  the  business  has  ever  seen  such  an  amazing  record 
of  popularity,  for  certainly  no  pictures  have  played  in  such  a large 
number  of  houses. 

Star  names  did  not  do  it,  for  the  Our  Gangs  have  no  stars;  the  whole 
company  of  remarkable  little  kids  stars. 

Quality  did  it.  Laughs  did  it.  Human  interest  did  it. 

Are  You  Profiting  Through  *Big  Laughs  Prom  Little  KJds? 

Pafh^comedy 
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as  Exhibitors  Hold  Greatest  Convention 
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Showmen  / It’s  \bui*  Picture  / 

'Jhe  stage  spectacle  that  captiuated  Condon  fhr  5 gears  and 
Neof  yprk  for  3 gears,  is  now  a mightg  motion  picture 


Member  Motion  Picture  Producers  and  Distributors  of  America,  Inc.,  Will  H.  Hays,  President. 
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There’s  Such  a Thing  As^ 

No.  414—Straight  from  the  Shoulder  Talk  by  Carl  Lat " 

I DON’T  WANT  ANY  BLOOD  MONEY.  I NEVER  HAVE  ' 
believed,  and  never  will  believe,  in  squeezing  the  very  last  dollar  out 
of  you  whenever  I sell  you  a picture* 

EVERYBODY  IN  THE  BUSINESS  KNOWS  THAT  THe  ‘ 
live-and-let-live  policy  is  the  very  basis  of  the  Universal  structure. 

I will  admit  this  policy  is  not  altogether  too  popular  with  some 
producers*  In  fact  I have  been  called  several  different  kinds  of  name^ 
for  holding  prices  down*  That  rolls  off  of  me  as  water  rolls  off  a 
duck’s  back* 

THE  TROUBLE  WITH  THE  MOVING  PICTURE  BUSI 
ness — or  anyhow,  one  of  its  great  troubles — is  the  fact  that  there  are 
too  many  men  in  it  who  are  too  darned  smart.  They  always  out-smart 
themselves  in  the  long  run,  but  sometimes  they  have  a pretty  long 
run  before  they  smart  themselves  out  of  their  jobs* 

I HAVE  HEARD  OF  ONE  SALES  MANAGER  WHO  PUR 
posely  oversold  his  customers  this  season  so  he  could  make  adjust 
ments  ivith  the  exhibitors^  own  money.  His  theory  is  that  it  makes  the 
exhibitor  feel  so  good  to  get  some  of  his  own  money  back  as  an 
adjustment  that  he  thinks  the  producer  is  a pretty  fair-minded  fellow. 

THAT  MAY  BE  PRETTY  SMART  FOR  ONE  SEASON 
but  it’s  too  darned  smart  for  my  appetite*  I’m  gambling  my  whole 
business  on  the  belief  that  some  day  every  exhibitor  will  realize  thalp 
any  producer  who  out-smarts  him  is  too  darned  smart  to  do  business^ 
with.  It’s  a long,  long  pull  because  many  exhibitors  seem  to  love  to 


Being  Too  Darned  Smart 

jtnmle,  President  of  the  Universal  Pictures  Corporation 


be  humbugged — but  some  day  they’ll  wake  up  with  a bang  and  a 
headache^ 

1 DON’T  WANT  ANY  SMART  ALECKS  SELLING  Pic- 
tures for  UniversaL  In  one  of  my  letters  of  advice  and  instruction 
to  Universal  salesmen,  I said:  — 

donT  want  any  contract  that  is  not  equitable.  I don*t  ivant  any  con- 
tract  that  has  any  trick  clauses  in  it. 

^*1  don^t  want  any  business  transaction  between  any  exhibitor  and  any 
Universal  salesman  which  can  possibly  bring  worry,  fear  or  suspicion 
into  the  exhibitors  mind. 

*^There  is  not  a single  exhibitor  in  the  world  who  will  fail  to  give  you 
white  treatment  for  tvhite  treatment.  There  is  not  one  who  will  take 
undue  advantage  of  the  fact  that  I have  instructed  you  to  keep  our 
record  white. 

A EAIR  DEAL  IS  ONE  WHICH  WORKS  BOTH  WAYS- 
For  the  same  reasons  that  I don’t  try  to  gouge  exhibitors,  no  ex- 
hibitor should  consider  it  smart  to  gouge  UniversaL  We  don’t  raise 
our  prices  in  order  to  make  adjustments  later  on-  A live-and-let-live 
basis  should  benefit  the  Universal  as  well  as  its  customers-  It  should 
work  both  ways-  Some  of  the  theatre  booking  combines  are  giving 
Universal  a terrific  squeezing,  hammering  our  already  low  prices 
below  cost- 

IS  IT  SMART?  ISN’T  IT  TOO  DARNED  SMART? 
What  do  you  think  of  it,  man  to  man?  And  if  you  are  in  a book- 
ing combine,  will  you  do  something  about  it  after  you  have  thought 
lit  over? 
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’Universal  isdeUvertng  excelU$itentafm 
would  give  Itnivo'S^  w^edgein  am 

CatHaemmle;  "" 


SMOULDERING. 


I 


1 


FIRES 

Pauline  Frederick, 

Laura  la  Plante  i 

THllyMarshall-Wanda.# 
Hawl^-Malcom 
Gregor  LBeri 
Stoi-ubg 
Soda.  Cowart^ 
ofui  Howaxa 


A 

CLARENOtJ 

BRownJ 
pfloo.ja 


HOOT  GIBSON 

kHURRI^VfE  KID 

p.  wilK  MaWan  Nixon -Wm.  A 
Ip.  Steeje-ATthui-  MackUy^n 
Humes^B 

^|A4WVi0le^  U Plante 


s/gfg  iy  UV  Lamhed. 
d.tTecieAhy_ 
HwhYti,  yedgttiLck  i 

UNIVERSAL M 

REGINALD 

Oh,OoctoA  M 

MdTyAstQi''Otis 

HaKlan  • Wm  .V.  Mon^ 

Mike  Donlin' Lucille 
Ward  Md  Tpm  Ricketts^ 


James  Kirkwood 
k Madce  Bellatny  JB 
|k  m/(i!4  Zasu  mts-^semaiv^H^ 
ULThe-W-Tbro  Wilson 
and ' BH  ward  Ceci  I . 


MAY  M^AVOY 


and  JACK  MilLHALL 


. JVu»;  senSiittDxaL 

\s(cuzsMeiSf  "The 
^ Nieht  ijr  Cut/  1 
W\SfUa/i  clx  H Hux' 

\ AiAr^iH 


BarbauBedfoi-d-Myrtle 
Stedman  1 Geo.  Fawcett 


K BlaeAs 


ftpm  iktskff  ‘Hm'iMoy 
dyMi^ard  tda.shtHf>i 
CHtld' 


dmded  bg 

“WUXiam 


from  ihe  Stdurdag  Ni„ 

ning  fesiSiorxj  uftM  j 
novel  iu  HAtry  ^ 
LeoHWiUou  ml 


IXidin 


A 

HARRY 

POllAILOJ 


f 

rUr~. 


.Thundei' 

k j 

m Katharine  Crant  M 

1^  und  M 


M - - 


HOOT 


GIDSOH 


aU)DIEH«W&„„.„ 

fut/A  Marion  Nixon ' G.£  1*1  Q|U£ 


White 
Contracts 
White 
Treatment 


Raymond  Nye-  Josicj 
Sed^vick-  Charles  K.  J 
' Pvench'Tranktom, 
\iiiiK  and  otkM. 
direded  i 


uiiik. 

Miss  PuPont'Walter 
loncf'HeGlda  Ko^t>ei’ 
WifttetHail-  Ptee* 
tnanWood  md  atUerS 
frcmtiitmt^eliii/ 
IMUommg 
iKiffoS^got 
hemtciiofi 


Alma  RubensMi  Percy 
Marmcmt  with  Jean  lAvr^-k 
' oit  Cesare  Ciavina-Rose# 
RosanavO'IasuPitts  mm 
mdkxvdtt  OcBeranger 1|» 

fram  ike  Stcrij  MMUL 
'■JVliracte‘iHff,e[adxes 
ftome  by 


ClureHce  Sudiny-  iim 


ten  ffetlaud.’^  M 
k'treeteliy  mm 

UwArd  Mm 

taemmUm^ 
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\tmtf  If  I were  rmtmng  a theatre  today,! 


WILLIAM  pESM0HD/,^^l^^j|  |f| 


THE  MEDDLER  Mk 

WITH 

DOLOneS  ROUSAY,JACK 
DAD6HEI%TY,^CUAIR£ 
ANDERSON,  ALBERT 
SMITH,  KATE  LESTER 
ANO  OTKERS<»  STORY 
MILES  OVERHOLX 
OirecTEO  by 

^ARTHUR  R0SS0N..^^^^^^H 

■ A UNIVERSAL 

k western 

^ARY  PHILBIN 

AND  i 

1^  NORMAN  KERRYi 

H AVENUE 
lODELS  , 

WITH  / 


^HERBERT  RAWUNSON 

BiE  BELLAMY 

WITH 

RAVIN  A,  MARTHA 
DOROTHY  BROCK 
10R6AN,  HARRY 
and  NICK  DE*- 
FROM  THE  RED 
MAOAZINE 
Y “THE  FLOWER, 

NAPOU" 

IV6ERALO 
EAUMONT. 

MRECTEDBT 
EffWARO 
Luehmie 


LET’ER  BUCK 

WITH 

MARION  NIXOKI,  JOSI£ 
SEDGWICKo/ut  6.  RAYMOND 
N YE.  WITH  EXCLUSIVE 
ACTION  SCENES  OF 
THE  THRILLING  19;’4 
“PENDLETON 
ROUND*- OP" 
DIRECTED  BY 

EOWSEOGYIICX 
A UNIVERSAL 


RED  CLAY 

WITH 

MARCELAINE  DAV, 
LBILLY  SULLIVAN, 
^LOLATOOD  andC 
ALBERT  J smith. 
STORY  BY 

SARAH  SARDORRI' 

Of  RECTED  BY 
ERNST 
UEMMLE. 
AUNIVERSALi 

Western^^j 


iU 


iversal 
lias  the 
Pictured 
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The  Mystery  of 

No.  415— Straight  from  the  Shoulder  Talk  by  Carl  Lae 

PROFESSOR  DANNENBERG,  WHO  WRITES  SYNCO- 
pated  editorials  for  the  Film  Daily,  put  his  finger  on  something  the 
other  day*  He  touched  one  of  the  vital  spots  in  the  moving  picture 
business — the  great  What4s4t  of  the  business,  in  fact* 

I REFER  TO  THE  WHATTSTT  THAT  MAKES  A PIC^ 
ture  please  an  audience* 

HE  QUOTED  A MIGHTY  INTELLIGENT  EXHIBITOR 
out  in  Michigan  who  has  been  running  such  pictures  as  The  Covered 
Wagon,  Monsieur  Beaucaire,  The  Sea  Hawk,  Dorothy  Vernon  of 
Haddon  Hall,  America,  Sundown,  Merton  of  the  Movies,  Feet 
of  Clay  and  Secrets* 

^^BY  MISTAKE’’  THIS  EXHIBITOR  BOOKED  ^^K^THE 
Unknown”*  Then  he  said  to  Professor  Dannenberg,  ^^Will  you  be- 
lieve me,  literally  dozens  of  people  coming  out,  stopped  to  comment 
that  ‘K-The  Unknown’  ivas  the  best  picture  we  had  had  this  fall  — 
more  than  have  commented  on  any  one  of  the  others*” 

AND  NEXT  THE  EXHIBITOR  SAID  TO  PROEESSOR 
Dannenberg,  ‘‘You  know  it  isn’t  the  best*  So  do  I,  but  there  must 
be  a reason  for  this  sort  of  comment  in  a house  that  has  built  up  the 
clientele  the  above  pictures  necessarily  would  build  up^\ 

YES,  THERE  MUST  BE  A REASON*  THERE  MUST  BE 
a WhatdsdL 
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the  “WhatHSHtl 

mtnlef  President  of  the  Universal  Pictures  Corporation 

LET  ME  SO  SOLVE  THE  MYSTERY  OF  THE  WHATTS- 
it,  here  and  now*  Let  me  tell  this  wide  awake  showman  something 
which  every  smart  showman  ought  to  know  by  this  time,  bless 
his  heart* 

UNIVERSAL  PICTURES  ARE  SHOWMANSHIP 
pictures*  That’s  all*  It’s  as  simple  as  that*  Long,  long  ago  we  dis- 
covered that  there’s  no  box  office  money  in  high-hat  stuff. 

THE  GREAT  WHAT- IS -IT  OF  ANY  PICTURE  IS  ITS 
human  appeal*  We  look  for  that  element  before  we  buy  a story* 
And  we  hang  onto  that  human  appeal  and  pack  more  of  it  into 
every  picture*  The  millions  of  movie  fans  who  support  you  and  me 
are  not  dumb-bells*  Neither  are  they  highbrows.  They  are  simply 
two-legged  human  beings  who  don’t  give  a continental  damn  about 
any  entertainment  unless  it  contains  those  elements  which  give  the 
old  heart  a tug  now  and  then  or  squeeze  a tear  or  two  from  the  eye 
or  force  a grin  along  the  front  of  the  face. 

NOW  AND  THEN  YOU’LL  BE  STAMPEDED  INTO  BUY- 
ing  pictures  which  sound  big  for  one  reason  or  another,  but  when 
you  want  real  showmanship  — the  great  What-is-it  of  the  enter- 
tainment art — you’ll  come  to  headquarters  for  it! 

YES,  THERE  MUST  BE  A REASON  WHY  UNIVERSAL 
pictures  hit  the  fans  right  smack  in  the  heart*  There  must  be  a 
reason  and  there  is*  It’s  the  great  What4s4t  and  Universal  pictures 
are  full  of  it* 
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WILLIAM 

de  MULE'S 

" Loched 
Doors 


Not  a single 
Straggler  in 
this  Army  of 
Super  - Hits! 


FOR  Q YEARS  THE 
EXHIBITORS'STAND- 
BY,  TO  DAY  A 


r\ 

z^ammmnt 


Member  Motion  Picture  Producers  & Distributors  of  Amerio 
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of  THE  UMOUS^ 

sfeaailu  on 


^CECILB^ 

^DE  MULE'S 

"Golden 
Bed 


iiUk 


BEBE 
DANIELS 

IN 

" M iss 

Bluebeard 


Back  in  August  the  triumphant  march  of  Paramount’s  Famous  Forty  started.  Hits 
like  “Manhandled,”  “Wanderer  of  the  Wasteland,”  “The  Covered  Wagon,”  “Mon- 
sieur Beaucaire,”  “The  Enemy  Sex,”  “Sinners  in  Heaven,”  “The  Alaskan”  and  “Feet  of 
Clay”  composed  the  front  ranks.  On  they  came,  one  after  the  other,  breaking  records, 
making  more  money  for  exhibitors  than  they’d  ever  hoped  to  make  before. 

Then  came  the  middle  ranks — “Empty  Hands,”  “Merton,”  “The  Border  Legion” — 
just  as  consistently  strong. 

And  now  the  December  and  January  forces  are  appearing.  Sixteen  of  them,  chosen 
at  random,  are  shown  on  these  pages.  Marvel  of  marvels,  they’re  stronger  than  even 
the  front  ranks  of  Famous  Forty  hits! 

Not  for  a second  has  the  march  faltered.  Not  for  a second  has  Paramount  ceased 
to  keep  the  faith  as  undisputed  leader  of  this  industry! 


pictures/' 


CONTRACT  IS  FAR 
MORE  VALUABLE 
THAN  EVER  BEFORE 


ill  H.  Hays,  President 
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Gnci  now  fhe 


iiu  tiKjw  me  / 

SECON  D FAMOUS  40 


/■ 


GLORIA  SWANSON 

in 

Madame  Sans  Gene 

From  laundress  to  duchess — "Madame  Devil- 
May-Care" 


THOMAS  MEIGHAN 

in 

Man  and  the  Law 

As  usual,  Meighan  means  money 


POLA  NEGRI 

in 

The  Charmer 

Sidney  Olcott  production 
And  he  learned  about  women  from  her 


Herbert  Brenon  production 

THE  LITTLE  FRENCH  GIRL 

With  Betty  Bronson 

One  touch  of  Paris  makes  the  whole  world  grin 

RICHARD  DIX 

in 

None  but  the  Brave 

• — deserve  the  fair.  Especially  when  she’s 
Spanish 


Sidney  Olcott  production 

SALOME  OF  THE  TENEMENTS 

with  Jetta  Goudal,  Godfrey  Tearle 
Seven  veils  of  soul-revealing  entertainment 


William  de  Mille  production 

YOUNG  WIVES 

with  Rod  La  Roeque,  Claire  Adams 
When  the  honeymoon  was  over 


Alan  Crosland  production 

CONTRABAND 

with  Lois  Wilson,  Noah  Beery,  Raymond  Hat- 
ton, Raymond  McKee 
When  silk  leg  and  booi-leg  clash 


Raoul  Walsh  production 

THE  SPANIARD 

with  Ricardo  Cortez,  Jetta  Goudal 
The  Sheik  of  1925 


BETTY  COMPSON 

in 

New  Lives  for  Old 

Directed  by  Clarence  Badger 
How  much  of  her  past  should  a woman  tell? 

Victor  Fleming  production 

ADVENTURE 

with  Tom  Moore,  Pauline  Starke 
Jack  London’s  greatest  dramatic  novel 

Paul  Bern  production 

The  Dressmaker  from  Paris 

with  Leatrice  Joy 

She’s  here  with  a bundle  of  new  styles  and 
tricks 


Zane  Grey’s 

'CODE  OF  THE  WEST 

with  Constance  Bennett,  Owen  Moore,  Mabel 
Ballin 


Directed  by  William  Howard 
When  jazz  gets  the  razz  in  a cyclone  of  thrills 


James  Cruze  production 

THE  GOOSE  HANGS  HIGH 

Everything  is  lovely  and  the  goose  hangs  high 


RICHARD  DIX 

in 

TOO  MANY  KISSES 

You’ll  tell  the  world  it’s  a hummer 


Urson-Iribe  production 

THE  NIGHT  CLUB 

with  Raymond  Griffith,  Wallace  Beery,  Vera 
Reynolds 

Meet  me  at  midnight  and  see  society  at  play 


Zane  Grey’s 

THE  THUNDERING  HERD 

with  Jack  Holt,  Lois  Wilson,  Noah  Beery 
Directed  by  William  Howard 
Greatest  of  all  Zane  Grey  thrillers 


BEBE  DANIELS 

in 

The  Manicure  Girl 

The  destiny  that  shapes  our  ends 


A KISS  IN  THE  DARK 

with  Adolphe  Menjou,  Lillian  Rich 
Bui  they  couldn't  keep  it  dark  very  long! 


Victor  Fleming  production 

PATHS  TO  PARADISE 

with  Raymond  Griffith,  Pauline  Starke 
The  straight  or  the  crooked  path — which? 


Urson-Iribe  production 

FORTY  WINKS 

with  Viola  Dana,  Raymond  Griffith,  Theodore 
Roberts 

Folks  will  laugh  who  never  laughed  before 


Henry  King  Production 

SACKCLOTH  AND  SCARLET 

with  Alice  Terry 

The  woman  who  takes  and  the  woman  who 
gives 


Allan  Dwan  production 

NEW  YORK  LIFE 

A jazzy  journey  from  the  Bowery  to  Broadway 

BEBE  DANIELS 

in 

The  Crowded  Hour 

The  most  exciting  sixty  minutes  ever  filmed 


RICHARD  DIX 

in 

Too  Many  Kisses 

Familiarity  breeds  content 


BETTY  COMPSON 

in 

The  Moonflower 

Love  in  a 1925  Garden  of  Eden 


THOMAS  MEIGHAN 


The 


Old  Home  Week 

By  George  Ade 
"Back  Home  and  Broke" 


duo 


Irvin  Willat  production 

FLAMING  WRATH 

with  Ernest  Torrence 
A thunderbolt  of  dramatic  power 


Herbert  Brenon  production 

GROUNDS  FOR  DIVORCE 

Starring  Betty  Compson 
Is  "till  death  do  us  part"  the  bunk? 


Irvin  Willat  production 

THE  AIR  MAIL 

with  Billie  Dove,  Douglas  Fairbanks,  Jr. 
It’s  in  the  air;  they’re  looking  for  it 


Flenry  King  production 

ANY  WOMAN 

with  Alice  Terry 

Any  woman — and  any  man — will  love  it 


James  Cruze  production 

MARRY  MEl 

with  Lois  Wilson 
lust  a girl  men  couldn’t  forget 


GLORIA  SWANSON 
The  Coast  of  Folly 

Allan  Dwan  production 
Any  port  in  a love  storm 

William  de  Mille  production 

MEN  AND  WOMEN 

with  Jack  Flolt,  Claire  Adams 
And  de  Mille  understands  both  sexes 


THE  TOP  OF  THE  WORLD 

Anna  Q.  Nilsson,  James  Kirkwood,  Raymond 
Hatton 

Sheldon  Lewis 

Scaling  the  heights  for  romance  and  thrills 


Paul  Bern  production 

MODERN  BABYLON 

The  world  today  and  the  handwriting  on  the 
wall 


Victor  Fleming  production 

THE  DEVIL’S  CARGO 

with  Pauline  Starke,  Wallace  Beery,  Claire 
Adams,  William  Collier,  Jr. 

Down  the  roaring  river  with  a cargo  of  gold 


Zane  Grey’s 

The  Light  of  Western  Stars 

With  Jack  Holt.  Directed  by  William  Howard 
Zane  Grey  pictures  shine  everywhere 


Dimitri  Buchowetzki  production 

THE  SWAN 

with  Adolphe  Menjou,  Ricardo  Cortez,  Frances 
Howard 

The  heiress  who  taught  her  tutor  how  to  love 


James  Cruze  production 

BEGGAR  ON  HORSEBACK 

If  wishes  were  horses,  beggars  would  ride 


NOW  AS  ALWAYS  - 

Cpammcunt  (pidutes 
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D.W.CmFFITH'J 

'THE  BIRTH  OF 
AHATIOVT 

3ou  tided  on  Zlhomaj'  Diy:onLry'toi'y"'0 he  Clansman 

AN  INEXHAUSTIBLE  GOLD  MINE! 

FOR  EXAMPLE— IN  TORONTO 

“The  Birth  of  a Nation”  recently  played  in  Toronto — for  the  tenth  time.  It 
had  last  played  in  that  city  two  years  previously — at  ten  cents  I . , . a treasure 
given  away. 

But  this  time  “The  Birth  of  a Nation”  was  played  for  what  it  was  worth. 
It  was  played  in  “road  show  style”,  at  75  cents,  in  the  Grand  Theatre.  And 
it  rounded  out  its  week  to  TURNAWAY  BUSINESS 

AN  ATTRACTION  THAT  IS  TO  MOTION 
PICTURES  WHAT  RINGLING  BROS.  IS  TO 
TO  THE  CIRCUS! 

Now  booking  at  all  United  Artists  Exchanges 
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Will  pack 
the  house 


99 


PRESENTS 


LARRY  SEMON 

IN 

“KID  SPEED” 

Written  and  directed  by 
Noel  Mason  Smith  and  Larry  Semon 


This  Semon  subject  is  a pippin  of  a 
thriller  comedy.  The  racing  scenes 
are  among  the  most  exciting  ever 
seen  on  the  screen  . . , M.  P.  WORLD 


“Kid  Speed”  has  . . . much  comedy 
and  will  pack  the  house. 

Larry  Semon  is  improving  in  his 
comedy  characterizations  — having 
for  one  thing  forsworn  the  derby  hat 
and  wide  breeches  in  favor  of  nifty 


tailored  apparel,  and  seems  every  inch 
the  gentleman. 

He  is  clever  as  a comedian  and  his 
eyebrows  and  laugh-provoking  smile 
will  “get”  any  audience,  no  matter 
how  cold  or  highbrow. 


Larry  Semon  is  well  advertised  and 
serves  as  a good  drawing-card  for  ex- 
hibitors who  show  his  comedies  . . . 


EXH.  TRADE  REVIEW 


f 


For  foreign  rights  address 
FAR  EAST  FILM  CORPORATION 
729  Seventh  Avenue 
New  York  City 


Si/nwn 


Member, 

Motion  Picture  Producers  and  Distributors 
of  America,  Inc . 

V/ill  H.  Hays,  President 
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GET  THE  NEWS 

THIS  RIGI©  RULE  FOR  OUR  STAFF 
GIVES  YOU  EVERY  BIG  STORY  IN 
THE  NEWS  WHILE  IT  IS  LIVE 
NEWS  --  WE  LEAD  ALL  OTHERS 
IN  THIS  ESSENTIAL  MATTER  IN 
NEWS  REEL  PRODUCTION 


OU%  RULE  ^OOK 


one  can  tell  a story  to 
a camera.  Ton  haue  to 
be  there  when  it  happens!^* 


KINOGRAMS 


^he  Greatest 


NEWS  REEL 


W 


A 


^ a t i 0 n a I 


“THE  ipiCE  OF  THE  PROOF. AM  ' 


‘Distributors 
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ALBERT  E.  SMITH,  President 
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BOX  OFFICE  WINNERS  ON  TOP 


1 


TKe  Redeettcitv.^  Siiv 


NAZIMOVA 


A Drama  of  the  Paris  Underworld 

J.  STUART  BLACKTON  Production 


^ALBERT  E. SMITH 


(mm  ragaBTf 

THg  c^yeuiES 


99 


Li  PE 


A.S.M.  HUTCHINSON 

e)fD)i 


&mmm  iMT®«  iFWidfCTOtM- 

Percy  Marmont'-"  Marguerite, de  la  Motte 


X, 


CAPTAIN 

with  J.  WARREN  KERRIGAN 


J.  WARREN  KERRIGAN 


THEY  BRING 


NEW  PATRONS 

JOHN  B.  ROCK, 


Member  of  the  Motion  Pictui*e  Producers  & Distributors  of  America,  Inc.  Will  H.  Hays,  President, 
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(Producing  Box-office  Winners  for  Twenty-Seven  Years) 

OF  BOX  OFFICE  WINNERS! 


Pampered  Youth 

^rom 

Booth,  Tarhirvdtoiv’s 

Pulitser  Prije  Novel 

The  macnificent  anbersons 

A Picture  of  the  Third  Generation 

A DAVID  SMITH  PRODUCTION 


BEN  ALEXANDER 


pre 


THE  BELOVED 
BRUTE 

BY  KENNETH  PEJftKJNS 

I STUART  BIACRTON  PRODUCTION 

witK 

Marguerite  de  la  Motte,  Mctor  McLglai 
|WilIiam  Russell,  Maiy  Alden,  Stuart  Holmes 


BLOOD 

A DAVID  SMITH  PRODUCTION 

% 


JEAN  PAIGE 


TO  YOUR  THEATRE  -BOOK  NOW 

GENERAL  MANAGER 
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By  Frederick  Orin  Bartlett 
Adapted  by  Eve  Unsell  and  John  Goodrich 


With 


Mae  Busch 
Elliott  Dexter 
Eva  Novak 


Frank  Mayo 
Walter  Hiers 
Lee  Moran 


The  Picture  Sensation 
of  the  Ysar 

B.  P,  Schulberg 

'^resents 

His  Dramatic  Conception  of 

I^inisiiinent' 

Directed  by  JAMES  P.  HOGAN 
Adapted  by  John  Goodrich 


Clara  Bow 
Elliott  Dexter 
Mary  Carr 
Alec  Francis 
Joseph  Kilgour 
Eddie  Phillips 
George  Nichols 


with 

George  Hackathorne 
Margaret  Livingston 
Robert  Ellis 
Edith  Yorke 
Wade  Boteler 


Released 
January  first 


Better  Crowds 

B.  P,  Schulberg 

Presents 

A GASNIER  Production 

TRIFLERS' 


Released 
December  fifteenth 


qA  Pretentious 
Society  Drama 


Preferred  Pictures  - Distributed  bjj  6.  P.  Schulberg  Productions, Inc 
16^0  Brofldmaq  . Nem  /^\  J.  C, Bachman n , Vice- Pres. 


FOREIGN  DISTRIBUTORS  5 EXPORT  AND  IMPORT  FILM  CO. 
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msiuuuuMi 


I 


by  Mdirie  Coaw^  Oerc\.ler 


A Melodrama 
of  Old  World 
Hate  Played 
in  the  Heart  of 
New  York  City 


WITH 


JANE  NOVAK 
KENNETH  HARLAN 
SIGRID  HOLMQUIST 


WHITMAN 

BENNETT 


Production 


Released  by 

VITAGRAPH  Inc. 


J1of<^a.nBTyarv 
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STOP— LOOK  and  LISTEN 

STATE  RIGHT  BUYERS! 


NOW  READY! 


A Series  of  Six  Smashing  Melodramas 
Starring 


AL  FERGUSON 

“SHACKLES  OF  FEAR’^ 

“THE  TRAIL  OF  VENGEANCE’^ 
“PHANTOM  SHADOWS” 

“SCARLET  AND  GOLD” 

NOW  READY 

Other  Titles  to  Be  Announced 


For  Release  Starting  February  15th,  1925 

A Series  of  Eight  Specials 
Starring 


Telephone  Bryant  5450 


F.  SCHUMANN-HEINK 


ASK  YOUR  LEADING  INDEPENDENT  EXCHANGE 

OR 

J.  J.  FLEMING  PRODUCTIONS,  Inc. 

J.  CHARLES  DAVIS,  2ND,  GENERAL  MANAGER 

723  Seventh  Ave.  New  York  City 


Conuolled  'bu 


*Big  ones  are  the  rule,  never 
the  exception  - and  that  makes  - 

FIRST  NATIONAL  LEADERSHIP 


The  ^or^eous 
Bai'baralaMarr 
in  a stor  Y of  a 
woman  Mth  two 

giersonalities , 
as  a picture 
theyll  all  talk 
about 


Oajj'ick  Pictui-es  Cc 
/>menis 

Ml 

^ O D u c T ' ( 


^ Windsor 
J-J"  Tell 
Kenton 
^-andis 

hughes  COaNELL 

NIGH 

POLSEY 

CLARK.  ROBlN.ctnvT 


tU  ncHl 

J^ersc^Uy  diruUi 
P><-otogra.ph.Y  by 
dCrectum  bu. 


•15 


was 

made  to  entertain. 

ITDOES^ 


■ ■■ 


NEW  YORK  DAHYNEWS 


■‘Cmd  that’s  that 


/ 


Hits  -Box-0£tee  Bonseyes-fliat^  Hie 
Sectet  of  FIRST  NATIOMAL 
LEADERSHIP/ 


Foreign  RigKts  Conuolled  by 
First  NaiionaJ  Pictures  Inc 
383  Madison  Avenue,  New^lbrk 


> 


Members  gT  Motion  Picture  Producers  and  Distributors  of  America  Inc.'^Will  Hays  President 
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Advantages  in 
Roadshow  Plan 

Mr.  Joseph  M.  Schenck  says  there 
will  he  no  more  roadshowing  of  pic- 
tures controlled  by  the  United  Artists 
corporation  and  the  principals  of 
that  company. 

Exhibitors  will  approve  of  this 
statement.  Theatre  men  generally 
have  always  felt  that  the  roadshow- 
ing meant  the  holding  away  from 
them  of  a possible  profit,  or,  in  other 
cases,  of  an  attempt  to  “circus”  a 
production  with  a view  to  establish- 
ing a scale  of  rental  charges  that  was 
not  justified  by  the  particular  pic- 
ture. 

Like  many  another  subject  upon 
which  opinions  of  individuals  clash, 
there  are  two  distinct  and  justifiable 
viewpoints  on  the  matter  of  road- 
showing motion  pictures. 

When  a production  is  really  of  a 
sufficiently  high  calibre,  roadshowing 
is  a benefit  to  the  theatres,  to  the 
producer  and  to  the  general  public. 
But  to  warrant  that  method  of  early 
distribution  a picture  must  be  really 
distinctive  and  must  have  many  fea- 
tures about  it  that  stand  it  entirely 
apart  from  the  general  run  of  good 
pictures. 

In  “The  Covered  Wagon”  we  have 
a case  of  a successful  roadshow  prop- 
osition that  has  benefited  everyone 
concerned.  The  epic  nature  of  this 
subject  was  impressed  upon  the  pub- 
lic by  special  exhibitions.  The  road- 
shows were  well  attended,  to  the 
benefit  of  the  producer,  and  the  sen- 
sational volume  of  business  which  it 
has  done  and  which  it  is  doing  in  the 
theatres  can  only  be  accounted  for, 
at  least  in  part,  by  the  fact  that  the 
special  exhibitions  created  a most 
favorable  state  of  mind  on  the  part 


of  the  general  public  toward  the  pic- 
ture. 

There  are  many  great  pictures  that 
should  not  be  roadshowed.  In  this 
classification  there  are  those  fine  pic- 
tures which  are  excellent  entertain- 
ments but  which  have  no  particular 
feature  which  sets  them  apart  from 
the  rest.  There  is  no  advantage  to 
anyone  in  special  preliminary  dis- 
tribution for  this  kind  of  a picture. 

On  the  other  hand,  there  is  the 
really  exceptional  picture  that  occa- 
sionally comes  along.  This  is  one 
that  has  some  very  striking  distinc- 
tion about  it.  Such  a picture  can  be 
sent  out  under  an  elaborate  plan  of 
roadshow  distribution  to  the  benefit 

of  all  concerned. 

« « * 

Schedule  Problem 
Must  Be  Solved 

No  one  seems  to  be  very  mucb 
worried  about  the  continuance  of  the 
practice  of  having  the  public  break 
into  pictures  at  various  stages  from 
the  beginning  to  the  end.  A great 
amount  of  time,  money  and  effort  is 
devoted  to  perfecting  continuity  and 
building  dramatic  sequences,  and 
much  of  this  is  utterly  wasted  when 
a patron,  for  instance,  comes  in  at, 
say,  the  fourth  reel  of  a feature,  sees 
the  picture  to  the  end  and  then  sits 
through  the  unfolding  of  the  prelim- 
inary scenes. 

No  one  can  deny  that  when  seen 
under  such  a system  a picture  ap- 
pears at  a tremendous  disadvantage. 

We  are  aware,  of  course,  of  the 
business  reasons  which  allow  this 
practice  to  go  on.  Fixed  times  for 
shows  are  seldom  practicable  for 
many  reasons  and  for  the  majority  of 
theatres  to  attempt  such  arrange- 
ments would  doubtless  result  in  loss 
of  revenue  because  attendance  would 


be  concentrated  at  the  show  com- 
mencing at  the  most  popular  time 
and  a limited  amount  of  business 
would  be  done  before  and  after  tbat 
particular  show. 

We  agree  to  all  of  this  and  we 
realize  that  the  present  practice  is 
based  on  cold  and  hard  business  rea- 
sons. But  we  assert  that  the  condi- 
tion must  he  changed  some  day, 
somehow.  Many  excellent  pictures 
fail  to  please  simply  because  they 
are  seen  by  the  public  in  this  way. 
Depending  upon  the  particular  sub- 
ject, some  pictures  suffer  more  than 
others  but  all  are  hurt  to  a certain 
extent. 

No  other  kind  of  a dramatic  sub- 
ject is  served  up  to  the  public  in  this 
way.  Nothing  but  the  motion  pic- 
ture could  survive  that  treatment. 
And  even  the  motion  picture  can- 
not survive  it  eventually. 

It  is  a problem  that,  perhaps,  can- 
not be  solved  immediately  but  this 
is  no  reason  why  the  evil  should  be 
accepted  as  a permanent  one  that 
will  always  be  with  us. 

* * * 

The  Chief  Duty 
Of  Exhibitors 

When  a patron  crosses  the  thresh- 
hold  of  a treatre  the  exhibitor’s  first 
duty  toward  him  is  to  look  out  for 
his  personal  health  and  well-being. 
The  theatre  in  every  respect  must  be 
a thoroughly  sanitary  and  wholesome 
place.  To  see  to  this  is  a plain  obli- 
gation of  the  theatre  man. 

Proper  ventilation  is  one  of  the 
biggest  factors  in  maintaining  sanita- 
tion and  wholesomeness  in  any  pub- 
lic building.  Nothing  is  so  indispens- 
able to  a motion  picture  theatre.  Ex- 
hibitors, regardless  of  conditions  or 
expense,  must  realize  this  and  must 
squarely  meet  their  responsibility. 
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issue,  page  65,  will  be  pub- 
lished in  amplified  form  in  an 
early  issue. 


Re-Takes 


M.ARRYING  the  leading  lady  to  get 
front  page  publicity  for  a comedy 
is  an  original  Chaplin  idea. 

if.  ^ 

He  doesn’t  make  comedies  often  enough 
to  interfere  with  this  scheme,  either. 

* Jf:  ♦ 

Well,  anyway,  it’s  a better  plan  than 
planting  fake  bombs  in  newspaper  offices. 

* * * 

That  Barber  Stunt 
And  speaking  of  publicity,  wonder  how 
many  folks  would  have  known  the  barbers 
held  a convention  in  Chicago,  if  R.  Reich- 
enbach  hadn’t  planted  that  story  about  Val- 
entino starting  a new  style  with  his  pink 
beard. 

* * * 

Put  It  Over  Big 

What  wouldn’t  the  average  film  company 
give  for  the  publicity  the  Prince  of  Wales 
got  upon  his  recent  visit  to  the  U.  S.  A. 
Wow ! 

^ % 

Some  Ants 

“The  Lost  World,”  Watty  Rothacker’s 
picture  starring  prehistoric  animals,  has  a 
flock  of  trained  ants  in  one  scene,  I hear. 
They’re  as  big  as  German  police  dogs  so 
you  can’t  miss  ’em. 

It  only  took  a couple  of  ants  in  those 
days  to  spoil  a church  picnic. 

* * * 

Ever  Notice  It? 

Speaking  of  Christmas,  which  is  only 
a few  days  off,  how  much  prettier  those 
boudoir  caps  look  in  their  little  boxes  than 
when  someone  has  them  on. 

* * * 

Another  Dozen 

No,  Willie,  the  daily  dozen  doesn’t  mean 
a stack  of  twelve  buckwheat  cakes. 

* * * 

Too  Much  Static 

International  radio  is  apt  to  bring  on  in- 
ternational war  unless  Europe  clears  up  its 
signals  better  than  the  last  test. 

* * * 

Was  You  Ever  in  Pgh.? 

The  outlook  is  very  dark  for  that  new 
First  National  film  “Lb  S.  Flavor.”  It’s  all 
about  Pittsburgh  and  the  steel  mills. 

* * * 

Like  Tax  Lists 

The  wealthy  folks  probably  thank  their 
stars  the  newspapers  don’t  print  their 
Christmas  lists  and  price  of  the  gifts. 

^ ^ ^ 

But  Snappy 

I see  the  French  are  going  to  use  alumi- 
num films.  I presume  they  will  only  make 
light  stories. 

^ 

Easy  to  Tell 

Confused  Bystander:  “Which  is  the 
flapper  and  which  her  mother?” 

Mr.  Wise : “The  impudent  one.” 

* * * 

“Isn’t  Life  Wonderful!” 

Griffith’s  latest  picture  has  a lot  to  say 
about  potatoes.  Exhibitors  playing  it  should 
put  on  hucksters  matinees. 

* * * 

Thanks  Sam 

I see  Sydney  Cohen’s  articles,  recently 
published  in  The  Herald,  are  attracting  un- 
usual attention.  The  N.  Y.  Morning  Tele- 
graph devotes  a page  advertisement  to 
them,  thus  showing  that  The  Herald  is 
read  everywhere,  even  by  Eastern  editors. 

— J.  R.  M. 
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Texas  League  Shows  Marked 
Progress  With  350  Members 


COL.  H.  A.  COLE 


The  Texas  Meet 
at  a Glance 

RESOLUTION  adopted  declaring  con- 
tracts with  the  Seiznick  company  null 
and  void  because  of  the  bankruptcy 
of  the  concern. 

* * * 

PROPOSAL  to  seek  local  option  law 
on  Sunday  opening  defeated,  the  con- 
sensus of  opinion  being  that  such 
agitation  might  work  to  the  detri- 
ment of  the  present  open  towns. 

* * * 

MEMBERS  urged  to  use  “non-taxable" 
music  whenever  possible.  It  was 
pointed  out,  however,  that  most  of 
the  present  day  music  is  "taxable." 

■■H  * * 

DECISION  reached  to  present  to  the 
legislature  in  January  a bill  providing 
for  a heavy  tax  on  tent  shows. 

:|:  * * 

STATE  TAX  commissioner  reveals 
plan  on  foot  to  levy  an  additional  tax 
on  the  motion  picture  theatres.  He 
said  that  the  state  had  no  right  to 
ask  for  this  additional  burden. 

* * 

PROMINENT  Southern  banker  praises 
industry  in  these  words:  “We  have 
financed  some  of  the  greatest  moving 
picture  enterprises  in  the  Southwest 
and  our  dealings  with  the  industry  as 
a whole  have  been  quite  satisfactory.” 
* * * 

ORGANIZATION  adopts  resolution 
admitting  every  theatre  of  the  South- 
ern Enterprises  group,  which  had  ap- 
plied for  membership. 

* * * 

BUDGET  of  $15,000  is  needed  for  1925. 
To  raise  this  amount  the  dues  will  be 
fixed  at  1%  per  cent  of  the  total  popu- 
lation of  the  city  in  which  the  mem- 
ber operates  on  a basis  of  $15  for  each 
1,000  population. 


$22,000  Annual  Income 
Reported  by  Secretary 

Plan  to  Campaign  for  Local  Option  on  Sunday  Shows 
Is  Defeated  by  Exhibitor  Convention 

(Special  to  Exhibitors  Herald) 


DALLAS,  TEX.,  December  9. — “The  best  in  history,”  was  the  way 
members  of  the  Motion  Picture  Theatre  Owners  of  Texas  spoke  of  their 
two-day  convention  of  the  association  held  at  the  Adolphus  hotel  here 
on  December  2 and  3.  Approximately  200  members,  the  largest  attend- 
ance on  record,  were  present.  The  organization  has  about  350  members. 
Virtually  all  sections  of  the  state  were  represented. 

Reports  Progress  of  Organization  in  Less  Than  Year 
The  convention  was  opened  at  10  o’clock  Tuesday  morning  by  Col.  H.  A. 
Cole  of  Marshall,  presiclent  of  the  organization.  The  morning  session  was 
devoted  to  the  annual  reports  of  President  Cole,  E.  L.  Byar  of  Terrell,  secre- 
tary-treasurer, and  H.  G.  McNeese  of  Dallas,  executive  secretary. 

A marked  growth  in  income  and  membershij)  was  shown  in  Mr.  McNeese’s 
report,  which  covered  the  period  from  January  1,  1924,  to  the  present  date. 
The  organization  has  a total  membership  of  more  than  350  members  and  a 
yearly  income  of  over  $22,000,  the  report  stated. 


Convention  committees  were  ap- 
pointed by  President  Cole  as  follows: 
Finance  and  budget,  E.  L.  Byar,  Terrell, 
chairman;  Harold  Robb,  Dallas;  Lon 
Bissinger,  Dallas.  Resolutions,  H.  S. 
Ford,  Wichita  Falls,  chairman;  Leslie 
Witt,  Waco;  H.  S.  Cole,  Bonham.  Con- 
stitution, J.  A.  Holton,  Port  Arthur, 
chairman;  P.  V.  Williams,  Munday;  Mrs. 
T.  C.  Christopher,  Beaumont.  Recep- 
tion: W.  A.  Fairman,  Bryan,  chairman; 
Ross  Rogers,  Amarillo;  Sebe  Goodlett, 
Georgetown.  Registration,  Jack  Lilly, 
Greenville,  chairman;  William  K.  Greev- 
er,  Vernon;  J.  P.  Jones,  Groesbeck. 

J.  J.  Strickland  of  Austin,  secretary  of 
state  of  Texas,  was  the  first  speaker  at 
the  afternoon  session.  He  declared  the 
whole  problem  of  the  theatre  owners  to- 
day is  having  the  industry  understood 
by  the  public. 

Col.  Jason  Joy  of  New  York,  executive 
secretary  of  the  committee  on  public  re- 
lations of  the  Motion  Picture  Producers 
& Distributors  Association,  was  the  prin- 
cipal speaker  at  the  afternoon  session. 
He  said  that  on  his  trip  through  the 
South  he  had  found  a tremendous  in- 
terest on  the  part  of  the  lay  public  in 
the  motion  picture  industry.  In  furnish- 
ing entertainment  and  amusement  for 
the  public  the  industry  is  doing  a fine 
thing,  he  said,  as  motion  pictures  exert 
a tremendous  influence  in  the  thought 
and  life  of  the  Nation. 

Discuss  Important  Measures 

Legislative  problems  were  discussed 
at  the  executive  session  which  closed 
the  afternoon’s  program,  with  four  mat- 
ters of  importance  being  considered: 
Taxation,  tent  show  bill,  censorship  and 
Sunday  local  option. 

President  Cole  said  he  had  talked  with 
members  of  the  Texas  legislature  and 
told  them  theatre  owners  are  willing  to 
be  taxed  as  other  industries,  but  will 
not  assume  an  unjust  burden.  The 
association  endorsed  his  stand  on  this 
subject. 

The  censorship  question  was  disposed 


of  in  a few  words  with  all  favoring  its 
elimination  so  far  as  possible. 

Frank  W.  Wozencraft,  former  mayor 
of  Dallas  and  general  counsel  of  the 
association,  explained  the  tent  show  bill 
which  would  tax  traveling  organizations 
showing  under  canvas  on  the  same  basis 
that  the  local  exhibitor  pays.  The  tax 
would  amount  to  about  $75  a week  and 
would  put  75  per  cent  of  the  traveling 
companies  out  of  business,  it  is  esti- 
mated. Circuses  and  carnivals  would  not 
be  affected  by  the  bill,  as  they  are  taxed 
separately  and  rather  heavily  under 
Texas  laws.  The  association  endorsed 
the  bill  and  instructed  Mr.  Wozencraft 
to  draft  it  for  presentation  to  the  Texas 
legislature  when  it  meets  in  January. 

Defeat  Local  Option  Plan 

The  exhibitors  defeated  a proposal  to 
present  a bill  to  the  legislature  provid- 
ing for  local  option  on  Sunday  picture 
shows.  While  all  favored  Sunday  amuse- 
ments, the  consensus  of  opinion  was  that 
any  agitation  along  this  line  would  re- 
sult in  closing  the,  present  open  towns 
and  work  harm  to  the  industry  gener- 
ally. 

The  delegates  were  given  an  automo- 
bile ride  over  Dallas  after  the  afternoon 
session  and  a dinner-dance  in  the  palm 
garden  of  the  Adolphus  hotel  Tuesday 
evening. 

W.  G.  Underwood  of  Dallas  spoke  on 
“Buying  Pictures,”  and  C.  D.  Hill,  Dallas 
architect,  discussed  “Theatre  Archi- 
tecture” at  the  Wednesday  morning  ses- 
sion. Both  were  received  with  much 
interest. 

In  a general  discussion  of  the  music 
tax,  members  were  urged  to  use  non- 
taxable  music  wherever  possible,  al- 
though it  was  pointed  out  that  most  of 
the  present  day  popular  music  is  tax- 
able. 

Better  film  supply  service,  as  well  as 
protection  of  individual  exhibitor’s 
rights,  will  be  obtained  by  pressing 
claims  against  film  exchanges  for  faulty 
films  received,  rather  than  allowing  the 
exchanges  to  “talk  them  out  of  it,”  it 
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One  of  the  broadsides  which  brought  a 
record  crowd  to  the  December  con- 
vention of  the  Motion  Picture  Thea- 
tre Owners  of  Texas. 

was  declared.  A resolution  was  adopted 
declaring  contracts  with  the  Selznick 
company  null  and  void  because  of  the 
bankruptcy  of  the  company. 

Charles  C.  Pettijohn  of  New  York, 
general  counsel  for  the  Film  Board  of 
Trade,  was  the  principal  speaker  at  the 
morning  session.  He  discussed  the  sub- 
ject of  arbitration  from  a national  view- 
point and  said  that  nearly  10,000  cases 
are  settled  by  arbitration  boards  each 
year,  practically  all  of  them  in  a manner 
satisfactory  to  both  exhibitor  and  film 
companies. 

Calls  Censor  a Bugaboo 
In  discussing  the  censorship  question, 
Mr.  Pettijohn  declared  it  was  the  bug- 
aboo of  the  industry,  as  it  is  a physical 
impossibility  for  censorship  boards  to 
properly  review  pictures. 

John  G.  Willacy,  state  tax  commis- 
sioner, was  the  first  speaker  at  the  Wed- 
nesday afternoon  session.  Speaking  on 
“Taxes,”  he  reviewed  the  taxation  situa- 
tion, and  declared  that  the  solution  of 
the  problem  is  for  “public  officials  to 
quit  spending  so  much  public  money.” 
He  told  the  exhibitors  there  is  a scheme 
on  foot  to  levy  an  additional  tax  on  pic- 
ture shows,  and  said  the  state  had  no 
right  to  ask  an  addtional  penny  in  taxes 
from  the  picture  shows  or  any  other 
industry. 

One  of  the  outstanding  features  of  the 
convention  was  the  address  of  Nathan 
Adams,  president  of  the  American 
Exchange  National  Bank  of  Dallas,  on 
“Financing  a Theatre,”  delivered  at  the 
afternoon  session  of  the  final  day  of  the 
convention. 

Mr.  Adams  is  one  of  the  best  known 
bankers  in  the  Southwest  and  his  bank, 
the  largest  financial  institution  in  Texas, 
has  made  many  large  loans  to  theatrical 
enterprises.  His  address  was  received 
with  much  interest. 

“The  motion  picture  business,  like  the 
automobile  business,  is  one  of  the 
biggest  industries  of  the  country,”  said 
Mr.  Adams.  “We  have  lost  a little 
money  financing  moving  picture  enter- 
prises, but  we  do  that  on  any  kind  of 
business.  We  have  financed  some  of 
the  greatest  moving  picture  enterprises 
in  the  Southwest  and  our  dealings  with 
the  industry  as  a whole  have  been  quite 
satisfactory. 


“The  trouble  with  many  moving  pic- 
ture enterprises  is  that  they  are  under- 
capitalized and  not  prepared  to  weather 
financial  storms.  Every  business  must 
have  money,  character  and  ability  be- 
hind it,  and  the  last  two  are  as  neces- 
sary to  success  as  is  capital,  for  credit 
is  based  upon  them.  The  man  who  goes 
beyond  the  limit  of  his  capital  is  a bad 
risk,  and  many  a business  goes  on  the 
rocks  for  lack  of  capital. 

Business  Peculiar  One 

The  moving  picture  business  is  a 
peculiar  one.  One  fellow  makes  money, 
where  another  goes  broke.  The  differ- 
ence, in  my  opinion,  is  in  watching  the 
overhead  expense.  You  must  give  your 
business  your  entire  time  and  thought 
if  you  would  succeed.  You  can’t  build 
a business  playing  golf  or  going  to  ball 
games. 

“There  is  no  time  in  the  history  of 
Texas  as  good  as  now.  We  are  produc- 
ing a third  of  the  nation’s  cotton  crop, 
to  say  nothing  of  our  oil,  cattle  and 
other  resources.  No  man  who  wants  to 
work  can  fail  to  succeed.  But  the  man 
who  wants  to  succeed  and  weather 
financial  storms  should  realize  he  must 
have  sufficient  capital. 

“I  repeat  that  the  moving  picture  busi- 
ness we  have  handled  has  been  as  satis- 
factory as  any  other  line.  You  can’t 
stop  business  because  one  man  makes 
a failure. 

“The  great  trouble  with  many  men 
engaged  in  business  today  is  they  don’t 
study  it.  They  want  to  find  the  easiest 
way.  A man  must  know  his  business, 
he  must  study  the  public  taste,  and  he 
must  have  character,  ability,  integrity, 
and  willingness  to  work.  No  man  ever 
made  a success  in  this  life  unless  he  was 
willing  to  work. 

“The  moving  picture  has  brought  un- 
told pleasure  to  every  community  in  this 
country  and  in  other  nations.  It  is  a 
good  business  and  it  can  be  made  a 
pleasant  and  a profitable  business  if  you 
devote  your  time  and  thought  to  it  and 
make  up  your  mind  you  are  going  to 
succeed.” 

T.  B.  Wadleigh,  Texas  representative 
of  the  National  Billiard  Association,  ex- 
tended greetings  to  the  convention  and 
said  the  problems  and  purposes  of  his 
organization  were  similar  to  those  of  the 
motion  picture  theatre  owners. 

Southern  Enterprises  Joins 

A feature  of  the  afternoon  session 
was  the  announcement  by  Earl  L.  Crabb, 
district  manager  of  Southern  Enter- 
prises, Inc.,  in  Texas,  that  every  theatre 
in  his  organization  sought  membership 
in  the  association.  A resolution  was 
adopted  unanimously,  admitting  the 
Southern  Enterprises  houses  into  the 
organization. 

Trade  problems  were  again  discussed 
at  the  afternoon  session,  non-theatrical 
bookings  being  denounced  and  the  price 
of  posters  being  declared  too  high. 

The  association  voted  to  send  en- 
graved passes  to  all  members  of  the 
Texas  legislature,  good  to  all  theatre 
members  of  the  organization. 

The  association  also  decided  to  adopt 
an  official  insignia  for  member  theatres 
to  use,  the  design  to  be  worked  out 
later. 

Mr.  Byar  said  the  association  would 
need  a $15,000  budget  for  1925,  suggest- 
ing that  in  order  to  raise  this  amount 
the  dues  for  the  coming  year  be  fixed  at 
DA  per  cent  of  the  total  population  of 
the  town  or  city  on  a basis  of  $15  for 
each  1,000  population,  this  amount  to  be 
divided  among  the  member  theatres  in 
various  towns  and  cities. 

President  Cole  was  presented  with  a 


Another  of  the  readers  prepared  by 
Business  Manager  McNeese  inviting 
Texas  exhibitors,  whether  members 
or  not,  to  attend  the  Texas  meeting. 

gold  watch  near  the  close  of  the  con- 
vention Wednesday  afternoon  by  the 
members  of  the  association  in  apprecia- 
tion of  his  services.  Mr.  Pettijohn  made 
the  presentation  speech. 

President  Cole  responded,  expressing 
his  appreciation  and  predicting  a suc- 
cessful year  for  the  association  and  its 
members. 

The  delegates  were  given  a banquet 
Wednesday  evening  in  the  palm  garden 
of  the  Adolphus  hotel  by  the  Dallas  film 
exchanges  and  afterward  were  guests  of 
the  Capitol  theatre  at  a special  showing 
of  “The  Last  Man  on  Earth.” 

Registration  Is  Heavy 

Registrations  at  the  convention  included  John 
Paxton,  Paris;  M.  T.  Flanagan,  Longview;  E.  L. 
Parnell,  Troup;  H.  T.  Hodge,  Abilene;  R.  W. 
Henree,  Coleman;  Thomas  Darnell,  Stephenville; 
Non  Briner,  Lufkin;  H.  S.  Ford,  Wichita  Falls; 
Roscoe  D.  Rogers,  Amarillo;  J.  E.  Draginis, 
Yoakum;  C.  W.  Batsell,  Sherman;  H.  B.  Cham- 
berlain, Henderson;  J.  B.  Jones,  Groesbeck;  John 
Victor,  Abilene;  John  E.  Lilly,  Sulphur  Springs; 
H.  Mulkey,  Clarendon;  P.  A.  Rockett,  Waxahachie; 
B.  S.  Ferguson,  Hamlin;  Henry  Sparks,  Cooper; 
H.  H.  Hoke,  Taylor;  Qiff  Linsey,  Lubbock;  Mrs. 
T.  Christopher,  Beaumont;  J.  T.  Chatraas,  Mar- 
lin; J.  B.  Looney,  Hearne;  J.  B.  Trout,  Leonard; 
W.  R.  Fairman,  Bryan;  P.  A.  Engelbrecht, 
Temple;  L.  J.  Mason,  McAllen;  D.  J.  Young, 
Brownsville;  J.  A.  Halton,  Port  Arthur;  H.  B. 
Robb,  Dallas;  H.  H.  Starcke,  Seguin;  Joe  Aran- 
off,  Dallas;  Burt  King,  Stamford;  E.  McElroy, 
Lubbock;  A.  L.  Randolph,  Oklahoma  City;  J.  L. 
Elder,  Dallas;  A.  C.  Moore,  Bartlett;  Col.  H. 

A.  Cole,  Marshall;  Lee  Acuff,  Merkel;  Rubin 
Frels,  Victoria;  D.  J.  Callihan,  Palestine;  Will 
Palmer,  Ranger;  Paul  J.  Barrace,  Houston;  Abe 
Levy,  Waco;  Otto  Schmidt,  Mason;  Sam  Hefley, 
Cameron;  Wylie  Day,  Wichita  Falls;  L.  Santikos, 
San  Antonio;  L.  M.  Ridout,  Denison;  Si  Charnin- 
sky,  Dallas;  Lon  Bissinger,  Dallas;  R.  N.  Smith, 
Mission;  Mrs.  A.  J.  Urbish,  Dallas;  Grover  S. 
Campbell,  Denton;  Joe  Clemmons,  Beaumont; 
P.  V.  Williams,  Mundry;  A.  W.  Lilly,  Green- 
ville; C.  R.  Wilkinson,  Lockney;  C.  W.  A.  Mac- 
Cormack,  Dallas;  L.  Richter,  Fort  Worth;  J.  M. 
Reynolds,  Arlin^on;  Ernest  J.  Weldon.  Rusk; 
Lee  A.  Walker,  Belton;  H.  L.  Perkins,  Bastrop; 
R.  S.  Dorbandt,  Jacksonville;  Sebe  Goodlett, 
Georgetown;  James  P.  Simpson,  Dallas;  W.  D. 
Nevills,  Dallas;  H.  S.  Cole,  Bonham;  Joe  Singer, 
Dallas;  William  K.  Greever,  Vernon;  J.  F. 
Houdek,  Ennis;  H.  C.  Houston,  Sherman;  Ed 
Dorbandt,  Athens;  F.  W.  Zimmerman,  San 
Marcos;  W.  A.  Stuckert,  Brenham;  E.  H.  Phillips, 
Fort  Worth;  Roy  Cook,  Gilmer;  A,  E.  Shutes, 
Dallas;  M.  K.  Moore,  Hemphill;  M.  L.  Moore, 
San  Augustine;  E.  H.  Rockett,  Waxahachie;  W. 
O.  Rockett,  Italy;  Jesse  Adwell,  Itasca;  H.  H. 
Covington,  Teague;  W.  T.  Wooten,  Canyon;  J. 

B.  Overton,  Hereford;  C.  R.  Tate,  Panhandle; 

L.  M.  Davis,  Rotan;  Cal  Baker,  Lubbock;  F. 

M.  Phipps,  Childress;  Mart  Cole,  Rosenberg;  Mrs. 
Pierce  Brook,  Rosebud;  W.  F.  Jones,  Archer 
City;  J.  T.  Richardson,  Olney;  C.  R.  McHenry, 
Dallas;  Ross  D.  Dixon,  Colorado. 
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New  Faces 


JESSE  L,  LASKY 


JANE  WINTON 


CHETA  NISSEN  MARY  BRIAN 


In  an  adjoining  column  Mr.  Lasky 
makes  the  startling  statement  that  un- 
less new  laces  are  found  and  developed 
for  the  public,  the  motion  picture  in- 
dustry will  become  stagnant  and  die  of 
dry  rot.  The  Paramount  production 
chief  says  that  his  company  is  endeavor- 
ing to  avoid  this  situation  and  is  con- 
stantly on  the  alert  for  promising  tal- 
ent. As  evidence  of  Paramount’s  ef- 
forts he  points  to  the  fact  the  company 
now  has  seven  young  players  under  con- 
tract. These  players  are  being  trained 
for  stellar  roles,  and  several  already 
have  reached  that  high  position. 


BETTY  BRONSON  ESTHER  RALSTON 


LILLIAN  RICH  FRANCES  HOWARD 


New  Faces  Vital  If  Industry 
Is  to  Live,  Declares  Lasky 

Paramount  Production  Chief  Says  That  Public  Is  Growing 
Tired  of  Seeing  the  Same  Players  on  the  Screen — 

Sees  Many  Great  Names  Losing  Power 

(Special  to  E.vhibitors  Herald) 

NEW  YORK,  Dec.  9. — “The  film  industry  will  dry  up  and  die  of  dry 
rot  unless  new  faces  and  new  people  are  brought  into  the  pictures.’’ 

This  significant  and  startling  statement  was  made  by  Jesse  L.  Lasky 
to  an  Exhibitors  Herald  representative  just  before  Mr.  Lasky  left  for 
the  Coast  last  Monday. 

Company  Signs  a Number  of  Embryo  Stars 
The  statement  is  significant  because  Mr.  Lasky,  head  of  the  production 
department  of  Paramount  pictures,  already  has  secured  a number  of 
embryo  stars  and  is  still  after  more,  and  startling  because  of  the  generally 


conceded  fact  that  Paramount- already 
names.  Continuing,  Mr.  Lasky  said: 

“The  motion  picture  theatre  going  pub- 
lic are  already  tiring  and  will  tire  to  a 
still  greater  extent  of  seeing  constantly 
the  same  faces  pictured  before  them 
every  time  they  go  to  an  entertainment. 

“Many  of  the  greatest  narries  and  faces 
which  were  drawing  cards  a few  years 
ago  have  lost  that  power  and  the  hand- 
writing on  the  wall  says  that  even  the 
most  popular  of  present  day  stars  can 
only  continue  to  be  great  drawing  pow- 
ers for  a certain  length  of  time  and  then 
their  brilliance  will  wane. 

New  Faces  Will  Hold  Public 

“In  the  past  few  years  very  few  new 
stars  have  been  built  up  to  any  great  de- 
gree of  popularity  and  it  is  obvious  that 
unless  this  is  done  the  patrons  of  motion 
picture  theatres  will  grow  weary  and  drift 
away  to  other  forms  of  entertainment. 

“This  is  true  not  only  of  the  women 
on  the  screen  but  also  of  the  men.  I 
have  been  giving  the  matter  a lot  of 
very  serious  thought  and  as  a result  we 
have,  either  budding  into  stardom  or  in 
the  making  toward  that,  seven  new 
young  women,  some  of  whom  at  least 
will  be  the  motion  picture  stars  of  next 
year  and  year  after.  We  are  not  stop- 
ping at  the  acquisition  of  these  seven 
but  I am  looking  for  more  girls  and 
I am  also  looking  for  an  equal  number 
of  young  men  of  sufficient  ability  to  play 
opposite  these  newcomers. 

“Of  the  new  faces  which  will  be  seen 
frequently  from  now  on  and  in  impor- 
tant parts  in  Paramount  pictures,  prob- 
ably the  most  important  up-to-date  is 
little  Betty  Bronson  who,  I am  firmly 
convinced,  is  another  Mary  Pickford. 
While  she  has  played  minor  arts  in  a 
number  of  pictures,  her  real  screen  debut 
is  in  ‘Peter  Pan’  and  I predict  for  her 
exceptional  popularity  in  accordance 
with  her  exceptional  ability. 

“Along  with  Miss  Bronson  is  another 
face  in  Paramount  pictures  which  is 
Mary  Brian,  who  has  the  part  of  Wendy 
in  ‘Peter  Pan.’ 

“Another  new  face  in  Paramount  pic- 
tures is  Esther  Ralston,  who  showed  so 
much  in  James  Cruze’s  picture  ‘The 
Goose  Hangs  High’  that  we  have  already 
assigned  her  to  the  feminine  lead  in  ‘The 
Beggar  on  Horseback.’ 

Lillian  Rich  Given  Lead 

“Lillian  Rich,  another  newcomer,  has 
been  given  the  lead  in  ‘The  Golden  Bed.’ 

“Another  newcomer  is  Jane  Winton, 
just  out  of  the  Follies  and  one  of  the 
most  beautiful  girls  in  that  recognized 
gallery  of  beauties.  Miss  Winton  did 
such  excellent  work  in  ‘The  Golden  Bed’ 
that  she  was  signed  to  support  Agnes 
Ayres  in  ‘Tomorrow’s  Love.’ 


had  as  stars  many  of  the  best  box  office 

“Greta  Nissen  is  another  newcomer. 

I discovered  her  playing  in  the  legitimate 
show  of  ‘The  Beggar  on  Horseback’  and 
was  so  impressed  with  her  work  as  a 
dancer  that  I have  engaged  her  and  she 
will  be  put  into  leading  roles  immediately. 

“We  discovered  Frances  Howard  play- 
ing the  leading  part  in  the  sta^e  play 
‘Best  People’  and  engaged  her  for  the 
lead  in  ‘The  Swan,’  which  has  just  been 
completed  by  Dimitri  Buchowetzki.  Miss 
Howard  is  now  playing  the  leading  role 
opposite  Richard  Dix  in  his  latest  star- 
ring picture,  ‘The  Maker  of  Gestures,’ 
which  Paul  Sloane  is  directing.  She 
has  also  been  selected  for  the  leading 
feminine  part  in  ‘The  Kiss  in  the  Dark,’ 
supporting  Adolph  Menjou,  who  plays 
the  part  created  by  Cyril  Maude. 

“We  are  well  satisfied  with  these  new 
people  we  have  secured  and  feel  sure 
that  the  theatregoing  public  will  be  more 
than  pleased.  We  are  after  still  more 
and  we  also  are  after  a number  of  young 
men  and  we  won’t  stop  until  we  get 
them.’’ 

Report  F.  & R.  Will 
Enter  Wisconsin  With 
Theatre  at  Eau  Claire 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  Wis.,  Dec.  9. — Wiscon- 
sin theatre  men  are  watching  with  interest 
the  reported  invasion  of  the  Badger  state 
by  the  Finkelstein-Ruben  interests  of  Min- 
neapolis who,  according  to  word  received 
in  Milwaukee,  have  organized  the  Northern 
States  Theatre  Company  and  will  shortly 
erect  a new  house  in  Eau  Claire,  Wis. 

The  venture  is  regarded  in  some  quarters 
as  an  opening  wedge  in  a plan  to  enter 
several  key  centers  of  the  state,  particu- 
larly the  northern  portion. 

Coming  as  it  does  on  the  heels  of  an 
announcement  by  the  Eau  Claire  Theatre 
Co.  of  a new  theatre  which  that  firm  in- 
tends to  erect  shortly,  the  Finkelstein-Ruben 
move  is  looked  upon  also  as  an  indication 
of  a finish  fight  between  the  two  interests 
in  Eau  Claire.  The  Eau  Claire  Theatre 
Co.  at  present  controls  the  four  theatres  in 
the  city.  The  Finkelstein-Ruben  interests, 
it  is  reported,  have  obtained  a 20  year  lease 
on  a highly  desirable  site. 


Banks  to  Make  Features 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9. — Monty  Banks, 
screen  comedian,  has  contracted  to  produce 
three  feature-length  pictures  for  Associated 
Exhibitors  the  coming  season  by  the 
Monty  Banks  Pictures,  Inc. 
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"^EVV  YORK. — Artie  Brilant,  being  a 
’ bachelor  and  never  having  fallen,  asks 
with  a whole  box  of  candy  hearts  “Is  Love 
Everything?”  . . . Carl  Laeiiiiiile  wore 

a broad  smile  and  looked  happy  after  the 
premiere  of  von  Stroheim’s  “Greed”  . . . 
Charlie  Seeling,  after  seeing  the  same  classic, 
remarked  that  it  didn’t  take  him  two 
years  to  make  one  of  his  westerns.  . . . 

J.  D.  ]J'illia)ns  and  JIazuley  Turner  are 
expected  back  from  the  coast  today.  . . . 

Jack  O’Toole,  of  ^Minneapolis,  spent  last 
week  along  Broadway  and  will  make  a re- 
port on  conditions  to  his  fellow  Minne- 
sotean  named  Volstead.  . . . Ken  Fitz- 

gerald, of  Chicago,  Michigan  and  points 
west,  was  another  outlander  who  gave  the 
big  street  the  up  and  down.  . . . Tom 

Soriero,  just  made  head  of  Universal’s 
theatre  department,  has  joined  the  Hunting 
Room  hmchers.  . . . Harry  Rapf  saw 

the  premieres  of  “Romola”  and  “Greed” 
and  allows  they  are  l)oth  pretty  good  shows. 

Herman  Jans  has  appointed 
Maurice  Broskie  sales  manager  of  Jans 
Productions.  . . . Jack  IVeinberg  last 

week  announced  his  resignation  from  Ex- 
clusive Features  and  Canyon  Pictures  cor- 
porations. . . . ll’illiam  O'Hagan  Hurst, 
seeking  alrsolute  quiet  for  resting  purposes, 
visited  Philadelphia  last  Sunday. 

Herbert  Brenon  is  coming  from  the  coast 
this  week  and  may  make  his  next  Para- 
mount picture  in  the  East.  ' . . . Samuel 

Bischoff,  back  from  the  coast,  announced 
that  he  had  taken  over  the  Grand  Studios. 
. . . Andrezv  J.  Cobe  is  recovering  from 

illness  which  threatened  to  be  serious. 
. . . Dick  RozAand  and  Sam  Katz  have 

notified  First  National  offices  that  they  will 
arrive  on  the  Majestic  next  Tuesday.  . . . 
Phil  Gleichman  broke  away  from  Detroit 
long  enough  to  spend  a couple  of  days  on 
Broadway  last  week.  . . . Jack  Con- 

nolly, Will  Hays’  right  and  left  hand  man 
in  Washington,  gave  a personally  conducted 
luncheon  to  several  Washington  friends  at 
the  Astor  Saturday.  . . . Edmund 

Grainger  says  he  has  grown  so  accustomed 
to  being  introduced  as  Jimmy  Grainger’s 
brother  that  he  doesn’t  mind  it  any  more. 
. . . Oscar  Price  has  organized  Parthe- 

non Pictures  ajid  will  operate  in  the  state 
right  field.  . . . Lou  Jacobson  says  his 

specialty  is  getting  to  be  midnight  showings 
of  pictures  and  he  took  in  two  last  week. 
. . . Moc  Finkclstein  left  for  his  Minn- 

eapolis home  Friday  after  conferencing 
all  week  with  Robert  Lieber.  . , , Arthur 
Cohen,  who  handles  Regal  pictures  in 
Toronto,  is  in  New  York  for  a few  days. 
. . . Mike  Connolly  returned  from  a trip 
to  the  coast  and  says  Broadway  hasn’t 
changed  much  in  the  past  few  weeks.  . . . 
Charley  O’Reilly  has  set  January  17  as  the 
date  for  the  annual  dinner  dance  of  the 
T.  O.  C.  C.  . . . Hugo  Riesenfeld 
told  the  Federal  Trade  Commission  that  it 
costs  $14,000  weekly  to  run  the  Rivoli. 

Nathan  Burkan  returns  this  week 
from  the  coast  where  he  represented 
Charlie  Chaplin  in  the  United  Artists  ne- 
gotiations. . . . I.  E.  Chadzvick  is  due 

back  from  the  coast  with  “The  Wizard  of 
Oz.”  . . . John  B,  Rock,  chronic  trav- 
eler, is  spending  a few  daj's  at  his  home 
and  home  offices.  . . . Editor  Hozve 

of  the  Trade  Review  thinks  so  well  of 
Exhibitors  Herald  pictorial  section  that  he 
has  started  one  just  like  it.  . . . Mike 

O Toole  says  the  only  objection  to  broad- 
casting is  that  he  can’t  hear  the  applause. — • 
SPARGO. 


Ell  Route 

TOP,  left  tn  rifrht : Marcus  Loeu', 
president  of  .Metro-Coldu'yn ; A’or- 
rna  Talmuduie,  Joseph  Schenck,  uho 
presents  Buster  Keaton  pictures 
through  Metro;  Lola  Bara,  trat'el- 
ing  conipanittn  of  Miss  Talmadge, 
and  Harry  Rapf,  M-G  production 
executive,  snapped  at  the  station 
in  Chicago  during  their  trip  to 
ISeic  York. 

CEMTER : Dorothy  and  Lillian  Gish 
and  their  mother  photographed  in 
Chicago  while  en  route  to  the 
Coast  where  the  newest  Gish 
attraction,  **Romola,'*  a Metro- 
Goldwyn  pictun’,  is  to  have  its 
premiere. 

BELOH  : Two  thtmsund  persons 

were  anxious  to  welcome  Rudolph 
I’alentino  on  his  return  to  Los 
Angeles  to  make  his  first  Ritz- 
Carlton  attraction. 
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Capacity  Tax  Paid  by  21,000 
Theatres  Totals  $1,500,000 

Admission  Tax  Collected  for  Fiscal  Year  Which  Ended  on 
June  30,  Last,  Amounted  to  $78,011,036.71;  New 
York  State  Leads  in  Payments  to  U.  S. 

(Washington  Bureau,  Exhibitors  Herald ) 

WASHINGTON,  D.  C.,  December  9. — A total  of  21,897  theatres  con- 
tributed to  the  $1,468,724.65  collected  in  cay)acity  taxes  during  the  fiscal 
year  ended  June  30,  last,  it  is  shown  in  the  annual  report  of  the  commis- 
sioner of  internal  revenue,  just  submitted  to  the  secretary  of  the  treasury. 

The  report  shows  that  $370,473.17  was  collected  from  theatres  in  cities 
and  towns  of  5,000  population  or  less,  the  remainder  coming  from  the 
larger  cities.  New  York  State  led  with  $165,968.66,  followed  bv  Illinois 
with  $122,702,53. 

New  York  State  Pays  $15,000,000  in  Admission  Tax 

Collections  from  the  admission  tax,  exclusive  of  amounts  paid  in  roof 
gardens,  cabarets,  etc.,  and  club  dues,  totaled  $78,011,036.71  for  the  year, 
of  which  $76,809,510.88  was  admission  to  theatres  and  concerts,  $139,674.85 
from  tickets  sold  at  other  than  places  of  amusement,  $27,971.81  on  tickets 
sold  by  theatres  at  prices  in  excess  of  the  regular  scale,  and  $33,879.17  on 
leases  of  seats  or  boxes  in  theatres,  etc.  New  York  State  alone  contributed 
more  than  $15,000,000  to  the  total  collected  from  regular  box  office  sales. 


Publicity  90  Per  Cent 
of  Picture  Business, 
Williams  Tells  Wampas 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Dec.  9.  — Advertising 
and  publicity  is  90  per  cent  of  the  picture 
business,  J.  D.  Williams,  president  of  Ritz 
Carlton  Pictures,  told  a meeting  of  the 
Wampus,  held  at  the  Writer’s  Club,  last 
week.  Williams,  with  Hawley  Turner,  mem- 
ber of  the  executive  committee,  were  the 
principal  speakers.  Turner,  an  authority 
on  national  advertising,  spoke  on  the  han- 
dling of  big  campaigns. 

The  meeting  was  a banner  one  with 
sketches,  songs,  dances  and  a jazz  band  fur- 
nishing the  entertainment.  Casting  direc- 
tors of  the  various  studios  were  guests, 
among  them  being  Fred  Datig  of  Universal, 
James  Ryan  of  Fox,  Dan  Kelly,  Dave 
Thompson  of  First  National,  and  H.  L. 
Huginin  of  Mack  Sennett.  Tom  Engler 
was  chairman  of  the  committee  which  ar- 
ranged the  program,  hailed  as  the  year’s 
best. 

The  Wampas  went  on  record  as  unalter- 
ably opposed  to  two  unethical  publicity 
stunts.  One  of  these  was  the  placing  of 
a fake  bomb  in  a San  Diego  newspaper 
office,  and  the  other  was  an  attempt  to  use 
the  Democratic  National  convention  to  pub- 
licize an  actor. 

Greater  Care  of  Film, 

Is  Object  of  Campaign 

^special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Dec.  9. — Convinced 
that  thousands  of  dollars  can  be  saved 
both  to  exhibitors  and  exchanges,  the 
Albany  Film  Board  of  Trade  last  week 
inaugurated  an  active  campaign  to  bring 
about  less  carelessness  on  the  part  of 
both  parties.  It  is  claimed  that  one  out 
of  every  twenty  shipments  of  film  re- 
ceived these  days  at  Albany’s  exchanges 
has  more  or  less  mutilated  film  due  en- 
tirely to  carelessness  on  the  part  of 
operators  or  shippers. 

While  some  of  the.  damage  is  done 
through  improper  operation  of  machines, 
a great  deal  is  said  to  occur  through 
carelessness  on  the  part  of  shippers  in 
not  fastening  the  bands  securely  around 
the  film  before  it  is  cased. 

Maurice  Broskie  Made 
Sales  Manager  by  Jans 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9. — Maurice  Broskie, 
who  has  been  associated  with  Herman  F. 
Jans  for  over  seventeen  years  and  who  has 
built  up  a wide  reputation  for  fair  treat- 
ment of  exhibitors,  has  been  appointed  to 
take  charge  of  sales  for  Jans  Productions, 
Inc. 

In  his  new  capacity,  Mr.  Broskie  left  last 
week  for  a tour  of  the  key  cities  in  the  in- 
terest of  the  first  of  the  new  Jans  features, 
“Playthings  of  Desire.”  He  will  close  up 
what  small  amount  of  territory  is  still  open. 

Believe  Jury  on  Trail 
of  Fight  Film  Shippers 

(Special  to  Exhibitors  Herald) 

MILWAUKEE,  WIS.,  Dec.  9.— Ap- 
pearance  of  Leo  A.  Landau,  prominent 
Milwaukee  exhibitor,  before  the  federal 
grand  jury  now  in  session  in  the  Eastern 
district  of  Wisconsin,  has  given  rise  to 
reports  that  a new  investigation  is  un- 
der way  which  may  result  in  indictments 
for  those  responsible  for  bringing  fight 
films  into  the  state. 


The  following  table  shows  the  admis- 
sion tax  collected  in  each  state,  as  re- 
ported by  the  commissioner  of  internal 
revenue : 


Alabama  $ 401,615.14 

Alaska  24,655.92 

Arkansas  140,525.69 

California  5,904,673.40 

Colorado  623,505.73 

Connecticut  1,226,213.23 

Delaware  99,483.81 

District  of  Columbia  761,297.00 

Florida  558,428.99 

Georgia  566,348.53 

Hawaii  128,220.15 

Idaho  207,577.01 

Illinois  6,982,219.42 

Indiana  2,053,540.83 

Iowa  1,204,833.13 

Kansas  696,952.33 

Kentucky  809.540.98 

Louisiana  726,309.63 

Maine  470,465.36 

Maryland  : 1,091,989.87 

Massachusetts  4,141,220.74 

Michigan  3,161,711.48 

Minnesota  1,278.409.23 

Mississippi  184,849.92 

Missouri  2,227,483.61 

Montana  311,807.26 

Nebraska  708,068.47 

Nevada  55,639.17 

New  Hampshire  286,376.29 

New  Jersey  3,009,847.51 

New  Mexico  81,577.48 

New  York  15,132,632.72 

North  Carolina  451,061.26 

North  Dakota  160,168.64 

Ohio  4,606,223.06 

Oklahoma  582,077.22 

Oregon  766,488.93 

Pennsylvania  6,469,006.68 

Rhode  Island  607,635.45 

South  Carolina  189,528.50 

South  Dakota  194,426.78 

Tennessee  527,550.51 

Texas  1,935,358.48 

Utah  271,681.00 

Vermont  176,506.14 

Virginia  693,885.80 

V/ashington  1,203,400.33 

West  Virginia  646,973.64 

Wisconsin  1,626,580.95 

Wyoming  - 163,634.36 


Total  $76,809,510.88 


Smallwood  Has  Plan 

to  Fill  Empty  Seats 

. (Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9. — Arthur  N.  Small- 
wood, president  of  P.  D.  G.,  Inc.,  an- 
nounces that  he  is  launching  an  exploita- 
tion service  which  “will  fill  empty  seats 
without  any  advance  payments.”  The  ex- 
hibitor will  pay,  says  Mr.  Smallwood, 
“strictly  on  a ‘net  results’  basis.  If  we  do 
not  ‘deliver  the  goods,’  ” he  said,  “it  will 


not  cost  Mr.  Exhibitor  a penny,  and  if  we 
succeed,  the  greater  part  of  our  payment 
will  be  in  the  good  will  which  we  have  es- 
established.” 

In  explaining  his  service  further,  the 
P.  D.  G.  head  said : “Our  theatre  seat 
selling  plans  include  the  operation  of  the 
P.  D.  G.  Theatre  Club,  which  will  have  ex- 
hibitor memlicrs  in  every  city  who  will  re- 
ceive a direct  benefit  from  the  work.” 


Celebrated  Players 
Sued  by  Herald  on 
Advertising  Account 

Celebrated  Players  Film  Corporation,  a 
Chicago  state  right  exchange  of  which  J. 
L.  Friedman  is  president,  has  been  sued 
by  Quigley  Publishing  Company  for 
$265.03,  the  amount  which  the  Quigley  com- 
pany claims  is  due  for  advertising  and 
engraving  carried  in  Exhibitors  Herald. 
Items  in  the  account  go  back  to  1919. 

In  arguing  the  case  before  Judge 
George  in  the  municipal  court,  the  Cele- 
1)rated  company  presented  a cancelled  check 
on  which  was  written,  “This  check  in  pay- 
ment in  full  of  account.”  The  Quigley 
company  charges  that  this  was  transcribed 
on  the  check  after  its  cancellation  and  re- 
turn to  the  exchange.  Clyde  O.  Horm- 
baker  is  handling  the  case  for  the  plaintiff. 

After  arguments  on  December  9 by  at- 
torneys for  the  plaintiff  and  defendant, 
Judge  George  will  render  his  decision  in 
the  case. 

Warren  Kerrigan  Hurt 
in  Automobile  Crash 

(Special  to  Exhibitors  Herald) 

DIXON,  ILL.,  Dec.  9.— J.  Warren  Ker- 
rigan, screen  star,  was  injured  in  an  auto- 
mobile accident  near  here  yesterday  while 
returning  to  Chicago  from  Sterling,  111., 
with  a party  of  friends.  Kerrigan  was 
thrown  through  a glass  window  of  the 
car  and  received  a deep  gash  over  the  left 
eye  from  flying  glass.  He  was  taken  to  a 
hospital  for  treatment. 

The  accident  occurred  when  the  Kerri- 
gan car  collided  with  another  automobile 
in  a heavy  fog. 


28 


EXHIBITORS  HERALD 


December  20,  1924 


“Better  Films  Are  Defined  by 
National  Committee 

Board  Issues  Principles  Upon  Which  It  Bases  Its  Recommendations 
Regarding  VT orthwhile  Productions 

(Special  to  Exhibitors  Herald) 

New  YORK,  December  9. — Undoubtedly  every  person  in  the  motion 
picture  industry  knows  of  the  work  of  the  National  Committee  for 
Better  Films,  which  is  affiliated  with  the  National  Board  of  Review. 
This  committee,  whose  purpose  is  just  what  its  name  implies,  sends  out 
weekly  and  monthly  to  its  associated  organizations  lists  of  selected  pictures. 
The  question  has  been,  what  is  the  basis  of  these  selections? 


U'  OR  the  benefit  of  the  industry  and  the 
-*■  organizations  it  serves,  the  National 
Committee  has  issued  its  “Principles  of 
Selection.”  These  are  the  standards  which 
a picture  must  meet  in  order  that  it  may 
be  placed  on  the  selected  list: 

Pictures  for  the  Photoplay  Guide  are  those 
which  are  interesting  and  wholesome  and,  gener- 
ally, which  have  a popular  appeal  in  theme  and 
method. 

Pictures  which  have  a high  artistic  value  but 
which,  to  the  popular  taste,  are  lacking  in  enter- 
tainment appeal,  may  not  be  suitable  for  the 
Photoplay  Guide.  Pictures  may  thus  be  suitable 
for  mention  in  “Exceptional  Photoplays”  and  yet 
should  not  go  on  the  Photoplay  Guide. 

It  should  be  borne  in  mind  that  pictures  se- 
lected for  the  Photoplay  Guide  should  be  such  as 
to  meet  with  the  approval  of  the  wholesome,  in- 
telligent community. 

In  arriving  at  a decision  as  to  the  worth  of  a 
film  for  the  Photoplay  Guide  values  of  the  film 
in  the  following  respects  should  be  carefully  con- 
sidered: 

1.  Entertainment  value. 

2.  Theme  or  idea. 

3.  Plot  and  story. 

4.  Acting. 

5.  Setting  and  costuming. 

6.  Photography. 

7.  Subtitles. 

8.  Instructional  value. 

9.  Moral  effect 

« * * 

1.  Entertainment  Value.  This  quality  is  of 
fundamental  importance.  Whether  or  not  a film  is 
personally  interesting  can  be  judged  by  the  spec- 
tator only  with  reference  to  himself,  but  such 
things  as  wholesome  humor,  dramatic  or  melo- 
dramatic thrill,  mystery,  human  interest,  effective 
character  portrayals,  pictorial  beauty,  imagination 
and  ingenuity  of  plot  and  treatment  are  factors 
which,  by  general  agreement,  are  likely  to  make  a 
motion  picture  interesting. 

2.  Theme  or  Idea.  No  restriction  should  be 
placed  -on  the  theme  of  photoplays.  It  should  be 
recognized  that  the  motion  picture  has  the  right 
to  draw  from  life  itself,  and  that,  generally  speak- 
ing, when  it  is  at  its  best  the  photodrama  is  truest 
to  life.  But  for  the  purpose  of  this  list  the  effect 
of  a "better  film"  should  be  such  as  to  serve  a 
good  purpose,  namely,  entertainment,  educational 
or  moral. 

In  connection  with  the  above  it  should  be  borne 
in  mind  that  the  American  people,  regarded  from 
the  standpoint  of  their  traditional  standards,  pre- 
fer the  portrayal  of  the  optimistic  side  of  life 
rather  than  the  pessimistic,  that  they  prefer  life 
and  the  family  presented  as  a success  rather  than 
a failure,  that  immorality  is  something  they  do 
not  believe  should  be  attractively  presented  as 
resulting  in  luxury  and  an  idle  existence,  and 
that  such  things  as  domestic  unfaithfulness,  mat- 


ters of  religion  and  breaking  of  the  law,  they  are 
inclined  to  consider  as  unsuitable  for  frivolous 
treatment  in  motion  pictures.  It  should  also  be 
borne  in  mind  in  connection  with  the  selections 
for  the  Photoplay  Guide  that  slapstick  should  be 
genuinely  humorous  and  free  from  suggestion  and 
coarseness,  that  when  harrowing  and  brutal  details 
in  dramatic  motion  pictures  are  necessary  they 
should  be  used  with  artistry,  and  that  certain 
customs  of  our  times,  since  they  meet  with  wide 
disapproval,  should  therefore  be  shown  in  motion 
pictures  with  circumspection. 

3.  Plot  and  Story.  All  pictures  increase  in 
desirability  as  the  plot  and  story  approach  clarity, 
coherence,  logic  and  convincingness.  In  fact,  a 
picture  which  is  badly  incoherent  or  illogical,  or 
which,  although  meant  to  be  serious,  is  uncon- 
vincing or  not  “true  to  life,”  should  be  considered 
as  thereby  unsuited  for  the  selected  list  except 
as  it  possesses  such  decided  merits  in  other  re- 
spects as  to  outweigh  these  defects.  Allowance, 
of  course,  should  be  made  for  the  kind  of  story 
which  is  depicted.  Thus,  a fantasy,  an  old-fash- 
ioned melodrama,  a highly  colored  romance  or 
broad  comedy,  which  obviously  does  not  attempt  to 
represent  life  literally,  cannot  be  expected  to  bear 
the  same  kind  of  analysis  as  a picture  intended  to 
accomplish  that  purpose. 

4.  Acting.  Good  acting  should  always  be 
considered  a necessity  when  selecting  a dramatic 
“better  film.” 

5.  Setting  and  Costuming.  Pictures  that  show 
imagination,  innovation  or  pictorial  achievement 
in  scenic  devices,  lighting,  composition  and  archi- 
tecture, both  in  interior  and  exterior  scenes, 
should  be  thought  to  possess  qualities  which  en- 
title them  to  consideration  for  the  selected  list. 

Likewise  films  which  display  unusual,  pictur- 
esque, or  accurate  historical  or  period  costuming, 
or  costuming  which  is  particularly  appropriate  to 
the  story,  should  be  considered. 

6.  Photography.  Effective  photography  (which 
is  here  meant  to  include  illumination,  composition 
and  quality  of  camera  work)  should  be  regarded 
as  an  important  quality  of  a better  film,  but  ef- 
fective photography  of  itself  should  seldom  be 
considered  as  entitling  a picture  to  selection. 
Photography  should  be  regarded  as  a means,  not 
an  end. 

« * » 

7.  Subtitles.  These  must  be  couched  in  ef- 
fective English  and  either  clarify  the  picture  as 
needed  or  contribute  materially  to  the  enjoyment 
as  enforcing  the  point  of  the  picture.  Spoken 
titles  should  be  in  keeping  with  the  characters. 
Unnecessary  subtitles  should  be  regarded  as  de- 
tracting from  “better  film”  merit,  as  do  those 
which  are  needlessly  long  or  poorly  expressed. 

8.  Instructional  Value.  Pictures  of  an  in- 
structional value  sufficient  to  warrant  their  in- 
clusion in  the  Photoplay  Guide  should  always  be 
interesting  in  their  instructional  elements  and 
technically  well  presented.  Fine  scenic  films, 
science  pictures,  and,  broadly  speaking,  various 
“educationals”  suitable  for  popular  use,  and,  in 


Motion  picture  theatre  owners  are 
asked  to  cooperate  with  the  National 
Tuberculosis  Association  in  its  sale 
of  Christmas  Seals  in  a letter  from 
M.  J.  O’Toole,  president,  and  R.  F. 
Woodhull,  of  the  M.  P.  T.  O.  A.  The 
association  is  offering  a trailer  of  an 
interesting  nature  which  exhibitors 
wishing  to  give  assistance  may  obtain. 


more  special  groups,  for  school,  college,  clinic, 
church,  community  center  and  library  use,  are 
qualified  for  selection.  A dramatic  film  possessing 
to  a marked  degree  the  qualifying  elements  of 
the  above  films  may  also  be  selected  for  the 
Photoplay  Guide  on  the  basis  of  its  instructional 
value. 

9.  Moral  Effect.  It  should  be  remembered 
that  escape  from  the  problerns  of  life  through  the 
motion  picture  is  one  of  its  blessings,  just  as 
much  as  it  is  a blessing  that  the  films  can  present 
problems  with  constructive  solution  or  inspire 
thought  to  such  an  end.  It  should  also  be  re- 
membered that  sometimes  in  order_  to  develop  a 
worthy  idea  certain  characters,  incidents,  and 
scenes  have  to  be  used  which  by  themselves  or  in 
other  story  settings  would  be  objectionable.  Such 
parts,  however,  should  be  carefully  handled  and 
not  stressed  beyond  dramatic  necessity  or  the 
necessity  of  character  portrayal.  Considered  as  a 
whole,  a "better  film”  should  not  condone  evil,  it 
should  reveal  good.  On  the  other  hand,  while  a 
strong  moral  effect  enhances  the  rank  of  a “better 
film,”  it  should  be  borne  in  mind  that  a merely 
“preachy”  picture  is  likely  to  prove  both  tiresome 
and  unprofitable.  Then,  too,  many  interesting  pic- 
tures, made  purely  for  entertainment,  have  no 
special  moral  effect.  This  by  no  means  excludes 
them  from  consideration  as  “better  films,”  just  so 
long  as  their  appeal  as  entertainment  is  whole- 
some. 

A film  dealing  with  an  ethical  problem  in  which 
the  moral  issue  is  left  in  suspense  may  be  ac- 
ceptable for  the  selected  list  of  adult  pictures 
(classification  No.  4)  if  the  problem  is  given 
a fair  and  effective  presentation  such  as  will  make 
it  of  interest  to  mature  audiences. 

The  fact  that  a picture  has  been  produced  from 
a novel  which  has  been  generally  banned  from  the 
public  library  shelf  and  which  has  gained  a repu- 
tation for  salaciousness,  in  spite  of  the  fact  that 
the  picture  may  be  modified,  will  open  it  to  serious 
question  as  qualified  for  the  selected  list.  It  is 
recognized  that  there  is  widespread  public  senti- 
ment against  producing  motion  pictures  from 
books  which  are  popularly  thought  to  be  sug- 
gestive, and  that  the  producers  of  motion  pictures 
themselves  have  gone  on  record  as  opposed  to  the 
making  of  such  pictures. 


“I  don’t  see  how  the  small  town  (and  mayhe  large  town)  exhibitor 
existed  in  the  past  without  the  help  of  the  Herald  to  right  their 

wrongs.” — Mayer  Shoter,  M.  W.  A,  theatre,  Soldier,  Kan. 

* 

“I  would  pay  $10  a year  for  the  Herald  before  I would  do  without  it. 
The  exhibitor  reports  and  letters  from  readers  are  worth  it.” — J.  W. 
Schmidt,  Grand  theatre,  Breese,  111. 

* 

“The  reports  in  ‘What  the  Picture  Did  for  Me’  have  made  my  show 
50  per  cent  better  than  it  was  before  I commenced  taking  the  Herald. 
— S.  N.  Andress,  Royal  theatre,  Ponca,  Neb. 


Shut  Chicago  Houses 

for  Poor  Ventilation 

Mayor  Dever,  acting  on  the  suggestion 
of  Health  Commissioner  Bundesen,  has 
closed  two  Chicago  theatres  because  of 
lack  of  proper  ventilation.  The  houses 
closed  are  the  Langley,  702  East  Sixty- 
third  street,  and  the  Plaisance,  650  East 
Sixty-third. 


Coolidge  Streeter  Dead 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9. — Coolidge  Streeter, 
of  the  production  department  of  Producers 
Distributing  Corporation,  passed  away  at 
his  home  in  this  city  following  an  illness 
of  a little  over  a week,  which  culminated 
in  pneumonia. 
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Pleases  ’Em 


George  O’Brien  and  Billie  Dove  as  they 

appear  in  a scene  in  William  Fox’s 

"The  Roughneck.” 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9. — George  O’Brien 
and  Robert  Service’s  thrilling  story  “The 
Roughneck’’  in  which  he  stars  are  sharing 
honors  pretty  even  in  the  applause  of  the 
press  and  public  at  the  Central  theatre 
where  this  William  Fox  special  is  having 
its  premiere.  That  the  new  Fox  star  has 
made  a success  of  his  first  opportunity  to 
star  is  readily  indicated  in  the  many  favor- 
able remarks,  printed  and  otherwise,  which 
has  greeted  his  performance. 

The  fact  that  O’Brien  has  registered  so 
strongly  is  a keen  source  of  delight  to  the 
Fox  organization  and  a tribute  to  the  judg- 
ment of  William  Fox  who  saw  the  screen 
possibilities  in  the  young  star  three  years 
ago  when  he  was  a camera  carrier  for  Tom 
Mix.  Broadway  saw  O’Brien  in  “The  Man 
Who  Came  Back’’  also  a Fox  production, 
but  it  is  in  “The  Roughneck”  that  he  steps 
into  full  glory  as  a star. 

The  N.  Y.  Herald-Tribune  had  the  fol- 
lowing to  say  about  the  new  Fox  produc- 
tion : 

“ ‘The  Roughneck’  makes  an  absorbing 
picture.  We  know  nothing  of  the  merits  of 
the  original  as  conceived  by  Robert  Service, 
but  we  doubt  if  it  could  be  as  good  in  the 
pages  as  it  is  on  the  screen.” 

The  N.  Y.  American  says ; “As  far  as  I 
can  see  there  is  no  reason  in  the  world  why 
William  Fox  will  not  make  money  at  the 
Central  with  ‘The  Roughneck.’  There  is  a 
little  bit  of  everything  with  a general  assort- 
ment to  appeal  to  the  varied  tastes.  I am 
glad  George  O’Brien  was  chosen  for  the 
leading  role.” 

Other  notices  accorded  the  picture  are 
equally  favorable  and  enthusiastic  and  it 
looks  as  if  the  Central  will  be  the  mecca  of 
throngs  of  picture  fans  during  “The  Rough- 
neck” showing. 


Censor  Bill  For  Indiana 

(Special  to  Exhibitors  Herald) 

BLOOMINGTON,  IND.,  Dec.  9.— A bill 
for  more  rigid  restriction  of  motion  pic- 
tures and  other  theatrical  enterprises  as 
well  as  a censorship  bill  will  be  introduced 
in  the  Indiana  legislature  in  January  by 
State  Senator  Earl  W.  Payne  of  this  city. 


Hays  Heads  N.  Y.  Exhibitors; 
Brady  Re-Elected  in  Ontario 

Oklahoma  Theatre  Owners  to  Convene  on  December  9-10; 
Louis  M.  Sagal,  National  Treasurer,  Feted  by 
Coast  Organization;  O’Toole  Aids  U.  S. 

The  pre-holiday  period  finds  exhibitor  organizations  of  the  country  un- 
usually active,  with  new  leaders  being!  chosen,  with  reorganization  being- 
effected  and  with  public  relations  activities  becoming  more  pronounced. 

In  New  York  a new  president  has  been  elected  to  fill  the  unexpired  term 
of  Michael  Walsh  who  was  forced  to  resign  because  of  ill  health.  Ontario, 
Canada,  has  completed  its  organization  for  1925. 

Screens  Used  in  “Shop  Early,  Mail  Early”  Campaign 
Out  on  the  West  Coast  Louis  M.  Sagal,  treasurer  of  the  M.  P.  T.  O.  of 
America,  has  been  the  guest  of  the  Southern  California  association.  The 
national  organization  under  the  direction  of  Michael  J.  O’Toole  has  been 


assisting  the  post  office  department 
mail  early.” 

Following  are  reports  to  the  Herald  cov- 
ering exhibitor  activities  in  the  various  sec- 
tions of  the  country: 

Hays  Succeeds  Walsh 
As  New  York  Chief 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Dec.  9. — Headquarters 
of  the  New  York  State  Motion  Picture 
Theatre  Owners  will  be  located  hereafter 
in  Albany  rather  than  in  New  York  City. 
This  was  decided  upon  last  week  at  a 
meeting  held  here  at  which  time  Walter 
Hays  of  Buffalo  was  elected  president  to 
succeed  Michael  Walsh  of  Yonkers,  who 
resigned  on  account  of  ill  health.  The  Al- 
bany headquarters  will  be  located  on  the 
second  floor  of  the  Mark  Strand  building. 

Meyer  Schine  of  Gloversville  was  elected 
chairman  of  the  Albany  zone  committee; 
Benjamin  Apple  of  Troy,  being  elected  sec- 
retary, and  tJly  S.  Hill  of  Albany,  treas- 
urer. In  addition  to  these  three  the  board 
of  directors  will  consist  of  Louis  Buettner 
of  Cohoes;  Rae  Candee  of  Utica;  William 
Benton  of  Saratoga  Springs,  and  W.  W. 
Farley  of  Schenectady. 

The  state  association  also  decided  to  fight 
again  for  the  removal  of  censorship  from 
the  statute  books  of  New  York  state.  A 
committee  consisting  of  W.  W.  Farley, 
Jules  Michaels  of  Buffalo,  and  John  Man- 
heimer  of  New  York,  will  draft  a bill  to 
be  presented  to  the  New  York  state  legisla- 
ture early  in  January.  The  bill  will  have 
the  backing  of  Governor  Alfred  E.  Smith. 

Four  exhibitors  to  serve  for  two  sessions 
will  be  named  to  the  Arbitration  Committee 
of  the  Film  Board.  These  men  will  be  re- 
placed by  others  drafted  from  the  entire 
membership  of  exhibitors  in  the  Albany 
territory,  the  whole  idea  being  to  spread 
the  work  among  more  exhibitors  and  arouse 
greater  interest.  The  calendar  of  the  arbi- 
tration committee  is  to  be  prepared  thirty 
days  in  advance. 

Brady  Again  Heads 
Ontario  Theatre  Men 

( special  tjo  Exhibitors  Herald) 

TORONTO,  Ont.,  Dec.  9. — The  Ontario 
branch  of  the  Canadian  division  of  the 
Motion  Picture  Theatre  Owners  has  been 
re-organized  for  1925,  the  election  of 
officers  for  the  ensuing  year  being  held  at 
a successful  meeting  held  in  the  King 
Edward  hotel,  Toronto,  with  President  J.  C. 
Brady,  Madison  theatre,  Toronto,  as  chair- 
man. Mr.  Brady  was  unanimously  re- 
elected president  of  the  Ontario  branch. 

Aid.  W.  A.  Summerville,  owner  of  the 
new  Prince  of  Wales  dicatre,  Toronto,  was 
elected  vice  president  of  the  Ontario  M.  P. 
T.  O.,  while  J.  C.  Cohen,  of  the  Classic 
theatre,  Toronto,  was  re-elected  treasurer. 


in  urging  the  public  to  “Shop  early, 

Ray  Lewis  of  Toronto  was  again  made 
Ontario  secretary.  The  board  of  directors 
for  1925  comprises  six  Toronto  exhibitors 
and  six  exhibitors  in  cities  outside  of 
Toronto,  five  of  whom  are  still  to  be 
selected. 

The  Toronto  directors  are : Adam 
Bailie,  Cumbac  theatre ; H.  Alexander,  Park 
theatre;  Harry  Ginsler,  lola  theatre;  J.  A. 
Boyd,  Model  theatre ; George  Lester  and 
S.  Lent. 

The  first  of  the  outside  directors  to  be 
chosen  is  W.  H.  McMullan,  Castle  theatre, 
Guelph. 

Theatre  Owners  Use 
Slides  to  Aid  U.  S. 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9. — In  furthering 
its  public  relations  activities  the  Motion 
Picture  Theatre  Owners  of  America  has 
forwarded  to  its  members  six  slides  on 
which  were  transcribed  messages  urging 
the  public  to  comply  with  the  govern- 
ments request  that  Christmas  packages 
be  mailed  early. 

These  slides  read  : 

The  Child 

"Where  is  dear  old  daddy? 

The  Postman’s  kiddie  cried.” 

The  Mother 

"He  is  still  drudging  at  the 

Office  on  parcels  poorly  tied.” 

SHOP  EARLY  MAIL  EARLY 
Chrismas  Time  is  coming 
The  Date  is  near  at  hand 
Mail  Early  and  Mail  Often 
Bring  joy  to  all  the  land. 

SHOP  EARLY  MAIL  EARLY 

The  tie  of  friendship  is 
a well  tied 
Christmas  Package. 

SHOP  EARLY  MAIL  EARLY 

Remember  the  Postman, 

Mail  Early  this  year, 

He’s  entitled  to  his  bit 
of  the  Yuletid'e  Cheer. 

MAIL  EARLY— SHOP  EARLY 
Christmas  dinner  at  home 
Is  the  Postman’s  dream 
Let’s  all  help  make  that 
Dream  come  true. 

SHOP  EARLY  MAIL  EARLY 
Ben  Franklin  said: 

"Early  to  Rise.” 

Uncle  Sam  says: 

"Early  to  Mail 
Is  just  as  Wise.” 

SHOP  EARLY  MAIL  EARLY 

California  Welcomes 
National  Treasurer 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Dec.  9.— November  28 
to  December  5 was  “Louis  M.  Sagal  Week” 
here  and  during  that  period  the  national 
treasurer  of  the  M.  P.  T.  O.  A.  was  given 
a real  taste  of  Western  hospitality. 

It  was  a big  week  for  Mr.  Sagal  and 
(Continued  on  page  42) 
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Pathe  News  Is  13 
Yea  rs  Old  in  Dec.; 
1,400  on  Its  Staff 

(^special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9. — Pathe  News  is 
thirteen  years  old  with  the  issue  of  Decem- 
ber 27.  The  number  of  the  issue  will  then 
again  start  at  number  one.  This  marks  the 
thirteenth  year  of  the  existence  of  the  pic- 
ture-new’s-gathering  agency. 

For  the  past  ten  years  the  Pathe  News 
has  made  e\ery  effort  to  cover  all  the  big 
news  events  that  have  occurred  throughout 
the  entire  world.  Wars,  revolutions,  pol- 
itics, accidents,  social  and  local  events  all 
have  been  registered  by  the  eagle  eye  of  the 
Path  News  camera.  Millions  of  feet  of 
film  have  been  “shot”  in  gathering  this  pic- 
ture data.  During  the  life  of  the  Pathe 
New'S  it  is  estimated  that  over  one  and 
one-quarter  million  feet  of  film  have  been 
exhibited  to  the  public,  to  say  nothing  of 
the  millions  of  feet  of  film  that  its  corre- 
spondents send  in  which  is  never  used  be- 
cause of  the  restricted  footage  of  the  aver- 
age new's  reel. 

Starting  thirteen  years  ago,  Pathe  New's 
since  that  time  has  released  1,2-14  editions. 
At  the  beginning  it  was  known  as  the 
Pathe  Y'eekly  and  remained  as  such  until 
nine  years  ago.  It  was  then  changed  to 
Pathe  News  and  released  as  a semi-weekly 
service  such  as  it  is  today.  Since  it  has 
been  a semi-weekly,  936  different  issues 
have  been  released.  At  the  present  day 
Pathe  News  has  over  fourteen  thousand 
corresponding  cameramen  in  the  field. 

Cabanne  to  Make  Four 
Weaver  Photoplays  for 
Associated  Exhibitors 

(^Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9. — A contract  has 
been  closed  between  Frank  G.  Conklin,  act- 
ing for  H.  C.  Weaver,  president  of  the 
FI.  C.  Weaver  Pro- 
ductions, Inc.,  and 
Associated  E.xhibi- 
tors  for  the  pro- 
duction and  distri- 
bution of  four  pic- 
tures to  be  made 
at  Tacoma,  Wash- 
ington, under  the 
direction  of  Wil- 
liam Christy  Ca- 
banne. The  first 
production  to  be 
made,  which  is 
now  being  cast  is 
the  story,  “Flearts 
and  Fist  s,”  by 
Charles  Budding- 
ton  Kelland.  Air.  Cabanne’s  staff  is  al- 
ready at  work  on  the  story. 

W'eaver,  who  heads  the  producing  organ- 
ization, is  well  known  in  filmdom,  having 
many  years  been  active  head  of  the  pro- 
ducing company  which  produced  the  “Plum 
Center  Comedies,”  “Toonerville  Comedies,” 
and  various  successful  independent  produc- 
tion units. 

Production  activities  of  the  new  company 
will  be  centered  in  Tacoma,  Washington, 
where  a modern  studio  has  just  been  fin- 
ished. 


Ufa  Men  Visit  Warners 

{Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Dec.  9.— Dr.  Kallman, 
president  of  Ufa  Film  Co.,  and  Eric  Pom- 
mer,  an  official  in  the  German  concern, 
are  in  this  country  on  a visit,  and  were 
guests  of  Ernst  Lubitsch  at  the  Warner 
Bros,  studio,  where  H.  M.  and  J.  L.  War- 
ner entertained  them. 


Charles  R.  Seeling,  producer  of  West- 
erns and  Wolf  heart,  the  newest  won- 
der dog  to  make  his  advent  in  films. 
Seeling  is  now  in  New  York  making 
new  distributing  arrangements. 

Stars  Take  Silence 
from  Silent  Drama 
at  *‘Sundown^^  Show 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9. — Is  the  silent 
drama  silent?  Certainly  not  at  premieres 
when  a million  dollars’  worth  of  screen 
talent  is  present.  The  silence  of  the 
silent  drama  was  broken  at  the  premiere 
at  the  Piccadilly  theatre  here  of  First 
National’s  “Sundown”  when  the  players 
now  working  in  the  company’s  pictures 
in  the  East  turned  out  to  do  honor  to 
Earl  Pludson,  producer  of  the  epic  of 
the  West. 

The  cinema  galaxy,  which  was  intro- 
duced to  the  audience  by  Lee  Ochs, 
managing  director  of  the  Piccadilly,  in- 
cluded Alilton  Sills,  Bessie  Love,  who 
plays  the  heroine  of  “Sundown”;  Ben 
Lyon,  who  is  at  present  playing  in  “The 
One  Way  Street”;  Lambert  Hillyer, 
directing  “The  Interpreter’s  Flouse”; 
Phyllis  Flaver,  Majorie  Daw  and  Paul 
Nicholson,  the  first  stage  star  of  note 
to  work  in  the  movies. 

The  talk  of  the  evening  was  made  by 
Alilton  Sills,  who  sketched  in  a most 
entertaining  and  convincing  fashion  the 
inspiration  behind  “Sundown”  and  the 
experiences  of  the  company  on  location 
in  the  rugged  regions  of  the  Southwest 
and  Mexico. 

Elfelt  Goes  to  Coast 

to  View  Newest  Film 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9.— Clifford  S. 
Elfelt  executed  a “Finnegan”  last  week 
when  “he  walked  right  in,  turned  around, 
and  walked  right  out  again.”  The  execu- 
tive of  the  independent  film  producing  and 
distributing  concern  that  bears  his  name, 
was  spending  a few  days  in  New  York, 
when  he  received  word  that  the  first 
picture  of  his  General  Charles  King 
series  of  Frontier  Days  productions  was 
completed  and  he  crossed  the  continent 
to  Los  Angeles  to  view  it  before  prints 
were  shipped  to  the  various  exchanges 
throughout  the  country. 


Important  Topics 
to  Be  Considered 
by  Film  Congress 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9. — Important  propo- 
sals effecting  the  motion  picture  industry 
throughout  the  world  are  to  be  considered 
in  January  when  the  International  Film 
Congress  meets  in  London.  Announce- 
ment of  the  appointments  of  Sydney  S. 
Cohen  and  AI.  J.  O’Toole  as  vice-presidents 
of  the  body  has  just  been  received. 

A tentative  program  by  W.  Arthur  Nor- 
tham,  honorary  secretary,  shows  sixteen 
proposals  scheduled  for  the  meeting  at  this 
time.  Among  the  propositions  to  be  dis- 
cussed are  a protective  tariff;  plans  for  an 
international  committee  to  handle  film  mat- 
ters of  importance;  a proposal  from  Hun- 
gary for  an  International  Tribunal  of  Ar- 
bitration; matters  pertaining  to  film  produc- 
tion with  a view  to  instilling  a greater  ap- 
peal to  all  nations  in  motion  pictures  and 
plans  to  develop  the  popularity  of  the 
screen  generally  as  well  as  bring  about  im- 
proved conditions  in  European  theatres. 

A British  proposal  covers  plans  for  stand- 
ardizing international  film,  camera  and 
projector  dimensions. 

Other  questions  to  come  up  involve  pic- 
ture financing  in  various  countries ; dis- 
tribution, the  matter  of  juvenile  admissions 
and  details  for  the  general  encouragement 
of  production  and  patronage  of  motion  pic- 
tures. 


Price  Organizes  New 
Concern  to  Distribute 
In  State  Right  Field 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9. — Oscar  A.  Price, 
formerly  president  of  United  Artists  and 
.A-Ssociated  Producers,  has  organized  Par- 
thenon Pictures 
Corporation,  with 
offices  at  565  Fifth 
Avenue,  New 
York,  to  operate 
in  the  independent 
field.  Joseph  J. 

Deitch  has  been 
appointed  general 
manager  of  the 
new  firm. 

“This  company 
has  been  formed,” 
says  Air.  Price,  “to 
fill  the  needs  of 
the  state  right  buy- 
er for  a consistent 
output  of  high 
class  productions  with  all-star  casts  of  the 
first  water.  We  have  already  acquired  six 
productions  for  distribution,  each  of  which 
will  be  found  to  be  of  high  caliber  and 
worthy  of  the  best  traditions  of  the  inde- 
pendent market. 

“Negotiations  are  now  in  progress  for, 
and  we  expect  to  acquire  shortly  for  dis- 
tribution, one  of  the  greatest  productions 
ever  offered  independent  buyers.  This  pic- 
ture has  been  completed,  and,  besides  hav- 
ing a title  which  is  known  to  everyone, 
it  stars  two  of  the  biggest  artists  in  the 
film  world  today. 

“In  addition  to  pictures  which  we  have 
acquired,  and  expect  to  acquire,  fiom  inde- 
pendent producers,  we  plan  to  produce  our- 
selves a number  of  productions.” 


Moves  Cleveland  Branch 

CLEVELAND  O. — Following  the  enlargement 
of  its  Pittsburgh  branch,  Producers  Distributing 
Corporation  has  moved  its  Cleveland  branch  to 
larger  quarters  at  500-501  Film  Exchange 
Building. 
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An  old  picture  of  a 
famous  quartet.  Left 
to  right:  Thomas  H. 
Ince,  Charles  Chaplin, 
Mack  Sennett  and  D. 
W.  Griffith. 


Notice:  Exhibitors  Herald 
has  been  granted  the  ex- 
clusive publication  rights  to 
this  series  for  the  motion 
picture  trade  press  field.  Re- 
production  in  the  motion  pic- 
ture trade  press  without  the 
consent  of  Quigley  Publish- 
ing Company  is  prohibited. 


Chapters  3 and  4 
in  the 

MEMOIRS 

of 

THOMAS  H.  INCE 

An  autobiography  relating  the  early 
struggles  of  those  who  pioneered  in 
the  motion  picture  industry 


3.  Public’s  Demands 
Force  Progress 

/%  MONO  the  first  pictures  1 pro- 
duced  under  the  Kessel  and 
J.  Jl.  Baumann  banner  at  Edendale, 
my  initial  venture  in  California,  was 
a comedy  titled  “The  New  Cook.” 

It  ran  about  62  scenes,  less  than 
a reel,  as  against  four  to  seven  hun- 
dred scenes,  or  five  to  eight  reels, 
which  comprise  the  feature  picture 
of  today. 

This  maiden  effort  was  a big  suc- 
cess, however,  and  with  the  impetus 
given  me  by  the  praise  it  received,  I 
became  bolder  and  produced  other 
successes. 

The  problem  of  stories  was  a 
serious  one,  even  in  those  days,  be- 
cause there  were  no  scenario  de- 
partments and  no  market  from 
which  to  purchase  scenarios.  The 
only  stories  available,  if  I may  be 
permitted  to  use  that  term,  were  the  at- 
tempts of  school  pupils  who  wanted  to 
write  for  “the  movies,”  and  they  were  use- 
less. It  therefore  devolved  upon  the  direc- 
tor to  manufacture  his  stories  from  his 
own  brain. 

* * 

But  to  trace  the  whole  development  of 
pictures,  I must  go  back  prior  to  my  advent 
into  the  industry,  to  the  time  when  there 
was  no  plot  at  all.  Moving  pictures  then 
were  merely  a series  of  scenes 
depicting  objects  and  figures  in 
motion,  the  pantomime  alone 
sufficing.  Among  these  were 
the  highly  amusing  and  mysti- 
fying trick  pictures  in  which 
a man  would  be  run  over  by  a 
steam  roller  and  spread  out  on 
the  ground  as  flat  as  the  pro- 
verbial pancake.  He  would  be 
reduced,  by  one  operation  of 
the  camera,  from  a three-di- 
mentional  man,  having  length, 
breadth  and  thickness,  to  a 
two-dimentional  being,  having 
only  length  and  breadth,  his 
thickness  being  that  of  a sheet 
of  paper.  Then,  by  reversing 


Thomas  H.  Ince  and 
William  S.  Hart  on 
the  lot  in  the  earlier 
days  with  Sioux  In- 
dian chiefs  who  ap- 
peared in  a Western. 


the  film,  he  would  be  restored  to  his  nor- 
mal cast  and  structure. 

But  the  puldic  soon  Iiecame  more  sophis- 
ticated and  demanded  a plot.  Moving  ob- 
jects, with  no  particular  reason  for  moving, 
no  longer  sufficed,  and  a new  type  of 
“movie”  was  evolved — the  one  in  which 
someone  would  inadvertently  upset  a fruit 
vendor’s  cart,  or  steal  an  apple,  causing 
such  fierce  indignation  oii  the  part  of  the 
peddler  that  a man-chase  for  the  culprit 


would  ensue  at  great  lengths. 

The  chase  would  be  taken  up  by 
others,  and  before  they  had  gone  a 
block  the  whole  community  would 
be  in  pursuit,  gathering  momentum 
as  it  went,  dashing  madly  down 
steep  hillsides,  across  brooks,  over 
fences  and  through  wooded  country 
until  the  culprit  was  apprehended 
and  brought  to  justice. 

* * * 

These  pictures  carried  a decided 
thrill,  and  I can  remember  distinct- 
ly how  an  excited  audience  would 
cheer  wdldly  at  the  antics  of  the 
actors,  and  actually  in  their  imagi- 
nations, join  in  the  chase.  But  even 
these  pictures,  which  were  a dis- 
tinct advancement  over  the  trick 
fdms,  carried  no  real  plot. 

Pictures  had  established  no  pre- 
cedents and  the  public  took  them 
as  they  were,  but  as  the  industry 
began  to  grow,  the  public  became 
more  demanding  and  the  story  problem 
loomed  large.  It  was  just  about  that  time 
that  I became  actually  engaged  in  picture 
making.  Gradually  we  began  to  get  stories 
that  had  some  semblance  of  a plot. 

Even  W'hen  stories  were  first  adopted 
there  w'as  no  such  thing  as  a continuity. 
.A.  director  would  get  the  germ  idea  of  a 
plot,  assemble  his  cast,  go  out  on  location 
and  start  to  shoot,  having  only  a hazy  idea 
of  what  he  was  going  to  do.  His  one  idea 
was  to  get  action  and  to  keep 
things  moving,  regardless  of 
the  sequence  of  scenes  or  the 
logic  of  his  plot. 

All  would  go  well  for  a 
while,  then  the  inevitable  would 
happen  and  he  would  have  to 
hold  up  the  picture  and  keep 
the  cast  standing  around  while 
he  racked  his  brain  for  an  idea. 

“Let’s  see,”  he  would  say. 
“What  shall  we  do  next?  Well, 
we  might  as  well  burn  down 
the  house,  or  blow  up  the 
bridge.  That  would  get  a 
ihrilL” 

And  so  it  went,  until  neces- 
sity caused  the  development  of 
the  continuity,  which  is  a work- 
ing script  of  the  story,  with 
each  scene  clearly  defined  and 
the  situations  worked  out  in 
logical  sequence.  This  form 
of  manuscript  came  through 
its  own  demand  and  practically 
developed  itself.  For  the  sake 
of  convenience,  a director 
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would  classify  the  scenes  we  were  to  take 
each  day  and  jot  down  on  a piece  of  paper, 
or  maybe  on  his  cuff,  and  thus  the  more 
elaborate  form  of  a detailed  and  finished 
continuity  came  about  and  gradually  estab- 
lished itself  as  the  accepted  form. 

* * * 

In  the  early  days  of  filmdom,  productions 
often  were  crude  and  filled  with  many  in- 
congruities. In  a picture  where  letters  and 
telegrams  were  used  the  handwriting  on 
letters  written  by  individuals  in  the  story, 
and  telegrams  coming  from  the  telegraph 
office  were  all  in  the  same  handwriting. 
Words  were  misspelled  and  grammatical 
errors  were  frequent. 

One  incident  which  illustrates  this  lack 
of  consistency  and  faulty  pro- 
duction occurred  in  one  of  the 

early  pictures,  the  story  of  i 

which  concerned  a young  j 

American  who  was  visiting  in 
Turkey.  I think  his  name  was 
Jones.  Being  an  enterprising  , 

youth,  Jones  decided  to  pay  a j 

clandestine  visit  to  the  Sul- 
tan’s harem.  He  was  discov- 
ered by  the  irate  Sultan  and 
thrown  into  prison. 

Such  an  act  being  considered 
a sacrilege,  Jones  was  con- 
demned to  die,  and  to  prop- 
erly get  this  fact  over  to  the 
audience,  a letter  was  delivered 
to  Jones  from  the  Sultan, 
which  read  as  follows  : 

“My  dear  Mr.  Jones:  I beg 
to  inform  you  that  tomorrow 
at  sunrise  you  will  be  executed 
for  breaking  into  my  harem. 

Yours  very  truly.  The  Sultan.’’ 

I have  no  doubt  that  the 
meaning  was  clear  to  the  audi- 
ence, and  I have  no  doubt  that 
the  audience  accepted  this  in- 
consistency without  resentment, 
but  what  would  an  audience  of 
today  do  to  such  an  incon- 
gruous expression  ? 

In  the  days  of  the  double  ex- 
posure development  a scene  oc- 
curred in  a lion’s  cage  which 
was  supposed  to  depict  several 
very  fierce  and  angry  lions. 

The  lions  were  old,  contented 
and  at  peace  with  the  world, 
and  were  not  looking  for 
trouble.  To  make  the  scene  convincing  it 
was  necessary  to  arouse  their  anger,  so  it 
was  decided  that  the  keeper  should  get 
behind  them  and  prod  them  with  a stick. 

The  first  exposure  was  taken  of  the  lions, 
who  were  only  mildly  aroused.  The  sec- 
ond was  to  show  the  keeper  prodding  them. 
The  scene  would  have  passed  had  not 
something  gone  wrong-  in  the  blending  of 
the  two  exposures.  When  the  double  expo- 
sure was  thrown  on  the  scene  the  keeper 
was  in  front  of  the  lions  poking  the  air 
frantically  with  the  stick,  while  the  lions 
looked  on  in  silent  amusement. 

When  you  stop  to  think  that  even  ten 
years  ago  such  things  were  the  rule,  rather 
than  the  exception,  it  is  easy  to  see  the  tre- 
mendous strides  that  have  been  made 
toward  establishing  the  motion  picture  in- 
dustry as  an  art,  instead  of  a form  of 
cheap  amusement. 

4.  Two  Reel 
“Features”  Appear 
T N TRACING  the  development  of  mo- 
J-  tion  pictures,  it  is  very  easy,  uninten- 
tionally, to  give  the  impression  that  the 
path  was  easy  in  the  early  days  of  the  in- 
dustry, before  the  mass  of  essential  details 
entering  into  a production  grew  to  such  an 
extent  that  they  had  to  be  systematized 
under  departments,  as  they  are  today. 

On  the  contrary,  to  build  constructively 
in  the  embrionic  stages  of  this  art  meant 
work,  and  hard  work.  In  my  own  case,  I 
had  to  be  everything — producer,  director, 
scenario  writer,  cutter  and  general  handy 
man.  There  were  no  staffs  in  those  days, 


no  well  equipped  laboratories,  no  projection 
rooms,  no  scenario  departments. 

I left  the  house  every  morning  at  seven- 
thirty  for  my  day’s  work.  I would  direct 
and  shoot  all  day,  returning  home  at  seven 
in  the  evening,  eat  a hurried  dinner  and 
devote  the  entire  evening  to  preparations 
for  the  next  day’s  activities. 

The  result  of  each  day’s  work  had  to  be 
carefully  inspected.  My  projection  room 
was  the  kitchen  of  my  small  Hollywood 
bungalow,  and  with  Mrs.  Ince’s  assistance 
I would  cut  and  assemble  the  scenes  taken 
the  day  before.  She  rigged  up  a clamp, 
similar  to  the  ones  used  to  fasten  meat 
choppers  to  a table,  and  with  this  we 
clamped  the  reel  to  the  table  or  sink.  She 


"THE  HEHtlT  OP  PEHNAHCO". 

1.  Fade  In  - Joe  Dleo.  fishing  - looks  front  -.smiles 
E.  Stream  - Coyle  enters  with  Ouok'et  - dlpe  it  in  water 
3.  Stream  - Joe  disc,  (close  up)  - he  calls  ann  laughs 
Stream  - (olose  up)  - Coyle  diso 


4. 


5.  Stream  - Joe  caUa  again 


looks  up  - gets  cerifcue 


6.  Stream  - Coyle  diso.  - ploks  up  stick  & ezlts 

7.  Joe  Diso.  - laughs  - drops  fish  pole  & runs  out 


45. 

46. 


Spot  - Coyle  walks  in  - looks  & gives  start 
Top  of  hill  - flash  of  Indians  on  hill 


47.  Spot  - Coyle  t'.>xns  Sc.runs  away 

48.  Er.  oabin  - Coyle  r'ons  in  & stops  k tiiinks 


In  oabin  - flash  of  Uamlo  - puts  lug  away 


50.  Ex.  oabin  - Coyls  dleo. 


exits  in  cabin 


This  is  a reproduction  of  a script  used  when  motion 
pictures  had  only  fifty  scenes.  Today  they  have  between 
400  and  700. 


unwound  the  reel  while  I examined  each 
negative,  and  as  it  ran  through  my  fingers 
it  was  caught  in  the  clothes  basket  on  the 
floor. 

* * * 

When  the  film  was  cut  and  assembled  I 
would  turn  my  attention  to  stories,  and 
would  work  until  midnight  writing  the 
scenario  for  the  following  day.  As  I have 
said  before  there  was  no  market  from 
which  to  purchase  scenarios  and  to  keep 
up  the  required  production,  which  at  that 
time  was  one  picture  a week,  it  was  neces- 
sary for  me  to  be  my  own  scenario  writer. 
With  my  wife’s  help  I managed  to  keep 
my  production  up  to  par. 

Some  of  those  early  pictures  ran  only  25 
or  30  scenes,  less  than  half  a reel.  A one- 
reel  picture  then  was  a “feature”  and  con- 
sidered the  last  word  in  production.  My 
pen  became  so  prolific,  however,  that  I 
soon  found  it  was  impossible  to  get  a com- 
plete story  in  one  reel,  and  the  logical 
thing  to  me  was  to  expand  to  one  and  a 
half  and  possibly  two  reels. 

This  suggestion  met  with  a storm  of  dis- 
approval. I was  told  such  a thing  was  irn- 
possible,  that  an  audience  would  not  sit 
through  two  reels  of  film.  I held  to  my 
point  that  two  reels  would  give  greater 
scope  for  stories,  and  finally  was  allowed 
to  try.  The  audience  not  only  sat  through 
the  two-reel  pictures,  but  showed  their  ap- 
proval in  no  uncertain  terms. 

At  this  stage  of  motion  picture  develop- 
ment every  forward  step  that  was  taken 
was  a new  departure.  The  point  I wish 


to  make  clear  is  that  there  were  absolutely 
no  precedents  to  follow.  The  development 
of  the  photoplay  was  a matter  of  self- 
development. Each  accomplishment  that 
was  made  led  to  new  unfoldments  and  new 
problems,  which,  in  turn,  had  to  be  solved 
only  to  lead  to  further  and  greater  devel- 
opments. 

Then  came  the  day  when  my  aspiration 
led  me  to  take  the  company  out  of  the  nar- 
row confines  of  the  little  Edendale  studio 
and  seek  a location  which  would  give 
greater  scope  and  more  variety.  After 
looking  around  Los  Angeles,  I decided 
upon  a large  tract  of  land  located  in  the 
Santa  Monica  hills,  close  to  the  sea,  which 
afforded  an  ideal  spot,  and  which  I rented 
by  the  day. 

This  site  developed  later  into 
what  was  known  as  Inceville, 
the  “movie  village,”  just  north 
of  Santa  Monica,  which  was 
destroyed  by  fire  only  a few 
months  ago.  Flames  driven 
down  from  the  brush-covered 
hills  by  a brisk  wind,  consumed 
all  but  a quaint  little  moss- 
covered  church  and  a group  of 
fishermen  dwellings  used  in 
Billie  Burke’s  first  picture 
“Peggy.” 

Soon  after  taking  possession 
of  this  new  location  I learned 
that  the  Miller  Brothers’  101 
Ranch  Wild  West  show  was 
quartered  in  Venice,  a few 
miles  distant.  This  gave  me 
an  idea  and  I was  at  once 
seized  with  another  desire  for 
expansion. 

I suggested  to  Charles  Bau- 
mann, who  was  at  that  time 
visiting  in  California,  that  we 
hire  a few  cowboys,  Indians 
and  horses  for  our  next  pic- 
ture. The  suggestion  met 
with  his  approval  and  he  nego- 
tiated for  the  exclusive  servi- 
ces of  the  whole  outfit. 

This  was  a long  step  toward 
the  progress  of  which  I 
dreamed,  but  far  in  excess  of 
anything  I dared  hope  for.  It 
opened  up  vistas  of  great  activ- 
ity and  presented  me  with  pos- 
sibilities which  seemed  to  me 
unlimited. 

The  Indians  were  of  the  Sioux  tribe, 
from  one  of  the  government  reservations, 
who  had  been  loaned  to  the  wild  west 
show.  When  I took  them  over,  I had  to 
sign  an  agreement  with  the  Indian  com- 
missioner in  Washington,  according  to 
which  the  Indians  were  to  have  certain 
hours  of  schooling.  I furthermore  had  to 
assume  full  responsibility  for  their  well 
being  and  care.  I was  soon  to  realize  the 
importance  of  what  I had  voluntarily 
taken  upon  my  shoulders,  for  they  were 
difficult  to  handle.  They  were  stolid  and 
non-communicative  and  had  a strong  dis- 
like for  doing  anything  that  did  not  hap- 
pen to  appeal  to  them  at  the  moment. 

* * * 

They  were  peaceable  and  preferred  loaf- 
ing to  the  type  of  action  which  was  neces- 
sary in  the  making  of  pictures.  In  fact, 
they  were  so  peaceable  that  we  had  to 
spend  hours,  not  to  mention  ingenuity,^  in 
thinking  up  ways  and  means  of  arousing 
their  dormant  passions  and  making  them 
mad  enough  to  go  through  a scene  which 
required  the  Indian  fighting  spirit.  Arous- 
ing their  anger  sufficiently  to  attack  the 
enemy  with  any  semblance  of  reality  was 
one  of  the  hardest  things  I have  ever  had 
to  tackle  in  my  whole  career  in  motion 
pictures. 

Another  somewhat  disconcerting  trait 
which  they  possessed  to  a high  degree  was 
not  being  able  to  resist  bright  colored 
“props.”  A scene  would  be  completed  after 
a great  deal  of  time,  thought  and  work. 
{Continued  on  page  42) 
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Twin  Stars 


Joe  Weber 


Lew  Fields 


(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9.  — “Friendly 
Enemies,”  the  Producers  Distributing  Cor- 
poration special  which  will  star  the  famous 
team  of  Weber  and  Fields,  will  be  given 
its  world  premiere  at  a legitimate  theatre  on 
Broadway,  following  which  it  will  be  road- 
showed  in  the  larger  cities  with  the  twin 
stars  making  personal  appearances.  The 
New  York  premiere  will  occur  simultane- 
ously with  the  diamond  jubilee  of  Weber, 
and  Fields  next  March. 


Gene  S.  Porter 
Dies  of  Injury 
in  Motor  Crash 

(Special  to  Exhibitors  Herald) 


LOS  ANGELES,  Dec.  9.— Mrs.  Gene 
Stratton  Porter,  widely  known  novelist  and 
lecturer,  who  recently  became  actively  in- 
terested in  the 
screen  production 
of  many  of  her 
works,  died  here 
last  Saturday  from 
injuries  sustained 
in  an  accident 
when  her  automo- 
bile collided  with 
a street  car.  Death 
came  from  a com- 
pound fracture 
of  the  skull  and 
internal  injuries. 

Funeral  services 
are  to  be  held 
Thursday. 

Outstanding 
among  the  writings  of  Mrs.  Porter  which 
have  been  transferred  to  the  screen  are 
“The  Girl  of  the  Limberlost”  and  “Michael 
O’Halloran,”  distributed  by  F.  B.  O.  and 
Producers  Distributing  Corporation. 

Mrs.  Porter  was  58  years  old.  She  was 
born  in  Indiana  and  for  many  years  re- 
sided at  Rome,  Ind.  For  the  past  four 
years  she  has  been  in  California,  dividing 
her  time  between  her  magazine  work  and 
films.  She  is  survived  by  a daughter,  Mrs. 
Leo  Meehan,  and  her  husband,  Charles  Dar- 
win Porter,  who  is  expected  here  Wednes- 
day, when  funeral  arrangements  will  be 
completed. 


GENE  STRATTON  PORTER 


King  Joins  E.  M,  Asher 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Dec.  9. — Through  an 
arrangement  with  the  Thomas  H.  Ince 
Studios,  E.  M.  Asher  of  Corinne  Griffith 
Productions,  has  obtained  the  services  of 
Bradley  King  to  adapt  the  forthcoming 
Corrine  Griffith  stories. 


Goldburg  Would  Rid  Industry 
of  Unscrupulous  Exchanges 

Independent  Producer  Says  Only  Way  to  Force  Out  the 
Undesirables  Is  to  Blackball  Them;  Proposes  to  Do 
Business  Only  If  Contracts  Are  Observed 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9. — Two  statements  issued  this  week,  both  bearing  upon 
the  independent  market,  are  of  particular  interest  at  this  time. 

One,  a statement  from  Joe  Brandt,  president  of  C.  B.  C.  Film  Sales  Corpora- 
tion, is  full  of  optimism.  The  other,  coming  from  the  office  of  Jesse  J.  Gold- 
burg, president  of  Independent  Pictures  Corporation,  is  critical  of  certain  types 
of  independent  exchanges  which,  says  Mr.  Goldburg,  are  still  permitted  to 
operate  in  certain  localities. 

Unscrupulous  Exchanges  Disregard  Contracts,  He  Says 

“It  is  no  secret  to  anyone,”  says  Mr.  Goldburg,  “that  in  spite  of  an  appar- 
ently binding  contract  there  is  at  present  no  way  of  restraining  unscrupulous 
exchanges  and  distributors  from  disregarding  the  terms  of  that  contract.  The 
greatest  offenders  now  are  the  exchanges. 


“Of  course,  there  is  less  tendency  to  do 
this  sort  of  thing  now  than  there  was  even 
so  recently  as  two  years  ago,  but  the  prac- 
tice of  calling  off  a contract  after  it  has 
been  confirmed  by  both  parties,  or  refus- 
ing to  live  up  to  its  terms,  is  in  no  wise  un- 
usual today.” 

Stringent  Measures  Necessary 

Mr.  Goldburg,  while  on  his  way  to  the 
Coast  recently,  had  an  opportunity  of  meet- 
ing many  of  the  men  with  whom  his  con- 
cern does  business.  He  found  all  of  them 
to  be  fair-minded  men,  he  said,  willing  and 
anxious  to  do  business  on  a strict  ethical 
basis.  On  the  other  hand,  he  said,  he  had 
the  opportunity  of  meeting  some  of  the 
sharks  who  are  out  to  make  money  at  any 
cost  and  will  take  advantage  of  every  loop- 
hole to  increase  their  own  return.  They 
respect  no  business  principles  which  they 
are  supposed  to  observe  and  yet  they  con- 
tinue in  business. 

“Meeting  these  people  again,”  he  con- 
tinued, “I  feel  the  necessity  for  stringent 
measures  as  a means  of  forcing  these  men 
out  of  the  industry.  My  associates  have 
been  advised  to  avoid  doing  any  business 
with  firms  that  do  not.  appreciate  the  full 
importance  of  a contract  or  with  anyone 
who  in  anyway  indicated  unreliability  or  a 
lack  of  business  ethics. 

“There  are  exchanges  which  book  pic- 
tures for  specified  dates  and  then  without 
a second  thought  refuse  to  accept  them  at 
the  stated  time,  or  accept  them  at  all  with- 
out a reduction  in  price.  And  this  despite 
the  fact  that  they  have  contracted  in  writ- 
ing. Llnless  these  firms  are  willing  to 
stand  by  the  terms  of  their  contracts  and 
do  business  according  to  the  same  princi- 
ples as  regulate  other  industries,  they 
should  not  be  tolerated  and  they  would  not 
be  allowed  to  exist  except  that  there  are 
distributors  who  are  willing  to  stand  for 
this  sort  of  thing  in  order  to  do  as  much 
business  as  possible. 

“The  only  way  to  force  the  undesirables 
out  of  business  and  by  so  doing  raise  the 
standard  of  the  industry,  as  a whole,  is  to 
blackball  those  exchanges  and  distributors 
who  insist  upon  resorting  to  unscrupulous 
methods.” 

Unrest  Has  Disappeared 

Mr.  Brandt,  after  returning  from  a trip 
to  the  various  territories,  said  that  he 
found  that  the  unrest  which  existed  earlier 
in  the  season  seemed  to  have  disappeared. 

“There  seemed  to  be  unrest  in  the  air,” 
he  said,  speaking  of  conditions  as  he  found 
them  some  months  ago.  “There  was  much 
talk  of  big  consolidations  in  the  field  of 
exhibitors  as  well  as  producers.  The  re- 
cent concern  of  all  producers  and  exhibi- 


tors over  the  merger  of  the  United  Artists 
and  the  Joseph  Schenck  interests  has  now 
passed.  The  air  is  somewhat  cleared.  The 
block  booking  which  caused  so  much  worry 
to  the  independent  producers  and  exhibi- 
tors has  been  greatly  offset  by  the  re- 
sponse of  the  exhibitors  to  the  appeal  of 
the  independent  producers  for  support.  The 
appeal  was  a genuine  one  and  in  the  face 
of  real  danger.  The  response  has  been 
very  excellent. 

“Exhibitors  all  over  are  now  reporting 
better  business  and  producers  are  report- 
ing better  bookings  and  play  dates. 

“The  elections  are  over.  The  country  is 
settling  down  to  an  era  of  prosperity.  The 
public  knows,  at  least  in  part,  what  the 
trend  of  business  and  events  will  be  for 
another  four  years.  With  renewed  public 
confidence  and  activity  the  exhibitor  can 
see  results  for  himself.  Then,  too,  the 
advertising  campaigns  and  plans  for  pro- 
duction entered  upon  by  the  independent 
producers  in  the  early  part  of  the  produc- 
ing year  have  been  in  a large  part  com- 
pleted and  the  exhibitor  can  see  for  him- 
self whether  or  not  the  results  are  as  ad- 
vertised. The  results  have  really  been  sur- 
prising. 

“Exchange  men  have  stopped  crying  for 
good  product,  they  have  it,  and,  what  is 
more,  they  are  selling  it  continuously  and 
for  good  prices.  The  live  and  let  live  policy 
has  redounded  to  the  independent  pro- 
ducers’ credit  as  well  as  their  benefits.” 

Seller  Must  Fulfill 
Film  Contract  When 
Buyer  Fails  Is  Ruling 

(Special  to  Exhibitors  Herald') 

MINNEAPOLIS,  MINN.,  Dec.  9.— Ex- 
hibitors who  sell  their  houses  must  fulfill 
terms  of  film  contracts  in  event  the  theatre 
purchasers  fail  to  assume  the  obligations. 

This  was  the  ruling  of  the  Minneapolis 
arbitration  board  in  passing  upon  five 
charges  raised  in  the  case  of  Joe  Has- 
brouck,  former  owner  of  the  Grand  the- 
atre at  Graceville,  Minn.  Mr.  Hasbroack 
recently  sold  to  M.  D.  Gowan. 

The  arbitration  board  held  that  the  sale 
of  a theatre  does  not  permit  an  exhibitor 
to  “get  out  from  under”  his  contracts  and 
that  the  exhibitor  may  be  held  responsible 
if  the  new  owner  refuses  to  assume  the 
contract  obligations. 


Made  Indianapolis  Manager 
INDIANAPOLIS,  IND.— P'aul  C.  Mooney, 
vice-president  of  Producers  Distributing  Cor- 
poration, has  appointed  Dudley  Williston  as 
branch  manager  here  succeeding  C.  R.  Lundgren 
to  the  Chicago  branch. 
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Gishes  Arrive  on  West  Coast 
for  Premier  in  “Romola” 

Sid  Grauman  Presents  Stars  at  Opening  of  Metro-Goldivyn  Production 
at  Egyptian  Theatre — Paramount  Has  Celebration 
By  HARRY  HAMMOND  BEALL 

Hollywood,  December  9. — The  arrival  of  Lillian  and  Dorothy 
Gish,  stars  of  the  Metro-Goldwyn-Mayer  production  “Romola,” 
for  the  Sid  Grauman  premier  of  that  picture  at  the  Hollywood 
Egyptian,  Saturday  night,  furnished  filmdom  with  its  most  recent  thrill, 
particularly  in  view  of  the  fact  that  both  the  Gishes  will  return  to  New 
York  today  after  only  three  days  in  the  screen  capital. 

The  Grauman  opening  was  a distinct  success  and  both  Lillian  and 
Dorothy  were  given  a tremendous  ovation  similar  to  that  staged  when 
they  stepped  from  the  “California  Limited”  at  the  Santa  Fe  depot, 
Saturday  afternoon.  Practically  every  star,  producer  and  director 
donned  purple  and  fine  linen  for  the  “Romola”  opening  to  welcome 
Lillian  and  Dorothy. 


/^HARLIE  EYTON,  general  manager  of 
the  Lasky  studios,  left  Sunday  night 
on  a trip  around  the  world. 

* + ♦ 

Reginald  Barker’s  latest  production,  “The 
Dixie  Handicap,”  is  to  be  Metro-Goldwyn’s 
Christmas  gift  to  the  exhibitors.  It  is  to 
be  released  December  20  as  a special  yule- 
tide  week  attraction. 

* * * 

Studio  executives  believe  that  this  lat- 
est racing  romance  from  the  pen  of  Gerald 
Beaumont,  which  Barker  has  produced,  is 
a sure  fire  box  office  attraction  and  will 
be  welcomed  by  theatre  owners  as  an  offer- 
ing from  Santa.  Frank  Kennan,  Claire 
Windsor  and  Lloyd  Hughes  have  the  stellar 
roles. 

* + + 

Public  condemnation  was  given  James 
Fidler,  a Hollywood  press  agent,  by  a reso- 
lution passed  by  the  Association  of  Motion 
Picture  Producers  last  week.  Fidler,  it 
seems,  organized  a more  or  less  mythical 
political  body  in  Hollywood  and  wired  Tom 
Taggart  of  the  Democratic  national  com- 
mittee, asking  that  Wallace  MacDonald,  as 
actor,  be  given  complimentary  ballot  at  the 
Democratic  convention,  for  which  Fidler 
(who  signed  himself  secretary  of  said 
Hollywood  political  body)  offered  almost 
the  support  of  the  entire  industry.  The 
matter  just  came  to  light  recently  and  the 
resolution  of  condemnation  of  Fidler  by 
the  producers  followed. 

* + + 

Paramount  has  been  celebrating  the  tenth 
anniversary  of  the  opening  of  its  Holly- 
wood studios,  this  week.  Just  ten  years 
ago  Cecil  B.  DeMille  was  using  a barn  on 
the  site  of  its  present  studios  for  the  film- 
ing of  scenes  for  “The  Girl  of  the  Golden 
West.” 

* * * 

Hercules  Film  Productions  has  elected 
the  following  officers : Pete  Kanellos, 
president;  Marco  Charles,  vice-president; 
William  Waldheim,  treasurer;  Peter  An- 
drews, secretary. 

* ♦ * 

Lloyd  Hughes  has  signed  a long  term 
contract  with  First  National. 

* * * 

All  Hollywood  is  in  mourning  over  the 
passing  of  Tommy  Gray,  beloved  scenarist 
and  title  writer,  who  died  in  New  York 
city,  Nov.  30.  Gray  was  regarded  as  one 
of  the  cleverest  gag  men  in  the  business 
and  he  had  a host  of  friends  on  the  West 
Coast. 

* * * 

Sam  Goldwyn  left  Sunday  night  for  Eu- 
rope. 

* * * 

F.  C.  Munroe,  president;  Raymond  Paw- 
ley, first  vice-president  and  treasurer.  Pro- 


ducers Distributing  Corporation,  are  here 
from  New  York  to  confer  with  executives 
of  their  producing  units. 

* * * 

Reginald  Denny’s  “The  Fast  Worker” 
was  given  an  enthusiastic  premier  at  the 
Rialto  theatre  on  Wednesday  evening,  fol- 
lowing an  extensive  exploitation  campaign 
by  Jefrey  Lazarus,  exploiter  of  the 
Paramount  theatres,  in  Los  Angeles. 

♦ * * 

Samuel  Bischoff,  having  severed  all  con- 
nections with  Grand-Asher,  has  personally 
taken  over  their  studios  in  Hollywood  to 
be  known  hereafter  as  the  California 
Studios,  operating  on  a rental  basis. 

* * ♦ 

J.  D.  Williams  and  Hawley  Turner, 
executives  of  Ritz-Carlton  pictures,  left  on 
Tuesday  for  New  York,  after  chaperoning 
Valentino  on  his  cross-continent  tour  to 
Los  Angeles  and  seeing  him  well  started 
on  his  renewed  production  career  here. 

Jury  Named  to  Select 
Yearns  Best  Short  Film 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9. — A jury  of  six 
exhibitors  has  been  named  to  act  as  judges 
in  selecting  the  best  short  subject  of  the 
year,  the  producer 
of  which  will  he 
awarded  a gold 
medal  by  Hugo 
Riesenfeld,  man- 
aging director  of 
the  Rivoli,  Rialto 
and  Criterion  the- 
atres. 

Acting  as  judges 
will  be  Joseph 
Plunkett,  Strand 
theatre,  N.  Y. ; J. 

A.  Partington, 

Rothschild  the- 
atres, San  Fran- 
cisco ; Fred  S.  fred  s.  meyer 
Meyer,  Palace  the- 
atre, Hamilton,  O. ; Frank  L.  Newman, 
Kansas  City;  Harold  B.  Franklin,  head  of 
the  theatre  department.  Famous  Players- 
Lasky  and  Harry  C.  Arthur  of  West  Coast 
Theatres,  Inc. 

The  short  subject  gold  medal  award  is 
to  be  a yearly  affair,  designed  to  encour- 
age production  of  finer  short  subjects. 


Handles  Australian  Film 

TORONTO,  ONT. — James  Travis  of  Toronto, 
former  Pathe  and  Mutual  exchange  manager  and 
a veteran  of  Canadian  exchange  circles,  is  in 
charge  of  the  Eastern  Canadian  tour  of  the  Aus- 
tralian film  production,  ‘‘The  Man  They  Could 
Not  Hang,”  which  is  being  presented  as  a road 
show  with  success. 


George  Eastman 
Gives  Millions  to 
Four  Universities 

( special  to  Exhibitors  Herald) 

ROCHESTER,  N.  Y.,  Dec.  9.— George 
Eastman,  head  of  Eastman  Kodak  Com- 
pany and  manufacturer  of  raw  film  stock, 
has  just  announced  gifts  totaling  $12,500,- 
000  to  educational  institutions.  This  brings 
the  noted  philanthropist’s  benefactions  to 
$58,602,900. 

Through  this  latest  gift,  Mr.  Eastman 
disposes  of  his  last  large  block  of  personal 
stock  holdings  in  the  Eastman  Company. 
He  will  continue  to  direct  the  affairs  of 
the  concern,  however. 

The  institutions  to  be  benefited  by  the 
latest  gift  are : Massachusetts  Institute  of 
Technology,  $4,500,000;  the  University  of 
Rochester,  $6,000,000;  Hampton  Institute, 
$1,000,0(K),  and  Tuskegee  Institute,  $1,000,- 
000.  The  latter  two  are  Negro  institutions 
of  learning. 

Free  Show  Competition 
Again  a Problem  Facing 
Northwest  Theatre  Men 

(Special  to  Exhibitors  Herald) 

MINNEAPOLIS,  MINN.,  Dec.  9.— An- 
other season  of  free  shows  is  being  ar- 
ranged by  the  Community  Amusement  as- 
sociation of  Minneapolis  despite  the  pro- 
tests of  small  town  exhibitors  throughout 
the  Northwest  who  brand  the  free  shows 
as  unfair  competition.  Merchants  of  Ken- 
dall, Wis.,  according  to  reports,  have  signed 
a three-year  contract  for  the  presentation 
of  sixteen  outdoor  shows.  Jessie  Morrill 
operates  the  theatre  in  that  town. 

In  addition  to  the  free  shows  the  Cbm- 
munity  Amusement  association  reserves  the 
right  to  stage  two  community  celebrations 
each  year  and  to  retain  profit  from  these 
celebrations  up  to  $4(X). 

Despite  the  repeated  protests  of  exhibi- 
tors to  W.  A.  Steffes,'  president  of  the 
Motion  Picture  Theatre  Owners,  Mr. 
Steffes  has  been  unable  to  put  a crimp 
into  the  organization’s  source  of  films. 
“Some  of  the  exchanges  refuse  to  sell 
films  to  the  free  show  promoters,”  says 
Steffes.  “There  are  other  exchanges,  how- 
evei,  who  have  adopted  a policy  of  ‘let 
the  exhibitor  be  damned.’  ” 

Schenck  and  Grauman 
to  Erect  Theatres  in 
Twenty  Leading  Cities 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9.— It  has  been 
learned  that  Joseph  M.  Schenck,  chairman 
of  the  board  of  the  reorganized  United 
xA.rtists,  and  Sid  Grauman,  Coast  im- 
presario, will  erect  twenty  first  run  theatres 
in  leading  cities  of  the  country.  The  ar- 
chitecture will  be  Egyptian,  similar  to  the 
Grauman  house  in  Hollywood. 

Each  theatre  will  bear  the  name.  The 
Grauman.  The  two  a day  policy  will  be 
adopted.  The  purpose  of  the  project,  it  is 
understood,  is  to  provide  an  outlet  in  the 
key  cities  for  the  United  Artists  product 


Rumor  M inter  to  Wed 

{Special  to  Exhibitors  Herald') 

NORFOLK,  VA.,  Dec.  9.— Mary  Miles 
Minter,  motion  picture  actress,  and  Lieu- 
tenant Commander  H.  H.  Rider  will  be 
married  here  in  the  near  future,  according 
to  rumors  current.  Reports  also  have  it 
that  the  wedding  will  take  place  aboard  the 
U.  S.  Steamship  Jason. 
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Film  News 

PICTORIAL  SECTION 

Stories  Told 

in 

Pictures 

of  Exhibitors  Herald 

Issue  of  December  20 

by 

the  Camera 

Colleen  Moore  Tests  Air  Mail 
— The  First  National  star  ad- 
dressed a letter  to  herself  and 
it  crossed  the  country  twice  in 
4 days,  19  hours  and  50 
minutes. 


Marion  Nixon  has  a weakness  for 
Tom  Mix  pictures,  having  played 
the  feminine  lead  in  “The  Last  of  the 
Duanes”  she  will  again  appear  in  an 
ingenue  role  in  “Riders  of  the 
Purple  Sage”  in  production  at  the 
Fox  studios  on  the  West  Coast. 


Lina  Cavallieri,  Grand  Opera  star,  visits  the 
Metro-Goldwyn  “Ben  Hur”  set  in  Rome  and  is 
entertained  by  Ramon  Novarro,  who  plays  the 
Roman  harp  with  more  or  less  finesse.  Novarro 
is  “Ben  Hur”  in  the  picture  version. 


DROP 


Pola  Negri  Meets  King  of  Swat — When  Babe 
Ruth  visited  the  Paramount  studios,  Hollywood, 
he  was  introduced  to  the  famous  screen  star, 
appearing  in  “East  of  Suez”  and  Babe  made  ^ 
arrangements  for  Pola  to  see  her  first  baseball 
game. 


Bert  Lytell  and  Dorothy  Mackaill  Help — Studios  and  film  stars  aided 
greatly  in  putting  over  the  Community  Chest  Drive  100  per  cent.  This 
Chest  box  is  just  outside  the  United  Studios  and  was  filled  many  times 
during  the  campaign. 
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Barcelona  Managers  Entertain  Metro  Officials 

A1  Aronson  and  Frank  Brockliss  (seated), 
Metro-Goldwyn  foreign  representatives,  visit 
Barcelona,  and  meet  Senor  Vilsaeca  (centre), 
head  of  exchanges  and  theatres  in  Spain  oper- 
ated by  Vilseaca  and  Ledesma. 


David  and  Goliath  on  “Peter  Pan”  set Ernest  Torrence  appears  a.s  a 

pirate  captain  in  the  J.  M.'  Barrie  opus  and  crosses  swords  with  one  of 
the  boys  in  the  Paramount  production,  which  Herbert  Brenoe  is  directing. 


Sol  Lesser  is  a big  man  in  the 
industry  and  upholds  his  star, 
Helene  Chadwick,  in  “The  Re- 
Creation  of  Brian  Kent,”  a 
Principal  Picture. 


Why  Cameramen  and  Directors  Die  Young Life  around  the  Fox 

comedy  studio  is  just  one  thrill  after  another  for  Cameraman  Sid 
Meyers  and  Director  Ben  Stoloff.  Here  they  are  shown  trying  to  get 
His  Majesty  to  smile  for  a close-up  when  he  feels  like  eating. 


Hunt  Stromberg  (right)  greeting  his  associate, 
Charles  R.  Rogers,  upon  the  latter’s  arrival  at 
Hollywood  to  spend  six  months  of  active  pro- 
duction work  for  Producers  Distributing  Corp. 
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(International  Newsreel  Plioto) 

Portrait  for  National  Academy Photographic 

reproduction  of  painting  of  Miss  Marion  Davies, 
star  of  the  Metro-Goldwyn  picture  “Yolanda,” 
made  by  the  noted  Russian  artist,  Mikol  Schat- 
tenstein,  which  is  on  exhibition  this  month  at 
the  National  Academy,  New  York. 


Wife  of  Author  Visits  Studio — ^Madame  Frenc  Molnar,  wife  of  famous 
author  of  “The  Swan,”  visiting  Paramount’s  Long  Island  studio,  where 
Adolph  Menjou,  who  plays  the  Prince,  and  Frances  Howard,  who  is  the 
Princess,  are  working  in  the  picture.  Madame  Molnar  is  known  as  Sari 
Fedak  on  the  Hungarian  stage  and  is  one  of  the  leading  actresses  of 
that  country. 


Bobby  Vernon,  Christie  comedian,  and  two  German  “heavies,”  Edci"' 
Baker  and  Bill  Irving,  in  an  off  stage  moment  chanting  “The  International 
Reparations  Rag”  while  making  scenes  for  “French  Pastry,”  a Christie- 
Educational  subject. 


Marguerite  Clayton,  who  will  make 
a series  of  eight  special  pictures  for 
Independent  Pictures  Corp.  She  is 
now  appearing  in  special  parts  for 
that  company. 


Mary  Alden,  appearing  in  the  Metro- 
Goldwyn  production  “The  Fool’s 
Awakening,”  an  adaptation  of  Wil- 
liam J.  Locke’s  novel,  “The  Tale  of 
Triona.”  Harold  Shaw  is  directing. 


Dorothy  Mackaill,  who  has  just  signed 
with  M.  C.  Levee  of  United  Studios  to 
portray  the  leading  role  in  “One  Year 
to  Live,”  John  Hunter’s  well  known 
story  to  be  directed  by  Irving  Cum- 
mings. First  National  will  distribute  it. 
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The  “Locked  Doors”  Company  Assembled The  William  de  Mille 

Company  filming  Clara  Beranger’s  new  Paramount  picture  play  at 
Lasky  studio.  Betty  Compson  at  Mr.  De  Mille’s  left  and  Kathlyn  Williams 
at  his  right,  with  Robert  Edeson  at  extreme  left  and  Theodore  Roberts 
seated  in  wheel  chair. 


Judge  Henry  Neill,  well  known  West  Coast 
judge,  and  Mrs.  Wallace  Reid,  star  of  “Broken 
Laws,”  going  over  script  of  the  F.  B.  O.  produc- 
tion. The  Judge  acts  the  role  of  a Criminal 
Court  judge  in  the  picture. 


A.  E.  Eschelbach,  of  the  Royal 
theatre.  South  San  Francisco,  the 
“boss  of  South  S.  F.” 


Clara  Bow  who  has  been  cast  to 
play  the  leading  role  in  two  B.  P. 
Schulberg  productions,  “Capital 
Punishment”  and  “The  Boom- 
erang,” produced  for  Independ- 
ent market. 


Frank  Browne,  district  manager 
Harbor  Division  of  West  Coast 
Theatres,  Inc.,  at  Liberty  Theatre, 
Long  Beach,  Calif. 


Sidney  Allan,  Jr.,  a Spokane,  Wash.,  young- 
ster, live  years  old,  who  has  played  important 
parts  in  several  pictures.  At  present  he  is 
appearing  in  First  National  productions. 
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(iXicJiolas  Muruy  piiuio) 

Pretty  Brenda  Bond,  now  appearing  in  Margaret  Livingston  poses  appropriately  among  the  clouds  to  celebrate  her 

William  Fox  productions.  promotion  to  stardom  in  Producers  Distributing  Corp.  pictures. 

BUILDING  THE  CIRCUS  MAXIMUS  SET  FOR  “BEN  HUR” — The  three  scenes  below  give  an  idea  of  the  magnitude  of  the 
set  used  in  the  Fred  Niblo  production,  said  to  be  the  largest  and  costliest  ever  constructed  for  a picture.  The  chariot  race 
track  for  the  Metro-Goldwyn-Mayer  production  is  over  1000  feet  in  length  and  the  arena  will  seat  200,000  people. 
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Bebe  Daniels  Eats  Lobster  and 
Entertains  A.  M.  P.  A.  Crowd 

Kidnaping  Anna  Q.  Nilsson  Not  So  Easy  — Brooklyn  Strand 
Broadcasts  Concerts — Son  Born  to  the  Dillons 
By  JOHN  S.  SPARGO 

New  YORK,  December  9. — The  A.  M.  P.  A.  had  an  “astronomical” 
as  well  as  a gastronomical  party  at  its  last  luncheon.  It  was 
“astronomical”  because  many  stars  were  on  hand,  and  it  was  “gastro- 
nomical” because  the  fair  Bebe  Daniels  ordered  lobster  a la  Newburg 
in  a chafing  dish  and  almost  caused  a panic  in  the  Cafe  Boulevard. 


The  first  star  to  be  called  on  was  Bert 
Lyon.  He  said: 

“I  can  only  tell  a story.  One  morning  a 
little  girl  stood  outside  the  studio  and  said, 
‘Air.  Lyon,  won’t  you  please  give  me  an 
autographed  photograph  of  yourself?’ 
Truly,  I felt  flattered.  I went  back  to  my 
dressing  room,  autographed  a photo  and 
gave  it  to  her.  The  next  morning  she  was 
on  hand  again  with  a similar  request  and 
I felt  more  flattered.  The  third  morning 
she  was  there  again.  I was  overcome  to 
think  that  I should  be  so  popular  with  a 
child.  I asked  her  why  she  wanted  so  many. 
She  replied : ‘Oh,  sir,  my  classmate  has 
promised  me  an  autographed  photo  of  Ben 
Turpin  for  seven  of  yours.’  ” 

* * * 

And  then  came  the  turn  of  Bebe  Daniels. 
The  lower  lip  of  Charles  Einfeld,  of  Eirst 
National,  quivered  as  he  watched  Aliss 
Daniels  partake  of  the  lobster  a la  New- 
burg, because  the  regular  A.  M.  P.  A.’s 
don’t  get  that  sort  of  food  unless  they 
^■isit  Nick  at  the  Astor.  Frank  Tuttle  was 
with  Bebe.  He  arose  and  said  he  would 
present  a studio  secret.  He  would  show 
how,  by  a telepathic  process,  he  imparted 
emotion  to  Miss  Daniels  when  she  acted. 
A blackboard  was  set  up  and  the  members 
were  told  to  write  emotions  on  slips  of 
paper  and  hand  them  over.  These  were 
transferred  to  the  blackboard  so  all  could 
read.  Miss  Daniels  stood  behind  the  black- 
board and  A.  M.  Botsford,  president  of  the 
A.  M.  P.  A.,  who  is  married  as  well  as 
modest,  and  Jerome  Beatty  of  Universal, 
who  is  retiring  as  well  as  married,  were 
appointed  a committee  of  two  to  see  that 
there  was  no  hocus  pocus  about  the  dem- 
onstration. 

The  first  emotion  written  on  the  board 
was  suggested  by  Tom  Wiley  and  Tuttle, 
raised  a roar.  He  said  it  didn’t  express 
emotion  as  outlined  by  the  best  psycholo- 
gists. It  was  the  compound  word  “pay 
day.”  Nevertheless,  Miss  Daniels,  without 
seeing  the  blackboard  or  hearing  the  word, 
smiled  seraphically  and  stretched  both 
hands  out.  That  went  over  fine.  Next 
came  “Surprise.”  She  registered  that  with 
ease.  And  then  the  word  “Passion”  ap- 
peared. Aliss  Daniels  rushed  into  the  arms 
of  Mr.  Botsford,  who  blushed  to  the  roots 
of  his  ears — aye,  even  farther.  It  was  plain 
that  “Bots”  had  won  the  Golden  Fleece 
and  that  Jerome  Beatt}-  was  only  an  “also 
ran.” 

Tuttle  said  this  was  telepathy  pure  and 
simple.  Maybe  so,  maybe  so.  The  picture 
industry  sure  is  progressing.  Our  dope  is 
that  there  are  only  three  emotions — Love, 
Hatred,  Revenge — and  that  Tuttle,  by 
sleight-of-hand  methods  indicated  one  of 
these  three,  and  that  Miss  Daniels  regis- 
tered. Thus  “Passion”  would  come  under 
Love;  also  Surprise;  also  “Pay  Day.”  So 
all  Mr.  Tuttle  had  to  do  was  to  place  both 
hands  on  his  solar  plexis,  which  a former 
press  agent  for  Houdini  said  he  saw  the 
director  do.  Nobody  indicated  Hatred  or 
Revenge,  because  Miss  Daniels  isn’t  that 
sort  of  a lady. 

4:  4:  * 

And  still  we  are  on  the  subject  of  stars. 


Here’s  one  about  Anna  Q.  Nilsson  and  the 
dual  opening  of  “Romola”  at  the  George 
M.  Cohan  theatre  and  “Sundown”  at  the 
Piccadilly.  Aliss  Nilsson  went  to  the  Pic- 
cadilly for  a time,  and  some  of  her  friends 
planned  that  she  should  be  “kidnapped.”  So 
a taxi  was  handy  when  she  walked  out  of 
the  playhouse. 

It  had  been  arranged  to  take  her  to  the 
home  of  members  of  the  “600”  who  were 
having  an  entertainment  on  Park  Avenue. 
The  taxi  started  toward  Park  Avenue  after 
it  had  been  ordered  to  proceed  to  the  Cohan 
Theatre.  Aliss  Nilsson,  who  is  nothing  if 
not  self-reliant  as  well  as  beautiful,  tapped 
on  the  window.  The  driver  increased  his 
speed.  Then  she  opened  the  side  door,  and 
said  sweetly  to  the  driver : 

“Won’t  you  please  take  me  to  the  Cohan 
Theatre?  If  you  don’t  I shall  be  com- 
pelled to  throw  you  from  your  seat,  stop 
the  car,  summon  a policeman  and  appear 
against  you  in  traffic  court.”  The  cabby 
wilted.  He  apologized  and  did  as  she  de- 
manded. Youth  will  be  served;  also  mod- 
ern beauty,  when  backed  by  the  grit  of  a 
Nilsson. 

* * ♦ 

Along  with  a nice  big  box  of  little  candy 
hearts,  on  each  of  which  is  printed,  “Is 
Love  Everything?”  comes  this  letter  from 
Arthur  Brilant,  whose  job  is  letting  the 
wide  world  know  about  Pathe’s  good  pic- 
tures : 

“Is  love  everything? 

“Being  a bachelor,  darned  if  I know. 
Anyhow,  am  asking  you  for  the  answer. 
And  to  help  you  get  the  proper  inspira- 


STORIES  EXHIBITORS 
WANT  FILMED  ^ 


AGAINST  ALL  COMERS,  by  Frank  R. 
Adams,  appearing  in  December  3 issue 
of  “Liberty.”  (H.  F.  Storin,  Leroy 
Theatre  Company,  Pawtucket,  R.  1.) 
Air.  Storin  writes:  “If  this  story  were 
.given  direction  at  the  hands  of  a first 
line  man  and  capably  cast  by  A'letro- 
Goldwyn,  F.  P.-L.,  F.  N.  or  U,  it  would 
turn  out  a winner.  Of  course,  a more 
romantic  title  is  necessary,  but  the  sit- 
uations are  there  and  a lot  of  room 
is  left  over  for  a good  director  to 
bring  in  exactly  what  will  prove  to 
make  it  a box  office  attraction.” 

A NERVOUS  WRECK,  by  E.  J.  Rath. 
(H.  M.  Face  & Sons,  Elmac  theatre, 
Alaple  Rapids,  Mich.)  These  exhibit- 
ors describe  this  as  “the  best  of  com- 
edy.” 

HEARTS  AND  FISTS,  by  Clarence 
Buddington  Kelland,  which  has  been 
running  in  the  “American  Magazine.” 
(H.  AJ.  Face  & Sons,  Elmac  theatre, 
Alaple  Rapids,  Alich.)  In  commenting 
upon  the  screen  version  of  stories, 
these  exhibitors  say:  “The  weak  point 
of  the  most  of  them  is  the  fact  that 
they  do  not  follow  the  story  close 
enough.  Patrons  protest.” 


tion,  I am  sending  you  herewith  a box  of 
“Is  Love  Everything?”  candy  hearts. 

“This  is  a little  exploitation  novelty  that 
we  hope  will  help  us  to  put  the  title  of 
this  fine  picture  in  the  mouths  of  every- 
body. Eh,  wot  ?” 

* 

Taking  it  for  granted  that  all  radio  fans 
appreciate  good  musical  programs.  Man- 
aging Director  Edward  L.  Hyman,  of  the 
Brooklyn  Mark  Strand,  has  started  to  com- 
pile a list  of  all  people  within  a radius  of 
fifty  miles  who  own  radio  sets,  and  to  this 
list  will  be  mailed  a bulletin  setting  forth 
the  most  interesting  points  of  the  regular 
weekly  radio  concert  of  the  theatre  through 
Station  WNYC. 

The  radio  programs  are  “catching  on” 
rapidly,  judging  by  the  correspondence  re- 
ceived by  Hyman.  Starting  at  nine  o’clock 
each  Tuesday  night,  the  radio  program 
takes  the  musical  numbers  direct  from  the 
stage  of  the  theatre,  up  to  the  start  of  the 
feature  picture.  Then  the  concert  is  con- 
tinued by  Hyman  and  his  artists  from  the 
specially  constructed  studio  adjoining  the 
stage. 

* 

Lewis  Selznick  almost  got  back  into  the 
picture  business  last  week — almost. 

When  Receiver  Willis  J.  Bright  opened 
the  bids  for  the  Selznick  effects,  one  was 
from  the  founder  of  the  company,  in  which 
he  offered  the  receiver  a guarantee  of 
$50,000,  backed  by  a bond  and  a fifty-fifty 
split,  or  $75,000  guarantee  without  the  bond. 
The  Selznick  assets  went  to  Sam  Sax  on  a 
bid  of  $66,000,  Sax  acting  for  Universal 
Pictures. 

* * * 

George  Kann,  who  has  made  many 
friends  during  his  10  years  in  the  show 
business,  has  been  appointed  manager  of 
Loew’s  Willard,  Jamaica  Avenue  and  %th 
Street,  which  opened  on  Thanksgiving  Day. 
Mr.  Kann  was  formerly  manager  of  Loew’s 
Alhambra,  in  Brooklyn,  a stock  house.  Be- 
fore that  he  was  associated  with  Ward  and 
Glynne,  who  eventually  sold  out  to  Loew. 

4 * * 

F.  B.  O.  is  giving  a luncheon  on  Friday 
at  the  Hotel  Roosevelt,  in  honor  of  Major 
H.  C.  S.  Thomsorr,  president  of  F.  B.  O. 
who  has  just  returned  from  abroad.  Nat 
Rothstein  is  handling  the  details,  which  in- 
sures plentv  to  eat  and  evervthing. 

H=  * * 

Fred  Hamlin  of  the  Alark  Strand  bought 
himself  a sombrero  in  anticipation  of  the 
premiere  of  Tex  Austin’s  rodeo  at  the  Gar- 
den. He  wore  it  for  three  weeks  and  then 
gave  in  and  let  his  little  son  Bill  wear  it 
about  his  back  yard. 

* * * 

Alartha  Wilchinski,  demon  press  agent 
of  the  Capitol  Theatre,  has  achieved  fame 
as  a writer  of  successful  song  hits — her 
latest  being  “There  Is  Nobody  Else  But 
You.”  And  now  we  wonder  who  Martha 
means. 

* * 

It  has  just  been  learned  that  a son,  John 
Francis  Dillon,  Jr.,  was  presented  to  Mr. 
and  Mrs.  James  Francis  Dillon  on  Satur- 
day, November  29th.  Airs.  Dillon  is  known 
in  professional  circles  as  Edith  Hallor  and 
was  the  star  of  “Leave  It  to  Jane”  and 
other  Broadway  successes.  Air.  Dillon  is 
now  directing  “One  Way  Street,”  which  is 
being  produced  at  the  Biograph  studios  in 
New  York  City  for  First  National. 


Book  Gives  Tax  Facts 

{Special  to  Exhibitors  Herald) 

WINNIPEG,  MANITOBA,  Dec.  9.— The 
Manitoba  Motion  Picture  Exhibitors  asso- 
ciation, with  headquarters  here,  has  pre- 
pared and  distributed  among  theatre  patrons 
a pamphlet  called  “A  Book  of  Facts,”  con- 
taining details  regarding  the  tax  and  the 
revenue  derived  therefrom. 


December  20,  1924 


EXHIBITORS  HERALD 


41 


Fdward  M.  Roskam,  the  man  responsible  for 
the  editing  of  the  Frank  Lloyd-First  Na- 
tional pictures,  “Black  Oxen,”  “The  Sea 
Hawk,”  “The  Silent  Watcher”  and  “Judg- 
ment.” A good  editor?  Absolutely! 

IN  ACTION 
on 
the 
Lot 

{Photos  by  H.  E.  N .) 


When  you  see  such  fine  pictures  as  **Beau 
BrummelV*  coming  from  the  Warner  studio 
tnaybe  you  v'onder  who  is  manager  of  the 
lot.  WelU  here  he  is:  Ray  Moore. 


Edward  Sloman  (left),  who  is  directing  Vir- 
ginia Valli  **Up  the  Ladder,”  a Universal- 
Jewel,  and  the  cameraman  on  the  picture. 
Jack  Rose,  A.  S.  C.  This  picture  will  be  in- 
cluded in  the  White  List. 


Century  has  a new  comedienne  on  its  lot 
in  the  person  of  Edna  Marian,  who  is 
working  in  “My  Baby  Doll.”  Edward  I. 
Lud<!y  is  director  and  Arthur  Lake  is  her 
lead. 


Stunts?  That's  this  trio.  Left  to  right: 
Dick  Talmadge,  he  of  the  daredevil  pro- 
clivities; James  Horne,  director,  and  Mar- 
garet Landis,  leading  woman.  F.  B.  O.  is 
producing  the  Talmadge  pictures. 


A dramatic  scene  in  Priscilla  Dean's  next 
Hunt  Stromberf^  attraction  which  Producers 
Distributing  Corporation  will  handle. 
Featured  in  support  of  the  sUir  in  this 
picture  is  Mitchell  Lewis. 


Putting  pep  in  the  program.  Loft  to  right ; 
Billy  Bletcher,  Jimmie  Adams,  (Gilbert  Pratt, 
director,  and  Ed<lie  Baker  working  on  a 
Christie-Educational  comedy  in  which  Adams 
is  featured. 


Maurice  Tourneur^  director ; Scott  R.  Beall^ 
assistant  director;  Ira  II.  Morgan^  A.  S.  C., 
and  J.  B.  Shackleford^  entneraman^  produc- 
ing “/Verer  the  Twain  Shall  Meet**  for  Cos- 
mopolitan. Metro-Coldwyn  will  handle 
picture. 


Although  this  page  is  devoted  primarily  to 
the  studio  we  are  inclurling  the  picture  of 
Sack  Retlaw,  who  is  special  representative 
of  if'est  Coast  Theatres,  Inc. 
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Selznick  Assets 
Acquired  by 

in  Receiver  Sale 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9. — The  Selznick 
Distributing  Corporation  passed  def- 
initely and  finally  out  of  existence  last 
Thursday  when  the  assets  of  the  com- 
pany were  sold  by  the  receiver  to  Uni- 
versal Pictures  Corporation.  Sam  Sax, 
acting  for  Universal,  put  in  a bid  of 
$66,500  which  was  accepted  after  the 
consideration  of  a number  of  bids, 
among  them  being  one  from  L.  J.  Selz- 
nick. 

The  sale  gives  to  Universal  the  leases 
on  a number  of  exchanges,  negatives  of 
a number  of  pictures  including  Norma 
Talmadge  and  Clara  Kimball  Young  pic- 
tures made  by  Selznick  and  nearly  200 
stories  which  have  never  been  produced. 
It  is  understood  that  some  of  the  first 
of  the  Norma  Talmadge  pictures  made 
by  Selznick  have  already  reverted  to 
Joseph  M.  Schenck  and  that  the  others 
follow  the  same  course  shortly. 

The  sale  also  includes  the  Selznick  in- 
terests in  Australia. 

F.  B.  O.,  which  has  taken  over  for 
distribution  the  comedy  product  made 
by  Standard  Cinema  Corporation  for 
Selznick,  has  also  acquired  ten  feature 
productions,  among  which  are  “The 
Common  Law,”  starring  Corinne  Griffith 
and  Conway  Tearle,  and  “Rupert  of 
Hentzau,”  with  Elaine  Hammerstein  and 
Bert  Lytell.  Others  are  “Alodern  Mat- 
rimony,” “Flapper  Wives,”  “Pawned,” 
“Quicksands,”  “The  Woman  He  Loved,” 
“Good  Men  and  Bad,”  “A  Son  of  the 
Desert”  and  “Shattered  Idols.” 

Stenographer's  Novel 
Awarded  First  Place 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9. — First  prize  for 
the  best  novel  submitted  during  the  year, 
carrying  with  it  an  award  of  $13,500,  has 
been  won  by  Miss  Martha  Ostenso,  24 
year  old  teacher  who  hails  from  the  north- 
west, but  who  for  the  past  year  has  been 
in  Manitoba. 

The  contest  was  organized  by  Dodd, 
Alead  & Co.,  the  Pictorial  Review  and 
Famous  Players-Lasky  Corporation.  Miss 
Ostenso’s  story,  titled  “The  Passionate 
Flight,”  will  be  serialized,  made  into  a 
screen  play  and  published  in  book  form. 
Its  theme  is  the  romance  of  farmers  in  the 
northwest. 


300  Girls  Are  Guests 
at  W.  P.  Culf  Theatre 

(Public  Kelations) 

CHILLICOTHE,  MO.,  Dec.  9.— Three 
hundred  and  three  girls  from  the  State  In- 
dustrial Home  were  guests  of  W.  P.  Cuff 
at  a matinee  performance  at  the  Strand 
theatre  here.  The  picture  shown  them  was 
“Alonsieur  Beaucaire”  with  Rudolph  Valen- 
tino. 

This  is  but  one  of  man\'  affairs  arranged 
by  Mr.  Cuff,  who  has  built  up  a bulwark  of 
good  will  through  his  civic  spiritedness. 

Take  Over  Ohio  House 
as  First  Unit  in  Chain 

{Special  to  Exhibitors  Herald) 

YOUNGSTOWN,  O.,  Dec.  9.  — The 
Dome  theatre  in  this  city  has  been  taken 
over  by  Warner  Brothers,  marking  the  first 
link  in  the  recently  announced  proposed 
chain  of  the  theatres  by  the  producing 
company. 

It  is  known  that  the  Warner  organiza- 
tion has  several  more  deals  under  way  for 
theatres  in  this  state. 


/.  C.  BRADY,  who  has  been  reelected 
president  of  the  Ontario  division  of 
the  M.  P.  T.  O. 


Hays  Heads  New  York 
Exhibitors;  Brady  Is 
Re-Named  in  Ontario 

(Continued  from  page  29) 
for  those  who  entertained  him.  There  were 
trips  to  nearby  places  of  interest,  visits 
to  the  studios  and  the  Annual  High  Jinks. 

One  of  the  outstanding  events  was  a 
luncheon  at  the  Hotel  Biltmore  following 
a monster  mass  meeting.  At  this  luncheon 
messages  were  read  from  R.  F.  Woodhull, 
chairman  of  the  board  of  directors  of  the 
national  association ; Michael  T.  O’Toole, 
national  president,  and  Sydney  S.  Cohen. 

Assisting  Glenn  Harper,  national  director 
and  secretary  of  the  Southern  California 
and  Arizona  league,  in  conducting  “Sagal 
Week”  were  the  following  committees ; 

Honorary  Committee:  Adolph  Ramish,  Claude 
Langley,  Michael  Gore,  A.  H.  Emenhiser,  B.  E. 
Loper,  Sr. 

(General  Committee:  Fred  Miller,  president  of 
M.  P.  T.  O.  of  Southern  California,  chairman; 
A.  P.  Michael  Narlian,  secretary.  Film  Board  of 
Trade;  C.  L.  Theuerkauf,  president.  Film  Board 
of  Trade;  Dave  Bershon,  A.  L.  Gore,  Harry 
.‘\rthur,  \V.  J.  Quinn,  H.  N.  Berinstein,  Glenn 
Harper,  secretary,  M.  P.  T.  of  A. 

Banquet  Committee:  Sol  Lesser,  chairman, 
Harry  Arthur,  \V.  W.  Whitson,  B.  N.  Lustig, 
James  Samms,  J.  L.  Swope,  D.  B.  Vanderlip, 
A.  E.  Walker,  H.  J.  Siler,  J.  S.  Lustig. 

High  Jinks  Committees:  J.  H.  Goldberg,  W.  H. 
Collier,  Lou  Golden.  Amusement,  Peral  Merrill, 
Joe  Rubenstein.  Publicity,  Jack  Retlaw,  Art 
Meyers.  Reservations,  Jake  Cone,  B.  N.  Berin- 
stcin,  Glenn  Harper,  Henry  Charles. 


Tent  Shows  Topic 
of  Oklahoma  Meeting 

(Special  to  Exhibitors  Herald) 

OKLAHOMA  CITY,  OKLA.,  Dec.  9. 
— Tent  shows,  blue  laws  and  unfair  tax- 
ation are  subjects  to  be  brought  before 
the  exhibitors  of  this  state  at  their  con- 
vention to  be  held  here  on  December  9 
and  10. 

An  intensive  campaign  has  been  con- 
cluded in  the  hope  that  the  convention 
will  be  a record  one  for  the  state. 


Hepworth  Reaches  U.  S. 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9.— Cecil  M.  Hep- 
worth  arrived  in  this  country,  bringing  with 
him  the  production,  “Cornin’  Thru  the  Rye,” 
for  Cranfield  & Clarke,  who  handle  the 
Hepworth  production  in  this  country. 


Early  Days  of  Film 
Industry  Related  in 
Ince  Autobiography 

(Continued  on  page  32) 

In  some  cases,  days  would  be  devoted  to 
the  perfecting  of  a scene  in  which  brilliant- 
ly colored  hangings  and  rugs  were  used. 
This  scene  would  be,  perhaps,  one  that  we 
intended  to  use  consecutively  for  four  or 
five  days.  But  after  about  the  second  day, 
right  in  the  middle  of  the  picture,  we 
would  notice  that  a rug  or  a table  cover 
was  missing.  Then  would  follow  a long 
search,  while  the  company  waited.  Some- 
times the  search  wmuld  be  successful,  but 
more  often  it  was  not,  and  a whole  new 
set  would  have  to  be  furnished  and  work 
started  all  over  again. 

* * + 

It  was  not  a question  of  honor  with 
them.  They  did  not  intend  to  steal,  but 
they  could  not  resist  anything  that  had 
bright  colors  in  it. 

These  things  were  serious,  but  nothing 
in  comparison  with  another  problem  they 
presented  me  with.  Many  a night,  in  the 
wee  sma’  hours,  I would  be  called  from  a 
sound  sleep  to  the  telephone,  to  be  told 
that  some  of  my  Indians  were  in  a saloon 
in  town,  gloriously  and  riotously  drunk. 
Such  violations  meant  cancellation  of  my 
contract  with  the  government,  which  was 
infinitely  more  serious  than  the  delay 
caused  by  having  to  sober  them  up,  which 
was  bad  enough. 

In  those  cases  the  greatest  strategy  was 
necessary.  I had  to  threaten  the  saloon 
keepers  with  prosecution  if  they  sold  them 
another  drink.  But  handling  the  Indians 
was  not  so  easy.  Their  natures  are  such 
that  if  you  antagonize  them  they  will  pre- 
sent a stolid  front  and  will  be  adamant 
in  their  refusal  to  do  anything  for  you. 
Realizing  this,  I resorted  to  tact  and  diplo- 
macy and  finally  won  their  confidence  to 
such  an  extent  that  they  elected  me  their 
honorary  chief,  and  because  of  the  peculiar 
loyalty  of  their  natures,  the  word  of  their 
chief  is  law.  From  then  on  I was  known 
as  “The  White  Chief,”  and  had  no  further 
trouble  with  them. 

(To  be  continued) 

Seven  Out  of  Ten  Buy 
Ducats  With  Five  Spot 

(Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Dec.  9. — Five  and  ten 
dollar  bills  have  become  more  plentiful  in 
Albany  and  Troy,  N.  Y.,  during  the  past 
few  weeks,  with  a revival  of  business 
activity  in  these  two  cities,  both  of  which 
are  largely  manufacturing  centers.  At  a 
Troy  theatre  one  night  last  week,  out  of 
ten  persons  buying  tickets  of  admission, 
seven  shoved  five  dollar  bills  through  the 
wicket. 

Exhibitors  declare  that  as  soon  as  these 
bills  begin  to  appear  that  it  is  a sure  sign 
that  business  generally  is  on  the  gain,  and 
that  as  soon  as  small  change  appears,  that 
the  reverse  is  true. 


Story  Named  in  Survey 
Scheduled  For  Filming 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9. — Announcement  is 
made  by  First  National  that  “The  En- 
chanted Hill,”  by  Peter  B.  Kyne,  will  be 
the  next  production  on  its  publication  sched- 
uled to  come  from  the  Thomas  H.  Ince 
studios  following  “Playing  With  Souls.” 

This  story,  which  ran  in  Cosmopolitan 
Magazine,  was  one  of  the  stories  suggested 
by  exhibitors  for  filming  in  the  Herald's 
department,  “Stories  Exhibitors  Want 
Filmed.” 
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[THE  THEATRE! 

\^Q.Aj)tpartinent  of  Practical  Showmanship  J 

AD  PAGE  BETTERSWORTH  IDEA 


New  Coppock 
Presentation 
Fits  Season 

Albert  B.  Coppock’s  second  pres- 
entation, which  will  be  published 
complete  in  this  department  next 
week,  is  a Winter  number.  As  in  the 
case  of  “The  Spirit  of  the  Lantern,” 
complete  scenario  cuid  illustrated  di- 
rections for  staging  the  feature  direct 
from  the  pages  of  the  “Herald”  will 
be  given. 

Mr.  Coppock’s  series  of  articles  on  “A 
Practical  Picture  Presentation  Policy” 
continues  with  expansion  of  principles  out- 
lined in  his  first  analysis  of  presentation 
problems  and  requirements.  Again  his 
“Scale  of  Emotions”  is  made  the  basis  of 
production  and  comparison  of  charts  rep- 
resenting the  two  presentations  reveals  in 
practical  operation  the  plan  for  increasing 
attendance  frequency. 

First  run  and  other  showmen  using  pres- 
entations have  evidenced  keen  interest  in 
the  Coppock  series.  New  revenue  from 
presentation  is  foreseen  as  result  of  apply- 
ing the  Coppock  method  of  sustaining  in- 
terest through  sharp  differentiation  of 
fundamental  elements.  Plans  for  immedi- 
ate production  of  “The  Spirit  of  the  Lan- 
tern” already  are  under  way  in  many 
theatres. 


A PLAIN  TRADE 

ESPITE  a traditional  glamor,  of 
which  the  theatre  doubtless  will 
never  free  itself,  there  is  nothing  what- 
ever involved  in  the  relationship  existing 
between  the  motion  picture  playhouse 
and  the  public  it  serves.  Stated  in  sim- 
ple terms,  this  relationship  represents 
nothing  more  complex  than  a plain  trade 
of  value  for  value. 

A good  theatre  supplies  good  enter- 
tainment for  the  good  people  of  the 
community.  In  return,  the  good  people 
of  the  community  support  the  theatre 
financially  in  the  degree  of  its  success  in 
service. 

You  can  always  identify  the  good 
theatres  by  their  popularity. 


WINTER  SPORTS 

INTER  sports  are  claiming  the  time 
*  *  * and  attention  of  our  community.  We 
miss  many  of  our  regular  matinee  patrons 
these  crisp  days,  and  many  of  our  evening 
patrons  these  clear,  cold  nights.  Yet  our 
total  attendance  figures  show  no  decrease. 
Patrons  drawn  to  the  health-giving  out  of 
door  pursuits  of  the  season  return  tired, 
chilled  and  in  high  spirits.  They  find  the 
theatre,  with  its  comfort,  warmth  and  stim- 
ulating entertainment,  the  ideal  resting 
place. 


LOUIS  K.  SIDNEY 
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VETERAN  readers  of  these  pages 
will  understand  the  placement  of  the 
picture  which  tops  this  column.  It’s 
years  since  the  name  of  Louis  K.  Sidney 
has  been  written  herein,  and  the  old 
timers  will  be  glad  to  see  him  looking 
so  well. 

Way  back  in  the  old  days,  when  this 
department  was  getting  on  its  feet, 
analyzing  the  theatre  situation  and 
working  out  a practical  service  policy, 
Louis  K.  Sidney  was  one  of  a small 
group  of  weekly  contributors  who  never 
missed.  There  was  Edward  L.  Hyman, 
then  busy  out  Denver  way;  H.  A.  Al- 
bright, then  of  Butte;  Charles  Roedin- 
ger,  up  in  Seattle,  and  how  many  more? 
Anyway — 

Sidney,  according  to  the  news  lanes 
bringing  the  photo,  is  just  as  prosper- 
ous as  he  looks.  He  followed  Hyman 
into  Denver,  if  you  recall,  going  there 
via  Detroit  and  St.  Louis  stop-overs, 
and  now  he’s  piloting  Loew’s  Aldine  at 
Pittsburgh.  If  you  radio,  as  more  and 
more  theatremen  seem  to  be  doing,  you 
hear  “Sid  and  his  gang’’  occasionally 
from  KDKA.  By  radio  and  by  the  policy 
of  showmanship,  the  veterans  will  re- 
member as  Sidney’s,  he  has  put  the  Al- 
dine, as  they  say,  “over.” 

That  seems  to  be  the  sort  of  thing 
that  showmen,  cooperating  as  showmen 
cooperate,  in  these  pages  do  best. 

* * * 

T’S  rather  pleasant  to  get  the  first 
contribution  from  E.  Fisher,  Strand 
theatre,  Lexington,  Ky.,  which  is  pub- 
lished in  this  issue.  Lexington,  you 
know,  is  the  province  also  of  Earle  Hall 
Payne,  whose  house  organ  and  whose 
showmanship  you  know  so  well. 

Peculiarly  until  now  there  has  been 
no  instance  wherein  showmen  operating 
in  the  same  city  have  cooperated  con- 
(Continued  on  page  49) 


Showman  Who 
^^Kidded^’Us 
Gets  Credit 

The  Theatre’s  newly  installed 
weekly  page  of  “Advertising  Show- 
men Are  Doing  to  Get  Business,” 
praised  in  this  issue  by  M.  Rosenthal 
and  in  preceding  issues  by  many  oth- 
ers, is  the  result  of  a suggestion  from 
J.  W.  Bettersworth,  Istrione  theatre, 
Jackson,  Miss. 

Yes,  the  same  J.  W.  Bettersworth  who 
wrote  “The  Lowdown  on  American  Show- 
manship,” “Dumb’s  the  Word”  and  other 
barbed  bits  of  satire  published  in  past  is- 
sues. The  same  J.  W.  Bettersworth  who 
produced  that  rib-tickling  house  organ, 
“The  Istrione  Squirtgun,”  so  effectively 
“kidding”  this  department’s  pet  subject. 

To  Harry  P.  Storin,  Leroy  theatre,  Paw- 
tucket, R.  L,  who  intimated  a suspicion 
that  J.  W.  Bettersworth  and  your  reporter 
might  be  one  and  the  same,  this  announce- 
ment will  be  illuminating.  To  others  who 
have  offered  similar  guesses  this  will  be 
adequate  answer  as  well.  The  fact  is  that 
J.  W.  Bettersworth,  Istrione  theatre.  Jack- 
son,  Miss.,  is  precisely  J.  W.  Bettersworth, 
Istrione  theatre,  Jackson,  Miss.,  and  no 
one  else. 

To  Mr.  Bettersworth  belongs  in  its  en- 
tirety whatever  credit  is  due  for  the  in- 
stallation of  the  ad  page  as  a regular  fea- 
ture of  this  department.  After  a six  weeks’ 
test  of  the  idea,  during  which  it  has  won 
wide  comment  and  wider  interest,  if  in- 
crease in  the  number  of  newspaper  ads  re- 
ceived weekly  is  admissible  evidence,  it  is 
clear  that  the  credit  due  is  considerable. 

Further  suggestions  from  Mr.  Betters- 
worth will  be  revealed  and  applied  in  future 
issues.  Intricate  preparations  necessary  to 
the  launching  of  these  are  in  progress.  Like 
the  ad  page  suggestion,  they  betray  his 
keen  appreciation  of  theatre  needs,  plus  a 
hearty  willingness  to  cooperate  with  other 
showmen  to  the  advancement  of  common 
interests. 


ROUTINE  NEWS 

Routine  news  of  the  day  is  that  the 
New  York  State  Motion  Picture 
Commission  asks  a budget  increase  per- 
mitting among  other  expenditures,  the 
employment  of  two  reviewers  at  salaries 
of  $1,800  per  year.  These  reviewers, 
with  others  drawing  like  amounts,  look 
at  motion  pictures  before  they  go  to  the 
theatre  and  decide  whether  they  are  fit 
for  the  public  of  New  York  State  to  see. 
Similar  circumstances  prevail  wherever 
censorship  exists. 

There  is  no  occasion  for  additional 
comment. 
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MODERN  LOBBY  DISPLAY — Upper  left:  James  C.  Adams’  lobby  for  Metro  Goldwyn’s  “The  Navigator,” 
Loew’s  theatre,  Montreal.  Right:  House  attaches  uniformed  in  keeping  with  the  feature.  Center  left:  Liberty, 
Seattle,  during  run  of  “In  Hollywood  with  Potash  and  Perlmutter,”  First  National.  Right:  Circle,  Indianapolis, 
photographed  at  night  during  run  of  “Abraham  Lincoln,”  First  National.  Lower  left:  lobby  of  the  Rivoli, 
Portland,  Ore.,  as  decorated  for  the  engagement  of  “The  Silent  Watcher,”  First  National.  Right:  Loew’s 
Aldine,  Pittsburgh,  where  Metro  Goldwyn’s  “Pleasure  Mad”  was  run,  and  where  Louis  K.  Sidney  has  been 
discovered  after  all  these  years. 
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WHAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS — A page  of  pictures  from  the  Howard  theatre, 
Atlanta,  showing  the  intensive  exploitation  of  “Hot  Water,”  Pathe,  by  Howard  Price  Kingsmore,  managing 
director,  and  Perry  Spencer,  assistant  manager,  who  supplies  a complete  account  of  the  campaign  this  week. 
Ads  used  for  the  drive  are  reproduced  on  two  other  pages,  with  a picture  of  an  extremely  novel  parade  on  a 
third.  “Hot  Water”  broke  all  house  records  of  the  Howard,  Mr.  Spencer  advises,  although  in  its  four  years  of 
operation  the  theatre  has  exhibited  some  of  the  biggest  attractions  available,  backing  them  with  exploitation 
in  keeping  with  the  present  campaign. 
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ADVERTISING  SHOWMEN  ARE  DOING  TO  GET  BUSINESS — Upper  left:  Newspaper  ad  based  on 
crossword  puzzle,  used  by  State  theatre,  Uhrichsville,  O.  Center:  Display  by  M.  Rosenthal,  Majestic, 
Bridgeport,  Conn.,  whose  letter  is  in  this  issue.  Lower  right:  Howard,  Atlanta,  ad  for  “Hot  Water.”  Upper 
right:  Three  pages  from  Vernon  Locey’s  house  organ  for  Temple  theatre,  Howell,  Mich.,  two  of  which  carry 
copy  from  this  department.  Left  center:  Fred  Meyer’s  dance  program  ad,  subject  of  his  letter  this  we^. 
Lower  left:  Front  cover  of  house  organ  used  by  Francis  M.  Kadow,  Mikadow  theatre,  Manitowoc,  Wis.  Lower 
center:  Buddy  Stuart’s  Thanksgiving  cover  for  Fenway,  Boston,  house  organ. 
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)^AT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS— Above  and  down  right:  Frank  H.  Bums’  ads  for 
mlllf  Covered  Wagon,”  playing  a return  engage- 

M Rotlnrt.ari*fr\^— this^ue  gives  interesting  details  of  the  two  events.  Low^St: 
aLoun^^i^*  ” this  week.  Right  center:  Opel^g 

tionallv  “hwh  broJ*”  *|^**^®»  Evanston,  a quarter  page  display  of  especial  interest.  Evanston  is  tradi- 

U Jt®  ‘o  bring  to  the  theatre  the  attention  and  patronage  of  a 

community  not  reached  by  ordmary  sales  talk.  a 
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WHAT  SHOWMEN  ARE  DOING  TO  GET  BUSINESS — Left:  Five  ads  from  E.  Fisher,  Strand  theatre, 
LfCxington,  Ky.,  whose  initial  letter  to  this  department  is  presented  in  this  issue.  Upper  right:  Another  of 
the  Howard,  Atlanta,  ads  for  “Hot  Water.”  Right  center:  H.  Browning’s  Thanksgiving  ad  for  the  Olympia, 
New  Haven.  Lower  right  and  center:  “Manhattan”  tie-up  ads  by  Mr.  Fisher.  Center;  Display  by  J.  W.  Bet- 
tersworth,  Istrione  theatre,  Jackson,  Miss.,  in  which  special  attention  is  called  to  the  line,  “Istrione  Syncop^ 
Orchestra.”  The  word  “syncopep,”  is  from  J.  R.  M.’s  “Re-Takes”  column.  “Full  many  a good  ad  word  is 
spoken  in  jest,”  etc. 
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Copy  Ser¥ice 
For  Exhibitor 
House  Organs 


House  organ  or  newspaper 
publication  rights  to  this  copy 
is  granted  exhibitors  by  the 
“Herald”  herewith. 


CHRISTMAS  GREETINGS 
HRISTMAS  is  Humanity’s  major  holi- 
day.  That  day  Man  is  Superman. 
That  day  witnesses  his  virtues  in  ascend- 
ency. “Peace  on  earth,  good  will  to  men.” 
"The  gift  without  the  giver  is  bare.” 
“Merry  Christmas !”  Ransack  memory  for 
phrases  born  of  Christmas  and  you  find 
none  reflecting  else  than  glory  upon  the 
species. 

Christmas  is,  too,  the  major  holiday  of 
the  theatre,  Man’s  institution  of  daily 
holidays.  To  the  theatre  Man  comes 
Christmas  Day  from  his  home,  bringing 
his  family,  his  ideals  tuned  to  highest  pitch, 
his  tastes  at  keenest  edge.  To  complete  his 
day  of  days  by  supplying  entertainment  in 
key  with  his  uplifted  personality  is  the 
charge  of  the  playhouse. 

This  charge  is  perhaps  the  most  cherished 
privilege  of  the  showman.  This  day  his 
contribution  to  his  community  is  especially 
vital.  This  day  he  experiences  a degree  of 
that  ennobling  thrill  Tradition  has  person- 
ified in  Santa  Claus.  His  single  regret  is 
that  he  cannot  convey  to  every  individual 
personally  these,  his  Christmas  Greetings. 


HAPPY  NEW  YEAR 

New  YEAR’S  DAY — the  day  of  new 
beginnings — how  vital  to  Civilization 
and  Individual.  A fresh  start  toward  the 
goal.  A clean  page.  A day  of  standing 
still  to  look  backward  over  the  bumpy  road 
traversed — forward  into  the  banked  mists 
ahead.  A day  to  gather  courage  for  the 
plunge  onward 

Men  require  these  mile  posts.  Men,  na- 
tions, communities,  institutions  require 
periodica!  analysis  of  status.  Time  sets 
a grueling  pace.  Progress  exacts  heavy 
toll  Direction  is  obscured  in  heavy  going. 
Courage  falters  when  shadows  settle  over 
the  course. 

Ours  will  be  a better  city,  this  year  as 
every  year,  in  the  degree  of  our  ability  to 
sustain  the  clearness  of  vision,  the  strength 
of  purpose,  gained  in  this  brief  space  of 
looking  about,  taking  inventory,  planning 
action.  Ours  will  be  a better  theatre,  en- 
abled as  we  are  this  day  as  at  no  other 
time  to  determine  accurately  the  needs  of 
our  institution  and  the  clientele  it  serves. 

Our  “Happy  New  Year”  to  you  is  not 
merely  a wish.  It  is  a prophecy  made  with 
confidence  based  upon  1,924  New  Year’s 
Days  that  are  history. 


THEATRE  MANNERS 
TV /T  ANY  theatres  make  it  a practice  to 
request  silence  of  their  audiences  by 
means  of  a screen  announcement  exhibited 
during  each  performance.  This  theatre  does 
not  subscribe  to  this  practice.  We  consider 
such  an  announcement  an  unwarranted  re- 
flection upon  the  theatregoers  of  the  com- 
munity. 

Such  breaches  as  might  be  prevented  by 
such  an  announcement  are  summarily 
dealt  with  here.  We  rarely  find  it  neces- 
sary to  take  such  steps.  The  theatre  man- 
ners of  our  regular  clientele  are  above  criti- 
cism. We  do  not  embarrass  our  community 
to  correct  an  individual. 


Theatre  Bits 


{Conchided  from  page  43) 
sistently  through  this  department. 
There  is,  of  coarse,  no  good  reason  for 
this.  Without  doubt,  the  example  of 
these  Lexington  showmen  will  stand  as 
a precedent  in  this  regard. 

VERNON  LOCEY  submits  this  week 
without  comment  a copy  of  the 
house  organ  which  he  publishes,  for  his 
Temple  theatre,  Howell,  Mich.  It  runs 
eight  pages,  three  of  which  are  repro- 
duced on  another  page.  A subsequent 
issue,  arriving  since  the  illustration, 
page  was  made  up,  also  contains  copy 
from  this  department. 

Undoubtedly,  Mr.  Locey  will  send 
complete  copies  to  showmen  requesting 
them,  and  such  requests  certainly  are 
warranted. 

^ ^ * 

(^OMEHOW  or  other,  we  credited 
O E.  W.  Cl  ell  and  last  week  with  a re- 
quest for  matinee  exploitation  sugges- 
tions, which  was,  in  fact,  the  request  of 
P.  Moore,  Strand  theatre,  McKenzie, 
Tenn.  No  one  ever  knows  how  these 
things  happen,  but  happen  they  will, 
even  in  this  admittedly  incomparable 
department. 

* * * 

COPY  used  by  the  Park  theatre, 
Evanston,  111.,  in  announcing  its 
opening  in  such  manner  as  to  attract  the 
favorable  attention  of  that  traditionally 
cultured  community  is  reproduced  on 
another  page.  It  is  worth  your  atten- 
tion for  two  reasons,  not  the  least  of 
which  is  the  fact  that  it  announces 
W.  G.  Sturdivant,  formerly  of  the  Hoy- 
burn  theatre  in  that  city,  as  director  of 
the  theatre. 


House  Organ 
Exchange 

E.  E.  BAIR,  Stale  theatre,  Uhrichsville,  O. 

HARRY  BROWNING,  Olympia  theatre,  New 
Haven,  Conn. 

FRANK  H,  BURNS,  Orlando  Enterprises, 
Inc.,  Orlando,  Fla. 

M.  T.  CRAIG,  Majestic  theatre,  Dresden, 
Ont.,  Canada. 

E.  L.  FAWKS,  Photo  Phone  theatre,  Gra- 
ford,  Tex. 

T.  L.  LITTLE,  Majestic  theatre,  Camden, 
S.  C. 

M.  MacLEOD,  Wolverine  theatre,  Saginaw, 
Mich. 

EARL  D.  MASSEY,  Texas  theatre,  Killeen, 
Texas. 

E.  E.  MEREDITH,  Virginia  theatre.  Box 
1190,  Fairmont,  W,  Va. 

CARL  F.  MOCK,  56  Street  theatre,  Pine  to 
Delancey  Sts.,  Philadelphia,  Pa. 

EDGAR  A.  MOSS,  Moss  Advertising  Agency, 
Marion,  Ind. 

W.  H.  OSTENBERG,  Jr.,  Orpheum  theatre, 
Scoitsbiuff,  Neb. 

EARLE  HALL  PAYNE,  Kentucky  theatre, 
Lexington,  Ky. 

E.  H.  RANDALL,  Liberty  theatre,  Condon, 
Ore. 

P.  F.  SCHWIE,  Duluth  theatre,  Duluth, 
Minn. 

E.  A.  SNIDER,  Rialto,  Virginia  theatres, 
Champaign,  111. 

S.  STIEFEL,  Roxboro  theatre,  Philadelphia, 
Pa. 

F.  G,  WESKIL,  Hose  theatre,  Colfax,  Wash. 


Entry  of  name  in  above  list  signifies 
willingness  to  exchange  theatre  house  or- 
gans with  other  publishers. 

(Nam©)  

(Theatre)  

(City)  

(State)  


What  Showmen 
Are  Doing  to 
Get  Business 


A phototype  survey  of  current 
exhibitor  business  effort,  with 
pictures  upon  the  accompany- 
ing pages. 


Rosenthal  Likes  Ads; 
Puzzle  Stunt  Pays 

(Illustrated  on  page  46) 


M.  Rosenthal,  Majestic  theatre,  Bridge- 
port, Conn.,  writes : 

“I  think  your  new  section  reproducing 
newspaper  ads  from  other  theatres  will 
prove  of  interest  to  many.  Personally,  I 
like  the  idea. 

“I  am  enclosing  several  samples,  also  a 
new  herald  that  I am  using  weekly  with 
good  results,  embodying  the  cross  word 
puzzle  as  the  main  attraction.  I use  a dif- 
ferent puzzle  each  week  and  give  the  an- 
swer to  the  preceding  one  as  well.  Our 
distribution  is  about  80  per  cent  good,  as 
against  40  per  cent  when  using  an  ordinary 
herald.” 


Some  of  Mr.  Rosenthal’s  ads  are  repro- 
duced this  week.  One  of  his  cross  word 
puzzle  heralds  was  printed  in  a recent 
issue. 


Meyer  Takes  Space  in 
Lions  Club  Program 

(Illustrated  on  page  46) 

Fred  S.  Meyer,  Palace  theatre,  Hamilton, 
O.,  writes : 

“When  the  Lions  Club  announced  that  it 
would  hold  a dinner-dance  the  night  before 
Thanksgiving,  the  Palace  took  advantage 
of  the  opportunity  and  tied  up  with  this 
occasion  the  fact  that  Glenn  Hunter  in 
‘Merton  of  the  Movies’  was  to  be  shown 
here  on  the  day  following.  As  a result, 
two  hundred  couples  each  received  one  of 
the  enclosed  dance  programs. 

“Harry  Silver,  our  resident  manager,  is  a 
member  of  the  Lions  Club.” 

* * * 

You’ll  find  the  dance  program  reproduced 
on  another  page  and  you’ll  be  glad  with 
us  to  read  again  Mr.  Meyer’s  own-words 
accounts  of  what’s  going  on  down  Hamil- 
ton way.  May  there  be  more  of  them  with- 
out interruption. 


Fisher  Copy  Links 
Film  and  Shirts 

(Illustrated  on  page  48) 

E.  Fisher,  Strand  theatre,  Lexington, 
Ky.,  writes : 

“Please  find  enclosed  several  ads  which 
we  used  here  during  the  run  of  Pola 
Negri’s  latest  Paramount  picture,  ‘Forbid- 
den Paradise.’ 

“Also  there  is  an  ad  on  a Manhattan 
shirt  tie-up  in  which  one  of  the  men’s  fur- 
nishing good  stores  cooperated.  On  this 
tie-up  the  theatre  supplied  the  tickets,  the 
store  paying  all  other  expenses  with  the 
exception  of  a slide  run  at  both  our  Strand 
and  Ben  Ali  theatres. 

“In  distributing  heralds  we  have  had  very 
good  results  from  getting  the  grocery  stores 
to  insert  a herald  in  each  order.  All  gro- 
ceries are  willing  to  do  this  for  two 
passes.” 

* * * 

Mr.  Fisher’s  ads  are  reproduced  upon  an- 
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Exploitation  parade  of  Howard  theatre,  Atlanta,  for  “Hot  Water,”  Pathe,  as  told  in  “What  Showmen  Are  Doing  to  Get 

Business." 


other  page.  It’s  good  to  add  his  name  to 
the  list  of  contributors. 


Browning  Covers  the 
Yale-Harvard  Game 

(Illustrated  on  page  48) 

H.  Browning,  Olympia  theatre,  New 
Haven,  Conn.,  writes : 

“I  am  enclosing  a few  newspaper  clip- 
pings, ad  layouts,  and  a throwaway  I had 
made  in  the  form  of  a blotter  in  conjunc- 
tion with  the  Yale-Harvard  game.” 

* * * 

Some  of  the  ads  are  reproduced,  but  the 
throwaway  was  done  in  red  and  a pale 
lavender  which  resisted  the  best  efforts  of 
the  engraver.  It  is  similar  to  others  that 
have  been  reproduced  but  has  the  added 
advantage  of  a stadium  seat  plot  lending 
special  interest  to  those  present.  (But  how 
can  a man  go  to  a game  like  that  and  omit 
comment  about  it  in  his  letter?  He  should 
live  in  Chicago,  where  you  can’t  get  within 
a mile  of  the  stadium  with  a plane.  He’d 
appreciate  a g^me  when  he  sees  one.) 

Burns,  Back  Home, 

Sets  Warm  Pace 

(Illustrated  on  page  47) 

Frank  H.  Burns,  Orlando  Enterprises, 
Inc.,  Orlando,  Fla.,  writes : 

“Enclosed  you  will  find  a few  ads  which 
I have  used  here  since  returning  from  Bra- 
dentown.  None  of  them  are  very  good,  as 
I find  my  newspapers  have  grown  very 
careless  since  I left  here  and  stopped  mak- 
ing them  turn  out  good  stuff.  However, 
you  may  find  something  in  the  bunch  that 
will  interest  you. 

“I  ran  a whole  series  on  ‘The  Sea  Hawk’ 
— these  two  being  only  those  which  I used 
during  the  engagement.  The  two  ads  on 
‘The  Covered  Wagon’  are  also  advance 
ads,  while  the  big  one  was  used  the  day 
before  opening.  Haven’t  really  got  settled 
down  yet,  but  will  have  some  stuff  for  you 
soon. 

“Advertised  ‘The  Sea  Hawk’  heavily  but 
mostly  in  a conservative  manner.  Posted 
plenty  of  paper,  sniped  windows  all  over 
town  and  everywhere  there  was  room  for 
a sheet  of  paper.  First  National  has  some 
nice,  flashy  material  in  colors.  Also  used 
advance  cards  saying  the  picture  was  com- 
ing, which  were  followed  up  with  the  reg- 
ular window  cards  on  the  attraction. 

“Two  weeks  in  advance  we  got  out  some 
blotters  which  were  left  everywhere  they 
could  be  used— snappy  copy — calling  atten- 
tion to  the  coming  of  ‘The  Sea  Hawk.’ 

“Tied  up  with  biggest  local  candy  store 
to  supply  mints  and  had  a neat  little  envel- 
ope printed  up — -have  a mint  and  remem- 
ber The  Sea  Hawk  is  coming  to  the 
Beacham  theatre  Monday,  Tuesday  and 
Wednesday,  November  17-18-19th.  Gave 
these  away  in  the  theatre  and  also  on  the 
streets  and  they  made  a big  hit.  Candy 
maker  had  small  mention  on  envelope  also, 
in  return  for  candy. 


“By  means  of  this  candy  tie-up,  managed 
to  break  in  on  meetings  of  Florida  Fed- 
eration of  Women’s  Club  who  were  hold- 
ing convention  here.  Gave  away  mints  in 
our  envelopes  to  them  while  they  were  in 
session.  Received  a lot  of  business  from 
them. 

“Gave  biggest  book  stores  mutual  tie-up 
by  arranging  pirate  shadow  box  in  foyer 
week  in  advance  with  book  display  inside 
among  ships,  etc.,  and  card  saying  books 
were  on  sale  at  book  stores.  In  return  they 
gave  us  splendid  window  displays,  using 
miniature  pirate  ships  for  background. 

“The  return  engagement  of  ‘The  Covered 
Wagon’  was  in  opposition  to  Norma  Tal- 
madge  in  ‘Secrets.’  How  to  advertise  both 
pictures  heavily  and  still  not  detract  one 
from  the  other — that  was  the  problem. 

“Put  small  classified  ad  in  all  papers 
asking  for  people  who  would  carry  ban- 
ners on  their  cars  in  return  for  a pass  to 
see  ‘Covered  Wagon.’  Did  they  fall  for 
it?  We  were  swamped  for  banners  and 
put  out  fifty  inside  of  twenty-four  hours. 
And  fifty  banners  on  the  streets  in  a town 
this  size  is  some  advertising.  Owners  car- 
ried these  banners  on  their  cars  for  week 
in  advance. 

“Used  big  lobby  display — many  colors 
and  plenty  of  cutouts  in  it.  It  was  built 
in  the  entire  front  of  the  theatre  and  made 
a good  flash,  especially  at  night  when  lights 
were  on.  Business  big — all  three  days — 
and  picture  had  already  played  here  once 
to  three  days  capacity  business  in  larger 
house. 

“Then,  in  order  to  build  up  Talmadge 
business,  I advertised  ‘No  Advance  in 
Prices,’  for  such  a splendid  production.  Got 
out  plenty  of  heralds  in  advance  and  in 
mailing  lists.  Made  tremendous  big  cutout 
from  twenty-four  sheet.  Mine  was  ten  feet 
high  and  eight  feet  wide.  It  was  a knock- 
out and  took  up  entire  center  of  lobby. 
Used  two  illuminated  shadow  boxes  on 
the  sides — one  sheet  and  photos  in  each — 
with  lights  behind  them.  It  wasn’t  much 
lobby  display,  as  displays  go,  but  it  caught 
and  held  the  attention  and  the  name  Tal- 
madge did  the  rest.  We  were  agreeably 
surprised  with  good  business  for  three  days 
with  two  houses  bucking  each  other  with 
two  big  drawing  cards.’ 

* ♦ * 

Ads  accompanying  Mr.  Burns’  letter  are 
reproduced  on  another  page.  We’d  say  it 
did  him  good  to  run  up  to  Bradentown. 
Apparently  the  printers  know  he’s  back. 

“Hot  Water”  Breaks 
Record  at  Howard 

(Illustrated  on  pages  45,  48) 

“Hot  Water”  broke  all  house  records  of 
the  Howard  theatre,  Atlanta,  its  first  show- 
ing South,  according  to  Perry  Spencer,  as- 
sistant to  Howard  Price  Kingsmore,  man- 
aging director,  whose  account  of  the  exploi- 
tation given  the  picture  follows: 

“Three  weeks  prior  to  the  opening  a pri- 


vate screening  was  given  and  five  hundred 
representative  citizens  were  invited.  They 
took  up  the  invitation  in  great  style.  Upon 
their  entering  the  theatre,  special  cards 
were  given  them  to  express  their  own  opin- 
ions, and  when  these  were  collected  there 
was  not  a kick.  Everyone  praised  the  pro- 
duction. 

“One  week  prior  to  the  opening  a special 
ledge  display  was  put  in  the  lobby  and  a 
seven  foot  compo  board  with  a three  sheet 
smiling  head  of  Lloyd  was  the  greeting  as 
everyone  entered  the  theatre. 

“One  hundred  cards  reading  ‘Fill  up 
YOUR'  TANK  BEFORE  YOU  GET  INTO  HOT  WATER 
LIKE  Harold  Lloyd’  were  placed  with  one 
hundred  filling  stations.  100  cards  reading 
‘Park  your  car  here  or  you  will  get  into 
HOT  water  like  Harold  Lloyd’  was  placed 
with  the  parking  space  companies.  250 
special  stand  up  cards  were  distributed 
around  town  and  3(X)  special  tack  cards 
decorated  all  the  posts  in  town.  Drive 
Slow  or  Else  You  Will  Get  into  ‘Hot 
Water’  with  the  Police  was  tacked  up  all 
over  town.  Heralds  and  special  auto 
hangers  were  used. 

“A  special  parade  and  tie-up  with  the 
Chevrolet  Motor  Company  was  arranged 
and  this  parade  was  used  the  Saturday 
preceding  the  opening  and  during  the  run. 
A float  mounted  on  a Buick  car  repre- 
sented a huge  bath  tub  with  boiling  water 
coming  from  it  and  a 24  sheet  cut  out 
Lloyd  head  was  seen  looking  over  the  top. 
This  float  paraded  the  streets  during  the 
run  and  three  days  before  the  opening. 

“Six  24-sheet  cut  outs  were  placed  on 
the  tallest  buildings  in  the  city,  being  the 
Flint  Motor  Company,  Ansley  Hotel,  Wine- 
croff  Hotel,  Piedmont  Hotel,  and  the  Peck 
Bldg . Sixty  store  windows  announcing 
‘Hot  Water’  were  arranged  for  and  a 75 
foot  banner  announcing  the  attraction  was 
swung  across  the  main  road  on  the  out- 
skirts of  the  city.  Those  coming  into  At- 
lanta and  going  out  had  their  attention 
drawn  to  ‘Hot  Water.’  A four  foot  rubber 
hot  water  bottle  was  borrowed  from  the 
Seamless  Rubber  Company  in  New  Haven, 
Conn.,  and  a large  smiling  head  was 
mounted  in  the  neck  and  this  was  swung 
over  the  main  downtown  district,  causing 
plenty  of  attention. 

“A  non-stop  victrola  was  borrowed,  and 
with  a loud  laughing  record  was  concealed 
behind  a seven  foot  compo  hot  water  bottle 
and  the  laughter  continued  from  eleven  in 
the  morning  until  ten  at  night.  It  caused 
a lot  of  attention.  People  wondered  where 
the  laughing  came  from  and,  thinking  it 
came  direct  from  the  theatre,  went  in  to 
witness  the  fun. 

“Special  tie-up  was  arranged  with  the 
Atlanta  Wrecking  Company  and  every  time 
this  company  had  a call  to  haul  in  a 
wrecked  car,  they  placed  a banner  on  the 
wreck  stating  that  ‘This  Is  What  Hap- 
pens TO  Harold  Lloyd  in  Hot  Water.' 
Other  tie-ups  were  used  in  this  cjmpaign, 
in  fact  there  are  numerous  other  ideas  to 
be  obtained  from  ‘Hot  Water/  but  this  is 
part  of  the  campaign.” 
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[SHOKT  SUBJECTS] 


Ponce  de  Leon 
Hal  Roach 

There  is  shock  in  the  news  that 
“Our  Gang”  has  been  busy  in  their 
inimitable  mischief  more  than  two 
years.  It  seems  only  yesterday  the 
youngsters  flamed  across  the  fun 
firmament.  They  are  still  new,  still 
fresh,  still  invigoratingly  funny. 

Hal  Roach  seems  to  have  found 
the  spring  that  Ponce  de  Leon 
missed,  for  certainly  the  kids,  even 
Farina,  have  not  aged.  His  discov- 
ery is  the  more  important  because 
in  preserving  the  youth  of  these 
scamps  he  has  renewed  the  youth 
of  picturegoers  the  world  over. 


Bobby  Vernon 
Sans  Dresses 

Bobby  Vernon,  without  the  fema- 
nine  garb  which  he  has  adopted  for 
the  purposes  of  so  many  Christie 
farces  with  such  excellent  results,  is 
much  funnier  whenever  so  attired 
in  “High  Gear.”  “High  Gear”  is 
probably  the  nearest  approach  of 
out-and-out  slapstick  that  Christie 
has  made  and  as  far  as  this  forum  is 
concerned  he  can  go  the  limit  in 
this  direction. 

“High  Gear”  made  us  laugh  more 
than  any  of  the  many  automobile 
comedies  we’ve  seen.  Some  thou- 
sands of  others  who  saw  it  with  us 
at  the  Chicago  theatre  last  week 
felt  the  same  way  about  it. 

Christie  has  the  comedy  knack  in 
well  known  degree.  His  polite  com- 
edy use  of  it  has  made  his  work 
standard  for  that  form.  Applied  to 
slapstick  it  is  no  less  effective,  and 
the  plain  fact,  whether  you  like  it 
or  not,  is  that  people  do  laugh  better 
at  slapstick. 

Ralph  Graves 
a Comedian 

Friday,  December  5,  your  re- 
porter saw  Ralph  Graves’  first 
Mack  Sennett  comedy,  at  McVick- 
ers,  where  it  shook  the  rafters. 


‘‘WHY  HURRY!”  That  is  a good  title 
for  a tieup  with  anti-speed  cam- 
paigners. ‘‘Why  Hurry!”  is  an  Edu- 
cational-Christie  comedy  featuring 
Jimmie  Adams. 

Saturday,  December  6,  Mae  Tinee, 
Chicago  Tribune  reviewer,  wrote  in 
her  prose  rhyme  comment  on  sun- 
dry short  subjects,  “Ralph  Graves 
better  stick  to  dram’.  As  a funster 
he’s  a ham.” 

Granting  that  the  necessity  of 
making  one  word  rhyme  with  an- 
other until  a certain  amount  of 
space  is  filled  often  leads  amateur 
poets  into  odd  statements,  this  dic- 
tum is  at  variance  with  the  evi- 
dence. We  saw  the  comedy  from 
the  middle  to  the  end  the  first 
time,  then  from  beginning  to  end 
the  second,  and  both  sets  of  Mc- 
Vickers  patrons  laughed  them- 
selves to  the  verge  of  exhaustion. 

A player  beginning  a career  as 
a comedian  deserves  at  least  an 
even  break.  The  odds  are  heavy 
against  him  at  best,  especially  if  his 
previous  work  has  been  dramatic. 
He  should  not  be  forced  to  over- 
come an  unwarranted  libel  applied 
by  a reviewer  who,  perhaps,  didn’t 
see  the  humor  of  the  comedy  nor 
observe  the  degree  of  her  minority. 


Short  Subjects 
for  Holidays 

As  the  major  holidays  approach 
it  seems  worthwhile  to  mention 
again  the  fact  that  short  subjects 
are  especially  useful  for  the  proper 
theatre  observance  of  these  or  any 
special  occasions.  There  are  sever^ 
good  reasons  for  this  circumstance. 

There  are  seldom  a great  many 
feature  pictures  suitable  for  a cer- 
tain holiday.  The  demand  for  such 
feature  pictures  is  keen  and  often  it 
is  impossible  for  every  theatre  to  get 
a suitable  holiday  feature  attraction. 
The  short  subject  supply  is  greater, 
and  to  all  intents  and  purposes  it  is 
as  effective  to  use  a short  subject  as 
a feature.  Sometimes  it  is  more  so, 
for  the  available  holiday  feature  at- 
tractions may  not  include  one  with 
adequate  box  office  power,  in  which 
instance  it  is  common  good  judg- 
ment to  buy  a strong  feature  for  the 
box  office  and  a short  subject  to  dis- 
charge the  ceremonial  duties. 

Those  Scissors 
Again  Active 

Those  scissors  so  frequently  men- 
tioned in  these  columns,  the  ones 
used  to  clip  the  short  subjects  to  fit 
a program  time  all  but  absorbed  by 
long  feature  pictures,  are  active 
again.  They  cut  up  destructive  di- 
does last  week  in  one  of  Chicago’s 
best  little  theatres. 

Maybe  you  remember  the  news- 
reel showing  the  crippled  soldiers  in 
wheel  chairs  leading  France’s  leg^ions 
to  the  tomb  of  the  Unknown  Soldier. 
The  introductory  caption  mentioned 
the  crippled  soldiers  in  wheel  chairs 
specifically.  That  part  of  the  reel 
showing  them,  which  followed  im- 
mediately in  the  untouched  original 
seen  at  other  theatres,  was  elimin- 
ated in  this  instance.  Naturally, 
observers  looked  for  the  wheel  chairs 
all  through  the  scenes  that  followed 
and,  finding  them  not,  missed  the 
force  of  the  entire  subject. 

Judicious  scissoring,  if  positively 
necessary,  is  bad  enough,  but  this 
kind  is  terrible. 


52 


EXHIBITORS  HERALD 


December  20,  1924 


[^GNMA^ 

KENT  WOULD  AID  EUROPE 


Fox  Film  Adds 
12  Offices  to 
Foreign  Field 


Americanize 
French  Film, 
Plan  Offered 


Increase  Brings  Total  to  Fifty- 
Eight  Branches  in  Countries 
Other  Than  America 

(Special  to  Exhibitors  Herald) 

NEW  YURK,  Dec.  9. — I'hirteen  offices 
have  been  added  to  the  foreign  distribut- 
ing organization  of  Fox  Film  Corpora- 
tion since  tlie  first  of  the  year,  accord- 
ing to  official  statements  issued  this 
week  from  the  New  York  headquarters 
of  the  producer. 

The  increase  brings  the  total  of  the 
foreign  branches  to  fifty-eight  and,  ac- 
cording to  an  official  of  the  organization, 
it  establishes  the  Fox  company  as  the 
largest  and  most  resourceful  of  all 
American  producers  who  are  handling  the 
direct  sales  of  their  pictures  in  foreign 
countries. 

The  thirteen  new  exchanges  and  their 
managers  are  as  follows: 

Weltevreden,  Dutch  East  Indies — V. 
T.  Jeune. 

Soerabaia,  Dutch  East  Indies — M. 
Hung. 

Singapore,  Federated  Malay  States — 
Tian  Lye. 

Riga,  Latvia — E.  Stammer. 

Budapest,  Hungary — Bela  Colussi. 

Bologna,  Italy — Uga  Bassi. 

Milan,  Italy — Carlo  Borgheri. 

Naples,  Italy — G Lauricella. 

Rome,  Italy— Bruno  Fux. 

Kobe,  Japan — Delbert  Goodman. 

Tokyo,  Japan — W.  S.  Kingsbury. 

Seoul,  Korea — J.  H.  Morris. 

Tlie  past  ten  months  have  witnessed 
the  invasion  of  Italy,  Japan,  Korea,  the 
Dutch  East  Indies  and  the  Federated 
Malay  States  by  Fox.  Already  it  is  firmly 
entrenched  throughout  every  portion  of 
the  civilized  globe,  including  in  its  vast 
scope  all  of  the  British  Empire  with 
.'Australia,  Canada,  and  the  colonies,  Ger- 
many, France,  Scandinavia,  Spain, 
Czecho-Slovakia,  all  of  Central  Europe, 
India,  China,  Philippines,  Austria, 
Greece,  Cuba,  Mexico,  Central  America, 
Brazil,  Argentine  and  all  other  South 
American  republics. 

It  is  estimated  that  more  than  three- 
fifths  the  population  of  the  world  is 
served  with  Fox  productions.  The  rapid 
growth  of  the  foreign  exchange  system 
under  William  Fox’s  direction  has 
brought  Fox  stars  and  productions  to 
the  pinnacle  of  popularity. 

Plans  for  continued  expansion  are  un- 
der way,  according  to  Fox  officials,  and 
startling  announcements  are  being  re- 
served for  the  near  future. 


SIDNEY  R.  KENT 


JOURNALIST:  What  interests  us  newspaper 
men  is  to  learn  why  Americans  criticise 
French  films  and  the  reasons  why  French 
films  are  not  bought  in  America. 

MR.  KENT:  First  you  must  realize  that  all 
American  films  are  not  accepted  in  France. 
It  is  not  because  of  their  technical  qualities 
that  French  films  are  not  distributed  in 
America.  It  is  only  because  most  of  the  time 
the  scenarios  are  not  adapted  to  the  American 
taste. 

JOURNALIST:  We  make  an  effort  to  under- 
stand American  films.  Why  do  not  American 
audiences  try  likewise  in  the  case  of  our 
films? 

MR.  KENT:  About  ten  years  ago  French  produc- 
tions held  the  first  place  in  America  and  this 
helped  a great  number  of  French  artists  to 
make  themselves  known  and  earn  a lot  of 
money.  During  the  war  French  production 
ceased  while  the  Americans  were  progressing 
and  discovering  new  stars  who  today  are  very 
popular.  Productions  such  as  those  of  Ru- 
dolph Valentino,  Douglas  Fairbanks,  Gloria 
Swanson,  Harold  Lloyd,  are  international 
ones,  and  not  exclusively  American.  A great 
actress  like  Sarah  Bernhardt  had  a wonderful 
triumph  in  America  because  she  belonged  to 
the  whole  world.  In  America  new  stars  forced 
themselves  to  the  front.  Their  films  made 
money  all  over  the  world  and  they  became 
international  stars.  I renew  my  proposal  to 
receive  in  America  a French  committee 
charged  to  examine  in  America  the  needs  and 
desires  of  American  audiences.  It  is  not  up 
to  me  to  say  why  French  films  are  not  ap- 
preciated over  there.  On  the  contrary  it  is 
the  Frenchmen  who  must  go  there  and  see 
for  themselves  and  I am  giving  you  a help- 
ing hand  in  this  matter. 


Paramount  Executive  Wants  to 
Bring  Body  Here  to  Study 
Market  in  U.  S. 

{Special  to  Exhibitors  Herald) 

PARIS. — Getting  European  pictures  into 
the  American  market  has  been  one  of  the 
problems  confronting  the  European  pro- 
ducer. A plan  to  relieve  this  situation  has 
been  offered  by  Sidney  R.  Kent,  general 
manager  of  Famous  Players-Lasky  Cor- 
poration, who  arrived  recently  in  Paris  on 
his  tour  of  the  Continent  to  study  European 
conditions. 

The  Paramount  executive’s  suggestion, 
made  at  a gathering  of  representatives  of 
the  French  press,  is  in  the  form  of  an  offer 
to  take  French  distributors,  theatre  owners 
and  journalists  to  America  to  study  the 
needs  of  the  American  market  with  a view 
of  adapting  French  films  to  the  American 
taste. 

Meets  With  Approval 

The  idea  met  with  instant  approval  and 
the  journalists  asserted  that  such  a move 
would  surely  lead  to  a better  feeling  be- 
tween the  French  and  American  cinema 
worlds. 

Mr.  Kent  is  accompanied  by  William  R. 
Fraser,  general  manager,  and  John  F.  Rag- 
land, general  sales  manager  for  Harold 
Lloyd  pictures. 

“I  feel  certain  that  if  this  suggestion 
were  carried  out,”  said  Mr.  Kent,  “it 
would  end  the  misunderstanding  which 
seems  to  exist  between  American  producers 
and  exhibitors  on  one  side  and  the  French 
producers  on  the  other. 

“There  have  been  too  many  examples  of 
foreign  films  having  met  with  success  in 
America,  for  anybody  to  pretend  that  the 
way  is  barred  to  foreign  productions.  This 
is  not  the  case.  But  just  as  many  Amer- 
ican productions  are  not  suitable  for 
France,  a number  of  French  films  do  not 
please  the  American  taste. 

“Consequently  French  producers  should 
make  a great  effort  to  study  the  taste  of 
the  American  public,  in  order  to  discover 
the  productions  suitable  to  our  point  of 
view.  The  question  rests  exclusively  with 
the  audiences,  and  not  with  the  producers 
or  exhibitors,  and  for  our  part,  we  would 
willingly  accept  a committee  intelligently 
organized,  who  would  get  in  touch  with  the 
American  movie  industry  and  study  it,  in 
connection  with  the  French  cinema  busi- 
ness. 

“We  realize  the  natural  wish  of  the 
French  producers  to  protect  their  interests 
in  their  own  market  as  well  as  in  ours.” 
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Australia  Believes  in  Volume, 
Even  in  Exploitation  of  Films 

By  JOHN  E.  KENNEBECK 

Paramount  Exploitation  Manager  in  Australia,  Neiv  Zealand  and  Far  East 

SYDNEY,  AUSTRALIA. — Exploitation  in  Australia  and  New  Zealand 
is  not  behind  the  enthusiasm  of  that  force  in  America.  It  is  making  rapid 
strides  under  the  Southern  Cross.  It  is  recognized  by  representative 
exhibitors  here  as  a constructive  measure  to  better  business  conditions  in 
the  film  industry. 


In  general,  presentation  in  Australia 
and  New  Zealand  tends  toward  circus 
methods,  but  with  the  building  of  elab- 
orate cinema  theatres  in  key  cities,  ex- 
hibition and  presentation  are  fast  com- 
ing into  their  proper  and  attractive  form. 

Practically  every  theatre  in  such  cities 
as  Sydney,  Melbourne,  Brisbane,  Ade- 
laide, Perth,  Wellington  and  Auckland, 
has  its  publicity  or  exploitation  repre- 
sentative. As  exploitation  seems  to  have 
a sort  of  “graft”  meaning  in  this  part  of 
the  world,  the  name,  “publicity  man” 
pre-dominates,  though  it  is  fast  losing 
favor  to  the  real  meaning  of  “exploita- 
tion.” 

The  Australian  is  a splendid  type  of 
person — a good  sportsman — a curiosity 
seeker — one  who  wants  every  joy  out  of 
life — and  gets  it.  Accordingly,  exploita- 
tion arouses  his  curiosity  and,  therefore, 
has  its  effective  results. 

Australian  Likes  Volume 

The  psychology  of  life  in  Australia  is 
based  on  volume  and  bigness.  I am 
led  to  believe  it  is  the  same  in  business 
and  social  life.  The  meals  are  often  and 
of  many  courses.  Homes  are  big  and 
spacious.  Motor  car  bodies  and  wagons 
are  big  and  bulky.  It  is  the  same  in 


the  exploitation  of  pictures.  It  is  com- 
mon for  theatres  to  use  full  page  ads.  on 
attractions  nearly  every  week.  In  gen- 
eral, advertising  space  rates  are  on  a par 
with  that  cost  in  the  States. 

In  my  experience  in  exploitation,  Syd- 
ney is  the  most  difficult  city  to  exploit 
motion  pictures.  Distribution  of  heralds 
is  a civic  offense.  Any  street  stunt  that 
keeps  pedestrians  from  moving  on  is 
due  for  hasty  elimination.  A sign  on 
the  marquee  or  canopy  of  a theatre  is 
taboo.  Permission  must  be  obtained 
from  police  authorities  for  erection  of  a 
sign  in  front  of  a theatre.  As  for  street 
floats  or  ballyhoos ! Wow ! ! They  are 
against  the  law,  though  on  occasions  of 
street  parades.  Paramount’s  explointeers 
have  effected  splendid  repiesentation  on 
wheels. 

Paramount  was  the  first  film  organiza- 
tion in  Australia  and  New  Zealand  to 
inaugurate  a department  of  exploitation. 
Under  direction  of  John  W.  Hicks,  Jr., 
managing  director  of  Famous  Lasky 
Film  Service,  Ltd.,  Paramount’s  exploita- 
tion department  was  organized  in  192.1 
Since  my  arrival  here,  December,  1923, 
the  personnel  of  that  department  has 
grown  as  follows:  John  Devine,  in 
charge  of  New  South  Wales;  Reg.  P. 


Davison,  in  charge  of  New  Zealand;  Ran- 
nall  Carlisle,  in  charge  of  Victoria,  and 
lone  Auguste,  doing  special  exploitation 
work  in  Sydney. 

Exhibitors  in  Australia  and  New  Zea- 
land are  eager  for  new  ideas  in  exploita- 
tion. This  was  borne  out  in  the  popu- 
larity of  our  Paramount  Week  Exploita- 
tion contest  when  we  offered  £200 
(nearly  $1,000)  in  prizes  to  exhibitors  for 
the  best  exploitation  of  Paramount 
Week.  True  to  the  sporting  spirit  of 
the  Australian,  the  exhibitors  wagered 
one  another  by  telegrams  for  the  win- 
ning prizes.  The  evidence  of  that  ex- 
ploitation was  amazing.  Exhibitors  held 
street  parades,  contests,  kite-flying 
stunts,  impersonation  competitions,  cir- 
cus ideas  and  what  not.  (9ne  exhibitor 
induced  a town  council  to  name  their 
new  recreation  center.  Paramount  park, 
and  the  dedication  of  it  was  held  as  a 
Paramount  Week  event. 

Proves  Value  of  Exploitation 

Paramount’s  first  Greater  Movie 
Season  in  Australia  and  New  Zealand 
during  March,  1924,  proved  the  value  of 
exploitation.  Our  revenue  for  that 
month  is  sufficient  evidence.  That 
meant  organization,  and  no  little  pro- 
motion work  as  well  as  managing  de- 
tails of  exploitation.  In  the  exploitation 
of  our  Greater  Movie  Season,  we 
thought  of  the  matter  of  creative  ex- 
ploitation, i.e.,  the  promotion  of  ideas 
that  were  bound  to  create  public  in- 
terest, such  as  the  fact  of  Australia  and 
New  Zealand  being  the  first  countries 
in  the  world  to  celebrate  a Greater 
Movie  Season  on  a national  scale;  also, 
the  matter  of  Australia’s  acting  prime 
minister.  Dr.  Earle  Page,  and  premiers 
of  states  signing  proclamations  setting 
aside  the  month  of  March  for  the  cele- 
bration of  Paramount’s  first  Greater 
Movie  Season,  that  in  itself,  is  a feat, 

I believe. 
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Drive  to  Swell 
Attendance  Is 
England  Plan 

First  National  Offers  to  Pay  50 
Per  Cent  of  the  Cost  of 
Propaganda  Campaign 

(Special  to  Exhibitors  Herald) 

LONDON,  ENGLAND. — A notable 
highlight  of  one  of  the  British  First 
National  “get-together”  conferences  with 
Northern  counties  exhibitors  held  at 
Newcastle  is  that  company’s  offer  to  unite 
with  the  cinemas  in  Northumberland, 
Durham,  Westmoreland  and  Cumberland 
in  an  experimental  period  of  motion  pic- 
ture propaganda  newspaper  advertising. 

In  making  the  offer  on  behalf  of  First 
National  to  pay  50  per  cent  of  the  cost 
of  this  advertising,  Ralph  J.  Pugh,  man- 
aging director  for  First  National  in  the 
United  Kingdom,  expressed  the  belief 
that  no  one  present  would  question  the 
advisability  and  the  value  of  national 
film  propaganda,  and  suggested  that  its 
success  was  merely  a question  of  method 
and  means.  He  hoped  that  at  no  dis- 
tant date  the  work  would  be  taken  up 
by  the  C.  E.  A.,  the  British  Exhibitors 
Association,  and  the  renters  as  a whole. 
He_  realized  that  it  was  a large  under- 
taking but  he  believed  that  nothing  was 
really  too  large  for  the  industry. 

Might  Become  General 
Similarly  with  the  plan  of  cooperative 
advertising,  Mr.  Pugh  believed  and 
hoped  that  if  the  experiment  as  now 
proposed  for  the  four  Northern  coun- 
ties proved  the  success  he  expected,  it 
would  demonstrate  to  the  industry  at 
large  the  practicability  of  the  movement 
and  so  lead  to  its  general  adoption  by 
the  C.  E.  A.  and  combined  renters. 

A large  majority  of  the  exhibitors 
present  expressed  their  approval  of  the 
plan  and  a willingness  to  cooperate, 
while  others  pointed  out  that  a similar 
plan  but  on  a national  scale  had  not 
proved  entirely  workable,  to  which  Mr. 
Pugh  replied  that  he  was  convinced  of 
the  soundness  and  value  of  national  ad- 
vertising and  that  he  was  opposed  to 
any  idea  of  the  industry  being  discour- 
aged by  the  result  of  any  previous  ex- 
periment. 

Horace  Judge,  First  National  publicity 
director,  outlined  a plan  of  campaign. 
He  warned  those  present  that  it  would 
be  futile  to  expect  instantaneous  increase 
of  attendance  at  box  offices,  due  to  the 
proposed  advertising,  but  expressed  the 
assurance  that  cooperative  work  of  this 
nature  if  assiduously  carried  out,  could 
not  fail  to  be  of  immense  assistance  to 
the  industry  as  a whole  and  to  lead  to 
still  greater  thin,gs. 

Will  Map  Out  Plan 
It  was  decided  that  a skeleton  scheme 
should  be  submitted  to  the  local  C.  E.  A., 
that  the  amount  required  to  give  the 
plan  a successful  try-out  should  be 
mutually  determined,  and  that  the  de- 
tails should  be  submitted  to  the  exhibit- 
ors in  order  that  the  measure  of  their 
financial  cooperation  could  be  arrived  at. 

At  the  First  National  Glasgow  con- 
vention which  followed  the  Newcastle 
meeting,  Mr.  Pugh  informed  the  Scot- 
tish exhibitors  of  the  Newcastle  offer 
and  extended  similar  propositions  to 
them.  Cooperation  was  largely  prom- 
ised by  those  present  and  similar  ar- 
rangements for  taking  the  matter  up 
with  the  Glasgow  C.  E.  A.  were  entered 
into. 


The  Herald-First  National  Survey 


1.  What  do  you 
like  most  about 
American  pic- 
tures? 

2.  What  do  you 
dislike  most  about 
American  pic- 
tures? 

3.  Are  they  ac- 
curate in  detail  as 
regards  the  people 
and  customs  of 
your  country? 

4.  What  kind  of 
stories  do  your 
patrons  appear  to 
appreciate  most? 

5.  Do  the  aver- 
age American 
films  tend  to  in- 
crease understand- 
ing and  good  fel- 
lowship between 
your  people  and 
America? 

6.  Do  you  believe  American  films  are  be- 
coming more  “international,”  having  a larger 
appeal  to  all  sorts  of  people  all  over  the 
world? 

7.  What  method  of  exploitation  in  the  way 
of  display  advertising  do  you  use,  if  any? 

8.  Are  the  pictures  presented  in  your  the- 
atre merely  as  films  or  are  there  special  fea- 
tures in  the  way  of  prologues  and  special 
music  to  give  the  patrons  other  interests  than 
those  obtained  only  in  the  films? 


9.  Have  you  a 
censorship  of  pic- 
tures? Do  you 
think  it  serves 
4:he  public  wel- 
fare? 

10.  What  per- 
centage of  Amer- 
ican films  do  you 
use  compared 
with  those  pro- 
duced in  your 
own  country? 

11.  What  is  the 
attitude  of  the 
newspaper  critics 
in  regard  to 
American  pic- 
tures as  compared 
with  the  home 
product? 

12.  Are  the  peo- 
ple you  serve, 
who  are  termed 

in  the  United  States,  “film  fans,”  following 
the  careers  of  various  actors  and  actresses  and 
taking  an  interest  and  critical  view  of  their 
acting  as  shown  in  various  pictures? 

13.  What  do  you  consider  the  five  best 
American  pictures  shown  in  your  theatre  dur- 
ing the  past  year?  And  why  do  you  consider 
them  so? 

14.  Who  are  the  favorite  American  actors 
and  actresses  in  your  country? 

15.  Are  the  criticisms  of  pictures  in  the 
trade  and  lay  press  an  influence  to  you  in 
buying  films? 


M.4URICE  L.4UZIN 


French  Theatre  Owners  Laud 


Editing  of  American  Pictures 

Editor’s  Note:  The  following  article,  written  by  Roger  Weil  and  Maurice  Lausin,  prominent 
exhibitors  in  Paris,  France,  is  in  answer  to  a questionnaire,  shown  elsewhere  on  this  page, 
conceived  by  the  First  National  foreign  department,  and  sent  to  leading  showmen  throughout 
the  world  in  an  effort  to  give  the  American  film  industry  a more  vivid  idea  of  the  problems 
of  the  foreign  exhibitor,  and  their  views  regarding  American  pictures. 


PARIS,  FRANCE. — It  has  been  our  privilege  to  receive  a copy  of  the 
Herald  survey  questionnaire  from  the  First  National  headquarters  in  Paris, 
and  as  this  offers  us  an  excellent  opportunity  to  bring  before  the  American 
industry  some  all  important  subjects  concerning  the  fate  of  American  films  in 
France,  and  incidentally  our  fate  in  handling  them,  we  take  pleasure  in  answer- 
ing each  question  with  the  hope  that  any  article  derived  therefrom,  will  find 
its  way  to  those  directly  concerned  with  the  output  of  American  film,  and  not 
be  considered  as  just  so  much  “printed  matter.” 


American  motion  pictures  stand  out  prin- 
cipally because  of  the  manner  in  which  they 
are  edited,  quality  of  the  interpretation  and 
the  photography.  Above  all,  however,  it  is 
our  opinion  that  the  greatest  progress  has 
been  made  by  the  American  editors.  The 
continuity,  as  a rule,  is  wonderfully  studied 
and  the  alternatives  of  emotion  and  humor 
and  human  details  are  ingenuously  woven 
together  so  that  they  absorb  the  attention 
of  the  spectator. 

Homogeneous  casts  produce  an  excellent 
interpretation  of  the  various  characteriza- 
tions and,  in  general,  the  American  pro- 
ducer and  his  co-workers  show  a thorough 
knowledge  of  the  art  of  extracting  the 
maximum  values  from  a story  and,  above 
all,  in  the  majority  of  instances,  naturalness 
prevails.  It  is  our  opinion  that  the  princi- 
pal lack  is  in  the  settings  which  are  not 
always  used  to  the  best  advantage,  or, 
where  settings  are  adequate,  much  of  their 
value  is  lost  through  improper  lighting. 

Customs  Are  Inaccurate 

Questions  number  2 and  3 may  be  an- 
swered in  one  as  far  as  France  is  con- 
cerned, and  that  is  not  a little.  American 
productions  are  frequently  inaccurate  as 
regards  the  people  and  customs  of  our 


country.  We  must  point  out  that  those 
pictures  in  which  a Frenchman  is  pre- 
sented, show  him  as  a very  antipathetic 
person.  Furthermore,  the  artists  who  por- 
tray the  parts  of  Frenchmen  believe  that 
they  must  gesticulate  in  a ridiculous  man- 
ner. This  is  erroneous  and  harmful  and 
must  be  eliminated  if  the  American  film 
merchants  would  receive  greater  revenue 
from  this  country.  There  is  the  thing  we 
dislike  in  American  productions. 

The  type  of  stories  liked  best  by  the 
French  are  those  of  adventure.  They  are, 
of  course,  especially  fond  of  stories  based 
on  action  or  reaction  of  natural  sentiments 
and  situations  which  are  really  and  truly 
human. 

The  French  public  are  tired  of  costume 
pictures,  especially  those  produced  in 
America  and  based  on  certain  periods  of 
French  history.  Such  productions  are,  as 
a rule,  extremely  inaccurate  and  contain 
episodes  which  are  far  from  the  truth  and 
ridiculous. 

As  to  question  number  5,  we  feel  that 
good  American  pictures  increase  under- 
standing between  the  French  and  American 
people,  although  we  would  point  out  that 
the  great  number  of  verv  poor  American 
productions  go  a long  way  to  nullify  the 
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good  impression  produced  by  the  good  pic- 
tures. 

Pictures  Are  International 

We  feel  that  on  account  of  the  hetero- 
geneous masses  that  make  up  America,  pro- 
ducers of  films  in  your  country  strive  to 
inject  into  their  productions  something  to 
make  them  international.  This,  of  course, 
acts  in  its  favor  on  the  foreign  market. 
There  is  no  question  that  the  American 
films  are  more  international  in  conception 
than  the  pictures  produced  in  other  coun- 
tries. 

France  is,  more  or  less,  a “star  country,” 
and  our  advertising  consists  principally  of 
playing  up  their  names,  providing  their 
names  warrant  the  expenditure.  As  a rule, 
we  distribute  heralds  on  each  picture.  In 
some  instances,  we  use  such  special  posters 
as  are  gotten  out,  in  addition  to  a certain 
amount  of  neighborhood  advertising  of 
plain  printed  posters,  which  we  get  out  our- 
selves and  which  do  not  possess  any  pic- 
torial value.  We  also  use  the  sandwich 
man  whenever  a picture  lends  itself. 

The  musical  adaptation  is  always  quite 
carefully  done,  but  we  practically  never  use 
prologues. 

As  to  censorship,  we  have  one  and  are 


Office  front  and  staff  of  the  China  Mo- 
tion Picture  Company,  Shanghai, 
distributor  of  First  National  pictures. 

(Photo  by  Horace  T.  Clarke.  Oriental  representative. 
First  National.) 


of  the  opinion  it  is  of  a certain  value  as 
it  prevents  the  showing  of  pictures  found 
to  be  too  immoral.  However,  and  unfor- 
tunately, the  censors’  judgment  is  not  in- 
fallible. 

We  use  approximately  50  per  cent  of 
American  pictures  in  our  programs. 

The  newspaper  critics  are,  as  a whole, 
evidently  inclined  to  be  much  more  indul- 
gent in  the  criticisms  of  the  home  product 
than  they  are  of  those  coming  from  abroad. 
Nevertheless,  they  loyally  recognize  those 
American  pictures  of  real  value. 

Yes  to  question  number  12.  There  are  a 
certain  limited  number  of  fans  who  are 
especially  interested  in  the  evolution  of  mo- 
tion picture  players.  There  even  exists 
here  several  societies,  the  members  of 
which  devote  much  time  in  delving  into 
the  lives  of  movie  stars,  such  as  “The 
Society  of  the  Friends  of  the  Cinema”  and 
“The  Club  of  the  Friends  of  the  Seventh 
Art.”  We  are  sure,  too,  American  film 
stars  receive  a great  number  of  French  fan 
letters. 

Lists  Five  “Best  Pictures” 

It  is  hard  for  us  to  confine  our  selection 
of  the  best  American  pictures  for  the  past 
year  to  five.  However,  since  we  must, 
“Robin  Hood,”  “Circus  Days,”  “Blood  and 
Sand,”  “Isle  of  Lost  Ships”  and  “The  Dan- 
gerous Age”  are  the  first  to  come  to  our 
minds. 

As  to  the  favorite  stars,  we  will  try  to 
list  them  without  precedent.  Douglas  Fair- 
banks, Mary  Pickford,  Charlie  Chaplin, 
Norma  Talmadge,  Richard  Barthelmess, 
Charles  Ray,  Lewis  Stone  and  Viola  Dana. 

To  your  last  question,  we  will  answer — 
in  Paris,  no ! In  the  province,  yes.  This 
may  be  accounted  for  by  virtue  of  the  fact 
that  exhibitors  in  Paris  are  able  to  get  a 
glimpse  of  the  picture  they  are  to  buy, 
while  in  the  province  they  must  rely  on 
whatever  information  they  may  get,  either 
from  exhibitors  who  have  played  the  pic- 
ture in  Paris,  or  else  through  the  medium 
of  the  trade  and  newspaper  reviews. 


Linton  to  Open  House 

{Special  to  Exhibitors  Herald) 

ALBANY,  N.  Y.,  Dec.  9.— “Pop”  Lin- 
ton, who  ranks  as  one  of  the  real  vet- 
erans in  motion  picture  circles  in  New 
York  state,  and  for  many  years  identi- 
fied with  the  state  association,  is  once 
more  back  in  the  business  and  will 
shortly  open  a new  theatre  which  he  is 
erecting  in  his  home  city  of  Utica. 


Production  Is 
Decreasing  in 
Great  Britain 

British  Editor  Admits  Country’s 
Films  Are  Practically 
Non-existent 

{Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9. — While  much  has 
been  said  and  written  about  British  picture 
producers  making  a bid  for  American 
business  by  making  pictures  suitable  for  a 
world  market,  it  would  seem  from  articles 
appearing  in  the  London  trade  papers  that 
instead  of  this,  British  production  has  be- 
come almost  nil.  In  the  current  issue  of 
The  Film  Renter,  under  the  title  “Silent 
British  Studios,”  Ernest  Fredman,  the 
editor,  writes: 

“The  week  just  ended  has  been  remark- 
able for  an  event  which  is  unparalleled  in 
this  industry.  For  the  first  time  for  many, 
many  years  not  a single  foot  of  British 
film  has  been  turned  in  any  studio  in  this 
country,  so  that  at  last,  following  a steady 
decline  in  production,  we  have  reached  a 
point  where  British  films  are  practically 
non-existent. 

“A  more  appalling  state  of  affairs  it  is 
difficult  to  conceive.  Imagine,  just  a year 
after  the  great  British  National  Film 
League  luncheon,  where  the  Prince  of 
Wales  presided,  when  British  film  produc- 
tion was  in  a flourishing  condition,  with 
big  film  weeks  in  the  offing,  we  reach  the 
time  when  there  is  not  an  hour’s  work 
being  given  to  the  making  of  British  pic- 
tures. Producers,  artists,  camera-men  and 
the  host  of  workers  that  secure  employ- 
ment in  this  branch  of  the  industry  are 
today  idle,  while  there  is  little  prospect  of 
any  very  great  recrudescence  of  activity  in 
the  immediate  future. 

“The  irony  of  the  situation  is  that  just 
at  this  moment  it  is  thought  fit  to  launch 
an  International  Film  Congress,  the  pro- 
moters of  which,  with  high-sounding 
phrases  which  upon  examination  prove 
utterly  meaningless,  talk  loftily  of  the 
great  aid  such  an  event  will  be  to  British 
production  when  there  is  not  such  a thing 
in  existence.  What  a screaming  farce 
such  a nonsensical  affair  is.  So  far  from 
helping  the  British  manufacturer  it  is 
simply  inviting  foreign  producers  to  come 
in  with  their  films  and  receive  a glorious 
welcome.  That  is  all  this  precious  congress 
really  means. 

“One  can  imagine  the  host  of  Continental 
producers  gloating  round  the  table  with  the 
grinning  skeleton  of  the  British  manufac- 
turer looking  on  seeing  the  United  King- 
dom carved  up  between  them.  If  it  were 
not  so  terribly  tragic  the  whole  affair  would 
be  really  funny. 

“Twelve  months  ago  the  British  film  in- 
dustry was  flourishing;  it  really  did  look 
as  if  at  long  last  it  was  on  the  road  to 
su(;cess.  The  pictures  shown  during  the 
British  film  weeks  were  enthusiastically 
applauded  by  British  cinema-goers  and  re- 
ceived glowing  praise.  Ninety  per  cent  of 
the  pictures  made  in  this  country,  as  every 
exhibitor  knows,  are  cordially  received  by 
our  own  patrons.  Yet  it  has  been  allowed 
to  die  out  through  a variety  of  causes.  Part 
of  the  blame  lies  with  the  exhibitor,  who 
has  never  encouraged  the  manufacturer  by 
paying  a reasonable  price  for  his  product, 
and  some  of  it  with  the  producer  who  has 
wasted  money  upon  his  pictures.  Even 
today,  when  costs  in  America  are  falling 
lower  and  lower,  there  still  seems  to  be  a 
tendency  with  those  engaged  in  the  business 
(I  am  not  referring  to  the  two  firms  men- 
tioned above)  to  imagine  that  a picture  to- 
be  a success  must  cost  about  i20,000. 
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PAUL  GULICK,  director  of  publicity  for  Univer- 
sal, has  this  to  say  about  critics  and  motion  picture 
reviews,  in  a letter  published  in  the  Syracuse  (N.  Y.) 
Evening  Telegram : 

“In  the  dim  and  distant  past  I was  a critic  myself, 
although  not  of  moving  pictures.  The  present  discus- 
sion which  has  been  going  or  in  the  trade  papers  can- 
not be  transferred  bodily  to  newspaper  criticisms  of 
moving  pictures  for  this  reason : The  trade  criticisms, 
if  they  are  any  value  at  all,  are  of  value  to  those  who  are 
going  to  stake  a considerable  amount  of  money  upon 
the  say-so  of  the  critic.  Certainly  trade  reviews  are 
not  w’ritten  for  the  gratification  of  the  actor,  the  direc- 
tor, the  scenario  editor,  the  photographer,  the  art  di- 
rector or  the  producer,  and,  except  in  the  distribution 
of  his  product,  it  is  of  no  use  whatsoever  to  him.  It 
naturally  follows,  therefore,  that  the  only  people  to 
whom  the  trade  reviews  can  be  of  use  are  exhibitors, 
and,  if  they  are  of  any  use  to  them,  they  must  have 
absolute  confidence  in  the  criticisms. 

=):  * 

“Such  is  the  case  at  the  present  time  with  any  of  the 
trade  media.  There  is  too  much  opportunity  for  all 
kinds  of  bias,  and  the  people  writing  criticisms  make  no 
pretense  of  being  experts  in  either  criticism  or  produc- 
tion. The  matter  of  advertising  is  also  one  which  plays 
a detrimental  part.  The  result  of  it  all  is  that  reviews 
in  the  trade  papers  are  futile  and  exhibitors  don’t  go 
by  them  at  all. 

“But  newspaper  criticisms  of  moving  pictures  are  an 
entirely  different  thing,  and  they  should  not  be  con- 
fused in  any  way  with  the  trade  criticisms.  You  make 
the  point  that  reviews  should  be  honest  reviews.  So 
they  should.  Not  only  in  the  trade,  but  in  the  news- 
papers as  well.  And  I think  for  the  most  part  that  they 
are  honest  reviews  in  both  instances.  But  the  question 
of  moving  picture  reviews  seems  to  me  to  be  no  dif- 
ferent from  reviews  of  theatrical  performances,  and  to 
my  mind,  and  as  I used  to  practice  it,  the  reviewing 
situation  is  something  like  this: 

* 

“A  critic  has  two  allegiances.  One  is  to  his  paper 
and  the  other  to  the  people  who  read  the  paper.  From 
the  standpoint  of  the  paper,  the  criticism  should  be, 
above  all  things,  readable.  Otherwise  it  w'ould  play  no 
part  in  the  make-up  or  success  of  the  new'spaper.  To 
the  readers  of  the  paper  the  criticisms  should  not  only 
be  readable,  but  should  tell  the  reader  what  he  wants 
to  know  about  the  pictures,  and  no  more.  I detest  re- 
views which  cover  the  situation  so  minutely  that  the 
reader  has  no  further  desire  to  see  the  picture  because 
he  has  grasped  all  of  the  story.  Many  criticisms  are 
like  telling  the  end  of  the  book,  and  then  you  don’t 
want  to  read  it — that  is,  many  persons  don’t. 

“It  seems  to  me,  though,  that  a critic  should  inform 
his  readers  from  his  own  standpoint  as  to  whether  he 
thinks  the  picture  is  good  or  bad,  and  why,  and  should 
also  give  the  reader  an  interesting  and  interestingly 
written  conception  of  the  character  of  the  picture  and 
of  the  entertainment  which  the  picture  provides  with- 
out giving  away  the  plot,  without  showing  any  per- 


sonal malice,  venom  or  too  much  individuality  of  view- 
point on  pictures  in  general  or  this  particular  picture 
or  the  particular  players  in  it. 

* * * 

“I  don’t  believe  in  any  reviewer  saying  a thing  Is 
good  when  it  is  bad,  or  bad  when  it  is  good.  He  cer- 
tainly cannot  keep  the  confidence  of  his  readers  if  he 
does  any  such  thing,  and  I don’t  think  that  any  critic 
gets  anything  by  calling  everything  good,  whether  it 
is  good,  bad  or  indifferent.  On  the  other  hand,  while 
many  critics  have  built  up  a reputation  by  knocking 
everything,  that  reputation  is  one  built  up  with  pro- 
ducers and  performers,  much  rather  than  with  readers. 
When  he  does  say  anything  is  good,  these  producers 
usually  give  him  a tremendous  amount  of  advertising, 
and  that  is  the  way  these  reputations  are  built.  The 
critic  who  is  honest  and  consistently  conscientious 
doesn’t  reach  such  advertising  heights,  but  he  is  much 
more  satisfactory  to  the  two  that  he  serves — the  paper 
and  the  readers  of  the  paper.’’ 

^ * 

Lots  of  Action  in  “Is  Love  Everything?’’ 

There  are  rum-runners,  ship  wrecks,  fights,  rivals 
and  a self-sacrificing  husband  all  mixed  up  in  “Is  Love 
Everything?’’  The  story  was  written  and  directed  by 
W.  Christy  Cabanne.  It  is  acted  by  Alma  Rubens, 
Frank  Mayo,  H.  B.  Warner  and  Walter  McGrail.  War- 
ner is  the  husband  who  makes  the  big  sacrifice.  He 
doesn’t  win  the  sympathy  necessary  for  the  role,  how- 
ever, and  owing  to  other  conflicting  scenes  it  never 
gets  “under  your  skin.”  I thought  once  or  twice  it 
would  amount  to  something  but  the  melodramatic  se- 
quences proved  quite  ordinary  with  the  wife  buffeted 
about  until  she  finally  lands  in  the  arms  of  her  hus- 
band’s rival,  and  he  quietly  steps  out  of  the  picture. 

There  is  plenty  of  action — a vivid  wreck  at  sea — but 
so  many  loose  ends  to  the  story  I lost  interest  in  the 
main  event.  It  concerns  a husband  who  thinks  his  wife 
unfaithful.  He  takes  her  on  a yachting  trip  and  invites 
his  rival  along.  The  boat  is  wrecked  and  the  wife  and 
the  rival  are  picked  up  by  a rum-runner.  The  husband 
returns  home  (it  is  not  clear  how  he  was  rescued)  and 
finds  his  wife  in  the  arms  of  the  rival.  He  magnani- 
mously retires. 

* * 

Here’s  One  that  Tickled  Mrs.  Service 

And  anyone  who  thinks  Mack  Sennett  cannot  turn 
out  funny  stuff  when  he  wants  to  ought  to  see  “Off  His 
Trolley.”  It  was  on  the  bill  with  “Argentine  Love”  at 
McVicker’s  theatre,  Chicago,  last  week  and  gave  the 
program  the  necessary  dash  of  humor.  Ralph  Graves 
blossoms  forth  as  a “straight”  comedian  in  this  Sennett 
concoction  and  comes  through  with  flying  colors.  I 
enjoyed  it  immensely  and  I noticed  the  crowd  did  too. 
There’s  a little  bit 
of  everything  in  it, 
a corking  prize 
fight,  a love  affair 
with  a vamp,  caba- 
ret scenes,  and  the 
usual  delightful 
Sennett  subtitles. 
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The  Roughneck 

Distributor:  Fox  Film  Corp. 

Producer:  William  Fox 
Length:  7,500  feet 

DIRECTOR JOHN  CONWAY 

Author Robert  W.  Service 

Adaptor Charles  Kenyon 

PLAYERS 

Jerry  Delany George  O’Brien 

Jerry  Delany  (at  the  age  of  3).... 

Ruddy  Smith 

Felicity  Arden Billy  Dove 

Mad  Marrat Harry  T.  Morey 

Ann  Delany Cleo  Madison 

Sam  Meldon Charles  A.  Sellon 

Fight  Manager Harvey  Clark 

Zelle Ann  Cornwall 

Marrat’s  Girl Mary  on  Aye 

Zamina Edna  Eichnor 

TYPE : A story  of  a man  who  is 
the  victim  of  an  unjust  fate.  Thrill- 
ing adventures  laid  in  the  South  Sea 
Islands  and  on  the  wharves  of  San 
Francisco. 

HIGHLIGHTS:  Battle  with  man- 
eating  shark  in  the  South  Seas.  . . . 
Prize  fight  between  Jerry  Delany  and 
‘'The  Wop,”  his  boss.  . . . Host  of 
thrilling  adventures. 

Story:  Jerry  Delany,  separated  in  his 
infancy  from  his  mother  through  the 
plans  of  Mad  Marrat,  the  man  who  ruins 
her  life,  becomes  a fugitive  from  justice 
in  his  early  manhood  as  a result  of  a 
prizefight  in  which,  according  to  the  po- 
lice, he  killed  his  opponent.  He  flees  to 
the  South  Sea  Islands  (where  his  mother, 
unknown  to  him,  teaches)  and  meets 
Felicity  Arden,  who  had  done  him  a good 
service  while  he  was  a stowaway.  After 
many  thrilling  adventures  in  which  Mad 
Marrat  is  killed  by  Jerry,  thus  avenging 
the  wrong  Marrat  did  to  his  mother,  all 
ends  well. 


On  the  Stroke  of  Three! 

Distributor:  Film  Booking  Offices 
Producer:  Goebel  & Erb,  Asso- 
ciated Arts  Corporation 
Length:  7 reels 

DIRECTOR F.  HARMON  WEIGHT 

Author Henry  Payson  Dowst 

Adaptor  Philip  Lonergan 

Cameraman  Victor  Mellon 

PLAYERS 

Judson  Forrest Kenneth  Harlan 

Mary  Beverly  Jordan Madge  Bellamy 

Ma  Forrest Mary  Carr 

Duley Eddie  Phillips 

Jasper  Saddler Robert  Dudley 

Henry  Mogridge John  Miljan 

Lafayette  Jordan Edward  Davis 

Emily  Jordan Dorothy  Dahm 

TYPE : Rural  drama  of  rise  to 
fame  and  fortune  of  small  town  boy. 
Adapted  from  story  in  Saturday  Eve- 
ning Post  as  “The  Man  from  Ashu- 
luna.” 


HIGHLIGHTS:  Excellent  acting  by 
Madge  Bellamy,  Kenneth  Harlan  and 
Mary  Carr  . . . Attempt  to  force 

sale  of  old  homestead  . . . Anger 

of  townspeople. 

Story:  Judson  Forrest,  a small  town 
boy,  invents  an  oven  device.  He  falls 
in  love  with  Mary  Jordan,  not  knowing 
that  her  father  is  an  influential  banker 
who  is  trying  to  get  his  patent  away 
from  him.  Through  Mary’s  kindly  in- 
tervention, Judson  sells  his  patent  and 
marries  Mary. 


Chalk  Marks 

Distributor:  Producers  Distrib- 
uting Corporation 
Producer:  Peninsula  Studios,  Inc. 
Length:  6,711  feet 

DIRECTOR JOHN  G.  ADOLFI 

Author Frank  Woods 

Adaptor Frank  Woods 

Cameramen  

....Joseph  Walker  and  Chas.  Kaufman 

PLAYERS 

Angelina  Kilbourne Marguerite  Snow 

Herbert  Thompson Ramsay  Wallace 

Ann  Morton June  Elvidge 

Mrs.  Mary  Kilbourne Lydia  Knott 

Bert  Thompson Rex  Lease 

Virginia  Thompson Helen  Ferguson 

Betty  Towner Priscilla  Bonner 

“Red”  Doran Harold  Holland 

Josie  Jennings Verna  Mercereau 

The  Stranger Fred  Church 

Hotel  Guest Lee  Willard 

TYPE:  Drama,  lauding  the  school 
teacher. 

HIGHLIGHTS^  The  marriage  of 
her  rival.  . . . Angelina’s  plea 

for  Herbert’s  son.  . . . Work  of 

Marguerite  Snow,  June  Elvidge  and 
others. 

Story:  Angelina,  a school  teacher,  re- 
mains cheery  even  after  her  sweetheart, 
Herbert,  has  married  another.  Years 
pass  and  she  prevents  disgrace  in  Her- 
bert’s household  by  shielding  Herbert’s 
son.  Later  the  son  saves  Angelina  when 
the  school  board  threatens  to  dismiss  her 
on  account  of  her  age. 


Three  Keys 

Distributor:  Banner  Productions 
Producer:  Ben  Verschleiser 
Length:  6 reels 

DIRECTOR EDWARD  J.  LE  SAINT 

Author Frederick  V.  R.  Dey 

Adaptor Robert  Dillon 

PLAYERS 

Rita  Ortega Edith  Roberts 

Jack  Millington Jack  Mulhall 

George  Lathrop Gaston  Glass 

Edna  Trevor Virginia  Lee  Corbin 

Alice  Trevor Miss  Du  Pont 

John  Trevor Charles  Clary 

Fenwick  Chapman Stuart  Holmes 

Sam  Millington Joseph  W.  Girard 

TYPE  : Society  comedy-drama  with 
a mystery  background.  A story  of 
New  York,  of  a man,  bankrupt  and 
about  to  kill  himself,  who  succeeds  in 
saving  another  from  ruin. 

HIGHLIGHTS:  Lathrop  relin- 
quishes his  suicidal  intentions  to  help 

Trevor.  . . . The  identity  of  Rita 
Ortega.  . . . When  Millington  gives 
the  keys  of  his  safe  deposit  vaults  to 
Lathrop.  . . . The  fake  auto  accident. 

Story:  George  Lathrop,  bankrupt, 

gives  up  his  plans  to  kill  himself  to  get 
$100,000  for  John  Trevor,  father  of  Alice 
Trevor,  his  fiance.  Jack  Millington,  who 
loves  Edna  Trevor,  Alice’s  younger  sister, 
gives  him  the  keys  of  his  safe  deposit 
vaults,  in  a deal,  and  Lathrop  abstracts 
the  securities  Trevor  needs  in  his  Wall 
Street  speculations.  Alice  Trevor  breaks 
their  engagement,  believing  that  Rita 
Ortega,  Lathrop’s  ward,  is  his  mistress, 
while  Jack  Millington,  to  protect  him 
from  exposure  by  ruse,  obtains  the  se- 
curities and  returns  them  to  his  father. 
Rita  turns  out  to  be  a half  sister  of  the 
Trevor  girls.  Jack  marries  Edna  Trevor. 
George  captures  Rita. 


"CLASSMATES,”  Richard  Barthelmess’  new  First  National  attraction,  presents 
the  star  as  a student  at  West  Point. 
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Broken  Laws 

Distributor:  F.  B.  0. 
Producer:  Mrs.  Wallace  Reid 
Length:  7 reels 


DIRECTOR R.  WILLIAM  NEIL 

Author Adela  Rogers  St.  Johns 

Adaptor 

Marion  Jackson  and  Bradley  King 

Cameraman .3.  R.  Dimond 

PLAYERS 

Joan  Allen Mrs.  Wallace  Reid 

Richard  Heath Percy  Marmont 

Ralph  Allen Ramsay  Wallace 

Muriel  Heath Jackie  Saunders 


Bobby  Allen  (aged  16) Arthur  Rankin 

Patsy  Heath  (aged  16) 

Virginia  Lee  Corbin 

Bobby  Allen  (aged  8) 

Terence  (Pat)  Moore 

Patsy  Heath  (aged  8) Jane  Wray 

TYPE : Domestic  drama. 
HIGHLIGHTS:  The  human,  splen- 
did story.  The  big  scene  when  Joan 
Allen  pleads  with  the  Judge  to  lessen 
her  son’s  prison  sentence.  The  scene 
in  the  roadhouse.  The  fine  acting  of 
the  entire  cast. 

Story:  Joan  Allen  has  always  loved 
her  son  not  wisely,  but  too  well.  Pam- 
pered and  spoiled,  he  obeys  no  laws. 
He  and  his  friend,  Patsy  Heath,  are 
leading  a wild  life,  when  Bobby  runs 
over  and  kills  an  old  woman.  He  is  sent 
to  jail,  and  when  he  returns  home,  real- 
izes that  one  must  obey  laws,  because  if 
one  breaks  them,  they  break  you.  Joan 
realizes  she  has  been  a too  indulgent 
mother,  and  Bobby  and  Patsy  start  a 
better,  finer  life. 


Paramount  Signs  MacKenna 

NEW  YORK. — Kenneth  MacKenna,  who  made 
his  screen  debut  with  Bebe  Daniels  in  “Miss 
Bluebeard’^  has  been  signed  for  an  important 
role  in  “A  Kiss  in  the  Dark”,  which  Frank 
Tuttle  will  begin  soon  at  the  Long  Island  studio. 


Fire  Destroys  Two  Houses 

COBALT,  ONT. — A severe  fire  took  place  here 
on  December  4,  which  wiped  out  the  two  prin- 
cipal theatres  of  the  town,  the  Grand  and  the 
Lyric,  both  being  destroyed  by  the  flames. 


’‘Off  His  Trolley"  is  the  title  of  the 
Sennett  comedy  from  which  these  two 
scenes  are  taken.  Ralph  Graves  is 
the  featured  comedian  in  this  picture 
which  is  for  Pathe  distribution. 


Wages  of  Virtue 

Distributor:  Paramount 
Producer:  Famous  Players-Lasky 
Length:  7,093  feet 

DIRECTOR ALLAN  DAWN 

Author Percival  Wren 

PLAYERS 

Carmelita Gloria  Swanson 

Maiwin Ben  Lyon 

John  Boule Norman  Trevor 

Luigi Ivan  Linow 

Guiseppe Armand  Cortez 

Madame  La  Cantiniere 

Adrienne  d’Ambricourt 

Sergeant  Le  Gros Paul  Panzer 

Le  Bro-way Joe  Moore 

TYPE : Melodramatic  story  of 

Naples  and  Algiers.  A colorful  tale 
of  a tempestuous  girl  and  a stalwart 
lover. 

HIGHLIGHTS:  The  drowning  of 
Guiseppe.  . . . The  flight  to  Algiers. 
. . . Life  in  the  barracks.  . . . Death 
of  Luigi.  . . . Winning  of  Carmelita. 

Story:  Carmelita,  young  Italian  girl, 
saved  from  ending  her  life  by  Luigi, 
strong  man  in  a traveling  show,  joins  the 
show.  Luigi  becomes  jealous  of  Guiseppe, 
a musician  with  the  show,  and  kills  him. 
They  flee  to  Algiers  and  Luigi  joins  the 
army.  He  makes  love  to  a widow,  while 
Carmelita  has  become  the  toast  of  the 
camp.  Marvin,  a handsome  youth,  falls 
in  love  with  Carmelita  and  in  a des- 
perate fight  with  Luigi,  someone  stabs 
Luigi  from  behind.  Carmelita  and  Marvin 
find  happiness  together. 

Smouldering  Fires 

Distributor:  Universal 
Producer:  Universal  Pictures 
Length:  7,312  feet 

DIRECTOR CLARENCE  BROWN 

Authors 

Sada  Cowan  and  Howard  Higgins 

Adaptors Sada  Cowan, 

Howard  Higgins  and  Melville  Brown 

Cameraman Jackson  Rose 

Subtitles Dwinelle  Benthall 

PLAYERS 

Jane  Vale Pauline  Frederick 

Dorothy Laura  La  Plante 

Robert  Elliot Malcolm  McGregor 

Scotty Tully  Marshall 

Lucy Wanda  Hawley 

Kate  Brown Helen  Lynch 

Mugsy George  Cooper 

The  Committee.. ..Bert  Roach,  Billy  Gould, 
Rolfe  Sedan,  Jack  McDonald 
TYPE : Love  story  of  masterly 

woman  who  marries  youth  half  her 
age  and  gives  him  up  when  she  finds 
he  and  her  young  sister  are  in  love 
with  each  other. 

HIGHLIGHTS:  Robert’s  fight  in 
the  factory His  announce- 

ment of  his  engagement  to  Jane  Vale. 
. . . . His  meeting  with  Dorothy. 

. . . Dorothy’s  desire  to  tell  her 

sister  that  she  must  give  up  Robert. 

. . Jane’s  false  denunciation  of 

herself  to  free  Robert  so  that  he  can 
marry  Dorothy. 

Story:  Jane  Vale,  forty  years  old,  and 
successful  manager  of  the  great  manu- 
facturing business  left  her  by  her  father, 
finds  that  she  is  in  love  with  a youth  half 
her  age,  an  employee  of  the  factory.  She 
makes  him  her  assistant.  Gossipy  em- 
ployees force  the  youth  to  be  honor 
bound  to  ask  her  to  become  his  wife. 
Before  the  marriage  her  younger  sister 


"A  Helping  Hand”  looks  like  a good 
title  for  this  Jimmy  Aubrey  comedy 
according  to  the  top  scene.  Aubrey 
seems  to  have  been  caught  in  the  act 
of  helping  himself  to  a tasty  meal. 
F.  B.  O.  distributes  this  comedy. 

comes  home.  She  accuses  the  youth  of 
being  a fortune  hunter.  Later  the  two 
young  folks  fall  in  love  with  each  other, 
but  lack  the  courage  to  tell  the  older 
sister,  and  the  marriage  took  place.  Ere 
long  the  elder  sister  discovered  the  love 
between  her  husband  and  her  sister  and 
convinced  them  she  had  made  a mistake 
and  desired  a divorce,  although  to  do  so 
broke  her  heart. 


NEWSPICTURESj 


INTERNATIONAL  NEWS  No.  99:  Panama 
Canal,  airplane  carrier  takes  “eyes  of  fleet”. — 
Seattle,  Wash.,  record  airedale  family. — States- 
ville. 111.,  opens  new  circular  penitentiary. — 
Jersey  City,  N.  J.,  construction  of  world’s  great- 
est clock.- — New  York,  pictures  sent  by  radio 
across  Atlantic. — Los  Angeles,  Cal.,  Science  rids 
“bearded  lady”  of  her  whiskers. 

PATHE  NEWS  No.  98. — Pictures  sent  from 
London  to  New  York  via  wireless  in  20  minutes. 
— Orting,  Wash.  Fir  tree  harvesters  hard  at 
work  for  Xmas.- — Tokyo,  Japan,  thousands  honor 
Buddhist  saint. — Washington,  Senator  LaFollette 
read  out  of  Republican  party. — Memphis,  Tenn. 
Mrs.  Wm.  Ross,  governor-elect  of  Wyoming, 
visits  relatives. — Chandler,  Okla.,  Catch  a gob- 
bler and  he’s  yours. — Springwells,  Mich.,  Eight 
car  train  derailed  in  night  wreck. — Baltimore, 
Md.,  Army  sinks  Navy,  12-0. 

KINOGRAMS  No.  5036:  Washington,  Con- 
gress opens  session  for  winter. — Boston,  Some- 
thing left  after  war  ships  are  scrapped. — \Vashing- 
ton,  U.  S.  Radio  chief  aids  amateurs. — Beat  Mt. 
N.  Y.,  Great  bridge  thrown  open. — New  York, 
France  honors  David  Belasco. — New  York,  Hand 
picked  boxers  brought  to  America. — Syracuse, 
N.  Y.,  Dog  loses  her  pups,  adopts  kittens. — 
Baltimore,  Kick  of  Army  mule  sinks  Navy. — 
Boston  college  loses  to  Holy  Cross  eleven. 

KINOGRAMS  No.  3037:  “Boy  wonder”  de- 
feats veterans  in  road  race.- — Baseball  crusaders 
return  home  from  Europe,  New  York. — Chicago 
has  biggest  of  all  stock  shows. — San  Francisco, 
world’s  champ  cross  words — a cross  between  soccer 
and  juggling.— Moslem  fanatics  boost  “holy  war” 
at  Tunis,  Africa.- — Washington,  D.  C.,  inspect 
first  of  U.  S.  S.  “V-1”  sea-going  submarines. — 
Newport,  R.  I.,  Navy  bids  for  drill  team  honors. 

FOX  NEWS.  No.  19:  Oakland,  Cal.,  New 
war  fleet  on  Pacific — Many  novelties  in  the 
shops  for  Christmas. — Statesville,  111.,  opens 
latest  thing  in  prisons. — Quimper,  France,  Peas- 
ants of  old  Brittany  attend  yearly  fair.— ;-Seattle, 
Wash.  Mamma  Airedale  teaches  11  puppies  table 
manners. — Army  defeats  Navy  at  Baltimore — 
Thousands  of  holiday  seekers  throng  to  St. 
Moritz  in  Alps. 
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Educational 

THE  OLYMPIA  THEATRE,  New 
Haven,  Conn.,  made  use  of  a novel 
and  effective  exploitation  stunt  in  con- 
nection with  the  Yale-Harvard  football 
game  when  they  printed  several  thou- 
sand blotters  to  resemble  tickets  to  the 
big  gridiron  classic.  The  “tickets”  were 
distributed  on  the  streets  to  passers-by 
and  deposited  in  automobiles  parked 
along  the  streets  before  the  game.  The 
tickets  read;  “You  might  find  it  pretty 
hard  to  secure  a ticket  for  the  Yale- 
Harvard  game,  but  you  will  enjoy  pic- 
tures of  the  game  as  presented  by  Kino- 
grams  at  the  Olympia  theatre,”  and  the 
dates  of  the  showing. 

XXX 

“THE  FAREWELL,”  one  of  Robert  C. 

Bruce’s  wilderness  tales,  issued  through 
Educational,  was  on  the  screen  at  the 
Capitol  theatre.  New  York,  with  the  fea- 
ture “The  Silent  Accuser.”  “The  Fare- 
well” is  called  one  of  the  most  beauti- 
ful of  the  Wilderness  Tales  series  and 
met  with  much  approval  at  the  big 
Broadway  playhouse.  . . . The  Loew 
Circuit,  New  York,  has  booked  the 
Christie  Comedy,  “Why  Hurry?”  with 
Jimmie  Adams  starred,  for  a total  of 
104  days,  to  run  with  “The  Navigator,” 
starring  Buster  Keaton.  This  means 
that  the  Loew  Circuit  in  all  of  its  houses 
devoted  to  pictures  exclusively,  will  pre- 
sent an  all  comedy  bill. 

Chadwick  Pictures  Corp. 

“THE  TOM  BOY,”  fifth  production  in 
the  Chadwick  9 series,  has  been  re- 
ceived in  the  East.  Officials  of  the  com- 
pany, after  viewing  it,  are  decidedly  en- 
thusiastic over  what  it  will  do  when  it 
reaches  theatre.  Dorothy  Devore  and 
Herbert  Rawlinson  are  the  principals  in 
the  cast. 

XXX 

“FLATTERY,”  the  Chadwick  produc- 
tion, which  is  an  extra  attraction  to 
the  series,  has  been  acquired  by  Inde- 
pendent Films,  Inc.,  of  Boston,  and  Cele- 
brated Players  Film  Corporation  of  Chi- 
cago. John  Bowers  and  Grace  Darmond 
feature  in  this  production. 

Associated  Exhibitors 

JACQUELINE  LOGAN,  Gladys  Wal- 
ton, Walter  Miller,  Wilton  Lackaye 
and  Lawford  Davidson  have  been  added 
to  the  cast  of  “The  Great  Air  Mail  Rob- 
bery,” starring  Captain  Charles  Nunges- 
ser,  French  ace.  The  picture  is  in  pro- 
duction at  the  Glendale  studios,  with  T. 
Hayes  Hunter  directing.  It  is  from  an 
original  story  by  Jack  Lait. 

XXX 

“THE  ADVENTUROUS  SEX,”  How- 
ard Estabrook’s  second  production  for 
Associated  Exhibitors,  will  be  published 
February  1.  Directed  by  Charles  Giblyn, 
the  cast  includes  Clara  Bow,  Herbert 
Rawlinson,  Earle  Williams,  Harry  T. 
Morey,  Flora  Finch,  Lillian  Beck,  Edna 
Giblyn  and  others.  . . . C.  C.  Ezell, 
former  Selznick  executive,  has  joined  As- 


sociated Exhibitors  as  special  representa- 
tive. 

Century 

ABE  STERN,  vice-president  of  Cen- 
tury’s Comedies,  announces  that  his 
company  will  release  through  Universal 
five  two  reel  comedies  for  the  month  of 
December.  For  December  3 the  picture 
will  be  “The  Family  Row,”  starring 
Buddy  Messinger.  On  December  10  the 
release  will  be  “Harem  Follies,”  featur- 
ing Bert  Roach,  A1  Alt  and  the  Century 
Follies  Girls.  December  17  will  see  the 
publication  of  the  new  Wanda  Wiley 
picture,  “Present  Arms.”  Edna  Marian’s 
first  starring  vehicle  for  Century  will  be 
issued  on  December  24.  It  is  “Broad- 
way Beauties,”  and  also  features  the  Cen- 
tury Follies  Girls.  For  the  last  of  the 
month  there  will  be  another  Buddy  Mes- 
singer comedy,  “His  First  Degree.”  In 
addition  to  these  named  two-reelers. 
Century  will  release  two  special  produc- 
tions for  Christmas  week.  They  will  be 
a Baby  Peggy,  “Jack  and  the  Beanstalk,” 
and  another  Edna  Marian,  made  espe- 
cially for  the  Yuletide  season,  “My  Baby.” 

XXX 

WITH  THE  recent  acquisition  of  Eddie 
Gordon,  star  comedian.  Century  Com- 
edies now  have  four  big  stars  on  their 
roster.  The  others  are  Wanda  Wiley, 
Edna  Marian  and  A1  Alt.  In  addition 
to  these  stars,  there  are  the  well  known 
Century  Follies  Girls,  Hilliard  Karr,  the 


SCENES  from  two  current  Metro- 
Goldwyn-Mayer  attractions.  Top, 
"His  Hour,"  from  the  Elinor  Glyn 
story.  Bottom,  Robert  Vignola  di- 
recting Hobart  Henley  and  Pauline 
Frederick  in  a scene  from  "Mrs. 
Paramor.” 


comedian  with  the  wide  girth,  and  a 
score  or  more  of  feature  players  who 
specialize  in  character  delineations. 

Producers  Distributing  Corp. 

“CHARLEY’S  AUNT,”  internationally 
famous  stage  farce,  being  transferred 
to  the  screen  by  A1  Christie,  will  be  dis- 
tributed by  Producers  Distributing  Cor- 
poration in  America.  As  a stage  play, 
“Charley’s  Aunt”  is  said  to  hold  the 
money  making  record,  and  big  things 
are  predicted  for  the,  film  interpretation. 
Sydney  Chaplin  heads  an  all-star  cast  in 
the  picture,  which  Scott  Sidney  is  directing. 

XXX 

FOR  DECEMBER  Producers  Distrib- 
uting Corporation  will  issue  a “pan- 
oramic” list  of  subjects  that  cover  Egypt, 
the  Far  West,  and  the  effete  East,  with 
Priscilla  Dean,  Harry  Carey  and  Flor- 
ence Vidor  in  the  stellar  roles.  The  pic- 
tures are  “A  Cafe  in  Cairo”  starring 
Priscilla  Dean  for  December  7.  This 
is  a Hunt  Stromberg  production,  directed 
by  Chet  Withey  from  Izola  Forrester’s 
story.  On  December  21,  “The  Flaming 
Forties”  will  be  issued  starring  Harry 
Carey.  This  is  a story  of  the  Far  West 
during  the  days  of  the  gold  rush.  “The 
Mirage”  starring  Florence  Vidor  will  be 
issued  on  December  28.  This  subject  is 
an  elaborate  adaptation  of  Edgar  Sel- 
wyn’s  stage  play.  It  was  directed  by 
George  Archainbaud  with  Clive  Brook 
opposite  the  star. 

Universal 

“LOVE  AND  GLORY,”  a Jewel  pro- 
duction directed  by  Rupert  Julian  with 
Charles  de  Roche,  Wallace  MacDonald 
and  Madge  Bellamy  in  the  cast  is  is- 
sued by  Universal  this  week.  The  pro- 
duction had  its  world  premiere  at  the 
Lyric  in  New  York  several  months  ago 
. . . Marceline  Day  is  playing  her 
second  leading  feature  role  at  Universal 
City  opposite  Hoot  Gibson  in  “The  Taming 
of  the  West.” 

XXX 

EDWARD  LAEMMLE’S  production  of 
Clarence  Budington  Kelland’s  story  “Mir- 
acle,” now  running  in  the  Ladies  Home 
Journal  will  reach  the  screen  as  “The 
Clash.”  Percy  Marmont  and  Alma  Rubens 
are  featured.  This  is  one  of  the  White 
List  pictures  and  will  be  issued  in  April. 

XXX 

A BETTER  picture  than  “The  Storm” 
is  Carl  Laemmle’s  opinion  of  the  new 
House  Peters  starring  film  “The  Tornado.” 
Mr.  Laemmle  says:  “The  new  House 
Peters  picture  will  be  a greater  success 
than  ‘The  Storm.’  It  certainly  is  getting 
better  reports  and  reviews  at  the  outset. 
‘The  Storm’  had  to  build  up  its  vogue,  but 
‘The  Tornado’  is  getting  the  breaks  right 
from  the  start.” 

Vitagraph 

ALBERT  E.  SMITH,  president  of  Vita- 
graph,  who  returned  to  New  York  re- 
cently from  London,  where  he  attended 
the  English  premiere  of  “Captain  Blood,” 
left  almost  immediately  for  the  Pacific 
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FEATURED  in  No.  8 of  "The  Go- 
Getters”  series,  which  F.  B.  O.  is  pro- 
ducing and  distributing,  is  a steeple 
chase.  Albert  Vaughn  stars  in  this 
series. 

coast.  He  was  accompanied  by  Mrs. 
Smith,  and  expects  to  be  away  until  after 
January  1.  At  Hollywood  Mr.  Smith  will 
confer  with  Vitagraph  directors  regarding 
production  plans  for  future  pictures  on 
Vitagraph’s  1924-25  schedule.  Among  the 
earliest  of  these  are  Basil  King’s  “In  the 
Garden  of  Charity,’’  to  be  produced  by  T. 
Stuart  Blackton,  and  James  Oliver  Cur- 
wood’s  “Baree,  Son  of  Kazan,’’  which  is 
to  be  a David  Smith  production.  Work  on 
“The  Redeeming  Sin,”  starring  Mme.  Alla 
Nazimova,  and  directed  by  Mr.  Blackton, 
and  “Pampered  Youth,”  from  Booth  Tark- 
ington’s  “The  Magnificent  Ambersons,” 
which  David  Smith  is  making,  already  is 
well  under  way. 

XXX 

DIRECTOR  DAVID  SMITH  has  en- 
gaged for  the  Vitagraph  special,  “Pam- 
pered Youth,”  the  same  photographers  who 
helped  to  make  the  same  director’s  pro- 
duction, “Captain  Blood,”  a great  artistic 
as  well  as  dramatic  success,  and  hopes  to 
make  it  as  pictorially  beautiful  as  was  the 
picturization  of  the  Rafael  Sabatini  classic. 
These  camera  experts  are  Steve  Smith,  Jr., 
David  H.  Smith,  Ted  Reed  and  Elmer 
Fryer.  . . . “Greater  than  Marriage,” 

Victor  Hugo  Halperin’s  adaptation  of 
Louis  Joseph  Vance’s  novel,  “Joan  Thurs- 
day,” which  Vitagraph  is  distributing  as 
one  of  its  current  specials,  has  just  had  its 
western  premiere  at  the  Mission  theatre, 
Los  Angeles,  where  it  w’as  warmly  ac- 
claimed. 

Warner  Brothers 

CASTING  HAS  been  started  by  V/ar- 
ner  Brothers  for  “Trapped  in  the  Snow,” 
the  next  picture  in  which  Rin-Tin-Tin  will 
feature.  Julian  Marlowe  and  Mitchell 
Lewis  and  David  Butler  have  been  assigned 
roles.  . . . Warners  will  not  make  “The 
Dear  Pretender”  by  Mrs.  Alice  Roscover, 
this  season.  “On  Thin  Ice”  from  Darryl 
Francis  Zanuck’s  novel  will  take  its  place. 

XXX 

ROBERT  KEABLE,  author  of  “Simon 
Called  Peter”  and  “Recompense”  will 
visit  America  at  the  invitation  of  Warner 


Brothers,  who  are  about  to  start  production 
of  the  latter  novel.  John  Roche,  George 
Seigman,  Charles  Stevens  and  William 
Davidson  have  been  cast  for  parts  in 
“Recompense.”  Monte  Blue  and  Marie  Pre- 
vost  will  have  the  leading  roles. 

XXX 

PHIL  ROSEN  has  completed  “The 
Bridge  of  Sighs,”  his  fourth  production 
for  Warner  Brothers.  . . . Sally  Long, 
one  of  the  chief  reasons  for  the  popularity 
of  “Kid  Boots,”  New  York  stage  success, 
has  been  signed  by  Warner  Brothers. 

B.  P.  Schulberg 

THE  NEWEST  arrival  in  stardom  is 
Alberta  Vaughn,  who  has  just  signed  a 
long  term  contract  with  B.  P.  Schulberg 
to  play  leads  in  his  future  Preferred  Pic- 
tures. Following  featured  roles  in  two 
productions  to  be  made  immediately,  Mr. 
Schulberg  will  star  this  clever  young  come- 
dienne. . . . Schulberg  has  purchased  an 
original  screen  story  entitled  “Free  to 
Love,”  which  will  be  the  first  Preferred 
Picture  to  be  directed  by  Janjes  P.  Hogan 
under  the  long  term  contract  he  signed  last 
week.  Production  on  this  story  will  start 
early  in  December  as  soon  as  Hogan  com- 
pletes shooting  “Capital  Punishment,”  the 
special  upon  which  he  is  now  at  work. 

XXX 

A GROUP  of  important  box-office 
names  has  been  signed  by  Schulberg  to 
comprise  the  cast  of  Gasnier’s  next  Pre- 
ferred Picture,  “The  Parasites.”  Madge 
Bellamy  will  play  the  heroine  of  this  screen 
adaptation  of  Helen  Alartin’s  novel.  Op- 
posite her  will  be  Owen  Moore  with  Mary 
Carr,  Bryant  Washburn  and  Bruce  Guerin 
in  the  supporting  cast.  “The  Parasite”  car- 
ries unusual  advertising  value  resultant 
from  the  large  sale  of  the  novel  generally 
considered  Helen  Alartin’s  best  piece  of 
writing. 

First  NationeJ 

“CHICKIE,”  the  story  by  Elinore  Me- 
herin  which  ran  in  the  Hearst  publi- 
cations is  to  be  adapted  for  screen  produc- 
tion by  Marion  Orth,  who  has  gone  to 
New  York  for  the  task.  Earl  Hudson 
has  his  weather  eye  open  for  leading 
players  for  this  story.  . . . Edwin 

Carewe  has  completed  the  technical  staff 
for  the  production  of  “Aly  Son”  and 
started  work  on  the  photoplay  Decem- 
ber 1,  with  Nazimova  starring,  supported 
by  Ian  Keith,  William  Collier,  Jr., 
Hobart  Bosworth  and  Pauline  Garon. 

XXX 

THE  SOUTH  is  proving  enthusiatically 
receptive  to  “Abraham  Lincoln,”  First 
National  is  informed  by  F.  P.  Bryan, 
Charlotte  manager,  who  reports  a big 
success  for  the  picture’s  showing  at 
three  theatres  of  the  Durham  Amuse- 
ment Company.  . . . Frank  Lloyd  has 

finished  his  production  of  “Judgment,” 
in  which  Antonio  Moreno,  Patsy  Ruth 
Miller,  Ruth  Clifford  and  David  Tor- 
rence are  featured. 

XXX 

“SO  BIG,”  the  Edna  Ferber  story,  star- 
ring Colleen  Moore,  will  be  issued  De- 
cember 28.  First  National  says  that  this 
picture,  directed  by  Charles  Brabin,  will 
easily  rank  among  the  biggest  screen 
plays  of  the  year.  ...  A report  from 
First  National  says  that  the  new  Rich- 
ard Barthelmess  picture,  “Classmates,” 
played  in  125  representative  theatres 
throughout  the  country  on  November  23. 

Fox 

CURWOOD’S  NOVEL,  “The  Hunted 
Woman,”  has  been  put  into  production 
on  the  West  Coast  by  Fox  with  Seena 
Owen  and  Earl  Schenck  in  the  leading 
roles.  John  Conway,  director  of  “The 


Roughneck,”  is  directing  the  new  vehicle. 

Robert  Kerr  is  directing  the 
forthcoming  Fox  comedy,  “Van  Bibber 
and  the  Navy.” 

XXX 

BUCK  JONES’  recently  completed  Fox 
picture  has  been  changed  from  “The 
Man  Who  Knew  Women”  to  “The 
Arizona  Romeo.”  Buck  protested  he 
knew  nothing  about  women.  The  star  is 
now  making  scenes  for  “The  Trail 
Rider,”  which  will  be  issued  February  22. 

XXX 

FLORENCE  GILBERT,  who  has  been 
appearing  in  the  Fox  Van  Bibber  com- 
edies, has  been  signed  to  a contract  by 
the  company.  . . . Edmund  Lowe  has 
completed  another  starring  picture  for 
Fox,  “Ports  of  Call,”  by  Garrett  B.  Fort. 
. . . View  of  the  capture  of  Peking  and 
the  picturesque  climax  of  China’s  paper 
umbrella  civil  war  are  shown  in  Fox 
News,  Vol.  6,  No.  18.  . . . “Gold 

Heels,”  announced  by  Fox  for  publica- 
tion December  7,  will  not  be  issued  until 
December  21. 

Jans  Productions 

AFTER  GETTING  settled  in  his  new 
offices  in  the  Loew  State  theatre  build- 
ing, H.  F.  Jans  decided  that  this  was 
a good  time  for  him  to  get  out  on  the 
road,  so  he  has  left  on  a swing  around 
the  key  cities  to  close  up  the  territory 
still  remaining  open  on  “Playthings  of 
Desire,”  the  first  of  his  new  series  of  in- 
dependent features.  Jans  will  probably 
be  gone  ten  days  or  two  weeks  and  will 
visit  New  England,  Canada  and  the  Mid- 
dle West  before  returning  to  New  York 
to  look  at  the  first  shots  filmed  on  his 
second  production,  “The  Mad  Dancer.” 
All  of  the  Jans  series  will  be  sold  on 
the  “Jans  Plan”  of  outright  purchase. 
The  state  rights  buyer  buys  the  picture 
and  it  becomes  his  property  to  do  with 
as  he  sees  fit.  There  is  no  percentage 
arrangement  in  the  Jans  contract,  thus 


“Capital  Punishment”  according  to  B. 
P.  Schulberg,  has  attracted  much 
advance  interest.  Two  scenes  from 
the  picture  are  shown  above.  It  will 
be  issued  January  1.  Clara  Bow, 
George  Hackathorne,  Elliott  Dexter, 
Mary  Carr,  Robert  Ellis,  Alec 
Francis,  Margaret  Livingston  and 
Joseph  Kilgour  are  in  the  cast. 
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Consolidated  Certified  Prints 


Flying  Fists 
Series 

starring 

Benny  Leonard 

World’s  Lighhveight 
Champion 

Stories  by 
Sam  Heilman 

Directed  by 
Lawrence  Windom 

Cameraman 
Frank  Zucker 

Presented  by 
Ginsberg  and  Wilk 

Consolidated 

CERTIFIED 

PRINTS 

and 

Better  Service 


Flying-  fists  do 
not  fly  too  fast 
for  CERTIFIED 
PRINTS.  Each 
lightning  punch,  each 
shift  and  feint  is 
realistically  repro- 
duced. 

For  unvarying  high 
quality,  for  satisfac- 
tion and  service  that 
is  absolutely  guaran- 
teed, for  “short” 
subjects,  as  well  as 
“features”  leading 
producers  and  dis- 
tributers are  depend- 
ing on  CERTIFIED 
PRINTS. 


The  CONSOLIDATED  FILM  INDUSTRIES,  Inc 


NEW  YORK 


LOS  ANGELES 
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doing  away  with  considerable  bookkeep- 
ing for  the  exchange  man  and  the  dis- 
tributor. 

Principal  Pictures 

HAROLD  BELL  WRIGHT’S  “The 
Mine  with  the  Iron  Door,”  a Principal 
Pictures  Master  Attraction,  will  have  a 
big  first  run  in  Chicago  in  the  Randolph 
theatre.  State  and  Randolph  streets. 
Irving  M.  Lesser,  vice-president  of  Prin- 
cipal, closed  a deal  by  which  the  picture 
opens  at  the  Randolph  on  December  14 
and  will  be  shown  there  for  an  indefinite 
period.  Si  Greiver  of  Greiver  Produc- 
tions has  acquired  the  picture  for  the 
Chicago  territory.  Ted  Malone  of  Prin- 
cipal’s exploitation  staff,  will  handle  the 
details  of  the  Chicago  run,  under  the 
supervision  of  Mr.  Lesser. 

Pathe 

HAL  ROACH’S  feature  production, 
“The  White  Sheep,”  heads  the  pro- 
gram of  pictures  issued  by  Pathe  for 
the  week  of  December  14.  Glenn  Tryon 
and  Blanche  Mehaffey  are  the  principals 
in  this  six  reel  production  which  Roach 
wrote  and  directed.  For  December  14 
are  also  published  the  third  publication 
of  the  sixth  series  of  the  “Our  Gang” 
comedies  called  “The  Mysterious  Mys- 
tery,” a two  reel  Mack  Sennett  comedy 
starring  Ralph  Graves,  and  the  tenth 
episode  of  the  Pathe  Serial,  “Ten  Scars 
Make  a Man.” 

XXX 

CHARLES  RAY’S  second  picture  made 
at  the  Thomas  H.  Ince  studios  has 
been  changed  from  “The  Desert  Fiddler” 
to  “Percy.”  . . . Harold  Lloyd’s  lat- 

est production,  “Hot  Water,”  opened  an 
indefinite  run  at  B.  S.  Moss’  Cameo  thea- 
tre, New  York,  after  playing  three  weeks 
at  the  New  York  Mark  Strand.  The 
“Our  Gang”  comedy  just  completed 
under  the  title  of  “In  New  York”  has 
been  definitely  named  “The  Big  Town.” 

XXX 

“THE  GIRL  VIGILANTE,”  new  Pathe 
serial,  featuring  Mahlon  Hamilton  and 
Vivian  Rich,  will  include  the  following 
cast:  W.  T.  Quinn,  Roy  E.  Bassett, 
Fred  De  Silva,  Omar  Whitehead,  H. 
McDowell,  William  Dale,  Lillian  Gale, 
Gus  Seville  and  others.  . . . Southern 
Enterprises  has  booked  Pathe’s  “Death 
Ray”  picture  over  its  entire  circuit. 


RALPH  ^ GRAVES  is  featured  in 
“Love’s  Sweet  PifHe,"  a new  Mack 
Sennett  comedy  for  Pathe. 


F.  B.  O. 

EIGHT  PICTURES  starring  Evelyn 
Brent,  two  of  which  are  completed, 
and  six  special  attractions  with  all-star 
casts  comprise  the  production  program 
of  Gothic  Productions.  The  pictures 
will  be  made  between  now  and  next 
autumn.  . . . The  building  program 

of  F.  B.  O.  on  the  Coast  is  under  way 
following  conferences  between  J.  I. 
Schnitzer,  vice-president.  General  Manager 
B.  P.  Fineman  and  Art  Director  Frank 
Ormston. 

XXX 

EIGHT  AIRPLANES  are  to  be  used  in 
Van  Pelt-Wilson  Productions  in  mak- 
ing “The  Cloud  Rider,”  second  of  their 
aviation  stunt  melodramas  for  F.  B.  O. 
. . . A1  Santell  has  started  direction 

of  Elaine  Hammerstein  in  “Parisian 
Nights.” 


Paramount 

OVER  THREE  HUNDRED  news- 
papers in  the  United  States  are  using 
the  serialization  of  Wallace  Irwin’s 
novel,  “The  Golden  Bed,”  prepared  by 
the  Paramount  publicity  department  as 
an  advance  broadcasting  of  the  produc- 
tion which  Cecil  B.  De  Mille  is  making, 
it  is  announced.  The  novel  has  been  ar- 
ranged into  fifty  episodes  of  two  thou- 
sand words  each,  and,  according  to  the 
requirements  of  the  newspaper,  is  fur- 
nished in  mat  or  ealley  form.  Charles 
E.  McCarthy,  head  of  the  Paramount 
publicity  department,  states  that  exhibi- 
tors can  obtain  this  service  for  their 
leading  local  paper  by  applying  to  the 
exploitation  representative  in  the  near- 
est Paramount  exchange.  This  news- 
paper serial  automatically  connects  it- 
self with  the  engagement  of  the  picture 
at  the  local  theatre  because  the  news- 
papers now  running  the  story  and  those 
sending  in  requests  for  the  serial  agree 
to  mention  the  complete  billing  of  the 
picture,  and  the  serial  is  timed  to  end 
shortly  after  the  picture  opens  at  the 
local  theatre. 

Metro-Goldwyn-Mayer 

HARRY  RAPF,  in  company  with  Mar- 
cus Loew,  is  headed  for  New  York 
from  the  West  Coast.  Rapf  is  on  the 
trail  of  screen  material  and  expects  to 
stay  in  New  York  until  Louis  B.  Mayer 
returns  from  Europe.  . . . Louise 

Fazenda  has  joined  Robert  Z.  Leonard’s 
cast  making  “Cheaper  to  Marry,”  Samuel 
Shipman’s  play. 

XXX 

A NEW  DOG  STAR  is  winning  praise 
from  critics  and  the  public.  He  is 
Peter  the  Great,  star  of  “The  Silent  Ac- 
cuser.” Everything  indicates  that  Peter 
is  right  at  the  top  in  his  profession. 

Mae  Murray  has  started  pro- 
duction of  “The  Merry  Widow”  under 
the  direction  of  Eric  Von  Stroheim. 

XXX 

“CHU-CHIN-CHOW”  screen  version  of 
Herbert  Wilcox’s  stage  thriller,  in 
which  Betty  Blythe  features,  will  be  is- 
sued by  Metro-Goldwyn  January  5. 

. . . “The  Dixie  Handicap”  has  been 
decided  upon  as  the  title  of  the  Reginald 
Barker  production  formerly  called 
“Dixie.”  Frank  Keenan,  Claire  Windsor 
and  Lloyd  Hughes  are  in  it. 


Where  to  Book  the  8 Columbia  Pictures 


Commonweeilth  Film  Corp. 

New  York 

All  Star  Features  Dist. 

San  Francisco,  Cal. 

Greater  Features,  Inc. 

Seattle,  Wash. 

Celebrated  Players  Film 
Corp. 

Milwaukee,  Wis. 

Federated  Film  Exchange 
Co. 

Pittsburgh,  Pa. 

Grater  Features,  Inc. 

Salt  Lake  City,  Utah 

All  Star  Features  Dist. 

Los  Angeles,  Cal. 

Dominion  Films,  Ltd. 

Montreal,  Canada 


De  Luxe  Film  Co. 

Philadelphia,  Pa. 

Creole  Enterprises,  Inc. 

New  Orleans,  La. 

Fontanelle  Feature  Film  Co. 

Omaha,  Neb. 

Friedman  Film  Corp. 

Minneapolis,  Minn. 

Standard  Film  Service  Co. 

Cincinnati,  Ohio 

Standard  Film  Service  Co. 

Detroit,  Mich. 

Dominion  Films,  Ltd. 

St.  John,  N.  B.,  Canada 
Foreign  Rights 

Inter-Ocean  Film  Corp. 

New  York  City 


Standeurd  Film  Service  Co. 

Cleveland,  Ohio 

Renown  Pictures,  Inc. 

Chicago,  111. 

Independent  Film  Co. 

Kansas  City,  Mo. 

Columbia  Pictures  Corp. 

St.  Louis,  Mo. 

Independent  Films,  Inc. 

New  Haven,  Conn. 

Freedom  Film  Corp. 

Rochester,  N.  Y. 

Greater  Features,  Inc. 

Denver,  Colo. 


Independent  Film,  Inc. 

Boston,  Mass. 

H.  Lieber  Co. 

Indianapolis,  Ind. 

Exhibitors  Film  Exchange 

Washington,  D.  C. 

Dominion  Films,  Ltd. 

Toronto,  Canada 

Creole  Enterprises,  Inc. 

Atlanta,  Ga. 

Creole  Enterprises,  Inc. 

Dallas,  Texas 

Greater  Features,  Inc. 

Butte,  Mont. 
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The  Midnight  Express'Third  ofThis  Marvelous  Series  of  Eight 


Holds  suspense  every  minute, 
fights  galore,  no  sex  stuff,  a cli- 
max hard  to  improve  upon.  There 
is  nothing  but  clean,  wholesome 
action  and  it  will  please  the  most 
critical. 

Reviewed  by  Len  Morgan 
Exhibitors  Trade  Review 


As  a box  office  attraction  we  can 
say  it  is  a whiz.  It  held  our 
^ attention  to  the  very  last  inch  and 
that  is  more  than  we  can  say  for 
many  other  pictures  we  have  seen. 

Reviewed  by  Tom  Waller 
M.  P.  World 

There  is  no  doubt  the  film  will 
I prove  an  asset  at  the  box  office. 
For  one  thing  it  is  crammed  with 
exciting  action,  considerable  sus- 
I pense  and  moves  vigorously  once 
( its  characters  are  firmly  planted. 

Reviewed  by  Laurence  Reid 
M.  P.  News 

* * * the  story  is  unfolded 

with  skill  and  imagination.  In 
“The  Midnight  Express”  one  sees 
a film  which  is  carefully  edited 
and  well  titled.  The  interest  of 
the  story  is  maintained  through- 
out. 

Reviewed  by  Mourdant  Hall 
New  York  Times 


PfiESENn 


Sidetracked 


THE  Story  of  a Railroad 


/ais  At-L  STAF?  Cast  . 

GEORGE  W.  HILL  PRODUCTION 


The  film  is  filled  with  action. 
William  Haines  is  well  cast  as  the 
hero.  Miss  Hammerstein  is  most 
charming.  * * * and  while 

melodrama  reeked  “The  Midnight 
Express”  dashed  safely  by — and  I 
swear,  I shrieked. 

Reviewed  by  Rose  Pelswick 

New  York  Evening  Journal 

For  a thrilling  ride  up  a dan- 
gerous grade,  for  a fight  that’s  a 
two-fisted  fight,  and  for  lovely 
pictures  of  gracious  Elaine  Ham- 
merstein, “The  Midnight  Ex- 
press” is  sound  film  fare.  The 
Climax  is  a whiz  for  action. 
Everything  happens  that  could 
and  couldn’t  happen. 

Reviewed  by  Mildred  Spain 
Daily  News 

A gripping  yarn,  full  of  fight 
and  punch  scenes.  Sure  fire 
stuff.  If  excitement  makes  a 
picture  this  picture  is  made. 

Reviewed  by  Joseph  Fliesler 
New  York  Morning  Telegraph 

Good  Box  Office  number  that 
will  bring  them  in  and  send  them 
out  satisfied.  Has  a lot  of  old- 
fashioned  but  valuable  audience 
appeal. 

Film  Daily 

“The  Midnight  Express”  is 
frankly  a “mad”  melodrama,  but 
it  is  a glorious  film  of  an  express 
train  and  its  gigantic  engine. 
Anyone  cherishing  a soft  spot  in 
his  heart  for  the  chuggers  of  the 
rail  and  the  men  who  care  for  the 
safety  of  the  travelers  will  revel 
in  this  picture. 

Reviewed  by  Dorothy  Herzog 
Daily  Mirror 
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LETTERS 
From  Readers 

A forum  at  which  the  exhibitor 
is  invited  to  express  his  opinion 
on  matters  of  current  interest. 
Brevity  adds  forcefulness  to  any 
statement.  Unsigned  letters  will 
not  be  printed. 


Wants  Everyone  to  Read  “Herald” 

SOLDIER,  KAN. — To  the  Editor:  How 
has  the  small  town  (and  maybe  large 
town)  exhibitors  existed  in  the  past  with- 
out the  help  of  the  Exhibitors  Herald  to 
right  their  wrongs? 

We  now  have  a chance  to  give  the 
crooked  producer  and  exchange  “hell”  and 
warn  our  friend  exhibitors  of  producers 
and  exchanges  who  deliberately  send  out 
poor  film  and  substitute  on  all  occasions. 
There  is  much  talk  on  “the  producer 
getting  all  I take  in  at  the  box  office,”  but 
so  does  the  implement  manufacturer  and 
the  fellows  who  make  radios,  and  what 
about  a dollar  golf  ball  and  the  $15.00 
driver?  It  is  a cinch  you  can’t  drink  boot- 
leg on  a rainwater  income.  If  you  can’t 
handle  the  big  pictures  buy  the  cheaper 
ones  or  stay  out  of  the  game. 

I notice  a lot  of  kicking  on  the  contract 
for  “The  Covered  Wagon.”  The  price  is 
very  high,  just  like  good  whiskey.  You 
don’t  have  to  buy  it,  but  if  you  do,  you 
can  make  some  money  in  a small  town 
provided  the  weather  conditions  are  favor- 
able. We  cleared  a nice  sum  on  a two  days’ 
run,  two  shows  a day,  besides  paying  Para- 
mount a big  price  for  their  picture,  and  we 
are  only  a town  of  three  hundred  and  forty- 
two,  and  besides  the  picture  was  shown  in 
the  largest  town  near  here  just  ten  days 
previous  to  our  showing,  but  none  of  our 
patrons  attended.  They  patronize  home  in- 
dustry. 

If  your  city  and  surrounding  country 
will  not  support  you  on  good  pictures,  give 
them  cheap  trash,  as  that  class  do  not 
not  know  the  difference  between  a good 
and  poor  picture.  We  are  very  fortunate 
in  having  the  town  and  county  with  us. 
Our  ministers  and  business  men  support 
us,  and  we  never  run  a picture  if  it  inter- 
feres with  a church  service.  And  never  on 
a Sunday.  The  majority  of  people  living 
in  the  smaller  towns  believe  in  going  to 
church  Sundays,  so  why  should  the  minor- 
ity interfere  and  want  open  theatres  on 
Sunday.  Keep  the  good-will  of  your  town. 

Some  producers  and  their  exchanges  and 
some  independent  exchanges  are  really  hu- 
man. They  are  fortunate  in  having  com- 
petent and  square  managers  and  really 
likable  salesmen  (I  even  take  some  of 
them  out  to  play  golf.  Yes,  we  have  a 
golf  course  in  this  little  place  of  three 
hundred  and  forty-two  of  forty-six  mem- 
bers on  a twenty-five  acre  field  and  nine 
holes).  Some  producers  must  comb  the 
world  in  search  for  undesirables  to  manage 
their  exchanges,  and  some  of  the  inde- 
pendent exchanges  are  worse  yet.  About 
35  per  cent  of  the  picture  business  is  in 
a deplorable  condition.  The  class  of  men 
connected  with  it  are  crooks  in  that  they 
mean  to  get  business  by  any  method,  fair 
or  foul.  They  are  avaricious,  ill-mannered. 
The  niceties  of  society  are  lost  to  them. 
Croak  the  other  fellow,  but  get  the  money. 
But  this  is  about  the  way  it  is  in  any 
other  industry.  “Too  bad,  too  bad.” 

But  I am  speaking  of  the  35  per  cent, 
the  other  65  per  cent  will  deal  fair  with 
you,  and  of  these  we  exhibitors  must  deal 
fair,  but  of  the  others  we  must  keep  re- 
porting on  our  pictures  and  telling  our 
troubles  to  the  Exhibitors  Herald;  and 


when  our  membership  grows  larger  and 
many  adverse  reports  on  any  certain  pro- 
ducer’s pictures,  or  ill  treatment  from  ex- 
changes, why  we  will  quit  spending  our 
money  with  them,  and  then  they  will  cease 
to  exist. 

Our  reporting  membership  ought  to  be 
5,(K)0  exhibitors.  “What’s  the  matter?” 
Get  busy  and  join  and  then  watch  your 
business  get  better  because  you  will  be  able 
to  select  a better  picture  than  you  do  now 
by  haphazard  guessing.  This  sure  is  long- 
winded,  but  I have  to  get  it  out  of  my 
system. 

In  some  parts  of  this  article  the  lan- 
guage used  may  appear  too  strong,  and 
yet  what  an  exhibitor  has  to  go  through 
sometimes  is  awful,  and,  if  he  wrote  an 
article  on  the  spur  of  the  moment,  I doubt 
whether  it  would  be  mailable.  How  do 
you  fellows  feel  on  non-arrival  of  films, 
substitution,  bad  prints,  the  bother  of  going 
to  the  Film  Board  to  get  a deposit  back, 
etc.,  etc? 

Why  a lot  of  companies  don’t  even  trust 
their  own  managers  to  accept  a contract. 
It  must  be  sent  to  the  home  office  for  ap- 
proval or  rejection.  Fine  lot  of  confidence 
they  have  in  some  of  their  fine  and  able, 
loyal  managers.  We  haven’t  had  any 
trouble  lately,  because  we  have  weeded  out 
the  undesirables. 

Why,  hasn’t  the  “Herald  Only”  Club  sev- 
eral thousand  members  ? Get  busy,  you 
fellows,  and  join  and  let  us  have  a few 
thousand  members  by  early  summer.  I 
don’t  know  how  many  exhibitors  there  are 
in  this  country  and  Canada,  but  we  ought 
to  have  75  per  cent.  How  will  we  accom- 
plish this?  Get  busy,  some  of  you  brain- 
zuonders,  and  suggest  how  to  get  5,000  re- 
porting members. — Mayer  Shoyer,  M.  W. 
theatre.  Soldier,  Kan. 


What  Do  Others  Think? 

PROVIDENCE  R.  I.— To  the  Editor: 
In  my  letter  about  two  weeks  ago  protest- 
ing against  the  practice  of  producers  run- 
ning each  serial  episode  scenes  from  the 
episode  preceding  was  a complaint  which 
I know  of  many  exhibitors  who  have  been 
denouncing  this  practice. 

I have  been  protesting  against  this  prac- 
tice to  salesmen  since  they  started,  and 
one  salesman  told  me  before  I wrote  the 
other  letter  that  every  producer  was  doing 
the  same,  hut  I did  not  quite  agree  with 
him,  as  I have  played  seven  episodes  of 
“Iron  Man”  and  every  episode,  with  the 
exception  of  episode  No.  6,  was  padded 
with  about  300  to  400  ft.  on  first  reel  with 
scenes  from  the  preceding  episode. 

I am  also  playing  “Fortieth  Door,”  Pathe 
serial,  and  have  played  episode  1 and  2 
and  episode  No.  2 started  where  episode 
No.  1 left  off,  so  I hope  Pathe  continues 
this  way. 

I had  suggested  to  the  salesman  to  put 
out  a questionnaire  to  each  serial  exhibitor, 
and  this  way  they  could  know  what  the 
exhibitor  wants,  but  not  try  to  hammer  it 
in  an  exhibitor’s  head  about  pictures  with 
straight-from-the-shoulder  talks.  “They’re 
the  joke.” 

Will  your  valuable  magazine  come  soon 
with  a questionnaire  of  this  nature,  and 
only  this  way  can  we  know  what  the  ma- 
jority of  exhibitors  want  of  serials?  If 
mv  opinion  is  wrong,  I’ll  apologize. — 
William  Bosse,  Jr.,  La  Sirena  theatre. 
Providence,  R.  I. 


Declares  Dividend 

(Special  to  Exhibitors  Herald) 

NEW  YORK,  Dec.  9.  — Independent 
Pictures  Corporation  of  which  Jessee  J. 
Goldburg  is  president  last  week  declared 
a fifteen  per  cent  cooperative  dividend  on 
its  outstanding  capital  stock.  With  this 
new  figure,  the  total  for  the  year  is  now 
thirty-five  per  cent,  it  is  learned. 


PURELY 

Personal 

Interesting  news  about  exhibitors 
and  people  with  whom  they  come 
into  direct  contact.  Readers  are 
invited  to  contribute  items  for 
publication  in  this  column.  Ad- 
dress them  to  “Purely  Personal.” 


A.  G.  Miller  of  Atkinson,  Neb.,  has 
purchased  the  Lyric  theatre,  Cllay  Center, 
Neb.,  from  Jack  Koch.  There’s  also  a 
cheerful  word  for  us  in  his  letter  contain- 
ing this  news.  Mr.  Miller  says,  “If  I 
couldn’t  get  the  Herald  I would  never  open 
up.” 

* 

Joseph  Walter  writes  that  the  new  Tem- 
ple theatre  under  construction  at  Sanford, 
N.  C.,  will  be  completed  about  January  1. 
The  house  will  seat  650. 

* 

Paul  W.  Whitcomb  of  Paul  W.  Whit- 
comb productions,  Newton  Highlands, 
Mass.,  has  left  for  a two  weeks  sojourn  in 
Hollywood  before  starting  his  next  pro- 
duction at  Newton  Highlands. 

* 

Clara  Roonie,  cashier  at  the  Ohio  the- 
atre, Indianapolis,  fainted  recently  when  a 
negro  approached  her  cage,  thrust  a re- 
volver through  the  window  and  demanded 
the  day’s  receipts.  Persons  passing  said 
the  negro  hesitated  for  a moment  at  this 
surprising  turn  of  events,  then  pocketed 
his  revolver  and  walked  away. 

* 

The  Iowa  Theatres  Co.,  Mason  City,  la., 
has  taken  over  the  Palace  theatre  at  Rock- 
ford, la.  The  Iowa  Theatres  Co.  owns 
the  Star  at  Mason  City  and  the  Empress 
and  Regent  at  Cedar  Falls,  la. 

* 

The  W.  J.  Lytle  interests  of  San  An- 
tonio have  taken  over  the  Cozy  theatre  at 
Houston,  Texas,  from  Gabriel  Laskin.  Mr. 
Laskin,  who  has  controlled  the  house  for 
seven  years,  has  gone  to  California,  where 
he  expects  to  continue  in  the  show  business. 

H.  E.  Ulrich,  who  has  been  manager 
of  the  Shamberg  theatre  at  Junction  City, 
Kan.,  has  been  appointed  manager  of  the 
Midland  and  Royal  theatres  in  Hutchinson, 
Kan.,  succeeding  Ed  Haas,  who  has  re- 
signed to  accept  a position  with  Famous 
Players-Lasky  Corporation. 

* 

F.  L.  Woodard  has  bought  The  Star 
theatre  at  Nemaha,  Neb.,  from  M.  F.  Quil- 
lier,  the  former  owner.  Ray  Per'sall  of 
Johnson,  Neb.,  has  bought  the  Opera  House 
at  Wood  Lake,  Neb.  R.  H.  Deahl  bought 
the  Ideal  theatre  at  Omaha  recently.  Mrs. 
Dilsaver  has  bought  the  picture  theatre  at 
Garden  Grove,  la.  H.  H.  Prime  and  R.  V. 
Evans  have  bought  the  Lyric  theatre  at 
Boone,  la. 

* 

Walter  and  William  Creal,  owners  of 
the  Suburban  theatre  at  Omaha,  have 
broken  ground  for  a new  Suburban  theatre 
at  Twenty-fourth  Street  and  Ames  Avenue 
in  Omaha.  The  house  is  to  have  a seating 
capacity  of  500,  and  is  to  cost  $30,000.  It 
is  to  be  40x112  feet  in  dimensions. 

* 

D.  C.  Frew  has  purchased  the  Royal 
theatre,  Zuke  City,  Ark.,  from  W.  L. 
Johnson.  The  J.  and  J.  theatre,  Hume, 
111.,  will  continue  under  the  management  of 
the  wife  of  the  owner.  George  Fissell 
and  Robert  Tecue  are  the  new  owners  of 
the  Piedmont,  Mo.,  Princess  theatre. 


D ecember  20,  1 924 


EXHIBITORS  HERALD 


65 


From  studio  to  screen 


EASTMAN  FILM 


Just  as  in  the  studio  where  East- 
man Negative  Film  makes  the  most 
of  the  cameraman’s  skill,  so  in  the 
theatre  Eastman  Positive  Film  carries 
quality  through  to  the  screen. 


Look  for  the  identification 
“Eastman”  “Kodak”  in  the 
film  margin. 


EASTMAN  KODAK  COMPANY 

ROCHESTER,  N.  Y. 
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presents 


THE  WESTERN 


Produced  by 
Independent 
Pictures  Corp. 


tM  a flashing  fast  action  western, 
piiiy*  super  charged  with  thrilling  ad- 
venture and  red  hot  romance. 


FILM  BOOKING  OFFICES 

723  Seventh  Ave.  New  York  Exchanges  Everywhere 
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‘-What  the  Picture  Did  For  Me” 

VERDICTS  ON  FILMS  IN  LANGUAGE  OF  EXHIBITOR 

Copyright,  1924 


This  is  the  original  exhibitors*  reports  department,  established  October  14,  1916. 

Beware  of  cheap,  misleading  imitations. 

“What  the  Picture  Did  for  Me”  is  the  one  genuine  source  of  exhibitor-written  box  office 
information. 

Address:  “What  the  Picture  Did  for  Me,”  EXHIBITORS  HERALD,  407  South  Dearborn 
Street,  Chicago,  III. 


Associated  Exhibitors 

TOILERS  OF  THE  SEA,  with  a special  cast. — 
Here  is  a picture,  overlooked  in  the  flood  of  sex 
Stull,  that  will  please  your  patrons.  Filled  with 
heart  interest  and  thrills  enough.  You  will  do 
well  to  run  this.  Six  reels. — C.  C.  Dunsmoor, 
Legion  theatre,  Marshalltown,  la. — ^Neighborhood 
patronage. 

DAVID  COPPERFIELD,  with  a special  cast. — 
A good  program  picture  for  people  that  have  read 
Dickens’  works.  Others  don’t  know  what  it  is 
all  about. — Bert  Silver,  Silver  Family  theatre, 
Greenville,  Mich. 

CONQUERING  THE  WOMAN,  with  Florence 
Vidor. — This  pleased  about  the  best  of  anything 
we  have  had  from  this  firm  in  a good  while. — 
Adam  Hornung,  Victor  Opera  House,  Victor, 
Mont. — General  patronage. 

DAUGHTERS  OF  TODAY,  with  Patsy  Ruth 
Miller.— A picture  of  the  jazzy  younger  crowd 
that  is  overdrawn. — Ben  L.  Morris,  Temple 
theatre.  Bellaire,  O. — General  patronage. 

THE  MAN  BETWEEN,  with  a special  cast. — A 
very  good  picture  in  spite  of  the  fact  that  every 
scene  except  the  one  on  the  lawn  were  stage 
scenes.  Stage  snow  scenes  were  so  artificial,  but 
the  story  real  interesting,  and  well  handled  by 
stars  who  were  very  pleasing  to  the  eyes.  Six 
reels. — Adam  Hornung,  Victor  Opera  House,  Vic- 
tor, Mont. — General  patronage. 

TIMOTHY’S  QUEST,  with  a special  cast. — 
Picture  fair,  but  did  not  draw  enough  to  pay 
expressage  on  the  film.  Only  suitable  on  a 
double  bill.  This  seemed  to  please  about  30  per 
cent.  Whatever  you  do  don’t  run  it  on  its  own 
strength,  as  it  isn’t  strong  enough  to  please  any 
patron.  Print  on  this  was  good.  Seven  reels. — 
Geo.  Khattar,  Khattar’s  theatre,  Sydney,  N.  S.. 
Canada. — General  patronage. 

THE  LAW  9F  COMPENSATION,  with  Norma 
Talmadge. — Reissue  of  an  old  picture.  We  dreaded 
to  face  our  audience  after  showing  it  and  stayed 
in  the  orchestra  pit  until  they  were  all  out  and 
were  amazed  next  day  to  have  a lot  of  folks 
hunt  us  up  to  tell  us  it  was  the  best  picture  they 
had  ever  seen.  We  frankly  believed  they  were 
kidding  us,  but  so  many  of  our  best  patrons 
priused  it  that  we  admit  once  more  that  an  ex- 
hibitor can  never  tell  what  will  go  over.  It  takes 
a little  serious  sob  stuff  to  please  some  of  them 
any  time  and  this  has  it.  The  photography  is 
dark,  and  the  acting  is  not  so  much,  but  the  story 
is  what  they  liked  and  all  these  defects  went 
unnoticed.  You  can  get  this  cheap  and  Norma 
will  help  to  get  them  in.  Five  reels. — Dinsmore 
& Son,  Majestic  theatre.  Weiner,  Ark. — Neigh- 
borhood patronage. 

Chadwick 

THE  FIRE  PATROL,  with  Madge  Bellamy. — 
Here  is  a real  melodrama.  Well  directed,  good 
photography,  and  acting  especially  good  by  the 
star.  A picture  that  will  compare  with  any  of 
the  trust’s.  When  a State  Righter  company 
makes  a good  picture  give  them  support,  Brothers. 
Seven  reels. — C.  C.  Dunsmoor,  Legion  theatre, 
Marshalltown,  la. — Average  patronage. 

MEDDLING  WOMEN,  with  Lionel  Barrymore. 
— Yes,  it’s  one  of  Chadwick’s  Nine  and  it  is  twice 
as  good  as  39  of  the  40.  A picture  that  will 
make  you  money  and  satisfy.  Elegantly  staged, 
good  direction,  and  photography  cannot  be  beat. 
On  a par  with  anything  you  have  shown.  Six 
reels. — C.  C.  Dunsmoor,  Legion  theatre,  Marshall- 
town, la. — Neighborhood  patronage. 

F.  B.  0. 

TRIGGER  FINGERS,  with  Bob  Custer. — ^Very 
good  and  will  please  those  who  like  Westerns. 
Plenty  of  action.  Film  new.  Five  reels. — Ryan 
& Kundert. — Empress  theatre,  Beresford,  S.  D. 

TRIGGER  FINGERS,  with  Bob  Custer.— This 
was  our  Monday  night  offering.  Ran  a News 


Ticket  Sale 
for  Week  Is 
71.1%  Good 

Business  is  71.1%  good,  ac- 
cording to  exhibitors’  box  office 
reports  received  this  week. 

with  it.  A fair  Western  for  those  who  like 
them  rough.  It  is  one  of  the  kind  where  the 
hero  cleans  up  a housefull  and  rescues  the  girl, 
and  they  live  happy  for  ever  after.  If  you  like 
that  kind,  buy  it.  Six  reels. — P.  W.  Quinlin, 
Ideal  theatre,  Chateaugay,  N.  Y. — Small  town 
patronage. 


THUNDERING  HOOFS,  with  Fred  Thomson.— 
Just  like  the  first  series,  this  is  very  good.  If 
they  will  keep  him  as  straight  Western  and  don’t 
try  to  make  a comedian  of  him  or  start  feeding 
him  “Hank  the  Eighth’’  or  “Louie  the  Fourteenth" 
stories,  he  will  be  able  to  keep  his  following.  Film 
new.  Five  reels.  — Ryan  & Kundert,  Empress 
theatre,  Beresford,  S.  D. 

THE  MILLIONAIRE  COWBOY,  with  Maurice 
Flynn. — This  picture  seemed  bo  please  everyone. 
Star  new  here  but  had  very  good  business.  As  a 
program  picture  it  is  all  right.  Five  reels. — C.  L. 
Brown,  Dreamland  theatre,  Fullerton,  La.- — Small 
town  i)atronage. 

THERE’S  MILUONS  IN  IT,  with  Catherine 
Calvert. — A good  story  with  lots  of  action,  but 
did  not  make  much  of  a hit  with  my  patrons,  as 
the  acting  was  mediocre.  With  a good  American 
east,  it  would  have  been  a knockout.  Film  good. 
Six  reels. — Hardy  Carlson,  Opera  House,  Volin. 
S.  D. — Small  town  patronage. 

LIFE’S  GREATEST  GAME,  with  Johnnie 

Walker. — This  is  as  good  as  the  average  Johnson 
production.  Three  sheets  are  good  but  one  sheets 
are  extra  poor,  at  least  what  I got  was.  ’They 

only  sent  me  one  style.  I put  this  on  with  a 

“Dempsey”  for  Thanksgiving  at  a raised  admis- 
sion and  pleased  those  who  came. — Not  so  many 
came.  Seven  reels. — Sam  Minich,  Electric  theatre, 
Chillicothe,  Mo. — General  patronage. 

LIFE’S  GREATEST  GAME,  with  Johnnie 

Walker. — A baseball  story  that  was  pretty  good 


BILL  CODY 

Signed  for  Five  More  Years  on  the  Merits  of  His  Brilliant 
Work  in  the  Series  of  Eight  Sizzling  Rapid-fire  Westerns 
Being  Distributed  by  State  Right  Exchanges  Eveiywhere. 

Produced  and  Distributed  by 

INDEPENDENT  PICTURES  CORP. 

1540  BROADWAY,  NEW  YORK  CITY 


For  Release  in  December — Now  Booking 


PRODUCERS  DISTRIBUTING  CORPORATION 


HARRY  CAREY 


mm 


BRET  HARTE 

adapted  0/ 
HARVEY  GATES 
PifiecreD  (jv 

TOM  rORMAN 
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“Herald  Only”  Club 

"Because  the  ‘HeraUT  iras  the  pioneer  in  this  field,  and  because 
we  will  have  a better  journal  to  which  to  turn  for  guidance  if  we 
soluilv  contribute  to  the  same  one,  just  as  long  as  the  ‘Heraldf 
keeps  up  its  high  standard  of  service  I shall  write  solely  for  this 
magazine." — Philip  Rand,  Rex  theatre,  Salmon,  Idaho. 
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SAUNDERS,  E 129 

SCHMIDT,  J.  W 92 

SELK,  H.  G 138 

SHDUP.  W.  J 189 

SHOYER,  Dr.  M 183 

SILVER  & SON,  W.  H 120 

SIMPSON,  C.  H 157 

SITTON  & SON,  A.  P 151 

SMITH,  Mrs.  R.  B 142 

SMITH,  R.  W 217 

SPAINHOUR,  C.  A 100 

STANTON,  M 27 

STARKEY,  G.  C 17 

STEEL,  A 98 

STETTMUND,  H.  G 6 

STEVENSON,  G 160 

SUSZYCKI,  A.  A 99 

SWARTOUT,  E.  W 35 

TALBERT,  J.  H 162 

THOMPSON,  H.  P 21 

TILLER,  J 29 

TOPE,  G.  W 119 

VAN  ALSTYNE,  L.  A 187 

VAN  NOY,  H 36 

VAN  STRATT,  W.  J 118 

VAUGHAN,  G 53 

VEATCH,  A.  L. 65 

VETTER,  E.  H 153 

WENGER,  R.  S 181 

WERNER,  A.  C 146 

WETZ,  J.  H. 140 

WHARTON,  E.  L 79 

WILCOX,  L.  M 185 

WHITE,  D.  A 84 

WILLIAMS.  E.  J 146 

WILLIAMS,  J.  M 93 

WILLIAMSON,  A.  E 155 

WINTERBOTTOM,  W 18 


but  somehow  did  not  draw  and  left  the  audience 
cold.  Their  circus  heralds  played  up  the  fact 
that  actual  scenes  of  Giants  and  Yanks  were 
used  and  I think  it  was  a mistake  to  use  the 
heralds.  Fans  don’t  care  for  past  series  and 
perhaps  had  an  idea  that  there  was  no  story. 
Seven  reels. — P.  G.  Estee,  S.  T.  theatre,  Parker, 
S.  D. — Small  town  patronage. 

THE  SPIRIT  OF  THE  U.  S.  A.,  with  Johnnie 
Walker. — Good  old  hokum  story  that  the  fans 
should  have  "eaten  up,”  but  they  didn’t,  for  some 
reason.  Has  a good  cast.  Be  careful  about  ad- 
vertising as  a war  picture  because  it  isn’t  one, 
but  is  a rural  story. — Louis  A.  VanAlstyne, 
Quality  theatre,  Cullom.  111. 

SPIRIT  OF  THE  U.  S.  A.,  with  Johnnie 
Walker. — Pretty  good.  Regular  Walker  and  Carr 
type  of  picture.  Better  not  bet  too  high  on  F. 
B.  O.’s  press  sheet.  Eight  reels. — J.  S.  Walker, 
Alamo  theatre.  Moody,  Tex.  — Small  town 
patronage. 


MESSALINA,  with  a special  cast. — A picture 
the  average  will  not  enjoy  or  appreciate.  Cast 
capable,  settings  elaborate  and  story  interesting, 
but  somewhat  gruesome.  Photography  poor.  Drew 
some  extra  business,  but  many  regular  patrons 
stayed  away.  Paid  a big  price  for  it,  and  lost 
money.  Will  go  across  good  where  patrons  like 
foreign  picture  of  ancient  times,  but  it  won’t 
make  many  of  the  small  town  exhibitors  happily 
rich.  Film  condition  good.  Eight  reels. — Hardy 
Carlson,  Opera  House,  Volin.  S.  D. — Small  town 
patronage. 

THE  WOMAN  WHO  SINNED,  with  Madge 
Bellamy. — To  the  exhibitors  who  can  run  on 
Sundays,  here  is  a very  good  program  for  that 
day.  You  cannot  beat  it.  Seven  reels. — M.  F. 
Faytle,  Orpheum  theatre,  McHenry,  N.  D. — 
General  patronage. 

LIGHTS  OUT,  with  a special  cast.— This  is  a 
real  picture  of  the  crook  order  and  if  it  had 
a title  it  would  sure  go  some.  Why  it  is  named 


this  way  I cannot  see,  as  it  sure  kills  it  at  the 
box  office.  The  show  otherwise  is  as  good  as  any 
we  have  had  on  this  order.  Seven  reels. — C.  V. 
Anderson,  Oak  theatre,  Oakdale,  Neb. 

FOOLS  IN  THE  DARK,  with  Patsy  Ruth  Mil- 
ler.— Picture  very  pleasing.  Lots  of  laughs  and 
thrills.  Seven  reels. — J.  S.  Walker.  Alamo  theatre. 
Moody,  Tex. — Small  town  patronage. 

AMERICAN  MANNERS,  with  Richard  Tal- 
madge. — Fair  stunt  picture.  Little  too  much 
knockdown  stuff  in  last  two  reels.  Otherwise 
good  comedy  drama  acts  mixed  with  stunts.  5^ 
reels. — P.  G.  Estee,  S.  T.  theatre,  Parker.  S.  D. — 
Small  town  patronage. 

JUDGMENT  OF  THE  STORM,  with  a special 
cast. — This  is  a very  good  picture.  'The  storm 
scenes  are  excellent.  The  story  is  a little  sad.  The 
acting  is  wonderful.  Book  this  picture ; if  you 
buy  it  right,  it  will  make  money  for  you.  Print 
good.  Seven  reels. — P.  G.  Held,  Sterling  theatre, 
Fairmont,  Neb. — Neighborhood  patronage. 

JUDGMENT  OF  THE  STORM,  with  a special 
cast. — An  extra  good  feature  that  pleased  most 
everyone. — John  E.  Travis,  Doric  theatre,  Erie, 
Kans. — Small  town  patronage. 

THE  GIRL  OF  THE  LIMBERLOST,  with  a 
special  cast. — Fair  picture.  Not  much  to  it.  Did 
not  do  any  business  on  it. — A.  J.  Paul.  Royal 
theatre.  Gallon,  O. 

STEPPING  LIVELY,  with  Richard  Talmadge. 
— Business  good.  Picture  a cross  between  a slap- 
stick comedy  and  a melodrama.  Good  photog- 
raphy. I would  like  to  see  Talmadge  cast  in 
some  stories  similar  to  “Mark  of  Zorro’’  and 
other  Fairbank’s  successes.  I believe  he  has  large 
possibilities. — A.  Fineman,  New  York  theatre, 
Pittsburgh,  Pa. — Neighborhood  patronage. 

DAYTIME  WIVES,  with  a special  cast.— A 
dandy  good  program  picture. — John  E.  Travis, 
Doric  theatre.  Erie,  Kans. — Small  town  patronage. 

THE  SILENT  STRANGER,  with  Fred  Thomson. 
— Another  good  Thomson.  Hope  the  new  series 
will  be  as  good  as  the  first.  Five  reels. — J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. — General 
patronage. 

THE  DANGEROUS  COWARD,  with  Fred 
Thomson. — Good.  The  best  one  yet  of  this  star, 
and  I have  played  four  others.  They  are  all 
good,  clean  Westerns  and  full  of  action,  though 
you  never  see  a gun  in  any  of  them.  The  horse. 
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Silver  King,  is  wonderful.  Five  reels. — H.  E. 
Schlichter,  Liggett  theatre,  Madison,  Kans. — 
General  patronage. 

THE  DANGEROUS  COWARD,  with  Fred 
Thomson.  — Boys,  this  is  a real  picture.  This 
star  is  wiping  Mix,  Gibson  and  all  Western 
stars  right  off  the  map.  Five  reels. — Warner  & 
Wood,  Coliseum  theatre,  Edmore,  Mich. — General 
patronage. 

NORTH  OF  NEVADA,  with  Fred  Thomson.— 
My,  how  this  chap  does  pull  them  in  and  please 
everyone.  Undoubtedly  this  star  is  making  the  best 
Westerns  out  today.  He's  not  getting  better  than 
Mix — he  has  got,  which  may  not  be  grammar, 
but  is  a fact.  Five  reels. — Henry  Reeve,  Star 
theatre,  Menard,  Tex. — Small  town  patronage. 

NORTH  OF  NEVADA,  with  Fred  Thomson.— 
A good  Western.  Played  it  on  my  poor  night 
and  it  brought  in  the  Western  fans.  Have  play- 
ed nearly  all  of  the  first  series  of  Thomsons  and 
have  not  had  a poor  one.  Film  fair.  Five  reels. 
— Hardy  Carlson,  Opera  House,  Volin,  S.  D. — ■ 
Small  town  patronage. 

THE  LOVE  PIRATE,  with  Carmel  Myers.— 
A dandy  little  program  picture  that  will  please 
Miss  Myers’  followers.  Pleased  all  right  here. 
As  a program  picture  it  will  pass.  Five  reels. — 
C.  L.  Brown,  Dreamland  theatre,  Fullerton,  La. — 
Small  town  patronage. 

GALLOPING  GALLAGHER,  with  Fred  Thom- 
son.— Thomson  gets  better  all  the  time.  If  you 
are  not  playing  them,  book  them.  You  can  buy 
your  stuff  right  from  F.  B.  O.  and  I get  the  best 
stuff  I run  from  them.  Six  reels. — J.  F.  Law- 
rence. Humboldt,  Tex. — General  patronage. 

THE  DANCETR  OP  THE  NILE,  with  Carmel 
Myers. — Absolutely  a piece  of  junk.  Nothing  to 
it  worth  sitting  through.  An  impossible  story 
made  to  get  the  advantage  of  the  King  Tut  stuff 
that  no  one  is  interested  in. — Ben  L.  Morris, 
Olympic  theatre,  Bellaire,  O. — General  patronage. 

THE  MIRACLE  BABY,  with  Harry  Carey. — 
A good  North  We.stern  picture.  Six  reels. — Wm. 
Bossee,  Jr..  LaSirena  theatre.  Providence,  R.  I. — 
General  patronage. 

First  National 

THE  SILENT  WATCHER,  with  a special  cast. 
— Here  is  a fine  picture.  Some  color  dance  scenes 
in  this  that  make  Mae  Murray  look  like  a rag 
doll  in  comparison.  Films,  scenery,  story  100  per 
cent.  Must  be  advertised  to  get  them  in.  Business 
less  than  average  4 days. — R.  S.  Wenger.  Vic- 
tory theatre.  Union  City,  Ind. — General  patronage. 

THE  SILENT  WATCHER,  with  a special  cast. 
— A wonderful  story  of  fidelity  and  love  with 
Glenn  Hunter  and  Bessie  Love  in  the  finest 
roles  of  their  career.  A really  100  per  cent 
picture  but  could  not  get  them  in.  evidently  on 
account  of  the  title.  IY2  reels. — Frank  L.  Browne, 
Liberty  theatre.  Long  Beach,  Calif. — General 
pati-onage. 

CHRISTINE  OF  THE  HUNGRY  HEART,  with 
Florence  Vidor. — Don’t  book  this  for  a run,  as  I 
did,  and  then  feel  sorry  for  yourself  on  account 
of  not  having  anything  available  to  book  in  and 
set  this  terrible  entertainment  out.  I had  to 
see  it  through  for  three  days  and  it  is  the  poorest 
entertainment  for  any  class  of  patronage  of  the 
picture  theatres.  To  be  sure,  there  are  attractive 
folks  in  the  cast,  but  they  can’t  change  this 
thing.  Seven  reels. — W.  H.  Brenner,  Cozy  theatre, 
Winchester,  Ind. — General  patronage. 

CHRISTINE  OF  THE  HUNGRY  HEART,  with 
Florence  Vidor. — Another  picture  that  people  took 
at  photos,  shake  their  heads  and  go  away.  ’The 
few  that  came  pronounced  it  good.  A fine  pic- 
ture if  you  can  get  them  in  but  Oh  1 those  photos. 
Films  good.  Business  punk  4 days. — R.  S.  Wen- 
ger, Victory  theatre.  Union  City,  Ind. — General 
patronage. 

FLIRTING  WITH  LOVE,  with  Colleen  Moore. 
— This  picture  is  hardly  so  good  as  some  of  her 
others,  but  even  at  that  it  was  well  liked.  Con- 
way Tearle  adds  strength  to  its  drawing  power. 
Colleen  has  them  educated  up  to  the  flapper  type 
of  pictures  and  some  of  them  were  a bit  disap- 
pointed when  they  discerned  she  was  a little  more 
serious  in  this  one.  However  it  will  please  the 
majority.  Seven  reels. — R.  W.  Hickman,  Lyric 
theatre.  Greenville,  111. — General  patronage. 

HUSBANDS  AND  LOVERS,  with  a special 
cast. — Good  acting,  good  story,  good  photography, 
good  scenery.  What  I would  term  as  a better 
than  average  picture.  (Note  I am  using  the  word 
average.)  Films  good.  Better  than  average  busi- 
ness 4 days. — R.  S.  Wenger,  Victory  theatre. 
Union  City,  Ind. — General  patronage. 

IN  HOLLYWOOD  WITH  POTASH  AND 
PERLMUTTER,  with  ■a  special  cast. — A comedy 
scream.  One  continuous  laugh.  Exceptionally 
good  casting.  Business  poor. — A.  Fineman,  New 
McKee  theatre,  Pittsburgh,  Pa. 


IN  HOLLYWOOD  WITH  POTASH  AND 
PERLMUTTER,  with  a special  cast. — One  of  the 
funniest  comedies  I have  ever  had  the  pleasure 
of  looking  at.  My  patrons  screamed  at  it  and 
many  came  back  to  see  it  twice.  Business  fairly 
good.  Would  have  done  better,  but  conditions 
were  not  of  the  best  during  the  week  I played  it. 
Seven  reels. — Frank  L.  Browne,  Liberty  theatre. 
Long  Beach.  Calif. — General  patronage. 

ABRAHAM  LINCOLN,  with  George  Billings. — 
One  of  the  best  pictures  of  the  year,  without 
fail.  Opened  up  slow  and  gathered  in  force 
during  run.  Pleased  nearly  all.  Book  it.  Ten 
reels. — E.  E.  Galley,  Crystal  theatre.  Wayne.  Neb. 
— General  patronage. 

THE  MADONNA  OF  THE  STREETS,  with 
Milton  Sills  and  Nazimova. — Another  winner  for 
First  National.  Both  stars  are  superb  and  the 
surrounding  cast  is  splendid.  A picture  that 
should  go  over  anywhere.  Did  very  well  for  a 
full  week.  Seven  and  a half  reels. — Frank  L. 
Browne,  Liberty  theatre.  Long  Beach,  Calif. — 
General  patronage. 

THE  SEA  HAWK,  with  Milton  Sills. — My  for- 
mer report  on  “The  Sea  Hawk,"  I had  one  day 
to  run — had  shown  6 — and  Saturday  was  next 
to  largest  business  ever  done  in  my  house  in 
over  5 years.  I still  say  “The  Sea  Hawk”  is  the 
biggest  business  getter  ever  released. — R.  S.  Wen- 
ger. Victory  theatre.  Union  City.  Ind. — General 
patronage. 

THE  SEA  HAWK,  with  Milton  Sills. — A truly 
great  picture,  one  that  will  act  two  ways — fatten 
the  bo.x  office  as  well  as  make  friends  for  your 
house.  Everybody  went  wild  over  it.  It  costs 
a lot  of  money  to  get,  but  once  in  a while  it 
doesn’t  do  an  exhibitor  harm  to  put  in  an  ex- 
pensive one.  Played  two  weeks  and  held  up  very 
well.  11%  reels. — Frank  L.  Browne.  Liberty 
theatre.  Long  Beach,  Calif. — General  patronage. 

THE  SEA  HAWK,  with  Milton  Sills.— Unques- 
tionably a magnificent  production,  but  not  espe- 
cially pleasing  to  women,  and  did  not  draw  near 
what  I expected.  Price  entirely  too  high.  Follows 
the  book  more  closely  than  any  picture  I have  ever 
seen,  but  not  the  most  popular  type  for  small 
town.  Twelve  reels. — C.  A.  Miller,  Strand  thea- 
tre, Alma,  Mich. — Small  town  patronage. 

SINGLE  WIVES,  with  Corinne  Griffith.— Here 


is  a picture  with  seven  or  eight  high-class  actors, 
some  of  them  rated  as  the  best  in  the  business. 
Beautiful  sets,  elegant  clothes,  but  a weak  story. 
Corinne  Griffith  easily  carries  off  the  honors  : the 
rest  of  them  had  very  little  to  do.  If  this  pic- 
ture had  been  cut  from  eight  to  six  reels,  it 
might  go  over,  but  it’s  entirely  too  long.  I man- 
aged to  go  through  with  it  without  losing  any 
of  them,  but  most  of  them  looked  like  they  were 
worn  out  after  it  was  finished.  Eight  reels. — 
R.  W.  Hickman.  Lyric  theatre,  Greenville,  III.— 
General  patronage. 

SINGLE  WIVES,  with  Corinne  Griffith. — Peo- 
ple did  not  care  for  the  trashy  theme  of  the 
story.  It  has  been  done  a million  times  before. 
The  thinking  class  resented  the  theme.  The  moral 
was  lacking.  'The  younger  element  raved  about 
Corinne  and  Milton.  A beautiful  production  that 
looms  up  big.  but  why  waste  two  stars  like  these 
on  such  a slight  and  uninteresting  story  ? Busi- 
ness way  off.  Conditions  here  very  lamentable. 
Business  fully  30  per  cent  under  same  period  last 
year,  due  to  short  crops  and  low  prices.  Seven 
reels. — P.  E.  Morris,  Regent  theatre,  Cleveland. 
Miss. — Small  town  pati-onage. 

PAINTED  PEOPLE,  with  Colleen  Moore. — Sun- 
day night  to  a good  business,  despite  the  very 
severe  weather  conditions.  Colleen  is  a general 
favorite  here.  She  can  get  them  out  regardless 
of  how  the  weather  is.  I would  advise  all  my 
exhibitor  friends  in  the  small  towns  to  buy  this 
one,  and,  in  fact,  all  of  her  productions.  Eight 
reels. — P.  W.  Quinlin,  Ideal  theatre,  Chateaugay, 
N.  Y. — Small  town  patronage. 

SECRETS,  with  Norma  Talmadge. — Dandy  pic- 
ture, perfectly  acted,  and  cannot  understand  why 
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it  did  not  do  better  here.  Norma  is  certainly  an 
artist.  Eight  reels. — Louis  A.  Van  Alstyne,  Qual- 
ity theatre.  Cullom,  111. 

GALLOPING  FISH,  with  a special  cast. — Gal- 
lop on,  dear  fish,  we’ll  cast  our  hook  no  more 
for  thee.  About  the  biggest  hunk  of  green  cheese 
that  we  have  had,  and  we  have  received  several 
kinds  to  date.  No  drawing  power  whatever.  Six 
reels. — G.  M.  Jordan,  Grand  theatre,  Newcomers- 
town,  Ohio. — General  patronage. 

BLACK  OXEN,  with  Conway  Tearle.- — This  is 
a fine  production.  Pleased  90  per  cent.  Eight 
reels. — Geo.  Osborne,  New  Star  theatre.  West- 
minster, Md. — General  patronage. 

WHY  MEN  LEAVE  HOME,  with  Lewis  Stone. 
— Few  pictures  nowadays  will  hold  up  for  the 
second  night.  This  proved  to  be  one  of  the  ex- 
ceptions. It  has  a title  that  will  draw  them  In 
and  please  them  after  they  are  there.  Plenty 
of  comedy  touches  and  a story  well  acted.  Don't 
be  afraid  to  play  it  and  boost  it.  Seven  reels. — 
R.  W.  Hickman,  Lyric  theatre.  Greenville,  HI. — 
General  patronage. 

WHY  MEN  LEAVE  HOME,  with  Lewis  Stone. 
— Don’t  be  backward  in  boosting  this  picture.  It 
will  stand  up  and  please  them  one  hundred  per 
cent. — A.  Mitchell.  Dixie  theatre.  Russellville,  Ky. 

WHY  MEN  LEAVE  HOME,  with  Lewis  Stone 
— Saturday  night,  weather  rotten,  picture  extra 
good,  patrons  well  pleased,  I mean  the  few  that 
came  out.  It  is  a very  good  picture,  and  should 
make  a dollar  for  you.  First  National  rarely 
puts  out  a bad  one.  Eight  reels. — P.  W.  Quin- 
lin.  Ideal  theatre,  Chateaugay,  N.  Y. — Small  town 
patronage. 

TWENTY-ONE,  with  Richard  Barthelmess. — A 
good  program  picture.  Fine  story  and  splendid 
cast. — Bert  Silver,  Silver  Family  theatre,  Green- 
ville, Mich. 

TWENTY-ONE,  with  Richard  Barthelmess. — A 
pleasing  story  that  did  not  draw  well,  perhaps  on 
account  of  the  star  having  so  many  like  "Bright 
Shawl.”  Was  well  done  and  got  over. — Ben  L. 
Morris.  Temple  theatre,  Bellaire,  O. — General  pat- 
ronage. 

BOY  OF  MINE,  with  Ben  Alexander. — They 
didn’t  rave  over  this  the  way  I thought  they 
would.  I thought  it  was  a very  appealing  pic- 
ture, but  I got  very  few  comments.  No  kicks. 
Very  good  of  its  kind  and  ought  to  please  any- 
where. Six  reels. — H.  J.  Egan,  American  theatre. 
Wautoraa,  Wis. — Small  town  patronage. 

THE  PERFECT  FLAPPER,  with  Colleen  Moore. 


— Here  is  one  that  my  patrons  like  better  than 
"Flaming  Youth,”  and  it  drew  as  well.  Had 
many  compliments  on  this  picture  and  none  on 
"Flaming  Youth.”  They  were  expecting  too  much 
in  "Flaming  Youth.”  This  one  will  please  any 
audience. — A.  Mitchell,  Dixie  theatre,  Russellville, 
Ky. 

THE  ISLE  OF  LOST  SHIPS,  with  Milton  Sills. 
— Was  afraid  of  this  on  account  of  the  title. 
Boys,  if  you  want  a meller  that  is  meller,  be 
sure  and  get  this.  The  trailer  on  this  is  also  a 
dandy,  and  had  much  to  do  with  my  good  crowd. 
The  story  is  something  different,  the  cast  is 
good,  and,  although  in  eight  reels,  it  never  drags 
for  a minute.  Had  many  good  comments,  which 
it  deserved.  Film  as  good  as  new.  First  Na- 
tional is  a pretty  decent  outfit  to  do  business 
with : that  is.  the  Merry  Jester  in  the  Milwaukee 
branch.  I don’t  know  anything  about  the  rest 
of  ’em.  Eight  reels. — Wm.  E.  Tragsdorf,  Trags 
theatre,  Neillsville.  Wis. — Small  town  patronage. 

WHEN  A MAN’S  A MAN,  with  John  Bowers. 
— A very  good  Western  that  pulled  in  several 
who  hardly  ever  attend  picture  shows.  The  au- 
thor’s name  sure  helped  me.  Seven  reels.— M.  A. 
Manning.  Opera  House,  Baldwin,  Wis. — Small 
town  patronage. 

THE  WANTERS,  with  Marie  Prevost. — A first 
class,  pleasing  picture  that  failed  bo  draw  for  me. 
Seven  reels. — J.  S.  Walker,  Alamo  theatre.  Moody, 
Tex. — Small  town  patronage. 

CHILDREN  OF  THE  DUST,  with  Johnnie 
Walker. — This  is  only  a fair  program  picture. 
Print  in  good  shape.  Seven  reels. — P.  G.  Held. 
Sterling  theatre,  Fairmont,  Neb. — Neighborhood 
patronage. 

FLAMING  YOUTH,  with  Colleen  Moore.— Col- 
leen Moore  to  my  town  is  110  per  cent. — Geo. 
Osborne,  New  Star  theatre,  Westminster,  Md. — 
General  patronage. 

CABIRIA,  with  Maciste.^ — Still  a good  picture, 
well  enjoyed  by  a good  attendance.  Print  in 
fine  condition.  If  you  never  played  this  picture, 
play  it.  Nine  full  reels. — Wm.  Bosse,  Jr.,  LaSir- 
ena  theatre.  Providence,  R.  I. — General  patronage. 

THE  LIGHT  IN  THE  DARK,  with  Hope  Hamp- 
ton.— Plus.  A good  program  picture  and  can  be 
bought  right.  Will  please  your  audience.  Film 
in  good  shape.  Six  reels. — W.  A.  Doerschlag, 
Strand  theatre.  Ransom.  Kans. — Small  town  pat- 
ronage. 

EAST  IS  WEST,  with  Constance  Talmadge. — 
Constance  sure  make  a hit  in  this  one,  but  why 


didn’t  she  keep  it  up  in  her  later  ones.  Had 
many  fine  comments  on  this.  Eight  reels. — M.  A. 
Manning,  Opera  House,  Baldwin,  Wis. — Small 
town  patronage. 

Fox 

TEETH,  with  Tom  Mix. — Torn,  with  the  able 
help  of  Tony  and  Duke,  his  dog,  put  this  over 
very  good.  It  is  a Western  and  not  one  of 
Tom’s  funny  ones.  One  of  the  1924-1925  Fox 
specials.  Film  new.  Seven  reels. — Ryan  & Kun- 
dert.  Empress  theatre,  Beresford,  S.  D. 

DANTE’S  INFERNO,  with  Gloria  Grey. — A 
wonderful  spectacle  Interwoven  with  a modern 
melodrama.  Comments  were  varied  among  our 
patrons.  Press  reviews  very  favorable.  Business 
big  opening  day  but  fell  off  other  three  days  of 
run.— John  W.  Hawkins,  Capitol  theatre.  New 
Bedford.  Mass. — General  patronage. 

GERALD  CRANSTON’S  LADY,  with  James 
Kirkwood  and  Alma  Rubens. — A good  picture  with 
very  little  action.  Acted  by  a very  good  cast. 
An  English  story  which,  of  course,  the  average 
American  movie  fan  does  not  take  to.  The  title 
is  absolutely  without  drawing  power,  but  the 
story  will  please,  at  that.  Excellent  photography. 
Film  new.  Seven  reels.  — Ryan  & Kundert, 
Empress  theatre,  Beresford.  S.  D. 

THE  CYCLONE  RIDER,  with  a special  cast. — 
A real  thriller.  A big  splendid  picture  for  my 
Saturday.  Pleased  all. — Geo.  Osborne,  New  Star 
theatre,  Westminster,  Md. — General  patronage. 

THE  CYCLONE  RIDER,  with  a special  cast. — 
A Fox  special  that  pleased.  Has  action,  romance, 
and  the  comedy  relief  exceptionally  good.  Seven 
reels. — P.  G.  Estee,  S.  T.  theatre,  Parker,  S.  D. 
— Small  town  patronage. 

THE  CYCLONE  RIDER,  with  a special  cast. — 
A mighty  good  picture  for  entertainment  pur- 
poses. Presents  one  of  the  best  dirt  track  auto 
races  ever  shown  in  a picture.  Some  tremendous 
thrills,  fighting  like  mad  on  a steel  framework 
of  skyscraper,  and  the  two  colored  comedians 
put  their  comedy  across  in  fine  style.  Seven  reels. 
— W.  H.  Brenner,  Arcade  theatre.  Winchester,  Ind. 
— General  patronage. 

IT  IS  THE  LAW,  with  a special  cast. — A heavy, 
unrelieved  drama  with  marvelously  good  acting 
by  Arthur  Hohl  and  Mimi  Palmeri,  but  a story 
based  on  a murder  which  is  blamed  upon  the 
hero,  who  later  kills  villain  in  cold  blood  and 
demands  acquittal  on  the  ground  that  he  has 
once  been  tried  and  convicted  for  the  killing  of 
the  same  man,  said  villain  having  made  up  a 
man  to  look  like  himself  and  then  killed  him 
just  as  hero  arrives.  Eight  reels. — P.  G.  Estee, 
S.  T.  theatre,  Parker,  S.  D.  — Small  town 
patronage. 

A CIRCUS  COWBOY,  with  Buck  Jones. — A fine 
program  picture. — Bert  Silver,  Silver  Family  the- 
atre, Greenville,  Mich. 

THE  HEART  BUSTER,  with  Tom  Mix.— The 
first  decent  film  I ever  received  from  Fox.  This 
is  a good  picture  and  drew  better  than  any  Mix 
shown  yet.  Worth  your  while  showing. — J.  M. 
Keckler,  Eagle  Hall  theatre.  Carlin,  Nev. — Gen- 
eral patronage. 

OH,  YOU  TONY  I with  Tom  Mix. — Not  as  good 
as  "Soft  Boiled,”  or  for  that  matter  some  of  his 
program  pictures.  Personally  I dislike  to  see  Tom 
made  to  reach  for  laughs  with  moonshine  hokum 
and  now  and  then  things  that  border  on  the 
vulgar.  Tom  and  Tony  should  not  need  that 
sort  of  help.  Here’s  hoping  his  next  goes  back 
to  the  old  style  winners.  Seven  reels. — P.  G. 
Estee,  S.  T,  theatre,  Parker,  S.  D. — Small  town 
patronage. 

THE  VAGABOND  TRAIL,  with  Buck  Jones.— 
An  excellent  program  picture.  Enough  story  to 
make  a seven  reel  picture.  Jones  does  good  work 
and  is  well  supported.  Would  call  it  quite  a bit 
above  the  usual  Jones  program.  An  outdoor  pic- 
ture throughout.  Five  reels. — Henry  Reeve,  Star 
theatre,  Menard,  Tex. — Small  town  patronage. 

THE  LAST  OF  THE  DUANES,  with  Tom  Mix. 
— -Positively  the  best  bet  of  the  year  at  the  box 
office.  Any  Zane  Grey  story  is  usually  good,  but 
with  Tom  Mix  doing  his  stunts  it  is  great.  Got 
capacity  business  at  increased  admissions.  Story 
pleases  all  classes. — Ben  L.  Morris,  Temple  thea- 
tre, Bellaire,  O. — General  patronage. 

HELL’S  HOLE,  with  Buck  Jones. — Just  like 
the  rest  of  Fox.  Nothing  special  but  the  price. 
Six  reels. — J.  R.  Baxter,  Jr.,  Lyceum  theatre. 
Spring  City,  U. — Small  town  patronage. 

WHEN  ODDS  ARE  EVEN,  with  William 
Russell. — A nice  program  picture.  Pleased  76  per 
cent.  Russell  is  good  in  this  one.  Advertising 
matter  is  good,  so  you  won’t  have  to  work  hard' 
to  get  them  in  on  this  one.  Five  reels. — Geo. 
Khattar,  Khattar’s  theatre,  Sydney,  N.  S.,  Canada. 
— General  patronage. 

SOFT  BOILED,  with  Tom  Mix. — Print  in  fair 
condition.  This  picture  is  all  every  other  exhibitor 
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says  it  is,  so  nothing  to  add  on  that.  Only  this, 
if  there  ever  was  a 100  per  cent  Mix  town,  this 
is  it  Candidly,  we  believe  that  Mix  is  a bigger 
card  here  than  any  super  special  we  can  buy, 
provided  he  is  in  Westerns,  and  while  this  "Soft 
Boiled”  is  a hodgepodge  of  Lloyd,  Semon  and 
Valentino,  they  still  have  left  out  Mix  and  that’s 
what  they  came  to  see.  Naturally  there  is  an 
end  to  all  stardom  and  stars,  and  while  no  doubt 
Mix  would  have  lasted  a long  time  yet  to  come, 
Fox  has  seen  fit  to  kill  him  off  double  geared. 
Some  of  our  Mix  fans  actually  got  up  and  left 
us  on  the  show.  That’s  how  they  were  disap- 
pointed. Will  they  come  back?  Hardly.  Hence 
Mix  will  not  have  the  value  for  us  in  dollars 
and  cents  as  before.  Neither  will  Fox,  as  we 
will  have  to  drop  him  back  with  the  rest  of  the 
ordinaries.— Seven  reels.— Wm.  Hoefs,  Queen  the- 
atre, Ft.  Stockton,  Tex.— Small  town  patronage. 

THE  GUN  FIGHTER,  with  William  Farnum. — 
Just  an  average  program  offering  that  failed  to 
register  at  the  box  office.  We  cannot  make  Far- 
num go  over.  However.  Westerns  might  bring 
him  back.  Five  reels. — E.  E.  Gailey.  Crystal  thea- 
tre, Wayne,  Neb. — General  patronage. 

THIS  FREEDOM,  with  Fay  Compton.— We  used 
this  one  Saturday  night  to  a very  light  busi- 
ness, owing  to  the  first  big  storm,  but  I take 
pleasure  in  recommending  it  to  my  fellow  exhibi- 
tors who  have  not  yet  bought  it.  Fox  may  fool 
you  in  his  careless  use  of  the  word  special  a good 
many  times,  but  this  is  not  the  time.  This  is 
an  excellent  picture  that  should  go  good  any  old 
place.  Buy  it.  Seven  reels. — P.  W.  Quinlin,  Ideal 
theatre,  Chateaugay,  N.  Y.— Small  town  patronage. 

MONNA  VANNA,  with  a special  cast. — An 
impossible  foreign  story,  evidently  German. 
American  audiences  cannot  tell  what  it  is  all 
about.  One  of  the  pictures  that  it  is  best  to 
pay  for  and  lay  off.— Ben  L.  Morris,  Temple 
theatre,  Bellaire,  O. — General  patronage. 

THE  MADNESS  OF  YOUTH,  with  John  Gilbert. 
Not  up  to  Gilbert’s  standard.  Played  on  Satur- 
day night  to  poor  business.  Six  reels. — J.  R. 
Baxter,  Jr.,  Lyceum  theatre.  Spring  City,  U. 
Small  town  patronage. 

THE  VILLAGE  BLACKSMITH,  with  a special 
cast. — A dandy  picture,  a sure  clean-up  if  there 
ever  was  one.  Pleased  100  per  cent.  If  you 
haven’t  played  it,  do  so  and  cash  in  on  some 
money.  Advertising  on  this  is  good.  Seven  reels. 
— Geo.  Khattar,  Khattar’s  theatre,  Sydney,  N.  S., 
Canada. — General  patronage. 

IF  WINTER  COMES,  with  Percy  Marmont. — • 
A Fox  special  that  I paid  a special  price  for. 
The  exchange  got  all  the  money.  It  is  a good 
picture  just  the  same.  Twelve  reels.  D.  B. 
Follett,  Star  theatre,  Gibsonburg,  O. 

THE  SILENT  COMMAND,  with  a special  cast. 

A good  picture  with  a story  centering  around 

the  Panama  Canal.  Story  a little  improbable, 
but  an  interesting  picture  at  that.  Eight  reels. 
— J.  W.  Andresen,  Rialto  theatre,  Cozad,  Neb.— 
General  patronage. 

THREE  JUMPS  AHEAD,  with  Tom  Mix.— This 
pleased  the  Mix  fans  and  drew  the  usual  big 
crowd,  but  it  honestly  is  a terrible  piece  of 
trash,  though  I have  no  kick  on  the  box  office 
statement.  Five  reels. — Henry  Reeve,  Star  thea- 
tre, Menard,  Tex. — Small  town  patronage. 

KENTUCKY  DAYS,  with  Dustin  Farnum.— 
Showed  this  picture  on  Sunday  and  drew  fair 
audience.  I could  draw  more  but  on  account  of 
the  church  here  on  Sunday  drew  about  80  per 
cent.  Five  reels. — Joe  Restivo,  Liberty  theatre, 
Freemanspur,  111. — Small  town  patronage. 

Metro  Goldwyn 

ONE  NIGHT  IN  ROME,  with  Laurette  'Taylor. 

Good  picture  but  no  business.  Metro  pictures 

do  not  draw  for  me.  I am  not  buying  them 
any  more. — A.  J.  Paul,  Royal  theatre,  Galion,  O. 

THE  ETERNAL  THREE,  with  Hobart  Bosworth. 
— A veritable  piece  of  cheese.  Lay  off  of  it. 
The  only  redeeming  feature  of  the  show  was 
our  own  little  serious  faced  "Buster”  in  "The 
Love  Nest,”  which  took  away  the  bad  taste  in 
the  mouth. — Clyde  Allen,  Casino  theatre,  Antwerp, 
N.  Y. — Neighborhood  patronage. 

THE  WHITE  SISTER,  with  Lillian  Gish.— A 
wonderful  picture.  Paid  too  much  for  it,  so 
exchange  got  all  the  money. — ^L.  C.  Bolduc,  Bijou 
theatre,  Conway,  N.  H. — General  patronage. 

UNDER  THE  BED  ROBE,  with  a special  cast. 
— -A  poor  special  in  every  way.  Too  slow  and 
draggy.  This  is  not  fit  for  a program  picture, 
let  alone  a special.  Lay  it  off.  It  cost  a small 
fortune,  but  not  worth  it.  >■  Eight  reels. — Geo. 
Khattar,  Khattar’s  theatre,  Sydney,  N.  S.,  Canada. 
—General  patronage. 

A BOY  OF  FLANDERS,  with  Jackie  Coogan. 
— -Good  picture,  but  Coogan  does  not  draw  the 
adults.  He  only  draws  the  children. — A.  J.  Paul, 
Royal  theatre,  Galion,  O. 


THE  SHOOTING  OF  DAN  MC  GREW,  with 
Barbara  LaMarr. — Good  program  picture. — L.  D. 
Bolduc,  Bijou  theatre,  Conway.  N.  H. — General 
patronage. 

THE  SHOOTING  OF  DAN  MC  GREW,  with 

Barbara  LaMarr. — -A  good  business  getter  and 
better  than  average  picture.— J.  R.  Baxter,  Jr., 
Lyceum  theatre.  Spring  City,  U. — Small  town 
patronage. 

THE  RENDEZVOUS,  with  Conrad  Nagel.— A 
depressing  story  of  Russia  that  does  not  get  over. 
I do  not  believe  Marshall  Neilan  has  made  a 
real  good  box  office  picture  since  "River’s  End.” 
— Ben  L.  Morris,  Olympic  theatre.  Bellaire,  O. 
— General  patronage. 

LITTLE  OLD  NEW  YORK,  with  Marlon  Davies. 
— The  kind  of  a picture  that  draws  well  and 
pleases  everyone. — L.  C.  Bolduc,  Bijou  theatre, 
Conway,  N.  H. — General  patronage. 

LONG  LIVE  THE  KING,  with  Jackie  Coogan. 
— Enjoyed  by  a full  house.  Well  worth  showing. 
Eight  reels. — M.  W.  A.,  The  M.  W.  A.  theatre. 
Soldier,  Kan. — Small  town  patronage. 

LONG  LIVE  THE  KING,  with  Jackie  Coogan. 
— Good  production  for  the  children  and  the  older 
people.  Pleased  100  per  cent.  — L.  C.  Bolduc, 
Bijou  theatre,  Conway,  N.  H. — General  patronage. 

RENO,  with  Helene  Chadwick. — Did  not  please 
my  patrons.  Not  good  for  small  town. — L.  D. 
Bolduc,  Bijou  theatre,  Conway,  N.  H. — General 
patronage. 

THREE  AGES,  with  Buster  Keaton. — Not  as 
good  as  his  two  reel  comedies.  Business  fair. 
No  kicks.  Six  reels. — D.  B.  Follett,  Star  theatre, 
Gibsonburg,  O. 

OUR  HOSPITALITY,  with  Buster  Keaton. — 
Book  this  one.  Pleased  100  per  cent. — L.  C. 
Bolduc,  Bijou  theatre,  Conway,  N.  H. — General 
patronage. 

PLEASURE  MAD,  with  a special  cast.- — A fine 
picture  with  a good  cast.  Did  not  draw  very 
good,  but  pleased  those  who  saw  it.  Eight  reels. 
— J.  W.  Andresen,  Rialto  theatre,  Cozad,  Neb. — 
General  patronage. 

A FOOL’S  AWAKENING,  with  Harrison  Ford. 
— Played  this  picture  on  Thanksgiving  night  and 
matinee.  Did  not  draw  any  extra  business.  Pic- 


ture pleased  the  few  that  came  out.  Six  reels. — 
C.  L.  Brown,  Dreamland  theatre,  Fullerton,  La. — 
Small  town  patronage. 

WOMEN  WHO  GIVE,  with  a special  cast.— 
Extra  good  sea  story.  Book  it. — L.  C.  Bolduc, 
Bijou  theatre,  Conway,  N.  H. — General  patronage. 

HALF-A-DOLLAR  BILL,  with  Anna  Q. 
Nilsson. — This  is  what  I call  an  all  around  pic- 
ture. You  don’t  need  to  be  afraid  of  this  one. 
Boys.  Book  it.  Six  reels. — D.  B.  Follett.  Star 
theatre,  Gibsonburg,  O. 

HALF-A-DOLLAR  BILL,  with  Anna  Q. 
Nilsson.- — A pretty  good  little  sea  picture.  It 
pleased.  Nothing  to  go  into  convulsions  about. 
Held  up  well  here  on  a two  day  run.  The  boy. 
Bill,  is  good,  Anna  Q.  Nilsson  not  so  much.  Six 
reels.— Henry  Reeve.  Star  theatre.  Menard,  Tex. 
— Small  town  patronage. 

THE  FAMOUS  MRS.  FAIR,  with  a special  cast. 
— Picture  fair.  Nothing  to  rave  over.  Never  had 
many  Metro  pictures  that  made  money.  Most  all 
of  them  poor  box  office  bets. — A.  J.  Paul,  Royal 
theatre,  Galion,  O. 

THE  FAMOUS  MRS.  FAIR,  with  Myrtle  Stead- 
man.— Did  not  see  this  one  personally  but  reports 
from  the  audience  indicate  that  it  was  a splendid 
picture  and  consequently  we  will  give  it  worthy 
mention.  Six  reels. — Clyde  Allen,  Casino  theatre, 
Antwerp,  N.  Y. — Neighborhood  patronage. 

BACKBONE,  with  Albert  Lunt. — A good  pro- 
gram picture.  Pleased  all.  Any  house  can  make 
money  on  this  one,  as  the  posters  on  it  are  the 
best  I’ve  ever  seen.  Will  please  action  lovers 
anywhere.  Seven  reels. — Geo.  Khattar,  Khattar’s 
theatre,  Sydney,  N.  S.,  Canada.  — General 
patronage. 

NELLIE  THE  BEAUTIFUL  CLOAK  MODEL, 
with  a special  cast. — Good.  Advertised  it  as  a 
big  thriller  and  it  more  than  pleased  those  want- 
ing thrills. — Frank  G.  Buckley,  Princess  theatre, 
Superior,  Wis. — Downtown  patronage. 

Paramount 

A SAINTED  DEVIL,  with  Rudolph  Valen- 
tino.— Excellent  picture.  Good  drawing  card. 
Photography,  however,  not  so  good.  Moral  tone 
good.  Sunday,  yes.  Nine  reels. — G.  M.  Jordan, 
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Grand  theatre,  Newcomerstown,  Ohio.  — • General 
patronage. 

A SAINTED  DEVIL,  with  Rudolph  Valen- 
tino.— Splendid  picture.  Interesting  from  start  to 
finish.  Many  said  Rudy’s  finest  picture.  Packed 
my  house  for  three  days.  Nine  reels.^ — George 
Rea,  Colonial  theatre,  Washington  C.  H.,  O. — 
General  patronage. 

WORLDLY  GOODS,  with  Agnes  Ayres. — Very 
good  program  pictures  that  pleased  majority  of 
our  patrons.  Not  a special,  but  a good  picture 
at  that.  Attendance  fair  and  print  in  good  con- 
dition. Six  reels. — Marion  Bodwell,  Paramount 
theatre,  Wyoming,  111. 

THE  BORDER  LEGION,  with  a special  cast. — 
What  I reported  on  Paramount’s  outdoor  pictures 
sometime  ago  is  still  good.  On  Western  pictures. 
Paramount  starts  when  the  other  fellows  leave 
off.  This  picture  boosts  itself.  Seven  reels. — 
Clark  & Edwards,  Palace  theatre,  Ashland,  O. — 
General  patronage. 

FORBIDDEN  PARADISE,  with  Pola  Negri.— 
A very  good  picture.  Pola  was  never  better  and 
Menjou  is  a delight.  Rod  LaRoche  never  had  a 
part  that  suited  him  so  well.  While  a costume 
period  story,  it  is  modernized  in  every  respect, 
costumes,  automobiles  and  electric  lights.  Drew 
good  in  most  unfavorable  weather. — Ben  L.  Morris, 
Temple  theatre,  Bellaire,  O. — General  patronage. 

DANGEROUS  MONEY,  with  Bebe  Daniels.— 
Bebe  Daniels  is  great  in  this  picture  and  she 
looked  more  beautiful  than  any  picture  she  has 
appeared  in.  Everyone  seemed  to  like  it.  You 
can  always  bank  on  Paramount  pictures. — A.  J. 
Paul,  Royal  theatre.  Gallon,  O. 

DANGEROUS  MONEY,  with  Bebe  Daniels.— A 
trifle  above  a program  picture.  Six  reels. — Clark 
& Edwards,  Palace  theatre,  Ashland,  O. — General 
patronage. 

THE  STORY  WITHOUT  A NAME,  with  An- 
tonio Moreno. — Very  good  Saturday  night  picture 
that  will  satisfy  them  all.  Lots  of  action  and 
good  scenery.  Six  reels. — Marion  Bodwell,  Para- 
mount theatre,  Wyoming,  111. 

THE  STORY  WITHOUT  A NAME,  with  An- 
tonio Moreno. — A very  good  melodrama  and  one 
that  is  up  to  the  minute  with  radio,  airplanes 
and  the  death  ray.  Work  of  the  cast  up  to 
standard.  Six  reels.  — H.  E.  Schlicter,  Liggett 
theatre,  Madison,  Kan. — General  patronage. 

THE  STORY  WITHOUT  A NAME,  with  An- 
tonio Moreno. — Good  action  drama  that  pleases  on 
account  of  the  many  new  stunts  in  it  connected 
with  the  radio  idea.  Lots  of  action  and  is  classed 
with  the  thrillers. — Ben  L.  Morris,  Temple  thea- 
tre, Bellaire,  O. — General  patronage. 

FEET  OF  CLAY,  a Cecil  B.  DeMille  production. 
— One  of  the  finest  pictures  this  year.  Cecil  B. 
DeMille  knows  how  to  make  them.  Wonderful 
stage  settings,  gorgeous  gowns,  a big  masterpiece. 
Will  please  the  masses.  Let  us  have  more  like 
this  one.  It’s  a big  super  special. — A.  J.  Paul, 
Royal  theatre.  Gallon,  O. — Small  town  patronage. 

FEET  OF  CLAY,  a Cecil  B.  DeMille  production. 
— Here  is  a real  special  that  will  pack  them  in 
and  will  please  one  hundred  per  cent.  Had  more 
comments  on  this  picture  than  any  picture  we 
have  run  for  some  time.  Had  fair  crowd  the 
second  night.  Advertise  this  one  and  you  will 
get  results.  Ten  reels. — Marion  Bodwell,  Para- 
mount theatre,  Wyoming,  111. 

THE  WANDERER  OF  THE  WASTELAND, 
with  Jack  Holt. — -Went  over  good,  but  many  don’t 
like  pictures  in  natural  colors.  Seven  reels. — W. 
O.  Stevens,  Apollo  theatre,  Princeton,  111. — Gen- 
eral patronage. 


THE  WANDERER  OF  THE  WASTELAND, 
with  Jack  Holt. — This  is  a very  good  picture. 
The  colors  are  beautiful  and  a novelty  to  those 
that  have  never  seen  pictures  in  colors.  Book  this 
and  boost  it  and  it  will  make  money  for  you.  I 
played  this  against  a local  school  entertainment 
that  was  one  of  the  main  reasons  I did  not  make 
the  money  on  it  that  I should.  Print  in  No.  1 
shape.  Seven  reels. — P.  G.  Held,  Sterling  theatre, 
Fairmont,  Neb. — General  patronage. 

THE  WANDERER  OF  THE  WASTELAND, 
with  Jack  Holt. — Color  photography  makes  this 
a beautiful  Western  play  and  it  will  appeal  to  a 
wider  clientele  than  a regular  Western.  Person- 
ally thought  it  as  good  a Western  as  I have 
ever  seen. — Louis  A.  VanAlstyne,  Quality  theatre. 
Cullom.  111. 

HER  LOVE  STORY,  with  Gloria  Swanson. — 
Personally  don’t  think  much  of  it.  Think  star 
miscast,  should  have  been  Lois  Wilson,  but  the 
ladies  and  flappers  liked  it,  so  there  you  are. 
Fair  business  first  day,  flopped  the  second,  and 
Saturday  off  $60.00.  Finely  mounted.  Seven 
reels. — Clark  & Edwards,  Palace  theatre,  Ashland, 
O. — -General  patronage. 

HER  LOVE  STORY,  with  Gloria  Swanson.- — 
"Her  Love  Story’’  is  a very  good  Swanson.  Every- 
body satisfied.  Swanson  does  great  acting  and  is 
a great  star.  The  directing  was  good.  Photog- 
raphy extra  good.  Every  exhibitor  should  play 
this  one. — A.  J.  Paul,  Royal  theatre.  Gallon,  O. 

HER  LOVE  STORY,  with  Gloria  Swanson. — 
Not  the  kind  of  a picture  that  you  expect  to  see 
Gloria  Swanson  in.  Patrons  are  found  to  be 
somewhat  disappointed.  Although  it  is  a good 
picture  it  will  not  satisfy  the  Swanson  fans. 
Attendance  very  good.  Gloria  draws  the  women 
patronage.  Films  in  good  condition,  as  are  all 
prints  out  of  the  Paramount  exchange  at  Peoria. 
Seven  reels. — Marion  Bodwell,  Paramount  theatre, 
Wyoming,  111. 

HER  LOVE  STORY,  with  Gloria  Swanson. — 
Much  too  sad.  Think  women  enjoyed  it,  but  the 
title  does  not  attract  men,  nor  does  the  picture 
please  them.  Gloria  is  entitled  to  better  stuff 
than  this. — C.  A.  Miller,  Strand  theatre,  Alma, 
Mich. 

SINNERS  IN  HEAVEN,  with  Bebe  Daniels.— 
A very  fine  picture.  Seemed  to  please  everyone. 
Don’t  be  afraid  to  boost  it,  as  it  will  go  over  in 
any  house. — A.  J.  Paul,  Royal  theatre.  Gallon,  O. 
— Small  town  patronage. 

MANHATTAN,  with  Richard  Dix.  — Splendid 
picture.  Seven  reels. ^ — Clark  & Edwards,  Palace 
theatre,  Ashland,  O. — General  patronage. 

THE  SIDE  SHOW  OF  LIFE,  with  Ernest  Tor- 
rence.— Ran  this  Saturday  night  to  very  light  busi- 
ness. Weather  conditions  terrible.  The  few  who 
braved  the  storm,  were  glad  they  came.  It  is 
an  extra  good  picture.  Torrence  is  wonderful. 
Miss  Nilsson  is  also  good,  in  fact  the  entire  cast. 
This  picture  contains  a good  moral  lesson,  it  is 
good  entertainment,  and  any  house  can  be  glad 
they  ran  it,  and  can  look  their  patrons  in  the 
face  and  say,  "I  gave  you  your  money’s  worth.’’ 
Eight  reels. — P.  W.  Quinlin,  Ideal  theatre,  Chat- 
eaugay,  N.  Y. — Small  town  patronage. 

MERTON  OF  THE  MOVIES,  with  Glenn 
Hunter. — Glenn  Hunter  in  this  picture  does  fine 
work.  Everyone  seems  to  like  it.  Personally  I 
did  not  care  so  much  for  it.  It  surprised  me 
in  going  over. — A.  J.  Paul,  Royal  theatre. 
Gallon,  O. 

MERTON  OF  THE  MOVIES,  with  Glenn 
Hunter.  A splendid  picture.  Entertaining  story 
and  a good  cast. — Bert  Silver,  Silver  Family  thea- 
tre, Greenville,  Mich. 


ICEBOUND,  with  Richard  Dix. — Slow  motion, 
nothing  to  it.  I could  not  get  interested  in  it. 
Notice  few  of  the  patrons  left  before  it  was 
over.  Six  reels. — M.  J.  Babin,  Fairyland  theatre. 
White  Castle,  La. — General  patronage. 

OPEN  ALL  NIGHT,  with  Viola  Dana.— A pic- 
ture that  has  some  of  the  finest  and  most  subtle 
acting  we  have  had.  The  story,  however,  does 
not  get  over  to  the  American  movie  audience. 
To  the  average  woman,  a refined  wife  offering 
herself  to  a brute  athlete  would  be  impossible. 
The  work  of  Menjou  and  Raymond  Griffith  in 
this  is  a joy  to  behold. — Ben  L.  Morris,  Temple 
theatre,  Bellaire,  O. — General  patronage. 

THE  ALASKAN,  with  Thomas  Meighan. — Can’t 
explain  why  the  public  will  rave  over  a picture 
like  this.  A ten  year  old  kid  could  have  written 
the  story,  acted  and  directed  it,  but  it  gets  the 
money.  Meighan  is  meant  for  better  things  than 
“The  Alaskan.”  Seven  reels.  — Louis  A.  Van- 
Alstyne, Quality  theatre,  Cullom,  111. 

THE  ALASKAN,  with  Thomas  Meighan. — I have 
almost  despaired  of  making  Tommy  Meighan  a 
headliner  in  Cleveland.  This  story  was  very  trite, 
although  Curwood  has  turned  out  some  winners  in 
the  past.  Estelle  Taylor  impressed  people  about 
like  a block  of  ice.  Where  is  the  fire  and  snap 
she  had  while  with  Mr.  Fox?  Meighan  is  ex- 
pressionless, and  his  standing  as  an  actor  is 
surprising,  as  I see  it.  About  all  you  can  say  is 
that  the  scenery  was  great.  It  was. — P.  E.  Morris, 
Regent  theatre,  Cleveland,  Miss.  — ■ Small  town 
patronage. 

THE  FEMALE,  with  Betty  Compson. — -A  good 
picture.  Paramount  pictures  seem  to  satisfy  more 
than  any  other  brand.  This  year’s  product  is 
much  better  than  last  year. — A.  J.  Paul,  Royal 
theatre.  Gallon,  O. 

CHANGING  HUSBANDS,  with  Beatrice  Joy. — 
— Story  far-fetched,  but  went  over  in  good  shape. 
Seven  spools. — W.  O.  Stevens,  Apollo  theatre, 
Princeton,  111. — General  patronage. 

CHANGING  HUSBANDS,  with  Beatrice  Joy.— 
A very  fine  attraction.  Every  exhibitor  should 
play  this  one,  as  it  will  please  all  classes.  A 
corking  good  comedy  drama.  Pleased  all.  Seven 
reels. — C.  L.  Brown,  Dreamland  theatre,  Fullerton, 
La. — Small  town  patronage. 

THE  STRANGER,  with  Richard  Dix.  — Poor 
direction  and  in  our  opinion  a poor  story  with 
a good  cast.  It  failed  to  register.  Seven  reels. 
— E.  E.  Gailey,  Crystal  theatre,  Wayne.  Neb. — 
General  patronage. 

SHADOWS  OF  PARIS,  with  Pola  Negri.— Very 
good  picture.  Similar  to  "Humming  Bird”  but 
will  get  by  fine  and  please.  Seven  reels. — Warner 
& Wood,  Coliseum  theatre,  Edmore,  Mich. — 
General  patronage. 

TIGER  LOVE,  with  Antonio  Moreno. — Only  fair. 
For  Heaven’s  sake.  let  up  on  stories  where  the 
old  padre  is  in  it.  Six  reels. — W.  O.  Stevens, 
Apollo  theatre,  Princeton,  111. — General  patronage. 

THE  HUMMING  BIRD,  with  Gloria  Swanson. 
Excellent.  Played  it  Armistice  Day  and  pleased 
immensely.  Why  don’t  Paramount  give  us  a 
better  line  of  photos  ? To  look  at  these  on  "The 
Humming  Bird”  you  wouldn’t  know  there  was  a 
war  scene  in  it.  Eight  reels.  — M.  T.  Craig, 
Majestic  theatre,  Dresden,  Ont.,  Canada. — Small 
town  patronage. 

WOMAN  PROOF,  with  Thomas  Meighan. — A 
dandy  Meighan  picture.  Nothing  heavy  or  seri- 
ous, just  a good  evening’s  entertainment  that  cost 
something  to  show  and  drew  them  in  fine  shape. 
It  pleased,  as  Tom  always  will  if  given  any  sort 
of  a story.  Eight  reels. — Henry  Reeve,  Star  thea- 
tre. Menard,  Tex. — Small  town  patronage. 

THE  CONFIDENCE  MAN,  with  Thomas 
Meighan. — Many  punches  were  overlooked  which, 
if  added,  would  have  improved  picture  consider- 
ably.— W.  O.  Stevens,  Apollo  theatre,  Princeton, 
111. — General  patronage. 

THE  HERITAGE  OF  THE  DESERT,  with  Bebe 
Daniels.  — Very  good.  All  seemed  satisfied.  A 
small  portion  in  natural  colors. — M.  T.  Craig, 
Majestic  theatre,  Dresden,  Ont.,  Canada. — Small 
town  patronage. 

THE  CALL  OF  THE  CANYON,  with  Richard 
Dix. — If  there  is  anything  better  than  the  Para- 
mount Zane  Grey  pictures,  of  their  kind,  I don’t 
know  of  them.  This  is  one  of  the  best  of  the 
lot  and  I can’t  say  too  much  for  it.  Dix  is 
great  and  will  be  a real  card  soon.  Lois  Wilson 
gives  her  usual  excellent  and  pleasing  piece  of 
work.  Seven  reels. — Henry  Reeve,  Star  theatre, 
Menard.  Tex. — Small  town  patronage. 

THE  PURPLE  HIGHWAY,  with  Madge  Ken- 
nedy.— Went  over  fairly  good.  Was  afraid  of  this 
one  and  did  not  boost  it  any.  Those  who  asked 
me  I frankly  told  I expected  just  a fair  picture, 
but  must  confess  it  was  better  than  I expected. — 
M.  T.  Craig,  Majestic  theatre,  Dresden,  Ont., 
Canada. — Small  town  patronage. 

THE  MORAL  SINNER,  with  Dorothy  Dalton. 


For  Release  in  December — Now  Booking 


'4  *■ 


PRODUCERS  DISTRIBUTING  CORPORATION 


Priscilla  Dean 

GUro, 


Diwrttd  bv  CHET  WITHEY 
\iy  HARVEY  CATES  -fronx 
the  novel  lylZOLA  FORil£STER_p 

^HUNT  STROMBERG 

PRODUCTION 

Secuon  1924-25  Thirty  First  Ran  Pictures 


December  20,  1924 


EXHIBITORS  HERALD 


73 


— This  one  is  about  the  best  Paramount  picture  I 
had  on  the  bill  for  the  week.  While  not  a strong 
picture,  the  crook  story  seemed  to  please.  Six 
reels. — M.  J.  Babin,  Fairyland  theatre.  White 
Castle,  La. — General  patronage. 

GRUMPY,  with  Theodore  Roberts.  — Splendid 
production,  good  cast,  and  suited  our  very  small 
audience  who  turned  out  on  Thanksgiving.  The 
others  who  missed  a good  show  must  have  eaten 
too  much  turkey  or  gone  to  our  neighboring 
towns  for  entertainment.  Seven  reels.  — Clyde 
Allen,  Casino  theatre,  Antwerp,  N.  Y. — Neighbor- 
hood patronage. 

PIED  PIPER  MALONE,  with  Thomas  Meighan. 
— Very  nice  little  picture,  although  the  story  is 
very  light.  I pleased  my  ci'owd.  Why  say  more? 
Eight  reels. — M.  T.  Craig,  Majestic  theatre,  Dres- 
den, Ont.,  Canada. — Small  town  patronage. 

ZAZA,  with  Gloria  Swanson. — One  day  of  this 
kind  is  plenty.  Bought  for  two  days  and  jerked 
it.  Gloria  had  better  start  choosing  stories  of  a 
different  kind  than  this  or  she  will  lose  what 
little  following  she  has  here.  Seven  reels. — Ryan 
& Kundert,  Empress  theatre,  Beresford,  S.  D. 

ONLY  38,  with  Lois  Wilson. — Here’s  a mighty 
good  little  picture  absolutely  void  of  drawing 
power  in  this  town.  The  poorest  crowd  in  two 
months,  yet  the  picture  is  mighty  nice  and  pleased 
those  who  did  come.  Seven  reels. — Henry  Reeve, 
Star  theatre,  Menard,  Tex. — Small  town  patronage. 

MONTMARTE,  with  Pola  Negri. — This  foreign 
stuff  is  all  bunk.  Don’t  see  why  the  producers 
don’t  lay  off  this  rotten  stuff.  We  have  enough 
Americans  in  America  to  give  Americans  an 
American  show.  Patrons  walked  out.  Said  as 
they  passed  out,  "It’s  rotten!’’  Seven  reels. — M. 
J.  Babin,  Fairyland  theatre.  White  Castle,  La. — 
General  patronage. 

RACING  HEARTS,  with  Agnes  Ayres. — Six  reels 
of  entertainment.  A real  good  program. — 
M.  W.  A.  theatre.  Soldier,  Kan.  — Small  town 
patronage. 

PETER  THE  GREAT,  with  Emil  Jennings. — 
Hold  your  nose,  or  better  still,  leave  it  in  the  can. 
Foreign  production. — C.  A.  Miller,  Strand  theatre, 
Alma,  Mich. — Small  town  patronage. 

HIS  CHILDREN’S  CHILDREN,  with  Bebe 
Daniels. — By  all  rights  Hale  Hamilton  runs  away 
with  this  picture.  It  surprised  me  greatly  with 
its  drawing  power  and  was  thought  by  many  to 
be  the  best  picture  for  some  time.  Does  not  keep 
the  idea  of  the  book — Hamilton  as  the  children’s 
father  steals  the  picture,  whereas  in  the  book, 
the  daughters  were  played  up  most.  A mighty 
well  acted  serious  film.  Eight  reels.  — Henry 
Reeve,  Star  theatre,  Menard,  Tex. — Small  town 
patronage. 

HIS  CHILDREN’S  CHILDREN,  with  Bebe 
Daniels. — This  is  a good  program  picture  but  it 
is  pretty  jazzy  and  has  some  titles  and  scenes 
that  are  a little  raw.  While  it  may  please  in 
the  cities,  it  may  not  go  so  well  in  the  small 
town.  Seven  reels. — M.  H.  McDonnell,  Badger 
Opera  House,  Merrill,  Wis.  — Neighborhood 
patronage. 

TRIUMPH,  with  Beatrice  Joy  and  Rod  La- 
Roque. — A number  of  the  boys  have  handed  this 
some  left  handed  bouquets.  The  fact  that  it  was 
directed  by  DeMille,  in  eight  reels,  with  fourteen 
well  known  players,  does  not  necessarily  make  it 
a special.  However,  would  rate  it  as  an  extra 
good  program  picture  which  pleased  the  majority 
of  the  cash  customers.  The  work  of  the  entire 
cast  is  extra  good  and  the  story,  while  a little 
far  fetched,  is  not  of  the  hackneyed  type,  nor 
one  in  which  the  ending  is  obvious  from  the 
first  flicker.  Eight  reels.  — Wm.  E.  Tragsdorf, 
Trags  theatre,  Neillsville,  Wis.  — Small  town 
patronage. 

YOU  CAN’T  FOOL  YOUR  WIFE,  with  a special 
cast. — Can’t  say  much  for  this  one.  — John  E. 
Travis,  Doric  theatre,  Erie,  Kans. — Small  town 
patronage. 

THE  WHITE  FLOWER,  with  Betty  Compson. — 
good  picture  of  this  theme  of  the  power  of  the 
mind  over  the  body.  Hawaiian  setting.— Adam 
Hornung,  Victor  Opera  House,  Victor,  Mont. — ■ 
General  patronage. 

THE  WHITE  FLOWER,  with  Betty  Compson. — 
Little  below  the  average  program  picture.  It  deals 
with  stuff  that  is  unreal. — John  E.  Travis,  Doric 
theatre,  Erie,  Kans. — Small  town  patronage. 

THE  VALLEY  OF  SILENT  MEN,  with  Alma 
Rubens. — A good  scenic  picture  but  the  story  is 
too  slow  and  draggy.  — John  E.  Travis,  Doric 
theatre,  Erie,  Kans. — Small  town  patronage. 

THE  GO-GETTER,  with  T.  Roy  Barnes. — A very 
good  program  picture.  Star  has  no  drawing 
powers  here,  but  the  name  seemed  to  pul!  some, 
and  the  fact  that  it  was  a Peter  B.  Kyne  story 
helped  too.  Nothing  big,  but  clean,  wholesome 
entertainment.  Eight  reels.  — Hardy  Carlson, 
Opera  House,  Volin,  S.  D. — Small  town  patronage. 


HOMEWARD  BOUND,  with  Thomas  Meighan. 
—Something  a little  different  for  Thomas,  but  like 
all  of  his  other  pictures  it  pleased  the  box  office 
as  well  as  the  patrons. — John  E.  Travis.  Doric 
theatre.  Erie,  Kans. — Small  town  patronage. 

THE  CITY  OF  SILENT  MEN.  with  Thomas 
Meighan. — Stuck  in  this  old  one  and  it  went  over 
just  as  good  as  Meighan’s  new  ones.  In  fact, 
it  is  a much  better  picture  than  most  of  his 
new  ones.  Got  many  favorable  comments.  Print 
good.  Six  reels. — H.  J.  Eagan,  American  theatre, 
Wautoma,  Wis. — Small  town  patronage. 

THE  TRAIL  OF  THE  LONESOME  PINE,  with 
Mary  Miles  Minter. — Fine.  A packed  house  of 
satisfied  fans.  Film  in  good  condition.  Many 
have  read  the  book  and  saw  it  in  stock  years  ago, 
therefore  the  crowd.  Six  reels. — M.  W.  A.  theatre. 
Soldier,  Kan. — Small  town  patronage. 

THE  NTH  COMMANDMENT,  with  Colleen 
Moore, — Could  easily  have  been  cut  two  reels 
shorter  by  cutting  out  some  of  the  mush,  which 
many  disliked,  but  on  the  whole  was  a very  good 
picture,  and  a good  moral  to  it.  Eight  reels. 
— Adam  Hornung,  Victor  Opera  House,  Victor, 
Mont. — General  patronage. 

WHILE  SATAN  SLEEPS,  with  Jack  Holt.— This 
is  a good  old  picture — some  action — and  a good 
lesson.  Seven  reels. — S.  G.  Fry,  Palace  theatre, 
Omaha,  Tex. 

WHILE  SATAN  SLEEPS,  with  Jack  Holt.— 
This  was  a very  good  picture  but  not  up  to  my 
class.  Just*  a fair  program  not  worth  much. 
If  the  big  producers  could  see  that  the  making 
of  rough  stuff  was  not  wanted  it  would  be  better. 
Just  good,  clean,  up  to  the  minute  staff. — Amuse 
theatre.  Hart.  Mich. — General  patronage. 

Pathe 

HOT  WATER,  with  Harold  Lloyd. — Was  afraid 
of  “Hot  Water’’  after  the  luke-warm  praise  given 
it  by  Chicago  papers,  but  folks,  it  is  there  1 It 
is  his  funniest  comedy  since  “Grandma’s  Boy,’’ 
and  the  best  story  he  has  had  for  a long  time. 
Man.  that  last  reel  is  worth  all  we  paid  for  the 
show.  Lloyd  brings  out  the  lame,  the  halt  and 
the  blind,  and  they  come  from  all  points  of  the 


compass.  Lloyd  makes  everybody  happy,  includ- 
ing the  box  office.  Five  reels. — Louis  A.  Van 
Alstyne,  Quality  theatre,  Cullom,  III. 

GIRL  SHY,  with  Harold  Lloyd.— Played  this 
on  Thanksgiving  and  two  following  days,  but  did 
not  do  so  well  as  with  “Safety  Last,”  which  I 
played  just  a year  ago.  However,  the  weather 
was  against  me  this  year.  Everyone  praised  the 
picture  very  highly,  but  the  result  was  Pathe  got 
the  cash  and  I got  the  praise,  which  does  not  fill 
the  coal  bin.  However,  this  is  the  best  one  of 
his  to  date.  Eight  reels.— M.  A.  Manning,  Opera 
House,  Baldwin,  Wis. — Small  town  patronage. 

THE  KING  OF  WILD  HORSES,  with  Rex.— 
Here  is  a picture  that  will  get  you  the  business 
and  will  make  you  the  money  if  you  can  buy  it 
right.  Tied  up  with  the  American  Legion  on  this 
one  and  we  cleaned  up  and  patrons  were  well 
satisfied  at  an  admission  of  ten  and  thirty-five 
cents.  Only  one  fault  to  find,  and  that  is  with 
the  trick  photography,  where  the  horse  leaps  from 
the  cliff  in  the  water.  You  could  very  easily 
see  where  the  dummy  was  substituted.  Print  in 
fair  condition.  Five  reels. — Marion  Bodwell, 
Paramount  theatre,  Wyoming,  III. 

SAFETY  LAST,  with  Harold  Lloyd. — Drew  the 
best  crowd  we  have  had  this  season  and  simply 
delighted  them.  Seven  reels. — C.  E.  Hopkins, 
Hopkins  theatre.  Cotter,  Ark. — Small  town  pat- 
ronage. 

Preferred 

THE  BROKEN  WING,  with  a special  cast. — 
Will  go  over  in  some  communities,  hut  would  hate 
to  live  in  one  of  them.  Shooting  gallery  stuff. 
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Six  reels. — W.  O.  Stevens.  Apollo  theatre,  Prince- 
ton, 111. — General  patronage. 

THE  VIRGINIAN,  with  Kenneth  Harlan. — A 
very  good  picture  that  pleased  a large  audience. 
Buy  it  if  you  have  not  yet  played  same.  Eight 
reels. — P.  G.  Held,  Sterling  theatre.  Fairmont, 
Neb. — General  patronage. 

THE  VIRGINIAN,  with  Kenneth  Harlan. — A 
fair  picture  to  good  business. — J.  R.  Baxter,  Jr., 
Lyceum  theatre.  Spring  City,  Utah. — Small  town 
patronage. 

THE  VIRGINIAN,  with  Kenneth  Harlan. — We 
played  this  to  the  best  Saturday  house  we  have 
had  in  some  time.  The  book  being  very  popular 
helps  to  draw  them  out,  and  it  will  please  the 
average.  Advertise  it  strongly  and  watch  the 
results.  Eight  reels. — S.  G.  Fry,  Palace  theatre, 
Omaha,  Tex. 

THORNS  AND  ORANGE  BLOSSOMS,  with 
Kenneth  Harlan. — Minus.  Poor  picture.  Pleased 
10  per  cent.  Lay  it  off  or  run  it  on  a double 
bill.  Any  small  town  exhibitor  showing  this  will 
be  sorry,  so  take  ray  advice,  lay  it  off.  Adver- 
tising matter  on  this  is  rotten.  Seven  reels. — 
Geo.  Khattar,  Khattar’s  theatre.  Sydney.  N.  S.. 
Canada. — General  patronage. 

Principal 

THE  MINE  WITH  THE  IRON  DOOR,  with  a 
special  cast. — More  comments  on  this  than  them 
all.  A number  of  people  told  me  they  liked  it 
better  than  "The  Covered  Wagon.”  If  you  have 
a big  house,  buy  this.  Filled  my  house  with 
kids.  They  stayed  for  two  shows.  Turned  big 
people  away.  Could  not  get  them  in.  Better 
than  average  business  three  days.  Films  good.— 
R.  S.  Wenger.  Victory  theatre.  Union  City,  Ind. 
— General  patronage. 

CaHaIN  JANUARY,  with  Baby  Peggy. — A 
right  good  picture,  but  failed  at  box  office. 
Pleased  those  who  saw  it.  People  just  looked  at 
photos  and  walked  away. — R.  S.  Wenger,  Victory 
theatre.  Union  City.  Ind. — General  patronage. 

Prod.  Dist.  Corp. 

BARBARA  FRIETCHIE,  with  Plorence  Vidor. 
— If  sold  and  advertised  as  a nice  story  of  the 
South  in  war  time  it  is  O.  K.  As  a special  and 
with  the  title  played  up.  it  is  a lemon.  Whit- 
tier’s poem  would  not  recognize  itself,  and  the 
folks  who  came  drawn  by  title  were  disap- 
pointed. Others  stayed  away  because  of  title  and 
period  of  story  as  shown  by  said  title. — P.  G. 
Estee,  S.  T.  theatre.  Parker,  S.  D. — Small  town 
patronage. 

BARBARA  FRIETCHIE,  with  Florence  Vidor. — 
A splendid  picture,  one  that  should  have  packed 
them  in.  but  the  result  was  very  disappointing 
from  a box  office  standpoint.  Personally,  I be- 
lieve these  pictures  are  a wonderful  thing  for  the 
prestige  of  our  business,  and  there  should  be  a 
law  compelling  people  to  see  them,  but  I am 
afraid  that  such  things  will  never  happen  in  this 
jazz  crazed  age.  Seven  reels. — Frank  L.  Browne. 
Liberty  theatre.  Long  Beach,  Calif. — General  pat- 
ronage. 

HOLD  YOUR  BREATH,  with  Dorothy  Devore. 
— Lean  hard  on  this  one.  It’s  a pip.  especially 
for  Saturday.  Lots  of  laughs  and  lots  of  thrills. 
Good  combination  with  "The  Chase”  (Educa- 
tional), which  is  the  most  delightful  novelty 
short  subject  we  have  had  in  many  moons. — C.  A. 


Miller,  Strand  theatre,  Alma,  Mich. — Small  town 
patronage. 

HOLD  YOUR  BREATH,  with  Dorothy  Devore. 
— A very  giood  comedy  drama.  Rather  slow  at 
the  start.  Last  two  reels  quite  exciting.  Six 
reels. — D.  B.  Follett,  Star  theatre,  Gibsonburg,  O. 

ROARING  RAILS,  with  Harry  Carey.— This  is 
a new  one  for  Harry  Carey,  which  is  about  the 
best  he  has  ever  made. — Walter  Decker,  City 
Opera  House.  Frederick.  Md. 

ANOTHER  SCANDAL,  with  Lois  Wilson. — 
This  was  real  good.  Draw  a fine  house  and 
pleased.  Eight  reels. — Sam  Minich,  Electric  thea- 
tre, Chillicothe,  Mo. — General  patronage. 

LOVE’S  WHIRLPOOL,  with  Madge  Bellamy.— 
This  is  a nice  clean  story  with  a purpose  and 
will  please  the  better  picture  fans.  As  for  us, 
we  didn’t  get  rent  out  of  the  two  day  run.  They 
didn’t  kill  enough  to  please  our  audience. — Wm. 
Hoefs,  Queen  theatre.  Ft.  Stockton,  Tex. — Small 
town  patronage. 

THE  HOOSIER  SCHOOLMASTER,  with  a spe- 
cial cast. — A semi-Western  picture  that  pleased 
a full  house.  Six  reels. — Earhart  & Lutz.  Opera 
House,  Lexington  & Belleville,  O. — Small  town 
patronage. 

BULLDOG  DRUMMOND,  with  Carlyle  Black- 
well. — A picture  that  pleased  100  per  cent.  The 
title  does  not  draw,  but  if  you  can  get  them  in 
they  will  go  out  with  a smile  on  their  faces.  Six 
reels. — W.  D.  Patrick,  Strand  theatre.  Dothan, 
Ala. — General  patronage. 

JOURNEY’S  END,  with  a special  cast.. — I used 
this  picture  on  a Saturday  night  and  the  house 
was  full  of  air,  with  only  about  25  persons  that 
came  to  see  the  picture.  The  rottenest  picture 
I ever  showed  since  in  business.  Drew  about  8 
per  cent  of  the  300  population  that  lives  in  this 
small  town.  Seven  reels. — Joe  Restiwo,  Liberty 
theatre.  Freemanspur,  111. — Small  town  patronage. 

JOURNEY’S  END,  with  a special  cast. — One 
of  the  grandest  flops  that  I have  had  this  sea- 
son. Ashamed  to  face  my  patrons. — C.  H.  Dick- 
erson, Criterion  theatre,  Logansport,  La. 

THE  DWELLING  PLACE  OF  LIGHT,  with 
Robert  McKinn. — Would  have  been  a good  pic- 
ture, but  the  print  was  in  bad  shape,  cut  out  in 
places  all  through  the  picture.  Our  patnons  came 
out  telling  us  about  it,  too.  Six  reels. — W.  D. 
Patrick,  Strand  theatre,  Dothan,  Ala. — General 
patronage. 

United  Artists 

DOROTHY  VERNON  OF  HADDON  HALL, 
with  Mary  Pickford. — Here  is  one  of  the  best 
costume  pictures  ever  made.  Mary’s  best  to 
date  for  me.  Fine  acting,  good  scenery,  lots  of 
action  and  comedy.  If  you  can’t  put  this  across, 
run  Hoxie  and  Richard  Talmadge.  Average  busi- 
ness 5 days — 2 days  to  run  yet.  Film  good. — 
R.  S.  Wenger.  Victory  theatre.  Union  City,  Ind. 
— General  patronage. 

DOROTHY  VERNON  OF  HADDON  HALL, 

with  Mary  Pickford. — Oh,  Boy  ! Get  it — get  back 
of  it.  Raise  the  price,  and  eveiTbody  will  be 
satisfied. — Geo.  Osborne,  New  Star  theatre,  West- 
minister, Md. — General  patronage. 

DOROTHY  VERNON  OF  HADDON  HALL, 
with  Mary  Pickford. — Mary  has  almost  equaled 
Doug  in  “Robinhood”  in  this  beautiful  produc- 
tion. It  is  a perfect  picture.  As  entertainment, 
it  may  not  be  so  good  as  other  pictures  of  a dif- 
ferent type,  but  for  this  type  of  picture  it  can 
hardly  be  equaled.  I tried  to  put  this  over  big. 


but  failed.  Why  ? I cannot  say.  Nine  reels. — 
W.  H.  Brenner,  Cozy  theatre,  Winchester,  Ind. 
— General  patronage. 

AMERICA,  a D.  W.  Griffith  production. — A big 
historical  picture  and  went  over  big  with  us.  A 
good  picture  for  any  house  to  show.  Eleven 
reels. — M.  H.  McDonnell,  Badger  Opera  House. 
Merrill,  Wis. — Neighborhood  patronage. 

AMERICA,  a D.  W.  Griffith  production. — ’The 
greatest  picture  yet.  The  birth  of  America.  No 
true  patriot  should  miss  it.  A love  story  with 
historical  background.  Good  business  in  tie-up 
with  schools.  Two  reels.  — Kreighbaum  Bros., 
Char  Bell  theatre,  Rochester,  Ind.  — General 
patronage. 

AMERICA,  a D.  W.  Griffith  production. — This 
picture  is  one  of  the  finest  educational  pictures 
that  I ever  had  in  my  house  and  and  such  took 
one  of  the  finest  flops  of  any  picture  that  I 
ever  had  in  my  house.  I gave  this  picture  more 
exploitation,  such  as  window  cards,  circus  heralds, 
and  had  it  recommended  by  the  principals  and 
the  teachers  in  the  local  schools  and  surrounding 
villages  and  country  schools  ; more  newspaper  ad- 
vertising than  I gave  "The  Covered  Wagon,” 
which  was  run  a few  weeks  previous ; and  paid 
a higher  rental  and  did  about  one-third  the  gross 
business  that  I did  with  “The  Covered  Wagon.” 
’The  comments  on  the  picture  by  those  who  came 
to  see  it  averaged  up  to  the  following  remark, 
“It’s  a fine  picture,  but  I did  not  care  so  much  for 
it.”  It’s  a patriotic  picture,  it  is  without  an  equal 
that  I know  of,  and  United  Artists  capitalize 
your  patriotism  in  the  way  they  charge  you  for 
this  picture.  I did  more  business  with  this  pic- 
ture than  with  regular  pictures,  but  the  rental 
was  so  very  high  that  I did  not  make  expenses. — 
W.  F.  Loibl,  Chimes  theatre.  Cedarburg,  Wis. — 
General  patronage. 

Universal 

THE  WESTERN  WALLOP,  with  Jack  Hoxie.— 
This  is  a real  live  Western  and  is  sure  there. 
There  are  thrills  galore  in  this  and  I advise  you 
to  get  it.  Five  reels. — C.  V.  Anderson,  Oak 
theatre,  Oakdale,  Neb. 

‘K — THE  UNKNOWN,’  with  a special  cast. — A 
sincerely  done  and  very  meritorious  attraction. 
Comments  all  favorable.  Played  this  the  four 
days  preceding  Thanksgiving  to  fair  business  and 
heavy  exploitation. — John  W.  Hawkins,  Capitol 
theatre.  New  Bedford.  Mass. — General  patronage. 

LOVE  AND  GLORY,  with  a special  cast. — This 
is  a real  good  picture,  one  that  is  a credit  to 
any  house.  Pleased  100  per  cent.  You  can  play 
this  one  and  satisfy  your  patrons  and  yourself 
at  the  box-office.  Seven  reels. — Reuben  Bohls, 
Queen  theatre,  Taylor,  Tex. — General  patronage. 

THE  SAWDUST  TRAIL,  with  Hoot  Gibson.— 
An  enjoyable  comedy  drama  with  Hoot  as  the 
sissy  college  boy  who  joins  the  wild  west  show. 
Was  made  from  Pelley’s  “Saturday  Evening  Post” 
story,  “Courtin’  Calamity.”  Five  and  one  half 
reels. — P.  G.  Estee,  S.  T.  theatre,  Parker,  S.  D. 
— Small  town  patronage. 

THE  GALLOPING  ACE,  with  Jack  Hoxie. — A 
real  good  picture.  Jack  did  some  good  work. 
Run  this  with  last  chapter  of  “Ruth  of  the 
Range.”  It  made  a fine  Saturday  program.  Five 
reels. — J.  F.  Lawrence,  Lyric  theatre.  Humbolt, 
Tex. — General  patronage. 

THE  GALLOPING  ACE,  with  Jack  Hoxie.— A 
darned  good  picture. — J S.  Walker,  Alamo  thea- 
tre, Moody.  Tex. — Small  town  patronage. 

THE  GALLOPING  ACE,  with  Jack  Hoxie.— A 
good  one  that  seemed  to  please  our  audience,  who 
come  to  see  the  westerns.  Five  reels. — Clyde 
Allen.  Casino  theatre,  Antwerp,  N.  Y. — Neighbor- 
hood patronage. 

FORTY  HORSE  HAWKINS,  with  Hoot  Gibson. 
Just  fair.  Gibson  should  be  kept  in  Westerns. — 
L.  C.  Bolduc.  Bijou  theatre,  Conway,  N.  H. — 
General  patronage. 

FORTY  HORSE  HAWKINS,  with  Hoot  Gibson. 
— Not  much  for  Hoot.  Out  of  his  class.  No  title 
for  such  a picture.  Ruining  Hoot  by  taking  him 
out  of  Western  stuff.  Keep  him  in  Westerns 
where  he  belongs.  Six  reels. — J.  F.  Lawrance, 
Princess  theatre.  Humbolt,  Tex.  — General 
patronage. 

FORTY  HORSE  HAWKINS,  with  Hoot  Gibson. 
— Gibson  at  one  time  was  one  of  our  best  pullers, 
but  all  the  boob  junk  in  his  last  pictures  is 
killing  him.  Westerns  is  where  he  belongs.  Six 
reels.— Warner  & Wood,  Coliseum  theatre,  Edmore, 
Mich. — General  patronage. 

RIDE  FOR  YOUR  LIFE,  with  Hoot  Gibson.— 
Just  a good  Western. — J.  S.  Walker,  Alamo  thea- 
tre. Moody,  Tex. — Small  town  patronage. 

THE  DARLING  OF  NEW  YORK,  with  Baby 
Peggy. — Good  picture  and  Baby  Peggy  pleased- 
them  all,  but  paid  a little  too  much.  Business 
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no  better  than  on  other  pictures. — M.  T.  Craig, 
Majestic  theatre,  Dresden,  Ont.,  Canada. — Small 
town  patronage. 

THE  DAKLING  OF  NEW  YORK,  with  Baby 
Peggy. — Good  crook  story.  Drew  well  and  pleased 
everyone. — L.  C.  Bolduc,  Bijou  theatre,  Conway, 
N.  H. — General  patronage. 

THE  HUNCHBACK  OF  NOTRE  DAME,  with 
Lon  Chaney. — This  is  truly  a wonderful  picture 
with  Lon  Chaney  doing  some  very  remarkable 
acting.  Did  not  draw  as  well  as  it  should  on 
account  of  playing  on  commission  basis  and 
price  I had  to  charge  scared  them  out.  Those 
who  came  were  more  than  pleased.  Twelve  reels. 
— J.  M.  Keckler,  Eagle  Hall  theatre,  Carlin,  Nev. 
— General  patronage. 

THE  HUNCHBACK  OF  NOTRE  DAME,  with 
Lon  Chaney. — Played  it  three  days,  Monday,  Tues- 
day and  Wednesday  at  25-50  and  75c  to  good 
business  with  tent  show,  school  auditorium,  musical 
concert  opening  and  opening  night  of  skating 
rink.  Don’t  be  afraid  to  play  it.  Get  it  quick. 
Stunt;  Had  sheriff  to  guard  film  from  express 
office  to  bank  vault  a day  before  showing.  Have 
booked  it  for  a return  engagement.  Twelve  reels. 
— Reuben  Bohls,  Queen  theatre,  Taylor,  Tex. — 
General  patronage. 

THE  RAMBLIN’  KID,  with  Hoot  Gibson. — Oh 
boy ! It’s  a pippin.  I played  it  on  “Take-A- 
Chance  Week,”  and  did  not  do  much  business. 
Titles  were  not  announced,  but  those  who  took 
a chance  said,  “It’s  great!”  Six  reels. — M.  T. 
Craig,  Majestic  theatre,  Dresden,  Ont.,  Canada. 
— Small  town  patronage. 

THE  RAMBLIN’  KID,  with  Hoot  Gibson. — A 
good  Western  picture  if  they  like  these  kind. 
Had  a fair  house,  although  not  as  many  as  I 
really  expected  would  come  to  see  this.  Bought 
it  right  and  I have  no  kick  coming.  Made  a few 
dollars.  Six  reels. — G.  F.  Rediske,  Star  theatre, 
Ryegate,  Mont. — Small  town  patronage. 

THE  DANCING  CHEAT,  with  Herbert  Rawlin- 
son. — Fair  picture  of  its  kind,  and  will  please 
90  per  cent.  Five  reels.  — Warner  & Wood, 
Coliseum  theatre,  Edmore,  Mich.  — General 
patronage. 

THE  DANGEROUS  BLONDE,  THE  DANCING 
CHEAT. — Nothing  to  brag  about. — L.  C.  Bolduc, 
Bijou  theatre,  Conway,  N.  H. — General  patronage. 

EXCITEMENT,  with  Laura  LaPlante. — Be  sure 
and  play  it,  for  it’s  fine.  The  subtitles  are  very 
funny  and,  although  it’s  very  light,  still  it  will 
please.  Five  reels. — M.  T.  Craig,  Majestic  theatre, 
Dresden,  Ont.,  Canada. — Small  town  patronage. 

EXCITEMENT,  with  Laura  LaPlante.  — Good 
light  farce  comedy  that  pleased.  Five  reels. — P. 
G.  Estee,  S,  T.  theatre,  Parker,  S.  D. — Small  town 
patronage. 

JACK  O’  CLUBS,  with  Herbert  Rawlinson. — 
Fairly  good  program.  Very  good  entertainment. 
Can  be  bought  right.  Six  reels. — J.  F.  Lawrance, 
Princess  theatre,  Humbolt,  Tex.  • — General 
patronage. 

SPORTING  YOUTH,  with  Reginald  Denny.— 
This  picture  is  a knockout  from  every  angle. 
You  can’t  go  wrong  on  this  one.  Advertise  it 
big.  The  auto  race  is  just  great. — L.  C.  Bolduc, 
Bijou  theatre,  Conway,  N.  H. — General  patronage. 

RIDGEWAY  OF  MONTANA,  with  Jack  Hoxie. 
— Our  Tuesday  night  picture.  Like  all  of  Hoxie’s, 
would  stand  improvement,  but  they  don’t  suit  mOj^ 
Five  reels. — P.  W.  Quinlin,  Ideal  theatre,  Chat^ 
eaugay,  N.  Y. — Small  town  patronage. 

THE  VICTOR,  with  Herbert  Rawlinson.  — I 
simply  cannot  get  them  in  to  see  Rawlinson  any 


more,  but  he  redeemed  himself  with  the  few  that 
saw  this  one.  Many  favorable  comments.  Five 
reels. — Robt.  L.  Anderson,  Olympic  theatre.  Forks, 
Wash. — Small  town  patronage. 

THE  UNTAMABLE,  with  a special  cast. — One 
of  the  poorest  pictures  I ever  ran.  You’ll  be 
sorry  if  you  play  it. — L.  C.  Bolduc,  Bijou  theatre, 
Conway,  N.  H. — General  patronage. 

THE  BACK  TRAIL,  with  Jack  Hoxie. — A very 
good  Western  which  will  please  your  Western 

fans.  Five  reels. — W.  D.  Patrick.  Strand  theatre, 

Dothan,  Ala. — General  patronage. 

THE  RED  WARNING,  with  Jack  Hoxie.— This 
is  a dandy  picture.  Will  please  any  Western 

audience.  I ran  this  picture  on  Saturday  and 
drew  an  average  business.  Five  reels.  — Joe 
Restivo,  Liberty  theatre,  Freemanspur,  111. — Small 
town  patronage. 

TRIFLING  WITH  HONOR,  with  a special  cast. 
Good  picture  with  good  moral.  Anglican  minister 
said,  “Fine,  get  more  like  it.”  It’s  a baseball 
story  and  I put  on  a baseball  night,  inviting 

members  of  local  club.  A good  picture  for  a 
baseball  town. — M.  T.  Craig,  Majestic  theatre, 
Dresden,  Ont.,  Canada. — Small  town  patronage. 

CROOKED  ALLEY,  with  Laura  LaPlante. — A 
fair  crook  story.  Will  make  a fair  program  with 
a good  2 reel  comedy.  Film  good.  Five  reels. — 
W.  A.  Doerschlag,  Strand  theatre.  Ransom,  Kans. 
— Small  town  patronage. 

THE  WILD  PARTY,  with  Gladys  Walton.— 
Same  as  the  rest  have  said.  Nice  little  picture. 
Five  reels. — M.  T.  Craig,  Majestic  theatre,  Dres- 
den, Ont.,  Canada. — Small  town  patronage. 

THE  ABYSMAL  BRUTE,  with  Reginald  Denny. 
— Played  this  one  on  “Take-A-Chance  Week”  and 
it  pleased  fairly  well.  But  why,  oh  why,  don’t 
they  cut  out  those  long  drawn  out  love  scenes  ? 
These  long  drawn  love  scenes  absolutely  spoil 
the  whole  picture  for  me. — M.  T.  Craig,  Majestic 
theatre,  Dresden,  Ont.,  Canada.  — Small  town 
patronage. 

MEN  IN  THE  RAW,  WHERE  IS  THIS  WEST? 
BREATHLESS  MOMENTS.— These  are  all  in  the 
same  class.  Universal  is  making  very  poor  pro- 
gram pictures  lately. — L.  C.  Bolduc,  Bijou  thea- 
tre, Conway,  N.  H. — General  patronage. 

Vitagraph 

CAPTAIN  BLOOD,  with  J.  Warren  Kerrigan. 
— Out  of  fairness  to  Vitagraph.  will  say  that  this 
is  the  biggest  picture  they  have  ever  had.  Ker- 
rigan’s portrayal  is  perfect,  but  somewhere  the 
picture  fails  to  be  the  “big”  picture  that  I had 
expected.  With  four  times  the  usual  amount  of 
advertising,  and  conditions  extremely  favorable, 
did  not  have  as  large  a Saturday  crowd  as  usual 
and  the  second  night  was  the  poorest  Monday 
in  months.  Had  several  walkouts  each  night, 
people  complaining  that  the  picture  was  too  long. 
Played  at  15  cents  and  30  cents  ; but  if  you  are 
playing  specials  from  other  companies  would 
advise  against  raising  admission.  Ten  reels. — L. 
J.  Trevor,  Opera  House,  Aledo,  III. — Small  town 
patronage. 

BEHOLD  THIS  WOMAN,  with  Irene  Rich.— 
This  is  what  one  of  my  best  patrons  called  a 
real  picture.  Story  good. — Geo.  Osborne,  New 
Star  theatre,  Westminster,  Md.  — General 
patronage. 

THE  CODE  OF  THE  WILDERNESS,  with  a 
special  cast. — A good  Western  picture  that  pleased 
the  majority.  Several  came  back  the  second 
night.— John  E.  Travis,  Doric  theatre,  Erie,  Kans. 
— Small  town  patronage. 
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True  Talk  No.  21 


By  John  B,  Rock 

General  Manager,  Vitagraph,  Inc. 

New  Orleans,  La. 

December  20 — 

Fm  wiring  this  from 
the  city  where  William 
T.  Rock  started  in  the 
picture  business.  From 
that  start  he  joined  with 
Albert  E.  Smith  and  J. 
Stuart  Blackton  and 
Vitagraph  was  formed. 
It  is  within  a month  of 
the  anniversary  of  that 
date. 

The  South  has 
grown.  Where  William 
T.  Rock  sold  fifty  foot 
films  to  the  little  store- 
room exhibitor,  Vita- 
graph is  selling  the 
smashes  of  the  season — 
“Captain  Blood,”  “The 
Clean  Heart”  or  “The 
Cruelties  of  Life”  and 
“The  Beloved  Brute”  to 
big,  first  run  houses, 
each  seating  thousands. 

Vitagraph  has  kept 
pace  with  the  g^rowth 
of  the  South  and  its  de- 
mands for  hig  pictures. 

True  talk,  friends. 
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THE  LOVE  BANDIT,  with  a special  cast. — 
Can't  figure  out  why  they  give  us  such  stuff. 
A fair  melodrama.  No  business. — J.  R.  Baxter, 
Jr.,  Lyceum  theatre.  Spring  City,  U. 

LET  NOT  MAN  PUT  ASUNDER,  with  Pauline 
Frederick. — Don’t  think  much  of  this  one.  About 
half  of  my  audience  left.  It  is  too  deep  for  the 
average  person. — John  E.  Travis,  Doric  theatre, 
Erie,  Kans. — Small  town  patronage. 

PIONEER  TRAILS,  with  Cullen  Landis. — Very 
good.  You  can  boost  it  strong  and  you  won’t 
disappoint  them.  Just  the  proper  amount  of 
comedy  in  it  to  put  it  over  good.  Seven  reels. — 

M.  T.  Craig,  Majestic  theatre,  Dresden,  Ont., 
Canada. — Small  town  patronage. 

THE  ANGEL  OF  THE  CROOKED  STREET, 
with  Corinne  Griffith. — A very  good  crook  picture, 
but  is  rather  old. — John  E.  Travis,  Doric  theatre, 
Erie,  Kans. — Small  town  patronage. 

PIONEER  TRAILS,  with  Cullen  Landis.  — A 
good  program  picture.  Not  what  I would  call  a 
special.  The  exhibitors  wbo  report  that  this  is  as 
good  as  “Covered  Wagon”  are  to  my  estimation 
not  very  good  judges  of  pictures.  “The  Covered 
Wagon”  is  so  much  better  that  there  is  no  com- 
parison. I made  money  on  “Covered  Wagon” 
but  I did  not  make  any  money  on  “Pioneer  Trails” 
as  I paid  too  much  for  it.  Seven  reels. — P.  G. 
Held,  Sterling  theatre,  Fairmont,  Neb. — Neighbor- 
hood patronage. 

THE  ANGEL  OF  CROOKED  STREET,  with 
Alice  Calhoun. — Picture  rotten.  If  you  have  it 
booked,  cancel  it,  pay  for  it  without  running  it, 
or  run  it  on  a double  bill.  Pleased  none.  Had 
more  kicks  than  anything  else.  Drawing  power 
is  very  poor.  Advertising  on  this  is  rotten.  Five 
reels. — Geo.  Khattar,  Khattar’s  theatre,  Sydney, 

N.  S.,  Canada. — General  patronage. 

Warner  Brothers 

CORNERED,  with  Marie  Prevost. — A real  good 
picture  with  Marie  Prevost  in  a dual  role.  Crooks, 
detective,  and  Marie  Prevost.  Good  attendance. 
— Kreighbaum  Bros.,  Cbar  Bell  theatre,  Rochester, 
Ind. — General  patronage. 

CORNERED,  with  Marie  Prevost. — One  of  the 
best  crook  stories  I ever  played.  Star  and  cast 
fine. — Bert  Silver,  Silver  Family  theatre,  Green- 
ville, Mich. 

BABBITT,  with  Willard  Louis. — A good  picture. 
Companion  picture  to  “Main  Street.”  by  the  same 
author.  An  old  man  trying  to  be  young  again 
but  finally  settling  down  with  his  good  little 
wife.  Good  attendance. — Kreighbaum  Bros.,  Char 
Bell  theatre.  Rochester,  Ind. — General  patronage. 

THE  TENTH  WOMAN,  with  Beverly  Bayne.— 
A very  good  picture,  as  most  all  Warner  Bros. 
Classics  are.  A semi-Western  feature  that  pleased 
the  majority.  Seven  reels. — H.  E.  Schlichter,  Lig- 
gett theatre,  Madison,  Kan. — General  patronage. 

THE  TENTH  WOMAN,  with  Beverly  Bayne.— 
Rotten.  No  one  liked  this.  Several  people  walked 
out.  — Geo.  Osborne,  New  Star  theatre,  West- 
minster, Md. — General  patronage. 

HOW  TO  EDUCATE  A WIFE,  with  Marie 
Prevost. — Too  jazzy  for  a small  town.  Did  not 
suit  here.  Very  good  acting  but  not  entertaining, 
and  tbe  price  is  away  out  of  reason.  Six  reels. 
— 11.  J.  Eagan,  American  theatre,  Wautoma,  Wis. 
— Small  town  patronage. 

HER  MARRIAGE  VOW,  with  Monte  Blue.— 
Another  good  one.  Seems  as  though  that  is  about 
all  Warner  Bros  have,  good  ones.  I have  played 
a good  many  of  them  and  every  one  so  far  has 
been  good. — John  E.  Travis,  Doric  theatre,  Erie. 
Kans. — Small  town  patronage. 


WHERE  THE  NORTH  BEGINS,  with  Rin  Tin 
Tin.  — Surprised  me  in  that  it  drew  well  and 
pleased  large  per  cent.  Six  reels. — J.  S.  Walker, 
Alamo  theatre.  Moody,  Tex.  — Small  town 
patronage. 

THE  COUNTRY  KID,  with  Wesley  Barry. — 
Twenty-five  per  cent  picture. — Geo.  Osborne,  New 
Star  theatre,  Westminster,  Md.  — General 
patronage. 

THE  COUNTRY  KID,  with  Wesley  Barry. — 
Not  as  good  as  “George  Washington,  Jr.” — L.  C. 
Bolduc,  Bijou  theatre,  Conway.  N.  H.— General 
patronage. 

BEAU  BRUMMEL,  with  John  Barrymore. — I 
advertised  this  picture  good,  thinking  it  would 
get  good  business,  but  did  not.  Tbe  picture  was 
a real  good  one,  but  I don’t  think  it  suitable  for 
small  towns.  Pleased  the  few  that  saw  it.  Pic- 
ture is  too  long.  Ten  reels.  . — C.  L.  Brown, 
Dreamland  theatre,  Fullerton,  La.  — Small  town 
patronage. 

GEORGE  WASHINGTON,  JR.,  with  Wesley 
Barry. — Buy  this  one.  It’s  a scream.  Colored 
comedian  kept  audience  in  a roar. — L.  C.  Bolduc, 
Bijou  theatre,  Conway,  N.  H. — General  patronage. 

CONDUCTOR  1492,  with  Johnny  Hines.. — Per- 
sonally I think  this  the  greatest  comedy  I have 
ever  seen  (even  Harold  Lloyd’s  and  I have  seen 
them  all).  Print  in  bad  condition.  Seven  reels. 
— J.  S.  Walker,  Alamo  theatre.  Moody,  Tex. — 
Small  town  patronage. 

CONDUCTOR  1492,  with  Johnny  Hines. — A fine 
comedy  that  will  please  everyone. — L.  C.  Bolduc, 
Bijou  theatre,  Conway,  N.  H. — General  patronage. 

THE  PRINTER’S  DEVIL,  with  Wesley  Barry. 
Did  not  please. — L.  C.  Bolduc,  Bijou  theatre,  Con- 
way, N,  H. — General  patronage. 

MAIN  STREET,  with  Monte  Blue.— Very  good 
program  picture.  A good  drawing  card  at  the 
box  office.  Play  it  if  you  can  buy  it  right.  Print 
good.  Eight  reels. — P.  G.  Held,  Sterling  theatre, 
Fairmont,  Neb. — General  patronage. 

BROADWAY  AFTER  DARK,  with  a special 
cast. — Just  fair  program  picture.  Good  for  high 
class  audiences.  Not  good  for  small  town. — L. 
C.  Bolduc,  Bijou  theatre,  Conway,  N.  H. — General 
patronage. 

THE  BEAUTIFUL  AND  DAMNED,  with  Marie 
Prevost. — This  is  a picture  for  your  society  class  ; 
it’s  up  town  stuff  and  will  please  fairly  well. 
Seven  I'eels. — S.  G.  Fry,  Palace  theatre,  Omaha, 
Tex. 

THE  GOLD  DIGGERS,  with  Hope  Hampton. — 
A dandy  show,  but  the  folks  did  not  come  out  to 
see  it.  If  I had  my  way,  some  of  the  wild  party 
stuff  would  be  cut  out,  but  there  have  been  lots 
worse  shows  made.  Nine  reels. — C.  E.  Hopkins, 
Hopkins  theatre.  Cotter,  Ark.  — Small  town 
patronage. 

TIGER  ROSE,  with  Lenore  Ulric.  — North- 
western feature.  Very  good. — L.  C.  Bolduc,  Bijou 
theatre.  Conway.  N.  H. — General  patronage. 

THE  LITTLE  CHURCH  AROUND  THE  COR- 
NER, with  Kenneth  Harlan. — A wholesome  pic- 
ture that  will  please,  the  older  people  especially. 
Small  town  men  would  do  well  to  insist  upon  the 
sky-pilots  seeing  this.  Six  reels. — J.  S.  Walker, 
Alamo  theatre.  Moody,  Tex.  — Small  town 
patronage. 

State  Rights 

DARING  LOVE,  with  Elaine  Hammerstein. — 
Not  as  good  as  expected.  Star  not  very  well 
known.  Did  not  draw  very  good.  Six  reels. — 


M.  F.  Faytle,  Orpheum  theatre,  McHenry,  N.  D. 
— General  patronage. 

BLACK  GOLD,  with  Pete  Morrison. — A very 
good  picture.  Not  much  of  a Western  though. 
The  background  for  this  picture  is  the  Texas  oil 
fields.  The  comedy  in  this  was  all  that  put  It 
over.  Picture  pleased.  Five  reels. — C.  L.  Brown, 
Dreamland  theatre,  Fullerton.  La. — Small  town 
patronage. 

BRANDED  A THIEF,  with  Neal  Hart.— Oh, 
whal^  a lemon.  Boys,  think  of  the  rottenest  West- 
ern you  ever  played  and  then  call  it  a peach 
compared  to  this  one  and  you  will  get  what  I 
mean.  Mighty  glad  when  I am  though  with  these 
State  Right  Westerns.  If  you  have  this  one  com- 
ing. pay  for  it  if  you  have  to,  but  don’t  play  it. 
Five  reels. — H.  J.  Egan,  American  theatre,  Wau- 
toma, Wis. — Small  town  patronage. 

BROKEN  SILENCE,  with  a special  cast. — This 
is  a good  Northern  picture.  The  only  objection 
I found  about  this,  too  much  killing.  My  pa- 
trons do  not  like  any  picture  that  has  so  much 
killing  in  it.  Why  don’t  the  producers  cut  that 
out?  Print  good.  Six  reels. — P.  G.  Held,  Ster- 
ling theatre,  Fairmont,  Neb. — Neighborhood  pat- 
ronage. 

DRUMS  OF  JEOPARDY,  with  Elaine  Hammer- 
stein. — Think  Elaine  Hammerstein  pleased  best  in 
this  melodramatic  feature  fnom  “Saturday  Eve- 
ning Post”  serial.  Hammerstein  extra  good. — 
Frank  G.  Buckley,  Princess  theatre,  Superior, 
Wis. — Downtown  patronage. 

THE  FL.AMING  TRAIL,  with  a special  cast. — 
Fairly  good  feature.  It  is  condensed  too  much, 
which  makes  it  difficult  to  follow  the  story.  Two 
reels. — C.  E.  Hopkins,  Hopkins  theatre.  Cotter, 
Ark. — Small  town  patronage. 

THE  FOOLISH  VIRGIN,  with  Elaine  Hammer- 
stein.— Business  good.  Picture  average.  Adver- 
tising on  this  production  terrible,  especially  the 
six  sheet.  A good  forest  fire  climax. — A.  Fine- 
man,  New  McKee  theatre,  Pittsburgh,  Pa. — 
Neighborhood  patronage. 

THE  GIRL  FROM  PORCUPINE,  with  a special 
cast. — Pleased  80  per  cent. — Geo.  Osborne.  New 
Star  theatre,  Westminister,  Md. — General  patron- 
age. 

IN  FAST  COMPANY,  with  Richard  Talmadge. 
— Another  good  Talmadge  picture.  Should  please 
any  house.  Everyone  who  saw  it  said  it  was  real 
good.  What  more  do  you  want?  Six  reels. — 
W.  D.  Patrick,  Strand  theatre,  Dothan,  Ala. — 
General  patronage. 

JACQUELINE  or  BLAZING  BARRIERS,  with 
a special  cast. — A good  program  picture  that  will 
please.  Print  good.  Seven  reels. — P.  G.  Held. 
Sterling  theatre,  Fairmont.  Neb. — Neighborhood 
patronage. 

ON  TIME,  with  Richard  Talmadge. — Good  stung 
picture  for  shooting  gallery.  Think  any  pro- 
ducer makes  a mistake  by  injecting  studio  stuff 
in  a picture.  Just  like  a magician  exposing  his 
tricks.  Six  reels. — W.  O.  Stevens.  Apollo  thea- 
tre, Princeton,  111. — General  patronage. 

THE  RIDIN’  FOOL,  with  Lester  Cuneo. — We 
bought  this  Western  for  our  wild  west  fans  and 
they  were  satisfied.  Film  in  good  condition.  Five 
reels. — M.  W.  A.  theatre.  Soldier.  Kan. — Small 
town  patronage. 

THE  RIGHT  OF  THE  STRONGEST,  with  a 
special  cast. — Another  dandy  picture.  Had  a good 
turn  out  and  they  liked  it.  Six  reels. — G.  F. 
Rediske,  Star  theatre,  Ryegate,  Mont. — Small 
town  patronage. 

SERVING  TWO  MASTERS,  with  Josephine 
Earle. — An  extra  good  society  drama.  Print  in 
good  condition.  Five  reels. — L.  Deyo,  Miers’  thea- 
tre, Schoharie,  N.  Y. — General  patronage. 

THE  SPITFIRE,  with  Betty  Blythe. — A very 
fine  picture.  Film  in  best  possible  condition. 
Bought  it  right,  but  made  no  money  on  it.  No 
fault  of  the  picture.  Seven  reels. — J.  G.  Adams, 
Wa-Pa-Co  theatre,  Watervliet.  Mich. 

SUPERSTITION,  with  a special  cast. — A good 
comedy  drama.  Good  print.  Five  reels. — L.  Deyo, 
Miers’  theatre,  Schoharie,  N.  Y. — General  pat- 
ronage. 

THREE  O’CLOCK  IN  THE  MORNING,  with 

Constance  Binney. — Here  is  a good  lively,  jazzy 
melodrama.  Lots  of  action,  some  comedy.  Aver- 
age business  3 days. — R.  S.  Wenger,  Victory  thea- 
tre, Union  City,  Ind. — General  patronage. 

TRUTHFUL  TULLIVER,  with  William  S.  Hart. 
— A very  good  Western.  It  pleases  one  hundred 
per  cent  here.  Print  in  fine  condition.  Five 
reels. — L.  Deyo,  Miers’  theatre,  Schoharie,  N.  Y. 
— General  patronage. 

TUCKER’S  TOP  HAND,  with  Neal  Hart.— 
Fairly  good  Western,  but  nothing  to  rave  about. 
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Five  reels. — C.  E.  Hopkins,  Hopkins  theatre,  Cot- 
ter, Ark. — Small  town  patronage. 

THE  UNKNOWN  PURPLE,  with  a special 
east. — Good  mystery  drama.  Program  picture. 
Lots  of  dark  scenes. — L.  C.  Bolduc,  Bijou  theatre, 
Conway,  N.  H. — General  patronage. 

WILD  CAT  JORDAN,  with  Richard  Talmadge. 
This  is  the  best  of  Dick’s  pictures  which  I have 
shown.  He  sure  does  some  great  stunts  in  this 
one.  After  seeing  this,  it  is  easy  enough  to 
believe  that  he  broke  his  neck  in  making  one  of 
his  later  pictures.  Five  reels. — Wm.  E.  Trags- 
dorf,  Trags  theatre.  Neillsville,  Wis. 

Serials 

THE  FAST  EXPRESS  (Universal)  with  Wil- 
liam Duncan. — Wish  to  say  that  “Fast  Express” 
is  beyond  a doubt  the  best  serial  I ever  ran.  I 
made  up  a program  for  Saturday.  “Fast  Express,” 
Jack  Hoxie  and  Hoot  Gibson.  Alternated  them 
and  am  bound  to  say  ray  business  has  built  up 
wonderfully.  Would  advise  any  small  town  to 
try  this  kind  of  program.  Run  it  regularly  and 
notice  your  patrons.  I find  this  the  best  way 
to  play  a star.  Continue  them  as  long  as  you 
can ; they  draw  better.  Hoxie  and  Gibson  are 
sure  bets  for  me,  and  Universal  will  treat  you 
right. — J.  F.  Lawrance,  Princess  theatre,  Humbolt, 
Tenn. — Small  town  patronage. 

THE  FORTIETH  DOOR  (Pathe),  with  special 
cest. — A fine  serial  thus  far.  Pathe  deserves 
your  business.  They  treat  you  right.  Prints  in 
good  condition,  and  they  never  run  short  of  ad- 
vertising material.  Two  reels. — Wm.  Bosse,  Jr., 
LaSirena  theatre.  Providence,  R.  I. — General  pat- 
ronage. 

INTO  THE  NET,  with  a special  cast. — Just 
finished  third  episode  and  must  say  it  is  a dandy 
so  far.  Not  so  much  blood  and  thunder  and  im- 
possible stuff  as  in  the  ordinary  serial.  Two  reels. 
— Wm.  E.  Tragsdorf,  Trags  theatre,  Neillsville, 
Wis. — Small  town  patronage. 

THE  IRON  MAN  (Universal),  with  Albertini. 
—About  four  hundred  feet  of  padding  on  first 
reel  of  what  I showed  in  last  reel  of  episode  No. 
6.  This  is  a good  way  to  sell  serials,  actually 
getting  one  and  one-half  reels,  as  now  I cut  out 
the  padding,  as  my  patrons  were  losing  interest. 
Last  week,  episode  6 was  with  no  padding. 
Started  where  episode  5 left  off.  so  it  was  two 
full  reels  of  good  action.  Two  reels. — Wm.  Bosse, 
Jr..  LaSirena  theatre.  Providence,  R.  I. — General 
patronage. 

THE  TIMBER  QUEEN  (Pathe),  with  Ruth  Ro- 
land.— Interest  and  attendance  holding  up  well. 
Gets  siome  applause  when  it  comes  on  the  screen 
and  very  few  leave  after  the  rest  of  the  pro- 
gram. Two  reels. — C.  E.  Hopkins,  Hopkins’  thea- 
tre, Cotter,  Ark. — Small  town  patronage. 

WOLVES  OF  THE  NORTH  (Universal),  with 
William  Duncan. — Finished  serial.  Exceptional 
good  snow  scenes.  Serial  above  the  average.  Ex- 
hibitors who  play  Universal  serials  do  not  start 
Episope  No.  1 of  the  “Riddle  Rider”  with  the  last 
episode  of  “Wolves  of  the  North.”  Both  of  these 
have  the  same  thrill  punch. — A.  Fineman,  New 
McKee  theatre.  Pittsburgh,  Pa.  • — Neighborhood 
patronage. 

Short  Subjects 

EDUCATIONAL 

BLAZES — I almost  wonder  why  they  call  this 
a comedy.  If  you  want  your  audience  to  laugh, 
dian’t  get  this.  Two  reels. — -W.  A.  Doerschlag, 
Strand  theatre.  Ransom,  Kans. — Small  town  pat- 
ronage. 

BLAZES,  a Mermaid  comedy. — A good  comedy 
Has  a number  of  good  laughs.  Two  reels. — J.  W. 
Andresen,  Rialto  theatre,  Cozad,  Neb. — General 
patronage. 

GREEN  AS  GRASS,  a Christie  comedy,  with 
Jimmie  Adams. — A dandy.  Pleased  100  per  cent. 
If  you  haven’t  played  it,  do  so,  it’s  a corker. 
Full  of  laughs.  More  like  it  won’t  hurt  us  any. 
Two  reels. — Geo.  Khattar,  Khattar’s  theatre,  Syd- 
ney, N.  S.,  Canada. — General  patronage. 

WHY  HURRY?  with  Jimmie  Adams.— Mildly 
humorous,  but  no  knockout.  Too  much  repetition. 
Two  reels. — John  W.  Hawkins,  Capitol  theatre. 
New  Bedford,  Mass. — General  patronage. 

FILM  BOOKING  OFFICES 

FIGHTING  BLOOD,  with  George  O’Hara.— Did 
not  like  the  first  one,  but  the  second  one  was 
good  deal  better.  Two  reels. — M.  F.  Faytle,  Or- 
pheum  theatre,  McHenry,  N.  D. — General  patron- 
age. 

FIGHTING  BLOOD,  with  Geo.  O’Hara. — Second 
series.  The  best  two  reel  series  on  the  market, 
outside  of  Dempsey  series.  Play  ’em  and  reap. 


Two  reels. — Geo.  Khattar,  Khattar’s  theatre,  Syd- 
ney, N.  S..  Canada. — General  patronage. 

THE  GO-GETTERS,  with  a special  cast. — Very 
good  short  subjects.  If  they  keep  on  as  they  have 
started,  they  will  outclass  the  “Telephone  Girl” 
by  far.  Two  reels. — G.  M.  Jordan,  Grand  thea- 
tre, Newcomerstown,  Ohio. — General  patronage. 

THE  GO-GETTERS,  with  a special  cast. — Have 
run  the  first  four  released,  making  them  take 
the  place  of  comedies,  and  my  patrons  seemed 
satisfied.  Enough  laughs  to  do  away  with  com- 
edy. To  date  they  have  been  pleasingly  melo- 
dramatic comedies.  First  three  are  American 
railroad  stories  with  plenty  of  thrills  and  comedy. 
Advertise  them  as  the  best  railroad  comedies 
ever  filmed,  etc.  Equal  or  perhaps  superior  to 
“Fighting  Blood”  or  “Telephone  Girl.”  George 
O’Hara  back  in  cast  helps.  F.  B.  O.  has  given 
two  full  reels  on  all  of  these  different  series. 
Same  greatly  appreciated. — Frank  G.  Buckley, 
Princess  theatre,  Superior,  Wis. — Downtown  pat- 
lonage. 

THE  TELEPHONE  GIRL,  with  Alberta 

Vaughn. — Canuot  say  very  much  for  this  series, 
as  yet,  as  I just  started  to  run  them.  Two 
reels. — M.  F.  Faytle,  Orpheum  theatre,  McHenry, 
N.  D. — General  patronage. 

THE  TELEPHONE  GIRL,  with  Alberta 

Vaughn.  Brother  Exhibitors,  if  you  haven’t 
bought  these,  don’t  do  so  until  you’ve  seen  them. 
In  my  opinion,  they  are  not  as  good  as  a com- 
edy. Two  reels. — Geo.  Khattar,  Khattar’s  theatre, 
Sydney.  N.  S.,  Canada. — General  patronage. 

THE  TELEPHONE  GIRL,  with  Alberta 

Vaughn. — No.  4.  They  are  back  to  the  ring  in 
this  round,  and  we  are  hoping  George  O’Hara  will 
re-appear  soon.  With  him  returning,  think  this 
will  improve  fifty  per  cent.  Two  reels. — S.  G. 
Fry,  Palace  theatre,  Omaha,  Tex. 

THE  TELEPHONE  GIRL,  with  Alberta 

Vaughn. — No.  9 is  a very  good  one,  like  all  this 
series.  They  are  getting  better  as  you  go.  Two 
reels. — C.  V.  Anderson.  Oak  theatre.  Oakdale, 
Neb. 

THE  TELEPHONE  GIRL,  with  Alberta 

Vaughn. — This,  the  last  of  the  “Telephone  Girl” 
series,  is  the  best  one  of  them  all.  and  features 
a whirlwind  race.  The  entire  series,  however, 
are  all  excellent,  and  I believe  the  best  series  of 
two  reelers  on  the  market.  Two  reels. — H.  E. 
Schlichter,  Liggett  theatre.  Madison,  Kan. — Gen- 
eral patronage. 

IN  THE  KNICKER  TIME,  with  Alberta 
Vaughn. — Good  two  reel  film.  Players  are  popu- 
lar here.  Two  reels. — John  W.  Hawkins,  Capi- 
tol theatre,  New  Bedford.  Mass. — General  pat- 
ronage. 

THE  STRIKE  BREAKER,  with  Col.  Heeza  Liar. 
— This  is  a clever  cartoon.  The  colonel  gets  a 
job  with  a poultryman  and  induces  the  hens  to 
lay  eggs.  One  reel. — Wm.  E.  Tragsdorf,  Trags’ 
theatre,  Neillsville,  Wis. — Small  town  patronage. 

FIRST  NATIONAL 

HIS  ELECTRIC  HOUSE,  with  Buster  Keaton. 
— Was  a good  picture  in  its  day,  but  the  film 
was  in  poor  condition  and  did  not  please  as  well 
as  some  of  the  other  Keaton’s  I have  shown. 
Two  reels. — Hardy  Carlson,  Opera  House,  Volin, 
S.  D. — Small  town  patronage. 

FOX 

CHILDREN  WANTED,  with  A1  St.  John.— This 
is  an  average  Fox  comedy,  with  lots  of  slapstick 
n’everything.  Two  reels. — S.  G.  Fry,  Palace 
theatre,  Omaha,  Tex. 


HIGHLY  RECOMMENDED,  with  A1  St.  John. 
— A good  comedy.  Two  reels. — J.  W.  Andresen, 
Rialto  theatre,  Cozad,  Neb. — General  patronage. 

A MONKEY  MIXUP. — A good  monkey  comedy 
that  will  draw  the  kids.  Many  laughs,  which  as- 
sures you  that  it  pleased.  Two  reels. — C.  L. 
Brown,  Dreamland  theatre,  Fullerton,  La. 

NORTH  OF  50-50. — A monkey  comedy  that 
ain’t  worth  a darn  in  this  community.  One  reel. 
— S.  G.  Fry,  Palace  theatre,  Omaha,  Tex. 

SWEET  PAPA. — Very  funny.  Made  a hit  with 
our  audience.  Two  reels. — John  W.  Hawkins, 
Capitol  theatre.  New  Bedford,  Mass.  — General 
patronage. 

WESTWARD  WHOA,  with  the  Fox  monkeys. — 
A take-off  on  the  “Covered  Wagon,”  and  is  the 
best  animal  comedy  we  have  ever  used.  Exhibi- 
tors should  mot  pass  up  the  Fox  monkey  com- 
edies. The  work  of  these  animals  is  wonderful. 
Film  new.  Two  reels. — Ryan  & Kundert,  Em- 
press theatre,  Beresford,  S.  D. 

WHEN  WISE  DUCKS  MEET. — A good  comedy. 
Pleased  80  per  cent.  Good  enough  to  fill  in  any 
bill.  Two  reels. — Geo.  Khattar,  Khattar’s  thea- 
tre, Sydney,  N.  S.,  Canada. — General  patronage. 

WHEN  WISE  DUCKS  MEET.— Used  this  com- 
edy with  “Kentucky  Days”  and  pleased.  The 
ducks  are  very  interesting  in  this  comedy.  They 
did  fine  acting.  Two  reels. — Joe  Restivo,  Liberty 
theatre,  Freemanspur,  III. — Small  town  patronage. 

PATHE 

HARRY  LANGDON  COMEDIES.— These  Harry 
Langdon  Mack  Sennett  Pathe  comedies  are  all 
pleasing.  Extra  good.  Have  run  four  or  five, 
but  they  do  not  as  yet  mean  any  extra  money 
at  the  box  office.  Making  a star  overnight  is  a 
thing  of  the  past.  Two  reels. — Frank  G.  Buckley, 
Princess  theatre,  Superior,  Wis. — Downtown  pat- 
ronage. 

THE  CAT’S  MEOW,  with  Harry  Langdon. — 
Fairly  funny.  Two  reels. — Wm.  E.  Tragsdorf, 
Trags’  theatre,  Neillsville,  Wis. — Small  town  pat- 
ronage. 

CALIFORNIA  OR  BUST,  with  Snub  Pollard. — 
A real  good  comedy.  The  kids  nearly  took  the 
roof  off  the  building.  Two  reels. — C.  E.  Hopkins, 
Hopkins'  theatre.  Cotter,  Ark. — Small  town  pat- 
ronage. 

THE  COBBLER,  with  Our  Gang. — A dandy 
comedy ; kept  them  roaring.  Two  reels. — Wm. 
Bosse,  Jr.,  LaSirena  theatre,  Providence,  R.  I. — 
General  patronage. 

DOGS  OF  WAR,  with  Our  Gang. — An  average 
“Gang”  comedy.  Several  very  funny  things  hap- 
pen in  the  unwinding  of  the  two  reels.  Pathe  is 
asking  too  much  money  for  these  for  small  towns. 
Two  reels. — G.  F.  Rediske,  Star  theatre,  Ryegate, 
Mont. — Small  town  patronage. 

ONE  CYLINDER  LOVE,  a Mack  Sennett  com- 
edy.— Nothin  to  it.  Failed  to  come  for  day 
booked,  but  didn’t  miss  much.  If  you  want  serv- 
ice, stay  away  from  Pathe  in  this  teridtory.  All 
they  make  is  promises,  excuses  and  take  your 
money.  As  for  us,  we  are  off  them  for  good,  and 
hope  the  balance  of  the  exhibitors  won’t  have  to 
put  up  with  the  same  treatment.  We  have  some 
surprising  facts,  but  as  this  is  not  a complaint 
column  we  can’t  give  them  here. — Wm.  Hoefs, 
Queen  theatre.  Ft.  Stockton,  Tex. — Small  town 
patronage. 

FRUITS  OF  FAITH,  with  Will  Rogers.— Not 
a comedy,  though  advertised  as  one.  Film  was 
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EACH  PICTURE 
IS  SOMEONE’S 
NEXT  BOOKING 

You  fellows  who  read  these 
reports  and  gain  a lot  of  good 
information  from  them  and  never 
send  in  any  yourself,  do  you 
think  you  are  doing  right  by  your 
brother  exhibitors? 

There  are  times  when  a report 
on  a picture  will  save  another 
exhibitor  a lot  of  grief,  and  other 
times  will  make  him  more  money. 
All  you  have  to  do  is  to  give  your 
honest  opinion  on  every  picture 
that  you  run.  Surely  that  isn’t  too 
much  work  for  any  one. 

Boys,  let’s  get  together  and  be 
100  per  cent  in  writing  up  every 
picture  that  we  run.  — ALEX 
STEEL,  Princess-Strand  theatres, 
Farmington,  111. 

— Reprinted  front  the  HERALD 
dated  March  15,  1924. 

Title  - 

Star  

Producer  

Report  


Exhibitor 
Theatre 
Clientele  . 


City 

State 


in  such  poor  shape  that  the  picture  was  ruined. 
The  end  was  missing-,  and  patrons  had  to  guess 
how  the  story  turned  out.  Only  one  laugh  in  the 
three  reels. — Hardy  Carlson,  Volin  Opera  House, 
Volin,  S.  D. — Small  town  patronage. 

HAWKS  OF  THE  SEA,  an  Aesop  Fable. — An 
extra  good  fable.  A take-off  on  "The  Sea  Hawk.” 
One  reel. — Wm.  E.  Tragsdorf,  Trags’  theatre, 
Neillsville,  Wis. — Small  town  patronage. 

IF  NOAH  LIVED  TODAY,  an  Aesop  Fable. — 
Pretty  good,  though  not  as  good  as  many  we 
have  had.  One  reel. — C,  E.  Hopkins,  Hopkins 
theatre.  Cotter,  Ark. — Small  town  patronage. 

IT’S  A JOY,  with  Snub  Pollard. — A cracker- 
jack  of  a one  reel  comedy.  One  reel. — Wm. 
Bosse,  Jr.,  LaSirena  theatre.  Providence,  R.  I. — 
General  patronage. 

JEFFRIES,  JR.,  with  Charles  Chase. — A dandy 
comedy,  as  are  most  of  the  Chase  comedies.  They 
will  please : all  of  Pathe  short  subjects  are  good. 
One  reel. — C.  L.  Brown.  Dreamland  theatre,  Ful- 
terton.  La. — Small  town  patronage. 

POSTAGE  DUE,  with  Stan  Laurel. — If  ever 
there  was  a bunch  of  rotten  stuff,  this  is  one. 
Such  crazy  stuff,  almost  enough  to  make  a man- 
ager of  a picture  show  fight.  It  did  not  even 
bring  a laugh,  even  the  children  hissed  it,  and 
I did  not  blame  them.  Two  reels. — M.  J.  Babin, 
Fairyland  theatre.  White  Castle.  La. — General  pat- 
ronage. 

SITTING  PRETTY,  with  Charles  Chase.— There 
is  a laugh  or  two  in  this  one.  One  reel. — Wm. 
E.  Tragsdorf,  Trags’  theatre,  Neillsville,  Wis. — 
Small  town  patronage. 

THE  SMITHY,  -with  Stan  Laurel. — Another 
crazy  fool  comedy,  which  did  not  even  bring  out 
a laugh.  These  comedies  should  be  canned.  No 
sense  to  any  of  his  comedies.  Twio  reels. — M.  J. 
Babin,  Fairyland  theatre.  White  Castle,  La. — 
General  patronage. 

THE  SPIRIT  OF  THE  LAKE,  with  Tom  Sants- 
chi. — No  good  at  all.  I was  ashamed  to  face  my 
audience  as  they  went  out.  The  story  may  be 
all  right,  but  the  film  was  so  opaque  that  no- 
body could  find  out  what  the  story  was  about. 
Two  reels. — C.  E.  Hopkins,  Hopkins  theatre.  Cot- 
ter, Ark. — Small  town  patronage. 

WIDE  OPEN  SPACES,  with  Stan  Laurel.— A 
fine  travesty  on  “Wild  Bill  Hickok”  that  cer- 
tainly gets  the  laughs,  especially  if  you’ve  run 
the  feature.  Pathe  comedies  are  the  best  on  the 
market  in  my  estimation.  Two  reels. — H.  E. 
Schlichter,  Liggett  theatre,  Madison,  Kan. — Gen- 
eral patronage. 

PRODUCERS  DISTRIBUTING 

SO  THIS  IS  HAMLET,  with  Charles  Murray.— 
A very  poor  comedy.  No  comments  on  this  one. 
Run  it  one  day,  had  it  booked  for  two  days — run 
another  comedy  the  second  day.  Two  reels. — 
W.  D.  Patrick,  Strand  theatre,  Dothan,  Ala. 
— General  patronage. 

UNIVERSAL 

THE  GUMPS  WESTBOUND.— Went  over  fine. 
Two  full  reels. — W.  O.  Stevens.  Apollo  theatre, 
Princeton,  111. — General  patronage. 

PATCHING  THINGS  UP,  with  Bert  Roach.— 
This  is  a very  good  one  and  registered  some 
laughs.  One  reel. — C.  V.  Anderson,  Oak  theatre, 
Oakdale,  Neb. 

THE  PIGSKINS. — A very  good  comedy.  One 
reel. — W.  A.  Doerschlag,  Strand  theatre.  Ransom, 
Kans. — Small  town  patronage. 


PLEASE  TEACHER,  with  Buddy  Messenger. — 
Another  one  of  Buddy’s  good  comedies.  We  have 
not  had  a bad  Messenger  comedy  yet.  Two  reels. 
— W.  D.  Patrick,  Strand  theatre,  Dothan,  Ala. — 
General  patronage. 

TOWN  HALL,  TONIGHT,  with  Jack  Dempsey. 
— This  is  the  best  of  the  "Fight  and  Win”  series 
to  date.  Excellent  filler,  but  no  drawing  card. 
Two  reels. — John  W.  Hawkins,  Capitol  theatre. 
New  Bedford,  Mass. — General  patronage. 

VITAGRAPH 

LARRY  SEMON  COMEDIES.— Lay  off  these, 
you  who  use  one  reel  subjects.  They  don’t  seem 
to  have  any  kick  in  them.  The  two  reel  Semons 
are  okay,  however.  One  reel. — H.  E.  Schlichter, 
Liggett  theatre.  Madison,  Kan. — General  patron- 
age. 

STATE  RIGHTS 

THE  CANNON  BALL  (Reelcraft),  with  Bud 
Duncan. — A dandy  comedy.  Good  print.  Two 
reels. — L.  Deyo,  Miers  theatre.  Schoharie,  N.  Y. — 
General  patronage. 

FELIX  FINDS  A WAY  (Winkler).— Pleased 
pretty  well,  especially  the  kids.  One  reel. — C.  E. 
Hopkins,  Hopkins’  theatre.  Cotter,  Ark. — Small 
town  patronage. 

THE  HOME  BREAKERS  (Reelcraft),  with  a 
special  cast. — Good  oomedy.  Good  print.  'Two 
reels. — L.  Deyo,  Miers  theatre,  Schoharie.  N.  Y. — 
General  patronage. 


CLASSIFIED 

ADVERTISING 


Five  Cents  per  Word  Payable 
in  Advance.  Minimum  Charge, 
$1.00. 


MANAGER  AVAILABLE 

WANTED;  Energetic  young  man  with  ten 
years’  experience  in  managing,  buying,  booking, 
advertising,  exploitation,  publicity,  projection, 
lobby  displays,  sign  and  card  work  desires  per- 
manent connection  with  theatre  or  circuit.  Have 
con.plete  working  outfit.  Would  also  consider 
leasing.  Absolutely  reliable.  Gilt  edge  refer- 
ences. Address  Box  "K,”  Exhibitors  Herald. 

equipmenIt  bargains 

FOR  SALE:  Veneer  and  Upholstered  Theatre 
Chairs.  Condition  guaranteed.  Also  Projection 
Machines,  etc.  Chicago  Theatre  Equipment  Co., 
538  So.  Dearborn  St.,  Chicago,  111. 

FOR  SALE:  492  Upholstered  Chairs,  Two 
Simplex  Machines,  Minusa  Screen,  Martin  Ro- 
tary Converter,  Piano,  etc.  B.  F.  Liddon,  Cor- 
inth, Miss. 

THEATRE  WANTED 

WANTED;  To  lease  Modern  Theatre,  com- 
pletely equipped  in  city  of  not  less  than  5,000 
population.  Would  consider  house  which  U 
somewhat  run  down,  but  can  be  built  up  with 
proper  management.  Can  guarantee  to  produce 
results.  Gilt  edged  references.  Let  me  know 
what  you  have.  Address  H.  K.  Allen,  Box  33, 
Mountain  Grove,  Mo. 
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THEATRE  CONSTRUCTION 
AND  EQUIPMENT 


Keystone  Investment 
Theatre  in 


Co.  Opens  1,000  Seat 
Milwaukee 


MILWAUKEE’S  extreme  north  side 
boasts  a new  1,000  seat  motion  pic- 
ture house  as  a result  of  the  opening  on 
Thanksgiving  day  of  the  $150,000  Holly- 
wood, a theatre  which  brings  to  the  out- 
skirts many  of  the  comforts  and  equipment 
of  downtown  showhouses. 

The  theatre,  housed  in  a two  story  build- 
ing, which  also  contains  stores  and  apart- 
ments, is  being  operated  by  the  Keystone 
Investment  Co.,  in  which  Sam  R.  Pylet, 
O.  L.  Gellerup  and  A.  E.  Mass  are  inter- 
ested. Mr.  Pylet,  a veteran  in  the  motion 
picture  business,  is  in  active  charge  of  the 
house  as  managing  director. 

Probably  the  most  outstanding  features 
of  the  theatre  are  the  heating,  ventilating 
and  lighting  systems.  It  is  one  of  the  few 
houses  in  this  part  of  the  country  which  is 
heated  by  the  oil  burner  system,  this  inno- 
vation making  for  uniform  distribution  of 
heat  and  elimination  of  soot. 

The  ventilating  system,  installed  at  a 
cost  of  more  than  $3,000,  is  of  the  washed 
air  type,  pure  air  being  blown  into  the 
auditorium  by  huge  fans  as  the  foul  air 
is  drawn  off  by  means  of  a suction  fan. 
* * * 

Not  a single  light  in  the  auditorium  or 
on  the  stage  is  exposed  to  view,  all  of  the 
650  lamps  being  in  coves.  There  is  one 
large  cove  in  the  center  of  the  ceiling, 
while  the  rest  of  the  lights  are  distributed 
along  the  walls.  The  entire  system  on  the 
stage  and  in  the  auditorium  is  operated  by 
a series  of  buttons  in  the  projection  booth 
by  means  of  which  changeable  colors  are 
obtained. 

The  exterior  of  the  theatre  is  of  red 
brick  and  modest  design,  with  a well  lighted 
canopy,  but  no  other  electric  sign. 

The  box  office  is  contained  in  the  cen- 
ter of  a lobby  that  is  exceptionally  wide 
and  which  is  fitted  with  comfortable  wicker 
lounging  chairs.  The  lighting  in  the  lobby 
consists  of  half  a dozen  prism  fixtures, 
each  containing  1,800  separate  prisms. 

All  of  the  seats  in  the  auditorium  are 
on  one  floor  and  are  sectioned  off  by 
three  aisles.  They  are  equipped  with 
leather  cushions. 

The  projection  room  installed  under  the 
direction  of  L.  P.  Langford,  of  the  Wis- 
consin Theatre  Supply  Co.,  boasts  two 
Motiograph  De  Luxe  projection  machines 
of  the  latest  type,  equipped  with  Reflector 
Art  lamps.  There  also  are  Brenkert  spot 
lights. 

The  room  is  20  feet  long  and  11  feet 
wide.  Its  height  is  8 feet. 

* IN  * 

The  stage,  while  not  exceptionally  large, 
is  equipped  for  presentations,  a feature 
which  Mr.  Pylet  has  announced  he  will  go 
in  for  as  heavily  as  most  downtown  houses. 
There  are  two  sets  of  expensive  drapery 
draw  curtains,  one  a beautiful  amber  which 
is  set  off  well  by  the  neat  cream  colored 
decorative  scheme  of  the  auditorium  and 


numerous  stage  lights.  The  screen  is  of 
Gardiner  velvet  gold  fiber. 

Theatre  men  in  the  city,  many  of  whom 
attended  a pre-opening  program  at  the 
house  on  Thanksgiving  eve,  are  watching 
the  theatre  with  keen  interest  in  view  of 
its  peculiar  location. 

Situated  on  the  very  edge  of  the  city,  it 
is  at  present  in  a sparsely  settled  neigh- 
borhood, but  indications  are  that  a few 
short  years  will  transform  it  into  one  of 
the  busiest  outskirt  thoroughfares.  To  off- 
set the  disadvantage  which  may  result  from 
the  fact  that  the  neighborhood  is  not  con- 
gested, theatre  men  point  out  that  the  house 
is  the  only  one  providing  entertainment 
over  a wide  area  and  that  it  undoubtedly 
will  draw  heavily  from  Shorewood,  exclu- 
sive Milwaukee  suburb,  which  has  no  thea- 
tre of  its  own. 


Repeated  efforts  have  been  made  by  ex- 
hibitors to  enter  Shorewood  with  a theatre, 
but  these  have  been  blocked  because  of  an 
ordinance  passed  by  the  village.  The  Holly- 
wood, however,  is  just  a few  minutes  ride 
by  automobile  from  the  fashionable  suburb 
whose  residents  heretofore  have  been 
forced  to  go  a score  of  blocks  to  the  near- 
est outskirt  house  and  several  miles  to 
downtown  theatres. 

In  addition  to  Shorewood  patronage,  the 
theatre  also  is  expected  to  draw  well  from 
North  Milwaukee,  another  of  the  city’s 
heavily  populated  suburbs. 

>):  JK  * 

The  policy  of  the  house  calls  for  a 
change  of  program  Sunday,  Tuesday, 
(Continued  on  page  82) 
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MAYOR  SPEAKS  AT 
PRESENTATION  OF 
LINCOLN  PICTURE 

St.  Louis  Prepares  for  Big 
Time  at  Annual  Ball 
This  Week 

{Special  to  Exhibitors  Herald) 

ST.  LOUIS,  Mo.,  Dec.  9. — Mayor 
Henry  W.  Keil  of  St.  Louis  delivered 
an  address  on  the  Life  of  Abraham  Lin- 
coln at  the  premier  showing  of  the  film 
of  that  name  at  the  West  End  Lyric 
theatre.  A group  of  college  club  mem- 
bers sponsored  the  presentation  of  the 
picture  at  the  West  End  Lyric  for  an 
eight  day  period  with  the  exception  of 
Saturday  and  Sunday.  The  fund  raised 
through  the  benefit  will  be  applied 
toward  the  St.  Louis  quota  of  the 
national  headquarters  fund  of  the  Amer- 
ican Association  of  University  Women. 
The  committee  on  arrangements  for  the 
benefit  included  Mesdames  Henry  H. 
Hopkins,  Ira  Bretzfelder,  Roscoe  Ander- 
son, Albert  Taussig,  Elma  Benton,  T.  W. 
Von  Schoiack,  William  Wittrig,  Evert 
Graham  and  Miss  Charlotte  Gerhard. 

* * * 

Great  interest  is  being  shown  in  the 
first  annual  ball  to  be  given  under  the 
joint  auspices  of  the  Motion  Picture 
Theatre  Owners  and  the  St.  Louis  Film 
Board  of  Trade  at  Arcadia  Dance  Hall 
on  the  evening  of  December  12.  The 
committees  in  charge  are  promising 
some  big  surprises  for  those  who  attend, 
but  the  details  are  being  withheld.  They 
want  to  be  certain  of  all  arrangements 
before  making  final  announcements. 

* * * 

Frank  Gelvin,  well  known  St.  Louis 
newspaper  man,  has  been  named  pub- 
licity director  for  William  Goldman’s 
chain  of  theatres,  which  include  the 
Kings  and  Rivoli.  Gelvin’s  first  im- 
portant work  was  with  “Dante’s  In- 
ferno.” 


Louis  P.  Kramer  of  the  Thomas  H.  Ince 
organization  who  is  in  Chicago  han- 
dling exploitation  in  connection  with 
the  forthcoming  opening  of  Mrs.  Wal- 
lace Reid’s  new  F.  B.  O.  picture 
“Broken  Laws”  at  Jones  Linick  & 
Schaefer’s  Orpheum  theatre. 

The  presentation  of  motion  pictures 
will  be  a feature  of  Castle  Hall  Dance 
Hall,  2839  Olive  street,  when  a large  ad- 
dition is  to  be  built  to  the  academy, 
according  to  Herman  Albert,  owner- 
manager.  The  management  has  just 
purchased  ground  to  the  east  of  the 
dance  hall  for  the  improvements.  Light 
operas  and  vaudeville  will  also  be  given 
in  the  hall.  The  management  plans  to 
revive  the  features  of  Uhrig’s  Cave, 
which  was  popular  with  St.  Louisians 
some  time  back. 


CHICAGO  HOUSES 
WELL  VENTILATED 
BUN  DESEN  STATES 

Health  Commissioner  Talks  to 
Gathering  of  Exhibitors 
on  Subject 

Only  about  1 per  cent  of  the  theatres  of 
Chicago  have  failed  to  comply  with  city  re- 
quirements in  keeping  their  ventilation 
equiprnent  in  good  order  and  in  continuous 
operation.  Dr.  Herman  N.  Bundesen,  health 
commissioner  of  Chicago  declared  in  a talk 
before  approximately  100  theatre  owners  at 
a meeting  held  at  Ridge  Hall  Friday  after- 
noon, December  5. 

Dr.  Bundesen,  whose  department  has 
been  making  a study  of  ventilation  condi- 
tions at  various  theatres  recently  announced 
that  he  had  found  eighteen  theatres  at 
which  the  ventilation  was  not  as  it  should 
be.  Owners  of  these  houses  were  warned 
that  they  must  either  take  corrective  meas- 
ures or  close  down. 

Interesting  facts  concerning  the  condi- 
tion of  Chicago  theatres  are  revealed  in 
the  following  statement  by  Dr.  Bundesen : 

Jjc  ^ ;j{ 

“It  is  interesting  to  know  the  experience 
of  the  Health  Department  of  the  City  of 
Chicago.  In  1911,  the  requirements  of 
Section  2153  became  a law,  not,  however, 
without  protests  from  certain  theatre 
owners  who  stated  that  the  Department 
would  crowd  them  out  of  business,  and 
the  cost  of  operation  of  such  systems  as 
we  require  would  be  prohibitive  and  would 
force  them  to  close  their  doors.  In  fair- 
ness to  these  owners,  the  figures  which 
they  presented  to  bear  out  their  position 
seemed  to  be  conclusive.  They  did  not, 
however,  anticipate  the  public  demand. 

“In  1912,  a preliminary  survey  was  made 
with  a view  to  the  enforcement  of  the 
newly  passed  ordinance.  It  was  found 
that  many  of  the  amusement  places  were 
located  in  stores,  abandoned  warehouses, 
livery  stables,  etc.,  no  attention  being 
given  to  the  air  suply  or  sanitary  con- 
veniences. Less  than  3 per  cent  of  the 
moving  picture  theatre  owners  complied 
with  the  ventilation  requirements  then  in 
force. 

“In  1913,  a vigorous  campaign  was 
started  to  obtain  compliance  with  require- 
ments. Within  two  years’  time,  at  least 
90  per  cent  of  the  600  theatres  either  com- 
plied or  quit  operating.  Today  there  are 
404  theatres  in  Chicago,  many  equipped 
with  ventilation  systems  much  in  excess 
or  ordinance  requirements.  The  newer 
theatres  are  now  being  built  with  air  ap- 
paratuses installed  that  will  supply  25  cubic 
feet  of  air  per  minute  per  person  properly 
tempered  and  distributed,  also  a refrigerat- 
ing plant  which  will  cool  the  air  in  the  hot 
summer  months. 

“It  is  not  infrequent  that  an  owner 
equips  his  auditorium  with  a system  to 
supply  air  at  the  rate  of  3 to  35  cubic 
feet  per  person  per  minute.  When  asked 
why  this  is  being  done,  he  states  it  pays, 
and  the  public  demands  it. 
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Sol  Lesser  presents 


CHICAGO  PERSONALITIES 

By  J.  R.  M.— • 


The  Metro  sales  staff  is  out  after  all 
the  business  that  is  to  be  had  these 
days.  The  reason?  A week’s  vaca- 
tion with  pay  to  every  man  who  brings 
in  his  quota.  And  how  the  contracts  are 
piling  up  on  manager  Rozelle’s  desk. 

* * * 

Another  office  that  has  the  two  vacations 
a year  idea  is  Universal.  President  Carl 
Laemmle  announced  last  week  that  in  rec- 
ognition of  faithful  services  for  employes 
in  the  Universal  exchange  for  ten  years  a 
winter  vacation  will  be  given  in  addition 
to  the  regular  summer  leave  of  absence. 
Those  who  will  enjoy  this  respite  from 
work  are:  Walter  Hyland,  chief  booker; 
Ben  Eisenberg,  salesman ; Lipton  Astra- 
chan,  salesman;  Elsie  Bell,  chief  inspector; 
Elizabeth  Wetter,  office  stenographer,  and 
Henry  Igel,  in  charge  of  censorship. 

* * * 

Lillian  and  Dorothy  Gish  and  party 
of  Metro-Goldwyn  notables  stopped  off  in 
Chicago  December  3 en  route  to  Holly- 
wood, where  they  are  to  make  personal 
appearances  at  the  opening  of  “Romola” 
at  the  Egyptian  theatre. 

* * 

The  Illinois  M.  P.  T.  O.  will  meet  De- 
cember 12  at  Peoria. 

* * * 

Country-Wide  Convention 
The  Producers  Distributing  Corp.  is  com- 
pleting details  for  a big  convention  of  ex- 
ecutives, managers  and  salesmen  to  be  held 
at  the  Congress  Hotel,  December  17-18. 
All  division  and  branch  managers  will  at- 
tend as  well  as  home  office  officials. 

* * * 

Tony  Sabick  has  sold  his  Elmwood  thea- 

tre, Oak  Park,  to  A.  B.  Clarke. 

* * * 

The  New  Albany  theatre,  on  Montrose 
avenue,  is  open  again. 

* * * 

Fred  Hartman,  popular  manager  of  the 
Ascher’s  circuit,  has  been  transferred  from 
the  Forest  Park  house  to  Ascher’s  Chateau 
on  Broadway  and  Grace  streets. 

* * * 

J.  Lieberthal  has  taken  over  the  Model 
theatre,  69th  and  Halsted  streets,  and  will 
reopen  as  soon  as  the  ventilating  system 
and  other  improvements  have  been  fin- 

ished. 

+ * ♦ 

Charlie  Lundgren,  recently  appointed 

manager  of  Milwaukee  exchange  of  Pro- 
ducers Distributing  Corp.,  is  on  the  sick 
list  with  an  attack  of  pleurisy. 


James  W.  Hamilton  is  back  at  the  Chi- 
cago exchange,  P.  D.  C.,  booking.  George 
Cobry,  former  booker,  has  been  added  to 
sales  staff  in  the  Northern  Indiana  terri- 
tory. 

^ ^ 

The  Kozy  theatre,  Chatsworth,  111., 
managed  by  W.  D.  Hueffner,  has  changed 
hands. 

* * * 

The  Capital  Enterprises,  Kansas  City, 
will  take  over  the  Grand  Amusu,  and 
the  Palace  theatres  at  Muscatin,  111.,  Jan- 
uary 1. 

* * * 

O.  E.  Schmid  is  the  new  owner  of  the 
Palace  theatre,  Gilman,  111.,  which  was  for- 
merly managed  by  Mrs.  Lenz. 

* * 

Charlie  Casanave,  formerly  city  sales 
manager  United  Artists,  has  become  assis- 
tant to  Emil  Stern,  general  manager  of 
Lubliner  & Trinz,  and  will  have  charge  of 
bookings  for  the  proposed  Interstate  cir- 
cuit. 

* * * 

The  Gregory  Theatres  Corporation  will 
open  its  new  LaGrange  theatre  on  January 
15  with  first  run  pictures  and  stage  presen- 
tations. S.  J.  Gregory,  president,  and  Ted 
Schlanger,  booker,  have  just  returned  from 
a four  weeks’  trip  through  the  East,  pick- 
ing up  new  ideas  for  the  LaGrange  house. 
The  house  will  seat  2,000.  The  Gregory 
company,  upon  completion  of  the  LaGrange 
theatre,  will  announce  two  more  theatres 
of  2,500  seats  each  to  be  built  in  Illinois. 
The  LaGrange  house  makes  fifteen  in  the 
Gregory  circuit. 

* * ♦ 

Kinograms,  the  Educational  exchange 
news  reel,  came  through  with  a complete 
story  of  President  Coolidge’s  visit  to  Chi- 
cago as  a special  news  reel. 

* * * 

The  Parthenon  theatre,  Berwyn,  is 
broadcasting  each  day  its  organ  solos 
through  an  arrangement  with  Station 
WTAY,  Oak  Park. 

H:  * * 

H.  R.  Alger,  of  the  Alger  Enterprises, 
Central,  111.,  was  a Film  Row  visitor  last 
Monday  and  Tuesday. 

Jj! 

Joseph  Duskin,  F.  B.  O.  salesman,  is 
home  again.  Joe  left  last  August,  but  after 
several  months  of  the  effete  East  in  Phila- 
delphia, decided  to  return  to  the  Chicago 
office. 

(Continued  on  page  82) 
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“Broken  Laws,”  the  F.  B.  O.  feature 
starring  Mrs.  Wally  Reid,  will  open  at  the 
Orpheum  theatre  on  State  December  13. 
The  Women’s  Club  and  Mayor  Dever  were 
given  a special  screening  of  the  picture  last 
week. 

♦ * 

Joseph  Lyon,  Fox  salesman,  is  sporting 
a new  Auburn  6,  English  coach  model.  W. 
E.  Weinshenker  of  Si  Greiver  Productions 
also  has  a new  car,  a Nash. 

* + * 

Ralph  Simmons  has  taken  a half  inter- 
est in  Security  Pictures  exchange,  808 
South  Wabash  avenue,  and  with  Irving  W. 
Mandell,  has  quite  a line  up  of  new 
products,  including  8 Elfelt  Productions,  8 
Ken  Maynards,  5 Jack  Perrin  and  6 James 
Oliver  Curwoods.  Max  Dreifuss  is  han- 
dling the  South  side,  Percy  Havill  the 
North  side  and  Sid  Schuster  the  country. 

McCurdy  Is  Back 

J.  L.  McCurdy,  business  manager  of  the 
Chicago  engagement  of  “The  Iron  Horse,” 
is  back  at  the  Randolph  theatre,  as  man- 
ager. Mr.  McCurdy  resigned  several 
months  ago  as  manager  of  the  Universal 
house  to  join  the  Lowell  Productions  at 
Gloversville,  N.  Y.,  and  later  was  handling 
the  business  end  of  the  Douglas  Fairbanks 
production  at  the  Woods  theatre,  “The 
Thief  of  Bagdad.”  Mr.  AlcCurdy  is  one  of 
the  best  known  and  best  liked  showmen 
in  the  mid-west  and  is  a highly  efficient 
executive.  He  received  his  early  training 
at  the  Circle  theatre,  Indianapolis,  and  in 
New  York.  He  will  have  entire  charge  of 
the  booking  of  the  Universal  house. 

* * * 

M.  Garfinkle,  former  New  York  sales- 
man for  Fox,  has  been  added  to  George 
Dembow’s  Chicago  office. 

* * * 

Gradwell  Sears,  First  National  go- 
getter,  is  spinning  around  in  a new  Buick 
roadster.  Grad  is  just  waiting  till  the 
speedometer  passes  the  first  500  mile  mark, 
so  he  can  step  on  it  and  see  what  it  will  do. 
* * * 

M.  Van  Praag,  formerly  connected  with 
the  Universal  exchange  at  Kansas  City, 
has  been  added  to  the  Chicago  staff,  doing 
special  work. 

♦ ♦ ♦ 

The  Kozy  theatre,  Marseilles,  111.,  owned 
by  Messrs.  Grabin  and  Testa,  will  open 
December  15  with  a 100  per  cent  Universal 
program.  The  Kozy  is  a 300  seat  house 
and  will  have  a 10  and  25  cent  policy. 

* * ♦ 

Lloyd  Bassett  will  open  the  Indiana 
theatre,  Ashley,  111.,  and  one  at  Wolcot- 
ville.  111.,  this  week. 


The  special  Chicago  feature  of  Inter- 
national News,  showing  the  arrival  of  Leo 
Koretz  in  Chicago  on  Monday,  December  1, 
played  40  theatres  that  same  evening. 

* * * 

Joseph  Hopp,  managing  director  Illinois 
Motion  Picture  Theatre  Owners,  reports 
the  following  new  members : E.  B.  Ram- 
sey, Paxton;  E.  E.  Alger,  Urbana;  Ramsey 
and  Alger,  LaSalle;  E.  B.  Ramsey,  Fair- 
bury;  Harry  Perceny,  Polo;  Thos.  J.  Wat- 
son, Freeport;  J.  E.  Hartsough,  Warren; 
Wolf  & Weber,  Galena ; George  W.  Rob- 
erts, New  Windsor;  Brown  & Wirth, 
Wyoming;  Mrs.  A.  Machek,  Spring  Valley; 
Barney  Ernst,  Granville ; E.  E.  Brenne- 
mann,  LaSalle,  and  Wolf  & Weber,  Alpha. 

F,  B.  O.  Visitors 

Those  who  attended  the  F.  B.  O.  sales 
convention  at  the  Blackstone  Hotel,  Sun- 
day, November  30,  were  Maj.  H.  C.  S. 
Thomson,  Harry  Berman,  Nat  Rothstein 
and  Lee  Marcus,  of  New  York  home 
office ; Cleve  Adams,  Claude  Penrod,  M.  J. 
Weisfeldt,  district  managers;  and  the  fol- 
lowing managers : J.  J.  Sampson,  E.  M 
Booth,  Lou  Geiger,  L.  E.  Harrington,  A.  M. 
Elliott,  F.  W.  Young,  H.  H.  Hull,  R.  E. 
Churchill,  Harry  Hart,  Eph  Rosen,  Sam 
Benjamin,  A.  H.  Schnitzer,  S.  W.  Fitch, 
Tom  McKean  and  H.  N.  Davies. 

Keystone  Company 
Opens  New  Theatre 

( Continued  from  page  79) 

Wednesday  and  Friday.  Admission  charges 
are  10  and  20  cents.  In  addition  to  high 
class  feature  pictures,  a diversified  program 
will  be  presented  consisting  of  selections 
by  a six  piece  orchestra,  stage  novelties 
and  a short  subject.  For  the  opening,  the 
screen  attraction  was  the  First  National 
picture,  “The  Silent  Watcher,”  starring 
Glenn  Hunter.  Other  pictures  booked  for 
early  showing  include  “Welcome  Stranger,” 
“The  Lone  Wolf,”  “Pagan  Passions,”  “Ma- 
donna of  the  Streets,”  “Husbands  and 
Lovers”  and  “Captain  Blood.” 

The  Keystone  Investment  Co.,  during  the 
early  days  of  the  motion  picture,  controlled 
the  Columbia  theatre  at  Walnut  and 
Eleventh  Sts.  Later  it  at  one  time  had  con- 
trol of  the  Astor,  the  Murray  and  the 
Strand. 


Made  Albany  Branch  Head 

ALBANY,  N.  Y. — M.  N.  Wolf,  who  has  been 
a special  representative  for  Metro-Goldwyn  in 
the  New  England  territory,  has  been  appointed 
banch  manager  of  the  Metro-Goldwyn  exchange 
here,  succeeding  Vincent  McCabe. 


KANSAS-MISSOURI 
READY  TO  LAUNCH 
MEMBERSHIP  DRIVE 

Has  Large  Sum  to  Send  Men 
into  Territory  to  Sell 
Organisation 

(Special  to  Exhibitors  Herald) 

KANSAS  CITY,  MO.,  Dec.  9.— In  the 
course  of  a few  days  Kansas  City’s  movie 
row  probably  will  see  a huge  7- foot  ther- 
mometer in  front  of  the  M.  P.  T.  O. 
Kansas  and  Missouri  headquarters.  But  it 
will  not  be  for  registering  temperature.  It 
will  represent  Business  Manager  C.  E. 
Cook’s  idea  of  forcing  exhibitors  to  take 
more  interest  in  the  membership  campaign, 
which  is  about  to  start. 

With  more  than  two-thirds  of  the  $7,000 
pledged  at  the  recent  Topeka  convention, 
for  the  purpose  of  defraying  expenses  of 
sending  men  into  the  territory  to  “sell” 
organization  of  exhibitors,  already  in,  the 
biggest  and  most  important  membership 
campaign  ever  staged  in  Kansas  or  Miss- 
ouri is  on  the  verge  of  starting. 

In  Western  Missouri  and  Kansas,  the 
territory  included  in  the  new  merged  or- 
ganization, there  are  864  motion  picture 
theatres.  The  goal  of  the  organization  is 
a minimum  of  500  theatre  owners — active 
members,  not  honorary  or  conditional  mem- 
bers. 

“The  running  of  slides  alone  will  not 
constitute  membership,”  said  Mr.  Cook. 
“The  day  of  slip-shod  organization  is  past. 
Each  theatre  owner  who  becomes  a mem- 
ber of  this  body  must  be  paid  up  on  his 
dues  and  be  an  active  worker.  We  want  no 
drones.  That  is  the  reason  we  have  not 
set  our  membership  goal  at  a higher  mark. 
It’s  not  the  number  of  members,  but  the 
spirit  and  loyalty  of  the  men  we  are  em- 
phasizing now.” 

A man  efficient  in  organization  work  will 
be  employed  to  visit  each  exhibitor  in 
Western  Missouri,  where  organization  has 
been  lagging  for  the  last  several  years. 
Mr.  Cook  probably  will  take  care  of  Kan- 
sas, making  intermittent  trips  into  the 
state. 

* I):  * 

The  figurative  mouse-trap  was  opened 
through  carelessness  and  the  “mice”  scur- 
ried out,  only  to  be  driven  right  into 
another  trap  in  lola,  Kans.,  last  week.  Two 
men,  alleged  to  have  swindled  exhibitors 
and  merchants  out  of  hundreds  of  dollars 
on  a frequent  theatre  program  advertising 
scheme,  had  been  arrested  and  were  in 
jail  at  lola.  Through  a misunderstanding 
of  the  date  of  the  preliminary  hearing,  not 
a witness  appeared  on  the  day  the  case 
was  set  and  the  men  were  releasd  for  want 
of  prosecution.  But  there  were  other  war- 
rants— many  of  them — awaiting  the  defen- 
dants, who  were  re-arrested  and  taken  to 
Paola,  Kans.,  where  they  are  being  held 
for  trial.  Prosecution  will  be  pushed  by 
Kansas  exhibitors. 

* * * 

It  was  quite  a price  to  pay  for  publicity, 
but  Jack  Roth,  who  has  the  management  of 
the  Strand  theatre,  Kansas  City,  profited 
by  it.  With  the  annual  Kansas  City  Allied 
Charities  Campaign  in  full  swing,  Mr.  Roth 
announced  that  the  proceeds  of  both  shows 
Tuesday  night  would  be  given  to  charity. 
Through  stories  in  daily  newspapers  he 
won  the  good  will  of  the  community  sur- 
rounding his  suburban  house  and  played  to 
good  crowds. 


Buys  Story  for  Griffith 

(Special  to  Exhibitors  Herald) 

LOS  ANGELES,  Dec.  9.— E.  M.  Asher 
of  Corinne  Griffith  Productions  has  pur- 
chased for  Miss  Griffith  the  New  York 
stage  hit  “Ashes,”  for  future  filming. 


Prints  in  All  Exchanges — Now  Booking 


PRODUCERS  DISTRIBUTING  CORPORATION 
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MAIL  TO  NEAREST  OFFICE 
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The  Photo  Player  Co. 

GENTLEMEN:'  Please  send  catalog  and  full 
details  of  your  new  selling  plan  on  Robert- 
Morton  Unit  Organs. 


Name  of  Theatre 

Seating  Capacity 

Name 

City State.. 


IT’S  ALL  NEWS 


Without  a foot  of  scenics  or  “magazine  stuff” 

to  pad  out — 

PATHE 

NEWS 

When  you  show  the  Pathe  News  you  show  a 
news  reel  that’s  all  news,  not  one  that’s  half  news 
and  half  filler. 

When  you  show  the  Pathe  News  you  show  the 
news  reel  with  the  largest  and  widest  distributed 
staff  of  cameramen,  a staff  that  truly  covers  the 
world.  They  get  the  news  your  patrons  like  to 
see,  and  incomparable  service  gets  that  news  to 
you  first. 

If  you  want  “magazine”  pictures  and  scenics 
you  can  get  the  best  in  the  world  in  the  Pathe 
Review;  but  when  you  buy  the  Pathe  News  you 
get  what  you  pay  for,  a news  reel  that’s  100  per 
cent  news  and  the  best  known,  best  liked  of  all. 

That’s  why  you  should  show  it 


TWICE  A WEEK 
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